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“How can you go wrong?” the first 

salesman asked. ‘In quantity, they're 

only $1.00 each, and you sell them 

for $2.00.” 

‘Now here's a clean deal,” the 

second salesman said. ‘‘Usually 

they are $3.00, but you can have them 

for only $2.50—that is, if you buy 

two gross.” 

Moral 

The third salesman (or was it the 

thirtieth?) urged, ‘‘Buy a hundred 

dozen at 50 cents each, sell them 

for $1.25. Man, that's a profit!" 

So the pharmacist bought one 

bargain after another. Then one day 

his capital was all gone. That was 

when he found the strings that were 

attached to each purchase. 

The little string that comes with every ‘‘bargain buy" is this: 
You've got to se// before you make a profit. 

The Lilly policy of wholesale distribution helps avoid 
overstocking. By buying through a Lilly service wholesaler 
what you know you can Sell, you keep your inventory moving 
... your working capital working. 

If you feel you're getting ‘'strung up" in your inventory, 
route your orders through one of the 300 Lilly service whole- 
salers throughout the nation. 

090437 
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significant quantities of 
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trace elements. Be sure 
you have an adequate 
stock of MYADEC for dis- 
play. Supplied: Bot- 
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FOREWORD 

The Proceedings Number of the Maryland Pharmacist, official 

publication of the Maryland Pharmaceutical Association is an annual 

report of the activities of the Association. It is a compilation of 

facts and data reflecting the deliberations and labors of the officers 

and committees of the Maryland Pharmaceutical Association, its 

auxiliaries and affiliate organizations. It represents thousands of 

man-hours, devoted by these conscientious workers, on behalf of 

Pharmacy. It should be remembered time and effort were con- 

tributed unselfishly by these dedicated workers without monetary 

compensation. The period covered is from Convention-time 1959 to 

Convention-time 1960. 

These Proceedings cover the 78th Convention of the Maryland 

Pharmaceutical Association held at the Shelburne Hotel, Atlantic 

City, New Jersey, June 27, 28, 29 and 30, 1960. The program of the 

Ladies’ and Travelers’ Auxiliaries are also recorded. 

This was the second Convention of the Maryland Pharmaceutical 

Association held in Atlantic City, both at the Shelburne Hotel. It 

was a successful Convention in every respect—attendance, program, 

entertainment and accommodations. It shall be particularly remem- 

bered as the Convention held in honor of Dr. Robert Lee Swain. 

In this Journal, you will find the detailed agenda of the 1960 

Convention. 

The Secretary’s and Treasurer’s report will give you a working 

and financial review of the administration of the Association. 

A report of the Maryland Board of Pharmacy is recorded giving 

data as to the activities of the Board. 

The section on resolutions is important and merits the atten- 

tion of all pharmacists. 

You will find in this issue a complete list of every pharmacist 

and assistant pharmacist registered in the State of Maryland as- 

sumed to be alive; a list of active, affiliate and associate dues paid- 

members of the Association; and a list of the Travelers’ Auxiliary 

as well as the firms they represent. These lists are invaluable as a 

handy reference. 

Because of both information and reference value, sections per- 

taining to the handling of Veterans Prescriptions and the filling of 

oral narcotic prescriptions, under the amended Harrison Narcotic 

Act, have been included again. Please note the schedule of prices 

for Veterans Prescriptions. 

Other sections give information on the organization of the 

Association and its aims. Your Editor sincerely hopes you will derive 

some benefit from this Proceedings Issue and that you will keep it 

in your pharmaceutical library for further reference. 

JOSEPH COHEN 

Editor 
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... Proceedings... 
of the 

Seventy-Eighth Annual Meeting 

Of The 

Maryland Pharmaceutical Association 

Held At 

THE SHELBURNE HOTEL 

Atlantic City, New Jersey 

JUNE 27, 28, 29 and 30, 1960 

FIRST SESSION 

Monday, June 27 

The First Session of the Seventy-eighth Annual Convention was 

called to order at 2:00 P.M. by President Gordon A. Mouat in Kerry 

Hall of the Shelburne Hotel, Atlantic City, New Jersey. 

President Mouat in opening the Convention extended greetings 

and welcome to all those present. He explained that much attention 

had been devoted to planning the Convention. He expressed the 

hope that more members would attend the meetings stressing 

promptness so that the meetings would begin on schedule. 

Simon Solomon won the Early Bird Prize, a $25.00 merchandise 

gift certificate. 

President Mouat introduced Mr. Marcus Ford, Vice President 

of the Shelburne Hotel. Mr. Ford welcomed the Convention to 

Atlantic City. He promised everything possible would be done to 

make the Convention comfortable, enjoyable and otherwise success- 

ful. Mr. Ford thanked Secretary Joseph Cohen and the Convention 

Committee for their fine cooperation in making the Convention 

arrangements. He also stated that the Maryland Association set 

the pattern for the Shelburne to follow in arranging other meetings 

and conventions. 

Jerome J. Cermak, 2nd Vice President of the Baltimore Metro- 

politan Pharmaceutical Association responded to Mr. Ford’s welcome 

and extended greetings and best wishes from the Baltimore Asso- 

ciation for a successful Convention. 

This was followed by greetings by William A. Cooley on behalf of 

the Allegany-Garrett County Pharmaceutical Association, and by 

Harold M. Goldfeder on behalf of the Prince Georges - Montgomery 

County Pharmaceutical Association. 

The following introductions were made by President Mouat: 

Miss B. Olive Cole; Dr. and Mrs. Robert L. Swain; Dr. and Mrs. 
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Lloyd N. Richardson, Irving I. Cohen, President of the Alumni 

Association; Herman Taetle, President, Prince Georges-Montgomery 

County Pharmaceutical Association; Francis S. Balassone; Dr. Noel 

E. Foss; and Minter Ralston, President-elect of the West Virginia 

Pharmaceutical Association. 

A telegram was read from Dr. John W. Dargavel, Secretary, 

National Association of Retail Druggists extending greetings and best 

wishes for a successful Convention, and commending the Association 

for its cooperation with the N.A.RRD. He urged continued support 

of Fair Trade legislation and extended an invitation to attend the 

N.A.R.D. Convention in Denver in October 1960. 

A telegram of best wishes was read from Hyman and Emily 

Davidov sent from Johannesburg, South Africa. 

A birth announcement was read from Robert and Marie Sinker 

announcing the birth of a daughter. 

The President then called for Committee Reports. 

REPORT OF THE SOCIAL COMMITTEE 

Harold M. Goldfeder, Chairman 

Although the social committee is essentially charged with select- 

ing a site for the convention and generally setting up the program 

and activities for conventions, during the past year your social 

committee also took an active part in arranging the programs and 

activities of the regional meetings. 

For the first time in the history of this association, there were 

four regional meetings held this past year. The fall regionai meet- 

ing was held at the Peter Pan Inn in Urbana, Maryland; the winter 

regional meeting was held at the Indian Spring Country Club in 

Glenmont, Maryland; the spring regional meeting at the Tidewater 

Inn in Easton, Maryland; and the pre-convention regional meeting 

was held at the Chestnut Ridge Country Club in Lutherville, Mary- 

land. Iam very happy to report that all the regionals were very well 

arranged and interesting programs were presented. I would like to 

thank those individuals of the various areas who assisted this com- 

mittee in setting up and assuming responsibilites of these regionals. 

As you review the program of this convention you will agree, 

I am certain, that your committee has extended every effort to make 

this convention a very memorable one, and if you have an enjoyable 

time during the next four days, it will more than repay this com- 

mittee for its efforts. 

All of you have received a copy of the convention program. 

Please observe the time schedule as designated for the various 

functions and meetings. We will make every effort to adhere to 

this schedule, in order that you may have many hours to relax and 

really enjoy yourself. 
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Be sure to attend the business meetings, as not only will you 

find them very interesting, but we have many wonderful attendance 

prizes waiting for you. 

As chairman, I want to thank the members of my committee, 
TAMPA, LAMPA, and all the other committees that gave so gen- 
erously of their time and effort to insure a successful convention. 

I would also like to thank President Gordon Mouat for his 

excellent cooperation, and last but not least, my sincere thanks to 
secretary Joseph Cohen for his efforts and time in coordinating and 
following through on all the details that are necessary to arrange 
a convention, which we hope you will long remember. 

Banquet tickets must be stamped by the registration desk of 

the hotel by Wednesday. Additional Banquet tickets at $15.00 each 
may be obtained from either Joseph Cohen or Morris Yaffe. 

REPORT OF THE TREASURER 

John F. Wannenwetsch 

Mr. President, Ladies and Gentlemen: 

I have discussed the financial status of the Association with 
the Secretary from time to time, have examined expenditures, and 
have made a report at each Executive Committee meeting of the 
Association during the past fiscal period. 

It was disclosed that the Association is in possession of 22 shares 
of Union Trust Company Stock which was acquired in 1938 when 
the Union Trust Company reorganized. The certificate covering 
these shares has been lost, accounting for the fact this has not 
been shown on previous statements. However, dividends have been 
paid and are accounted for each year. A duplicate stock certificate 
will be obtained and placed in the safe deposit box of the Association. 
The value of the Stock is shown in the financial statement which 
follows. 

The Association again engaged the services of Robert W. Black, 
Certified Public Accountant, to make an audit of the accounts of the 
Association. The results of the audit, which speaks for itself, is as 
follows: 

June Sixteenth 

Nineteen Hundred Sixty 

Maryland Pharmaceutical Association 

650 West Lombard Street 

Baltimore 1, Maryland 

Gentlemen.: 

We have made an examination of the books and records of the 
Maryland Pharmaceutical Association for the fiscal year ended 
May 31, 1960, and submit herewith, the following Exhibits: 

EXHIBIT A—Statement of Cash Receipts and Disbursements— 
General Fund 
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EXHIBIT B—Statement of Cash Receipts and Disbursements— 

The Maryland Pharmacist 

EXHIBIT C—Statement of Cash Receipts and Disbursements— 

Veteran’s Administration 

EXHIBIT D—Statement of Savings Accounts 

The above Exhibits cover the fiscal year from June 1, 1959 to 

May 31, 1960. 

The assets of the Association consist of the following as of 

May 31, 1960. 

CASH - $42,803.94 

GeneraleAssociatlionsACCOUNL ss gir ote er $20,859.59 

Savings Account General Fund— 

[Opowopay “OGRE (Cferooverban/. 4 coed mada no mothe coe 9,476.55 

new Marviandm atm acisume aici cient ti tieeene 761.04 

WeveransrAGmInistratlonease eee ee cus center ses 761.60 

Savings Account Scholarship Fund— 

Davin Sebalkaols balvumores ce. seein 933.30 

Savings Account Kelly Memorial Building 

Fund—Savings Bank of Baltimore.......... 10,255.86 

$42,803.94 

These balances were confirmed by correspondence with the 

depositories. 

INVESTMENTS 

U. S. TREASURY SERIES J BONDS - $7,495.50 

UNION TRUST COMPANY of MARYLAND STOCK - $715.00 

The Association owns Series J Government Bonds purchased in 

1955 at a cost of $6,840.00. These bonds will have a maturity value 

of $9,500.00 in 1967. As of February 1960, the value of these bonds 

were $7,495.50. We examined these bonds at your safe deposit box 

during the course of our examination. 

The Association also owns 22 shares of Union Trust of Maryland 

stock acquired August 3, 1938. Since the certificate representing 

these shares has been misplaced, we were unable to examine same. 

Application is being made to obtain a duplicate. 

FURNITURE and FIXTURES - $11,056.38 

During the past eight years, the Association has purchased 

furniture, fixtures and equipment in the amount of $11,056.38. 
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These purchases have been paid for through the General and Kelly 

Memorial Funds. 

SUMMARY of ASSETS 

as of MAY 31, 1960 

Cashes, cit 2 Bae ee OO eee eee $42,803.94 

U. S. Treasury Bonds at Redemption Value..... ESTAS 

Union Trust Company of Maryland Stock...... 715.00 

Furniture and Fixtures—At Cost............... 11,056.38 

TOTAL ASS HL teeter Sore eee $62,146.82 

In making the audit of the books and records of the Association, 

we examined cancelled checks, bank statements, payroll records, 

dues records, and paid invoices to the extent we deemed necessary. 

Respectfully submitted, 

ROBERT W. BLACK 

CERTIFIED PUBLIC ACCOUNTANT 

By: ROBERT W. BLACK, C.P.A. 

June Sixteenth 

Nineteen Hundred Sixty 

Maryland Pharmaceutical Association 

650 West Lombard Street 

Baltimore 1, Maryland 

We have examined the Statements of Cash Receipts and Dis- 

bursements of the Maryland Pharmaceutical Association for the 

fiscal year ended May 31, 1960 (General Fund, The Maryland Phar- 

macist, The Veteran’s Administration and Savings Accounts). Our 

examination was made in accordance with generally accepted audit- 

ing standards, and accordingly included such tests of the accounting 

records and such other auditing procedures as we considered neces- 

sary in the circumstances. 

In our opinion, the accompanying Statements of Cash Receipts 

and Disbursements fairly present the financial position of the Mary- 

land Pharmaceutical Association at May 31, 1960 (General Fund) 

The Maryland Pharmacist, The Veteran’s Administration and Sav- 

ings Accounts) and the result of its operations for the year then 

ended, in conformity with generally accepted accounting principles 

applied on a basis consistent with that of the preceding year. 

ROBERT W. BLACK 

CERTIFIED PUBLIC ACCOUNTANT 
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EXHIBIT A 

MARYLAND PHARMACEUTICAL ASSOCIATION 

STATEMENT of CASH RECEIPTS and DISBURSEMENTS 

for the year ended MAY 31, 1960 

GENERAL FUND 

CGashepalance—~ new lee ODO mnierere cerns eer 20,001.31 

Receipts 

TUES ONCE eerie eee ete tral rate euler seis oe 15,950.00 

Orejanidciaqokoyar GND) cadcacu combine cums ole o~ 5,211.01 

Baltimore Metropolitan Pharmaceutical 

ASSOCIATION EEN taeeaiae pectoris acne ac 5,000.00 

Transferred from The Maryland 

Phar aciSGmaeeeie a err yore ns 3,000.00 

Transferred from Veteran’s 

ANGhombaieNoW caccdsvccndvoccossus 1,500.00 

ID yaiate Paes» «a Lode d Smad Sbiadn GaN eo don or 22.00 

AC GMM Nis IAHCIHOLARS) 5. odo Gobo d tame 30,683.01 

50,684.32 

Disbursements 

STATICS MINE h. cree Ret cuchonenape ses onan 19,066.09 

Office Expense (Net) ...........-.-..+.--. 2,216.41 

Furniture and Equipment Purchased.... 377.44 

PENSIONS ees ein eer eich ae ohare aces 1,417.92 

list-aouR Ietoyifere, NEMO. jb n68 nom ope eno owe 422.75 

TaxXeSECPAYIOLL) Meee tear da ae tot suererenore tor atte 563.73 

Professional Relations ..............-..- 165.59 

DuelHbale Sas Caewaesoo Che Od ot Coma Oe 356.68 

ro ee yh ee ore tie og are a es Se aiG loess et ie 750.00 

AUICItIN Sure eee et cce ei ange «hoch fet ee 150.00 

INK ARR ENS 4555 ancapcendoaonboeongoog< 25.00 

ENGR? Socts oo dosauecoon dopo as co oOe 373.39 

Regional Meetings (Net)............-.. 255.56 

Kelly Memorial Building Fund......... 1,170.00 

Fair Trade Committee...............-.-- 52.80 

Legal, Pharmacy Laws...........------ 2,250.00 

Legislative Committee .............+--- 211.37 

TOTAL DISBURSEMENTS........ 29,824.73 

Balance—— Mayes lel OOO eee rene tenenet = iene eel ei 20,859.59 
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EXHIBIT B 

THE MARYLAND PHARMACIST 

STATEMENT of CASH RECEIPTS and- DISBURSEMENTS 

for the year ended MAY 31, 1960 

Cash Balance—June 19195952. eee eee 1,649.93 

Receipts 

AGVeLtISING #3..402 oo ke ee eee 10,369.16 

12,019.09 

Disbursements 

DD, Stuart webb, Inc.—Printine-.. 4... 8,002.85 

Robert L. Swain, Jr—Cartoons......... 240.00 

Joseph Ruzicka—Bookbinding .......... 15.20 

Transferred to Maryland Pharmaceutical 

Association General Fund.......... 3,000.00 

TOTAL DISBURSEMENTS ........ 11,258.05 

Balance—May 3151960 ©) 2: ane ee 761.04 

EXHIBIT C 

VETERAN'S ADMINISTRATION 

STATEMENT of CASH RECEIPTS and DISBURSEMENTS 

for the year ended MAY 31, 1960 

Cash Balance—June 1, 1959............-7 1,462.01 
Receipts 

Veteran's, Administration i. sent 7,321.74 

8,783.75 
Disbursements 

COSULOLFPLeSCrIDbIONS renee 6,766.15 
Transferred to Maryland Pharmaceutical 

Association—General Fund ........ 1,500.00 
TOTAL DISBURSEMENTS ........ 8,266.15 

Cash Balance—May 31, 1960............... 517.60 

EXHIBIT D 

MARYLAND PHARMACEUTICAL ASSOCIATION 
STATEMENT of SAVINGS ACCOUNTS 

Scholarship Fund 
Balance—Juneie19507 67sec ee 495.91 
Receipts 

Contributions ewes fae ee eee 771.00 
Interest) ..'s608, Ol poe wa ee 17.30 788.30 

1,284.21 
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Disbursements 

University of Maryland Scholarship.... 350.91 

Balance—Ma yao le LOGO meinen eases a 933.30 

Kelly Memorial Fund 
Balance——dUne ns 95 OMe. eee ele ee 9,269.84 

Receipts 

Tnterests fees eee ee tae eee Sian eee = 286.02 

Baltimore Metropolitan Pharmaceutical 

ASSOCIAIONIAN ne the ie orks Cusine ie ene 1,000.00 

Other Contributions? (Dues) =. seee ee eee 1,700.00 2,456.02 

11,725.86 

Disbursements 

FAT TACONCLULON IT Cae en Meme keene ate 1,470.00 

istutiaeo—aweky Shh, WNT 006 once godeupeecnos 10,255.86 

General Fund Savings Account 

Balance) UNG wl el oD Orr Spee ee eerie eins ie 9,221.45 

Receipts 

INGeCresS Cae ee ats eee ee ates ee estan 255.10 

Balance Via vao leo GO eee een eee earner 9,476.55 

REPORT OF THE AUDITING COMMITTEE 

Mathias Palmer, Chairman 

Given by Charles E. Spigelmire 

A meeting of the Auditing Committee was held at the Kelly 

Memorial Building on Thursday, June 23, 1960 to examine the 

accounts of the Maryland Pharmaceutical Association. Those pres- 

ent were: Treasurer John F. Wannenwetsch, Secretary Joseph Cohen, 

Charles E. Spigelmire, and Solomon Weiner. 

The audit prepared by Robert W. Black, Certified Public Account- 

ant, Association Auditor was reviewed and discussed. All accounts 

were found to be in order as per the audit. 

REPORT OF THE FINANCE COMMIITTEE 

Solomon Weiner, Chairman 

The Finance Committee of the Maryland Pharmaceutical Asso- 

ciation is charged with determining the financial needs of the 

Association and preparing an appropriate budget to meet those needs. 

The Committee met at the Kelly Memorial Building on January 

11, 1960 to examine the 1959 statement of receipts and disbursements 

and to compare it with the statement of 1958. It was noted that 
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the disbursements for 1959 exceeded the budget of $26,500 by 

$3,173.60. This discrepancy was due primarily to the additional 

legal fee for preparing the Pharmacy Laws in the amount of 

$2,250.00, and additional salaries of $1,278.32 due to office staff 

adjustments. 

Since it was determined that these problems would not present 

themselves again in 1960, the Finance Committee recommended to 
the Executive Committee that a similar budget of $26,500.00 be 
approved. 

At the January meeting of the Executive Committee, the 

budget for 1960 in the amount of $26,500.00 was accepted. 

Since the budget is projected for the future and inasmuch as 
1960 has not been completed, we can not give you actual figures 
regarding receipts and disbursements for 1960 at this time, however, 
in order that you may have an idea of the normal disbursements 
of the Association, I am listing the 1959 estimated and 1959 actual 
disbursements: 

1959 Estimated Disbursements 1959 Actual Disbursements 

Office Expense ...... $4,000.00 $3,519.69 

Salaries — os se eteee 18,000.00 19,278.32 

PENSION. eee 1,417.92 1,417.92 

Light, Heat, Water. . 800.00 742.75 

LASS (PaAyroljyene se 350.00 497.80 

INSULanCe gies ee 150.00 477.23 

Legalaoskn es jake 750.00 3,000.00 

AUCIt ee ee eee 150.00 150.00 

Mises rane etre 882.08 589.89 

$26,500.00 $29,673.60 

At an Executive Committee meeting, President Mouat directed the 
Finance Committee to investigate a Pension Plan for the Secretary. 
To date we have had several meetings. One at the Kelly Memorial 
Building, one at Dr. Fitzgerald Dunning’s office and several confer- 
ences by telephone with the members of the Commitee. At the last 
meeting of the Executive Committee held in May, I was further 
directed to meet with the Executive Committee of the Baltimore 
Metropolitan Pharmaceutical Association. The results of this con- 
ference will be reported at a future meeting of the Executive 
Committee. 

I wish to take this opportunity to thank the members of the 
Finance Committee for their devoted service and cooperation. They 
are: Charles E. Spigelmire, John F. Wannenwetsch, Dr. H, A. B. Dun- 
ning, Gregory W. A. Leyko and Herman B. Drukman. 
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REPORT OF THE EXECUTIVE SECRETARY 

Joseph Cohen 

This Convention at the Shelburne constitutes the second Con- 

vention of the Maryland Pharmaceutical Association and its Aux- 

iliaries to be held here. The first, in 1958, was so successful from 

every viewpoint, the Association selected it again for its 78th meet- 

ing. 

The Social Committee under Harold Goldfeder, Chairman, and 

the various subcommittees, have put forth conscientious effort to 

give you a Convention replete in every detail. I trust your accom- 

modations are satisfactory, that you will benefit from the program 

that has been arranged for you, and you will have fun and relaxa- 

tion during your stay in Atlantic City. Certainly this should be a 

memorable Convention, because we are honoring the greatest States- 

man Pharmacy has ever known—Dr. Robert L. Swain. 

I wish to report the major activities of the Maryland Phar- 

maceutical Association for the 1959-60 fiscal period, at this, the 

78th Annual Meeting of the Association. I also will include in this 

report, my eighth as your Secretary, pharmacy problems of great 

national magnitude which recognizes no state boundary, nor adheres 

to any accepted period or timetable. I shall attempt to review these 

for you under the various subheadings in my report. 

Meetings 

The Maryland Pharmaceutical Association held four Regional 

Meetings this year. . 

The Fall Regional Meeting was held at Peter Pan Inn, Urbana. 

This meeting continues to be a well attended meeting. General 

Association business was discussed. No planned program was pre- 

sented other than a speaker from Johnson and Johnson on the 

importance of actively participating in local and state politics. 

The Winter Regional Meeting was held at the Indian Spring 

Country Club, Silver Spring. The Trade Relations Committee of 

the Association gave an interesting and instructive report at this 

meeting. Maryland Congressmen were invited to this meeting. Only 

Congressman Friedel attended. 

The Spring Regional Meeting was held at the Tidewater Inn, 

Faston. Addresses were made by Mr. Giordano, Deputy Commissioner 

of Narcotics, Bureau of Narcotics; and Mr. Balassone, Chief, Di- 

vision of Drug Control, State Department of Health. These talks 

on narcotic and drug control were excellent. Congressman Thomas 

F. Johnson spoke after dinner. However, he was so late in arriving, 

he spoke to almost an empty room. 

A fourth meeting, for the first time, was held at the Chestnut 

Ridge Country Club near Baltimore. This was known as the Bal- 

timore Regional Meeting. A Photography Symposium was held 

during the afternoon followed by an interesting talk by Philip F. 

Jehle, Washington representative of the N.A.R.D. Mr. Jehle spoke 

on the Kefauver Investigation and the National Fair Trade Bill. 
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These meetings, although well planned and of interest, are 

poorly attended by the pharmacists of the area in which they are 

held. They are mostly attended by pharmacists from the Baltimore 
area, Inasmuch as Regional Meetings are not serving the purpose 
for which they were created, and are becoming costly to run reflect- 
ing a monetary loss to the Association, I strongly recommend that 
the Association re-evaluate the necessity of holding some or all of 
the Regional Meetings now being held. 

Conventions 

The Association was represented by a small group of Maryland 
druggists at the Annual Convention of the National Association of 
Retail Druggists held in St. Louis in September. Unfortunately, 
I was unable to remain for this Convention although I was in St. 
Louis two days prior to the Convention at a joint Secretaries Con- 
ference and delivered a paper on: Legislative Problems Facing 
Pharmacy. I had to return to Baltimore for the BMPA. Drug 
Show. Although there was a great spirit of cooperation in evidence 
at this meeting between the N.A.R.D. and the A.Ph.A.—Dargavel, 
Fischelis and Apple—appeared on the same platform vowing to 
help pharmacy—everything ended just there. Nothing more has 
been accomplished. 

The same applies to the A/Ph.A. Convention held in ‘Cincinnati 
in August. The Convention was devoted to changes of secretaries 
primarily. The House of Delegates meeting as well as the Convention 
proper accomplished nothing, of great importance, however many 
of the more serious problems facing Pharmacy were considered. 
With regard to attending the National Conventions, I strongly urge 
you to do so. Make yourself heard and make yourself known. Only 
through membership and activity may we hope to accomplish better 
things for Pharmacy. 

Conferences 

Since we last met, I have attended conferences of great import. 
I have already referred to the conference held in St. Louis prior 
to the N.A.R.D. Convention. The conference involved State Sec- 
retaries, Metropolitan Secretaries, the N.A.R.D. and the A.Ph.A. It 
was a spirited meeting. In fact, the most unified meeting I have 
ever attended at which everyone agreed that we all had to work 
together for the best interest of Pharmacy. A conference was held 
in Washington, D.C. between the State Secretaries and the fol- 
lowing organizations to discuss Manufacturers Problems: The Na- 
tional Pharmaceutical Council; The American Pharmaceutical 
Manufacturers Association and The Proprietary Association. This 
was an all day session that delved into the many problems involving 
the pharmacist-manufacturer relations. The meeting was held just 
prior to the beginning of the Kefauver Investigation. Naturally, there 
was much restraint on the part of the manufacturer because of 
the climate in Washington. 
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A meeting was also held in Washington under the auspices 

of the A.Ph.A. to discuss the topic of “Careers in Pharmacy.” 

Much future activity should come as a result of this meeting in 

view of the accelerated activity necessary to carry out a successful 

five year program of Pharmacy education. I also attended a con- 

ference in New York recently to consider a National Consumer Drug 

Store Publication. A magazine to be sold in drug stores only as 

a public relations, professional and merchandising adjunct to 

Pharmacy. Since this idea is in its infancy, I do not have any 

details to report at this time. 

Mr. Frank Block and I served as delegates in your behalf at the 

A.Ph.A. Interim meeting of the House of Delegates held in Washing- 

ton in March. Many other conferences were held on a local level 

with local and state officials and agencies on behalf of the phar- 

macists of Maryland. 

Medical Care Programs 

There has been stepped-up activity in the field of Medical 
Care, not only for the indigent, but for the aged. We are ably rep- 

resented in this field by the following: Lloyd N. Richardson, member 

of the Maryland Board of Health; Walter E. Albrecht, member of 

the Medical Council on Medical Care and Gordon A. Mouat, member 
of the Advisory Committee on Medical Care of the Baltimore City 
Health Department. I am privileged to be a member of the State 
Planning Commission Advisory Committee on Medical Care. 

The increase allowed last year on Medical Care Prescriptions 
seems to be working out satisfactorily upon its first anniversary 
with very little complaint or criticism. We realize, of course, that 
even with the increase that no one is making money on Medical 
Care Prescriptions. 

The Baltimore City program is pushing hard for the acceptance 

and use of a formulary. This has caused a slight degree of confusion 

which must be reconciled in the future. 

On the state level, we have reports that pharmacists are not 
adhering to the “no phoned-in prescription” policy adopted, that 
was actually requested by Pharmacy itself. This too, must be adjusted 
to the satisfaction of the physician, the pharmacist and the State 
Medical Care Agency. 

Medical Care for the Aged has become a political issue. It is 
very difficult to fathom the real purpose for this activity. Is it to 
please labor? Is it to please the aged group? Is it really necessary? 
Or is it actually a political method for obtaining votes and re-elec- 
tion to office? Pharmacy is not in the habit of neglecting any under- 
privileged group. We must be extremely attentive and careful that 
Medical Care Legislation not be adopted that would adversely 
affect the practice of Pharmacy. We must demand representation 
and participation as professional people under the system of free 
enterprise. 
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As you know, the American Medical Association has been 

strongly opposed to the free grab-bag system of Medical Care. It 

was my privilege to participate in a Regional Meeting of the A.M.A. 

held in Baltimore the end of March. At this meeting on problems 

of the Aged, I made a public statement that Pharmacy has always 

in the past and would continue in the future, to take into considera- 

tion, those unfortunate people who had limited funds for medica- 

tion. I also served on the Committee that planned ‘the State Regional 

Meeting on Problems of the Aged that was held at the Baltimore 

City Hospital in Baltimore. 

Fair Trade 

The problems of Fair Trade in Maryland has continued to be 

a most irritating factor. Up until recently, price-cutting and utter 

disregard for the Maryland Fair Trade Act, even after injunctions 

had been obtained, was confined to the area adjoining the District 

of Columbia. Now this activity has infiltrated into the Baltimore 

area. I refrain from discussing this and the National Fair Trade 

Legislation before Congress because I know that Simon Solomon, 

Chairman of the Fair Trade Committee will give you a most accurate 

and complete report later. 

Pharmacy Laws 

Almost three years ago, we launched an effort to revise the 

Pharmacy Laws of Maryland. A sincere effort was made to do this 

by unselfish people, whose only motive was to bring the Pharmacy 

Laws up to date and at the same time protect the profession 

of Pharmacy. Unfortunately, all of this work went for naught at 

the 1959 Session of the Maryland General Assembly. In: spite of 

this setback, the Association has continued its effort to devise an 

acceptable legislative program to be presented to the 1961 Legisla- 

ture. No doubt you will hear more about this at this Convention. 

Please give it serious consideration. Let’s compromise our suspicions 

and differences so that together we may accomplish something that 

is good for Pharmacy. 

With the advent of the mail-order prescription practice, dis- 

count prescriptions, and advertised discount on prescription drugs, 

Pharmacy Laws have become more important than ever. These 

problems are no longer confined to state boundaries. 

Scholarship Program 

The Maryland Pharmaceutical Association in the past has 

cooperated with the Baltimore Metropolitan Pharmaceutical Asso- 

ciation, the Alumni Association, and the School of Pharmacy in a 

pharmacy-student recruitment and scholarship program. Last year, 

only one freshman scholarship was awarded by the Association. 

Only one-half of the scholarship was used because the recipient 

dropped out of school. 

A “Careers in Pharmacy” committee for the State of Maryland 

is in the process of being organized to take the place of the former 
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committee. This new committee will represent all of the organiza- 

tions previously mentioned, but will be improved upon to do a more 

complete and thorough job of promoting Pharmacy and its study. 

Office Activity 

The Kelly Memorial Building, the official headquarters of the 

Maryland Pharmaceutical Association continues to be a bee-hive 

of activity. It must be realized that the office is called upon to 

perform many duties, each one essential to the individual requesting 

a service of one kind or another. 

It must be remembered that we also edit the Maryland Phar- 

macist entirely in our office. We also represent the Baltimore 

Metropolitan Pharmaceutical Association, a most active organiza- 

tion that requires much attention and constant services. I shall 

not attempt to enumerate in detail the functions and services of 

the office staff, which has been reorganized since my last report. 

The staff now consists of Mrs. Piontek and Miss Novotny, who 

serve in a secretarial capacity, equally sharing the work load of 

the Associations mentioned. I wish to take this opportunity to 

thank them both publicly for their efficient interest in Association 

matters and the performance of their respective duties. 

Personal Activities 

Besides being your Secretary and Editor, I represent you in 

many ways. I am a member of the Executive Committee of the 

Conference of State Pharmaceutical Association Secretaries; First 

Vice President of the Metropolitan Drug Association Secretaries. 

I have served these organizations as Chairman of the Committee 

on Manufacturers Problems; Chairman of the Committee on a 

Drug Consumer Publication; and member of the “Careers in Phar- 

macy’ Conference. I am also a member of the A.Ph.A. Committee 

on Legislation and the A.Ph.A. Committee on Membership re-or- 

ganization. I have only named the major activities in which I rep- 

resent you. 

Conslusion 

In closing, I want to remind you that in this fast atomic 

age, all is not bread and honey. We have indeed been fortunate in 

an economic sense. I regret to say this has not been true profession- 

ally. 

World conditions are very unsettled. The philosophy of Com- 

munism is spreading and getting mighty close to home. Our own 

government has demonstrated some very alarming weaknesses. The 

political pot in this election year is really boiling. There is no 

question that we are in for some liberal social reforms. We have 

been pre-warned by Medical Care Legislation, by the Discount 

Prescription practices described, and by the Kefauver Investigations. 

Where do we go from here? What is next? Pharmacists must com- 

bine in strength to gird itself for any eventuality. Let’s begin 
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here at home. Let’s unite and back organized Pharmacy. Let’s 

not support splinter groups that weakens the attack and aids the 

principle of divide and conquer. 

I want to thank President Mouat, and Harold Goldfeder and his 
Convention Committee for helping to arrange this Convention which 
involves more time and details than the eye perceives. This includes 
the help contributed by T.A.M.P.A. and L.A.M.P.A. I want to thank 
also the many individuals and committees who have worked and 
continue to work on behalf of the Association. 

REPORT OF THE EXECUTIVE COMMITTEE 

Frank Block, Chairman 

During the fiscal year 1959-1960, the Executive Committee of 
the Maryland Pharmaceutical Association met eight times. One 
meeting more than the previous year. 

This indicates the Executive Committee’s great responsibility 
as the governing body of the Association. 

The work of the Committee entails many hours of preparation 
by both its members and the Association staff, and its meetings 
consume many hours of deliberation. 

Your Executive Committee has approached the Association af- 
fairs and problems with great seriousness. The meetings have been 
well attended and most of the members have excellent attendance 
records. 

The following is a brief summary of each meeting: 

Galen Hall, Wernersville, Pennsylvania July 2, 1959 

This meeting was held on the last day of the 1959 Convention 
and was the first meeting of the newly elected officers and Executive 
Committee. The first order of business was the re-appointment of 
Joseph Cohen as Executive Secretary for the fiscal years 1959-1960. 
Other matters taken up at this meeting were the approval of Mr. 
Melnicove’s fee of $2,250.00 for legal services regarding the Phar- 
macy Laws. It was decided to further study the Code of Ethics 
introduced at the convention. The establishment of a Grievance 
Committee was discussed. It was decided to continue the Phar- 
macy Laws Committee and that the Social Committee be given 
full authority to choose sites for the 1960 and 1961 conventions. 

Kelly Memorial Building, July 30, 1959 

Letters were read from the speakers that appeared on the 
Convention Program expressing their pleasure in participating in 
the convention. A Treasurers Report was given and approved. Sec- 
retary Cohen reported on office staff changes. The Secretary also 
read replies from the Maryland Delegation in Congress on the 
Forand Bill and the Keough-Simpson Bill. Air-conditioning for 
the office area of the Kelly Building was discussed and approved. 
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A Convention Committee Report was given. It was decided to defer 

Pharmacy Laws Legislation until the 1961 session of the General 

Assembly. Several Convention sites were reviewed and discussed. 

The Secretary reported that all resolutions requiring mailing had 

been mailed. Some replies were read. The Federal Wage and Hour 

Law was considered. Other matters discussed were: Proposed Region- 

al Meeting for the Baltimore area, the giving of plaques and awards, 

Standing Committees were appointed, and a Program Committee 

for Regional Meetings and the Convention was named. 

Urbana, Maryland October 22, 1959 

This meeting was held in conjunction with the Fall Regional 

Meeting of the Association. The Treasurers Report was read and 

approved. Mr. Morgenroth gave a detailed statistical report on the 

Pharmacy Laws Referendum. The Shelburne Hotel was selected 

as the 1960 Convention site. Membership and Fair Trade Committee 

Reports were rendered. A report was given on the American Phar- 

maceutical Association and The National Association of Retail 

Druggists Conventions by Frank Block and Secretary Cohen. Presi- 

dent Mouat and Secretary Cohen gave a report on the abuse of the 

sale of dihydrocodeinone exempt preparations. Discounts on school 

and other supplies by the public schools were discussed. $75.00 was 

appropriated to conduct a magazine survey, a similar amount to be 

given by the Baltimore Metropolitan Pharmaceutical Association. 

Kelly Memorial Building, November 19, 1959 

This was a special meeting called for the purpose of joining 

the Legislative Committee to hear a report and to participate in a 

discussion on proposed changes in the Pharmacy Laws. It was 

decided to use the Pharmacy Laws Referendum as a basis for 

further study. It was also decided to take up specific problems 

with the Board of Pharmacy and the Maryland State Department 

of Health such as the giving of Trading Stamps on prescriptions, 

mail-order discount prescriptions, and the sale of over-the-counter 

preparations. The duties of the Board of Pharmacy and the State 

Department of Health were generally discussed. 

Kelly Memorial Building, January 12, 1960 

A letter was read from the Medical and Chirurgical Faculty 

of Maryland concerning the formation of an Interprofessional 

Relations Council with the Maryland Pharmaceutical Association. 

Secretary Cohen reported on the American Pharmaceutical Asso- 

ciation Conference in Washington regarding mail-order discount 

prescriptions. The Drug Trade Conference resolution on over-the- 

counter pharmaceuticals was also discussed. The State Secretaries 

Conference on Manufacturers Relations Problems was reported by 

the Secretary. Mr. Solomon spoke on the impact of the Kefauver 

Investigation on Fair Trade. The Silver Spring fair trade situation 

was taken up in detail. The Attorney General’s Ruling on the filling 

of prescriptions by others than physicians was fully discussed. A 
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1960 budget of $26,500.00 was approved. A pension fund for the 

Secretary and the employees of the Maryland Pharmaceutical Asso- 
ciation was proposed. This was referred to the Finance Committee 
for further study. An explanation was made for the slow payment 
of medical care prescriptions. 

Kelly Memorial Building, March 22, 1960 

Optional extended benefits were explained by the American 
Health Insurance Corporation to supplement the Health and Ac- 
cident Plan carried by the Association. The announcement of Read 
Drug & Chemical Company as the first prize winner in the National 
Pharmacy Week Window Display Contest for 1959 was disclosed. The 
ruling of the Department of Health removing dihydrocodeinone 
preparations from the exempt narcotic classification as of April 
lst was read. Secretary Cohen was invited by the American Medi- 
cal Association to participate as a speaker at the Regional Con- 
ference on Aging to be held at the Southern Hotel, March 30th and 
31st. A Treasurer’s and Membership Report was given and explained 
Secretary Cohen reported on the Pharmacy Careers Advisory Com- 
mission Meeting held in Washington under the auspices of the 
American Pharmaceutical Association. A progress report was given 
by the Legislative and Social Committee. National Fair Trade 
Legislation was discussed. A report was given on the conference 
with the Medical and Chirurgical Faculty. Mr. Block and Sec- 
retary Cohen were authorized to attend the Interim Meeting of 
the American Pharmaceutical Association House of Delegates. 

Tidewater Inn, Easton, Maryland April 21, 1960 

Mr. Block and Secretary Cohen gave a report on the American 
Pharmaceutical Association Interim Meeting of the House of Dele- 
gates, March 26th and 27th. The proposed District of Columbia 
Pharmacy Laws were discussed and Maryland support requested. A 
resolution was adopted requesting the American Pharmaceutical 
Association to expand its Section on Practical Pharmacy to in- 
clude more of the actual problems of retail pharmacy. Reports were 
given by the Legislative, Convention, Building, Finance, Professional 
Relations, and Membership Committees. A Treasurer’s Report was 
also given. The American Health optional plans were further dis- 
cussed. Mr. Balassone gave a report on the U.S.P. Convention held 
in Washington the latter part of March. Retailer’s Displays at 
Medical Conventions was taken up in detail. 

Chestnut Ridge Country Club, Lutherville, Maryland May 19, 1960 

This was the final Executive Committee Meeting for the cur- 
rent year. The Legislative Committee reported on a communication 
from the Maryland Legislative Council regarding Pharmacy Laws 
Legislation that had been referred to it by the 1958 Legislature. 
Mr. Morgenroth also reported on a conference with Mr. Balassone 
and Mr. Brown of the State Department of Health. The Court of 
Appeals decision reversing the Montgomery County Court in the 
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retailer vs retailer suit was discussed. Other pertinent fair trade 

matters were taken up including the status of the National Fair 

Trade Bill. A report on the pension plan was made by Mr. Solomon 

Weiner, Chairman of the Finance Committee. A detailed report 

was given on the Atlantic City Convention. Legislation and organ- 

izations pertaining to the Health Care of the Aged was again brought 

to the attention of the Executive Committee. Other matters on the 

agenda included Epilepsy Mail-Order Prescriptions, Joint Careers 

in Pharmacy Committee, consideration of Sunday Blue Laws by 

the Maryland Legislative Council, and Board of Pharmacy Nomi- 

nees. 

This report which I am rendering is only an outline of the 

time consuming meetings of the Executive Committee. The meetings 

averaged about five hours in duration and would take more time 

to report than is allotted at our annual meeting. The complete 

record in the minutes book is available to interested members at 

the Association office. 

It has been a privilege to have served you as Chairman of 

the Executive Committee. I wish to express my appreciation to all 

the officers and members of the Executive Committee as well as 

to the Association staff for giving generously of their time and 

efforts toward the efficient operation of our very active phar- 

maceutical organization, the Maryland Pharmaceutical Association. 

REPORT OF THE BUILDING COMMITTEE 

Herman B. Drukman, Chairman 

The Building Committee has not met officially during the past 

year, however, individually the members of the Committee have 

visited the Kelly Memorial Building on several occasions. Knowing 

their responsibility, the Committeemen have examined the grounds 

and building from time to time. 

The only major improvement made was the installation of a 

three-ton York Air-Condition Unit servicing the office area. This 

was installed by the Maryland Refrigeration Company at a total 

cost of $1,470.00. The funds for this improvement was provided 

by the Kelly Memorial Fund. 

No other major improvement other than regular maintenance 

was made. Funds for the repair, maintenance and improvement of 

the Kelly Memorial Building are provided by the Kelly Memorial 

Fund. The Fund is maintained by contributions from the Baltimore 

Metropolitan Pharmaceutical Association which was $1,000.00 this 

year, and $1,170.00 representing $2.00 per active and affiliate mem- 

ber, was transferred from the Maryland Pharmaceutical Association. 

The Treasurer’s report includes the financial report of the Kelly 

Memorial Fund. 

The Building Committee is pleased that the Kelly Memorial 

Building is serving the pharmaceutical associations and the pro- 

fession of pharmacy in an excellent manner. It continues as an 
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outstanding, dignified and impressive headquarters of Pharmacy in 
Maryland. 

I would like to thank the members of the Building Committee: 
John F, Wannenwetsch; Frank J. Macek; Frank L. Black; H. A. B. 
Dunning; Gregory W. A. Leyko for taking time from their affairs 
to inspect the building from time to time. 

REPORT OF THE TRADE RELATIONS COMMITTEE 

Aaron M. Libowitz, Chairman 

The Trade Relations Committee has tried to bring you, at each 
regional meeting, a complete program of new ideas for retail 
Selling. The latest promotions were presented with suggestions on 
increasing your sales by displaying items that are advertised na- 
tionally. By making full use of counter and floor stand materia] 
furnished by the manufacturer. Most manufacturers as they intro- 
duce new items have these displays “tied in” with national adver- 
tising for easy identification by the consumer. Consequently, more 
sales. The wholesaler has a tremendous amount of information along 
these lines and would be delighted to assist the dealer in merchan- 
dising his store properly. 

The wholesaler and the independent pharmacy store owner 
are partners in the gigantic enterprise of distribution and retail 
Selling. The wholesaler needs you, and you need the wholesaler. 
Both of you need the manufacturer. 

Q-Tip Plan 

The Q-tip Plan enabled you to give a special service that edu- 
cated your customers to the importance of aseptic, hygiene medi- 
cation. The entire prescription department service program was yours at no extra cost. 

The sanitary napkin business Will be $180,000,000 this year. At 
present the retail druggist is not capturing his share of this profit- able business, Kimberly Clark Corporation, at a regional meeting offered you Fashion Fling Sweepstakes free promotional material to aid your selling job. I received a letter from Bob Sharp, of Kimberly Clark Corporation thanking us very much for all your cooperation in making Fashion Fling Sweepstakes a success. 

Vitamins 

Last year $340,350,000 was spent for vitamins. The average drug store in the United States sold $4,663 of vitamins for the year or $13 a day—seven days a week—throughout the year. Yet last year the vitamin business in drug stores went down due to (1) Bar- gain Counter Vitamins, (2) Vitamins sold by radio advertisement by unknown manufacturers. (3) Mail-order vitamins. (4) Door to Door Peddlers who take away business from the pharmacy. 
Many manufacturers are fighting back to make the drug store vitamin headquarters. E. R. Squibb and Sons has made available 
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leaflets, pamphlets, invoice stuffers, windows, interior display, 

clerk training material and backed this up with magazine and T.V. 

advertising of an institutional nature. This program can help to 

stem the tide of non-drug vitamin competition. Through the 

courtesy of E. R. Squibb and Sons, a set of signs that can be used 

in your vitamin department or in a window display was given to 

every one present at our Easton Regional Meeting. They were 

smart and timely. Remember, where displays of vitamins are good, 

sales are good. 

Eli Lilly & Company has published a booklet in color that is now 

being placed in every doctor’s waiting room called “Should you 

take Vitamins.” 

It tells the public what vitamins are. To the question—Do I 

need vitamins? It says: “Let your doctor be the judge. Then do as 

you would with his other drug prescriptions. Follow his reeommenda- 

tions faithfully. You’ll save money in the long run and be healthier 

TOTe lbs 

Finally it points out that vitamins are medicine, and medicine 

should be prescribed by a physician. 

Return Goods 

Return Goods have become a growing problem for the Retail 

Pharmacist. With sales up 53% since 1950, the volume of returns 

has jumped 91%. Last year for every $100.00 in sales $3.07 came 

back to the wholesaler as returned goods. Returns are also a 

mounting problem for the manufacturer. They represent an economic 

waste and add to the cost of distribution. There are many causes 

for this situation. Some new products fail to meet market expecta- 

tions or become obsolete by newer, improved products. 

Nor is the retailer entirely blameless. Improper buying, inade- 

quate stock control are major causes of returns at the retail level. 

Your wholesaler can not always accept all merchandise for credit. 

For your benefit we obtained from Warner-Chilcott Laboratories 

as a public service through the courtesy of the American Druggist, 

a reprint of the Returned Goods Policy of 134 Drug Industry Com- 

panies. 

This folder in your cosmetic department alone can save you 

money. It was made available to you free. 

Operation Bootstrap 

Operation Bootstrap was planned as the result of two startling 

statements—First, the average supermarket rings up $3.54 in sales 

for every customer entering the store, while the average drug store 

collects only $.65. The average supermarket has fewer customers 

than the average drug store. 

A story of how 45 average retail druggists during April and 

May 1959 proved that sales and profits could be pulled up by their 

boot straps. 
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1. By taking maximum advantage of existing store traffic. 

2. By getting customers to buy more items and spend more 

money. 

All this was accomplished by using special displays strategically 

located near the store entrance, so that every person coming in 

could see them and be reminded to buy. 

45 retail druggists in stores located throughout the country in 

5 different areas, volunteered to serve as “guinea pigs.’ A cross 

section of average drug stores was used with annual sales volume 

ranging from $50,000 to $200,000. 30 of these 45 stores became test 

stores in which 125 selected products were grouped and displayed. 

The remaining 15 stores were control stores which operated as 

usual during the period of the story. The special display of these 

125 products did not replace the “test” stores usual display of the 

same products, but rather was used as a supplement. 

It has been determined that 125 different products, by size and 

brands, represent the real core of items purchased-used and re- 

bought by both men and women customers of the average drug 

store. These items are the products of 33 manufacturers who spent 

millions of advertising dollars pre-selling their products to cus- 

tomers before they even enter the drug store. 

The 125 fast turnover items displayed in ‘Operation Bootstrap” 

were: 

Antacids 6 items 

Baby Products 9 items 

Dental Products 10 items 

Deodorants 5 items 

First aid Products 9 items 

Permanent Wave Kits 5 items 

Shampoos 9 items 

Other Hair Preparations 11 items 

Vitamins 1 item 

Hand & Face Preparations 4 items 

Headache Remedies 5 items 

Laxatives 4 items 

Mouth Washes 2 items 

Shave Preparations 5 items 

Results—Sales of 125 items during April and May 1959: 

Control stores decreased 1.1% 

Display stores increased 10.5% 

There was no expenditure of money for special display fixtures. 

The only expenditure was the time required to re-arrange the 

products used during the test. 

The druggists have been lax or complacent in merchandising 

for a number of years and with this program we can take greater 
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advantage of existing traffic in our stores. Increased sales means 

more profit. 

It has been proven time and again that if you have the right 

merchandise, well displayed and promoted, it will sell. Discount 

prices without the necessary large increase in volume and store 

traffic means loss of profit and eventual bankruptcy. 

Operation Bootstrap was presented at the last N.A.R.D. Con- 

vention and was shown in Baltimore by the combined wholesalers. 

Everyone in the state was invited to attend. 

Rebate Insurance 

Several wholesalers have instituted a simplified method for 

handling rebate invoices. 

The new method assures you of receiving all the rebate and 

bonus goods to which you are entitled in any given deal. 

Under the old system the retailer was required to return his 

invoice to the manufacturer before he was able to receive his 

rebate or bonus goods. It was discovered that 40% of such invoices 

failed to be returned. 

Analysis of invoices to be mailed to manufacturers show that 

22 companies request that the invoice be returned to the manu- 

facturer for bonus. 

The new system eliminates this problem, the wholsaler sends 

the original invoice directly to the manufacturer. The retailer will 

receive a duplicate invoice and a notice advising him that the 

original has been sent to the company offering the deal. 

Wholesalers 

Whether a store is large or small, the retail drug business is a 

complex one. Your wholesaler can be of tremendous help, with 

services which held the retailer sell more merchandise. 

The wholesaler’s salesman has a mint of information and is 

delighted in assisting the retailer in merchandising his store proper- 

ly. Ask him to set up an advertising calendar in your store. Tie it 

in with national advertising. A promotion program should be set up. 

Recognizing these problems, the wholesaler is constantly striv- 

ing to ‘take some of the load off the druggist’s back” by converting 

his buying time into selling time, assistance in merchandising, dis- 

play, store layout, promotion, clerk training, are some of the many 

services he offers the retail pharmacist. 

Calvert Drug Company publishes a weekly bulletin that is very 

complete. Loewy Drug Company Incorporated publishes a weekly 

Drug Digest, and Henry B. Gilpin publishes a weekly Gilpin Tips. 

Many of you receive at least one of these publications. Read them 

carefully. They contain valuable information. Training more efficient 

employees is very necessary. Many of you have a right hand man, 

or a right hand lady who takes a lot of responsibility away from you 

by helping to run other departments of your store. Many times 
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this person is not fully up to date with changes and products, pricing 

and demand. Your wholesalers are to be thanked for initiating a 

school for retail clerks. Henry B. Gilpin Sales Clinic gave expert 

advice on cosmetics and photography. Shulton held a training school 

for color cosmetics for the hair. Gilt Edge Photo Service presented 

representatives, at a regional meeting from Technicolor, Poloroid, 

Eastman, and General Electric to tell how to make the most of the 

great interest in photography. They furnish a magazine every two 
months called Photo Merchandising and Calvert Drug Company had 
a Clairol Hair Dye schooling for their members and clerks. 

Magazine Survey Questionnaire 

This survey was a project of the Trade Relations Committee of 
the Maryland Pharmaceutical Association and had the full support 
of the Baltimore Metropolitan Pharmaceutical Association. 

The purpose of the survey was to determine the extent of com- 
plaints regarding the distribution of magazines, and to use the 
information to improve methods of distribution. 

The questionnaire was mailed to every pharmacy in Maryland. 
Close to 400 replies were received. The questionnaire had 15 ques- 
tions which could be answered by a check mark, but space was left 
for comments. There were 429 comments made by pharmacists. Much 
interesting and informative material was obtained. Questions asked 
were: 

. Do you sell magazines? 

. How often do you receive service? 

. Do you pay a service charge? 

. Do you order the magazines you want? 
- Do you get the number of magazines you request? 
. Are you satisfied to receive types and quantity of magazines 
at the distributors discretion? 

7. Have you received consumer complaints on any types of 
magazines or books displayed? 

8. Do you sell so called “pocket books?” 
9. Who checks magazine deliveries and prepares returns in 

your store? 

10. Have you adopted a magazine return form? 
11. Do you receive credit for returns promptly? 
12. Are you satisfied with distributor’s method of checking mag- 

azines? 

13. Have complaints to the distributor been adjusted to your 
Satisfaction ? 

14. Do you take subscriptions for magazines? 
15. How often do you see a publisher’s representative? 

oOo FP wWh 

We found that 18 magazine distributors service Maryland and 
that pharmacists pay a service charge of 25c to $1.25. 

Correlating these questionnaires, we found one magazine dis- 
tributor sold magazines to over 50% of those who complained. The 
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complaints were directed against this company. Credits for returns, 

and objectional magazines were the most common complaints. 

We called a meeting with the owner of the magazine distributor 

and met in his office. Joseph Cohen, Jerry Stiffman and myself at- 

tended a 242 hour meeting. Also present was a magazine publisher’s 

representative. 

We found the distributor cooperative, and anxious to correct 

any justified complaint. Many facets of the publishing and dis- 

tributing of magazines were discussed. We have the solution for 

many of your complaints. The distributor will furnish you, on re- 

quest, a pad of return slips. When you make up your returns, fill 

in the form and return with your bundle. When credit is issued, the 

original and the company copy will be returned to you for com- 

parison. By using this system, errors will be greatly reduced. 

A tremendous amount of complaints in our questionnaire stated 

that the distributor sent magazines the stores did not want. The 

distributor claims only three complaints were received by his office 

in the past six months and these were satisfied. Many of you, it 

seems, complain to the route man and get nowhere. This is wrong. 

If there are any magazines that you do not want, write a letter or 

post card to the office of the distributor and it will be taken care of 

promptly. A record is kept in the office as to what magazines a 

store wants, or does not want. Eliminate extra work of returning 

magazines you do not want to handle. A few minutes time to write a 

letter will save you much aggravation. 

Many complained that they did not receive enough “better 

type” magazines. The distributor showed us his records. If you sell 

out of an issue, the next month you will receive additional copies, 

if your returns are more than 20%, you will receive less magazines 

the next month. The distributor has agreed to try for the next six 

months an experiment in increasing sales of better magazines for 

pharmacies near food and drug chains. The pharmacies picked for 

this experiment should cooperate and give all “class” magazines 

prominent display. 

Remember, you can get the magazines you want. You do not 

have to take any trash or sexy magazines, you do not want. 

Many thanks to the Trade Relations Committee consisting of 

Lyndon B. Myers, Mt. Airy; Milton Sarubin, Ellicott City; Donald 

Fedder; W. A. Braden, Silver Spring; Louis Davidov; Edward H. 

Fisher, Ocean City; Peyton N. Horne, Easton; Elwin H. Alpern, 

Odenton; Irving I. Cohen; Alfred L. Aaronson; Jerome A. Stiffman; 

Hershel Cohen; F. Harold Lewis; William Sullivan, Cumberland; 

Charles E. Spigelmire. Added to the committee were William Har- 

rison of H. B. Gilpin; David I. Estrin of Loewy Drug Company; 

John A. Crozier of Calvert Drug Company; Joe Muth of Muth 

Brothers; and James Davis of F. A. Davis and Sons. 

Sincere appreciation to Roy Peterson of H. B. Gilpin for his 

cooperation and to Geraldine Novotny in the office of the Mary- 
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land Pharmaceutical Association for her work correlating the 

Magazine survey questionnaire, also to our Secretary Joseph Cohen 

for his patience and help. Many thanks. 

REPORT OF THE COMMITTEE ON THE SCHOOL OF PHARMACY 
UNIVERSITY OF MARYLAND 

Frederic T. Berman, Chairman 

Given by Stephan J. Provenza, Co-Chairman 

The School of Pharmacy Committee of the Maryland Pharma- 
ceutical Association held two meetings during the year that were 
very well attended with the net result of a definite scheduling of 
a refresher course to be given for graduate pharmacists this fall. 

Since the School of Pharmacy Committee and the report of 
Dean Foss covers essentially the same subjects, we refer you to the 
report of Dean Foss for more complete details on the refresher 
course and the School of Pharmacy. 

My thanks to my committee members for their excellent co- 
operation and attendance and for the full assistance and intelligent 
discussions at our meetings. 

REPORT OF THE PROFESSIONAL RELATIONS COMMITTEE 

Stephen J. Provenza, Chairman 

The purpose of this committee is to encourage closer and better 
relations between pharmacy, dentistry, medicine and other members 
of the health team and also to promote better intra-professional 
relations. 

Our first effort was cooperating with Dr. A. A. Silver, Chairman 
of the Medical and Chirurgical Faculty’s Diabetic Committee in 
promoting the activities of this health project. In Baltimore there 
was no detection center and all publicity directed the public to have 
a test made by their family physician. In Easton, Maryland, a 
detection center was established and Pharmacist A. S. David co- 
operated in making this event successful. The following communica- 
tion from Dr. A. A. Silver speaks for itself: 

“On behalf of the Medical and Chirurgical Faculty, I would 
like to thank you for your assistance in the Diabetes Week Cam- 
paign, November 15-21. Especially would I like to thank you for 
attending the press conference on November 12 and for the assist- 
ance that the Maryland Pharmaceutical Association was able to 
render overall to the campaign. 

“If the Medical and Chirurgical Faculty is ever able to assist 
your Association, please feel free to call on us. 

Sincerely, 

ABRAHAM A. SILVER, M.D. 

Chairman, Committee on Diabetes” 
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The Maryland Diabetic Association has been established this 

year with Dr. Silver as its president. In the future we will have 

more aggressive publicity in this health program since its president 

realizes the importance of the retail pharmacy with its intimate 

contact with the public. 

We were able to have a dinner meeting with the Medical and 

Chirurgical Faculty of Maryland. Various mutual problems were 

discussed and plans were made to have more frequent conclaves in 

the future. In May of this year we were given space at their an- 

nual meeting. An attractive booth in a high traffic location was 

installed and pharmacists were able to greet and talk to the 1,000 

physicians who registered. Three Royal Doulton plates entitled 

“The Doctor” were won by the following physicians: 

Dr. Conrad L. Acton of Baltimore 

Dr. Page C. Jett, Prince Frederick, Md. 

Dr. Lyle Gordy, 5106 Harford Rd., Baltimore. 

The theme of our booth was “Your Pharmacist—Source of Drug 

Information.” We all know that with the rapid advance of thera- 

peutic agents the physician relies not on the U.S.P. and N.F. but on 

the Physicians Desk Reference (P.D.R.) and the manufacturers’ 

representative. We displayed the various reference books contained 

in the pharmacists’ library including the new S. K. & F. catalog. 

This latter volume contains all of this manufacturer’s products with 

their therapeutic application, contra-indications, over-dosage, anti- 

dotes and means of identification. No doubt in the future this type 

of publication will become a standard for other manufacturers to 

emulate. We in pharmacy who are interested in providing a pharma- 

ceutical service to the health professions can take advantage of the 

drug information that we now have available. I refer to the brochures 

that are now being enclosed with tablets, ampules, biologicals, etc. 

All we have to do is to read the information from these pamphlets 

to the practitioner when they call. It is also possible to send these 

enclosures to the physicians when they want specific information 

on the new pharmaceuticals. It is due to the efforts of the American 

College of Apothecaries that drug manufacturers were influenced to 

resume this practice. Most pharmacists have a ISRO LmUnem Oru 

manufacturers’ representatives who call on physicians and dentists. 

Frequently we as pharmacists can convey this information to the 

practitioner. In this particular instance all parties involved are 

benefited. As you can observe we as pharmacists have information 

that in many cases the physician does not have—therefore, I say 

again, let’s take advantage of this situation and let the medical 

profession know that we can render this drug information service. 

In the current issue of the Maryland State Medical J ournal that 

reaches 3,000 Maryland practitioners there are two articles of in- 

terest that pertain to the pharmacist: 

“Handwriting Problems? We all have them—So Does the Phar- 

macist” 

“Mail-Order Prescription Schemes” 
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This latter article concludes — “If mail-order prescription 
hazards are to be fully recognized, the medical profession must 
join with other members of the health team by reacting quickly 
and in a positive manner. Otherwise the public will be misled into 
believing that an impersonal centralized mail-order method is an 
acceptable substitute for sound community medical-pharmaceutical 
service.” 

The Maryland State Medical Journal welcomes articles per- 
taining to regulations concerning drugs and pharmaceutical-medical 
problems. Dr. George H. Yeager is editor of this publication. Mr. John 
Sargeant is the executive secretary of the medical society and has 
always acted in a cooperative manner when we have a problem to 
discuss with him. 

The American Medical Association’s chemical laboratory staff 
is in the process of compiling information on the identification of 
American drug products, particularly tablets and capsules made by 
the various manufacturers. The ultimate aim is to make it an easy 
task to identify the product, by mere inspection. When this volume 
is completed, ample publications will be given to the medical and 
pharmaceutical professions. 

We in retail pharmacy know the difficulty we are experiencing 
in getting suitable window displays for our pharmacies. What are 
mostly available are those promoting objectionable nostrums and 
liquor. This type window is poor public relations for pharmacies. 
We should attempt to keep our windows professional. There is a 
pharmacist in New Jersey that makes eight or nine professional dis- 
plays available each year. The cost is nominal and all you have to 
do is to provide for the installation. His address is as follows: 

Professional Advancement Plan 
1134 Main St. 

Paterson, New Jersey 

On the national level, the National Association of Retail Drug- 
gists and the American Pharmaceutical Association have created a 
committee to meet with the American Medical Association to dis- 
cuss periodically what course to take in reference to the hundreds 
of bills that effect the health of the United States. With millions 
of veterans eligible for medical care and certain congressmen trying 
to expand the scope of the Social Security law to cover geriatric 
Sicknesses, the private practice of medicine is in constant jeopardy. 

Dental Relations 

It is important to remember that 20% of the 16.4 billion dollars 
spent on health in the United States is for dental care. This means 
more money for the pharmacist for dentifrices, brushes, denture 
adhesive and dental medications. Since the advent of antibiotics, 
tranquilizers, sulfa drugs, vitamins, new agents to combat edema 
and trismus, new local anesthetics and sedatives, there is a definite 
reason for dentists to write prescriptions. Our American population 
is going to the dentist more freqently than heretofore. Therefore, 
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we as pharmacists, must let the dental profession know that the 

proper place to buy dental needs is in the retail pharmacy. 

We were invited to address the graduates of the University of 

Maryland Dental School on prescription writing, dentifrices and 

dental-pharmaceutical relations. An automatic projector, using slides 

made by pharmacist Robert E. Theiss, showed “How to Write a 

Prescription” and showed various prescriptions on relief of pain, 

sedation, treatment and prevention of infection, drugs used for 

local effect, antihistamine therapy and vitamin therapy. In all of 

our contacts with the dental profession, our committee tells the 

dentist to consult his pharmacist for information on the new drugs 

as they appear on the market. We have often heard that the dentist 

does not know how to write a prescription. In many instances that 

is true—therefore, it is our duty as pharmacists to show them how 

to do it. 

Copies of the Maryland State Dental Journal were given to 

each member of this graduating class. I wish to thank Dr. Edward 

C. Dobbs, Professor of Pharmacology, School of Dentistry, Univer- 

sity of Maryland, for his many courtesies extended to our com- 

mittee. Also thanks to the Colgate-Palmolive Company for providing 

generous amounts of their dentifrice and to the Oral B Company 

of San Jose, California for the gross of toothbrushes that were 

passed out to the dental students. 

During the last year the Kefauver investigation brought out 

much distorted information regarding drug prices on the manufac- 

turers’ level. Pharmaceutical preparations have become a tremendous 

factor in our national health set-up. Of the 16.4 billion dollars spent 

in the United States on medical care, more than 25% was paid for 

drugs and appliances. Twenty firms account for 80% of drug sales. 

Senate probers have brought out that many people on pensions 

($127 is the maximum for social security) spend $40 to $50 a month 

on drugs. The Senate committee has only investigated on the manu- 

facturers level and maybe later on go into the retail level where 

there is no uniformity of prices. 

According to the Wall Street Journal, “most people’s dealing 

with ethical drugs, of course, consists merely of handing an un- 

intelligible prescription to the pharmacist who after mysterious rites 

behind a high counter, hands back a small bottle bearing only the 

directions for use and the pharmacist’s name. For the most part, 

the patient has little notion of what the drug is, where it came 

from, or whether the price is fair.” 

What the result from this investigation will have on the pub- 

lic’s thinking can have an effect on the private practice of medicine 

and pharmacy. We, in the public health professions must be on the 

alert and fight back with facts and figures. 

The work of this committee is very time consuming and ex- 

tensive. Without the cooperation of Aaron M. Libowitz, this program 

could not have been accomplished. Also I would like to thank one 

of the younger members, Robert E. Theiss, for his cooperation at 

the dental school; Charles E. Spigelmire, Chairman of the Public 
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Relations Committee, David Lebson, Victor H. Morgenroth, H. Nelson 

Warfield, John F. Neutze, Joseph Cohen, our executive secretary, 

Milton A. Friedman and Samuel J. Sheller. 

I thank you for your kind attention and if there are any 

questions I shall be glad to answer them. 

REPORT OF THE LEGISLATIVE COMMITTEE 

Albin A. Hayman, Chairman 

Given by Victor H. Morgenroth, Jr., Co-Chairman 

As a Co-chairman of the Legislative Committee and because 

of the enforced absence of chairman Albin A. Hayman, I have been 

asked to make a report to this convention, of the activities of the 

Legislative Committee for the year 1959-60. 

As you well know, our Legislative program for the 1959 Legis- 

lature did well as we had hoped it would. And as you also know, 

the 1960 legislature was a strict budgetary and fiscal one for the 

state. So it was decided not to foster or introduce any legislative 

matters for the association. With this in mind the Legislative 

Committee met early after the 1959 convention to map a program 

for 1961. 

After several preliminary meetings, a full scheduled, formal 

meeting of the committee was held at the Kelly Building on 

November 19, 1959. At this time the chairman of the Pharmacy 

Laws Committee announced the results of the referendum on the 

Pharmacy Laws proposed changes. The association was in effect 

committed to the results of the referendum as its legislative pro- 

gram. 

At this meeting, Mr. Robert M. Brown, Chief of the Bureau of 

Environmental Hygiene, Maryland Department of Health, our 

attorney, Mr. Joseph Kaufman, and the chief of Drug Control, 

Maryland Department of Health were present. Mr. Brown was asked 

and did comment comprehensively on S.B. No. 373 and expressed 

the willingness to cooperate with all parties concerned in developing 

a package of law reforms acceptable to all concerned. Mr. Hayman, 

the chairman, asked Mr. Brown if he would meet with a sub- 

committee to review and improve, if possible, S.B. No. 373 including 

all problems desired by the Health Department. Acquiescing to this, 

Mr. Hayman, then appointed a subcommittee with Victor H. Mor- 

genroth, Jr. as chairman and consisting of Messrs. Golditch, Block, 

Leyko, Libowitz and Zentz to meet with Mr. Brown. On November 

20, 1959 Mr. Hayman wrote Mr. Brown introducing the committee 
to him. 

On December 4, 1959, Mr. Brown wrote Mr. Hayman setting 

December 17, 1959 as the first meeting date between the subcom- 

mittee, Mr. Brown and Mr. Balassone. This meeting was held at the 

appointed time and a general discussion of all the problems facing 

all of us, and ideas of how to approach them were discussed. With 

the approach of the holidays and the fact that the Legislature 
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was meeting to discuss only budgetary and fiscal matters, the com- 

mittee merely marked time and assumed a watchdog attitude. 

On April 7, 1960, the Legislative Committee met at the Kelly 

Building under the gavel of co-chairman Henry Golditch, due to 

illness of Mr. Hayman. A complete review of the previous meeting 

was held. The referendum was again discussed at great length. 

Several newer suggestions were offered. Proof that the function of 

the State Board of Pharmacy as autonomous of any other State 

Department was elicited. Other functions having to do with control 

of drugs as such are the responsibilities of the Drug Commissioners. 

With the new approach it was decided to meet again with Mr. Brown 

and the subcommittee. 

On Tuesday, May 17th, the subcommittee met with Mr. Brown 

after President Mouat and the subcommittee met with him in- 

formally on two occasions prior to the meeting for the purpose of 

setting an agenda. At the meeting we again reviewed the Legislative 

problems and proposed solutions. We aimed at delineating the 

immediate and long range problems. As a result of this meeting, 

which in my humble opinion was the most friendly and productive 

ever conducted, a steering group was formed for the sole purpose of 

getting ‘first things’ first. This group consists of four men. One 

from the State Department of Health, Mr. Francis S. Balassone. 

One from the State Board of Pharmacy, Mr. Alexander J. Ogrinz, 

Jr. One from the Maryland Pharmaceutical Association, Mr. Victor 

H. Morgenroth, Jr., and one from pharmacy and pharmacists at 

large, Mr. Aaron M. Libowitz. 

But the profound problem facing the pharmaceutical group 

was the referendum and its position in the scheme of things. 

However, a regularly scheduled meeting of the Maryland Pharma- 

ceutical Association was to be held at the Chestnut Ridge Country 

Club on May 19, 1960. At this meeting it was duly moved and 

passed by the body of the association to tempoorarily table the 

referendum results, to allow the recently formed Steering Com- 

mittee an opportunity to get a workable, acceptable, comprehensive 

legislative program prepared for the 1961 Legislature. 

In closing, I would like to tell you that this committee has had 

the occasion to meet once. The harmony that abounds is refresh- 

ing and results of just one meeting COULD provide a legislative 

program. But only when we are agreed 100% and ALL the facts 

have been studied, shall we proceed. 

This new and untried approach which delineates entirely whose 

responsibilities are whose and what aspects of the law changes are 

paramount, bids fair to be the successful attempt at which we are 

all striving. Effective, Reasonable and Comprehensive Laws. 

It has been a distinct pleasure for me and an esteemed honor 

to be asked to render this report for our ailing chairman, Albin 

Hayman. The report though not definitive as yet, is bordering on 

enthusiastic acceptance of all facets of the profession who acknowl- 

edge any responsibility. 
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Respectfully submitted for Mr. Albin Hayman and the Legis- 

lative Committee. 

REPORT OF THE MEMBERSHIP COMMITTEE 

Norman J. Levin, Chairman 

Given by James A. |. Parker 

The Membership Committee is able to make a favorable report 

at this time. 

Personal solicitation was continued after the 1959 convention, 

and letters were sent to all delinquent members before the end of 

the calendar year urging payment of dues. 

It should be remembered, dues are paid on a calendar year 

basis—January ist to December 31st, whereas the fiscal period of 

the Association ends May 31st. The Membership Committee there- 

fore continues to function after the Convention. This also accounts 

for showing membership status at Convention time and at the 

end of the calendar year. 

At the end of December, two letters were mailed with dues 

bills included—one type of letter to members and another type 

to non-members. Reminder letters were sent in March, April 

and May. 

Lists of delinquent and non-members have been prepared for 

distribution to members of the Membership Committee. Solicitation 

of members shall continue on a District basis. 

As has been the custom, the Association presented compli- 

mentary Associate memberships to the graduating class of the 

University of Maryland School of Pharmacy for the balance of 

the year. 

We are pleased to report the following membership figures: 

Active Associate Affiliate Totals 

Convention 1959 mene nner 537 223 14 774 

December 31, 1959:....... 569 244 16 829 

Conventional 960 mao eeee 512 244 18 774 

Please note that the total membership for this time this year 

is exactly the same as last year—774, however, there are 25 less 

Active members. 

Baltimore City, Baltimore, Anne Arundel, Prince Georges and 

Montgomery Counties account for a large number of delinquent and 

non-members. 

It is estimated, there are approximately 1500 pharmacists in 

Maryland. On this basis, our membership represents about 50%. 

In my opinion, this should be 90%. Such a low figure reflects upon 

professional interest and stature. 

It should be pointed out that by February 1 of each year about 

50% of the members have paid their dues, which of course is payable 

in advance. About 25% pay by May 1, and the remaining 25% 
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during the balance of the year. There would be a great saving in 

time, effort and expense if all would remit their dues promptly, 

upon receipt of their dues bills. 

The Membership Committee and the Association staff needs 

the assistance of all officers and members at large to contact every 

pharmacist to join the Association. In addition, executives of firms 

calling upon pharmacies should be solicited for Affiliate member- 

ship. The representatives of firms calling upon you are eligible 

for Associate membership. 

My sincere thanks to all of you who have worked on behalf 

of the Association membership and the office staff. 

REPORT OF THE COMMITTEE ON PUBLIC RELATIONS 

Charles E. Spigelmire, Chairman 

Mr. President, Guests, Fellow members of the Maryland Pharma- 

cuetical Associaion, and you charming ladies who always bring a 

bright ray of sunshine to these meetings: 

Today I conclude my seventh year as chairman of your Public 

Relations Committee, and I beg your kindness and indulgence if 

my annual report should sound a bit repetitious to some of you. I 

can sincerely assure each of you this situation is one of necessity 

rather than one of choice. All of you can rest assured that your 

Public Relations Committee did all in its power to bring to you, the 

independent pharmacist, and to the glorious profession of pharmacy, 

all the sincere recognition both of you so justly deserve. We did 

this through constant repetition of your supreme importance to 

the public. 

By definition, pharmacy is the science which treats of medicinal 

substances. It embraces not only a knowledge of medicines and 

the art of compounding and dispensing them, but also their defini- 

tion, identification, selection, preservation, combination, analysis, 

and standardization. This definition, though it clearly states the 

scientific realm of pharmacy, does not lend itself easily to defining 

the professional responsibilities associated with all that the practice 

of pharmacy entails. 

It is easily shown that the pharmacist has great legal and moral 

responsibilities towards the public and towards his fellow practition- 

ers in the diversified fields of public health. For example, being 

legally entrusted with the dispensing and sale of narcotic drugs, 

the pharmacist is responsible for upholding and conforming to 

the laws and regulations governing the distribution of substances 

of this character. Also, since the pharmacist holds the health and 
safety of his patrons to be of first consideration, he assumes the 

resposibilities to make no attempt to prescribe or treat diseases or 

strive to sell drugs or remedies of any kind simply for the sake 

of profit. 
Professional ethics of pharmacy are based upon the solid foun- 

dation that what is right and just is to be upheld at all times. The 
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heritage of pharmacy from the first years of its existence which 

extend to the earliest days of the world has been to have high ideals. 

Once again, we see that the rational nature of man choose an ideal 

as an end to be obtained and all his actions are directed to its 

attainment. 

Surely you will agree, that man is a marvelous creation: he can 

choose the profession of pharmacy, he can choose to act according 

to its ethical principles, and in so doing he chooses happiness for 

time and eternity. 

During the past year, your committee has tried continuously 

and vigorously to emphasize the importance of the independent 

pharmacist to the public. We have worked on the theory that 

if you say a thing often enough, long enough, and loud enough, 

the majority of the people will listen to it. 

We realized fully well that there have been tremendous inroads 

made in our business and patronage during the past years without 

stern retaliatory publicity measures being taken. It must be remem- 

bered that we felt the best results could be obtained for the inde- 

pendent pharmacist by trying to fight this competition by publicity 

emanating from a city and state level. 

At the city and state level your committee felt it could control 

efficiently any type of publicity action we decided to take. Your 

committee realized that the methods of important publicity for the 

independent pharmacist were limited. The sources of available 

publicity were radio, television, newspapers and magazines. 

Knowing fully well that the great audio and visual audiences 

of today were primarily interested in radio and television, we decided 

to explore these fields of publicity and entertainment in an effort 

to have our publicity emanate from these media. 

Through the efforts of this committee your association has two 

radio programs and one television program devoted exclusively to 

the independent pharmacist. All of these programs are interesting, 

dramatic, and hard hitting. Each one striving to tell the public 

that the friendly independent pharmacist, is truly their best 

neighbor. 

On radio station W-I-T-H, through the initiative of the 

Baltimore Metropolitan Pharmaceutical Association, we enjoy one 

of the most complete and comprehensive radio coverages of any 

pharmaceutical association in the United States. Through the 

courtesy of their public service department we receive two five 

minute, dynamic newscasts every day Monday through Saturday. 

We are given five informative, identification spots a day Monday 

through Saturday. W-I-T-H also provides two very excellent 15 

minute musical shows a week between 7 P.M. and 8 P.M. at what- 

ever time is available. They also supply one, one minute spot for 

seven days a week on Radio Station W-I-T-H, F.M. All of this 

brilliant radio publicity is yours, and yours alone because it 

specifically tells your customers that you the pharmacist is their 

true friend when a helping hand is needed most. 
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W-I-T-H also prints a monthly news bulletin for the Baltimore 

Metropolitan Pharmaceutical Association. Copy for which is sup- 

plied by the members of the B.M.P.A. It is mailed to you as a 

service of the B.M.P.A. 

W-I-T-H has been most cooperative and generous, with their 

time, talent, and resources. These programs on W-I-T-H have 

been given to us through the kindness of Mr. Jake Embry and Mr. 

Jack Parks. 

All they ask of you for this generosity is that we display in our 

stores the special drug items they feature on W-I-T-H each month. 

Radio Station W-C-A-O gives us a ten minute radio program 

once a week, usually Sunday morning from 9:15 A.M. to 9:20 AM. 

This program tries to acquaint our public with “Your Friendly 

Independent Pharmacist.” This program is developed with a two 

pronged effect in mind. The beginning of the program usually has 

an interesting story about some phase of our profession. Then we 

end with a sincere appeal to the customer to patronize your store 

for one specific type of merchandise. 

At the present time we do not enjoy the privilege of a regular 

television program. During the past year we were given television 

time for special events and activities. These programs were pre- 

sented by members of your Public Relations Committee. It has 

always been your committee’s fondest and most sincere desire to 

create a closer relationship between the pharmacist and the phy- 

sician. "We presented a television program during the past year 

that went a long way toward accomplishing this objective. During 

Pharmacy Week one of our vice-presidents, Victor H. Morgenroth, 

Jr. was invited to participate in a television program with Dr. 

Walter Anderson, President of the Maryland Academy of General 

Practice. 

I should like to call to your attention the unusual phases of 

this program. It was a program of one half hour duration, which, 

length of time gave our pharmacist representative Victor Morgen- 

roth, Jr. plenty of time to explain in great detail the close relation- 

ship between the physician and pharmacist. The fact that the 

program was under the auspices and sponsorship of the Baltimore 

City Medical Society, made us feel that at last the physicians 

were beginning to realize that you were professional men and you 

have made great major accomplishments in which we should take 

pride, we have nothing to hide, and nothing for which we should 

apologize. As this program was presented during Pharmacy Week 

it gave us another opportunity to tell the public that you were 

still “‘Their Best Neighbor.” 

A word of explanation is due all of you why we did not have 

a regular television program last year. We were to receive television 

time on W-J-Z Channel 13 beginning the first of January. This 

was to be a weekly program and was to ‘be presented by members 

of your Public Relations Committee. As the time approached for 

our first program, we were informed our program would not be of 
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a definite time format and presented exclusively by your committee 

members. These programs were to be unrehearsed and of a spon- 

taneous question and answer variety. Can anyone in this room 

think of a more explosive, dangerous, or controversial type of pro- 

gram? We felt we had worked too hard and diligently to create 

good will for you and our profession, to take the chance of jeopardiz- 

ing them by creating some bitterness or ill will by appearing on 

this type of television program. So in the best interests of you and 

your association your Public Relations Committee refrained from 

accepting this television time. 

Discouragement is not one of the characteristics of your Public 

Relations Committee because at this very time we are negotiating 

with another television station in a sincere effort to tell and show 

your customers that you are still “Their Best Neighbor.” 

Your Public Relations Committee can tell the people all of 

the many good things about pharmacy not boastfully, but proudly, 

because pharmacy is a profession of which the whole world can 

justly be proud. The people do not know unless we tell them. We 

can tell them by our actions in serving them each day in our stores. 

We can tell them as we talk to them. There is no need to glorify 

pharmacy. The honest story itself is enough. But we must do the 

telling, for if we do not, who will? 

During the past year, your Public Relations Committee was 

called upon at frequent intervals to make telephone calls in an 

effort to insure the success of some particular meeting or activity. 

The telephone calling work was always handled by members of this 

committee during their spare time and at their personal expense. 

Never once did one of these men complain that they were being 

imposed upon, but they gave generously of their time and effort in 

making the hundreds of calls necessary. We did our best to demon- 

strate that the independent pharmacist could function as a coopera- 

tive and cohesive unit. 

For a long time it has been the ambition of your association to 

form a speakers bureau which would function through your Public 

Relations Committee. The sole purpose of this group being to go 

forth among the people and spread the gospel of pharmacy. It is 

a real pleasure for me to inform you that a speakers group has 

been formed and began to function this year. It is quite true we 

are in our infancy and have much to learn, but we feel these factors 

will be overcome by our sincere desire to tell the public what a 

brilliant profession pharmacy really is. 

Since we have began to function, Victor H. Morgenroth, Jr. 

has spoken to the Mountain Road Kiwanis Club, in Anne Arundel 

County, and the West Baltimore Lions Club, about prescription 

prices. His talks were most informative and enlightening on this 

timely subject and we were most delighted with the warm and 

cordial reception he received from these people. 

I had the opportunity to appear before the Mother’s Club of 

Saint Williams Catholic Church and gave a talk on “Accidental 



The MARYLAND PHARMACIST 41 

Poisoning In The Home.” I was fortunate in having my good 

friend Vic Morgenroth assist me with this program, as it was one 

which entailed the showing of colored slides and required the use 

of many dfferent visual props. The program lasted one hour and 

was followed by a question and answer period for audience partici- 

pation. We were both delighted with the warm hospitality and 

thanks we received from the good ladies of Saint Williams Mother’s 

Club. These few appearances amazed me with the fact of how 

anxious people are to learn more about the profession of pharmacy 

which has been helping all of them since their eyes saw the first 

light of day. 

In addition to radio and television publicity, your committee 

has always been able to secure ample newspaper publicity for any 

meeting or affair whenever the occasion required this medium 

of coverage. 

Your committee has tried its best to obtain every bit of favorable 

publicity for the independent pharmacist and our association. It is 

quite true many may question our results, but we feel our methods 

are above reproach, because hardly a day passes that some other 

large organization, manufacturer, or industry does not adopt the 

same publicity policy we have been following during the past year. 

Our work during the past year, was not that of any one indi- 

vidual, but rather the culmination of a cooperative effort of many, 

many wonderful people. It has had its headaches and heartaches 

but the magnificent spirit exhibited by this committee made the 

heavy burden seem light. The brilliant results obtained in our work 

were due to the untiring efforts of everyone who gave unstintingly 

of their time and ability whenever they were called upon to help. 

For his ideas and encouragement, I want to particularly commend 

our Secretary Joseph Cohen. For their kindness and cooperation, 

I sincerely thank Patricia Piontek and Geraldine Novotny. 

Your Public Relations Committee feels that the intelligent 

aggressive and continuous publicity will help to give pharmacy 

the high professional rating it so justly deserves. 

Just keep on going and the chances are that you will stumble 

on something. Perhaps, when you are least expecting it. I have 

never heard of anyone stumbling on something sitting down. 

Thanks to all of you for being so nice to me. 

REPORT OF THE FAIR TRADE COMMITTEE 

Simon Solomon, Chairman 

Actually it is very difficult to give a report on the status of 

Fair Trade, because of the different opinions rendered by the high 

state courts in many states, and what is law today may not be law 

by the time this report is published. 

We shall endeavor to give you only the highlights and important 

court decisions to be decided later by the United States Supreme 
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Court, the outcome of which could have an important bearing upon 

the future of Fair Trade. 

Since our last convention we have witnessed plenty of action 

regarding Fair Trade violations, particularly in Montgomery and 

Prince Georges counties, and although some manufacturers have 

taken legal action and a retailer-retailer suit has been upheld by 

the Maryland Court of Appeals, a chaotic situation still prevails. 

We wish to commend very highly the retail pharmacists in both 

Montgomery and Prince Georges for their extreme patience in hold- 

ing the line despite the cut throat competition that has taken 

place over the past few years in those sections, and because of the 

recent high court decision, we certainly hope that many manu- 

facturers will become more active in enforcing their Fair Trade 

contracts. 

On the other hand, we should ask ourselves as retail pharma- 

cists, who are tremendously benefited by Fair Trade, whether we 

are doing our part by cooperating fully to make Fair Trade suc- 

cessful. 

Do we have any right to ask any manufacturer to police and 

enforce his Fair Trade contract at a tremendous expense both in 

time and money, unless we are willing to carry out our part of the 
bargain? 

Is our job finished just because we are observing Fair Trade 

minimum prices? No, it is not. 

Fair Trade is a two way street. If we as retailers want Fair Trade 
to continue, then we must be loyal to those manufacturers who are 
endeavoring through Fair Trade to see that we earn legitimate 
profit not an excessive one on their products. Remember, your co- 
operation will give the manufacturer increased volume and the 
greater his volume, the lower will his price be to the consumer and 
the retailer. 

Many manufacturers have complained that they are being 
penalized by enforcing their contracts while their competitors who 
give only lip service to their enforcement policy are receiving better 
cooperation from the retailers. 

We can only survive by helping those who help us. Let us sup- 
port those manufacturers fully and wholeheartedly who are sincere 
and honest in their enforcement policy. 

What Is The Manufacturer And) Retailers Responsibility To Fair Trade? 

There are some manufacturers who believe that price cutting of 
their identified products is good business for them. Therefore, such 
manufacturers do not or should not engage in resale price mainte- 
hance practices. Fortunately, there are others who think quite 
differently. They believe that the effect of price cutting on their 
products will be disastrous. Through no fault of their own, they 
rightfully believe they will be deprived of the distribution of their 
goods in the community. They realize fully that their market will 
be taken away from them for no reason, except that their reputation 
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is good and their products are in demand, of recognized value, and 

known to be worth the retail price established by them, or else 

these products would not have become popular and in demand. 

Should these manufacturers be penalized because of the sincerity 

and honesty of their policy to the consumers, as well as whole- 

salers and retailers? They have learned by experience that persistent 

price cutting is bound to be ruinous to their business because it tends 

to concentrate the sale of goods in very few hands and takes them 

out of the hands of thousands of small dealers who will not handle 

them because they can not sell at the established price in the face 

of cut price competition and will not sell at the prevailing cut price 

because they yield no profit which is absolutely essential to remain 

in business. AS an example, let us look at what happened to a lead- 

ing appliance manufacturer a few years back just prior to going 

off Fair Trade. In the non Fair Trade area of D.C. 20 discount houses 

took over 80 per cent of the company’s sales while 600 small re- 

tailers dropped the product or placed it under the counter. As a 

result, the sales of this company’s products dropped 15% in D.C., 

although in the country as a whole where the products were sold 

under Fair Trade, sales rose 11%. The only one that gains is the 

predatory price cutter who switches the customer to an inferior 

private brand product at an exorbitant profit. The answer is that 

the public is deprived of a quality product at a legitimate price, the 

manufacturer’s reputation is damaged and the producers and small 

dealers reputation for fair dealings are questioned. 

We believe to a great extent that if Fair Trade passes out of 

the picture, small independent retailers will have themselves to 

blame, because from our observation we do not believe they give 

wholehearted support to those manufacturers who have proven 

their sincerity in enforcing their Fair Trade contracts. A manu- 

facturer is interested in Fair Trade only to the extent that it pro- 

tects his volume, and rightly so, but when he sees that his volume is 

dropping and the volume of a competitor who is not enforcing his 

Fair Trade policy is increasing then there is only one answer, and 

that is lack of support by those who are mostly benefiting by Fair 

Trade, the thousands of small retailers. It is not our purpose to 

criticize our fellow retailers, but we feel it is our duty to make you 

realize your obligation to those who are trying to do a job to help 

you survive. On the other hand, it is very evident that many manu- 

facturers operating under Fair Trade are pulling their punches 

when it comes to enforcing Fair Trade against powerful giant out- 

lets and such manufacturers ought not to play both ends for the 

middle, but should have courage enough to enforce their Fair Trade 

contracts alike to all or go off Fair Trade. 

National Fair Trade Act 

What will happen to the National Fair Trade Act is anybody’s 

guess? What we do know is that Congress has failed to pass a Na- 

tional Fair Trade Law in 1959 and again in 1960, and judging from 
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the past, as for example to Capper-Kelly Resale Price Maintenance 

Bill, and also the fact that states righters and others have forced 

so many amendments to the present bill it is the writer’s opinion 

that the attitude and indifference of the members of Congress to- 

wards this type of legislation means that a National Fair Trade 

Bill will be difficult to enact that will prove beneficial to the inde- 

pendent retailers. 

The fact that the Administration and many of the different de- 

partments of the government, especially the Federal Trade Com- 

mission and Department of Justice were opposed to the National 

Fair Trade Bill will be responsible for its defeat more than any 

other opposition to HR 1253, although labor and the farm bureau 

were very influential in having many Senators and Congressmen 

lean unfavorably towards this legislation. 

The Justice Department argued that if this legislation was 

enacted there would be more pressure on the Federal Trade Com- 

mission to enforce fair trade and this would mean increased gov- 

ernmental regulation of business. The result asserted Mr. Bicks, 

representing the Department of Justice, would be creation of a new 

bureaucracy. 

It would seem that we have delayed too long and have placed 

too much emphasis on a national bill whereas we should have given 

our attention to those states in which fair trade laws have been 

invalidated by the high state courts and this should have been 

done when only a few states had fair trade thrown out by the high 

courts. 

Would it not be wise to have the entire drug industry give 
thoughtful study to the wisdom of seeking legislation in each of 
the affected states which would follow the general pattern of HR 
1253, National Fair Trade Act, similar to a bill passed recently in 
Ohio. Let us forget for the time being about national legislation 
and fight for suitable state fair trade legislation which will restore 
fair trade advantages to those states in which the courts, not the 
legislatures have destroyed fair trade laws. 

The entire drug industry might as well brace itself for the 
return of dog eat dog days, which many of us still remember prior 
to pre-fair trade days, unless we take off our coats and fight as we 
have never fought before to perpetuate the fair trade principle and 
objectives which have proven so beneficial to us during the past 
three decades. Let us not delude ourselves into believing that with- 
out fair trade we can survive the terrible onslaught that will follow 
ruthless competition of the predatory price cutters such as we are 
witnessing in D.C. today and also Montgomery and Prince Georges 
counties. 

This legislation is necessary if the small businesses of America 
are to have a chance to survive and make their indispensable con- 
tribution to our economic and social growth. 

It is important to point out that with the exception of two or 
three states, every other high state court has invalidated the fair 
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trade act on the grounds that the non-signer clause violates the 

due process provision of the state constitution. Therefore, if we 

eliminate the non-signer clause in attempting to enact new fair 

trade legislation as has been done in Ohio, then it is reasonable to 

assume that high state courts might look more favorably upon this 

legislation. 

Many prominent authorities feel that the fair trade movement 

is the only one which gives any promise of holding predatory price 

cutters in line and give the small fellow a fair and decent break. 

Retailer—Retailer Suit 

The outcome of this suit by one retailer against another retailer 

in the Circuit Court for Montgomery County was unfortunately 

against the Plaintiffs (persons who instituted the suit). The Plaintiffs 

brought the suit specifically under the part of Section 107 of Article 

83 of the Code; which states that violations are “actionable at the 

suit of any person damaged thereby.” 

Perhaps we should state some of the highlights of the decision 

of the Court (Judge Pugh). 

1. The defendants admit that they have been advertising, offer- 

ing for sale and selling the items which the plaintiffs allege were 

offered, advertised and sold below the retail fair trade minimum, 

but the defendants (Dart and Peoples) claim as their defense that 

the plaintiffs (who stand in the shoes of the manufacturers) have 

failed to make reasonably diligent effort to enforce their fair trade 

contracts and therefore such prices have been abandoned. 

2. Manufacturers know there is no fair trade law in D.C. and 

that there are many discount drug stores in the District of Columbia 

just over the Maryland District line, all of whom are selling their 

merchandise far below the prices established by these manufac- 

turers under their fair trade contracts in Maryland. Therefore, such 

manufacturers are duty bound to be more alert and aggessive here 

than in other parts of the State. The evidence in this case shows 

that the manufacturers have been passive and indifferent towards 

enforcement in this area. 

3. A Court of Equity is a Court of Conscience and injunctions 

are issued by it in clear cases. The continued delay in taking action 

to prevent price cutting can only lead to one result, the eventual 

bankruptcy of the independent drug store. The Court does not be- 

lieve that these four manufacturers have acted with reasonable 

diligence. If they had the plaintiffs would not have filed suit, they 

would have done so themselves. The manufacturers are saying they 

have acted with “reasonable diligence” because several suits are 

now pending in the United States District Court in Baltimore and 

in one State Court in Baltimore City. In none of these cases has the 

Court issued an interlocatory injunction, yet the cases have been 

pending as long as two years and some for three years. 
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4. There seems to be a don’t care attitude on the part of these 

manufacturers and an over anxious tendency to try to avoid litiga- 

tion, a tendency to play along with the violator. This attitude is 

too passive. Often prolonged discussions and a desire to compromise 

on the part of the manufacturer are taken advantage of, and then 

after much delay a law suit is filed. The filing of a law suit is not 
enough. Such law suits should be prosecuted vigorously, promptly 
and with as little delay as possible. While these suits are pending, 

others are injured. 

5. The evidence in this case shows a passive, lax and indifferent 

attitude on the part of the manufacturers to compel compliance 
with their contracts. It does not prove reasonable diligence on their 

part. 

6. The Court is convinced that it would be an abuse of the sound 
discretion required of it to issue a permanent injunction on the 
evidence of this case. It is for this reason that the Court will not 
issue a permanent injunction. 

Judge Pugh actually said that the problem of enforcing fair 
trade contracts is the manufacturers responsibility. 

Since the decision, Johnson & Johnson has entered suits against 
Dart Drug and other retailers who insist in violating their fair 
trade prices, thus proving their sincerity in fair trade and should 
be highly commended for their enforcement policy over the years, 

This case has been appealed to the Maryland Court of Appeals 
by the plaintiffs and as yet no decision has been handed down. 

(1) The Appeal rested entirely upon whether or not there has 
been reasonable diligence on the part of the manufacturers to en- 
force adherence to their fair trade prices. Judge Pugh in the lower 
court ruled there had not been, and therefore dismissed the bill. 

While it is true, said the high court that more could have been 
done by the four manufacturers (Bristol-Myers—Johnson & John- 
son—Mead Johnson and Miles Laboratories) than was done to 
enforce their contracts, that is not determinative of the case. The 
question is whether enough has been done, that is, whether or not 
there has been reasonable diligency by the manufacturers in the 
enforcement of their fair trade prices. 

The high court said that Judge Pugh in the present case 
adopted flatly the view that because of the proximity of the Wash- 
ington suburban area to the non-fair trade area of the District of 
Columbia the manufacturers are duty bound to be more alert and 
aggressive than in other parts of the State of Maryland. No au- 
thority said the Court of Appeals is cited in support of this state- 
ment. 

Although the manufacturers themselves did not institute the 
suits, it appears they were well satisfied to let the Gadols take the 
initiative but on the other hand it is a fair inference from the 
record that the Gadols have had rather full cooperation from these 
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manufacturers, at least in assembling and presenting the evidence 

in this case. 

(2) The Maryland Court of Appeals disagreed with the reason- 

ing of Judge Pugh of the lower court, that the four manufacturers 

whose products were involved did not use reasonable diligence in 

enforcing their fair trade prices, because of failure to do more 

to police their prices and mainly on their failure to institute court 

action. But the high court did say that evidence shows what action 

these four manufactures did take and its general efficacy in ob- 

taining compliance in cases of reported violations was in the light 

of existing circumstances, sufficient to show reasonable diligence in 

enforcement, not withstanding the fact that these manufacturers 

failed to take some action which they well might have taken (such 

as that, largely by way of intensification, which Johnson & John- 

son has in fact taken since the decision of this case by the Circuit 

Court). 

The high court concluded that despite their temporary lack of 

aggressiveness there was sufficient effort and successful effort in 

accordance with established patterns of enforcement as to negate 

a waiver or abandonment of fair trade prices on their part, or such 

lack of diligence as would bar relief. 

In this case we think said Judge Brune, speaking for the high 

court, that Judge Pugh drew an erroneous legal conclusion from 

the evidence before them as to what constituted reasonable diligence 

and that the order of dismissal should therefore be reversed. 

Eli Lilly vs. Sav-On Drugs, Inc. 

In a very important decisjon the result of which could have very 

grave consequences as to the future of Fair Trade was when the 

State Supreme Court of New Jersey upheld a lower court ruling 

that denied an injunction requested by Eli Lilly & Company. The 

court said that no manufacturer can enforce fair trade agreements 

unless it registers as a New Jersey corporation and thereby pays 

New Jersey corporation taxes. 

It is the contention of Eli Lilly that the registration law was 

unconstitutional if it would bar Lilly from enforcing fair trade agree- 

ments. Judge Scherer ruled however that the registration law was 

constitutional and that any corporation which does not file in New 

Jersey should not be permitted to take advantage of the laws. of 

this State which promotes its business, such as the fair trade act. 

If the United States Supreme Court should uphold this decision 

then many fair trade manufacturers would be compelled to register 

as a New Jersey corporation in order to take action against a fair 

trade violator. If many manufacturers should decide to go off fair 

trade rather than pay corporation taxes in New Jersey because of 

the expense involved, then what would happen to fair trade not 

only in New Jersey but also other states which might have a similar 

set-up or enact a similar law. 
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According to many lawyers, once a company has registered, it 

has accepted business citizenship in the state and state taxes may 

hit it hard. 

The conclusion: Many a company may be unwilling to pay this 

price for the privilege of enforcing fair trade in New Jersey. 

Fortunately, Eli Lilly will appeal to the United States Supreme 

Court the recent ruling of the Supreme Court of New Jersey, to the 

effect that an out of state corporation that is not registered in that 

state cannot use the New Jersey Courts to enforce fair trade mini- 

mum prices. 

Parke Davis & Company 

In a 6-3 decision, the United States Supreme Court reversed a 

lower court decision which had dismissed a government Anti-Trust 

complaint against Parke Davis & Company. While the majority of 

the Court insisted that the Colgate decision of 1919 still stands, the 

minority contends that the majority had reversed a decision of more 
than 40 years standing. 

The Colgate case held that the manufacturer has the right to 
decide to whom he will sell, and has a right to sell only to those 
who will abide by the suggested retail price established by the 
manufacturer and upon refusal of the merchant to abide by this 
established price the manufacturer can legally refuse to sell direct 
to such merchant. 

Briefly, this is what happened. In 1956, Parke Davis & Com- 
pany refused to sell some drug stores who were selling some of their 
products below the price established by the company. These stores 
were located in Virginia and Washington, D.C. which at the time 
had no fair trade law (Virginia has since enacted a Fair Trade law). 
Because of the Colgate decision the company evidently assumed it 
had the right to follow a plan of telling wholesalers that it would 
not sell them any merchandise if they sold to those retailers who 
were Cutting prices on their products. Then all retailers who were 
cutting prices were told they would not only be unable to purchase 
the company’s products direct, but the wholesalers also would be 
instructed not to sell them Parke Davis products. It is because of 
this method pursued by the company that the Court ruled it was 
illegal. (In fairness to Parke Davis it should be stated that counsel 
for the company stated in the lower court that Parke Davis had 
sometime ago refused to sell the five price cutters, but later had 
decided to sell direct to all but Dart Drug Company. However, Dart 
could still purchase Parke Davis products from wholesalers in D.C.). 

What will the future bring as to whether a manufacturer can 
legally enforce his minimum resale price on his products? Will the 
Court apply this doctrine in Fair Trade states making it impossible 
for a manufacturer to enforce maintenance of his established mini- 
mum prices by using economic pressure? While some legal minds 
feel this could happen, many others do not agree. It is generally 
agreed that the Court’s decision would not prevent any manufacturer 
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from instituting legal proceedings in a Fair Trade state to seek an 

injunction against price cutters. 

It is apparent that while it is legal for a manufacturer to refuse 

to sell directly to any retailer who violates his Fair Trade prices in 

a Fair Trade state, the refusal must be an absolutely unilateral act. 

It is entirely the responsibility of the manufacturer who believes in 

Fair Trade to seek a court order to force a retailer to abide by his 

minimum resale price. 

Now the question arises as to whether the Colgate Doctrine has 

been completely destroyed by the United States Supreme Court 

decision in the above (Parke Davis) case. It is the opinion of many 

legal experts, especially, those identified with the drug industry 

over many years that while the Colgate doctrine has not been com- 

pletely nullified, it has been greatly narrowed as far as enforcement 

is concerned. 

In its decision the United States Supreme Court ruled that Parke 

Davis & Company’s action violated the Sherman law, but gave Parke 

Davis the option to contest the issue of whether an injunction should 

be issued against the practice it had already abandoned. Parke 

Davis has picked up the option. 

It is most likely that Parke Davis will fight the case by present- 

ing its defense before the District Court and win or lose, it is most 

likely that the case will again be appealed and the United States 

Supreme Court will thus again be in a position to rule on the 

Colgate doctrine. 

As the Colgate doctrine now stands a manufacturer can still 

refuse to sell to any retailer direct who refuses to abide by the 

suggested retail price established by the manufacturer and that the 

manufacturer could legally institute proceedings in a Fair Trade 

state to seek an injunction against price cutters. But if this same 

case again appears before the high court with the same Justices 

there is every possibility that the Colgate doctrine will be rendered 

inoperable for all intents and purposes. 

February 3, 1960 

Sav-Mor Drugs of Bethesda, Maryland was found in contempt 

in federal Court by Judge Watkins and Revlon, Inc. was awarded 

$600 for Sav-Mor’s violation of an injunction restraining the sale 

of Revlon items below Fair Trade price levels. 

The preliminary injunction against Sav-Mor was issued De- 

cember 15, 1959 and Judge Watkins warned the defendent company 

that continued violations might bring criminal contempt proceedings. 

November 5, 1959 

Judge S. Ralph Warnken entered an injunction against Luskin’s 

—4900 block Park Heights Avenue for cutting fair trade prices of a 

shampoo manufactured by Glamorene, Inc. The evidence showed 

continued price cutting by Luskin in advertisements for this product 

at prices below fair trade. Luskin attempted to prove that the com-. 

pany had not used reasonably diligent efforts to enforce its con- 
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tract, but the Court held actions to enforce minimum resale prices 

by the manufacturer proved otherwise and that Glamorene had not 

abandoned its established price levels. 

Filed - 1/19/60 

Johnson & Johnson vs. Dart Drug Co. 

Despite the fact that Dart Drug admitted sales below fhe fair 

trade prices, it alleged that it was justified in making such sales 

because Johnson & Johnson had waived and abandoned any rights 

with respect to fair trade prices by acquiescing in and condoning 

price cutting, by failing to take effective measures to enforce its 

fair trade contracts. The Court responded by saying that plaintiff 

(J. & J.) in 1959 spent some $11,000,000 in advertising its fair trade 
products in national magazines, T.V. programs and on regional radio 

broadcasting. That the sale of fair traded merchandise in Maryland 

in 1959 was in excess of $1,000,000 and that the good will of some 

$215,000,000 is directly involved in the present litigation. The Court 

said that it believes and finds that Johnson & Johnson is sincere 

in its protestations that it intends vigorously to enforce fair trade 

in Maryland. The amount of time and money spent since November 

10, 1959 evidences a current vigorous enforcement policy. 

On the whole record, the Court is satisfied that the plaintiff 

is exercising and probably in the future will exercise reasonable 

diligence to prevent price cutting violations. The Court will therefore 

grant a preliminary injunction. 

Judge Watkins In Federal Court 
3/19/60 

Johnson & Johnson vs. Thomas F. Connor trading as Park Phar- 
macy; action for preliminary injunction; motion denied. 
Johnson & Johnson vs. William F. Albrecht trading as Albrecht’s 

Pharmacy; action for preliminary injunction; motion denied. 

Johnson & Johnson vs. Connecticut Knowles Pharmacy, Inc.; action 
for preliminary injunction; motion denied. 

3/16/60 

No. 193—Ellis Gadol et al etc.—vs. Dart Drug Corporation of Mary- 
land et al; appeal from the Circuit Court of Montgomery County; 
was argued by Joseph S. Kaufman for appellants; argued by William 

B. Kempton for Peoples Service Drug Stores, Inc., one of the ap- 

pellees, argued by J. E. Bindeman (of D.C. Bar) for Dart Drug 

Corporation of Maryland; other appellee. 

2/5/60 

Law Motions 

Johnson & Johnson vs. Rockville Drugs Inc.; hearing on petition for © 

preliminary injunction. 

3/15/60 

No. 193—Gadol et al vs. Dart Drug Corporation of Maryland. 
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1/13/60 

Eli Lilly & Company vs. Peoples Drug Stores, Inc. alleged violation 

of State Fair Trade Law etc.—Jesse Slingluff for plaintiff. 

12/5/59 

Proceedings 

Revlon, Inc. vs. Sav-Mor Drugs, Bethesda, Maryland hearing on 

order to show cause why temporary ce DCUIOD should not be issued; 

temporary injunction issued. 

12/29/60 

The Parker Pen Company vs. Tower of Dundalk, Inc. alleged viola- 

tion of Fair Trade Act of Maryland, J. Cookman Boyd, Jr., and 

George Chapman for plaintiff. 

10/23/59 

Olin Mathieson Chemical Corporation (Squibb) vs. Dart Drug Cor- 

poration of Maryland; hearing on petition for contempt. 

Revlon, Inc. vs. Sav-Mor Drugs, Bethesda, Maryland complaint to 

recover for alleged damages for violation of the Maryland Fair 

Trade Law—Needle & Melnicove for plaintiff. 

12/11/59 

Johnson & Johnson vs. Dart Drug Corporation of Maryland; hear- 

ing on order to show cause why preliminary injunction should not 

be issued. 

Whatever success we have had in the enforcement of fair trade 

would not have been possible without the wholehearted cooperation 

of the entire drug industry, particularly the retail pharmacists 

whom we must depend upon to give us information relative to price 

cutters. 

The committee is exceedingly grateful to Secretary Joseph Cohen 

who has given us invaluable assistance during the year, without 

whom it would have been almost impossible to carry on. As Chair- 

man, I want to express my sincere thanks to the Co-chairman, Al 

Ogrinz and President Gordon Mouat who made many sacrifices 

during the year by giving of their valuable time when called upon 

to discuss matters pertaining to fair trade and also by attending 

many conferences that concerned fair trade. The committee also 

wishes to thank both Melnicove and Kaufman for their advice and 

counsel. 

We wish to extend our thanks also to the retail pharmacists 

of Montgomery and Prince Georges counties who are doing a tre- 

mendous job under the most unfavorable circumstances. 

As Chairman I also want to express my deep appreciation to 

the members of the committee for their support during the year. 
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REPORT OF THE PUBLICATIONS COMMITTEE 

Mario Sama, Chairman 

Given by Joseph Cohen 

The Publications Committee is concerned with the publication 

of “The Maryland Pharmacist’, official organ of the Maryland 

Pharmaceutical Association. 

Methods of improving the Journal are constantly sought so that 

it may be of maximum service to the Association and its member- 

ship as a source of information as well as a source of revenue 

through advertising. 

Although meetings of the Committee were not held, some of the 

members of the Committee were in close contact with the Editor 

of the Maryland Pharmacist, Joseph Cohen. 

Effort was made during the past year to encourage more news 

of a local, professional and specialized nature. We still experience 

the difficulty of obtaining news items of interest, and getting those 

articles we do receive in on time. President Mouat has lent his per- 

sonal effort in this behalf. Delay in submitting news and receipt of 

advertising copy continues to delay publication. This report was 

written on June 23rd; news from a major contributor was not yet 

received for the June issue. The deadline was June 10th. 

There was an approximate $2000.00 loss in advertising revenue 

over the previous year. Printing costs were only $650.00 less, because 

space devoted to news took the place of advertising space. We men- 

tion this, because there are some that feel that the Journal carries 

too many ads. Ads account for the revenue to provide space for 

news. One can not exist without the other—you can not “eat your 

cake and have it too”. These ads were not curtailed by us. Some 

advertisers have discontinued their ads while others have reduced 

their schedule. A sincere effort will be made to obtain new ad- 

vertisers. 

“The Maryland Pharmacist” ranks high in editorial and in- 

formational quality among State Pharmaceutical Association Publi- 

cations, It merits greater cooperation and support from the member- 

ship at large. Send in news promptly and show the advertisers you 

appreciate their consideration by sending them notes of thanks as 

well as giving your personal thanks to their representatives who 
call on you. 

The financial status of “The Maryland Pharmacist” is included 

in the Treasurer’s Report. 

In conclusion, I want to express my appreciation to the mem- 

bers of the Committee, the editorial contributors, and the advertisers 

for their interest in “The Maryland Pharmacist.” 
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REPORT OF PHARMACY WEEK COMMITTEE 

Milton A. Friedman, Chairman 

National Pharmacy Week has been observed annually on a 

country-wide basis for the past 35 years. The Maryland Pharma- 

ceutical Association has participated in this effort since its inception 

in 1925. In fact, Maryland enjoys a championship record of national 

awards, having sponsored the First Prize Winner in the Retail 

Pharmacy Competition six (6) times! 

The purpose of National Pharmacy Week is too well known to 

all of us to require exposition. Suffice it to say that this represents 

the best public relations effort that American Pharmacy makes in 

selling itself and the profession of Pharmacy to the public at large. 

Maryland can well be proud of its role. Our committee worked 

hard, purposefully and with enthusiasm throughout the state to tell 

the story of our profession and of its services in the public welfare. 

Proclamations designating October 4 to 10 as Pharmacy Week 

were issued by Governor J. Millard Tawes, and by the Mayors of 

many of our communities throughout the State. The Journal of the 

American Pharmaceutical Association selected for publication the 

photograph of Governor Tawes signing this proclamation. 

Editorials, pictures and advertisements were carried by the Demo- 

cratic Ledger and the Havre de Grace Record; The Morning Herald 

(Hagerstown); The Salisbury Times; The Jeffersonian (Towson) ; 

The Parkville Reporter; The Morning Herald (Hagerstown); The 

Easton Star-Democrat (Easton); The Belair Road Booster; The 

Daily Mail (Hagerstown); and the Baltimore papers. 

In addition, numerous public window displays were arranged 

in public libraries, banks, travel agencies and other public buildings. 

There were many local store window displays installed throughout 

the State. 

There was state-wide coverage given by radio stations as a 

public service throughout the week. Station WCAO repeatedly 

played tape recordings made in advance by our own local members. 

These spot announcements were warm and personal, and brought 

the retail pharmacist directly into the homes of his neighbors. The 

committee deserves special recognition for its efforts in obtaining 

such publicity for Pharmacy. 

There were 30 photographs submitted that qualified as entries 

in the state-wide contest. Other entries were received which did not 

comply with all the rules and had to be disqualified. One county 

group held its own local competition and submitted its “winner” 

too late for consideration. The photos of the windows of the other 

contestants from this county were never received, and hence could 

not be considered at all. The committee feels that such local groups 

should maintain closer liaison with its committee so as not to dis- 

qualify themselves from the judging. 
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The judges this year were: Dean Noel E. Foss, Mr. Dean Leavitt 

(of the Faculty of the School of Pharmacy), Mr. John Sargeant 

(Executive Secretary, Medical and Chirurgical Faculty of Mary- 

land), Miss B. Olive Cole (who needs no identification), and Mr. 

Charles Neun (of Morgan & Millard). 

The judges selected the following state winners: 

First prize—Read Drug & Chemical Company 

Second prize—M. L. Cooper 

Third prize—Aaron M. Libowitz 

In accordance with the American Pharmaceutical Association rules, 

the first prize winner became our entry in the national judging. 

I am pleased to report that the entry selected by the judges for 

the Maryland Pharmaceutical Association was also judged to be the 

first-prize in the National Pharmacy Week Contest. As chairman 

of the State committee, I wish to award the “Blue Ribbon with 

Palms” to all those who again made possible this national recognition 

for Maryland! 

CONCLUSION 

President Mouat concluded the First Session with a commenda- 

tion to all Chairmen and their committee members for the excellent 

work accomplished and for the fine reports rendered. The President 

emphasized the importance of participation and prompt attendance 

at all meetings. He announced that “Early Bird” attendance prizes 

would be awarded promptly each morning. He requested as many as 

possible to attend the Second Session which was being devoted to 

the current problems confronting Pharmacy. He also requested that 

badges be worn at all times. 

The First Session was adjourned at 5:45 P.M. 

SECOND SESSION 

Tuesday, June 28 

The Second Session of the 78th Annual Convention of the 

Maryland Pharmaceutical Association was called to order in Kerry 

Hall by President Mouat at 10:30 A.M. 

President Mouat asked those present to rise for the Invocation 

by Victor H. Morgenroth, Jr.: 

“Let us thank our Heavenly Father for this assemblage this 

morning and pray for complete success of this convention. Our 

Father, who art in Heaven, hallowed be thy name. Thy kingdom 

come, Thy will be done on Earth as it is in Heaven. Give us this day 

our daily bread and forgive us our trespasses, as we forgive those 
who trespass against us. Lead us not into temptation but deliver us 

from evil. Amen.” 

Louis Handelman was the winner of the “Early Bird” attend- 

ance prize. 
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President Mouat introduced Dr. Swain who wished to make some 

remarks about the First Session: 

“Mr. President and Friends, all I wanted to do was to pay my 

respects to the nature of yesterday’s program. Undoubtedly there 

would be some here this morning, both among the membership and 

the guests who were not here yesterday. I think the program 

yesterday was a particularly impressive one and particularly to a 

person like myself who has an interest in association activities, but 

by the very nature of things I can not keep in pace with them 

because of my absence from the State. 

Nevertheless, I was particularly impressed with the nature of 

the committee reports. They showed a tremendous amount of detail, 

devotion to the purpose of the committee, and dedicated to overall 

problems. It is a pity that the entire membership could not be 

here on these opening days because it is on the opening day that 

the association action is portrayed. 

As to the various committee reports, I was particularly impressed 

with those reports yesterday that I have marked here. The Treas- 

urer’s report was most impressive. The report of the Secretary, 

Joseph Cohen, the report of the Trade Relations Committee by 

Aaron Libowitz, the Professional Relations Committee by Stephen 

Provenza, the Public Relations Committee by Charles Spigelmire, 

not to mention others, impressed me as indicating a real dedication 

to the work of the Association. I was particularly impressed all 

day. By the very nature of things, my membership in the Asso- 

ciation has to be largely in absentia. And, as I return to these meet- 

ings, I get my view as it were, at Association activities from the 

reports as they were given yesterday. 

I think the attendance yesterday was remarkably good consid- 

ering the first day. It is unfortunate that the membership as a 

whole could not be present so they could see first hand the blueprint, 

as it were, of the Association in action. I think every report given 

here yesterday, looked at from my standpoint, was an impressive 

one and indicates that it involves a tremendous amount of work 

being done for the benefit of Pharmacy in this State. 

I was particularly impressed with Joe Cohen’s report because I 

know something about the activities of the Secretary in an Associa- 

tion like this. I know he has to have his fingers on practically every 

Association activity and it is perfectly apparent from the nature of 

the reports given yesterday that Joe does know what is going on 

and that he is an active participant in practically every aspect of 

the Association’s activity. 

Of course, to me, the highlight of this meeting yesterday 

apparently was Si Solomon’s report. From the very early days of 

Fair Trade in Maryland, it was my good fortune to work shoulder 

to shoulder with him. Over the years we developed a very, from 

my standpoint at least, and I hope from his too, sincere and under- 

standing friendship. Of all the men in America, who have been 
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active in behalf of Fair Trade philosophy and Fair Trade principles, 

I do not believe there is one, and I say this advisedly, who can 

match him in knowledge of the cause and devotion to its principles 

and who has worked almost every hour of the day for the last 25 

years to make Fair Trade an active, workable, instrumentality for 

the benefit of Pharmacy, not only in Maryland, but throughout the 

country aS a whole. 

All the committee reports indicated to me that the Association 

is active, is in excellent hands and I think the membership is 

entitled to congratulations for the constructive work Joe is carrying 

on with the aid and assistance of the committee members. 

As a man who holds his membership somewhat in absentia, I 

considered yesterday a great privilege to be here and to see the 

Association activities detailed, explained and elaborated in such an 

effective way. I just want you to know that while I am a member 

in absentia, I try my level best to maintain close relations with 

Pharmacy in Maryland and nothing pleases me more than to get 

back on an occasion such as this and to see at first hand the 

attention, the drive, the thought that is being given to pharma- 

ceutical improvement in this State. It is a great joy to me not only 

to be here, but to see that the pharmaceutical affairs are being 

handled in such a constructive, and I think, a rather satisfactory 

way. Thank you, Mr. President.” 

At the conclusion of Dr,. Swain’s remarks he was given an 

ovation in appreciation for his comments. 

President Mouat then called for a Report of the Board of 

Pharmacy which follows: 

ANNUAL REPORT 

OF THE 

MARYLAND BOARD OF PHARMACY 

1959 1960 

In compliance with the provisions as set forth in Section 258 
of Article 43 of the Annotated Code of Maryland, this report is 
submitted to His Excellency J. Millard Tawes, Governor of Mary- 
land, and to the Maryland Pharmaceutical Association. This is the 
fifty-seventh report to the Governor of the State and the forty- 
seventh to the Association, and covers the activities of the Maryland 
Board of Pharmacy for the fiscal year ending June 30, 1960. 

Personnel 

During the year, the Board held twelve meetings, six of which 
were held at the School of Pharmacy of the University of Maryland 
for the purpose of conducting examinations for registration of 
pharmacists. 

At the first meeting, the Board reorganized and re-elected 
Mr. S. Earl Webster president, and Mr. F. S. Balassone, secretary- 
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treasurer. The other members of the Board were: Messrs. Arthur C. 

Harbaugh, Alexander J. Ogrinz, Jr., and Norman J. Levin. 

At the annual convention of the Maryland Pharmaceutical 

Association, held at the Galen Hall Inn, Wernersville, Pennsylvania, 

on June 29, 30, and July 1, 2, 1959, the Nominating Committee 

submitted to the Association the following names to be recommended 

to the Governor for membership on the Board to succeed Mr. Alex- 

ander J. Ogrinz, Jr., whose term would expire on April 30, 1960: 

Alexander J. Ogrinz, Jr., Baltimore 

Solomon Weiner, Baltimore 

Frank J. Macek, Baltimore 

On April 28, Governor Tawes reappointed Mr. Alexander J. 

Ogrinz, Jr. as a member of the Board for a term of five years. 

Examination 

The Board conducted two examinations during the fiscal year. 

They were held at the School of Pharmacy of the University of 

Maryland on November 2, 3, and 4, 1959, and on June 20, 21, and 

22, 1960. 

There were ten candidates who filed applications for the Novem- 

ber examination. Two did not appear for the examination, one of 

whom was refunded the examination fee because there was a mis- 

understanding about the dates of the examination and, for this 

reason, he did not appear for it. Five of the eight candidates passed; 

three failed. 

Forty candidates, who had passed their theoretical subjects at 

previous examinations, took the practical examination. Of this 

number, thirty-eight passed and two failed. 

Sixty-three candidates took the June examination. Ten were 

eligible for both the theoretical and practical examinations. Fifty- 

three took the theoretical subjects, but will not be eligible for the 

practicai pharmacy examination until after they have acquired 

four months of practical pharmacy experience subsequent to grad- 

uation. 

There were two candidates for the practical examination who 

had previously passed their theory. 

The subjects assigned at the November and June examinations 

were as follows: 

Pharmacy and Jurisprudence Norman J. Levin 

Materia Medica and Pharmacognosy Arthur C. Harbaugh 

Chemistry Alexander J. Ogrinz, Jr. 

Chemical and Pharmaceutical 

Mathematics F. S. Balassone 

Practical Pharmacy S. Earl Webster 
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Record Of Examinations Held 

November 2-3-4, 1959 

Applicants Passed Withheld Failed 

8 5 0 3 

June 20-21-22, 1960 

Applicants Passed Withheld Failed 

63 10 48 5 

Total Number Examined for Registration as Pharmacists 

Applicants Passed Withheld Failed 

ql 15 48 8 

The following table shows the number of pharmacists who were 

registered by examination during the past ten years: 

Year Number of Pharmacists 

1950-1951 41 

1951-1952 63 

1952-1953 65 

1953-1954 tl 

1954-1955 50 

1955-1956 96 

1956-1957 60 

1957-1958 53 

1958-1959 79 

1959-1960 61 

Reciprocal Registration 

Maryland continues to attract pharmacists from other states 
for reciprocal registration, many of whom are pharmacists who are 
in the armed forces and stationed in military bases in this State. 

On several occasions, applicants for reciprocal registration who 
are in the armed forces, as well as those who are taking graduate 
work from other states at the School of Pharmacy of the University 
of Maryland, have not been in a position to comply with the regula- 
tion that one year must elapse since the time the applicants acquired 
licenses by examination in other states. In this connection, the 
Board has been compelled to require those applicants to take a 
practical pharmacy examination conducted by this Board. ‘There 
were eight such applicants for reciprocal registration to take the 
practical pharmacy examination at the June examination. 

All applicants for reciprocal registration must appear before 
the Board for personal interviews, and no applicant is accepted 
until he has been approved by the entire Board. They must sign 
an agreement to comply with the laws, rules, and regulations sur- 
rounding the practice of pharmacy in this State. 



The MARYLAND PHARMACIST 59 

The following table shows those granted registration by reciprocity: 

Registered By Reciprocity 

Certificate 

Name Number Dated State 

Dunning, James Warren 5947 Sept. 15, 1959 Georgia 

Nobel, Louis Nicholas 5948 Sept. 15, 1959 Dist. of Columbia 

McClarren, Richard Monroe 5949 Sept. 15, 1959 Ohio 

Easton, James Orrin, Jr. 5950 Sept. 15, 1959 Pennsylvania 

Bercovici, Bernard S. 5951 Oct. 15, 1959 Dist. of Columbia 

Manian, Albert Ardashes 5952 Oct. 15, 1959 Massachusetts 

Boyd, Patricia Germek 5996 Dec. 31, 1959 Indiana 

Vasper, David Robert 5997 Dec. 31, 1959 Pennsylvania 

Cohen, Allan Ira 5998 Dec. 31, 1959 Pennsylvania 

Matchett, Jeremy Alyn 5999 Dec. 31, 1959 Kansas 

Rogers, William Earl 6000 Dec. 31, 1959 Indiana 

Deutschman, Barry Howard 6001 Dec. 31, 1959 Dist. of Columbia 

Boggs, Dorothy Jane 6002 Dec. 31, 1959 Indiana 

Feroli, Ernest Robert 6003 Dec. 31, 1959 Massachusetts 

Dorcas, Ramona Smith 6004 Jan. 31, 1960 Ohio 

Foss, Noel Elmer 6005 Jan. 31, 1960 South Dakota 

DeRosa, Salvatore Jack 6006 Jan. 31, 1960 Dist. of Columbia 

Koutras, Louis Anest 6007 Jan. 31, 1960 Dist. of Columbia 

Reiner, Frank 6008 Jan. 31, 1960 Pennsylvania 

Monroe, Robert James 6009 June 30, 1960 South Dakota 

Berry, Robert Alden 6010 June 30, 1960 Dist. of Columbia 

Bilodeau, John Rowan 6011 June 30, 1960 New Hampshire 

Katzoff, Annette Kendall 6012 June 30, 1960 Georgia 

Dunehew, Glenn Dale 6013 June 30, 1960 Missouri 

Levin, Julian Edwin 6014 June 30, 1960 Dist. of Columbia 

Miller, Jack Wessel 6015 June 30, 1960 Dist. of Columbia 

Weinstein, Michael L. 6016 June 30, 1960 Pennsylvania 

Wolford, Keith Harlow 6017 June 30, 1960 West Virginia 

Steinberg, Oscar Herman 6018 June 30, 1960 Kentucky 

McLaughlin, Jack McDowell 6019 June 30, 1960 North Carolina 

Wolinsky, Leon Herman 6020 June 30, 1960 Pennsylvania 

Topakas, George Alexander 6021 June 30, 1960 Dist. of Columbia 

Ingber, Louis William 6022 June 30, 1960 Pennsylvania 

Zettoonian, Carl Leon 6023 June 30, 1960 Massachusetts 

DeSantis, Henry Angelo 6024 June 30, 1960 Connecticut 

Hirz, Bernard Bennett 6025 June 30, 1960 Pennsylvania 

Brink, Joseph William 6026 June 30, 1960 Pennsylvania 

Pitchney, Irving J. 6027 June 30, 1960 Pennsylvania 

Berry, Robert Earl 6028 June 30, 1960 Pennsylvania 

Rotter, Joseph William 6029 June 30, 1960 Dist. of Columbia 

Ceccorulli, Donald John 6030 June 30, 1960 Connecticut 

Finn, William James 6031 June 30, 1960 Vermont 
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Certificate 

Name Number Dated State 

Schneider, Harold 6032 June 30, 1960 Dist. of Columbia 

Shapiro, Leonard Jay 6033 June 30, 1960 Dist. of Columbia 

Shevitz, Bertram Marion 6034 June 30, 1960 Virginia 

Thorne, Charles Frank 6035 June 30, 1960 Wyoming 

The following table shows the number of pharmacists granted 

registration by reciprocity and the number who were certified to 
register in other states by reciprocity over the past ten years: 

Certified for 

Registration in 

Year Reciprocity Other States 

1950-1951 49 ug 

1951-1952 47 16 

1952-1953 5S 16 

1953-1954 60 15 
1954-1955 62 23 
1955-1956 64 16 

1956-1957 58 26 

1957-1958 isi 21 

1958-1959 46 17 

1959-1960 46 19 

Total 536 186 

The above table shows that Maryland has gained 350 pharma- 
cists by reciprocity in the past ten years. 

Pharmacy Permits 
As of January 1, 1960, 745 permits were issued to pharmacies 

and 24 to hospital pharmacies in the State, making a total of 769. 
There was an increase of seven permits issued over the previous 

year. In 1959, there were 381 county and 357 Baltimore City permits 
issued, compared with 391 county and 354 Baltimore City permits 
this year. 

The following table shows the number of pharmacies in the 
counties of Maryland and Baltimore City: 

Allegany? 2 sarees 19 \-Dorehester ...=.. 5 Queen Anne’s.... 4 
Anne Arundel ..:. 31f Frederick . as... 10 Saint Mary’s..... 4 
Baltimore ....... 114e:Garreties... Some 2a SOMELSCha eee 5 
Calverton hese: Ositarford sy) tie Wal ck Talbotestwamt owe ae 7 
Caroline... eee ASTHOWATOis*. meet. 4 Washington ..... 11 
Carrolli 9s. .5ee Lie Kent sen eae 4 Wicomico ....... 10 
Cec 6210 ik ee hoe ee 6 Montgomery =. Goa VW OFCESLCI ae eee 6 
Charles 7274s. ee 6 Prince George’s . 55 aa 
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The following table shows pharmacies opened, change of owner- 

ship, and those closed during the year: 

Year Opened Change of Ownership Closed 

Baltinvore: Citys a ee 5 20 10 

Counties*s =) eee ee eS: 26 19 6 

TOtalG@s er ah een ee ee Sti ‘shl 39 16 

The following table shows the number of pharmacies opened, 

change of ownership, and those closed in the past ten years: 

Year Opened Change of Ownership Closed 

1950 24 24 7 
1951 22 19 14 

1952 22 16 8 
1953 26 13 12 
1954 36 32 24 
1955 23 19 11 
1956 28 20 18 
1957 26 30 14 
1958 28 24 19 
1959 31 39 16 

Manufacturers’ Permits 

There were 117 permits issued to manufacturers of drugs, medi- 

cines, toilet articles, dentifrices or cosmetics. Applicants for original 

permits are required to appear before the Board and furnish all 

information that is considered pertinent to the conduct of such 

operations. 

The fee for a manufacturer’s permit was refunded inasmuch 

as the applicant, after filing his application, decided to change his 

formula from a toilet article to a general household detergent. The 

Board does not require a permit to cover the manufacture of the 

product. 
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Cooperative Activities 

The Board maintained membership in the National Association 

of Boards of Pharmacy. The annual meeting of the Association, to 

be held in conjunction with the annual convention of the American 

Pharmaceutical Association, will be held August 15-16, 1960, at 

Washington, D.C. The Board will be represented by Mr. Alexander 

J. Ogrinz, Jr., Mr. Norman J. Levin, Mr. Arthur C. Harbaugh, and 

Secretary-Treasurer F. S. Balassone. 

The Board also maintained membership in the Conference of 

Boards and Colleges of Pharmacy of N.A.B.P. District Number Two, 

comprising the States of New York, New Jersey, Pennsylvania, Dela- 

ware, Maryland, the District of Columbia, Virginia, and West Vir- 

ginia. The annual meeting was held at Pittsburgh, Pennsylvania, on 

October 22-23, 1959. The Board was represented by Mr. Alexander 

J. Ogrinz, Jr. and Secretary-Treasurer F. S. Balassone. 

Finances 

All funds of the Board of Pharmacy are deposited to the credit 

of the Treasurer of the State of Maryland, and disbursements cover- 

ing the expenses of the Board are paid by voucher by the State 

‘Comptroller. 

MARYLAND BOARD OF PHARMACY 

Statement of Receipts and Disbursements for the Period from 

July 1, 1959, to June 30, 1960 

Receipts 
Balance with Comptroller, 

UL ye ALO 5D sere Berets este 32,243.66 

Students’ Registration Fees........ 90.00 

HXaMInatlonereesieescs. so -eecies a2 1,825.00 

Reciprocal Registration Fees....... 2,300.00 

Certiniicationy Cesar Lise] Le eee 19.00 

Duplicate Certificate Fees.......... 35.00 

Manufacturers’ Permit Fees........ 605.00 

PHALMaACyaLermit ECCS. ames 2,564.00 7,438.00 39,681.66 

Disbursements 

Salaries and Wages of Employees. . 3,062.92 

COMMUNICALION Meer eerie tes 204.00 

ET AV CIM Srey. crtt a cere ae the ele rors 1,102.29 

ContractwuraleServicesiy.. seen 640.55 

Supplies and ‘Materials.........:.. 526.86 

FIXCGSCHAar ees et: retmeencrirtereks crotore: sccte 140.73 

FUEL UNOS eae fie .0 oes orivere) stereveterar eras wines 30.00 5,707.35 

Balance with Comptroller, 

JUNE SOM 1960S. oes Reese te 33,974.31 39,681.66 



64 The MARYLAN D\ PHARMACIST 

At the conclusion of Mr. Balassone’s report, Mr. Morgenroth 

commented on the average price of a prescription in Baltimore of 

$2.60 in comparison to the national average approaching $3.25. 

Mr. Morgenroth pointed out that the difference in price indicated 

that pharmacists in Maryland were not pricing prescriptions 

realistically. He stated that the difference was primarily due to 

the fact that professional fees were not considered in prescription 

pricing. He further stated that pharmacists as professional people 

are entitled to a professional fee for their knowledge and respon- 

sibility. 

Mr. Portney inquired if Mr. Balassone had a breakdown on Med- 

ical Care prescriptions. Mr. Balassone replied that he does not 

have a separate breakdown on Medical Care prescriptions, but the fig- 

ures states included such prescriptions. President Mouat suggested to 

Mr. Balassone that he consider Mr. Portney’s suggestion to include 

Medical Care prescriptions in future reports. 

President Mouat then introduced First Vice President Harold 

Goldfeder who in turn called on President Mouat to deliver his 

president’s address which follows: 

“Ladies and Gentlemen, frankly I feel a bit strange in standing 

before you as President of this Association. I have been a member 

of the Maryland Pharmaceutical Association for many years. I have 

been honored by it in many ways and I have been the recipient of 

countless courtesies at the hands of the members themselves. In 

return, I have honestly tried to serve this Association to the best of 

my ability and to do all that I could to advance the interest of 

Pharmacy. I am a member of the pharmaceutical profession, and it 

is my responsibility as well as yours, to do all that we can to im- 

prove its standards and to augment its worth. I am not looking upon 

this presentation as a formal address, but rather as an informal 

chat. You have intrusted certain duties to me as a member of the 

family. I want to talk them over with you and give you my im- 

pressions as to what has been done and what needs to be done in 

the future. I have grouped the topics under appropriate headings 

simply as a matter of convenience.” 

Sound familiar Dr. Bob? That was Dr. Swain’s address in the year 

that he was our president. I had already written my address and 

went back to see what Dr. Swain had to say. It sounded so much 

like the way I thought, that I thought it was me too. I just want 

to read you his conclusion out of his same address: 

“I can do no more than to close this address with the assurance 

that I shall avail myself of every privilege in the future as I have 
in the past, to serve the Maryland Pharmaceutical Association to 
the best of my ability.” I think the years since his address has 

proven that. Thank you Dr. Bob. 

Frankly, I have no reason to read this address. It was not my 

thinking when I came to this Convention to read it. You all have 

copies of my remarks. It has been brought to my attention, however, 

that possibly the only way you will ever hear it is if I read it because 
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I know that there have been some addresses in the last 30 years 

that I have not read either. My other reason for not reading the 

President’s address is I believe, it is only a culmination of a year’s 

work of men who have worked for him. I actually have been, let’s 

say, the figure head. You heard the work that has been done, yester- 

day. But since it has been customary to have the Presidential address 

read, I am going to read it anyway. I want you to know that I did 

write it and you are stuck with it. 

PRESIDENT'S ADDRESS 

Gordon A. Mouat 

Fellow Pharmacists and Friends: 

It has been my good fortune and honor to have held the 

reins of office in the Maryland Pharmaceutical Association for the 

past year. I have always believed that the greatest honor a person’s 

contemporaries can bestow upon that person is to put him in a 

position of leadership. For this reason, I am grateful to you all. 

In many ways it has seemed to me that, for the past year, 

our field of pharmacy closely parallels the general conditions of 

the world today. I am not certain if we are in a period of peace 

following the storm, or just the lull preceeding rougher sailing. I 

would guess that in both instances the future will depend upon 

strong, sure, and sincere leadership and a willingness on every- 

one’s part to give a little and take a little. 

This being an election year in our country, we must make 

every effort to elect a president that we can be confident will make 

the proper decisions and whose reputation is such that our allies 

as well as our dissidents, not liking to use the term enemies, will 

know that he, as our leader, will stand behind the decisions that 

we make. I am sure this Convention considered the same qualities 

when the slate of officers was chosen. Our need in pharmacy is 

just as great as our need nationally. 

I do not believe there should be “Yalta Agreements” in either 

world society or in our Association. It is my conviction that de- 

cisions are to be made by the body and these decisions used by 

our leaders as a guide for all their work. 

I presume “Summit Meetings’ have some value if the lines 

of procedure and actions follow the dictates of the body. It is 

possible in this area that there be a compromise as long as the 

final accomplishment remains in the frame-work of the wishes of 
the majority. 

I have previously mentioned a period of peace; I use this 

term in regard to our Association merely because in the past year, 

I know of no single piece of work that has been finalized. 

Many of our problems are not just current, but are ones that 

have existed for a long period of time and still require much work 

and sound thinking. 

I would like to mention a few of these problems so that our 

body as a whole realizes the fields in which your executive family 

has been directing its attention. 
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Possibly one of the most important things to happen in the 

drug field since the Tydings-Miller Enabling Act, that allowed 

the establishment of Fair Trade, has been the Kefauver Investiga- 

tion. 

To this present time the investigation has not actually invaded 

the retail field, but when prices are quoted at crude drug level 

and compared to price to consumer, the retail field is being brought 

into the picture. 

I must confess, I believe Senator Kefauver has had some very 

bad advice. This is the only reason I can think of, that would be 

an excuse for a national figure and past candidate for nomination 

to the presidency of this country to conduct such a one-sided and 

unfair investigation. This has not been am investigation of a cross 

section of the drug industry in a democratic manner which this 

country expects, but one that was completely biased and for lack 

of a better word, I will say “framed’’. 

It is one thing to have witnesses that are unbiased, and states- 

men preparing charts that are fair, and then hearing both sides 

of an argument; but it is another to have hand-picked witnesses 

that will testify in a way desired, and statisticians that will prepare 

charts that show one side of a picture only, but are presented as 

being a true over-all picture. 

We have seen and heard stories of 1000 and 2000 per cent 

profit in the drug industry, but the facts used to illustrate these 

figures are ridiculous. My information is that there is between 

$50.00 and $75.00 of crude material used to produce an automobile, 

but certainly none of us would compare this cost with the selling 

price of the shiny, new, and improved automobile with which we 

replace our 1955 vintage, but actually this comparison would be as 

silly. 

Would one of the staff of the investigators want his doctor 

to prescribe aspirin and bed rest if he or one of his family had 

pneumonia or subacute bacterial endocarditis? The chances are 

instead of accepting this long and probably fatal treatment, he 

would get another doctor that would utilize the modern advances 

in the drug industry, thus almost insuring a cure and a very short 

period of convalescence. Are the costs of these modern drugs high? 

Perhaps they would seem so if we do not consider all angles. In 

the case of pneumonia I previously mentioned, in most cases $15.00 

worth of the antibiotics plus two visits of the doctor, and at most, 

ten days off work and you have recovery. Compare this with the 

previous treatment; you stayed home, had several $.75 prescriptions 

filled, daily visits from the doctor, and generally died. If you were 
in the upper financial bracket, you went to the hospital, acted 
aS a guinea pig hoping one of the vaccines of the many pneumonia 
strains would be effective. If you were one of about 20% so 
treated, you would go home a month later, stay home another 
month, and then back to work; of course, the other 80% died. 
This is not an unusual example; most of the diseases that have 
been conquered are just as fantastic in the actual costs compared 
to the treatment of yesteryear. 
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I believe after an unbelievably bad start, the pharmaceutical 

industry has recovered its composure and has tried to present a 

good case under very adverse conditions. Most of the many facets 

of the industry have joined together and presented a united front, 

including the retail field. Most of the members of the drug industry 

which have presented unfavorable testimony seem to have a per- 

sonal reason for so doing. 

The public would have to look far to find an industry that 

lowers the price of its product as spectacularly as in our field. 

Can you still remember, during the last war, when penicillin 

was released to the public for $20.00 for 100,000 units? The 

Same dosage is now about $.10. There are many items that have 

dropped in price in the same ratio—the sulfas, insulin, many of 

the vaccines. True, the research and clinical costs of new drugs 

is very high per selling unit, but when one is successful, the cost 

and selling prices tumble rapidly. 

We know in many instances, the drug industry is at fault, 

particularly in its policy of inter company sales, sales to clinics, 

and the seeming vast discrepancy in costs to governmental agencies 

and the regular retail trade. I believe the Kefauver Investigation 

will do much to make the drug industry see its faults, and I am 

sure they will soon clean their own house. 

Medical Care has become quite an issue in the last several 

years, and in this coming election year, the extension of Medical 

Care for the aged is becoming a good political issue. The Forand 

Bill has been showing over the horizon for quite some time, but 

with the strong lobby against it, never seemed to quite make much 

of an impression on the legislatures. It now seems that suddenly 

the politicians have discovered that the people in our country over 

the age of 65 are fast becoming a large group that can become a 

large bloc of votes. 

There is no question that we must consider the medical needs 

of this large group of people and see that they are satisfied. There 

is also no question that the handling of this problem be approached 

sensibly. It goes without saying that the needy should be cared for, 

but certainly a whole age group should not be subsidized merely 

because they happen to be over a certain age of life. If they 

financially cannot care for themselves, and those to whom they 

are near and dear cannot, or will not, care for them, then I believe 

the course of the government is very clear. The mechanics of this 

operation will of necessity be complex. Is it to be an extension of 

our present Social Security System, which is already at the point 

that it is a hardship on the employer? Is it to become just another 

facet of our tax dollar where either the local or federal govern- 

ment, or a partnership of each, will funnel some of the general tax 

funds into another source of expenditure? Would it not be better 

if there were a system whereby the individual himself would help 

to prepare for his day of need by contributions during his pro- 

ductive time of life with the tax dollar being utilized to augment 

his own effort? This latter seems to me to be the most democratic, 
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where the government is just an adjunct to our own efforts. To 

say we can completely anticipate our own needs is impractical; 

with the changing standards of living and rises in cost of living, 

none of us can see far enough in advance to evaluate our needs. 

Whatever the final conclusion, we in pharmacy must be ready 

to do our share. As in Maryland’s present Medical Care Program, 

pharmacy is sharing the load along with the other professions, and 

must continue to do so in whatever system is adopted to care for 

the medically indigent who may not have reached a welfare state 

level. 

With the mention of our State Medical Care Program, I would 

like to congratulate our pharmacists for ,the job they are doing 

toward the conservation of their community’s health disregarding 

their small financial remuneration; and at the same time thank 

our state and local authorities for their past aid and consideration 

shown the pharmacy profession. 

The status of new or improved pharmacy laws in our state 

are a little indefinite at this time. Most all of you are now familiar 

with our problems of last year. At that time, we attempted to 

revise our general pharmacy laws but because we were a house 

divided, nothing was accomplished. After most of our confusion 

has subsided, a referendum was mailed state-wide and the results 

tabulated. 

During the past year, the legislative and law committees have 

worked hard endeavoring to chart a practical course for our legis- 

lature future regarding new or revised laws, keeping within the 

frame-work of the referendum. I am led to the belief that the 

results of their labors will be brought to this Convention for the 

approval of this body. 

I hope we all will gravely consider any legislature that we are 

asked to support, asking ourselves first are they for the good and 

welfare of the public; secondly, will they help the profession of 

pharmacy and help to raise us all in the esteem of the layman; 

then and only at this time, will they help us individually, be it 

financially or ethically. 

Any of us who read the daily papers and the top-rated maga- 

zines know of some of the bad publicity we have gotten. Much of 

this can be eliminated if our laws are strong enough and the en- 

forcement bodies are given enough authority to make them stick. 

Another great issue concerning both ourselves and the general 

public is a more thorough control of the sale of drugs. This is an 

issue that is certainly not localized in any section of our country, 

but is a national problem. How to conclude this issue has been 

considered by many of the best brains in pharmacy. Many of their 

decisions have been too radical; many too much concerned with 

our economics. The most logical conclusion seems to be the classi- 

fications of drugs into three categories: 1) General household reme- 

dies needing no supervision, 2) O. T. C. drugs with warnings and 

safeguards on the labels, to be sold in drug stores only, and 3) Truly 

prescription drugs handled only by the pharmacist. 
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I do not know what conclusion your committees have reached, 

but I am sure you will all adhere to their decision. 

I have left the most controversial, and to me, the most im- 

portant problem, as my last thought, namely, Fair Trade. 

My statement regarding the importance of Fair Trade is prob- 

ably motivated by the thought of the vanishing ‘‘corner drug store.” 

In my mind, this is merely a result of economic conditions. The 

rising overhead, both of the tax and labor situations, along with 

the outmoded 33-1/3% profit picture still utilized by the manu- 

facturer, has squeezed the profits to such an extent that the retail 

pharmacy field no longer is attractive to the high school graduate 

as a way of life. The only way the profit margin can be expanded 

at present is for the proprietor to work a 60 hour or longer week, 

and with the current wages being paid even to the laborer or 

factory worker without benefit of college training, one must have the 

attitude of a true philanthropist to desire the retail pharmacy field. 

If it is possible to imagine today’s retail pharmacy short profit 

period being still further squeezed by lack of price controls, initi- 

ated by Fair Trade, you can see only ruination of independent 

pharmacy. This statement can best be illustrated by the fact that 

our immediate neighbor, Washington, D.C., has not had a drug 

store opened by an independent pharmacist for three years. When 

you remember that in Washington there is no Fair Trade and the 

business is controlled by giant chains whose volume is gotten from 

merchandise that is not even related to the drug field, you must 

see the “writing on the wall” if such conditions existed nationally. 

This situation is not just true in the pharmaceutical field, but also 

in the independent hardware, jeweler, grocer, appliance dealer, 

etc. Yet, despite this, pharmacy seems to be carrying most of the 

load in the fight for Fair Trade. 

Our efforts to preserve Fair Trade in our state have probably 

been as great, if not greater, than anywhere in the country. We 

have been very fortunate in having our state law upheld whenever 

it was contested and possibly one of the most important victories 

of the year was when the ruling of the Circuit Court of Montgomery 

County was reversed in the retailer-retailer suit. 

To my knowledge, there have been at least a dozen suits in 

the courts since our last Convention, and I believe in all, our Fair 

Trade Law has been found sound. With proper diligence and co- 

operation on the parts of both the retailer and the manufacturer 

I feel sure we can retain and improve this picture. 

It is a little hard to understand the opposition to Fair Trade 

in our Congress. Without exception, all Congressmen say they are 

in favor of aid to the small business man, but are very hard to 

convince Fair Trade can be the very core of this aid. Many say 

that this is class legislation, but when one considers farm subsidies, 

minimum wage, controls on the railroads, etc., are they not class 

legislation? Are they not actually Fair Trade? Our request is 

not for subsidies, not for prices to hurt the consumer, but just to 
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protect our business against the unscrupulous giants with their 

“loss leader’? promotions. 

The status of our attempt for a Federal Fair Trade Act, at the 

time of this writing, is uncertain. As you know, an attempt was 

made to get a national law enacted last year, but when the Senate 

Interstate Subcommittee voted to take no action on Senate Bill 

S-1083 in the 1959 session, the legislation was dead. This action © 

by the Senate was really dictated by the action of the House Rules 

Committee in refusing to act on H.R.-1253. At this writing, as a 

last resort, Representative Oren Harris has introduced a House 

Resolution No. 5 to attempt to have the bill taken from Committee 

and brought out for a vote on the floor. Since this procedure re- 

quires the signatures of 219 Representatives, much work is necessary 

in all small retail enterprizes to contact and convince their Repre- 

sentatives that this legislation is essential for survival. 

I have tried to put a few of my thoughts in this short message, 

realizing that on many of the items I have touched briefly, books 

have been, or could be, written. 

I close my year with the plea that all in pharmacy join together 

and mutually try to solve our problems. Merge all of our small 

groups and present a united front in an effort to make pharmacy 

a field that attracts the best from our high schools, and places 

us at the top of the professions because of our ethics, our behavior, 

and our business “know how”. 

Perhaps being close to the picture, I have lost some of the out- 
line, but I feel I have not accomplished a great deal in the past 

year, and I have left too much for your new officers. I feel sure 

they are quite capable of the challenge and with your help will 

continue to assault all obstacles. 

Any work I have done in the past year could not have been 

accomplished without your help which has been forthcoming 

through the efforts of the many committees. 

I must thank all my committees, particularly the chairmen 

who must institute the committee activity. The help of the execu- 

tive family has been tremendous, and the help of the office force 
under our able Executive Secretary has been all that could be desired. 

Again, may I express my grateful and humble thanks for the 

honor that you have bestowed upon me. 

Vice President Goldfeder complimented President Mouat on 
his address and the audience gave him a rising round of applause. 
The address was referred to the Executive Committee for further 
consideration. Mr. Goldfeder then returned the gavel to President 
Mouat. 

Before continuing with the speaking program of the day, a 
short recess was called for coke and crackers. 

President Mouat announced there would be a discussion period 
at the conclusion of the entire speaking program for the day. He 
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urged all to write down questions to be asked during the discussion 
period. The first speaker of the afternoon was Mr. Russell Vollink, 
Field Administrative Executive of the Bulman Corporation. His 
subject: “Mass Merchandising and Store Modernization.” 

MASS MERCHANDISING AND STORE MODERNIZATION 

Russell Vollink, Administrative Assistant 

The Bulman Corporation 

The revolution in retailing methods which has taken place during 
the past several years has been variously referred to as “self-service,” 
“self-selection,” “quick-service” and so forth. As applied to the 
retail drug field, we feel that none of these designations is appro- 
priate, in fact, it is not possible or even desirable, to effect 
complete self-service in a drug store. We believe that “mass mer- 
chandising” best describes this most effective way to move the 
maximum amount of merchandise from manufacturer to consumer 
quickly and at a minimum of expense. 

Mass production has long been a household phrase in this 
country. Mass distribution was made possible by the services of 
hundreds of jobbers and distributors throughout this country who 
supplied the thousands and thousands of retailers whose stores 

blanket the nation, making every conceivable type of merchandise 
readily available. The host of items available through mass produc- 
tion and distribution requires mass-purchasing. The motivation 

for this was achieved by a lavish outpouring of advertising and 

sales promotion dollars from the budgets of manufacturers. 

This mass production, mass distribution, mass merchandising, 

mass-motivation—to purchase complex had a prominent part in 

establishing and prolonging our unprecedented prosperity which 

provided customers with pockets full of cash or ample credit. But 

there was a weak link in this manufacturer-to-customer chain—the 

stand-pat attitude of many retailers in their reluctance to break 

with conventional retailing methods. Mass display of their products 

at points of sale was a vital need of brand-name manufacturers. 

This was necessary in order to take full advantage of the millions 

of dollars spent in pre-selling their products and in making these 

products household words. 

Many druggists refused to co-operate. Some were reluctant to 

do so because of the lower percentage gross profit on some such 

merchandise, aS compared with less well known similar products. 

Much time, money and effort was expended in training sales people 

in face-to-face selling of substitutes for nationally known, brand- 

name merchandise. In many cases brand-name merchandise was 

kept out of sight, and was sold only on the insistent demand of the 

customer. In the meantime, super markets were attracting more 

and more attention. 

Mass merchandising methods were proving highly successful 

in solving the problems of rugged competition, slim profit margins 

and ever-higher sales personnel costs. Eventually some super mar- 



72 TiesMA RY LAN Dee A nM “A Col ser 

ket operators, convinced that mass merchandising technique could 

be applied to almost any type of retailing, decided to try it out in 

drug stores. The first such stores were patterned after the usual 

super market lay-out of that period. The prescription department 

occupied about the same relative position as the meat department, 

and regular drug store accommodation merchandise was placed near 

the check-out, while clerk-serviced departments, such as cosmetics, 

were placed in locations corresponding to that of the produce 

departments of the super markets. 

Attracted by the considerable success of such drug stores, super 

markets decided to add non-food items to their lines, paying special 

attention to the well-advertised, brand-name, pre-sold drug store 
products. At first the super markets had some difficulty in finding 

sources of supply for this merchandise, for the druggists shouted 

“There ought to be a law” and threatened to boycott any manufac- 

turer or jobber found guilty of supplying such outlets. But economic 

vacuums always find avenues of relief sooner or later. In this case 

the relief came from a new type of supplier, the Rack Jobber. 

Rack Jobbers furnished the super markets with drug store mer- 

chandise and the “racks” upon which such merchandise was dis- 

played. The first such racks were units about four feet in length, 

containing five or six shelves. These departments grew rapidly 

until their average length was about thirty-two feet, displaying 

about 150 of the very best known brand-name drug store merchan- 

dise. The rack jobber kept the shelves well stocked and invoiced 

the super market at competitive retail prices, less a discount that 

appeared generous to the grocer. 

Eventually the volume became so lusty that the business was 

recognized as legitimate, and manufacturers were soon vying for 

the privilege of selling such volume outlets direct, druggists’ threats 

and complaints notwithstanding. It may be said to the credit of 

most all of your regular service jobbers that very few entered this 

field, despite the strong temptation to do so, considering the fact 

that super market volume in brand-name drug store merchandise 

immediately shot upward, and was in a few years to pass, the 

$500,000,000.00 mark yearly. 

In reviewing the history of the evolution of mass merchandising, 

it is interesting to note that trained super market operators met with 

more success when they invaded the drug field with their mass 

merchandising ideas than did the first druggists who partially 

converted their conventional drug stores over to this new method 

of retailing. This initial lack of success by these first druggist 

experimenters had a retarding effect on the whole idea, as applied 

to the retail drug field, but as more and more of the proper technique 

was learned, the number of mass merchandising drug stores 

increased rapidly. Usually these converted stores were successful 

in direct proportion to the extent that they were willing and able 

to profit from lessons previously learned by successful operators of 

such stores and from store engineers of experience in design and 

layout of this type of operation. 
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“To hold fast to that which is good” certainly does not apply 

to old methods and old fixtures which changing times and new 

conditions have made obsolete. The re-working of old fixtures 

often proved to be a case of glamorizing past mistakes. MRoller- 

bearing automobile wheels on a farm wagon will make it run more 

smoothly, and will be easier on the horse, but the vehicle will still 

be a horse-and-wagon conveyance. Much more is involved than 

merely trading old fixtures for new ones. So, with the foregoing as 

a background, we will try to give you a general idea of the prime 

factors involved in planning a successful mass merchandising drug 

store. 

Because of the physical restrictions which may limit you in 

your present location, for our purpose here, let us consider an 

entirely new project. Your first and primary consideration then is 

location. Many will insist that personality is the most important 

factor involved in the successful operation of a retail drug business, 

but most of you know of successful drug operations which are 

successful because of excellent locations, in spite of lousy person- 

alities involved. We repeat, location is the most important factor in- 

volved in the successful operation of a drug store. Since most shoppers 

use their automobiles on all shopping trips, even though living only a 

block or so from the store, accessibility of your location is of utmost 

importance. The building should be so located that access to and 

from major highways, as well as local residential streets, is con- 

venient, easy and safe. If located on a super highway, or on a 

high-speed, one-way street, it is well to keep in mind that special 

attention should be given to the design of approaches and exits, 

if any considerable number of customers are to be diverted from 

this traffic to your store. For this purpose, store front design is 

very important, but we will treat the subject of store fronts more 

later. 

Parking 

Ample parking space, conveniently located in relation to 

entrances, is imperative... The modern version of an old saying 

goes like this: “Build a better mousetrap and patrons will beat a 

path to your door” . .. provided you have a good location with 

ample parking space. Side parking is good, but front area parking 

is best of all. This is especially true for drug stores because so 

many customers have in mind the purchase of only one or two items, 

and so are apt to stop at the first store which offers the most con- 

veniently accessible parking space. The minimum size of the off- 

street parking space for new building projects is usually set by the 

building code, and such minimum is apt to be adequate for the 

needs of a drug store, unless preempted by customers of other 

merchants. This situation is not unusual, and should be given 

due consideration beforehand. 

Size Of Store 

Many factors should be considered in determining the size of 

the new store building. It should be large enough to adequately 
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serve the community currently and in the foreseeable future. A 
store which is too small to handle the potential volume is uneconomic 
and an open invitation to future competition. A store may be said 
to be too large only when, with adequate equipment, stock and good 
management, insufficient volume is obtainable to justify the fixed 
over-head expenses. Another important factor in determining the 
size of the store is the size and location of the plot of land on which 
the store building is to be located, and the amount of help which 
may be expected from other merchants in attracting traffic to the 
area. A large, general-store type of operation all alone on a large 
plot of land may have enough merchandising attractions to make a 
go of it, whereas, a little 1200 square foot project would not attract 
enough attention to get along. It is well to keep in mind the fact 
that stores of up to 8000 square feet in area, properly designed and 
fixtured, may be operated with almost the same personnel expense 
as some conventional stores in half that area. 

Entrances 

Entrances should be inviting in appearance and conveniently 
located in relation to the parking area, but the size and shape of 
the store, and traffic control within the store, must also be taken 
into cnsideration. This is especially true if it is found that two 
entrances are needed. Certain high-volume departments can have 
a bearing on the location of the second entrance, and vice versa. 
If it is determined that a second entrance is needed, it must be no 
less inviting than the first. Each entrance should be so placed that 
they will not interfere with proper store lay-out, and facilitate store 
traffic control with use of a minimum number of sales people. 

Store Fronts And Exteriors 

Store fronts and exteriors are designed primarily to attract 
customers into the store. Most any new front will stand out like 
a beacon in a block of out-dated, drab structures, but in new 
developments, where all store fronts are apt to be modern and 
similar, it is well to consider the value of using a front of striking 
design. Color may also be used effectively to add attractiveness 
and invitation. This is especially important when the location is 
adjacent to a heavily traveled highway. 

Color Styling 

After many years of research and practical application of what 
has been learned about color, authorities agree that here is a sales 
tool whose importance has not been fully appreciated and has too 
often been grossly misused. The use of color therapy in the treat- 
ment of disease, especially mental disorders, in hospitals and other 
institutions, has indicated that there is a real psychological value in 
the intelligent use of color in both trade and industry. 

Certain designers of radical tastes, with their black walls and 
red ceilings and shockingly. brilliant hues, have mistaken audacity 
for originality. The more practical and scientific designers 
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approach the subject with a desire to take full advantage of the 

knowledge gained by practicing psychologists and psychiatrists in 

the use of color as a therapy. 

When it is shown that yellow-green in an airplane aggravates 

nausea; that large areas of ultramarine blue may cause dizziness, 

by tending to make the eyes near-sighted; that strong light reflection 

from lemon-yellow walls may induce a psychological form of jaun- 

dice; and that too much white may so constrict the eyes as to 

cause sharp head pains, then it naturally follows that certain other 

colors, and combinations of colors, may have an opposite and 

palliative effect. ‘Thus has been established the importance of 

expert color styling and co-ordination, not only from the standpoint 

of the mood and comfort of the store’s customers, but also the 

comfort, morale and enthusiasm of the store personnel. 

Perhaps you may recall stores in which you are ill at ease, 

fidgety and uncomfortable, while being at a loss to understand why. 

Other stores may seem to radiate an atmosphere of relaxation and 

well-being. Shopping such stores can be a pleasant experience of 

browsing around with a feeling of contentment and serenity. Proper 

use of color styling and co-ordination can make the difference. 

The approach should be toward achieving an effect which 

will be in harmony with average preferences. Most druggists are 

merchandising to the masses whose tastes in style, color and design 

tend to be simple. For this reason, too great a departure from mass 

acceptance in color and styling should be avoided. If one has a 

yen for a highly individualistic color treatment, it should be used 

at home, where it may not have a disastrous effect on store volume. 

In color styling, unfortunately, it is hard to lay down hard and 

fast rules which may be applied under a variety of circumstances. 

As color is affected by the quality and intensity of the prevailing 

light, one of the first factors to be considered is the amount and 

quality of daylight illumination your store receives. This will be 

partially determined by the areas of unrestricted window space and 

the direction of exposure. Under certain conditions, eastern and 

western exposures may fair best under different color treatment, 

while it is readily apparent to even the uninitiated that the amount 

and quality of daylight illumination in a store with a southern 

exposure, compared to one with a northern front, is such that it 

may be advisable to reverse the color styling in each case. 

Then there is the size and shape of the room to consider. 

You may find it advisable to “shorten” the length of a long, nar- 

row room by the use of an appropriate dark tone at the far end; or 

to lengthen a too-short room with a light color; or to “lower” a 

too-high, or cluttered, ceiling by the judicious use of a charcoal color 

along with proper lighting treatment. 

The quality and type of artificial illumination must always be 

taken into consideration. If there is too much glare, walls and ceil- 

ings may be painted in colors which will reduce the glare by absor- 

bing some of the light. The reverse may be necessary, in which case, 
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the effectiveness of the lighting may be increased by the use of 

colors of more light-reflecting quality. 

If fluorescent lighting is used exclusively in areas where the 

merchandise should be displayed in a manner which will show 

daylight color values, it may be necessary to add some yellows and 

reds to nearby reflecting surfaces, or to use a combination of 

fluorescent and incandescent lighting, for true fluorescent are de- 

ficient in reds and yellows. 

What Is A Fair Rental? 

In the past it has been the custom of at least one super market 

chain to sign a lease on a new building calling for the payment in 

rent over a ten-year period of an amount equal to the cost of the 

building. Thus, if the building cost $60,000.00 to build, the rental 

payment would be $500.00 per month. Today, $60,000.00 should build 

a store building of from 4000 to 6000 square feet in area, depending 

upon the type of construction and local wage scales and working 

conditions. 

A flat rent payment of $500.00 per month would mean that you 

would have to do $300,000.00 yearly to get your rental cost down to 

2%; $200,000.00 for 3%; $150,000.00 for 4%. In considering a flat 

rental charge, bear in mind in the long run, such a lease may be 

the most desirable, but in this connection you must take into con- 

sideration your cash position. Very few locations take off at a profi- 

table volume right from the start; from six months to two years 

is usually required. Some landlords will allow for just such a con- 

tingency by asking for a smaller rental payment for a given period 

of time, or until your volume has attained a stipulated amount. How- 
ever, if he is willing to do this, he may suggest that you should be 
willing to pay an added percentage of your gross sales over a specified 

figure. 

Bear in mind that it will cost the builder about the same amount 

of money to build the building, regardless of the value of the ground 

on which it rests. But, as far as you are concerned, the real value 

of the land and building is determined by the amount of profitable 

dollar volume of business you are able to do there. Therefore, while 

it may not cost the builder any more to build, a suitably located 

building may become, because of its location, of much more value 

than a corresponding building less satisfactorily located. This is 

why an equitable lease usually calls for a flat rate minimum low 

enough to allow the leasee enough time for a volume build-up, 

and provides for the payment of a percentage on all volume over 

a specified amount. Some leases call for a maximum rental pay- 

ment, regardless of the volume eventually attained. Of course, con- 

ditions, as well as landlords, vary considerably, but the above 

formula may serve as a basis for intelligent discussion of the prob- 

lem. Bear in mind, however, that once you have signed the lease, 

you have committed yourself to one fixed expense which you cannot 

do very much about except to pay as agreed. 
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Store Layout 

After all the factors calculated to make it easy and convenient 

for your customers to get to, and into, your store is solved; a no 

less important problem must be approached; that of inducing them 

to do an all-out job of shopping the entire store. This involves store 

lay-out and customer traffic control. In the larger stores, it is 

sometimes advisable to use magic-carpet-type one-way gates in 

order to better direct store traffic. Traffic control, however, involves 

also the placement of fixtures, location of departments, and the 

placement of merchandise within those departments. 

Certain departments, adequately merchandised, are store traffic 

magnets, drawing customers to look and to purchase. In some loca- 

tions, a good fountain and luncheonette department is hard to beat 

as a traffic builder. An adequate greeting card department, maga- 

zines, utility bill collection, and money order windows, and some- 

times branch post offices, are examples of traffic control depart- 

ments. Such departments should be located in such a manner as will 

help in assuring traffic flow to all areas of the store. Mass displays 

of baby goods are always effective customer magnets. Such depart- 

ments contain a large percentage of brand-name pre-sold merchan- 

dise, displayed in proper relation within the department, which 

gives the druggist the best assurance of success in “leading” the 

customer through the store as a do-it-yourself salesman. The pack- 

aging of such merchandise has been scientifically designed to help 

make the article sell itself to your customers. It has been conclusive- 

ly proven that, when merchandise is properly displayed in adequate 

quantities, customers will sell themselves more brand-name mer- 

chandise than they will buy from clerks, and this applies especial- 

ly to economy sizes, when such sizes are in fact an economy buy. 

The Prescription Department 

Dr. Rufus Lyman is quoted as having said that, “A Pharmacist 

should be one who knows more about drugs than anyone else.” And 

Dr. Elliott, ‘“‘The Pharmacist must be a professional man who under- 

stands thoroughly what he is doing, who comprehends the scientific 

basis of drugs and drug action, who is able to evaluate 

critically the products he handles, who is competent to advise physi- 

cians and other members of the health professions concerning drugs 

and their uses, who works at his profession creatively and advances 

his services.” 

Since we must agree with the good Doctors’ definition of a 

Pharmacist, then it naturally follows that the prescription depart- 

ment, the laboratory of the Pharmacist, should be the very heart 

of the Pharmacy, and be equipped in keeping with this high con- 

cept. The location and design of this most important department 

should be such that the general activities of the store are at all 

times under the visual control of the Pharmacist, while at the same 

time affording adequate privacy to him in the discharge of his 

professional duties. 
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Given these conditions, the Pharmacists who are proud of 

their profession, then a professional atmosphere is assured. 

The actual location of the prescription department within the 

store will depend a great deal upon the type of operation, and the 

size and physical characteristics of the building, but, in any event, 

whether fifty or five hundred scrips are filled each day, this depart- 

ment should be adequately highlighted and situated in such a manner 

that the Pharmacist, the most important man in your store, is 

readily available to the customers. 

The Prescription Department should sparkle with the cleanliness 

of a laboratory in which the Pharmacist may rightfully take pride 

in rendering professional service to members of the medical pro- 
fession and their patients. Let’s be done, once and for all, with this 
ducking behind a solid wall into a prescription room hide-away 
which, too often in the past, had the appearance of a cross between 

a cluttered office, a medicine man’s tepee and a boar’s nest. 

The actual amount of space allotted to the Prescription Depart- 

ment naturally will be determined by the total amount of space 
available, the anticipated potential and the wishes of the manage- 
ment. The smaller the area available, the more necessary it is to 
use methods and equipment which will best utilize the available 
space. Equipment which makes possible the orderly arrangement of 
bottles and packages on dust-free, out-of-sight shelves, with open 
shelves for the more attractive and professional appearing contain- 
ers, is a most desirable combination. Glass enclosed units may be 
used for new products as they appear on the market. 

It is well to always bear in mind the fact that your prescription 

department is your reason for being in the drug business. Without 
it, you would be operating just another patent medicine store. Your 
overall success as a retail merchant may very well be determined by 
your ability to take full advantage of your professional status by 
effectively dramatizing your prescription department. ‘The larger 
the store, the more important does this become. A valid criticism 
of some of the larger drug stores has been that they have lost their 
personal touch. This need not be so, it may be overcome py the 
proper approach in store layout, so that the activities of the Phar- 
macist are carried on in an area where his presence will add that 
vital, personal touch to the more important transactions. 

The Soda Fountain Question 

For decades the drug store has been noted for its soda fountain 
almost as much as its prescription department. In some cases, the 
soda fountain has even pre-empted its dominant position in the 
public’s eye. What about the soda fountain? 

We believe the idea that ice cream alone may be dispensd at 
a drug store soda fountain at a profit, or that such a fountain 
operation is a traffic builder, is largely a myth. When combined with 
food, in a fountain-luncheonette operation, the picture can change. 



The MARYLAND PHARMACIST 79 

Even then, however, the question as to whether or not your store 

should include a fountain-food department, still rates an “if”? and 
SOU Gi answer. Before deciding either way, we believe that the 

druggist should give careful consideration to the following points: 

1; Is your location right for a fountain-food operation? Type of 

trade? Parking facilities? Amount of space available in store? 

Competition? 

Assuming that a fountain-food operation would be an asset 

to you as a traffic builder, would it show a net profit equal to 

what could be realized by adding a new department, or expand- 

ing a present one in the area such an operation would occupy? 

If conditions favor the installation of a fountain-food depart- 

ment, would you be willing and able to take the time to assure 

proper management control over this department? This point 

is extremely important. Few druggists are making a direct net 

profit out of the operation of their fountains, but a fairly 

comprehensive survey has shown that those few fountain 

operations which do show a profit are doing so more because 

of close management control over fountain operations expense 

than because of a larger gross margin of profit. 

How extensive the luncheonette should be will be determined 

by obvious factors, but it should be extensive enough to take 

care of the needs of the location without depriving other 

departments of profitable space. 

A mass-merchandising drug store is really a group of mer- 

chandise and service departments. Each department is sup- 

posed to help every other department. It is therefore unfair, 

and often inaccurate, to say that, based on its share of over- 

head against sales, the fountain department is a money loser. 

Taken alone, some other departments would not make a very 

good showing either. 

LOCATION OF FOUNTAIN. If the decision is finally in favor 

of having a fountain-food department, the question of its 

location in relation to other departments becomes important. 

If the operation will be active enough to require full-time 

service from the employees in that department, then it 

should be located in that portion of the store which ordinarily 

would be at least active. The shape of the store building, such 

as an “L’’-shape or one with an alcove, will also have a bearing 

on your decision. If high school students will account for a 

large portion of your volume, then this fact should be taken 

into account so that their noisy congregating shall interfere 

as little as possible with other departments. 

An important fact to remember in considering the fountain- 

food question is that your problem is an individual one. Every 

related factor and circumstance should be taken into full considera- 
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tion before a final decision is made. Buying habits, and eating 
habits, have changed considerably since the first soda fountain was 
installed in a drug store. Your problem is to determine the most 
wofitable use of the available space in your store. 

The Cosmetic Department 

For purposes of our discussion, the cosmetic department may 
be aivided into two categories of merchandise: those items such as 
full treatment lines, which require trained personnel if one is to 
secure an adequate volume; and the many other items which are 
best sold by mass-merchandising methods. 

There are relatively few drug stores in locations which are right 
for a large treatment line cosmetic potential. Where the location 
is Suitable, a profitable volume may be attained only with trained, 
competent sales help, In addition, adequate space should be allotted 
to this department, and such a department should be designed and 
equipped in a manner which adds glamour and accent to the entire 
area. This is strictly a promotion department and must be so 
regarded every day of the year. 

In the majority of drug stores, the conditions are such that they 
can derive a more satisfactory dollar profit in stocking only the 
best selling items from each of the best-known treatment lines, even 
at a shorter gross margin. This does not mean that the department 
should not be adequately equipped and high-lighted, but it should 
be geared as much as possible toward a Mass-Merchandising opera- 
tion, without the added expense of a highly trained cosmetologist. 

The Check-Out 

In mass-merchandising operations the primary purpose of the 
check-out is to speed the process of making sales. Anything which 
interferes with this function creates an undesirable bottle-neck. 
Furthermore, nothing so irritates a customer as to have to stand, 
merchandise in hand, waiting for someone to take his money. Only 
accommodation merchandise, which requires no sales help, should 
be stocked in this area, unless additional sales people are provided. 
A replacement should be available at all times when the regular 
cashier must take a break. As a matter of fact, unless you have a 
properly located and efficiently organized check-out, you cannot 
take full advantage of mass-Mmerchandising opportunities. With the 
clerk-service bottle-neck broken, more volume per sales person is 
possible. This should result in a more attractive net profit. 
Pilferage will always be with us, but check-outs properly used act 
as an effective barrier against the shop-lifting of the larger items. 
Also, the shop-lifter of small items, hidden in his clothing, is never 
quite sure that he will not be discovered at the check-out. 

Sales People 

While his role may vary from store to store, the salesperson will 
always have a vital position in the mass-merchandising drug store. 
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His responsibilities may be altered somewhat, but the contributions 

he can make to more profitable operation are many. 

Established, conventional stores are usually operated with the 

minimum number of sales people. In such cases the change-over 

to mass-merchandising methods may or may not reduce the number 

of employees. But in the larger mass-merchandising operations there 

is no question that proportionately fewer employees are needed. 

This is just another way of saying that the ratio of personnel ex- 

pense to dollar volume will be reduced. We do not mean to imply 

that face-to-face selling will be eliminated; actually, it may be in- 

creased in some cases, but it will become more selective and effective. 

More time will be available for face-to-face selling items which 

will show the best profit picture with more adequate personal sell- 

ing effort. For instance, treatment line cosmetics require trained 

salesmanship, as do higher-priced cameras, if any adequate volume 

on such merchandise is to be obtained. 

An important change in the duties of sales people in mass- 

merchandising stores stems from the fact that an over-all surveilance 

must apply not only to pilferage, but to shelf-stock shortages, cus- 

tomers’ need for guidance, information or sales help. Clerks must 

be alert for the frustrated customer, who cannot find the article 

he seeks. But the approach must not be in a manner which will 

re-cast the clerk back into the old role of “waiting on’ the cus- 

tomer. The approach should not be, ‘May I help you?”, but rather, 

“Did you find what you wish?”. Suppose that the customer replies, 

“No. I am looking for a light bulb.” The clerk should politely direct 

the customer to the proper department and suggest that there may 

be other electrical items which he may wish to pick up. This ap- 

proach allows the customer to continue his shopping at his leisure, 

and the clerk to proceed with his multiple duties. On the other 

hand, such a situation could result in an opportunity for some 

profitable personal selling. Suppose that the customer replies, “No. 

I am looking for one of those 89c shoe shine kits.” By showing the 

customer to the proper department, the clerk has the opportunity 

of pointing out the advantages of the $6.50 DeLuxe Kit which is 

displayed beside the 89c one. Remember, that there is no self-serve 

or mass-merchandising project which cannot be improved by the 

intelligent application of a little adroit salsmanship. 

Departmental Responsibility 

Definite departments, or areas, of the store should be assigned 

to each clerk as his personal responsibility in the matter of house- 

keeping, especially as it pertains to the appearance of the mer- 

chandise on the shelves. Shelves should at all times be kept fully 

stocked and the merchandise plainly marked. A shelf which is 

stocked chock full of a brand name article of universal appeal will 

account for many times more volume than a thinly-stocked shelf. 

Ragged, thinly-stocked shelves have no place in the mass-merchan- 

dising store. Items which, by their very nature, have small mass 

appeal and limited sale, should be stocked on shelves of least display 
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value with other merchandise which does not lend itself to mass 

display or must be clerk-serviced. The inevitable ‘‘cats and dogs” 

may be treated in much the same manner. 

Displaying Merchandise 

Many factors must be given consideration if your merchandise 

displays are to do the kind of a job that is required in today’s 

highly competitive markets. We have previously touched on the im- 

portance of proper color styling. Color styling is primarily used as 

an added tool in making merchandise displays more effective them- 

selves. Here we refer not only to the background colors on the walls 

and ceiling, but also to the colors on the fixtures. 

The better the job of color styling, the less apparent will in- 

dividual colors appear. Gaudy and so-called dynamic colors are apt 

to detract from the attention you wish focused on the merchandise 

displayed. 

This same criticism may apply to fixtures which are too much 

in evidence, either because of faulty design, color or materials. The 

best fixtures are those which are least in evidence when properly 

loaded with merchandise. This dictates that the ideal fixture should 

be highly flexible in practical use, equipped with shelves which may 

be used in a flat position, tilted up, or tilted down, or left out en- 

tirely, in which case, with peg board backs, fittings may be used 

to accommodate a variety of items of merchandise. 

Shelves should be packed full of merchandise but still give the 

appearance of orderliness and “‘good housekeeping’. Show related 

merchandise displayed in proper sequence in each department, and 

then go one step further and relate department to department, as 

far as is practical. This practice will not only increase impulse 

sales, but will also help control the flow of traffic in an orderly 

tour of your store. Strive to create in the minds of your customers 

the idea of orderly displays of an immense amount of merchandise 

in seemingly endless variety. 

Store Designers And Engineers 

We believe that in the foregoing we have touched upon enough 

of the many factors involved in setting up a successful modern 

drug store, that you should have a very good idea of what you 

should expect in advice and counsel from anyone calling himself 

a store engineer and designer. This should help you to appreciate 

more fully the importance of assuring yourself of the adequacy 

of the knowledge, intelligence and broad experience of the man 

that you employ for your project. Under his advice and counsel, 

you may spend thousands of dollars and have to live with the 

results for years to come. Be sure these results will produce profits 

for years to come. 

At the conclusion of Mr. Vollink’s presentation, President 

Mouat thanked Mr. Vollink for a most enlightening talk. He re- 

minded the audience to jot down questions to be asked later. 
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Second speaker of the afternoon was Mr. George J. Abrams, 

President of The Hudnut-Du Barry Division of the Warner-Lambert 

Pharmaceutical Company. Mr. Abrams’ subject was “The Amazing 

World of Charmaceuticals.”’ 

“THE AMAZING WORLD OF 'CHARMACEUTICALS' " 

George J. Abrams, President 

Hudnut-DuBarry Sportsman Division 

Warner-Lambert Pharmaceutical Corp. 

I appreciate the invitation of your committee and Ellis Myers 

to be a part of your 1960 convention. We cosmeticians aren’t in- 

vited as much as we’d like to be to august proceedings of this kind, 

and you can be sure we aren’t going to miss an opportunity like this 

to glorify our corner of the drug store. 

The drug store, or the corner druggist, I knew as a boy was 

quite different from the one I see today, and you more than anyone 

else are not only most aware of the change, but probably influenced 

its transition down through the years. 

The druggist in those post-war twenties was more than just a 

druggist. He was pharmacist, doctor, and friend. We took our teary 

eyes filled with cinders to him, and an occasional bloody nose, and 

we sought his advice on everything from openly apparent ailments 

to those which had to be whispered about behind the prescription 

counter. 

And right across the street, or perhaps next door, was the grocer 

whose shop confined its business to its chosen wares—with its coffee 

bin, its stacks of canned goods, and its rows of cereals. 

The character of both of these noble retail institutions began 

to change in the thirties and is still changing today. 

I passed a chain drug store in New York City not too long ago, 

and I must admit I was hard pressed to find drug products in the 

windows. The windows were hard-sell, merchandising windows, and 

they contained toys and flashlights and picnic equipment, and 

housewares, and even life rafts. I knew it was a drug store, because 

the sign said so, and I knew it carried cosmetics because they were 

one of our DuBarry franchised accounts, but something was wrong 

I thought to myself—perilously wrong—when a store loses its basic 

identity this way. 

Then I thought of my visit to a food market, and the analogy 

registered with force. For, as I entered the market, here was a stand 

of magazines, and my next glimpse caught a gondola filled with 

health and beauty aids, and as my eye swept the panorama, I picked 

out a liquor department, a record stand, and a section devoted to 

waxes, polishes, and insecticides. 

If we could span years with physical jumps as we can with our 

minds, what a shocking transition this would be from the retail 

stores of the twenties! To travel from the highly ethical and well- 

regarded pharmacist to the druggist dealing in pots and pans, or 
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from the highly aromatic food store to the supermarket cluttered 

with its varied, non-food departments, can only leave you with one 

overall impression—the specialist in retailing has again reverted 

to the General Store we knew at the turn of the century. 

Sure, the fixtures are more modern and the handlebar mous- 

tache of the General Store proprietor is gone, but the wares are 

there and the assortment is the same. 

Where is it leading? What will the character of your stores be 

in the future? How will some speaker at this same rostrum regard 

your drug outlet a decade or two from now? 

Somehow the world has always moved in cycles and we are at 

the closing point of a giant circle now. That is my opinion. The 

General Store flournishing, then declining, then being replaced by 

the retailing specialist, and gradually returning in a newer form. 

Perhaps it will last through the Sixties, but I make the prediction 

now that the Seventies will see the return of the Specialist—the 

retail outlet clearly stamped as a Drug Store or a Food Store or a 

Liquor Store. And these will be well thought out, beautifully de- 

signed stores, with a character of their own. And I think the public 

will respond to this idea, because somehow the public has more 

confidence in the specialist—the expert in a chosen field. 

But, recognize this, that at the same time your drug stores 

will be reverting to form, the products you sell will be changing 

in character, too; just as your prescription items have undergone 

vast changes in the last twenty years. The changes will be as gradual 

and as interesting as those which have occurred in the cracker 

industry, where the cracker barrel was replaced by the tin, and 

the biscuit tin by the carton, and the carton, in turn, supplemented 

by the individual packs hygienically sealed. 

This is product transformation as it occurs and as you may 

expect to see it in your stores. 

And let me show you how it applies in the field of cosmetics— 

how it is already changing—and what these changes mean to you. 

Much as we Americans would like to take credit for everything, 

we still must yield to France as the fountainhead of cosmetics. 

And France, particularly Paris, is already pointing the way for the 

future cosmetic items you will market. 

The great cosmetic houses of France—firms like Dr. Payot and 

Orlane—today are marketing many products still unheard of in 

these United States. From the research laboratories of Paris have 

come the serums, the hormones, the placentine, the polyunsaturates, 

the marine algae preparations we are gradually getting to know. 

From these laboratories we are seeing the skillful blending of 

the art of the cosmetic scientist with that of the pharmacologist. 

Cosmetics that do much more than enhance the appearance or 

make the woman more attractive. 

Emerging from these laboratories and filtering into your stores 

is a new type of cosmetic which I call “CHARMACEUTICALS”.... 

cosmetics which treat the skin as they give it the desired softness, 
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radiance, or loveliness women desire. Some of these products are in 

ampule form, some are produced as suppositories. Many are in tubes 

or capsules. It is a new kind of cosmetic world—the amazing world 

of “CHARMACEUTICALS.” 

As a retailer these new cosmetics have importance to you. 

In the first place, they are product improvements. The customer 

who buys and uses these products will be a more satisfied customer, 

and properly grateful to you for dispensing it. 

Secondly, they are more expensive than the general run of 

cosmetics—which means that your unit sale, and your profit, are 

being traded up instead of down. 

Third, these products require a certain amount of explanation. 

They can be pre-sold by advertising up to a point, then you or 

your cosmetician must take over, explaining the directions for 

proper use. It is pharmacy in a new form. 

Fourth, these products do not lend themselves to the food 

outlet. They are too high priced, they are not “impulse” purchases, 

and they plead for instruction. This gives you and the department 

stores a virtual exclusive on their sale. How long since you’ve been 

able to claim that privilege? 

Now, what has been our own experience in this area of “CHAR- 

MACEUTICALS”? 

It has been astonishing! 

In recent years, we had felt our way tenderly, marketing cosme- 

tics containing polyunsaturates, royal jelly, or placentine. The re- 

sponse was good, but certainly far from sensational. Even the 

learned beauty editors of America disagreed with each other on the 

merits of these unique ingredients. And some very frankly admitted 

that words like “bio-energizer’ or “squalene’’ were outside of the 

beauty vocabulary, and smartly by-passed them in the articles they 

wrote. 

Then, in early 1960, the breakthrough occurred for us. In one 

instance, a face cream which had been developed in 1958—two years 

ago—reached its final point of consumer testing, and passed with 

flying colors. This cream, a nutrient night cream, surpassed even 

the most expensive creams in every category—texture, feel, absorp- 

tion, fragrance, and result. What was the secret behind this product? 

Our scientists, after two years of constant experimentation, had 

at last developed a natural oil replacement formula—as close a 

match to the human oils of the skin, which are lost with age, as 

had ever been found. Then, to this formula, they added experimental- 

ly three “wonder” igredients already proven in the field of “CHAR- 

MACEUTICALS” ... . placentine, from the source of life itself; 

polyunsaturates, to help retain the skin’s natual moisture; and pan- 

thenol, to pamper flaky, roughened skin. 

The end result was as perfect a face cream as has ever been 

developed. It contained no heavy oils, no useless wax, no thicken- 

ing bulk. It left no greasy, sticky film on the face or the pillow. 

It maintained its fluffy testure and freshness after a full year of 
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shelf testing. Unlike other creams, no separation or rancidity oc- 

curred! 

You might have thought we had discovered penicillin the day 

the final consumer report came in! 

If ever there was a moment when cosmetic people felt like 

pharmacologists, it was this moment when we felt we had the perfect 

face cream. 

Well, our job was only starting from his point forward. We 

had to give the baby a name. We had to clothe it in dignified wrapp- 

ings. We had to price it, distribute it, and advertise it. 

We had discovered that a little of this cream did a lot. And 

from this came the theme and the name. We called our face cream 

“Creme Paradox,” and added the simple phrase “so little does so 

much.” We introduced the product in a price range from $2.50 to 

$12.50 . . . and then waited for the consumer response. 

I know you have watched new products come and go for years. 

Some, you'll recall, literally marched off the counters, others built 

gradually to lasting acceptance. And too many never made the grade. 

We learned this about our new product—the pharmacist, the 

the druggist is a pretty good judge of his customers wants. 

Even before the advertising commenced, “Creme Paradox” was 

moving across the counter, and when the first advertisement broke 

with a three-page spread in the fashion magazines, the movement 

accelerated with lightning speed. 

I think what amazed us more than anything else were the 

number of dealers willing to stock our luxurious $12.50 jar. And 

they were right—for even small indepedent drug stores moved this 

item. Do you realize how many 60c jars of face cream you’d have to 

sell to equal just one $12.50 dollar sale? Druggists liked this experi- 

ence, and they wrote and told us so! 

This product, a true “CHARMACEUTICAL,” came out of our 

own laboratories, but still another came straight from Europe, and 

is even more amazing in concept and result. 

Just off Trieste, in the waters of the Adriatic, an unusual form 

of marine algae grows in long, sinewy strands. By purifying the 

alginates, then combining the algae with a number of additional 

ingredients, a white powder is formed. When water is added to this 

powder and it is applied to the skin, an unusual experience begins 

to happen. 

Within minutes after its application, your face undergoes a heat 

treatment, the pores are opened and cleansed. Suddenly, you feel 
a gentle, relaxing warmth. There is a soothing sensation which 
women have described to us as “tranquilizing the skin.” This is 
followed by a cooling action which helps stimulate the circulation 

and tone up the skin. 

By now, the masque has “set,” and you lift it off in one sweep- 
ing motion. As you do, the skin feels fresher, softer. A pinkness 
creeps into the skin and it glows with a natural color. Small lines 
and wrinkles have actually disappeared! 
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When this product first came to our attention, we had good 

reason to be skeptical. On the package, written in both German 

and French, was this line: “With the Dory Beauty Masque each 

woman looks ten years younger.” Need I say that such a statement 

would never be permitted by either the Food & Drug Administration 

or the F.T.C. 

Then we started to pass out packages of Dory to our own 

employees, asking their frank reactions—good or bad. 

Within days, we knew we had a fascinating product on our 

hands. Our small supply of test packages began to disappear. Girls 

came by asking for additional treatments. We sent a few samples 

over to VOGUE Magazine for an opinion. The Beauty Editor used 

it, loved it, wrote an article about it, and asked for a dozen more. 

And then, finally, I met Dr. Emil Jansik, the man who had 

brought Dory Masque to America. Dr. Jansik is a man in his seven- 
ties, yet he looks twenty years younger. He has used the Dory 
Masque regularly for the past two years. A walking testimonial 

for his own product. 

Next, we hired Benson & Benson, a Princeton, N. J. research 

firm, to test the masque on average consumers. They established a 
panel of housewives and visited them regularly, recording their im- 
pressions of the masque. After the third application, the women 
were given their choice of a dollar or another package of Dory. They 

unanimously chose the masque instead of the money. 

Is the idea appealing to American women? Listen to this case 

history. One of our St. Louis demonstrators was invited to appear 

on a daytime television program, the “Charlotte Peters Show,” on 
station KSD. She was given fifteen minutes to talk about any 
DuBarry product, but she could not mention the name. If a woman 
was interested in the product, she had to telephone or write the 
station. 

Within hours after the program went off the air, 735 phone calls 
had been received, and far more had been disconnected through the 
switchboard’s inability to handle the calls. The next day several 
hundred letters arrived asking for the name of the masque. 

I have gone into this detail to make one important point. 

The market—your customers—are responsive to new ideas. They 

are even more responsive to “CHARMACEUTICALS.” They will 

react quickly, and they will spend generously. 

There is nothing more important to your female customer than 

the way she looks and the doors of your store can be the “Open 
Sesame” to her self-preservation of beauty. 

At this moment, we have women consumer-testing a dozen new 
“CHARMACEUTICALS” which may eventually, or may never, see 
the light of day. For instance, we have under clinical test the most 
remarkable nail polish ever developed—a true blending of phar- 
macology and cosmetic science. Discovered by two doctors, this 
nail polish was tested at a leading hospital on the hands of nurses 
and arthritic patients. Within four weeks, the nails were longer, 
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Stronger, healthier. Nails that had perforations, ridges, or splitting 
were remarkably improved. 

This is the kind of step forward we are seeing in the cosmetics 
industry, and which you are going to increasingly experience as 
time goes by. 

And there is still another area which you will find most inter- 
esting—the creation of new cosmetic items through a blend of 
engineering and cosmetic skills. We cannot call these “CHARMA- 
CEUTICALS,” but the products are most unique, and in many 
respects superior to the competitive brands they seek to replace in 
the market. 

You have already witnessed in this decade what two engineering 
ideas—the aerosol and the roll-on—have meant to the changing 
character of hair preparations, shaving creams, and deodorants. 

This past year, Richard Hudnut applied the roll-on principle to 
lipsticks, and within two months “Lip Quick” had become the second 
largest selling brand in America. 

Since that time, we have also developed a completely new type 
of face powder compact and a radically different type of hair spray 
—each a combination of packaging engineering with basic cosmetic 
research. 

This doesn’t mean, by a long shot, that the simple cosmetics 
we’ve known for so many years will disappear. Nor does it mean 
that each new cosmetic product marketed will be a glamorous con- 
coction of rare herbs or a Rube Goldberg-type invention. 

As a case in point, let me mention an interesting experience we 
had just three months ago in test marketing a new item. 

One of our employees had come forward with a suggestion for 
a new type of face cream. It should be mentholated to provide 
coolness, but without the medicated odor. It should be a mint-green 
color to convey the idea of feeling cool on the skin. 

A good face cream was developed. It contained no mysterious, 
Parisienne ingredients, but it did a good job of cleansing the pores 
and removing makeup. We called it “Cool Glow,” and we designed 
for its package a clean white opal jar, throwing on a few mint 
leaves for good measure. 

We test market, as well as consumer test, almost every item. 
The consumer tests showed the product performed and was well- 
liked. But what happened in the three test cities was something no 
marketing a man could ever have predicted. 

Within two weeks of being placed on Sale, this face cream outsold 
every—that’s right, I said every—face cream, facial lotion, facial 
liquid. In the highly competitive facial cleanser category, “Cool 
Glow”—an unknown—stepped in and captured as much as a 27% 
share of the market. And it was priced at $1.25, almost double the 
price of the largest selling creams. 

How do you account for it? 
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Oh, you can rationalize. You can say that the ads were stimu- 

lating, that the name was appealing, that the package was attrac- 

tive, that the idea was new, that the display was magnetic. 

Or, you can say, “God bless women.” They think through 

their hearts rather than their heads. 

They are unpredictable, impulsive, changeable. And, I might 

add, wonderful. 

We, who spend our every waking hour trying to motivate 

women to buy our products, soon despair of finding a simple selling 

formula. There is none. 

We try to figure them out, and sometimes we succeed; and, 

just as often, we fail. When, for example, we decided to run our first 

color promotions for lipstick this year, we looked at the range of 

competitive lipstick advertising. And we discovered there was a 

sameness to it—whether it was Revlon, Arden, or Rubinstein—the 

ads all had a look-alike quality. Well, how could we be different? 

Any newspaperman will tell you that three photographic subjects 

will always win high readership—hbabies, dogs, and cheesecake. Well, 

Revlon ads already had the cheesecake, so that was out. That left 

us the dogs and the babies. 

In our first color promotion for “Lip Quick,” we literally “went 

to the dogs.” We named one shade, “Pinkinese’’ and the other shade 

“Peach Poodle.” We said in our ad, “It’s puppy love all over again!” 

And then we laughed all the way to the bank as women “barked” 

their demands for ‘Pinkinese” and ‘‘Peach Poodle’ at cosmetic 

counters from coast to coast. 

For DuBarry, we went the other route—children. We named 

our lipstick color “Pink Is For Girls,’ and we showed a little girl 

watching her older sister smooching in the gazebo in the garden. 

The ad was filled with pink ribbon and phrases like “not a tot 

pink, but a sweet and hot pink.’ You get the idea—and so did the 

women. They made it the most successful shade promotion in Du- 

Barry’s history! 

Wouldn’t it be wonderful if you, the druggist, had time to 

analyze your customers the way we do each time a marketing 

strategy must be planned. But the average druggist is a pretty busy 

guy, and he must take his customers as they come. 

Recognizing your busy-ness, how can we—the cosmetic manu- 

facturer—help? What can we do to make your job simpler, to help 

you sell more, to increase your profits? After all, whatever helps 

you that way, helps us, too—so this is a true mutual admiration 

society! 

Let’s start with our mission in life—which is to sell, through 

you, to the consumer. We obviously can’t sell through you if you get 

in the way. And let’s face it, realistically—there are times when 

you can be your own worst enemy in trying to make money through 

the sale of cosmetics. 

Just as you often complain about a manufacturer not deliver- 

ing merchandise on time, how often has that same manufacturer’s 
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carton been sitting unopened in your warehouse or basement? How 
often has that expensive display he’s so carefully designed and de- 
veloped, been tossed aside because it was either too time-consuming 
to put up or too space-consuming to display. 

How often have you taken the time to read the literature which 
accompanied a new product, or have you answered a customer’s 
query with a quick dismissal,saying “Oh, they’re all alike. One’s 
as good as another!’’? 

How often have you studied your own counters in determining 
profit per square foot? You’ve heard about this basic philosophy 
of retailing, I know, and you recognize its merits as it applied to the 
five and tens and the super market racks, but what about your own 
store? 

Look at some of the assorted junk you give space to on your 
counters, and be your own best critic. Unknown, unadvertised brands. 
Slow turnover merchandise. Cats and dogs of all kinds. 

How often have you looked at your stocks of merchandise and 
told the clerk to send it back, rather than try to move it out with 
one creative marketing idea? Not your job, you say. It’s your mer- 
chandise, we say, once you buy it. Did it ever occur to you how much 
harder you would have to think in creative marketing terms if no 
manufacturers took back returns? 

How many times do you overlook promotional opportunities— 
Father’s Day, graduation month, Fourth of July weekend, National 
Foot Health Week? These aren’t just dates on a calendar—they’re 
marketing opportunities which can bring you volume, if you capital- 
ize on them. 

As a company, we have no real complaint with the American 
druggist. 

He has been our friend and selling companion for eighty years, 
and he has been there to help us when we needed help. Many of 
you, through the years, have formed lasting friendships with our 
salesmen, and some have even married our saleswomen. 

We feel a great sense of obligation to the druggist. Richard 
Hudnut, himself, was a druggist, and started from the most humble 
beginnings. We understand your business, and like to feel that we 
are part of your business—a sort of silent partner who extends you 
credit, dresses your stock, puts it on display, and helps you move it. 

Now that we are in this fresh, new age of “CHARMACEUTI- 

CALS,” we feel even closer to the pharmacist. We hope you feel that 
way too. 

Thank you. 

Mr. Abrams’ talk was enthusiastically received. President Mouat 

expressed appreciation to Mr. Abrams on behalf of the Convention. 

The Third and final speaker of the day was Mr. William M. 

Mapes, President of The Federated Supply Corporation. His subject 

was: “Merchandising The Tobacco Department.” 



ie OM Anh vel AN DY POHA. RM ACIS T 91 

MERCHANDISING THE TOBACCO DEPARTMENT 

William M. Mapes, President 

Federated Supply Corporation 

If operated properly, the tobacco department can substantially 

improve the profit picture for the modern drug store. The depart- 

ment itself can be run on a paying basis by offering consumers a 

full range of tobacco and allied products effectively displayed to 

attract impulse sales. 

But of equal importance is the fact that the well-run tobacco 

department can substantially increase an outlet’s ‘‘customer count’ 

and hence expose these customers to the wide range of products 

sold in other departments of the store. 

In “merchandising the tobacco department,” we must be realistic. 

This does not mean that the merchant must immediately think of 

applying the newest developments or gimmicks to his operation. 

It is undoubtedly interesting to note that the nation’s largest depart- 

ment store will soon experiment with a vending machine that dis- 

penses men’s T shirts and shorts and makes change from currency 

up to $5. This is merely the first indication of a merchandising 

trend of the future. Today, the drug store proprietor must think 

in terms of upgrading his merchandising with the tools that are 

now at his disposal. 

When we speak of the tobacco department, we must think in 

term of cigarettes, cigars, tobaccos, pipes, candy and sundries. It is 

impossible for any authority to come up with a panacea that could 

prove applicable to every type and size of tobacco department in 

all drug stores. There are, however, certain basics that hold true 

regardless of the product line. Uppermost is service. A reputation 

for service is of overriding importance to the independent druggist. 

It is a potent tool in meeting competition. 

This concept of service takes many forms. Obviously the very 

fact that the independent druggist normally offers free delivery 

service is a factor in his favor. But when a merchant carries a 

complete line of cigars, pipes and smoking tobacco, for example, he 

becomes a Service retailer with a reputation for catering to the 

smoker’s every preference. In essence, he is offering a personalized 

service that the customer recognizes and appreciates. 

Since a well-run tobacco department will become the focal point 

for customer traffic, it is doubly essential that the drug store mer- 

chant enhance his reputation for service. In that way he lays the 

foundation for building a steady, year-round business . . . found 

dollars, so to speak ... and the key to increasing his gross profit 

picture. It should be remembered that without service, merchan- 

dising efforts are of no avail. 

With service as a background, the following basic merchandising 

methods are applicable to a drug store’s tobacco department regard- 

less of its size. 
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Merchandising Cigarettes 

With the ever-growing assortment of types, brands and sizes, 
it is logical to assume that the merchant who carries all brands will 
attract more customers. A sign, simply stating ‘‘we carry all brands” 
will prove an effective traffic-stopper. 

Obviously, the merchant will want to push cigarette carton sales. 
Again, a sign atop the cash register or on the counter that suggests 
“buy ’em by the carton” has proven highly profitable. 

Merchandising Candy 

Statistics show that approximately $11 per person is Spent each 
year on all types of candy and confectioneries. Since everybody 
likes candy, a definite amount of space should be set aside in the 
tobacco department for a mass display of the various types of 
candies handled—hars, bags, boxes, etc. It is axiomatic that mass 
displays spells mass buying. ‘This is true for candy or any other 
impulse commodity. 

Since box candy is definitely a fast-selling gift item, plan candy 
promotions for holiday times throughout the year. A counter sign 
stating “Make This a Candy Holiday” will help a great deal. 

Merchandising Cigars 

More cigars are sold in drug stores than in any other type of 
retail outlet. 

Since 55% of cigars are bought in units (two or three at a 
time) , 53% in the increasingly popular pocket packs, and 10% by the 
box, it is important to cater to all three. 

Attractive, well-arranged cigar displays lend character and indi- 
viduality to a cigar section and add prestige to the store. Do not 
overlook the fact that cigars require proper humidification. Stale 
cigars irritate customers. 

A practical suggestion for increasing cigar volume is to print 
Cigar Gift Lists and hand them out. These serve as reminders to 
customers that, at one time or another, most men like to smoke a 
cigar and, hence, cigars make an ideal gift. 

Merchandising Sundries 

Here is the section of the tobacco department that should great- 
ly increase the druggist’s profit picture. 

In general, the power of Suggestion sells sundries best. The cus- 
tomer who, for example, buys a cigarette lighter will also buy fluid; 
or the man that purchases a razor can be sold blades. The woman 
who purchased a Telechron clock, or Timex watch might have had 
no special gift in mind before walking into the store. Suggest sundry 
items: You’ll sell sundry items. This approach allows the druggist 
to continually.trade up his sale. If a customer is interested in a 
$1.98 billfold the druggist has the opening to sell that man or wom- 
an a $2.98 billfold .. . hence trade up the sale. 

If the tobacco department carries bigger-ticket sundry items, 
it is important to note that approximately 60% of sundry gift sales 
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are made in November-December—thus the period to promote such 

products as Timex watches, Westclox clocks, Amity wallets, Fedella 

nylons, etc. Successful sundry merchandising lies in knowing what 

season of the year each sundry sells best; the most effective way to 

display that line; and the sales arguments needed to move those 

items. Sundries can’t be sold haphazardly; each has a special con- 

sumer appeal. 

Fast Movers 

It is almost impossible to discuss ways and means of mer- 

chandising all the sundries handled. Highspotting a few of the faster- 

moving items will suffice, for the merchandising principles are 

applicable to a majority of the sundries sold in the drug stores 

tobacco departments. 

(a) Lighters—Styling, design, ingenuity and competion have 

produced lighters for all purposes. Windproof lighters for the 

sports minded, highly styled lighters for the home, smartly-designed 

lighters for formal and informal wear... all in a variety of colors 

and finishes. Lighters are sold best when the customer can see and 

feel them—thus feature self-service lighter displays. 

(b) Razors and Blades—A man buys razors and blades for any 

one of three reasons... when he needs them, when they’re suggested 

to him, and when they’re attractively displayed for impulse pur- 

chasing. A mass display (no matter how small) on counter or table 

will push these items. Of course, shaving creams and lotions are 

profitable tie-ins. 

(c) Pens and Pencils—Once again, the power of suggestion sells 

pens and automatic pencils. A practical approach to increasing 

volume on these products is to set up “spot” displays on counters or 

shelves, emphasizing that these products make ideal year-round 

gifts. Ball-point manufacturers have developed displays with such 

point-of-sale impact that, frequently, the product almost sells itself. 

Scripto’s Service-Station efforts along these lines is a fine case in 

point. 

(d) Pipes—Pipe smokers are selective ... they know what they 

want (no matter what the price). For a profitable pipe business, 

it is important to note that a representative display of at least $1, 

$1.50 and $2 pipes are carried. Half-empty case or card displays will 

often kill a sale (true for all other items too). Obviously tobacco 

should be suggested with every pipe purchase. In this connection it 

is interesting to note that pipe smokers no longer shy away from 

the higher priced imported tobaccos. A case in point is the growing 

popularity of Amphora tobacco, retailing for 40c per package. . . once 

again, a golden opportunity for the druggist to ‘trade up’ his sales 

of pipe tobaccos. 

Regardless of the product, there are basic principles of aggres- 

sive merchandising that must be applied if the tobacco department 

is to be operated successfully. Firstly, complete visibility of product 

is a “must”. Secondly, floor and/or counter space be utilized as 
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economically as possible. Lastly, each display must do an effective 
Selling job for self-service merchandise. 

At the conclusion of Mr. Mapes’ remarks, President Mouat also 
thanked him for an excellent presentation. Mr. Mouat commented 
that all three talks were exceptional in that they covered mer- 
chandising the front of the store and gave good sound methods 
in how it should be done. He then proceeded to ask for questions 
from the floor. 

Question: If you were opening a new pharmacy, would you 
install an up-to-date soda fountain? 

Answer: Mr. Vollink: It would depend entirely on the location 
of the pharmacy. 

Question: Should the prescription department be in the front 
or back of the store? 

Answer: Mr. Abrams: I feel that the prescription department 
should be placed in the back because in that location, it draws 
traffic through the entire store as well as giving the prescription 
department an air of privacy. 

Question: What is your opinion of the tobacco department 
being placed in the back of the store? 

Answer: Mr. Mapes: I think that the tobacco department in 
the back of the store to the right is an excellent idea. In that way, 
the customers who come in only for tobacco items are drawn 
through the entire store. 

Question: What is your opinion of Self-service type wall cases 
for cosmetics as opposed to the clerk behind the counter service? 

Answer: Mr. Abrams: I do not feel that it is successful at all. 
The personal touch is necessary in a drug store. 

Question: If a color engineer can scientifically determine the 
color combinations which influence mood, what effects should he 
try to establish? One, stimulation two, relaxation, three, complete- 
ly neutral? 

Answer: Mr. Vollink: Relaxation is most important plus some 
Stimulation. This makes the customer feel comfortable. 

Question: Does your company consult with retailers regarding 
packaging, pricing, and merchandising new products? 

Answer: Mr. Abrams: Yes, package design, merchandise dis- 
plays and pricing are all consulted with the retailers. 

Question: What is the average percentage loss by shoplifters? 
Answer: Mr. Vollink: There is no actual percentage, however, 

losses through shoplifting are taken care of through mark-up. This 
is the procedure usually followed. 

Question: Why doesn’t Hudnut provide window displays for 
druggists? 

Answer: Mr. Abrams: Network TV plus local newspapers and 
Magazines cost Hudnut approximately $30,000.00 a day. We do not 
believe window display would help nearly as much as TV. 
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Question: Do you think you can do a better cosmetic job if you 

stick to one line? 

Answer: Mr. Abrams: Small stores do a good cosmetic job, but 

need more than one line, otherwise they will jeopardize their cus- 

tomers. 

Question: How can you select one wholesaler to supply you 

with everything? 

Answer: Mr. Mapes: One wholesaler will carry everything 

except maybe three or four brands of cigars. Also if you stick to 

one wholesaler you will receive better service. 

Question: In nationally advertising a product, have you over- 

come the distribution probiems of letting the little corner store 

know that such a product is available before the national advertis- 

ing breaks on the product? 

Answer: Mr. Abrams: That’s not an easy question to answer 

because even with the biggest name brands, the small independent 

has inadequate distribution as compared to the chains which means 

that the wholesaler or wholesaler salesman has not gotten into 

the smaller stores. We provide the wholesaler with the tools, we 

give them selling sheets and the advertising schedules, but in many 

cases it is still up to them to call on the independent stores. I don’t 

know of any easy solution to this. We have recently taught our 

organization about sending announcements to independent stores. 

At least he has received some announcement about the new product. 

In addition to that we have generalized advertising. 

Question: Is there a service available for a store who does not 

want to buy a lot of equipment to modernized his store? I have 

never had anyone come into my store who is willing to work with 

what I have. 

Answer: Mr. Dalinsky: In our case, we will do whatever we 

can with the fixtures you already have, but in most cases some 

new fixtures have to be added. 

This concluded the question and answer period. Mr. Mouat 

again thanked the speakers and invited them to remain as guests 

of the Convention. He also acknowledged that the hard working 

photographers were Herman and Leo Bloom of the Paramount 

Photo ‘Service in Baltimore who were contributing their services to 

the Convention. 

President Mouat announced the entertainment features for 

the afternoon and evening. 

A meeting of the Nominating Committee was announced for 

Wednesday afternoon following the afternoon session. 

Concluding prize drawings were made for the day and the 

Second Session was adjourned at 2:00 P.M. 
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THIRD SESSION 
Wednesday, June 29 

The Third Session of the Seventy-eighth Annual Convention 
was called to order at 10:30 A.M. by President Gordon A. Mouat. 

President Mouat thanked the Ladies Auxiliary for the excellent 
Bathing Beauty Show on Tuesday afternoon at the pool. He also 
complimented the Travelers Auxiliary on their entertainment by 
saying, “I think T.A.M.P.A. gave us one of the most excellent shows 
that I could remember seeing. They have done a good job for us 
all these many years, but I think they just outdid themselves last 
night and I would like it on the record that way.” 

President Mouat announced that First Vice President Goldfeder 
would conduct the Third Session, thereby introducing Mr. Goldfeder 
as chairman for the day. 

The first order of business was the drawing of the Early Bird 
prize which was won by John F. Wannenwetsch. 

Dr. Noel E. Foss, Dean of the University of Maryland School of 
Pharmacy was introduced and called upon to give a report on the 
School of Pharmacy which follows: 

REPORT OF THE SCHOOL OF PHARMACY 
By Dean Noel E. Foss 

This report deals with the fiscal year of the University of Mary- 
land, namely, July 1, 1959 to July 1, 1960. 

Enrollment 

The enrollment at the beginning of the 1959-60 fiscal year was 
as follows: 

Freshmen. <3." Ss0c.< ese. eee eee en 77 
Sophomores 40.2 oie tee es ee 62 
Juniors 3. sib RL, ee, eee a, eee OCS 47 
SONOS i. 4s wig a Oe ound sok Or a ee eee 44 

Total Undereraduatess: .. sc, seer ee ee 230 
Specials ykse ee Seen. stk eee ee a, eee 1 
Graduates:S:.7 Sialic Rs) OS ee eee Aer ee 28 

Total ‘Enrolled * i710. 2. ee Tae ee 269 

The total number of veterans enrolled the first semester was 
fourteen. 

The number of undergraduate girls enrolled was twenty-six, 
of whom twelve were in the freshman class. 

Recruitment Of Students 

The Student Recruitmen Committee of the Alumni Association, 
under the able assistantship of Mr. H. Nelson Warfield, continued its 
Splendid work during this past year. Although the number of high 



i ites. MA, Roy CLAN DY PHARM A:Cl ST 97 

schools visited was somewhat less than the previous year, we did 

visit a number of schools to which we had not previously had the 

opportunity to present our program. 

The School deeply appreciates the continued support and 

cooperation of the many members of the Maryland Pharmaceutical 

Association and the Baltimore Metropolitan Pharmaceutical Asso- 

ciation for their assistance in this matter. 

Scholarships and Loans 

The School of Pharmacy would again like to express its appre- 

ciation for the continued support of the donors of the respective 

scholarships, namely, Alumni Association of the School of Pharmacy, 

Alumni Association of the University of Maryland, Maryland Phar- 

maceutical Association, Noxzema Foundation, Read’s Drug Stores 

Foundation, Inc., Carroll Chemical Company, the Prince Georges - 

Montgomery County Pharmaceutical Association, and the A. M. 

Lichtenstein Scholarship. You may remember that last year I 

announced that the Lichtenstein Scholarship would be the interest 

from a bequest of $10,000 from Mrs. Litchtenstein in memory of her 

husband. I am most happy to report that subsequently we received 

another $30,000 so that the total amount of money in the Lichten- 

stein Scholarship is approximately $40,000, the interest of which is 

to be used as a scholarship for a student from Allegany County, 

home of the Lichtensteins. 

The number of applications for scholarships has continued to 

increase and it is evident that the publicity and recognition extended 

the recipients will stimulate even greater interest among other 

students so that they may qualify for the respective scholarships. 

The Rose Hendler Memorial Fund established by L. M. Hendler 

and family, was again used to assist students in need of financial 

assistance. 

The University of Maryland, along with many other universities 

and schools, participated in the National Defense Education Loans 

established by the Federal Government for worthy students in need 

of financial aid. I am pleased to report that the students in the 

School of Pharmacy were able to participate in these loan funds. 

Wagner Memorial Fund 

We are most pleased to announce that the Manuel B. Wagner 

family has established a memorial fund in memory of the late 

Manuel B. Wagner and Howard Wagner, both of whom were loyal 

alumni of our School, and were always interested in the improve- 

ment of pharmaceutical education and the profession of pharmacy. 

The interest from the principal of this fund will be used annually 

to promote a specific project to be announced later. 

Faculty 

Dr. F. M. Miller, Associate Professor of Chemistry, returned to 

the School of Pharmacy in September 1959 after having been in 
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Germany for a year on sabbatical leave. Dr. Miller spent most of the 

year at the University of Heidelberg studying in the field of organic 
chemistry. We are most happy to have him back with us in view 

of his excellent abilities as a teacher and in research work. 

Mr. Charles S. Kumkumian, Instructor in Pharmaceutical Chem- 
istry, is resigning at the end of this academic year to continue his 
doctoral work at Temple University. 

With the initiation of the five year program, we will not be 
offering any courses in foreign languages, and only advanced courses 
in English and mathematics during the next academic year. Dr. 
Ballman, Assistant Professor of English, will remain with us as a 
part time teacher for the offering of English for advanced students, 
while Dr. Richeson, Professor of Mathematics, and Dr. Schradieck, 
Assistant Professor of Foreign Languages, are transferring to the 
College Park division of the University in order to retain full time 
positions with the Universty. All of these people have rendered 
valuable service to the school for a number of years, and we regret 
to lose their services and assistance. 

Dr. Hatif Jalil, who earned the Ph.D. at our school in 1958, 
rejoined the school this past fall as a post-doctoral fellow in phar- 
maceutical chemistry. 

Dr. Kenneth Kerridge, who earned his Ph.D. at the Chelsea 
College of Science and Technology in London, and has been engaged 
in industrial research in England joined us in January as a post- 
doctoral fellow. 

The addition of these two persons makes a total of three post- 
doctoral fellows in the Department of Pharmaceutical Chemistry. 

Graduate Program 

The total enrollment in the Graduate Division in 1959-60 was 
28 students. Six students completed the requirements for the M. S. 
degree and one for the Ph.D. degree during the year. The graduate 
program in pharmaceutical chemistry has continued to receive sub- 
stantial financial aid from sources outside of the University. In 
addition to the fellowships provided by Dr. H. A. B. Dunning and 
the Noxzema Foundation, additional fellowships were provided by 
the National Institutes of Health, the Sterling-Winthrop Company, 
Smith, Kline & French Laboratories, and the American Foundation 
for Pharmaceutical Education. 

Faculty Activities 

Dean Noel E. Foss attended the Annual Convention of the Mary- 
land Pharmaceutical Association at Galen Hall in July 1959. 

Dr. Leslie C. Costello, Assistant Professor of Zoology and Physi- 
ology, attended the meeting of the American Institute of Biological 
Sciences at Pennylvania State University in early September 1959. 

Dr. Frank J. Slama, Professor of Pharmacognosy, attended the 
Plant Science Seminar in Chicago in August 1959. 
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Dr. Slama, Dean Foss, and Dr. C. T. Ichniowski, Professor of 

Pharmacology, attended the annual meeting of the American Asso- 

ciation of Colleges of Pharmacy and the annual meeting of the Amer- 

ican Pharmaceutical Association in Cincinnati in August 1959. 

Dean Foss and Dr. Ichniowski represented the School of Phar- 

macy at the meeting of District No. 2, Boards and Colleges of Phar- 

macy, in Pittsburgh on October 22-24, 1959. Dean Foss was elected 

Secretary-Treasurer of the organization at this meeting. Mr. F. S. 

Balassone was elected Chairman for the Boards for 1959-60. 

Mr. Earl Becker, formerly laboratory technician in microbiology, 

and Mr. Robert Kokoski, formerly Junior Instructor in Phama- 

cognosy, were promoted to full instructorships at the beginning of 

1959-60 academic year. Mr. Arvind Shroff was advanced from a 

Graduate Assistant to Junior Instructor in chemistry. 

The School of Pharmacy was represented by the following faculty 

members at the various Regional Meetings of the Maryland Phar- 

maceutical Association: 

Dr. Slama and Mr. Dean E. Leavitt at the meeting at Urbana in 

October. 

Dean Foss, Mr. Leavitt and Dr. Slama at the meeting at Indian 

Springs Country Club in January 1960. 

Dean Foss and Dr. Slama at the Spring meeting held in Easton 

in April. 

Dean Foss attended the Remington Medal Presentation Dinner 

in honor of Dr. Justin L. Powers in New York in December 1959. 

Dr. A. W. Richeson, Class Advisor, accompanied the juniors and 

seniors to Philadelphia for a tour and inspection of the plant and 

laboratories at Smith, Kline & French Laboratories, in February 1960. 

Dean Foss represented the School of Pharmacy at the U.S.P. 

convention in Washington, D. C. in March. 

Dr. Donald E. Shay, Professor of Microbiology, represented the 

School of Pharmacy at the Annual Meeting of the Society of Amer- 

ican Bacteriologists in Philadephia in early May. 

Dean Foss represented the School of Pharmacy at the Testi- 

monial Dinner for Dr. Robert L. Swain held in New York City on 

May 12, 1960. 

Student Activities 

Activities in the fall commenced with the Freshman Orientation 

held on September 14th under the supervision of Dr. Ralph F. 

Shangraw, Freshman Class Advisor. 

On February 14, 1960, a panel of four students from our School 

was featured on the television program, ‘‘To Promote Good Will.” 

Other activities included a dance at the Forest Manor Hall on 

January 9, 1960; the annual picnic at Herring Run Park on May 

4th; and the Senior Prom on May 31st at the Sheraton-Belvedere 

Hotel. 

The Seventh Annual Convocation of the School of Pharmacy 

was held in the auditorium of the new Health Sciences Library on 
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June 2nd, followed by the Annual Alumni Banquet and Dance in the 
new Baltimore Union Building. 

The seniors visited the Headquarters Building of the American 

Pharmaceutical Association in Washington, D. C. and the Pharma- 
ceutical and Research Laboratories of the National Institutes of 
Health at Bethesda, Maryland. The senior class also visited the 
Henry B. Gilpin Company to observe the operations of a wholesaler. 

The Alumni-School of Pharmacy Joint Activities For Students 

The Alumni Association sponsored the 13th Annual Frolic in 
November 1959 at the Straus Auditorium, and the annual Alumni 
Dance in February 1960. All students and faculty were invited guests 
of the Alumni Association for the dance. On June 2nd the Alumni 
held its Annual Banquet and Dance at the Baltimore Union Build- 
ing, to which members of the graduating class and their escorts were 
invited as guests of the Alumni Association. 'The School is very 
appreciative of these activities sponsored by the Alumni Association. 

Student Government Alliance 

The Student Government Alliance, under the able leadership of 
its president, Mr. Martin Shargel, and the other officers of 1959-60, 
had a very good year. Through their efforts identification cards were 
obtained for all students it the school. All of the class and Alliance 
officers have been most cooperative with the administration and 
faculty of the School of Pharmacy. 

Buildings 

The Baltimore Union Building was completed in May, and the 
Inter-Professional School Senate held a tea to which the faculty 
and students were invited for a tour of the building. Many of you 
saw the building when you attended the Alumni Banquet on June 
2nd. It is expected that the food facilities of the building will be 
opened sometime in July. Although only a few students are living 
in the dormitory accommodations during summer school, the entire 
dormitory accommodations will be open for the fall semester 1960. 
The living accommodations will be for male students only at a charge 
of $150 per semester for two students in a room. There are a few 
single rooms at a substantially higher rental rate. 

The new million-dollar Health Sciences Library was completed 
in May, and those of you who attended the Convocation had an 
opportunity to see the accommodations of the auditorium. The 
Libraries of the Schools of Dentistry, Medicine, Nursing and Phar- 
macy are presently being consolidated and being moved into the new 
building, and it is expected that they will be in full operation by the 
beginning of the fall semester. 

Five Year Curriculum 

Beginning in September 1960 the University of Maryland School 
of Pharmacy will inaugurate a five year program. The new program 
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will conform with the regulations of the American Council on 

Pharmaceutical Education that all colleges of pharmacy in the 

United States must initiate a compulsory five year program by 1969 

in order to remain eligible for accreditation. At the University of 

Maryland, this program requires the satisfactory completion of two 

years of prescribed pre-professional academic training and three 

years of professional academic training at the School of Pharmacy 

in Baltimore. The two years of pre-professional academic training 

may be obtained at the College Park campus of the University or any 

other accredited institution. Academic work is required both in the 

fields of liberal arts and the basic sciences. The increase in the 

obligations of the pharmacist of the future makes it necessary that 

he have a more adequate foundation in the liberal arts and humani- 

ties as well as the basic sciences upon which the scientific aspects of 

pharmacy rest. He must be able to successfully discharge his civic, 

moral and social obligations. In view of all of his professional 

relationships, the pharmacist needs to understand the social and 

economic environment in which he practices the profession of 

pharmacy. 

The objective of the School of Pharmacy is to prepare its 

graduates to assume with dignity and honor the intellectual, legal, 

civic and moral responsibilities of the profession of pharmacy. Every 

motivation and every act of the pharmacist must be to the interest 

of the public. His relationship with the physician, his capacity as a 

consultant to the public, his constant availability for the dispensing 

of important drugs in times of emergency, are but a few examples 

of his dedication to the health, welfare and safety of the public. 

Such dedication is not acquired through accident. It is the result 

of careful planning and systematic inculcation of highest ethical 

and moral standards throughout his entire curriculum in the School 

of Pharmacy. 

We are pleased to report that approximately 80 students have 

applied for and are being considered for admission to the pre-phar- 

macy program of the University of Maryland at College Park. 

Conclusion: 

I want to express my Sincere thanks and deepest appreciation 

to Mr. Frederic T. Berman and Mr. Stephen J. Provenza, Chairman 

and Co-Chairman respectively of the Committee on the School of 

Pharmacy, as well as to the respective committee members, the of- 

ficers of the Maryland Pharmaceutical Association and the Baltimore 

Metropolitan Pharmaceutical Association, and especially their Execu- 

tive Secretary, Mr. Joseph Cohen; the President, Mr. Victor H. 

Morgenroth, Jr., and the officers of the Alumni Association, and 

particularly its secretary, Dr. Frank J. Slama; the Maryland Board 

of Pharmacy, and particularly its secretary, Mr. Frank S. Balassone; 

for their assistance and cooperation this past year. 
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At the conclusion of the School of Pharmacy report, Chairman 

Goldfeder reviewed briefly the speaking program of the preceding 

day for the benefit of those who were not in attendance. 

Mr. Goldfeder anounced the speaking program for the Third 

Session would be devoted to the professional aspects of the drug store. 

The same procedure regarding questions and answers would be 

followed as established the previous day. : 

He then introduced Mr. W. M. Monday, Director, Trade Re- 

lations, Roche Laboratories, whose subject was, “It Takes Two To 

Tango”: 

IT TAKES TWO TO TANGO 

W. M. Monday, Director, Trade Relations 

Roche Laboratories 

I hope you will forgive me for labeling my talk with what 

appears to be a facetious title. Naturally, I didn’t intend it to be so. 

But, in thinking about the pharmacist-physician relationship, 

I couldn’t help but reflect on that well-known song title which so 

aptly describes—not only a basic necessity in performing that 

delightful tango—but also the philosophy that must of necessity 

guide the pharmacist-physician relationship. 

Today more than ever there is a need for togetherness between 

these two great professions. 

Fortunately, certain events within recent months have made 

both groups realize this and I believe an era of mutual understand- 

ing and greater cooperation is at hand. 

In order to find out some of the major weaknesses and strengths 

—attitudes and opinions which exist among pharmacists and phy- 

sicians toward each other, my firm engaged a marketing research 

firm to survey members of both groups. 

The material to be presented in this talk was obtained through 

the use of questionnaires sent to pharmacists and physicians in 

seven states picked at random. They were Colorado, Delaware, 

Iowa, Maryland, Mississippi, Oregon and Rhode Island. 

The questionnaires were sent out during the week of May 9-13 

to every sixth pharmacy as listed in the Hayes directory and to 

every fifteenth physician under the age of 65 as compiled by one of 

the leading mailing houses. 

Tabulations were made on returns received up until June 9 

from 23% of the 568 questionnaires sent to pharmacies and 24% 

of the 810 questionnaires sent to physicians. 

Pharmacist Returns 

Independent Pharmacy 86% Owner 78% 

Chain 5% Non-Owner 1% 

No Anwer 9% No Answer 15% 
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As this table indicates, 78% of the returns were received from 

owners of independent pharmacies. These numbered 86% of the 

total number of stores that responded to the survey. 

5% of the stores were chain stores—7% of the respondents were 

non-owners. 

The majority of the pharmacies do between 25-35% of their 

total sales volume in prescriptions. 

Physicians Visit The Prescription Department of a Pharmacy 

Frequency Pharmacists M.D.’s 

Often 29% 30% 

Occasionally 39% 50% 

Seldom 27% 17% 

Never 5% 3% 

From this table you will note that about the same percentage 

of pharmacists and physicians agree on the frequency of physicians 

visiting a pharmacy. About 30% of both pharmacists and physicians 

indicated that physicians visit a drug room often. 

Generally speaking, pharmacists indicated that the reason for 

physicians visiting a pharmacy centered about three major areas. 

One for a social reason—in other words, to visit, relax, to be 

friendly or to socialize. 

The other two reasons were— 

1. To obtain information or purchase drugs 

2. To obtain information about new products 

The physicians’ answers to the same question were— 

1. To discuss drugs and to find out whether or not they 

are available 

2. To visit and socialize 

3. To purchase office supplies or items for the family 

It is interesting to note that physicians, particularly those who 

visit the prescription department of pharmacies, more often tend to 

place greater emphasis on the personality of the pharmacist and his 

clerks and the socializing aspect than do pharmacists. 

Pharmacists tend to think of the reason for physicians visiting 

their stores aS being for the purpose of purchasing drugs. 

A number of physicians mentioned that they drop by a store to 

look about and observe the ability of the pharmacist; while others 

simply stated that they stop by because “they like the people who 

work in the store.” 

Three questions were asked both pharmacists and physicians 

concerning their attendance at interprofessional meetings. 

First—Do you attend? 

Second—What subjects do you believe should be discussed? 

Third—What should be the purpose of the meeting? 
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As might be expected, responses indicated that three times as 

many pharmacists attend interprofessional meetings than do physi- 

cians. The ratio was 12 to 35% physicians to pharmacists. 

On the other hand, twice as many physicians never attend such 

meetings. The score was 24% for pharmacists and 49% for physi- 

cians. 

About 26% of both pharmacists and physicians attend inter- 

professional meetings “occasionally.” 

It was interesting to note that a significant number of physicians 

and pharmacists—about 12-15%—indicated that interprofessional 

meetings are never held in their areas. 

An important point came out of this survey regarding inter- 

professional meetings. 

A sizeable number of physicians indicated that if such meetings 

were to be held, it would be up to pharmacists to initiate them. 

Without going into all percentage figures received, you will be 

interested to know that about 25% of both pharmacists and physi- 

cians were in agreement on the subject matter. 

. Interprofessional relationships 

. Problems concerning mutual understanding 

. Allied problems 

. Prescription pricing and costs 

. New Drugs OP we Ne 

The final part of the question concerning the purpose of inter- 

professional meetings indicated that about 65% of pharmacists and 

physicians feel that such meetings should be attended to develop— 

1. Mutual understanding 

2. Better relations 

3. Discussions on common problems 

4. Better cooperation 

Some of the typical responses received from pharmacists are: 

“Promote better understanding in difficult areas and in 

areas of confusion” 

“Better understanding on sore spots” 

Some of the typical responses received from physicians are: 

“To improve relations—make it easier for each side to 

please the other” 

“To foster mutual understanding, foster mutual interests” 

“Should be better understanding of any problem—especially 

public relations” 

The question was asked of pharmacists and physicians whether 
or not it is appropriate to give Christmas gifts to physicians and 
their families, 

About 50% of both groups agreed that it is okay to give gifts 
to physicians. 
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Only 25%, however, agreed that gifts should be given to a 

doctor’s family. 

It is interesting to note that among the pharmacists who give 

Christmas gifts, some do not believe it is correct or right to do so. 

Nevertheless, they do give Christmas gifts and this is probably be- 

cause they feel obligated to do so and perhaps because of competitive 

pressures. 

Among the items frequently used as gifts are candy and other 

edibles, liquor, office gifts, cigars and cigarettes. 

There is general agreement among physicians and pharmacists 

that when a physician calls a pharmacist for drug information, he 

usually wants to know the dosage. Approximately ¥, of the physi- 

cians and pharmacists who answered the questionnaire indicated 

that this was the initial reason for physicians calling their phar- 

macists. 

Other, and less important areas mentioned in the survey in- 

cluded price, cost and availability of drugs. 

Very few physicians indicated that they phoned their phar- 

macists to inquire about contraindications or side reactions of drugs. 

It might very well be that physicians do not consider such informa- 

tion to be in the pharmacists’ domain; but it is something that 

he, the physician, should know. If he does not know it, he is not 

willing to admit it. 

Another question asked of physicians only, was “Physicians have 

difficulty in obtaining product information from pharmacists on 

It is interesting to note that the majority of phyisicans said 

that they have no such problems. In other words, in most cases, 

when a physician does phone a pharmacist, he usually obtains the 

information concerning drugs that he requires. 

Do you have a new product section in your prescription depart- 

ment? 

The answers to this question indicate that both pharmacists and 

physicians believe that a new product section in a prescription de- 

partment is useful. 

The pharmacist, however, tends to over-emphasize its import- 

ance to the physician by generally referring to it in more positive 

and stronger terms than the physician. 

oo 

Quotes received from pharmacists are as follows: 

“Useful in helping them keep up on and recognizing the 

many new drugs’ 

“Quite necessary in light of the variety of new products” 

“Professional promotion of products and highly interesting” 

Quotes received from physicians are as follows: 

“Helpful in becoming acquainted with new medications” 

“Medical Journals, medical meetings and not a prescription 

department, are where I have always learned about 

new drugs” 

“Not adequate, usually intermingled under old drugs” 
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When the physician was asked about physician attitudes in 
general toward his relationship with pharmacists, and the phar- 
macist was asked about the pharmacists’ relationship with physi- 
cians, we find a major difference in opinions and Significantly 
enough, dissatisfaction on the part of the pharmacist. 

Physicians generally feel that their relationships with phar- 
macists are very good and usually describe pharmacists as being 
a great help or ally, cooperative, friendly, cordial, excellent. 

He feels that there is a mutual responsibility or inter-de- 
pendence between them. 

A careful psychological analysis of the responses from physi- 
cians revealed few signs of a “condescending” attitude on his part. 
On the other hand, a small number of responses were critical of 
the possible encroachment by the pharmacist into what the phy- 
sician feels is his domain, namely, the practice of medicine. 

I think we can say that the major finding that emerged from 
an analysis of this particular question is that doctors tend to think 
of pharmacists as a help, an ally, one who is cooperative and 
friendly, and helps the doctor by being a professional aid to him. 

Responses from pharmacists however, when asked about their 
relationships with physicians, indicated a far different story. 

Many feel their relationships are good, and they enjoy the 
respect of the doctor and working with him. They agree that they 
are dependent on the physician and should serve him. 

A significant portion of the pharmacists, however, feel that 
they are subservient, inferior or belittled. They are critical of phy- 
Sicilians, and some expressed a note of defiance or “we are just as 
good as they are” attitude. 

It is implicit throughout this survey and logically so, that the 
doctor is the key figure in the practice of medicine. He realizes 
and wants this status to continue. The pharmaceutical manufac- 
turer, the pharmacy profession, and a host of other allied fields 
center around the physician. After all, it is the physician who 
makes the diagnosis and prescribes treatment for the patient. Based 
on this survey, it would appear that a professional yet friendly— 
helpful and cooperative, but not subservient—and an awareness of 
each other’s role and responsibility—would be the most favorable 
attitude or frame of reference for the pharmacist to have in his 
relationship with the physician. 

You will be interested in some of the typical responses from 
both physicians and pharmacists. 

M.D. responses 

“An honest and reliable pharmacist is a great help in 
practice” 

“Our job are complementary and necessary for each other” 
“It is brotherly and professional as well as personal” 
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Pharmacists responses 

“He is below him and feels obligated” 

“The M.D. wants everything and gives nothing”’ 

“He is a poor relative—a second-class citizen—a yes man” 

Now—to the question concerning the individual pharmacist’s 

relationship with the physician as answered by the pharmacist 

and also by the physician. 

In this question we asked him specifically about his relation- 

ship to physicians. Note the differences in the patterns of response. 

In the first case he did not feel he was answering about himself 

and therefore could write down what he felt; while in this case the 

answer is tied to him specifically. 

This is typical in projective question—asking about someone 

else or a typical or average man will often bring out hidden atti- 

tudes and opinions. 

As a check, the physician was again asked in the latter portion 

of the questionnaire about the pharmacist-physician relationship. 

Once again, the physician describes his relationship with phar- 

macists in very positive terms. 

Pharmacists tend to be more critical of their profession than 

the doctor does. And when they express themselves, they use much 

stronger and emotional words to convey these feelings. 

Most of the negative comments received from physicians con- 

cerned the aspect of over-commercialization in pharmacy. 

Pharmacists negative comments were concerned with the need 

for better public relations; or ‘“‘the profession doesn’t offer enough”’ 

or pharmacy is a lost art because of the change from compounding 

to a manufactured product; the possibility of socialized medicine. 

Pharmacists are concerned with the ever-present uncertainty 

about his future as either a professional man or more of a mer- 

chant. He is not sure which hat he will eventually end up wearing. 

Typical responses of physicians were: 

“Ts a necessary adjunct to medicine” 

“Ts g responsible and honorable profession” 

“Has become too highly commercialized” 

Typical responses of pharmacists were: 

“Has deteriorated because of lack of self-assurance” 

“It’s going to the dogs” 

“Ts a lost art. Everything is ready made, very little com- 

pounding”’ 

Approximately 2 out of every 3 physicians indicated that phar- 

macists do not call on them during office hours. The other 30% 

indicated that when pharmacists do call for them, the subjects 

they discuss are special services which the store makes available to 

patients and the medical profession or to introduce themselves 

especially to new physicians who have moved into the neighbor- 
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hood, And finally, to check on a refill or prescription for which 
the doctor has written. 

It is interesting to note from this survey that relatively few 
pharmacists call on physicians to give them new product infor- 
mation and similarly, few physicians claim that pharmacists call 
on them for this reason. 

The conclusion reached is that not much detailing is done by . 
pharmacists on new products. 

You will be interested in this table which shows the percentage 
number of pharmacists who give courtesy discounts to physicians, 
medical secretaries and nurses. 

Medical 

Physicians Nurses Secretaries 
AlWays ete eee 92% 43% 16% 
Often 22 Vn ae eee 1% 22% 8% 
Occasionallys.>e4 Gees 4% 19% 21% 
NE@VEr: i2th. Hee ie ee ae — 1% 25% 
No-VAnSWwer 445.5..007.% 3% 9% 30% 

When physicians were asked on what items they and /or their 
families received courtesy discounts, the following items were listed: 

Drugs: .é<c3.gce eet ee eee ee 34% 
Cosmetics: > ..4itp..ske aaitan cnes See ae 15% 
Proprietaries (Toothpaste, etc.) .......... 16% 
Office: Supplies 247. 4:7.cci eae ee ee 10% 
Other ‘Merchandise 2) pa eee 5% 
All Five Listed, Above... © ear = ee Seen 17% 
No. ANSWEP? oto, cts to att Pe ee eae ee 3% 

The following question was asked of both pharmacists and 
physicians: 

“In your area, how many physicians recommend a 
particular store to their patients?” 

Category Pharmacist 
Location ©, ..Sictiaks, SY) Tab is eee 5% 
Personnel, Personality, Courtesy, Confidence 23% 
Services Rendered, Stock ...........::3..2. 30% 
Cleanliness, Appearance, Professional ....... 9% 
Reputation, Quality, Reliability ............ 12% 
Kick Backs, P.M.’S, Payola Special Favors .. 8% 
Prices’... .i5 Vere a eee 6% 
All Others® ea, Oca eee oe en ee 1% 
No: AnsWer-|, cha sass Bea eee eee 6% 

About 1/3 of the pharmacists said that services and a com- 
plete and adequate stock of drugs are the leading factors which 
lead a physician to prefer one pharmacy over another for his 
patients. 

Another 25% of the pharmacists stated that the personality 
of the store and its clerks, the courteous treatment that they give 
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their customers, and the confidence physicians have in a store are 

other leading factors. 

Only 5% of the pharmacists believe that the location of the 

store is important. But, twice that number feel that the reputation 

and reliability, as well as the quality of merchandise a store sells, 

are important factors. Others listed are cleanliness, appearance 

of the store and special prices. 

Category M.D/S 

SELVICC SLOCKAP en eee ee ae Sales owes 20% 
PersonalityarhricoOshipmers set seicis cose eet eels 9% 

COULLCS Vee mertr ae foo Sorted. ees Oe es eae 8% 
Prompr bel fiClentare aes ovis s cece scet eee ene’ 11% 

ONES ose ECS.l wate scat rates alael Hane vrchc pid.) oFaNey ss) re 10% 

Dependable, Reliable, no Institution ........ 13% 

TiOCAtION weer te er tee ne Loe Cy. Byers art ocho ruse 5% 

AT DEATANICEeitraanc tech serie ot age + fe cotele os 2% 
FaITBE TICES PAN AG Moos oats o okters ons eG hart srs 12% 
AllmO ther srewarerstecictite. hate o cerace oeia ol ce ercene 5% 

NOSANSWEYa ee: epee ate sae A tone eens 5% 

When the physicians were asked the same question, about 

20% of them indicated that services and a complete stock of drugs 

were the principal factors which led a physician to prefer one 

pharmacy over another for his patients. 

Another 11% voted for promptness, and efficiency in filling 

prescriptions as being important. 

13% said that dependability and reliability are important 

while 12% said that Fair prices are an important factor. 

Other factors listed are friendship, personality of the phar- 

macist and courteousness of the clerks. 

Like pharmacists, only 5% of the physicians believe that a loca- 

tion of the store is important. 

Finally, both pharmacists and physicians were asked how 

many physicians recommended a particular store to their patients, 

10% of the pharmacists said that all physicians do so. Only 2% 

of the physicians agree with this statement. 

On the other hand, 21% of the physicians believe that most 

of their colleagues recommend a particular store to their patients. 

About 80% of the pharmacists and 60% of the physicians agree 

that few doctors recommend a particular store to their patients. 

It is interesting to note that 60% of the doctors believe that 

the prices pharmacists charge for prescriptions are “normal, fair, 

reasonable.” Only 14% believe that prescription prices are ‘too 

high or excessive.” And another 5% believe that they are ‘occa- 

sionally too high.”’ Another 3% believe that prices are “not uniform 

from store to store.” 

A relatively low percentage, 25%, of the pharmacists explain 

to physicians who inquire about prescription prices the cost of 
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operating the drug store and the percentage profit made on the 

investment, 

Another 30% tell physicians that manufacturers set the price 

of drugs and these, in turn, are controlled by the high cost of re- 

search. A small 6% of the pharmacists discuss the use of prescrip- 
tion-pricing codes which they use as a basis for charges on pre- 
scriptions. 

Unfortunately, almost 30% of the pharmacists apparently do 

not explain to the doctor anything about prescription prices, or at 

least they didn’t indicate in the survey that they do. 

Pharmacists M.D.S 

Yes” *No Yes No 

A physician should mention the approxi- 

mate price of a prescription to his patients. 35% 65% 73% 27% 

A physician should explain to his patient the 

type of medication in his prescription, 18% 22% 90% 10% 

A detailman should tell the doctor the ap- 
proximate price of a R drug for his patients 59% 41% 94% 6% 

The pharmacist, and only the pharmacist, 

should be responsible for informing patients 
of cost. of a! prescription]. =. eee eee 56% 44% 32% 68% 

One of the most controversial subjects for an interprofessional 
meeting discussion between physicians and pharmacists would most 
certainly concern the necessity, (or lack of it depending on whether 
one is a pharmacist or physician), for a physician telling the patient 
the approximate price he would pay for a prescription. 

The following set of questions deals with the promotion of the 
prescription department and special services offered by pharmacies. 
It was interesting to note from the survey the high regard physicians 
hold for special services such as emergency and after-hour deliveries 
as compared to the attitude toward new product departments which 
we spoke of before. 

This is probably true because a new product department carries 
the connotation of promotion while special services are thought of 
as enhancing the reputation of the stores and as being more pro- 
fessional in nature. 

This approximates the doctor’s own experience as a professional 
man because, he, too, has to meet emergencies and be available 
after hours. 

In a general sense, responses from both pharmacists and phy- 
sicians were quite similar. Each would like the other to act as a 
professional man and to be friendly and cooperative. 

The pharmacist shows considerable concern about physicians 
dispensing and also feels quite strongly about the doctor letting 
the patient go to the drug store of his own choice to have his 
prescription filled. The physicians, on the other hand, are concerned 
with the reliability of the pharmacist and the accuracy with which 
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he fills prescriptions. Naturally, physicians feel unkindly toward 

pharmacists who counter-prescribe. 

Another thing about which physicians are concerned is the 

price of prescriptions, particularly for costly drugs which may vary 

in price from one store to another. 

Percentagewise, 16% of the pharmacists indicated that they 

would like M.D.’s to prescribe—not to dispense or own pharmacies. 

Another 16% asked that M.D.’s be considerate, fair, polite and cour- 

teous—14% want M.D.’s to support their efforts as pharmacists and 

to be cooperative; while 10% want the patient to select his own 

pharmacy. 

From the physicians’ viewpoint, 13% expect pharmacists to be 

precise, accurate and competent. 

8% expect them to be ethical and professional and another 8% 

expect cooperation. 9% expect cheerfulness and helpfulness from 

pharmacists and another 5% don’t want them to prescribe. 

The following questions were asked of M.D.’s only. They again 

are open-ended questions which probe for the physicians’ attitude 

toward pharmacists and the profession of pharmacy. 

“In what ways can pharmacists be of more help to physicians?” 

Sixteen percent of the M.D.’s believe the pharmacist should 

“keep up on his knowledge of drugs’ and an equal number thinks 

the pharmacist “is fine just as he is.’”’ Ten per cent would like to 

see more cooperation; while 8% would like the pharmacist to stop 

counter-prescribing. Four per cent want the pharmacist to stock a 

full line of R drugs and the same number see a need for inter- 

professional meetings. A high 18% expressed the need for accurate 

compounding of R's. 

“Basically, pharmacists are —————————” 

Again, M.D.’s have described pharmacists in a highly compli- 

mentary manner. 92% of the M.D.’s said that pharmacists are— 

1. Professional and well-educated professional men 

2. Honest, sincere, ethical and skilled technicians 

3. Fine people 

“The educational requirements necessary to become a phar- 

macist are fe 

50% of the doctors believe the educational requirements neces- 

sary to become a pharmacist are adequate and sufficient: 12% 

believe they are too high and extensive while 5% believe just the 

opposite. More than 20% know that pharmacists go to pharmacy 

school but they don’t know for how long. 

“An ideal pharmacist should be 

The question is simply another way of asking the M.D. what 

pharmacists are. And as expected, the ‘ideal’ pharmacist is just 

like the pharmacist the doctor is now dealing with. He is 

1. A professional man, responsible, courteous, friendly, 

cooperative, honest, kind, reliable, trustworthy, has nice 

appearance and charges a fair price for prescriptions. 
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“Physicians feel that the role of pharmacy in the future will 4 

Our final question concerns the role pharmacy will play in the 

future in the opinion of M.D.’s. 

About 30% of them believe pharmacy, as a profession and 
business, will remain just about as it is now. Another 10% believe 
it will expand in scope and become more important as a profession; 
while another 10% believe it will become more professional in nature. 

5% believe it will become smaller and more limited in nature 
and operation and the same number believe it will become more 
commercial. 

And now if I may, I should like to close by saying that in 
analyzing the findings of this survey, we must realize that these 
questions were answered in a climate where there is increasing 
public or governmental awareness of medical affairs. 

Pharmacists and physicians are concerned about the possibility 
of socialized medicine—future congressional drug hearings—the 
trend toward drug chains with large non-prescription departments 
or what the physician interprets as over-commercialization in phar- 
macy. 

As I said, the physician is concerned about these trends and, 
so is the pharmacist. 

It is a challenge but it also presents an opportunity, for with 
the changing climate of national attiudes and opinions, the phy- 
sician is undoubtedly more aware and more willing to get together 
with the pharmacist to work on common problems and to work 
toward mutual understanding—because in doing so both physicians 
and pharmacists can present a united front. 

Mr. Goldfeder thanked Mr. Monday for a very informative talk. 
He urged all to jot down questions on Mr. Monday’s talk to be asked 
later, 

The second speaker was introduced. He was Frazier Cheston, 
Director of Distribution, Smith, Kline and French Laboratories, 
whose talk was entitled, “Nothing Less Than The Best”: 

NOTHING LESS THAN THE BEST 
G. Frazier Cheston, Director of Distribution 

Smith Kline & French Laboratories 

You will find the subject of this talk an extremely simple theme: 
in matters of health, you can settle for nothing less than the best. 
And to be sure of the best, you and the physician must accept only 
quality preparations from manufacturers who have earned your 
trust. 

In Washington an attention-getting inquiry is being made into 
the workings of the pharmaceutical industry. The hearings first of 
all have indulged in financial arithmetic that has misled the public 
into believing we mark up our products by thousands of percents. 
The impression has been created that patients could save consider- 
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able sums if physicians would simply write for—and pharmacists 

dispense—so-called ‘“‘generic equivalents” of trademarked specialties. 

This is not a new suggestion. You have all heard it before. But 

in the current climate, this handy, so-called“ solution” is finding 

increasing favor. 

So, you may be expecting me to advocate one side or the other 

in the war Between Generic and Brand Names. I have no intention 

of fightng such an ill-considered and meaningless war. If nothing 

else, I want to clear away the fog of confusion that has settled 

over Congress, medicine, and pharmacy by the ridiculous idea that 

there is some economic and therapeutic magic in the word “Gen- 

eric,” or in the word “Brand.” 

This is simply not the issue. Consider it a moment. 

To begin with generic names in themselves are entirely neces- 

sary—or else official compendia would be meaningless. And it is 

well known that several reputable manufacturers market certain 

of their products under generic names. The real debate must center 

around so-called ‘generic equivalents.” 

To the outsider, who has not benefited from experience within 

the world of pharmacy, the entire generic-prescribing idea sounds 

delightfully simple. Big manufacturers are painted as robber barons 

who flay the consumer with a tightly-controlled, brand-tagged 

product; in the other corner, sitting nobly under a bright halo, 

is the “generic equivalent,” supposedly of equal quality and fan- 

tastically lower price. If the physician will but cast his eye with 

favor upon “generic equivalent” products—so the story goes—the 

pharmacist will be able to save the patient a lot of money. 

This idea on the surface is so attractive, in fact, that the wel- 

fare departments in several states are adopting regulations pres- 

suring physicians and pharmacists into the “generic equivalent” 

prescribing system. 

To the insider, on the other hand, the idea is bewildering. 

Questions arise which seem starkly elementary, but, who has bother- 

ed to answer them? . . . questions such as— 

—are so-called “equivalent drugs” truly equivalent, and how 

can the physician and the pharmacist be sure? 

—do the standards of official compendia (USP, NF) auto- 

matically guarantee quality or clinical effectiveness of a given 

product? 

—is Federal enforcement able to protect the pharmacist and 

the patient from jeopardy? 

—can retail pharmacy continue to provide its essential services 

if public pressure forces it into cheap, guess-work products? 

—what about the non-trademarked brands that cost as much 

or more than the original trademarked brand? Conversely, 

what about the dirt-cheap “equivalent”? masquerading under 

a tradename? 
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No, gentlemen, the battlefield cannot be simply divided into 

two camps, one called Generic, the other Brand. Instead, we are 

dealing here with some old-fashioned virtues—quality, identity, and 

responsibility. 

These virtues are unglamorous and often expensive. But they 

are the foundation upon which the modern ethical pharmaceutical 

industry has been built. They are the only code to which you can 

justly adhere. 

I want to convince you of this, gentlemen, for the stakes are 

high: the well-being of the patient, the effectiveness of the phy- 

sician, and the continued functioning of our matchless system for 

ministering to the sick—all these depend upon your firm conviction 

that you must know and insist upon the reliability of manufacturers 

to deliver to you products of uncompromising integrity, so that the 

doctor and patient truly get nothing less than the best. 

I ask you, how can the physician control his patient’s cardiac 

condition if the brand of digitalis dispensed contains 30% less active 

medication than indicated? How does he answer the overweight 

hypertensive whose capsule of 15 mg. of d-amphetamine sulfate— 

supposedly sustained release—is absorbed totally within 30 minutes 

of ingestion? How does the pharmacist face the family who de- 

veloped alterations in secondary sex characteristics because a vita- 

min product was apparently contaminated with estrogen? 

Yhese things happened. They don’t happen with the products 

of reliable manufacturers. But they happen: 

A recent survey by Smith Kline & French disclosed that the 

active ingredient content of so-called ‘‘generic equivalents” of one 

of its prescription specialties fell outside the extremes of tolerance 

established by the USP in 35 percent of the cases. 

And a study by H. L. Flack, Director of Pharmacy of Jefferson 

Medical College Hospital, revealed that in a random sample of 15 

purchases from different suppliers of Ascorbic Acid Injection, USP, 

almost 47 percent failed to meet the USP minimum standard. 

How is the pharmacist to protect himself? Of what value is 

the USP when a court action overwhelms him? I think you will 

find the answer before I conclude. . . 

Ironically, the campaign which is striking at the heart of 

product integrity draws its force from the era of modern medicines. 

Their creation is costly, and we in the pharmaceutical field can well 

understand that the amazing advances—which for the first time 

possess real and measurable value in therapy—must somehow 

be paid for. We must also understand that the human animal never 

likes to pay anything for anything, and has been deluded by gov- 

ernmental paternalism and deficit financing into believing that costs 

can be eliminated with the wave of a vote. But the costs are not 

whim. They are real, and they are important. 

It is understandable that the consumer believes the cheaper 

product is truly a bargain because it costs less. What he cannot 

seem to realize is that with the product of the great research houses, 
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he is not only buying a drug and a cure, he is buying discovery, 

progress, innovation—the life and health of the future. 

The tiny little tablet that cost 25c or 50c shocks the consumer 

who pays the same thing for a milk shake. He does not realize 

that with that 25 or 50 cents he is buying an army of scientists, all 

working to improve his health. The tablet looks small. The milk 

shake looks large. 

So, what I am saying is that when legislators, or state welfare 

departments, or individual patients, focus on the cost of a prescrip- 

tion, they must recognize that they are concerned not merely with 

the product itself, but what is behind it. And behind the modern 

ethical pharmaceutical specialty is a value that far exceeds its 

apparent cost. With your specialty prescription, you are buying the 

Era of Modern Medicine. 

Now, what about the reverse side of the coin? If you are get- 

ting more with the reputable trademarked specialty, you may be 

getting shocking less with the cheap imitation. 

Let us think about this by answering those bewildering ques- 

tions we initially posed as we considered the lure of generic pres- 

cribing. 

First, are so-called “equivalent drugs” truly equivalent, and how 

can the physician and pharmacist be sure? 

A subcommittee witness at the Senate drug price hearings ex- 

pressed his doubts about equivalence, after censuring the industry 

for excessive promotion of brand names, by admitting: “At present 

I would not be happy with a generic named drug if I did not know 

what company made it.” 

And no less an authority than Dr. Lloyd Miller, Director of 

Reivision of the U.S. Pharmacopeia, declared: “My opinion, sir, is 

that it (unspecified generic name prescribing) is unsafe because 

there is not sufficient policing of our standards at the present 

timer a 

A cheap “equivalent” may be chemically equal to a high- 

quality product yet have a significantly different therapeutic pat- 

tern. 

Disinterested clinical studies have shown, time and time again, 

that the inert ingredients that go into prescription drugs—the 

excipients, the preservatives, the binders—can cause wide and 

possibly dangerous degrees of dose availability in the human organism, 

even though the proper amount of active chemical was put into the 

product in the manufacturing process. The journals of pharma- 

ceutical science are filled with articles noting, for instance, the 

differences between release of topical antibiotics in water-miscible 

and grease-type bases, the binding effect of talc preventing eluting 

of Vitamin B12, the failure of Vitamin A to release in the gut when 

certain fatty waxes are used as core vehicles, the influence of sup- 

pository bases upon the rectal absorption of acetylsalicylic acid, a 

decline in the absorption of tetracycline with use of dicalcium 

phosphate, a commonly used excipient. 
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The amount of pressure used to punch out a tablet can mean 

the difference between effective and ineffective treatment. And 

particle size is extremely important with some medications, includ- 

ing some estrogens, the sulphas, and others. Stability is frequently 

dependent upon very subtle matters of pH and moisture content. 

When the pharmacist was in the prime role of prescription 

compounder, his personal knowledge of the art—his personal skill— 

regulated these subtle but significant factors. Today, however, 90% 

of all prescriptions are compounded by manufacturers. The art and 

the science—and secrets—of compounding are no longer privy to the 

pharmacist. Where in a pharmacy is there room for a well-equipped 

analytical control laboratory? Where in normal overhead is there 

room for such capital and labor costs? 

No, on matters of quality, the pharmacist must rely on the 

manufacturer. For, the reputable manufacturer not only knows 
how to compound an effective preparation on a mass production 
basis, but also employs rigorous controls to insure that it meets 
exacting specifications. In this connection, it is interesting to note 
that 99% of the legal actions resulting from violations of the 
Federal Food and Drug Act occurred with firms other than the 28 
major companies whose annual ethical sales exceed $6 million. 

From the physician’s point of view, also, the role of the manu- 
facturer has increased dramatically since the days the doctor 
studied materia medica and devised most of his own prescriptions 
in detail. In that era he shared in the prescription manufacturing 
process with the pharmacist. 

Given pure ingredients, they could put together a prescription 
tailor-made to the individual patient. Admittedly, the resources 
they could call on were slim. At best, the prescription was pallia- 
tive or placebo; at worst, a simple waste. The curative power, and 
the physiological consequences, were minimal. 

Today, however, the power of the physician is immense, as he 
calls forth a cornucopia of therapy. But he too exercises this con- 
trol indirectly—he too relies upon the science and integrity of the 
manufacturer. 

When he learns that Manufacturer A’s product, with certain 
characteristics, does an effective job on Patient Jones, his work is 
jeopardized if the patient receives Manufacturer B’s product with 
different characteristics. For another patient, B might be fine, but 
the physician is no longer guiding the therapy if he does not know 
which product is being dispensed. Behind each product is a 
different pattern of pharmaceutical ingenuity, with potentially 
different clinical significance. 

Question No. 2. Do the standards of official compendia ( USP, 
NF) automatically guarantee quality or clinical effectiveness of a 
given product? This question is like asking, do traffic laws guar- 
antee that the roads will be free of speeders? First it must be made 
clear that official compendia such as the USP do not themselves 
enforce standards of purity and potency, although they are used 
by enforcement agencies, particularly the FDA. They are like traffic 
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laws, which do not prevent people from speeding but must be 

enforced. 

During: the hearings George P. Larrick, Food and Drug Adminis- 

tration Commissioner, pointed out that labelling alone cannot 

assure that a drug complies with the standards of potency, quality 

and purity set forth in the compendium. “The standards’, he de- 

clared, “serve a purpose only if they are complied with.” 

Beyond this, however, lies the fact that even if products in good 

faith contain the amount of active chemical required by USP stand- 

ards, failure to observe good pharmaceutical manufacturing prac- 

tice can result in wide differences in medication available to the 

body. 

If a manufacturer fails to appreciate the physical characteristics 

of the drug itself, the physical and chemical composition of the 

vehicle, or the method in which he compounded the preparation, 

the therapeutic variability can be great, even though the product 

can pass a chemical assay. 

FDA tests of the drug products of major pharmaceutical firms 

revealed only one composition violation out of 2,094 samples tested. 

This is .05 percent. The ratio for all other firms was one out of 

eighteen, or 5.61 percent. 

Because it falls upon agencies of government to police drug 

quality, we next must ask: is Federal enforcement able to protect 

the pharmacist and patient from jeopardy? 

The FDA is a valuable and busy agency, no doubt about it. 

They make more than 20,000 factory and commercial warehouse 

inspections in a year. and analyze almost 30,000 domestic and 

imported samples. They have some 360 inspectors in the field, 

backed up by 1,400 other employees, and a budget now of almost 

17 million dollars a year. They make seizures leading to about 150 

judgments annually. 

The drug industry has strongly endorsed FDA pleas for per- 

sonnel] expansion, for we recognize that private industry is not in a 

position to police the irresponsible, and their removal will not only 

benefit the consumer, but will put competition on a fair and 

equitable basis. 

But even with the most luxurious budget the United States 

Congress might dream up, enforcement cannot begin to be complete. 

Dr. Albert Holland, until recently the Medical Director of the FDA, 

had this to say last summer: 

“The naive belief that if a product was not good the FDA 

would prohibit its sale is just not realistic. FDA labors long 

and diligently to protect the public, but the fact of the matter 

is that it is completely impossible for FDA to check every batch 

of every product of every manufacturer that is marketed. Hence 

the integrity and reputation of the manufacturer assumes 

unusual significance where drugs and health products are con- 

cerned. 
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There you have it, the only realistic approach to the problem: 

the integrity of the manufacturer. 

Let’s turn to the cold facts of economics for a minute and 

review our fourth question: Can retail pharmacy continue to pro- 

vide its essential services if public pressure forces it into cheap, 

guess-work products? 

Few people fully realize or appreciate what a truly miraculous 

system of drug distribution we have in this country. The corner- 

stone, of course, is the retail pharmacy where today’s amazing range 

of medications is available on practically a moment’s notice to every 

neighborhood in the nation. Such a system understandably costs 

money—which must be borne by the public. Yet their return on 

their investment is large, for the most expensive drug is the one 

that is not available when needed. 

And what of other services the pharmacist provides the public— 

his professional knowledge and judgment for instance. Should these 

simply be treated as commodities to be bartered out of existence in 

a bargain hungry market? Or should the pharmacist steadfastly 

hue to his right to remuneration commensurate with his professional 

position? 

Th answer is obvious! To achieve this remuneration he must 

realize a suitable profit on his business enterprise. This holds 

just as true today as it did almost 200 years ago when Adam Smith 

made the following statement in his book the WEALTH OF 

NATIONS: 

‘“Apothecaries profit is become a byeword, denoting some- 

thing uncommonly extravagant. This great apparent profit, 

however is frequently no more than the reasonable wages of 

labour. The skill of an apothecary is a much nicer and more 

delicate matter than that of any artificer whatever; and the 

trust which is reposed in him is of much greater importance... 

His reward ought to be suitable to his skill and his trust, and it 

arises generally from the price at which he sells his drugs . 

Though he should sell them for three or four hundred, or at a 

thousand per cent profit, this may frequently be no more than 

the reasonable wages of his labour charged, in the only way in 

which he can charge them, upon the price of his drugs. The 

greater part of the apparent profit is real wages disguised in 

the garm of profit.” 

Now what effect will the “generic equivalent” prescribing con- 

cept have on these points I have just raised? Although at first 

blush it might seem to give the pharmacist a financial break, this is 

not necessarily so. 

For instance, let’s take a single prescription. Even if the phar-. 

macist dispenses a low-cost product for, let’s say, two dollars rather 

than three, he could possibly increase his gross margin on a per- 

centage basis. However, he might actually be decreasing it on a 

dollar basis. And with operating expenses per prescription relatively 
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constant, any dollar decrease in gross margin will reduce or 

eliminate net profit. 

The real concern, however, is not with how many dollars you 

can earn today or tomorrow. It really is whether pharmacy can 

continue to render its vital services to the community. If pharmacy 

is forced to forfeit its important service function, inevitably third 

parties will step in. 

We have seen that there is a rumbling in behalf of a misleading 

concept, generic-prescribing and dispensing, but that the real issue 

is the quality of the product, insured by the identity and responsi- 

bility of the manufacturer. 

Failing to understand this issue, welfare departments in Con- 

necticut, Ohio, and New York are adopting procedures requiring 

or encouraging “generic prescribing.” In Connecticut, for instance, 

the organizations of medicine and pharmacy initially were asked to 

sign away their professional prerogatives by endorsing regulations 

of this sort for welfare patients. But the professions would not 
agree to the premise that welfare patients were second-class citizens 

deserving only second-class medicine. Because of their strenuous 

objections, the regulation was rewritten “urging” rather than 
demanding “physicians to prescribe in generic terms whenever 

possible.” Further, the crucial qualification was added that when- 
ever this was done quality must not be sacrificed. In other words, 

they reaffirmed the basic rule that in health there can be no 

compromise. 

Without a doubt, this outcome can be attributed entirely to the 

cooperative effort of the professional groups involved, and I cannot 
stress enough the importance of this “professional togetherness.” 
Generic name proposals are cropping up in several states. For 
instance this is a major issue in Michigan right now. The only hope 
for a sound solution to these problems is an alert and cooperative 
health team. 

We, as drug manufacturers, can ask no more than that there 
be no compromise with quality and effectiveness. We believe that 
pharmacy is just as resolute on this point. Whether the physician 
should prescribe our trademarked specialty or a high-quality so- 
called “equivalent”, we will not attempt to argue if he knows what he 
is doing. But he can only be amazed and shocked if he gives up this 

choice—this responsibility—to a colleague who is not in a position to 

judge clinical effectiveness. 

Likewise, if the pharmacist receives a generic prescription, 

we can ask no more than that he allow himself no compromise in 

quality as he fills the prescription. But if the burden of responsi- 

bility for choosing a brand of potent medication is placed entirely 

upon him, he must be prepared to bear the consequences and 

liabilities of this position. 

Considering all this, I am confident that sanity will prevail— 

that physicians will maintain their standards and prerogatives. 
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Indications are they will ... Here is what the American Academy 

of General Practice believes: 

“Any action to discourage the use of trade names in 

prescription writing would tend to interfere with the growth 

and advancement of pharmaceutical research and progress in 

medical treatment.” 

Let us all affirm our belief in the quality product, identified 

and guaranteed by the responsible manufacturer, so that we may 

always treat life and health with nothing less than the best. 

The chairman thanked Mr. Cheston for an excellent and timely 

address. 

The third and final speaker of the Third Session program was 

introduced. He was Dr. William S. Apple who chose for his topic, 

“What Price Professional Survival?’ 

“WHAT PRICE PROFESSIONAL SURVIVAL?" 

Dr. William S. Apple, Secretary, 

American Pharmaceutical Association 

I wish that my first address to you as Secretary of the American 

Pharmaceutical Association might have been one of reassurance 

that all is well in Pharmacy, that the profession is on the right 

course and that we should relax in the complacency of the future, 

but we have not the time to indulge ourselves in this luxury of 

daydreams. You have heard some of the challenges by the other 

speakers. And TI say to you, fellow pharmacists, that grim challenge 

is truly that which lies before us. But to discuss the future of 

pharmacy in any contest requires that we establish that pharmacy 

does not need have a future worth discussing. And the conditions 

must be met to insure that future. I say to you that we have a 

tremendous professional future ahead of us, if we only stop to think 

that in a matter of a few years we will be selling approximately 

twice aS many prescriptions in the United States as we are today, 

you can project a professional opportunity that lies ahead for 

pharmacists. 

Although any complete discussion of the future should be 

based on the past, I am not going to dwell on the problems we have 

had over the years. You all know what they were and you all know 

what many of them are today. Let us take a look. Where are we 

today? Let us be realistic, let us be self-examining and as critical 

as we dare to be. 

We find splinter organizations arising within the profession to 

diminish the overall strength of established natonal groups. We find 

that the Kefauver hearings have tossed a major public relations 

problem in our laps. We find mail-order prescription schemes 

imperiling the future of community pharmaceutical service. I am 

going to return to the subject of mail-order merchandising of 
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prescriptions later on. We find more pressure being brought to 

bear to provide special government programs for special classes of 

our citizenry. 

We find the Justice Department initiating actions against one 

of our State Associations. We find that there is a threat of increased 

governmental encroachment in the manufacturing, and even in the 

distribution of pharmaceuticals. We find many states considering 

closed panels for drug distribution. We find many unions consider- 

ine the idea of operating their own pharmacy. We even find one 

union speaker suggesting that the union establish its own manufac- 

turing plant. But these are only festering sores. They really have 

not come to a complete head as yet. And as gigantic as they may 

become, they are small now. They are small in comparison to the 

overall problems we face as a profession. 

To put the situation in focus for you, let me summarize the cir- 

cumstances that brought American pharmacy together in the first 

place. A century ago, there was no organization of pharmacy in 

the United States. There was no real regulation of drug distribu- 

tion throughout the country. Inferior drugs were being dumped into 

the United States unchecked by any effective inforceable laws. The 

educational system in pharmacy was in its infancy. Licensure and 

code of practice were of local origin and only sparsely evident. More- 

over, there was no means of communication between the various 

interests concerned with pharmacy. So the founding fathers of that 

day took action to meet the needs of the time and the American 

Pharmaceutical Association was born in 1852. As time went by, 

with the encouragement and assistance of the A.Ph.A., the specialized 

facets of pharmacy developed their organizations in order to exchange 

ideas and information within their respective areas. 

I am amazed in my travels across the country to find in talking 

to pharmacy groups that people do not recognize and have not been 

told, or somewhere in their education they missed the understanding 

that the A.Ph.A. gave birth to just about every organization that 

we have in American pharmacy today, and that includes such groups 

as the A.C.A., the A.S.H.P., the N.A.R.D., the A.A.C.P., and we could 

go on at length. In 108 years we have accomplished a great deal, 

if people will only recognize what has been done. 

Now there were attempts, from time to time, to bring about 

a coordinated effort between the A.Ph.A. and these other organiza- 

tions, but the pace of the times did not produce sufficient evidence 

for this. The last two decades in health developments have moved 

so fast that we are now forced to face up to the question, ‘““Have we 

kept pace with modern times?’ ‘The answer is no. Perhaps the 

problem has been one mainly of uncoordinated communications 

among the very specialized interests in pharmacy. There has been 

no physical focal point. There has been no common basis of identi- 

fication from an organizational standpoint. 

All too often when pharmacy has been faced with problems by 

uninformed or misinformed legislators or the lay public, there has 
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been an immediate trumpeting, a gnashing of teeth, and an eventual 

lapse in the traumatic cure. The trumpeting has usually been accom- 

panied by a rush to writing letters to editors, legislators, and virtually 

anyone else who will listen, but there has been little coordination 

of effort. 

I am sure that some of you must wonder how did we achieve 

the great military victory in World War II. Many of you served in 

the Armed Forces I know, and although it was a number of years 

ago, you will recall that a military commander must first decide 

what is his objective. When he knows his objective, his next assign- 

ment is to gather all the intelligence involved with his operation. 

He is not only concerned with what he knows about his own forces, 

but he spends an equal effort determining the intelligence of the 

enemy position and situation. He evaluates that on the basis of the 

forces available to him for the operation and then reaches a decision 

as to how to deploy his forces. While simultaneously recognizing 

that he must supply the effort he undertakes or he is doomed to 

defeat. This is the kind of coordination that wins military victories. 

It is the kind of coordination that can win victories in phar- 

macy. Let me use the mail-order problem to give you an idea that 

at times we do show some signs of maturity, we do show signs of 

mobility in carrying on a coordinated effort. It was about a year 

ago this very week when we first learned of the prospect of a mail- 

order operation in Washington, D. C. It was immediately brought 

to the attention of the American Medical Association and the 

N.A.R.D. We had a meeting with a group of representatives who 

were discussing the problems of the health professions. At this 

meeting, it was strange to all of us and after the meeting, it appeared 

that nobody considered it a major problem and was going to let it 

be a sleeping dog. 

The American Pharmaceutical Association decided otherwise. 

It decided to invest in the effort to gain the intelligence about the 

situation. And the more we looked into it, the more we recognized 

that here was the beginning of a new concept of merchandising 

which could destroy community pharmaceutical service. We were 

met in our efforts to secure information from people in our own 

profession with a basic response, well that is only a little operation 

down there in the District of Columbia, it does not affect me out in 

California, why should I be concerned? ‘There were people all over 

the country that said: ‘‘Well, it is a little thing, do not get excited 

about it.” And as we looked into it, we found it went from a little 

operation on Wisconsin Avenue into a four story warehouse. We 

found that others were getting the idea. We found that a major 

mail-order house in the United States was watching this develop- 

ment with considerable interest. ‘They had always considered 

prescriptions a professional activity, they said, but inasmuch as 

pharmacists were now considering them a merchandising activity 

that perhaps they too should be concerned as they were experts in 

merchandising. 
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We attempted to gather the information, then last November 

we made the information available to all the state associations and 

state boards and said: “We alert you.” There began to be a feeling 

in the profession that perhaps there was something to this problem. 

Perhaps not today, but what it could be ten years from now. We 

decided to take a stand today. We called a special conference last 

January and we attempted to get the thinking of our leaders in 

pharmacy. We attempted to get as much information together as 

possible. Simultaneously, we are continuing to dig, dig, dig; simul- 

taneously, since last June, we were meeting with the Food & Drug 

Administration, we were asking for cooperation, we were attempting 

to alert them to the situation, but they have limited resources. 

One mail-order house in New York was offering antibiotics to 

the victims of Cystic Fibrosis through an arrangement with the 

Cystic Fibrosis Foundation at less than wholesale cost. When the 

F.D.A. looked into the matter they came back with the reply, which 

in essence said that this is a wonderful philanthropic effort. It is a 

wonderful thing, Mrs. Eisenhower is honorary chairman and there- 

fore they could see nothing wrong with it. It took the New York 

Board of Pharmacy to require this mail-order operator to obtain a 

license aS a wholesaler, to obtain a license as a retailer, and to employ 

a registered pharmacist; and what is more, to stop people from 

merely writing into this mail-order house and saying send me the 

following Legend drugs without the benefit of a physician’s prescrip- 

tion. This went on in the United States. It went on in New York. 

If a pharmacist hands Legend medication to a patient without a 

physician’s prescription the practice is illegal. 

We had other meetings with the American Medical Association 

last February, and finally we took the position that this was a 

problem that affected medicine as much as it does pharmacy because 

the merchandising of prescriptions is not in the public health 

interest. Whether it is done by mail-order, or whether it is done 

by discount, or whether it is done by any other subterfuge. The 

merchandising of professional service is not becoming to a profession. 

The climax of this came, at least in phase one, when a few weeks 

ago on a Friday evening I received a telegram from the American 

Medical Association saying: ‘‘‘We are concerned to the extent of 

putting this item on the agenda of our Board of Trustees meeting. 

Can you be present at 11:30 o’clock to tell us what this is all about, 

that is, tell our trustees.’”” Now the American Pharmaceutical Asso- 

ciation could have gone down to that meeting and carried out this 

assignment, but it did not go alone. On receipt of this invitation, 

the N.A.R.D. and affiliate organizations were contacted. 

We put the problem to everybody and said do we want to send 

1, 2, 3; how many people? Who should go? In a cooperative and 

in a united way it was decided that the Chairman of the Executive 

Committee of the N.A.R.D. would accompany the Secretary of the 

American Pharmaceutical Association. If you read your trade 
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journals, if you kept up with things, you will know that the A.M.A. 

House of Delegates passed a resolution condemning the merchan- 

dising of mail-order prescriptions. This is a victory. It is a moral 

victory for pharmacy. Medicine will stand with us on this issue. 

Will it stop the mail-order operator? The answer is no. We will 

not eliminate the threat that can come about through the merchan-. 

dising by mail-order prescriptions until each and every pharmacist 

in this country takes the time and makes the effort to inform the 

community physicians that this is the official position of his organi- 

zation and here are the reasons why the doctor ought to support 

his own professional society position in this matter. I say to you 

that this threat lingers on and you will see more about it in several 

publications in the next few months. You are going to see more 

discussion on the mail-order operation and the idea of trying to 

seli it to the American public. This is the kind of environment the 

Kefauver hearings have created that lend opportunity to this kind 

of operation and puts doubt in the public mind as whether or not 

they should do business with their community pharmacists. 

So you See, there are times when we show this maturity and 

coordinated effort and really make some progress, but I say to you, 

we have not learned to work a project through from beginning to 

end. What is more important we do not have the resources with 

which to do it. 

Now, all of us who are pharmacists like to describe ourselves, 

and our friends in the industry who are not pharmacists, like to 

describe pharmacists as members of a profession, members of the 

healing arts. They look up to us because they do consider us as 

members of a profession. Let us stop and think about that for a 

minute. Simply nailing the word profession under the terms 

describing the work of more than 115,000 people in this country 

does not automatically give their activities the stature they need 

or deserve. The word profession presupposes at least three things: 

First, special academic training; next an enforceable code of pro- 

fessional practice; and finally a complete voluntary participation 

of those bearing the title in and for the profession. 

Let us see where pharmacy comes out in these requirements. 

Our academic system is firmly established and continuing to develop 

on a basis comparable to the other medical professions. We do not 

in 1960, have to apologize for pharmaceutical education in the 

United States. 

Although improvement is needed, especially in enforcement and 

tools that bring enforcement about, we do have a code of professional 

practice. Let me just set an example of what I mean by that. I 

was recently in the State of Tennessee speaking at their state Asso- 

ciation convention and the secretary of the State Board reported 

that for the 15th consecutive year, the State Board of Pharmacy 

had operated on a budget of $21,000. He was making the 16th annual 

report and there was not anybody in that audience who said, now 

OOO EEO 
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see here, can you do your job with that kind of money? Do we not 

have to think about this? We must not just look to the people who 

have the responsibility and say you go find your own tools to do 

the job we assign to you. We have to take cognizance that if we as a 

profession want to be self-policing, we as a profession have to pay 

the bill for the policing. We have to have adequate license fees. 

We have to have adequate inspectors in office forces in our State 

Boards of Pharmacy. Now the third thing is that we have to have 

a code, a code of professional practice. We have one, but do we 

not seem not to live up to it too well at times. 

Now let us take this matter of complete voluntary participation. 

Doing something because you want to do it and recognizing a 

responsibility of accepting the privilege of doing. In this instance, 

pharmacy is found woefully lacking. You want to make some 

comparisons? I can make them with you. We look up to some of 

the other health professions. We frequently do it with envy when 

really we should recognize that their stature and their position 

came about because the people in it wanted to accept their responsi- 

bility. Let us take a look at the American Medical Association for 

a moment with approximately 150,000 in dues paid members repre- 

senting almost 70% of the practicing physicians in the United 

States. Most of them who do not belong are in government service. 

Last year the A.M.A. operated on a budget of $15,000,000 a year. 

When they finished their operation at the end of the year and looked 

at their books, they discovered they had an operating surplus of 

more than one-third of a million dollars. When it comes to doing 

things in their Chicago office, they have a staff of over 700 people 

and they have the money to add hundreds of other people on a 

consulting basis and on special projects to undertake the work that 

they have to do. We say in pharmacy well there is a big club over 

the physician’s head if he wants to belong to his county medical 

society or to practice in a hospital, there is a tie-up there. Let us 

buy that for a minute and forget it then, and say let us look at the 

dentist. He does not have to have membership in his county dental 

society to practice. He is like the pharmacist, once he gets his 

license, he can establish his own practice as the pharmacist can 

establish his own pharmacy. 

Last September when the American Dental Association cele- 

brated its centennial anniversary in New York City, it had as a goal 

95,000 members in the A.D.A. That is a lot of members. Not as 

many as medicine of course in the A.M.A., but 95,000 is a lot of 

people to have on your team when you stop and think that there are 

less than 100,000 practicing dentists in the United States today. In 

other words, this is acceptance in a voluntary way of professional 

responsibility. And what did it yield to the A.D.A. It gave them a 

budget of over 3/3 million dollars to operate on last year. They too, 

had a surplus of more than '¥3 of a million dollars and they have 

more than 200 employees in their Chicago headquarters. 
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Now let us look at the other health profession, Pharmacy. The 

American Pharmaceutical Association has approximately 21,000 

active dues paying members, of which about 2,000 are continuously 

delinquent. This constitutes about 17% of the practicing pharma- 

cists in the United States. We did not operate on a $15,000,000 

budget last year. We operated on less than a half million dollar 

budget. Yet, you want us to represent you on equal footing with 

medicine and dentistry. We did not have an operating surplus last 

year. We had to use some red ink. Whatever we have accomplished 

during this past year, has been done with a staff of less than 40 

people, from the janitor to the secretary. This is the equipment the 

pharmacists in the United States have made available to their 

professional society to carry on a job. Disappointed? Something 

we can all surely think about. But looking backwards is not going 

to resolve this situation. It is not going to give us the manpower, 

it is not going to give us the ability to cope with the terrific prob- 

lems we have today, to cope with dynamic moving situations. 

There is no state borders in our profession. What happens in 

one state can be occurring in another state. We need a communi- 

cations system that is sponstaneous in informing people. It is im- 

portant for Joe Cohen to know exactly what action the Justice 

Department filed in Arizona last Friday was. It is important that 

all American pharmacy recognize the Justice Department is now 

taking a position that pharmacy is not a profession. Are we going 

to let Arizona fight this battle alone? I have offered help. I said, 

the American Pharmaceutical Association stands ready to come in 

and help you. 

So let me offer a positive approach for pharmacy. We have 

got to bring together all pharmacists in membership, not only in 

their national professional society, because what I described to you 

is equally true of State Associations. They do not have 75% mem- 

bership, they do not have 60% membership, and in many states they 

have only 20% and 25% membership. Pharmacy is full of free-load- 

ers, We have got to develop the coordinated communications system 

so that the abilities and potential we have individually can produce 

the maximum results for pharmacy as a whole. We must, as Dr. 

Swain said 25 years ago, as he dedicated the American Institute of 

Pharmacy Building, develop an accepted physical focal point for 

pharmacy. We have got to have a physical rallying point and 

everybody connected with pharmacy has got to be part of it. 

Today, you and your colleagues who are members of the A.Ph.A. 

and who are members of your State Association, take part in it. 

Pharmacists everywhere must assume the responsibility for ad- 

vancing the cause of the profession they have chosen to follow. 

Next comes the need for a more coordinated system of com- 

munications that I have emphasized, among the very specialized 

interests in pharmacy. Today, the public and legislative body of 

our nation are confused, they do not know who to listen to. Who 

is really the spokesman for pharmacy? I just got a letter yesterday 
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from the under secretary of H.E.W. inviting the American Pharma- 

ceutical Association to the White House Conference On Aging to 

represent the profession. When I go there, I have got to represent 

everybody in the profession, members of every State Association. It 

is important that they know what goes on. Joe can tell you we have 

already started to lay the ground work to inform people about the 

problems and activities of the day. I am not proposing greater 

power for the A.Ph.A. There has got to be represented opinion, 

there has got to be room for decent communication. 

I sincerely believe this is a two way street. I generally do not 

like to talk as long as I have because I prefer to have you talk in 

terms of asking me questions so I can learn what you think the 

problems are. I like to know how you would resolve the problems 

of the day, what approaches you would take, because you are Ameri- 

can pharmacy. But, there comes a time when we are called front 

and center to represent pharmacy and we have to do it for every- 

body. All specialized interests serve under one flag when we rep- 

resent pharmacy in the public interest. I do not recall that I have 

ever known a person who has stood high in his profession, or even 

business for that matter, who was not actively affiliated with organi- 

zations, attended meetings and read journals concerned with his 

affairs. These seem to be the ways in which people keep us up to 

date and alert to the new things which are going on. I should 

dislike to trust myself or any member of my family to the careless 

physician who does not belong to his county, state and national 

medical association, who does not read professional journals nor 

go to professional meetings. I would equally dislike to think that 

the public is being served by pharmacists who are not sufficiently 

interested in their own profession to secure the scientific information 

and professional inspiration that comes from such organizational 

activity. In pharmacy today, too few carry the problems of too 

many. If we cannot rise to the level of our needs, how in the world 

do we expect those without our concern to have our concern? 

You know, it is better to have and not need, than to need and 

not have. I think I have presented the challenge to you. I can 

assure you that the A.Ph.A. will do all in its capacity, and you are 

the one that will determine the capacity of the A.Ph.A., to cope with 

the problems of today, the problems of tomorrow, and recognize 

them sufficiently in advance that we can be victorious in our battles. 

It will take time and effort; yours, mine, and that of all the mem- 

bers of the profession. Pharmacy’s fight for status as a profession 

and as an integral part of the American Health Team has not been 

an easy one. Having achieved this status, let us not forfeit it by 

standing guilty of a charge of non-support at the moment of our 

greatest challenge and opportunity. 

What price Professional Survival? Twenty-five cents a day will 

pay for membership in every association that the pharmacist should 

support. National, professional, store owner, his interest in special- 
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ized pharmacy, in his State Association, his county association, 

and to pay an adequate license fee so his Board can carry on the 

work they must do. It amounts to 25c a day in money for Profes- 

sional Survival, but that 25c, fellow pharmacists, will not be enough, 

It must be accompanied with 25 minutes of your time, your time. 

You have to think about these things, because the action taken by 
those you have employed to carry on these activities will only show 
results from the policy you help to formulate. What Price Profes- 

sional Survival? Only you can answer that. 

Dr. Apple received a standing ovation of applause at the con- 

clusion of his remarks. 

Chairman Goldfeder stated, “Speaking for myself, after listen- 
ing to a very interesting talk, I can tell you that you have just 
recruited another active member in the A.Ph.A. Speaking for the 
pharmacists in the State of Maryland, I can assure you that we are 

behind you 100%.” 

The discussion period began with the following questions and 
answers: 

Question: What is the best way to get the Medical Profession to 
cooperate with pharmacists in holding inter-professional meetings? 

Answer: Mr. Monday: The best possible way for this to be 

handled would be for the officers and secretaries of both the Medical 

and Pharmaceutical Associations to have meetings. 

Question: Has North Carolina found the solution to mail-order 

prescriptions? What has been their resuits? 

Answer: Dr. Apple: North Carolina has found a solution through 
a Board of Pharmacy ruling in which they do not recognize pre- 
scriptions filled in another state as complying with the laws of 
North Carolina. They have made more progress than any other 
Board in the country. 

Question: Why are druggists charged more for drugs than the 
hospitals? 

Answer: Mr. Cheston: Hospitals are subject to quantity discounts 
because of the large amount of drugs they use and are able to pur- 
chase at one time, otherwise they are subject to the same price 

schedules as applies to drug stores. 

Question: What is the difference between ‘‘Generic Drugs” and 
“Any Related Brand’’? 

Answer: Mr. Cheston: As far as I can see there is no difference 
in the two terms. Related brands may indicate an area of closeness 
rather than sameness. 

Question: The Armed Forces Medical Services buy and dispense 
drugs on the generic name basis. They also maintain high standards 
for these drugs. Is this not indicative that generic drugs can be 
used with confidence under certain circumstances? 
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Answer: Mr. Cheston: I most certainly agree. The main concern 

in the supply of generic drugs is that they should be obtained from 

reputable firms that maintain high standards of laboratory testing 

and control. 

Question: Detail men often quote prices of medication to 

physicians. A pharmaceutical that lists at $5.00 per hundred tablets 

will be quoted as costing $.05 each on a prescription. This causes 

confusion and embarrassment to the pharmacist because the 

physician when writing a prescription for 10 tablets tells the patient 

the prescription will cost $.50. We all know it is impossible for such 

a prescription to be filled for $.50. What is the policy of your 

company in this practice? 

Answer: Mr. Monday: The policy of Roche is not to offer resale 

prices of prescriptions. However, the detail man is sometimes forced 

into a discussion with the doctors. If he finds that he cannot avoid 

a price discussion, our representative will give a price range instead 

of an exact figure with the explanation of the factors involved. 

Question: Since, according to your questionnaire, doctors do not 

seem to feel that it is in the pharmacists’ domain to render infor- 

mation on side effects and dosage and since the education of phar- 

macists is being planned to render this information, what is the 

solution to this problem? Also, since only 30% of those asked, 

answered the questionnaire, perhaps only those who cared about this 

answered and therefore the sample may be biased. Don’t you think? 

Answer: Mr. Monday: I think the solution is to encourage 

doctors to use your drug store as a source of information. Accord- 

ing to the doctors who answered the questionnaire, doctors con- 

sider the pharmacist as a tremendous help. They also consider the 

pharmacist as their advisors. 

Question: Why do Medical representatives consider Legend 

Drugs as items of commerce when pharmacists are educated to the 

effect that they are dealing in professional items? 

Answer: Mr. Cheston: I cannot answer for other firms, but 

Smith Kline and French do not consider their products as items of 

commerce. I cannot conceive of other firms practicing such a policy 

because it is completely contradictory. 

Question: What is being done about the manufacturers who 

supply prescription drugs to mail-order houses? 

Answer: Dr. Apple: A mail-order operator called the American 

Pharmaceutical Association and said the manufacturer had cut him 

off because we were pressuring him. He threatened to go to 

Kefauver. This of course is a legal problem. No Association has the 
right to tell anybody anything—only to suggest. In that way the 

Anti-Trust Laws are not violated. 

Question: At the interim meeting of the A.Ph.A. House of 
Delegates, it was disclosed that pharmacists were responsible for the 
exclusion “mail-order restriction” from the Durham-Humphrey Bill. 
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Has the A.Ph.A. made any attempt to have the F.D.A. amend the 

Durham-Humphrey Bill to include this restriction which had the 

original blessing of the F.D.A.? 

Answer: Dr. Apple: This happened in 1952 and was supported 

by all of pharmacy including the N.A.R.D. They were not against 

the mailing of prescriptions, because it was not good legislation. © 

This restriction would destroy bona fide physician-patient-pharma- 

cist relationship. Present mail-order practices are not the same as 

when a drug store mails a prescription to a patient who he knows 

and can identify. 

Question: When you report that 40% of so-called off brand 

merchandise did not come up to strength as stated on the label, 

what do you do about it as far as government agencies are con- 

cerned? Does anyone push prosecution of the violators? 

Answer: Mr. Cheston: The F.D.A. does the best they can with 

what they have to operate with, both finances and personnel, how- 

ever they are not fully equipped to handle these situations. There- 

fore, the drug industry in most instances take matters into their 

own hands. 

Question: Why do the prime producers of a trade name product 

sell to another company so cheaply that the second distributor can 

sell the same product under the generic name at less than half 

the price? 

Answer: Mr. Monday: The prime producer does not sell the 

finished product, but raw materials. This is often done under 

licensing procedures. The difference in price of the finished prod- 

ucts therefore depends on the factors involving production and 

marketing. Generically, the ingredients may be the same, but that 

does not necessarily say that the finished products are the same. 

Question: When you discussed joint inter-professional meetings, 

you reported that both the pharmacists and the doctor thought 

prices should be discussed. Did this mean that both the pharmacist’s 

fee and the doctor’s fee should be reviewed or only the fee of the 

pharmacist? 

Answer: Mr. Monday: The survey indicated the prices for 

patients. The common discussion and what the doctors really 

wanted to know was if the price was fair to their patients. 

Question: Would not the merger of the N.A.R.D. and the A.Ph.A. 

raise the professional status of all pharmacists as well as unite all 

branches of the profession, thus helping all of us? 

Answer: Dr. Apple: I do not think that a merger would solve the 

problem. Many A.Ph.A. members are also N.A.R.D. members. Our 

biggest problem however is that the majority of pharmacists are not 

members of either organization and do not pay their way at the 

expense of the few who do. 

A discussion was held between Simon Solomon and Dr. Apple 

regarding the Dr. Welch incident. It was disclosed that Dr. Welch 
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as a public official with the F.D.A. was also being employed and 

receiving large sums of money from a magazine and an outstanding 

drug manufacturer. Mr. Solomon pointed out this was a reflection 

on the drug industry as well as the F.D.A. and did not do any good 

at a time like this. 

In summing up the discussion, Mr. Monday stated it was a 

pleasure to appear on the program. He remarked that it was the 

most enlightening meeting he had ever attended. He was im- 

pressed by the quality of the questions asked indicating, “You are a 

thinking man’s audience.” 

Mr. Cheston agreed with Mr. Monday and expressed his appre- 

ciation for being invited to participate. He regretted it was not 

possible to answer some of the questions more fully and hoped he 

would have the opportunity to discuss them individually after the 

meeting. He expressed a sincere desire by industry to adjust dis- 

tribution problems involving hospitals and mail-order schemes. He 

felt the Kefauver investigations would result in a unification among 

the professions, and a very strong communication between the 

professions and industry. 

Dr. Apple congratulated the audience for their patience. He 

was impressed by the excellent attendance which spoke well for the 

overall interest in Pharmacy demonstrated by Maryland phar- 

macists through the years. He spoke of the leaders Maryland had 

contributed to Pharmacy. He expressed his appreciation for the 

excellent relationship established with Dean Foss, Frank Balassone 

and Joseph Cohen in their respective capacities since becoming Sec- 

retary of the A.Ph.A. He invited all to attend the 107th Convention 

of the A.Ph.A. in Washington, D.C. the week of August 14th. 

Mr. Goldfeder again thanked the speakers for taking their 

valuable time to address the Convention and invited them to 

remain as guests of the Association. 

Announcements of entertainment events for the balance of the 

afternoon and evening were made, prizes were drawn, and the Third 

Session of the Convention was adjourned at 2:10 PM. 

FOURTH SESSION 

Thursday, June 30 

The Fourth and final Session of the Convention was called to 

order at 10:30 A.M., in Kerry Hall, by President Mouat. 

Joseph U. Dorsch won the Early Bird prize. 

President Mouat announced the meeting would open with 

Memorial Services for those pharmacists who had passed away since 

the last Convention. 
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MEMORIAL SERVICES 

Sam A. Goldstein began the services with the reading of the 

23rd psalm. 

Charles E. Spigelmire followed with the Necrology: 

EMBRAY E. ADAMS 

GEORGE A. BUNTING 

JAMES W. DUDLEY 

ARTHUR @. ELDRIDGE 

KARL H. GRAHAM 

ORLANDO G. HALL 

ANDREW HECK 

HARRY C. HYDE 

JEROME H. JOHNSON 

J. GILBERT JOSEPH 

WILLIAM KARASIK 

LIQUORI J. KELLY 

WILLIAM WAYNE KEMBLE 

MRS. VIRGINIA MANKIN 

VINCENT W. MATTHEWS 

LOUIS SAPPERSTEIN 

ROBERT S. SCHER 

MILTON SISCOVICK 

CHARLES E. SONNENBURG 

L. E. STAUFFER 

WILLIAM A. STEINWEDEL 

STANLEY S. TAUB 

ARTHUR G. TRACEY 

A. W. VALENTINE 

WALTER WILLIAM VOGEL 

MANUEL BERNARD WAGNER 

WILLIAM HENRY WHITTLESEY 

FURN SUEY YEE 

Victor H. Morgenroth, Jr. then offered the following memorial 

prayer: 

Almighty Father, Author of life and death, we are met 

here at this moment to direct our hearts to Thee and to 

express our love for those who have been laid to eternal rest. 

Memories crowd upon us as we recall those who have gone 

before, who even in death are a benediction unto us. The 

lesson of our measured years is forcibly brought home to 

us, and the determination is strengthened within us to 

hasten the fulfillment of our resolution to live nobly in the 

spirit of our beloved dead, and to fulfill the obligations 

which we have accepted from their hands. At this moment, 
we seek renewal of strength for the struggles of life and 

increased courage to meet our tasks. 
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We realize our frailty even as we know that from Thee 

cometh strength. These silent sentinels call us back to Thee 

and to the recognition of our duty. They rouse us to do 

good while our brief day lasts, to bring relief to the dis- 

tressed, sunshine where darkness now prevails, hope to 

those in despair and support for every worthy undertaking 

for human welfare. 

With sorrowing hearts, we call to mind at this solemn 

hour our beloved ones whom death has removed from our 

midst. We thank Thee for the years which Thou didst grant 

unto them, years in which they brought help, joy and 

comfort to many a heart. Thou in Thy love gavest them 

unto us and Thou in Thy wisdom hast taken them from us. 

We think of the time when they still moved among 

us, shared in our labors and bestowed their love and friend- 

ship upon us. Though slumbering in their eternal rest, they 

live in our hearts as lasting sources of inspiration leading 

us to good deeds and noble thoughts. In gratitude for all 

the blessings they brought to us, and to humanity, we 

dedicate ourselves anew to the sacred tasks they bequeathed 

unto us. Extend Thy healing balm unto the bereaved and 

grant eternal rest and peace to the souls which we remember 

now with tenderness and compassion. 

Amen. 

REPORT OF THE NOMINATING COMMITTEE 

Frank Block, Chairman 

There was an attempt made to hold Nominating Committee 

meetings before the Convention. This did not succeed, however. 

Only one meeting was held on June 29, 1960 at the Shelburne Hotel. 

The Nominating Committee submits the following slate for your 

consideration: 

Officers 

Honorary President - Lester R. Martin 

President - Harold M. Goldfeder 

1st Vice President - Norman J. Levin 

2nd Vice President - Victor H. Morgenroth, Jr. 

3rd Vice President - William A. Cooley 

4th Vice President - Solomon Weiner 

Treasurer - John F. Wannenwetsch 

Executive Secretary - Joseph Cohen - recommended for 

reappointment 

Secretary Emeritus - Melville Strasburger 

Executive Committee 

Chairman - Gordon A. Mouat - Baltimore 

1st District—Eastern Shore 

Albin A. Hayman 

George M. Schmidt 
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2nd District—Central 

Morris Lindenbaum 

Edward C. Maisenhalder 

Jerome Mask 

3rd District—Southern 

Lester A. Batie 

James A. I. Parker 

Morris R. Yaffe 

4th District—Northern 

Victor G. Mercer 

Lyndon B. Myers 

5th District—Western 

Samuel Wertheimer 

Robert J. Martin 

6th District—Baltimore City 

Frank Block 

Milton A. Friedman 

Simon Solomon 

H. Nelson Warfield 

Alexander J. Ogrinz, Jr. 

Ex-Officio Members 

Walter E. Albrecht Gregory W. A. Leyko 

Francis S. Balassone Noel E. Foss 

Lloyd N. Richardson 

Recommendations for the Board of Pharmacy Appointment of 

One to be Made by the Governor Effective June 1, 1961: 

ARTHUR C. HARBAUGH 

LYNDON B. MYERS 

VICTOR G. MERCER 

These recommendations were unanimously approved by the 

Committee consisting of: Lloyd N. Richardson, Howard L. Gordy, 

George M. Schmidt, Lester R. Martin, Frank Block, Chairman. 

Bernard Cherry recommended representation on the Board of 

Pharmacy should be changed to include two members on the Board 

from Baltimore City because of the number of drug stores in Balti- 

more. He felt this would be a more equitable representation on the 

Board. President Mouat stated the law now requires two members 

from Baltimore City and this requirement is met. Mr. Cherry felt 

that the Secretary of the Board should not be included as is now 

the case, but two members should be on the Board representing 

practicing pharmacists besides the secretary. Mr. Mouat felt this 

change would require a change in the law. 

Mr. Cherry, as a point of information, asked if all nominees 

representing District 6, Baltimore City, were members of the Asso- 

ciation. Secretary Cohen stated that all nominees listed were 

members. Mr. Cherry also asked if those nominated from Balti- 
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more City were members of the Baltimore Metropolitan Pharma- 

ceutical Association. He was reminded by President Mouat that this 

was not necessary according to the Constitution of the Maryland 

Pharmaceutical Association. The Constitution of the M.P.A. had 

been complied with and the nominations were in order. 

Upon calling for nominations from the floor, Mr. Libowitz put 

in nomination the name of Herman B. Drukman to represent District 

6 on the Executive Committee. The nomination was seconded 

by Mr. Cherry. 

A closed ballot vote was taken on six nominees for District 6, 

five to be elected. Sixty-four active members were present and 62 

cast ballots. The five nominees presented by the Nominating Com- 

mittee received the majority of the votes cast and were declared 

duly elected. 

Secretary Cohen was instructed to cast a unanimous ballot for 

the slate of officers and executive committee presented by the 

Nominating Committee. This was done. 

President Mouat explained the method followed in selecting 

names for the State Board of Pharmacy. All recommendations are 

reviewed by the Executive Committee before referring them to the 

Nominating Committee. All conditions stated in the Maryland law 

and the Association Constitution regarding appointments are fol- 

lowed. 

A separate vote was taken on the three names recommended 

by the Nominating Committee, one to be appointed by the Governor. 

The three nominees were approved unanimously. The Secretary 

cast a unanimous ballot for the three names. 

Mr. Goldfeder expressed his appreciation for the honor bestowed 

upon him for being elected as President of the Maryland Phar- 

maceutical Association. 

REPORT OF THE RESOLUTIONS COMMITTEE 

Dr. Noel E. Foss, Chairman 

The Resolutions Committee received written resolutions before 

meeting at the Convention. All resolutions were fully considered 

by the Committee at its meeting held during the Convention on 

Monday night. Fifty-one resolutions were originally considered, 

over 40 are being presented for your consideration. 

It has been suggested and approved that controversial resolutions 

be discussed individually after the non-controversial resolutions 

have been approved. 

After thorough discussion, the following resolutions were duly 

adopted: 

RESOLVED, that the Maryland Pharmaceutical Association, 

in annual convention assembled, urge its members to study the 
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advantages to the public of having drugs and medicines sold in 

retail drug stores as a professional service, and thus encourage the 

public to recognize the health character of such products, thereby 

making the drug store stand out as the safe, logical and dependable 

source of drug store products of all kinds. 

RESOLVED, that it give all possible encouragement to retail 

pharmacists who seek through counter and window displays and all 

other practical means, to emphasize the professional character of 

retail pharmacy and thus identify the retail pharmacy with its 

relation to public health. 

WHEREAS, as business is more competitive than ever before, 

which means the time has come when we must be realistic and 

progressive in our thinking, and 

WHEREAS, many pharmacists do not give adequate attention 

to public relations, professional and inter-professional relations, 

THEREFORE BE IT RESOLVED, that the incoming adminis- 

tration carry out a very aggressive program to help the independent 

retail pharmacist to survive by keeping him properly informed of 

events and proposals which may affect him. 

RESOLVED, that the Maryland Pharmaceutical Association, 

in annual convention assembled, urges pharmacists to take an 

active part in urging the public to be vaccinated against polio- 

myelitis, and that the executive committee consider the feasibility 

of having a suitable poster prepared stressing the necessity of polio 

vaccinations, such posters to be distributed for display by all the 

drug stores of the state. 

RESOLVED, that it recommend that all manufacturers be 

required to provide antidotes and toxicity information on the label 

or in the package of all products potentially dangerous or toxic 

whether for technical, household, internal or external use. 

RESOLVED, that the Maryland Pharmaceutical Association, 

in annual convention assembled, express its determined opposition 

to mail-order prescription schemes and to all plans for offering 

prescriptions on a cut rate or discount policy, as all such schemes 

lend themselves to unsafe practices and are highly detrimental to 

public health and safety. 

RESOLVED, that it make every effort to have enacted state 

and federal legislation to place a curb on mail order organizations 

distributing or planning to distribute drugs because of substantial 

health hazards inherent in mail order prescriptions. 

RESOLVED, that manufacturers, wholesalers and retail phar- 

macies should not sell legend drugs to industrial and utility firms, 
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nursing homes, etc., which are not under the proper supervision of 

a pharmacist or physician. 

RESOLVED, that it condemn dispensing of prescriptions by 

hospitals to patients not being treated by a physician in the hos- 

pital, and that the Secretary be instructed to discuss this matter 

with the proper hospital and medical officials in the state. 

RESOLVED, that it go on record with the American Pharma- 

ceutical Association as opposing any outside regulations which 

would stifle the profession’s and industry’s incentive to further 

progress in research and development, militate against the welfare 

of our profession, restrict the free choice of drugs by physicians, 

regiment against good medical practice and undermine one of our 

nations most precious assets—the highest health standards in the 

world today. 

RESOLVED, that while it is opposed to the Forand Bill or any 

other form of legislation based on a socialistic system of governmental 

medical care, we do feel that the Federal Government should seri- 

ously consider subsidizing a voluntary health insurance plan, 

including the costs of drugs, in cooperation with insurance com- 

panies for the protection of the aged in case of illness. 

RESOLVED, that the Maryland Pharmaceutical Association, in 

annual convention assembled, extend hearty congratulations to the 

members of the 1960 graduating class of the School of Pharmacy 

of the University of Maryland, and wish each and everyone a full 

measure of success and satisfaction as they enter the ranks of the 

profession. 

WHEREAS, “physician owned pharmacies” may cause the pub- 

lic to look upon such partnerships or groups with suspicion and 

that they have been organized to enhance the financial income 

of all parties concerned to the detriment of general public interests, 

BE IT RESOLVED, that it shall be considered unprofessional 

and unethical conduct for a pharmacist to associate himself as a 

pharmacist, as a partner, or as a “pharmacist in charge” of a “phy- 

sician-owned pharmacy.” 

RESOLVED, that it give thoughtful consideration to ways and 

means by which our retail pharmacies may be more sharply iden- 

tified with pharmaceutical education and thus more expressive 

of the basic health care obligations inherent in the profession. 

RESOLVED, that it encourage retail pharmacists throughout 

the state to so inform themselves with respect to the five year 

pharmacy curriculum that they may aid in the recruitment of 
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pharmacy students and thus contribute effectively to assuring 

adequate pharmacy manpower in the years ahead. 

RESOLVED, that all pharmacists, in the conduct of their pre- 

scription practices, should study their prescription pricing sched- 

ules so as to assure themselves and the public that such prices 

are in accord with sound professional principles and thus in the 

best interest of medicine, pharmacy and the public. 

RESOLVED, that it appeal to all manufacturers to carefully 

consider the practice of duplication of products which imposes upon 

the retail pharmacists an unnecessary burden because of the po- 

tential unfair loss incurred by such duplication. 

RESOLVED, that the Maryland Pharmaceutical Association, in 

annual convention assembled, speaking for all pharmacy in the 

state, express its profound gratification at the successful outcome 

of the Retailer—Retailer Fair Trade Suit in Maryland, as mani- 

fested in the opinion of the Maryland Court of Appeals, as this 

case goes to the very heart of fundamental fair trade principles. 

RESOLVED, that the pharmacists of the state be urged to give 

full-hearted cooperation and support to those manufacturers who 

have evidenced a true interest in fair trade by their sustained and 

vigorous enforcement of their fair trade contracts, as such manu- 

facturers have earned the active cooperation of every distributor 

who seeks to make fair trade effective to all concerned. 

RESOLVED, that the Maryland Pharmaceutical Association, 

in annual convention assembled, urge all retail pharmacists: to 

note the names of the manufacturers who institute fair trade court 

action in the various states as reported in the pharmaceutical press, 

and that letters of appreciation be sent them as evidence of the 

sustained interest of pharmacists in the permanence of fair trade 

legislation. 

RESOLVED, that it convey to Dr. John W. Dargavel the esteem 

and respect of all pharmacists in the state for his wonderful efforts 

to better the economic standing of retail pharmacy, for his sustained 

effort in behalf of the fair trade movement and for his vigorous 

leadership for the economic betterment of the profession through 

the programs and activities of the National Association of Retail 

Druggists, and 

BE IT FURTHER RESOLVED, that a copy of this resolution 

be sent to Dr. John W. Dargavel. 

RESOLVED, that it express its profound concern over the 

progressive breakdown of state fair trade laws, and urge that spe- 

cial studies be conducted of various legal principles which might 

be called to the attention of state legislatures in the hope that they 
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might be useful in reenacting state fair trade laws in those states 

in which, for one reason or another, these laws have been invali- 

dated by the courts. 

RESOLVED, that it urge the National Drug Trade Conference 

to continue its studies of ways and means of resolving the Restric- 

tive Sales Controversy of pharmaceutical products in a manner 

fair and equitable to all, and with due regard to the public safety, 

as this is involved in the distribution of drugs and medicines; and 

BE IT FURTHER RESOLVED, that the Association recognize 

the necessity of a cooperative approach to a solution of this prob- 

lem as obviously no solution can be arrived at without the whole- 

hearted and sincere efforts of all parties to the controversy. 

RESOLVED, that it express, on behalf of all the pharmacists 

in the state, congratulations to Dr. William S. Apple, for the vigor- 

ous manner in which he is directing the affairs of the American 

Pharmaceutical Association and that the full cooperation of the 

Maryland Pharmaceutical Association be pledged to him in his mag- 

nificent effort for the advancement of pharmacy and the elevation 

of the profession in public appreciation and esteem, and 

BE IT FURTHER RESOLVED, that a copy of this resolution 

be sent to Dr. William S. Apple. 

WHEREAS, the Pharmaceutical Manufacturers’ Association has 

approved a plan for studying the cost of prescription drugs on the 

consumer level, 

BE IT RESOLVED, that the Maryland Pharmaceutical Asso- 

ciation in annual convention assembled, commend the Pharmaceu- 

tical Manufacturers’ Association for planning to obtain this much 

needed data, and 

BE IT FURTHER RESOLVED, that a copy of this resolution be 

forwarded to the Executive Secretary of the Pharmaceutical Manu- 

facturers’ Association. 

RESOLVED, that it extend its hearty elation and sincere good 

wishes to His Excellency, the Governor, upon his return home after 

a sojourn in the hospital, and 

BE IT FURTHER RESOLVED, that we express the earnest 

hope that his recovery will be full and complete so that the State 

of Maryland may continue to enjoy the leadership which he is 

giving so generously to the conduct of public affairs and for the 

significant work associated with his high office. 

WHEREAS, Dr. Robert Lee Swain has been a loyal and devoted 

member of the Maryland Pharmaceutical Association for more than 

forty years; and 

WHEREAS, Dr. Swain served Maryland pharmacy with dis- 

tinction as Chief of Drug Control Maryland State Department of 

Health: Secretary, Maryland Board of Pharmacy; Editor, Maryland 
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Pharmacist; and President, Maryland Pharmaceutical Association; 

and 

WHEREAS, Dr. Swain has brought fame to Maryland through 

his outstanding leadership in the realm of world Pharmacy; and 

WHEREAS, Dr. Swain has reached the pinacle of pharma- 

ceutical recognition as the Statesman of Pharmacy as Editor-in- 

Chief of Drug Topics and Drug Trade News; therefore 

BE IT RESOLVED, that it elect Dr. Swain a Life Member in 

recognition of his achievements; and 

BE IT FURTHER RESOLVED, that Dr. Swain be presented 

with an appropriate Life Membership Card at the 78th Annual 

Banquet of the Maryland Pharmaceutical Association. 

RESOLVED, that it deeply feels the absence of Dr. and Mrs. 

H. A. B. Dunning from this convention being mindful of their at- 

tendance at many conventions of the Maryland Pharmaceutical 

Association, not only for HIS services, advice and counsel, but 

also for THEIR gracious presence and warm friendliness. 

BE IT FURTHER RESOLVED, that a copy of this resolution 

be forwarded to Dr. and Mrs. H. A. B. Dunning, 

RESOLVED, that it express its profound gratitude to the Pres- 
ident and the Board of Regents of the University of Maryland upon 
the erection of the new Health Sciences Library building in Balti- 
more and also for the new Baltimore Union building, thus adding 
greatly to the practical resources of the Baltimore Schools of the 
University and be it, 

FURTHER RESOLVED, that a copy of this resolution be sent 
to President Elkins as an assurance of the confidence and respect 
of the pharmacists throughout the state. 

RESOLVED, that it express its thanks and deep appreciation 
to the several members of the program, all of whom are nationally 
recognized experts in their respective fields, who presented such 
excellent addresses and messages, and 

BE IT FURTHER RESOLVED, that a copy of this resolution 
be forwarded to the respective members of the program: Messrs. 
Russell M. Vollink, George J. Abrams, William M. Mapes, W. M. 
Monday, Frazier Cheston and Dr. William S. Apple. 

RESOLVED that it express its sincere appreciation and thanks 
to Harold M. Goldfeder, Chairman, and other members of the 
Convention Committee, for the wonderful job they have done in 
planning and contributing to the success of the convention, and in 
gladly catering to the comfort of the persons attending this con- 
vention, and 

BE IT FURTHER RESOLVED, that a copy of this resolution 
be forwarded to Mr. Goldfeder, the chairman of the Convention 
Committee. 
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WHEREAS, the T.A.M.P.A. and L.A.M.P.A. have been tireless 

in their efforts to do an outstanding job, and 

WHEREAS, the president and secretary both of T.A.M.P.A. 

and L.A.M-P.A., with the assistance of their respective officers and 

members, did everything possible for the comfort and convenience 

of our members and guests, 

THEREFORE, BE IT RESOLVED, that the Maryland Phar- 

maceutical Association express its profound gratitude to these 

organizations and their respective officers for their splendid co- 

operation which contributed so much to the success of the con- 

vention. 

RESOLVED, that it express its deepest appreciation and thanks 

to the various contributors who have generously helped to assure 

the success of this convention, and 

BE IT FURTHER RESOLVED, that an appropriate acknowl- 

edgment be forwarded to each of these companies and/or indi- 

viduals. 

RESOLVED, that it extend its sincere appreciation and thanks 

to Radio Stations WBAL, WBMD, WFBR, WITH, and WCAO in 

Baltimore, WTBO in Cumberland, WGAY in Silver Spring, and TV 

Station WBAL in Baltimore for their genuine cooperation and 

assistance in giving favorable publicity to the pharmacists in Mary- 

land, and, 

BE IT FURTHER RESOLVED, that a copy of this resolution 

be forwarded to the managers of the respective stations as a sym- 

bol of appreciation by the Maryland Pharmaceutical Association. 

RESOLVED, that it express its appreciation to the Baltimore 

Sun, the Baltimore Evening Sun, the Baltimore News-Post and any 

other newspaper in the state for the publicity given the Associa- 

tion during the convention and also for acquainting the public 

during the year with Pharmacy’s many contributions and services 

to the public; and, 

BE IT FURTHER RESOLVED, that a copy of this resolution 

be forwarded to the editors of these newspapers. 

RESOLVED, that it express its heartfelt thanks to the man- 

agement of the Shelburne Hotel for the many courtesies extended 

to our members and guests, and also for the excellent manner in 

which the management handled the many details which were largely 

responsible for making the convention a success; and 

BE IT FURTHER RESOLVED, that a copy of this resolution 

be sent to the manager of the Shelburne Hotel. 

BE IT RESOLVED, that the length of service on the Mary- 

land Board of Pharmacy by members actively engaged in retail 

pharmacy be limited to two (2) terms, of five years each, or a total 

of ten years, beginning with the next appointment. This limita- 
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tion of service shall not apply to the term of appointment or limit 

the service of the Secretary of the Maryland Board of Pharmacy. 

WHEREAS, prescriptions for Class B Narcotics can be filled 

once only, and 

WHEREAS, the majority of physicians insist on specifying 

a number of refills in violation of the narcotic laws, é 

BE IT RESOLVED, that it urgently request the Maryland 

Department of Health to notify by bulletin all prescribers of nar- 

cotics their responsibility and duty under the law. 

WHEREAS, there is tremendous abuse in the distribution and 

handling of pharmaceutical samples, 

BE IT RESOLVED, that all manufacturers curtail indiscrimi- 

nate sampling of all specialty pharmaceuticals. 

BE IT FURTHER RESOLVED, that a copy of this resolution 

be sent to the leading manufacturers of drug products. 

RESOLVED, that it request all pharmaceutical manufacturers 

to instruct their representatives to make periodic calls on the retail 

pharmacists of the State of Maryland as a good will gesture, to 

discuss new products for detailing and to take care of those goods 

eligible for return. 

BE IT FURTHER RESOLVED, that a copy of this resolution 

be sent to each member of the Pharmaceutical Manufacturers’ As- 

sociation, and to the secretaries of all State Pharmaceutical Asso- 

ciations. 

WHEREAS, there may exist accepted practices in one profes- 

sion which conflict with accepted practices of another profession, 

and 

WHEREAS, this conflict could lead to serious differences of 

opinion, 

BE IT RESOLVED, that it urge establishment of an Inter- 

professional Health Council consisting of representatives of the 

Maryland Pharmaceutical Association, the Maryland Dental Asso- 

ciation, the Medical and Chirurgical Faculty of Maryland, the 

Maryland Nurses Association, and the Maryland Veterinary As- 

sociation for purposes of attaining compatibility and professional 

cooperation, and 

BE IT FURTHER RESOLVED, that a copy of this resolution 
be sent to secretaries of the respective associations. 

WHEREAS, physicians in private practice are establishing of- 
fices in hospitals, and | 

WHEREAS, physicians not so established are directing patients 
to hospital pharmacies, and 

WHEREAS, hospital pharmacies are operated on a relatively 
tax-free basis, and 
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WHEREAS, physicians are directing their patients to such 

hospital pharmacies implying that prescriptions can be obtained 

at reduced rates, 

BE IT RESOLVED, that a protest against these practices 

be made to the Governor of the State of Maryland, to the Director 

of Maryland State Department of Health, and to each hospital ad- 

ministrator in Maryland. 

Four resolutions not previously submitted to the Resolutions 

Committee were submitted from the floor. These are tabled with 

the suggestion that they be submitted to the Resolutions Commit- 

tee in writing for further study. 

Mr. Morgenroth expressed an opinion that resolutions should 

be limited to 15 in number. 

President Mouat thanked the Resolutions Committee for a 

job well done. 

OLD BUSINESS 

1. PHARMACY LAWS COMMITTEE—Victor H. Morgenroth, 

Jr., Chairman 

Mr. Morgenroth reviewed the Referendum that was conducted 

by the Association based on Senate Bill #373 of the 1959 Legisla- 

ture. The results of the Referendum have been reported on numer- 

ous occasions at meetings of the Association. All of the sections of 

the Referendum were approved in various degrees of votes cast. 

At the Regional Meeting of the Association held at the Chestnut 

Ridge Country Club on May 19th, the results of the Referendum 

were tabled temporarily, in order to allow the Steering Committee 

that has been appointed by the Legislative Committee consisting of 

a representative of the State Dept. of Health. Mr. Balassone, a rep- 

resentative of the State Board of Pharmacy, Mr. Ogrinz, a repre- 

sentative from all of pharmacy and pharmacists aS a group, Mr. 

Libowitz, and a representative from the Maryland Pharmaceutical 

Association, namely myself, to review legislative needs. This Steer- 

ing Committee has already met and will continue to meet to 

formulate a definitive action for 1961 Legislature. All of these 

findings of course will be reported back to the Legislative Com- 

mittee, the Executive Committee, and the body as a whole. From 

the spirit of friendliness and complete cooperation that I have so 

far experienced, I feel confident that a program will evolve that 

we can all be proud of and we will accompplish in unity. 

2. MEDICAL CARE—Walter E. Albrecht, Chairman* 

*Due to Mr. Albrecht’s absence because of illness in the family, 

this report was given in absentia. 

REPORT OF THE COUNTY MEDICAL CARE PROGRAM 

OF THE STATE DEPARTMENT OF HEALTH 

The State Board of Health at its meeting on May 15, 1959, 

approved the new fees for pharmacy services as recommended by 

the Council on Medical Care. It was also pointed out that educa- 
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tional efforts to provide equitable services at a most reasonable 

cost had been extended to professional participants. It was con- 

sidered equally important to educate patients to use the program 

in a proper way so that unreasonable demands would not be made. 

Patients should be informed of their obligations under the program 

as well as of their rights. The State Board of Health requested that 

the staff of the Bureau of Medical Services and Hospitals, in cooper- 

ation with the State Department of Public Welfare, develop such a 

statement to be given tc patients as soon as they become eligible 

under the program. All eligible persons now receive a letter to this 

effect. \ 

Professional participants under the County Medical Care Pro- 

gram receive the following payments proportioned to the various 

services as follows: pharmacy services 51.9% of the total expendi- 

tures; physician services 40%, dental services 8% and special serv- 

ices of 0.1%. 

The Welfare rolls continued to rise and were, as of July 1, 1960, 

15% above the number of people for whom the budget was ap- 

propriated. 

The average cost per prescription, as of July 1960, was $2.50 

for the indigent and $2.75 for the medically indigent, as compared 

with the corresponding period of last year of $2.18 and $2.50. How- 

ever, when the increased fee for pharmacists is taken into con- 

sideration the actual increase in the average cost of prescriptions 

in either group was only about 10 cents. 

Dr. Page Jett (1945-1959) and Dr. James T. Marsh (1949-1959) 

retired from the Council as of June 30, 1959. These two physicians 

who served aS members of the Council rendered an outstanding 

service to the people of Maryland. They were most helpful to the 

Medical and Chirurgical Faculty which they represented, to the 

State Department of Health and to the Council on Medical Care. 

They represented their professional colleagues well. It is with 

great appreciation of their friendship and the long, rich experience 

in knowing and working with them that I can say unhesitatingly 

it has been a real pleasure for me to serve with Dr. Jett as Chair- 

man and Dr. Marsh as Co-Chairman of the Council for so many 

years. It is with deep regret that I can no longer look forward 

to meeting with them in Council sessions and luncheons. 

Dr. E. I. Baumgartner and Dr. J. Roy Guyther are the newly 

appointed members of the Council by the Medical and Chirurgical 

Faculty. It is the practice of the Council on Medical Care to in- 

vite to its meetings each of the County Health Officers in rotation. 

In this way, the Council is able to receive first hand information 

from the field. 

At one of the Council’s meetings, the. State Auditor’s Report 

on the Baltimore City Medical Care Program was discussed. Special 
emphasis was given to the question of a mandatory formulary and 

the advisability of authorizing telephoned prescriptions under cer- 

tain circumstances, and various control measures. After referring 

the questions of the formulary and telephoned prescriptions to com- 
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mittees, the Council sent the following statement to the State Board 

of Health: 

“Tt is the opinion of the Council on Medical Care that 

both medical programs are based on sound law and that 

the staffs of the State Health Department are constantly 

endeavoring to fulfill the intent of the law in the admin- 

istration of the two programs.” 

It was also pointed out that Maryland’s Medical Care Program 

has gained national recognition. The Council on Medical Care re- 

emphasized at the end of the session its opinion that no funda- 

mental changes should be contemplated. 

3. LLOYD N. RICHARDSON, MEMBER OF THE MARYLAND 

STATE BOARD OF HEALTH 

Mr. Richardson did not have a written report, however he 

reviewed in detail the duties of the Maryland State Department of 

Health and the Board of Health and stressed those duties and 

services pertaining to Medical Care and the overall health of the 

community. He paid tribute to the work of Walter Albrecht on the 

Council on Medical Care and also complimented Mr. Balassone for 

the fine job he was doing as Chief of the Division of Drug Control. 

Mr. Richardson referred to the Kirkman report of the Committee 

on Medical Care of the State Planning Commission of which Victor 

H. Morgenroth, Jr. served aS a member of the sub-committee. It 

concerns policies of financing Medical Care. Mr. Richardson also 

referred to the Yeager report on the reorganization of the State 

Department of Health and Hospital Units. Mr. Richardson stated 

that he was unfamiliar with the plans of reorganization and first 

learned about them through an article published in The Sun 

Paper, on June 14th. He strongly urged that complete study be 

made of these various reports and plans of reorganization to pro- 

tect the position of pharmacy as a member of the Health team. He 

also indicated that pharmacy was not spelled out in the reorgani- 

zation plan as now exists. He mentioned that the Yeager report will 

be taken up by the Legislative Council. He recommended that con- 

ferences be held with the Governor and others to state the case 

of pharmacy and to emphasize the importance of pharmacy repre- 

sentation on policy-making bodies regarding matters of health. 

He referred to the activity of the Board of Health regarding care 

for the aged, nursing homes, radiation control and many other 

problems not related to pharmacy, but regarding the overall health 

of the community. 

4. REPORT OF THE ASSOCIATION COUNSEL— 

Joseph S. Kaufman 

Mr. Kaufman representing the law firm of Needle & Melnicove 

reported on the legal activities of his firm in representing the 

Maryland Pharmaceutical Association. He gave a favorable report 

on the status of Fair Trade in the state of Maryland, as supported 

by a recent decision by the Court of Appeals upholding the Mary- 



146 The MARYLAND PHARMACIST 

land Fair Trade Act. He cited the Retailer—Retailer suit brought 

in Montgomery County, Gadol vs. Dart. Mr. Kaufman advised the 

Convention that no legislative program was considered for the 1960 

short session of the legislature. He reported on the Ruling obtained 

from the Attorney General that only the physician may dispense 

pescriptions or prescription drugs personally in his office. This 

eliminates the practice of office personnel dispensing prescriptions 

in doctors offices. He also reported on the mail-order prescription 

problems and advised that ways and means to control mail-order 

prescriptions were being studied. Medical Care prescription abuses 

were taken up and discussed with those concerned and Mr. Kauf- 

man felt that progress had been made in correcting such abuses. 

Mr. Kaufman advised that he had been consulted on the reorgani- 

zation plan of the Health Department and that he was in contact 

with Dr. Yeager and Dr. Carl Everstine regarding the proposed 

legislation to reorganize the Health Department and that they were 

fully aware of pharmacy’s feeling regarding their representation 

in the reorganization plan. 

5. CONSTITUTIONAL AMENDMENTS 

A. GRIEVANCE COMMITTEE— 

The Amendment to Article XII under the By-Laws of the 

Constitution, standing committee #18 to be known as the Grievance 

Committee, was unanimously approved by voice vote. 

B. AMENDING THE CONSTITUTION 

The Amendment to Article V of the Constitution, to change 

the method of Constitutional Amendments as follows, changing the 

wording to read “until the next annual or duly constituted meet- 

ing’, was unanimously approved by voice vote. 

These two constitutional changes will be made and appear in 

the Constitution and By-Laws printed in this issue of the Proceed- 

ings Number. 

6. REPORT ON THE CODE OF PROFESSIONAL PRACTICES 

Harold M. Goldfeder, Chairman 

Mr. Goldfeder referred to a complete report of his committee 

that was published in the 1959 Proceedings Number. He reported 

that all activity of the committee was being held in abeyance be- 

cause of a conflict that may arise in considering a Code of Pro- 

fessional Conduct at a time when a legislative program was being 

formulated. 

NEW BUSINESS 

1. AMERICAN PHARMACEUTICAL ASSOCIATION MEM- 

BERSHIP 

Mr. Morgenroth referred to Dr. Apple’s address urging A.Ph.A. 

membership. He advocated a membership campaign in the State 

of Maryland. He further urged that an effort should be made to 

obtain at least 25 new members during the Convention. Applications 

were distributed. 
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2. PRICING FORMULA FOR PRESCRIPTIONS 

Mr. Morton Schnaper explained that one of the greatest 

falacies of modern pharmacy was the inadequate pricing of prescrip- 

tion services. He proceeded to explain an appropriate method that 

could be applied to any type of drug store for the purpose of prop- 

erly and profitably pricing prescriptions. At the conclusion of his 

presentation, a motion was made that Mr. Schnaper’s report be re- 

ferred to the proper committee for further investigation, clarifica- 

tion and recommendation. The motion was seconded and passed. 

ANNOUNCEMENTS 

Activities for the rest of the day were announced including the 

Cocktail Hour and the Dr. Swain Testimonial Dinner. A meeting of 

the newly elected officers and executive committee would meet im- 

mediately after adjournment in the Brady Room. The final at- 

tendance prizes of the Convention were drawn. Expressions of ap- 

preciation were made to the Calvert Drug Company for the daily 

bulletins provided; to the Henry B. Gilpin Company for the Sun- 

paper every morning; and to the many others who contributed prizes 

and services for the success of the Convention. 

ADJOURNMENT 

The Fourth and Final Session of the 78th Convention was ad- 

journed by President Mouat at 3:00 P.M. 

TESTIMONIAL BANQUET 

in honor of 

DR. ROBERT LEE SWAIN 

Thursday, June 30 

The Annual Banquet of the 78th Convention of the Maryland 

Pharmaceutical Association was held in honor of Dr. Robert L. 

Swain in recognition of his distinguished services and contributions 

to the profession of Pharmacy. 

The Ballroom of the Shelburne Hotel was filled to capacity 

and included the members of Dr. Swain’s immediate family, Mrs. 

Swain and Mr. and Mrs. Robert L. Swain, Jr. and their children. 

The Banquet was preceded by a Social Hour provided through 

the combined courtesy of Calvert Drug Company, The Henry B. 

Gilpin Company, Loewy Drug Company and Muth Brothers and 

Company. The executives and officials of these companies served 

as hosts. 

The Invocation was offered by Reverend Christian Schenck, 

Pastor, St. Andrews Lutheran Church of Atlantic City. 

Following a most enjoyable dinner accompanied by delightful 

music, Chairman-Toastmaster Harold M. Goldfeder greeted the 

Banquet and expressed his appreciation for the cooperation of his 
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committee and the Auxiliaries in insuring a most successful and 

enjoyable Convention for the benefit and entertainment of all. 

Toastmaster Goldfeder introduced the guests at the head table 

and in the audience during the course of the meal to conserve time 

for the presentations to Dr. Swain to follow. 

President Mouat greeted the assemblage and voiced his appre- 

ciation for the cooperation and many courtesies he had received 

during his tenure of office as president of the Association. 

Joseph Cohen was introduced to conduct the festivities honoring 

Dr. Swain. 

President Mouat read the following Life Membership Resolution: 

WHEREAS, Dr. Robert Lee Swain has been a loyal and devoted 

member of the Maryland Pharmaceutical Association for more than 

forty years; and 

WHEREAS, Dr. Swain served Maryland pharmacy with distinc- 

tion as Chief of Drug Control Maryland State Department of Health; 

Secretary, Maryland Board of Pharmacy; Editor, Maryland Phar- 

macist; and President, Maryland Pharmaceutical Association; and 

WHEREAS, Dr. Swain has brought fame to Maryland through 

his outstanding leadership in the realm of world Pharmacy; and 

WHEREAS, Dr. Swain has reached the pinnacle of pharma- 

ceutical recognition as the Statesman of Pharmacy as Editor-in- 

Chief of Drug Topics and Drug Trade News; therefore 

BE IT RESOLVED, by the Maryland Pharmaceutical Associa- 

tion, in annual convention assembled, that it elect Dr. Swain a Life 

Member in recognition of his achievements; and 

BE IT FURTHER RESOLVED, that Dr. Swain be presented 

with an appropriate Life Membership Card at the 78th Annual 

Banquet of the Maryland Pharmaceutical Association. 

He then presented Dr. Swain with a Life Membership Card 

appropriately inscribed. 

Dr. L. M. Kantner presented Dr. Swain with a framed Illumi- 

nated Citation which read: 

TO 

DR. ROBERT LEE SWAIN 

YOUR CONTEMPORARIES IN THE PHARMACEU- 

TICAL PROFESSION AND THE DRUG INDUSTRY LOOK 

UPON YOU AS ONE OF THE MOST INSPIRING FIGURES 

IN THE ENTIRE HISTORY OF AMERICAN PHARMACY. 

RARE INITIATIVE, HIGH INTELLIGENCE, UNFAIL- 

ING DEVOTION TO PHARMACY, AN UNUSUAL GIFT 

OF EXPRESSION AND A PASSION FOR INDIVIDUAL 

FREEDOM OF THOUGHT AND ACTION, ARE THE IN- 

GREDIENTS OF THE FORMULA WHICH HAS BROUGHT 

SUCCESS TO YOU IN YOUR ENDEAVORS AND IN THE 

MANY ALTRUISTIC PROJECTS WITH WHICH YOU 
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HAVE BEEN INDENTIFIED FOR THE BENEFIT OF 

PHARMACG Yaar ae ea ae eee ie te tr si he nike Coote 8 

ON THE OCCASION OF THIS GATHERING OF 

MARYLAND PHARMACISTS AND THEIR GUESTS— 

REPRESENTING BUT A SMALL SEGMENT OF THE 

MANY THOUSANDS OF PHARMACISTS THROUHOUT 

THE NATION WHO SEEK TO HONOR YOU FOR YOUR 

LEADERSHIP AND CREATIVE LABORS IN BEHALF OF 

OUR PROFESSION—WE SALUTE YOU AND EXTEND 

WARMEST CONGRATULATIONS AND SINCEREST BEST 

WISHES AS A DEMONSTRATION OF THE DEEP AFFEC- 

TION AND ADMIRATION YOUR FRIENDS HAVE FOR 

YOU. 

PRESENTED AT THE 78TH ANNUAL CONVENTION 

BANQUET OF THE MARYLAND PHARMACEUTICAL 

ASSOCIATION 

THE SHELBURNE HOTEL, ATLANTIC CITY, 

NEW JERSEY 

THURSDAY, JUNE 30, 1960 

An Annual Robert Lee Swain Pharmacy Seminar was established 

by the Association. This was presented by Dr. Noel E. Foss with 

the following statement: 

Annual Robert Lee Swain Pharmacy Seminar 

“In recognition of the many years you have devoted to the pro- 

fession of Pharmacy, and to pharmaceutical education in particular; 

through your interest and participation as a Maryland health offi- 

cial, Secretary of the Maryland Board of Pharmacy, educator and 

member of the legal profession; through your painstaking labors on 

the American Foundation for Pharmaceutical Education, the Ameri- 

can Council on Pharmaceutical Education, and the Committee on 

the Pharmaceutical Survey, for all of which you have been duly 

recognized by citation, medal and honorary degrees; the Maryland 

Pharmaceutical Association is proud to establish the Annual Robert 

Lee Swain Pharmacy Seminar to perpetuate the high ideals you 

have established for Pharmacy. The Seminar shall be planned and 

conducted on a high plane of interest to all segments of the pro- 

fession. It shall be held at a time and place convenient to all who 

have a desire to attend. It shall always reflect the image of you, 

our most distinguished representative of Pharmacy, Dr. Robert L. 

Swain.” 

Dr. Swain responded with warm expressions of appreciation. 

He spoke affectionately of his associates in Maryland sand his early 

days in pharmaceutical activities. He concluded his remarks by say- 

ing no matter where he is, his heart remains in Maryland. 

Those serving on the Awards Committee were: H. A. B. Dunning, 

Honorary Chairman; Lloyd N. Richardson, Chairman; Noel E. Foss, 

L. M. Kantner, Simon Solomon and John F. Wannenwetsch. 
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President Mouat discharged the 1959-60 Officers and Executive 

Committee with remarks of appreciation for making his tenure of 

office a pleasant experience long to be remembered. 

He then installed the new Officers and Executive Committee 

and presented the gavel to President Harold M. Goldfeder. 

President Goldfeder presented the Past President’s Medal to 

Mr. Mouat as his first official act. 

On behalf of T.A.M.P.A., retiring President Albert Heydemann 

introduced the new Officers and Board members of the Travelers 

Auxiliary. 

President Arlene Padussis of L.A.M.P.A. introduced and installed 

the newly elected Officers and Executive Board of the Ladies 

Auxiliary. 

Milton A. Friedman, Chairman of the Pharmacy Week Com- 

mittee made the following Pharmacy Week Awards: 

First Prize in both the National and Maryland Window Display 

Contest—H. Nelson Warfield, Read Drug & Chemical Com- 

pany, Baltimore 

Second Prize—Morris L. Cooper, Cooper’s Pharmacy, Baltimore 

Third Prize—Aaron M. Libowitz, Libby’s Rexall Drug Store, 

Baltimore 

Prizes were drawn following acknowledgement of the many 

generous contributions to the success and enjoyment of the Banquet. 

The 78th Annual Convention of the Maryland Pharmaceutical 

Association came to a happy conclusion with the Benediction given 

by Reverend Christian Schenck. 

It was the concensus of those in attendance that the Convention 

was one of the best in attendance, programming, entertainment, 

fellowship and enjoyment. 

T.A.M.P.A. 

The important role of T.A.M.P.A. in the success of our Con- 

vention has become a Maryland Pharmaceutical Association 

tradition. 

The officers and committees of the Travelers Auxiliary exerted 

every effort in assisting the Association in its program of enter- 

tainment. 

In addition, T.A.M.P.A. members manned the registration desk, 

undertook many other responsibilities, and provided congenial 

fellowship. 

To the officers and members of T.A.M.P.A., the parent Organi- 

zation conveys its appreciation and gratitude for the labors and co- 

operation which insured the success of this outstanding Convention. 
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OFFICERS ELECTED 1960-61 

At the Forty-Fourth Meeting of the T.A.M.P.A. 

Shelburne Hotel, Atlantic City, N.J., June 27, 28, 29, 30, 1960 

Honorary President—George S. Euler 

President—Richard R. Crane 

First Vice President—Edwin M. Kabernagel, Jr. 

Second Vice President—H. Sheeler Read 

Third Vice President—James A. Allen 

Treasurer—John A. Crozier 

Secretary—Thomas J. Kelly 

Directors 

Albert Heydemann, Chairman John. ‘C. Cornmesser 

Joseph A. Costanza George B. Rider 

William H. Harrison Milton J. Timin 

Kenneth L. Mills B. Dorsey Boyle 

Russell C. Eustice Joseph B. Herron 

Maryland Pharmacist Committee 

Wilson Spilker, Chairman 

George M. Brandt Kenneth L. Mills 

L.A.M.P.A. 

The appreciation of the Maryland Pharmaceutical Association 

is also extended to the Ladies Auxiliary for the role they played 

in insuring the social success of the Convention. 

The Association looks forward to L.A.M.P.A.’s actively participat- 

ing in the Convention and other functions of the Association in the 

coming years. 

L.A.M.P.A. OFFICERS FOR 1960-61 

Officers 

Honorary President—Dr. B. Olive Cole 

President—Mrs. Samuel I. Raichlen 

First Vice President—Mrs. Felix H. Kaminski 

Second Vice President—Mrs. Norman J. Levin 

Third Vice President—Mrs. Albert Rosenfeld 

Treasurer—Miss Amelia C. DeDominicis 

Recording Secretary—Mrs. H. Sheeler Read 

Corresponding Secretary—Mrs. Maurice Wiener, 7622 Carla Road, 

Baltimore 8, Maryland 

Membership Treasurer—Mrs. William H. Harrison 



152 

Mrs. 

Mrs. 

Mrs. 

Mrs. 

Mrs. 

Mrs. 

The MARYLAND PHARMACIST 

Directors 

Mrs. Anthony G. Padussis, Chairman 

Milton A. Friedman Mrs. Edward C. Maisenhalder, 

Charles J. Neun Bel Air 

Albert G. Leatherman Mrs. William A. Cooley, 

Manuel B. Wagner Cumberland 

George M. Schmidt, Elkton Mrs. Charles S. Austin, 

James A. I. Parker, Honorary Board Member 

Silver Spring Mrs. Frank Block, Historian 

Past Presidents 

1953-54 Mrs. Charles S. Austin 1956-57 Mrs. H. Nelson Warfield 

1954-55 Mrs. Charles S. Austin 1957-58 Mrs. Frank Block 

1955-56 Mrs. Sol Weiner 1958-59 Mrs. Morris L. ‘Cooper 

1959-60 Mrs. Anthony G. Padussis 



Tile iM Arty LAN DoeP OH ARMA CIeS-7 153 

Gn sH#lemorium 

EMBRAY E. ADAMS 

GEORGE A. BUNTING 

ARTHUR C. ELDRIDGE 

KARL H. GRAHAM 

ORLANDO G. HALL 

ANDREW HECK 

HARRY C. HYDE 

JEROME H. JOHNSON 

J. GILBERT JOSEPH 

WILLIAM KARASIK 

LIQUORI J. KELLY 

WILLIAM WAYNE KEMBLE 

VINCENT W. MATTHEWS 

LOUIS SAPPERSTEIN 

ROBERT S. SCHER 

MILTON SISCOVICK 

CHARLES E. SONNENBURG 

L. F. STAUFFER 

WILLIAM A. STEINWEDEL 

STANLEY S. TAUB 

ARTHUR G. TRACEY 

FURN SUEY YEE 

A. W. VALENTINE 

WALTER WILLIAM VOGEL 

MANUEL BERNARD WAGNER 

WILLIAM HENRY WHITTLESEY 
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COMMITTEES 

MARYLAND PHARMACEUTICAL ASSOCIATION 

1960 ~ 61 

Social Committe: Norman J. Levin, Chairman; Victor H. Mor- 
genroth, Jr., Co-Chairman; David Newman, Havre de Grace; Sam 
A. Goldstein; Samuel Wertheimer, Cumberland; H. Nelson War- 
field; Solomon Weiner; Morris R. Yaffe, Rockville; Victor G. 
Mercer, Frederick; Jay E. Levine, Hagerstown; Milton Feldman; 
Philip Levin; vames W. Roberts, Jr.; John Francis, Jr;  W. LL: 
Brunnett, Riverdale: Jonn A. Crozier; Joseph P. Fitzsimmons, Wash- 
ington; Joseph L. Muth; Ethel Raichlen; Richard R. Crane; Wil- 
liam A. Cooley, Cumberland. 

Building Committee: Herman B. Drukman, Chairman; John F. 
Wannenwetsch; Frank J. Macek; Frank L. Black; H. A. B. Dunning; 
Frank Block; Gregory W. A. Leyko. 

Trade Relations Committee: Aaron M. Libowitz, Chairman; 
Jerome J. Cermak, Co-Chairman; Morris Bookoff; Jerome Block; 
W. A. Braden, Silver Spring; Salvator J. Latona, Mt. Rainier; Alvin 
Geser: Nicholas A. Toronto, Upper Marlboro; William C. Hill, 
Easton; Louis Davidov; Irving I. Cohen; Isaac Kerpelman, Salisbury; 
Robert F. Tomsko, Cumberland; William C. Chatkin, Hagerstown; 
Hershel Cohen; Charles E. Spigelmire; Elwin H. Alpern, Odenton; 
John G. Magiros, Ellicott City; Donald O. Fedder, Dundalk; Thomas 
J. pase Salisbury; Milton Sarubin, Ellicott City; Jerome A. 
Stiffman. 

School of Pharmacy Committee: Frederic T. Berman, Chairman; 
Stephen J. Provenza and Samuel I. Raichlen, Co-Chairmen; Charles 
W. Feldman; Howard L. Gordy, Salisbury; Harry Bass; A. Lester 
Batie, Laurel; Bernard Cherry; Irving I. Cohen; Victor H. Morgen- 
roth, Jr.; H. Nelson Warfield; W. L. Brunnett, Riverdale; Jerome 
J. Cermak; Henry G. Seidman; H. A. B. Dunning; Frank Block; 
Francis S. Balassone; Simon Solomon; John A. Crozier; John F. 
Wannenwetsch. 

Professional Relations Committee: Stephen J. Provenza, Chair- 
man; Nathan I. Gruz, Co-Chairman; Robert J. Martin, LaVale; 
Jack Shalita; Milton A. Friedman; Aaron M. Libowitz; Milton A. 
Klepfish; Arnold L. Dickman; L. H. Kraus, Jr., Salisbury; Robert 
E. Thiess; Alphonse S. David, Easton; Arthur C. Harbaugh, Hagers- 
town; N. W. Chandler, Landover Hills; Fred G. Sullivan, Hyattsville; 
James P. Cragg, Jr.; David Lebson; George J. Stiffman; Charles 
E. Spigelmire; John F. Neutze; Carlton W. Hanks, Sr., Cumber- 
land; Morton J. Schnaper, Bethesda; Albert Lindenbaum, Dundalk; 
Elmer C. Hillman, Jr., Bladensburg; Jerome Mask. 

Legislative Committee: Victor H. Morgenroth, Jr., Chairman; 
Henry M. Golditch and James A. I. Parker, Kensington, Co-Chair- 
men; Walter E. Albrecht, Linthicum Heights; A. Lester Batie, 
Laurel; Albin A. Hayman, Salisbury; Morris Lindenbaum, Reisters- 
town; Lyndon B. Myers, Mt. Airy; Peyton N. Horne, Easton; Victor 
G. Mercer, Frederick; J. Ronald Reed, Hagerstown; Milton J. 
Fitzsimmons, Ellicott City; Howard E. Lamkin; Joseph Marmor, 
Frederick; James F. Salmon, LaVale; Milton Zentz; Robert E. 
Proudfoot, Oakland; Paul J. Snyder; Morris R. Yaffe, Rockville; — 
Herman Taetle, Silver Spring; Bernard Cherry; Lloyd N. Richard- 
son, Bel Air; Frank Block; Elmer W. Sterling, Church Hill; Howard 
L. Gordy, Salisbury; Aaron M. Libowitz; George M. Schmidt, 
Elkton; Simon Solomon; Halcolm S. Bailey, Ocean City; John F. 
Wannenwetsch; Gregory W. A. Leyko; Cecil E. Guild, Westminster; 
William J. Connor, Centreville; Jerome Mask; Henry G. Seidman; 
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Carl Walker, Indian Head; Herman B. Drukman; Hyman Davidov; 
Arnold L. Dickman. 

Auditing Committee: Jerome J. Cermak, Chairman; Solomon 
Weiner; Alexander J. Ogrinz, Jr.; Louis Davidov; Anthony G. 
Padussis; Herman B. Drukman. 

Membership Committee: Solomon Weiner, Chairman; Anthony 
G. Padussis, Isaac E. Kerpelman, Salisbury; Melvin J. Sollod, 
Silver Spring, Co-Chairmen; Irving Folus, Hyattsville; Hyman 
Davidov; David Newman, Havre de Grace; George J. Stiffman; 
Salvatore J. Latona, Mt. Rainier; Louis L. Glaser; Myer Stoler; 
Howard L. Gordy, Salisbury; Arnold L. Dickman; Irving I. Cohen; 
Alexander M. Mayer; Henry H. Sellers, Cumberland; Frank B. 
Clark, Ellerslie; Raymond Sacks, Lexington Park; A. Lester Batie, 
Laurel; Frederic T. Berman; Alvin Geser. 

Finance Committee: Alexander J. Ogrinz, Jr., Chairman; Her- 
man B. Drukman, Co-Chairman; H. A. B. Dunning; John F. Wan- 
nenwetsch; Solomon Weiner; Gregory W. A. Leyko; Lyndon B. 
Myers, Mt. Airy; Morris Lindenbaum, Reisterstown; Charles E. 
Spigelmire. 

Public Relations Committee: Charles E. Spigelmire, Chairman; 
Samuel Portney, Co-Chairman; Rebecca H. Davis; Charles W. 
Feldman; Donald O. Fedder; William C. Hill, Easton; Bernard B. 
Lachman; Milton Goldberg; Irvin Kamenetz; Howard S. Rice; 
Isaac E. Kerpelman, Salisbury; Milton A. Friedman; Joseph L. 
Combs, Jr.; Arthur C. Harbaugh, Hagerstown; Alphonse S. David, 
Easton; William Y. Kitchin, Annapolis; Sam A. Goldstein; 
Stephen J. Provenza; Irving Freed; William L. Pearlman; Louis 
Lindenbaum, Linthicum Heights; Henry J. Glaeser, Jr., Manchester; 
Henry W. Lawlor, LaPata; Morton L. Pollack; Ronald Schindler, 
Cumberland; Morton J. Schnaper, Bethesda; W. Harold Packett, 
Chevy Chase; Joseph Papermeister, Damascus; Isadore Singer, 
Laurel; S. W. Greenberg, Suitland, Nathan I. Gruz. 

Fair Trade Committee: Simon Solomon, Chairman; Alexander 
J. Ogrinz, Jr. and Herman Taetle, Silver Spring, Co-Chairmen; 
Jerome Mask; Victor H. Morgenroth, Jr.; Melvin J. Sollod, Silver 
Spring; Isaac E. Kerpelman, Salisbury; John H. Dougherty, Jr., 
Laurel; Morris R. Yaffe, Rockville; Robert J. Martin, LaVale; Wil- 
fred H. Gluckstern; Albert Lichtman; Morris Rendel; Robert F. 
Tomsko, Cumberland; Jacob L. Kronthal; Ellis Gadol; Silver Spring; 
Albin A. Hayman, Salisbury; Halcolm S. Bailey, Ocean City. 

Publications Committee: B. Olive Cole, Chairman; Milton 

Sarubin, Co-Chairman; Joseph U. Dorsch; John F. Wannenwetsch; 

Paul Reznek, Beltsville, Herman M. Kling; L. M. Kantner; Frank 

L. Black. 

Pharmacy Week Committee: Milton A. Friedman, Chairman; 

H. Nelson Warfield, Co-Chairman; Arthur C. Harbaugh, Hagers- 

town; Victor G. Mercer, Frederick; Max S. Ansell; Aaron M. Libowitz, 

Morris L. Cooper; Jerome A. Stiffman; Thomas M. Payne, Easton; 
Eugene Judy, Cumberland; N. W. Chandler, Landover Hills; Robert 

F. Nierman, Cumberland; W. L. Brunnett, Riverdale; Irvin L. 

Kamanitz, Salisbury; Louis Levitis, Silver Spring; John E. Donaldson, 
Washington; Stanley J. Yaffe, Odenton; David Greenfeld, Nathan 
Schwartz, Annapolis; David Newman, Havre de Grace. 

Pharmacy Committee: Wilfred H. Gluckstern, Chairman; Fred 

G. Sullivan, Hyattsville, Co-Chairman; Edwin C. Maisenhalder, Bel 

Air; Bernard Cherry; Harold D. Mondell; Joseph Freiman; George 
M. Schmidt, Elkton; Morton J. Schnaper, Bethesda; Howard L. 

Gordy, Salisbury; Alvin Rosenthal; Irving J. Gleiman; Lynn Sheetz, 

Cumberland; Samuel G. Block; Eli Fedder, Pikesville; Charles 

E. Pang. 
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Nominating Committee: Gordon A. Mouat, Chairman; Frank 

Block; George M. Schmidt, Elkton; Frank J. Macek; Hyman Davi- 

dov: Lester R. Martin, Cumberland; Albin A. Hayman, Salisbury. 

Resolutions Committee: Noel E. Foss, Chairman; Simon Solomon, 

Co-Chairman; Aaron M. Libowitz; Max M. Zervitz; Howard L. 

Gordy, Salisbury; Morris R. Yaffe, Rockville; Herman B. Drukman; 

James A. I. Parker, Kensington; Morton J. Schnaper, Bethesda; 

Walter E. Albrecht, Linthicum; John F. Neutze; John F. Wannen- 

wetsch; Francis S. Balassone; Frank Block; Frank L. Black. 

Civil Defense Committee: Gregory W. A. Leyko, Chairman; 

Philip Richman, Annapolis, Co-Chairman; Morris R. Walman; 

Milton Sarubin, Ellicott City; Robert P. Keech, Cumberland; C. W. 

Englander, Oakland; Sydney G. Weinberg; Isaac Kerpelman, Salis- 

pury; Ellis B. Myers; Simon Solomon; Noel E. Foss; Francis S. 

Balassone; Arthur C. Harbaugh, Hagerstown; S. Earl Webster, Cam- 

bridge; Norman J. Levin, Pikesville; William C. Hill, Easton; L. 

Heller, LaPlata; Milton J. Fitzsimmons, Ellicott City; L. H. Kraus, 

Jr., Salisbury; Edwin C. Maisenhalder, Bel Air; David Newman, 

Havre de Grace; Milton Waxman, Elkton; Walter T. Savage, Berlin; 

Flmer W. Sterling, Church Hill; James W. Truitt, Federalsburg; 

W. A. Braden, Silver Spring: W. D. Timmons, Cumberland; Victor 

G. Mercer, Frederick; Jacob H. Sapperstein, Cockeysville; Nathan 

Liss. 

Grievance Committee: Gordon A. Mouat, Chairman; District 

No. 1: Albin A. Hayman, Salisbury; Peyton N. Horne, Easton; 

District No. 2: Morris Shenker, Glen Burnie; Edward J. Passaro; 

District No. 3: N. W. Chandler, Landover Hills; Herman Taetle 

Silver Spring; District No. 4: Jay E. Levine, Hagerstown; Henry 

J. Glaeser, Jr., Manchester; District No. 5; Carlton W. Hanks, Sr. 

Cumberland; C. W. Englander, Oakland; District No. 6: Bernarc 

Cherry; Anthony J. Petralia. 

COMMITTEE FUNCTIONS 

Social Committee: 

To recommend a convention site to the Executive Committee 

To promote the convention generally: Contributions, entertain: 

ment, attendance, publicity. 

Building Committee: 

To inspect the Kelly Memorial Building and grounds. To recom: 

mend repairs, maintenance and improvements. 

Trade Relations Committee: 

To improve trade relations between manufacturers, wholesaler 

and retailers particularly in out-front merchandise. 

School of Pharmacy Committee: 

To assist the School of Pharmacy, University of Maryland i 
promoting the School and forming a close relationship betwee 

the Faculty, Student Body and members of the Association. 

Professional Relations Committee: 

A liaison between Pharmacy, Dentistry and Medicine. To en 
courage closer and better relations between these professions 
To foster meetings to discuss problems of common interes 
To promote better intra-professional relations. 

Legislative Committee: 

To study all legislation affecting Pharmacy—local, state an 
federal. To take an active part in preventing harmful legisla 
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lation and seeking beneficial legislation. To attend legislative 
sessions and hearings and participate in them if necessary. 

Membership Committee: 

To devise Ways and means of improving the membership in the 
Association both numerically and qualitatively. Active partici- 
pation to bring this about by mailing bills and calling on both 
delinquent and prospective members. 

Finance Committee: 

To study the financial needs of the Association for efficient 
operation. To prepare a budget and to recommend addition or 
deletion of expense items. 

Auditing Committee: 

To examine the books of the Association after the annual audit 
has been made. 

Public Relations Committee: 

To promote pharmacy through various medias—radio, television, 
newspapers, so that the public will have a better understanding 
and opinion of pharmacists and Pharmacy. 

Fair Trade Committee: 

To cooperate with the Fair Trade Service Bureau in the mainte- 
nance of Fair Trade in the State of Maryland, and to support 
legislation on both a State and National level pertaining to Fair 
Trade. 

Publications Committee: 

To examine the Maryland Pharmacist, official publication of the 
Maryland Pharmaceutical Association. To make editorial con- 
tributions, obtain advertisers and improve the publication gen- 
erally. 

Pharmacy Week Committee: 

To assist the American Pharmaceutical Association in promoting 
National Pharmacy Week. To encourage participation in retail, 
hospital, school and public exhibits. To provide suitable awards. 

Pharmacy Committee: 
To promote professional Pharmacy and the good practice of 
Pharmacy. 

Civil Defense: 

To join with Civil Defense authorities on all levels to provide 
pharmaceutical service in case of an attack. 

Grievance Committee: 

To reconcile public, interprofessional, and/or intraprofessional 
complaints brought against the practitioners of Pharmacy. 

Resolutions Committee: 

To gather and prepare resolutions for presentation at the annual 
Convention. 

Nominating Committee: 

To present a slate of officers, executive committee and nomi- 
nees for the Maryland State Board of Pharmacy to the annual 
convention for election as stated in the Constitution of the 
Association. 

Executive Committee: 

The governing body of the Association as stated in the Con- 
stitution. | 
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INFORMATION ON THE FURNISHING OF PRESCRIPTIONS & MEDICAL 

REQUISITES TO VETERANS ADMINISTRATION BENEFICIARIES. 

NOTE: This service is furnished by the Maryland Phar- 

maceutical Association to members of the Association only. 

The Maryland Pharmaceutical Association (the Contractor ) 

agrees to make available during the period from July 1, 1959 to 

June 30, 1960, all services outlined below. 

1. SERVICES: The Contractor through the pharmacies of the 

State of Maryland, which are owned, managed, or operated by regis- 

tered pharmacist members of the’Association agrees to supply drugs 

and medical requisites on prescriptions to Veterans Administration 

beneficiaries entitled thereto. 

2. PRESCRIPTIONS: For the purpose of this contract, an origi- 

nal written prescription on VA Form 10-2577, the physician’s or 

dentist’s regular printed prescription blank bearing the date writ- 

ten, the name and postal address of the patient and the signature of 

the prescribing physician or dentist to the statement “I am author- 

ized to treat, and prescribe for the above-named Veterans Adminis- 

tration patient’ will be considered proper authorization to a par- 

ticipating pharmacy. (Statement of authorization may be written, 

printed, typed, or stamped upon either side of the prescription blank.) 

3. MEDICAL REQUISITES: Medical requisites will be supplied 

only on the original written prescription of a physician or dentist 

and will bear the same information and authorization statement as 

required for prescriptions for medication. Medical requisites as re- 

ferred to herein are defined to include only the following listed 

items: 

a. ACCESSORIES 

. Hypodermic (insulin or other) syringe and two (2) needles 

. Two (2) hypodermic needles 

. Atomizer 

. Nebulizer 

Hot water bottle 

Fountain syringe 

Combination hot water bottle and syringe 

. Ice bag 

Se lcescap 

10. Urinal 

11. Bed pan 

12. Enema can 

13. Feeding tube 

14. Ear and ulcer syringe 

15. Urethral catheter 

b. DRESSINGS 

1. Gauze Bandages 

2. Sterile Pads 

3. Adhesive Tape 

4. Sterile Absorbent Cotton 
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The items listed in subparagraph b. are for use only in con- 

nection with the application of medication prescribed for immediate 

needs following an authorized treatment, and are not intended for 

prolonged continuing use in chronic cases. They may be furnished 

on prescription in accordance with paragraph 2, only when such 

prescription is accompanied by a properly documented prescription 

for medication requiring the use of such accessory items for its ap- 

plication as prescribed. Quantities furnished by pharmacists will 

not exceed amounts prescribed and will not exceed in total value on 

any one prescription the schedule price of the accompanying pre- 

scriptions for local medication requiring such prescribed dressing. 

Pharmacists are authorized to adjust downward, quantities of 

items furnished under b., if necessary to come within the above 

maximum cost limitation, certifying the quantity furnished and price 

charged, and obtaining the signature of receipt as provided un- 

der 4 b. 

Prescriptions for dressings (3b) will be attached by the pharma- 

cist to the accompanying prescription for local medication when 

submitted for payment. 

4. RECORD OF PRESCRIPTION: a. The Contractor will re- 

quire all participating pharmacies to file copies (or originals if 

required by State or Federal Laws) of all prescriptions filled for 

Veterans Administration beneficiaries and to maintain a list, by 

prescription numbers, of all prescriptions subject to this plan for 

the purpose of inspection. 

b. The Contractor will require all participating pharmacies to 

submit to it monthly every original prescription (See paragraph 4c) 

filled under the provisions of this contract, for which claim for pay- 

ment is made. Such prescriptions will be clearly marked in ink, or 

typewritten, with the date filled and fee established. Prescription 

will bear the signature of the Veterans Administration beneficiary 

for whom the prescription was written to the statement “I acknowl- 

edge receipt of prescription No. .......... (or medical requisite— 

which must be described by common name) on ...... (Date aes: * 

c. Certified copies of narcotic prescriptions will be accepted. 

However, such copies must bear, in addition to other statements and 

signatures, the signature of the beneficiary to the acknowledgment 

of receipt. Carbon copy of the veteran’s signature on the true copy 

of the prescription will be acceptable for payment processing pur- 

poses provided the signature is legible. Typewritten signatures will 

not be acceptable. 

d. When it is not possible to secure the signature of the bene- 

ficiary without hardship, the signature of a responsible adult rep- 

resentative of the beneficiary may be accepted. If neither can be 

obtained, certification to that effect may be accepted. 

e. An itemized invoice must accompany all prescriptions for- 

warded to the Maryland Pharmaceutical Association for payment. 

5. FEES: a. Fees for prescriptions will be in accordance with 

the prescriptions schedule, which is attached hereto, and made a part 
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of this contract, it being understood that such fees are not in excess 

of the rates charged for identical services to other persons who are 

not Veterans Administration beneficiaries. 

b. Charges allowable for medical requisites will be the estab- 

lished Fair Trade minimum retail price, if in effect, for such arti- 

cles. If Fair Trade is not in effect, the charges allowable will be the © 

prevailing retail price of the participating pharmacy for such: article 

to other persons who are not Veterans Administration beneficiaries. 

PRESCRIPTION SCHEDULE FOR VETERANS ADMINISTRATION 
BENEFICIARIES EFFECTIVE JULY 1, 1958 

Average Price Includes Cost, Profit, Container (5) Charge & Professional Fee 

E a g 3 g < 2 = k: 

rane Wits or 4D beni stoi Sees 
= 3 3 SNe My ae é Ay S as g 

F Ale ZElgije® 6 Sle] 2 c.g 
2 ale 8 a|aa © mys E gs ‘é pT ELE celle ete eege gare eee 
= g ¢ Bh als a E 25 1 = 
ro) = See Nees f=] a) =] by S Le! 

> m & o aim og = er es = 
S > fc = = ge x a 
a eS 4 23] = c=) 

Avg. Avg. Avg. Avg. Avg. Avg. Avg. 

ib foun. 1.00 1.00 1.00 1.00 1.00 1-2 1.00 1.00 

A ob ep 1.00 1.00 1.00 1.00 1.00 3 1.00 1.00 

4 dr. 1.00 1.00 1.00 1.00 1.00° 6 1.00 1.50 

Oz. 1.00 1.25 1.00 1.00 1.00 12 1.25 2.25 

2 OZ. 1e25 1.50 1.00 1.50 1.25 18 1.50 3.00 

SEOZe 1.50 2.00 1.25 2.00 1.50 20 lee 3.25 

4 oz. Woe 2.50 1.50 2.50 1b tS) 24 2.00 Slo 

6 OZ. 2.00 — 1h ys) 3.00 2.00 36 205 4.25 

8 OZ. 2.50 — 2.00 Eup 2.20 40 3.00 4.75 

12 oz. 2.15 —_— FAAS 4.50 2.50 50 3.50 5.00 

16 oz. 3.50 — 2.50 5.00 3.00 100 6.00 8.50 
] 

(If exact quantity called for is not listed, charge at rate of 

the average of the two nearest quantities given.) 

Instructions 

1. Above prices are AVERAGE and subject to modification where 

dose varies or where one or more ingredients are very expensive. In 

general, when the cost (1) of the amount used of any ingredient 

(2) equals or exceeds 1/5 of the Schedule price add the cost of the 

amount used of such ingredient, to the Schedule price. 

2. In every case where calculated price is an odd number, adjust 

price to the nearest number divisible by 5. If more than one calcu- 

lation is required, adjust number after each calculation. 

3. For all Proprietaries or other manufactured products in origi- 

nal manufacturer’s size or quantity cost (1) plus 66%, or prevailing 

over counter price, if any, whichever is lower. 
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4. For less than manufacturer’s size (3) of any liquid, solid or 

powder Proprietary (4) with wholesale cost of $4.00 or less for the 

quantity dispensed charge Schedule price, or cost (1) of quantity 

dispensed plus 75%, whichever is higher. If in combination, follow 

Schedule (or cost of quantity dispensed plus 75%, whichever is 

higher) and Instruction 1. For less than manufacturer’s size (3) of 

any liquid, solid or powder Proprietary with wholesale cost of more 

than $4.00 for the quantity dispensed charge cost of quantity dis- 

pensed plus 66%. 

5. For less than manufacturer’s size (3) of any Tablet, Pill, 

Capsule, etc. with wholesale cost of $4.00 or less for the quantity 

dispensed, charge cost (1) of quantity dispensed plus 150% for all 

quantities up to and including one-fourth of manufacturer’s size; 

charge cost of quantity dispensed plus 100% for all quantities up to 

and including one-half of manufacturer’s size; charge cost of quan- 

tity dispensed plus 75% for all quantities greater than one-half of 

manufacturer’s size. For less than manufacturer’s size (3) of any 

Tablet, Pill, Capsule, etc., with wholesale cost for the quantity dis- 

pensed of more than $4.00 charge wholesale cost of quantity dis- 

pensed plus 75%. 

6. Minimum price for any prescription $1.00. 

7. Prescription prices will not exceed those charged nonveterans 

for identical prescriptions. If schedule prices exceed those on record 

in the pharmacy’s prescription file for identical prescriptions for 

persons who are not VA beneficiaries, adjust price to lower figure. 

(1) “Cost means Wholesaler’s price. 

(2) “Ingredient” does not include vehicle. No increase in price 

should be made for cost of vehicle unless such cost equals 

or exceeds one-half of Schedule price. In such cases add 

one-half the cost of the amount (of vehicle) used to the 
Schedule price. 

(3) “Size.” Where more than one size is listed base price on 

cost of size nearest to quantity dispensed. 

(4) “Proprietary” includes all ‘Specialties,’ Trade Marked 

items, specific manufacturer’s product, etc. 

(5) Best Quality and adapted to intended use of medicament, 

(e.g. dropper bottle, ophthalmic tube, etc.) 

ONLY THESE NARCOTIC PREPARATIONS MAY BE SOLD 
ON ORAL OR TELEPHONED PRESCRIPTION 

The Federal Bureau of Narcotics has issued its list of narcotic preparations 
that can be sold on oral prescription. 

The Maryland Law is now also in effect. Following is the Federal Bureau's 
oral prescription narcotic list: 

(1) CODEINE (methylmorphine): Codeine content of compound 
must not exceed eight grains per fluid oz. or one grain per dosage 
unit. Codeine must be compounded with— 

(a) “one or more active non-narcotic ingredients in recognized 
therapeutic amounts” (examples — Empirin Compound with 
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Codeine, A.P.C. with Codeine, Coricidin with Codeine, Trigesic 

with Codeine) ; or 

(b) “an equal or greater quantity of any isoquinoline opium 

alkaloid or salt thereof” (example—Copavin) . 

(2) DIHYDROCODEINONE (Hydrocodone, Dicodid, Hycodan) or 

any salt thereof: Dihydrocodeinone content of compound must not 

exceed one and one-third grains per fluid oz. or one-sixth grain per 

dosage unit. Dihydrocodeinone must be compounded with— 

(a) “one or more active non-narcotic ingredients in recognized 

therapeutic amounts (examplés—Bicotussin Syrup, Coditrate) ; 

or 

(b) “a fourfold or greater quantity of any isoquinoline opium 

alkaloid or salt thereof” (example—Dihydrocodeinone 4 mg. 

with Papaverine, 16 mg.). 

(3) DIHYDROHYDROXYCODEINONE (Oxycodone, Eucodal) or 

any salt thereof when compounded with one or more active non- 

narcotic ingredients in recognized therapeutic amounts. Dihydrohy- 

droxycodeinone content must not exceed two-third grain per fluid oz. 

or one-twelfth grain per dosage unit. (example—Percodan, Nucodan) 

(4) DIONIN (Ethylmorphine) or any salt thereof when compounded 

with one or more active non-narcotic ingredients in recognized 

therapeutic amounts. Dionin content must not exceed one and one- 

third grains per fluid oz. or one-sixth grain per dosage unit (example 

—Terpin Hydrate and Creosote compound with Dionin). 

(5) ANY ISOQUINOLINE ALKALOID OF OPIUM or any salt of any 

such isoquinoline alkaloid, alone or in combination with other active 

non-narcotic medicinal ingredients. According to the Narcotics 

Bureau, the only isoquinoline alkaloids of opium currently on the 

market are: Papaverine, Narcotine, Cotarnine, and Narceine. 

(6) APOMORPHINE or any salt thereof alone or in combination 

with other active non-narcotic medicinal ingredients. 

(7) NALLINE (N-allyl-normorphine, Nalorphine) or any salt 

thereof alone or in combination with other active non-narcotic 

medicinal ingredients. It is an antidote for morphine poisoning. 

Oral Prescription Narcotic List Does Not Include— 

(1) Straight Codeine, Dihydrocodeinone, Dihydrohydroxycodeinone, 

or Dionin. An effort was made to get straight Dionin included in the 

list for ophthalmic solutions, but was unsuccessful. 

(2) MORPHINE or any of its salts or compounds, except when they 

are included in preparations that have previously been known as 

exempt narcotics. In fact, oral prescriptions can be accepted for any 

exempt narcotic preparation. This is logical because any exrempt 

narcotic preparation can be sold over-the-counter without any pre- 

scription within the limits set by federal and state laws and regu- 

lations. 
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(3) METHADONE COMPOUNDS (Amidone, Adanon, Dolophine). 

Methadone compounds with other non-narcotic ingredients were 

proposed with certain dosage limitations, but were not included in 
the final list. 

(4) OPIUM COMPOUNDS with other non-narcotic ingredients for 
topical application were proposed, but not included. 

(5) DEMEROL (Pethidine, Meperidine): Dilaudid (Dihydromor- 
phinone) ; Cocaine; Pantopon; Metopon; Dromoran; Isomethadone; 
Methadol; Nisentil (Alphaprodine); Heptazone (Thebaine); Phen- 
adoxone. 

Oral Prescriptions Must Be Reduced To Writing And Filed; No Refills 

Like oral prescriptions for non-narcotic drugs under the Food and 
Drug Administration’s Durham-Humphrey (D-H) law, and under 
our own Maryland Law, (the dangerous drug law) narcotic oral 
prescriptions must be reduced to writing promptly by the pharmacist 
and must be filed. The oral prescription narcotic law specifically 
requires that prescriptions be kept for two years. 

Oral prescriptions can be accepted from any physician or other 
practitioner who has a narcotic registration. The practitioner must 
supply the pharmacist with the same information required for a 
written narcotic prescription. 

Unlike FDA’s Durham-Humphrey law, and our own harmful drug 
law, refills cannot be authorized on either a written or an oral 
narcotic prescription (except, of course, in the case of exempt nar- 
cotic preparations). A new prescription must be obtained each time. 

There Are Now Three Classes of Narcotic Preparations 

So far as the physician and the pharmacist are concerned, the new 
federal law and list issued by the Federal Bureau have the effect of 
creating three classes of narcotic preparations: 

(1) WRITTEN PRESCRIPTION NARCOTICS: All narcotic 
preparations that do not fall in either of the next two categories 
still require the presentation of a written prescription before the 
pharmacist can deliver the drug. 

(2) ORAL PRESCRIPTION NARCOTICS: Oral prescriptions 
can be accepted by the pharmacist for preparations on the 
Federal Bureau’s list in those states where such oral prescrip- 
tions are legal under state law (Maryland). Oral prescriptions 
can be accepted for prescriptions that require compounding by 
the pharmacist as well as those available in pharmaceutical 
specialty form. 

(3) EXEMPT NARCOTICS: No prescription is required for 
exempt narcotics which can be sold over-the-counter, but federal 
law requires a written record of each sale in a registration book. 
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Except for the simple fact that oral prescriptions are authorized for 

a limited list of narcotic preparations, the new federal law and 

regulations do not change anything else with regard to the re- 

sponsibilities of physician and pharmacists in the handling of 

narcotics. For example— 

Even if the physician supplies a pharmacist with a prescription, 

the latter cannot sell him narcotics for use in his office or other 

practice. The physician is not supposed to get any narcotics for 

these purposes unless he uses his official narcotics order form. 

If a pharmacist is registered‘as a “wholesaler,” he can supply a 

physician via an official order form. 

NOTE: 

A number of narcotics, which are considered exempt under 

Federal Law, are not exempt under State of Maryland Laws. Only 

a narcotic specifically cited by Maryland Law as an exempt 

narcotic may be so sold. 
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ARTICLES OF INCORPORATION 

Know all men by these presents, That we, M. L. Byers, David M. R. 

Culbreth, Joseph B. Garrott, E. M. Foreman, John W. Geiger, Samuel Mans- 

field, J. Charles Smith, Columbus V. Emich, Albion J. Corning, John T. 

Thomsen, D. C. Auginbaugh, Edwin Eareckson, William Simon and J. Walter 

Hodges, being citizens of the United States, and a majority of whom are 

citizens of the State of Maryland, do hereby certify that we do, under and 

by virtue of the General Laws of this State, authorizing the formation of cor- 

porations, hereby form a corporation under the name of “The Maryland 

State Pharmaceutical Association of Baltimore City.” 

We do further certify, that the said corporation, so formed is a cor- 

poration for the purpose of bringing together the reputable Pharmacists, 

Chemists and Druggists of the State, that they may by thorough organization 

and united effort advance the science of Pharmacy, promote scientific  re- 

search, and in the interest of the public strive to have enacted just, stringent 

laws, to prevent the adulteration of food and medicines, and to confine the 

compounding and sales of medicines to regularly educated Pharmacists; that 

the term of existence of said corporation is limited to forty years; and that 

the said corporation is formed upon the articles, conditions and provisions 

herein expressed, and subject in all particulars to the limitations relating 

to corporations, which are contained in the General Laws of this State. 

We do further certify, that the operations of said corporation are to be 

carried on in the State of Maryland, and that the principal office of the said 

corporation will be located in Baltimore City. 

We do further certify that the said corporation has no capital stock. 

We do further certify that the said corporation will be managed by the 

officers, and that the said M. L. Byers, David M. R. Culbreth, Joseph B. 

Garrott, E. M. Foreman, John W. Geiger, Samuel Mansfield, J. Charles 

Smith and Columbus V. Emich are the names of the Officers who will manage 

the concerns of the said corporation for the first year. 

In Witness WueErEoF, We have hereunto set our hands and seals this 

twenty-sixth day of November, in the year eighteen hundred and eighty-nine. 

M. L. Byers (Seal) Cotumpus V. Emicu (Seal) 

Daviw M. R. Cursretu, M. D. (Seal) Joun T. THOMSEN (Seal) 

JosepH B. GarrortT (Seal) D. C. AUGHINBAUCH (Seal) 

E. M. Foreman (Seal) | Epwin EARECKSON (Seal) 

JoHNn W. GEIGER (Seal)  Witt1Am Simon (Seal) 

SAMUEL MANSFIELD (Seal) J. Watter Hopces (Seal) 

J. CHARLES SMITH (Seal) A. J. Cornine (Seal) 
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A CODE OF ETHICS 

For the guidance of members of this Association and all pharmacies of 

the State who may wish to follow the higher practice of their profession. 

RESPECTING THE PHARMACIST HIMSELF 

First—He should, by study, experimentation, investigation and practice, 

thoroughly qualify himself to fully meet and competently transact the daily 

requirements of his vocation. 

Second—He should possess a good moral character and should not be 

addicted to the improper use of narcotic drugs nor the excessive use of 

alcoholic stimulants. 

Third—He should constantly endeavor to enlarge his store of knowledge; 

he should, as far as possible, read current pharmaceutical literature; he 

should encourage all such pharmaceutical organizations as seen to be help- 

ful to the profession, and so deport himself as not to detract from the 

dignity and honor of the calling this Association, especially is trying to 

elevate. 

Fourth—He should accept the standards and requirements of the United 

States Pharmacopoeia and the National Formulary for the articles of Materia 

Medica and the preparations recognized by these publications, and, as far 

as possible, should promote the use of these and discourage the use of pro- 

prietaries and nostrums. 

RESPECTING THE PHARMACIST’S RELATION WITH THOSE 

From WuHom He Makes PURCHASES 

First—He should deal fairly with these, all goods received in error or 

excess, and all undercharges, should be as promptly reported as are short- 

ages and overcharges. Containers not charged for and not included in the 

charge of contents should be carefully returned, or, if used should be credited 

to the party to whom they belong. 

Second—He should earnestly strive to follow all trade regulations and 

rules, promptly meet obligations, closely follow all contracts and agreements, 

and shoud not encourage or sanction any division of quantity purchases not 

contemplated in the terms of sale. 

RESPECTING THE PHARMACIST’S RELATION WITH His 

FELLOW-PHARMACIST 

First—In this relationship he should, especially, “do as he would be done 

by.” He should not make any comment or use any form of advertisement 

that will reflect upon a member of the profession, generally or specifically. 

Nor should he do that which will in any way discredit the standing of other 

pharmacists in the minds of either physicians or laymen. 

Second—He should not obtain, surreptitiously, or use the private form- 

ulas of another, nor should he imitate or use another’s preparations, labels 

or special forms of advertising. 

Third—He should not fill orders or prescriptions which come to him by 

mistake. Prescription containers with copies and labels of another phar- 
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macist upon them may be filled by him upon request but he must invariably 
replace the labels with his own, thereby assuming proper responsibility. 

Fourth—He should never request a copy of a prescription from another 
pharmacist; the owner of the prescription, being alone entitled to a copy, is 
the proper person to ask for it. 

Fifth—He may borrow merchandise from another pharmacist, provided 
the practice is reciprocal and equally agreeable to both parties; but the better 
form is to pay a sum for the desired article equal to the cost and half of the 
profit to be obtained. 

Respectinc THE PuHarmacist’s RELATION WitH PurystciaNs 

First—He should positively refuse to prescribe for customers except in 
case of urgent emergency. 

Second—He should not, under any circumstances substitute one article for 
another, or one make of an article for another, in a physician’s prescription 
without the physician’s consent. 

Third—He should refuse to re-fill prescriptions or give copies of them 
when so instructed by the physician. 

Fourth—He should not put advertisement of any kind on prescription 
blanks furnished to the physician, including the name and address of the 
pharmacy or pharmacist. 

Fifth—He should not place copies of prescriptions upon containers un- 
less ordered to do so by the prescriber, even though the patient should request 
it. Nor should he use any word or label, like “For External Use,” ‘‘Poison,” 
“Caution,” etc., with due regard for the wishes of the prescriber, provided 
the safety of the patient and family is not jeopardized. 

Sixth—Whenever there is a doubt as to the correctness of the physician’s 
prescription or directions, he should invariably confer with the physician in 
order to avoid possible mistakes or unpleasantness; changes in prescriptions 
should not be made without such conference. 

RESPECTING THE PHARMACIST’s RELATIONS WitH His PatTRoNs 

First—He should seek to merit the confidence of his customers, which, 
when won, should be jealously guarded and never abused by extortion or 
misrepresentation. 

Second—He should supply products of standard quality only to patrons, 
excepting when something inferior is specified and paid for by them. 

Third—He should charge no more than fair, equitable prices for mer- 
chandise and prescriptions; but the time required for the proper preparation 
of prescriptions should be duly considered and paid for. 

Fourth—He should hold the safety and health of his patrons to be of 
first consideration; he should make no attempt to treat disease nor strive 
to sell nostrums or specifics simply for the sake of profit. 

Fifth—He should consider the reckless or continued sale of drugs to 
habitues and the illicit sale of abortive medicines or poisons to be practices 
unbecoming a gentleman, a pharmacist and a member of this Association. 
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CONSTITUTION AND BY-LAWS 

Revised and Adopted June 28, 1956 

Preamble 

WHEREAS, to promote progress and te guard the well-being of our pro- 

fession within the State, Pharmacists should be thoroughly organized, and 

Wuereas, the relations existing between Pharmacists, Chemists, Drug 

Wholesalers and Manufacturers are, and ought to be, of the most intimate 

and confidential character, and 

Wuereas, there exists great necessity for the enactment of just, and 

stringent laws in the interest of the public, to guard against the adulteration, 

abuse and misrepresentation of drugs and medicines and to confine the com- 

pounding and dispensing of drugs and medicines to those who are thoroughly 

competent and duly licensed. Therefore, be it 

Resolved, that we, the Pharmacists, Chemists, Drug Wholesalers and 

Manufacturers of the State of Maryland in convention assembled do hereby 

organize ourselves into a permanent association and adopt the following 

Constitution and By-Laws. 

CONSTITUTION 

ARTICLE J, 

This Association shall be known as the MARYLAND PHARMACEUTICAL 

ASSOCIATION INCORPORATED. 

ARTICLE II, 

OBJECT OF THE ASSOCIATION: 

The object of this Association is to bring together the reputable Pharma- 

cists, Chemists, and Allied Members of the drug industry of the State, that 

they may, by thorough organization and united effort, advance the science 

of Pharmacy promote scientific research and, in the interest of the public, 

sirive to have enacted just, and stringent laws conforming to state and fed- 

eral regulations, and to prevent the adulteration, abuse and misrepresentation 

of drugs and medicines and to confine the compounding and sale of drugs and 

medicines to duly educated and licensed pharmacists. 

ArticLe III. 

TYPES OF MEMBERSHIP: 

Section 1. This Association shall consist of active, associate, affiliate, 

honorary and life members. 

Section 2. ACTIVE MEMBERS: Any registered pharmacist in the State 

of Maryland, of good moral character and professional standing, who shall 

have attained the age of twenty-one years, shall be eligible to active mem- 

bership in this Association, upon subscribing to the constitution and by-laws 

of this Association and payment of dues for the current year, and shall be 

entitled to all the rights, privileges and benefits of the Association. Applica- 

tions shall be made on the form prescribed by the Executive Committee and 



TONIC a hat YelrANeD alvlt Ait Wi aC ins. TL 169 

shall be approved by the vote of a majority of the Executive Committee. None 

of the above qualifications shall change the status of any Active Member at 

this time. 

Section 3. ASSOCIATE MEMBERS: Any registered pharmacist who does 

not have a proprietary interest in a drug store or pharmacy, any registered 

assistant pharmacist; pharmacy interne; educator; or any person of an allied 

profession or calling in the State of Maryland, of good moral character and 

professional standing, who shall have attained the age of twenty-one, shall be 

eligible to associate membership in this Association, upon subscribing to the 

constitution and by-laws of this Association and the payment of dues for the 

current year, and shall be entitled to all the rights, privileges and benefits of 

the Association, except the right to vote or hold office in the Association. 

Section 4. AFFILIATE MEMBERSHIP: Any non-registered pharmacist 

in the State of Maryland or others who have a proprietary or managerial in- 

terest in a drug store or pharmacy; any owner, members of a corporation 

or executive of an allied business or calling in the State of Maryland, of good 

moral character and standing, who shall have attained the age of twenty-one, 

shall be eligible to affiliate membership in this Association, upon subscrib- 

ing to the constitution and by-laws of this Association, and the payment of 

dues for the current year, and shall be entitled to all the rights, privileges 

and benefits of the Association, except the right to vote or hold office in the 

Association. 

Section 5. LIFE MEMBERSHIP: Any active member who has paid at 

least twenty-five years continuous dues, may pay ten years current dues in 

advance to the Treasurer and shall be a life member. Life members shall have 

all the rights and privileges of active members, including the right to vote, 

but are not required to pay the annual dues, thereafter. 

Section 6. HONORARY MEMBERS: Professional men, physicians, phar- 

macists, chemists, scientists and other persons of merit, not actively engaged 

in the practice of retail pharmacy, shall, upon the vote of 80% of the Execu- 

tive Committee, be declared honorary members and shall be entitled to all 

the privileges of the other classes of members except the right to vote and 

to hold elective office. They shall not be required to pay annual dues. 

ArticLe [V. 

OFFICERS AND EXECUTIVE COMMITTEE: 

The Officers of this Association shall consist of a President, four Vice- 

Presidents, an Executive Secretary, a Treasurer, and an Executive Committee 

composed of representatives of five districts, and Baltimore City, comprising 

the State of Maryland. Originally, each district shall have representation 

based on two members on the Executive Committee for each of the five dis 

tricts and three members for Baltimore City, regardless of store population 

After adoption of this Constitution, any of the five districts and Baltimore City 

shall be entitled to one extra member on the Executive Commitee on the 

basis of one member for every twenty-five dues paid members in the district 

or Baltimore City. Representation shall not exceed five members to the Execu: 

tive Committee from any one district or Baltimore City. 
\ 
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District 1: Eastern Shore. To include. the following counties: Caroline, 

Cecil, Dorchester, Kent, Queen Annes, Somerset, Talbot, Wicomico and 

Worcester. 

District 2: Central. To include the following counties: Anne Arundel, Ballti- 

more, Harford and Howard. 

District 3: Southern. To include the following counties: Calvert, Charles, 

Montgomery, Prince Georges and St. Marys. 

District 4: Northern. To include the following counties: Carroll, Frederick 

and Washington. 

District 5: Western. To include the following counties: Allegany and Gar- 

rett. 

District 6: Baltimore City. To include the corporate city limits. 

All officers of this Association except the Executive Secretary shall be 
elected annually by ballot, and shall hold office until their successors are 

elected and have qualified. The Executive Secretary shall be appointed by the 

Executive Committee, to serve and act during the term of said Executive 

Committee. 

Ex-Officio members may be elected annually by ballot, to the Executive 
Committee because of the office they hold. Ex-Officio members to the Exec- 

utive Committee shall not vote. 

The President of the Association shall become a member of the Executive 

Committee for the year immediately following his term as president, and he 

shall serve as chairman of the Executive Committee during this period. 

ARTICLE V. 

AMENDMENT OF CONSTITUTION: 

Every proposition to alter or amend this Constitution must be submitted 

in writing, and, after being read at a duly constituted meeting shall be 

referred to the Executive Committee, and lie over until the next annual or 

duly constituted meeting of the Association, when, upon receiving an affir- 

mative vote of two-thirds of the members present, it shall become part of this 

Constitution. 

ARTICLE VI. 

QUORUM: 

Twenty-five members shall constitute a quorum for the transaction of 

business. 

BY-LAWS 

ARTICLE I, 

DUTIES OF THE PRESIDENT: 

The President shall preside over all meetings of this Association; he 

shall decide all questions of order, subject, however, to an appeal. He shall 

appoint all committees, unless their appointment is otherwise ordered by the 
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Association and shall be ex-officio, a member of the Executive and each 

standing committee. He shall present at each annual meeting a report and 

shall make such suggestions as may seem to him suitable to promote the 

interest and better carry out the objects for which this Association has been 

organized. He shall authenticate all proceedings by his signature. 

ArTICcLE II. 

DUTIES OF THE OFFICERS: 

In the absence of the President, or his inability to act, his duties shal] 

devolve upon the Vice-Presidents in their order of rank. 

ArtIc.e III. 

DUTIES OF THE EXECUTIVE SECRETARY: 

The Executive Secretary shall make and keep correct minutes of the 

proceedings and conduct all the correspondence of the Association. He shall 

be ex-officio, a member and Secretary of the Executive and each Standing 

Committee. He shall carefully preserve on file all reports and papers of every 

description, and it shall be his duty, under direction of the Executive 

Committee, to edit the Maryland Pharmacist, publish and distribute the 

Proceedings of the Association, countersign all orders upon the Treasury and 

shall be paid an annual salary of a sum to be determined by the Executive 

Committee. 

ARTICLE IV. 

DUTIES OF THE TREASURER: 

The Treasurer shall collect and safely hold all dues and other funds 

belonging to the Association, to the order of the Executive Committee. He 

shall report to the Executive Committee the status of membership of the 

Association. He shall at each Executive Committee meeting render a state- 

ment of his accounts showing all income and expenditures. He shall at each 

annual meeting render a statement of his accounts to the Executive Com- 

mittee for audit and report a copy of the same to the Association. He shall 

be ex-officio, a member of the Executive Committee. He shall keep a separate 

account for the monthly journal, charging all expenses and crediting all re- 

ceints, setting out this account separately in his annual report. He shall 

countersign all orders upon the Treasury. 

ARTICLE V. 

DUTIES OF THE EXECUTIVE COMMITTEE: 

The property and affairs of the Association shall be managed by the 

Executive Committee, consisting of the President, the four Vice-Presidents, 

the Chairman, who is the immediate preceding president, and members rep- 

resenting the districts of the State as determined in the Constitution. To the 

extent that the corporation laws of this State permits, the Executive Com- 

mittee shall be the governing body of the Association and shall have and be 

entitled to exercise all the power of the members. The Chairman and mem- 

bers at large of the Executive Committee shall be elected by ballot at 

the annual meeting of the Association and shall hold office until their suc- 

cessors are elected and have qualified. In case of resignation. removal or death 
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of any member of the Executive Committee, the vacancy shall be filled by 

the remaining members of the Executive Committee, and the new committee 

member shall hold office until the election and qualification of his successor. 

The Executive Committee sha!l meet at such times and places as the 

committee may determine. Special meetings of the Committee may be called 

at any time by the President or by a majority of the committee. 

No member of the Executive Committee shall receive any compensation 

for his services as such. 

Ten members of the Executive Committee shall constitute a quorum for 

the transaction of any business at any regular or special meeting of the 

Executive Committee. 

ArticLe VI 

MEETINGS: 

This Association shall hold its meetings annually at such time and place 

as the Executive Committee may name and shall give thirty days written 

notice thereof to the membership. Special meetings shall be called, upon the 

written application of ten members, directed to the President; said written 

application before being acted on must be submitted to the Board of Trustees, 

and receive the approval of a majority of said Board of Trustees, and at 

least fifteen days notice be given of the time, place and object of meeting 

in special session. Regional meetings may be held at such place as the 

President may designate which the officers and chairman of committees 

especially shall attend. 

ArTicLe VII 

BOARD OF TRUSTEES: 

The officers of the Association shall constitute a Board of Trustees for 

the transaction of any business that may be intrusted to it. 

ArticLte VIII 

FISCAL YEAR: 
The fiscal year of this Association shall be the calendar year. 

ARTICLE IX. 

FINANCIAL ADMINISTRATION: 

All checks or orders for payment of money shall be signed by such officer 

or officers as may, from time to time, be designated by the Executive Com- 

mittee, provided such papers be signed by the Treasurer with the approval 

of the President or such other officer designated by the President. 

All other contracts, obligations and documents of all kinds shall be 

executed by the President, whose signature shall be witnessed by the: Sec- 

retary after approval, shall first have been given by the Executive Committee 

and shall include such signature or signatures of officers as may be required 

or designated by the Executive Committee. 

All active and affiliate members in order to maintain their status as 

members in good standing are required to pay dues in the amount of 

Twenty-five dollars a year, payable January Ist of each year, in advance. 

Two dollars of each active and affiliate members dues collected shall be 

earmarked for “Kelly Memorial Building Maintenance, Only.” 
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All Associate members in order to maintain their status as members in 

good standing are required to pay dues in the amount of Five dollars a year, 

payable January Ist of each year, in advance. 

Any member, whose dues shall be in arrears for one year shall, after due 

notification from the Treasurer, lose ‘his rights as a member. 

The Executive Secretary and Treasurer shall each receive a salary in 

such amount as the Executive Cummittee may determine for his services. 

An annual audit shail be prepared by a certified public accountant, who 

has been approved by the Executive Committee, at the close of business 

on May 3lst each year. A full and true report of the annual audit shall be 

given at the annual meeting of the Association. 

ARTICLE X. 

ORDER OF BUSINESS: 

The Executive Committee shall furnish the order of business for each 

regular and annual meeting and shall furnish the Executive Secretary a draft 

of progress at least thirty days before the date of such meetings. 

ARTICLE XI. 

APPOINTMENT TO STATE BOARD OF PHARMACY: 

A list of members of the Association, in good standing, being skilled and 

competent pharmacists who have had at least five years active pharmaceutical! 

experience in compounding and dispensing physician’s prescriptions, shall be 

submitted by the executive committee to the nominating committee, which 

latter named committee shall recommend at the annual meeting of the Associa- 

tion, a list of three eligible members for each vacancy to be filled by ap- 

pointment of the Governor of the State of Maryland to the Maryland Board 

of Pharmacy. None of the candidates may be connected with the School of 

Pharmacy, either as a teacher, instructur, or a member of the Board of 

Trustees. The Board of Pharmacy shall consist of two members of the City 

of Baltimore, two members of the Counties of the State, and one member 

of either the City of Baltimore or the Counties of the State. The appointment 

shall be for a period of five years. In case of any vacancy or vacancies, 

whether from expiration of term, resignation, death or otherwise, the Govy- 

ernor shall appoint a successor from a list of Pharmacists of three times the 

number of vacancies to be filled, said list to be submitted by the Maryland 

Pharmaceutical Association. The said Commissioners shall, after notification 

of their appointment each subscribe to the oath prescribed by the Constitution 

of the State of Maryland and shall hold office until the appointment and 

qualification of his successor. 

ARTICLE XII. 

STANDING AND SPECIAL COMMITTEES: 

The following Standing Committees shall be appointed annually by the 

President and approved by the Executive Committee: 

1. Social Committee 5. Professional Relations Committee 

2. Building Committee 6. Legislative Committee 

3. Trade Relations Committee 7. Membership Committee 

4. School of Pharmacy Committee 8. Finance Committee 
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9. Auditing Committee 14. Pharmacy Committee 

10. Public Relations Committee 15. Civil Defense Committee 

11. Fair Trade Committee 16. Nominating Committee 

12. Publications Committee 17. Resolutions Committee 

13. Pharmacy Week Committee 18. Grievance Committee 

The President shall also appoint such other special committees as he may, 

from time to time deem necessary or advisable. The number of members 

serving on Standing and Special Committees and the duties and responsibilities 

of all committees shall be determined by the Executive Committee and a 

report of all committees shall be submitted in writing at regular, special or 

annual meetings of the members. 

ARTICLE XIII. 

TRAVELERS AUXILIARY: 

Section 1. (Authorization) The Maryland Pharmaceutical Association here- 

by authorizes the organization of the Travelers’ Auxiliary of the Maryland 

Pharmaceutical Association to be a permanent organization to aid in the enter- 

tainment of the Association. 

Section 2. (Membership) Membership of the Auxiliary shall comprise all 

representatives who sell to the pharmacists and to the drug trade in general. 

Section 3. (Dues) Each member of the Auxiliary shall pay seven dollars 

and fifty cents in annual dues io the Treasurer of the Auxiliary, or any desig- 

nated amount. 

Section 4. (Function) The Social Committee of the Maryland Pharma- 

ceutical Association shall devise with the Travelers’ Auxiliary in matters per- 

taining to the program of entertainment for the annual meeting of the Asso- 

ciation. 

Section 5. (Powers) The Travelers’ Auxiliary and Social Committee of 

the Maryland Pharmaceutical Association shall have control of the enter- 

tainment features of the Maryland Pharmaceutical Association at its meetings. 

ARTICLE XIV 

LADIES AUXILIARY: 

Section 1. (Authorization) The Maryland Pharmaceutical Association here- 

by authorizes the organization of the Ladies’ Auxiliary of the Maryland Phar- 

maceutical Association to be a permanent organization to aid in the entertain- 

ment of the Association. 

Section 2 (Membership) Membership of the Auxiliary shall comprise of 

wives of pharmacists, teachers and all representatives who sell to the phar- 

macists and to the drug trade in general. 

Section 3. (Dues) Each member of the Ladies’ Auxiliary shall pay two 

dollars in annual dues to the Treasurer of the Auxiliary, or any designated 

amount. 

Section 4. (Function) The Social Committee of the Maryland Pharma- 

ceutical Association shall devise with the Ladies’ Auxiliary in matters pertain- 

ing to the program of entertainment for its annual meeting of the Association. 
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Section 5. (Powers) The Ladies’ Auxiliary and the Social Committee of 

the Maryland Pharmaceutical Association shall have control of the entertain- 

ment features of the Maryland Pharmaceutical Association at its meetings. 

ARTICLE XV 

STUDENTS AUXILIARY: 

Section 1. (Authorization) The Maryland Pharmaceutical Association here- 

by authorizes the organization of a Students’ Auxiliary of the Maryland Phar- 

maceutical Association. 

Section 2. (Membership) Under-graduate students who are members of 

the second, third, and fourth year classes, respectively, of the School of Phar- 

macy of the University of Maryland shall be eligible for active membership in 

the Students’ Auxiliary. 

Section 3. The Students’ Auxiliary is hereby empowered to adopt a con- 

stitution and by-laws which constitution shall be approved by the pean 

Pharmaceutical Association before taking effect. 

Section 4. The Students’ Auxiliary is empowered to elect such officers 

and appoint such committees as provided for in the constitution and by-laws, 

including an Executive Committee. The President of the Maryland Pharma- 

ceutical Association shall be a member ex-officio and without vote, of the 

Executive Committee of the Students’ Auxiliary, and the President of the 

Students’ Auxiliary shall be a member, ex-officio and without vote, of the 

Executive Committee of the Maryland Pharmaceutical Association. 

Section 5. The Students’ Auxiliary of the Maryland Pharmaceutical Asso- 

ciation shall send three delegates to the annual convention of the Maryland 

Pharmaceutical Association, such delegates to be appointed in accordance with 

the by-laws. 

Section 6. The members of the Students’ Auxiliary of the Maryland Phar. 

maceutical Association shall be entitled to receive “The Maryland Pharmacist” 

for each month of the college year, upon the payment to the Publications 

Committee of the Maryland Pharmaceutical Association the sum of one dollar 

($1.00) per member. 

ARTICLE XVI 

AMENDMENT OF BY-LAWS: 

These By-Laws may be amended by the affirmative vote of two-thirds of the 

members in attendance, at any regular meeting of the members or a special 

meeting called for that purpose; provided that notice to members, in writing, 

of the proposed changes be given at least fifteen days before the meeting. 

ArtIcLe XVII 

ORDER OF BUSINESS: 

The Order of Business at the annual meeting and special meetings where 

appropriate shall be as follows: 

1. Call to order 

2. Roll Call 
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. Reading of Minutes of Previous Meeting 

. Reading of Communications 

. Reports of Officers and Committees 

_ Unfinished Business 

_ Election of Members 

_ New Business including election of Officers and members at large of 

the Executive Committee. 
: 

9, Adjournment 

CNA S Ww 

ArticLte XVIII 

RULES OF ORDER: “ 

Roberts Rules of Order shall prevail in the meetings of this Association. 

ee 

CONSTITUTION AND BY-LAWS 

TRAVELERS’ AUXILIARY 

MARYLAND PHARMACEUTICAL ASSOCIATION 

; (T. A. M. P. A.) 

(Revised and Adopted April 2, 1960) 

PREAMBLE 

In accordance with the authority contained in Article XIII of the By- 

Laws of the Constitution of The Maryland Pharmaceutical Association, this 

organization shall be known as the Travelers’ Auxiliary of the Maryland Phar- 

maceutical Association. 

CONSTITUTION 

ARTICLE I. 

The object of this Association shall be to co-operate with the Maryland 

Pharmaceutical Association in promoting the general welfare of the drug 

trade and to be a permanent organization to aid in the entertainment of the 

parent Association. 
ArticLe II. 

This Association shall meet regularly on the FIRST Saturday of eacl 

month, except July and August, unless otherwise ordered by a two-third: 

vote of members present or by recommendations of the Governing Body. 

The ANNUAL meeting shall be held during the time and the place o 

the Annual Convention of the Maryland Pharmaceutical Association. 

Arvicte III. 

EXECUTIVE OFFICERS 

The Governing Body of this Association shall be composed of Acti 

Members only and shall consist of a PRESIDENT, FIRST VICE-PRES 

DENT, SECOND VICE-PRESIDENT, THIRD VICE-PRESIDENT, SE 

RETARY, TREASURER, a Board of Directors consisting of nine membe 

and the IMMEDIATE Past President who shall act as Chairman of the Boa 

Articuie IV. 

All officers of this Association shall be elected at the Annual Convent 

meeting. The PRESIDENT, FIRST VICE-PRESIDENT, SECOND VIC 

PRESIDENT, THRD VICE-PRESIDENT, SECRETARY, TREASURER, s] 
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be elected for a term of one year. Three DIRECTORS shall be elected for a 

term of three years each. 

In the event of any officer not being able to perform any duties per- 

taining to his office, each following officer will perform the duties of the 

next highest office until the next ANNUAL CONVENTION. 

The candidates for President, First Vice-President, Second Vice-Pres- 

ident, Third Vice-President, Secretary, Treasurer receiving a majority of votes 

cast shall be declared elected to their respective office. 

The three candidates of Directors receiving the largest number of votes 

cast shall be elected as Directors. 

ARTICLE V, 

The PAST PRESIDENTS shall constitute a permanent group to be known 

as the ADVISORY COMMITTEE. 

ARTICLE VI. 

This Association shall consist of ACTIVE MEMBERS, ASSOCIATE 

MEMBERS and HONORARY MEMBERS. 

Articie VII. 

Twenty-five members (ACTIVE) shall constitute a quorum for the trans- 

action of business. 

Articte VIII. 

Every proposition to alter or amend this constitution must be formally sub- 

mitted in writing to the membership and the Secretary must notify each 

member in writing at least thirty days prior to action thereon. 

A two-thirds vote of the ACTIVE MEMBERS present is necessary for 

adoption at the next regular business meeting. 

ARTICLE IX. 

The By-Laws may be suspended at any regular meeting of the Associa- 

tion by a unanimous vote of the members present. Amendments to the 

By-Laws may be proposed by public announcement at any regular meeting. 

They must be presented in writing at that meeting and voted on at the 

NEXT regular meeting and will be accepted or rejected by a two-thirds vote 

of the ACTIVE members present. 

ARTICLE X; 

HONORARY PRESIDENT 

To be elected at Annual Meeting for a term of one year. 

BY-LAWS 

SECTION I. 

Duties of Officers and Committees 

PRESIDENT—1It shall be the duties of the President to preside at all 

meetings of the Association and its Governing Body and to perform such 

other duties as ordinarily pertain to his office. He shall also call a meeting 

of the Chairmen of the various committees at least twice a year. 

VICE-PRESIDENTS—In the absence of the President or his inability to 

act his duties shall devolve upon the Vice-Presidents in the order of their 
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rank. The Vice-Presidents shall each be assigned with the responsibility to 

supervise the activities of the Committees assigned to them by the President. 

SECRETARY—It shall be the duties of the Secretary to keep a record 

of all transactions of the Association and make a complete report, in writing, 

at the first regular business meeting following the Annual Convention. 

TREASURER —It shall be the duties of the Treasurer to keep a record 

of finances of the Association and to deposit all funds in the name of the 

Association in a bank acceptable to the Governing Body and to make a com- 

plete report, in writing, at the first regular business meeting following the 

Annual Convention. Checks to be signed by the Treasurer but in his absence 

may be signed by, either the President or Secretary, whose signatures are on 

file with Depository. 

GOVERNING BODY—tThis Body shall be charged with the transaction 

of all business not covered specifically by these By-Laws and shall hold meet- 

ings at the discretion of the President to transact any necessary business and 

to hear the detailed report of the Secretary and the Treasurer as to finances 

and membership. 

SECTION II. 

All officers shall assume the duties of the offices to which they are 

elected at the first regular business meeting following their election. At this 

meeting, the President shall appoint the following PRINCIPAL and STAND- 

ING committees (except AUDITING, NOMINATING and CONVENTION 

committees which shall be appointed at a meeting prior to the ANNUAL 

meeting and any others deemed necessary. 

ATTENDANCE 
CUSTODIAN © 
EMORY G. HELM MEMORIAL FUND 
LUNCHEON 
THE MARYLAND PHARMACIST 
MEMBERSHIP 
PROGRAM 
PUBLICITY 
WELFARE 

SECTION III. 

Duties of Principal and Standing Committees 

Chairman of each Committee shall call a MEETING of his Committee 
members at least twice a year and shall submit a report to the President. 

ATTENDANCE—It shall be the duties of this Committee to keep a record 
of and to promote attendance at all meetings. 

CUSTODIAN—It shall be the duties of this Committee to see that an 
American Flag, the T.A.M.P.A. Banner and any equipment of the Association 
is available and displayed at all meetings and be protected at all times. 

EMORY G. HELM MEMORIAL FUND—This Committee’s responsi- 
bility will be to perpetuate the Emory G. Helm Memorial Fund and create 
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the funds and administer them for Charitable purposes, in the memory of 
Emory G. Helm, who served this Association faithfully for a period of thirty 
years as Secretary-Treasurer. 

LUNCHEON—This Committee shall arrange menus for all Meetings, 
shall sell tickets at the door and see that all present are being served. 

THE MARYLAND PHARMACIST—It shall be the duties of this Com- 
mittee to cooperate with the Editor of the Maryland Pharmacist in supplying 
information, news of interest, activities of the T.A.M.P.A. Such information 
to be in the hands of the M.P.A. Editor not later than Monday following the 
Saturday of the regular monthly Meeting. 

MEMBERSHIP—This Committee shall thoroughly investigate the charac- 
ter and eligibility of all applicants. 

PROGRAM—This Committee shall arrange all programs for all regular 
meetings. 

PUBLICITY—It shall be the duties of this Committee to furnish news 
of our activities to the press or any other medium. 

WELFARE—It shall be the duties of this Committee to call on the sick 
and the families of the deceased and make a report at each regular meeting 
and also render any assistance within the power of the Association. 

Duties of Special Committees 

ADVISARY—This Committee shall act at the request of the President. 

AUDITING—This Committee shall consist of three Past Presidents whose 
duties it shall be to audit the books annually and submit a written report, at 
the Annual Meeting. 

CONVENTION COMMITTEES—The Convention Committees shall be 
selected and function at the discretion of the President. 

NOMINATING—This Committee shall consist of three immediate Past 
Presidents, whose duties it shall be to suggest a complete roster of officers 
to be elected at the ANNUAL Meeting. This roster to be presented when 
called for by the President. Additional nominations may be made from the 
floor. 

SECTION VI. 

Membership 

Active membership in this Association shall be limited to men calling on 
or affiliated with the Drug Trade, who are acceptable to the Governing Body 
of the Association. 

Application for membership shall be in writing on the prescribed form 
and endorsed by two ACTIVE members and accompanied by one year’s dues. 

All applications or names of prospective applicants shall be furnished to 
the Secretary, who shall submit the prospective member’s name, firm repre- 
sented, and length of time employed by said firm, to the Membership Com- 

mittee. The Membership Committee will be responsible for verifying appli- 
cants eligibility and for further determining his qualifications. They shall 
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submit their report to the Secretary. If a favorable report is received, the 

Secretary shall announce the name or names in his written communication to 

the membership for action at the next regular business meeting. 

Upon acceptance by two-thirds vote of ACTIVE members present the 

person or persons whose name was acted upon shall be notified by the Sec- 

retary, in writing, of his election, and his name will be inscribed on the rolls 

of the Association. 

This Association shall have the power to expel a member by a vote of 

two-thirds ACTIVE members present at a regular business meeting, provid- 

ing a trial is held for conduct against the best interests of the Association, 

but no person shall be expelled until he has been notified of the charges 

against him and given opportunity to present his defense. 

Associate Members 

An Associate Member of this Association shall be a member who by 

reason of change of occupation shall cease to qualify in the opinion of the 

Governing Body, as an Active Member but who desires to remain in the 

Association for its social contact. He will pay the regular dues but may 

note vote. 

Honorary Members 

The Governing Body may nominate for Honorary Membership. Members 

who in their opinion have rendered such services to the Association as to 

deserve this recognition. All such nominations to be subject to election by a 

two-thirds vote of the membership present at a regular or Annual Meeting. 

Such membership to carry no voting privilege and also to be exempt from the 

annual dues. 

Dues 

The annual dues of the members of this Association shall be seven dol- 

lars and fifty cents ($7.50) and shall be payable in advance on January first, 

of each year, and shall be considered in arrears, if not paid by the time of 

the Annual Convention, and such members shall be automatically dropped 

from the rolls. New members joining the Association after September first, 

dues are paid for the following Year. 
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OFFICERS 1960 
BALTIMORE METROPOLITAN PHARMACEUTICAL ASSOCIATION 

President—GREGORY W. A. LEYKO 

Ist Vice President—SAM A. GOLDSTEIN 

2nd Vice President—JEROME J. CERMAK 

3rd Vice President—AARON M. LIBOWITZ 

4th Vice President—EDWARD J. PASSARO 

Secretary—JOSEPH COHEN 

Secretary Emeritus—MELVILLE STRASBURGER 

Treasurer—CHARLES E. SPIGELMIRE 

Treasurer Emeritus—FRANK L. BLACK 

EXECUTIVE COMMITTEE 

Chairman—HERMAN B. DRUKMAN 

MARION B. CODNICKI Ex-Officio 

IRVING I. COHEN FRANCIS S. BALASSONE 

JOHN F. NEUTZE ALL PAST PRESIDENTS 
JEROME A. STIFFMAN 

CONSTITUTION AND BY-LAWS 
OF 

BALTIMORE METROPOLITAN PHARMACEUTICAL 

ASSOCIATION 

AMENDED AND NAME CHANGED FROM BALTIMORE RETAIL 

DRUGGISTS ASSOCIATION ON DECEMBER 5, 1957. 

ARTICLE I 

MEMBERSHIP 

Section 1. Membership in the Association shall be divided into four 

classes: ACTIVE MEMBERS. LIFE MEMBERS, HONORARY MEMBERS, 

and ASSOCIATE MEMBERS. 

(a) ACTIVE MEMBERS: All registered Pharmacists who are or were 

actively engaged in the practice of retail pharmacy in Metropolitan Baltimore 

as owners of retail drug stores, are eligible to become active members. Appli: 

cations shall be made on the form prescribed by the Executive Committee and 

shall be approved by the vote of a majority of the Active Members present 

at regular annual meetings or in the interim, by a majority vote of the Executive 

Committee. None of the above qualifications shall change the status of any 
Active Member at this time. 

(b) LIFE MEMBERS: Any Active Member who has paid dues for 

fifteen years, may pay the sum of $100.00 to the Treasurer and shall be 
a Life Member and shall be presented with an appropriate certificate by 

the President. Life Members shall have all the rights and privileges of 

Active Members, including the right to vote, but are not required to pay the 

annual dues, thereafter. 

(c) HONORARY MEMBERS: Professional men, physicians, pharmacists, 

chemists, scientists and other persons of merit, not actively engaged in the 
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practice of retail pharmacy, shall, upon the vote of 80% of the Executive 

Committee, be declared Honorary Members and shall be entitled to all the 

privileges of the other classes of members except the right to vote and to hold 

elective office. They shall not be required to pay annual dues. 

(d) ASSOCIATE MEMBERS: Any Pharmacist or other person actively 

engaged in industries allied to the profession, who do not meet qualifications 

of Active Membership, may by paying such dues as determined by the Executive 

Committee be eligible to all rights and privileges of the Association, except 

to vote and hold office. 

MEETINGS 

Section 2. MEETINGS: 

(a) ANNUAL MEETINGS: The annual meeting of the members for the 

election of officers and members of the Executive Committee of the Association 

and for the transaction of any other business that may be before the meeting 

shall be held in December of each year in the City of Baltimore at a tame 

and place designated by the Executive Committee. 

(b) SPECIAL MEETINGS: The Special Meetings of the members may 

be called by the President or a majority of the Executive Committee, upon 

five days written notice. Petitions requesting special meetings, signed by not 

less than twenty-five active members, addressed to the President, shall make it 

mandatory for such special meetings to be called. 

Section 3. QUORUM: Twenty-five members who are entitled to vote 

shall constitute a quorum for the transaction of any business at any annual 

01 special meeting. 

ARTICLE II 

EXECUTIVE COMMITTEE 

Secrion 1. The property and affairs of the Association shall be managed 

by the Executive Committee consisting of ten members; the President, the 

four Vice-Presidents, the Chairman, (the immediate preceding President ) 

and four members at large. To the extent that the Corporation Laws of this 

State permit, the Executive Committee shall be the governing body of the 

Association and shall have, and be entitled to exercise, all the powers of the 

members. The Chairman and members at large of the Executive Committee 

shall be elected by ballot at the annual meeting of the Association, and shall 

hold office until their successors are elected and have qualified. In case of 

resignation, removal or death of any member of the Executive Committee, the 

vacancy shall be filled by the remaining members of the Executive Com- 

mittee, and the new Committe member shall hold office until the election 

and qualification of his successor. 

Section 2. The Executive Committee shall meet at such times and places 

as the Committee may determine. Special meetings of the Committee may be 

called at any time by the President or by a majority of the Committee. 

Section 3. No member of the Executive Committee shall receive any 

compensation for his services as such. 

Section 4. Six members of the Executive Committee shall constitute a 

quorum for the transaction of any business at any regular or special meeting of 
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the Executive Committee, except as provided for in Article I, Section 1, 
paragraph (c). 

ARTICLE III 

OFFICERS 
Section 1. The officers of the Association shall consist of a President, four 

Vice-Presidents, a Secretary and a Treasurer. Such officers shall be elected 
by the Active and Life Members at the regular annual meeting, and shall 
hold office for one year or until their successors are elected and qualified. 

Section 2. The Executive Committee may, from time to time, appoint such 
other officers and agents with such powers and duties as the Committee may 
deem advisable. 

Section 3, Any vacancy in any office shall be filled by majority vote of 
the Executive Committee. 

Section 4. Any officer, or employee, may be removed at any time with 
cause by the affirmative vote of a majority of the Executive Committee or by any 
superior officer upon whom such power of removal may have been conferred 
by the Executive Committee, and such action shall be conclusive upon the 
officer or employee so removed. 

Section 5. The officers shall perform such duties as may, from time te time, 
be designated by the Executive Committee. 

ARTICLE JV 

OFFICIAL SEAL 

The official seal of the Association shall be inscribed thereon the name 
of the Corporation and the words “Incorporated 1958 Maryland.” 

ARTICLE V 

FINANCIAL ADMINISTRATION 
Section. 1. 

(a) All checks or orders for payment of money shall be signed by such 
officer or officers as may, from time to time, be designated by the Executive 
Committee provided such papers be signed by the Treasurer, with the 
approval of the President or such other officer designated by the President. 

(b) All other contracts, obligations and documents of all kinds shall be 
executed by the President, whose signature shall be witnessed by the Secretary, 
after approval shall first have been given by the Executive Committee and 
shall include such signature or signatures of other officers as may be required 
and designated by the Executive Committee. 

Section 2. The fiscal year of the Association shall be the calendar year, 
Section 3. All Active Members, in order to maintain their status as 

Active Members, are required to pay dues in the amount of $10.00 per year 
payable on January Ist of each year, in advance. Any Active Member who is 
in default in the payment of his annual dues for one year shall automatically 
cease to be an Active Member of the Association. 

Section 4. The Secretary and Treasurer shall each receive a salary in such 
amount as the Executive Committee may determine, for his services. 

Section 5. A full and true statement of the affairs of the Association shall 
be submitted at the annual meeting of the members, and filed within twenty 
days thereafter at the principal office of the Association. 
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ARTIGLE VI 

STANDING COMMITTEES 

Section 1. ‘The following standing committees shall be appointed annually 

by the President, and the President shall be a member ex-officio of all such 

cemmittees: 

1. Social Commiitee. 

2. Pharmacy Committee 

3. Building Committee 

4. Publicity Committee 

5. Membership Committee 

6. Commitiee on Attendance and Arranging Meetings 

7. Ethical Practices Committee 

8. Committee on Professional and Public Relations 

9, Civil Defense Committee 

10. Legislative Commiitee 

11. Prescription Survey Committee 

12. Good and Welfare Committee 

13. Auditing Committee 

The Executive Committee may also appoint such other special Committees 

as it, from time to time, may deem necessary or advisable. 

The number of members serving on standing and special committees and 

the duties and responsibilities of all committees shall be determined by the 

Executive Committee, and a report of all committees shall be submitted, in 

writing, at the annual meeting of members. 

ArticLe VII 

AMENDMENTS 

These By-Laws may be amended by the affirmative vote of two-thirds of 

the members in attendance, at any regular meeting of the members or a special 

meeting called for that purpose; provided that notice to members, in writing, 

of the proposed changes be given at least fifteen days before the meeting. 

Article VI 

ORDER OF BUSINESS 

The order of business at the annual meeting and special meetings, where 

appropriate, shall be as follows: 

Call to order 

. Roll call 

Reading of minutes of previous meeting 

. Reading of communications 

. Reports of officers and committees 

. Unfinished business 

. Election of members 

. New business, including election of officers and members at large 

of the Executive Committee; and 

. Adjournment. 

COND Pwny 

Ke) 
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REGISTERED PHARMACISTS IN MARYLAND 

The following list of Registered Pharmacists is furnished by 

and with the authority of the Maryland Board of Pharmacy, and 

every care has been taken to make the list accurate in every detail. 

However, should any errors be noted, please notify the Secretary 

of the Maryland Board of Pharmacy, 301 West Preston Street, 

Baltimore, Maryland. 

A 

Aarons, Hillel R. 
Aaronson, Alfred I. 
Abarbanel, Judith 
Aberbanel, Morton 
Abelsky, Abraham 
Abelson, Abraham A. 
Abrahams, C. S. 
Abrahams, N. H. 

Abrams, Arthur M. 
Abrams, Marvin H. 
Abrams, Lawrence M. 
Abrams, Rosalie G. 
Abramson, Aaron 
Abramson, Alfred 
Abramson, Daniel J. 
Abramowitz, Manuel 
Abramowitz, Robt. N. 

Aceto, Mario D. G. 
*Adams, Embray E. 

Adains, James H. 
Adamson, Robert W. 

Adelson, Morton J. 
Adkins, Robert T. 
Albert, Ada Celeste 
Albert, Irvin J. 
Albrecht, Walter E. 
Albrecht, William F. 

Aldrich, Clayton B. 
Alessi, Alfred Henry 
Alessi. Edward J. 
Alexander, Horace L. 

Alexander, Latimer B. 
Ale.zander, Lydia B. 

Alexander, T. W. 
Alexander, Wm. A. 

Allaband, Edgar R. 
Allen, Anthony, III 
Allen, Benjamin F. 
Allen, E. B. 
Allen, Claris M. 
Alliker, Morris J. 

Alpern, Elwin H. 
Amarant, Emil 
Amoia, Henry 
Anders, W. Raymond 

Anderson, B. W. 
Anderson, Chas. D. 

*Deceased 

Anderson, Chas. R. 
Anderson, Don R. 
Anderson, J. Erroll 
Anderson, Solon Lee 
Andrews, Marvin J. 

Angster, Jerome 
Angorn, Richard A. 
Anoff, Bernard 
wnceell, Max S. 

Anshell, Marvin 
Anstine, Clarence L. 

Antal, Gyula 
Anthony, Arthur F. 
Anthony, John P. 

Apitz, Fred W. 
Appel, William J. 
Applestein, Frank 
Applestein, Harry A. 
Arapian, Ansel G. 

Arch, Edward K. 
Arcnambault, Paul J. 

Archer, Fletcher W. 
Archer. Theodore 
Armstrong, Chas. L, 
Aronson, Donald 

Arrington, H. S. 
Artigiani, Filiberto 
Artsis, Morris 

Asbill, J. Lewis 
Ashbury, Howard E. 

Ashby, James H. 
Askey, Wilbur G. 
Atlas, Harvey H. 

Atwell, Daniel S., Jr. 

August, Henry John 
Aursliff, Car] 
Austerlitz, John S. 
Austraw, Geraldine L. 

Austraw, H. H. 

Austraw, Richard F. 

Avedisian, Paramaz 

Avent, 'T. E. 
Avinger, Noel S. 

Avis, James L. 

Axelrod, Stuart 

Ayd. John Joseph 

Ayd, Joseph M. 

Aytes, Chester Ray 

B 

Baer, Philip C. 
Bachman, Fenton L. 
Bachrach, M. E. 
Baer, Adolph 
Bahr, Raymond D. 

Baier, John Cletus 
Baikstis, Anda A. 

Bailey, Grafton D. P. 
Bailey, Halcom S. 
Bailone, Wm. A., Jr. 

Bair, Schafer B. 
Bakas, James A. 
Baker. Daniel S. 

Baker, G. F. 
Baker, Harley E. 
Baker, Israel 

Baker, J. Elmer 
Baker, William 
Balassone, Francis S. 

Balcerak, Eugene P. 
Balcerzak, A. E. 
Baldwin, G. Mitchell 
Baldwin, James S. 
Balje, Richard A. 

Balliet, Woods D. ° 
Balmert, Clemens A. 
Balotin, Louis Leon 

Baltz, George E. 
Bambrick, Vincent C. 
Bank, Albert 

Bankard, Jesse C. 
Barbacoff, Alec 
Barcus, Glenn W. 
Barke, Daniel S. 
Barke, Sheldon Saul 
Barker Caw. 
Barlow, Sara A. LeV. 
Barlow, Robert J. 
Barnes, Forrest P. 
Barnett, Edward J. 
Barnett, Ruth Ella 
Barnett, William M. 
Barnett, W. P. 
Barnstein, Fred S. 

Barnum, Charles W. 
Barone, vames A. 
Baroti, Ethel 
Barrett, A. G. 
Barrett, Harvey W. 
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Barrett, Henry H. 
Barrett, Sister Agatha 
Barrett, William H. 
Barrie, Louis C. 
Barron, Frank R. 

Barry, Wilbur Ford 
Barshack, Irwin S. 
Barshack, Jack 
Barsky, Samuel 
Bartlett, Fitz James 
Barton, Cynthia LaL. 

Bartoshesky, Louis H. 
Basik, Harvey E. 
Bass, Benjamin 
Bass, Harry 

Bassett, Irving A. 
Bastable, Edward J. 
Batalion, Abraham L. 
Batchison, Joseph C. 
Batdorf, John B. 
Batease, John Charles 
Batie, A. Lester 
?auer, John C. 
Rayer, George 

Baylus, Meyer Milby 
Baylus, Joseph 
Beal, Agnes A. K. 

Beall, Clara 
Beall, R. B. 
Beall, W. W. 
Beam, John H. 

Beam, Merlin A. 
Beatty, Annie K. 
Beatty, Charles E. 
Beck, Herbert . 
Beck, John G. 
Beck, Samuel D. 
Becker, John Wilbert 

Becker, Louis 
Becker, Stanley L. 
Beckley, J. Harry 
Bectem, C. H. 

Beer. Donald Richard 
Behrman, Bernard F. 
Beistle, Mathew J. 
Beitler, Ben 
Beitler. Leonard 
Belbot, Emma N. 
Belford, Joseph 
Bell, Abraham P. 
Bell, David W.., Jr. 
Bell, Frank Kelly 
Bell, L. J. 
Bell, Raymond M. 

Beller, John R. 
Bellerman, L. A. 
Bellis, Walter S. 
Bellman, Frank A. 
Belt, James F. 
Bender, Maurice 

Benfer, Benjamin D. 

The MARYLAND 

Benkovic, George J. 
Bennett, C. W., Jr. 
Bennett, Howard S. 
Bennett, Lester Leroy 
Bensel, Robert John 

Benson, Charles M. 
Bentheme, James A. 
Benton, Luther B. 
Bentz, William A. 
Bercovici, Bernard S. 
Bercovitz, Leon J. 
Berger, Abraham A. 
Berger, Alan Burton 
Berger, Charles J., Jr. 
Berger, George W. 

Bergner, Samuel W. 
Bergstein, Robert S. 
Berkowich, Melvin I. 
Berman, Abraliam S. 
Berman, Frederic T. 
Berman, Gilbert S. 
Berman, Maurice J. 
Berman, Mitchell 

Bernabo, Albert C. 
Bernardini, Jose R. 
Bernas, Albert Earl 

Berngartt, Elmar B. 
Bernhardt, Henry 
Bernhardt, Witliam 
Bernstein, Alvin 8S. 
Bernstein, Stanley 
Berkowitz, Samuel 

Berlanstein, Joseph 
Berlin, Alvin 

Berlin, Jerome 
Bernstein, Edwin E. 
Bernstein, Joseph C. 
Bernstein, Nathan 

Bernstein, Stanley 
Berry, M. B. 

Berry, Robert Alden 
Berry, Robert Earl 
Berry, Robert M., Jr. 
Berryman, C. H. 
Bettigole, Philip 

Betts, A. Parran 

Beyer, Jane 

Beyer, Robert Ernest 
Bialek, Samuel M. 
Bialek, Ted 
Bickle, John C. 
Bickel, Louis M. 
Biggs, John Gregory 
Billian, Bernard 
Bilodeau, John R. 

Binok, Edw. J. 
Bierley, Roy Murray 
Binau, A. M. 
Binstock, Albert 
Bishop, Davis N. 

PHARMACIST 

Bitner, Glen R. 
Bixler, Richard S. 
Black, Frank Linton 
Blaine, Edw. I., Jr. 
Blair, Ralph Diener 
Blake, Andrew B. 

Blankman, Albert J. 
Blanquitte, Louis E. 
Blatt, Harry F. 
Blatt, thomas H. 
Blattstein, Flora 
Blechman, Charles 
Bleu, Barnett T. 
Blitz, Louis 

Block, Frank 
Block, Jerome 
Block, John Fred. 
Block, Samuel 

Bloom, Eli H. 
Blough, Myron Earl] 
Blue, Barbara M. 
Blum, Abraham 

Blum, Joseph Sydney 

Blum, M. B. 
Blumberg, Eli T. 
Blumson, Samuel S. 
Bobbitt, Alex M. 
Boden, Edwin 
Boeder, Leo 

Boellner, Otto K., Jr. 
Boeren, John Gilbert 
Boessel, Martin E. 
Bogash, Philip 

Boggan, Robt. F. 

Boggs, Dorothy Jane 
Bogen, Ellis B. 
Boisfeuillet, Frank S. 
Bomstein, Solomon 
Bonanno, Placido A. 

Bondareff, Erwin A. 
Bookoff. Morris 
Boone, John W. H. 
Booth, Wm. H. 
Borcherding, Wm. H. 

Borenstein, Jack B. 
Borgatti, Richard J. 
Borland, Hugh Kelly 
Bortnick, Morris H. 
Bosch, Charlotte T. 

Bosch, Noel J. 
Bosserman, Charles 
Bourne, Benjamin P. 
Bower, Edwin L. 
Power, Martin R. 
Bowers, Wm. W. 

Bowie, Allen H. 
Bowman, A. E. 
Boyce, M. H., Jr. 
Boyd, Carville B. 
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Boyd, George W. F. 
Boyd, Patricia G. 
Boyd, Wm. Merton 

Boyer, Gary H. 
Boyer, Ralph Lewis 
Bowen, Curtis A. 
Bowles, Adam J. 
Braden, Walter Buel 
Braden, Wayne Ansel 
Bradford, J. Henry 

Bradford, Melville L. 
Bradley, Frank H. 
Bradley, Theron R. 
Bradstock, Alden, Jr. 
Brady, Robert Wilson 
Bragonier, James 

Brager, Stanley S. 
Brager, Stuart H. 
Brahen, Leonard S. 

Brambaugh, Benj. B. 
Bramble, Henry S. 
Brannon, Wilson Lee 
Bransky, Jos. M. 

Brant, Robert E. 
Brashears, Charles L. 
Bratten, Blanche R. 
Bratten, E. H. 

Braude, Monique C. 
Brault, Paul Robert 
Braunstein, I. M. 

Bray, Edmond H. 
Bray, William M. 
Brazius, Joseph V. 
Brenner, Joseph 
Brenton, Walter 

Breslin, Frederick W. 
Bress, Jerrold F. 
Bretler, Herman B. 
Brickman, Hilliard 
Bridges, William S. 

Briele, Henry A. 
Briggs, P. M. 

Brickman, Allen G. 
Brill, Maurice Erwin 
Brill, Michael M. 
Bringenberg, John G. 
Brining, Benton 

Brink, Joseph Wm. 
Brinkley, Guy O. 

Brinkmann, Fred E. 
Brinsfield, Jay Royce 
Brinsfield, Wm. S. 

Briody, Elizabeth M. 
Bristow, Wm. Brooks 
Britcher, Frank N. 
Broadbelt, J. Edw 
Brocani, Francis J 
Brodie, Stanley Alan 

*Deceased 

Brodsky, E. M. 
Brodt, Dan Pendelton 
broe, James A. 
Bronstein, Miriam S. 
Bronstein, Myer 
Brooks, Florence G. 

Brooks, George R. 
Brooks, Jean Louise 
Brooks, Louis 

Brooks, Robert A. 

Browdy, Emanuel 
Brown, Chas. Wesley 
Brown, David N. 
Brown, Douglas W. 
Brown, Harry James 
Brown, Harold K. 
Brown, Joseph K. 

Brown, J. W. 

Brown, Lewis L., Jr. 
Brown, Sidney J. 

Brown, Samuel 
Brown, Thomas C. 

Brownstein, H. S. 

Brownstein, Milton J. 
Brune, Richard C. 
Brunner, George L. 

Brunier, George F. 

Brunnett, William lL. 

Brunson, Gerald N. 
Bryan, Carroll L. 
Bryan, Ralph H. 

Budacz, Frank M. 
Budacz, P. Thomas 

Buchanan, G. Hayes 
Buck, Robert L. 

Buckman, Frank W. 
Bulger, Willard Lane 
*Bunting, George A. 
Buongiorno, Ernest 
Buppert, Hobart C. 
Burgee, Sydney L., Jr. 
Burgess, Samuel 

Burgess, Ella N. 
Burka, Leon H. 

Burke, George J. 
Burke, John V. 

Burke, Lawrence A. 

Burkhart, V. deP. 
Burkholder, Ralph E. 
Burnett, Benjamin E. 
Burns, Herbert J., Jr. 

Burns, Freida H. 
Burros, Stanton 
Burrows, Roscoe T. 
Burrows, Dudley A. 

Burriss, Morris 

Burton, Ed. Thomas 

Buschman, W. G. 

Butler, F. J. 
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Butler, Henry Milton 
Butler, J. EH. 
Butler, Maybelle L. 
Butler, Richord A. 

Butsch, John L. 
Butt, Frederick D. 
Buxton, G. F. 

Byers, M. L. 

Cc 

Cahn, Albert M. 
Caldwell, Eben S. 
Caldwell, John R. 
Caldwell, Lee A. 
Call, Tracey Gillette 

Callaneecl 
Calmen, Elmon H. 

Cameron, Simon H.H. 
Campbell, Thomas W. 

Campbell, Wm. D. 
Cannon, William N. 
Cansey, Henry D. 
Caplan, Bernard S. 

Caplan, Carl Michael 
Caplan, Clarence C. 
Caplan, Clarice 
Caplan, Milton 

Caplan, Robert M. 

Carlson, David R. 
Carlson, Joe Mark 
Carofano, Edward 
Card, Nathan C. 

Careney, Wm. F. 
Carey, Alford R. 
Careyrntiee ts: 

Carleton, Henry L. 
Carlin, Henry P. 
Carmel, Harry Louis 

Carmel, Joseph 
Carnevale, Joseph A. 
Carney, Harry G. 
Carouge, Gilbert M. 

Carouge, Wm., Jr. 

Carr, Chas. Jelleff 

Carroll da Ms 

Carson, James O. 
Carson, William C. 

Carter, Paul M. 
Carter, Russell E. 
Carton, Frieda 

Caruso, Ugo F. 

Carver, Dorothy Kent 
Carver, Renzo S., Jr. 
Casey, John Joseph 
Casey, Patrick H. 

Cassidy, Elizabeth C. 
Catiett, Ollie Edwin 
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Cauffman, Edwin C. 
Cavacos, Andrew T. 

Cavallaro, Joseph W. 

Ceccorulli, Donald J. 
Celler, Maximilian 

Celozzi, Matthew J. 

Cermak, Bertha M. 
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Harris, Morris 
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Hayman, Albin A. 

Hayman, Thomas J. 
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Hollingsworth, Jos. 
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Kanter, Abraham J. 
Kantner, Leahmer M. 

Kantorow, Gerald S. 
Kappelman, Leroy F. 
*Karasik, William 
Karlin, David 
Karmann, George 

Karmiol, Stanley B. 

Karn, Philip” R: 
Karns, Harold T. 

Karns, Hugh H. 
Karpa, Isador 

Karpa, Jerome J. 
Karpa, Maurice 

Karr, William S. 
Karwacki, S. V. 

Karwacki, Frank W. 

Kasikaehrankwan, col. 
Kasser, Joseph 

Kasten, C. F. 
Kasten, Karl] H. 

Katcoff, Harold 

isdehivg, dekovayy, Jee. 

Katz, Burton Lee 
Katz, Ely Sydney 
Katz, Gabriel Elliott 
Katz, Herbert A. 
Katz, Joseph 
Katz, Morton 

Katz, Morton H. 
Katzoff, Annette K. 
Katzoff, Isaac 
Kaufman, Jordan W. 

Kaufman, Manon E. 

Kaufman, Frank A. 

Kaufman, Stanley L. 
Kavanaugh, M. J. 

Kay, Jack 
Kaye, Harry 

Kaye, Myles C. 

Kaylus, Albert G. 
Keagle, LeRoy Curtis 
Kearfott, Clarence P. 
Keehner, Raymond 
Keech, Robert P. 

Keefer, Hiram E. 

Keenan, J. T. J. 
Kehr, Erney C. 

Keiter, Richard D. 
Kellam, R. A. 
Keller, Arvilla M. 



196 

Keller, C. V. deP., Jr. 
Keller, George Riland 
Kellermann, W. D. 
Kelley, Gordon Wm. 

Kelley, Guy C. 
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Kershaw, Harry 

Kesmodel, Chas. R. 
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Kochert, Ernest P. 
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Kokoski, Chas. J. 
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Koustenis, Gust G. 
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Kramer, Max T. 
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Kushner, Meyer G. 
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Lassiter, John H. 
Lathroum, Leo B., Jr. 
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Leffler, W. H. 
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Leise, David 
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Lemke, George 
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Lenz, William 
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Lieb, Frank J. 

Lieberman, bh. L. 

Lifschitz, Amiram 
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Lottier, William I., Jr. 
Lotz, Emma Grace 
Lovell, Herbert E. 
Lowe, Carroll A. 
Lowry, Raymond J. 
Lowry, William John 



198 

Lubin, Raymond A. 
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Lusco, S. Vincent 
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Lyon, Geo. Taylor 

Lyon, James H. 
Lyons, Elmer C. 

M 

MacGillivray, Gordon 
Macek, Bernard F. 
Macek, Frank J. 

Macek, Walter P. 

Maciulla, James 
Louis 

Maciulla, S. V. 
Mackey, James @. 

Mackowiak, S. C. 
Macks, Ben Haroid 
Macks, Harry Elliott 

MacLarty, Davia C, 

Maczis, William o. 
Magaziner, Frederick 

Magid, Louis 

Maggio, A. J., Jr. 

Magiros, John Geo. 
Mahoney, Robert W. 
Main, Clinton E. 

Maisel, Joseph B. 
Maisenhalder, E. C. 
Malanowski, A. R. 
Malanowski, B. C. 

Malick, Richard W. 
Mallonee, J. J., Jr. 

Malone, Wm. W. 
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McIndoe, John G. 
McKellip, John 
McKenny, Harry J. 

McKenzie, H. C. 
McKew, Thomas H. 

McKinley, James 
Det 

McKirgan, John L. 
McKirney, Wm. M. 
McKnight, Vernon H. 
McLarty, Geo. C., JY. 
McLaughlin, J. McD. 
McLean, I. William 
McMahon, Michael J. 
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McManus, Daniel A. 

McMichael, James E. 

McNally, Hugh B. 

McNamara, B. P. 
McNeill, Melba Lois 
McShann, Mansell H. 
McTeague, Charles J. 
McWilliams, Lester 
Meadows, Clement J. 
Meadows, George W. 

Meagher, Harry R. 

Mears, Chase K. 

Mears, Frank D. 
Mears, Lee K. 
Meeth, John T. 
Megaw, Herschel 
Meiser, Edward T. 
Meiss, William S. 
Meikle, J. D. 

Mellor, Benjamin, Jr. 
Mendelsohn, Daniel 
Mendelsohn, Max L. 
Mendelsohn, Ronald 

E. 
Mendelson, Herman 
Menke, M. A. 
Mentis, Anthony P. 
Mentzer, John R.., Jr. 
Mercer, Robert V. 
Mercer, Victor G. 

Meresicky, Ralph J. 
Mercier, M. W., Jr. 

Merdinyan, E. F. 
Merkel, Henry 
Mermelstein, D. H. 
Merritt, J. Webster 
Merritt, Samuel H. 
Merryman, Geo. W. 
Mersky, Milton 
Mersky, Morris S. 

Merwitz, Stanley J. 
Meserve, John Chas. 

Mess, Sister 

Mary Adamar 

Messersmith, E. J. 

Messina, Julius A. 
Metheny, Carl Melvin 
Metz, Hermann F. 

Metz, Richard A., III 
Mewhirter, Harry D. 
Meyer, Geo. W. A. 
Meyer, William J. 

Meyers, Albert Temin 

Meyers, Irwin E. 
Meyers, Jacob 

Sholom 

Meyers, Louis Lear 
Meyers, Macy Herbert 
Michael, Lucus A. 

Michael, Marvin E. 
Michaels, Albert 
Michel, John Vernon 

Michell, Herman 
Miden Julian I. 
Mikules, Alex. H. 
Milgram, Samuel 
Millard, Ruth 
Millenson, Irving 
Miller, Abraham 
Miller, Alvin B. 
Miller, Charles W. 
Miller David 
Miller. Edward 
Miller, George A. 

Miller, George P. 
Miller, Harold C. 
Miller, Harry 
Miller, Israel M. 
Miller, Irving W. 
Miller, Jack Wessel 
Miller, Lawrence L. 
Miller, Lewis 
Miller, Manuel 

Miller, Milton 
Miller, Myron 

Miller, Nathaniel A. 
Miller, Olga Jonkus 
Miller, Reuben 

Miller, Richard A. 
Miller, Solomon 
Miller, T. A. 
Miller, William F. 
Milio, Frank R. 
Milman, Harry 

Millman, Philip H. 
Mills, Fred W. 
Mills, Howard D. 
Mills, Robert S., Jr. 
Minaker. Irwin 
Mindell, Charles 

Minder, Frederick 
Miner, Richard Leo 
Misler, Bernard 
Mitchell, Joseph P. 
Mitchell, Robert L. 

Mirvis. Julius 
Mobley, L. R. 

Mobley, Walter B. 
Modena, Charles E. 

Mohr, Milton E. 
Moler, Robert K. 
Molli, Louis J. 
Monahan, A. M. S. 
Mondell. Harold D. 
Monroe, Henry C. 
Monroe, Robert J. 
Mooney. Iole R. M. 
Moore, Charles W. 
Moore, G. Richard 
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Moore, John L. 

Moore, Theodore C. 
Moorehead, F. E. 

Moose, Gurley Davis 
Moose, Walter Lee 
Morales, Angel R. 

Morgan, Alfred K. 
Morgan, Joseph H. 
Morganstern, William 

Morgenroth, Hans 
Morgenroth, V. H., Jr. 
Morgenstern, Emma 

Morgenstern, Wm. A. 
Morris, Barbara M. 
Moritz, William E. 
Morris; inde Ve 
Morris, Irving M. 

Morris, Samuel 
Morris, Martin H. 
Morrison, Clarence H. 
Morrison, W. B. 
Morstein, R. M. 
Morton, John Earl 

Moscariello, Frank M. 
Moscati, Adrian P. 
Moscati, Marius A. 
Mosely, Omar, H.. Jr. 
Moses, Benjamin B. 
Moser, John, Jr. 

Moskey, Thomas A. 
ape. 

Moss, Arnold 
Moss, John H. 
Mossell. Aaron A. 
Moshenberg, William 
Mossop, Carrie G. 

Mouat, Gordon A. 
Moxley. R. B. 
Moyer, Walter 
Moyers, C. W. 
Moylan, Robert L. 
Mrazek, Leo L. 

Muchnick, David S. 
Muehihause, Ruth V. 
Mueller, Edward L. 
Muench, Genevieve J. 
Muldoon, Ralph V. 
Mules, Nathan C. 

Mulhall, Francis J., 
JY. 

Mullen, Charles L. 
Munzert, Harry J. F. 
Munzert, L. A. G. 
Mupsik, Herman M. 
Murdock, Loyall Edw. 
Murphy, Edwin C. 
Murphy, Jerome E. 
Murphy, John M. 
Murphy, Marie M. 
Murphy, J. Robert 
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Murray, Lindley R. 
Musacchio, Leo M. 

Muse, Alexander E. 
Musgrave, D. E. 
Musgrove, Walter G. 
Musher, Arthur A. 
Muskatt, Edith 
Mutch, Richard John 

Mutchnik, Melvin 
Myerovitz, Joseph R. 

Myers, Bernard 
Myers, Beverly S. 

Myers, Charles 
Myers, Ellis B. 
Myers, Irvin L. 
Myers, Lyndon B. 

Myers, Morton 
Myers, Richard Earl 
Myers, Robert I. 

N 

Naiditch, Morton E. 
Naplachowski, S. A. 
Narunsky, Reuben 
Nash, Donald M. 
Nave, Jackson M. 
Neary, Thos. F., Jr. 

Neely, Herron 
Neighoff, Wilson E. 
Neis, Arnold Howard 
Nelson, Augustus W. 
Nelson, Kenneth H. 
Nelson, Robert B. 
Nelson, William G. 
Nemerow, Martin W. 

Neubauer, Clarence G. 
Neuburger, Arnold J. 

Neumann, Jos. James 
Neumann, Walter P. 
Neumeyer, John L. 

Neutze, John F. 
New, John Robert 
Newhouse, Stanley R. 
Newman, Albert M. 
Newman, David 

Newman, Leon M. 
Newman, Martin D. 
Niefel.i, Herbert 
Nierman, Robert F. 
Nicolas, Peter Alex 

Niss, Israel 
Nitsch, Charles A. 
Niznik, Paul Vincent 
Niznik, Theodore T. 
Nobel, Louis N. 

Noel. Harriett Ruth 
Noelle. Charles 
Noland. Charles E. 
Noll, Frank Morgal 
Noll. Violet B. 

Nollau, Elmer W. 
Nordman, H. 
Norris. Earl M. 
Norris, Paul Edmund 
Norris, Walter B. 
Northover, Edw. R. 
Norton, Anna Cover 
Norton, Gerald Lewis 

Nosal, Pauline Ann 
Nothstine, Ken. T. 

Noveck, Irvin 
Noveck, Morris 
Noveck, Nathan 
Novey, Sam 
Novick, Bernard 
Nowick, Sidney G. 
Nunan, Sister 

Mary B. 

Nusinow. Samuel 

O 

O’Brien, John W. 
O’Brien, William C. 
O’Dea, James M. 
Odian, Alice 
O’Donnell, Francis J. 
Oed, Marvin LeR. 
Offutt, Clifford H. 
Offutt ee 

Ogrinz, Alexander J., 
JY. 

Ogurick, Alexander 
O’Hara, John James 
O’Hara, John J., Jr. 
Ohlendorf, Albert V. 
Ohly, Robert Wayne 
Okrasinski, Joseph L. 

Oken, David M. 

Oken, Jack 
Oken, Louis E. 
Oldham. Walter F. 
Oleszezuk. Melvin J. 
Olsan. Frank 
O’Neal. John Leonard 

O’Neil, Jennie A. 
O’Neill, Tawrence J. 
Onnen, Adolph C. 
Onnen, Arnold M. 

Onnen, E. F. 
Orellana, Anna May 

Orlind, Harry 
Orloff, Milton 
Orr, William Hugh 
Ortt, James Bryan 
Orzel, Rita Adele 

Osheroff, Seymour D. 

Oshry, Faga P. 
Osburn, Darris M. 
Oshinsky, Sol 
Oster, Herbert G. 
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Oster, Walter F. 
Ostrow, Milton 
Otto, Frederick A. 

Ouellette, Philip A. 
Overholt, W. F. 
Owens, Bennie G. 
Owens, R. Hamilton 

Oxman, Meyer 

P 

Packett, William H. 
Padousis, John 
Padussis, Anthony G. 
Pagan-Colon, 

Rafael Angel 
Paidakovich, M. J. 
Palehnaksa buss smke 

Palder, Edward L. 
Palmer, J. C. 
Palmer, Mathias 

Palmer, Thomas R. 

Panamarow, Stephen 
Pang, Charles E-H. 

Pannill, William E. 
Pape, Harry S. 
Parelhoff, Maurice I. 
Papiermeister, Joseph 
Parisky, Bernard H. 

Parker, Howard E. 
Parker, Jas. A. I. 
Parker, John G. 
Parker, Katherine J. 
Parker, Laura 
Parker, Muriel E. N. 
Parker, Richard Dale 

Parks, Isadore J. 
Parlade, J. A. 
Parlett, George D. 

Parr, Oscar C. 

Parr, William A. 
Parramore, W. VanV. 

Parson, Benjamin 
Pasco, Louis Edward 
Pass. Isidore 
Pass, Stacy 

Pass, Victor Ear] 
Passaro, Edward J. 
Pasterfield, Philip M. 
Pasterfield. Wm. T. 
Pate, William A. 

Patlen. Irving 
Patrick, Thomas Ed. 

Pats, Albert 
Pats, Sidney 
Patterson. Walter J. 
Paul, Daniel A. 
Paul, Frank Ronald 
Paul, Harry Jacob 
Paul, Howard 
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Paulson, Aaron Ariel 
Paulson, David 
Paxson, George W. 

Paxson, Robert L. 
Paxton, Poague R. 
Payne, Harry 

Payne, Thomas M. 
Pazdera, Frank J. 

Pearlman, Albert 
Pearlman, David 
Pearlman, William L. 
Pearlstein, Philip 
Pearrell, Ernest H. 
Pearson, Sarah B. 
Pearson, Silas H. 
Pecarsky, Seymour 
Pelovitz, Nathan G. 

Pemsel. E. Robert 
Penn, Thomas M. G. 

Pentz, R. L. 
Perel, Max 
Pertnoy, Edwin 

Peskin. David 
Pessagno, Wilbur J. 

Peterka, Albert A. 
Peters, Albertus B. 
Peters, Charles R. 
Petralia, Anthony J. 

Petticord, Webster B. 
Pettit, Bernard A. 
Petty, Huie Wilbert 
Petzold. Robert T. 
Pfaff, Virginia W. 
Pfeifer, Charles M. 

Pfeifer, Charles, Jr. 
Pfeifer, Edward 
Phelps, R. Gorman 

Phillips, Emerson C. 
Picha, Frank 
Pichney, Irving J. 
Pickett, Benjamin F. 
Pickett, John W.., Jr. 
Pierce. J. W. 

Pierce, Robert R. 
Pierson, Clarence H. 
Pietri, Margarita O. 
Pigott.C. D: 
Pilson, Robert A. 
Pilson. Robert W. 
Pinerman, Jerome 

Pinsky, Herman H. 
Pippig, Howard A., Jr. 
Piquett, Maude B. 
Piraino, Vincent J. 
Pivec, John James 

Pivo, Robert 
Plank. Donald J. 
Plank, John McNeil 
Plassnig, Edwin 
Platt, Marvin S. 

Platt, William 
Pledger, Dolores M. 
Plotkin, Herbert 
Plotkin, Richard D. 
Plotner, William C. 
Plumley, R. Walter 
Plovsky, Nathan L. 
Podoksik, Hyman B. 
Poffenberger, H. L. 

Poggi, Gabriel J. L. 
Poisal, J. W. 
Poklis, Alphonse 
Polin, Ralph R. 
Polk, Hamilton R. 

Pollekoff, Jacob 
Pollekoff, Sheldon E. 
Polekoff, Morris 
Pollack, Howard 

Pollock, William 
Pollack, Melvin M. 
Pollack, Morton L. 

Polonsky, Murray 
Poltilove, Geo. J. 
Poltilove, Harvey G. 
Pomerantz, L. H. 
Popluder, Nathan 
Poppleton, Miller J. 

Porembsky, Joseph 
Portney, Samuel 

Porterfield, R. S. 
Portoghese, P. S. 
Posin, Benjamin W. 

Potash, Oscar 
Potler, David 
Potocki, Peter Paul 
Potts, Gifford L. 
letoyecy, Isls dup 
Potts, James Meyer 
Powell, F. Lee 

Powell, Monte L. 
Powers, Julian T., 

Pozanek, Larry H. 

Poznysz, Edward L. 
Prag, Jules Benge 
Pratt, Charles A. 
Prensky, Bernard M. 
Pressman, I. M. 

Preston, Bern. J., Jr. 

Price, Charles P. 
Price, Walter C. 
Prigal, Herman 
Printz, Morton P. 
Pritzker, Sherman D. 
Pross, Clarence 

Pross, Ferdinand, Jr. 

Prostic, Albert 
Prostic, Harry 
Protokowicz, S. E. 
Proudfoot, R. E. 

201 

Provenza, Stephen J. 
PEOVOSUseE eee 

Pruce, Alfred Albert 
Pruce, Irving M. 
Pruss, Thaddeus P. 
Pryor, W. A. 
Pucklis, Frank S. 

Pugatsky, David 

Pumpian, Paul A. 
Eucdumes He Ds 
Purdum, William A. 
Pycha, Richard J. 

Q 

Quarles, Ralph T. 
Quasney, Emil, Jr. 

Quen, Edward Marc 
Quvedo, de Carlos G. 

R 

Raap, Irvin Leonard 
Rabinowitz, I. W. 
Rabinowitz, Norman 

Racusin, Nathan 
Raedy, John Henry 
Raffel, Leon 
Ragains, Fred Perry 

Raichlen, Isador 
Raichlen, Samuel I. 
Raines, Arthur 
Ralph, Bernard W. 
Ramos, I. del P. 
Raney, John W. 

Ranfone, Charles 

Rankin, Billy Frank 
Ransom, Gray Portis 
RaDpADOLRU Crombie 
Rapoport, Leonard 
Rappaport, Marvin 

Rasinsky, Milton 

Raudonis, John A. 
Rauschenbach, C. W. 

Rausen, Joseph 
Ravita, Salvatore J. 

Rawe, Charles E. 
Rawlins, Mildred A.C. 
Raylman, Robert C. 

Read, Herbert A. 
Reamer, Israel T. 
Reamer, Sidney H. 

Redden, Charles H. 
Redmond, N. P., Jr. 
Reed, Ceo. or: 
Reed, Clyde Eugene 
Reed, Jackson S. R. 
Reese, C. Clifford 
Reese, Charles C. 
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Reese, Harry Eugene 

Reese, Kenneth A. 
Regimenti, Vincent J. 
Rehbein, Louis W. 
Reichert, LeRoy D. 

Reier, George E. 
Reiner, Frank 
Reindollar, Wm. F. 

Reinhardt, O. M. 
Reinhardt, R. L. 
Reid, Hilary H. 
Reir, Hilary H. 
Reisch, Milton 
Reiser, Arnold J. 
Reiser, Earl 
Reiter, Arthur Paul 
Reiter, Saul 
Reitz, J. J. 
Rench, Victor B. 

Rendel, Morris 
Resnick, Elton 
Resser, William Wolf 
Restaino, F. A. 
Rettaliata, Leo 
Reynolds, A. C. 
Reynolds, Bradley A. 

Reynolds, C. E., Jr. 

Reynolds, Ralph E. 
Rezek, Geo. Jaroslav 
Reznek, Paul 

Rhode, John George 

Rhodey, Charles L. 

Ribeiro, Robert E. 
Rice, Leonard M. 
Rice, Howard S. 
Ricedorff, Edwin M. 
Rich, Frank R. 
Richards, Kenneth O. 
Richardson, C. G. 
Richardson, C. T. 
Richardson, G. A. 
Richardson, David R. 

Richardson, James J. 
Richardson, Lloyd N. 
Richardson, Wm. H. 
Richardson, V. M. 
Richman, Emanuel 
Richman, Jacob L. 
Richman, Philip F. 
Richmond, Jerome 

Richmond, Samuel 

Richmond, Sewell E. 

Richmond, Wm. C. 

Richter, Wm. A. 
Riedel, Walter K. 
Riggin, Rex 

Riggs, John A. 
Riley, Marie Theresa 

Ringgold, B. C. 

Rinker, Lemuel H., 
Jr. 

Ripley, Albert B. 
Ritter, Ross W., JF. 

Rizer, R. L. 
Robbins, Gaythel S. 

Robbins, Sam S. 
Robeck, Walter H. 
Robenson, Milton N. 
Robert, Rafael 
Robert, W. H., Jr. 

Roberts, William P. 
Robertson, F. W. 
Robertson, W. F. 
Robins, Leon Israel 
Robinson, Albert J. 

Robinson, Joseph T. 

Robinson, Maurita 
Robinson, Oliver P. 
Robinson, P. P. 
Robinson, R. C. V. 
Robinson, Robert 
Robinson, S. E. 

Robl, Mary J. K. 
Rochester, Harry L. 
Rockman, Morris 
Roddick, Wilkin M. 
Rodbell, Theodore E. 
Rodell, Michael B. 

Rodgers, Sister 
Scholastica 

Rodman, Leon 

Rodman, Morris 
Rodney, George 

Rodowskas, C. A. 

Roe, Thomas E. 
Rofsky, Howard E. 
Rogers, Harold L. 
Rogers, William Earl 
Rohoblt, Walter S. 
Romanoff, Samuel A. 
Rombro, David M. 
Rooss, Robert V. 
Rosario, Carlos del 
Rose, Jonas 
Rose, Louis 
Rose, Shep K. 
Rose, Wm. Wilson 
Rosen, Donald Merle 

Rosen, Sam 
Rosenbach, Hans J. 
Rosenberg, Leon 
Rosenberg, B. R. 
Rosenberg, Irwin J. 
Rosenberg, Joseph J. 

Rosenberg, Milton B. 
Rosenberg, Reuben 
Rosenberg, Robert 
Rosenbloom, Jack H. 
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Rosenbloom, S. L. 
Rosenfeld, Albert 
Rosenfeld, David H. 
Rosenfeld, Israel A. 
Rosenstadt, Aaron 
Rosenstein, Aaron 
Rosenstein, Harry B 
Rosenthal, Alvin 
Rosenthal, Bernard 
Rosenthal, Emanuel 
Rosenthal, H. T. 

Rosenthal, Lewis J. 
Rosenthal, Louis R. 
Roslyn, John J. 
Rosoff, Philip 
Ross, Earl R. 
Ross, James Davis 

Ross, Robert W. 

Ross, William A., Jr. 

Rossberg, Charles 

Rossberg, William C. 
Rostov, Samuel J. 
Roth, Louis J. 
Roth, Martin 

Rothberg, Louis E. 
Rothman, Morris E. 
Rothstein, Paul 
Rotkovitz, William 
Rotter, Joseph Wm. 
Rouzer, John R. 

Rowens, W. Eldridge 
Rowland, Mary J. B. 
Rowland, N. D. 

Rowlenson, John T. 

Rowlenson, Wm. F. 

ROYss Aves 

Royce, Robert 
Francis 

Ruben, William M. 
Rubens, Harry M. 
Rubin, Melvin N. 
Rubin, Murray Alvin 

Rubin, Samuel B. 
Rubin, Samuel S. 
Rubin, Seldon L. 
Rubin, Sylvan I. 

Rubinstein, Hyman 

Ruddie, Israel M. 
Rudie, Harry 
Rudman, Melvin H. 
Rudo, Herbert B. 

Rudoff, Oscar 
Rudolph, Henry S. 

Rudy, Harry Robt., 
Jr. 

Ruff, Howard 
Ruff, William A. 
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Ruhl, Frank H. 
Ruppersburger, J. J. 
Rush Ge WaG. 
Russ, Roger M. 
Russell, J. A. 
Russell, John Alex. 
Russell, Richard P. 

Ruth, Stephen 
Walter 

VEAL OS Be, lee 
Rutkin, Samuel 

Ss 

Sabatino, Louis T. 
Sable, Louis 
Sach, Abraham 
Sachs, Albert 
Sachs, Herbert A. L. 
Sachs, Michael 
Sachs, Norman R. 

Sachs, Raymond 

Sachs, Raymond 
Sachs, Robert 

Sachs, Sylvan L. 
Sacki, Kurt Leo 
Sacks, Melvin 

Sacks, Morris 
Sacks, Paul D. 
Sacks, Sidney 
Sachs, Walter H. 
Sadler, R. H. 

Sadler, Thomas, Jr. 
Sadownick, Arnold 
Safran, Sidney 
Sager, Benjamin 

Saks, Joseph Herman 

St. Henry, Sister 
Mary 

Saint John, M. E. 
Saiontz, Marvin F. 
Salmon, James F. 
Salus, Arthur 

Sama, Mario 
Sames, Joseph H. 
Sampson, A. J. 

Samuelson, Oscar 
Sandene, Clarence L. 
Sanders, Wm. E. 
Sandler, Jos. Samuel 

Sandler, Solomon 

Sanner, Norman R. 

Sanner, Richard T. 
Santoni, David A. 
Santoni, Daniel A. 
Santoni, Henry A. 
Sappe, Milton J. 

*Deceased 

Santoni, John D. H. 
Sappe, Milton C. 
Sapperstein, Edw. I. 

Sapperstein, Jacob J. 
*Sapperstein, Louis 
Sapperstein, William 
Sarubin, Milton 
Saslaw, Israel S. 
Satisky, William M. 
Satou, Marcus 

Sause, Milton P. 
Savage, Moses 

Savage, Walter T. 
Savin, Jules I. 
Savitz, Melvin M. 

Sawtelle, Seth S. 

Sborofsky, Isadore 
Scelfo, Octavia A. 
Scelsi, Joseph V. 
Schaech, Dorothy F. 
Schaefer, Charles A. 
Schaefer, John F. 
Schaefer, T. A. 
Schammel, Adam J. 
Schapiro, A. B. 

Schapiro, Harry S. 

Schapiro, Oscar M. 
Schapiro, Samuel 
Schapiro, Louis 
Schaumburg, N. L. 
Schechner, Jules 
Scheffrin, R. E. 

Scheinin, Benjamin 
Scheinker, Wm. H. 

Schenker, Norman L. 
Schenker, Philip 
Scher, Robert 
*Scher, Robert S. 
Scherer, Charles 

Scherr, Melvin G. 

Scherr, Morton B. 
Scherr, Norma L. 
Scherr, Stanley 
Schiff, Harry David 
Schiff, Howard R. 
Schiff, Nathan 
Schiltneck, Fanny 

Schiltneck, C. N. 
Schimmel, M. S. 
Schindel, Harry E. 
Schindel, Samuel L. 
Schindel, Howard E. 
Schindler, Ronald E. 
Schireson, Henry J. 

ScRIrman wt be 

Schisler, Chas. H. 
Schlackman, Milton 

Schlaen, Mildred 
Schlaifsteyn, R. 
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Schley, Steiner 
Schlinger, Howard R. 
Schiosser, Roy B. 

Schmailzer, W. J., Jr. 

Schmidt, August W. 
Schmidt, Chas. J., Jr. 
Schmidt, F. Herman 
Schmidt, Jacob E. 

Schmidt, Edwin A. 
Schmidt, E. Albert 
Schmidt, Geo. M. 
Schmidt, Herman 

*Schmidt, John E. 
Schmidt, Samuel 

Schmitt, Fred J. 

Schnaper, Morton J. 
Schneider, Allan M. 
Schneider, Edwin J. 

Schneider, Harold 
Schneider, Jack 
Schneider, Marvin 
Schneider, Richard J. 
Schneyer, Herbert D. 

Schochet, Paul 
Schonfeld, Gerald 
Schoenrich, Herbert 
Schonfeld, Paul 
Schor, Leo 

Schotta, Elbert Wm. 

Schrader, Harry L. 

Schreibstein, Chester 
Schroeder, J. H. 

Schucalter, Harry B. 
Schucalter, Morris E. 

Schulte, C. J. A., Jr. 
Schulte, C. M. 

Schulte, Edward Lee 
Schulte, Henry C. 
Schulte, John A. 
Schultze, Hugo F. 
Schuman, Joseph M. 
Schumann, Henry V. 
Schumm, Fred. A. 

Schuster, Gerald D. 
Schuster, John N. 

Schutz, Edward A. 
Schwartz, B. M. 
Schwartz, David I. 

Schwartz, Harry 
Schwartz, Henry 

Schwartz, I. George 
Schwartz, Francis H. 
Schwartz, J. W. 
Schwartz, Jerome 

Schwartz, John T. C. 
Schwartz, Martin 
Schwartz, Milton 
Schwartz, Nathan 
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Schwartz, Sorell Lee 
Schwartz, Theo. H. 
Schwartzburt, I. L. 
Schwartzman, A. H. 

Schwatka, W. H., Jr. 

Sciarra, John Jack 
Scigliano, John A. 

Scola, Joseph 

Scoll, Lea H. 

Scott, David I. 

Scott, Donald W. 
Scott, Edward A. 
Scott, Edward D. 
Scott, Jennings B. 

Scott, Kent W. 
Scott, S. M., Jr. 
Sealfon, Irwin I. 
Seamans, Eugene A. 
Sears, Edward DeF. 

Sedam, Richard L. 
Seechuk, William W. 

Seely, Hattie May 
Seff, David Joseph 
Segal, Julius 

Segal, Sol C. 
Segall, Jacob Roth 

Segel, Harry 
Seibert, Stanley 
Seidel, Harry Louis 
Seidman, Henry G. 
Seidman, Sidney B. 
Seigle, S. S. 

Seldeen, Martin 
Seldin, Isadore 
Sellers, Harry H. 
Seltzer, Leonard A. 
Semer, Gerald M. 
Sencindiver, J. H. 
Senger, Joseph A. 

Sennhenn, William 

Serpick, Jacob 
Settleman, Jerome 

Settler, Alan Lee 
Settler, Myer Martin 
Seward, Mary E. 
Seward, William W. 

Sexton, Moses 
Shackelford, H. S. 

Shaffer, Frederick R. 

Shaffer, E. Herbert 
Shaffer, Harry P. 
Shaffer, Lawrence F. 
Shalowitz, Marion 
Shank, Earl E. 

Shannon, Donald A. 
Shapiro, Albert A. 
Shapiro, Henry 

Shapiro, Jerome B. 

Shapiro, Leonard Jay 
Shapiro, Lionel M. 
Shapiro, Max 

Shaughnessy, 
Sister Zoe 

Shea, Harold J. 
Shea, John W. 
Shear, Joseph 
Shear, Morton I. 

Shearer, Naney Lee 

Sheer, Lawrence 

Sheetz, Randall L. 
Sheftelman, David 
Shein, Sidney 

Shellenberger, J. H. 
Sheller, Samuel J. 
Shelton, Wesley N. 
Shemer, Stuart 
Shenker, Allan B. 
Shenker, Arthur 
Shenker, Morris 
Shenker, Sherman H. 
Shepherd, Edward C. 
Shepherd, Fred. P. 

Sherer, Gerald 

Sherman, L. F. 

Sherman, Louis L. 
Sheroff, Seymour 
Sherr, Harold G. 
Sherry, David 
Shershow, Harry 
Sherwood, 

Margaret Frances 

Shestack, Robert 
Shevitz, Bertram M. 
Shields, Arthur P. 
Shimanek, L. J. 

Shimkus, Michael A. 
Shipley, Albert R. 
Shipley, H. Clinton 

Shirey, Ronald L. 

Shoben, Gerala 

Shoben, Jacob 
Shochet, Irving Edw. 
Shochet, Melvin 
Shocket, Sidney 
Shoemaker, Ross F. 
Shoemaker, T. A., Jr. 

Shoemaker, W. C. 
Shoemaker, W. G., IT 
Shook, Joseph Wm. 
Shoolin, Samuel 
Shore, W. 8S. 
Showacre, Harry A. 
Showalter, Claude M. 
Showman, A. R. 

Shpritz, Stuart 
Shulman, Joel 
Shulman, Emanuel V. 
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Shulman, Shirley S. 
Shumway, M. A., JY. 
Shupe, B. F. 
Shupe, J. B. 
Shure, Arthur A. 
Shure, Bernard G. 

Shure, Irwin 
Shuster, Leon Paul 
Siegel, Alvin Morton 
Siegel, Arnold 
Siegel, Harold H. 
Siegel, Harold W. 
Siegel, Irving I. 
Siegel, Lawrence R. 

Siegel, Paul 

Sienkielewski, R. B. 
Sifen, Paul 
Silberg, Edgar Mano 
Silberg, Harvey G. 
Silberman, Irving 
Silberman, Joseph J. 

Silbert, Andrew W. 
Silnutzer, Meyer 

Silver, Benjamin J. 
Silverman, Albert M. 

Silverman, Irvin I. 
Silverman, Sidney 
Silverman, Sylvan L. 
Silverman, Sylvan B. 
Silverstein, Bernard 
Silverstein, Fred 
Silverstein, Morton I. 
Simmons, Harry P. 
Simmons, Leslie D. 
Simms, Thomas 
Simon, Alder Irvin 

Simon, Alvin 
Simon, Melvin 
Simonoff, Robert 
Simonson, John W. 
Simpson, Francis P. 
Simpson, John F. 
Sinclair, Theodore B. 

Sindler, Melvyn M. 
Singer, George D. 

Singer, Harold B. 
Singer, Isidore E. 
Singer, John V. 

Singewald, A. G. 
Singman, Henry D. 

Sinker, Robert S. 
Siracusa, Frederick 
Sirkis, Marvin P. 

Sirota, Leo Robert 
Sisco, Samuel 
Sisk, Joseph F. 
Sites, William A. 
Skaft, William 
Skiba, Michael J. 
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Skibinski, Emil J. 
Sklar, Isidore Allen 

Skolaut, Milton W. 
Skrickus, Joseph A. 
Skruch, Walter John 
Skup, David A. 

Slama, Frank J. 
Slay, J. B. 

Sloan, Harold T. 

Slough, Herbert E. 

Slusky, Louis B. 
Small, Bessie B. 
Small, Howard A. 
Small, Isidore Irvin 
Smith, Arthur Wesley 
Smith, Bernard T. 
Smith, Claude N. 
Smith, Daniel Ear] 
Smith, Edward 
Smith, Edgar C. 
Smith, George G. 
Smith, George M. 

Smith, Heber 
Smith, Henry w. 
Smith, Herbert C. 
Smith. Howard T. 
Smith, John Joseph 
Smith, Jos. I. 
Smith, Julius A. 

Smith, Lewis Ayer 
Smith, Martin 
Smith, Maurice R. 
Smith, Morton 
Smith, Murray P. 
Smith, Paul K. 

Smith, Pierre Frank 
Smith, Robert Wells 
Smith, Raymond H. 
Smith, Rudolph R. 
Smith. Rudolph, Jr. 

Smith, Sanford D. 
Smith, Theodore S. 
Smith, Thomas S. 
Smith, T. w. 
Smith, Walter N. 
Smith, W. Harry, Jr. 
Smith, William E. 

Smith, William H. 
Smith. William W. 
Smithers, Norman R. 

Smithers, Thomas J. 
Smoot, A. C. 
Smulevitz, Irving 
Smulovitz, David 
Smulovitz, Sidney 

Snavely, R. W. 
Snell, Tom J. 
Snellinger, J. E. 

*Deceased 

Sniadowski, A. J. 

Snively, Fred H. 
Snyder, Erwin C. 
Snyder, Jerome 

Snyder, Nathan 
Snyder, Nathan M. 
Snyder, Paul Jay 
Snyder, Robert Ed. 
Snyder, William T. 

Sober, Norman 
Soladar, Augusta L. 
Sollod, Aaron Charles 
Sollod, Herbert S. 
Sollod, Joseph A. 
Sollod, Melvin J. 

Sollod, Sylvan J. 
Solomon, Sam 
Solomon, Simon 
Solomon, S. Samuel 
Solomon, Sylvan E. 
Solsky, Robert M. 
Somerlatt, Virginia G. 
Somers, Grover S. 

Sommer, Werner J. 
Sophocleus, G. J. 

Sosnoski, Walter J. 
Sosnowik, Lewis 

Sowell, Sam 
Sowbel, Irving 

Sowbel, Philip 
Soyles, James S. 
Spahn, J. A., Jr. 
Spain, Sister Lydia 
Spangler, Kenneth G. 
Spano, Arthur N. 
Speaker, Tully J. J. 
Spear, Murray C. 

Spellman, Sister 
Mary Rita 

Spence, Clarence G. 
Sperandeo Frank J. 
Spicer, O. W. 
Spigelmire, C. E. 
Spike, Sidney 
Spittel, Robert John 
Spittle, Mlmer 

Sprague, Victor Hugo 
Sprecht, Charles E. 

Springer, Lewis Rex 

Sprowls, Winfield S. 
Sprucebank, Harry EF. 
Sprucebank, Roy A. 
Stafford. Earle A. 
Stahl, Charles W. 
Stahl. Willam M. 

Stahlhut. Carl W. 
Staley, Clifton B. 
Staller, Abraham 
Stam, Lillian R. 
Stambosky, Louis 
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Stancill, George W. 
Standiford, Isaac W. 
Stark, Alvin 
Stark, John Walter 
Starr, Harvey 

Startt, William A. 
Statter, Irvin Barry 
Stattner, Milton 

Staub, Brown Chas. 

Stauff, John 
Stauffer, Howard C. 
Stavely, Roy S., Sr. 
Steel, Herold 
Steele, Frank John 
Steele, Wm. Richard 
Stecher, Joseph L. 

Steffe, John W. 
Stehl, Justus 
Stehl, Gustav L. 
Stehl, J. V. 
Stein, Milton R. 
Stein, Norman A. 
Steinberg, Bernard 

Steinberg, Louis 
Steinberg, Oscar H. 
Steinberg, Sherman 

Steiner, Albert 
Steinhardt, Abraham 
Steinhilber, Richard 
*Steinwedel, Wm. A. 

Stem, Albert W. 

Stempel, Edward 
Sterling, A. L. 
Sterling, Elmer W. 
Stern, Albert W. 
Sterner, Paul E., Jr. 
Stetson, Ross C. 

Stevens, S. E. 
Stewart, John Wesley 
Stewart, Ralph B. 
Stewart, Samuel H. 
Stewart, William H. 

Sticha, Joseph 
Stichel, William 
Stichman, Solomon 
Stidger, Hugh 
Stierer, Raymond L. 

Stiffman, George J. 

Stiffman, Jerome A. 
Stillwagon, Larmar J. 
Stimek, Joseph A. 
Stine, Harry 
Stokes, Edward V. 
Stokosa, Milton J. 

Stolberg, Edward B. 
Stoler, Myer 
Stombler, C. R. 

Stone, Harry 
Stone, Joseph J. 
Stone, S. W. 
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Storm, Norman F. 

Stotlemeyer, Chas.K. 
Stotler, Robert P. 
Stouffer, Harvey V. 
Stout, Warren E. 
Straight, Fred S. 
Strasburger, Melville 
Strasburger, Wm. R. 
Stratmann, George 

M. C. 
Strauch, John J. 
Strauch, Joseph 
Strauss, Austin 

Strauss, Bernard H. 

Strauss, Leo 
Strauss, Leon 
Streett. Edmund O. 
Streett, Mechem E. 
Strevig, John Alfred 
Stribler, J. H. 
Striner, Benjamin 
Strite, W. E. 
Sturgiss, A. G. 

Stutt, J. Harry 
Sudler, Arthur E. 
Sudler, Charles C. 
Sudler, Foster 
Sugar, Harold S. 

Sugar, Victor J. 
Sulewski, B. A. 
Sullivan, Clarence B. 

Sullivan, Daniel S. 
Sullivan, Fred G. 
Sullivan, Howard D. 
Sullivan, William F. 

Sullivan, William J. 
Sultan, Walter E. 
Sumrall, James Coy 

Sunshine, Abraham J. 
Surell, Howard S. 
Surratt J. Harry 
Survil, Anthony A. 
Susel, Benjamin E. 
Sussman, Bernard 
Sussman, Hyman J. 
Sussman, Sidney 

Suter, Thomas J. 
Suto, Frank Jacob 
Svarovskv. John W. 
Swain, Clyde C. 
Swain, Robert Lee 
Swain, Wilson B. 
Swartz, Charles J. 

Swartz, Harold A. 
Swartz, Irving EK. 
Swiss, Nancy Lee 

Swiss, F. L. 
Symons, Julius 
Syracuse, Samuel F. 

*Deceased 

a8 

Tabler, C. W. 
Taetle, Herman I. 
Tagg, Norman H. 
Taliaferro, W. B. 
Taich, Louis 
Tam, Clement W. S. 
Tamburo, Samuel J. 
Taransky, Allen A. 

Tarantino, John 
Thos. 

Tate, Joseph McCall 
Tattar, Leon Lee 
*Taub, Stanley S. 
Taylor, Gary Louis 
Taylor, Joseph S. 
Taylor, R. W. W. 
Tee, Harry C., Jr. 
Teets, Donald E. 
Tenberg, David Paul 

Teramani, J. A. 
Terrell, Alexander A. 
Tesman, Jacob 
Thal, Johann M. 
Thayer, Franklin E. 
Thayer, H. T. 
Theodore, R. M. 
Thieme, G. C. 
Thiess, Robert E. 

Thomas, Frank J., Jr. 
Thomas, George R. 
Thomas, George S. 
Thomas, John R. 

Thomas, Oscar B. 
Thome, Charles C. 
Thorne, Charles F. 

Thrall, Ralph B. 
Thompson, J. West 
Thompson, Joseph E. 

Thompson, Paul H. 
Thompson, Robert E. 
Thompson, Wm. P. 
Thorne, Jean Musey 

Thornton, Henry L. 

Thornton, William H. 
Thorp, Clare Faye 
Thron. Edward. Jr. 
Tillery, John Wm. 

Timmons, W. D., Jr. 
Tingle. M. W. 
Tipton, Frank B. 
Title, Irwin 
Titlow. H. B. 
Titus, Sister Mary I. 
Tober, Theodore W. 

Tobias, I. Herbert 
Todd, Harvey E. 
Todd John C. 

Todd. Robert Cecil 
Toelle, Milton F. 
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Tolson, Bert D. 
Tompakov, Sylvan 
Tomsko, Robert F. 
Toole, Frank Leo 
Topakas, George A. 

Topchik, Howard 
Toulson. John M. 
Tountas. Chris Peter 

Tourkin, David 
Traband, M. T., Jr. 
Trachtenberg, Doris 

*Tracey, Arthur G. 
Trageser, Jacqueline 
Tralins, Julius Jos. 
Tramer, Arnold 
Tregoe, Charles H. 

Trehern, J. Curtis 
Tremaine, Stanley A. 
Tremaine, Warren L. 
Toronto, Nicholas A. 

Treichel, Thomas K. 
Tritle, Richard R. 

Tronwood, Thos. G. 

Abidap Call dj. (Ep 
Troxell, Will F. 

Si hubb-< Af, Ie 
Tritt. Ds 1O: 
Truitt J. Gordon 

*Truitt, James H. 
Truitt, James W.., Jr. 
Truitt, Charles R. 
Trull, Alfred C. 
Truxton, Charles O. 

Trygstad, Vernon O. 
Tucker, Alexander 
Tucker, William C. 
Tucker, William W. 

Tumas, John 
Tumbleson, Arthur L. 
Tumbleson, A. M. 
Tumbleson, Chas. C. 
Turlington, R. A. 

Turner, Av tial 
Turner, Zachariah III 

Turpin, E. S. 
Turpin, H. J. 

Twigg, Theodore K. 

Tyerell, M. R. 
Tyler, John Paul 

U 

Uhler, Gerard M. 
Ulan, Martin S. 
*Ulman, Ferdinand 
Ullman, Donald A. 

Undang, Arnold 
Urlock, John P., Jr. 
Urspruch, William G. 
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Vv 

*Valentine, A. W. 
Van Allan. Peter 
Van Duzer, Roberta 
Vansant, Bayard 
Van Slyke, Amos R. 
Vasper, David Robert 
Veasey, John 
Vehrencamp, E. L. 
Velinsky, Sylvia Lois 
Venick, Marvin L 
Verchik, John Wm. 
Vezina, Armand B. 
Vicino, Dominic J. 
Vidal, Manuel J. 

Vilkas, Leo J. 
Vinson, R. B. 

Visel, C. G. 
Vodenos, Philip N. 
Volkman, Maurice M. 
Volpe, William J. 
Vogel, George 
*Vogel, Walter Wm. 

Voigt, Herman A. 
Vojik, Edward C. 
Von Doelle, J. H., Jr., 
Vondracek, John W. 

Voshell, William F. 
Voshell, William Jr. 
Voxakis, George C. 

Ww 

Wachsman, Irvin L. 
Waddell, Samuei J. 
Wagenheim, Zelick 
Waggoner, Edgar G. 
Wagman, Barlow J. 
Wagman, Mishel H. 
Wagner, Betty G. 

Wagner, Fred. H. J. 
Wagener, George W. 
Wagner, Karl G. 
Wagner, Charles H. 
*Waegener, Manuel B. 
Wagner, Phyllis H. 

Wagner, Raphael H. 
Wailes, Henry S. 
Wainger, Edward 
Waitsman, Earl S. 

Walb, Winfield A. 

Walb, Winfield S. 
Walch, Edward E. 
Wald, Sheldon G. 
Waldsachs, Joseph J. 
Waldman, Alvin M. 

Waldman Jacob 
Walker, Alfred 

*Deceased 

Walker, C. H. 
Walker, Carl Samuel 
Walker, Paul A. 
Walker, R. H. 
Wallace, Joseph T. 
Waller, Irvin Robert 
Waller, William J. 
Wallis. Henry Hill 
Wallis, Walter 
Walman, Morris 
Walsh, Richard J. 
Waltemeyer, J. T. 
Walter, James B., Jr. 
Walter. Norman W. 
Walton, Tracy McC. 
Walts, David Y. 
Waltz, Bradley H. 

Waltz, George H. 

Walz, Jacob L. 
Walzer, Adolph 
Waltzinger, A. F., Jr. 
Wannenwetsch, J. F. 
Waples, Wm. Ewing 

Ward, Francis X. 
Ward, Michael J. 
Ward, Stark 
Wareham, E. A. 
Warfield, S. Roland 
Warfield, Harry N. 

Wargell, Walter F. 
Warnefeld, Wm. H. 

Warner, J. Lewis 

Warner, William 
Warren, Daniel A. 
Warren, Jerome B. 

Warren, J. Noble 
Warrenfeltz, J. Fred. 
Warrington, C.L., Jr. 

Warshaw. Samuel E. 
Wassell, Theodore J. 
Wasserman, L. W. 
Wasserman, Louis W. 

Waterman, H. E. 
Waterman, R. H. 
Waters, Charles C. 
Waters, Joseph Thos. 
Waters, James K. 

Watkins, J. W. 
Watkowski, Milton R. 
Watts, C. C. 
Watts, Edward N. 

Watts, Howard C. 
Watts, H. R. 
Waits, John Wesley 

Waxman. Milton M. 
Way, J. Louis 
Weaver, Frank H. 

Weaver, Warren E. 
Webb, James S. 
Weber, Edward 

207 

Webster, Samuel E. 
Webster. Thomas C. 
Weeks, John A. 
Wegad, Evelyn 
Wehler, Randolph 
Wehner, Daniel G. 
Weinbach, Eugene C. 
Weinberg, Harry 
Weinberg, M. A. 

Weinberg, Myron S. 
Weinberg, Sydney G. 
Weinberger, Sally D. 
Weiner, Alex 

Weiner, Bernard 
Weiner, David 
Weiner, Leon 
Weiner, Martin 
Weiner, Morton H. 

Weiner, Solomon 
Weiner, William 
Weingarten, J. H. 
Weinshenker, A. 
Weinstein, Daniel D. 
Weinstein, Jack J. 
Weinstein, Michael L. 

Weisberg, Ruth R. 
Weiss, Bernard 
Welch, Louis J. F. 
Welland, Arthur I. 
Wells, C. Milton 
Wells, Henry C. 

Wells, John S. 
Welsh, Charles R. 
Weltner, William 
Wendel, H. George 
Wenschhof, Donald E. 

Werley. LeRoy D., Jr. 
Wertheimer, Samuel 
Wesley, Maris P. 
Wesolowski, Frank J. 
West, Charles C. 
West, Fred Ralph 
West, Henry A. 

West, Erasmus 
Wetchler, Solomon 
Whaley, Wilson M. Jr. 
Wharton, John C. 
Wharton, Thomas P. 
Wharton, Zodak P. 
Whayland, Sewell H. 
Wheeler, Ann W. 

Wheeler, John B.. Tit 
White, Bernard N. 

White, G. W. 
White, E. Riall, Jr. 

White, Luther 
White, Marilyn J. W. 
White, Pinkney M. 

White, Thomas F. 
White, Thomas N. 
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White, Geo. Spencer 
Whitefield, James M. 

Whiteley, Roland S. 
Whiteley, William S. 
Whitesell, Elwood E. 
Whitesell, Reese E. 
Whiteside, Wm. B. 

Whitiker, C. Irwin 
Whitley, L. B. 
Whittaker, E. W. 
Whittemore, Edwin 
Whittle. G. W. 
Whittle, Harry L. 
Whittle, Thomas S. 
Whittle, William A. 
*Whittlesey, Wm. H. 
Wich, Carlton E. 
Wich, Henry E. 
Wich, J. Carlton 
Wickes, H. O. 
Wickham, John J. 
Wiederkehr, Martin 
Wiener, Maurice 
Wienner, Herbert 
Wight, F. L., Jr. 
Wilder, Earle M. 
Wildsmith, Thos. H. 
Wiley, Robert Allen 
Willer, Rose P. 
Willer, William 

Wilhelm, Clarence W. 
Wilkens, J. H. 
Wilkerson, Albert R. 
Willard, Jester J. 
Wille, Harry R. 
Williams, Alfred S. 
Williams Arza G. 

Williams, Clyde G. 
Williams, Edward B. 
Williams, William O. 
Williamson, C \S. 
Williamson, E. L. 
Williamson, J. A. 
Williamson. 

Richard J. 
Willis, Henry N. 
Willke, Herbert H. 

Wilson, Franklin D. 
Wilson, H. J. 
Wilson, John Jacob 
Wilson, Joseph A. 

Wilson, Sister M. 
Joan of Arc 

Wilson, W. M., Jr. 
Wilson, W. W. 
Wilson, Walter W. 
Wilson. Wilfrid A. N. 
Winakur, Arthur 
Windsor, Lester D. 

*Deceased 

Winger, David Z. 
Winger, Effie V. 
Winkler, William H. 
Winn, Solomon 
Winslow, Edwards F. 

Winstead, Oliver P. 
Winter, Samuel 
Winternitz, R. F. 

Wirth, Ferdinand ¥ 
Yr. 

Wishner, Arnold B. 
Withers, James B. 
Witt, Richard L. 
Wittik, Jerome S. 

Witzel, John F. 

Witzke, Carl H. 
Witzke, Louis Henry 

Wlodkowski, E.M. J. 
Wode, Alvin E. W. 
Woehner, Walter A. 
Wojcik, Frank R. 

Wolf, Charles A. 
Wolf, D. Earl 
Wolf, G. Ernest 

Wolf, Nathan 
Wolf, Robert F. 
Wolfe, Eddie 

Wolfe, G. H. 
Wolfe, J. Albert 

Wolfe, James J. 
Wolfe, Morris 
Wolfe, W. H. 
Wolff, E. E. 
Wolford, Keith H. 
Wolfovitz, Martin I. 
Wolfovitz, Sam 
Wolinsky, Leon H. 

Wollman, Joseph I. 
Wolpert, Arthur 
Wolsiewick, R. F. 
Wood, Marguerite L. 

Woltman. Enos Fred 
Wong, Margaret 
Wong, Ronald J. 
Wood, Medford C. 
Woodland, John C. 

Woodman, 
Harrison Payne 

Woods, F. D. 
Woodward J. S. 

Woodward, J. S., Jr. 

Woolford, Elmer B. 
Wooten, R. O. 

Worden, Lloyd G. 

Worrall, Fred. W. 
Worthington, Eugene 
Wright, Fred N. 
Wright, Henry D. 
Wright, John H. 
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Wright, Joseph 
Wright, Joseph E. 

Wright, L. R. 
Wright, Myron J. 

Wright, Thomas G. 
Wright, L. B., III 
Wright, Lawrence M. 

Wroth, Emory S. 
Wyatt Blanche B. 
Wylie. H. Boyd, Jr. 

Me 

Yager, Frank 
Yaffe. Morris Robert 
Yafre, Samuel S. 
Yaffe, Stanley J. 

Yankeloff, Louis G. 
Yarmack, Morris H. 

Yarmosky, Jack J. 
Yaros, Rudolph R. 
*Yee, Furn Suey 

Yevzeroff, Benjamin 
Yevzeroff, J. E. 
Yohn, Charles R. 

Yost, Frederick 
Youch, Charles A. 

Young, Charles L. 
Young, Donald Roy 
Young, George I, Jr. 

Young, Paul Roscoe 
Young, Ralph Victor 

Yousem, Jonas J. 
Yuscavage, Wm. J. 

Z 

Zajac, Walter C. 
Zaleski, Raymond A. 

Zalevsky, Sidney M. 
Zalucky, Theodore B. 

Zamecki, Robert J. 

Zappulla, Santo A. 
Zarych, Joseph F. 
Zeigler, Gervis B. 
Zeller, Chas. B. Boyle 

Zenitz, Barnard L. 
Zentz, Milton 

Zetlin, Henry 
Zerofsky, Frank 
Zerofsky, Harold 
Zervitz, Max M. 
Zerwitz, Irving F. 

Zerwitz, Sidney 
Zeytoonian, Carl L. 
Ziegler, Charles L. 
Ziegler, John H. 
Zilber, S. Nathan 
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Zimmer, David J. 
Zimmerman, E. R. 
Zimmerman, E. F. 
Zimmerman, L. M. 
Zimmerman, M. I. 

Zimmerman, T. E. 
Zimnoch, Francis X. 

Zinberg, Milton M. 
Zink, William P. 
Zolenas, A. J., Jr. 

Zuchowski, Victor L. 
Zucker, Paul 

Zukerberg, Morris 
Zulty, Joan H. 
Zvares Simon 
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REGISTERED ASSISTANT PHARMACISTS IN MARYLAND 

The following list of Assistant Registered Pharmacists is fur- 
nished by and with the authority of the Maryland Board of Phar- 
macy, and every care has been taken to make the list accurate in 
every detail. However, should any errors be noted, please notify the 
Secretary of the Maryland Board of Pharmacy, 301 West Preston 
Street, Baltimore, Maryland. 

A 

Adalman, Philip 
Adams, E. Raymond 
Albert, Arleigh H. 
Amberg, Richard O. 
Anderson, W. A. 

B 

Baker, Harry B. 
Baker, James I. 
Balmert, Frank C. 
Barr, William W. 
Barrett, Francis O. 
Barrow, Edward W. 
Bell, Elizabeth A. 
Bercowitz, B. J. 
Bere, J. G. 
Bernstein, Joseph 
Biggs, Eldridge F. 
Blatt, Henry 

Blizzard, Ella M. 
Boone, Wiley James 
Bowmeyer, Alvin S. 
Brandenburg, L. R. 
Briele, August Kern 
Brille, F. R. 
Brooks, Homer C. 
Brown, Emma H. 
Brown, William 
Bryan, Arthur H. 
Buffington, Mrs. M.E. 
Burton, Perry P. 
Buschman, Geo. W. 

C 

Caldwell, Gerald RB. 
Caplan, Abraham 
Carter, Clarence L. 
Chaires, Clifton M. 
Cherry, John M. 
Christ, Edwin L. 
Christopher, H. B. 
Cizek, George 
Clarke, Hugh V. 
Cohen, Morris G. 
Collenberg, Girdwood 
Colona, Clarence J. 
Colston, Benjamin A. 
Copes, James 

Corbett, E. S. 
Cotter, Edward F. 
Councell, E. W. 

Crammer, D. Preston 
Cronin, T. Arthur 
Crowther, Aloha H. 
Cutchin, William M. 

D 

Davis, Edward Mann 
Davis, Robert G. 
Dayhoff, Edward B. 
Deal, Justin 
Deiter, Louis V. 

Dentelhauser, 1. T. 
Derry, John W. 
Dickinson, Frank M. 
Diggs, Paul A. 
Dougherty, Carl E. 
Dryden, William H. 

E 

Easton, Maurice C., 
Edwards, Gustav A. 
Eichner, George W. 
Eselhorst, Albert R. 

F 

Fearson, E. T. 

Fehler, Charles E. 
Fehler, John F. 
Feitelberg, Samuel L. 
Fields, William A. 
Fiske, Christian 
Flack, Herbert L. 
Flounders, Mark E. 
Flynn, Paul Francis 
Forein, Belle 

Forsythe, William F. 
Fox, Lester 
Fox, William R. 
Frazier, Henderson 8S. 
Full, R. F. 

Funk, John W. 

G 

Gilmer, Franklin S. 
Glantz, Hiram A. 
Glick, S. Shipley 
Goldman, Samuel M. 

Green, William. F. 
Grote, Francis C. E. 

H 

Hague, Aldred E. 

Habliston, Charles C. 
Harley, John V. 
Hassen, John E. 
Heise, John E. 
Heise, Fred H. 

Herman, Mrs. H. G. 
Hersey, Walter H. 
Hicks Hin 
Hinton, George H. 
Hipsley, Oscar 
Holewinski, John A. 
Holloway, M. A. 
Hood, Thomas E. 
Hope, John W. 
Hopkins, Annie M. 
Horn, Amanda I. 
Hughes, Harry C. 
Hughes, Ephraim G. 
Humphreys, Wm. G. 
Humphreys, W. B. 
Hunter, Livingston O. 
Hurd, A. E. S. 

I 

Ichniowski, 

Casimer 'L. 
Ireland, Philip B. 

J 

Jester, Henry F. 
Jones, Albert B. 
Jones, Howard Wm. 
Jones Paul C. 

K 

Kahn, Edmund 
Kammerer, Wm. H. 
Keenan, Robert 
Keenan, Walter S. 
Keller, J. E. 
Kinner, Harold C. 
Kirby, Robert M. 
Klepper, Charles F. 
Klink, John C. 
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Kolb, Edwin 
Kolb, Walter R. 
Kremer, Isaac 
Kress, Milton B. 

L 

Lambden, Francis A. 
Lankford, Henry M. 
Lautenbach, F., Jr. 
Lautenbach, Geo. W. 

Leary, Anna W. 
Leberman, S. K. L. 
Lee, Russell E. 
Leiva, Carlos E. 
Lemke, William F. 
Lennan, Samuel C. 
Levin, Milton 
Lewisson, Farry 
Lilly, W. I. 
Lingo, Robert W. 
Litsinger, Vernon L. 
Lloyd, George A. 

Lytle, E. C. 

M 
McClenny, Dick C. 
McCormick, Arthur F. 

McDonald, Joseph F. 
McKay, Wm. Kenny 
McKenna, W. C. 

Mace, W. S. 
Machin, Frank H. 
Main, Clarence Z. 
IMarek, Charles D. 
Marley, John V. 
Martz, Wm. E. 
Matthew, W. S. 
Mayer, Fred 
Mayers, Harry J. 

Meck. Charles H. 
Meredith, Charles L. 
Meyers. George 
Michael, V. B. 
Michael, M. Harlan 
Mikules, Cordelia L. 
Millet, Joseph 
Minchewer, W. H. 
Moore, Sarah S. 
Morgan, Walter L. 
Mullikin, John F. 
Mund, Maxwell H. 
Murphey, Joseph A. 

N 

Newman, George L. 

Newmeyer, Alvin S. 
Norton, John C. 
Nusbaum. Clement TI. 

O 

Otto, Harry C. 
*Deceased 

P 

Parker, George H. 
Parr, Newton I. 
Payntel, Clara S. M. 
Petts, George E., Jr. 
Pharin aC. 
Phillips, Benton S. 
Phillips, Edwin J. 

Porterfield, Milton P. 
Powers, John W. 
Powers, James W. 
Pressler, W. H. 

Price, Roscoe D. 
Proctor, S. Howard 

Q 

Quinn, Egbert L. 

Quinn, J. Louis 

R 

Raiva, Philip 
Ramsay, Thomas L. 
Rauck, Arthur E. 
Rauth, John Wm 
Raynor, Clark S. 
Reckitt, Charles E 
Renanhan, John L. 
Richardson, L. A. 
Riff, Charles 
Ritch, Thomas W. 
Robinson, H. M., JY. 
Robinson, James 
Rowe, Grace E. 
Rubin, Mortimer M. 

Rudo, Nathan 
Ruhl, Emma 

Russel, W. M. 

Ss 

Sacks, Milton S. 
Sanaers, Albert J. 
Sauer. Mary Louisa 
Saunders, Thomas S. 
Schnabel, William T. 
Schochet, George 
Schulte, August W. 
Schwartz. Daniel J. 
Scott, Virginia P. 
Sears, Florence 

Sencendiver, Jacob P. 
Sharrett, George O. 
Sheman, George P. 
Shipley, Samuel H. 
Shivers. M. L. 
*Siscovick, Milton 

Skilman, L. G. 
Smith, J. Moseley 
Smith. Leroy A. 
Sprague, Lewis H. 
Stacey, T. E., Jr. 
Staling, J. C. 
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Stanward, M. Benton 
Stevenson, W. H. 
Stimmer, Richard E. 
Stiner, Wilbur C. 
Stouffer, Clyde R. 
Stouffer, Rankin 
Strause, Geo. Alvin 
Suter, Louis A. 

T 

Talbott, D. Russell 
Taylor, James Alfred 
Thomas, George W. 
Thome, E. Reynolds 
Thompson, Jerome J. 
Thompson, Oma M. 
Thomson, J. A. 
Todd, Arch McA. 
Totz, Hammond 
Toulson, Hattie I. 
Toy, Arthur T. 
Trail, Edith I. 
Trainor, William J. 
Trattner, James N. 
Troxel, Effie M. 

V 

Von Helms. Ernest 
Vosatka, John 

w 

Walch, William F. 

Walter, J. W. 
Waltham, Alan P. 
Walton, H. Webster 
Ward, Harry E. 
Watts, S. Tarlton 
Weaver, Harry C., JY. 
Weaver, Lincoln R. 
Weller, Argie G. 
Weller, Charles G. 

Weller, Harry 
Wenderoth, Edwin P. 
White, Earle C. 
White, Robert C. 
Wiggers, Clarence H. 

Wiernik, Clarence 
Williams, Amos C. 
Williams. C. D. 
Wilson Joseph O. 
Wolf. Alan G. 
Woodward, C. P. 
Wrenick, Clarence 
Wright, Edna Kirk 
Wright, Loretto 
Wright, Walter T. 

Y 

Young. H. W. 

Z 

Zacharias, Edwin 
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OFFICERS OF THE ASSOCIATION SINCE ITS ORGANIZATION 

1883—J. J. Thomsen 

1884—_D. C. Aughinbaugh 
1885—E. Eareckson, M. D. 
1886—A. J. Corning 

1887—William Simon, M. D. 
1888—J. Walter Hodges 
1889—M. L. Byers 

1890—E. M. Foreman 
1891—Columbus V. Emich 
.v3z—John Briscoe, M. D. 
1894—John F.. Hancock 
1895—Henry J. Hynson 
1896—H. B. Gilpin 
1897—_W. C. Powell 

1898—Robert S. McKinney 
18995—A. R. L. Dohme 
1900—Wm. E. Turner 

1901—Louis Schulze 
1902—J. Webb Foster 
1903—W. E. Brown 

1904—-H. Lionel Meredith 
1905—M. A. Toulson 
1906—J. E. Hengst 
1907—Owen C. Smith 
1908—W. M. Fouch 

1909—John B. Thomas 
1910—Charles Morgan 
1911—James E. Hancock 
1912—D. P. Schindel 
1913—J. Fuller Frames 
1914—J. F. Leary 
1915—Geo A. Bunting 

1916—Thomas M. Williamson 
1917—Eugene W. Hodson 
1918—W. H. Clarke 
1919—D. R. Millard 
1920—G. E. Pearce 

1921—R. E. L. Williamson 
1922—A. L. Lyon 

Presidents 

1923—C. L. Meyer 
1924—W. K. Edwards 
1925—S. Y. Harris 
1926—H. A. B. Dunning 
1927—Harry R. Rudy 
1928—Howell W. Allen 
1929—Geo. W. Colborn, Jr. 
1930—L. S. Williams 
1931—Wm. B. Spire 
1932—L. M. Kantner 
1933—L. V. Johnson 
1934—Andrew F. Ludwig 
1935—Harry W. Matheney 
1936—Melville Strasburger 
1937—Robert L. Swain 
1938—A. A. M. Dewing 
1939—A. N. Hewing 
1940—Lloyd N. Richardson 
1941—T. Ellsworth Ragland 
1942—Elmer W. Sterling 
1943—Frank L. Black 
1944—Ralph C. Dudrow 
1945—Harry S. Harrisou 
1946—Albin A. Hayman 
1947—Charles S. Austin, Jr. 
1948—Milton J. Fitzsimmons 
1949—Nelson G. Diener 
1950—Howard L. Gordy 
1951—William E. Waples 
1952—Manuel B. Wagner 
1953—Otto W. Muelhause 
1954—Lester R. Martin 
1955—Hyman Davidov 
1956—Frank J. Macek 

1957—George M. Schmidt 
1958—Frank Block 
1959—Gordon A. Mouat 
1960—Harold M. Goldfeder 

First Vice-Presidents 

1883—C. W. Crawford 
1884—-Steiner Schley 
1885—Levin D. Collier 
1886—Joseph B. Boyle 
1887—C. W. Crawford 
1888—C. H. Redden 
1889—D. M. R. Culbreth 
1890—Chas. Caspari, Jr. 
1891—John Briscoe, M. D. 
1892—T. W. Smith 
1894—Henry P. Hynson 
1895—J. W. Cook 
1896—Robert S. McKinney 
1897—W. S. Merrick 
1898—August Schrader 
1899—C. C. Waltz 
1900—L. R. Mobley 
1901—J. Webb Foster 

1902—M. A. Toulson 
1903—Owen C. Smith 
1904—Mercer Brown 
1905—Henry Howard 
1906—-A. L. Pearre 
1907—J. H. Farrow 
1908—J. G. Beck 
1909—-W. C. Aughinbaugh 
1910-11—D. P. Schindel 
1912—J. Fuller Frames 

1913—J. D. Stotlemeyer 
1914—G. A. Bunting 
1915—Thomas M. Williamson 
1916—Eugene W. Hodson 
1917—W. H. Clarke 
1918—D. R. Millard 
1919—G,. E. Pearce 
1920—R. E. L. Williamson 
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First Vice-Presidents 

1921—E. Riall White 
1922—C. L. Meyer 
1923—-W. K. Edwards 
1924-25—-H. A. B. Dunning 

1926—H. R. Rudy 
1927—Howell W. Allen 
1928—George W. Colborn, Jr. 

1929—L. S. Williams 
1930—W. B. Spire 
1931—L. M. Kantner 

1932—L. V. Johnson 

1933—Andrew F. Ludwig 
1934—-Harry W. Matheney 
1935—Melville Strasburger 
1936-1937—A. A. M. Dewing 
1938—A. N. Hewing 
1939—Lloyd N. Richardson 

1940—T. E. Ragland 
1941—Elmer W. Sterling 

(Continued) 

1942—Frank L. Black 
1943—Ralph C. Dudrow 
1944—-Harry S. Harrison 
1945—Albin A. Hayman 
1946—Charles S. Austin, Jr. 

1947—M. J. Fitzsimmons 
1948—Nelson G. Diener 

1949—Howard L. Gordy 
1950—William E. Waples 
1951—Manuel B. Wagner 

1952—Otto W. Muehlhause 
1953—Lester R. Martin 
1954—Hyman Davidov 
1955—Frank J. Macek 
1956—George M. Schmidt 
1957—Frank Block 
1958—Gordon A. Mouat 
1959—Harold M. Goldfeder 
1960—Norman J. Levin 

Second Vice-Presidents 

1883—-Thomas W. Shryer 
1884—A. J. Corning 

1885—Henry R. Steiner 
i1886—John T. Wooters 

i887—J. Walter Hodges 
1888—J. F. Leary 

1889—Joseph B. Garret 
1890—D. C. Aughinbaugh 
1891—F.. A. Harrison 
1892—J. Fuller Frames 
1894—-C. B. Henkel, M. D. 
1895—George E. Pearce 

1896—Steiner Schley 
1897—Louis Schulze 
1898—Eugene Worthington 

1899—John M. Weisel 
1900—J. F. Leary 
1901—E. T. Reynolds 
1902—W. J. Elderdice 
1903—Alfred Lapouraille 
1904—H. L. Troxel 
1905—J. J. Barnett 
1906—Alfred Lapouraille 
1907—W. C. Carson, M. D. 
1908—Franz Naylor 
1909—W. G. Lowry, Jr. 
1910—R. E. L. Williamson 
1911—J. D. Stotlemeyer 
1912—-Henry Howard 
1913—Geo. A. Bunting 
1914—-Henry Howard 
1915—Eugene W. Hodson 
1916—C. K. Stotlemeyer 
1917—D. R. Millard 
1918—G,. E. Pearce 
1919—R. E. L. Williamson 
1920-21—J. W. Westcott 
1922—W. K. Edwards 

1923—H. A. B. Dunning 
1924—-S. Y. Harris 
1925—L. L. Kimes 
1926—Howell W. Allen 
1927—Geo. W. Colborn, Jr. 
1928—L. S. Williams 
1929—Wm. B. Spire 
1930—L. M. Kantner 
1931—L. V. Johnson 

1932—A. F. Ludwig 
1933—Harry W. Matheney 
1934—Melville Strasburger 
1935—A. A. M. Dewing 
1936-37—A. N. Hewing 
1938—Lloyd N. Richardson 
1939—T. E. Ragland 
1940—E. W. Sterling 
1941—Frank L. Black 
1942—Ralph C. Dudrow 

1943—Harry S. Harrison 
1944—Albin A. Hayman 
1945—Charles S. Austin, Jr. 

1946—M. J. Fitzsimmons 
1947—Nelson G. Diener 
1948—Howard L. Gordy 
1949—William E. Waples 
1950—Manuel B. Wagner 
1951—Arthur C. Harbaugh 
1952—Lester R. Martin 
1953—Hyman Davidov 
1954—Frank J. Macek 
1955—George J. Schmidt 
1956—Frank Block 
1957—Gordon A. Mouat 
1958—Harold M. Goldfeder 
1959—Norman J. Levin 
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1960—Victor H. Morgenroth, Jr. 
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Third Vice-Presidents 
1883—Hugh Duffy 

1884—Levin D. Collier 
1885—T. W. Smith 
1886—J. Walter Hodges 
1887—Henry A. Elliott 
1888—John Briscoe, M. D. 
1889—E. M. Foreman 
1890—_J. F. Hancock 
1891—_J. E. Henry 

1892—C. B. Henkel, M. D. 
1894—George E. Pearce 
1895—J. W. Smith 
1896—Thomas H. Jenkins 
1897—-A. Eugene DeReeves 
1898—C. C. Ward, M. D. 
1899—C. H. Michael 
1900—W. E. Brown 

1901—O. G. Schuman 
1902—W. R. Jester 
1903—Henry Howard 
1904—Wm. D. Campbell 
1905—W. S. Carson, M. D. 
1906—A. J. Keating 
1907—J. D. Stotlemeyer 
1908—H. R. Rudy 
1909—F.. Riall White 
1910—J. P. Keating 
1911—W. M. Carson, M. D. 
1912—John G. McIndoe 
1913—W. H. Clarke 
1914—F. W. Hodson 
1915—C. K. Stotlemeyer 
1916—John I. Kelly 
1917—G. E. Pearce 
1918—R. E. L. Williamson 
1919—J. W. Dorman 

1920-21—_W. K. Edwards 
1922—H. A. B. Dunning 

1923—J. H. Farlow 

1924—-A. C. Lewis 
1925—A. N. Hewing 

1926—G. W. Colborn, Jr. 
1927—L. S. Williams 
1928—Wm. B. Spire 
1929—L.. M. Kantner 
1930—L. V. Johnson 
1931—A. F. Ludwig 
1932—Chas. D. Routzahn 
1933—Melville Strasburger 
1934—A. A. M. Dewing 
1935—A. N. Hewing 
1936-1937—Lloyd N. Richardson 
1938—T. E. Ragland 
1939—Elmer W. Sterling 
1940—Frank L. Black 
1941—Ralph C. Dudrow 
1942—Harry S. Harrison 

1943—Frederick B. Eason 
1944—Charles S. Austin, Jr. 
1945—Milton J. Fitzsimmons 
1946—Nelson G. Diener 
1947—Howard L. Gordy 
1948—William E. Waples 
1949—Manuel B. Wagner 
1950—Arthur C. Harbaugh 
1951—Otto W. Muehlhause 
1952—Hyman Davidov 
1953—Frank J. Macek 
1954—-George M. Schmidt 
1955—Frank Block 
1956—Gordon A. Mouat 
1957—Harold M. Goldfeder 
1958—Norman J. Levin 

1959—Victor H. Morgenroth, Jr. 
1960—William A. Cooley 

Fourth Vice President 

1960—Solomon Weiner 

1883—John W. Geiger 
1884-88—M. L. Byers 
1889-94—John W. Geiger 
1895—J. F. Hancock 
1896—Henry Maisch 
1897-99—Charles H. Ware 
1900—Louis Schulze 
1901—02—Owen C. Smith 

1883-85—E. Walton Russel 
1886-94—Samuel Mansfield 
1895—Henry B. Gilpin 
1896-98—D. M. R. Culbreth 
1899-1900—W. M. Fouch 
1901—J. R. Beck 
1902-05—H. R. Rudy 
1906—G. C. Wisotzki 

1925-1939—Robert L. Swain 
1939-1952—Melville Strasburger 

Secretaries 

1903—Louis Schulze 
1904—Owen C. Smith 
1905—Louis Schulze 
1906—Owen C. Smith 
1907-1942—_F. F. Kelly 
1942-52—Melville Strasburger 
1953-60— Joseph Cohen 

Treasurers 

1907-13—J. W. Westcott 
1914-23—S,. Y. Harris 
1924-29—G. P. Hetz 
1930-1936—Harry S. Harrison 
1937-1953—J. F. Wannenwetsch 
1954-55—Gordon A. Mouat 
1955-60—John F. Wannenwetsch 

Editors 

1953-60—Joseph Cohen 
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MARYLAND PHARMACEUTICAL ASSOCIATION 

ROLL OF MEMBERS 

Active Members—As Of October 1, 1960 

(The following addresses are in Baltimore with Zone No. following 

street, unless otherwise designated.) 

Aaronson, ATIVE OS ar eee tee tae fe aseros 3729 S. Hanover St., 25 
PMorgenTaKeriaheyAs ISAeloXeVE... noah oecucoaadcvuuendne 2401 E. Federal St., 13 
Agnew, Max . attatinosch mts, (eb oie ch een mS 139 EB. Main St., Frostburg 
Albreeht.2 Waller Hesoe . ene ton 310 Maple Rd., Linthicum Heights 
Albnechtes William vias ee ok 7423 Baltimore Ave., College Park 
Allen, C. Murray.................... 243 Virginia Ave., Cumberland 
FAI DCRTISe IG LWITTe El eee een ee esate 6 sctsiiny 4 Aes 1504 15th St., Odenton 

Ansell, AVL SGA S oan ne eee re ttnctcnn sicc cr ome net's che © 24 E. Madison St., 2 

Apitz, Fred SUV Rite A EEE NSIT Absa g es ase ps 6227 N. Charles St., 12 

ADplesteiney Era nikwrre cu. © ee ise) a Sennen ores 1045 N. Futon Ave., 17 

IAT CHET AL LLCOGOU Cs me) eae eran ie netnet Ney as cohen ced nnd aac oe . White Hall 

RSD Ul laa) Ole eee enc. or ey. c 401 Washington Ave., Towson 4 

PND Ts TRAY Shen oro.c 9 Seon Dome poe Gao ores ae 7300 School Ave., 22 

Bailey.;Halcolm S.... =... - 8th St. & Philadelphia Ave., Ocean City 

IBalAaSSONe RET ANCISGo smeraia craic ocr nate sone 301 W. Preston St., 1 

Bambricks Vincents Ciewne. cece aes. oe ..154 Race St., Cambridge 

IBAarnshacke) aCkgrismiy erie 5 1431 Fuselage Ave., Middle River 20 

BASU KELL. 6 Ye Ei soiees siete acts castarcls eiedeetal ame atte nes eas 4214 Frankford Ave., 6 

IBA BKO, WEES Oa eb oe Com Oe Die Oe 126 Washington Ave., Laurel 

Jateyhriveres ca STevL - | Ve Guaaises ocr eB co ae Rain ripe reise cea 423 Patapsco Ave., 25 

1syehnleie, IOAN Sc bo og hee mmo ota bas wood 4300 Ritchie Hgwy., 25 

ietelbifapeel, Shoaelet:. sree no dcw 0 cOb SP oma ap 1601 Edmondson Ave., 23 

isYejdhbal vaWigbal'ty Ae 6 uke on boo paemeniconD pee eer Routes 97 & 108, Olney 

ietaoolebey, likwereksiater ANS. Ole”) Sietday Seem on Oacdo eae 3407 Hamilton Ave., 14 

Bialek, Ted fie Re ood art 6480 New Hampshire Ave., Takoma Park 

BinistOCksm Al beLtpercis teeta ee lhe sets eke 8301 Harford Rd., 14 

Tey OVO, IOP WARING. 6 Amt ald ca 8 ciose iden choad c.Guorie 6305 Sherwood Rd., 12 

IB IXICIe LI CHa ndus suse rei teraten neha: 44 W. Main St., Westminster 

1SVlofelie,. ADs ge all de Heep Suc 5 See OE OS CME Ohh Sea 1524 Cypress St., 26 

is Voya <, Spe ACh. a noe a eon of oan Goo Sic 2901 E. Baltimore St., 24 

isiheion, INepeahiedl 9.) s canoe nesses ae oodoo hor 305 N. Eutaw St., 1 

BiiMSOn Samuel eSaxcee ce attic csi ss ens 800 E. Baltimore St., 2 

TBOOKOL ME IVIOLUIS meer etincn tet Bolers rts Na ten recent r 1034 York Rd., 4 

jsvoyiumavey. 1S%eroyeheghbal, 12h 2 Scope Deo aon 809 Viers Mill Rd., Rockville 

ishitens (ayant, Weaale, chen ola Bose 920 Ellsworth Drive, Silver Spring 

Braziusse OSCDIMs Vie etets erent -82)s) oth -aetetchel ena 301 S. Broadway, 31 

PT eee Ny lise W sexe fore eas ese ere ne eet 7307 Seven Mile Lane, 8 

Brunnett, William L023. 2... ....--% 6222 Baltimore Ave., Riverdale 

Campbell, Thomas W.......-.-.- Carter Building, Market St., Denton 

Caplan, bernard §S.2..6e ses ae 7902 Dundalk Ave., Dundalk, 22 

Canlatie Calle cares se arsiist 2235s mide 2s 142 Eastern Ave., Essex, 21 

“Giuwentaly docile soos 46a cod ude bonpo oo 4352 Park Heights Ave., 15 

Gavacos, ANGTeWi Ts 2.5 5 oe ce nie oe oe ase 1001 W. 36th St., 11 

MATa kee CLOMEI) vo. feitee eich o cs see oh  Feeh hala 3500 Pelham Ave., 13 

GHnanGiere NaaWiee cn ele se siete. 7037 Defense Hgwy., Landover Hills 

Chatkin; Robert H........--------+--- 401 Summit Ave., Hagerstown 

Cherry. Bernard: « 5.0.2. iene cin te leslie 6 2 tateben stein ee 4627 Harford Rd., 14 

Cheslows Nathaniel. cao 5c. se ees 110 Patapsco Ave., 25 

Chodnicki, Marion R.......------++++sssee 35 N. Milton Ave., 24 

Clariose ani y Bi2 viel bare tae nus.n 80 Se Om ein hes im Goes Be Ellerslie, Md. 

Cohen, Bernard Io.) 0. 6 ee ee eee ee 2217 N. Fulton Ave., 17 
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Cohen,. Hershele, 26 9.83.. e ee eee 201 W. Franklin St., 1 
Cohen eiryvin'c = ert ere eee 5511 Oregon Ave., Arbutus, 27 
Cohen, Joséphyn.) sev chee ee .650 W. Lombard St., 1 
Cohen; Nathanverr, 5.2.00, ee ee 1828 E. Baltimore St., 31 
Cohen; Samuel") s.stete rene eee 1645 E. Baltimore St., 31 
Coleberg;( Carl G..cn (A a) te, See ee ee Main St., Preston 
Combs, : Joseph ats Ty. on ee ete eee ee 5925 York Rd., 12 
ConnogeineE 6933 Laurel Avenue, Takoma Park 
Connor, William J. Commerce Street & Railroad Ave., Centreville 
COoleyee Williams Acne ees 100 Valley Street, Cumberland 
Cooper, Howard E.....10 Decatur & Frederick Streets, Cumberland 
Cooper, Morris’L.5, 2. eee eee 700 W. North Avenue, 17 
Crags, James Pi Jta ea eee 4123 Frederick Avenue, 29 
Crandall; Charles: Ree eee eee 50 State Circle, Annapolis 
Crozier, ; JoHn:FAZy ee ee ee ee 901 Curtain Avenue, 18 
Custis, Harry..J. 0 ame ee 149 Market Street, Pocomoke City 

Danoff,, Abe. 250 ae ee ar ee 1645 E. Baltimore Street, 31 Davidov;) Hyman a 900 N. Charles Street, 1 Davidov; Louis pas ae ey at ie eee ee 5115 Roland Avenue, 10 
Davis,» RODGrtals tee ee ee ee . 327 Main Street, Crisfield 
Deans. 7 Ohh an Prince William & Main Streets, Prince Anne 
Dechter, Gerald Y....... 8660 Piney Branch Road, Silver Spring 
Dembo; Juliussiy eae eee ... 2200 Jefferson Street, 5 Dickman, Arnold tis) 3 1p) ae 2300 Edmondson Avenue, 23 
Diener; Nelson?’Gaere nee eee 2925 Thorndale Avenue, 15 
Donaldson, John E...60 Florida Avenue, N.E., Washington 2, D.C. 
Dorsch;, JosephiU seaee eee eee 3514 Edmondson Avenue, 29 
Doub;-O.- Calvin spe aoe. ee ee 101 E. Baltimore Street, 2 
Dougherty, JonnsH at: 2 eee 370 Main Street, Laurel 
Dougherty» Leoni P= sie ee 302 Pulaski Street, Cumberland 
Drapkin, eons lane Goes 8706 Flower Avenue, Silver Spring 
Drennen (J..Houlys- eee eee 8 S. Main Street, Port Deposit Drug Fair Drugs Stores-22 0. ee 1200 S. Street, Arlington 2, Virginia Drukman;/ Herman Byers ee ee 6651 Belair Road, 6 
Dunning, ;Fitzgeraldice se ee 1030 N. Charles Street, 1 Dunning) FAB S Uw. ene ot ee 1030 N. Charles Street, 1 Dunning, HA Batdrne eee eee 1030 N. Charles Street, 1 

EckhardtmHenry i. seeatos ae ee eee eee 301 Marydell Road, 29 Englander, (Clinton |W.) ies sa, eee ee 8 Alder Street, Oakland Estrin, Davidilj.. sere oe 52 “O” Street, N.W., Washington 1, D.c. Painberg; (Edward yi ease. aan 7542 Belair Road, 6 Pedder: DonaldsO see ae ee 201 Wise Avenue, Dundalk 22 Pedder: Elicis 56 se 1210 Reisterstown Road, Pikesville 8 
Feldman, Charles sWipee, eee 1535 W. Lexington Street, 23 Feldman, Milton “Hiv. he oe ce ee 900 N. Gilmore Street, 17 Fine, JCTOME:: Like ee een ee 8807 Allenswood Road, Randallstown Fink, Francis ae Martin Blvd. & Compass Road, Middle River 20 Finkelstein, Karl. H,. 72) Spo) e ae ens 300 Main Street, Laurel Fisher, Edward Tipe ees 105 S. Baltimore Avenue, Ocean City Fisher, Philip Ej aac ee ene Route No. 2, Berlin Fitzsimmons, Milton Sys. eee 109 Main Street, Ellicott City Folus,: Irving... tee: go ae eee 5926 Riggs Road, Hyattsville Foss, Noel Biss denne © ete ern 636 W. Lombard Street, 1 Foster, Carroll Picton 255s 0d oo eee 6327 Belair Road, 6 Franzone, ta Ris Sel tak eae 1801 “G” Street, N.W., Washington, D.c. Freiman, JOSEDN : hE’ Na, aa ee een 2601 N. Hilton Street, 16 Freitag, HiHomer.... = s00. 1... ee ae 212 E. Cross Street, 30 Friedman Aaron J,.7,4, ee 145 B Back River Neck Road, 21 
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MricdimanteAlperinemiiies oct cs eco neers a 1003 S. Sharp Street, 30 
Mriedhian ss GUDECriM lero ae mee eke eee 1531 Madison Avenue, 17 
PTIicdmManwe MELVIN coe eee te aetei alc 1600 Linden Avenue, 17 
Ta Voborkehay, IW HUhKayay P50 5 os Sas ado oe woe 100 S. Poppleton Street, 1 
HricGMan wNaALNANird rein deri. tokens: oon enaicr o> 701 N. Gay Street, 2 

(SPN evepnms Asis a When paub ale. cas 5A -aeeetc SOOO DEOL eon On 20 N. High Street, 2 
Gad ol eHlis iy a ipoak fe Ascent 10128 Colesville Road, Silver Spring 
GakenheimermAlberty Cor un coe a crstensie cola syste el tehiavetare- ote 6.6 Cockeysville 
Gakenheimer, Herbert E....... 8th & “D” Streets, Sparrows Point 19 
GaragnereMiICHaAe le Hse seen verte allel: 253 S. Washington Street, 31 
CGAVereP aN Ge ee crete, 5 ctavebee ere ravece 100 W. University Parkway, 10 
Geld ye TACK ee ret es ere 6 Coral Drive, North, Lexington Park 
Geracntye) AMES eases cre - Main Street, Rock Hall 
Glaeser SHenrya dey JI. ce dew dca 3 Westminster Street, Manchester 
GlaSere LOUIS ijt ite te eee eee 511 Avondale Road, Dundalk 22 

Gileiman wel Levine jameerkbeeretc eres ons c.castete 1939 Madison Avenue, 17 

CHICKSTCE I es VVALE LOC EL rertsisiees os ottraiay dee chanel onare siete 1034 York Road, 4 
Glushakow, Jacob ...... Pie Oe a ge I 2244 Annapolis Road, 30 
Goldberc wd ACK gare se seer 9423 Georgia Avenue, Silver Spring 
GOlGDER She lCONAT Aiprs oe hs wi cotic cates eyelet sces 1501 E. 33rd Street, 18 
Gold bercee Miltontraey ete). te eno ioas ete 3903 Hollins Ferry Road, 27 
GoldtedereliaroldeWiseanmicetces 5620 Kenilworth Avenue, Riverdale 
GYoltehhiay, tSVAy Whe ls oo Gago oss oOo n OO 2447 E. Preston Street, 13 
(Greiloheaksa lek people! 12 5 5 Solo demos one bOe 3400 Seven Mile Lane, 8 
(GOkelyratay, “Wea Goonoemooe 6112 Central Avenue, Capitol Heights 
GOlLdStCTTA Bo a ee A tena ne circa cecrerere fe: 1100 N. Calhoun Street, 17 
(Eqevarehortshals <A Wynd alm oh eee wenn 55 E. Main Street, Westminster 
(Gyoavoraekshay- 3 M0) ale, Gs-ciekeiegeNcNS Be Gicee ona: d cae eno Onere 524 N. Gay Street, 2 
Gord Olid a Chae Dee reasete is ei iaicste cole gates tare 1801 W. Pratt Street, 23 
Gordon SaMuelpr yon ce foe foie ice ere 1401 Edmondson Avenue, 23 
GOLCYMLLOW ALOE eats clelnis 6 or sivcueasiens 213 E. Main Street, Salisbury 
Greenbere wAlberteGaeae sect. 2-8 oie. ee ors 5002 Ritchie Highway, 25 

Greenberg, Harry ..... wee ey eae aye 5451 Belair Road, 6 

Greenbers eon sagas. on 50 Old Annapolis Road, Severna Park 

Greenberg, S.W......... 4692 Suitland Road, Washington 20,D.C. 

GTECNTCIO MD avi mie aettets a heteds ee 62 6 e) ova tclionce 5201 Windsor Mill Road, 7 

GlelPEDaniGlPe ri ee eee oreere lee Sclenei eo he 1625 Wilkens Avenue 23 

(LOSSIN2 DE BbeCINaATds Bia dete ete ere alee: 1655 N. Monroe Street, 17 

GrubbeJontnighincsas ce. 714 Sligo Avenue, Apt. 105 Silver Spring 

GRUZEN GD DANS eee eate ie eer secites nel otel lore: « 5817 Merville Avenue, 15 

ELT ALD Cite Grim een itee track: eteteictars, ols o.ene 324 W. Saratoga Street, 1 

Pranks a@ ALleLOLMV Viewer eras 221 Maryland Avenue, Cumberland 

Harbaugh, Arthur C. aN 872 Mulberry Avenue, Hagerstown 

lEginaatsals IRh(echdolik sadam ans comes 5606 Main Street, Elkridge 27 

Harris, Morris LS, Hela _... 5119 Queensbury Avenue, 15 

1a Reese MARE ENON), EY, Qatar eek ote yoee Mb 507 Mace Avenue, 21 

ISBhmonehnJVNe by Can agora no oe . ..., 715 Forest Lane, Salisbury 

lebapiacoRena, AMaveyrRy A cdl) were _. , 415 Forest Lane, Salisbury 

Heer, Wilmer J. Seley (hy 5) ag sa Ree _ 2724 Harford Road, 18 

Heller milsawrenCGnGrminn mime ae) ce tris eters): . La Plata 

end clberare lexiemmennl sone. ce tee ae ccs 4637 York Road, 12 

Henderson, MarvileWelse. sae te 2-2 7401 Harford Road, 14 

lalevavellese, Ibe, INU halbtell. Ge ka cco Sree oe 1100 E. Baltimore Street, 2 

TeeuIL: Abbey TER. a cb care pen CD eee C 30 E. Dover Street, Easton 

iS GUUE ENCE, ly Oba 5 oh Ae Bo 6 oc eee 4943 Belair Road, 6 

leellbretnar, WMRORKeey Ibs eb soe cae O88 OF 19 Tulagi Place, Lexington Park 

[Slopadeatshaleirondhignel 26 | oem ee sor 2658 Huntingdon Avenue, 11 

Holmes sHVEretb J. altace ci sa eo 313 W. Belvedere Avenue, 15 

Hopkins, Carville 7B. inci. dije is eee ee 251 West ‘Street, Annapolis 

HOD Kills Charles cH se nr. scan oir. «0 . . 7 York Street, Taneytown 

Hornest Pey tole New srs cc = ot 32 N. Washington Street, Easton 



218 Thre MARY LAWN D "P°HVATR IMAC hs on 

Israclsonye RDI ele earn eee ee 2301 Hollins Street, 23 
Ltzoey Ay JeCrOMEIIe ec heii. SA oe ee 17 W. Chase Street. 1 

Johnson, Clyde G. Somerset Ave. & Prince Wm. St., Princess Anne 
JUGY, aE TON CIS sl ie eee ee te eee 2 Byrd Avenue, Cumberland 

Kalb. Francis! Paige alae ee ee 4419 Kenwood Avenue, 6 
FSATVATUGZ ae LTV Te ye 100 W. Main Street, Salisbury 
KamMenctZag live ee eee ee 6913 Belair Road, Overlea 6 
Kaminski; iFelix shies eee eee ee 3138 O’Donnell Street, 24 
Kam mernaiw illramiag eres ee ee 701 E. Preston Street, 2 
Karr, Williamy Sees 9515 Harford Road, 14 
Katze Gabriele hss es: 9925 Rhode Island Avenue, College Park 
Kautmany Stanleva lisseneens ier 911 Beechfield Avenue, 29 
Kauimaneer ra nke Aves see ees : 401 York Road, Towson 4 
Keech ehODEL tm ee ne 600 Virginia Avenue, Cumberland 
KellOuUSh ye BiLMea ewe) eee en 10 Decatur Street, Cumberland 
Rerpelman sIsaacek:, eee een 722 S. Salisbury Blvd., Salisbury 
Kirson, Jerome aie oe eee 743 N. Central Avenue, 2 
Kitchen; Williamoy sees eee ee eee 60 West Street, Annapolis 
Kavens,) Elmieriae see a eee eee 800 W. Fayette Street, 1 
Klavens, Sidney. Re.) =. ate ae ee .. 1117 Light Street, 30 
Kline; Bernardsps-28 7 ee 8309 Grubb Road, Silver Spring 
Kling, “Hermans Mise oe ee nee 2245 E. Fayette Street, 31 
Klingel Mise Rei. ee ee 101 Cheapside Street, 2 
Klotzman, <Altred jas. oe eee 1041 Edmondson Avenue, 23 
Kobin} “Ben jaminge eee . 1000 W. Cross Street, 30 
Koons, George S. ........... 31 Concocheague Street, Williamsport 
Kosokowski; Chester Gs. 635 S. Lakewood Avenue, 24 
Kramer, Leonards Hawes es eee eee ..442 E. North Avenue, 2 
Kramer wi VlOLT Sane ee 1801 W. Lexington Street, 23 
Krantzs ONE C.a) been . . 7824 Ellenham Road, 4 
Kraus, 213 El) 1 eee ee ae es 400 S. Division Street, Salisbury 
Krieger): Max PAS so... eee 7810 Harford Road, 14 
Kronthal, <Jacobais. eae ee ee 2444 EK. Biddle Street, 13 
Krucoiiy Maxwell As messes een 1300 N. Fremont Avenue, 17 
Krusni¢wski. BS At eee oe es 901 Eastern Avenue, Essex 21 

Lachman Bbernay die eee 5024 Park Heights Avenue, 15 
Laken? Bernard se a0 i ee eee 1301 W. North Avenue, 17 
eamMikin Hower caC =n 1337 W. Lombard Street, 23 
Lapin, BernardyJ = 2) eee 2701 Old North Point Road, 22 
Latona, Salvatore rd..gonene sees 4007 34th Street, Mt. Rainier 
Hawloces Hen: yanVV eee Charles Theatre Building, LaPlata 
[sa WSOn ALT fe Gielen eee 5802 Baltimore Avenue, Hyattsville 
Lazarus; leon "J. aka a ee ee eee 401 Eastern Avenue, 21 
Lebson; David 0h siiteee ee eee 4605 Edmondson Avenue, 29 
Lebson; Hyman an 1h ene ee 4605 Edmondson Avenue, 29 
hevitesArthure ge. eee 101 N. Washington Street, Havre de Grace 
Levin, Barry: Si aye 4. 2) ten eee 2101 Garrison Blvd., 16 
Levin; Benjamin S:.7-.- eee 6306 Eastern Avenue, 24 
Leyin, >, Bernard 2377+: eee ee 910 Leeds Avenue, 29 
Levin, Harold: Ports, 222 eee 537 E. 41st Street, 18 
Levin ivAlvine ti: s.. 7,6 ee 4623 Reisterstown Road, 15 
Levin JACK Biswccy aria thins foe eee 5910 Liberty Road, 7 
Levin Morris <<... 2 esses. tae eee 1612 Kelly Avenue, 9 
Levin, Norman 23... 0... 0.2 eee 910 Leeds Avenue, 29 
LEVATIN OLIN AT a) eee ee eee 1401 Reisterstown Road, Pikesville 8 
ibfNabae “AMalslafolslKer ooacdma dua. Poplar Grove & Lafayette Avenue, 16 
Levine, Jaye: iGreen eek. See 1929 Virginia Avenue, Hagerstown 
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Levinson, LON Yip ord Seg ye See ae 721 Poplar Grove Street, 16 
TE VI GIS aie OULSiarae eet een ditveu « 11401 Georgia Avenue, Silver Spring 
1A, Mele Waksbaa is sce cena io 8 Miittolon bipios ae 1612 Kelly Avenue, 9 
Leyko, Gregory W. A............... 2501 W. Baltimore Street, 23 
EAD OWLUZWA ALTON WIMia ae yaa mecnte ore cha cers edttous een 4901 Belair Road, 6 
THI CHLEr mCrC OLE Clas cl ecsdele ei esela vials carshenetametere sees 4709 Garrison Blvd., 15 
lmifcloymests bal vl eye ars doco Denn CRED MO ODE 7155 Holabird Avenue, 22 
TCO See ali Kee peters heehee oie tcctenc ey ecete ce 1600 S. Charles Street, 30 
MCh MES teA DN Ae Listas corse a eyceel ofet ot tue le 3 Center Place, Dundalk 22 
MindenbaumM. DOUISee setae s eee 515 S. Camp Meade Road, Linthicum 
iLahave sya oyenbovelo~ IN KeMe. Seco nnnoneosc 5 Main Street, Reisterstown 
MiDSK Va Harolas Hietens oc itera foie on ckcraleva irene 951 Pennsylvania Avenue, 1 
Lohmeyer SLIOYGe Wis. sagas cs hes *..390 W. Main Street, Crisfeld 
ILO ARE AMOVel Shy Ags ohn dp eebedoat 45 Main Street, Westernport 
lisgmavey, INOyMAITNG IDG. epAlnIe. 6A BeaeCee 5 N. Summit Avenue, Gaithersburg 
HyONS Gs CaAy Oren aerate 330 St. John Street, Havre de Grace 

IN Wel OF ied ae ree had sea lig, Oh = Fak NS aed Hal 101 N. Centre Street, Cumberland 

NICCOMASS ae EUOSS a maerrtT cements c ae 8642 Loch Raven Blv., Towson 4 

McMichael, James E. ........ 911 E. Oldtown Road, Cumberland 

INGE Gm aMEsWalie Gh hn 55 Gohiske c pce 1726 Aliceanna Street, 31 

MACKS Del a ee ee irate crt tot ee os 436 Eastern Avenue, Essex 21 

INIACILOS #0) Oly Greet Rogers Avenue & Route 40, Ellicott City 

Maisenhalder, Pdward C...22).4.2.-.-.--. 21 S. Main Street, Bel Air 

IMG ENaC al, - 13%epaerebion (Crh) oko desu sos Ace 2245 Eastern Avenue, 31 

INT ATONCC ME cm so ante ences tke 1 cuckore toy 138205 harhart. road, 21 

Malone, William W. wt gins A sh a 39 W. Main Street, Hancock 

Wanhermners rvayvmMOnGd hb. ae sss se eee 2502 Eutaw Place 17 

IVLAT CUSMEIVILCI ACL Es siaicn. > mates cit tens a nlbemiaahy one _. 2021 W. Pratt Street, 23 

IVI TEeerATI UO tint awe ee ich: een cies ts (os 701 N. Lakewood Avenue, 5 

VAT ISe Ver uOWiat Cas wearin, cea ae é 3701 Falls Road, 11 

IVA eIGeStelur eve poten! ack a. Winchester Road, R. D. 5, Cumberland 

Wihndnlar <JEKey ever ay RAR omc dug cts cata Be 1068 National Highway, LaVale 

WiaASkesd CLOMC meee anei eer. kel 2701 Old North Point Road, 22 

MayereAlexandereMi es. tenes say ole sen oo 1800 N. Charles Street, 1 

Meet he On nnn bager n-ne. = es 3255 Frederick Avenue, 29 

Mendelson, Herman . 6126- 30. Georgia Avenue, N.W., Washington 

INIEL CE EVODELUM V comments elaine. «5 911 Pine Avenue, Frederick 

Mercer me ViCltOreGaet ae. sa) o.. - _..243 N. Market Street, Frederick 

IMIGYECLS se MaAGCYurrl.ut orth eer . Liberty Road, Eldersburg, Sykesville 

VEG SE Ts V2 ee a tp ete ses ae Fen cle 8302 Liberty Road, 7 

MALE ee DUCIe Yarn ett emis Ge _ ...105 W. Redwood Street, 1 

INOlere RODE Up Rawr ers ars eas yas Tollhouse Avenue, Frederick, Md. 

IMovaveKNSl ASkiwolel IDE eos von ae eee _. 5500 Gwynn Oak Avenue, 7 

Morgenstern, William A.....6328 Windsor Mill Road, Woodlawn 7 

IMOrZenrothemVilCbOle Ebi Jl nae an _703 Brookwood Road, 29 

Morris, Samuel _...10214 New Hampshire Avenue, Silver Spring 

IOUS Ee GOLCONMs A seete ene eked. 3300 Greenmount Avenue, 18 

IVEV er Seeley DC Ols bree tere initio oes aus ot itera sole Main Street, Mt. Airy 

INGUMEIVITS srA Dental isc aici: «2 es eras 4800 Roland Avenue, 10 

INGibhay “Clo alest ds 4 yok ehu woe une seman 301 E. Baltimore Street, 2 

IN(eiwohrasy, Akolalen Ie) Vs ee een ee to Soke .. 433 Kenneth Square, 12 

NeWwilans Davidse oases 309-311 N. Union Avenue, Havre de Grace 

INitschm Charles Avg as eko Gir es 837 Frederick Avenue, Catonsville 28 

INpyAgiie, AW oxvereyslod=sy Abe OS Gado soe oe _.... 439 S. Chester Street, 31 

IN(OIHONS.: JOHAR Wily. cae Geo 8 oe aig aoe 4706 Liberty Heights Avenue, 7 

(Gyeel, Mee oe 28 Geo ono om nee ack _. 6502 Hilltop Avenue, 6 

Ogrinz, Alexander J., Jr.........:.-- 3300 Greenmount Avenue, 18 

GHis ted ly, “A olebey AIG is) Gownenele cleo. eo tone losers ocr 3200 Fulton Avenue, 17 

(Dies, IWIN “+. dh ow ooh oo ob ommae no loon 6701 Harford Road, 14 

olewarAilie,” Witlhabay Maceo don ode fpode 06 25" 1800 Eastern Avenue, 31 
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Packett, W. Harold” ©... .. 8551 Connecticut Avenue, Chevy Chase 
PaadussisasADUROD eG ieee nee 6510 O’Donnell Street, 24 
PalmereMarhlas ee eee 8642 Loch Raven Blvd., Towson 4 
Pane Charles hi yee coe ee 4300 York Road, 12 
Papiermeister, Joseph..........-.... 9865 Main Street, Damascus 
Parker JameseAs le eaves 3737 University Blvd., West, Kensington 
PasSSaror HGWear ee eee nine ene een 6510 O’Donnell Street, 24 
Patterson Walter seer ee ee ... 4123 Frederick Avenue, 29 
Paul sHOway Ce eee ares 3801 Liberty Heights Avenue, 15 
Pearlman Willian) laa eee 3102 W. North Avenue, 16 

Pelovitz, "Nathan iG.e a eee ie cree 1713 Edmondson Avenue, 28 
Peoples Drug Stores, Inc. ....60 Florida Avenue, N.E., Wash. 2, D. C. 
Petralia; “Anthony soe oe . 4901 Frankford Avenue, 6 

Prfeifer,.C@sehadwardsaetie eee ee 1201 Light Street, 30 
Pilson; LRA eee eee Main Street, New Windsor 
PINSky, Hernan alee ee 430 E..Baltimore Street, 2 
Pokliss Al phonseppesa =a nee 305 E. High Street, Chestertown 
PollackssMOrton sla. ee Charles & 34th Streets, 18 
PopludereNatianw aes 2610 Harford Road 18 
Porterfield, M. Perry . ...118 Ww. ‘Washington Street, Hagerstown 
Porterlield=Raymondss.. ole 38 Main Street, Hampstead 
Porthey Samuel aaa ee ee ee 551 N. Fulton Avenue, 23 
Prensky. p Bern ard pies tener 6573 Ager Road, Hyattsville 
Proudfoot, sRObeGia Herre eee 56 Second Street, Oakland 
Provenza, SteDhenadis.qsa ane ee 101 W. Read Street, 1 

Rasinsk yee tO nee ee ee 30 W. Main Street, Westminster 
Ravita; SAcieeek Men eee ee eee 4500-02 Edmondson Avenue, 29 
Reads -DruseStoresee sae eee 2523 Gwynns Falls Parkway, 16 
RECA Lona d see te nee eee 31 N. Potomac Street, Hagerstown 
Reiser ArnoldyJdt eee 2805-07 Old North Point Road, 22 
Rettaliata. LeoiG.eee ee ee eee 2200 N. Charles Street, 18 
Reznek Paul ee eee eee eee 11182 Baltimore Blvd., Beltsville 
Rice eHOWalges ere ee ...2443 E. Monument Street, 5 
RICHALGSONS plsLOy cig Ni ene ee eee 1 N. Main Street, Bel Air 
Richman Se hilip ee aoe ee ee 90 West Street, Annapolis 
Richmond a Jerom cama ae eee 1800 Pennsylvania Avenue, 17 
RICHMONd SE Wwe lLlLH eee ee 5500 Park Heights Avenue, 15 
Roberts;sWilliamsP7 se ee ee 2035 Park Avenue, 15 
Rohinsonsshester:Gee eee 2139 Pennsylvania Avenue, 17 
Rochester} sHatry) te eee ee ee 5212 Reisterstown Road, 15 . 

Rodowskas, Christopher A............. . 616 Patapsco Avenue, 25 
Rosenberg, Leon .. . 9925 Rhode Island Avenue, College Park 
Rosenbera se RODEN eee ieee 100 Annapolis Road, Glen Burnie 
ROSenSteineA aroniemeertcer ee ree nee 4005 Penhurst Avenue, 15 
Rosenthal Alvin aren yee eee ee ee 3529 Dolfield Avenue, 15 
Rosenthals Leos ee eee 1500 University Blvd., East, Hyattsville 
Rossberg, (Charles hiro... wee eee eee 2526 Washington Blvd., 30 
Rotkovitzissw Ulliam soe... ee ee 1831 W. Mosher Stret, 17 
Ruddie, Israeli, (he, |. Gace eee 5300 Edmondson Avenue, 29 
Rudo; Herbert: Biase: Giese ee 5810 Eastern Avenue, 24 

Sabatino; LOUIS Pin cess ee eee ee ee 8301 Harford Road, 14 
Sachs Raymonde a2. ee eee 6 Coral Drive, North, Lexington Park 
Santonl, DavidsArs: i.e) ae ee ee 3520 E. Lombard Street, 24 
Santon, Henry (Avot 5 eee eee 4301 Belair Road, 6 
Sapper Milton sJv.. 1. us 1184 Washington Blvd., 30 
Sapperstein,. Jacob. “Hs. 3: ;. eee eee Cockeysville 
Sarubin, (Milton... coos. o.eoe ee 97 Main Street, Ellicott City 
Savage,..Walteri TT... 32... 2 eee ee 5 Main Street, Berlin 
Schapiro, “ADrenam--28. «eee 4601 Park Heights Avenue, 15 
Schapiro, OstakheM rn. Abo, eee eee 3905 Mortimer Avenue, 15 
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Schapiro; oamuele. qoessueees.. 7025 Brookville Road, Chevy Chase 
SCHENK EMV LHI aINUE ey etre suc ceaesiciarers teusiet> te 442 E. North Avenue, 2 
SchenkeraeeNOlM a lig isms cs seen beeiereien 2801 Guilford Avenue, 18 
SchenkemaPhilip te erwmde. sia cc ie one 2801 Guilford Avenue, 18 
Schmidt Georgen ieee mrcctets © chee tre lear ete 107 E. Main Street, Elkton 
reelavate Hafesc. WWW Kopma) ak Ojos oe oon lobb Hor 6900 Arlington Road, Bethesda 14 
SCHLAdCEMEaAlTr velar eee ie ore es 347 S. Smallwood Street, 23 

Schucalter, Harry B..... Daioh ky etter oa 920 Washington Blvd., 30 
SCHUMEC we) ACKaas tein etch ont to cvercieketeser ey @ 1200 Pennsylvania Avenue, 17 
SCHUStEL +d ONTIMING seit eon ie © oe aiiars ces 3701 Belair Road, 13 
MCHWartzaeN abla te cewadtte cteyste tenes ao Route No. 1, Box 752, Edgewater 
Schwartz, Theodore 1S ttt Wed ae ae 1561 N. Fulton Avenue, 17 
schwatkas We Hermans, JI... ...5-26--. 600 Sussex Road, Towson, 4 
DECALS HELLO WALC AN ae Tyee iets cin Aciere of de Slopes a apeusvehy, ete eee Kingsville 
DECCHUKA EW LLLLAT Ma Wikct ae Mos.cieleic. cic ersncdsnsis (=> 5814 Belair Road, 6 
Seidmarne Henrys Gre eter cacke ies sane sccseiwiece. sues 7201 Harford Road, 14 
Sales, Se tho ees BA oo on orci oes 607 Maryland Avenue, Cumberland 

SELrpiCkm ACODSitiraietce « eetstts ae le eo ute St. Paul & 21st Streets, 18 
slevnalc) Gah y dah, anes Aye ee Seer eer ene W. Main Street, Emmitsburg 
SRAWAELLL ATI KS Vise meyer tate be renee 147 Market Street, Pocomoke City 
MICE UZ LIV TITIES ena ies stare aus crore ic ties ouch 14 Long Drive, Cumberland 
ShenkersViGE°riSeesewins ic ercks suceiets a ievcnnes 1027 West Way, Glen Burnie 
ShicldSwaArthbures ase aoe. 6410 Frederick Avenue, Catonsville 28 
Shochets L4Vino =e ae ba 3401 Dundalk Avenue, 22 
Shulman, Emanuel .... 2334 Iverson Street, Washington 21, D.C. 
Sle sas Un Vill wade et cere tesa chats okekecs s 8100 Liberty Road, 7 
Siiynres, TRANG 26 neve inte neem eeeeee 1800 E. Monument Street, 5 
SilbereMrANDALe WaeW.oeek eae va reac: 41 Lloyd Street, 2 
SilvermanveA IDC svi cwsae acer se sche os 3325 E. Baltimore Street, 25 
Sin gteraG Conese meiitres ace cl eg otitis dus cin 4717 Eastern Avenue, 24 

SInVerwmlSaAdOrCuee eee ee em ate aoe ays 300 Main Street, Laurel 

Sheaven ibe 1 beipbatvd ES, oes ge Pr an eee 631 W. Lexington Street, 1 

Sith Sernar Geile eet eee wae ae 1125 N. Charles Street, 1 

SHeowtilar, IRAN Mk Dh odd dee eee 23 108 Main Street, Annapolis 

Sioabikyory aWbasy, TOE, Soa ae. 299 Willow Spring Road, Dundalk 22 

Shanicaksve IBRD ULI Sy iq.4 eiacie Oe Sa ccee ORMenene & 701 Poplar Grove Street, 16 

SODCI EO IONC Ya nancies ais a tice 921 Patapsco Avenue, 25 

SollodeeMMelvin de ten ee tae a 9601 Brunet Avenue, Silver Spring 

SOMOGFEOVIVATU ee eee Foe Ars anes as. 635 E. Fort Avenue, 30 

‘SYol Yoyo sYoley, <sishas\oleils o.. 55 Sood adn aoa 1342 Pennsylvania Avenue, 17 

SOLOMTOU lI Ole ermine Fier 1342 Pennsylvania Avenue, 17 

Spowiiey, AVAAMGG IN, sca apeoo ee Green & Water Streets, Cumberland 

Sharbavehiteiwek GY: Aiiics doc bog babe wceec 15 Belair Avenue, Aberdeen 

SUHAWers IE, IBEAOAS ol 6 a Orgies cone G50, Orman ce 449 EB. 25th Street, 18 

Stattner, Milton ...... 150 Maple Avenue, West, Vienna, Virginia 

Shabbat. ibeasye Wik |G Sle oe g ees Gis Ome mp RIOm econ Church Hill 

Spibwiackyan, “Else gexs) din AGoges sowe Ee oe ou: 5 5 Goer 2206 Crest Road, 9 

Syihthanehoy, Aksdowale AS op ook ea we bole opis 6 Oud 3502 N. Hilton Road, 15 

BTOTDOUS FC ATIC aati tewatieis tr eieyeiei ye aie + me eet 5658 The Alameda, 12 

Shrovievsrmer,, IRC os cabo meee oe ame 1401 E. Cold Spring Lane, 12 

Stollen INA(oe A) edo bdo dc Hada dd ao mess 101 N. Ellwood Avenue, 24 

StoulermiODeiin baer rts mere ienee 1068 National Highway, LaVale 

Syuubbhitial,: 1ueerel (mn eo Ak oo oo oe om 5802 Baltimore Avenue, Hyattsville 

Sra LeU AINES (Ce ahs ci Us Ha a eS nines, A Main Street, Cecilton 

Sussman, Hyman Ja. oo. vas sees: 3601 Park Heights Avenue, 15 

SUSCINAN EON EGY wees entail 3927 Park Heights Avenue, 15 

Krug Sue CT a1) Kee neue cie st chen seetiding Ne. sa 3001 E. Monument Street, 5 

Tactic tlerman er ei te. isi - 4301 Randolph Road, Silver Spring 

MICH as OULS a hsiier cciseerd « Fram 9h tie iain wet 601 N. Carey Street, 17 

Teramani, Joseph A.........-.-+:2--+%: 4901 Frankford Avenue, 6 
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‘THOMPSON Aaa VWiGSL een eee 102 Commerce Street, Centreville 
IL OMPAKOV AES YLV AL eee ere ve 7004 Reisterstown Road, 15 
Tomsko. Roberts lien ee. eee 11 N. LaVale Street, LaVale 
TOrOntowe NICHOLAS eAlee eee 4021 Main Street, Upper Marlboro 
Ea ]InNS ed US eee tee ee . ..891 W. Fayette Street, 1 
Mb gbbhiny sehasers) WWi ON ced oo hes hon ake 102 N. Main Street, Federalsburg 

UlmanyBernardsesry- i... ae ee 314 Light Street, 2 

Vodenoss -Philip Nene eee York Road, Timonium 
VoOvIk Hd Ward Cah eee a a ee es 900 S. Ellwood Avenue, 24 

Warner, Charles sha eee . 5500 Harford Road, 14 
Warner mGeorcemW iene .45 Main Street, Westerport 
Wachnerm Raphaelat. pee eee 502 W. Cold Spring Lane, 10 
Walbs ew intieldarAtes-) ee ee eee 6002 Harford Road, 14 
Walker Carl aiitrany (errr se Pein WW ee ee Indian Head 
WiAhhoataal, Movants Tet. ye sng acne nos onek 6715 Reisterstown Road, 15 
Wannenwetsch, John F.............. 4123 Frederick Avenue, 29 
WardaMaJames ae yen ae 4524 Middleton Lane, Bethesda 14 
Warheld he Nelson ne ae 7025 Plymouth Road, Pikesville 8 
Waxman te Vill ton eee ene 126 Main Street, Elkton 
Websters seat] fae nee 24 Poplar Street, Cambridge 
Weiner, David Soe SEs Aes oe ee ‘ 4032 Falls Road, 11 
Weiners Solomon we se eee 5501 Reisterstown Road, 15 
Wertheimer, Samuel.......... 29 South Centre Street, Cumberland 
Wesolowskijaliranice.) 2 ees aes 1717 York Road, Lutherville 
Whitesell? Reese Sane eee 238 N. Market St., Frederick 
Whittemore’ Edwin? sor .-ne ec eee 801 W. 36th St., 11 
Wich; Henryshiaor fee ee eee 1230 N. Stricker St., 17 
Wiener, Mauricesses eee eee eee eee 3446 Wilkens Ave., 29 
Waldes Sid war cilia =) (aan: aneneeen 54 N. Centre St., Cumberland 
Williams; :Willlam O,95.).. 2.) o7e eee 6305 Sherwood Rd., 12 
Winn; Solonion olen. ease eee 2540 E. Fayette St., 24 
Wirth, sHerdinander. wJte.ce eee eee 307 N. Ellwood Ave., 24 
Witzke\ Carl Hoe aie Stee ee hen een ae 1201 Linden Ave., 17 

Waller MOrrist t.ce err eee 10101 River Rd., Rockville 
Valle gstanleyadeee ee dee ee 1504 15th St., Odenton 
Yankeloff, Louis: Gages ere ee cs oe ee ae 1801 E. Eager Stan 
Yarmosky, Jacky Rona pee ee te eee 2501 Edmondson Ave., 23 
WMevZzeroliae Benjani ee eee eee 3801 Woodhaven Ave., 16 
Young, Charles...) et cas nen ee eee 109 Main St., Ellicott City 

ZentZ, »MilLOn. Ei ot knee ee 5460 Park Heights Ave., 15 
ZELVitZ,; Max. Mien ia. eee ee 1300 N. Caroline St., 13 
ZeYwitZ,; ItvVings Foes es te eee ec eee ee 4001 Annapolis Rd., 27 
ZEIWitZOldney ms. ee eee eee 5114 Liberty Heights Ave., 7 
Zukerberg, MOrriSie sc hc eee 1301 W. North Ave., 17 

1960 AFFILIATE MEMBERS 

Allen Jamesnlms 57s 411 S. Capitol St., Washington 3, D.C. 
Appel, Bernard: Asi, orn ne eee 7401 Pulaski Highway, 6 
Austin, Mrs. Charles S., Jr.. ; ==) 6129) VOrke hanes 
Baxter, Robert. Bay es ee _Dunbrooke, Mountain Rd., Pasadena 
Bloom Herman’ J.—* \a) oe ee 5408 Park Heights Ave., 15 
Brice;.Cy- Carrol Jr £4 yee) ee 110 West St., Annapolis 
Dripps, S) Maree. Sao ic. etm be ee 10 St. Michael’s Way, 12 
Dunning, Charles Ay 0) Oi) ae ee 1030 N. Charles St., 1 
Eldridge, Mrs. Bertha J. ....7200 North Point Rd., Sparrows Point 
Gladden, ClarayvH.. t)>.\ Talbottown Shopping Center, Easton 



Tateme MA Re YeInAIN« Dae HeA Ri Mra CIs T 223 

VOLCOL ee lime Vise cere helene sare 60 “M” St., N.E., Washington, D.C. 
TADOVeEITVIN Saar eee ee oe ee ee 1023 E. Baltimore St., 2 
IPALKS wLSACOLwed ageata erent cre stelettete eter ot cke ole iobees 7 E. Lexington St., 2 
PALNIShHMWLATEATECUPA Mi orien ieee a clas ile ceisuee oie ore al eens P. O. 8068, 4 
SKlahnuaknay, Gkesjela Ie noeso doomed Sook dow 131 Centerway, Greenbelt 
SCHWaALtZ es OLIN ON eae teeters strats karen orekeneters: shel oatameelecat Edgewood 
Sewell lee.) OSCD NaN seers ceisler croees chee aout wate chy one: oe 119 S. Howard St., 1 
Pinyin Ali rege lism cc cwictehe tiehe mete tore 4510 N. Charles St., Apt.-D, 10 
Wiener Alberte Dates onsen Nos boas eee 45 Main St., Westernport 

1960 HONORARY MEMBERS 

FAGATIYSSRVV.ALUCI: LD veemercio octane cl cic a ce cele oie wis sieves. oa oelleahe Forney, Texas 
SLAC Kee Pe TRG reeenoee ys octane open aren eietel cial ete: cleser sien of occ es orto banen Wes . .Baltimore 
lahansl, Iekhomles scoped tees & toa dis Dan, SOO aIned OT oe cries College Park 
COCR SEO LIV Ome were ce eeten eh tes neon rete oe teases, ro Tore stayaitene ere eins Baltimore 
PAN GMC Rica INGE IVE see ire tis cata ct tals ters to si'a le cles sone seitel st gicastieite eae Baltimore 
SWaliieetvODCr ta Limmeerenen earn cnet cece locelones «rerstele io clove) otaNeenews New York 
BIR CLIN See IML AT Oe Hi eeeiceet a ciraeehs bee eelclil steve, orsed) evaneisiel fayeyseoetes Washington 

1960 LIFE MEMBERS 

MAEMO OSCD ile beware set ces tie cadets 18 S. Market St., Frederick 
Strasburger, Melville ....000..0.0.....00. 116 W. University Parkway 

1960 ASSOCIATE MEMBERS 

/Nopevarvens, INGIAEWEL Hsk BLA 5 ohdahn ane 50 Summit Rd., Elizabeth, N.J. 
ADT ATS ISAC OVC OI mrien st cieitts ee ctie stetas was erie eeiereds 6613 Amleigh Rd., 9 
POE ATS VAT VITIEL RB eran Tone cit vials aPole sla siereecieaaes 2300 Ocala Ave., 15 
ATESSIMe AIT Te Cis Eimear sereye vorepetalc «150s cus sahe) sheers sys 3532 Northern Pkwy. 6 
JMMGSet, JEXaehesovbeIS.. 5 se.niaista sis oles Da oeintesolen Ic 636 W. Lombard St., 1 
MMe oe WIG W rd bo fae: 5A Bibb Paw bas Die b Goose Neck Rd., Royal Oak 
LV TIIE, TEER WANE Whom 5 orimiowinta ORD OID b 3920 Fairview Ave., 16 

Armstrong, Charles L. ..1207 Culvert Rd., Hampton Village, Towson 

FAT ONISOM ss OLE] Cimerereret ct cistcrers cl orets sets eles 3528 Reisterstown Rd., 15 

IBS SIRStISseIViLSoeA NO mttiers: usiere ais¢ s)e.s ssciene # ciel - 3-D Glenwood Rd., 21 

istynacebay, shKeeh Ty, Sys Bis ho heed or Ab omao ons 3808 Sequoia Ave., 15 

BaEshacCkse LL Willaw omer terete stesiac sivteiers Solch ote Sars aris 712 Kahn Drive, 8 

SS ASSte EL ALLY memes ei sh eieae ce) aes alee aout eletens, cues seek st's 4224 Pimlico Rd., 15 

IB ie ere, (OMMENGERY % 6% cbiotuisio Hn DebLc nip bora bm 24 Oaklee Village, 29 

IZeORGie., aXolatet WWE an oo oe Baie sore courte _ 3617 Chesterfield Ave., 13 

IEG) ais, SIRENS dhs ole aarti Goes Boa comics 3108 Bancroft Rd., Apt.-E, 15 

isylabaveie, IlEA aR ae) HA Le oninibiome ph oc Hobos Oot Blenheim Rd., Phoenix 

Bye, TH wel ed ses epacse So botoas Seb 5 be 504 Fletcher Place, Rockville 

istsvAblor, AhelbybS: Sb csouddou odanodemol Bass docs 3908 Wabash Ave., 15 

iBNprvay, (Colleen occa adeoog ms bo Goo oN DOE oUnS 5301 Fairlawn Ave., 15 

sybbiaiat, Ise yael’ ows Sagh oct Ooo OnaDOr ooo don 3620-A Bowers Ave., 7 

Tsshavolaj, INehyeNRE dL: coo pon oe nom Eo OmODOIO Nr 3307 Grenton Ave., 14 

BHO, AKO Joe cocagpeoed sued coun podooDUCN OD 3433 Ripple Rd., 7 

yon tay (aH sAcAsoUecoOmoreowenmOan OUD o 701 Greenwood Rd., 8 

BOWCrS a Via Luli busters «clevenstctetcrsi=tneis cielo) alielousis 1455 Kirkwood Rd., 7 

Braude, Mrs. Monique C. ....207 Regency Circle, Linthicum Heights 

issmicl ceatsnoh Vln Len oa none cao Commu Ome 6 Ot 3502 Tulsa’ Ra. 7 

Brodsky, Emmanuel M............. 3907 Fordleigh Rd., Apt.-6, 15 

istic. ARMe each Uhh =aHodcedacedac 8614 Allenswood Rd., Randallstown 

PTUlGROZe TANK, Mew ccs. cvihele aces e's + els sine rts se 1744 Eastern Ave., 31 

Campbell, Howard R. ........-.--- 8504 Rayburn Rd., Bethesda 14 

Canatella, Michael S....... 3132 “M” St., N.W., Washington 7, D.C. 
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Caplan, SRobertaM Sei va. cos stelle Se ctetaee teri 3302 Karen Drive, 7 
Carls; sMarks Dee ties vita. ce sich atiks 201 Rothwell Drive, Lutherville 
CarleraaDavideG meee cae a: 2017 Kynwyd Rd., Graylyn Crest III, 

Wilmington 3, Dela. 
Carters Paul Sine: 26 Coventry Court, Pine Orchard Meadows, 

Ellicott City 
Celler, 3. Maxeet stile. ee ee 8216 Larry Place, Chevy Chase, 15 
Churchill, William J. ...... 2104 Suburban Greens Drive, Timonium 
Cohen;::Gilbertie.2i-ee ae ee ee ee 241 Lakewood Ave., 24 
Cohen MOrtones. fern eee ey eee ee 3814 Bartwood Rd., 15 
Cohen SamucliG yy eer ee ore eee 2735 Cylburn Ave., 15 
Cole;:S7. Charles (26 2. re eta serene 3822 Ridgewood Ave., 15 
Colvin, «<RalphtM tea einen Oe Eee 204 E. Biddle St., 2 
Connellys sIMary saWirsienc tee ctieteielhatee ieee 6407 Liberty Rd., 7 
Crane; “Richard. sae eee eee ee ne 6007 Eurith Ave., 6 
Crystal fHOWard ge ee sas ae Seana ee 4914 Belle Ave., 7 

Dagney, EdwardsBa-s' oe 3718 Kimble Rd., 18 
Dagold,; Donaldtd seni ce eee Lee 7025 Surrey Drive, 15 
Dalinsky, Charles E......+.. 60 “O” St., N.W., Washington 1, D.C. 
Danziger; Dayid, Ga ok oer eee ee 3317 Ken Oak Rd., 15 
Davidov, Arnold! S45. een e een 5115 Roland Ave., 10 
Davidson; .Saulig ties fone oe eee ee 3119 Bancroft Rd., 15 
Davis, ~MrsaRebeccasHn 65-8 ie ee 2020 Bryant Ave., 17 
Deckelbaum a Max si. ee re sees tn ee 6506 Baythorn Rd., 9 
DeDominicis, Miss Amelia C. ...... 2217 Eastridge Rd.,Timonium 
Demarest DudleysA; iu. eee eee 908 Lynhurst St., 29 
Dembeck;Walter Dee en ae eee 2033 E. 31st St., 18 
Dickstein Benjamins. nace ee ee eee ee 6608 Dalton Drive, 7 
Dreyer Erederick=WeJdlwan eee eee 3503 Oak Court, 7 
Dunhar.s Ruch e eae ee eee P.O. Box 52, Versailles, Kentucky 
Dy Ott, William Eases se 25 Riverside Drive, Winchester, Annapolis 

Hdelen James rAvgs a-iescc.c hee sees 5115 Frederick Ave., 29 
EdenticldCharlestsSr scare seen ee 2806 List Ave., 14 
HGW2&rdS, mV. CDSLC Inca enn 817 Hilltop Drive, Cumberland 
Risenberg, sBGwin piancee cael eee 3809 Midheights Rd., 15 
EpSteiny, Y BGs ee eee ee 4109 Belvieu Ave., 3rd Floor, 15 
Eskow, ‘A. Bernard .a: sees eee ee ee 32 S. Hanover St., 1 
HizlenehGweal de Acaeneree pees =e ae 126 Granville Ave., Annapolis 
Eustice, Russell C., Jr. ....526 Guardian Federal Bldg., Silver Spring 

Feit sy, HOON i aast ey bist chee ee eee 3921 Norfolk Ave., 16 
Feldman; ;MOrrisSects+ sen ae. eee ee 2901 Whitney Ave., 15 
Fieckenstein Fy 4a, aie. ee eee 6109 Tramore Rd., 14 
Folckemmer, Co. Wii cae aa ee 2011 Northburne Rd., 14 
Foley swilliamh (alte. ein eee ee 1 Franklin St., Aberdeen 
Pranzoni, "Hh ROYcemae seer 3508 N. Abington St., Arlington, Va. 
Freeman 7Joseph Sietees o. eee ee 5906 Fenwick Ave., 12 
Priedenberg 0S) Charles #2, ahi eee 32 S. Hanover St., 1 
Friedlander, St At are ones 8005 Atlantic Ave., Margate, New Jersey 
Frieman, J&CK 4 pssst: ene eee ee ee 2520 Linden Ave., Apt.-C, 2 

Gaine, Jerome”... ani. ose ee ee 3505 Tulsa Rd., 7 
Gehring, J. Williank sachsen ae ees 5620 Greenspring Ave., 9 
Geser, AIVIN EN oda. 2 Se tay ee Ren eee eae 6606 Liberty Terrace, 7 
GillieceAOwensJ..) 4.0 eee ee 837 Frederick Ave., Catonsville, 28 
Glennan” Harry, ls (i):4) (ace Seen 3102 Action Rd., 14 
Goldberg; Marvin. H.0.). a 2803 Waldorf Ave., 15 
Goldscheider, Henry (H.) ..90 0) 7 eee 2511 Eutaw Place, 17 
Goldstein, .Isadore A. ’' |. (eae gaan See 2404 Everton Rd., 15 
Goldstein Samuel W. ... .2215 Constitution Ave., N.W., Wash. 7, D.C. 
Gould;. Clareéngonel..¢.<..ee eee 201 Somerset Ave., Cambridge 
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GT ACMA eCe Hearne prckeleis custele se ol evaneiever sus iefisiae 4003 Bonner Rd., 16 

(Ende Vyiplitewe sy, locos ean sn pp a0 onimbiva coo e a0 2501 Anders Rd., 14 

GTCCNDEEO ar AULA Rea cies csaretetavere ciel: cise: ketones 5608 Belleville Ave., 7 

Greenbere) RiCHArdshie sscess soe cle oeiste © 5811 Park Heights Ave., 15 

(Shao, IDE Letesehroply dhe A 6 oS oomemon om binds oF 520 Dunkirk Rd., 12 

aa See CHALICSEA sp eieretoi eiclot ed cbstekens efoto etenonavsrsnetenas 6110 Marlora Rd., 12 

TACK a IVMIOETIS: Dincccaalers cise, srersts 7311 Park Heights Ave., Apt.-106, 8 

(eb Webal WWAlubihea Jv So Souink ae oe toe ooobn op ore 4915 Briar Clift Rd., 29 

HankseCarletonmwe, dle cas cheers ls 221 Maryland Ave., Cumberland 

letivakyael, Jstipeshowls, Se oem uc ob ooo De 203 Preston Court, Apt.-B, 28 

TLATTISON MDS OLIS wet cecicratonetensteterer ota: eMeloi osy else) of o\'sjlei’s 32 S. Hanover St., 1 

PaSKel ee VitSS@IVIQ rian i, mrerereis cher siedenerorokens 1712 Kurtz Ave., Lutherville 

lebhagataig. stole day wu Bobo ma Alan oo aos BoDDOOREEr AlN 1k, Palak Shins alts: 

ewmane Geral dtesuccie ar ccremeneie.« scr erste tess 1615 Cottage Lane, 4 

FI ENECSON MCN Ve werpe« cela stecsnsities oi-acka.st aie 3021 Chelsea Terrace, 16 

leGyoutehey Ast Molee S55 soos Gods Sbeodon cp oar eis 2479 Shirley Ave., 15 

FLELSHNEH ee) Olt GH aercrs nici eieicbel ce isievelels.« to spices 2017 Burnwood Rd., 14 

TebOUle 1%, 154 213 N. Charles St., 1 

FIOLGH AUS MRCODELLia Wises oleate ater 501 Baylor Rd., Glen Burnie 

1s bbhROaanakyoyat. YAllbeney Wk Woe sieno dee, Gooscons Ove ue 2412 Ellis Rd., 14 

Ichniowski, Casimir T. .... .,..636 W. Lombard St., 1 

ilavanroniei, WALNbE TE) coo news come no too nROOOs Si 1212 Roundhill Rd., 18 

JACKSON MEV. LLC IIE V caters cicteie |e crelsovcnys ciel wiciondis 2009 Edmondson Ave., 28 

TACOOSH GEOL LCi eats aetateta is 4 Sealers oe SAUeMemeNeNs er 3516 Maryvale Rd., 7 

WaNnkiewicz. AlfredeMiy siecle. ee a oceans = 3110 Moreland Ave., 14 

Akoya, SEINE! ALY Oss oh opm corms e cao oda 200 Witherspoon Rd., 12 

IGA NE LN TIE eho akico ou comads tke 2810 Park View Terrace, 14 

Ka ler aelVirs el aCeaerianid cre stereteilaetelersneletie = 5805 Edmondson Ave., 28 

VeGridhbat, IDG Alel 4h uae cio ocernD DB is Cece CiciEIe w 2904 Chokeberry Court, 9 

TATMiOleoLanleye bats eee e che onstal oeneusiets siar 2901 Eastern Ave., 24 

12@sfc) sha(are- tae haaoael onagnon pou loo DODOMOa soo eG 3112 Juneau Place, 14 

Fell yep EODEL ive) s erepeieiete iste hel eke ene eee ls 713 Elizabeth Street, Easton 

raqeihig, BHoreseck) Bhs ovo soo dapnpdaovoeunagoue 1339 Meridene Drive, 12 

BE OTT Cre RRAVINONG. cide a ois sis oe ales a ss, 0) 9.010 0) vrais Ie seh eho ranean a > wishes Easton 

TOKE] eIGELO Var His pranceroisteieis (alot costs 1s) > el olei eo) e1eh 2002 Northbourne Rd., 14 

KirkseMiss;Oatherine, o.oo. «oe. fa oes oo crcine acs wlayeys aims Rising Sun 

leptish eMiUton AR aes sje ect os wales 3618 Blair Ave., Randallstown 

KainvamarneGlaudey bins... < eiqes «ee oe 124 Williams St., Bel Air 

izdloiwassthey, 1&e, (Ole Ivelciindehy soe oouncobcooos. 2816 6th Ave., South, 
Great Falls, Montana 

Kneper, Francis C. ....3137 S. 23rd, East, Salt Lake City 9, Utah 

KOKOSKIpEVODEL Ui eimtetate ote «Le oisictedeic «rele 1218 Maiden Choice Lane, 29 

FOTO EZ ee LOT Pinca wi lane 6 efavel- iete ones # eyes ein 1111 Newfield Rd., 7 

Kursvietis, Anthony J. ........-+..sesees-0-: 3633 Kimble Rd., 18 

RovasheeelerDeLtme cites ose sensi - 908 Caddington Ave., Silver Spring 

TaWSOLI ATO] Cianemreteisieneicten-feleisters <1 -ll= 5802 Baltimore Ave., Hyattsville 

Tea WSOMS ECODCHE Pia ersicke euclers cnets > oe « ols) +1 e)al oleneyee U. Of Md. Hospital, 1 

iLChiagte- IDYeChay yas 4 eno bao eo ob gOS 509 Castle Drive, Apt.-E, 12 

liSAnbal, IDPH EGssoncaneoyaGooNenG 909 Lindellen Ave., Reisterstown 

jifaven (lente) (Ch nods ppc aonandoomo Doors 5211 Loch Raven Blvd., 12 

jbciatator, AWAlIENeEl Wh Ske ck oommoucnobomGo ac 3814 Greenmount Ave., 18 

LOC NAW het haba Bee ein GmomtCS Sole Ra enor Be Gok: 6707 Chokeberry Rd., 9 

ifawaalll dab arene. oseeemoncoos oor oe 4504 Garrison Blvd., 15 

TRISSMOIN ALLAN wen iy ichote chore cote teleiclocrareys wie ere ena e ene 3909 Brookhill Rd., 15 

ARES JNDely ooowaeeneo cd ob one boo oe 11501 Gilsan St., Silver Spring 

Ties, GIR A yas cm cits obinoibe Doce Occece 2611 Garrison Blvd., 16 
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McCall wGeoreseug Ba sao. erate resort ntes 2101 Kentucky Ave., 18 
McKenna Ceti. cereals hearse Gh enone 3902 Hadley Square, West, 18 
Meleaguem Charlesadica cen ceietereter te 609 Fairway Drive, Towson, 4 
Macharty. DaviduG. ce ck hide matcher ee ene eee 5 2iebie 41Strote eo 
MalloneesJamMmesvd., Ioannis erect 13 Colonial Rd., Bel Air 
Marshalls Miss® Hewes elas eee 1604 Walterswood Rd., 12 
Mentzer-JonneRe Jie 1212 North 64th St., 6 
Metz? RIichardyA oto es eterna ee ee 5127 Greenwich Ave., 29 
Meyers, Albert, 1.) ac eeckoe ee eee 4013 Barrington Rd., 7 
Meyers; LiOuisiLy tcp teas tee Bien Pieeve eee ree 3319 Rueckert Ave., 14 
Michaelis LucaswA. peice casr-pycnciere etm ener ieaaneee cane 5215 Anthony Ave., 6 
Miller, Israels Mo. ieee eee 5444 Narcissus Ave., 15 
Mirvis, JUliuSt A scare ee eee 3327 Ingleside Ave., 15 
Morstein,e Raymond Seocrtweeietererieicneonaiteccre nie tema 3419 Tulsa Rd., 7 
Munzert, Leonard G. ...... 1710 Hobert St., N.W., Washington, D.C. 
Murphy. Maryving ieee a eee et ee 5619 Wayne Ave., 7 
Murphy.sMrseeViariew Nice seen seretaie ts Box 686, Felton, California 
Mutchnik; Melvin gwen ee teen ee 5804 Gist Ave., 15 
Muth phd Warde Seal. aera reercc te eer ee 212 Murdock Rd., 12 
Muth; Joseph, gy Seeker cacti on ee chee 207 Hollen Rd., 12 
Myers; Leer J eee eased 1700 Santa Fe Ave., Long Beach, California 
Myers, Richard Bisset. of ah see oe ee eee 4429 Forest View Ave., 6 

Nadisch} Samuel seers aero ae ee eee 1010 St. Paul St., 2 
Nalditch, Mortony hee ee eee 1641 Pennsylvania Ave., 17 
Neicshoffawilsonthieea eee eck ee eee 803 W. 35th St., 11 
Neuburger, (ATn01d 5) 95.. sow see wee ee Jarrettsville 
Neumann; Joseph zhi ee on eee ee 601 Linnard St., 29 
Newman Alberti]. eceee 309-311 N. Union Ave., Havre de Grace 
Nierman Robert hye oe ee 14 S. Chase St., Cumberland 

Okenw Davids Miso. eee eee 4726 Duncannon Rd., Pikesville, 8 
OldakowskigJ Onna shee ee eee eee ee 6002 Ager Rd., Hyattsville 

Pachino, Hershel see eaieeee eee eee ee 100 W. 22nd St., 18 
Parkerahicharde)) sree 3737 University Blvd., West, Kensington 
Parlett;. Ga Dawsonereeee eee 268 Meadow Rd., Riviera Beach 
Preifer. Co] Bdwards J tase on ae ee ee ee 1323 5Hesbth Steels 
Phillips MrseeJameseeuss ane ee 34 Nunnery Lane, Catonsville, 28 
Pirainos Vincents Jc weee ee eee eee 1722 Lakeside Ave., 18 
PIiVec JONNII: tee, ee eet ene ee 323 St. Dunstans Rd., 12 
Pollack;-Howard te er ie nee eee 3603-D Bowers Ave., 7 
Potlers Davidie ret: ieee eae 1768 East West, Silver Spring 
PritZkeresohernlany Dee eee 2328 Ocala Ave., 15 
Prostic; Alber tinct rire eect tee eae eee 618 Kahn Drive, 8 
Pruces- Irvine: ce ae ee es eo ee 6702 Darwood Rd., 9 
Pruss) [haddeust eae ee ee 1817-47th Place, N.W., Wash. 7, D.C. 
lsqbboswovez maby JeRbUL J Aye fe 794 N. Jefferson St.. Milwaukee 2, Wis. 
Purdum. W:. Arthurs.ee coe eee 7017 Harford Rd., 14 

Reier, George. Boy feces coe one eee 7818 Liberty Rd., 7 
Reindollar>. William Ft) a0. enn ee 5701 Stoney Run Drive, 10 
Rendel, MOrris: i \..cttein fe oe tee ee ee ee 3410 Olympia Ave., 15 
Richmond, Samuel a (ogaasthonsy eva) nics (eater eter ts CMe TROT 3017 Oakley Ave., 15 
Rockman, Louis Me... a ane eee 5005 Pembridge Ave., 15 
Rockman, -Motris'.c,-. omy a eee 3702 Copley Rd., 15 
Rosenfeld, Albert ater cncreh ake se eee 99 Smithwood Ave., Catonsville, 28 
Rosenthal, / LOIS .- essen ss aint: Meee 4001 Maine Ave., 7 Ross,..William, Jy. ie. vps): panen eee ee 2521 Huron St., 30 
Rubin, Murray A>... keene 4733 Belle Forte Rd., Pikesville 8 
Ruppersberger, John d.’ | sau ese 8205 Harford Rd., 14 
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SAIMON es  AMCSaLY wes ere tene 913 National Highway, LaVale 
SEiourabl “Gfaae IDh sk -.oounoo, -eeceneac 3715 Mt. Pleasant Ave., 24 
‘sheep olerdsyreubal, Aehyebmel The 8 Aa Ae havo acre 5105 Levindale Rd., 15 
DALOUsy MAT CUS a pe ecaei lite a eaateiort cite toes 1726 Hast Pratt St., 31 
DSCOMICU eC MATES ac) samen etn nete stan wen aes 1320 Windemere Ave., 18 
SCHNCIGSEME CWI) see eres atolls 10713 Eastwood Ave., Silver Spring 
So ehyanewagtchay, YN Veh Oh Se pigeon ys ate DISDInmerL 2509 Lightfoot Drive, 9 
Scisiiano, JOHN yAcw aa. As eee eae ee Route #2, Myersville 
SMEG ele TURAL Te eamomon dds bod 9421 Georgia Ave., Silver Spring 
Sethe Davide dew wert ste tee ee es 2422 Liberty Heights Ave., 15 
SCWALCaeaWTLTAT Te Wiemecr ame ebecne ements caret wiencitcerereesi crete avec its sane ee Berlin 
Salita wed A CRP amet nonce trercre ctelaveleials oan ccs 6504 Hopeton Ave., 15 
SHAD ILO Ol Clamtemt rte ec clare tae. 4315 Russell Ave., Mt. Rainier 
ShellepmSamueltdsae. te acon wee eee 3804 Bonner Rd., 16 
Shumway, Myron A., Jr. ...... 2301 Clayburn Ave., W. Laurel Acres, 

Laurel 
DICLCl ATNOLO Meer ea ea intone oo 3606 Labyrinth Rd., 15 
SINIKCLAELODEL UP Om eeecan ato cia ae cle 2204 Mark Court, Silver Spring 
SIlAMANEETAD Kid setkere Werrec otis. arcustanc cub ae cs. cress 636 W. Lombard St., 1 
SHIgGOWSK lap Awe) Getr acts coe eerer nites Nc career: 813 S. Luzerne Ave., 24 
SollodeJOSED IA see terrace cts dcceke cists 3915 Dolfield Ave., Apt.-A, 15 
SSOSHOSKIGVVALLUC Tamron ioe cncl el etetcrerens i siet 1254 Circle Drive, Arbutus, 27 
Stahl CharlesMrye es coe sect eat Route #1, Box 310 A, Severna Park 
BUCCI AT OLB et raicic¥ cick cvelelacocel shekete ore okeuar e's 3613 Forest Garden Ave., 7 
SOLAUISS SiC Ofgesenns ty ae encarta te telecine sc 4437 S. 1st St., Arlington 4, Va. 
Sire wWillskiwd Aver peice ieee iso ae 1814 Dunwoody Circle, 34 
DLPCe tay Mite LIS CN CM ern tele oles shai and o.oo «.0. cone 20 Fulford Ave., Bel Air 
SS ULGAT OVW ALLE Tat Mitre sncvec ater ccieie. aeobehet cess) cronetsmerey aie 1214 Walker Ave., 12 
SUPE UE OWAT CO tr cota sre cls aay sheds ool sua c's) suerets 6806 Cherokee Drive, 9 
SULEIA PL MOMASE Jvulnce stele aereatcm betel ve Bente) clea 3014 Kenyon Ave., 13 

Taylor, William L. ....3301 N. George Mason Drive, Arlington 7, Va. 
TENDETE A DAVIC pee eeeraehe og haus sieratene-ity 6 0 ¢ oueharers 3008 W. Rogers Ave., 15 
FEN OM AG me OLITUEED a eedotees ot kedotenehovellel cnetone. stots Leotvreneneig 7856 Harold Rd., 22 

EN ORCL AV ALUCLRVV aie rete tote els one Ritia sa este al ebeaey acy 3100 St. Paul St:, 18 

Winer re OCriCk aeciommrdie sche ai sneha ete «)eherakes 5121 Frederick Ave., 29 
Waldman, Alvin» Me .:...... 3712 Downeydale Drive, Randallstown 
WialSieeruiChardadcmses ccf oe 912 Philadelphia Ave., Silver Spring 
VV. LEZ Gr CONS Gm Elemees er cteh ay coc lenciete tie cccusta cus sees 3816 Grantley Rd., 15 

WEES OFA tet neOO(E IOP. 5 ites Goiords tuo OI ao ide 4017 Fairview Ave., 16 

WEI DDE OMS VOD CYVa Grama co mcrsrettra stare laptherolaheleueisretereie! altene 5806 Dale Rd., 9 
WiGialae, IPN goa a Sooo Ss TOMCO ODO Om DUO S Gc mae 4019 Belle Ave., 15 
RM est iekl CUT Vr meester ce cele ove lca lene tivo Viardenichote le <'e<s Route #5, Frederick 
Wideinroa, dfolaiet (O44 uemog aa bod oodd onic 713 Alvin Ave., Salisbury 

WAU, TERNAL IE 5 ceo oto ous Set Ode ROD 0 Oca 306 Marydell Rd., 29 

\inilbekeky eee otoreougocoUmoumD pdt Dr 1010 Cecil St., Salisbury 
VALI AINSON ME aC Kets stata cic) srsnencreceleiiel clisoters 7506 Finns Lane, Lanham 

MVGhadessabhine IRAblolejholal WH" -oaecgedouc 1023 Flagtree Lane, Pikesville 8 

Wishaplics Akertoyoney Se 6 cogsomeone ms woo DOD oOUE 6501 Hopeton Ave., 15 

Wikelbe- (Eh Weaver an o oad SOU Oo OOm On OL a OO 9308 Carlisle Ave., 6 

WV OLL EI AIIICM das a ciaudinss wis's 5 bla" Sinise: ecu isanalayetans oltre 313 E. 30th St., 18 

VEIISCILI si OLAS Merten oisisie cisictsrerener nde) <\e/e.elstanniels 6650 Chippewa Drive, 9 

Pet HONTVAP. wiiciatinec ho Ge lewis Su E ee es 3202 Grantley Rd., 16 

Zieoler, CHALICS Lia cists ctalelerein encloses aliens 44 N. Locust St., Hagerstown 

*Deceased 
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TRAVELERS’ AUXILIARY 

of the 

MARYLAND PHARMACEUTICAL ASSOCIATION 

OFFICERS OF THE T.A.M.P.A. SINCE ORGANIZATION 

1916—Edward M. Duvall 
1917-18—Walter S. Read 
1919—Charles C. Neal 
1920-21—L. Manuel Hendler 
1922-24—Clifford Southall 
1925-26—Donald E. Steiner 
1927—-Chas. L. Armstrong 

1928—Edward W. Piper 
1929—Carl C. Manchester 
1930—Edward F. Requard 
1931—Walter H. Hollingshead 
1932—-Kenneth F. Love 
1933—Milton J. Keppler 
1934—Thomas H. Hoy 
1935—L. B. Wright 
1936—A. G. Leatherman 
1937—H. H. Goldscheider 
1938—W. Norris Busick 
1939—George E. Thumser 
1940—Harry A. Zears 

Presidents 

1941—T. R. Offenbacher 
1942—James H. Fagan 
1943—E. T. Crews 
1944—-George C. Weyprecht 
1945—L. M. Rockman 
1946—Walter W. Vogel 
1947—John K. Stumpf, Jr. 
1948—J. A. Crozier 
1949—Luther C. Dawson 
1950—J. William Gehring 
1951—Joseph A. Binko, Sr. 
1952—Thomas J. Kelly 
1953—Arthur W. Shay 
1954—Joseph J. Hugg 
1955—Bernard Ulman, Jr. 
1956—Laurance A. Rorapaugh 
1957—George S. Teass 
1958—Joseph L. Muth 
1959—Albert Heydemann 

1960—Richard R. Crane 

Vice-Presidents 

1924—-Donald E. Steiner 
1925—Fletcher L. Duff 
1926—Charles L. Armstrong 
1927—Edward W. Piper 
1928—Carl C. Manchester 
1929—Fdward F. Requard 
1930—Walter H. Hollingshead 
1931—Kenneth F. Love 
1932—M. J. Keppler 
1933—Thomas H. Hoy 
1934—L. B. Wright 
1935—A. G. Leatherman 
1936—H. H. Goldscheider 
1937—W. Norris Busick 
1938—George E. Thumser 
1939—Harry A. Zears 
1940—T. R. Offenbacher 
1941—_James H. Fagan 
1942—FE. T. Crews 

1943—Nathan Burman 
1944—L. M. Rockman 
1945—W. W. Vogel 
1946—John K. Stumpf, Jr. 
1947—J. A. Crozier 
1948—-Luther C. Dawson 
1949—J. William Gehring 
1950—Joseph A. Binko, Sr. 
1951—Thomas J. Kelly 
1952—Arthur W. Shay 
1953—Joseph J. Hugg 
1954—-Bernard Ulman, Jr. 
1955—Laurance A. Rorapaugh 
1956—George S. Teass 
1957—Joseph L. Muth 
1958—Albert Heydemann 
1959—Norbert H. Zeller 
1960—Edwin M. Kabernagel, Jr. 

Secretary-Treasurers 

(Office combined in 1921) 

1916-18—J. H. Catlin, Secy. 1926-28—Edward F. Requard 
1916-21—Walter L. Pierce, Treas. 1929-59—Emory G. Helm 
1920-25—Harry H. Hoffman 

Secretary 

1959—Louis M. Rockman 
1960—Thomas J. Kelly 

Treasurer 

1959-60—John A, Crozier 
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T.A.M.P.A. MEMBERS 

Isadore M. (Meadowgold Ice Cream) Abrams . .6613 Amleigh Rd., 9 

Melvin J. (Overbrook Egg Nog Co.) Abrams . .3917 Glengyle Ave., 15 

John M. (Minnesota Mining & Mfg. Co.) Albert 1723 Hartsdale Rd., 14 

James A. (Hendler Creamery) Allen ... .. .... 408 Lee Drive, 28 

James E. (H. B. Gilpin Co.) Allen ..411 S. Capitol St., Wash. 3, D.C. 

Bernard A. (H. B. Gilpin Co.) Appel ...... 7401 Pulaski: Highway, 6 

Charles L. Armstrong (Retired) .............. 1207 Culvert Rd., 4 

MMelLvine CAUSting BISCUIG COs» ASCH ga cces wens ealeucene oe Box 1936, 3 

Charles Becker (Retired) .7...........- Apt. 24 Oaklee Village, 29 

SEIN Benrend (REIL ie. rere rereiorele wtsreiohetelaletie16 «re 935 Marsaille Drive, 

Nancy Villa Apts. Miami Beach, Fla. 

Julius (Meadowgold Ice Cream) Berlin ...... L726" Be Pratt St.731 

Jack I. (Oriole Sales Co.) Bergerson, 212 Conewood Rd., Reisterstown 

Elmer H. (Owens Illinois Glass Co.) Biles 1809 First Nat’l. Bk. Bldg., 2 

Albert J. (Binko Photo Labs.) Binko ... Box 12, Route 3, Bel Air 

Herman (Paramount Photo Service) Bloom ..5408 Park Hts. Ave., 15 

Ronald E. (Van Pelt & Brown, Inc.) Booze . .5618 Braxfield Rd., 15 

Richard D. (Lehn & Fink) Bonnette ........ 209 Preston Court, 28 

B. Dorsey (Coca-Cola Co.) Boyle _...1120 Mathieson Bldg., 2 

J. M. (Personal Products Co.) Bradley ....3 Dulaney Valley Rd., 
Phoenix 

Maurice B. (Brager Display Center) Brager . .408 S. Hanover St., 1 

Emil C. (A.S.R. Products) Brandon, 8622 Church Lane, Randallstown 

George M. (Youngs Rubber Corp.) Brandt ....3509 Millvale Rd., 7 

John H. (Schafer-Pfaff Cigars) Brockman, Sr., 3816 Rexmere Oso 

John H. (Schafer-Pfaff Cigars) Brockman, JY. ........-.. 
7102 Copeleigh Rd., 12 

Joseph A. (Muth Bros. & Co.) Buser ..... 605 Nottingham Rd., 29 

W. Norris (Borden Ice Cream) Busick ..2944 Wyman Parkway, 11 

DEE Ce VTC tttin no eho re tio < a coe nih ehoip) cimiebiolel alalaawieyale es College Park. 

Kenneth C. (Koontz Creamery) Caple 5500 Reisterstown Rd., 15 

Alfred E. (Lance Co.) Callahan ..944 Starbit Rd., Campus Hills, 4 

Howard R. (Nat’l. Pharm. Mfg. Co.) ..Campbell 8504 Rayburn Rd., 
Bethesda 

Mark D. (E. R. Squibb & Son) Carls ..201 Rothwell Dr., Lutherville 

David C. (Smith, Kline & French) Carter ....406 N. Ford, Ave., 
Wilmington, Del. 

red awWecCoca=ColasCOMs CASDarl: sc. sicker. - 613 Debaugh Ave., 4 

Melvin M. (Calvert Drug Co.) Cernak ....8104 Clyde Bank Rd., 4 

JOSEPH CONEN Meier tiercid as oo +e eluedesoielelehet arte 650 W. Lombard St., 1 

Walter (H. B. Gilpin Co.) Collier, Jr. ....4407 Groveland Ave., 15 

John C. (Borden Ice Cream) Cornmesser ...... 446 Aisquith St., 2 

Joseph A. (Schafer-Pfaff Cigars) Costanza ..4906 E. Federal St., 5 

Richard Ra (Geigy, Co) Crane. 3. oe... = > 6007 Eurith Ave., 6 

John A. (Calvert Drug Co.) Crozier .. Manor Rd. R.F.D., Glen Arm 

John D. (General Electric Co.) Davidson ........-.... Box 7427, 27 

William E. (Mfg. Agent) Devers ........--++---- 15 Florida Rd., 4 

Howard L. (Calvert Drug Co.) Dickson ...... 1946 Ormand Rd., 22 

Robert L. (Norwich Pharm. Co.) Donaldson, 1009 Marksworth Rd., 28 

Charles Duvoisin (Retired)...........-...+-:. 704 Winans Drive., 29 

Frank (Loewy Drug Co.) Engel ........-.-- 5413 Nelson Drive, 15 

Carl L. (Calvert Drug Co.) Esposite ....811-2nd Ave., Glen Burnie 

David I. (Loewy Drug Co.) Estrin ........ 1120 N. Chester St., 13 

George S. (Hendler Creamery) Euler ....526 Charing Cross Rd., 29 

Russell C. (Johnson & Johnson) Eustice 

526 Guardian Federal Building, 8605 Cameron St., Silver Spring 
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James H. (Borden Ice Cream Co.) Fagan ..1502 Pentridge Rd., 12 
Leo J. (McDowell, Pyle Co.) Falter ........ 4233 Flowerton Rd., 29 
I. M. (Manhattan Drug Co.) Fischer, Jr. ..7236 Park Heights Ave., 8 
Joseph P. (H.B. Gilpin Co.) Fitzsimmons, Ferry Point Rd., Annapolis 
Paul I. (Folkemer Photo Service) Folkemer, 925 Poplar Grove St., 16 
Frnest He CAustin’ Biscuit Co) EP Oxseee pee P. O. Box 1936 
James E. (Mfg. Agents) France, Sr. ........ 616 Highland Ave., 4 
Albert E. (Hendler Creamery Co.) French, Jr. ..908 Southerly Rd., 4 
Paul H. (Loewy ‘Drug, Co:) “Friedel. ..2.. oe 3117 Jeffery Rd., 7 
Jack (Jay Drus Co)serrieman. Lees eee 1602 John St., 2 
Eugene (Taft, Warren, Taft) Frishman .......... 124 South St., 2 

J. William (Walsh & Koehler Glass Co.) Gehring 
5620 Greenspring Ave., 9 

Aubrey L. (Lance Co.) Gibson .......... 6001 Eastern Parkway, 6 
Henry H. (Meadowgold Ice Cream) Goldscheider 

Apt, 2-D, Cylburn Court Apts., 17 
Herbert B. (Miller Drug & Sundry Co.) Goldstein 

3906 Glengyle Ave., 15 
Wilfred C. (Delvale Dairies) Gosnell . .... 3621 Kimble Rd., 18 
William M. (J. F. Hancock & Son) Gould ....302 S. Central Ave., 2 
William: Ls Groves eee eee Rock Spring Rd., Forest Hills 

William H. (H. B. Gilpin Co.) Harrison ..7401 Pulaski Highway, 6 
Seth W. (Delvale Dairies) Heartfield ere 2030 Harford Rd., 18 
Albert (Hendler Creamery Co.) Hendler ....1100 E. Baltimore Stee 
Benjamin R. (Hendler Creamery Co.) Hendler ..1100 E. Balto. Sling 2 
L. Manuel (Hendler Creamery Co.) Hendler ..1100 E. Balto. Say, 74 
I. Louis CAbbott labs) Hens sss eee 7113, Rich Hil) Rd 12 
Joseph B. (Aetna Casualty Ins.) Herron, 230 Deepdale Dr., Timonium 
Ralston C. (Johnston’s Chocolates) Hewitt ..16801 Northern Blvd., 

Flushing, Long Island 58, New York 
Albert “Heydemann  , (2 sce oe pee es 3301 Ludgate Rd. 15 
B. Randall (American Express) Hill ...... 1211 Greenwood Ave., 12 
Walter H. Hollingshead (Retired) ....847 W. University Pkwy., 10 
Leslie H. (Bauer & Black) Hoffman .......... 7500 Marston Rd., 7 
Richard L. (Helene Curtis) Hopkins ........ 328 Stratford Rd., 28 
William B. (Borden Ice Cream Co.) Hubbard, 701 Northern Pkwy., 12 

Howard C. (H. B. Gilpin Co.) Johanson ....009 Worcester Rd., 4 

Edwin M. (WFMM) Kabernagel, Jr. .......... 115 Marburth Rd., 4 Thomas J. (Johnson & Johnson) Kelly ....1339 Meridene Drive, 12 Milton J. Keppler .......... 6914 Monument Ave., Richmond, Va. Robert B. (Howard Drug & Med. Co.) Kettlewell, 601 Dunkirk Rd., 12 Harry A. (The Mennen Co.) Kunkel, Jr. ...5200 Gwynn Oak Ave.,7 

Howard Cc. (J. J. Lamkin Son) Lamkin ..1337 W. Lombard St., 23 Ben (Pepsi Cola Bot. Co.) Lapidesas. one 400 Key Highway, 30 Morton (Suburban Club Carb. Bev. Co.) Lapides 
1838 N. Patterson Park Ave., 13 James (Gilt Edge Photo Service Co.) Larrimore, 1421 Aisquith St., 2 A. G. (Eli Lilly Co.) Leatherman’.7,.ge eee 2 Ridge Rd., 28 
ast te . 4925 Schaub Ave., 6 wUS (M. Levin & Sons) Levin .......... 915 W. Baltimore Stsa2s Philip (Loewy Drug, Co.) .leyin aan ee 1120 N. Chester St., 13 Louis (Retired); Levy in... cue a ee 3311 Shelburne Rd., 8 Ed (I. & L. Candy & Tobacco Co.) Libov ..1023 E. Baltimore Sie Frederick W. (Abbot Dairies) EINGSey aes 3613 Woodlea Ave., 14 Henry W. (Allen Sons & Co.) io0ck.. 4... 12 Holmehurst Ave., 28 
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Kenneth F. (S. F. Whitman & Son) Love ....111 Enfield Rd., 12 

William C. (Emerson Drug Co.) McKenna .3902 Hadley Sq., West, 18 

John J. (C & P Telephone Co.) McQuade . .800 Standard Oil Bldg., 2 

Charles A. (Binko Photo Labs.) Maranto ....2819 Onyx Rd., 14 

Carl C. Manchester (Retired) ..401 Allegheny Ct., Hollidaysburg, Pa. 

Alexander M. (American Drug Insurance Co.) Mayer 
1800 N. Charles St., 1 

L. Dudley (Miller Drug & Sundries) Miller ..105 W. Redwood St., 1 

FOENNE LH La IVELLIS etn ia ey cate stiereta sitar a sh ova oh’ealear avs 8509 Drumwood Rd., 4 

David H. (Hendler Creamery Co.) Mirvis ....3218 Garrison Ave., 15 

Thomas F. (Insurance) Mullen ................. 577 Brook Rd., 4 

Marvin E. (B C Headache Powder) Murph.. 5619 Wayne Ave., 7 

Edward S. (Muth Bros. Co.) Muth ........ 23-25 S. Charles St., 2 

Joseph L. Muth Bros. Co.) Muth .............. 207 Hollen Rd., 12 

Philip F. (Muth Bros. Co.) Muth ...... 5017 Falls Road Terrace, 10 

Samuel (Meadowgold Ice Cream) Nadisch ....1736 E. Pratt St., 31 

David L. (American Hygiene Co.) Norwitz ...... 10401 Barrie Ave., 
Silver Spring 

John F. (Miller Drug Sundries) O’Donovan ..304 New Jersey Ave., 
N.W., Glen Burnie 

lethaae me @)hiy ~~ 4.5 5h Hb AE chon COMO emer 3716 Ellerslie Ave., 18 

Wilmer (Loewy Drug Co.) Parker ...... 902 Russell Ave., Salisbury 

JACKE GW = l= LEDs CALs waiseieuisiti: cpivenshoretonsieteasrs 7 E. Lexington St., 2 

Roy A. (H. B. Gilpin Co.) Peterson ...... Inglewood, College Ave., 
Ellicott City 

Gordon L. (Sealright Co., Inc) Phillips ........ 1041 Morgan Ave., 
Drexel Hill, Pa. 

Robert W. (Meadowgold Ice Cream) Pines ..1726 E. Pratt St., 31 

iehebeol \yiis iabhelee ogc Hh os moo OMMC DOD oO DU Gua. oo Montrose Ave., 12 

Frederick H. (Owens Illinois Glass Co.) Plate, 611 E. Seminary Ave., 4 

William A. (Borden Ice Cream) Pokorny ..... 309 Gralan Rd., 28 

Herman (Miller Drug Co.) Praetorius .......... 3518 Rolling Rd., 7 

Charles P. (McDowell, Pyle Co.) Pyle .......... 221 W. Pratt St., 1 

John A. (Bordon Ice Cream) Ratigan, Jr. ..1804 Sherwood Ave., 14 

H. Sheeler (E. B. Read & Son) Read ........ 5505 Fernpark Ave., 7 

George B. (Muth Bros. & Co.) Rider ...... 3202 Westfield Ave., 14 

Bran te Hoe LVODELUS Mm (EVCUILEG,) eciatsta -lelstalel eels «101 sie 101 W. 29th St., 18 

Brown (Sylvania Photo Lamps) Roberts ........ 2520 Oakville St., 
Alexandria, Va. 

5h Wie (GSE 18), CEstyopbay (Of) WsMelslaghdhy, GAs shcmoce chcd oom Box 956, 3 

Martin (Loewy Drug Co.) Rochlin ............ 5023 Sunset Rd., 15 

Louis M. (Nat’l. Pharm. Mfg. Co.) Rockman ..505 Pembridge Ave., 15 

Morris J. (Nat’l. Pharm. Mfg. Co.) Rockman ..3702 Copley Rd., 15 

Laurance A. (Hendler Creamery) Rorapaugh ..609 Meyers Drive, 28 

Stephen (Taft, Warren & Taft) Rosenstein ........ 124 South St., 2 

NPaAILICGm LOVE erteiatstarte cia clelsmalcl cieKeLerore 6 4304 Park Heights Ave., 15 

Marcus (Meadowgold Ice Cream) Satou....3300 Springdale Ave., 16 

HOSED SARE Hiss yg COM me SCN Clerc. alais ste eis, eh 6513 Sefton Ave., 14 

Alan L. (H. B. Gilpin Co.) Settier.........6718 Laurelwood Ave., 9 

M. Martin (Parkville Photo Supplies) Settler ..7719 Harford Rd., 14 

Arthur W. (Parke Davis Co.) Shay ......... Ridgemede Apts., 10 

Samuel M. (Armstrong Cork Co.) Sieger ...2612 Maryland Ave., 18 

G. E. (Pepsodent-Lever Bros.) Skidmore ....1321 Warwick Drive, 
Lutherville 

Roy A. (Armstrong Cork Co.) Smith ........ 6110 Bellona Ave., 12 

E. Donald (H. B. Gilpin Co.) Spedden ....3710 Barrington Rd., 15 
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lee wGH.) By Gilpin’ Co.) SOmMmMersi sae 7401 Pulaski Highway, 6 
C. Wilson (Calvert Drug Co.) Spilker .......... 1218 Boyce Ave., 4 
Norval G. (Murray-Coates Co.) Spurrier ...... R.F.D. #1, Glenelg 
John F,. (Hendler Creamery) Steinacker ....2309 Tacoma St., 30 
Donald E. Steiner (Retired) ............. 3333 Spaulding Ave., 15 

George, S: GhePage’s,. Inc!) P@eassitn. sc etter 513 Locksley Rd., 4 
Milton J. (Hendler Creamery Co.) Timin ..1704 Sherwood Ave., 14 
Robert (S. F. Whitman & Son) Tobias... 8126 Glen Gary Rd., 4 
John? Wa (Advertising) Lrosti eer enters 5810 Edmondson Ave., 28 
Alfred L. (Associated Lab.) Tuvin ..4510 N. Charles St., Apt. D, 10 

Bernard (Nat’l. Pharm. Mfg. Co.) Ulman, Jr. ..9212 Smith Ave., 34 
Bernard (Nat’l. Pharm. Mfg. Co.) Ulman, Sr. ....314 Light St., 2 

Sherburne B. (Eversharp, Inc.) Walker ..2 Severn Ave., Annapolis 
Richard H. (Eli Lilly Co.) Waterman ...... 613 Orpington Rd., 29 
Francis J. (Calvert Drug Co.) Watkins ....226 Westfield Ave., 14 
Harry (Loewy Drug Co.) Weinberg ........ 7004 Brompton Rd., 7 
David M. (Loewy Drug Co.) Weiner .......... 7033 Surrey Drive, 15 
George C. (Chas. Pfizer & Co.) Weyprecht ........ 4415 Park Ave., 

Indianapolis, Ind.: 
Curtis’ Whitehead? =... cee 592 N. Queen Street, Lancaster, Pa. 
Medford C. (Eli Lilly Co.) Wood.......... 6112 Sefton Avenue, 14 
RO Wooten se ( Reured) ier eerie nie 2103 N. Charles Street, 18 
Lesion BaawwrichtaGretired)) .... one eee 710 N. Hilton Street, 29 

John A, (H. B. Gilpin Co.) Yeager...... 310 S. Robinson Street, 24 
Raymond B. Yingling (Retired)............ 201 Hopkins Road, 12 
DeLancy B. (Powers Paper Co.) Young........ 3403 Hilton Road,15 

Harry A. (F.A. Davis & Son) Zears...... 742 Edmondson Avenue, 28 
Norbert H. (Minnesota Mining & Mfg. Co.) Zeller ....1307 Kitmore 

Road, 12 
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INDEX 
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George J. Abrams 
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William M. Mapes 

W. M. Monday 
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Banquet, Dr. Robert L. Swain Testimonial 

Code of Ethics 

Committees 1960-1961 

Committee. Functions 

Committee Reports: 

Auditing, Mathias Palmer, Chairman .............-.... : 
Building, Herman B. Drukman, Chairman 
Executive, Frank Block, Chairman 
Fair Trade, Simon Solomon, Chairman 
Finance, Solomon Weiner, Chairman. .......... 
Legislative, Albin A. Hayman, Chairman 
Membership, Norman J. Levin, Chairman 
Nominating, Frank Block, Chairman  ...0u 
Pharmacy Week, Milton A. Friedman, Chairman. ...... 
Professional Relations, Stephen J. Provenza, Chairman 
Public Relations, Charles E. Spigelmire, Chairman - 
Publications, Mario Sama, Chairman fe 
Resolutions, Noel E. Foss, Chairman -eccscccsnesmenscarinenmen 1135 
‘School of Pharmacy, Frederic T. Berman, Chairman.. 
Social, Harold M.: Goldfeder, Chairman cece 2 
Trade Relations, Aaron M. Libowitz, Chairman 

Constitution and By-Laws M.P.A. 

Constitution and By-Laws B.M.P.A. 

Constitution and By-Laws T.A.M.P.A. 

Foreword ........... 

In Memoriam ax 

Members of Association, Active, List of 

Members of Association, Affiliate, List cf . 

Members of Association, Associate, List of 

Members of (A sso0clationss ELOnorarys | CASt OLN see ce rccseccceeet te crore accion ee 223 

Members of Association, Life, List of 

Members of T.A.M.P.A., List of 

Memorial Services 

Narcotic Oral Prescriptions, Regulation of 

Officers of Association, 1960-1961 

Officers of B.M.P.A., 1960 

Officers of L.A.M.P.A. 1960-1961 

Officers Of eLeA.MoPTA el 9G 021961 5 ae ee cmcseerss 

Officers Of, ASSOCiAtion! SIMCOE OF SATIZALLON corse tecepacetee sessentsss esses cearcorscesergeeriomernaepseetcitles 

Officers of T.A.M.P.A. since Organization 
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Report of: 
Executive Secretary 
Maryland Board of y Reeay. 
Maryland Pharmacist ..... = 
School of Pharmacy 
State Medical Care Program 
BEE onary: A eke Rae Se yt ee res aS 
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Fast Movers in your Cigar Department 

Quality tobacco, competitive prices and smoker preference by a 
generation of Marylanders make these famous brands belong 

on display in your cigar department. 

Uncle Willie . Monument Square @ Monument Square 
Cigars Cigars - Filter Cigars 

For a new experience with quick moving, fresher and preferred 
cigars ... in boxes and five packs, call today. 

THE SCHAFER - PFAFF CIGAR COMPANY 
630 S. WOLFE STREET — BALTIMORE 

Po a%e ste ote te ctec%e ot 4 o%e ota ate ote ete ote ete ctactectactactectactestas® 020 070 0% 0% a%oa%eatecte chee” 0 oe ote ctectectoctectectectectectectactectatectectatatacada® 
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Rik SWAIN Sy 

LET'S DO SOME HORN TOOTING OURSELVES! 
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GENERIC 

Of course, “pharmacist” is your generic. But... who would base his business on 

that elas name alone? Certainly, a customer doesn’t deal with just any phar- 

macist... but with “Doc” Smith or Doe’s Pharmacy or “the druggist up the 

street”... the individual symboi that stands for reliability. Certainly, reducing 

all products and all professional! peop!e to common denominators eliminates the 

characteristics that distinguish individual quality. ™@ The same applies to indi- 

vidual ethical drugs. The Lederle investment in facilities, research and people has 

but one purpose—to ensure the production of top-quality, reliable drugs for brand- 

name identification. This is a professional responsibility well-understood by every 

pharmacist and physician. 

LEDERLE LABORATORIES, a Division of AMERICAN CYANAMID COMPANY, Pearl River, New York 



FEATURE COKE WITH FOOD... 

HERE’S ONE BEVERAGE THAT'S 
ALWAYS A MONEY MAKER 

Have a LARGE Coke 

COCA-COLA AND COKE ARE REGISTERED TRADEMARKS 

REG US Pat OFF 
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WHEN GIVING A TURN OVER ORDER TO ANYONE 

YOU MIGHT JUST AS WELL... 

SAVE YOUR BREATH! 

"CAUSE WHEN YOU SAY... 

“SEND IT THROUGH MUTH" 

YOU'RE DOING JUST THAT... 

YOU SEE NONE OF OUR COMPETITORS HAVE A NAME 

AS SHORT AS OURS 

THAT'S— MUTH" 

Tell them you saw it in “The Maryland Pharmacist” 



NOW YOU CAN SERVE HOT 
IN-FRA-RED TOASTED SANDWICHES 
WITHOUT EQUIPMENT OR LABOR COST! 

A NEW NATIONAL SERVICE, Stewart In-Fra-Red, Inc., 
will provide you with a Stewart In-Fra-Red cookery and 
fresh cellophane wrapped sandwiches delivered regularly 
to your store. Placed in the cookery, the sandwiches are 
toasted in three mintutes by modern efficient in-fra-red 
cooking. You serve the sandwiches to your customers sani- 
tarily wrapped in cellophane. 

WHAT DOES THIS COST YOU ... NOTHING... not 
one penny for equipment, lease, or hidden charges. All you 
do is purchase a minimum of sandwiches each week. Your 
Stewart In-Fra-Red Commissary furnishes you with the 
attractive Stewart In-Fra-Red Cookery and delivers fresh 
sandwiches of choice ingredients made with the complete 
approval of your Board of Health. Attractive menu signs 
also furnished. 

THE NEW IDEA .. . originated by Stewart In-Fra-Red, 
Inc., ... is in over 15,000 fountain and food service con- 
cerns in cities from coast to coast. Every Stewart In-Fra- 
Red Commissary is an established local business. You may 
consult your Chamber of Commerce, Dun and Bradstreet, 
and Better Business Bureau. 

Call or write for a free demonstration: 

Stewart In-Fra-Red Commissary 
360 SOUTH DUKELAND STREET 
BALTIMORE 23, MARYLAND 

CEnter 3-9110 
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Now! The Greatest Outdoor Advertising 

Campaign in MEADOW GOLD History! 

50 BILLBOARDS 
Strategically located all over town 
featuring the “Flavor of The Month”, 

month after month for a full year! 

=P 
Tie-in with this great promotion! 

Feature the MEADOW GOLD “Flavor of 

The Month” and CASH-IN with bigger sales! 

Tell them you saw it in “The Maryland Pharmacist” 
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SODA FOUNTAINS & FOOD SERVICE EQUIPMENT 

AND SUPPLIES 

TAFT, WARREN & TAFT, Inc. 
ESTABLISHED 1909 

Phone PLaza 2-2207 

Exclusive Distributors For 

BLACKMAN'S FRUITS & SYRUPS 

**America’s Finest’’ 

If it’s for your Soda Fountain—we have it” 

0 

: 122-124 South Street @ Baltimore 2, Md. 

| 

Tell them you saw it in “The Maryland Pharmacist” 
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Why Unicap vitamins 

are mixed 

under a blanket 

Surgeons are not content with merely sterilizing all the equipment in the 

operating room. They add ultraviolet lamps to sterilize the very air in 

which they work. 

In making Unicaps, Upjohn goes even further. They actually remove 

the air—which automatically removes any possibility of air-borne 

contamination. 

This is done by mixing the vitamins under a blanket of carbon 

dioxide which, being heavier than air, forces all air out of the vats. 

And, because some vitamins break down in the presence of air, this 

removal of air has the added virtue of protecting the potency of Unicaps. 

This is only one of hundreds of separate safeguards used in the 

manufacture of Unicaps. And this is another reason why... 

oe Bi. 

It pays to | display and push the brand your customers know and trust: 

Unicap 
TRADEMARK, REG, U. S. PAT. OFF, 

THE UPJOHN COMPANY 

KALAMAZOO, MICHIGAN 

Medicine .. . designed for health ... produced with care 

Tell them you saw it in “The Maryland Pharmacist” 
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WANTED! 
What are the services wanted) from your Wholesaler? 

(Please check) 

—______ I. Largest inventories in entire trading area? 

2. Fast Service? Onn filled same day received? 

____ 3. Liberal Terms? 40 days from start of billing? 

4. More Lines? Broad coverage in all fields? 

5. Liberal Cash Discount? 2% PLUS trade discounts? 

6. Merchandising Counsel? New items, extra profit 
deals and inventory control? 

7. Free Daily Delivery? As many as 5 per week? 

8. Store Modernization? Advice and layouts no charge? 

9. New Fixtures? New Store? Experts at no cost? 

10. Complete Professional Management Service? Bulletins 
to Physicians? 

11. New Product Department Information? Automatic 
Shipment? Guaranteed Sale? 

12. Retirement Plan for your Future? With no charges for 
investment and administration? 

If your answers to these questions are "YES!"', you will realize 
continuing benefits from the services of 

SMITH KLINE & FRENCH INC. 
America’s Foremost Service Wholesaler 

PHILADELPHIA TRENTON WILMINGTON 

Meta ctectectectectectactactnt..*. .% 2 0 0% o%e ote ote ete erecta ts ake cn e® .% 2% Se ee She eSB SBI IIIT CE ETEK EX EX EX EXECS 0 950 #50 ao 850 #5 050 he oe ote a5e oe ore are a%e oe ate ote ote ete ete ete ete ste ete ete slo ofo oSe ofo0) 
oe re Ne 

CO. 00 OO eC, 6 6 Oo o. 6 

Tell them you saw it in “The Maryland Pharmacist” 
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The TIP... TOBACCO and TASTE 

your customers want...in the 

new, smart, small cigar! 

@ Flexible TIP on each cigar—for cool, 

comfortable smoking enjoyment! 

@ TOBACCOS...carefully chosen, carefully blended 

for air-light smoking pleasure! 

@ A TASTE that's smooth and satisfying every time! 

MURIEL Air- 7ips 

It's the light cigar THAT KEEPS a cool head! 

Daniel Loughran Company, Inc. 

DISTRIBUTORS 

Baltimore — Hagerstown — Washington 
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Tell them you saw it in “The Maryland Pharmacist” 



244 The MARYLAND PHARMACIST 

THEY 

WENT 

THAT-A-WAY... 

Abbotts and Jane Logan DeLuxe 

Ice Creams travel from freezer > 

to customer as fast as a cowboy 

draws his shootin'-iron. 

If you want your cash register 

to have a spur-like jingle, jangle, 

jingle give us a ring at 

EDMONDSON 6-4000 

oo, 

a 

ABBOTTS DAIRIES, INC. 

45 S. CATHERINE ST. 

Baltimore, Md. 

Robins 
OCTOBER CHECK LIST 

Tear out for a handy check of 

your current stock of these 

Robins products that are receiving 

special promotion in your area 

THIS MONTH 

obaxisal’ 
Tab. 100's (7) Tab. 500's 

obaxisal-PH 
Tab. 100's [] Tab. 500's 

dabee 
(7 Tab. 100's () Tab. 500's 

dabee-M 
(Tab. 100's () Tab. 500's 

® ® 

Dimeta ne Expectorant 
O16 w. (Gal. 

° ® 

Dimetane Expectorant-DC 
0 160. () Gal. 

Phenaphen’ 
(CD Cap. 100's (7) Cap. 500’s (() Cap. 1000's 

Phenaphen’ with Codeine 
CI Cap. % gr. 100's ([] Cap. % gr. 500’s 

Cap. Ye gr. 10's ©) Cap. ¥ gr. 500's fe} 
(C Cap. 1 gr. 100's (() Cap. 1 gr. 500's 

Why not check your stock of f 
all Robins products at the same time - 

—and be prepared & 

A. H. ROBINS COQ., INC., RICHMOND 20, VA. 

Oct., 196 
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Right In Your Own Back Yard 

® COMPLETE PHARMACEUTICAL DRUG LINE. Everyday delivery service, new product 
information cards with up-to-date dispensing information. All ethical drug houses 
represented. 

@ COMPLETE PROPRIETARY DRUG LINE. Current deal information, price changes, complete 
warehouse stocks, fast, turnover merchandise. 

PHARMACISTS SURGICAL SUPPLY. A complete line of surgical and sickroom items. 

® COMPLETE GIFT COSMETIC AND SUNDRY LINE. Annual Holiday Gift Show. 

BUY BOOK: the most complete up-to-date buying guide available. Buy Book promotions 
are a planned series of sales events designed to build customer traffic. 

EMERGENCY PRESCRIPTION SERVICE. Around-the-clock emergency service for pharma- 
cists in the Metropolitan area. 

WEEKLY DRUG DIGEST. The latest summary of sure changes, new products and current 
deals. 

@ TELEPHONE ORDER SERVICE DEPARTMENT. A fast, daily, efficient, and accurate order 
service by experienced personnel. 

LEGIBLE ORDER FORMS. Easy-to-read, easy-to-check typewritten forms accompany every 
delivery. 

BULMAN DESIGN AND MERCHANDISING SERVICE. World famous store engineering and 
layout facilities for building, remodeling, merchandising fixtures, profitable layout—inside 
and out. 

LOEWY MERCHANDISER. Regular sales and merchandising help on products and 
promotions. 

LOEWY DRUG CO., INC. 
“Professional Service for the Professional Pharmacist” 

1120 NORTH CHESTER ST., BALTIMORE 13, MD. 

Dickens 2-3610 

Lede de beds l LL LLt LL LLLL LLL LLL LLELLLEL bb bb beets ebbbbd 

Tell them you saw it in “The Maryland Pharmacist” 
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FOR DRUG FIXTURES 

THAT SELL DRUGS 

BERNHEIM - SIEGEL CORPORATION 
401 E. PRICE STREET 

PHILADELPHIA 44, PENNSYLVANIA 

MODERNIZE 

FOR 

FULL 

PROFIT 

POTENTIAL 

INFORMATION WITHOUT OBLIGATION 

DISTRIBUTED THRU 

THE HENRY B. GILPIN COMPANY 
BALTIMORE - WASHINGTON - NORFOLK 

Tell them you saw it in “The Maryland Pharmacist” 
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Fountain Customers Appreciate 

SANITARY WRAPPED 

foe
 

Protecting your customers’ health is your 
duty. Sweetheart Sanitary Wrapped Drink- 
ing Straws afford’ this necessary protec- 
tion and your customers will show their ap- 
preciation through increased patronization. 
No extra charge for your ''Personalized” 
advertising imprinted on wrappers. 

If Your Wholesaler Can’t Supply You, 
Write or Phone: 

MARYLAND PAPER PRODUCTS COMPANY 
1100 South Eutaw Street - - - + Baltimore, Md. 

crowd 

pleasers 
a la Lance! 

More people prefer and buy tasty Lance snacks than 

any other brand. And no wonder ... they’re always fresh od 

and there’s a wide variety to choose from. Charlotte, 

Please your crowd. Display Lance. North Carolina 

a Ne EE 

Tell them you saw it in “The Maryland Pharmacist” 
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OREOLE PROVES 

your customers, not yOu, 

pay for your air conditioning. 

USTOMERS CALL OFTENER 
stay longer, buy more 

BUSINESS INCREASES 

up to 40% | 
yr a ye ee ee 

EMPLOYEE ) 
efficiency 

increases 
Se 
I 

| 

YOU. CAN*+BE: OURE evel s Westinghouse 

sURE oF MORE BUSINESS—MORE PROFITS 

| , ee ee ee ee ee ee i 

SPECIAL | Always call ! 
Winter ‘ “ CEnter 3-1000 | 

prices i Gx WY The | 

ance | eZ OREOLE Special 4 . I 
ferme tone ee Refrigeration Co. | 
druggists. | 2308-10 Freperick Ave. — | 

r i BALTIMORE 23, Mb. 

Tell them you saw it in “The Maryland Pharmacist” 
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\ 

Maryland's Largest Independent Photofinishing 

Laboratory Equipped to Handle all Kodacolor — 

Black and White Photofinishing 

(OUR LAB. TECHNICIANS TRAINED AT ROCHESTER) 

48 to 72 hours 

Kodacolor 

94 Hours 

Black & White 

Service Service 

PICK UP AND DELIVERY 6 DAYS A WEEK 

Finer © Faster @ Friendlier and More Profitable 

WE CATER TO THE DRUG TRADE 

5408 PARK HEIGHTS AVE. FOrest 7-8385 

Because of the continued increase in costs of materials and labor 

we are forced to increase the cost of "De Luxe Blue Ribbon" and 

"Tippers' from $6.20 to $6.60 per gross. 

We are packaging the very finest products available. Made on 

the newest and most advanced machines in the industry. 

"De Luxe Blue Ribbon" and "'Tippers'’ are now the only first line 

exclusively sold in drug stores brand of prophylactics still retailing for 

a popular 3/50c and $1.50 a dozen. 

We hope you will appreciate and understand our efforts to give 

you the most in values and the best in promotions so that you may be 

competitive beyond reproach and thereby enjoy the greatest possible 

percentage of sales. 

Please ask our salesmen for our current profitable deals. 

American Hygienic Company 
111 S. Paca Street, Baltimore,1, Maryland 

Tell them you saw it in “The Maryland Pharmacist” 
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Two Ghosts Chasing a White Cat in a Snowstorm, By Gum! 

Drawing a Blank in Ice Cream Sales ? 

_Sealieo— Draws Customers and Profits! 
Making your ice cream department pay off 
is easy! Just stock Sealtest — the most ad- 
vertised, fastest-selling ice cream in Ameri- FEATURE THIS 
ca! Sealtest is a one-man show of special EXCITING 
flavors that keeps your customers checking 
to see what’s new and different. And every SPECIAL FLAVOR 
special flavor is introduced with effective 
advertising at point-of-sale and in national 
and local media. You don’t have to be a SWISS 
genius to make customers happier with CHOC-O-NUT 
Sealtest. But most geniuses do! Get the pic- 
ture? Call your local Sealtest Foods plant 
for details. 

AT YOUR 

FOUNTAIN AND 

FOR CARRY-OUT 
mast mane CUSTOMERS 
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An Organization of Drug gists 

For Drug gists 

By Druggists 

Supplying Member Retail Independent Druggists 

only. 

CALVERT DRUG COMPANY, INC. 

901 CURTAIN AVE. 

BALTIMORE 18, MD. 

HOpkins 7-3609 

Tell them you saw it in “The Maryland Pharmacist” 
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F.A. DAVIS & SONS, INC. 
MERCHANDISE YOUR CIGAR DEPARTMENT 

WITH THESE NATIONALLY KNOWN BRANDS 

CIGARS 

Anthony & Cleopatra Phillies Roi-Tan 

LaCorona Webster Florida Queen 

Bering Optimo John Ruskin 

Bock Royalist Lord Clinton 

PIPES 

Kaywoodie Yello-Bole Medico 

LIGHTERS 

Ronson Zippo Rogers 

FAMOUS SUNDRY LINES 

Timex Kodak Scripto Amity 

Telechron Polaroid Paper Mate Thermos 

Westclox Sylvania Parker Nylons 

PITT'S Sundae Toppings and Syrups 

SCHRAFFT'S CANDY 

Ask about our "NEW DAY CIGAR STAND" plan 

119 SOUTH HOWARD STREET 

Baltimore 1, Maryland 

MU Iberry 5-8240 

Tell them you saw it in “The Maryland Pharmacist” 



INGREASE YOUR 
TOY SALES YEAR 

"ROUND AT NO 

EXTRA COST 

BE a 

TV-Time 

Toy Store 

Tie-in with the most successful toy 

promotion of all time! this salesproven 

merchandising program is already doing 

wonders in hundreds of stores through- 

out the Baltimore metropolitan area. 

You get exciting, eye-catching, point- 

of-sale pieces . . . your store name 

on television . . . personal plugs by 

such stars as Pop Pop, Jack Wells, 

Royal Parker, Nelson Baker and Buddy 

Dean! 

Plus bonus sales boosters . . . monthly 

toy give-aways ... bicycle give-aways 

. fabulous Disneyland trip contest 

. all tied-in with your store. 

BOOST PROFITS NOW! 
Be a TV-Time store to cash in on extra business. 

Becoming a TV-Time store does not cost you one cent extra. 

Phone Bob Lewis, TV-Time Supervisor, BR. 6-3695, or EA. 7-1950. 

il. L. TOY COMPANY 
1023 EAST BALTIMORE ST. 

Tell them you saw it in “The Maryland Pharmacist” 
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THANK YOU 

Our office would like to thank each and every one of you who 
were kind enough to take time out to talk to our representatives 
regarding Maryland Pharmaceutical Group Insurance revisions. 

If we can be of any further assistance regarding any insurance 
matters please always feel free to call. 

GREENE & ABRAHAMS CO., INC. 
E. A. Rossmann, President 

225 E. REDWOOD STREET 

Baltimore 2, Maryland 

LExington 9-8834 

National advertising helps 

you sell more CharmCraft 

Cards than ever before! 
* Complete Line 

* Scheduled, Personal Service 

* Latest Style Cabinets 

* Top Dollar Profits 

Charm raft> Hl vty 
OF WASHINGTON 

3132 M STREET, N. W., WASHINGTON 7, D. C. 
WASHINGTON: FEDERAL 3-1500 BALTIMORE: VERNON 7-4213 

Tell them you saw it in “The Maryland Pharmacist” 
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Quality 
Lparmaceulicals 

Since 1863 

123 MARKET PLACE 

BALTIMORE 2, MD 

meet 
TAKE-ALONG 

Hassidy, pardner 

This drug store cowboy is one reason 
your Austin stocks sell out 
so fast. Folks take along 
a package or two — back to the 
office, or for the trip in the car. 
A husky supply of Austin varieties 
pays off in fast turnover, 
repeat business, more profit! 
(Customer satisfaction, too.) 

® 

Peanut Butter Sandwiches 

Cookies & Snack Varieties 
Austin’s 

Box 1936 
Balto. 3, Md. 

ee 

Tell them you saw it in “The Maryland Pharmacist” 
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“Over 55 Years Service To GILT EDGE PHOTO SERVICE 

1421 AISQUITH STREET Baltimore Druggists” 
BALTIMORE 2, MD 

PLAZA 2-3431-32 Trojans 

Guardians 
Lambskins-Wet 

h Dr. West's Toothbrushes 
Davol Sagat Pere i 

ini shiv Ace Hard Rubber Combs 
: Photo jenishing by Ajax Hard Rubber Combs 

Gilt Edge, once every day Devilbiss Atomizers 
: Camp Stationery 

will cure you of your Lacross Manicure Implements 
photofinishing headaches. Millers Forge Manicure Implements 

Jones Enamelware recte: 
Gillette, Gem, Razors and Blades 

Al Heydemann Schick Blades and Razors 
» | Eaton High Grade Stationery 

Becton Dickinson Products 
Kotex, Kleenex, Modess, Yes 
Tampax 
Doeskin Products 
Foster Forbes Glassware 
American Thermos Bottles 
Sheiks-Ramses 

Miller Drug Sundry Co. 
105 W. Redwood Street 
Baltimore 1, Maryland 

BLACK & WHITE 

DD?PVDVLDVPVPVPDVLPDVLPDV DV DV OV DV LDVPDVLDVLDVL DLP LID VL PD VAP LOLOL VO VIVO 

An Excellent Formula With Longer Profits 
Contains: D-Methorphan 

| Cea 

BUCOL (4% 
Now Pe Migs gost Wt GAS TA 

Tlie or coucns ove’ to €ows 

THE NATIONAL PHARMACEUTICAL MFG. CO. 
314 LIGHT ST., BALTIMORE 2, MD. 

DPOODDOD DOV OOD DDD DODD OOOO OOO 
Tell them you saw it in “The Maryland Pharmacist” 
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every 

STOCK ... DISPLAY... SELL THEM NOW 
PEPSI-COLA BOTTLING CO. OF BALTIMORE —LE. 9-7171 

Under Appointment from Pepsi-Cola Co., N.Y. 

McDOWELL, PYLE & CO., INC. 
(Est. 1892) 

Exclusive Distributor of 

"ti Gea tael ae 

gow 
eae, 

“THE CANDY OF EXCELLENCE” 

NATIONALLY ADVERTISED 

LExington 9-4987, 9-4988, 9-4989 

221-23 W. PRATT ST. BALTIMORE 1, MD. 



ee ied 

ae, Headquarters for 
SPOTLIGHT HOOVEN LETTERS 
PRODUCT OF ROBOTYPED LETTERS 

H LYKA TYPED LETTERS 
THE MONT MONOCAST LETTERS 

PRINTING 

PHOTO-OFFSET PRINTING 

MULTIGRAPHING 

MIMEOGRAPHING 
MAILING 

call 

MUlberry 5-3232, 33, 34 
Featured in all BMPA Stores SAratoga 7-5172, 73 

D. Stuart Webb 
WITH ADVERTISING SERVICES, INC. 

306 N. GAY STREET 

| Dial 123 Live Radio Baltimore 2, Maryland 

clearly the purest...  ~ a SPOTLIGHT 
clearly the best seller 

PRODUCT OF 
THE MONTH 

“ate Em, 
Smith Brothers Cough Drops 

Tee rr | 

CITRATE of 
Fes MAGNESIA 

eme 
Ustomerc 214 Green bottle 

'ecognize instantly 
* sparkling “lemonade” taste 
¢ perfectly pasteurized and 
manufactured unde r Strict 
su pery vision and controls 

* Yo wholesale druggist . 
has EX ere ay pA standard Featured in all BMPA Stores 
citrate fo J 

a0 enue: Pe eae AG 
per dozen. Minimum retail] 
price, 30¢ each. 

This price effective in all 
New England and 
Mid-Atlantic states 

see the diffe renee in burly 
Be s difference in sa 

esh Ma anufactu 

THE MIFFLIN NCEANBRIDGE CO. 
6400 Rhode Island Avenue # Riverdale, Maryland 

Dial 123 Live Radio 
Same See eee ee ee ee oe 

° 
ree eeereeerer tT Ltt eer 
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No matter how times change, certain basic business principles remain the 

same. Tenacity...or as our school teachers used to call it, stick-to-it-iveness... 

is one. Set a goal, they would say, and stick to it! Ignore the pessimists, the 

fence-straddlers, the mind-changers... just stick to it! Well...we sell Trojans 

only in drugstores. We’ve been subjected to all kinds of pressures to get us to 

change our policy ...including a 30 million dollar lawsuit. Our answer is still 

“only in drugstores” and we'll stick to it. YOUNGS RUBBER CORPORATION 

TROJANS 
Sold only in drugstores since 1926 
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SyCHRAFFTS 
CHOCOLATES 

Feature the candy that creates quick 

turnover and repeat business. Profit by 

the ever-growing demand for Schrafft's 

—recognized by candy-lovers every- 

where as supreme in quality and flavor. 

It pays to promote Schrafft’s Chocolates! 

Distributed By 

ALLEN, SON & CO., INC. 

Phone CEnter 3-1300 

25 South Warwick Avenue 

Baltimore 23, Md. 

WORLD'S FINEST SALTED NUTS 

Fresh From Our 

The leading drug store owners in your state will tell you the 
Double Kay Nut Shop is producing more sales and profits than 
any item in the drug store occupying similar space. 

IF you have a clean, first-class drug store, let us reserve 
a Nut Shop for you. 

THE KELLING NUT CO. 

2800 W. Belmont Ave. Chicago 18, Illinois 

Tell them you saw it in “The Maryland Pharmacist” 

| 
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Alka-Seltzer 
BRAND 

produces more dollar volume in drugstores 

than any of these popular items... 

the leading the leading 

NOSE HAIR COUGH 
DROPS _ TONIC DROPS 

the leading the leading the leading 

SHAVING FACE | HAND 
CREAM POWDER ' LOTION 

, Alka-Seltzer. 
BRAND 

‘deserves top display every day 

Alka-Seltzer... another quality product of 

M MILES PRODUCTS Division of Miles Laboratories, Inc., Elkhart, Indiana 

ALSO MAKERS OF BACTINE®, ONE-A-DAY® MULTIPLE VITAMINS, MILES® NERVINE 

BRAND 
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79th 

ANNUAL CONVENTION 

of the 

MARYLAND PHARMACEUTICAL ASSO CIATION 

in conjunction with 

T.A.M.P.A. and L.A.M.P.A. 

will be held at the 

SHELBURNE HOTEL 

ATLANTIC CITY, NEW JERSEY 

July 3, 4, 5, 6, 1961 

JOIN IN THE PROCEEDINGS OF THE 

NEXT ANNUAL MEETING 

PLAN YOUR VACATION TO INCLUDE THE CONVENTION 

AT ONE OF AMERICA'S MOST POPULAR RESORTS. 

263 
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Come fall, come winter—Elsie 

continues enthusiastic about 

her business. And her busi- 

ness? It’s selling MORE ice 

cream for Borden dealers. 

Dordens 
ICE CREAM 

ORleans 5-0171 

Oct., 1960 



WIrexin 
(H.W.&D. brand of lututrin) 

NEW 3000 UNIT TABLET.. 

NO INCREASE IN PRICE 

Lutrexin is widely used in the treatment of — dys- 

menorrhea, premature labor, threatened and habitual 

abortion. 

Continued reports from clinical investigators indi- 

cate highly successful results with larger doses of Lutrexin. 

Process improvement has enabled us to now offer a 

3000 unit tablet of Lutrexin at no increase in price. 

Lutrexin Tablets—3000 units—will permit conven- 

ient use of larger doses with better therapeutic results at 

no increased or less cost to the patient. 

HYNSON, WESTCOTT & DUNNING, ING. 
BALTIMORE 1, MARYLAND iii 

<> in vivo measurement of LUTREXIN 

on contracting uterine muscle 



HENDLERS GOOD OLD-FASHIONED ICE CREAM. HENDLERS 
GOOD OLD-FASHIONED ICE CREAM. HENDLERS GOOD OLD- 
FASHIONED ICE CREAM. HENDLERS Goop OLD-FASHIONEL 
ICE CREAM. HENDLERS GOOD OLD-FASHIONED ICE CREAM 
HENDLERS GOOD OLD-FASHIONED ICE CREAM. HENDLERS 

HENDLERS GOOD OLD- 
* SOOD OLD-FASHIONEE 

ICE Cl T ‘| M k FASHIONED ICE CREAM 
ri es a e ICE CREAM. HENDLERS 

e HENDLERS GOOD OLD- 
FASHI Perfection }GOOD OLD-FASHIONED 

ASHIONED ICE CREAM. 

ICE CREAM. HENDLERS 
Bh HENDLERS GOOD OLD- FASH] detail is given the most careful GOOD OLD-FASHIONED 

Ice attention, and this is reflected in FASHIONED ICE CREAM. 

HEND| our ice cream business. ICE CREAM. HENDLERS 
FHENDLERS GOOD OLD- 

FASHI We are ever mindful that trifles |GOOD OLD-FASHIONED 
ICE Cl make perfection, but perfection [FASHIONED ICE CREAM. 
HEND is no trifle. ICE CREAM. HENDLERS 

HENDLERS GOOD OLD- 

GOOD OLD-FASHIONED 
ICE Cees Sexa~FASHIONED ICE CREAM, 
HENDLERS GOOD OLD- -FASHIONED ICE CREAM. HENDLERS 
GOOD OLD-FASHIONED ICE CREAM. HENDLERS GOD OLD- 
FASHIONED ICE CREAM. HENDLERS GOOD OLD-E IONED 
ICE CREAM. HENDLERS Goopb OLD-FASHION REAM, 
HENDLERS GOOD OLD-FASHIONED ICE CR 
GOOD OLD-FASHIONED ICE CREAM. HENDL/L 
FASHIONED ICE CREAM. HENDLERS GoopD 
ICE CREAM. HENDLERS Goob OLD-FASHIO 7AM, 
HENDLERS GOOD OLD-FASHIONED ICE CREA 
GOOD OLD-FASHIONED ICE CREAM. HENS 
FASHIONED ICE CREAM. HENDLERS GOOD 

Goop At Hendlers, even the smallest 
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Q Happy New Year 

Published Monthly by the 

MARYLAND PHARMACEUTICAL ASSOCIATION 

Subscription Price $2.00 the Year 
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At this joyous time of year when 

good friends like to get together—to exchange warm greet- 

ings — we, the people at Noxzema, would like to wish 

our friends, the druggists of Maryland, an especially 

Mary Gpictnar... 
and « Hbity) CW FG 

NOXZEMA CHEMICAL COMPANY 
} 4 BALTIMORE 11, MARYLAND 
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THE CHILLING TALE OF THE PHARMACIST 

WHOSE ASSETS GOT FROZEN 

When the first bargain buy arrived, 
he made mental calculations and 
began thinking about Bermuda. 

Fifty dozen at $1.40 each...1 sell for 
$2.75 . . . take out 30 percent for 
oie ... enough left for plane 
are... 

By the time the tenth bargain buy 
arrived, he was figuring on spend- 
ing at least two weeks on the 
French Riviera. 

Moral: 

Lilly 
QUALITY / RESEARCH / INTEGRITY 

ELI LILLY AND COMPANY e« 

Let’s see... this year my “buys” will 
cost me $25,000, but they'll bring at 
least $50,000 at retail. My net will be 
at least $10,000. We'll go in January! 

But, to his sorrow, most of the 
bargain merchandise stayed on his 
shelves, and he spent January 
wishing he could have a clearance 
sale like other stores. 

There's no guaranteed profit in stock. Only sales make 

money. The Lilly policy of distribution protects the phar- 

macist from oversupplies of slow-moving items. He buys 

just what he needs from a Lilly service wholesaler. 

If your assets are acquiring a ‘chill,’ warm up your 

operation by routing your orders through one of the 300 

Lilly service wholesalers who serve the nation. 

INDIANAPOLIS 6, INDIANA, U.S.A. 
090557 
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ABDO 
HELPS i{MPROVE YOUR PROFIT PICTURE. Sells better because it offers more to more 
customers. HELPS KEEP THEM THE PICTURE OF HEALTH. Supplies 19 important 
vitamins and minerals—premium supplementation at moderate cost. Widely used 
hy adolescents, active adults, the elderly, pregnant and lactating women. In 
bottles of 100 and 250 capsules. ; -  g Ee sure you've enough of both. 
PARKE, DAVIS & COMPANY : DETROIT 32, MICHIGAN 
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--- Editorial ... 

Season's 

As 1960 draws to a close, it is good 

to take time out to reflect a little upon 

the events of the year; how they af- 

fected us as individuals and as a pro- 

fession, and how they will affect our 

future. 

World affairs are in a turmoil. Al- 

though received in the United States 

cordially and with restrained incidents 

of violence, the head of the Russian 

government reciprocated with treach- 

erous insults and falsehoods against 

the President of the United States and 

the government he represents. Inci- 

dents in Japan and South America 

were certainly not of a friendly nature. 

The situation in Cuba is far from be- 

ing pleasant or encouraging. The phi- 

losophy of communism is ever present 

wherever disturbance and revolt de- 

velops without apparent indications of 

lessening or elimination. 

These events, no doubt, have had an 

economic impact on business. This has 

filtered down to the level of small busi- 

ness on a retail level. Unemployment has 

increased, spending is off, price-cut- 

ting and discount operations have in- 

creased—Fair Trade notwithstanding. 

Those who wish to protect their in- 

vestments and survive by assuring a 

reasonable return, must gird them- 

selves for an all-out fight for a Na- 

tional Fair Trade Act and other legis- 

lation; local, state and national, that 

will protect and strengthen the posi- 

tion of small enterprise. It will take 

fortitude, it will take courage, it will 

take individual as well as collective 

effort, and it will take financial out- 

lay to accomplish business and profes- 

sional survival. Big business has taken 
the merger route. What route will 
small business follow? 

Greetings 

Legislative initiative has been taken 

in Maryland. After a two-year study, 

a Legislative program will be intro- 

duced in the 1961 Legislature by the 

State Department of Health and the 

Board of Pharmacy correcting short- 

comings in the control and distribu- 

tion of dangerous drugs. The program 

has been studied, and subsequently en- 

dorsed, by the Maryland Pharmaceuti- 

cal Association and the Baltimore 

Metropolitan Pharmaceutical Associa- 

tion. It should be supported by every 

pharmacist without hesitation. 

Similar efforts are being made on a 

national level by the American Phar- 

maceutical Association and the Nation- 

al Association of Retail Druggists, 

particularly in assuring the proper 

flow of drugs through established 

community Pharmacy, that may come 

under various and sundry welfare 

programs. 

Educationally, the five-year course 

was established in all Colleges of 

Pharmacy in the fall of 1960. The 

University of Maryland reported that 

85 pre-Pharmacy students had enrolled 

at College Park. This is the largest 

freshman enrollment for many years, 

which is indeed, encouraging. Those 

pharmacists interested in the progress 

of the profession of Pharmacy should 

assume the responsibility of seeking 

and encouraging high school students 

to study Pharmacy. 

AS we approach the eve of a new 

year, let us all remember there is work 

to be done. We must remember that 

whatever shall be accomplished for 

Pharmacy will result from organized 

effort only and not from a “house di- 

vided.” 

We must neither hopelessly brood 

nor complacently glory in the past. We 
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Compliments of the Season. 

We would like to take this opportunity of extending to 

all our friends and customers greetings and best wishes 

for a happy holiday season. 

We hope that the season brings increased sales and that 

the effort you expended preparing for it will pay big 

dividends. We also hope you will be able to rest from 

your many extra hours of work long enough to enjoy a 

few hours of good cheer with your families and friends. 

Very best wishes to all of you for a Merry Christmas and 

a Happy New Year. 

LOEWY DRUG CO., INC. 

1120 NORTH CHESTER ST., BALTIMORE 13, MD. 

a a et 
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Tell them you saw it in “The Maryland Pharmacist” 
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must set our sights on tomorrow’s 

horizon with renewed vision and vigor 

if we hope to hold our gains or im- 

prove our lot. The eternal struggle for 

existence knows no resting place. 

in busi- In government, in politics, 

ness, and yes, in a profession, we must 

all have voice. But let us raise our 

306 N. Gay Street - 

K PRASAAAAAAARAASABVIwA._ | 

i 
nN 

Rel Swain, § ¢ 

Season s Greetings 

D>. Stuart Webb Adcertising Serwices 
MU lberry 5-3232. - 

voices aS one in organized unison. 

Through sincere cooperation, accom- 

plishment is attainable. 

During this joyous season of the 

year, let us all pause for a moment 

from our labors and problems to re- 

affirm our faith in God and in our 

fellowman. 

Baltimore 2, Md. 

THE NEW COP WILL MEAN BUSINESS AFTER JANUARY! 
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Season’s Greetings 

to our 

Members and Friends 

Times change . . . The Greeting Never, 

Here it is— as good as ever:— 

Merry Christmas and Happy New Year 

CALVERT DRUG COMPANY, INC. 

901 CURTAIN AVE. 
BALTIMORE 18, MD. 
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Tell them you saw it in “The Maryland Pharmacist” 
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PRESIDENT’S MESSAGE 

Dear Fellow Pharmacists: 

As the year draws to a close, it is again time to take inventory. This indicates 

to us what progress, if any, we have made during the past year. 

It might be well for us to take inventory of ourselves and our profession as we 

do of our business and investments. 

@ What progress have we made during the past year? 

How much time have we devoted to our profession? 

Is PHARMACY better off today than it was a year ago? 

Have we protected our investments of the past years? 

Are we overstocked in confidence and attitude? 

Are our customers better educated as to what we have to offer them? 

Are we willing to write off as a loss our mistakes of the past and start with 

new and fresh ideas? 

® What are our possibilities for the future? 

@ Are the many years of hard work that we have invested in our profession 

to be considered a total loss? 

The above questions and many others are yours to answer. If your net figure 

is on the plus side, then you are on the road to success; however if your net figure 

is on the minus side, then it might be well for you to re-evaluate your attitude 

and your contributions of the past. The MARYLAND PHARMACEUTICAL ASSO- 

CIATION is ready to show you how a small investment of dues and a little work 

can bring you and your profession excellent profits. Try it and see. 

I would like to take this opportunity of extending to you and yours, Seasons 

Greetings and wishing you a very Healthy and Prosperous year. 

Pharmaceutically yours, 

HAROLD M. GOLDFEDER 

President 

START THE NEW YEAR RIGHT! 

SUPPORT THOSE WHO SUPPORT YOU 

PAY 1961 DUES PROMPTLY 



Nov., 1960 The MARYLAND PHARMACIST 265 
Yo Me c%e oPeatec%ec%nctactactacte taste testa tactactactectacta tacts tate tecte teste teeta ecte teste teste tectectes® "a ote ote oteate. Op Ce, a ota ne H o%e o% Pa ate ste ctectee™ 
a %* % rat es +¢ 2 %0%2 + *¢ eu *¢ *° 2° ~¢ ¢ *¢ 2° OU ~e “e +2 OU 2° ~¢ 9 *¢ +¢ *¢ “e OU ~e ¢ +0 OU +9 2 OO Ol 0 “e 

U “e OU 00 0,0 o,¢ “9 OU ° LOG 2° +¢ +9 0 2°, a 

The TIP...TOBACCO and TASTE 

your customers want...in the 

new, smart, small cigar! 

@ Flexible TIP on each cigar—for cool, 

comfortable smoking enjoyment! 

@ TOBACCOS...carefully chosen, carefully blended 

for air-light smoking pleasure! 

@ A TASTE that's smooth and satisfying every time! 

MURIEL Air- Tips 
It's the light cigar THAT KEEPS a cool head! 

Daniel Loughran Company, Inc. 

DISTRIBUTORS 

Baltimore — Hagerstown — Washington 

7 OOOO OTOP OTOP OR RAR RAR CeO CCC C CGC 
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Tell them you saw it in “The Maryland Pharmacist” 
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INGREASE YOUR 

TGY SALES YEAR 

"ROUND AT NO 

EXTRA COST 

BE a 

TV-Time 

Toy Store 

Tie-in with the most successful toy 

promotion of all time! This sales- 

proven merchandising program _ is 

already doing wonders in hundreds of 

stores throughout the Baltimore metro- 

politan area. 

You get exciting, eye-catching, point- 

of-sale pieces . . . your store name 

J on television . . . personal plugs by 
such stars as Pop Pop, Jack Wells, 

Royal Parker, Nelson Baker and Buddy 

Dean! 

Plus bonus sales boosters . . . monthly 

toy give-aways ... bicycle give-aways 

. . fabulous Disneyland trip contest 

. all tied-in with your store. 

BOOST PROFITS NOW! 
Be a TV-Time store to cash in on extra business. 

Becoming a TV-Time store does not cost you one cent extra. 

Phone Bob Lewis, TV-Time Supervisor, BR. 6-3695, or EA. 7-1950. 

I. L. TOY COMPANY 
1023 EAST BALTIMORE ST. 

"IARI EERE 
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---Kair Trade News... 

STERLING DRUG FILES 

FAIR TRADE ACTIONS 

AGAINST TWO RETAILERS 

Injunctions have been obtained by 

Sterling Drug Inc. against Dart Drug 

Corporation and Sav-Mor Drug to re- 

strain these retailers from violating 

fair trade prices on the products of 

Sterling’s Glenbrook Laboratories Di- 

vision. 

The present complaints, filed in the 

United States District Court for the 

District of Maryland, enjoin Dart Drug 

Corporation and Sav-Mor Drugs from 

violating the fair trade prices of Bayer 

Aspirin, Phillips’ Milk of Magnesia and 

other Glenbrook Laboratories’ prod- 

ucts. 

Both Dart Drug and Sav-Mor Drugs 

operate retail outlets in various cities 

in Southern Maryland. The defendants 

are charged with persistently ignoring 

requests to stop selling Glenbrook Lab- 

oratories’ products in violation of fair 

trade prices. In addition to the injunc- 

tion, Sterling is asking $25,000 damages 

in each suit. 

FAIR TRADE STICKER NOTICES 

A.S.R. PRODUCTS CO.—Page 1 

item F.T.M. 

1 pkg. PERSONNA Double Edge 

Blades?20/1 320 & aa eae .69 

BLOCK DRUG—Page 4-B 

Poligrip—Economy Size ........ .98 

THE CHATTANOOGA MEDICINE 

CO.— Page 14-C 

SOItICESNOSGEDrOpSa ae eee .69 

Solticeminhalersi: saan area .59 

CHESEBROUGH-POND’S, INC.— 

Page 49-A 

Skin? F'resh——31075 een eee eee .60 
Skin i'resh-6/07 aaa nn ae $ 1.00 

HOME DENTAL AIDS CO.—Page 36-D_ 

Item F.T.M. 

Plate-Weld 423... . Gummer sc ees $ 1.98 

McKESSON & ROBBINS, INC.— 

Page 58 | 

Additions F.T.M. 

McKesson 900 Calorie Diet 

(Chocolate) ——87027. 1). ». mae. oe $ 1.29 

McKesson 900 Calorie Diet 

(Vanilla) = COZ mae pean ee 1.29 

—4 oz. ; ct kn 1.39 

McKesson Axon Cough Medicine 

—Childten=——46 Oza. 421s nee 98 

McKesson Axon Cold Tablets—24’s .98 

McKesson Axon Cold Tablets—50’s_ 1.69 

McKesson Axon Cold Tablets— 

Children—24's 2 oJ. 20 eee .89 

McKesson Axon Nasal Spray— 

15c¢ Gviccd FAA a a ee 98 

McKesson Axon Nasal Spray— 

Children—I5cce jaar ee .98 

McKesson Sleep Tablets—32’s.... 1.69 

McKesson Acne-Dri—1 oz. ...... 1.29 

Bacitracin Ointment, Tube—%2 oz. 1.25 

Neomycin Sulfate Ointment, 

Tube— 34. 0750°= eee ee eee Leas 

Vitamin B2, 5 MG.—100’s ....... .79 

Vitamin B2, 10 MG.—100’s ...... 1.29 

Vitamin B6, 10 MG.—100’s ...... 2.59 

Vitamin B6, 25 MG.—100’s ...... 4.19 

Vitamin B6, 50 MG.—100’s ...... 6.69 

Vitamin B6, 50 MG.—30’s ....... 2.59 

Niacin, 25 MG—100’s ...:7..0 8 49 

Niacin, 50 MG.—100’s ........... .69 

Niacin, 100 MG.—100’s .......... .89 

Vitamin B12, 10 Mcg.—100’s..... 1.89 

Vitamin B12, 25 Mcg.—100’s..... 3.29 

Vitamin B12, 50 Mcg.—30’s...... 1.89 

Vitamin B12, 50 Mcg.—100’s..... 5.29 

Vitamin B12, 100 Mcg.—30’s .... 3.49 

Vitamin B12, 100 Mcg.—100’s.... 9.49 

Tincture of Merthoilate—'% oz... .30 

Tincture of Merthoilate—1 oz.... AT 
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NOXZEMA CHEMICAL CO.—Page 69 

Item F.T.M. 

Cover Girl Liquid Makeup...... $ 1.50 

Cover Girl Pressed Powder 

CCOMP S.Ct) Meee ee eee ee 1.50 

Will be introduced by Noxzema 

on 1/1/61. 

PERSONAL PRODUCTS CORP. 

—Page 74 

Modess 40’s 

BEST FOODS DIV. OF CORN 

PRODUCTS CO.—Page 92 

New All Purpose Rit............ BB) 

E. R. SQUIBB & SONS—Page 94 

Saccharin Soluble Tablets Squibb 

—No. 7855—'% Gr. 100’s ..... 39 

Saccharin Soluble Tables Squibb 

—No. 7865—'% Gr.—100’s ..... 49 

Saccharin Soluble Tables Squibb 

—No. 7875—1-Gr. 100’s ...... 59 

WHITEHALL LABORATORIES 

—Page 103-C 

il Oy CrAT Cs sere rene neces ar Seats 49 

(ele = So = oS (le 

CERTAINLY 
We can provide you with Druggists 
Liability & Malpractice Insurance— 

INSURANCE CO. 
American Building ee 
CINCINNATI; OHIO” 9/3 

O:- 

VSURANCE Cc 
CONSULT OUR AGENTS 

Mayer-Steinberg Agency 
Maryland State Agents 

1800 NORTH CHARLES STREET 

Baltimore 1, Maryland 

Phone—PLaza 2-2508—Office 
MOhoawk 4-3106—Home 

WORLD'S FINEST SALTED NUTS 

Fresh From Our 

The leading drug store owners in your state will tell you the 

Double Kay Nut Shop is producing more sales and profits than 

any item in the drug store occupying similar space. 

IF 
a Nut Shop for you. 

you have a clean, first-class drug store, let us reserve 

THE KELLING NUT CO. 

2800 W. Belmont Ave. Chicago 18, Illinois 

ne 
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FOR DRUG FIXTURES 

THAT SELL DRUGS 

BERNHEIM- SIEGEL CORPORATION 
401 E. PRICE STREET 

PHILADELPHIA 44, PENNSYLVANIA 

MODERNIZE 

FOR 

FULL 

PROFIT 

POTENTIAL 

INFORMATION WITHOUT OBLIGATION 

DISTRIBUTED THRU 

THE HENRY B. GILPIN COMPANY 
BALTIMORE - WASHINGTON - NORFOLK 

( 
SS 

NSNNNNINNNNNNNINNUN 

Tell them you saw it in “The Maryland Pharmacist” 
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Virtue, we find, is not only its own reward, as the old saying goes~—it is prof- 

itable! Youngs Rubber Corporation has never once deviated from its 30 

year policy of Product Perfection and Profit Protection. And the products of 

Youngs Rubber Corporation — without tricks, without gimmicks —are still the 

fastest selling, most profitable prophylactics sold in drugstores in the United 

States...and growing every day. Moral: Honesty is the best profitable policy. 

YOUNGS RUBBER CORPORATION. 

TROJANS ° 
Sold only in drugstores since 1926 ot 
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Maryland Board of Pharmacy 

BOARD MEMBERS 

S. EARL WEBSTER, PH.G. 
Cambridge 

ALEXANDER J. OGRINZ, JR., B.S., PH.G. 

Baltimore 

ARTHUR C. HARBAUGH, PH.G. 

Hagerstown 

NORMAN J. LEVIN, B.S. 
Pikesville 

F. S. BALASSONE, B.S. 
Secretary 

301 WEST PRESTON STREET 

BALTIMORE 1, MARYLAND 

——— 

SAFEGUARDING NARCOTIC STOCKS 

In recent months there have been 

many thefts of narcotics reported by 

retail pharmacists. Pharmacists are 

urged to read carefully the Bureau of 

Narcotics Policy and pay particular 

attention to the last two paragraphs. 

The following policy statement was 

originally issued by the Bureau of Nar- 

cotics on March 22, 1950. All retail phar- 

macists are urged to read it carefully 

and digest its contents. 

The Bureau's regulation regarding the 

protection of narcotic stocks is found in 

Section 151,471 of Regulations No. 5 

which states “Narcotic drugs and prep- 

arations shall at all times be properiy 

safeguarded and securely kept where they 

will be available for inspection,” etc. 

The exact manner in which the drugs 

shall be stored is nowhere prescribed by 

regulation but in all cases emphasis 

shall be placed on the responsibility of 

the retailer to see that his narcotics are 

always “properly safeguarded” and 

“securely kept.” 

Narcotic officers are repeatedly asked 

what constitutes adequate safeguarding. 

The accumulated experience of these 

officers based on their investigation of 

many drug store thefts over a long 

period of years leads to the almost 

unanimous conclusion that the greatest 

security for a retail narcotic stock is 

provided by keeping the drugs locked 

at all times in a strong safe, substantiai 

enough to deter entry and heavy 

enough to prevent its being carried 

away. This, therefore, is the first 

recommendation of the Bureau in all 

cases. 

A chest or safe meeting Underwriters 

Laboratories’ requirements for an X-60 

rating is designed to offer protection 

against attack by tools or explosives 

for a period of one hour; one with a 

TR-60 rating protects against tools, 

torch or explosives, for the same period 

of time. A safe with any of these rat- 

ings, or of equivalent construction, is 

considered a strong safe. 

For small stocks the Bureau has occa- 

sionally, though reluctantly, accepted 

lighter safes with only a T-20 rating. 

This type of safe is built to resist attack 

by ordinary burglars’ tools only, and 

only for a period of 20 minutes. While 

better than no safe at all it offers 

only a bare minimum of protection. 

Although sometimes insisted upon as a 

minimum requirement it is never recom- 

mended as adequate and certainly is 

not adequate for the safekeeping of a 

narcotic stock of any appreciable size 

or value. 

Any safe weighing less than 1750 

pounds should be securely anchored in 

concrete or to the floor or wall to pre- 

vent its being carried away. If bolts 

are used they should be completely 

imbedded so they cannot be readily 

reached and cut, sawed or unbolted. 

If for any reason a satisfactory safe 

is not available the druggist should exer- 

cise extreme care to purchase only the 

auantities of narcotics immediately re- 

quired, keeping his stock at the absolute 

working minimum. This “working stock” 

may be _ distributed and concealed 
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eam
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BETTER 

DAYS ARE 

COMING e eee 

YOULL JUMP 

WITH JOY 

WHEN YOU 

HEAR WHAT 

MUTH HAS IN 

“STORE” FOR YOU 

MUTH :::.. 
WHOLESALE DRUGGISTS 

23-25 S. Charles Street PLaza 2-0480 

BALTIMORE 3, MARYLAND | 

ep a 

Tell them you saw it in “The Maryland Pharmacist” 
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throughout the general stock provided 

care is taken to place the drugs where 

salesmen, deliverymen or other chance 

visitors cannot see them and where 

customers bringing narcotic prescrip- 

tions to be filled cannot observe the 

locations from which the ingredients are 

assembled. While this method, i.e. dis- 

tribution and concealment, is preferable 

to segregation and storage in a Single, 

unprotected place such as a wooden 

drawer or light metal cabinet, it is 

nevertheless a poor substitute for ade- 

quate protection in a strong safe. 

Retailers are therefore urged to: 

(1) Provide a strong safe for all nar- 

cotic stocks (which can also be used for 

other valuable property); or, when this 

cannot be done, 

(2) Keep only the absolute minimum 

working stock, scattered and hidden 

where it cannot be seen or found with- 

out expenditure of considerable time 

and effort. This method is satisfactory 

only for very small quantities. Any 

appreciable stock stored in this man- 

ner is regarded as a negligent handling 

of narcotic drugs. 

H. J. ANSLINGER 

Commissioner of Narcotics 

DRUG STORE CHANGES 

New Stores 

, Co-op Professional Pharmacy, Rob- 
ert T. Bonham, Pres., 6873 New Hamp- 

shire Ave.. Takoma Park. 
The Medical Pharmacy of Catonsville, 

Inc., Charles A. Nitsch, 837 Frederick 
Ave., Catonsville 28. Changed to Corp. 
(Formerly: Spittel’s Medical Pharmacy, 
Charles A. Nitsch, Prop.) 

Read Drug & Chemical Co., 11917- 
11919 Reisterstown Rd., Reisterstown. 

Peoples Service Drug Stores, Inc., 
8101 Barlow Rd., Palmer Park Shopping 
Center. 

Bethesda Drug Company, Inc., T/A 
Drug Fair No. 51, 13870 Georgia Ave., 
Silver Spring. 

Mrs. Frieda H. Burns, Burns Rexall 

Pharmacy, 23 Main St., Lonaconing. 

Stanley Goden, Plainfield Pharmacy, 

7707 German Hill Rd., Dundalk 22. 

The Gem Drug Company, Inc., Robert 

Presler, Pres., Chillum Road at Queens 

Chapel, West Hyattsville. 

Cheverly Drug Company, Inc., Drug 

Fair No. 61, 6891 George Palmer High- 

way, Seat Pleasant. 

Change of Ownership 

Marlyn Pharmacy, Morton B. Scherr, 

Prop., Formerly: B. A. Krusniewski, 

Prop., 901 Eastern Ave., Essex, Balti- 

more 21. 

Thompson’s Pharmacy,’ James D. Ed- 

wards, 102 South Commerce Ct., Center- 

ville. Formerly: J. Test Thompson. 

Myron J. Wright, Wright’s Pharmacy, 

South Main St., North East. (formerly 

Myron J. & Joseph Wright). 

Hancock Pharmacy, Inc., Albert Louis 

Fauss, Jr., Pres. (formerly William Wal- 

lace Malone, 39 West Main St., Hancock. 

Israel A. Rosenfeld, Federal Phar- 

macy (formerly Irving W. Miller) 1601 

North Wolfe St., Balto. 13. 

Change of Address 

Fairway Pharmacy, Inc., Walter 

Moyer, Pres., 531 Dale Drive, Silver 

Spring (Formerly 525 Dale Drive, Silver 

Spring). 

Changed to Corporation 

Eakles Drug Store, M. Perry Porter- 

field, Pres., 925 Pennsylvania Ave., 

Hagerstown. 

Closed 

Santi V. Lusco, Lusco Pharmacy, 

3302 Edgewood St., Balto. 16. 

Correction: 

The listing of Tomney’s Pharmacy, 

6420 Bellona Avenue, Baltimore 12, 

Maryland, James Thomas Tomney and 

William G. Christmas, partners, as “Out 

of Business” was in error. The notice 

was intended to be under the classifi- 

cation of ‘‘New Stores’. 
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Now! The estes aOcdast  Aileaisieg 

Campaign in MEADOW GOLD History! 

50 BILLBOARDS 
Strategically located all over town 

featuring the “Flavor of The Month”, 

month after month for a full year! 

=P 
Tie-in with this great promotion! 

Feature the MEADOW GOLD “Flavor of 

The Month” and CASH-IN with bigger sales! 

Tell them you saw it in “The Maryland Pharmacist” 
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School of Pharmacy, University of Maryland, News 

PHARMACY SCHOLARSHIPS AWARDED 

The University of Maryland School 

of Pharmacy has awarded the follow- 

ing scholarships to pharmacy students 

in the Baltimore area: 

Read’s Drug Stores Foundation 

Scholarships: Michael T. Benson, soph- 

omore, 1004 Lakemont Road; David 

A. Blake, sophomore, 645 Orpington 

Road; Sanford E. Blas, sophomore, 

6424 Liberty Road; Mrs. June Eng 

Lee, senior, 875 Park Avenue; Sydney 

H. Hamet, junior, 2610 Quantico Ave- 

nue; Stephen P. Levin, sophomore, 

3912 Strathmore Avenue; Allan ‘S. 

Pristoop, junior, 6238 Robin Hill Road; 

Leon D. Shargel, sophomore, 3917 W. 

Cold Spring Lane; William Tabak, 

senior, 2804 W. Coldspring Lane; and 

John W. Wilson, sophomore, 1251 Vogt 

Avenue. 

Carroll Chemical Company Scholar- 

ship: Yale H. Caplan, sophomore, 3916 % 

Ridgewood Avenue. 

Noxzema Foundation 

Harvey D. Reisenweber, 

Dudley Avenue. 

American Foundation for Pharmaceu- 
tical Education Scholarships: Louis 
Gubinsky, junior, 2934 Edgecombe 

Circle North; and William J. Heinrich, 

senior, 7914 Elmhurst Avenue. 

Alumni Association, School of Phar- 

macy Scholarships: Vito Tinelli, Jr., 

senior, 230 Cleveland Avenue; Kenneth 
C. Ullman, sophomore, 2507 Keyworth 

Avenue; and Stuart Winakur sopho- 

more, 3910 Oakford Avenue. 

Scholarship: 

senior, 3243 

ALUMNI ASSOCIATION, SCHOOL OF 
PHARMACY, UNIVERSITY OF MARYLAND 

By B. Olive Cole, 
Chairman of Publications Committee 

As early as 1931 annual mid-year 
parties and dances were provided by 
the Alumni Association of the School 

of Pharmacy of the University of 

Maryland for the entertainment of all 

alumni members and students and fac- 

ulty of the School of Pharmacy. 

Since 1947 Annual Fall Frolics have 

been held, in which the fraternities, 

sorority and individuals present com- 

petitive original skits, for which they 

receive money prizes for the best pro- 

ductions, and the cup donated by Ber- 

nard Cherry is possessed by the group 

which wins first prize for three con- 

secutive years. The frolics are financed 

by the Alumni Association of the School 

of Pharmacy, with the assistance of 

the wholesale pharmacy groups. 

The 1960 Frolic was held on Thurs- 

day evening, November 3, 1960 in the 

Strauss Auditorium, 7401 Park Heights 

Avenue, Baltimore, Md. 

As usual, those in attendance num- 

bered approximately 500—a happy and 

friendly group, which evidenced great 

interest and pleasure in the program 

presented. The program was. super- 

vised by Dr. Frank J. Slama, Executive 

Secretary of the Alumni Association. 

First Vice-President, James P. Cragg. 

Jr. was Master of Ceremonies. Presi- 

dent Irving I. Cohen welcomed the 

guests and awarded the prizes. Dean 

Noel E. Foss was presented and ex- 

pressed thanks to the Alumni Associa- 

tion for providing the frolic for the 

entertainment of students and guests. 

The program included skits by the 

following: 

Alpha Zeta Omega Fraternity 

Lambda Kappa Sigma Sorority 

Phi Delta Chi Fraternity 

Phi Sigma Delta Fraternity 

Newman Club 

and individual acts by: 

Ralph Sollod, Pianist; Neal Jacobs, 

Soloist; The Lombardiers Orches- 

tra and the Monumental Trio of 

Folk Songs. 
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WANTED! 
What are the services wanted from your Wholesaler? 

(Please check) 

|. Largest inventories in entire trading area? 

nN Fast Service? Orders filled same day received? 

w Liberal Terms? 40 days from start of billing? 

= More Lines? Broad coverage in all fields? 

o1 Liberal Cash Discount? 2% PLUS trade discounts? 

se Merchandising Counsel? New items, extra profit 
deals and inventory control? 

~ . Free Daily Delivery? As many as 5 per week? 

foe} Store Modernization? Advice and layouts no charge? 

- New Fixtures? New Store? Experts at no cost? 

10. Complete Professional Management Service? Bulletins 
to Physicians? 

11. New Product Department Information? Automatic 
Shipment? Guaranteed Sale? 

12. Retirement Plan for your Future? With no charges for 
investment and administration? 

If your answers to these questions are “YES!", you will realize 

continuing benefits from the services of 

SMITH KLINE & FRENCH, INC. 
America’s Foremost Service Wholesaler 

PHILADELPHIA TRENTON WILMINGTON 

a a aC Ce COO AR AR AR ACC DCDCDC DCDCDC DOGO EXEL EN 

ANaAAae 2° 9 “0 *,¢ +0 ¢ ° 2 *¢ 9 2° %¢ o2 9° 1 ¢ %¢ *¢ ¢ “¢
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Tell them you saw it in “The Maryland Pharmacist” 
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The judges were past presidents Vic- 

tor H. Morgenroth, H. Nelson Warfield 

and Francis S. Balassone. 

The following captured the prizes 

with the resounding applause of the 

students and alumni: 

The Newman Club—First cash 

prize and the possession of the Bern- 

ard Cherry Cup, with the additional 

Cherry Jr. Prize Cup, the latter to 

be held permanently by the winner. 

Phi Delta Chi Fraternity—Second 

cash prize 

Phi Sigma Delta Fraternity—Third 

cash prize 

The Monumental Trio of Folk Songs 

received the individual cash prize. 

Pre-Pharmacy students now at the 

University of Maryland, College Park, 

attended the Frolic and were presented 

by Dean Leavitt of the Baltimore Fac- 

ulty, who is the Advisor of the group. 

They were given individual door prizes 

and received a hearty welcome from 

the officers and members of the Alumni 

Association. 

Bill Devens Orchestra furnished 

music between the skits and also for 

dancing following the program. 

Students and alumni are always 

ready for refreshments and Sam A. 

Goldstein, Chairman of the Place and 

Arrangements Committee, with his 

wife as a ready volunteer, and Irvin 

E. Epstein as Co-Chairman, served a 

collation including hot dogs, dough- 

nuts, many extra tid-bits, cider, soft 
drinks and ice cream donated by the 
Meadow Gold Ice Cream Company. 

Members of the alumni assisted in 
many ways to make the affair a suc- 
cess—helping serve the food, register 
the persons with badges as they en- 
tered the hall, and in general, seeing 
that every one was happy. This group 
included Milton A. Friedman, George 
Stiffman, Louis Rockman, Solomon 

The MARYLAND PHARMACIST Nov., 1960 

Weiner, John F. Neutze, Robert J. 

Kokoski, Alexander M. Mayer, Ernest 

Snellinger, and many others who as- 

sisted the officers and committees. 

Door prizes were provided by the 

Calvert Drug Company, Loewy Drug 

Company, F. A. Davis & Sons, The 

I. L. Candy Company, Allen & Sons, 

H. B. Gilpin Co., and others, and were 

distributed to those holding the lucky 

numbers on the registration tickets 

given upon entering the hall. Dr. 

Frank J. Slama was formally presented 

with a large boxed gift, to which he 

responded with appreciation and also 

thanks to those who willingly cooper- 

ated in the affair. Wonder what the 

box contained! 

Many persons who are not regular 

attendants at Alumni affairs are al- 

ways found at the Frolics, and include 

recent graduates and their escorts or 

ladies, as well as older graduates and 

their wives. Many of the older gradu- 

ates have sons or daughters attending 

the School of Pharmacy. A graduate 

of the Maryland College of Pharmacy 

in 1900 and also one who graduated in 

1902 were in attendance and one who 

graduated in 1904. They all had an en- 

joyable evening. 

78.8% OF NARCOTIC ADDICTS 

LIVE IN FOUR STATES 

How big is your narcotics problem? 
Figures from the Federal Bureau of 
Narcotics show that 45.8 percent of all 
narcotic addicts live in the state of 
New York; 14.2 percent in California; 
13.6 percent in Illinois, 5.2 percent in 
Michigan and 21.2 percent are divided 
in all other states. 

Eighty percent of narcotic addicts 
live in the following ten cities: New » 
York, Chicago, Los Angeles, Detroit, 
San Francisco, Washington, D.C., St. 
Louis, Newark, Houston and New 

Orleans—N.A.R.D. Journal 
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NEWEST * 
NUTRITIONAL 
PRODUCT 
FROM ABBOTT 

To meet special nutritional needs of growing teenagers... 

“DAY LEENS 
@ RICH IN IRON, CALCIUM, VITAMINS—IMPORT- 

ANT FACTORS FOR THE GROWTH YEARS 

@ FILMTAB-COATED TO CUT SIZE AND ASSURE 
FULL POTENCY 

@ HANDSOME TABLE BOTTLES AT NO EXTRA 
COST (100-SIZE) 

@ ALSO SUPPLIED IN BOTTLES OF 250 AND 1000. 

NOW, DAYTEENS JOINS THE COMPLETE LINE 

OF QUALITY VITAMINS BY ABBOTT: 

FILMTAS 

DAYALETS® 
Table bottles 
of 
Bottles of 50 
and 250 

FILMTAB 

DAYALETS-M©& 
et dente 
botties of 100 
and 250 

Extra-potent 
maintenance 
formulas—ideat 
for the 
“nutritionally 
run-down” 

ep, LMTAB—FILM-SEALEO TABLETS, ABBOTT 

FILMTAB 

OPTILETS® 

FILM TAB 

OPTILETS-M® 
Table bottles of 
30 and 100 
Bottles of 1000 

Therapeutic 
formulas for more 
severe deficien- 
cies iliness, 
infection, etc. 

FILM TAB 

“SUR-BEX® with C 
Table bottle of 60 
Bottles of 100, 
500 and 1000 

Therapeutic 
formula of 
the essential 
B-complex plus C, 
for convalescence, 
stress, post- 
surgery, etc. 

009278 

TRADEMARK 

EACH: DAYTEENS FILMTAB® REPRESENTS: 
Vitamin Avo Coa eee (5000 units) 1.5 mg. 
Vitamin Dyce ces ees (1000 units) 25 meg. 
Thiamine Mononitrate (B1)..........6---.56- 2 mg. 
Ribottavin (Ga)..>-.... os esc ee eee 2mg. 
Nicotinamiie:: c25 65. ie sesis eee wanes 20 mg. 
Pyridoxine Hydrochloride..............-... 0.5 mg. 
Vitamin By2 (as cobalamin concentrate)... 2 meg. 
Calcium Pantothenate...............6es sees 
Ascotbhic Acid (GQ). i.005. css eee as = 
fron (as sulfate)... 00... cc cece rec eee ee ee nee 
Copper (as sulfate). .........--.-5- ‘ 
lodine (as calcium iodate).. 
Manganese (as sulfate)...............-555 
Magnesium (as oxide)........--...1 +2005 

Calcium (as phosphate)...............-+-+ : 

Phosphorus (as calcium phosphate)..... 193 mg. 

VITAMINS by ABBOTT 

ABBOTT 
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- CONTRIBUTIONS . 

THE PHARMACY OF BENZOCAINE 

By B. F. Allen* 

Benzocaine, officially recognized as 

ethyl aminobenzoatel, occurs as white 

crystals or as a white crystalline 

powder, odorless and stable in air. One 

of its most significant properties is the 

low solubility in water, Benzocaine is 

soluble one gram in about 2500 ml. of 

water, in 5 ml. of alcohol, 2 ml. of 

chloroform, in about 4 ml. of ether, 

and in 30-50 ml. of expressed almond 

oil or olive oil. 

This chemical substance also dis- 

solves in dilute acids and many 

aliphatic and aromatic glycols. It has 

been reported that ethyl aminobenzoate 

is destroyed when boiled with water, 

but that an oil solution is stable to 

heat. A water soluble hydrochloride has 

been prepared, however, it is not used 

due to its irritating nature. 

Benzocaine is said to be soluble in 

the many Tween surfactants commer- 

cially available. Recently, an “ethyl 

aminobenzoate anesthetic solution” has 

been proposed consisting only of the 

drug and Tween 80. Also, it is re- 

ported that the drug is very slowly 

soluble in this Tween, up to a con- 

centration of approximately 20 per 

cent, producing a light yellow viscous 

preparation. 

Although ethyl aminobenzoate is 

nearly insoluble in aqueous media, 

there is sufficient absorption through 

abraded surfaces and mucous mem- 

branes so that it acts almost entirely 

on the nerve terminals, and it has lit- 

tle effect on the nerve trunk.2 

*Associate Professor of Pharmacy, University 
of Maryland, 

1Also known by trade name of 
Anesthesin (Abbott) 

2 Cocaine, in contrast, is thought to 
affect the nerve trunk 

_3 with benzocaine 
ointments 

dental topical 

A great number of esters of p-amino- 

benzoic acid have been widely accepted 

for therapeutic use as analgesics and 

local anesthetics. Ethyl p-aminoben- 

zoate, in particular, is satisfactory as a 

local anesthetic because of its low 

toxicity. It is also reported to be active 

as a bladder analgesic. 

Benzocaine is widely used for the 

local anesthetic action in the form of 

dusting powders, ointments, supposi- 

tories, solutions, or liquid suspensions 

for various types of surface pain and 

itching. Some use is made of it in 

throat lozenges and in ulcerative con- 

ditions of the digestive tract. Often it 

is used orally to prevent nausea and 

vomiting with compounds such as 

aminophylline. Topically it is used in 

a concentration of 5-20 percent, while 

orally the dosage is usually 0.2-0.5 

grams. 

Although benzocaine is listed as a 

potent local anesthetic, it is generally 

considered to possess no irritant or 

sensitizing properties. A few investi- 

gators have, however, reported sensi- 

tivity and one text has listed it as a 

cutaneous irritant. Also, another refer- 

ence indicates a brownish staining of 

the skin may be produced. Therefore, 

as in the case of numerous other chem- 

icals applied externally, individual cases 

of hypersensitivity to benzocaine have 

been encountered. 

In recent years, a great deal of at- 

tention has been focused on dental 
topical anesthetic preparations. Ethyl 
aminobenzoate is used for application 
to painful oral lesions or wounds. Many 

“teething lotions’ have been formu- 

lated to be rubbed on the baby’s gums. 

Topical anesthetic ointments have been 

prepared to be used on the denture to 

relieve sore spots that are produced 

when the patient begins to wear new 

dentures, etc. 

In over 800 patients tested3, vary- 
ing in age from three years to ninety- 
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dont be caught short 
People get mad when they can’t buy their favorite tasty 

Lance snacks. So don’t be caught short. 

Let your Lance salesman help. He can stock your displays with 

enough of the right flavors to keep your customers happy. 

Charlotte, North Carolina 

All the Features 
you'd choose 

yourself! 

FLARELOP 
ICE CREAM TAS 
TOPS with ice cream ... TOPS in ice 
cream cones... you and your customers 
will "go" for Flavor-ized Flare-TOPS. If 
your regular wholesaler can't supply you, Pf. (AA HERCHayy 

v write or phone ; 

MARYLAND BAKING COMPANY (@& i Je CREAM 

sd rrotictty QUALITY. DISTINCTIVE FLAVOR 1200 South Eutaw Street, Baltimore, Md. 

Tell them you saw it in “The Maryland Pharmacist” 
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five years, not one case of adverse effect 

was reported by one group of investi- 

gators. Another group of researchers 

noted benzocaine to cause less sensi- 

tivity than procaine, nupercaine and 

butesin picrate. One investigator has 

stated that it is the safest of the topi- 

cal anesthetics. 

The safety margin of topicals is 

high as they are not able to enter the 

blood stream as rapidly as the water 

soluble anesthetics. Notwithstanding 

its slight solubility in water, ethyl 

aminobenzoate is capable of passing 

through mucous membrane sufficiently 

to lessen sensation. It has been re- 

ported that a dusting powder contain- 

ing 5 per cent of ethyl aminobenzoate 

caused complete loss of sensation 

when applied to the gums of human 

subjects. 

Benzocaine is capable of absorbing 

those light rays in the ultraviolet re- 

gion, responsible for producing sun- 

burn; therefore, incorporation of this 

chemical substance (2 per cent or more) 

into lotions or creams makes possible 

the protection against undue exposure 

to the summer sun. In other words, 

benzocaine is considered to be an ef- 

ficient chemical sun-screen agent. 

Recently, a widely publicized adver- 

tisement has referred to benzocaine as 

that wonder-working miracle ingre- 

dient which instantly stops agonies of 

sunburn, kitchen burns and _ other 

minor burns. Also, that it is unexcelled 

for insect bites, itching, and for all 

“skin pain” summer and winter for the 

whole family. 

Many aftershave preparations con- 

tain some menthol or a menthol-like 

compound for its cooling effect. When 

high concentrations are used (above 0.1 

per cent), menthol has an undesirable 

rubefacient effect and its odor becomes 

overpowering, causing difficulty in per- 

fuming the product. Very low concen- 

trations of menthol can be potentiated 

in action by the addition of a small 

4epilating wax and powder type 
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amount (between 0.025-0.05 per cent) 

of a surface anesthetic such as benzo- 

caine. This combination is highly ef- 

fective but must be used with care be- 

cause it can produce an uncomfortable 

feeling of numbness about the lips. 

A great number of depilatories4 

which are used to remove superfluous 

hair from various parts of the human 
body often contain benzocaine to pro- 

duce local anesthesia, thus minimizing 

the pain. Ethyl aminobenzoate often 

appears aS an ingredient in the anes- 

thetic plucking creams and oils which 

are used during the operation for the 

beautification and production of long 

narrow eyebrows, etc. 

Recently, a general statement has 

been made that local anesthetics cause 

more deaths than most commonly used 

drugs. The greatest danger comes when 

the pain-killers are applied directly to 

mucous membranes and bruised or cut 

skin. For then the drugs are absorbed 

quickly, as though they had been rap- 

idly injected into the bloodstream. 

Test results indicated more hazard 

when the pain-killers were applied di- 

rectly to the painful area than when 

they were injected under the skin or 

introduced very slowly into a vein. 

When used on open sores or wounds, 

the drugs were quickly absorbed in 

preparations mixed with water. In oily 

ointments, these very useful drugs were 

absorbed very slowly. 

The investigators recommended that 

the drugs be used in the minimum 

amounts and in the most diluted solu- 

tions that still would overcome pain. 

They suggested the total dose be di- 

vided into parts, with each part given 

at time intervals, since it takes time 

for the drugs to become effective. 

By custom the suffix ‘caine’ is ap- 

pended to the names of compounds to 

indicate that they are local anesthetics. 

These compounds, as a rule, have a 

molecular configuration consisting of 

an aromatic or alicyclic nucleus (lipo- 

philic portion) separated from an 
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Why Unicap vitamins 

are mixed 

under a blanket 

Surgeons are not content with merely sterilizing all the equipment in the 

operating room. They add ultraviolet lamps to sterilize the very air in 

which they work. 

In making Unicaps, Upjohn goes even further. They actually remove 

the air — which automatically removes any possibility of air-borne 

contamination. 

This is done by mixing the vitamins under a blanket of carbon 

dioxide which, being heavier than air, forces all air out of the vats. 

And, because some vitamins break down in the presence of air, this 

removal of air has the added virtue of protecting the potency of Unicaps. 

This is only one of hundreds of separate safeguards used in the 

manufacture of Unicaps. And this is another reason why... 

: display and push the brand your customers know and trust: 

Unicap 
TRADEMARK, REG. U. S. PAT. OFF. 

THE UPJOHN COMPANY 

KALAMAZOO, MICHIGAN 

It pays to 

Medicine . . . designed for health ... produced with care 

Tell them you saw it in “The Maryland Pharmacist” 
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amino group (hydrophilic portion) by 

a pivot of several carbon atoms. This 

molecular configuration is not essential 

for loca] anesthetic action, since many 

compounds that have this molecular 

onfiguraticn are devoid of local anes- 

thetic activity. Furthermore, it is not 

mandatory that the suffix “caine” be 

used to cesignate compounds with lo- 

cal anesthetic activity. 

Recently, a tendency has been noted 

in literature and advertisements with 

reference to this or that local anes- 

thetic as “not a caine type” drug. The 

inference is that the “caine type” 

designation makes a drug a_ specific 

type and that substances in this cate- 

gory are invariably deleterious, par- 

ticularly from the standpoint of sys- 

temic toxicity and allergenic proper- 

ties. Whether or not a drug is a “caine” 

or a “non-caine” is merely a matter of 

nomenclature, and nomenclature ob- 

viously is no criterion of a drug’s toxi- 

city or allergenic properties. ‘“Sensiti- 

zation” may occur from nearly all 

kinds of drugs. Certainly, this quality 
is not peculiar to local anesthetics or 

to those local anesthetics whose names 

end in “caine.” 

Benzocaine is currently available in 

special bases that release medication 

for immediate and long-lasting anes- 
thetic action which is effective for 
toothache, teething pains and denture 

irritation, ata | NY Pree 

Many “manufacturers 

state that the soothing effect of the 
analgesic, . benzocaine,- make their 
troches useful. for the) terhporary re- 
lief of minor sore throats ‘and mouth 
irritations. 

A liquid topical anesthetic consisting 
primarily of benzocaine is used to 
ancstnetize the wurethra in urological 
procedures. 

In cases of soft-tissue rheumatism 
and arthritic disorders a product com- 
posed of the esters of nicotinic, sali- 
cylic and p-aminobenzoics acids is re- 

®in the form of cthyl aminobenzoate 

9 owy br ww 
of lozenges 

garded as an indispensable adjuvant 

to treatment. It is stated that these 

esters readily pass the skin barrier in 

therapeutic quantities, and so enable 

an effective concentration of drugs to 

be built up where they are needed. This 

particular combination is said to be 

non-irritant and can be safely used on 

delicate skins. 

Orally, ethyl aminobenzoate has been 

combined with many other ingredients 

for prophylaxis and treatment of 

nausea and vomiting and motion sick- 

ness associated with traveling, radia- 

tion sickness, G.I. disturbances, etc. 

A few selected useful formulations 

containing benzocaine are listed below: 

Ear Drops 
Ethylaminobenzoate ....... 0.15 Gm 

ANtIDYrINeiaw awe eee 0.70 Gm. 

Glycerin #q'S-w5. 4 eee 15.00 ml. 

Benzocaine Suppositories 

Ethylaminobenzoate weees. ete. 2 5.% 
Polyethylene glycol 6000 ........ 47.% 

Polyethylene glycol 1540 ........ 33.% 

Polyethylene glycol 400 ........ 15.% 

Insect Bite Lotion 
Menthol. cru oe toe ee 0.2 

Oxyquinoline sulfate ............ 0.9 

Ethyliaminobenzoate ............. 1.0 

Sodium carbonates. wane eee ee 2,5 

Glycerin: <«).% ios steam eee See 10.0 

Alconol 2s . 5). ...0cc ean eee 37.4 

Distilled = water; <q sauce ee 100.0 

+ . Benzocaine Suspension 

Ethylaminobenzoate ......... 5. Gm 

Sléary1s alcohol ee eee 23, (Gh00) 

Glycerin 3 +; 3 ee ee 10. Gm 

Triethanolammewras- ate 3. Gm 

Stearics acid 400s. 1. Gm. 
Distilled “water Rae en ae 78. Gm. 

Anesthetic Plucking Cream 

Ethylaminobenzoate .............. ab. 
Cold? cream? basew. eee. = eee 99. 

Topical Liquid Analgesic 
Ethylaminobenzoate ....... 10.00 Gm. 

AlCOHO] BY Cee a ee ee 74.00 ml. 

Cinnamon:*oil=--3 fe 0.25 ml. 

Amaranth solution ........ 0.25 ml. 

Distilled water, q.s. ...... 100.00 ml. 
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Dental Lotion 

Ethylaminobenzoate ......... PA, (Shei, 

IFOLIONMDASC eC Scmrt et sret ciorien: 100. ml. 

‘The lotion base required in this 

preparation consists of: 

Glycerylmonostearate, 

NON-CMUISIEVINE wee teers 5.30 Gm. 

GIVGErin ye. eee oo. ote 2.00 Gm. 

Sodium lauryl” sulfate’ 7... 0.75 Gm. 

Methylparaben... 0m cee 0.15 Gm. 

Drstilled}water, a:s. ...4..:.- 100.00 Gm. 

Verification of the wide acceptance 
of benzocaine is noted by its use in 

the many drug, cosmetic, and dental 

preparations available commercially. 

The following is a list of some of the 

products which are on the market. 

ACHROMYCIN EAR SOLUTION 

AMERICAINE (liq, oint, aerosol) 

AMEROTOL (liq) 

AMINET (suppos) 

AMPEBEN (suppos) 

ANATOID (suppos) 

ANESTHONE (oint) 

BANAUSEA (tab) 

BENZODENT (oint) 

‘BENZODERM  (oint) 

BENZOPHYLLINE (suppos) 

BISCAINE (suppos) 

BRADOSOL (loz) 

CANDETTES (loz) 

C-B-U (oint) 

CETACAINE (aerosol) 

CEPACOL ANTIBIOTIC (loz) 

CZO-BENZOCAINE (lot) 

DAINITE (tab) 

DAINITE W/KI (tab) 
DAPTREN (tab) 

DERMAGEL CREME 

DERMATHYN (oint) 

DERMESTHETIC (oint) 

DERMEZE 

DOCTIENT (suppos) 

DUO-AQUA-DRIN (loz) 

EMECAINE 

EPHEQUIN (suppos) 

FONATE (suppos) 

FOOT MAGIC (oint) 

GALLOCAINE (suppos) 

GENTIAN “E.V.” SUPPRETTES 

GER-O-FOAM (aerosol) 

HEXATHRICIN AEROPAK 

HEXATHRICIN OTIC (liq, aeropak) 

HIBITAINE (loz) 

HYDROBALM (lot, oint) 

INTRACEL (lot) 

ISODETTES (loz) 

ISOTOGEN (liq) 

IVOTOX (lot) 

MARLOCK (suppos) 

MEZO (oint) 

NEO-T-CAIN (loz) 

NUTAL (suppos): 

ORADENT (jel) 

ORA-JEL 

OSMOPAK (gel) 

OTAMYLON (liq) 

PARABEN (liq) 

PEMZOLES (loz) 

PENTAZETS. (loz) 

PERFAITH (suppos) 

PILOIN (oint) 

PROCTALME (oint) 

PYROJEL W/TYROTHRICIN 

(emul) 

RECTAL MEDICONE-HC (suppos) 

RESICAINE (suppos) 

RHIOTIC (loz) 

RHULIFOAM (aerosol) 

RHULISPRAY 

RHUSTICON (lot) 

SITABS (tab) 

SOBAPHYLLINE (suppeos) 

SOLARCAINE (iq) 

SUPERCITIN (ioz) 

TERRAMYCIN OTiC SOLUTION 

TETRABIOTIC font) 

TETRAZETS (192) 

THERMAGEL | (emul)., 

T.K.0O. W/ENTRIN, (roll-on) 
TOPICAL -ANESTHATIC (liq) 
TOPOCAINE (aexo5ol) 
TOPOCIDE ‘(Hq).* 

TRANSVASIN (oint) 
TRESANOIDS (suppcs 

TRICIDIN (cint) 

TROKETTES (loz) 

TYMPAGESTIC W-T (lig) 

TYOTOCIN (liq) 

TYROHOID (suppos) 

UROLOCAINE (lia) 

ZIRCAL (oint) 
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“HENRY B.” says: 
“Bet you can't name those 
22 states that joined the 
Union after 1845! Turn 
me on my head fom phe 
answers.” 

“Bulwohkm ‘ursuorsim ‘DIUIBsA san, ‘UO;BulYysOAA “YDI/) 

B4OH0Q YINOSG ‘YOHaID ‘DWOYD|¥O ‘Djoy¥DG YON ‘or1KaW 
MON 'OPDAAN ‘DYSOIGaN ‘DUDj;UOW ‘Dj;OsauUIW ‘sosUDY 'DMO| 

“OYDp] ‘HDMODY ‘OpDiojo> DIUIO;}1/0> OuoZUy ‘DYSDIY 
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Only 28 stars appeared on the U. S. flag 

when ine Henry B. Gilpin Company first 

began service to the apothecary in 1845, 

Over these many years, Gilpin has built a 

reputation of the highest standing through 

the expert and efficient servicing of its cus- 

tomers. 

In addition to the Company’s traditional 

attentive and personalized service, customers 

benefit from Gilpin’s up-to-the-minute meth- 

ods and modern facilities, among which are: 

@ Remington-Rand Univac Electronic 

Invoices. 

@ Store Modernization and Equip- 
ment Department. 

® Trained Salesmen — Specialists in 
Inventory Controls 
Merchandising 
Modern Business Methods 

® Specialized Pharmaceutical Service 

—all to insure the pharmacist of the fastest, 

pag iment es the most efficient service possible! 

\DMITTED. -— 

DB. GILPIN Company 

_. THE PROGRESSIVE FORCE IN MASS DRUG _ DISTRIBUTION 

° DOVER e NORFOLK e WASHINGTON 
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e 61.8.1.P.8. TATTLER e 
OFFICERS OF THE TRAVELERS AUXILIARY 

MARYLAND PHARMACEUTICAL ASSOCIATION 1960-1961 

Honorary President—GEORGE S. EULER 
President—RICHARD R. CRANE Third Vice President—JAMES A. ALLEN 
First Vice President—EDWIN M. KABERNAGEL, JR. Treasurer-—JOHN A. CROZIER 
Second Vice President—H. SHEELER READ Secretary—THOMAS J. KELLY 

Directors 

Chairman of the Board 
Albert Heydemann 

Directors for One year 
Joseph A. Costanza 
William H. Harrison 
Kenneth L. Mills 

Directors for Two years 
John C. Cornmesser 
George B. Rider 
Milton J. Timin 

Directors for Three years 
B. Dorsey Boyle 
Russell C. Eustice 
Joseph B. Herron 

EEE ee ee, eee 

MARYLAND PHARMACIST COMMITTEE 

Wilson Spilker, Chairman 

George M. Brandt Kenneth L. Mills 
——— senses 
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TAMPA LUNCHEON 

The first regular T.A.M.P.A. lunch- 

eon following the installation of of- 

ficers was held Saturday, October 8 

at the “House of Welsh,” Guilford 

Ave. and Saratoga Street. 

President Dick Crane presided over 

a well attended meeting before giving 

in to television and the World Series. 
Al Callahan, luncheon chairman, re- 
ceived the approval of the members 
present for the well planned luncheon 
which included a choice of menu even 
to the selection of rare, medium or well 
done. Al indicated that we might try 
several more places before settling down 
to a regular spot. 

HONORARY MEMBERS ELECTED 
By a unanimous vote of the mem- 

bers present Lee Wright and Lou Levy 
were made honorary members of 
T.A.M.P.A. Both of these men, now 
retired, have been honored because of 
their devotion to T.A.M.P.A. and their 
active participation in its affairs over 
many years. 

John Cornmesser has announced 
that the Emory G. Helm Memorial 
Fund has climber to $429.30. Saturdays 
59-50 drawing went to Ken Mills who 

then won one of the several prizes 

donated for the luncheon. 

TAMPA LADIES NIGHT 

T.A.M.P.A.’s annual ladies affair was 

held on Saturday, November 12th, at 

Brentwood Inn, Dundalk. A good crowd 

of 118 turned out to make the evening 

one of T.A.M.P.A.’s finest. 

A number of our good druggist friends 

and their wives joined us for an evening 

of real pleasure. Cocktails and dinner 

were followed by light entertainment 

and gifts for the ladies. Brentwood Inn 

treated us well and delighted the ladies 

with a smorgasbord that was out of this 

world. Everyone took a tour through 

the Brentwood Wine Cellar and tasted 

a little wine for added pleasure. Our 

thanks goes to Joe Muth and his com- 

mittee for making this one a real suc- 

cessful affair. 

NEWS ITEMS 

Mr. & Mrs. Louis M. Rockman have 

announced the engagement of their son, 

Lt. Howard Rockman and Phyllis 

Krieger of Baltimore. 

Mr. & Mrs. Phil Muth, Jr. are talking 

about the recent arrival of a baby girl. 

Congrataulations! 
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SODA FOUNTAINS & FOOD SERVICE EQUIPMENT 

AND SUPPLIES 

TAFT, WARREN & TAFT, Inc. 
ESTABLISHED 1909 

122-124 South Street @ Baltimore 2, Md. 

Phone PLaza 2-2207 

Exclusive Distributors For 

BLACKMAN'S FRUITS & SYRUPS 

**America’s Finest’’ 

If it’s for your Soda Fountain—we have it’’ 

Tell them you saw it in “The Maryland Pharmacist” 
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THEY 

WENT 

THAT-A-WAY... 

Abbotts and Jane Logan DeLuxe 

Ice Creams travel from freezer 

to customer as fast as a cowboy 

draws his shootin'-iron. 

If you want your cash register 

to have a spur-like jingle, jangle, 

jingle give us a ring at 

EDMONDSON 6-4000 

Abpert> 

(Siem y 

ABBOTTS DAIRIES, INC. 

45 S. CATHERINE ST. 

Baltimore, Md. 

| pAde 

Robins 
NOVEMBER CHECK LIST 

Tear out for a handy check of 

your current stock of these 

Robins products that are receiving 

special promotion in your area 

THIS MONTH 

1 NaCl a a ex. antihypertensivesr 
diuretic 

LF Tab. 100's () Tab. 500's 

| : 'Dimetane Expectorant 
C16 oz. () Gal. 

 -_ i 

: Dimetane Expectorant-DC 
CJ 16 0. (J Gal. 

| Phenaphen’ 
CD Cap. 100's [-) Cap. 500's [() Cap. 1000's 

: a 

| Phemenp ent wit coding: 
C] Cap. “% gr. 100's (-) Cap. % gr. 500's y 

me (_) Cap. ¥% gr. 100's Cap. Ve gr. 500's 

oy (_] Cap. 1 gr. 100's (() Cap. 1 gr. 500’s 

| Allbee with C 
Cap. 100's (7) Cap. 500's (_] Cap. 1000's 

ibee 
( Tab. 100's (() Tab. 50's 

| Adabee-M 
(Tab. 100's (7) Tab. 500's 

Why not check your stock of 4 

all Robins products at the same time # 
—and be prepared 

A. H. ROBINS CO., INC., RICHMOND 20, VA. 

Nov., 1960 
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-= NEWS ITEMS =< 

GORDON MOUAT RECEIVES AWARD 

Pes 

Gordon Mouat (second from right), past president of the Maryland State Phar- 

maceutical Association, is shown as he accepted the Squibb ''President's Award" at the 

Fall Regional Meeting of the Association, 

This award, symbolic of outstanding performance as president of a state pharma- 

ceutical association, was presented to Gordon Mouat by Bill Garrity (second from left), 

Squibb's Philadelphia regional sales manager, as Jerry Bringenberg (extreme left), Squibb 

divisional sales manager, and Ells Sinners (extreme right), Squibb representative, look on. 

ne TL EEE 

RESOLUTION APPROVED BY THE N.A.R.D. 

CONVENTION PROTESTING THE UNFAIR 

AND DISCRIMINATORY PRACTICES 

OF DISTRIBUTION 

WHEREAS, various manufacturers 

of drugs and pharmaceuticals appar- 

ently condone policies and methods of 

distribution which are unfair and dis- 

criminatory, and 

WHEREAS, practices of promiscuous 

sampling, the offering of additional 

stock packages, hidden discounts of any 

kind, and other subterfuges used in ob- 

taining orders, and 

WHEREAS, these practices have been 

called to the attention of manufacturers 

by individuals and /or their representa- 

tive bodies, now therefore 

BE IT RESOLVED, that the Na- 

tional Conference of State Pharmaceu- 

tical Association Secretaries, and the 

Metropolitan Drug Association Secre- 

taries go on record jointly, protesting 

these unfair and discriminatory prac- 

tices and methods of distribution, and 

BE IT FURTHER RESOLVED, that 

the National Association of Retail 

Druggists in convention assembled, 

this 27th day of October 1960 adopt 

this resolution now and a firm policy 

opposing these practices and methods, 

and 

BE IT FURTHER RESOLVED, that 

this resolution be adequately publicized 

to all concerned, including manufac- 

turers, the pharmaceutical press, and 

local, metropolitan and state pharma- 

ceutical associations and journals. 



NOW YOU CAN SERVE HOT 
IN-FRA-RED TOASTED SANDWICHES 
WITHOUT EQUIPMENT OR LABOR COST! 

A NEW NATIONAL SERVICE, Stewart In-Fra-Red, Inc., 
will provide you with a Stewart In-Fra-Red cookery and 
fresh cellophane wrapped sandwiches delivered regularly 
to your store. Placed in the cookery, the sandwiches are 
toasted in three mintutes by modern efficient in-fra-red 
cooking. You serve the sandwiches to your customers sani- 
tarily wrapped in cellophane. 

WHAT DOES THIS COST YOU ... NOTHING... not 
one penny for equipment, lease, or hidden charges. All you 
do is purchase a minimum of sandwiches each week. Your 
Stewart In-Fra-Red Commissary furnishes you with the 
attractive Stewart In-Fra-Red Cookery and delivers fresh 
sandwiches of choice ingredients made with the complete 
approval of your Board of Health. Attractive menu signs 
also furnished. 

THE NEW IDEA .... originated by Stewart In-Fra-Red, 
Inc., ... is in over 15,000 fountain and food service con- 
cerns in cities from coast to coast. Every Stewart In-Fra- 
Red Commissary is an established local business. You may 
consult your Chamber of Commerce, Dun and Bradstreet, 
and Better Business Bureau. 

Call or write for a free demonstration: 

Stewart In-Fra-Red Commissary 
360 SOUTH DUKELAND STREET 

BALTIMORE 23, MARYLAND 

CEnter 3-9110 
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F.A. DAVIS & SONS, INC. 
MERCHANDISE YOUR CIGAR DEPARTMENT 

WITH THESE NATIONALLY KNOWN BRANDS 

CIGARS 

Anthony & Cleopatra Phillies Roi-Tan 

LaCorona Webster Florida Queen 

Bering Optimo John Ruskin 

Bock Royalist Lord Clinton 

PIPES 

Kaywoodie Yello-Bole Medico 

LIGHTERS 

Ronson Zippo Rogers 

FAMOUS SUNDRY LINES 

Timex Kodak Scripto Amity 

Telechron Polaroid Paper Mate Thermos 

Westclox Sylvania Parker Nylons 

PITT'S Sundae Toppings and Syrups 

SCHRAFFT'S CANDY 

Ask about our "NEW DAY CIGAR STAND" plan 

119 SOUTH HOWARD STREET 

Baltimore 1, Maryland 

MU Iberry 5-8240 

eee ————— —__—— 

Tell them you saw it in “The Maryland Pharmacist” 
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CAREERS IN PHARMACY MEETING 

“Careers in Pharmacy” was the subject of a speech by Dr. W. Paul, Briggs, 

secretary and executive director of the American Foundation for Pharmaceutical 

Education, at a dinner meeting for high school principals and counselors of the 

greater Baltimore area on November 9, at the Baltimore Union of the University 

of Maryland. 

Dr. Noel E. Foss, dean of the University of Maryland School of Pharmacy, 

and W. Jackson Stenger, of the Office of Admissions, outlined requirements for 

admission to the pharmacy school. 

The Alumni Association of the pharmacy school, the Baltimore Metropolitan 

Pharmaceutical Association, and the Maryland Pharmaceutical Association were 

hosts at the dinner meeting. Their guests were principals and guidance counselors 

of all public schools in Baltimore City and County and Anne Arundel, Carroll, 

Harford, and Howard Counties. The meeting was well attended and drew favor- 

able comment. 

Also in attendance were: Vice President Kuhn of the University of Maryland: 

Mrs. Marjorie Coghill, Special Assistant, Division of Communications, American 

Pharmaceutical Association; the heads of the pharmacy school departments, and 

the Alumni Association Scholarship Committee. 

The committee in charge of arrangements were: Dean Noel E. Foss, Joseph 

Cohen, and H, Nelson Warfield. 

Speakers at Careers in Pharmacy Program for Guidance Counselors and Principals 
of public high schools of Baltimore City and Anne Arundel, Baltimore, Carroll, Harford 
and Howard Counties. Left to right—Dr. W. Paul Briggs, Secretary and Executive Di- 
rector, American Foundation for Pharmaceutical Education; Dr. Albin O. Kuhn, Executive 
Vice President, University of Maryland; Mr. W. Jackson Stenger, Chief Evaluator, Office 
of the Director of Admissions and Registrations, University of Maryland; Mrs. Marjorie 
M. Coghill, Special Assistant, Division of Communications, American Pharmaceutical As-- 
sociation; Dr. Noel E. Foss, Dean, University of Maryland, School of Pharmacy. 
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Principials and Guidance Counselors of public high schools of Baltimore City and 

Anne Arundel, Baltimore, Carroll, Harford and Howard Counties who attended the dinner 

and program sponsored by the Alumni Association of the University of Maryland School 

of Pharmacy, Baltimore Metropolitan Pharmaceutical Association, and Maryland Pharma- 

ceutical Association, at the Baltimore Union Building on Wednesday, November 9, 1960. 

PHARMACY HELPED TO GET OUT VOTE 

Under the auspices of the Trade 

Relations Committee of the Maryland 

Pharmaceutical Association headed by 

Aaron M. Libowitz, Voting Bulletin 

Boards were distributed to drug stores 

requesting them. This material was 

made available by MRexall without 

charge or obligation. The Bulletin 

Board was free of advertising. Several 

hundred were distributed in the greater 

Baltimore area alone. 

The Trade Relations Committee sup- 

plied voting information regarding reg- 

istration, polling locations, etc. 

Lloyd N. Richardson, Bel Air phar- 

macist, received recognition in the Bel 

Air Aegis for his window display and 

other participation in the voting pro- 

gram. 

Such projects make for good pub- 

lic relations on the community level 

besides providing a public service. 

LOEWY TO DISTRIBUTE 

REFERENCE SERVICE 

The franchise for distribution of 

pharmIndex, periodical reference sys- 

tem covering new pharmaceuticals, has 

been obtained by Loewy Drug Co., Inc., 

says Mr. Philip Levin, Loewy Drug Co., 

inc., president. 

The pharmIndex service, which has 

been published twice monthly by Sky- 

line Publishers, of Portland, Ore., pro- 

vides complete data on all new ethical 

pharmacueticals and features a cumu- 

lative index of all products marketed 

within the preceding 12 months. Each 

product, it is noted, is listed accord- 

ing to its therapeutic uses, chemical 

components, manufacturer and trade 

name. Thus, the average product is 

indexed eight times, with some items 

being listed as many as 15 times. 

Loewy Drug Co., Inc., Mr. Levin says, 

“likes the idea of representing pharm- 

Index, because it fits perfectly into the 

policies of our firm. We have always 

believed that quality of products and 

quality of service are the twin keys to 

good business.” 

During 1959, the reference service re- 

ported, 208 industry manufacturers 

marketed a total of 564 new ethical 

products, ‘a total far surpassing all 

previous reporting systems and indus- 

try estimates.” 
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PRESIDENT'S MESSAGE 

BALTIMORE METROPOLITAN PHARMACEUTICAL ASSOCIATION 

Dear Fellow Pharmacists: 

I would like to use this means to inform you of our Association activity 

since my last message in the Maryland Pharmacist. 

The Drug Show held at the Emerson Hotel in September was not as 

successful as previous Shows. There was a lack of support and enthusiasm 

by both the exhibitors and the visitors to the Show. We feel this was 

due to business conditions generally. We hope conditions will be better 

in 1961. Plans are already being formulated for the 1961 Show—the 9th 

consecutive Show of the Association. Its success will depend on coordinated 

enthusiastic effort of all concerned. 

The Squibb meeting in October and the American Express Company 

meeting in November were outstanding successes, thanks to the members 

of the Association and both Squibb and American Express. You should 

attend the monthly meetings and get the right messages for better business. 

The Annual Meeting and Election of officers of the Association will 

be held at the Kelly Building on December 15th. Every member should 

attend this particular meeting to see how the Association ticks. 

For the first time, a Installation Dinner Meeting will be held on 

January 12, 1961 to recognize the work of the outgoing officers and execu- 

tive committee and install the new officers and executive committee. This 

will be a treat for members only. Watch your mail announcing exact time 

and place. 

While the Christmas Season usually means overtime and hard work 

to the average pharmacist, it should symbolize a lot more. It represents 

his contribution to the good will and happiness of his patrons. 

During the holiday season, we are all subjected to increased business 

stress and strain. It is at this time the pharmacist should make an extra 

effort to smile a little more and project a pleasing personality reflecting 

the spirit of the season. I hope you will adopt such a spirit and that it will 

remain with you throughout the new year. 

To each of you and yours, I extend best wishes for a Merry Christmas 

and a Happy New Year. 

Sincerely, 

GREGORY W. A. LEYKO, 

President 

GILPIN ANNOUNCES INVENTORY The Inventory Control System has 
CONTROL BOOK been designed to increase profits 

A complete Inventory Control Book through inventory control, higher mer- 
for the use of the retail pharmacist chandise turnover, and utilization of 
customers of The Henry B. Gilpin available quantity discounts. The sys- 
Company has been announced by War- tem also insures increased gross mar- 
ren C. Allen, manager of the Gilpin gins, lower cost of handling, and re- 
Market Research Department. lease of capital that is invested in un- 
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A Special Flavor 

FRENCH NOUGAT 
Creamy smooth vanilla ice cream sparkles with jewel-bright bits of ruby-red 
and emerald-green pineapple. For extra color and flavor excitement, there's a 
generous sprinkling of chopped almonds and vari-colored miniature marsh- 
mallows. 

Always good taste... 

© Quality Flavors 

U ® Decorated Slices 

® Novelties 

® Ice Cream Molds 

ICE CREAM 
DELVALE DAIRIES, Inc. 

2030 Harford Road e BElmont 5-1151 

Fast Movers in your Cigar Department 

Quality tobacco, competitive prices and smoker preference by a 

generation of Marylanders make these famous brands belong 

on display in your cigar department. 

Uncle Willie . Monument Square ° Monument Square 
Cigars Cigars @ Filter Cigars 

For a new experience with quick moving, fresher and preferred 

cigars .. . in boxes and five packs, call today. 

THE SCHAFER - PFAFF CIGAR COMPANY 

630 S. WOLFE STREET — BALTIMORE 

Tell them you saw it in “The Maryland Pharmacist” 
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needed inventory to purchase more 

adequate stock of profitable fast-sellers 

for extra dollars in sales and increased 

net profit. 

This Inventory Control System is 

available to the pharmacists through 

the Gilpin salesmen. The pharmacist 

can fashion the system to his own 

store by selecting from one to thirty 

manufacturers’ lines, which will then 

be assembled in a Control Book for the 

individual store participating. 

SOMETHING NEW HAS BEEN ADDED IN 

THE SOFT DRINK FIELD! 

Pepsi-Cola and Suburban Club will 

be available in no-deposit, no-return 
glass bottles beginning next week, it 
was announced today by Mr. Abraham 
Lapides, local president of the soft drink 
firm. 

In making this announcement, Mr. 
Lapides emphasized that while the soft 

drinks have new no-return containers, 

they contain the same formulas which 

Pepsi-Cola and Suburban Club con- 

sumers have enjoyed over the years. 

The new no-deposit, no-return bottle 

will have special appeal to the con- 

venience-minded consumer. Once emp- 

tied, the bottle can be thrown away as 

any other no-deposit glass container. 

For the economy-minded consumer, 

Pepsi-Cola and Suburban Club soft 

drinks will still be available in return- 

able bottles. 

The introduction of these convenient 

new packages by Pepsi-Cola and Sub- 

urban Club in this market, climax more 

than six years of research on the part 

of this manufacturer working closely 

with major glass producers. The new 

no-return units will be available in half- 

quarts, packed four to a light-weight, 

easy-to-carry carton. 

This new package is another mani- 

festation of Pepsi-Cola and Suburban 

Club’s setting the pace in the soft drink 

industry throughout the world. 

McDOWELL, PYLE & CO., 
(Est. 1892) 

INC. 

Exclusive Distributor of 

SO HI 97 S23: 

i & SHAWE 

MONTREAL 

OTT 
LANG; 

“THE CANDY OF EXCELLENCE” 

NATIONALLY ADVERTISED 

LExington 9-4987, 9-4988, 9-4989 

221-23 W. PRATT ST. 

a 

BALTIMORE 1, MD. 



PEPSI 
NO-DEPOSIT 
NO-RETURN 
HALF-QUARTS! 

i TULL 
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njoy This Smart New Addition To The Pepsi Line same tigtt 
lreshing Pepsi-Cola—convenient new way to buy! Now in addition to popular 12-oz. size and ¢ 

b big family size, here’s Pepsi in no-deposit, no-return half-quart bottles. The handy 4-bottle HALF fe 

rton makes shopping easier, too! So now choose Pepsi in the 12-ounce, 28-ounce or new QUARTS pr 

jposable half-quart size—and buy an extra carton! AT THE STORE 

IESE BEVERAGES ARE AVAILABLE ONLY IN THE AREAS SERVED BY PEPSI-COLA BOTTLING CO. OF Baltimore and Annapolis 

Pepsi is also avail- 
able in cartons of six 
12-oz. botties andthe 
large family size 
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MARYLAND DELEGATION LEAVING FRIENDSHIP 

FOR N.A.R.D. CONVENTION 

From left: John E. Wason, Baltimore District Manager, American Express Company 
who planned the trip; Mr. and Mrs. David Newman: Mr. and Mrs. Morris Lindenbaum; 
Mr. and Mrs. Joseph Cohen; Mr. and Mrs. Milton Zentz; Mr. and Mrs. A. G. Leatherman; 
Mrs. Sadie Wagner and Mrs. Dorothy Austin. Those not shown who joined the delegation 
in Denver are: Mr. and Mrs. Sam A. Goldstein; Mr. and Mrs. Louis Davidov and Mr. and’ 
Mrs. David |. Estrin. 

SS 

HAWAII PHARMACISTS ENTERTAIN 
MARYLAND DELEGATION 

A group of Maryland pharmacists 

and their wives were entertained at 

the regular quarterly Dinner Meeting 

of the Hawaii Pharmaceutical Associa- 

tion and the Hawaii Retail Druggists 
Association at the Hawaiian Village 
Hotel, Honolulu on October 29th. 

President Warren Jung, of the 
Hawaii Pharmaceutical Association and 
President William K. Haina, Jr., of the 
Hawaii Retail Druggists Association 
presided over the meeting with Mr. 
Jung as Master of Ceremonies. 125 
were in attendance besides the Mary- 
land group. An illustrated lecture was 
given by Dr. Bernard Yim on heart 
diseases, which included open heart 
surgery, congenital heart conditions, 
and causes and prevention of circula- 
tory heart conditions. Dr. Yim’s talk 

was both interesting and informative. 

The dinner served was an authentic 

Chinese seven-course dinner including 

chop sticks, which was followed by 

Chinese musical entertainment. 

Leis were presented to all members 

of the visiting group consisting of: Mr. 

& Mrs. Milton Zentz, Mr. & Mrs. Louis 

Davidov, Mr. & Mrs. Joseph Cohen, 

Mrs. Charles S. Austin, Mrs. Manuel 

B. Wagner, and Mr. & Mrs. A. G. 

Leatherman of Baltimore; Mr. & Mrs. 

David Newman, Havre de Grace; Mr. 

& Mrs. Morris Lindenbaum, Reisters- 

town; Mr. & Mrs. David I. Estrin, pres- 

ident of District Wholesale Drug 

Corporation, Washington, D.C. were also 

present. 

The Maryland group visited Hawaii 

after attending the N.A.R.D. Conven- 

tion in Denver to study drug conditions 

in the sister state of Hawaii. 



3UBURBAN CLUE 
ANGE - GRAPE - ROOT BEER - PALE DRY GINGER ALE - GOLDEN GINGER ALE - BUBBLES CLUB SODA 

Ss NOW ALSO AVAIIAB 
IN THE NEW 

0 DEoS!T—NO RETURN 
GSES S IWonlwsiZeS 

4 HALF QUARTS IN THE EASY-TO-CARRY CARTON 

Suburban Club 

Fine Drinks 

a/so avaliable in 

4» /arge family size 

+ 10-02. single drink size 

- 7-02. Split size 

> RETURNABLE 

7 BOTTLES 



302 The MARYLAND PHARMACIST Nov., 1960 —_———————— 
| OREOLE PROVES 

! your customers, not you, 

pay for your air conditioning. 
| 
I 

| CUSTOMERS CALL OFTENER | 
| stay longer, buy more ! 

De a 
i 

BUSINESS INCREASES 

up to 40% 

EMPLOYEE 

efficiency 

increases 

SURE OF MORE BUSINESS—MORE PROFITS 

I 
I 
| 
i 
I 
| 
| 
I 
I 
| 
| 
I 
| 

You CAN BE SURE... IF IT’s Westinghouse 

I 
I 
I 
| 

I 

| 
I 
| 
| 

SPECIAL Always call 
Fall CEnter 3-1000 
prices ihe 

eae 2 OREOLE 
pecial : : 
Naa | Refrigeration Co. 
druggists. ) 2308-10 FREDERICK AVE. 

| BALTIMORE 23, Mp. 

Tell them you saw it in “The Maryland Pharmacist” 
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THANK YOU 

Our office would like to thank each and every one of you who 
were kind enough to take time out to talk to our representatives 
regarding Maryland Pharmaceutical Group Insurance revisions. 

If we can be of any further assistance regarding any insurance 
matters please always feel free to call. 

GREENE & ABRAHAMS CO., INC. 
E. A. Rossmann, President 

225 E. REDWOOD STREET 

Baltimore 2, Maryland 

LExington 9-8834 

National advertising helps 

you sell more CharmCraft 

Cards than ever before! 
* Complete Line 

* Scheduled, Personal Service 

* Latest Style Cabinets 

* Top Dollar Profits 

ASHINGTON 

Cio Cave om ee ieN awa WASHINGTON EZ aD. CC. 
WASHINGTON: FEDERAL 3-1500 BALTIMORE: VERNON 7-4213 

Sonic rafit CF Pubbshow 

Tell them you saw it in “The Maryland Pharmacist” 
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RESIDENT PHARMACIST AT 

UNIVERSITY HOSPITAL 

The first resident in hospital phar- 

macy at University Hospital, University 

of Maryland, started his specialized 

training in October. He is Ronald Block, 

a graduate of George Washington Uni- 

versity. 

The new residency program was 

established not only to improve service 

to patients but to help fill the need 

throughout the country for pharma- 

cists specially trained for the exacting 

needs of hospitals. 

During the academic year residents 

will divide their time between graduate 

study and training under experienced 

hospital pharmacists. Both theoretical 

and practical aspects of pharmaceuti- 

cal activities will thus be explored, and 

the resident will become acquainted 

with recent developments in the fields 

of pharmacy and medicine. 

The specialized instruction in phar- 

macy administration as applied to hos- 

pitals will include emphasis on the role 

of the hospital in a changing society 

and the broad aspects and problems 

of medical care administration. 

AMERICAN EXPRESS HONORS 

FOUR BALTIMORE PHARMACISTS 

A highlight of the November meet- 

ing of the Baltimore Metropolitan 

Pharmaceutical Association was the 

presentation of four handsome plaques 
to four outstanding Baltimore phar- 

macists. 

The plaques—first of their kind to 
be bestowed by the world-wide finan- 
cial and travel organization—were in 
recognition of the more than 25 years 
each of the pharmacists had served as 
Sub-agents for American Express 
Money Orders. 

Receiving the plaques at appropriate 
ceremonies were Frank L. Swiss of 
Swiss Pharmacy; Charles Rossberg Jr., 
of Rossberg’s Pharmacy; J. J. Rosen- 
berg of Economy Drug Store and Sam- 

Nov., 1960 

uel Block of Block’s Pharmacy, all of 

Baltimore. 

All four men had interesting anec- 

dotes to relate about their long ex- 

perience with American Express Money 

Orders. Dr. Swiss recalled the day in 

1944__, day or two before Income Tax 

deadline—when he and his wife and 

another assistant wrote up about 

$34,000 in money orders. ‘“‘The line was 

way out in the street, and we didn’t 

get much else done that day,” Dr. Swiss 

said. 

Dr. Rossberg, a real veteran (more 

than 50 years in the business) now 176 

years old, says people have confidence 

in what he recommends “and I recom- 

mend American Express to them be- 

cause it is a company that inspires 

confidence.” 

Dr. Rosenberg, in the same location 

for 21 years, remembered that a recent 

$500 Money Order was the largest he 

had registered in more than 40 years 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

Phillip Morris Commanders 

Featured in all BMPA Stores 

Dial 123 Live Radio 
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MR.DRUGGIST: | 

The New, Unique 

BAYER... 

—_——> 

This Display, No. 120D-1 
available through our 

representative or write: 

GLENBROOK 
LABORATORIES 

Div. of Sterling Drug Inc. 

1450 Broadway, 
New York 18, N.Y. 

CONFIDENCE BRAND, 

NAMES 
SATISPACTION 

*More Packages Sold Than Any Other Drug Product 
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of business. “The company speaks for 

itself. It’s completely reliable. You 

know they’ll back you up if a customer 

has a complaint,” he said. 

Dr. Block declared that in recent 

months people have come in and asked 

him specifically what kind of money 

orders he sold. When he told them 

American Express, they said ‘“O.K.” 

“T guess that is the best prestige you 

can have,” he said. 

Participating in the program, which 

also included the preview showing of 

“Center of Attention’, new Money 

Order film, were D. F. Bushnell, Ameri- 

can Express Vice President; John E. 

Wason, Manager, American Express, 

Baltimore, and William R. Hill, Money 

Order Sales Manager, Baltimore. The 

company also provided three ‘“samples”’ 

of their Money Orders as door prizes. 

READS WIN TOP PRIZE IN READER'S 

DIGEST NATION-WIDE "HANDBOOK OF 

FIRST AID" DISPLAY CONTEST 

Twenty-eight retail drug stores were 

named winners of prizes. totaling 

$1,050 in a “Handbook of First Aid”’ 

display contest sponsored by Reader’s 

Digest. 

First prize of $250 was awarded to 

Read’s Drug Store, Howard and Lex- 

ington Streets, Ealtimore. One of the 

Twenty-five honor awards of $25 was 

won by Tennant’s Professional Pnhar- 

macy, bringing two winners to Balti- 

more in the contest. 

Participation in the contest was en- 

couraged by the Trade Relations Com- 

mittee of the Maryland Pharmaceuti- 

cal Association. The committee dis- 

tributed contest material in conjunc- 

tion with the Maryland News Company 

of Baltimore. 

SyCHRAFETS 
CHOCOLATES 

Feature the candy that creates quick 
turnover and repeat business. Profit by 
the ever-growing demand for Schrafft's 
—recognized by candy-lovers every- 
where as supreme in quality and flavor. 

It pays to promote Schrafft’s Chocolates! 

Distributed By 

ALLEN, SON & CO., INC. 

Phone CEnter 3-1300 

25 South Warwick Avenue 

Baltimore 23, Md. 

— 

Tell them you saw it in “The Maryland Pharmacist” 
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Quality 

cSince 1863 

123 MARKET PLACE 

BALTIMORE 2, MD 

go together 
Delicious Austin varieties 

just naturally go-with 

all fountain drinks ... 

to increase your unit sale. 

Boosts your volume, too, 

because Austin quality 

means faster turnover, 

repeat business, more profit! 

Peanut Butter Sandwiches 

Cookies & Snack Varieties Austin's 
Box 1936 

Balto. 3, Md. 

Tell them you saw it in “The Maryland Pharmacist” 
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SQUIBB NAMES BALTIMORE 
SALES MANAGER 

John G. Bringenberg has been ap- 

pointed Manager of E. R. Squibb’s Bal- 

timore sales division it is announced 

by George S. Squibb, Director of Sales 

for the firm. 

A native of Baltimore, Bringenberg 

worked as an advertising salesman for 

a publisher, served in the U.S. Marine 

Corps during World War II and was a 

laboratory tester for a steel company 

before entering the School of Phar- 

macy at the University of Maryland. 

After receiving his B.S. degree in 1953 

he became a registered pharmacist in 

Baltimore until he joined Squibb in 

early 1955. 

His assignments with Squibb include 

work as a full line representative, 

hospital representative and _ clinical 

research associate. 

Help Fight TB 

Christmas GIN 
ae ae e oe 
ela 

: bs 

Use Christmas Seals 

CHANCES ARE YOU KNOW SOMEONE 
WHO HAS TUBERCULOSIS! 

We say this because Maryland’s TB 

case and death rates are among the 

highest in the nation according to a 

recent report from the United States 

Public Health Service. Baltimore was 

actually listed first among the nation’s 

big cities in its TB case and death 

rates. 

Yes, you very well could know some- 
one who has TB. This could be a 
relative, neighbor, close friend or cas- 
ual acquaintance. In any case, though, 
TB can cause the same troubles for 
all these people. Apart from physical 
illness or even death, TB can cause 
separation of the family, extended hos- 

The MARYLAND PHARMACIST Nov., 1960 

RESINOL Formula 
for relief of itching 
now, also comes ina 

GREASELESS BASE 
NOW, by popular demand there is _ 
RESINOL GREASELESS. Base is 
new, but it’s the same famous remedy 
for itching of eczema, pimples, diaper 
rash, chafing, chapping, minor rectal 
discomfort. Greaseless, stainless, wash- 
able, and packaged in a handy tube. 
Almost flesh color—can be used freely. 
Hides skin blotches as it soothes. 

Stock, push, sell Resinol Greaseless. 
Your customers will appreciate the 
benefits of this fine new product. Alert 
your clerks to Resinol Greaseless, 
place it on your ‘‘want list’? today. 
Retails for $.75 and at full list price, 
your minimum profit will be 334%. 

Regular Resinol Ointment, packaged 
in the white opal jar, contains lanolin. 
It is suggested specially for dry skin. 

Order both from your wholesaler 

RESINOL CHEMICAL COMPANY 
Baltimore 1, Maryland 

pitalization, loss of job and income 

plus a multitude of other severe per- 

sonal problems. 

With this in mind, your tuberculosis 

association reminds you that its an- 

nual Christmas Seal Campaign makes 

possible valuable services for TB 

patients, their families and you. 

When you use Christmas Seals, you 

are giving your support to chest X-ray 

and other casefinding programs, medi- 

cal and social research projects con- 

ducted locally, personal services to 

hospitalized TB patients, grants to of- 

ficial health departments, hospitals, 

medical schools and individuals for TB 

projects or studies, educational pro- 

grams for school children, TB control 

workers and the public and medical 

social work services. 

Every Christmas Seal you use enables 

these activities to continue and to 

grow. 

Please use Christmas Seals on all 

your mail and packages. 
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GILT EDGE PHOTO SERVICE 

1421 AISQUITH STREET 

BALTIMORE 2, MD. 

PLAZA 2-3431-32 

R 
'Photo finishing by 

Gilt Edge, once every day 
will cure you of your 
photofinishing headaches. 

Al Heydemann 

BLACK & WHITE 

“Over 55 Years Service To 
Baltimore Druggists’’ 

Trojans 
Guardians 
Lambskins-Wet 
Dr. West's Toothbrushes 
Davol Rubber Goods 
Ace Hard Rubber Combs 
Ajax Hard Rubber Combs 
Devilbiss Atomizers 
Camp Stationery 
Lacross Manicure Implements 
Millers Forge Manicure Implements 
Jones Enamelware 
Gillette, Gem, Razors and Blades 
Schick Blades and Razors 
Eaton High Grade Stationery 
Becton Dickinson Products 
Kotex, Kleenex, Modess, Yes 
Tampax 
Doeskin Products 
Foster Forbes Glassware 
American Thermos Bottles 
Sheiks-Ramses 

Miller Drug Sundry Co. 
105 W. Redwood Street 
Baltimore 1, Maryland 

QEOOOVO OVD? DOLD VLD D LD LD LD LDL PLD LD VLD LD LD LD LPL LD LT LP LP LP 

An Excellent Formula With Longer Profits 
Contains: D-Methorphan 

he sit w sANTITUSSIVE: WHICH SPEEDS: RELIEF 
DIRECTLY: TO. THE COUGH! CONTROL.CENTER :. 

2s ‘NON HABUT- FORMING. ines 

© Fas tp bie
f— oF Coucns ove ro coOLOs 

THE NATIONAL PHARMACEUTICAL MFG. CO. 

314 LIGHT ST., BALTIMORE 2, MD. 

DOO EG OLD VLD VIO DVD ELD LD VLD LP LP AD OLD OLD LP 

Tell them you saw it in “The Maryland Pharmacist” 
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DEPARTMENT PUBLISHES GUIDE TO 

HEALTH INFORMATION 

A guide book to free and inexpensive 

health information materials has been 

published by the Maryland State De- 

partment of Health. 

Dr. Perry F. Prather, Director, said 

that the project was undertaken in 

view of the increasing number of re- 

quests being directed to the Depart- 

ment from individuals desiring infor- 

mation about specific health subjects 

and films, pamphlets, or other ma- 

terials that could be used by groups. 

The comprehensive 175-page copy- 

right publication is entitled, “A Guide 

Book Describing Pamphlets, Posters, 

Films on Health and Disease.” It 

should be useful, Dr. Prather said, to 

students, teachers, parents, librarians, 

program chairmen of community 

groups, medical and safety personnel 

in business and industry, physicians, 

nurses and dentists, and virtually any 

individual who wants to know where 

to obtain materials on a _ particular 

subject. 

The Guide Book lists 1440 printed 

items and 244 films and filmstrips 

dealing with the various health sub- 

jects of interest to the general public. 

For each item listed there is a brief 

description, a suggested audience level, 

publication date, source, and cost, if 

any. 

Arranged in easy-to-use dictionary 

form, the topics covered range from 

accidents to x-rays. Under the direc- 

tion of the Department’s Health Edu- 

cation Office, the indexing of the ma- 

terial was done by Carl G. Reitenbach, 

professor of health education at Tow- 

son State Teachers College. 

The selection of the annotated ma- 

terial was based on: 

Technical accuracy of subject matter 

A treatment of the subject matter 

which is consistent with current 

expert opinion 

Absence of commercial bias 

Cost—if any, less than one dollar 

Availability to the individual 

All of the films and filmstrips de- 

scribed in the book are available on 

loan free of charge from the State 

Health Department to anyone in 

Maryland. 

Users of the Guide Book will be kept 

up to date with periodic supplements 

issued by the Department. 

The cost of the publication is one 

dollar a copy which includes. the 

periodic supplements. Quantity rates 

will be quoted upon request. Inquiries 

should be addressed to: 

Health Education Services 

Maryland State Dept. of Health 

301 West Preston Street 

Baltimore 1, Maryland 
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DRUG MARKET TRENDS TRACED share of 43.5% for the larger units 

THROUGH JUNE, 1960, IN registered in the first half of 1960. 

NIELSON'S LATEST REVIEW The combined sales of 15 major 
ChicasoUS. annual health and beauty aid lines in 1959 

drug and 

proprietary store sales passed the $7 

billion mark in 1959 and continued 

strong with a year-ago gain of 6.8% 

in the first half of 1960. Sales went 

up 38% from 1955 to the end of 1959. 

Trends like these are reported in the 

26th Annual Nielsen Review of Retail 

Drug and Proprietary Store Trends, a 

brochure issued yearly since 1934 by 

A. C. Nielsen Company, worldwide 

marketing research organization. 

Among other developments reviewed, 

independent drug and proprietary 

stores in 1959 showed a sales gain of 
6.6% Over 1958, and the chain drug 
organizations made an unusually large 
increase of 13.4%. During the first half 
of 1960 versus the same period, 1959, 
the increase for independents was 6.1% 
and chains. 9.5%. 

Stores in every section of the coun- 

try share substantially in the sales 

gains of 1959. The best showing, a 

gain of 10.8%, was observed in the East 

Central area. The Middle Atlantic, 

Metropolitan Chicago and the Pacific 

area stores also topped the USS. 

average. 

However, a lack of uniformity in 

area sales increases during the first 

half of 1960 was found in both the 

chain and independent groups. In 

three areas, the Pacific, the Southeast 

and the Middle Atlantic, chain store 

gains were high. In five other areas, 

chain sales continued good, but volume 

declined in the New England chain 

stores. 

The steady trend toward an increas- 

ingly larger share of total independent 

store sales for the top volume group 

continued through the first half of 

1960. These stores held 33.4% of sales 

in 1954, and in five years increased 

their share to 42.2%. The trend shows 

no signs of tapering off, with a sales 

accounted for about 10% of all drug 

store business. Sectionally, these 15 

commodities contributed $143 of each 

$1,000 of total drug store sales in Metro- 

politan New York and were also above 

the U.S. average in the Middle Atlantic 

and Metropolitan Chicago areas. 

Since 1955, the number of prescrip- 

tions has grown steadily, totaling 36% 

more in 1959. Increases by areas dur- 

ing this period were substantial in 

every case, with a growth varying from 

as much as 51% in the Pacific region 

to as low as 20% in the East Central 

states. 

Sales of a selected group of major 

over-the-counter multiple vitamin 

brands increased 19% nationally in 

drug stores from 1956 to 1959. Sec- 

tionally, the eastern areas, particu- 

larly Metropolitan New York, showed 

less expansion than the country as a 

whole, with the Pacific area also be- 

low average. Sales of multiple vita- 

mins in the West Central area, Metro- 

politan Chicago and the two southern 

territories, however, were well above 

the average. 

In 1959, average U.S. income per 

family or household was $6,379. Of this 

sum, $137 was spent in drug and 

proprietary stores, taking 2.1% of 

household income. Broken down by Ter- 

ritories, the highest household incomes 

were reported in the two metropolitan 

areas, New York and Chicago with the 

highest share of income going to drug 

stores in the Southwest (2.6%). The 

largest amount per family spent in 

drug stores occurred in Metropolitan 

Chicago, followed by New England, the 

Pacific region and the Southwest. 

Dollar volumes of drug and proprie- 

tary stores have averaged close to an 

8% gain each year since 1950. If a 

very conservative annual increase of 

5% can be anticipated during the 
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1960’s, by 1970 retail drug and proprie- 

tary stores can expect an annual vol- 

ume pushing close to the $12 billion 

mark. 

Copies of the 26th Anunal Nielsen 

Review of Retail Drug and Proprietary 

Store Trends are available, no charge, 

from Industry Relations, Retail Index 

Division, A. C. Nielsen Company, 2101 

Howard Street, Chicago 45, Illinois. 

LUO AES 

Jn sorrow the thoughfs of pour 

friends blends with pours. 

622 SS TS 

SAMUEL SCHAPIRO 

It is with sorrow we report the passing 

of Samuel Schapiro at the age of 52 

after a lingering illness. Mr. Schapiro 

died on October 20, 1960. 

Mr. Schapiro graduated from the 

School of Pharmacy, University of 

Maryland in 1929. He conducted the 

Brookville Pharmacy in Chevy Chase, 

Maryland. He was a member of the 

Maryland Pharmaceutical Association 

and took an active interest in matters 

regarding Pharmacy. 

We extend our 

family. 

condolences to his 

WILLIAM ROTKOVITZ 

We regret to announce the death of 

William Rotkovitz on October 24, 1960, 

at the age of 47, after a long illness. 

Mr. Rotkovitz was a graduate of the 
University of Maryland School of Phar- 
macy. He conducted a pharmacy at 
Monroe and Mosher Streets in Balti- 
more. He was a member of both the 
Maryland Pharmaceutical Association 
and the Baltimore Metropolitan Phar- 
maceutical Association. 

We extend our sympathy to the mem- 
bers of his family. 

CHRISTMAS BUSINESS GIFTS PROPER 

PRACTICE WIDE POPULARITY 

REPORTED BY BGAC 

Christmas business gifts, which by 

“ouilt-by-association” tactics have been 

linked with payola and bribes, are 

proper practice, reports a folder issued 

by the Business Goodwill Advisory 

Council, 

information organization of the spe- 

cialty advertising industry. 

Citing a recently published legal 

opinion by the New York law firm of 

Dewey, Ballantine, Bushby, Palmer & 

Wood, the folder emphasizes that there 

is a distinctive difference between 

legitimate Christmas business gifts, on 

the one hand, and unsavory practices 

such as bribes, kickbacks, secret com- 

missions and the like, on the other 

hand. As far as Christmas presents 

are concerned, the legal document 

reads: “It is difficult to see any rea- 

sonable likelihood that even the largest 

gifts involved here, such as clocks, 

cameras, and the like, would influence 

a top management executive to favor 

the donor of the gift at the expense of 

the Corporation.” 

“The gifts, in addition to being 

small, appears to be part of a wide- 

spread pattern of Christmas giving,” 

the legal document continues, It 

further states, ““‘The Agency Restate- 

ment points out that even where gifts 

are received in connection with the 

principal’s business, the duty to ac- 

count for them may be negated by us- 

age or custom.*** A custom as uni- 

versal as the distribution of business 

gifts at Christmas makes this rule ap- 

plicable here.”’ 

In addition, the Business Goodwill 

Advisory Council notes that business- 

men should have little trouble to dis- 

tinguish what constitutes a legitimate 

business gift if they adopt the BGAC 

“golden rule for business gift giving’: 

a legitimate business gift is modest in 

the non-profit research and 
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Maryland's Largest Independent Photofinishing 

Laboratory Equipped to Handle all Kodacolor — 

Black and White Photofinishing 

(OUR LAB. TECHNICIANS TRAINED AT ROCHESTER) 

48 to 72 hours 

Kodacolor 

Q4 Hours 

Black & White 
Rerticn Service 

PICK UP AND DELIVERY 6 DAYS A WEEK 

Finer ® Faster @ Friendlier and More Profitable 

| WE CATER TO THE DRUG TRADE 

5408 PARK HEIGHTS AVE. FOrest 7-8385 

Because of the continued increase in costs of materials and labor 

we are forced to increase the cost of "De Luxe Blue Ribbon" and 

"Tippers'’ from $6.20 to $6.60 per gross. 

We are packaging the very finest products available. Made on 

the newest and most advanced machines in the industry. 

"De Luxe Blue Ribbon" and "'Tippers'’ are now the only first line 

exclusively sold in drug stores brand of prophylactics still retailing for 

a popular 3/50c and $1.50 a dozen. 

We hope you will appreciate and understand our efforts to give 

you the most in values and the best in promotions so that you may be 

competitive beyond reproach and thereby enjoy the greatest possible 

percentage of sales. 

Please ask our salesmen for our current profitable deals. 

American Hygienic Company 
111 S. Paca Street, Baltimore,1, Maryland 

Tell them you saw it in “The Maryland Pharmacist” 
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value and is given in appreciation, not 

in anticipation. 

Noting that leading newspapers and 

trade publications this year has re- 

ported that the volume of business gift 

giving will reach record proportions, 

the Business Goodwill Advisory Coun- 

cil points out the value for well-chosen 

gifts, correctly delivered, as goodwill 

builders. To help businessmen in the 

often complicated task of setting up 

an effective gift program, BGAC lists 

these suggestions for successful busi- 

ness gift giving: 

1. Keep your gifts of modest value in 

relation to the importance of each 

recipient as an employee, prospect 

or customer. Extravagant gifts 

smack of bribery. 

2. Choose your gifts individually, con- 

sidering the tastes of each group of 

recipients. 

3. Choose only high quality gifts that 

are useful, durable and dependable. 

4. Personalize each gift, if possible, with 

the recipient’s name or initials. 

5. Package each gift attractive and 

securely. 

6. Accompany each package with a 

personal note, greeting card or at 

least a special gift label. 

7. Deliver each gift with a flair, if pos- 

sible—personally or by special mes- 

senger—and preferably to each re- 

cipient’s home rather than to his 

office. 

HIF EXAMINES REASONS FOR HIGH 
FAMILY SPENDING ON HEALTH 

Families with heavy expenditures for 
health are generally larger in size and 
have higher incomes than average, and 
a higher-than-average proportion of 
their health spending is covered by vol- 
untary health insurance. 

These findings were reported by 
Health Information Foundation in its 
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monthly statistical bulletin, Progress 

in Health Services. They come from 

a recent survey of 2,941 families, rep- 

resenting a random cross-section of 

the United States, conducted jointly 

by the Foundation and the University 

of Chicago’s National Opinion Research 

Center. 

Almost one-third of the surveyed . 

famiiles—31.6 per cent—reported an- 

nual spending of $300 or more for all 

personal health services, such as 

physicians’ and dentists’ charges, hos- 

pital care, drugs, private-duty nursing, 

eyeglasses, and appliances. In this 

high-spending group, 47 per cent spent 

between $300 and $499, 38 per cent 

between $500 and $999, and the re- 

maining 15 per cent $1,000 or over. 

The entire group of high-spending 

families, the Foundation said, accounted 

for about three-fourths of all private 

expenditures on health—$12 billion of 

the $16,2 billion spent by the American 

public for this purpose in the survey 

year of 1957-58. 

Among other findings about high- 

expenditure families reported by the 

Foundation: 

The incomes of high-spending fami- 

lies were usually above average. For 

example, only 18 per cent of the fami- 

lies spending $1,000 or over had annual 

earnings of less than $3,500, against a 

comparable 34 per cent of all families. 

High-spending families were larger 

than average in size. Whereas 44 per 

cent of all families consisted of two 

persons or less, only 31 per cent of the 

$1,000-and-over group were in this 

category. 

High spenders required considerably 

more physicians’ services (particularly 

surgical) and hospital care than aver- 

age. Among all families the average 

annual expenditure on physicians and 

hospital care came to $98 and $68, re- 

spectively, while the comparable figures 

for all high spenders ($300 or more 

on all health items) were $231 and 

$195. Surgical bills alone averaged $19 
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for all families and $57 for the $300- 

and-over group. 

Voluntary health insurance coverage 

was especially prevalent among fami- 

lies spending $1,000 or more; 88 per 

cent of them had such insurance, 

against 69 per cent of all families. The 

insured $1,000-and-over families had 

an unusually high proportion of their 

total expenses covered by their insur- 

ance—35 per cent, against only 24 per 

cent for all insured families. 
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Commenting on this finding, George 

Bugbee, Foundation President, pointed 

out that “Voluntary health insurance 

was originally devised to cover primar- 

ily costs of hospital care and surgery.” 

As a general premise, he added, “the 

emphasis on hospital-surgical coverage 

was sound,” since the relative import- 

ance of these two items in the family 

health bill becomes greater as total 

spending increases. 
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Installation Dinner Meeting 

BALTIMORE METROPOLITAN PHARMACEUTICAL 
ASSOCIATION 

Thursday, January 12, 1961 

Blue Crest North, 401 Reisterstown Road 

Pikesville, Maryland 

Cocktails 6 P.M. 

Full Course Bluefield Dinner 7 P.M. 

This Is A FIRST For The B.M.P.A. and Has 

Been Made Possible Through The Cooperation of 

American Greeting Corporation 

All Dues Paid Members For 1960 or 1961 Are 

Invited To Attend By Ticket Only. 

Come and Help Install The Officers For 1961 

It's A Treat On The Association 

Mee”. OO, 0%, 0, HH. OMe 0% 0% o%e oh 020 070 000 0% 
00,60 60.60.60. 66 60.0% 0 950 956 056 9,8 9,0 9,0 9,0 0,9 0,0 9,0 0,9! 

GOO. OOH... Hs Fs 3%, we Me 0% 9% 0 ohn 0% 
+ %¢ Oo “¢ °° “¢ 2% *,2 °° “¢ ¢ “¢ Od oe 2° *¢ ~¢ 2° °° 

GMs Me 1%. He 0M. 3% Me oa ate ste stostonresretns 
0 ¢, 90.66 00 o%. F950 50 O19 0,0 00 000,010 0009 % +, 69, 

70% %8 eee ee 





LOZENGES 

THIRTY YEARS OF FIRST AID 

FOR THROAT IRRITATIONS... 

THANTIS—The leading anesthetic-antiseptic lozenge, and 
the most imitated product in the lozenge field. 

THANTIS relieves soreness by the action of Saligenin, 

a non-irritating anesthetic. 

THANTIS combats infection by the action of Merodicein®, 

a long lasting antiseptic. 

Display THANTIS Lozenges at point-of- 

sale for rapid movement. ‘ 

tarmon No ti tne, 

Supplied in packages of one dozen vials of 

12 lozenges each. 

HYNSON, WESTCOTT & DUNNING, INC, 

Baltimore 1, Md. 
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Noxzema’s Great New 

Skin Lotion 

* 6 oz. bottle, retail price 89c. A fast growing companion 

to America's best known skin cream. Stock now for Fall 

Profits. 

NOXZEMA CHEMICAL COMPANY 
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THE CHILLING TALE OF THE PHARMACIST 

WHOS ERAS SETS eG Ole EROZEN 

When the first bargain buy arrived, 
he made mental calculations and 
began thinking about Bermuda. 

Fifty dozen at $1.40 each.../ sell for 
$2.75 . . . take out 30 percent for 
overhead ... enough left for plane 
Vale 

By the time the tenth bargain buy 
arrived, he was figuring on spend- 
ing at least two weeks on the 
French Riviera. 

Moral: 

Kitty 
QUALITY / RESEARCH / INTEGRITY 

Let’s see... this year my “buys” will 
cost me $25,000, but they'll bring at 
least $50,000 at retail. My net will be 
at least $10,000. We'll go in January! 

But, to his sorrow, most of the 
bargain merchandise stayed on his 
shelves, and he spent January 
wishing he could have a clearance 
sale like other stores. 

There's no guaranteed profit in stock. Only sales make 
money. The Lilly policy of distribution protects the phar- 

macist from oversupplies of slow-moving items. He buys 

just what he needs from a Lilly service wholesaler. 

If your assets are acquiring a “chill,” warm up your 

operation by routing your orders through one of the 300 

Lilly service wholesalers who serve the nation. 

ELI LILLY AND COMPANY ¢ INDIANAPOLIS 6, INDIANA, U.S.A. 
090557 
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it 
makes 
dollars 
and 
sense 

to 
stock 

display 
and 

recommend 

oe PS] | A LS 
geriatric vitamin-mineral formula 

available in bottles 

of 30, 100 and 500. 

PARKE, DAVIS & COMPANY 
DETROIT 32, MICHIGAN 33059 
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DAYS OF ACTION AHEAD 

The year 1961 will require more deter- 

mination, more perseverence, and more 

resolute action than Pharmacy has been 

called on to perform for many a day. 

Pharmacy must prepare itself for 

challenges and changes. It must be pre- 

pared for trying circumstances both de- 

fensive and offensive. Pharmacy must 

learn to stop whining and expecting 

help from, every quarter. It must learn 

to stand on its own two feet and fight 

its own battles. The day of smug self- 

sufficiency and complacency is over. 

Pharmacy is now in an era of do or die. 

Those who do not wake up to reality 

will surely dry up and whither away. 

‘Why this picture of gloom,’ you say. 

‘Business is off to be sure, but things 

are not that dark’. Well, the melodious 

ring of the cash register is not the only 

matter of concern. It is the lurking 

shadows covering the entire drug field 
that cautions apprehension. The 

Kefauver Investigations was a good 

example. It disturbed the overall pre- 

scription practice. It has given all of 
us something to think and worry about. 

No doubt, the Justice Department is 
investigating price-fixing of prescrip- 
tions in several states as a result of the 
Kefauver Investigations. Also, the use 
of generic drugs is being forcefully ad- 
vocated by state medical care programs. 
Physicians and hospitals are switching 
to generic and cheaper drugs in grow- 
ing numbers. Some manufacturers feel- 
ing the squeeze, are selling direct at 
the wholesaler’s discount. The retail 
pharmacist may find himself in a com- 
petitive price-cutting position seeking 
cheaper and cheaper drugs. Pharmacy 
law enforcement agencies will have their 
hands full if this occurs. 

Social reforms regarding medical 
care involves every pharmacist that fills 
prescriptions whether he is the owner 

of a pharmacy or an employee in one. 

What method will be established for 

providing medication? Will Pharmacy 

be regimented under a strict set of 

rules covering prescription practices 

and pricing? Or will dispensaries be 

established under state and federal 

control? 

Fair Trade is not fairing so well. The 

National Fair Trade Bill introduced in 

the 86th Congress failed because of two 

primary reasons: 1. Lack of enthusiastic 

support by pharmacists generally; 2. 

Very little support from other retail 

interests affected by price-cutting in 

their own field. The election also played 

an important role in defeating the Fair 

Trade Bill. In Maryland, Fair Trade 

has been upheld as high as the Supreme 

Court of the United States. However, 

there is more price-cutting in our state 

today than ever before, putting a bur- 

den on those maintaining Fair Trade 
prices. Policing prices has become a 
costly and time consuming chore that 

should be shared by all rather than a 

few. 

There has been evidence of providing 

extra discounts, loads of samples, extra 

stock packages, and other under-the- 

counter deals by manufacturers and 

wholesalers. Such clandestine practices 

are in violation of the Robinson-Patman 
Act. They are unfair and should be 
eliminated. 

The 87th Congress as well as the 

1961 Session of the Maryland Legisla- 

ture will bear alert watching and at- 
tention to all matters affecting Small 
Business. Small Business has received 
nothing but lip service until now. It is 
fast becoming the ‘forgotten man.” 

Other matters of specific concern are: 

Medical Care for the Aged; Physician 

Owned Clinics; Hospital and Nursing 

Home Prescription Practices; Industrial 

Dispensing; Prescription Pricing Meth- 

ods; Public Relations and the Phar- 

macist’s Image in the Public Eye. 
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Yes, these are days of individual and 

collective action. Griping alone will not 

solve the problems that are with us 

now and will occur in the future. These 

are days of cooperation. We can not 

achieve our goals as rugged individual- 

ists and non-conformists. 

What could be a better time to be- 

come part of an Action Movement? 

First, become a member of your local, 

state and national associations. Acquire 

much needed professional stature. Then 

demand Action—action for you and for 

Pharmacy. 

PATRONIZE 

OUR ADVERTISERS 

THEY ARE OUR FRIENDS 

‘ TN 

A WORTHWHILE PROJECT—HELP ALL YOU CAN WITH IDEAS! 
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PRESIDENT’S MESSAGE 

Dear Fellow Pharmacists: 

How often have you heard the question asked, ‘“‘Why is the profession of 

Pharmacy so ineffective?’’ Coupled with this question is the general statement 

so often heard: ‘‘The Associations don’t do anything for me, why should I pay dues.” 

Neither the question nor the statement has solved our problems. The longer 

we parry the question without a realistic sincere and honest approach, the longer 

will be the recovery of the patient—Pharmacy. 

Let’s study the accepted facts in the case: There are an estimated 115,000 

pharmacists in the United States and approximately 55,000 pharmacies. Approxi- 

mately 20,000 pharmacists are members of the American Pharmaceutical Asso- 

ciation, and 36,000 drug stores are members of the National Association of Retail 

Druggists. Not an imposing figure in either case. 

In Maryland, there are 740 pharmacies and about 2,000 pharmacists. The per- 

centage is somewhat better than the national picture; 547 pharmacists are Active 

members and 260 are Associate members for a grand total of 807 out of a possible 

2,000. The 547, you might say, represents the drug stores belonging to the Mary- 

land Pharmaceutical Association—approximately 74%. 

Now let’s compare ourselves to the other health professions on a national level: 

Medicine Dentistry *Pharmacy (A.Ph.A) 
Dues Paying Members .. 141,000 95,000 20,000 
Y% of Licensed Practitioners 60% 95% 17% 
Anna DUCS aa. eae $25.00 $30.00 $25.00 
Current Annual Income $15 million $3¥ Million $1% million 
Operating Surplus vase SA Haeeaubyeyal $¥3 million (Deficit) 
Total Staff AE es 700 200 40 

*Figues not available for the N.A.R.D. 

Let’s be reasonable. How can you expect to have strength if so many Members 
of our profession deny the much needed life-blood—membership? If you want 
respect, prestige and equal recognition with Medicine and Dentistry, it will take 
more than complaints, criticism and wishful thinking. It will take active and 
financial support. 

1,000 dues bills have been mailed by the Maryland Pharmaceutical Association 
for the year 1961. Respond promptly and don’t forget your national and local 
associations. 

If you did not receive a bill, please make application to the Maryland Pharma- 
ceutical Association, 650 West Lombard Street, Baltimore 1, Maryland. 

Remember—we need each other for effectiveness. 

Best wishes for a Happy and Healthy New Year. 

Sincerely, 

HAROLD M. GOLDFEDER 

President 
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A Sure Cure 
rettettitseeesees FoR OLA CTN( 

SALUS 
HERE’S JUST WHAT 

THE DOCTOR ORDERED: 

’ National 
Express 

Your Earnings 

Without Any aa sing eine Promo: More 
Cash Outlay ee y 

NO INVENTORY 

NO INVESTMENT! USE THE 

“FOR THE PROFIT-MINDED eens s COMPANY THAT 

TwerET | HELPS YOU THE MOST 
| ational Express Company I 

I MONEY ORDERS I 
| 1520 Market St., Phila. 2, Pa. | 

| Tell me—without obligation—how | can profit { ational Express 

| more with National Express Company MONEY | , ak Express Company 

ORDERS. I | me MONEY ORDERS 
Name \ 

| Address ) 

Pye ecity State \ 

— | mal «91520 MARKET STREET 
RT Ge COA = PHILADELPHIA 2, PA. 
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Maryland's Largest Independent Photofinishing 

Laboratory Equipped to Handle all Kodacolor — 

Black and White Phofofinishing 

(OUR LAB. TECHNICIANS TRAINED AT ROCHESTER] 

48 to 72 hours 

Kodacolor 

Q4 Hours 

Black & White \ 
oareiae Service 

PICK UP AND DELIVERY 6 DAYS A WEEK 

Finer © Faster ® Friendlier and More Profitable 

WE CATER TO THE DRUG TRADE 

5408 PARK HEIGHTS AVE. FOrest 7-8385 

Because of the continued increase in costs of materials and labor 

we are forced to increase the cost of ''De Luxe Blue Ribbon" and 

“Tippers" from $6.20 to $6.60 per gross. 

We are packaging the very finest products available. Made on 
the newest and most advanced machines in the industry. 

“De Luxe Blue Ribbon" and "'Tippers'' are now the only first line 
exclusively sold in drug stores brand of prophylactics still retailing for 
a popular 3/50c and $1.50 a dozen. 

We hope you will appreciate and understand our efforts to give 
you the most in values and the best in promotions so that you may be 
competitive beyond reproach and thereby enjoy the greatest possible 
percentage of sales. 

Please ask our salesmen for our current profitable deals. 

American Hygienic Company 
111 S. Paca Street, Baltimore,1, Maryland 

$e ee 

Tell them you saw it in “The Maryland Pharmacist” 
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F.A. DAVIS & SONS, INC. 
MERCHANDISE YOUR CIGAR DEPARTMENT 

WITH THESE NATIONALLY KNOWN BRANDS 

CIGARS 

Anthony & Cleopatra Phillies Roi-Tan 

LaCorona Webster Florida Queen 

Bering Optimo John Ruskin 

Bock Royalist Lord Clinton 

PIPES 

Kaywoodie Yello-Bole Medico 

LIGHTERS 

Ronson Zippo Rogers 

FAMOUS SUNDRY LINES 

Timex Kodak Scripto Amity 

Telechron Polaroid Paper Mate Thermos 

Vestclox Sylvania Parker Nylons 

PITT'S Sundae Toppings and Syrups 

SCHRAFFT'S CANDY 

Ask about our "NEW DAY CIGAR STAND" plan 

119 SOUTH HOWARD STREET 

Baltimore 1, Maryland 

MU Iberry 5-8240 

We a a 2 Ss a SS SS EE EEE 

Tell them you saw it in “The Maryland Pharmacist” 
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Maryland Board of Pharmacy 
ER er Ne a 

BOARD MEMBERS 

S. EARL WEBSTER, PH.G. 
Cambridge 

ALEXANDER J. OGRINZ, JR., B.S., PH.G. 
Baltimore 

ARTHUR C. HARBAUGH, PH.G. 
Hagerstown 

NORMAN J. LEVIN, B.S. 
Pikesville 

F. S. BALASSONE, B.S. 
Secretary 

3801 WEST PRESTON STREET 

BALTIMORE 1, MARYLAND 

PHARMACISTS MUST REFUSE TO FILL OR 
REFILL A COPY OF A PRESCRIPTION FOR 

A PRESCRIPTION-LEGEND DRUG 

Many times pharmacists face the 
problem of having presented to them 
the copy of a prescription by patients 
for the purpose of having the copy of 
a prescription filled. 

The position of the Food and Drug 
Administration in this matter is clearly 
stated in a recent Information Letter 
which is quoted below: 

“From a legal standpoint, a copy of 
a prescription has no legal status as 
a valid prescription that can be filled 
by a pharmacist. A copy of a prescrip- 
tion may be useful for information 
purposes; for example, when a patient 
is going to a new physician and wants 
him to know what medication he has 
been taking. We are of the opinion this 
is the only purpose a copy of a prescrip- 
tion can serve. 

A prescription that calls for a pre- 
scription legend drug is in effect a 
legal document which authorizes the 
pharmacist who received it to do cer- 
tain things. A copy of that prescription 
given in the usual circumstances is not 
signed by the physician and has no 
legal status as a valid prescription. 

A pharmacist to protect himself fully, 
must refuse to fill or refill a copy of a 

prescription without calling the physi- 

cian. In effect, that means getting a 

new prescription.” 

PHARMACY’ BOARD RESULTS 

The Maryland Board of Pharmacy 

met at the office of the secretary, 301 

West Preston Street, Baltimore, on 

Thursday, December 8, to canvass the 

grades made in the examinations con- 

ducted by the Board on November 2, 3, 

and 4, 1960. Registration was granted 

to the following: 

Jerome Harris Clayman 

George Edward Hoffman 

Michael Joseph Kopcho 

Howard Manuel Minster 

David William Schieser 

David Allan Yevzeroff 

The following passed the theoretical 

examination, but registration is with- 

held until they have met the legal re- 

quirements for practical pharmacy ex- 

perience and have passed an examina- 

tion in practical pharmacy: 

Robert Morse Flanagan 

Dezso Nemeth-Barath, Jr. 

The following had previously passed 
the theoretical examinations, and by 
virtue of heaving passed the practical 
examination at this time, registration 
was granted to them: 

Attison Leonard Barnes, Jr. 

Stanley Harvey Belford 

Jerome Alvin Berger 

Sister Geraldine Coleman 

Nancy Carole Conklin 

Joseph William Davies 

Louis Joseph Friedman 

Henry Joseph Glick 

Ronald Goldner 

Martin David Grebow 

Harold Theodore Hambright, Jr, 

Joseph Gold Handelman 
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WANTED! 
What are the services wanted from your Wholesaler? 

(Please check) 

. Largest inventories in entire trading area? 

2. Fast Service? Orders filled same day received? 

3. Liberal Terms? 40 days from start of billing? 

4. More Lines? Broad coverage in all fields? 

5. Liberal Cash Discount? 2% PLUS trade discounts? 

_ 6. Merchandising Counsel? New items, extra profit 
deals and inventory control? 

7. Free Daily Delivery? As many as 5 per week? 

8. Store Modernization? Advice and layouts no charge? 

9. New Fixtures? New Store? Experts at no cost? 

10. Complete Professional Management Service? Bulletins 
to Physicians? 

11. New Product Department Information? Automatic 
Shipment? Guaranteed Sale? 

12. Retirement Plan for your Future? With no charges for 
investment and administration? 

If your answers to these questions are "YES!', you will realize 

continuing benefits from the services of 

SMITH KLINE & FRENCH INC. 
America’s Foremost Service Wholesaler 

PHILADELPHIA = TRENTON WILMINGTON 

SF FH, 0%, OG. Ge Ge Ge He Ge We Me aM o%n aM e ohn 000 0% 
2, 

a CA? 2 o,% ®, AXA? 5? 0,0 0,0 7,9 0,9 0,9 ©, 0,0 9,0 0,0 0,0 9,0 08 00,0 %,° s 
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Tell them you saw it in “The Maryland Pharmacist” 
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Jessie Lois Havranek 

Sister Elberta Healey 

Leonard Horwits 

John Terence Jordan 

Fern Eugene Kenney, Jr. 

Morton Kousen 

Ronald Herbert Kronsberg 

Joseph Herman Lerner 

Irvin Isaac Levin 

Jerome Murray Levine 

Samuel Lichter 

Joseph Harris Morton 

Anthony Michael Palmere 

Richard Morris Pilquist 

Alfred Clair Plempel, Jr. 

Irving Jacob Raksin 

Harvey Morton Rapkin 

Theodore Lee Raschka 

Morton David Richman 

Leonard Joseph Sadowski 

Peter Paul Scali 

Jack Saul Shalita 

Joseph Saul Shapiro 

Martin Chaim Shargel 

Allan Robert Sherr 

Bernard Erwin Sherr 

Esther Harriet Shpritz 

Larry Albert Snyder 

Robert William Spiegelman 

Kenneth #dward Stank 

Elliot Sanford Tokar 

Albert Harry Warfield 

John David Warthe., Jr. 

DRUG STORE CHANGES 

New 

Peoples Service Drug Stores, Inc., No. 
195, 6917 Arlington Road, Bethesda. 

York-Seminary Pharmacy, Inc., Rob- 
ert Stofberg, Pres.: 3 E. Seminary Ave- 
nue, Lutherville-Timonium. 

Anthony Allen, IIT: 

wood Street, 

1654 N. Small- 

Balto. 16, Md. 

Thurmont Pharmacy, Henry J. August, 
Sr., Prop.; 12 E. Main Street, Thurmont. 

Thomas R. Palmer, 
Old Livingston Road. 

Palmer 

Accokeek. 

Drugs; 

Change of Ownership 

Lemler’s Drug Store, Abraham Lem- 

ler, Prop., formerly: Morris Kramer, 

Prop.; 1801 W. Lexington Street, Balto. 

WS, ING, 

Surratts Pharmacy, Inc., Richard J. 

Schneider, Prop., formerly: Clinton 

Pharmacy, Robert Jos. Barlow; Old 

Branch Avenue, Clinton. 

Mrs. Hattie R. Schapiro, formerly: 

Samuel Schapiro, 7025 Brookville Road, 

Chevy Chase. 

Discontinued 

Abraham A. Lemler, Lemler’s Drug 

Store, 1401 W. Lanvale Street, Balto. 17, 

Md. 

Philip Bettigole, 

sional Pharmacy; 

Silver Spring. 

Bettigole’s Profes- 

1101 Spring Street, 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

Pacquin's Silk 'n Satin 
and Ben Gay 

Featured in all BMPA Stores 

. Dial 123 Live Radio 
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GiLt EDGE PHOTO SERVICE 

1421 AISQUITH STREET 

BALTIMORE 2, MD. 

PLAZA 2-3431-32 

Photo finishing by 
Gilt Edge, once every day 
will cure you of your 

photofinishing headaches. 

Al Heydemann 

BLACK & WHITE 

329 

“Over 55 Years Service To 
Baltimore Druggists”’ 

Trojans 
Guardians 
Lambskins-Wet 
Dr. West's Toothbrushes 
Davol Rubber Goods 
Ace Hard Rubber Combs 
Ajax Hard Rubber Combs 
Devilbiss Atomizers 
Camp Stationery 
Lacross Manicure Implements 
Mi'lers Forge Manicure Implements 
Jones Enamelware 
Gillette, Gem, Razors and Blades 
Schick Blades and Razors 
Eaton High Grade Stationery 
Becton Dickinson Products 
Kotex, Kleenex, Modess, Yes 
Tampax 
Doeskin Products 
Foster Forbes Glassware 
American Thermos Bottles 
Sheiks-Ramses 

Miller Drug Sundry Co. 
105 W. Redwood Street 
Baltimore 1, Maryland 

EOD OD?? PD? DV DDE DVD? OV DVD DLP PDD VLD PD LD LDL DLP LDL PLP ELD LD LD 

An Excellent Formula With Longer Profits 
Contains: D-Methorphan 

NTITUSSIVE WHICH SPEEDS RELIEF 
THE COUGH CONTROL CENTER 

N HABIT FORMING + + 

THE NATIONAL PHARMACEUTICAL MFG. CO. 
314 LIGHT ST., BALTIMORE 2, MD. 

RODD OOOO LDL OVD DEPP PIO DDD IID IOP 
Tell them you saw it in “The Maryland Pharmacist” 



330 The MARYLAND PHARMACIST Dec., 1960 

- CONTRIBUTIONS. 
HOW TO CHOOSE A WINNER 

John Sargeant, Executive Secretary 

Medical and Chirurgical Faculty of Maryland 

It isn’t always simple to pick a win- 

ner—such as it might be at the race 

track. That’s the consensus of the 

judges for Maryland in the National 

Pharmacy Week Window Display con- 

test. Not only are there innumerable 

details to watch for, but there is always 

the “sleeper’’ where a misspelled word 

can cause the elimination of a contest- 

ant or its dropping from first to third 

place. 

The first thing the judges look for 

in any display is clarity—and of course 

that it has complied with the rules of 

the contest. In the 1960 contest, the 

streamer, National Pharmacy Week, 

October 2-8, 1960, was required in the 

display. Despite this, there were several 

contestants who were eliminated be- 

cause this basic requirement was not 

met. 

Simplicity (clarity) counts a great 

deal for the ‘‘value and effectiveness 

of the message to the public.” If the 

viewer of a display finds it hard to 

understand what it is all about, the 

judges cannot be criticized for feeling 

the same way. Too often displays are 

put together in a “hodge podge”’’ manner 

without any symmetry and graciousness 

expected of a display, that is, ‘‘profes- 

sional (in) character, arrangements and 

details,” 

Nearly all contestants comply with 

the theme by working into the picture 

somewhere the words, “Your Pharmacist 

Works for Better Community Health.” 

Sometimes this is implicit in the theme 

chosen. However, it is better spelled out 
somewhere in the display, either in the 
background or in the foreground if the 
display is one that requires some type 
of interpretation. 

Other areas where “dropouts” are 
created unknowingly by the contestant 
are in the use of “brand name signs’”— 

with a specific product or pharmaceuti- 

cal firm mentioned in the display. This 

automatically eliminates those contest- 

ants. 

In the 1960 year, it was found that 

one pharmacist had listed the drugs 

used for treatment of certain diseases. 

under vegetable, animal, mineral, etc., 

but the judges found he had erred in 

more than one place by listing some 

drugs in the wrong category. 

Another misspelled the name of a 

disease—this nearly slipped past the 

judges’ eyes, but it was caught in time. 

Imagine the consternation in Washing- 

ton if Maryland’s winner were to end 

up in the finals only to be eliminated 

because of a misspelling. 

It’s hard to pick a winner—but it 

can be easier if all the small slips that 

pharmacists make in their displays were 

corrected in a final run-through before 

National Pharmacy Week starts. Have 

somebody else look over the technical 

aspects of the display. Have an artist 

on hand to check for symmetry, graci- 

ousness, simplicity and clarity. Follow 

his suggestions. You need not spend a 

great deal of money to have a winning 

display—many times the winners are 

found to be displays that are made from 

the simplest of materials and tools. 

You only need a sense of proportion; 

a good sense of spelling; and last but 
not least, the knowledge contained from 
your education as a pharmacist. But 

don’t forget—follow the rules and reg- 

ulations laid down. This seems to be 
the commonest error made in prepara- 

tion of the window display. 

CONTROLLED ACTION ORAL MEDICATION 
by B. F. Allen* 

The rush to prepare all sorts of medi- 

caments in some one of the controlled 

action forms has been so great that it 

is reported one manufacturer taunted 

*Associate Professor of Pharmacy, University 
of Maryland. 



Dec., 1960 The MARYLAND PHARMACIST 331 

G « { 

SODA FOUNTAINS & FOOD SERVICE EQUIPMENT 

AND SUPPLIES 

TAFT, WARREN & TAFT, Inc. 
ESTABLISHED 1909 

| : 

122-124 South Street ©@ Baltimore 2, Md. 

| Phone PLaza 2-2207 

| Exclusive Distributors For 

: 

: 

BLACKMAN'S FRUITS & SYRUPS 

*“*America’s Finest’’ 

Tell them you saw it in “The Maryland Pharmacist” 
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his competitors by preparing a so-called 

long acting placebo. 

The advantages claimed for these 

forms of medication are many and ably 

substantiated by a great number of pub- 

lished reports. 

Several workers have studied what 

they call the “physiological availability”’ 

of drugs in various preparations. Their 

studies are sufficiently convincing to 

warrant the statement that delaying 

absorption of the active ingredient to 

any dependable degree, inevitably does 

so at the expense of some loss in pre- 

cision of dosage. 

Administering a drug preparation by 

mouth involves many variables. It may 

enter a stomach with or without food, 

and with or without much gastric juice. 

It may remain there for widely variable 

periods of time and then be emptied into 

an intestinal tract, which also may 

vary as to the digestive juices with 

which it accosts the preparation and 

the rapidity of motion with which it 

transports it to the outside. 

A physician’s view of oral medication 

with preparations designed for delayed 

distintegration and absorption has been 

reported in a medical journal. The arti- 

cle states among other things, that the 

cautious physician would be wise not to 

become unwarrantedly optimistic as to 

the precision with which the prolonged- 

type preparations can achieve the 

theoretical goals envisioned for them. 

The earliest controlled action oral 

medication was in the form of an enteric 

coating. This type of coating is in- 

tended to resist stomach juices and 
dissolve in the intestine to release the 
underlying medication. Many of these 
products did not distintegrate at all and 
passed through the body to be excreted 

unchanged. 

The actual value of enteric-coated 
products has been questioned since the 
theory is based on the supposition that 
gastric juices are acid and intestinal 
juices are alkaline. However, it has 
been reported, that the gastric juice is 

not always acid and that much of the 

time the contents of the duodenum and 

upper half of the jejunum are slightly 

on the acid side. 

This led to the appearance of coatings 

which distintegrated in 6-8 hours re- 

gardless of the acidity or alkalinity of 

the digestive fluids. Also, other mix- 

tures of ingredients were claimed to give 

a product resistance to gastric juices 

for more than 10 hours. Recently, it 

has been reported that a new coating 

technique has been found to provide a 

steady and controlled supply of medica- 

tion over a 24-hour period or even 

longer. 

It has also been stated that new 

developments assure the stability of 

drugs normally destroyed in gastric acid 

medium and allows them to begin to 

disintegrate and release their contents 

in the duodenum and upper intestine. 

This permits highest possible absorption 

and utilization of dosage. Examples are 

Specially coated aspirin which gives full 

effectiveness without gastric upset and 

laxative drugs which give a more effec- 

tive action. 

The controlled action products have 

even come to the attention of the lay 

press. They have referred to a ‘“‘Gastro- 

intestinal Alarm Clock’”’ consisting of 

an outside coating which puts the user 

to sleep, an inner layer keeps him that 

way, and the core contains a stimulant 

that abruptly ends the nap. 

The commercial preparations are 

marketed in the form of capsules, tab- 

lets, and liquid suspensions under a va- 

riety of terms and trade-names. Some 

of them are made in alternating rings 

of coating material and drug, or in the 

form of separate layers (two or three). 

Still others are prepared by incorporat- 

ing the drug with sugar pellets or other 

nuclei, coating these nuclei with vary- 

ing thicknesses of a selected coating | 

material, and preparing the ultimate 

dose form by assembling an appropriate 
conglomerate of coated and uncoated 
pellets. 
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MANUFACTURING CO. 

Quality 
Hharmaceuticals 

hince 1863 

123 MARKET PLACE 

BALTIMORE 2, MD. 

® 

Peanut Butter Sandwiches 

Cookies & Snack Varieties 

meet 

TAKE-ALONG 

Hassidy, pardner 
This drug store cowboy is one reason 
your Austin stocks sell out 
so fast. Folks take along 
a package or two — back to the 
office, or for the trip in the car. 
A husky supply of Austin varieties 
pays off in fast turnover, 
repeat business, more profit! 
(Customer satisfaction, too.) 

Austin’s 
Box 1936 

Balto. 3, Md. 

Tell them you saw it in “The Maryland Pharmacist” 
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A number of pharmaceutical prepara- 

tions are based upon active ingredients 

forming complexes and compounds with 

ion-exchange resins in order to obtain 

the desired effect. 

Manufacturers have marketed tablets 

containing, in each outer layer, one 

therapeutic ingredient, and one or two 

therapeutic ingredients, in each tablet 

core, with a flavored layer around the 

core. In angina conditions, this tablet 

is taken sublingually for relief of pain; 

when the flavor disappears the remain- 

der of the tablet is swallowed. 

Several commercial products are avail- 

able which provide an unusually pro- 

longed duration of action without spe- 

cial coating, timed distintegration or 

any other device. This may result from 

the structure of the chemical substance 

or by a combination of drugs having 

similar actions but for different periods 

of time. 

Other drugs are reported to be rapidly 

and completely absorbed from the gas- 

trointestinal tract and to leave the 

bloodstream promptly. The drug then 

is said to be bound to the tissue where 
it exerts sustained protective action for 

up to 12 hours. 

It has recently been stated that sus- 

tained-release medication has been well 

accepted by both physician and patient. 

Also, as new techniques for testing and 
evaluation evolve, there will undoubtedly 

be even greater acceptance. 

The following commercial products, 
abbreviations and terms are associated 
today with controlled action type of 
oral preparations. 

Amodex Q1 (cap) 

Atratan Durabond2 (tab) 
Barbidonna D.A.3 (tab) 

Belakoids Tempotrol4 (tab) 
Bellergal Spacetabs5 
Berla Dexatal T.D.6 (cap) 
Biphetamine Strasionic7 (cap) 
Butibel Prestabs8 

Butisol R.A.8 (tab) 
Circulin’ (tab) 

Chestamine Timecaps? 

Chlorahist Spancaps1l0 

Conex D.A.1! (tab) 

Corovas Tymcapsé 

Coryz!2 (tab) 

Decominic!’ (tab) 

Desoxyn Gradumet!4 (tab) 

Dexaline L.A. w/Secobarbital 

Duracapé 

Dex-Ob!0 (tab) 

Digestules Timekaps15 

Donnagesic Extentabs16 

Evrodex Plus Tempules!7 (cap) 

Feosol Spansule!8 (cap) 

Geroniazol TT19 (tab) 

Histitrin Vi-Timesules® (cap) 

Isuprel Franol20 (tab) 

Lerja2! (tab) 

Medex Medsule® (cap) 

Medrol Medules?2 (cap) 

Meprospan23 (cap) 

Mestinon Timespanl8 (tab) 

Methamphetamine Ty-Med? (tab) 

Murel S.A.22 (tab) 

Myotrate Delacaps3 

Nalertan Tabules5 

Napril Plateau® (cap) 

Novahistine Singlet24 (tab) 

Novahistine L.P.25 (tab) 

Pabirin Buffered26 (tab) 

Paustabs27 

Peribar L.A.24 (tab) 

Permitil Chronotabs22 

Polaramine Repetabs29 

Preludin Endurets5 (tab) 

Primic Spacelet? (tab) 

Prymedon Spascapsé 

Pyribenzamine Lontabs24 

Pyrilamine Longcaps?9 

Quinaglute Dura-Tab S.M.30 

Real Sleep?! (cap) 

Resercen Timules® (cap) 

S.A. Vite22 (tab) 

Spastilowe CTR28 (cap) 

Sul-Spansion18 (liq) 

Sul-Spantabl1s8 

Super Dreen®2 (cap) 

Theral Granucap& 

Timed Bar Tropiné (cap) 

Tridecamine Dospan33 (tab) 

Tridex Junior Timed*4 (cap) 

Tri-Span35 (cap) 

Tussaminic? (tab) 
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Twin-Barb Improved?6 (tab) 

Vaso-89 Unicellese (cap) 

Vio-Dex Timelets!8 (tab) 

slow release 
repository release 
delayed action 
time controlled 
prolonged action 
timed disintegration 
sustained ionic release 
repeat action 
timed release 

10 gradual release 
11 dual action 
12 layered release 
13 gradual and continuous release 
14 long release 
15 immediate and uniform release 
16 extended action 
17 controlled disintegration 
18 sustained release 
19 timed control therapy 
20 flavor timer 
21 double release 
22 sustained action 
23 prolonged release 
24 long acting 

25 long acting principle 
26 sequential release 
27 day long action 
28 control time release 
29 prolonged-sustained action 
30 sustained medication 
31 double working 
32 time capsule 
83 continuous release 
34 slow disintegration 
35 spaced release 

386 twin-action 

ONDA1R0L WIOe 

INTERESTING FACTS 

Pharmacy Enrollment Up The 

13,606 pharmacy students in their last 

three years of training for 1960-61 rep- 

resent an increase of 1,077 students over 

the comparable group in 1959-60, for a 

gain of 8.6%. All districts except Dis- 

trict VII (Northwest area) showed in- 

crease in enrollments over the last 

academic year. There was an increase 

of 200 women students for a 13.6% 

increase over 1959-60. 

Fringe Benefit Growth Continues ... 

Employers are continuing to pay more 

for fringe benefits which, while sub- 

stantially improving employee well- 

being, have also added to the cost of 

doing business. 

Employees of 1,064 big and little busi- 

ness firms throughout the country aver- 

aged $1,132 in fringe benefits during 

1959 ($22.80 in such benefits for every 

$100 in wages), according to the U. S. 

Chamber of Commerce. 
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THEY 

WENT 

THAT-A-WAY... 

Abbotts and Jane Logan DeLuxe 

Ice Creams travel from freezer 

to customer as fast as a cowboy 

draws his shootin'-iron. 

If you want your cash register 

to have a spur-like jingle, jangle, 

jingle give us a ring at 

EDMONDSON 6-4000 

ABBOTTS DAIRIES, INC. 

45 S. CATHERINE ST. 

Baltimore, Md. 

SS SESS SSS) —) =) =) 3 
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The TIP... TOBACCO and TASTE 

your customers want...in the 

new, smart, small cigar! 

@ Flexible TIP on each cigar—for cool, 

comfortable smoking enjoyment! 

@ TOBACCOS... carefully chosen, carefully blended 

for air-light smoking pleasure! 

@ A TASTE that's smooth and satisfying every time! 

MURIEL Air- Tips 
It's the light cigar THAT KEEPS a cool head! 

DISTRIBUTORS 

Baltimore — Hagerstown — Washington 

Daniel Loughran Company, Inc. 
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Tell them you saw it in “The Maryland Pharmacist” 



NOW YOU CAN SERVE HOT 
IN-FRA-RED TOASTED SANDWICHES 
WITHOUT EQUIPMENT OR LABOR COST! 

A NEW NATIONAL SERVICE, Stewart In-Fra-Red, Inc., 

will provide you with a Stewart In-Fra-Red cookery and 

fresh cellophane wrapped sandwiches delivered regularly 

to your store. Placed in the cookery, the sandwiches are 

toasted in three mintutes by modern efficient in-fra-red 

cooking. You serve the sandwiches to your customers sani- 
tarily wrapped in cellophane. 

WHAT DOES THIS COST YOU ... NOTHING... not 
one penny for equipment, lease, or hidden charges. All you 
do is purchase a minimum of sandwiches each week. Your 
Stewart In-Fra-Red Commissary furnishes you with the 
attractive Stewart In-Fra-Red Cookery and delivers fresh 

sandwiches of choice ingredients made with the complete 

approval of your Board of Health. Attractive menu signs 

also furnished. 

THE NEW IDEA .... originated by Stewart In-Fra-Red, 

Inc., ... is in over 15,000 fountain and food service con- 

cerns in cities from coast to coast. Every Stewart In-Fra- 

Red Commissary is an established local business. You may 

consult your Chamber of Commerce, Dun and Bradstreet, 

and Better Business Bureau. 

Call or write for a free demonstration: 

Stewart In-Fra-Red Commissary 
360 SOUTH DUKELAND STREET 

BALTIMORE 23, MARYLAND 

CEnter 3-9110 
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e 7.8.1.P.8. TATTLER e 
OFFICERS OF THE TRAVELERS AUXILIARY 

MARYLAND PHARMACEUTICAL ASSOCIATION 1960-1961 

Honorary President--GEORGE S. EULER 
President—RICHARD R. CRANE 
First Vice President—EDWIN M. KABERNAGEL, JR. 
Second Vice President—H. SHEELER READ 

Third Vice President—JAMES A. ALLEN 
Treasurer—JOHN A. CROZIER 
Secretary—THOMAS J. KELLY 

Directors 
Chairman of the Board 

Albert Heydemann 

Directors for One year 
Joseph A. Costanza 
William H. Harrison 
Kenneth L. Mills 

Directors for Two years 
John C. Cornmesser 
George B. Rider 
Milton J. Timin 

Directors for Three years 
B. Dorsey Boyle 
Russell C. Eustice 
Joseph B. Herron 

MARYLAND PHARMACIST COMMITTEE 

Wilson Spilker, Chairman 

George M. Brandt Kenneth L. Mills 
eee 

Volume 19 

T.A.M.P.A. CHRISTMAS PARTY 

The T.A.M.P.A. “Christmas Party,” 
held Saturday, December 10th, at the 
Kelly Memorial Building was a rousing 
success. About sixty children and many 
adults turned out for this delightful 
party. There was carol singing, plenty 
to eat and drink, and good entertain- 
ment for all. Our luncheon committee 
(Al Callahan and his boys) served food 
and drinks and topped it with ice cream 
and cake and candy canes. 

The youngsters were entertained 
royally. Miss Kay from WBAL-TV 
opened the program with a magic show 
and thrilled everyone with her mystify- 
ing feats. Santa Claus showed up with 
gifts for the children and a photogra- 
pher to record each child as he or she 
sat on Santa’s lap to receive a gift. 
Additional entertainment was furnished 
by eight year old Mark Lewis who sang 
and played the accordion as he has done 
many times on the Collegian program 
over WMAR-TY. 

NEWS ITEMS 

Its good to see Emil Brandon up and 
around again after being confined to 

DECEMBER, 1960 No. 3 

his home for several weeks with a sud- 
den illness. 

Look for an announcement of our 
Good Will Meeting for January and the 
annual Oyster Roast in February. Make 
every effort to attend these two affairs 
and bring your friends. 

MARYLAND GRADUATE RECEIVES 

PROMOTION 
Milton B. Rosenberg has been ap- 

pointed to the position of Far East- 
ern Manager for the pharmaceutical 
line of the Pharmacuetical Division of 
Johnson & Johnson International. Milt 
recently finished a_ successful selling 
Managership of the McNeil Labora- 
tories, Inc. in Hawaii, where he ac- 
quired many friends and honors, among 
them membership on the Oahu Medical 
Council. Milt is also a member of the 
Rotarians and a Toastmaster. Combined 
with a degree from the University of 
Maryland Pharmacy School plus post- 
graduate work at Johns Hopkins Uni- 
versity and training in both retail 
pharmacy and hospital pharmacy, his 
successful sales background gives him 
a complete insight in his new area. 
Milt’s headquarters will be in Hong 
Kong and the area will cover the Philip- 
pine Islands and Thailand. 
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Nene 

FOR DRUG FIXTURES 

THAT SELL DRUGS 

BERNHEIM - SIEGEL CORPORATION 
401 E. PRICE STREET 

PHILADELPHIA 44, PENNSYLVANIA 

MODERNIZE 

FOR 

FULE 

PROFIT 

POTENTIAL 

INFORMATION WITHOUT OBLIGATION 

DISTRIBUTED THRU 

THE HENRY B. GILPIN COMPANY 
BALTIMORE - WASHINGTON - NORFOLK 

-_ 

Tell them you saw it in “The Maryland Pharmacist” 
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NO ONE 

Ever Outgrows the Need tor 

MILK 

GET THE BEST.... GET.. 

TRADE MARK i 

DAIRY PRODUCTS 

MU Iberry 5-3800 
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Tell them you saw it in “The Maryland Pharmacist” 
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NOW -IT-CAN-BE-TOLD-- 

MUTH BROS. 
in cooperation with 

STANDARC 
STORE EQUIPMENT CO. 

offer an exciting new 

PLAN OF PROGRESS 

AND PROFIT FOR 

ALL DRUG STORES 

NOW YOU CAN 
REMODEL YOUR 

THE NEW ENTIRE 

"M&S" PLAN DRUG STORE 
offers you or any part of it—or, build 

a new drug store from floor 
@ FREE DESIGNING AND to ceiling 
MERCHANDISING AND SAVE THE 
SERVICE MIDDLEMAN'S 

@ FINANCING TO SUIT PROFIT 
YOUR CONVENIENCE because the new "M&S" 

plan enables you to 

Without obligation—phone BUY ALL YOUR 
Muth or Standard for FIXTURES DIRECT 

more information 

MUTH BROS. : STANDARD 
and % Store Equipment 

COMPANY : COMPANY, INC. 
23-25 S. Charles Street = 1016 East Baltimore Street 
Baltimore 3, Maryland x Baltimore 2, Maryland 

PLaza 2-0480 = EAstern 7-0300 

Tell them you saw it in “The Maryland Pharmacist” 
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this is what GIL 

“Working with Gilpin is al 
partner! They certainly took a lo 

Starting when we had ¢ 
designed and outfitted our enti 

completely stocked the shelves! And, i 
they've. always kept the shel 

means even more—Gilpin uses time. 
they give us merchandising service . . 

control and sales procedure—a 
and efficiently—with results that 

GILPIN’ 
TO BU 
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an unseen 

shoulders! 

Ils, Gilpin 

) and then 

turnover, 

But what 

IVOICES 4. 

inventory 

it quickly 

it ledger!” 

Roop, Jr. 

macy, Inc. 

1, Virginia 

“HENRY B.” 
says: 

“Let us show you what we can do 
To plan a business just for youl” 

EPT OF DRUG MERCHANDISING IS DESIGNED 

TER, MORE PROFITABLE BUSINESS FOR YOU! 

-GILPI 
THE PROGRESSIVE FORCE IN MASS DRUG DISTRIBUTION 

DOVER Ad NORFOLK e WASHINGTON 

Con Uf any 
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“—= NEWS ITEMS :-- 

ROBERT L. SWAIN PHARMACY SEMINAR 

Dr. Robert L. Swain was honored at 

the 1960 Convention of the Maryland 

Pharmaceutical Association for his out- 

standing contributions to Maryland and 

American Pharmacy. 

In order to perpetuate this recogni- 

tion, a Seminar was established in his 

name to be held annually. It will be 

known as the “Dr. Robert L. Swain 

Pharmacy Seminar of the Maryland 

Pharmaceutical Association.” 

The first Seminar will be held in con- 

junction with the University of Mary- 

land School of Pharmacy in the new 

Library Auditorium on the Baltimore 

Campus of the University on March 23, 

1961. It will be an all-day event with 

morning and afternoon sessions. Lunch 

and parking facilities will be provided. 

A certificate will be issued to those who 

attend both sessions of the Seminar. 

An educational program is_ being 

arranged based on the modern practice 

of Pharmacy. The program will be of 
interest to all pharmacists. Reserve 
March 23rd for the Robert L. Swain 
Pharmacy Seminar. 

PHARMACY WEEK 
WINDOW DISPLAY CONTEST WINNERS 

The following judges met at the Kelly 
Memorial Building to judge the Mary- 
land entries in the National Pharmacy 
Week Window Display competition: 
Miss B. Olive Cole; Dr. Noel E. Foss, 
Dean of the School of Pharmacy, Uni- 
versity of Maryland; Mr. John Sargeant, 
Executive Secretary of the Medical and 
Chirurgical Faculty of Maryland; and 
Mr. Charles J. Neun, Proprietor of 
Morgan and Millard. 

After careful deliberation, the judges 
announced the following as winners in 
the State-wide Contest: 

First Prize—Milton <A. Friedman, 

Harris’ Pharmacy, Baltimore. 

Second Prize—Read Drug & Chemical 

Company, Harundale. 

Third Prize—Stephen J. Provenza, 

Medical Arts Pharmacy, Baltimore. 

Presentation of awards will be made 

at the Annual Convention of the Mary- 

land Pharmaceutical Association in July 

at the Shelburne Hotel in Atlantic City. 

The photograph submitted by the 

first prize winner, Milton A. Friedman, 

has been entered in the National Con- 

test conducted by the American Phar- 

maceutical Association. 

Although State-wide participation in 

Pharmacy Week was excellent, we re- 

gret that more photographs were not 

submitted in the Window Display Con- 

test. Most entries came from Baltimore 

City. 

As usual, several excellent entries 

were disqualified because of simple mis- 
takes. (See article written by Mr. Sar- 

geant on page 330). 

SQUIBB CONTINUES "PEOPLE ARE 

FUNNY" SHOW 

Signing of a contract renewing its 
sponsorship of TV star Art Linkletter’s 
program, ‘“‘People Are Funny,” for an 
additional 13 weeks is announced by 
E. R. Squibb & Sons. 

The Linkletter show is telecast on 116 
stations, coast-to-coast, on Sundays at 
6:30 P.M. (Eastern standard time). 
Squibb began sponsorship of the pro- 
gram last September and is promoting 
Vigran, a multi-vitamin supplement, as 
well as other Squibb consumer products, 
on the show and urging viewers to pur- 
chase their vitamins from their drug- 
gists. The 116 stations covered by the 
NBC network show comprise more than 
90% of U.S. TV coverage, reaching into 
more than 40,000,000 homes. 
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UNIVERSITY OF MARYLAND 

SCHOOL OF PHARMACY ALUMNI 

VALENTINE DANCE AND 

ENTERTAINMENT 

EMERSON HOTEL BALLROOM 

WEDNESDAY, FEBRUARY 8, 1961—9 ‘til | 

Ticket Committee 

Milton A. Friedman, Chairman 

Alexander M. Mayer, Co-Chairman 

Mary W. Connelly Robert J. Kokoski 
Richard R. Crane Louis Rockman 

Ronald Goldner H. Nelson Warfield 

Nathan I. Gruz Solomon Weiner 

TICKETS: $3.20 per person 

Support The Alumni Association 

Take Your Best Girl to the Alumni Valentine Dance 

_ 

FEET ET EET TERT TTT TTT TT TE TT TET ETE TTT TET TTT TTT TTT TTT TTT TTT TF 



346 The MARYLAND PHARMACIST Dec., 1960 
Mote otc ete ste ctccte ste steste tte te He gta cte te eats o%e Me Me Me Me o%e 0% o%e a Fe 2% .% .%, .% .% .%, O. .%. %. 0. ©. ©. @. @ © %. @. lo 050 050 050 050 050 Se 050 ofe oS fe tho 50 080 of0 of0 oe oe of of ofe o%e ake G9 9 99 GO HP 8 5 90 928 950 950 OLE HG HO 95 950 HO O50 O50 90 120 #50 90 HO HL0 HO HL6 050 O00 020 000 Oe 100 O50 OTe 

PRESIDENT'S MESSAGE 
BALTIMORE METROPOLITAN PHARMACEUTICAL ASSOCIATION 

Dear Fellow Pharmacists: 

My congratulations and best wishes to Sam Goldstein, your newly 
elected president! To the other officers! And to the members of the 
executive committee! The election to office, on December 28th, of this 
fine group of devoted men can only portend greater progressiveness of the 
Baltimore Metropolitan Pharmaceutical Association. 

Let me once again suggest that you take inventory as Maryland 
Pharmacists, not only of your stock in trade, but of your professional 
position in the community. As your professional status increases you 
will find that your remuneration in dollars and prestige will be enhanced 
proportionately. 

1960 saw the most successful Baltimore Metropolitan Pharmaceutical 
Association Banquet in our history, with the largest number of pharmacists 
in attendance ever recorded. 

1960 also saw the Association maintain a healthy, above average mem- 
bership. This membership strength denoting confidence in the Association, 
allowed us to resolve minor differences and formulate Pharmacy Legisla- 
tion of mutual benefit to all. Such support assures for you adequate rep- 
resentation and ultimate results. 

If you will give President-elect Sam Goldstein the same loyal support 
as evidenced during the past year, I am sure the Baltimore Metropolitan 
Pharmaceutical Association will continue to be one of the outstanding 
pharmaceutical organizations in the country. This, of course, depends 
on the present-non-members as well as the loyal members. 

In closing, I wish to express my humble gratitude to all those who 
worked so diligently to make my year in office so successful, and to the 
membership at large for allowing me the privilege of serving as President 
of a great Association—the B.M.P.A. 

I extend to you and yours all good wishes for a healthy, happy and 
prosperous New Year. 

Sincerely, 

GREGORY W. A, LEYKO 
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START THE NEW YEAR RIGHT! 

SUPPORT THOSE WHO SUPPORT YOU 

PAY 1961 DUES PROMPTLY 
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Mommy is beautiful. 

Daddy is strong. 

Santa is real. 

A child’s faith is absolute. 

Not so in the hard world 

of grown-ups. Faith is 

not lightly given nor 

quickly earned. 

That is why your faith 

in our policy 

is our greatest treasure. 

We guard it zealously. 

YOUNGS RUBBER CORPORATION 

145 Hudson Street * New York 13, N. Y. 

PROTe 
A c, Pe ee 

) 
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348 The MARYLAND PH ARM A Ciase. Dec., 1960 
Nance nnn nn SS 

Now! The Greatest Outdoor Advertising 
Campaign in MEADOW GOLD History! 

50 BILLBOARDS 
Strategically located all over town 
featuring the “Flavor of The Month”, 
month after month for a full year! 

~ 
Tie-in with this great promotion! 
Feature the MEADOW GOLD “Flavor of 
The Month” and CASH-IN with bigger sales! 

Tell them you saw it in “The Maryland Pharmacist” 
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Right In Your Own Back Yard 

® COMPLETE PHARMACEUTICAL DRUG LINE. Everyday delivery service, new product 

information cards with up-to-date dispensing information. All ethical drug houses 

represented. 

© COMPLETE PROPRIETARY DRUG LINE. Current deal information, price changes, complete 

warehouse stocks, fast, turnover merchandise. 

© PHARMACISTS SURGICAL SUPPLY. A complete line of surgical and sickroom items. 

© COMPLETE GIFT COSMETIC AND SUNDRY LINE. Annual Holiday Gift Show. 

© BUY BOOK: the most complete up-to-date buying guide available. Buy Book promotions 

are a planned series of sales events designed to build customer traffic. 

© EMERGENCY PRESCRIPTION SERVICE. Around-the-clock emergency service for pharma- 

cists in the Metropolitan area. 

® WEEKLY DRUG DIGEST. The latest summary of sure changes, new products and current 

deals. 

@ TELEPHONE ORDER SERVICE DEPARTMENT. A fast, daily, efficient, and accurate order 

service by experienced personnel. 

© LEGIBLE ORDER FORMS. Easy-to-read, easy-to-check typewritten forms accompany every 

delivery. 

BULMAN DESIGN AND MERCHANDISING SERVICE. World famous store engineering and 

layout facilities for building, remodeling, merchandising fixtures, profitable layout—inside 

and out. 

@ LOEWY MERCHANDISER. Regular sales and merchandising help on products and 

promotions. 

LOEWY DRUG CO., INC. 

“Professional Service for the Professional Pharmacist” 

1120 NORTH CHESTER ST., BALTIMORE 13, MD. 

Dickens 2-3610 

bd bb Lbddedtt Lat 
Tell them you saw it in “The Maryland Pharmacist” 
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APHA OFFICERS FOR 1961-62 

ELECTED IN RECORD VOTE 

J. Warren Lansdowne of Indianapolis, 

Indiana, former Chairman of the APhA 

House of Delegates (1958-60), is Presi- 

dent-Elect of the American Phar- 
maceutical Association. 

Past-chairman of the APhA Scientific 
Section, Rudolph H. Blythe of Phila- 
delphia, Pennsylvania, will serve as 
First Vice-President during 1961-62; 
and Noel E. Foss of Baltimore, Mary- 
land, is Second Vice-President-Elect. 

Two incumbent APhA Councilors were 
re-elected. Troy C. Daniels of San 
Francisco, California, former chairman 
of the APhA House of Delegates and 
Howard C. Newton of Boston, Mass- 
achusetts, immediate past-president of 
APhA, won election to three-year terms 
on the Council. The current president 
of the American Association of Colleges 
of Pharmacy, Henry M. Burlage of 
Austin, Texas, is the third Council- 
Member-Elect for a three-year term. 

The officers elected will be installed 
at the conclusion of the APhA annual 
meeting in Chicago, Illinois, the week 
of April 23, 1961. The present officers 
of the APhA who will continue to serve 
through the annual meeting next year 
are: Ronald V. Robertson of Spokane, 
Washington, President: Robert J. Gil- 
lespie of St. Joseph Michigan, First 
Vice-President; and John J. Dugan of 
New Haven, Connecticut, Second Vice- 
President. 

Officers of the American Pharmaceu- 
tical Association are elected in a mail 
ballot by all members in good standing, 
and the votes are counted by a Board 
of Canvassers appointed by the Presi- 
dent. The Board of Canvassers, consist- 
ing of Chairman John E. Donaldson of 
Washington, D.C. R. David Allen of 
Arlington, Virginia, and Kenneth Han- 
son of Bethesda, Maryland, met at 
APhA Headquarters on Monday, No- 
vember 21, 1960, to certify the results 
of the record vote. 

The Honorary President of the APhA 
is elected by the House of Delegates 

annually, and the Secretary and Treas- 
urer are elected triennially by the 
House of Delegates. Oscar Rennebohm 
of Madison, Wisconsin, currently serves 
as Honorary President, while William 
S. Apple of Washington, D.C., was 
elected Secretary and Hugo H. Schaefer 
of Yonkers, New York, was elected 
Treasurer for a three-year term at the 
1959 annual meeting. 

DEAN NOEL E. FOSS ELECTED SECOND 
VICE-PRESIDENT OF THE AMERICAN 
PHARMACEUTICAL ASSOCIATION 

Election of Noel E. Foss, Dean of the 
School of Pharmacy, University of 
Maryland, as Second Vice-President- 
elect of the American Pharmaceutical 
Association for the Association year 
1961-62 was announced recently by 
William S. Apple, Secretary. Dean Foss 
will be installed at the Chicago meet- 
ing of the Association scheduled for the 
week of April 23, 1961, and in his 
capacity as Second Vice-President will 
also become a member of the A.Ph.A. 
Council for the 1961-62 year. 

Dean Foss was born at Henry, South 
Dakota in 1906. He received the Ph.C. 
and B.S. degrees from South Dakota 
State and his M.S. and Ph.D. from the 
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DUES NOTICE 

Maryland Pharmaceutical Association 

Col ° Active Membership:—All registered pharmacists are 

eligible. Proprietors or owners (individual, partners, 

members of a corporation); pharmacist employees or 

managers. Annual dues are $25.00. 

= Affiliate Membership:—Non-pharmacist proprietors or 

owners: executives and managers of businesses and in- 

dustries allied with and serving pharmacy. Annual dues 

are $25.00. 

a Associate Membership:—Employees only; pharmacists 

and non-pharmacists. This category includes salesmen 

and medical representatives. Annual dues are $5.00. 

Baltimore Metropolitan Pharmaceutical Assn. 

Active Membership:—This includes pharmacy proprie- 

tors or owners and former owners. Annual dues are 

$10.00. 

aod e 

2. Associate Membership:—All employees are eligible 

for membership in this category. This includes sales- 

men and medical representatives. Annual dues are 

$5.00. 

Dues are payable January Ist ona calendar year basis from January 

Ist to December 31st, 1961. Membership is issued to individuals only, 

not on a company or store basis. 

e ©, 0, #9, 0.9% 8s Pasta stastoctestostestestestestestestestestesteste leone ele sre ate ore ae one ae One ofe afe ofe ae 070 oe oTe 050 o5e 050 85
0 a0 950 #20 050 #0 050 #5 

00 10 00 0,9 99 PO O0 O68 O09 OP 00,0 0,0 0,0 9,0 0,9 0,8 0,9 0,9 0,
9 0% Oe O50 00 #0 #0 0,9 09 19 9,9 09 9% oOo 9,0 0,8 0,0 0,9 9 0,9 000,99 0,0 09 OO HO 0,0 %0 0,9 0,9 09 %9 

w ao il 
7 ¢, 

“oe 



352 The MARYLAND PHARMACIST Dec., 1960 

University of Maryland. Following his 
employment in retail pharmacy at Hot 
Springs, South Dakota, and graduate 
study, he became professor of pharmacy 
at Duquesne University. Later, he was 
associated with Burroughs Wellcome 
and Company. During World War II 
he served as an officer in the Medical 
Department of the Army. Following 
work in the pharmaceutical department 
of the Calco Chemical Co., he became 
Assistant Dean and Professor of Phar- 
macy at the University of Illinois and 
returned to the University of Maryland 
in 1949 as Dean of the School of Phar- 
macy and Professor of Pharmacy. He 
is a life member of the A.Ph.A. having 
joined in 1931, and an associate mem- 
ber of the A.S.H.P. He is a member of 
the Maryland Pharmaceutical Asso- 
ciation, Phi Delta Chi, Rho Chi, Phi 
Kappa Phi, Sigma Xi, and U.S. Revision 
Committee. 

Retail Drug Sales Show Greatest % 
Gain for the first nine months of 1960 
compared with the nation’s other re- 
tailers. Total retail sales were up 1.9% 
compared with 1959, but the sales of 
drug and proprietary stores rose 5.4% 
during the same time. Listed below is 
the percentage change for different 
types of retailers comparing nine months 
of 1960 with the same period in 1959. 

Drugs, proprietary......... + 5.4% 

Gas. Service stations .... + 5.2 

Hood 7Gr0Up ae eee + 4.5 

Eat., Drink. places ....... a eet! 

Apparel Stores: 72) ae ea 

Gen. mdsé.eroup nae Sri) sre ay 

Department stores ........ + 2.4 

Automotive group ........ — 1.0 

Lumber, building, hardware — 2.2 

Furn:, appliances .22.... 2. — 2.6 

ts ep 

Termites -- Insects -- 

: EXTERMINATOR CO. : ° 
Since 186 0mm ss 

“Wise PROTECTION 
————___ Always Dependable 
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Sealtest Ice Cream 
Begin with ice cream . . . everyone loves it. FEATURE THIS 

Make it Sealtest, and you’re in. That’s be- 

cause customers just naturally cluster where- EXCITING 

ever Sealtest ice cream is displayed and sold. SPECIAL FLAVOR 

Not only do they go for Sealtest’s extra spe- 

cial flavors, but they make everyday specials 

out of those perennial favorites like Sealtest RED RASP BERRY 

vanilla, chocolate or strawberry. Remember, 

too, Sealtest ice cream is nationally adver- ROYALE 

tised. It’s pre-sold which means it turns over 

faster, brings in the profits faster. Sell the 

ice cream that’s always “something special.” 
AT YOUR 

Sealtest! 
FOUNTAIN AND 

FOR CARRY-OUT 

CUSTOMERS 
TRADE MARK 
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NOMINATING COMMITTEE NOTICE 

The Nominating Committee of the 

Maryland Pharmaceutical Association 

wishes to remind the members of the 

Association that it is in order to submit 

names at this time to the Committee 

for consideration as officers and mem- 

bers of the executive committee. 

As a guide we are quoting Article IV 

of the Constitution: 

OFFICERS AND EXECUTIVE 

COMMITTEE 

The Officers of this Association 

shall consist of a President, four Vice- 

Presidents, an Executive Secretary, a 

Treasurer, and an Executive Commit- 

tee composed of representatives of 

five districts, and Baltimore City, 

comprising the State of Maryland. 

Originally, each district shall have 

representation based on two members 

on the Executive Committee for each 

of the five districts and three mem- 

bers for Baltimore City, regardless of 

store population. After adoption of 

this Constitution, any of the five dis- 

tricts and Baltimore City shall be 

entitled to one extra member on the 

Executive Committee on the basis 

of one member for every twenty-five 

dues paid members in the district or 

Baltimore City. Representation shall 

not exceed five members to the Ex- 
ecutive Committee from any one dis- 
trict or Baltimore City. 

District 1: Eastern Shore. To in- 
clude the following counties: Caroline, 
Cecil, Dorchester, Kent, Queen Annes, 
Somerset, Talbot, Wicomico and Wor- 
cester. 

District 2: Central. To include the 
following counties: Anne Arundel, 
Baltimore, Harford and Howard. 

District 3: Southern. To include the 
following counties: Calvert, Charles 
Montgomery, Prince Georges and St. 
Mary’s. 

District 4: Northern. To include the 
following counties: Carroll, Frederick 
and Washington. 

District 5: Western To include the 

following counties: Allegany and Gar- 

rett. 

District 6: Baltimore City. To in- 

clude the corporate city limits. 

All officers of this Association ex- 

cept the Executive Secretary shall be 

elected annually by ballot, and shall 

hold office until their successors are 

elected and have qualified. The Ex- 

ecutive Secretary shall be appointed 

by the Executive Committee, to serve 

and act during the term of said Ex- 

ecutive Committee. 

Ex-Officio members may be elected 

annually by ballot, to the Executive 

Committee because of the office they 

hold. Ex-Officio members to the Ex- 
ecutive Committee shall not vote. 

The President of the Association 
shall become a member of the Execu- 
tive Committee for the year immedi- 
ately following his term as president, 
and he shall serve as chairman of 
the Executive Committee during this 
period. 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

Dual Filter Tareyton 

Featured in all BMPA Stores 

Dial 123 Live Radio 
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OREOLE PROVES 

your customers, not yOu, 

Boy for your air ‘conditioning. | 

CUSTOMERS CALL OFTENER 

stay longer, buy more ! 

I 

BUSINESS INCREASES 

up to 40% 

EMPLOYEE 

efficiency 

increases 

suRE oF MORE BUSINESS—MORE PROFITS 

Always call 
CEnter 3-1000 
The 

OREOLE 
Refrigeration Co. 
2308-10 FREDERICK AVE. 

BaLTimorE 23, Mb. 

Special 
terms to 

I 
| 
I 
| 
| 
| 

you CAN BE SURE... IFIT’S Westinghouse 

| 
| 
I 
I 
I 
I 
| 
| 
I 
| 
| 
| 

druggists. 
| 

| 
SPECIAL 

Winter 
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FIRST N.F. Xi INTERIM REVISION 

ANNOUNCEMENT IS RELEASED 

The first interim revision announce- 

ment for N.F. XI has been just issued 

by the Committee on National Form- 

ulary and approved by the Council of 

the American Pharmaceutical Associa- 

tion. 

Dr. Edward G. Feldmann, Director 

of N.F. Revision, notes that the an- 

nouncement includes a complete revision 

of the section on Antianemia Prepara- 

tions, which describes the procedures 

for evaluation of Oral Liver and 

Stomach Preparations and of Intrinsic 

Factor Concentrate. Also detailed are 

definitions for N.F. Units of antianemia 

preparations and the procedure for sub- 

mission by manufacturers of batch 

samples for certification and potency 

assignment. 

Eleven N.F. XI monographs are re- 
vised, several changes in the general 
notices and general tests section have 

been made, and certain requirements 

for light-resistant containers have been 

postponed until further notice. The 

revised monographs relating to the 

Vitamin B12 preparations and the sec- 

tion on Antianemia Preparations be- 

come effective January 1, 1961. Other 

items carried in the announcement are 

considered immediately effective. 

The complete text of the announce- 

ment was published in the November 

issue of Scientific Edition of the APhA 

Journal and will be included in the 

First Supplement to N.F. XI which will 

be issued at a later date. Copies of. 

the Supplement, when published, will 

be sent to all holders of N.F. XI who 

have returned the Supplement request 

card. Single copies of the N.F. XI In- 

terim Revision announcement, however, 

are now available at no charge by ad- 

dressing a request to the Scientific 

Division, American Pharmaceutical As- 

sociation, 2215 Constitution Avenue, 

N.W., Washington 7, D.C. 

McDOWELL, PYLE & CO., INC. 
(Est. 1892) 

Exclusive Distributor of 

SS gd (Ss 

SS <i 

— 9 “MONTREAL 

“THE CANDY OF EXCELLENCE” 

NATIONALLY ADVERTISED 

LExington 9-4987, 9-4988, 9-4989 

221-23 W. PRATT ST. BALTIMORE 1, MD. 

i 
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Give Your Consumer Customer A Choice 

Sales experts have worked out a system of selling that can make a 

tremendous difference in your sales. !t simply consists of giving the 

customer a choice. Here's how it works:— 

If you are selling a Hot Water Bottle and you finally ask the cus- 

tomer to buy a particular make of bottle, you are, in effect, giving 

him a choice between buying or not buying. But, if you give him a 

choice between two Hot Water Bottles, the emphasis is placed on 

buying one of them instead of on not buying a bottle. 

To put it another way, if you say to the customer, "Shall | wrap this 

bottle for you?" the customer might say "'yes'' or he might say "no". 

But if you say, "Which of the two excellent bottles is your choice, 

Mr. Smith?" the customer is likely to indicate the one he wants to 

purchase. It is unlikely that he'll switch the entire conversation around 

to say, "I don't want to buy either one.” 

Try it and see if this system of giving the customer a choice between 

something and something doesn't result in more sales than a choice 

between something an nothing. 

CALVERT DRUG COMPANY, INC. 

901 CURTAIN AVE. 

BALTIMORE 18, MARYLAND 

HOpkins 7-3609 

©, ©, ©, O_O. oO 0% o%m 0M ote areca sie vee ©. 0, 0, 0. © .0, © .#, 0. 9. 00. 0. 19. 0. 0. 19. 9 1%. 69. 49 He Me she aha ote 10 078 O70 8% HO ONG OOO TO OTe OL8 O08 O58 108 O50 #16 OO O5t 

RL RE ONL LS Os ee i a os 5 A a 

Tell them you saw it in “The Maryland Pharmacist” 



358 The MARYLAND PHARMACIST 1960 Dec.., 

JUSTICE DEPARTMENT ATTACKS 

PHARMACY’ AGAIN 

The American Pharmaceutical Asso- 

ciation has expressed deep concern over 

yet another U.S. Justice Department 

attack on the profession of pharmacy 

within the year. This time it strikes 

in California. The Justice Department 

is seeking to prove the pharmacists 

have “fixed” prices through use of a 

prescription pricing schedule. 

At the present time, a Federal Grand 

Jury is investigating whether retail 

prices of drugs in northern California 

are being “fixed’’ in violation of the 

Sherman Antitrust Act. 

This probe has sparked the California 

Attorney General to conduct his own 

inquiry concerning possible violations 

of the state’s antitrust laws. Further- 

more, the State legislative committee 

on social welfare recently announced 

plans to hear testimony on both whole- 

sale and retail drug pricing. 

In a parallel case against the Arizona 

pharmaceutical associations, the Justice 

Department relegates the profession of 

pharmacy to trade status, ignoring 

the professional services rendered in 

dispensing pharmaceuticals. The APhA 

has retained as co-counsel for the 

Arizona associations a nationally known 

law firm, well-versed in antitrust pro-_ 

ceedings. APhA’s counsel, in company 

with the Arizona association attorneys, 

presented argument for nearly four 

NEW! Easy to sell... 

NO 

DEPOSIT 

NO 

RETURN 

HALF QUARTS 

STILL AVAILABLE 

Suburban Club fine drinks 

in the large family size, 

10-oz. 

and 7-oz. split size. 

single drink size 

Check with your Driver-Salesman 
or Phone OR. 5-0100 

wns: 
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Fountain Customers Appreciate 

7 cher 
SANITARY WRAPPED 

Protecting your customers’ health is your 
duty. Sweetheart Sanitary Wrapped Drink- 
ing Straws afford’ this necessary protec- 
tion and your customers will show their ap- 
preciation through increased patronization. 
No extra charge for your ‘'Personalized" 
advertising imprinted on wrappers. 

If Your Wholesaler Can’t Supply You, 
Write or Phone: 

MARYLAND PAPER PRODUCTS COMPANY 
1100 South Eutaw Street - - - + Baltimore, Md. 

crowd 

pleasers | 
a la Lance! 

More people prefer and buy tasty Lance snacks than 

any other brand. And no wonder ... they’re always fresh 

and there’s a wide variety to choose from. Charlotte. 

Please your crowd. Display Lance. North Carolina 

nn TL EEE EES 

Tell them you saw it in “The Maryland Pharmacist” 
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hours on the basic issues involved, but 

as yet, the Judge has reserved opinion 

on these arguments. The APhA’s coun- 

sel has also conferred with the head of 

the Justice Department Antitrust Divi- 

sion in Los Angeles. 

In the California complaint, the 

Justice Department continually refers 

to pharmacists being “licensed to sell 

prescription drugs.” This charge ignores 

that pharmacists are professionals li- 

censed to prepare prescriptions which 

can only be dispensed according to a 

prescriber’s order and never can be 

merely ‘sold.’ 

Because of the similarities in the 

Arizona and California cases, the Amer- 

ican Pharmaceutical Association has 

completed arrangements to furnish the 

attorneys of the California associations 

with complete transcripts of the Ari- 
zona arguments, proceedings and the 
recommendations of the APhA counsel 
concerning procedures which might be 
utilized. 

1961 APHA CONVENTION PLANS SET 

Pharmacists traveling to the 108th 

annual American Pharmaceutical As- 

sociation convention in Chicago on 

April 23-28, 1961, will find a revised 

and improved convention format. The 

revisions have been made to better serve 

the needs of the participants in plan- 

ning the improvements and actions for 

the profession’s future. 

One major change in the convention 

format is the scheduling of the banquet 

on Thursday evening, April 27, while 

the final meeting of the House of Dele- 

gates and the final General Session will 

be held on Friday morning, April 28. 

Thus, the APhA convention activities 

will conclude Friday noon. 

Assuring the success of the entertain- 

ment of the convention from the musi- 

cale on Sunday evening, April 23, to 

the banquet on Thursday evening, is 

the 1961 Chicago Local Convention 

Committee headed by George L. Schar- 

ringhausen, Jr., who currently is pres- 

eOCHRAFETS 
CHOCOLATES 

Feature the candy that creates quick 
turnover and repeat business. Profit by 
the ever-growing demand for Schrafft's 
recognized by candy-lovers every- 
where as supreme in quality and flavor. 

It pays to promote Schrafft’s Chocolates! 

Distributed By 

ALLEN, SON & CO., INC. 
Phone CEnter 3-1300 

25 South Warwick Avenue 

Baltimore 23, Md. 

Tell them you saw it in “The Maryland Pharmacist” 
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ident of the Illinois Pharmaceutical 

Association. 

Thomas Vratny, executive secretary 

of the Illinois Pharmaceutical Asso- 

ciation, serves as secretary of the APhA 

Convention Committee, and Charles 

R. Walgreen, Jr., president of the Wal- 

green Co., serves as treasurer of the 

local committee. 

One of the highlights of the con- 

vention activities will be the General 

Session of the APhA on Wednesday 

morning, April 26, to review the Justice 

Department attacks on pharmacy and 

the professional fee concept of pre- 

scription pricing. The House of Dele- 

gates will meet on Monday morning, 

April 24, Wednesday afternoon, April 

26, in addition to its final session on 

Friday morning, April 28. 

The Secretaries’ Conference will meet 

on Saturday and Sunday, April 22-23; 

and the National Association of Boards 

of Pharmacy will meet on Monday and 

Tuesday, April 24-25. The American 

Association of Colleges of Pharmacy 

meets Sunday through Tuesday, April 

23-25, while the American Society of 

Hospital Pharmacists has scheduled 

meetings Sunday, Monday, Tuesday, 

and Thursday. The American College 

of Apothecaries will meet Friday after- 

noon and Saturday, April 28-29. 

Hotel reservation forms will be dis- 

tributed to all members early in Jan- 

uary, and will be published in the Jan- 

uary 1961 issue of the Journal of the 

American Pharmaceutical Association. 

A.PH.A. — N.A.R.D. EXECUTIVES PLAN 

MEETING WITH A.M.A. 

Presidents Tom Sharp (N.AR.D.) 

and Ronald V. Robertson (A.Ph.A.) 

announced that a meeting with top of- 

ficials of the American Medical Asso- 

ciation has been arranged for January, 

At a meeting held in Chicago, rep- 

resentatives of the Executive Committee 

of the N.A.R.D. and the Executive Com- 

mittee of the Council of the A.Ph.A. 

agreed to re-organize the National 

Pharmacy Committee on Relations with 

the Health Professions and to continue 

and expand the work of the National 

Pharmacy Committee through a Joint 

Committee. 

The Joint Committee, consisting of 

President Tom Sharp, Executive Com- 

mittee Chairman, Willard B. Simmons, 

and Executive Secretary John W. Dar- 

gavel, representing the N.A.R.D.,, and 

President Ronald V. Robertson, Council 

Chairman George F. Archambault and 

Secretary William S. Apple, represent- 

ing the A.PhA., will meet with corres- 

ponding officers of the American Medi- 

cal Association in January to explore 

programs of interprofessional coopera- 

tion in maintaining and improving the 

high standards of medical and phar- 

maceutical service which prevail under 

the free enterprise system in the United 

States. 

Secretaries Dargavel and Apple stated 

the serious and complex problems now 

facing pharmacy provide many oppor- 

tunities for cooperative efforts which 

require and deserve support by every 

pharmacist and pharmaceutical organ- 

ization in the country. 

Officials of the two national associa- 

tions attending the Chicago meeting 

were unanimous in their opinion that 

the high level executive participation 

on the Joint Committee could effect 

prompt determinations and concerted 

action in dealing with many of phar- 

macy’s current problems. 

Representatives of the N.A.R.D. in 

attendance at the meeting were: Tom 

C. Sharp, president of the N.A.R.D.; 

Willard B. Simmons, chairman of Ex- 

ecutive Committee; Carl Johnson, mem- 

ber of the Executive Committee; and 

Frank W. Moudry, past president of the 

N.A.R.D.; and John W. Dargavel, ex- 

ecutive secretary. 

The A.Ph.A. was represented by Ron- 

old V. Robertson, president, A.Ph.A.; 

George F. Archambault, chairman of 

Council; Grover C. Bowles, member of 

the Council, Hugo H. Schaefer, member 

of the Council, and William S. Apple, 

secretary. 
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SOCIAL SECURITY CHANGE 

All people receiving old-age and sur- 
vivors social security checks received 
a little slip in the envelope with their 
checks. This is one way the Social 
Security Administration is using to tell 
them of a change in the law as to how 
much they may earn and still receive 
their social security benefits. 

Under the old law, which will re- 
main in effect the rest of this year, a 
person can earn as much as $1,200 a 
year and still receive all of his benefits. 
For each $80, or fraction of $80 he 
earns over that, however, one month’s 
benefit is withheld. There are exceptions 
to this. Regardless of his total earnings 
a person May receive his benefit for 
any month he is 72 or over. He may also 
receive his benefit for any month he 
neither earns more than $100 in wages 
nor does substantial work in self-em- 
ployment. 

Beginning next year, a person may 
still earn as much as $1200 and receive 
all of his benefits. When he earns be- 
tween $1200 and $1500, he will have $1 
in benefits withheld for each $2 he 
earns. For earnings of over $1500, he 
will have $1 in benefits withheld for 
each $1 of earnings. As before, though, 
a person May receive his benefits for 
any month he neither earns wages of 
more than $100 nor works in self-em- 
ployment, regardless of his total earn- 
ings for the year. He will still receive 
his benefits for any months he is 72 
or over, also. 

Your local social security office has 
a booklet available describing the new 
earnings test in more detail. If you get 
the chance, stop by and ask for a copy. 
It’s free. Or, if it’s easier for you, call 
or write the office and ask them to send 
you a copy. They will be glad to. 

a ————— 

45th 

ANNUAL BANQUET 

BALTIMORE METROPOLITAN 
PHARMACEUTICAL ASSOCIATION 

Lord Baltimore Hotel 

Sunday, March 19, (96! 

Plan Now To Attend 
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A Special Flavor 

FRENCH NOUGAT 
Creamy smooth vanilla ice cream sparkles with jewel-bright bits of ruby-red 

and emerald-green pineapple. For extra color and flavor excitement, there's a 

generous sprinkling of chopped almonds and vari-colored miniature marsh- 

mallows. 

Always good taste... 

® Quality Flavors 

® Decorated Slices 

© Novelties 

® Ice Cream Molds 

DELVALE DAIRIES, Inc. 
2030 Harford Road e BElmont 5-1151 

Fast Movers in your Gigar Department 

Quality tobacco, competitive prices and smoker preference by a 

generation of Marylanders make these famous brands belong 

on display in your cigar department. 

Uncle Willie . Monument Square ® Monument Square 
Cigars Cigars @ Filter Cigars 

For a new experience with quick moving, fresher and preferred 

cigars .. . in boxes and five packs, call today. 

THE SCHAFER - PFAFF CIGAR COMPANY 

_ 630 S. WOLFE STREET — BALTIMORE 
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FTC CHARGES FALSE ADVERTISING 

West-ward, Inc., 745 Eagle Ave., New 

York City, which sells drugs to the 

United States Government and to re- 

tail druggists and pharmacists, hospitals 

and institutions, has been charged by 

the Federal Trade Commission with 

falsely advertising that it has an ade- 

quate control system and with making 

other false claims. 

Despite such statements as “quality 

control,” “quality control system” and 

“control system’ appearing in promo- 

tional material, the concern does not 
have an adequate control system, the 
FTC’s complaint alleges. 

The company also advertises that as- 
Says are performed on every prepara- 
tion sold, thus implying quantitative 
analyses are made of each preparation 
which assure the amount of each active 
ingredient, the complaint continues. 

In reality, it says, on some prepara- 
tions West-ward neither performs as- 
SayS nor makes quantitative analyses, 
and on others the purported assays are 
inadequate to assure that each active 
ingredient is actually present in the 
amount claimed. 

Also challenged is the representation 
that these purported assays on all pre- 
parations are performed in West-ward’s 
own laboratories. Many of the prepara- 
tions, the complaint points out, are 
made for the company by service con- 
tractors; in these instances many of 
such assays as may be performed are 
by such contractors and in their own 
laboratories. 

A further allegation is that West- 
ward has misrepresented the Stability 
of certain of its enteric coated tablets 
has been established as to potency and 
disintegration characteristics. 

JOIN YOUR 
ASSOCIATION 

LOCAL, STATE, NATIONAL 

“IN UNITY THERE IS 
STRENGTH." 
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LEDERLE NAMES CONSULTATION BOARD 

Eleven distinguished representatives 

of retail, hospital, and academic phar- 

macy will serve in an advisory capacity 

on the newly-instituted Pharmacy Con- 
sultation Board of Lederle Laboratories. 

In making the announcement Led- 
erle’s Trade Relations Manager, Max- 
well James, said that the purpose of 
the Board is “to recognize pharmacy’s 
growing responsibility in the advance- 
ment, by the health professions, of 
the quality and scope of medical care, 
and to assist Lederle in serving phar- 
macy, physicians, and the 
through sound and enlightened market- 
ing programs.” 

James indicated that the board will 
facilitate the exchange of opinions and 
information between all segments of 
pharmacy and Lederle in matters per- 
taining to sales promotion, advertising, 
packaging, and new products. In addi- 
tion, he said that the Board will advise 
Lederle concerning inter-professional 

relations, pharmacy education, and the 
viewpoints and opinions of the general 
public. 

Appointments to the Board are for 
varying terms in order to secure a 
broad and continuing selection of view- 
points from all aspects of pharmacy, 
James said. He also indicated that reg- 
ular meetings would be held and that 
Lederle would seek the advice of Board 
members on particular problems from 
time to time throughout the year. 

Appointments to the initial Board 
membership have been accepted by Lee 
Eiler, Dayton, Ohio; C.W. Evans, Cleve- 
land, Ohio; William Galbreath, Eureka, 
California; Robert Gillespie Benton 
Harbor, Michigan; Richard Henry, 
Madison, Wisconsin. 

Also Dr. Harold Hewitt, Storrs, Con- 
necticut; Leon Kahanek, Balletsville, 
Texas; Edward Mazilauskas, New York, 
New York; Mearl Pritchard, Buffalo, 
New York; Lee Stowell, Tacoma, Wash- 
ington; and Fred Tannehill, Pineville, 
Louisiana. 

public — 
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THANK YOU 

Our office would like to thank each and every one of you who 

were kind enough to take time out to talk to our representatives 

regarding Maryland Pharmaceutical Group Insurance revisions. 

If we can be of any further assistance regarding any insurance 

matters please always feel free to call. 

GREENE & ABRAHAMS CO., INC. 
E. A. Rossmann, President 

225 E. REDWOOD STREET 

Baltimore 2, Maryland 

LExington 9-8834 

National advertising helps 

you sell more CharmCraft 

Cards than ever before! 
* Complete Line 

* Scheduled, Personal Service 

* Latest Style Cabinets 

* Top Dollar Profits 

: Cherm ral: ubliohon 
WASHINGTON 

3132 M STREET, N. W., WASHINGTON 7, D.C. 
WASHINGTON: FEDERAL 3-1500 BALTIMORE: VERNON 7-4213 
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4,000 MD's DELIBERATE MEDICINE'S 

PROBLEMS AT AMA CLINICAL SESSION 

The American Medical Association’s 

Clinical Meeting in Washington, D.C., 

November 28 to December 1, was at- 

tended by nearly 4,000 physicians. The 

deliberations and policies which were 

presented at this meeting have far- 

reaching impact on the medical team, 

particularly pharmacy. 

AMA President E. Vincent Askey told 

the gathering that President-Elect 

Kennedy may try to carry out certain 

promises he has made in the field of 

medical care for the aged, but the AMA 

will continue to promote its views for 

the betterment of the public health for 

all groups. The principle of freedom 

of the individual, both of the doctor and 

the patient, are far more important 

than political expediency, he asserted. 

Emphasizing that “our policy position 

is in the best interests of all Americans, 

the aged included,” the AMA President 

stated that “our Willingness to defend 
this policy must be strengthened and 
maintained. Our allies . and our 
friends in Congress can be expected to 
battle once again to keep the sound 
legislation now in effect (the Mills-Kerr 
bill supported by AMA) and to maintain 
the principle of individual initiative, 
local determination, local administra- 
tion and local control.” 

The AMA took a middle-of-the-road 
attitude concerning generic names vs. 
tradename prescribing for welfare 
patients, emphasizing the physician’s 
freedom of choice according to medical 
principles. The AMA House of Delegates 
adopted a report which noted that the 
cost and utilization data available from 
direct payment plans have revealed 
that drugs are a factor in the steadily 
increasing expenditures for Medical as- 
Sistance. This report recognizes that 
the prescription is an intrinsic part of 
the physician’s treatment and if the 
patient does not obtain the prescribed 
medication or the welfare agency can- 
not afford the cost for its clients, much 

HOW TO HELP IN CASE 

OF A HEART ATTACK. ™*: 

Call the doctor at once. 

The most important thing to do is 
see that the patient has professional 
help as soon as possible. In the 
meantime, keep the patient com- 
fortable. 

Help the patient take the position 
that is most easy for him. (This will 
probably be halfway between lying 
and sitting. He usually cannot 
breathe comfortably if he lies flat.) 
Do not attempt to carry or lift the 
patient without the doctor’s super- 
vision. 

Loosen tight clothing such as belts 
and collars. 

See that the patient does not be- 
come chilled, but do not induce 
sweating with too many blankets. 

Do not give the HEE 

in to drink without 
patient anything 

doctor’s advice. 
( 

ee 

d 
PUBLISHED IN COOPERATION 
WITH YOUR HEART ASSOCIATION 

of the physician and hospital care may 

be wasted. 

The AMA report outlines areas of re- 

spsonsibility for welfare drug expendi- 

tures and points out that the welfare 

agency must be concerned with the care 

of the patient and the economical use 

of the public funds, but without inter- 

fering with proper medical treatment. 

The physician must consider both the 

medical and financial aspects of various 

acceptable modes of treatment to assure 

the economical use of public funds. 

And, the patient must be enlightened 

that he is also responsible to assure that 

care provided is both effective and eco- 

nomical. 

One specific suggestion of the report 

states that the physician should ex- 



Dec., 1960 The MARYLAND PHARMACIST 367 

amine his prescribing habits to deter- 

mine whether effective treatment at 

less cost can be accomplished by em- 

phasis on using U.S.P., N.F., N.N.D., 

and A.D.R. counterpart drugs, limiting 

refills, using standard packaged quanti- 

ties, and instructing the patient as to 

the proper use of the medication. 

In another action, the AMA House 

of Delegates directed the Board of 

Trustees and the Council on Medical 

Service to immediately assume leader- 

ship in consolidating the efforts of the 

AMA with those of the National Asso- 

ciation of Blue Shield Plans, the Ameri- 

can Hospital Association and the Blue 

Cross Association into maximum de- 

velopment of the voluntary nonprofit 

prepayment concept to provide health 

care for the American people, and that 

similar leadership be taken with private 

carriers and, where feasible, efforts be 

made to cooperate with other groups. 

(Prior to this action, a Board of Trus- 

tees proposal to establish a Joint Com- 

mission for the Promotion of Voluntary 

Prepaid Health Insurance, which would 

include nonprofit and commerical plan 

representatives, drew strong protests 

from a spokesman for the American 

Hospital Association, a sponsor of Blue 

Cross.) 

The AMA House of Delegates also: 

**acted to encourage the medical pro- 

fession to promote the widest possible 

use of the Salk vaccine and to estab- 

lish a proper committee to study the 

special problems involved in adminis- 

tering the Sabin oral vaccine; 

**decided that the AMA did not have 

the authority or resources to conduct 

a study of the pharmaceutical indus- 

try, as directed by the House of 

Delegates at the meeting in Miami 

Beach, Florida, in June 1960; 

*treferred a resolution calling for a 

clarification of the AMA’s position on 

the harmful effects of tobacco; 

**stated that the ambulatory clinic plan 

for the treatment of narcotic addic- 

tion is inadequate and medically un- 

sound and charged the Council on 

Mental Health to continue study of 

this subject; and 

**adopted a $20 increase in annual dues 

to be implemented over a two-years 

period; $10 on January 1, 1962, and 

$10 additional on January 1, 1963. 
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Every day is a happy day 

for Elsie. She works with 

pleasant people—the dealers 

who sell Borden’s Ice Cream 

and the folks who eat it. 

—Dordens 
ICE CREAM 

ORleans 5-0171 
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LOZENGES 

THIRTY YEARS OF FIRST AID 

FOR THROAT IRRITATIONS... 

THANTIS—The leading anesthetic-antiseptic lozenge, and 

the most imitated product in the lozenge field. 

THANTIS relieves soreness by the action of Saligenin, 
a non-irritating anesthetic. 

THANTIS combats infection by the action of Merodicein®, 
a long lasting antiseptic. 

Display THANTIS Lozenges at point-of- 

sale for rapid movement. 

Supplied in packages of one dozen vials of 

12 lozenges each. 

HYNSON, WESTCOTT & DUNNING, INC., 

Baltimore 1, Md. 
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Noxzema’s Great New 

Skin Lotion 

* 6 oz. bottle, retail price 89c. A fast growing companion 
to America's best known skin cream. Stock now for Fall 

Profits. 

NOXZEMA CHEMICAL COMPANY 
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THE PHARMACIST 

WHO BECAME A ONE-MAN CIRCUS 

In the center ring he performed his professional act—pharmacy. 

The customers applauded at the cash register. 

When stock from a lot of ‘bargain buys” piled up in another 

ring, he improvised a strong-man act to handle the warehousing. 

When suppliers’ invoices poured in, he tried a balancing act 

with the books. 

When his working capital became tied up in inventory, he took 

to walking a tightrope. 

Then one evening he noticed that the crowd cheered only his 

performance as a pharmacist. 

Moral 
The pharmacist is a ‘“‘star’ in his own right, and the 

, Lilly policy of wholesale distribution recognizes this. It 

provides a network of service wholesalers who are will- 

ing and happy to play the supporting roles. 

So if you're tired of being a warehouseman, ac- 

countant, and banker, get back your “‘star billing’ as 

pharmacist by routing your orders through one of the 

300 Lilly service wholesalers who serve the nation. 

190020 
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Founded 1894 

67 years Continuous Personalized Service 

THE HOWARD DRUG & MEDICINE CO. 

101 CHEAPSIDE 

BALTIMORE 2, MD. 

Drugs—P har maceuticals—T oiletries—Sundries 

Daily Delivery Service In The Greater 

Baltimore Area 

We Welcome Your Inquiry 

Call: PLaza 2-6290 

Tell them you saw it in “The Maryland Pharmacist” 
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ee Editorial ... 

SEMINARS 

Seminars are generally considered 

as an educational meeting of graduate 

students interested in a particular sub- 

ject, group of subjects, or profession. 

In this era of changing times, those 

engaged in the calling of Pharmacy— 

pharmacist, saleman, wholesaler—must 

remain a “student” and be ever alert. 

We must keep abreast of the times. 

Books, trade journals, newsletters, 

etc. are important medias, but not 

enough. Subjects of interest can be 

more fully explored at a seminar with 

its open forum discussions. 

With these points in mind, the Mary- 

land Pharmaceutical Association has 

established an annual seminar in honor 

of Dr. Robert L. Swain. Dr. Swain is 

a Marylander who has served Maryland 

and National Pharmacy with distinc- 

tion. He will be the Guest of Honor at 

the First Dr. Robert L. Swain Annual 

Pharmacy Seminar to be held on Thurs- 

day, March 23, 1961. 

The Seminar will be held at the new 

million dollar Health Sciences Library 

Auditorium of the University of Mary- 

land on the Baltimore campus. 

The one-day program will begin with 

registration at 8:30 A.M. The Seminar 

will begin promptly at 9:00 A.M. and 

conclude at 4:30 P.M. Luncheon will 

be served at the new Baltimore Union 
of the University of Maryland. 

The morning session will be devoted 

to a scientific presentation and discus- 

sion of the Psycho Therapeutic Drugs. 

Both energizers and tranquilizers will 

be covered from primitive times to the 

present. Dr. John C. Krantz, Jr., Pro- 

fessor of Pharmacology, School of 

Medicine, University of Maryland, will 

talk on the historical development of 

these drugs. Dr. Albert A. Kurland, Di- 

rector of Medical Research, Spring 

Grove State Hospital, will address the 

Seminar on the clinical application and 

results of Psycho Therapeutic Drugs. 

The afternoon session will be devoted 

to laws and regulations affecting the 

practice of Pharmacy and the drug 

business generally. The following out- 

standing speakers will address the 

afternoon session: Samuel L. Williams, 

Chief Project Attorney, Bureau of In- 

vestigations, Federal Trade Commis- 

sion; Wallace F. Janssen, Director of 

Public Information, Food and Drug Ad- 

ministration, Department of Health, 

Education and Welfare; and Wayland 

L. Speer, Assistant to the Commissioner, 

Legal Enforcement Section, Bureau of 

Narcotics, Treasury Department. 

These speakers will cover such sub-_ 
jects as: Counterfeit Drugs, Quack 

Remedies, False Advertising, Antitrust 

Policies, New Narcotic Regulations and 

Enforcement. 

The Seminar Committee has devoted 

much effort in selecting subjects of in- 

terest and expert speakers to present 

them. The Seminar is being held in an 

atmosphere of learning with due con- 

sideration given to comfort and con- 

venience. 

An attendance of 400 is anticipated. 

Programs and registration forms have 

been mailed to the drug stores of Mary- 

land, active and associate members of 

the Maryland Pharmaceutical Associa- 

tion and the alumni of the School of 

Pharmacy, University of Maryland in 

Maryland and the District of Columbia. 

Be informed—attend the Dr. Robert 

L. Swain Pharmacy Seminar. Enroll 

now for an educational day. 
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How will 

weight-watchers 

use Sucaryl’ 

in 1961? 

(Or, how versatile can a non-caloric 

sweetener be?) 

In trying to gauge Sucaryl’s versatility, 

you can’t just stop at three—or four, or 

five—general uses. Those weight-watch- 

ing customers of yours can be an ingen- 

ious lot, and it’s sometimes surprising 

‘how many interesting ways they can find 

to use the product. 

Winter celebrants, for instance, will carry 

the 100-tablet bottle along with them— 

perfect complement to a steaming ther- 

mos. Friday-afternoon hostesses, on, the 

other hand, frequently like to surprise 

the ladies with a Sucaryl-sweetened des- 

sert. (Thought for your wife?) And any 

social-minded weight-watcher worth his 

Sucaryl will tell you that you just don’t 

mix cold drinks with anything else. 

It’s as simple as this: Sucaryl belongs, 

when you’re watching your weight. It 

belongs in your store, on your counter. 

How many new customers will you have 

this week? 

ABBOTT 

®Sucaryl—Abbott’s Non-Caloric Sweetener 

101193 
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PRESIDENT’S MESSAGE 

Dear Fellow Pharmacists: 

As we plan for the year 1961 it becomes quite obvious that we do some 

serious thinking. New Year’s resolutions are of no consequence without resolute 

action and determination. Then again, resolutions are passe because of the 

fast pace we live under and the day to day changes taking place in our business 

and profession. 

Rather than resorting to day-dreaming and hoping that good fortune will 

smile benevolently upon us, we must establish a stringent code of self-appraisal 

and conduct. The design of such a pattern should be flexible ,subject to adjust- 

ment to meet the daily demands of our changing times. 

It is also important to put faith in others, especially the officers and leaders 

of organized associations. Your wishes should be made known to them through 

both the spoken and written word. Do not hesitate to make inquiry and demands. 

Those accepting the honor and privilege of office should also accept the respon- 

sibilities of that office. 

We are living in an age when to be well informed and well represented is 

extremely important. Economic conditions, as well as the development of govern- 

ment health programs, puts emphasis on interest in public affairs. 

Each pharmacist should make it his or her business to become acquainted 

with their local, state and federal legislative representatives. This acquaintence 

should not cease with the casting of the ballot. It should be carried to the 

point of true representative government. Make your opinions known and do not 

hesitate to request information and representation on your problems if and 

when necessary. 

Every pharmacist should become interested in community affairs. Get closer 

to the people on matters of civic and political interests. Their problems are also 

your problems and affect your livlihood. 

The Maryland Pharmaceutical Association is alert to the changes taking 

place. We try to be everywhere at the same time. With your interest and coopera- 

tion, a true measure of success can be expected in protecting the interests of 

Pharmacy. 

Sincerely, 

HAROLD M. GOLDFEDER 

President 
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CHANGE IN FORMAT 

Please note that improvements have been made in the format of the Maryland 

Pharmacist by the Publications Committee. The front cover has been changed; an 

index has been added; and the officers of the Baltimore Metropolitan Pharmaceuti- 

cal Association appear under a separate heading. 

\/ 0 Me Me taste cteat , Fo a%e ate ate aM \7 50 #5 90 #5 O50 050 He 056 45 O50 056 850 050 O50 050 820 020 120 950 120 80 050 150 950 150 950 050 050 20 950 000 HO He 0 Ae are Oe 



Jan., 1961 The MARYLAND PHARMACIST 375 

WHICH ONE FOR - 
YOUR OWN FAMILY? 
When you fill a prescription for your wife or your 

child, do you really feel that any of the generic 

products will do—that any brand is reliable—or 

is there one particular brand you would prefer? 

@ Don’t you find yourself choosing a specific 

“brand name” because you feel there is some- 

thing more behind the label statement—more 

care in selecting raw materials, intricate com- 

pounding, and exhaustive testing; and more 

knowledge of product problems and needs 

through continuing research? These are the 

intangibles which suddenly become very real 

when the patient is someone near and dear. 

@ You may not be able to measure all intangi- 

bles which add up to Lederle Quality, but 

they provide the true basis of physician confi- 

dence and trust—seen in the continuing pro- 

fessional choice of a Lederle brand. 

LEDERLE LABOPATORIES, a Division of AMERICAN CYANAMID COMPANY, Peari River, N. ¥. QD 

Tell them you saw it in “The Maryland Pharmacist” 
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Maryland Board of Pharmacy 
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NORMAN J. LEVIN, B.S. 
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Secretary 

301 WEST PRESTON STREET 

BALTIMORE 1, MARYLAND 

ES 

PRESCRIPTION PRODUCT 

LABELING CHANGES 

The Food and Drug Administration 

has amended its new regulations re- 

quiring changes in labeling used to 

promote the sale of prescription drugs 

to physicians. At the same time the 

Agency extended to February 7, 1961, 

the effective date of those parts of the 

regulations previously scheduled to be- 

come effective on January 8, 1961. These 

regulations were published in the Fed- 

eral Register on December 9, 1960. 

Time extensions also have been 

granted for compliance with certain 

parts of the regulations scheduled to 

have become effective on March 9, 

1961. 

As amended, the regulations will 

extend the March 9, 1961, date and 

make these other changes: 

1. Permit the use until January 1, 

1962, of labels already printed even 

though they do not contain all the 

information required in the order pub- 

lished in the Federal Register on De- 

cember 9, 1960, if the information is 

elsewhere on the package or in a 

brochure enclosed in that package. 

2. Permit until June 6, 1961, the 

marketing of drugs already packaged 

without code or control number on the 

carton if this number is on the label. 

3. Provide for continued use until 

January 1, 1962, of catalogs and price 

lists which have some information (but 

not full disclosure) if sent only to 

pharmacists and wholesale druggists, 

and not to medical practitioners. 

Where declaration of inactive ingredi- 

ents is required, flavorings, perfumes 

and colors may be listed as such, with- 

out naming each specifically. Trace 

amounts of harmless substances used 

only for individual product indentifica- 

tion need no declarations on labels. 

In the case of parenterals, water for 

injection as a vehicle need not be de- 
clared under the clarifying regulations. 

A substance added to make the solution 

isotonic or to adjust the acidity or 

alkalinity need only be listed by name 

and effect, without stating the per- 

centage. 

The regulations also were amended 

to make it clear that no package insert 

is required solely because the label bears 

the dosage information called for in 

another section. Mr. John L. Harvey, 

Deputy Commissioner of Food and 

Drugs, said that the basic question as 

to required package inserts is being 

considered in the light of all comments 

submitted in response to an earlier 

proposal published in the Federal Reg- 

ister July 22, 1960. Time for submitted 

comments expired December 22, 1960. 

LABELING REQUESTING 

OF PRESCRIPTIONS 

The question arises very often, should 

the name of the patient or the address 

of the patient appear on the label of the 

prescription. This is covered fully in the 

Federal Food, Drug and Cosmetic Act. 

Section 503 (b) (2) contains the infor- 

mation dealing with labeling. It reads: 

“Any drug dispensed by filling or re- 

filling a written or oral prescription of 

a practitioner licensed by law to admin- 
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_ dont be caught short 
People get mad when they can’t buy their favorite tasty 
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ister such drug shall be exempt from 

the requirements of section 502, except 

paragraphs (a), (i) (2) and (3), (k), 

and (1), and the packaging requirements 

of paragraphs (g) and (h), if the drug 

bears a label containing the name and 

address of the dispenser, the serial 

number and date of the prescription 

or of its filling, the name of the pre- 

scriber, and, if stated in the prescrip- 

tion, the name of the patient, and the 

directions for use and cautionary state- 

ments, if any, contained in such pre- 

scription.” 

It is evident that the law requires 

that the name of the patient, etc. ap- 

pear on the label of a drug dispensed 

on a prescription, if the name of the 

patient appears in the prescription. 

CHANGES IN FEDERAL NARCOTICS 

REGULATIONS EXPLAINED 

There have been two major changes 

in the federal regulations that appy to 

Narcotics, and both relate to exempt 

narcotics. The new regulations, effec- 

tive January 1, 1961, remove prepara- 

tions containing dihydrocodeinone from 

the exempt category, and designate a 

new class of preparation as Class “M” 

products. 

Highlights of the regulations are: 

DIHYDROCODEINONE PRODUCTS, 

formerly “exempt” now CLASS “B”, 

Dihydrocodeinone: Pharmaceutical 

preparations containing dihydrocode- 

inone and (otherwise known as Hydro- 

codone and distributed under such 

tradenames as Dicodid, Hycodan, Mer- 

codinone) or any salt thereof are no 

longer exempt narcotics. Preparations 

containing dihydrocodeinone and any 

salt thereof are now treated as Class 

“B” (oral) narcotics, so long as the 
dihydrocodeinone content of the com- 
pound does not exceed one and a third 
grain per ounce or one-sixth grain per 
dosage units. Dihydrocodeinone prepa- 
rations with a content in excess of the 
above will fall in the Class “A” cate- 
gory, which requires a prescription. 

STATUS UNCHANGED. Dihydro- 

hydroxycodeinone: This drug remains 

unchanged by the new regulation. It is 

in Class “B” (oral) narcotics so long 

as the drug, or any of its salts, is not 

compounded in excess of two-thirds 

grain per ounce or one-twelfth grain 

per dosage unit. Preparations contain- 

ing dihydrohydroxycodeinone in excess 

of such limits are in the Class “A” 

category of narcotics. 

Dihydrocodeine: Dihydrocodeine 

(otherwise known as Drocode, and sold 

under such trade names ad Didrate, 

Rapacodin, Paracodin, Parzone), is an 

entirely different drug and should not 

be confused with dihydrocodeinone. 

Dihydrocodeine preparations contain- 

ing not more than eight grains per 

ounce or not more than one grain per 

dosage unit are to be treated as Class 

“B” narcotics. But, pharmaceutical 

preparations containing not more than 

a half grain of dihydrocodeine, or any 

of its salts, per fluid ounce are exempt. 

CLASS “xX” PRODUCTS: The new 

listing of pharmaceutical preparations 

designed as Class “X” products reads 

as follows: 

(1) Pharmaceutical preparations con- 

taining not more than two grains opium 

per fluid ounce (or 1 av. 0z.); 

(2) Pharmaceutical preparations con- 

taining not more than a quarter grain 

morphine, or any of its salts, per one 

fluid ounce (or 1 av. o0z.); 

(3) Pharmaceutical preparations con- 

taining not more than one grain co- 

deine, or any of its salts, per one fluid 
ounce (or 1 av. 02Z.); 

(4) Pharmaceutical preparations con- 

taining not more than a half grain 

dihydrocodeine, or any of its salts, per 

one fluid ounce (or 1 av. o02z.); 

(5) Pharmaceutical preparations con- 

taining not more than a fourth grain 

ethylmorphine, or any of its salts, per 

one fluid ounce (or 1 av. oz.); 

Each of the above mentioned prep- 

arations shall in addition contain one 
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or more non-narcotic active medicinal 

ingredients in sufficient proportion to 

confer upon the preparation valuable 

medicinal qualities other than those 

possessed by the narcotic drug alone. 

(6) Pharmaceutical preparations in 

solid form containing not more than 

2.5 milligrams diphenoxylate and not 

less than 25 micrograms atropine sul- 

fate per dosage unit. 

“CLASS “M” PRODUCTS A FOURTH 

CATEGORY: Class ‘“M’” Products: The 

Federal Bureau of Narcotics has created 

a new class of pharmaceutical prepara- 

tions to be designated as Class “M” 

products. Pharmaceutical preparations 

will be classified as Class “M” products 

whenever the Commissioner of Nar- 

cotics, after consideration of the report 

and recommendations of an advisory 

committee, has determined that such 

products: 

. . Posses no addiction-forming or 

addiction-sustaining liability, or pos- 

sess such slight addiction-forming or 

addiction-sustaining liability as to 

create less risk of improper use than 

those preparations classified as Class 

“X’ products (exempt narcotics), and 

. . Do not permit the recovery of a 

narcotic drug having such liability 

with such relative technical simplicity 

and degree of yield as to create a risk 

of improper use. 

SYMBOL “M” REQUIRED: All prep- 

arations classified as Class “M” prod- 

ucts will have the symbol “M” super- 

imposed on the label of their containers. 

For exemption as a Class “M” 

product, a pharmaceutical preparation 

must meet the following conditions: 

(a) To be sold as a medicine only. 
A pharmaceutical preparation deter- 
mined by the Commissioner of Narcotics 
to conform to the standards set forth 
as a Class “M” product shall be exempt 
from stamp tax and the requirements 
pertaining to taxable narcotics only to 
the extent that it is manufactured, 
sold, distributed, given away, dispensed 
or possessed as a medicine and not for 
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the purpose of evading the provisions 

of the federal narcotic statute. 

(b) Records not required. Records of 

disposition of Class ‘‘M” products shall 

not be required. Manufacturers of 

Class “M’’ products shall maintain such 

records and render such returns as 

provided in the regulation. Pharma- — 

cists need not enter the sale thereof | 

in the Exempt Narcotic Registry Book. 

(c) Registration required. Every per- 

son possessing or dispensing a pharma- 

ceutical preparation conforming to the 

standards set forth as a Class “M” 

product shall register as required in 

section 4722 of the Internal Revenue - 

Code of 1954, as amended. Pharmacists’ 

Narcotic Tax Stamp Number will be 

required to order Class ‘“M” products 

from the wholesaler or manufacturer. 

So far only four classes of pharma- 

ceutical preparations have been desig- 

nated as Class “M” products. They are: 

(1) Pharmaceutical preparations con- 

taining noscapine (Narcotine), or any 

of its salts. 

(2) Pharmaceutical preparations con- 

taining papaverine, or any of its salts. 

(3) Pharmaceutical preparations con- 

taining narceine, or any of its salts. 

(4) Pharmaceutical preparations con- 

taining cotarnine, or any of its salts. 

None of the four classes of pharma- 

ceutical preparations of the above shall 

be limited by quantity of the narcotic 

drug, but the medication shall contain 

active or inactive ingredients of the 

type used in medicinal preparations. 

DRUG STORE CHANGES 

The following are changes in drug 

stores for December, 1960: 

New Stores 

Max Celler, President, Burgundy Park > 

Pharmacy, Inc., 804 Baltimore Road, 

Rockville, Maryland. 

Samuel Markin, Markin’s Pharmacy, 

3101 St. Paul Street, Baltimore 18, 

Maryland. 
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Closed 

M. Alfred Kolman, Oak Grove Phar- 

macy, 300 Holly Drive, Middle River Headquarters for 
20, Maryland. HOOVEN LETTERS 

Read Drug & Chemical Company, ROBOTYPED LETTERS 
Arthur Nattans, President, 3115 St. Paul LYKA TYPED LETTERS 
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Change of Ownership PRINTING 
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- CONTRIBUTIONS . 

THE STRUGGLE FOR PHARMACEUTICAL 

LEGISLATION IN MARYLAND 

*Morris Lindenbaum 

Down through the ages men have 

had to fight unceasingly for certain 

ideals conforming with their princi- 

ples. These ideals when made tangible 

have meant more to their fellow-men 

than to themselves. With such a spirit 

members of the Maryland Pharmaceu- 

tical Association fought for years until 

in 1902 they secured as their reward 

state pharmacy legislation. 

The Maryland Pharmaceutical Asso- 

ciation when completing organization 

in 1883 appointed a Committee on Leg- 

islation whose duty was to draft such 

laws necessary to protect the public 

from danger and loss resulting from 

the adulteration of food and medicine, 

and from the danger resulting from 

permitting incompetent persons com- 

pounding and dispensing medicines. 

The only law in Maryland in 1884 

protecting the public against fraud 

and incompetency in dispensing drugs 

and medicines to the sick was a local 

law applying to the City of Baltimore. 

The law, even though deficient when 

made, was further weakened by amend- 

ments which made it worthless to the 

public. These amendments were caused 

indirectly by suits brought by the Com- 

missioners of Pharmacy and Practical 

Chemistry against offenders of the law. 

The defendants secured as their counsel 

a prominent member of the bar who 

was also an influential politician. He 

placed the record of the cases of his 

clients before the legislature and by 

skillful means had the law amended 

into a limp and ineffective form. Gro- 

cers had found that the law conflicted 

with their attempts to supply the public 

with compounds of inferior quality. 

*Editor’s Note: This paper was submitted by 
Miss B. Olive Cole. It was written when Mr. 
Lindenbaum was a student at the U. of M. 
School of Pharmacy as a class assignment. 

The Legislative Committee, therefore, 

recognizing its duty, proposed a law 

which was to be taken to Annapolis 

by a sub-committee who were to use 

all honorable means to gain its en- 

actment into a law. This committee 

worked faithfully, but due to adverse 

circumstances their efforts were with- 

out avail. They were not god politicians. 

Two years went by before a new 

Pharmacy Law suitable for the entire 

state could be drafted. Five hundred 

copies of this drafted law were printed 

and mailed to pharmacists in the State 

of Maryland. What happened to this © 

proposed law was not then recorded. 

The regular conventions of the Mary- 

land Pharmaceutical Association were 

held in the years 1887, 1888, 1889, 1891, 

1892, but no published or unpublished 

record of the Proceedings of these years 

was found. The meeting which was to 

be held in 1893 was passed, while the 

meeting of 1894, held at the Blue Moun- 

tain House, was attended by a bare 

quorum and nothing more was done 

than elect officers and selected Bal- 

timore as the meeting place for 1895. 

Therefore, there were no Proceedings 

for these two years. 

The Proceedings of the Maryland 

Pharmaceutical Association of 1895 

show that there really had been action 

in the previous years. A very good 

bill had been introduced into the 

Senate on February 13, 1888, but it 

had been defeated. This bill had pro- 

vided for the proper examinations and 

registrations for pharmacists; for a 

Board of Pharmacy; for the proper 

sale and care of poisons; and to pro- 

hibit the falsification and adulteration 

of drugs. Even though defeated then, 

it brought action later on. In 1892 

the old pharmacy law that had been 

in existence in the City of Baltimore 

since 1872 was amended so that it was 

a protection to citizens and qualified 
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pharmacists by keeping incompetent 

persons out of the practice of phar- 

macy. This was a great stride, but not 

enough. The law was not state-wide; 

did not include control of the sale of 

poisons and other dangerous drugs; 

and it did not take care of adultera- 

tions and misbranding. 

New tactics had to be employed if 

results were to be obtained. Once more 

the bill had been a failure because 

country merchants, a number of whom 

were members of the House of Dele- 

gates, were afraid that their sales of 

drugs would be interfered with. The 

counsel employed by the Maryland 

Pharmaceutical Association suggested 

better organization, and agitation and 

education of the public. Some of the 

members wanted to allow any mer- 

chant selling drugs to become registered 

just to get a law passed and have 

something on the statute books. 

The following statements are quoted 

from two men—Dr. J. F. Hancock and 

Dr. Charles Caspari, Jr. on this point. 

They were real champions of the cause. 

It was due to efforts of men of their 

caliber that results were obtained. 

Dr. Hancock:—‘‘Some of the gentle- 

men thought to get anything on the 

statute books was a beginning. We 

want the best beginning we can get. 

When you get a law with many good 

qualities, then you can get amendments 

more easily than you can get original 

laws. I know it is a fact that some 

of the pharmacists as attested, have 

poisoned the minds of their legislators 

against the laws. They do not know 

what it means. Many thought it meant 

to legislate them out of business, or 

that it would require those men al- 

ready in business, who were not experi- 

enced pharmacists to pass an examina- 

tion before the Board. The man who had 

invested his capital and knew that he 

was ignorant would not willingly go 

before the Board, and the only way to 

reject them would be to get the legis- 

lators to refuse to favor the bill. But 
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if we make this an educational matter 

invoking the aid of every pharmacist 

to use his influence with the public, 

we will stand some chance of success.” 

Dr. Caspari:—“The colleges all over 

the country are increasing their de- 

mands upon their students, and if I 

were to say that every Tom, Dick 

and Harry who sells Blue Mass should 

be registered as a pharmacist in this 

State, I would resign from this As- 

sociation. This is a disastrous move 

to recognize men who simply sell Blue 

Mass and dose out quinine by the 

spoonful, and put them on a level with 

educated men.” 

So matters went on in the same 

way for two or three more years. New 

laws were formulated. Revisions were 

made. Newspapers came to the aid of 

the Pharmacy Law. Legislators became 

more friendly. The people were becom- 

ing more educated to the need of a 

Pharmacy Law for their safety and 

protection. Still no State Pharmacy 

Law appeared on the statute books. 

Various factors were the cause. The 

pharmacists did not cooperate effec- 

tively. Indifference and apathy ap- 

peared in legislative bodies. The coun- 

try storekeepers and their jobbing 

friends in the drug line still gave vent 

to howls that kept the bill from be- 

ing passed. 

In 1900 a satisfactory bill had been 

formulated. Provisions had been made 

to suit all interested parties. The bill 

had been approved by the Hygiene 

Committee and had passed successfully 

through three readings in the House of 

Delegates. It now went to the Senate 

where a majority support had been 

promised. However, it was reported at 

a time when its supporter were not in 

the Senate. Once more it was doomed. 

The bill had been killed by indefinite 

postponement. 

An editorial appearing in the Balti- 

more Sun of April 1900 best conveys the 

sentiments of the people of the state 

as to that legislation: “The Republican 
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Legislature of 1896 and 1898 were sub- 

jects of much scornful comment but 

the Democratic Legislature of 1900 

‘take the cake’ as a body utterly out 

of touch with the people and con- 

spicuously indifferent to popular in- 

terest. Besides ‘taking the cake’ it might 

just as well have taken everything else 

in sight, including the State House, 

which seems to have become of no 

further use to the people. There were, 

of course, some excellent men in the 

legislature, but the other kind were 

too many for them.” 

Although the defeat of 1900 was a 

bitter disappointment to the members 

of the association, it showed that the 
passage of the law was only a matter 
of time, a year or two at the most. 
This proved to be the case as three 
distinct laws were passed in 1902 after 

a long wait of fifty years for pharmacy 
legislation for the State. Besides the 
Pharmacy Law, the Substitution Law 
of Senator Bryan of Baltimore City and 
the Poison Law of Representative 

Henkel, also of Baltimore City, were 
passed. The Poison Law defined what 
was poisonous in the eyes of the law 
and provided that every sale of a 
poison must be registered by a phar- 
macist selling it, with penalty to neg- 

lect to do so. The article, its amount, 

name of purchaser, date of sale and 
Statement of intended use must be 
recorded. 

The Substitution Law said that any 
one who shall deliver to any person 
a drug, medicine or chemical prepara- 
tion for medical use, recognized or 
authorized by the latest edition of the 
United States Pharmacopieia, or pre- 
pared according to the private formula 
of some person or firm, other or dif- 
ferent from the drug, medicine, etc. 
recognized or authorized by the latest 
USP; or prepared according to private 
formulae of any person or firm, ordered 
or called for in a physician’s prescrip- 
tion, shall be guilty of misdemeanor, 

and upon conviction shall be fined or 

imprisoned, or both. | 

The Pharmacy Law was a long a 

from being perfect, but amendments 

in time would make it more and more 

what it should be. In later years Tal- 

bot County, which was exempted from 

the scope of the Pharmacy Law of 1902, . 

was brought within its scope; a new 

Narcotic Law was secured; and a State 

Food and Drug Law was passed to con- 
form with the national laws. 

Today, when we look back, we see 
how hopeless the profession of phar-— 

macy would be were it not for state 

laws and legislation. The representative. 
pharmacists and legislative committees 

of the different pharmaceutical asso-_ 

ciations and groups are continually 

striving to improve conditions for phar- | 

macy, pharmacists and the general pub- 

lic. New laws and measures are under 

consideration. Improvements are being 

made. Today everything is being done 

to foster the spirit of the pioneers who | 

had to fight every inch of the way. 
They were the real disciples of Galen 

and they have many followers who are. 

practicing the ideas of Galen. 

QUALITY CONTROL of PHARMACEUTICALS 

by B. F. Allen* 

The chief aim of those doing product 

control work is to exclude substandard 

preparations from the channels of 

trade. The growth and progress of 

every manufacturer depends upon a 

well-founded reputation for the quality 

of its products. Also, the future of a 

drug manufacturer is made more se- 

cure by eliminating all unsuitable 

products from the market. 

Drug manufacturing is merely the 

processing of purchased materials by 

human beings using machinery. If the 

purchased materials are suitable, and 

the people and machinery perform . 

properly, quality is assured. 

*Associate Professor of Pharmacy, University 
of Maryland. 
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However, there are many factors that 

make it difficult to prepare and market 

drug products of uniform good quality. 

As an example, the starting materials 

may not be just right and the human 

beings as well. as the machinery may 

not perform as they should throughout 

all of the operations. The developments 

in recent years have increased the dif- 

ficulties. Many of the newer drugs are 

very complex and developed through 

very delicate research. This also requires 

highly skilled technologists to produce 

large quantites of these new drugs. 

Some of the important procedures 

that are provided in a comprehensive 

control system, include the following: 

(1) standards and specifications are 

established for all purchased materials 

including drugs, chemicals, containers, 

and finishing supplies; (2) laboratory 

testing of the finished products as well 

as intermediates; (3) checking the ac- 

curacy of all weights, measures and de- 

vices used for weighing and measur- 

ing: (4) control of temperature, 

humidity and other conditions affect- 

ing the operations; (5) cleanliness and 

sanitation; (6) checking manufactured 

items at regular intervals to deter- 

mine the maximum normal and ab- 

normal shelf life. 

The pharmaceutical trade and pro- 

fession have gradually come to know 

the deep significance of a particular 

label and have placed implicit confi- 

dence in products bearing said label(s). 

There is, however, much more to a 

product than its label. There must be 

countless safeguards to assure that each 

product is the ultimate in quality. Thus, 

it is understandable that increasing 

effort must be placed on control in all 

manufacturing procedures. This effort 

toward control has been referred to as 

the “hidden factor of quality.” 

It is very important that every new 

batch of a product is similar in all 

respects to former lots. This includes 

such matters as color, flavor, odor, 

viscosity, and clarity of liquids; shape, 

size, thickness, hardness, taste, and 

texture of tablets; color, odor, consist- 

ency, and smoothness of ointments, etc. 

Recently it has been stated that less 

than one per cent of the drugs now on 

the market are Federally inspected. In 

fact, the Revision Director of the U.S.P. 

has indicated that there is not sufficient 

policing to insure that the U.S.P. stand- 

ards are met. 

Since 1938, there have been over 

10,000 new drug applications submitted 

to The Food and Drug Administration. 

This further shows the complexity of 

the problem with which we are faced 

today. It emphasizes that the phar- 

macist must depend upon the manufac- | 

turer for the effectiveness of a drug. 

Also, the manufacturer must possess 

that intangible something called integ- 

rity which is more than often the differ- 

ence between a good and poor product. 

This extra something may sometimes 

make a difference in the treatment of a 

patient. Therefore, one cannot afford 

to take chances on a product that may 

be inferior. 

In recent years, because of advances, 

etc. in the practice of medicine, as well 

as economic reasons, many of the large 

well-known manufacturers have dis- 

continued the production of a great 

number of galenicals and similar useful 

pharmaceuticals which are still pre- 

scribed by the physicians. Nearly all 

of these preparations are now manu- 

factured by small firms which may or 

may not have adequate procedures for 

controlling production, etc. Therefore, 

in many instances there may be a Sig- 

nificant difference in the quality of the 

finished product. Many individuals fail 

to realize that even flavors may be 

identical to the eye but different to the 

taste though the formulations are the 

same. The basic difference could be 

the unique flavor of one particular in- 

gredient developed and perfected to 

1an analysis of samples of ascorbic acid from 
15 different manufacturing firms showed that 
47 per cent of them failed to meet standards. 
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F.A. DAVIS & SONS, INC. 
MERCHANDISE YOUR CIGAR DEPARTMENT 

WITH THESE NATIONALLY KNOWN BRANDS 

CIGARS 

Anthony & Cleopatra Phillies Roi-Tan 

LaCorona Webster Florida Queen 

Bering Optimo John Ruskin 

Bock Royalist Lord Clinton 

PIPES 

Kaywoodie Yello-Bole Medico 

LIGHTERS 

Ronson Zippo Rogers 

FAMOUS SUNDRY LINES 

Timex Kodak Scripto Amity 

Telechron Polaroid Paper Mate Thermos 

Westclox Sylvania Parker Nylons 

PITT'S Sundae Toppings and Syrups 

SCHRAFFT'S CANDY 

Ask about our "NEW DAY CIGAR STAND” plan 

119 SOUTH HOWARD STREET 

Baltimore 1, Maryland 

MU Iberry 5-8240 

—————————————___________ 
aaa, 

Tell them you saw it in “The Maryland Pharmacist” 
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mask an undesirable taste. Uniform 

manufacturing and quality control 

would assure the same flavor from batch 

to batch, etc. 

The control department is actually 

the backstop of safety for the manu- 

facturer. It guards against liability, 

contamination, misbranding, misrepre- 

sentation, instability of active ingredi- 

ents, sub-standard raw material, and 

even excessive production costs. This 

insures quality in the finished product 

which is of utmost importance to all 

pharmacists and their customers. Also, 

one of the most important legal and 

moral obligations of a pharmaceutical 

house is to market preparations that 

will maintain their label values and 

initial appearance for the duration of 

their market or shelf life. 

The importance of uniformity of fin- 

ished commercial products is similar to 

the uniformity which should be attained 

by the pharmacist in his prescription 

compounding practice. A frequent phar- 

maceutical practice is to color prepa- 

rations for purpose of eye appeal, mask- 

ing, identification, and association with 

taste. Such coloring should be main- 

tained throughout the life of the prod- 

uct for fulfillment of the above purposes 

and also in consideration that the con- 

sumer may associate color maintenance 

with potency maintenance of the prod- 

uct. 

Much has been written and spoken 

about the use of so-called ‘‘equivalents” 

in place of specific preparations on pre- 

scriptions. It has been stated that one 

reason why equivalents are not equiva- 

lents is simply because often there is 

little or no control applied at any stage 

of their manufacture. Also, reliability, 

quality and purity are more important 
objectives than production of a par- 

ticular product at a cheaper price. 

It is almost impossible for another 

manufacturer to duplicate a liquid 

vehicle exactly. Hence, while the con- 

tent of the active ingredients may be 
identical, a variation in the vehicle may 

Jan., 1961 

produce a preparation which is not com- 

pletely compatible. Incompatibilities 

are not always immediately apparent 

but often develop upon standing. 

Recently, a comment appeared in one 

of the journals to the effect that no 

one can expect the retail pharmacist to 

check the quality of all the medicinals 

he buys for compounding purposes be- 

cause he lacks the training, the time, 

and the money to pursue such a prac- 

tice. Of course, this article riled many 

practicing pharmacists because they are 

capable of checking the quality of the 

items in many different ways without 

resorting to elaborate laboratory equip- 

ment, etc. 

A very sensible and practical solution 

to this problem would be a personal 

inspection and examination of a “pro- 

ducer” in a particular locality and the 

non-purchase of items from unknown 

outlets. Much of the aforementioned 

could be conducted very quietly and in 

an extremely professional manner. 

Insofar as the procedures are con- 

cerned, there is no real need in the 

majority of the quality control proced- 

ures, to expend enormous sums of 

money for elaborate equipment, etc. 

When the latter is absolutely necessary, 

work of this type can be easily per- 

formed by special analytical laboratories 

which are located in most of the met- 

ropolitan areas. 

In conclusion, similar problems con- 

cerning the quality of products exists in 

many other industries with which the 

pharmacist comes in very close contact 

—such as the food, cosmetic, soap, and 

electrical products industries. Therefore, 

it is very important that the practicing 

pharmacist know his manufacturer well. 

Also, the pharmacist himself, should be 

willing to consume or use the prepara- 

tions that he dispenses. 

PATRONIZE 

OUR ADVERTISERS 

THEY ARE OUR FRIENDS 
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DON'T BE 
CAUGHT 
SHORT! 

McDOWELL, PYLE & CO., INC. 
(Est. 1892) 

Exclusive Distributor of 

42 Os 
ned 6 CO 
WIS RRO 2 VA) 

“THE CANDY OF EXCELLENCE” 

NATIONALLY ADVERTISED 

LExington 9-4987, 9-4988, 9-4989 

221-23 W. PRATT ST. BALTIMORE 1, MD. 

Tell them you saw it in “The Maryland Pharmacist” 
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e T.A.1.P.A. TATTLER e 
OFFICERS OF THE TRAVELERS AUXILIARY 

MARYLAND PHARMACEUTICAL ASSOCIATION 1960-1961 

Honorary President—GEORGE S. EULER 
President—RICHARD R. CRANE Third Vice President—JAMES A. ALLEN 

First Vice President—EDWIN M. KABERNAGEL, JR. Treasurer—JOHN A. CROZIER 

Second Vice President—H. SHEELER READ Secretary—THOMAS J. KELLY 

Directors 

Chairman of the Board 
Albert Heydemann 

Directors for One year 
Joseph A. Costanza 
William H. Harrison 
Kenneth L. Mills 

Directors for Two years 
John C. Cornmesser 
George B. Rider 
Milton J. Timin 

Directors for Three years 
B. Dorsey Boyle 
Russell C. Eustice 
Joseph B. Herron 

MARYLAND PHARMACIST COMMITTEE 

Wilson Spilker, Chairman 

George M. Brandt Kenneth L. Mills 

a —————— 
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TAMPA GOODWILL MEETING 

T.A.M.P.A.’"S  Good-Will luncheon, 

which took place at the Brentwood Inn, 

on January 7th, featured CARE as a 

different way to express good will to- 

ward all men. Mrs. Mary Goodspeed, 

Field Director of CARE in the Mary- 

land-Delaware areas, spoke to our 

group about the good work that CARE 

is doing throughout the World, and 

showed us some very interesting pic- 

tures and slides of on the spot help 

that CARE has provided to unfortunate 

people of foreign countries. At this 

meeting T.A.M.P.A. offered to make a 

contribution to CARE to help them 

carry on the good work and build more 

good-will between the people of the 
United States and the people of other 

nations. This will be done. 

ATTENTION MEMBERS AND FRIENDS 

If you haven’t been coming to our 
regular monthly luncheons we think 
you should know that these meetings 
are becoming increasingly popular. Our 
luncheon and program chairmen have 
been providing us with a good variety 
of meeting places, food, and enter- 
tainment. 

Come to our luncheon next month 

and see for yourself. 

NATIONAL SALES AWARD 

TO TOM KELLY 

THOMAS J. KELLY 

Thomas J. Kelly, of Baltimore, a ter- 

ritory sales manager for Johnson & 

Johnson, has won the 1960 John F. 

Kiley Memorial Award, the company’s 
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highest sales honor. The presentation 

was made Dec. 14 at the Hollywood 

Beach Hotel in Hollywood, Fla., at the 

company’s annual sales and marketing 

conference. 

The award is made annually to the 

Johnson & Johnson salesman who ex- 

cels in sales achievement, in service to 

his community and in leadership quali- 

ties. Company sales representatives 

from all 50 states are eligible. 

Kelly, whose sales territory is Balti- 

more, joined the manufacturer of sur- 

gical dressings, baby and allied products 

in 1942. A native of Philadelphia, Kelly 

attended St. Joseph’s College and Johns 

Hopkins University. He served as a 

sergeant in the Pennsylvania National 

Guard for five years. 

He is chairman of the board of di- 

rectors and past president of the Trav- 

elers Auxiliary of the Maryland Phar- 

maceutical Assn., president of the 

Speakers Club of Towson, chairman of 

the Manresa Drug Group, a member of 

the Society of the Friendly Sons of St. 

Patrick and the Advertising Club of 

Baltimore. 

Kelly is married to the former Helen 

M. Monaghan of Bala-Cynwyd, Pa. 

They have four daughters and a son. 

PERSONALS 

CARMEL TO ATTEND 
HELSINKI OLYMPICS 

Simon Carmel, son of Ann and Joe 

Carmel, Avalon Pharmacy, will partici- 

pate in the International Games for 

the Deaf in Helsinki, August 6-10. 

Simon attends Gallaudet College. He 

is Gallaudet’s top tank star. He is one 

of twenty athletes chosen to represent 

the United States in the ninth Inter- 

national Games for the Deaf. 

MERMELSTEIN-ROBINSON ENGAGEMENT 

Mr. & Mrs. David H. Mermelstein 

_have announced the engagement of 

their daughter Ilona to Larry D. Robin- 

son, son of Mr. & Mrs. Lester G. Rob- 

inson. 

Robins 
JANUARY CHECK LIST 

Tear out for a handy check of 

your current stock of these 

Robins products that are receiving 

special promotion in your area 

THIS MONTH 

CO Tab. 100's () Tab. 500's 

Dimetane txpectoran 
Olba CO al. 

G ® 

Dimetane Expectorant-DC 
Olga. © Cal. 

NaClex’ 
CD Tab. 100's ([ Tab. 500's 

Phenaphen’ 
(© Cap. 100's () Cap. 500's (7) Cap. 1000's 

Phenaphen «is, Codeine 
CO Cap. 4 gr. 10's (7) Cap. % gr. 500's () Cap. ¥% gr. 100's 

CO Cap. % gr. 500's (Fj Cap. 1 gr. 100's (7) Cap. 1 gr. 500's 

Allbee with C 
{F Cap. 100's () Cap. 500's () Cap. 1000's 

Adabee 
( Tab. 100's (7) Tab. 500's 

Adabee-M 
( Tab. 100’s (2 Tab. 500’s 

NEW ® 

p Extentabs 

Why not check your stock of ¥ 

all Robins products at the same time ¥ 

—and be prepared if 

A. H. ROBINS CO., INC., RICHMOND 20, VA, 

395 
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OUR FRONT COVER 

Continuing the retailer public rela- 

tions program that has proven so suc- 

cessful, the National Wholesale Drug- 

gists’ Association has issued a new Set 

of six truck posters to be displayed on 

the sides of over 500 wholesale drug 

delivery trucks throughout the United 

States and Canada during the coming 

year. 

Instituted in 1958, the NWDA truck 

poster program has grown every year 

since. It was set up to remind the 

public that the best place to buy health 

and beauty items is in their neighbor- 

hood pharmacy. Continuing the themes 

established in previous years, six new, 

23” x 35’, colorful, weatherproof posters 

were designed to be changed every two 

months, with each theme tieing in with 

the time of year the poster is on dis- 

play. 

The six themes which have been 

highlighted on this year’s posters are: 

1. BUY YOUR HEALTH AND BEAUTY 

ITEMS FROM YOUR PHARMACIST 

(Jan.-Feb.) 

2. YOUR MOST PRECIOUS POSSES- 

SION Your Family’s Health 

Trust Your Community Pharmacist 

(March-April) 

. CONSIDER A CAREER IN PHAR- 

MACY ... For details consult your 

Community Pharmacist (May-June) 

4. BUY YOUR VACATION NEEDS AT 

YOUR NEARBY PHARMACY (July- 

Aug.) 

5. NATIONAL PHARMACY WEEK... 

Oct. 1-7... VISIT YOUR PHAR- 

MACIST (Sept.-Oct.) 

6. IS YOUR MEDICINE CHEST PRE- 

PARED ... For Emergencies . . 

For Health ... For Beauty ... Your 

Nearby Pharmacy is Your Most De- 

pendable Source (Nov.-Dec.) 

(ae) 

NEWS ITEMS 

MEET THE PRESIDENT 

SAM A. GOLDSTEIN 

The Annual Meeting and Election of 

Officers of the Baltimore Metropolitan 

Pharmaceutical Association was held 

at the Kelly Memorial Building on 

December 28, 1960. Sam A. Goldstein 

was elected 3lst President of the great- 

er Baltimore Association. 

Sam is a native of Baltimore and has 
resided in Baltimore all of his life. He 

attended the Baltimore public schools 

and he is a graduate of the Baltimore 

City College. He graduated from the 

University of Maryland School of Phar- 

macy in 1930. 

President Goldstein is the owner of 

the Lincoln Pharmacy in Baltimore. 

He is also Vice President of the Regal 

Building and Loan Association and dab- 

bles in real estate. 

Sam has taken a keen interest in 

organizational work. He is an active 
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\ Sure Cure sossertevcerseres ton OAC TN [ 

JERE’S JUST es 
HE DOCTOR ORDERED: 

- National 
Pitched ier i 

\dd to 

Your Earnings 

Vithout Any 

Cash Outlay 

10 INVENTORY 
NO INVESTMENT! 

FOR THE PROFIT-MINDED. 

USE THE 

COMPANY THAT 

HELPS YOU THE MOST 
National Express Company 
MONEY ORDERS 
1520 Market St., Phila. 2, Pa. 

Tell me—without obligation—how | can profit 
more with National Express Company MONEY 
ORDERS. 

Name 

Address 

Fh ——E———_—— tate ene Se Pee 
1520 MARKET STREET 
PHILADELPHIA 2, PA. DON'T. -DELA 
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@ Printed — easy to 
read. 

@ Shows retailer's per- 
manent Narcotic 
Number on each in- 
voice — always at 
his fingertips. 

bg 

@ Makes pricing easier 
— contains Fair 
Trade Minimum or 

Suggested Retail. 

® Discounts show in 
dollars and cents — 

not in percentages. 

@ Accurate— machine 
tabulated — elimi- 
nates human error. 

@ Duplicate invoice at- 
tached — simplifies 
record-keeping, 
even when original 
is returned to manu- 
facturer for quantity 
rebate. 

THIS INVOICE is en- 
closed with the mer- 
chandise delivered— 
no waiting. 

Hen 7 Y BL. 
4 

INCE 1845... THE PROGRESSIVE FORCE IN MASS DRUG DISTRIBUTION 

ALTIMORE e DOVER ° 

Shows total number : 
of lines. 
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GILPIN’S 
modern concept 

of drug distribution 

USES 

UNIVAC 
to save you time, 

trouble and 

money! 

GILPIN ..,.., 
® WASHINGTON 
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member of the Maryland Pharmaceuti- 

cal Association. He is Vice President 

of the University of Maryland School 

of Pharmacy Alumni Association and 

the University of Maryland Alumni Club 

of Baltimore. In these capacities he has 

proven adept in organizing and presid- 

ing over meetings. He also serves on 

humerous pharmaceutical committees. 

Our President devotes considerable 

time and effort to fraternal and re- 

ligious organizations. Sam is Chair- 

man of the Board of Har-Zion Tifereth 

Israel Congregation. He is a Mason, 

member of the Golden Eagle Square 

and Compass Club, and the Arex Club. 

Sam is married to the former Sarah 

F. Feldman. They are the proud parents 

of two daughters, Mrs. Etadean Epstein 

and Mrs. Simone Rosenbloom, who are 

both wives of pharmacists. 

Our new President has prepared him- 

self for his post of leadership. He is 
studious, seriously interested in the 
problems of the day, and has the ability 
of perception and understanding. He 
does not shirk his responsibility and 
follows each project through to its 

conclusion. With such qualities and de- 

votion, we predict a successful year for 

President Goldstein. Let’s all see that 

the prediction comes true. 

BALTIMORE METROPOLITAN 

PHARMACEUTICAL ASSOCIATION 

PHARMACY WEEK WINDOW WINNER 

The Baltimore Metropolitan Pharma- 

ceutical Association conducts an annual 

window display contest in conjunction 

with National Pharmacy Week. 

The display awarded first prize in the 

1960 Contest was submitted by Joseph 

U. Dorsch and Victor H. Morgenroth, 

Jr. of the Edgewood Pharmacy, 3514 

Edmondson Avenue. 

Second prize was won by Cermak’s 

Pharmacy, and third prize by W. Scott 

Walb and Son. 

All three prize winners will be award- 

ed plaques at the 45th Annual Banquet 

of the Baltimore Metropolitan Pharma- 

ceutical Association to be held at the 

Lord Baltimore Hotel on March 19th. 

FIRST PRIZE WINDOW DISPLAY 

japeUTiC : Be ccines |. 
» yace! me AGENTS — Which Prewonl 

and MODIFY DISEASE 

SMALLPOX VACCINE 

: Your PHA RMA CIs T Works Fo B effer nh Health 

EDGEWOOD PHARMACY 
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THE OUTSTANDING SOCIAL EVENT OF 1961 

45th Annual Banquet and Dance 

BALTIMORE METROPOLITAN PHARMACEUTICAL 
ASSOGIATION 

LORD BALTIMORE HOTEL 

Sunday, March 19, 1961-6:30 P.M. ‘til ? 

Continuous Dance Music 

Favors for the Ladies 

Giant Valuable Plunderboxes for Dues Paid Members 

An Evening of Surprises 

COMMITTEE 

Jerome J. Cermak, Chairman 

Aaron M. Libowitz, Vice-Chairman 

Jacob L. Richman Jerome A. Stiffman 

Alexander J. Ogrinz, Jr. Herman B. Drukman 

Bernard Cherry Victor H. Morgenroth, Jr. 

Charles J. Neun Solomon Weiner 

H. Nelson Warfield Charles E. Spigelmire 

Limited Number of Ticket To Be Sold 

Make An Early Reservation 

CALL: Bernie Cherry, 4627 Harford Road 

HAmilton 6-4100 

TICKETS: $11.00 per person—tables of ten 
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Baltimore Metropolitan Pharmaceutical Association 
OFFICERS 1961 

Honorary President—CHARLES J. NEUN 
President—SAM A. GOLDSTEIN 

First Vice President—JEROME J. CERMAK 
Second Vice President—AARON M. LIBOWITZ 

Third Vice President—JOHN F. NEUTZE 
Fourth Vice President—IRVING I. COHEN 

Secretary—JOSEPH COHEN 
Secretary Emeritus—MELVILLE STRASBURGER 

Treasurer—CHARLES E. SPIGELMIRE 
Treasurer Emeritus—FRANK L. BLACK 

EXECUTIVE COMMITTEE 
Chairman—GREGORY W. A. LEYKO 

MARION R. CHODNICKI JACOB L. RICHMAN 
JOSEPH U. DORSCH JEROME A. STIFFMAN 
DONALD O. FEDDER MYER STOLER 
WILLIAM Y. KITCHIN A, FRANK TURNER 

FRANCIS S. BALASSONE, Ex-Officio 

PRESIDENT'S MESSAGE 

Dear Fellow Pharmacists: 

It is with a sense of pride and humility that I accept the great 

honor you have seen fit to bestow upon me by electing me President of 

the Baltimore Metropolitan Pharmaceutical Association for the year 1961. 

With your aid and cooperation, and the supreme guidance of the 

Divine Providence, it is my anticipation and hope that the year 1961 will 

be one of the finest of many fine years in the annals of the Association. 

We are well on our way to accomplish this goal. 

Immediately after the Annual Meeting and Election of Officers in 

December, the Social Committee was selected to plan the 45th Annual 

Banquet of the Baltimore Metropolitan Pharmaceutical Association. As 

you read this message, plans have been completed for an outstanding 

social event to be held at the Lord Baltimore Hotel on Sunday, March 

19th. 

All committees have been appointed for the year. Each committee- 

man has been advised of his appointment. The committees are now at 

work striving to serve the members of the Association, and to assure a 

banner year through cooperative results. You can do your share by re- 

sponding to the efforts of the Association. By doing this you will reap 

your individual harvest of progress. 

Meetings are an important planned function of keeping abreast of 
the times. Statistics show that the successful in every business, trade 
or profession are those who devote some of their time to attending meet- 
ings and participating in them. Each meeting held by the Association is 
interesting and constructive. 

Through this monthly message, the B.M.P.A. Newsletter and meet- 
ings of the Association, I intend to keep you informed on the activities 
of the Association. 

In the meantime, if you have a personal problem pertaining to 
Pharmacy, or have a constructive suggestion for the betterment of the 
profession, do not hesitate to call or write me, or the office. 

SAM A. GOLDSTEIN 

President 

a 
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Congratulations 

and 

Best Wishes 

to the 

Newly elected Officers 

of the 

Baltimore Metropolitan Pharmaceutical 

Association 

CALVERT DRUG COMPANY, INC. 
901 CURTAIN AVE. 

BALTIMORE 18, MD. 

HOpkins 7-3609 
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Tell them you saw it in “The Maryland Pharmacist” 
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BALTIMORE METROPOLITAN OFFICERS 

AND EXECUTIVE COMMITTEE INSTALLED 

The first Installation Dinner Meeting 

of the Baltimore Metropolitan Pharma- 

ceutical Association was held on Jan- 

uary 12th at Blue Crest. North, Pikes- 

ville. ‘The impressive ceremony was 

attended by 354 members, and their 

ladies, from the Greater Baltimore area. 

The American Greetings Corporation 

presented an interesting illustrated pro- 

gram on merchandising the greeting 

card department for increased volume 

and profit. The presentation high- 

lighted the various seasonal opportuni- 

ties throughout the year. 

Besides those shown below, the fol- 

lowing were installed as members of the 

Executive Committee: Gregory W. A. 

Leyko, Chairman; Marion R. Chod- 

nicki, Joseph U. Dorsch, Donald O. Fed- 

der, William Y. Kitchin, Jacob L. Rich- 

man, Jerome A. Stiffman, Myer Stoler 

and A. Frank Turner. Frank L. Black 

and Melville Strasburger were re-elected 

Treasurer and Secretary Emeritus re- 

spectively. 

Victor H. Morgenroth, Jr. conducted 

the Installation Ceremonies and Joseph 

Cohen acted as Toastmaster of the eve- 

ning. Jerome A. Stiffman and his Place 

and Arrangements Committee arranged 

the meeting. 

Seated from left: John F. Neutze, 3rd Vice President; Jerome J. Cermak, Ist Vice President; 
Sam A. Goldstein, President; Aaron M. Libowitz, 2nd Vice President. 

Standing from left: Joseph Cohen, Secretary; Irving |. Cohen, 4th Vice President; Charles 

E. Spigelmire, Treasurer; Charles J. Neun, Honorary President. 



Jan., 1961 The MARYLAND PHARMACIST 405 

SODA FOUNTAINS & FOOD SERVICE EQUIPMENT 

AND SUPPLIES 

TAFT, WARREN & TAFT, Inc. 
ESTABLISHED 1909 

122-124 South Street © Baltimore 2, Md. 

Phone PLaza 2-2207 

Exclusive Distributors For 

BLACKMAN'S FRUITS & SYRUPS 

**“America’s Finest’’ 

If it’s for your Soda Fountain—we have it’? 

Tell them you saw it in “The Maryland Pharmacist” 
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BALTIMORE METROPOLITAN ASSOCIATION 

COMMITTEES FOR 1961 

Arrangements & Attendance Com- 

mittee: Jerome A. Stiffman, Chair- 

man; Myer Stoler, Vice-Chairman; 

Theodore H. Schwartz; Joseph Carmel; 

Joseph L. Okrasinski; J. A. Teramani; 

Charles W. Feldman; Mrs. Dorothy 

Austin. 

Ethical Practices Committee: John F. 

Neutze, Chairman; Marion R. Chod- 

nicki, Vice-Chairman; Frederic T. 

Berman; Felix H. Kaminski; Bernard 

Cherry; David Lebson; John G. Magi- 

ros; Henry G. Seidman; Andrew T. 

Cavacos; Albert M. Silverman. 

Professional Relations Committee: 

Stephen J. Provenza, Chairman; David 

Lebson, Vice-Chairman; William Y. 

Kitchin; Donald O. Fedder; Robert E. 

Thiess; Morris L. Cooper; Louis Davi- 

dov; Charles E. Spigemire; Michael 

Marcus; Charles J. Neun; Frederic T. 

Berman; W. H. Gluckstern; Herbert B. 

Rudo. 

Prescription Survey Committee: Gre- 

gory W. A. Leyko, Chairman; James P. 

Cragg, Jr., Vice-Chairman; Joseph L. 

Combs, Jr.; Harry Greenberg; Alexan- 

der J. Ogrinz, Jr.; Dean Leavitt; H. 

Nelson Warfield; Irving F. Zerwitz; 

Nathan I. Gruz; David Newman. 

Drug & Merchandise Committee: 

Irving I. Cohen, Chairman; Milton H. 

Feldman, Vice-Chairman; Charles 

Rossberg, Jr.; Gordon A. Mouat; Milton 

A. Friedman; Charles J. Neun; Charles 

E. Spigelmire; Donald O. Fedder; 

George J. Stiffman; Myer Stoler; 

Jerome J. Cermak; Jack Oken; Stanley 

J. Yaffe; Milton Goldberg. 

Social Committee: Jerome J. Cermak, 

Chairman; Aaron M. Libowitz, Vice- 

Chairman; Jacob L. Richman; Alex- 

ander J. Ogrinz, Jr.; Bernard Cherry; 

Charles J. Neun; H. Nelson Warfield; 

Jerome <A. Stiffman; Herman B. 

Drukman; Victor H. Morgenroth, Jr.; 

Solomon Weiner; Charles E. Spigelmire. 

Legislative Committee: Bernard 

Cherry, Chairman; Aaron M. Libowitz, 

Vice-Chairman; John F. Neutze; Ed- 

ward C. Maisenhalder; Paul J. Snyder; 

Milton Sarubin; L. M. Hendler; Chester 

G. Kosakowski; Felix H. Kaminski; 

Ben H. Macks; Theodore H. Schwartz; 

Sidney Sussman; Max A. Krieger; Sam 

S. Blumson; Jacob L. Richman; Mathias 

Palmer; William Y. Kitchin; Milton 

Zentz. 

Publicity Committee: Charles E. 

Spigelmire, Chairman; James P. Cragg, 

Jr., Vice-Chairman; Joseph L. Combs, 

Jr.; Stephen J. Provenza; Frank J. 

Macek; Aaron M. Libowitz; Victor H. 

Morgenroth, Jr.; Jerome A. Stiffman; 

Myer Stoler; George J. Stiffman; 

Simon Solomon; Edwin Whittemore; 

Irvin Freed; Milton A. Friedman; An- 

thony G. Padussis; Michael F. Gardner; 

Frank L. Black; Nelson G. Diener; 

Louis Lindenbaum; A. Frank Turner. 

Membership Committee: Aaron M. 

Libowitz, Chairman; Gregory W. A. 

Leyko, Vice-Chairman; Jerome Mask; 

Donald O. Fedder; Morris Lindenbaum; 

M. Alfred Kolman; Henry J. Glaeser, 

Jr.; Joseph U. Dorsch; Marion R. 

Chodnicki; Solomon Weiner; Hyman 

Davidov; Joseph Freiman; George J. 

Stiffman; Abraham E. Glaser; Nathan 

I. Gruz; Charles A. Nitsch; John G. 

Magiros; Morris Shenker; Louis L. 

Glaser; Sidney Zerwitz; Anthony J. 

Petralia; Joseph L. Combs, Jr.; Jerome 

A. Stiffman. 

Building Committee: Frank L. Black, 

Chairman; Henry M. Golditch, Vice- 

Chairman Frank Block; Frank J. 
Macek; H. A. B. Dunning; Herman B. 
Drukman; Harry L. Schrader; Eli Fed- 

der; William L. Pearlman. 

Nominating Committee: Gregory W. 

A. Leyko, Chairman; Herman B. Druk- 

man, Vice-Chairman; Victor H. Mor- 

genroth, Jr.; Stephen J. Provenza; Ber- 

nard Cherry. 

Auditing Committee: Gregory W. A. 

Leyko, Chairman; John F. Neutze, 

Vice-Chairman; Herman B. Drukman; 

Charles E. Spigelmire; Frederic T. 

Berman; Joseph U. Dorsch; Charles 

Stofberg. 
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FOR DRUG FIXTURES 

THAT SELL DRUGS 

BERNHEIM - SIEGEL CORPORATION 
401 E. PRICE STREET 

PHILADELPHIA 44, PENNSYLVANIA 

MODERNIZE 

FOR 

FULL 

PROFIT 

POTENTIAL 

INFORMATION WITHOUT OBLIGATION 

DISTRIBUTED THRU 

THE HENRY B. GILPIN COMPANY 
BALTIMORE - WASHINGTON - NORFOLK 

Tell them you saw it in “The Maryland Pharmacist” 
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Pharmacy Committee: Donald O. 

Fedder, Chairman; Milton H. Feldman, 

Vice-Chairman; Alexander J. Ogrinz, 

Jr.; Jacob L. Kronthal; John F. Wan- 

nenwetsch; Frank Block; Charles WwW. 

Feldman; Stephen J. Provenza. 

Civil Defense Committee: Myer Stoler, 

Chairman; A. Frank ‘Turner; Vice- 

Chairman; Jerome Mask; Walter P. 

Macek; I. Barry Statter; David Green- 

feld; Irvin Kamenetz; Ferdinand F. 

Wirth, Jr.; Milton A. Friedman; Har- 

old Mondell; Eli Fedder; Abraham 

Levy; Andrew T. Cavacos. 

Bulletin Committee: Nathan I. Gruz, 

Chairman; John F. Neutze, Vice-Chair- 

man; Myer Stoler; A. F. Turner; Her- 

man B. Drukman; Jerome A. Stiffman; 

Edward Fainberg; Jacob L. Richman. 

Prescripition Practices Committee: 

Jacob L. Richman, Chairman; Gregory 

W. A. Leyko, Vice-Chairman; Jerome 

A. Stiffman; Bernard Cherry; Victor 

H. Morgenroth, Jr.; Aaron M. Libowitz. 

Past Presidents Committee: Gregory 

W. A. Leyko, Chairman; Herman B. 

Drukman, Vice-Chairman; (All Past 

Presidents). 

Budget & Finance Committee: Joseph 

Ue Dorsch ae ChairmaneaGordonmeA: 

Mouat, Vice Chairman; Mrs. Sadie 

Wagner; Milton E. Zentz; David New- 

man. 

LAMPA TO HOLD ANNUAL LUNCHEON 

The Annual Luncheon and Entertain- 
ment of the Ladies Auxiliary of the 
Maryland Pharmaceutical Association 
will take place in the Caswell Room of 
the Lord Baltimore Hotel on Tuesday, 
May 2, 1961. 

Ethel L. Raichlen, President of 
LAMPA, advises, the Entertainment 
Committee has arranged a program re- 
plete with surprises and entertainment. 
Last year’s luncheon was a memorable 
occasion long remembered by those who 
attended. 

Ladies, watch your mail for full par- 
ticulars. It is important to make an 
early reservation. 

(mc (wc (cc (ce (cn (ee (wr 

THEY 

WENT 

THAT-A-WAY... 

Abbotts and Jane Logan DeLuxe 

Ice Creams travel from freezer 

to customer as fast as a cowboy 

draws his shootin'-iron. 

If you want your cash register 

to have a spur-like jingle, jangle, 

jingle give us a ring at 

EDMONDSON 6-4000 

f% forelogen| 

= se tneass 

ABBOTTS DAIRIES, INC. 

45 S. CATHERINE ST. 

Baltimore, Md. 
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The 
Pap Po 

MANUFACTURING CO. 

123 MARKET PLACE 

BALTIMORE 2, MD. 

When folks “on the go” stop 

for a “coke” or a ‘‘cup of joe”, 

you boost the unit sale 

with a package of Austin’s. 

And Austin quality brings ‘em 

back again... brings you 

more profits, faster! 

Peanut Butter Sandwiches 

Cookies & Snack Varieties 
$ Austin's 

Box 1936 
‘ Balto. 3, Md. 

Tell them you saw it in “The Maryland Pharmacist” 
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OREOLE PROVES 

your customers, not yOu, 

pay for your air conditioning. 

USTOMERS CALL OFTENER 
stay longer, buy more 

2 

BUSINESS INCREASES 

up to 40% 

EMPLOYEE 

efficiency 

increases 

YOU CAN BE SURE... IFIT’S Westinghouse 

SURE OF MORE BUSINESS—MORE PROFITS 

SPECIAL Always call 
Winter 

»: The 

gY OREOLE 
Refrigeration Co. 
2308-10 FREDERICK AVE. 

BALTIMORE 23, Mb. 

| 
I 

CEnter 3-1000 | 

| 

prices 
and 
Special 
terms to 

druggists. 

Tell them you saw it in “The Maryland Pharmacist” 
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Maryland's Largest Independent Phofofinishing 

Laboratory Equipped to Handle all Kodacolor — 

Black and White Photofinishing 

(OUR LAB. TECHNICIANS TRAINED AT ROCHESTER) 

48 to 72 hours 

Kodacolor 

9 4 Hours 

Black & White 

Service Service 

PICK UP AND DELIVERY 6 DAYS A WEEK 

Finer © Faster © Friendlier and More Profitable 

WE CATER TO THE DRUG TRADE 

5408 PARK HEIGHTS AVE. FOrest 7-8385 

AQUAPAC selected skins 

—only the primes are processed. 

Not just wet-lubricated and rolled 

Lowest cost—greatest percentage of profit 

Professionally promoted—presold 

Unconditionally Guaranteed! 

SELL ON OPEN CALL. 

Retail $6.50 dozen—3 for $1.75 

American Hygienic Co. 
111 S. Paca Street, Baltimore,1, Maryland 

Represented by—IRV. NORWITZ 

Tell them you saw it in “The Maryland Pharmacist” 
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THE CODEINE STORY 

A new, expanded edition of ‘Codeine 

Today,” an up-to-date review of the 

clinical significance of this widely used 

drug, is being distributed by Merck & 

(COnmLNG: 

The original 1958 edition, now used in 

more than 20 schools of medicine and 

pharmacy, has been augmented by the 

latest authoritative statements from 

clinical reports and standard treatises 

published from 1958 to 1960. 

The new 14-page booklet is offered 

free of charge to pharmacists, physi- 

cians, dentists and nurses as a service 

to the medical profession. Pointing 

out that many pharmacists had found 

the first edition of “Codeine Today” 

useful to physicians in their areas. 

Copies of the new edition may be 

obtained from the Merck Chemical Di- 

vision, Merck & Co., Inc., Rahway, N.J., 

or the Maryland Pharmaceutical Asso- 

ciation, 

The new “Codeine Today” tells of the 

use of this versatile drug in a wide 

variety of conditions for relief of pain 

or cough. “In the tests of time and 

vast clinical use in many conditions, in 

hosts of patients, codeine has steadily 

Maintained its status as a potent anal- 

gesic of choice and as a potent anti- 

tussive of choice. It is still unique, being 

at once antitussive, anodyne, mildly 
sedative, orally and parenterally effec- 
tive, versatile and widely compatible. 

COVER GIRL PRESSED POWDER and 
COVER GIRL LIQUID MAKEUP 

“World’s first true makeup that’s 
actually good for the skin.” 

G. Lloyd Bunting, President of 
Noxzema Chemical Company, Baltimore, 
Maryland, has announced that the com- 
pany, long famous as the dominant 
brand in the medicated skin care field, 
is now moving into the important 
makeup market in 1961 with the intro- 
duction of new COVER GIRL Pressed 

Powder and COVER GIRL Liquid 

Makeup, the world’s first true makeup 

that’s actually good for the _ skin. 

COVER GIRL is glamour makeup that 

enhances skin texture, lends exquisite 

color, and at the same time improves 

the complexion because it has famous 

Noxzema medication built in! 

MUTH BROTHERS & COMPANY’ 

ANNOUNCES AN EXCITING NEW PLAN 

TO HELP PHARMACEUTICAL PROGRESS 

Two of the oldest and most experi- 

enced firms in Baltimore have joined 

hands in a program that will benefit 

the retail drug store immeasurably. 

Joseph L. Muth, recently appointed sales 

manager of Muth Brothers & Co., and 

Morris Fink, president of Standard Store 

Equipment Company, have announced a 

joint project that will combine to put 

into action 173 years of experience in 

the field. 

According to their new store planning 

and remodeling department, the very 

thing you have always longed for, 

dreamed of and needed is now an 

actuality. It is available to you. This 

plan of progress has so many advantages 

over any other now in existence that it 

has been received with great enthusiasm 

throughout the drug trade. It is a 

proven fact that the retailer will do 

more business and enjoy a greater rate 

of turn-over under this plan. This will, 

naturally, reflect in his profits. The 

one thing of greatest personal interest 

to the pharmacist is the fact that he 

will have to lay out less money for this 

plan than for any other that has been 

offered, and yet it is more effective. 

This is a combination of many ideas 

that will be just what you need. This 

is why the plan is so exciting. 

If you are interested, or just curious, 

just call Muth Brothers & Co.’s special 

number, PLaza 2-0490, and ask for the 

“New Store and Remodeling Depart- 

ment.” 
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For the best news of the day .. . 

ask your 

MUTH man 

about the 

new “M&S” 

drug store plan... 

Now you can buy all your drug store fixtures direct. You save 

the middleman’s profit .. . 

The “M & S” plan enables you to remodel your entire store; 

any part of it; or build a new store from the ground up. The 

“M & S ”’plan offers you free store designing service; financing 

to suit your convenience. 

Get the facts. No obligation. Ask your Muth man or phone 
Muth Bros. or Standard. Do it today. 

MUTH BROS. z STANDARD 
and " Store Equipment 

COMPANY = COMPANY, INC. 
23-25 S. Charles Street 1016 East Baltimore Street 
Baltimore 3, Maryland Baltimore 2, Maryland 

PLaza 2-0480 * EAstern 7-0300 

Tell them you saw it in “The Maryland Pharmacist” 
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NEW GILPIN WHOLESALE DRUG 
BUILDING 

James E. Allen, President of The 

Henry B. Gilpin Company, announced 

plans for construction of offices and 

warehouse in a 59,000 square foot build- 

ing on Southern Avenue and Wheeler 

Road, Southeast, Washington, D.C. The 

building will be constructed on a 15 acre 

tract of land owned by the company, 

part of which will later be used for 

additional industrial development. 

Architects for the building are Chate- 

lain, Gauger & Nolan, and construction 

will be by the E. A. Baker Company, 

Inc., who plan completion for accupancy 

by September of 1961. 

Univac electronic accounting, along 

with modern conveyor systems, is de- 

Signed to equip the new Gilpin opera- 

tion for one of the world’s most ad- 

vanced full service wholesale drug sup- 

ply houses for complete low cost heavy 

duty distribution of important products 

by 6,000 drug industry manufacturers. 

Celebrating more than a century of 

service to the apothecary, Gilpin serves 

pharmacists in six states and the Dis- 

trict of Columbia on the Atlantic coast, 

with wholesale drug houses in Balti- 

more, Maryland; Dover, Delaware; Nor- 

folk, Virginia; and Washington, D.C, 

THE CONTINUING BATTLE AGAINST 

POLIOMYELITIS 

Yearly Reported Cases of Paralytic 

Poliomyelitis 

Year United States Maryland 

1953 15,648 309 

1954 18,308 i158 

1955 13,850 169 

*1956 7,911 90 

1957 2,499 33 

1958 3,697 23 

1959 6,289 40 

1960 (through 1,662 99 

Oct. 15) 

*The year in which widespread use of Salk 
vaccine began. 
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Plan Your Vacation Now 

Attend The 

79th ANNUAL CONVENTION 

of the 

MARYLAND PHARMAGEUTIGAL ASSOCIATION 
e e ° ° een ai i EE 

in conjunction with 

T.A.M.P.A. and L.A.M.P.A. 

SHELBURNE HOTEL 

ATLANTIC CITY, NEW JERSEY 

July 3, 4, 5, 6, 1961 

AN EXCELLENT PROGRAM IS BEING ARRANGED 

RELAX IN THE COMFORT OF ONE OF ATLANTIC CITY'S 

LUXURY HOTELS. 
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HOSPITAL PHARMACY RESIDENCY 

The University of Maryland’s School 

of Pharmacy and Hospital are pleased 

to present a combined Graduate Study- 

Residency Program in Hospital Phar- 

macy, leading to the Master of Science 

degree and a Certificate of Residency 

in Hospital Pharmacy. 

Appointments to the residency are 

for a period of two acadamic years be- 

ginning each July 1. During the 

academic year, the resident divides his 

time between hospital pharmacy and 

graduate study. Full time training in 

University Hospital will be required 

during the summer of 1962. University 

Hospital will provide a stipend of $2400 

per year for the first year as Assistant 

Resident. Completion of the Assistant 

Residency leads to appointment as Res- 

ident with a stipend of $3000 per year. 

An increase in the stipends is under 

consideration for the year beginning 

July 1, 1961. Parking space, uniforms 

and laundry of uniforms are free of 

charge. 

Acceptable hospitalization insurance 

must be carried and Blue Cross is avail- 

able as a payroll deduction. 

Applicants must be graduates of ac- 

credited colleges or schools of phar- 

macy and have all prerequisites for ad- 

mission to the graduate school. 

There is no formal application blank 

but all applicants will submit full details 

(date and place of birth), citizenship, 

health, marital status, education, phar- 

maceutical experience, a small, recent 

photograph and an official transcript 

of undergraduate work completed to 

date). He should also ask his Dean 

and two of his college faculty to write 

to the Director of University Hospital 

in support of his application. 

The deadline for all required infor- 

mation is April 1, 1961. All applicants 

will be notified May 1, 1961. 

The above should be addressed to 

Lad F. Grapski, Director, University 

of Maryland Hospital, Baltimore 1, 

Maryland. 

WHITMAN PLEDGES FAIR TRADE 

SUPPORT TO RETAIL OUTLETS 

Continuance of all-out support of fair 

trade price maintenance of its candy 

products sold through retail outlets, in- 

cluding drug stores, has been empha- 
sized by Stephen F. Whitman & Son, 

Inc., of Philadelphia. 

J. Harold Roth, vice president in 

charge of sales, has announced that 

Whitman’s “is responding vigorously to 

each report of price-cutting on our line 

in retail outlets.’ He added, “we are 

using all available means to discover 

such activity so that we can take im- 

mediate action to protect our interests 

and those of our retail friends across 

the country.” 

Compared to the situation of a year 

ago, according to Mr. Roth, Whitman’s 

is encountering many more examples of 

price cutting on its products—particu- 

larly its famous Sampler line. 

“Whenever aware of a price-cutting 

incident,” Mr. Roth explained, “Whit- 

man’s stops stelling the outlet con- 

cerned, in line with its announced uni- 

lateral policy of refusing to sell to 

retailers who resell Whitman’s products 

below the suggested retail prices. 

“In fair trade law states,’ he con- 

tinued, ‘‘the price cutter is first notified 

to cease such activity. Failure to comply 

promptly is followed by injunction pro- 

ceedings and withdrawal of our product 

from the outlet.” 

Citing one current example of Whit- 

man’s earnestness in safeguarding 

prices, Mr. Roth said that his firm is 

now in the midst of court proceedings 

for an injunction which it brought 

against a retailer in the state of Mary- 

land who cut prices on the Sampler. 

Mr. Roth pointed out that Whitman’s, 

founded in 1842, has been a consistent 

supporter of the principal of fair trade 
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another "PLUS" Service for you 

INVALID AND SICKROOM NEEDS 

GET YOUR SHARE OF VOLUME AND PROFITS IN THIS FAST 
GROWING INVALID AND SICK ROOM NEEDS MARKET! 

SEE YOUR LOEWY SALES COUNSELOR FOR FULL 

| TRIPLE cnnome pa 

* 

* 

* SKIRTCUARDS | e255 
_ away from sheets, ne 

of 3 

* 

sifengih and oe i = 

HIDDEN | pres per ee _ 

out of ny for ae ens 1 el a 

US SHOW YOU HOW TO: 

. Utilize floor spcae to more profitable use. 

. Capitalize on present prescription traffic to build additional 

. Enhance your ethical appearance. 

. Build a rental reputation for new increased business. (A customer 
makes 2 or more trips on a rental . 
sales that necessitate a return visit.) 

DETAILS AND INFORMATION. 

LOEWY DRUG CO., INC. 
1120 NORTH CHESTER ST., BALTIMORE 13, MD. 

Dickens 2-3610 

Tell them you saw it in “The Maryland Pharmacist” 

. there are very few item 
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over the years. He commented, “We 

feel that the Sampler, with its strong 

advertising support and its public ac- 

ceptance through nearly a half a cen- 

tury, has become a profitable mainstay 

in druggist operations. We acknowledge 

an obligation to combat continually any 

possible price-footballing where all par- 

ties will suffer in the long run.” 

SKF POLICY ON SAMPLING 

Smith Kline & French Laboratories 

made formal among its entire 450-man 

Professional Service Field Corps its pol- 

icy of tight control of distribution of 

drug samples. 

Firm officials said each of the men 

making professional calls to hospitals, 

pharmacists and practicing physicians 

will sign statements this year reaffirm- 

ing a policy to distribute sample prod- 

ucts only to physicians, that samples 

nevef will be sold or exchanged, and 

that strict precautions against the possi- 

bility of pilfering or access to drugs by 

unauthorized persons will be taken. 

The intent of this Statement of Prin- 

ciples signed by the detailmen and area 

managers is to strengthen further 

policies long practiced by SK&F and 

other of the nation’s ethical pharma- 

ceutical representatives. 

“These pledges represent a desire by 

SK&F to guard against any possible 

misuse of drug Samples,’ said Donald 

Van Roden, manager of the firm’s Pro- 

fessional Service Department. 

Violation of the pledge is cause for 

immediate dismissal. 

IJusects -- Termites -- Redents 

AR SE. 
: EXTERMINATOR CO. : 

°.. Since 1860 a 

ISE PROTECTION 
Always Dependable 

Tell them you saw it in “The Maryland Pharmacist” 
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WANTED! 
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What are the services wanted from your Wholesaler? 

(Please check) 

|. Largest inventories in entire trading area? 
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Fast Service? Orders filled same day received? 

Liberal Terms? 40 days from start of billing? 

More Lines? Broad coverage in all fields? 

. Liberal Cash Discount? 2% PLUS trade discounts? 

- Merchandising Counsel? New items, extra profit 
deals and inventory control? 

Free Daily Delivery? As many as 5 per week? 

Store Modernization? Advice and layouts no charge? 

New Fixtures? New Store? Experts at no cost? 

. Complete Professional Management Service? Bulletins 
to Physicians? 

. New Product Department Information? Automatic 
Shipment? Guaranteed Sale? 

Retirement Plan for your Future? With no charges for 
investment and administration? 

If your answers to these questions are "YES!"', you will realize 
continuing benefits from the services of 

SMITH KLINE & FRENCH INC. 
America’s Foremost Service Wholesaler 

PHILADELPHIA TRENTON WILMINGTON 
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Tell them you saw it in “The Maryland Pharmacist” 
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CALVERT HOLDS ANNUAL MEETING 

The 60th Annual Stockholders Meet- 

ing of the Calvert Drug Company, Inc. 

was held on December 8th, 1960 at 

Marty’s Park Plaza Hotel, Baltimore, 

Maryland. 

President Harry L. Schrader presided 

and extended greetings and thanked 

members for their support and coopera- 

tion during the year. 

John A. Crozier, Executive Vice Pres- 

ident & General Manager in rendering 

his report of the Company’s activities 

of the past year advised those present 

that the membership had increased 

during the year. 

He also reported that the Company 

was in a sound financial condition and 

that for the 15th consecutive year mem- 

bers would receive the Physicians’ Desk }{ 

Reference book sometime after January 

1st. 

Directors whose terms had expired, 

viz Messrs. Frank Block, Gordon A. 

Mouat and J. L. Kronthal were unani- 

mously re-elected for another term. 

The following Officers whose terms 

also expired were unanimously re- 

elected: 

President—Harry L. Schrader 

Vice President—Frederic T. Berman 

Treasurer—Frank J. Macek 

Ass’t Treasurer—Frank Block 

Secretary—J. F. Wannenwetsch 

Mr. Ray C. Schlotterer, Executive 

Secretary of the Federal Wholesale 

Druggists Association was the Speaker 

of the evening. 

In addition to the above Officers and 

Directors, Messrs. Si Solomon and Lloyd 

N. Richardson complete the Board. 

RED BOOK SUPPLEMENT AVAILABLE 

The new January 1961 DRUG 

TOPICS RED BOOK Cumulative Sup- 

plement provides up to date cumulative 

information on new products, new sizes, 

price increases, price decreases, changes 

in product names, even discontinued 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

Preparation H 

Featured in all BMPA Stores 

Dial 123 Live Radio 

items. In addition, there is included in 

it the names of new manufacturers of 

drug store products. 

The format and style of the new 

January 1961 DRUG TOPICS RED 

BOOK Cumulative Supplement closely 

follows that of the DRUG TOPICS 

RED BOOK. This simplifies the use of 

it along with the 1961 DRUG TOPICS 

RED BOOK. 

Retail pharmacists, managers of re- 

tail drug stores, department stores sell- 

ing typical drug store merchandise, 

individuals engaged in research on 

drug store products, pricers and buyers, 

should first consult the DRUG TOPICS 

RED BOOK and then check the Jan- 

uary 1961 DRUG TOPICS Supplement. 

This will assure the individual of hav- 

ing the latest up to date price, form, 

and size information on drug store 

products. 

Of special significance in the Jan- 

uary 1961 edition of the DRUG TOPICS 

Supplement is the indication of the 
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The TIP... TOBACCO and TASTE 

your customers want...in the 

new, smart, small cigar! 

@ Flexible TIP on each cigar—for cool, 

comfortable smoking enjoyment! 

@ TOBACCOS...carefully chosen, carefully blended 

for air-light smoking pleasure! 

@ A TASTE that's smooth and satisfying every time! 

MURIEL Air- Tips 
It's the light cigar THAT KEEPS a cool head! 

Daniel Loughran Company, Inc. 

DISTRIBUTORS 

Baltimore — Hagerstown — Washington 
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Tell them you saw it in “The Maryland Pharmacist” 
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specific change in the product listed. 

That information is spelled out clearly 

and precisely immediately below the 

product name. 

Throughout the January Supplement 

there is added information and data 

on new products giving details on 

“What the product is’... “What it’s 

for... . HOW Used cr. | DOSsace. 2: 

“How administered” ... “Contraindi- 

cations” ... “Precautions” ... “How 

supplied.” Such information on specific 

products can be very valuable to retail 

pharmacists and managers of stores 

when discussing particular products 

with others. 

In the Supplement there is a list of 

manufacturers. In this list is included 

all of those manufacturers whose prod- 

ucts are, for one reason or another, 

published in this January 1961 edition 

of the DRUG TOPICS RED BOOK 

Cumulative Supplement. 

Copies of the new January 1961 

DRUG TOPICS RED BOOK Cumulative 

Supplement are available from the Di- 

rectory Division, Topics Publishing 

Company, Inc., 10 East 15th Street, 

New York 3, N. Y., at $2.00 each. 

MARKET POTENTIAL IN NON- 

PRESCRIPTION ITEMS 

NEW YORK—In the next ten years 

the average retail drugstore will increase 

its volume of business by $100,000 a 

year, or practically double its present 

sales volume, it was predicted by Reid 

Roller, J. Walter Thompson Vice Presi- 

dent. 

“And the greater proportion of this 

increase must come from non-prescrip- 

tion items,” Roller said. 

In a speech to the National Associa- 

tion of Retail Druggists recently, Roller 

estimated a jump from $130,000 a year 

in 1959 to $240,000 in 1970 for the aver- 

age store. The number of stores will 

diminish only slightly, from 54,000 at 

present to 50,000 in 1970. 
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Fast Movers in your Cigar Department 

Quality tobacco, competitive prices and smoker preference by a 

generation of Marylanders make these famous brands belong 

on display in your cigar department. 

Cigars ~ 
Monument Square 

Cigars 
Monument Square 

© Filter Cigars 

For a new experience with quick moving, fresher and preferred 

cigars .. . in boxes and five packs, call today. 

THE SCHAFER - PFAFF CIGAR COMPANY 
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For the industry in general, a 12 bil- 

lion dollar market is predicted, com- 

pared to the 7.2 billion in 1959 and the 

4 billion in 1950. 

The significance of these figures, how- 

ever, is often misunderstood, according 

to Roller. The average druggist is used 

to thinking of competition with other 

drugstores and of increasing his pre- 

scription sales. Neither area holds the 

big potential. 

Roller says the basic competition will 

be for a larger share of the disposable 

income of the American family. Dis- 

posable income is the amount of money 

available over and above that required 

to buy food, clothing and shelter—the 

discretionary spending power of the 

consumer. For example, in 1959, the 

consumer had 90% more discretionary 

power than in 1950—specifically about 

$165 billion. By 1965 he will have $230 

billion, or 40% more than 1959, and by 

1970 he will have $300 billion, or 83% 

over the 1959 amount. 

The significant question for the drug- 

gist is where and how he can capture 

a larger share of the increased spend- 

ing power. 

Statistics show that drugstores obtain 

80% of the prescription business, but 

only 40% of the business in drugs and 

toiletries. In 1959, 3.7 billion dollars 

worth of business in drugs and toiletries 

was carried on by others: supermarkets, 

variety stores, house-to-house salesmen, 

mail order houses and others. 

The drugstore potential can be dram- 

atized by showing added volume if the 

druggist achieved 100% of the market 

in all items. The average drugstore in 

1959 would have gained $1,850 by cap- 

turing the entire prescription market. 

By capturing the market in drugs and 

health aids, volume would rise $26,000, 

and by getting the market in toiletries, 

$42,000. 

Add another important correlation: 

The number of food and drugstore cus- 

tomers is almost identical, and the same 
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OUT OF BUSINESS— 
DOORS CLOSED 

WHAT HAPPENED??7?7?7? 

You Needed 

BUSINESS INTERRUPTION 
INSURANCE 
Insure with Us 

pute: Vin, 
ot ALVES BTECIEN &5 

ECO, 
be crncinnart “OHIO. 

CONSULT OUR AGENTS 

Mayer-Steinberg Agency 
Maryland State Agents 

1800 NORTH CHARLES STREET 
Baltimore 1, Maryland 

Phone—PLaza 2-2508—Office 
MOhawk 4-3106—Home 

people shop at both places. Besides 

this, the consumer buys on impulse. 

Research statistics show that two-thirds 

(63.7%) of all health and beauty pur- 

chases in supermarkets are bought on 

impulse. The consumer sees the mer- 

chandise on display, recognizes his need 

for it, and buys it. 

Because of these facts, the J.W.T. 

executive urges more vigorous merchan- 

dising in drugstores, especially in the 

front of the store. 

SQUIBB PRODUCT REFERENCE 

A new “Squibb Product Reference 

For The Medical Profession’ contain- 

ing a comprehensive descriptive state- 

ment, product by product, of the entire 

E. R. Squibb & Sons product list is being 

distributed to more than 200,000 phy- 

sicians in the United States. 

This new publication is designed to 

supply physicians full and basic Squibb 

product data more readily, conveniently 
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and from a single source. Information 

on products for professional use con- 

forms to that given in our package 

inserts as filed with the Food and Drug 

Administration and fulfills a practical 

need for such information often ex- 

pressed by physicians. 

The Reference lists both pharma- 

cologic and generic titles, carefully 

cross-indexed for quick, easy reference 

in each type of product. Also noted is 

an up-to-date version would be reissued 

each year, aS a service to physicians, 

as well as supplements from time to 

time about new product additions and 

revisions of existing products. 

Containing detailed statements about 

nearly 200 Squibb products, the Refer- 

ence has 269 pages. 

HOUSE SMALL BUSINESS COMMITTEE 

STAFF REPORTS ON ECONOMIC WELFARE 

OF THE NATION'S INDEPENDENT 

RETAILERS 

Under the direction of Congressman 

Wright Patman, Chairman of the House 

Small Business Committee, the staff 

of the Committee has just completed a 

report on the status of small business 

in the retail trades. A major disclosure 

of the report is that in many fields of 

enterprise the share of the market held 

by independent retailers and the small- 

er chains remained about the same 

during the 1948-1959 period, while the 

big chain retailers were gaining larger 

and larger market shares. In other 

words, the big have been getting bigger 

and the small remaining small. Of 

particular significance to retail phar- 

macists, the report calls attention to 

the efforts of certain large food chains 

to take over and absorb the retail 
drug business. On this subject, the re- 
port observes that: 

“Single-store retailers traditionally 
have done a larger percentage of the 
total business. Between 1948 and 1958 
their share declined only slightly. And 
by 1958 they did 71% of the total busi- 
ness. However, some recent develop- 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

Heath Frozen Ice Cream Bar 

Featured in all BMPA Stores 

Dial 123 Live Radio 

ments in this field suggests that im- 

portant changes in the market struc- 

ture of this important field of retail- 

ing may occur in the next few years. 

In recent years, grocery supermarkets 

have sold increasing volumes of items 

traditionally sold in drug stores. Today, 

about 98% of all supermarkets sell 

health and beauty aids. Drug items ac- 

count for about 44% of all non-food 

items handled by grocery chains. 

“This amounts to an annual volume 

of about $750 million, or about 10% 

as great as total drug store sales. Of 

course, in particular items, grocery 

stores account for about 43% of all 

dentifrices, 41% of all baby powders, 

and 37% of all razor blades. 

“In the last two years grocery chains 

have acquired a number of drug chains, 

which may have an even greater impact 

on the structure of drug retailing. 

“Consolidated Foods Corp., which is 

a food manufacturer and wholesaler 
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as well as a large grocery retailer, en- 

tered the drug store field in late 1959 

by acquiring May’s Drug Stores, a 

chain headquartered at Cedar Rapids, 

Iowa. 

“Fox Markets, a Los Angeles grocery 

chain, also entered drug retailing in 

1960 by acquiring the McCown Drug 

Co., a drug chain with headquarters in 

South Pasadena, California. 

“Fred Meyer, Inc., a supermarket 

chain operating in Oregon, recently 

acquiried drug stores in Seattle, Wash- 

ington. 

“In September 1960, Alpha Beta, a 

grocery chain with headquarters in Los 

Angeles, acquired a drug store and es- 

tablished a new subsidiary, Hy Lo 

Drug. 

“In October 1960, Daitch Crystals 

Dairies, an eastern grocery chain 

operating 90 supermarkets, initiated 

merger talks with United-Whelan Corp., 

which operated about 120 drug stores 

and more than 400 agency stores. 

“Mayfair Markets and Shoppers 

Markets, both of Los Angeles, also re- 

cently entered the field of drug retail- 

ing. 

“The Kroger Company is the most 

recent grocery chain to enter drug re- 

tailing. In November 1960, it acquired 

the Sav-On Drug chain of Plainfield, 

N.J. 

“The extensive merger activity by 

grocery chains during the past year 

suggests that the market structure of 

drug retailing may be transformed 

rapidly and significantly in the next 

few years. This is a development which 

should be watched very closely in the 

months ahead.” 

The N.A.R.D. has asked the Depart- 

ment of Justice to take legal action to 

block the proposed acquisition of Osco 

Drug’s 28 store chain by the Jewel Tea 

Company, a giant food chain having 

$450 million in annual sales. As viewed 

by the N.A.R.D., the ‘contemplated 

merger would tend to produce mono- 

polistic effects in the geographical area 

(the Midwest) served by Osco Drugs. 
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Once the consolidation has taken place 

and assets and operations integrated, 

the ‘omelet can never be unscrambled,’ 

even though later the merger is ruled 

violative of Section. 7 of the Clayton 

Act.” 

For you to write the Justice Depart- 

ment a brief letter supporting the 

N.A.R.D.’s request for pre-merger in- 

junctive relief against the planned 

Jewel ‘Tea-Osco Drug _ consolidation 

would be of considerable benefit. It 

would insure the Department giving 

the proposed merger its most scrupulous 

attention. Nothing less is sufficient 

under the circumstances. The rapidly 

developing trend toward drug store 

domination by the national food chains 

must be stopped now, in its incipiency, 

if economic freedom and professional 

opportunity are to be preserved for re- 

tail pharmacy. 

A NEW EDITION OF REMINGTON'S 

PRACTICE OF PHARMACY 

The Twelfth Edition of Remington’s 

Practice of Pharmacy (R.P.P. XII) the 

latest to be released in the series be- 

ginning in 1885, is the most informative 

textbook and reference work on Ameri- 

can pharmacy and medicines yet pub- 

lished. This famous book is used in 

practically every country in the world 

as a reference treatise on the manu- 

facture, chemistry, pharmacology, and 

therapeutics of all important drugs. 

The Editors, Drs. Eric W. Martin, 

E. Fullerton Cook, E. E. Leuallen, 

Arthur Osol, Linwood F. Tice, and C. 

T. Van Meter, with the assistance of 

about 250 contributors have spent three 

years in bringing the contents up to 

date and completely modernizing the 

method of presentation. 

Drugs are now categorized according 

to pharmacologic action as well as 

chemical structure. R.P.P. XII contains 

official information from the U.S.P. 

XVI and the N.F. XI, both of which 

became official during 1960. It is also 

based on the latest British Pharma- 
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copoeia, recent editions of New and 

Nonofficial Remedies, the International 

Pharmacopoeia, and other recent com- 

pendia. No other volume compiles as 

vast an amount of scientific informa- 

tion relating to pharmacy in such a 

clear, precise, and logical manner. Each 

category of biological, chemical, phar- 

macological, and technical informa- 

tion has been’ carefully covered 

thoroughly yet concisely by authorities. 

An enlarged section on _ physical 

pharmacy describes the theory and ap- 

plication of modern techniques such 

as chromatography and rheology. Large 

sections are also devoted to inorganic 

pharmacy, organic pharmacy, biologi- 

cal pharmacy, and analytical phar- 

macy. Descriptions, chemistry, methods 

of preparation, pharmacology, thera- 

peutic and pharmaceutical uses, and 

doses are provided for the entire gamut 

of official and important unofficial 

products from acacia to zoxazolamine. 

Psychochemical agents, radio-phar- 

maceuticals, vaccines, diagnostic agents, 

vitamins, hormones, and a host of new 

compounds, including the most fre- 

quently prescribed drugs (sedatives, 

hypnotics, anti-infectives, cardiovas- 

cular agents, analgesics, and antispas- 

modics) are fully covered. 

The preparations of pharmacy are 

presented in considerable detail with 

extensive sections on the manufactur- 

ing of tablets, formulation theory, and 

other technology. Special emphasis is 

given to parenteral preparations, 

ophthalmic solutions, and ointments. 

The long lists of synonyms will be of 

considerable aid in identifying products 

and their sources. Thousands of spe- 

cialties are also described; included are 

statements describing their composi- 

tion, uses and doses. Compounding, dis- 

pensing, prescription handling, phar- 

macy administration and related sub- 

jects will be helpful to the pharmacist 

who owns or Manages a store. 

The chapter on hospital pharmacy 

is the most complete treatment of this 
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rapidly developing field available in 

print. It has been thoroughly revised 

by outstanding authorities actively en- 

gaged in directing pharmaceutical serv- 

ices in the hospital. 

Biochemists, physicians, and other 

scientists in the professions related to 

pharmacy and medicine will find much 

material which will be stimulating and 

of assistance in research, development, 

and production. The text is profusely 

illustrated with thousands of structural 

formulas, photographs, diagrams, and 

drawings. The reader who thumbs 

through the new edition of the “Rem- 

ington” quickly appreciates the depth 

of vision, the breadth of knoweldge 

and the great diversity of scientific in- 

terests demanded of those who belong 

to the pharmaceutical profession and 

industry. 

REMINGTON’S PRACTICE OF 

PHARMACY, Twelfth Edition, 1961. 

Edited by Eric W. Martin and a 

large editorial staff. XII + 1,866 

pages. Price $22.50. Available from 

the Mack £Publishing Company, 

Easton, Pa. 
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PHARMACY SEMINAR 
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Baltimore, Maryland 

Thursday, March 23, 1961 

Beginning at 9:00 A.M. 
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RELIEF 
| oF WN oF STOMACH | 

PAIN OF HEADACHE | 

WHERE IS THE MOST PROFITABLE 

} 102 INCH SQUARE ON THE 
/ OFLOOR OF YOUR STORE? 

| WHEREVER YOU PLACE THIS AMAZING NEW 

Alka-Seltzer. 
© #4045° FLOOR STAND MERCHANDISER 

*In California Order #4046 

Displays and stores 12 dozen (144 pieces) Alka-Seltzer 25’s 

on only a 1044” square on your floor! 

Can be assembled quickly, easily! 

All packages pre-priced at 54c for your convenience and profit! 

oR a a Features ‘'Speedy”’ Alka-Seltzer with real glass eyes that 

sparkle to attract customer attention! 

CONTAINS: 12 dozen (two cases) ALKA-SELTZER 25's 

TOTAL RETAIL VALUE... $77.76 (packages pre-priced at 54¢) 

BIS LEPRIGE. ee 2. ae $62.40 (less your regular discount) 

Division of Miles Laboratories, Inc. 

MILES PRODUCTS M Elkhart, Indiana 
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Come spring, come summer— 

no matter what the season, 

Elsie enthusiastically invites 

people into the stores of 

dealers who serve Borden’s 

Ice Cream. 

Dordens 
ICE CREAM 

ORleans 5-0171 
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(H.W.&D. brand of lututrin) 

NEW 3000 UNIT TABLET... 
NO INCREASE IN PRICE 

Lutrexin is widely used in the treatment of — dys- 

menorrhea, premature labor, threatened and habitual 

abortion. 

Continued reports from clinical investigators indi- 

cate highly successful results with larger doses of Lutrexin. 

Process improvement has enabled us to now offer a 

3000 unit tablet of Lutrexin at no increase in price. 

Lutrexin Tablets—3000 units—will permit conven- 

ient use of larger doses with better therapeutic results at 

no increased or less cost to the patient. 

HYNSON, WESTCOTT & DUNNING, INC. 
BALTIMORE 1, MARYLAND 

wi in vivo measurement of LUTREXIN 
on contracting uterine muscle 
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Noxzema’s Great New 

Skin Lotion 

* 6 o7. bottle, retail price 89c. A fast growing companion 
to America's best known skin cream. Stock now for Fall 
Profits. i 

NOXZEMA CHEMICAL COMPANY 
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THE PHARMACIST 

WHO BECAME A ONE-MAN CIRCUS 

In the center ring he performed his professional act—pharmacy. 

The customers applauded at the cash register. 

When stock from a lot of “bargain buys” piled up in another 

ring, he improvised a strong-man act to handle the warehousing. 

When suppliers’ invoices poured in, he tried a balancing act 

with the books. 

When his working capital became tied up in inventory, he took 

to walking a tightrope. 

Then one evening he noticed that the crowd cheered only his 

performance as a pharmacist. 

Moral 

The pharmacist is a ‘'star’ in his own right, and the 

Lilly policy of wholesale distribution recognizes this. It 

provides a network of service wholesalers who are will- 

ing and happy to play the supporting roles. 

So if you're tired of being a warehouseman, ac- 

countant, and banker, get back your ‘‘star billing’ as 

pharmacist by routing your orders through one of the 

300 Lilly service wholesalers who serve the nation. 

190020 
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Founded 1894 

67 years Continuous Personalized Service 

THE HOWARD DRUG & MEDICINE CO. 

101 CHEAPSIDE 

BALTIMORE 2, MD. 

Drugs—Pharmaceuticals—T oiletries—Sundries 

Daily Delivery Service In The Greater 

Baltimore Area 

We Welcome Your Inquiry 

Call: PLaza 2-6290 

Yc eS ea as ls SR a a a 

Tell them you saw it in “The Maryland Pharmacist” 
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ee ®@ Editorial eee 

WHAT MAKES YOU DIFFERENT? 

Recently, Rabbi Samuel Rosenblatt 

wrote an article in the Baltimore News- 

Post giving his impression of retail 

services today. 

The good Rabbi stressed the impor- 

tance of personal services. He pointed 

out the importance of the factor he 

referred to as “the human equation.” 

“Take, for illustration, two stores 

carrying the same general type of mer- 

chandise. In one the person who comes 

in to make’ a purchase is treated with 

almost complete indifference. If the 

article he asks for is in stock, good 

and fine. If not, that is the end of 

the transaction. The result is that the 

would-be-customer leaves in disappoint- 

ment, vowing, if he can help it, never 

to return. In a second store, with vir- 

tually the identical assortment of wares, 

there is an entirely different atmos- 

phere. The client is greeted with a 

friendly smile. If the commodity, is 

by chance not available, an offer is 

made to get it for him later. Or else 

a substitute is suggested that might 

serve his purpose just as well. Im- 

mediately a personal relationship is 

established between buyer and seller. 

The man in front of the counter is 

made to feel that the individual behind 

it is not an automation or robot, total- 

ly unconcerned with his—that is the 

customer’s—needs, but on the contrary, 

a person who takes special pains to 
satisfy him, and thereby creates in him 
a mood to want to come back again.” 

Rabbi Rosenblatt went on to talk 
about employee-employer attitudes and 
the necessity of better understanding 
between the two. He concluded his 
article with the following statement: 
“It is because of the personal service 
that is involved in the job of selling 
that there will always be room, in our 
economy of bigness, for the little mer- 

chant. There is no substitute for the 

individual attention that the tradesman, 

operating, the corner grocery, or the 

independent pharmacist, running the 

neighborhood drugstore, can give to 

his customers.” 

I have quoted Rabbi Rosenblatt at 

length because of his thorough under- 

standing of the problems confronting 

independent retailing and services. He 

has presented his views not as a man 

of the “cloth,” but as a consumer who 

has reacted to impressions as a fellow 

human being who reacts to likes and 

dislikes. We should all learn a lesson 

from his wise evaluation and counsel- 

ling. 

Do not put this aside without insti- 

tuting some corrective measures. We 

can all stand some improvements. There 

is no time like the present to take stock 

of our own attitudes and operation. 

The best start is to become self-. 

critical. Spruce up your store. Change 

things arouhd a bit. Give your place 

a good housecleaning. Change displays 

accentuating seasonal merchandising. 

Then attack the “human equation.” 

Hold meetings with personnel. Get their 

opinions. Make them an integral part 

of your organization. Adopt a new cus- 

tomer relations policy and put it into 

effect immediately. 

Remember, competition is getting big- 

ger and keener. Although shopping cen- 

ters and super retail outlets are on the 

increase, this does not necessarily mean 

the public readily favors them. Every- 

body is not attracted to the robot, im- 

personal operation. Price is not always 

the major objection. 

Don’t forget the “human equation’. 

Cater to your trade. Give them the 

priceless ingredients—personal atten- 

tion and appreciative service. 

The neighborhood Pharmacy is indi- 

spensable. Are You? 
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Re ee ee a el rr 

THE CHARMCRAFT 

GREETING CARD SECRET 

better profits 

unmatched delivery schedules 

and reliability for 

Maryland Pharmacists 

Top profits from greeting cards depend first of all on 

having the cards you need when you need them. That's 

the CharmCraft secret—personalized delivery schedules 

to meet every need. 

But it’s not the whole CharmCraft story. CharmCraft 

means an exhaustive collection of truly imaginative 

greeting cards housed in the most eye-appealing cab- 

inets and advertised nationally. It all adds up to top 

profits with less work and bother for you——a mighty 

pleasant combination. 

| 3132 M STREET, N. W., WASHINGTON 7, D.C. 

WASHINGTON: FEderal 3-1500 

BALTIMORE: VErnon 7-4213 

To learn more about the advantages 

of becoming a CharmCraft dealer, 

drop us a line today. 
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PRESIDENT’S MESSAGE 

Dear Fellow Pharmacists: 

Many of us take too much for granted in accepting favors and services from 

the multitude of individuals and concerns who serve us in our daily pursuits. 

We should be more cognizant of these amenities and pause occasionally to express 

appreciation to those falling in this category. 

With this in mind, I would like to take this opportunity to express apprecia- 

tion to those who continue to render a conscientous service to the pharmacists 

of Maryland, this includes of course, the drug wholesalers and other suppliers 

who serve the drug trade. 

The wholesalers, especially have contributed materially to the success of 

the Maryland Pharmaceutical Association assuring a smooth effective organiza- 

tion for the benefit of all. 

A special thanks goes to the Auxiliaries of the Association, T.A.M.P.A. and 

L.A.M.P.A., for their devoted and loyal support of the Maryland Pharmaceutical 

Association in helping to plan meetings and attending the various functions of 
the Association. 

Every representative calling on you has a definite message to tell. Even if 

his message does not apply to your particular operation, give him the courtesy 
of an audience just for the sake of good human relations. 

Have you ever stopped to consider what the wholesalers have to offer? First, 
they are vitally interested in your success and well being. They are always ready 
to render advice and guidance on store and general business improvements. Con- 
sult them on financial problems, remodelling, new locations, merchandising and 
Sales promotions, You will find wholesalers helpful in many ways, and if they 
do not have the information you seek, they will get it for you. 

Remember, the majority of those who serve Pharmacy are sincere helpful 
people. They are our friends, put your confidence in them. 

Sincerely, 

HAROLD M. GOLDFEDER, 

President 
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The Maryland Pharmaceutical Association. 

It Represents The Best In Pharmacy. 
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In Quest of Freedom from Disease 

PFIZER’S NEW 

MEDICAL RESEARCH LABORATORIES 

DEDICATED TO SCIENTIFIC RESEARCH 

IN THE SERVICE 

OF MEDICINE AND MANKIND 

ON OCTOBER 6, 1960 

IN GROTON, CONNECTICUT 

‘In the world of medicine, all of us have a 

responsibility greater than in most other 

worlds, for the simple reason that what we 

produce in materials and services may de- 

termine whether a person lives or dies. This 

is a grave responsibility. It means that 

strong leadership and high principles are 

essential ingredients of healthy growth. 

And healthy growth is further dependent 

on the proper use of the wealth it creates... “ 

From the address by Irvine H. Page, M.D., Director of 

Research, Cleveland Clinic Foundation, at ceremonies 

of October 6, 1960 held in dedication of the Pfizer Medi- 

cal Research Laboratories 

. 

The 400 scientists and supporting 

technical and administrative staff in 

the microbiological, macrobiological, 

chemical and biochemical research 

units of the Groton laboratories are 

part of the world-wide Pfizer re- 

search team. This international re- 

search project numbers 1,000 men 

and women who, through organized 

knowledge, help to create new and 

better drugs...all in quest of free- 

dom from disease. 

PFIZER LABORATORIES 

Science for the world’s well-being® Pfizer. Division, Chas. Pfizer & Co., Inc. 

Brooklyn 6, New York 

Tell them you saw it in “The Maryland Pharmacist” 
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Maryland Board of Pharmacy 
( 

BOARD MEMBERS 

S. EARL WEBSTER, PH.G. 
Cambridge 

ALEXANDER J. OGRINZ, JR., B.S., PH.G. 
Baltimore 

ARTHUR C. HARBAUGH, PH.G. 
Hagerstown 

NORMAN J. LEVIN, B.S. 
Pikesville 

F. S. BALASSONE, B.S. 
Secretary 

3801 WEST PRESTON STREET 

BALTIMORE 1, MARYLAND 

—NOTICE— 

TO THE 1961 GRADUATES 

The Maryland Board of Pharmacy 

will conduct examinations for registra- 
tion as pharmacists at the School of 
Pharmacy, University of Maryland, 
Baltimore. 

These examinations will begin on 
Wednesday, June 21 and continue 
through Friday, June 23, 1961. 

Please come to the office of the Board 

of Pharmacy, 301 West Preston Street, 

Baltimore 1, Maryland, Room 401, to 

fill out and file your application for 

this examination. 

Please bring with you a recent photo- 

graph of yourself, 3 x 3 inches. This 

photograph must be certified by the 

Dean or some other official of the 

School of Pharmacy. 

F. S. BALASSONE, Secretary 

Maryland Board of Pharmacy 

DRUG STORE CHANGES 

The following are changes in drug 

stores for January, 1961: 

NEW STORES 

Dial Drugs, Inc., 310 Hungerford 

Drive, Midtown Shopping Center, Rock- 
ville, Maryland, Props., Rachmill 

Schlafstein, David Peskin. 

Darlington Pharmacy, Wm. Thomas 

Foley, Jr., Darlington, Maryland. 

Martin E. Deming, Ferndale Phar- 
macy, 319 Baltimore-Annapolis Blvd., 
Ferndale, Maryland. 

Sn 
Bde 

a4} 

Fast Movers in your Cigar Department 
Quality tobacco, competitive prices and smoker preference by a 
generation of Marylanders make these famous brands belong 
on display in your cigar department. 

Uncle Willie 
Cigars © 

Monument Square 
Cigars 

Monument Square 
© Filter Cigars 

For a new experience with quick moving, fresher and preferred 
cigars... in boxes and five packs, call today. 

THE SCHAFER - PFAFF CIGAR COMPANY 
630 S. WOLFE STREET — BALTIMORE 

$$ SCs 
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SODA FOUNTAINS & FOOD SERVICE EQUIPMENT 

AND SUPPLIES 

ESTABLISHED 1909 

122-124 South Street @ Baltimore 2, Md. 

Phone PLaza 2-2207 

Exclusive Distributors For 

BLACKMAN'S FRUITS & SYRUPS 

‘“ America’s Finest’’ 

TAFT, WARREN & TAFT, Inc. 

i" 
Tell them you saw it in “The Maryland Pharmacist” 
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--e-Kair Trade News... 

STERLING DRUG FILES Randallstown in Randallstown. Each 

FAIR TRADE ACTIONS of these retailers is charged with per- 

AGAINST 4 MD. RETAILERS sistently ignoring requests to stop sell- 

; ing Glenbrook Laboratories’ products 
Separate legal actions have been 

initiated by Sterling Drug Inc. to re- 

strain Washington Boulevard Farmer’s 

Market, Wheaton Pharmacy, and 

Towers of Randallstown, all retailers in 

Maryland, from violating the fair trade 

prices of Sterling’s Glenbrook Labora- 

tories Division. 

The complaints filed in the United 

States District Court for the District 

of Maryland seek to enjoin these re- 

tailers from violating the fair trade 
prices of Bayer Aspirin, Phillips’ Milk 
of Magnesia and other Glenbrook Lab- 

oratories products. 

Washington Boulevard Farmer’s 
Market is located at Washington Boule- 
vard in Howard County, Wheaton 
Pharmacy in Wheaton and Towers of 

below the fair trade price. 

The United States District Court for 

the District of Maryland has issued 

a preliminary injunction restraining 

The Coral Place Drugs, Inc., a retailer 

in Lexington Park, St. Mary’s County, 

Maryland, from selling Bayer Aspirin, 
Phillips’ Milk of Magnesia and other 

products of Glenbrook Laboratories 

below fair trade prices. 

Sterling brought this action against 

Coral Place Drugs, Inc. and sought a 
preliminary injunction in connection 

with its campaign of vigorous fair 
trade enforcement in the State of 
Maryland. 

In addition to the injunction, Sterling 
Drug Ine. is asking $25,000. damages 
from each retailer. 

eyCHRAFFTS 
CHOCOLATES 

Feature the candy that creates quick 
turnover and repeat business. Profit by 
the ever-growing demand for Schrafft's 
—recognized by candy-lovers every- 
where as supreme in quality and flavor. 

It pays to promote Schrafft’s Chocolates! 

Distributed By 

ALLEN, SON & CO., INC. 

Phone CEnter 3-1300 

25 South Warwick Avenue 

Baltimore 23, Md. 

——— —— — 



NOW YOU GAN SERVE HOT 
IN-FRA-RED TOASTED SANDWICHES 

WITHOUT EQUIPMENT OR LABOR COST! 

A NEW NATIONAL SERVICE, Stewart In-Fra-Red, Inc., 

will provide you with a Stewart In-Fra-Red cookery and 

fresh cellophane wrapped sandwiches delivered regularly 

to your store. Placed in the cookery, the sandwiches are 

toasted in three mintutes by modern efficient in-fra-red 

cooking. You serve the sandwiches to your customers sani- 

tarily wrapped in cellophane. 

WHAT DOES THIS COST YOU ... NOTHING... not 

one penny for equipment, lease, or hidden charges. All you 

do is purchase a minimum of sandwiches each week. Your 

Stewart In-Fra-Red Commissary furnishes you with the 

attractive Stewart In-Fra-Red Cookery and delivers fresh 

sandwiches of choice ingredients made with the complete 

approval of your Board of Health. Attractive menu signs 

also furnished. 

THE NEW IDEA ... originated by Stewart In-Fra-Red, 

Inc., ... is in over 15,000 fountain and food service con- 

cerns in cities from coast to coast. Every Stewart In-Fra- 

Red Commissary is an established local business. You may 

consult your Chamber of Commerce, Dun and Bradstreet, 

and Better Business Bureau. 

Call or write for a free demonstration: 

Stewart In-Fra-Red Commissary 
360 SOUTH DUKELAND STREET 

BALTIMORE 23, MARYLAND 

CEnter 3-9110 
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FOR DRUG FIXTURES 

THAT SELL DRUGS 

BERNHEIM - SIEGEL CORPORATION 
401 E. PRICE STREET 

PHILADELPHIA 44, PENNSYLVANIA 

MODERNIZE 

FOR 

FULL 

PROFIT 

POTENTIAL 

INFORMATION WITHOUT OBLIGATION 

DISTRIBUTED THRU 

THE HENRY B. GILPIN COMPANY 
BALTIMORE - WASHINGTON - NORFOLK 

1961 | 

Tell them you saw it in “The Maryland Pharmacist” 
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Headquarters for “Over 55 Years Service To 

HOOVEN LETTERS Baltimore Druggists 

ROBOTYPED LETTERS Trojans 
Guardians 

LYKA TYPED LETTERS ieebelins Wet 

MONOCAST LETTERS Me EA 

PRINTING eet rlara RabeaeeCombs 

PHOTO-OFFSET PRINTING Agate Rees Combs 

MULTIGRAPHING Carne Statonety 
MIMEOGRAPHING Lacross Manicure Jaa Bye 

i F i + 

MAILING aR ili paediatccts a; 
Gillette, Gem, Razors and Blades 

call pene blsee: ane Bal: 
Eat i G tati 

MUlberry 5-3232, 33, 34 Boctee Dec hinecne Preducteud 

SAratoga 7-5172, 73 Kotex, Kleenex, Modess, Yes 
Tampax 
Doeskin Products 

BD. Stuart Webb Foster Forbes Glassware 
American Thermos Bottles 

ADVERTISING SERVICES, INC. | Sheiks-Remses 

306 N. GAY STREET Miller Drug Sundry Co. 
. 105 W. Redwood Street 

Baltimore 2, Maryland Baltimore 1, Maryland 

ODODE GQI OOD LO OVD OVID OLD LI LP LD DOLD APE LP AD ADD 

An Excellent Formula With Longer Profits 
Contains: D-Methorphan 

ihe 
COUGH SYRUP wits D-METHORPHAN 

@ NEW ANTITUSSIVE WHICH SPEEDS RELIEF 
DIRECTLY TO THE COUGH CONTROL CENTER 

coucn srauy || COUCH STEN. § = coucn syauP 

‘Jo tpolif— OF COUGHS DUE TO COLDS 

THE NATIONAL PHARMACEUTICAL MFG. CO. 

314 LIGHT ST., BALTIMORE 2, MD. 

ORDAINED DAD APL EADP 

Tell them you saw it in “The Maryland Pharmacist” 
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THE MEASUREMENT 

OF LIQUID ORAL MEDICATION 

by B. F. Allen* 

In recent years, many investigations 

have been conducted on oral liquid 

pharmaceuticals in an attempt to pro- 

duce elegant, stable, and palatable pre- 

parations which would be useful in the 

pediatric and geriatric field as well as 

for the patient who cannot swallow the 

solid forms of medication. 

The result of this research is attested 

by the appearance of a great number 

of commercial liquid products. Many of 

these are suspensions which eliminates 

some of the classic difficulties in mak- 

ing solutions of aspirin and many other 

chemical substances used as drugs. This 

is also reflected in the increase in the 

number of suspension formulations that 

are currently official in the new Phar- 

macopeia. 

The public as well as the medical 

profession appear to have become 

somewhat “tired” of tablet and capsule 

types of medication. The patient likes 

liquid medication because it possesses 

the advantages of being easy to swallow 

and the benefits derived from. the taste. 

In fact, the liquid dosage forms are 

almost an absolute necessity for many 

individuals. The physician, of course, 

can easily vary the amounts of the 

different active ingredients to fit the 

needs of the patient. 

As every pharmacist knows, the most 

common measure for liquid formula- 

tions is the teaspoon. However, in re- 

cent years the tablespoon has also 

assumed tremendous importance insofar 

as directions to the patient are con- 

cerned. 

The need for a standard teaspoon has 

been recognized by American Pharmacy 

for 64 years or more. The U.S.P. XVI 

*Associate Professor of Pharmacy, University 
of Maryland. 

amany important dietary supplements 

are administered in this quantity. 

CONTRIBUTIONS . 

and N.F.) includes the following state- 

ment: 

“Agreement has not been reached on 

a standard pharmacopeial teaspoon, in 

spite of the need for such a standard 

measure in connection with compound- 

ing and labelling liquid medicines. For 

household purposes, an American Stand- 

ard Teaspoon has been established by 

the American Standards Association! 

as containing 4.93+0.24 ml. In view 

of the almost universal practice of 

employing teaspoons ordinarily avail- 

able in the household for the admin- 

istration of medicine, the teaspoon may 

be regarded as representing 5 ml. It 

must be kept in mind that the actual 

volume delivered by a teaspoon of any 

given liquid is related to the latter’s 

viscosity and surface tension, among 

other influencing factors.” 

It has been hoped for some time 

now that dissemination of the knowl- 

edge of a standard teaspoon in the 

U.S.P. would ultimately result in the 

adoption of a 5 ml. volume as rep- 

resenting one teaspoon. 

However, confusion still exists all the 

way from the student to the practitioner 

and manufacturer. Also, it has been 

stated that some state boards present 

problems in pharmaceutical arithmetic 

and require that 4 ml. be used as the 

equivalent, whereas others consider 5 

ml. to be the correct quantity. 

Inconsistent results occur in com- 

pounding, prescribing, and administer- 

ing medication simply because the 

metric equivalent of the teaspoon has 

not been universally or even nationally2 

established and accepted. Therefore, the 

need for a standard teaspoon in phar- 

macy is a continuing and urgent one. 

Already much has been written about 

the problems encountered when using 

domestic teaspoons for the administra- 

tion of medicines. In judging the 

170 E. 45th St., New York 7, N.Y. 

2and not even locally 
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Meadow Gold's Fla 

Campaign in MEADOW GOLD History! 

50 BILLBOARDS 
Strategically located all over town 

featuring the “Flavor of The Month”, 

month after month for a full year! 

=P 
Tie-in with this great promotion! 

Feature the MEADOW GOLD “Flavor of 

The Month” and CASH-IN with bigger sales! 

Tell them you saw it in “The Maryland Pharmacist” 



444 

safety of a dose, consideration must 

be given to the manner in which it is 

to be measured by the patient. It has 

been stated that the teaspoon dose as 

measured with the same spoon by dif- 

ferent people varied from 3 to 7 ml. 

Statements have also been made that 

the capacity of a teaspoon? used in the 

home has been found to range from 

4-40: 3-ml, 3; 

The aforementioned statements may 
seem unimportant, but they assume 

magnitude when large and _ possibly 

dangerous doses are being considered. 

Also, it may make a considerable dif- 

ference whether one calculates on the 

basis of 8 or 6 doses to the fluidounce. 

Several attempts have been made in 

the effort to administer more accurate- 

ly teaspoon doses. The implements 
which have been advocated include the 
medicine (or dosage) glass, the “Ex- 

acto” bottle with a top which when 

inserted was a “measuring-cup,”’ and 
the plastic “tru-spoon.’’ More recently, 
a full-sized plastic spoon which is de- 
signed especially to hold the correct 
amount for one teaspoonful has been 
used by some pharmacists in the 
promotion of their prescription business. 

It is very interesting to note that 
both the new U.S.P. and NF. still re- 
tain the “Table of Metric Doses with 
Approximate Apothecary Equivalents’ 
in which 4 ml. is the approximate 
equivalent of one fluid dram. Also, is 
included the following statement: 
“When prepared dosage forms such 
as tablets, capsules, pills, etc. are pre- 
scribed in the metric system, the phar- 
macist may dispense the correspond- 
ing approximate equivalent in the 
apothecary system, and vice versa as 
indicated in the table.” 

Another implement commonly used 
for measuring liquid medicaments is 
the dropper. Here again there has been 
a lack of uniformity in the quantity 
actually administered, especially when 
“drop” doses have been prescribed, and 

’the size (or capacity) of this imple- 
ment is often determined by the user. 

The MARYLAND PHARMACIST Feb., 1961 

by the use of non-graduated as well as 

non-calibrated4 droppers. 

Whenever modern aspects of drug 

administration are discussed, prescrip- 
tion surveys conducted, or the status 
of medical specialties reported it is 
noted that the liquids continue to play 

a very significant role in the practice 

of medicine. 

One writer has recently reported that 

the “teaspoon equivalent problem” has 

actually been under discussion and con- 

troversy for nearly 300 years and still 

remains unresolved, even though many 
of the recent findings, such as variation 
of capacity depending upon the liquid 
measured, were anticipated centuries 
ago. The most ironical of all is that 
the ancient Greek spoon was the 
equivalent of 4.5 ml., exactly half-way 
between the controversial 4 and 5 ml. 
measure. 

The formulation of standards has 
always been a tremendous task. One of 

the greatest difficulties experienced in 

pharmaceutical compounding of liquid 
preparations is uniformity in technique, 
etc. This, of course, is reflected in the 
uniformity of dosage, etc. Some type of 
uniformity is also important insofar 
as the prescriber is concerned. There- 
fore, it appears as though “uniformity”’ 
in the aforementioned areas is just as 
important as accuracy, tolerances, etc. 
which have been emphasized so many 
time in the past. 

4the dropper should be calibrated on 
the particular liquid medicine being 
dispensed. 

JOIN YOUR 

ASSOCIATION 

LOCAL, STATE, NATIONAL 

“IN UNITY THERE IS 
STRENGTH." 
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another "PLUS" Service for you 

INVALID AND SICKROOM NEEDS 

LET US SHOW YOU HOW TO: 

|. Utilize floor space to more profitable use. 

2. Capitalize on present prescription traffic to build additional 

sales. 

3. Enhance your ethical appearance. 

4. Build a rental reputation for new increased business. (A customer 

makes 2 or more trips on a rental ... there are very few item 

sales that necessitate a return visit. } 

GET YOUR SHARE OF VOLUME AND PROFITS IN THIS FAST 

GROWING INVALID AND SICK ROOM NEEDS MARKET! 

SEE YOUR LOEWY SALES COUNSELOR FOR FULL 

DETAILS AND INFORMATION. 

LOEWY DRUG CO., INC. 
1120 NORTH CHESTER ST., BALTIMORE 13, MD. 

Dickens 2-3610 

—————————— 
EE
 

Tell them you saw it in “The Maryland Pharmacist” 
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The TIP... TOBACCO and TASTE 

your customers want...in the 

new, smart, small cigar! 

@ Flexible TIP on each cigar—for cool, 

comfortable smoking enjoyment! 

@ TOBACCOS... carefully chosen, carefully blended 
for air-light smoking pleasure! 

@ A TASTE that's smooth and satisfying every time! 

MURIEL Air- Tips 
It's the light cigar THAT KEEPS a cool head! 

Daniel Loughran Company, Inc. 

DISTRIBUTORS 

Baltimore — Hagerstown — Washington 
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Tell them you saw it in “The Maryland Pharmacist” 
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WANTED! 
What are the services wanted from your Wholesaler? 

(Please check) 

|. Largest inventories in entire trading area? 

2. Fast Service? Orders filled same day received? 

3. Liberal Terms? 40 days from start of billing? 

4. More Lines? Broad coverage in all fields? 

5. Liberal Cash Discount? 2% PLUS trade discounts? 

6. Merchandising Counsel? New items, extra profit 
deals and inventory control? 

7. Free Daily Delivery? As many as 5 per week? 

foe) Store Modernization? Advice and layouts no charge? 

— New Fixtures? New Store? Experts at no cost? 

10. Complete Professional Management Service? Bulletins 
to Physicians? 

11. New Product Department Information? Automatic 
Shipment? Guaranteed Sale? 

12. Retirement Plan for your Future? With no charges for 
investment and administration? 

If your answers to these questions are "YES!'', you will realize 
continuing benefits from the services of 

SMITH KLINE & FRENCH INC. 
America’s Foremost Service Wholesaler 

PHILADELPHIA TRENTON WILMINGTON 
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Tell them you saw it in “The Maryland Pharmacist” 
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OFFICERS OF THE TRAVELERS AUXILIARY 

MARYLAND PHARMACEUTICAL ASSOCIATION 1960-1961 

Honorary President—GEORGE S. EULER 
President—RICHARD R. CRANE Third Vice President—JAMES A. ALLEN 
First Vice President—EDWIN M. KABERNAGEL, JR. Treasurer-—JOHN A. CROZIER 
Second Vice President—H. SHEELER READ Secretary—THOMAS J. KELLY 

Directors 
Chairman of the Board 

Albert Heydemann 

Directors for One year Directors for Two years Directors for Three years 
Joseph A. Costanza John C. Cornmesser B. Dorsey Boyle 
William H. Harrison George B. Rider Russell C. Eustice 
Kenneth L. Mills Milton J. Timin Joseph B. Herron 

MARYLAND PHARMACIST COMMITTEE 

Wilson Spilker, Chairman 

George M. Brandt Kenneth L. Mills 
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TAMPA OYSTER ROAST Oliver who passed away very recently. 

Harry was a_e past president of Snow or No Snow, when T.A.M.P.A. 

holds an Oyster Roast the boys show 

up. This year’s roast was held at the 

Alcazar on, Saturday, February ‘4th, the 59S: oman nen a cian ated ene 
day after the third big snow of the 

T.A.M.P.A. 

season. It cost an extra quarter to clearly the purest. we - 

heck boots or other Tor bati 

thie sanowsbout tensa: eicee tebe clearly the hest seller 
it was a good affair. This just proves 

that the T.A.M.P.A. boys are a hearty 

lot and enjoy getting to-gether for a 

good time. 

Everyone seemed to enjoy the day. 

sewer weame eye * 

The food was good, there was plenty CITRATE of 

of cold beer, there was group singing, 

card playing, and just good conversa- lp th MAGNESIA 

tion. Dick Crane drew a big laugh when 

he held up the winning ticket on the 

Emery Helm Memoral Fund _ 50-50 

drawing. Dick, of course, didn’t want 

to take the money but was persuaded 
to accept and so stuffed the $30.00 in 
his pocket. 

If you missed this one you can look 
forward to next year. 

CMe US geld 9reen bottle 
ers recognize instantly 

* sparkling “lemonade” taste 
* perfectly pasteurized and 
manufactured under strict 
supervision and controls 

¢ Your wholesale druggist 
has Everfresh, the standard 
citrate for 35 years 

350 cc size: list price, $2.45 
per dozen. Minimum retail 
price, 30¢ each. 

This price effective in all 
New England and 
Mid-Atlantic states 

see the difference in purity 
see the difference in sales 
Everfresh Manufactured by 

THE MIFFLIN McCAMBRIDGE CO. 
6400 Rhode Island Avenue @ — Riverdale, Maryland 

IN MEMORIAM 

Our welfare committee has informed 
us that T.A.M.P.A. has donated $10.00 
to the Heart Fund in memory of Harry 

eoesseuee ee oO ee ee we 8 eo oe os 
- 

¢ . 
. . 

“ss S8sese enw ese eeeeew eaten nena awe * 
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Success without effort is an empty reward; and effort without skill leads 

only to mediocrity. It is only when you combine effort with skill that you 

produce quality. As John Ruskin once said: “There must be a will to pro- 

duce a superior thing.” For more than 34 years we've had both the will 

and the way at YOUNGS RUBBER CORPORATION. 

Tell them you saw it in “The Maryland Pharmacisi” 
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F.A. DAVIS & SONS, INC. 
MERCHANDISE YOUR CIGAR DEPARTMENT 

WITH THESE NATIONALLY KNOWN BRANDS 

CIGARS 

Anthony & Cleopatra Phillies Roi-Tan 

LaCorona Webster Florida Queen 

Bering Optimo John Ruskin 

Bock Royalist Lord Clinton 

PIPES 

Kaywoodie Yello-Bole Medico 

LIGHTERS 

Ronson Zippo Rogers 

FAMOUS SUNDRY LINES 

Timex Kodak Scripto Amity 

Telechron Polaroid Paper Mate Thermos 

Westclox Sylvania Parker Nylons 

PITT'S Sundae Toppings and Syrups 

SCHRAFFT'S CANDY 

Ask about our "NEW DAY CIGAR STAND" plan 

119 SOUTH HOWARD STREET 

Baltimore 1, Maryland 

MU Iberry 5-8240 

eee 

Tell them you saw it in “The Maryland Pharmacist” 



Feb., 1961 The MARYLAND PHARMACIST 451 

Maryland's Largest Independent Phofofinishing 

Laboratory Equipped to Handle all Kodacolor — 

Black and White Photofinishing 

(OUR LAB. TECHNICIANS TRAINED AT ROCHESTER) 

Q4 Hours 48 to 72 hours 

Black & White Kodacolor 

Service Service 

PICK UP AND DELIVERY 6 DAYS A WEEK 

Finer © Faster © Friendlier and More Profitable 

WE CATER TO THE DRUG TRADE 
5408 PARK HEIGHTS AVE. FOrest 7-8385 

AQUAPAC selected skins 

—only the primes are processed. 

Not just wet-lubricated and rolled 

Lowest cost—greatest percentage of profit 

Professionally promoted—presold 

Unconditionally Guaranteed! 

SELL ON OPEN CALL. 

Retail $6.50 dozen—3 for $1.75 

American Hygienic Co. 
111 S. Paca Street, Baltimore,1, Maryland 

Represented by—IRV. NORWITZ 

Tell them you saw it in “The Maryland Pharmacist” 
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-= NEWS ITEMS : 

FRONT COVER 

Continuing the retailer public rela- 

tions program that has proven so 

successful, the National Wholesale 

Druggists’ Association has issued a new 

set of truck posters to be displayed 

on the sides of delivery trucks through- 

out the United States. 

The poster shown on our front 

cover will be used during March and 

April. 

IMPORTANT LEGISLATION FOR 

SMALL BUSINESS 

Message by John W. Dargavel, Ex- 

ecutive Secretary of the N.A.R.D., in 

the February 6, 1961, issue of the 

N.A.R.D. Journal; calls for support in 

behalf of the Ikard-Curtis-Sparkman 

Tax Adjustment Bills. 

Important companion measures for 

business firms of small and medium size 

have been introduced in the 87th Con- 

gress by Representatives Frank Ikard 

(Texas) and Thomas B. Curtis (Mo.) 

and Senator John J. Sparkman (Ala.). 

Enactment of the proposal contained 

in the bills would permit a business 

(incorporated, partnership, individual 

ownership) to plow back a percentage 

of the net profits in a manner that 

would reduce the tax load now carried 

by business firms of small and medium 

size. The proposal is identified in the 

House as H.R.2 and in the Senate as 

S.2. However, it is advised that the 

measures be referred to as the ‘Ikard- 

Curtis-Sparkman Tax Adjustment 

Bills.” 

“The purpose of the legislation is to 

provide a fair tax relief for business 

enterprises of small and medium size 

in order to enable them to obtain 

growth capital to finance expansion and 
modernization. How would the legisla- 

tion function? The answer in brief is: 

“Druggist A, during a tax year in- 

creases the investment in his drug store 

through (1) depreciable assets, such as 

fixtures, (2) inventories and (3) ac- 

counts receivable. He would be granted, 

in the calculation of the federal income 

levy, the right to deduct an amount 

equal to 20 percent of the net profits 

(the maximum to be $30,000). 

“Here is an example of the procedure: 

“On January 1, 1961, the depreciable 

assets amounted to $15,000, the inven- 

tories, to $30,000, and the accounts re- 

ceivable, $10,000, to make the grand 

total $55,000. Then on January 1 1962, 

the records show that the depreciable 

assets had dropped to $12,000, and the 

inventories had attained $35,000, and 

the accounts receivable, $13,000. The 

grand total is $60,000. 

“The calculation is as follows: $60,- 

000 minus $55,000 leaves $5,000 (the 

added investment during the year 1961. 

Druggist A determines the net profits 

for the year 1961 to be $30,000. So he 

subtracts $5,000 from $30,000 and the 

remainder is $25,000 (the business in- 

come on which the federal income tax 

would be based). 

“The outlook is that the legislation 

to materialize the plan has a good 

chance to be passed by the 87th Con- 

gress. All the members of the Senate 

Select Committee on Small business 

are among the sponsors of the proposal 

(S.2). Support for the companion meas- 

ures is also strong in the House. More- 

over, the Ikard-Curtis-Sparkman Bills 

have been endorsed by more than 170 

trade associations and among them 

is the N.A.R.D. Then, too, the current 

business recession ought to help multi- 

ply the interest in the legislation. 

“Every individual retail pharmacist 

and the state, metropolitan and local 

associations in the drug field should 

take an active part in the drive to 

bring about the enactment of the Ikard- 

Curtis-Sparkman Tax Adjustment 

Bilis 
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THE MARYLAND ASSOCIATION 

OF HOSPITAL PHARMACISTS 

The Maryland Association of Hospital 

Pharmacists held the first meeting of 

1961, on February 2 at Marty’s Park 

Plaza Hotel. 

A cocktail and dinner party preceded 

the business meeting. After the meeting, 

the newly elected officers were installed: 

President—Mr. E. W. Nollau, Chief 

Pharmacist, Women’s Hospital, Balti- 

more, Maryland. 

Vice President, Miss Ursula Heyer, 

Chief Pharmacist, John’s Hopkins Hos- 

pital Baltimore, Maryland. 

Secretary and Treasurer—Miss Mary 

Connelly, Chief Pharmacist, Medical 

Health Center Baltimore, Maryland. 

A PHARMACEUTICAL PRIZE WINNER 

Milton A. Friedman of the Harris 

Pharmacy, Lombard and Poppleton 

Streets, Baltimore, has a hobby which 

pays in prestige and enjoyable remun- 

eration. Recently he received the first 

prize in the Maryland Pharmacy Week 

Window Display Contest. 

Since then he secured the National 

Prize in the Vick’s CARE Crusade 

Promotional by submitting the prize- 

winning displays and promotional ma- 

terial. Mr. and Mrs. Friedman will go 

to Europe on March 6, 1961 from New 

York as good-will ambassadors for 

CARE and will visit Italy, Greece, 

Turkey and France. There will be a 

CARE Crusade Dinner in Rome and 

they will visit institutions helped by 

CARE as well as individual homes in 

the different countries visited. They will 

also look forward to sightseeing and 

shopping opportunities. 

Mr. Friedman graduated from the 

School of Pharmacy of the University 

in 1934 and has been interested and 

active in many professional groups such 

as the Maryland Pharmaceutical Asso- 

ciation, the Alumni Association of the 

School of Pharmacy, the Baltimore 

Metropolitan Pharmaceutical Associa- 

tion and the Associated Jewish Char- 

ities. 

Robins 
FEBRUARY CHECK LIST 

Tear out for a handy check of 

your current stock of these 

Robins products that are receiving 

special promotion in your area 

THIS MONTH 

® 
I Dimetapp txtcsas 

(] Tab. 100's (7) Tab. 500's 

(J Amp. 10 cc. 5's Amp. 10 cc. 5x 5's 

tr Robaxisal 
Tab. 100's [_) Tab. 500's 

Robaxisal-PH 
() Tab. 100's (7) Tab. 500's 

° ® 

D q meta ne Expectorant 
O16 w. () Gal. 

° ® 

Dimetane Expectorant-DC 
CJ 16 o. (| Bal. 

NaClex” es 
(j Tab. 100's (_j Tab. 500's { 

Why not check your stock of 

all Robins products at the same @ 

—and be prepared 

A. H. ROBINS CO., INC., 4 20, VA. 



454 The MARYLAND FHARMACIST Feb., 1961 

W he 
30,000 DIFFERENT ITEMS JU: 

“HENRY B.” 
says: 

“In business already? 
Or starting from scratch? 
Gilpin builds profits 
that no one can match!” 

YES! whether you need 1, 10, 100, or 30,001 
your shelves with whatever you need! You nan 

you get it! And, if time is important, Gilpin off 

Service is as important as your stocks . . . and service 

representative has the training and the experience te! 

these capacities: 

® Source of Product Information ®@ Merche 

© Inventory Controller @ Person 

She Henr Y Shs L & 

SINCE 1845 . . . THE PROGRESSIVE FORCE IN M 

BALTIMORE © DOVER bd NORFOLK 
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} can stock 

ll see that 
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Baltimore Metropolitan Pharmaceutical Association 
OFFICERS 1961 

Honorary President—CHARLES J. NEUN 
President—SAM A. GOLDSTEIN 

First Vice President—JEROME J. CERMAK 
Second Vice President—AARON M. LIBOWITZ 

Third Vice President—JOHN F. NEUTZE 
Fourth Vice President—IRVING I. COHEN 

Secretary—JOSEPH COHEN 
Secretary Emeritus—MELVILLE STRASBURGER 

Treasurer—CHARLES E. SPIGELMIRE 
Treasurer Emeritus—FRANK L. BLACK 

EXECUTIVE COMMITTEE 
Chairman—GREGORY W. A. LEYKO 

MARION R. CHODNICKI JACOB L. RICHMAN 
JOSEPH U. DORSCH JEROME A. STIFFMAN 
DONALD O. FEDDER MYER STOLER 
WILLIAM Y. KITCHIN A. FRANK TURNER 

FRANCIS S. BALASSONE, Ex-Officio 

PRESIDENT'S MESSAGE 

Dear Members: 

I should like to express to you my pleasure in meeting and greeting all those 

who attended the Installation Dinner of the Baltimore Metropolitan Pharma- 

ceutical Association held at Blue Crest North. 

The 1961 officers and executive committee were installed with due pomp and 

ceremony following a full course dinner by Bluefeld. An excellent program was 

presented by the American Greetings Corporation. 

It was a thrill to be joined by so many members and their wives on this 

auspicious occasion—the first installation dinner meeting of the association. I 

sincerely hope this has been the inauguration of many such meetings to follow in 

the years to come. 

The next meeting of the BMPA will be held at the Kelly Building on Thursday, 

April 20th. This is a timely meeting sponsored by the Camp Manufacturing Com- 

pany, producers of A Plus School Supplies. Special effort will be put forth in 

showing how to merchandise school supplies and stationery for plus profit, and 

how to keep this business in the neighborhood. Many valuable prizes will be dis- 

tributed and delicious buffet refreshments will be served at the conclusion of the 

meeting. 

I will consider it a personal favor if you will attend the meetings of the 

Association. All meetings are planned to bring you an informative message. Jerry 

Stiffman and his Place and Arrangements Committee go all out to provide inter- 
esting meetings. You can show your appreciation by attending the meetings of 
the Association and encouraging others to also attend. 

Sincerely, 

SAM A. GOLDSTEIN 

President 

_ re SS 



COMMON SENSE ws. NONSENSE 

one of a series of classic quotations dealing with 

subjects of interest to you 

“It’s unwise to pay too much, but it’s worse to pay too 

little. When you pay too much, you lose a little money— 

that is all. When you pay too little, you sometimes lose 

everything, because the thing you bought was incapable of 

doing the thing it was bought to do. The common law of 

business balance prohibits paying a little and getting a lot 

—it can’t be done. If you deal with the lowest bidder, it 1s 

well to add something for the risk you run, and if you do 

that you will have enough to pay for something better.” 

—John Ruskin 

(1819-1900) 

SMITH KLINE & FRENCH LABORATORIES, PHILADELPHIA 
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NEW PHARMACEUTICALS IN 1960 

The nation’s smaller pharmaceutical manufacturers led the drug industry 

to a record breaking number of new pharmaceutical introductions during 1960, 

in spite of a drop in the rate of new products marketed by the major manu- 

facturers, according to PHARMINDEX,* new product reference system. 

718 new pharmaceuticals were reported in PHARMINDEX during 1960, repre- 

senting an average of 3.1 products each from the 232 manufacturers announcing 

new items. This is slightly higher than the 1959 average of 2.7 products. These 

figures are based upon the new ethical drugs reported in the twice-monthly 

PHARMINDEX issues for 1960. The reports include the new pharmaceuticals of 

all national and regional American manufacturers. 

Pacing the increase were the 170 firms with less than full national distribu- 

tion for their products. These companies increased their average rate of intro- 

duction to 3 items per firm in 1960 as compared with 2.3 products each in 1959. 

This increase outweighed the drop in new marketings by the 62 nationally dis- 

tributing manufacturers whose 210 new ethical drugs for 1960 created an average 
of just 3.4 products compared to an average of 4.1 items per company the previ- 
ous year. 

Number Of Pharmaceuticals Introduced 1959-1960 

1959 1960 
Firms Prods. Aver. Firms Prods. Aver. 

Firms with full national distribution 53 209 4.1 62 210 3.4 
Firms with lesser distribution 155 355 2.050 508 3.0 

Total all firms 208 564 Pat f 232 718 3h 

The PHARMINDEX figure most apt to surprise the average reader is the 
large number of national manufacturers who marketed only a single new product 
last year. During 1960 better than 1 of every 4 national manufacturers (27%) 
introduced only 1 new pharmaceutical. In 1959 just 19% of the major firms had 
such limited new product introduction. 

This lower rate of introductions by the national manufacturers is seen also 
in the figures showing maximum productivity. Topping the 1960 list of national 
manufacturers is one company which introduced 12 new items. 1959 saw 3 major 
firms market 12 or more new products. Conversely, more smaller firms introduced 
large numbers of new products in 1960 than in 1959. While in 1959 no regional 
firms equalled the 15 new products marketed by each of 2 national manufacturers 
that year, 1960 saw 3 regional firms each introduce more than the 12 new products 
which was tops for the nationals. 

Two basic facts account for much of the disparity in these 1959-1960 figures. 
First, PHARMINDEX reports show the larger manufacturers, who are responsible 
for most of the new chemical entities had fewer such items ready for marketing 
in 1960 than in 1959. Secondly, extensive introductions by several rapidly growing 
regional companies and the announcement of a complete line of ethical drugs 
by a new manufacturer boosted the average of the firms of less than national 
scope. 

Although the figures concerning the most and least productive originators 
of new products show considerable change from 1959 to 1960, many of the figures 

*PharmIndex is a registered trademark 
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MR.DRUGGIST: 
E 

—>} 
This Display, No. 120D- 

available through our 
fepresentative or write: 

GLENBROOK 
LABORATORIES 

Div. of Sterling Drug Inc. 

1450 Broadway, 
New York 18, N.Y. 

BRAND, 
NAMES 
SATISFACTION 

More Packages Sold Than Any Other Drug Product 
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which reflect the overall new products picture for the two years remained quite 

stable. “In both years, 90% of all manufacturers annually marketed 6 or fewer 

new products. Both years also saw about one-third of the manufacturers announce 

only 1 new product that year, and these solitary introductions represent only 12% 

of all new pharmaceuticals.” 

Analyzing the new products by the number of active chemical ingredients 

shows a significantly higher percentage of the introductions with single active 

ingredients to be the products of national firms. The figure is particularly notable 

in a year when the number of new chemical entities announced is down. 

1 of every 4 new products (23%) reported in PHARMINDEX during 1960 

contained only one major chemical ingredient. Thte ratio climbed to 1 of every 

3 (35%) of the new products of the national manufacturers but was less than 1 

out of 5 (18%) of the products from regional manufacturers. 

- Multiple ingredient products accounted for 62% of the output of new items 

by the national companies and 79% of the new drugs from the smaller companies. 

3% of the products of all manufacturers were specialized items not applicable to 

the analysis, such as hospital specialties, devices and diagnostic products. 

1960 New Products—By Formulation 

Single Multiple Special Total 

ingred. ingred. products products 

Firms with full national distribution 153 131 6 210 

Firms with lesser distribution 91 403 14 508 

Total all firms 164 534 20 718 

Dermatologicals accounted for the greatest number of new products, the 

PHARMINDEX reports indicate, with that type of product accounting for 91 of 

the total 718 new pharmaceuticals. Gastrointestinal medications accounted for 

76 of the new products as did items designed for respiratory or cold therapy. The 

fourth largest group of new pharmaceuticals was the nutritional and vitamin 

products which totaled 68 of the newly marketed drugs. 

Comparison of the types of new products from the national and regional 

firms shows another area of difference in the introduction of the two classes of 

firms. Four types of products each represented 10% or more of the new products 

of smaller firms: 1) Dermatologicals; 2) Respiratory or cold therapy; 3) Nutri- 

tional and vitamin products; and 4) Gastrointestinal items. Just 3 types of new 
pharmaceuticals accounted for 10% or more of the new items of national manu- 
facturers: 1) Anti-infectives; 2) Dermatogogicals; and 3) Gastrointestinals. 

The 27 new anti-infective products released by the national manufacturers 
were 13% of the new presentations of the major firms and one of four classes of 
products in which the larger companies introduced a majority of new items. In 
the remaining 18 classifications, the PHARMINDEX figures show the 170 manu- 
facturers with less than national distribution introduced the dominate share of 
new products. 

Represented in the PHARMINDEX statistics are 718 new pharmaceuticals . 
reported in the publication during 1960. Reported also in the 1960 issues of 
Pharmindex were 401 changes in products already available but these are not in- 
cluded in the figures. 
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How will 

weight-watchers 

use Sucaryl 

in 1961? 

(Or, how versatile can a non-caloric 

sweetener be?) 

In trying to gauge Sucaryl’s versatility, 

you can’t just stop at three—or four, or 

five—general uses. Those weight-watch- 

ing customers of yours can be an ingen- 

ious lot, and it’s sometimes surprising 

how many interesting ways they can find 

to use the product. 

Winter celebrants, for instance, will carry 

the 100-tablet bottle along with them— 

perfect complement to a steaming ther- 

mos. Friday-afternoon hostesses, on the 

other hand, frequently like to surprise 

the ladies with a Sucaryl-sweetened des- 

sert. (Thought for your wife?) And any 

social-minded weight-watcher worth his 

Sucaryl will tell you that you just don’t 

mix cold drinks with anything else. 

It’s as simple as this: Sucaryl belongs, 

when you’re watching your weight. It 

belongs in your store, on your counter. 

How many new customers will you have 

this week? 

| ABBOTT 

®Sucaryl—Abbott’s Non-Caloric Sweetener 

101193 
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ALLEGANY GARRETT COUNTY 

PHARMACEUTICAL ASSOCIATION 

The regular February monthly meet- 

ing of the Association was held in 

Cumberland. 

The Association agreed to circulate 

a poor credit risk list among the stores 

which cooperated in compiling the list. 

It was pointed out that the word 

DRUGS could only be used by estab- 

lishments employing a pharmacist and 

operating under a drug store permit. 

The Professional Relations Committee 

was instructed to advise those who did 

not qualify as drug store owners about 

this. 

The hospital administration at the 

Memorial Hospital in Cumberland is 

desirous of discontinuing the practice of 

having the night supervisor filling 

emergency prescriptions. The Allegany 

Garrett County Pharmaceutical Asso- 

ciation members have agreed to co- 

operate by opening their drug stores 

= 

during the night to fill emergency 

prescriptions. The Professional Rela- 

tions Committee will meet with the 

County Medical Society and the hospi- 

tal administrator to set up a feasible 

plan. 

Bill Sullivan told the meeting of a 

course he had completed in practical 

politics. Several of those present were 

so interested that Bill agreed to organize 

a group of pharmacists to pursue such 

a course. 

The need for better support of phar- 

maceutical associations was discussed. 

Everyone agreed that associations 

needed a much larger membership and 

budget to be effective. It was suggested 

the American Pharmaceutical Associa- 

tion collect all dues and reimburse 

state and county associations. It was 

further suggested dues be collected 

semi-annually or quarterly. Those at- 

tending the meeting promised to sup- 

port the proposal. 

ee 

MARYLAND 
DELEGATION 

— 

(Za 

SS Wee | 

LET FAY 

THE SNOW JOB THAT SHOULD BE DONE! 
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Mr. Independent Retail Pharmacist. 

You cannot afford 

NOT to belong 

to the 

Baltimore Metropolitan Pharmaceutical 

and 

Maryland Pharmaceutical Associations. 

Where there's Unity—tThere's Strength. 

If you are not a member, why not join your Fellow Pharma- 

cists and assist in their endeavors. 

CALVERT DRUG COMPANY, INC. 
901 CURTAIN AVE. 

BALTIMORE 18, MD. 

HOpkins 7-3609 
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DUES NOTICE 

If you have not paid your dues for 1961, may we have it by return mail? 

Maryland Pharmaceutical Association 

Active Member (Pharmacists Only) $25.00 

Affiliate Member (Non-pharmacist Executives 

and Managers) $25.00 

Associate Member (Employee Pharmacists, Salesmen, 

Medical Representatives) $5.00 

Baltimore Metropolitan Pharmaceutical Association 

Active Member (Store Owners and Former Store 

Owners) $10.00 

Associate (Employee Pharmacists, Salesmen, 

Medical Representatives) $5.00 

MAIL TO: 650 W. Lombard Street 

Baltimore 1, Maryland 

We appreciate your cooperation and support. 
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Are your dependents now 18 years of age or older? Do you realize 

that if this is the case, they are no longer covered under your Group 

Insurance Plan and should have independent coverage. 

Please call our office for any information in regard to this change. We 

have several very fine policies, reasonable priced, for your con- 

sideration. 

GREENE & ABRAHAMS CO., INC. 
E. A. Rossmann, President 

225 E. REDWOOD STREET 

Baltimore 2, Maryland 

LExington 9-8834 
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Plan Your Vacation Now 

Attend The 

79th ANNUAL CONVENTION 

of the 

MARYLAND PHARMACEUTICAL ASSOCIATION 

in conjunction with 

T.A.M.P.A. and L.A.M.P.A. 

SHELBURNE HOTEL 

ATLANTIC CITY, NEW JERSEY 

July 3, 4, 5, 6, 1961 

AN EXCELLENT PROGRAM IS BEING ARRANGED 

RELAX IN THE COMFORT OF ONE OF ATLANTIC CITY'S 

LUXURY HOTELS. 
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PACKED SCHEDULE AWAITS 1961 

APhA CONVENTIONEERS IN CHICAGO 

The 108th.annual American Pharma- 

ceutical Association convention in 

Chicago, April 23-28, promises to be a 

stimulating and rewarding experience 

for all pharmacists, regardless of their 

specialty. The week will be filled with 

activity, discussion, and entertainment 

from the opening of the President’s 

Reception Sunday evening, April 23, to 

the adjourning gavel at the final APhA 

General Session Friday noon, April 28. 

All major meetings have been sched- 

uled in the Hotel Sherman, the conven- 

tion headquarters. 

The Wednesday morning General 

Session (April 26) is one that no phar- 

macist will want to miss. Arthur B. 

Hanson, co-counsel in the Arizona anti- 

trust case, will discuss the antitrust 

laws and pharmacy. E. B. Weiss, noted 

author, provocative Advertising Age 

columnist, and a specialist in spotting 

merchandising trends, predicts that 

community pharmacies are facing a 

total revolution. He will outline why 

he thinks there is this impending revo- 

lution and state what the community 

pharmacies may have to do in order to 

survive under the new system. 

In the Wednesday afternoon House 

of Delegates meeting, Harold Hillen- 

brand, DDS, Secretary of the American 

Dental Association, will discuss how the 

ADA developed its integrated member- 

ship structure and esprit de corps. 

To provide refreshing relief from 

meetings and discussion, outstanding 

entertainment programs have been 

scheduled. One of the highlights will 

be the Wednesday evening show fea- 

turing top name stars and performers. 

And the famed Great Lakes Blue Jack- 

ets will be on hand to entertain APhA 

members at the opening session Sunday 

evening, which precedes the President’s 

Reception. The festive APhA annual 

banquet, set for Thursday evening, will 

not only provide the conventioneers 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

Bayer Aspirin 

Featured in all BMPA Stores 

dba 

Dial 123 Live Radio 

with an enjoyable and tasty dinner, but 

with entertainment by the Abbott Vita 

Men, an all-male chorus. 

On Thursday, the Sections on Prac- 

tical Pharmacy, Education and Legisla- 

tion and Pharmaceutical Economics will 

meet in combined sessions. The morn- 

ing will be devoted to two symposia— 

one on ‘‘Providing Pharmaceutical Serv- 

ices to Nursing Homes” and one on 

“Compatibility and Incompatibility of 

Manufactured Pharmaceuticals.” The 

theme of the afternoon joint session is 

“Challenges and Problems of the Six- 

ties.’ Among the outstanding speakers 

selected for this program include Vin- 

cent E. Covins, Chief of Industrial Ma- 

terials and Products Branch of the 

Bureau of Labor Statistics, Department 

of Labor, who will speak on “Prescrip- 

tions in the Bureau of Labor Statistics 

Indexes.” Following this joint program 

Thursday afternoon will be a general 

discussion and action on merger of the 



Feb., 1961 TheMARYLAND PHARMACIST 467 

Te 
Bieneugh Brus 

MANUFACTURING CO. 

123 MARKET PLACE 

BALTIMORE 2, MD. 

go together 
Delicious Austin varieties 

just naturally go-with 

all fountain drinks... 

to increase your unit sale. 

Boosts your volume, too, 

because Austin quality 

means faster turnover, 

repeat business, more profit! 

Peanut Butter Sandwiches 

Ceekies & Snack Varieties Austin's 
Box 1986 

Balto. 3, Md. 

Tell them you saw it in “The Maryland Pharmacist” 
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three sections into a Section on Com- 

munity Practice. 

Each APhA Section will also hold its 

regular individual meeting. The Sec- 

tion on Pharmaceutical Economics has 

developed a timely program which in- 

cludes addresses on “A Survey of the 

Feasibility, Operation and Principles of 

Various Plans for the Prepayment of 

Prescription Medication Expenses,” and 

“The Past, Present and Future of Pre- 

paid Prescription Plans.” This program 

is set for Tuesday morning. 

The Section on Practical Pharmacy 

has scheduled a symposium for Tues- 

day morning on “Pharmaceutical Fla- 

vorology.” The Section on Education 

and Legislation has arranged the pre- 

sentation of various pertinent papers, 

including one on “Narcotics in Disaster 

Emergencies.” And, the Pharmacy 

Student Section will feature an address 

entitled “Pharmaceutical Market Re- 

search Contributes to Professionalism 

of Pharmacy.” 

Two symposia have been scheduled 

by the Industrial Pharmacy Section, one 

on the Relationship of Packaging to 

Quality of Pharmaceutical Dosage 

Forms,” and another on “The Role of 

Statistics in Product Formulation.” 

The Section on Military Pharmacy 

has scheduled an address by Madison 

Brown, M.D., Associate Director of the 

American Hospital Association, at its 

Wednesday luncheon and addresses by 

Pharmacy Consultants to the Surgeons 

General of the Army, Navy, Air Force, 

Public Health Service, and Medical Di- 

rector of the Veterans Administration 

at its Monday luncheon. As has been 

the policy in previous years, these two 

luncheons and certain other conven- 

tion meetings are authorized as mili- 

tary training assemblies for reserve offi- 

cers for which training and retirement 

poirit credits will be allowed. 

Meeting in conjunction with the 

APhA are several affiliated and related 

organizations including the American 

Fm (a me cc (ne me (ns ( 

THE 

SOFT 

SELL 

Abbotts Ice Cream is as ‘'soft"’ 

—as easy—to sell as it is for a 

youngster to get hungry be- 

tween meals. 

Why so sell-able? Freshness of 

ingredient and just right-ness of 

flavor let ice cream lovers know 

they're buying the very best. 

What good does this do? They 

come back for more and in- 

sales as fast as crease your 

bunny rabbits. 

ABBOTTS DAIRIES, INC. 

45 S. CATHERINE ST. 

Baltimore, Md. 

EDMONDSON 46-4000 

ee 
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A NEW PLAN FOR PRODUCT MERCHANDISING— 
STORE TRAFFIC—PROFIT—FOR ALL DRUG STORES— 

NOW AVAILABLE THROUGH THE COMBINED EFFORTS OF 

MUTH BROS. & CO. 
and STANDARD STORE EQUIPMENT Co. 

Now you can remodel your entire 

store—or any part of it—or, build 

a new drug store from floor to 

ceiling—and save the middleman's 

profit . . . you buy your fixtures 

DIRECT. 

The new "M&S" plan 

offers you 

FREE No need to put off any 
longer the idea of re- 

designing and modeling your drug 
store. Today ... MUTH 

woe . and STANDARD make Nenibts a new, 
merchandising SOENLG ES. economical, efficient plan which enables 

you to give your drug store a new, bright, 
- © modern look . . . complete with mer- 

p 3 chandise on your shelves. And, if you're 
Financing to suit not sure of the best way to redesign your 

store—talk to a STANDARD store design 
your convenience expert or, a Muth Bros. merchandising 

expert. This service is yours free. . . and, 
it does not obligate you. 

MUTH BROS. & CO. 
23-25 S. CHARLES ST., BALTIMORE 3, MD. 

Plaza 2-0480 

STANDARD STORE EQUIPMENT CO., INC. 
1016 EAST BALTIMORE STREET, BALTIMORE 2, MARYLAND 

EAstern 7-0300 

Tell them you saw it in “The Maryland Pharmacist” 
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College of Apothecaries, the American 

Society of Hospital Pharmacists, the 

American Association of Colleges of 

Pharmacy, the National Conference of 

State Pharmaceutical Association Sec- 

retaries, the National Association of 

Boards of Pharmacy, the American In- 

stitute of the History of Pharmacy, and 

the Metropoloitan Drug Association 

Secretaries. 

One of the highlights of the ACA 

meeting will be an address by Bertram 

B. Moss, M.D., Member of the Board of 

Directors of the Illinois Academy of 

General Practice, on “The Family Phy- 

sician and the Family Pharmacist.” 

A leading event in the ASHP pro- 

gram will be the presentation of the 

H.A.K. Whitney award to Herbert L, 

Flack on Tuesday evening. And, on 

Monday afternoon, the ASHP has sched- 

uled an address by Dean Svend Aage 

Schou, Royal Dutch School of Phar- 

macy, Copenhagen, Denmark, entitled 

“Our Professional Ethics.” 

The AACP has scheduled a panel dis- 

cussion for Monday afternoon on the 

topic of ‘(Do the Undergraduate Courses 

in Chemistry Properly Prepare The Stu- 

dent of Community Pharmacy for Grad- 

uate Study.” Other AACP General Ses- 

sions and sections have been pro- 

grammed for Sunday, Monday, and 

Tuesday of the convention week. 

The NABP has scheduled a panel dis- 

cussion on the relationship of the phar- 

macist with other members of the 

health team set for Monday afternoon. 

The panel will consist of spokesmen 

for the physician, nurse, and the medi- 

cal service representative. 

The American Institute of the History 

of Pharmacy has scheduled a sym- 

posium, in cooperation with the APhA 

Section on Historical Pharmacy, on 

“Pharmacy Looks Back at the Civil 

War Years’ for Thursday morning. 

Meeting the Saturday and Sunday 
prior to the convention week, April 

22-23, the National Associaion of State 

The MARYLAND PHARMACIST Feb., 1961 

Pharmaceutical Association Secretaries 

has arranged two full days of interest- 

ing sessions for its members. The Met- 

ropolitan Drug Association Secretaries 

has scheduled three sessions during the 

convention week. 

The ladies traveling to Chicago have 

not been forgotten either. Two events 

vie for top billing in the women’s pro- 

gram and they are Don McNeill’s 

Breakfast Club broadcast from the Col- 

lege Inn Porterhouse Room of the Hotel 

Sherman, and the Thursday Ladies’ 

Luncheon and fashion show, which will 

feature Maggie Daly as commentator 

and will have the added attraction of 

musical drama by Sulie Harand, a na- 

tionally famous singing actress who 

will present her one woman music 

theatre review of a current Broadway 

musical. 

The ladies’ program also includes a 

sightseeing tour of Chicago on Monday 

and a Ladies’ Breakfast on Tuesday 

morning. 

And again this year, an outstanding 

exhibit program has been arranged. 

This year’s exhibit will be on the mez- 

zanine at the Sherman, and convenient 

for all registrants to view leisurely. The 

new APhA Convention Exhibit program 

was established to provide conven- 

tioneers with an unparalleled, post- 

graduate, educational opportunity. This 

year’s exhibit program has been planned 

with that objective and will be bene- 

ficial to all registrants. 

You will not want to miss a single 

session of this traditional pharmacy 

forum. This packed schedule has many 

items of interest for every pharmacist, 

particularly the community practition- 

ers. 

COME TO THE CONVENTION 

Shelburne Hotei, 

Atlantic City, 

July 3, 4, 5, 6, 1961. 
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— Drawing a Blank in Ice Cream Sales ? 

_Séaleo_ Draws Customers and Profits! 
Making your ice cream department pay off 
is easy! Just stock Sealtest — the most ad- 
vertised, fastest-selling ice cream in Ameri- FEATURE THIS 
ca! Sealtest is a one-man show of special EXCITING 
flavors that keeps your customers checking 
to see what’s new and different. And every SPECIAL FLAVOR 
special flavor is introduced with effective 
advertising at point-of-sale and in national 
and local media. You don’t have to be a CHERRY 
genius to make customers happier with NUGGETT 
Sealtest. But most geniuses do! Get the pic- 

ture? Call your local Sealtest Foods plant 
for details. AT YOUR 

FOUNTAIN AND 

called FOR CARRY-OUT 
CUSTOMERS TRADE MARK 

Tell them you saw it in “The Maryland Pharmacist” 
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LAMPA LUNCHEON 

The annual luncheon of the Ladies 

Auxiliary of the Maryland Phar- 

maceutical Association will be held at 

the Lord Baltimore Hotel on Tuesday, 

May 2, 1961. 

The theme of the program for the 

afternoon will be ‘Springtime In 

Japan.” 

All members of LAMPA and their 

friends are invited to attend this festive 

event. 

VETERANS BENEFITS 

Administrator of Veterans Affairs re- 

sponsibilities include administration of 

the G. I. insurance program serving 

more than 6,000,000 veterans holding 

policies with a face value of over $42- 

billion; operation of the largest medical 

program in the United States consist- 

ing of 170 Veterans Administration 

hospitals and 91 clinics; conduct of a 

G. I. loan program which has provided 

home loans for more than 5,000,000 

veterans, and a G. I. Bill educational 

program which so far has given train- 

ing to some 10,000,000 veterans, and 

administration of a compensation and 

pension program providing payments 

on behalf of more than 4,000,000 vet- 

erans. 

OUR ADVERTISERS 

Advertisers make the Maryland Phar- 

macist possible. This publication is 

brought to you every month through 

their generous support. We ask that the 

members of the Association, as well as 

the other readers of the Maryland 

Pharmacist, express appreciation to the 

advertisers for their loyal support. 

Insects -- TFernmites -- Rodents 

AR SE. 
: EXTERMINATOR CO. : 

e Since 1860 . 

ISE prOvECTION 
Always Dependable 

Tell them you saw it in “The Maryland Pharmacist” 



., 1961 The MARYLAND PHARMACIST 473 

every 

Rs 

STOCK ... DISPLAY... SELL THEM NOW 
PEPSI-COLA BOTTLING CO. OF BALTIMORE —LE. 9-7171 

Under Appointment from Pepsi-Cola Co., N.Y. 

McDOWELL, PYLE & CO., INC. 
(Est. 1892) 

Exclusive Distributor of 

iS . age NH Es Ges Imm rm 

Hpxce i Seavk 
Emm 
mats 

TTT 
CaSGi y 

“THE CANDY OF EXCELLENCE” 

NATIONALLY ADVERTISED 

LExington 9-4987, 9-4988, 9-4989 

221-23 W. PRATT ST. BALTIMORE 1, MD. 
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HOSPITAL SIZES NOW AVAILABLE TO 

RETAILERS — SK&F ESTABLISHES 

UNIFORM PRICING AND 

PACKAGING POLICIES 

Smith Kline & French Laboratories 

announced a major revision of its distri- 

bution policy which will make available 

to retail pharmacists for the first time 

certain of its products in bulk packages. 

These will be distributed through the 

company’s wholesale customers. 

In the past, SK&F’s largest bulk 

packages were available only to hospi- 

tals. The change, to be effective Feb- 

ruary 16, was announced by Frazier 

Cheston, director of distribution at 

SK&F. 

The new program includes these 

features: 

—New bulk packages will be stocked 

by wholesalers for sale to retail 

pharmacies as well as to all hospi- 

tals. 

—The price both to hospitals and 

to retailers will be the same. 

—Wholesalers will be authorized to 

accept returns of unopened bulk 

packages sold by their salesmen in 

accordance with long-standing 

SK&F policy. 

These changes were announced after 

a comprehensive six-month study of the 

firm’s distribution program. Cheston 

stressed that the new policy will elimi- 

nate previous inequalities. 

SOCIAL SECURITY CHANGES 

Effective with January 1, 1961, a 

change in the law will now permit par- 

ents to work for their sons or daughters 

and receive social security credit. The 

work, however, must be done in the 

course of a regular trade or business 

and the parent’s work relationship must 

be a bona fide one. Work done by a 

parent for a son or daughter in a pri- 

vate household is still not covered by 

the law and should not be reported. 

Another change gives ministers up 

until April 15, 1962, to elect social 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

SSS Tonic 

Featured in all BMPA Stores 

Dial 123 Live Radio 

security coverage for themselves as 

self-employed persons. Thus, a minister 

who failed to take action before now 

has an opportunity to file a certificate 

with the Internal Revenue Service, 

indicating his desire to be covered if 

he nets as much as $400 a year from 

his ministerial duties. 

Still another change in the law now 

permits the wife or husband of an old- 

age or disability beneficiary to receive 

benefits if married to the worker for 

at least one year. A stepchild may also 

qualify now for payments if the mar- 

riage creating the stepchild relationship 

took place at least one year before the 

application was filed. Formerly the 

waiting period in these cases was 3 
years. 

A stepchild may now receive pay- 

ments on his deceased father’s record 

even though he was living with and be- 

ing supported by his stepfather at time 

of his father’s death. Under the old law, 

the father had to be contributing at 
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SANITARY WRAPPED 

Protecting your customers’ health is your 
duty. Sweetheart Sanitary Wrapped Drink- 
ing Straws afford’ this necessary protec- 
tion and your customers will show their ap- 
preciation through increased patronization. 

. No extra charge for your ''Personalized" 
ae advertising imprinted on wrappers. =e g imp PP 

E > SS If Your Wholesaler Can’t Supply You, 

fore Write or Phone: 

MARYLAND PAPER PRODUCTS COMPANY 
1100 South Eutaw Street - - + «= Baltimore, Md. 

crowd 

pleasers ay, © 

a la Lance! ES. 

More people prefer and buy tasty Lance snacks than 

any other brand. And no wonder ... they’re always fresh 

and there’s a wide variety to choose from. Charlotte, 
Please your crowd. Display Lance. North Carolina 

ee 
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least one-half his child’s support for 

him to qualify for monthly payments. 

For a free pamphlet giving more de- 

tails about the 1960 amendments to 

the Social Security Act, write Social 

Security Administration, 3107 Green- 

mount Avenue, or 217 East Fayette 

Street, and ask for pamphlet OASI 

1960-1. 

TAKEN FOR GRANTED 

The brochure “Taken for Granted” 

which has been prepared by the Amer- 

ican College of Apothecaries is being 

made available to all pharmacists who 

might like to utilize it. 

Quantities can be obtained by writing 

to the American College of Apothecaries, 

Hamilton Court Hotel, 39th & Chestnut 

Streets, Philadelphia 4, Penna. Check 

should be enclosed ‘with orders and the 

price for the brochures is $12.00 per 

thousand or $1.50 per hundred. 

THE PRICE OF ‘FREE PUBLICITY“ 

At a time when public relations and 

the public image of pharmacists are of 

vital concern to the profession, phar- 

macists must carefully evaluate all 

offers of ‘“‘free publicity.” 

The January 15, 1961 issue of Parade 

magazine featured “A New Program 

to Protect You against Counterfeit 

Drugs.’’ The program offered by the 

National Committee against Counterfeit 

Drugs—a_ self-appointed three-man 

vigilante committee—promises “new 

safeguards against a multi-million dol- 

lar racket that now threatens the health 

of every American.” 

Although a projected audience of 11 

million readers was offered as bait, 

APhA refused to endorse or participate 

in the program which has been de- 

scribed to pharmacists as ‘a multi- 

million-dollar public relations program 

which will benefit your profession and 

help your business.”’ 

The program purports to protect pub- 

lic health more effectively than the 

self-imposed ethics of dedicated phar- 

macists, enacted laws and the efforts 

of state boards of pharmacy and the 

Federal Food and Drug Administration. 

The “new safeguards” are essentially 

a “Pledge of Ethical Practice’ seal 

which can be displayed to the public 

by any pharmacist who will pay $10 

and sign an agreement and pledge never 

to deal knowingly in counterfeit drugs 

or substitute on bona fide prescriptions 

and the forfeiture of $10,000 by parti- 

cipating pharmacists who violate their 

pledge. “Committee investigators,” ac- 

cording to the* agreement, “will spot- 

shop drug stores.” 

We are confident that thinking phar- 

macists will give the “new program” 

the consideration it deserves. While 

this ill-conceived publicity gimmick 

will quickly evaporate, we are con- 

cerned with the residual fall-out it 

may have triggered. 

APhA refused to endorse or parti- 

cipate in the ‘new program” for many 

professional reasons which are obvious 

to every pharmacist who recognizes 

that his personal professional conduct 

creates his public image. But our first 

concern is with the personal health of 

180 million people. 

APhA recognized that sensational, 

flamboyant and inaccurate public dis- 

cussion of the counterfeiting problem 

could create a serious health problem 

by shattering the confidence of sick 

people in the integrity of the prescrip- 

tions on which they depend for main- 

tenance of life, cure of disease or relief 

from pain. We sincerely hope that not 

a single person in the whole country 

will have failed to follow his doctor’s 

orders or neglected to take prescribed 

medication as a result of this question- 
able and untimely and wasted publicity 

effort. 

Continuously during 1960 the Amer- 

ican Pharmaceutical Association focused 

the attention of the health professions 

and governmental agencies on the 
hazards to public health involved in 

unorthodox drug operations. Last Aug- 



Feb., 1961 The MARYLAND PHARMACIST 477 

+, 4%, @, oo 50 oe fe oo a%e oka oe afe eke oe ote oe afe ahs oe oFe oe oSe ale oe ae ob 050 o50 050 a5 EE XEXIXEX EXE XTX EX EXE EEX EEX ONS TXT e, ©. ©. @. @ 

ra? Pot MaP M40 O49 MS “ po 8 HP Heo MH M9 H4% MP M49 Ma MaO 49 M59 M9 Me! OS 050 950 50 050 050 0% %S 

NO ONE 

GDEODOD DOD OD ODO LDV DDO DOLD DVO DLP LD LP LPL DLP PAPAL LP VLD OLD LD LD LP AP OLD VLD LP LP LP LP LP LP LP LPS. 

Over Outgrows the Need fot 

MILK 

GET THE BEST... GET. 

TRADE MARK 

DAIRY PRODUCTS 

MU Iberry 5-3800 

cm ELLE LIAL PTI IAL LEI AID AVAL SVT IIT TAT ID Tore Dg TR: ©, ©. © © © © @ © © @. @. %, @, %. 2, PAA 2 2 ae fe ofe ale ole ole ste fe ae ole ofoote nfs ofe o5e oe 050 ore eho aSe oe OL re nce ole are 00 0 
\/ 

FOO,04,0 9,0 0,0 09 09 00 08 ro se S30 Se afeehe ole fe afe oe oe oe ole loots 5 9S09% OU eS 0 950 1,0 VO 0,0 14 00 0,0 10 HOO HO OU OU OO OF, 900000009 0, 

Tell them you saw it in “The Maryland Pharmacist” 



478 The MARYLAND PHARMACIST Feb., 1961 

ust APha asked enforcement officials 

to “increase their efforts to detect and 

eliminate counterfeit operations.’’ There 

is evidence that federal and _ state 

authorities are responding to the 

APhA alert. 

We believe that if the few individuals 

who have endorsed and abetted the 

promoted of the ‘seal’ program were 

more concerned with eliminating 

counterfeit drug traffic and less con- 

cerned with “free publicity,’ the public 

health would be better served. 

LIFE EXPECTANCY UP 22 YEARS 

SINCE 1900 

The average infant born in this coun- 

try today can expect to live almost 

half-again as long as one born in 1900, 

Health Information Foundation re- 

ported. 

In its monthly statistical bulletin, 

Progress in Health Services, the Foun- 

dation discussed the medical and social 

implications of increased life expec- 

tancy. 

“Life expectancy,’ the Foundation 

pointed out, is a hypothteical measure 

often used as an overall indicator of 

health levels in a population. Expressed 

as a number derived from a “‘life table,” 

it shows for a given time-period the 

average lifetime to be expected by a 

population if at each successive age it 

experiences the mortality rates preva- 

lent during that time-period. 

A baby born in 1900, HIF. said, 

could expect to live 47.3 years, while 

one born last year has a life expectancy 

at that time of 69.7 years—the highest 

ever recorded in this country for the 

total population. 

Although both males and females have 
benefited from increasing life expec- 
tancy in this century, greater gains 
have been made by females. Thus, 
while life expectancy for males rose 

from 46.3 years in 1900 to 66.4 in 1958 

(a gain of 20.1 years), the comparable 

rise for females was from 48.3 to 172.7 

(a gain of 24.4 years). 

The Foundation pointed to a number 

of social consequences arising from the 

trend toward longer life, notably: a 

record growth in the number of aged 

persons, an increase in the working life- 

time of the average person, a decline in 

the number of orphans, and a general 

postponing of widowhood to the later 

years. 

According to George Bugbee, Foun- 

dation President, the increase in life 

expectancy is “one of the most funda- 

mental changes to affect our country in 

this century.’’ Not only has the average 

lifespan lengthened, he said, but “the 

years of working life have greatly in- 

creased and family life has been 

strengthened. The great majority of 

parents today will not only live to see 

their children grow up, but can also 

look ahead to some reasonably active 

later years.” 

The last decade in particular, Mr. 

Bugbee pointed out, has seen “dynamic 

growth” in medical knowledge. ‘The 

results are nowhere more evident than 

in the extension of life, largely because 

the infective and parasitic diseases, 

which once decimated those at the 

younger ages, have now been so largely 

controlled. This class of diseases, which 

caused about 18 per cent of the deaths 

in 1900, today causes just over 1 per 

cent.” 

Nevertheless, he added, the applica- 

tion of new medical knowledge has im- 

posed on the public ‘“‘the need for great- 

er investment in public health measures 

and greater use of physicians, hospitals, 

drugs, and all components of medical 

care. Each new breakthrough requires 

a larger investment by the public if 

that knowledge is to be converted to 

longer life and more comfort to those 

living with illness.” 
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under the heading of 

new business 
NEW in product... NEW in package...NEW in promotion 

MILES 
nervine 
CAPSULES 

MILES Nervine Capsules—a new, easy-to- 

take form of an established brand. Extensive 

daytime network and spot TV commercials 

promote these new capsules with believable 

and convincing sales messages. 

ORDER compact Merchandising Unit #1041 
CONTAINS: 

3-only 36-capsule bottles at $1.96 
suggested minimum retail price.............. $5.88 

12-only 18-capsule hottles at $1.23 
suggested minimum retail price............. $14.76 

TOTAL RETAIL VALUE.......... $20.64 
LISTSPRIC Ex eee aero ee $14.00 

Less Usual Discounts 

ALSO THESE OTHER PROFIT MAKERS 
BY MILES PRODUCTS 

Sons pigored~neaay 

HOCK 
MULTIPLE Semaine ey CASH IN ON THE ZOOMING MARKET new SPACE-SAVER FOR CHILDREN’S VITAMINS WITH z 

This amazing Alka-Seltzer 
THIS NEW SALES-TESTED DISPLAY 

CHOCKS” No. 4045* Floorstand Merchandiser 

MULTIPLE VITAMINS displays and stores 12-dozen 

Morchandisine Uni Alka-Seltzer 25’s (prepriced @ 54c) 

we | un | et | en me atk nit on only a 10%” square! 
ine Tadsuet OY : le 

«itoring 0c oc *In California order #4046 

as 

Sans 

x ANAS = 2 

For maximum discount (18%) put together an order 

of $250 or more for any combination of Miles Products 

MILES PRODUCTS Division of Miles Laboratories, Inc. 
M Elkhart, Indiana 



Elsie minds her own business. 

But that keeps her busy be- 

cause her business is to sell 

MORE ice cream for Borden 

dealers. 

—__. horns 
ICE CREAM 

ORleans 5-0171 



LOZENGES 

THIRTY YEARS OF FIRST AID 

FOR THROAT IRRITATIONS... 

THANTIS—The leading anesthetic-antiseptic lozenge, and 
the most imitated product in the lozenge field. 

THANTIS relieves soreness by the action of Saligenin, 
a non-irritating anesthetic. 

THANTIS combats infection by the action of Merodicein®, 
a long lasting antiseptic. 

Display THANTIS Lozenges at point-of- 
sale for rapid movement. 

Supplied in packages of one dozen vials of 
12 lozenges each. 

HYNSON, WESTCOTT & DUNNING, INC., 
Baltimore 1, Md. 



What's best 

for your 

customers 

is best 

for you. 

Hendlers 

Ice Cream 

has been tops 

in quality 

for over a 

half-century. 
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YOUR NEARBY PHARMACY 
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Noxzema’s Great New 

Skin Lotion 

— 

* 6 oz. bottle, retail price 89c. A fast growing companion 

to America's best known skin cream. Stock now for Fall 

Profits. 

NOXZEMA CHEMICAL COMPANY 



THE PHARMACIST 

WHO SAW HIMSELF AS OTHERS 
He looked (and was) professional; he was a pharmacist. 

But while storing the stock from his ‘‘deals"’ in the cellar, he noticed 

he was reflected as a warehouseman. 
When his suppliers’ invoices started rolling in, he looked again; now 

he was an accountant. 

Soon all of his capital was tied up in inventory. He peeked once more, 

and this time he looked like a banker. 

Then one day he realized that his customers liked him as a pharmacist; 

they just didn't care about his other images. 

Moral 

The Lilly policy of wholesale distribution helps put the drug busi- 

ness into proper perspective. It provides a network of service 

wholesalers who are well equipped to assume the responsibilities 

of large inventories. Thus, the pharmacist can devote his talents 

to the practice of pharmacy. 

If you see yourself as a professional pharmacist rather than as 

warehouseman, accountant, and banker, clarify your image by 

routing your orders through one of the 300 Lilly service whole- 

salers who serve the nation’s pharmacists. 

190030 
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SMART MOVE FOR WINNING VITAMIN SALES 
play up ABDOL WITH MINERALS FOR CHILDREN 
Ten vitamins plus nine minerals...formulated to highest quality standards... 
available at moderate cost. ABDOL WITH MINERALS FOR CHILDREN is con- 
fidently recommended by doctors, frequently requested by mothers. Better 
check your stock today. Available in bottles of 100 capsules. 
FEB. 1961 (P-556) 

PAR: 
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--- Editorial ... 

A MAJOR PROBLEM 

As local, state and national publica- 

tions cross my desk, there seems to be 

a recurring and almost prepetual series 

of complaints. 

Uppermost among these complaints is 

the constant blame placed upon associa- 

tions for not being more active and 

more effective. The associations in turn 

plead for more interest, cooperation and 

support from the practitioners of Phar- 

macy. 

Unfortunately, Pharmacy is faced 

with the dilemma of both arguments 

being correct. This tug-of-war, which 

has existed for years, undoubtedly is 

responsible for the many Weaknesses 

that exist in Pharmacy. While the 

rugged individualists do battle with each 

other, organized antagonists through the 

simple process of divide and conquer 

prosper and grow. 

Why should it be necessary to beg for 

membership? It can’t be the amount of 

dues involved, because with very few ex- 

ceptions, pharmacists are earning 

more, living better and spending more 

on luxuries than ever. I would like to 

see the day when pharmaceutical or- 

ganizations have a waiting list compar- 

able to the exclusive clubs that exist all 

over the country. 

All of this has been made possible be- 

cause of favorable economic conditions, 

rather than the support and industry 

of those in Pharmacy. Just imagine 

what could be accomplished through 

enthusiasm, pride of belonging, and a 

moral sense of responsibility. 

It is not fair to blame associations 

for price-cutting and discounting con- 

ditions; weak Pharmacy regulation; and 

poor public and professional images 

that may exist in some areas. 

Associations are fully aware as to 

what needs to be done. They are also 

cognizant as to their association limita- 

tions. Many problems are of a personal 

nature over which an association is 

powerless to act. Other problems are 

confronted with legal barriers involving 

antitrust and other actions. 

In order that association machinery — 

may function effectively, there must 

first be a strong assembly of component 

pass with an average of 17%, 65% or 

70%. Requirements are too high in to- 

day’s market of services and trade. 

Until Pharmacy is ready to mature 

and face up to its problems, those en- 

gaged in it have no right to find fault 

and complain. Let’s roll up our sleeves 

and work instead of shirk. Let’s stop 

calling the kettle black—it will solve 

nothing. 

MILLARD E. TYDINGS 

The death of Senator Millard E. 

Tydings brought to a close a career of 

unusual brillance and profound worth. 

Indeed his life of public service was of 

true significance, not only to his native 

state of Maryland, but to the nation 

as a whole. In both domestic and inter- 

national affairs, he manifested the firm 

convictions of a farsighted statesman 

and a truly dedicated American. 

To all who really know his unusual 

sense of duty, he was a dependable 

friend and trusted adviser. To retail 

pharmacists, and to all others engaged 

in the difficult field of independent 

enterprise, he was their champion, 

counsellor and leader. Indeed, he seemed 

almost one of their number, so broad 

and so deep was his knowledge of the 

problems and pressures bearing so 

parts—faithful members. You just can’t — 
; 
i 
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The promotion that 

HAD to be repeated 

A SUCARYL 

DISPENSER FREE 

TO YOUR CUSTOMERS 

WITH EACH 

PURCHASE OF 

Sucaryl 

Turn the wheel out comes a Sucaryl tablet—fill and use over and over again 

You know what happened if you car- 
ried our free Sucary] dispenser offer last 
year. You picked up new Sucaryl cus- 
tomers. And you still have them. 

Well, for Spring, 1961, we’re repeat- 
ing the dispenser giveaway—only this 
time with added dimension in adver- 
tising support and in-store display 
material. 

HERE’S HOW IT ALL WORKS 

Abbott again furnishes you with empty 
Sucaryl dispensers, along with brand 
new display material. Your customer 
buys a bottle of Sucaryl Sodium tablets. 
He gets a dispenser free. That’s it. 

AND HERE ARE THE PROMOTIONAL 

ELEMENTS THAT BACK YOU: 

e Arthur Godfrey on CBS network 
radio advertising Sucaryl, week after 

week. 
e A continuing schedule of Sucaryl ads 

in Look, Saturday Evening Post, 
McCall’s, Better Homes & Gardens, 

and Reader’s Digest. 

e A new combination Display/Floor 

Merchandiser; proclaims the dis- 

penser offer, holds all sizes and forms 

of Sucaryl. 

e A compact new Counter Display 

with an actual Sucaryl dispenser in- 

corporated into its unique design. 

WHY THE DISPENSER OFFER? 

We know that once a weight-watcher 
begins using Sucaryl, he’s likely to stay 
with the product. And it’s a proven 
fact: The dispenser’s a natural for at- 

tracting new users. 

Your Abbott man will be seeing you 

with complete details and 
materials. Look for him. 

Abbott’s Non-Caloric Sweetener ABBOTT 

102208 
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heavily upon retail distribution as a and Congressional colleagues with the 

whole. urgency for such legislation and he 

made them acutely aware of the press- 

ing need for federal action which would 

c enable state fair trade laws to serve 

the fate of the so-called small business 

outlet is found in his broad knowledge at Bae tt purposes for which ] 

of the philosophy and aims of the fair 

trade movement and in the leadership It 

which he cheerfully gave to the enact- 

ment of the federal fair trade enabling 

measure, the Miller-Tydings Act. 

Fvidence of his profound concern 

over the permanency and stability of 

is in profound respect for his 

memory and an understanding ap-— 

preciation of his steady sense of public : 

duty that the Maryland Pharmacist, © 

speaking in behalf of his legion of loyal 

Tydings played the com-_ friends, pay him this richly deserved ~ 

manding part not only in the formula-_ tribute. He should always be remem- 

tion of state and national policy, with bered by those who value unselfish and ~ 

respect to fair trade, but to him, more devoted public service and who know 

than to any others, is due the credit his dedication to the fundamental wel- 

for the enactment of the federal en- fare of private enterprise whose fight- 

abling act. He confronted his Senatorial ing champion he chose to be. 

Senator 

Aas 
FI 

24 
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TIME TO PLAN TO GO! 
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Mr. Independent Druggist: 

Do you know that. . 

Your place in your community is rightfully a position of high 

esteem—grounded on lofty ideals of service, reliability, 

advancement of knowledge. 

A priceless heritage and a perpetual challenge. 

CALVERT DRUG COMPANY, INC. 
901 CURTAIN AVE. 

BALTIMORE 18, MD. 

HOpkins 7-3609 

Member 

Federal Wholesale Druggists Association, Inc. 

of the 

United States and Canada 
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Tell them you saw it in “The Maryland Pharmacist” 
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PRESIDENT’S MESSAGE 

Dear Fellow Pharmacists: 

Although this time of the year calls for relaxation and outdoor activities, 

unfortunately we pharmacists dare not, in good conscience, exchange our ageres- 

sive ammunition and cautious defenses for a golf club or a baseball bat. 

When we think our problems have subsided, new problems arise and cast their 

foreboding shadows over the ever clouded horizon. 

It is very important you maintain your interest in all matters concerning 

Pharmacy. This can be done by reading the Maryland Pharmacist for state news, — 

and Drug Topics and American Druggist for news of national import. ; 

I alert you especially to the following: 

Medical Care Programs for the Aged 

Prepaid Prescription Plans 

Union Owned Pharmacies 

Minimum Wage Proposals 

Medical Care for the Indigent 

Discount Operations 

Physician Owned Clinics 

Manufacturers Welfare Prescription Discounts 

It is the duty of all of us to assume our share of responsibility in supporting 

both preventive and corrective measures to assure Pharmacy’s proper place not 

only as an enterprise, but also as a recognized member of the Health Team. 

I am happy to report the Robert L. Swain Seminar was an outstanding suc- 

cess. I want to take this opportunity to thank those responsible for planning the 

Seminar. It was a job well done. I also want to express appreciation to those who 

attended the Seminar. When you receive your certificate, post it with pride. 

In closing my message, I want to remind you of the Maryland Pharmaceutical 

Association Convention in Atlantic City, July 3, 4, 5, 6, 1961. This is a good time 

to get away and relax for a few days. An excellent program has been arranged 

for your enlightenment and pleasure. 

Sincerely, 

HAROLD M. GOLDFEDER 

President 

Pa ctactectecte steed’: ©, .%. @. © ©. © @. &. @. .%. OG. OO, .%, 6, o, 5%. o%, 6%, <7 
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Support 

The Maryland Pharmaceutical Association. 

It Represents The Best In Pharmacy. 
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dont be caught short 
People get mad when they can’t buy their favorite tasty 

Lance snacks. So don’t be caught short. 

Let your Lance salesman help. He can stock your displays with 

enough of the right flavors to keep your customers happy. 

Charlotte, North Carolina 

All the Features 
you'd choose 

yourself! 

FLARELOP 
TOPS with ice cream ... TOPS in ice 
cream cones . .. you and your customers 
will "go" for Flavor-ized Flare-TOPS. If 
your regular wholesaler can't supply you, * ~ MM MCh yy 
write or phone: # so 

MARYLAND BAKING COMPANY | Hser'5n 
1200 South Eutaw Street, Baltimore, Md. -. ob 

Tell them you saw it in “The Maryland Pharmacist” 
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LS
 

Headquarters for 

HOOVEN LETTERS 
ROBOTYPED LETTERS 
LYKA TYPED LETTERS 
MONOCAST LETTERS 

PRINTING 
PHOTO-OFFSET PRINTING 
MULTIGRAPHING 
MIMEOGRAPHING 
MAILING 

call 

MUlberry 5-3232, 33, 34 

SAratoga 7-5172, 73 

D. Stuart Webb 
ADVERTISING SERVICES, INC. 

306 N. GAY STREET 

Baltimore 2, Maryland 

March, 1961 

“OQver 55 Years Service To 

Baltimore Druggists”’ 

Trojans 
Guardians 
Lambskins-Wet 
Dr. West's Toothbrushes 
Davol Rubber Goods 
Ace Hard Rubber Combs 
Ajax Hard Rubber Combs 
Devilbiss Atomizers 
Camp Stationery 
Lacross Manicure Implements 
Millers Forge Manicure Implements 
Jones Enamelware 
Gillette, Gem, Razors and Blades 
Schick Blades and Razors 
Eaton High Grade Stationery 
Becton Dickinson Products 
Kotex, Kleenex, Modess, Yes 
Tampax 
Doeskin Products 
Foster Forbes Glassware 
American Thermos Bottles 
Sheiks-Ramses 

Miller Drug Sundry Co. 
105 W. Redwood Street 
Baltimore 1, Maryland 

QO OVOVD OVD V DVO DV DVD PDD LDL DDL DVL DLP LD VLD LD LDP LP LDL DELP 

An Excellent Formula With Longer Profits 
Contains: D-Methorphan 

HULL 
COUGH SYRUP wns D-METHORPHAN 

Whe new annitussive wwicn speeos Reier 
oe ecrey TER 

oa on HABIT RENE oa 

COUGH syAUP {| ) coucH sYRUE coucm syrup 

4AUNIOCOR 

COUGH SYRUP 

THE NATIONAL PHARMACEUTICAL MFG. CO. 

314 LIGHT ST., BALTIMORE 2, MD. 

OOD DD DODD DIVO OOP 
Tell them you saw it in “The Maryland Pharmacist” 
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FOR DRUG FIXTURES 

THAT SELL DRUGS 

BERNHEIM - SIEGEL CORPORATION 
401 E. PRICE STREET 

PHILADELPHIA 44, PENNSYLVANIA 

MODERNIZE 

FOR 

FULL 

PROFIT 

POTENTIAL 

INFORMATION WITHOUT OBLIGATION 

DISTRIBUTED THRU 

THE HENRY B. GILPIN COMPANY 

BALTIMORE - WASHINGTON - NORFOLK 

Tell them you saw it in “The Maryland Pharmacist” 
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A STATEMENT OF POLICY 

Since the beginning of the Fair Trade 

movement, Mead Johnson Laboratories 

has pursued a vigorous program in sup- 

port of Fair Trade prices on products 

promoted exclusively to the physician. 

Accordingly, Mead Johnson Labora- 

tories, takes this opportunity to restate 

this division’s policy on Fair Trade: 

In those states with Fair Trade 

laws, Mead Johnson Laboratories 

will continue its strict enforcement 

policy. 

The program of exclusive promotion 

of Mead Johnson Laboratories products 

to the physicians and allied professions 

is being greatly enlarged in order to 

create increased physicians specification 

for the sale of our products in retail 

pharmacies. 

FAIR TRADE STICKER NOTICES 
pS... ~ eS 

COTY—Page 18 

Item 

Regular Dusting Powder 

L’Aimant - Emeraude - Muguet 

F.T.M. 

des Bois - L’Origan & Paris ....$2.00 

DeLuxe Dusting 

L’Aimant - Emeraude - 

T; OVISAN CCM LaLa eae ee $4.50 

JOHNSON & JOHNSON—Page 45 

Sfolaverstojalecy dafoveyn teeyzh0) = so ackoge we .39 

LACTONA, INC.—Page 47-C 

Lactonam Loothe Brushessaa eee .79 

LEHN & FINK—Page 52 

Lysol—(SmaliaSize) ae eee coo 

McKESSON & ROBBINS—Page 58 

McKesson Cut ’n Scratch 

cream—1 oz. tube 

McKesson Aspirin Tablets, 

USP—12’s 

The MARYLAND PHARMACIST March, 1961 

Fair Trade News... 

MENNEN CO.—Page 60 

Item F.T.M. 

Mennen Acne Blemish Care .... .98 

Mennen Face Conditioner ...... .69 

Mennen Spray Deodorant ...... 64 

Mennen Speed Stick ...........- .89 

Mennen Bath Talc—9 oz. ........ ss 

Mennen Shave Talc—4 oz. ...... 43 

Quinsana—4 OZ. «<....6-se2-- oss 80 

‘Athlecin=— es eer cee aa ee $1.00 

NORTHAM WARREN—Page 66 

Cutex No. 222 Spillpruf Polish.... .39 

Cutex Ml Oily Cuticle Remover... .39 

Cutex 273S Sheer Lanolin Lipstick .39 

No. 327 Odorono Creamer 29 

No. 328 Odorono Cream >.>... --. 49 

No, 329'Odorono: Creame sees .63 

NORWICH PHARMACAL CO.—Page 68 

Zemacol, Medicated Skin 

T.otion=——o.OZeua en a reece .69 

Zemacol, Medicated Skin 

T.otion—-62025n see nee eee $1.19 

Nebs-Anestol Combination 

Package si). ae oe eee $1.69 

EFFECTIVE MAY 1, 1961 

Amolin Powder—4 oz. (Special 

Offer, Consumer Package) ...... .64 

ONE SPOT CO.—Page 70 

One Spot Plea Kulleriee ey vac es .D9 

PERSONAL PRODUCTS 

CORP.—Page 174 

Modess Vee-Form—12’s ....45-2 for .89 

Modess Vee-Form—24’s ........--. 87 

TEK-HUGHES—Page 95-D 

Effective 3-15-61 

Tek Regular Adult Toothbrushes... .33 

Tek Youth froothbrushes <2 =... we 

Teki Childulootabrushesi nec ae PAS 
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Truth is not a sometime thing; nor does honor recognize a 

sliding scale of values. In business, as in life, itis never easy to 

be principled. But it is always gratifying...and very frequently 

profitable. Adherence to principles of quality and integrity isa 

continuing policy at YOUNGS RUBBER CORPORATION. 

a 

me & Rens ee & a 

Sold only in drugstores since 1926 Oo 7 tes 
1) 

Yor PERY® 

Tell them you saw it in “The Maryland Pharmacisi”’ 
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Maryland Board of Pharmacy 

| 
BOARD MEMBERS 

Ss. EARL WEBSTER, PH.G. 
Cambridge 

ALEXANDER J. OGRINZ, JR., B.S., PH.G. 

Baltimore 

ARTHUR C. HARBAUGH, PH.G. 

Hagerstown 

NORMAN J. LEVIN, B.S. 

Pikesville 

F. S. BALASSONE, B.S. 

Secretary 

301 WEST PRESTON STREET 

BALTIMORE 1, MARYLAND 

SS
 

DRUGSTORE CHANGES 

Change of Ownership 

Jerex, Inc.—Rockville Drugs, 214 East 

Montgomery Ave., Rockville, Maryland, 

Joel Shulman & Arnold Moss Props. 

Formerly Joseph H. Saks. 

Lyon’s Pharmacy, 330 St. John St., 

Havre de Grace, Maryland, G. Taylor & 

James H. Lyon, Formerly: G. Taylor. 

New 

Carville Benson Hopkins, Prop., Car- 

ville’s Cathedral Street Pharmacy, 90 

Cathedral St., Annapolis, Md. 

Lachman’s Walgreen Agency Drugs, 

118 Chartley Blvd., Reisterstown, Md. 

Marvin M. & Bernard B. Lachman, 

Props. 

Drug Fair No. 52, Community Drug 

Queenstown, Inc., 2451 Chillum igo 

West Hyattsville, Maryland, Milton L. 

Elsberg, Pres. 

Out of Business 

Frentz Homeopathic Pharmacy, Her- 

man N. Frentz, Prop., 326 North Eutaw 

Street, Baltimore 1, Md. 

Medical Center Pharmacy of Silver 

Spring, 10620 Georgia Avenue, Silver 

Spring, Maryland, Benjamin Paul 

Bourne, Prop. 

Mondawmin Drug Company, Inc., 

Edgar M. Silberg, Pres., 2441 Reisters- 

town Road, Baltimore 17, Maryland. 

—NOTICE— 

TO THE 1961 GRADUATES 

The Maryland Board of Pharmacy 

will conduct examinations for registra- 

tion as pharmacists at the School of 

Pharmacy, University of Maryland, 

Baltimore. 

These examinations will begin on 

Wednesday, June 21 and continue 

through Friday, June 23, 1961. 

Please come to the office of the Board 

of Pharmacy, 301 West Preston Street, © 

Baltimore 1, Maryland, Room 401, to 

fill out and file your application for 

this examination. 

Please bring with you a recent photo- 

graph of yourself, 3 x 3 inches. This 

photograph must be certified by the 

Dean or some other official of the 

School of Pharmacy. 

F. S. BALASSONE, Secretary 

Maryland Board of Pharmacy 

YOU CAN SAVE MONEY!!! 

and still have the highest 

quality insurance at lower cost 

‘CINCINNATI, OHIO” 
\.1 GNED FOR 

CONSULT OUR AGENT 

Mayer-Steinberg Agency 
Maryland State Agents 

1800 NORTH CHARLES STREET 
Baltimore 1, Maryland 

Phone—PLaza 2-2508—Office 
MOhawk 4-3106—Home 
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‘Now! The (aoe Ocidétt Advertising 

Campaign in MEADOW GOLD History! 

50 BILLBOARDS 
Strategically located all over town 

featuring the “Flavor of The Month”, 
month after month for a full year! 

xP 
Tie-in with this great promotion! 

Feature the MEADOW GOLD “Flavor of 

The Month” and CASH-IN with bigger sales! 

Tell them you saw it in “The Maryland Pharmacist” 
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School of Pharmacy, University of Maryland, News 

VALENTINE ENTERTAINMENT AND DANCE 

ALUMNI ASSOCIATION, SCHOOL OF 

PHARMACY, UNIVERSITY OF MARYLAND 

Febraury 8, 1961 was a cold and 

stormy night, with snow, ice and a 

parking ban on the main streets of 

down-town Baltimore. 

However, approximately one hundred 

persons attended the Valentine Party 

held at the Emerson Hotel, and many 

were disappointed that they were un- 

able to attend on account of the 

weather. 

The orchestra was that of Sid Cowan 

and the entertainment was by the 

Allen Theatrical Agency with Barry 

Thomas—the man of 1000 voices. 

There were gifts for almost every 

one, donated by the H. B. Gilpin Com- 

pany, The Whitman Candy Company, 

Allen, Son & Company and Owens- 

Illinois Glass Company. Decorations and 

signs were by Read Drug & Chemical 

Company. 

One favorable thought that overcame 

the inclemency of the evening was that 

the Annual Printed Program, sponsored 

by friendly advertisers had been com- 

pleted under the supervision of Robert 

J. Kokoski and Harold P. Levin, Co- 

Chairmen of the Program Committee, 

and the generous amount secured will 

greatly assist the Treasury of the 

Alumni Association when considering 

the loss from sale of tickets, the cost 

of the Emerson Ballroom, the or- 

chestra and special entertainment for a 

small crowd when 400 or 500 persons 

were expected. 

SyCHRAFFTS 
CHOCOLATES 

Feature the candy that creates quick 

turnover and repeat business. Profit by 
the ever-growing demand for Schrafft's 

—recognized by candy-lovers every- 

where as supreme in quality and flavor. 

It pays to promote Schrafft’s Chocolates! 

Distributed By 

ALLEN, SON & CO., INC. 

Phone CEnter 3-1300 

25. South Warwick Avenue 

Baltimore 23, Md. 

Tell them you saw it in “The Maryland Pharmacist” 
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Serbo de ted beet bbb bbb tebe este te bebe fe whe do Be abe bo de abo Bo fo abe ho ae abo fe ale abe he ale oho ae sho ho he abe se ale sto do ah sho fe obo oh 

NO ONE 

Over Outgrows the Need fot 

MILK 

GET THE BEST.... GET... 

| DAIRY PRODUCTS 

MU Iberry 5-3800 

Tell them you saw it in “The Maryland Pharmacist” 
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- CONTRIBUTIONS . 

NOTES ON THE EARLY HISTORY 

OF PHARMACY IN MARYLAND 

By B. Olive Cole 

During the time (1904-1920) when 

the School of Pharmacy was a unit of 

the professional schools of the Uni- 

versity of Maryland, the Department 

was fortunate to have the interest and 

assistance of professors who were 

seasoned pioneers, well trained in their 

particular subjects in pharmacy and 

willing to work for the betterment of 

pharmaceutical education with little 

thought of personal remuneration. 

Dr. Henry P. Hynson was one of the 

stalwarts with ideas and ideals. He was 

born on May 27, 1855 on a farm near 

Still Pond, Kent County, Maryland, 

attended the neighboring country 

schools and the Academy of Middle- 

town, Delaware. He came to Baltimore 

in 1875, entered the Maryland College 

of Pharmacy from which he was grad- 

uated in 1877, winning the first college 

prize and the Alumni Prize for pro- 

ficiency in analytical chemistry. 

In 1882 he opened his own store at 

Baltimore and Calhoun Streets, and 

another under the Hotel Altamont at 

Eutaw Place and Lanvale Street. In 

1889 he and J. W. Westcott established 

the firm of Hynson, Westcott & Com- 

pany at the corner of Charles and 

Franklin Streets. This group expanded 

into the manufacture of pharmaceutical 

products when Dr. H.A.B. Dunning be- 

came a member of the well known 

ethical and manufacturing firm of Hyn- 

son, Westcott & Dunning, located at 

Charles and Read Streets, Baltimore. 

Dr. Hynson was active in pharmaceu- 

tical work and had a gift in the or- 

ganization of such groups. He was one 

of the chief organizers in 1898 of the 

National Association of Retail Druggists 

and was the first president of the group. 

He was one of the prime movers in the 

establishment of the Drug Trade Con- 

ference; the House of Delegates of the 

American Pharmaceutical Association; 

one of the originators in establishing 

the local branches of the American 

Pharmaceutical Association; and very 

active in the formation of the Ameri- 

can Council of Pharmaceutical Facul- 

ties in 1900, which Council became the 

American Association of Colleges of 

Pharmacy in 1925. He was temporary 

president of the American Council of 

Pharmaceutical Faculties when organ- 

ized, and served as president in 1908-09. 

He was chairman of the House of Dele- 

gates of the American Pharmaceutical 

Association in 1915-16. His work on the 

National Formulary Committee, the 

Pharmaceutical Syllabus and the Amer- 

ican Pharmaceutical Recipe Book are 

splendid records of his activities. 

He was President of the Maryland 

Pharmaceutical Association in 1895. He 

was President of the Alumni Association 

of the Maryland College of Pharmacy, 

and was also secretary of the College 

and of the Maryland State Board of 

Pharmacy. 

For several years he lectured on phar- 

macy at the College of Physicians and 

Surgeons and at the Women’s Medical 

College. In 1901 he organized the De- 

partment of Dispensing and Commercial 

Pharmacy at the University of Mary- 

land, which professorship he held at the 

time of his death in 1921. 

For several years he was Brigade 

Hospital Steward of the Maryland Na- 

tional Guard. He was locally and na- 

tionally active as a member and Official 

of the Rotarians, and was also president 

of the Eastern Shore Society. 

In recognition of his zeal in his pro- 

fession, the University of Maryland 

conferred upon him the Honorary De- 

gree of Doctor of Pharmacy. 

Dr. Hynson was a man of large up- 

right frame, balding, with a rather high 

pitched nasal voice. He was a witty and 

ready speaker, who reasoned well, had 

a retentive memory and expressed him- 
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SODA FOUNTAINS & FOOD SERVICE EQUIPMENT 

AND SUPPLIES 

ESTABLISHED 1909 

122-124 South Street ©@ Baltimore 2, Md. 

Phone PLaza 2-2207 

Exclusive Distributors For 

BLACKMAN'S FRUITS & SYRUPS 

“‘ America’s Finest’’ 

TAFT, WARREN & TAFT, Inc. 

Tell them you saw it in “The Maryland Pharmacist” 
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self concisely. He was capable of much 

labor and exhibited a tenacity of pur- 

pose concerning principles that he 

thought were for the betterment of his 

profession. He was kindly disposed to 

every one and was quick to advise stu- 

dents concerning their personal appear- 

ance and the manner in which they 

performed their work in the laboratory 

and conducted themselves on occasions 

pharmaceutically and socially. 

Dr. John F. Hancock in paying tribute 

to him said: “That the best portion of 

a good man’s life were the little name- 

less, unremembered acts of kindness and 

love.’’ 

Dr. David M. R. Culbreth was born a 

little later in the same year as Dr. 

Henry P. Hynson—December 4, 1855 at 

Golden Ridge, Delaware. He was edu- 

cated in the public schools of Delaware 

and in Felton Seminary, and was a 

student at the University of Virginia 

from 1872-77. He graduated from the 

Maryland College of Pharmacy in 1879, 

winning three of the prizes and was 

elected president of the graduating 

class. In 1885 he received the M. D. de- 

gree from the College of Physicians and 

Surgeons. 

Dr. Culbreth conducted a retail phar- 

macy at the northeast corner of Charles 

and Eager Streets for fifteen years. 

He was professor of Botany, Materia 

Medica and Pharmacognosy of the 

Maryland College of Pharmacy, later 

the School of Pharmacy of the Uni- 

versity of Maryland, from 1885 to 1920, 

and Emeritus Professor from 1920 to 

1943. 

He had the supreme pleasure and 

satisfaction of attending the Semi- 
Centennial Celebration of the Maryland 
College of Pharmay in 1891 and the 
Centennial Celebration of the School 
in April 1941. He prepared a short 

article for the Alumni News of the Cen- 

tennial Celebration reminiscent of the 
celebration at the Academy of Music, 
the reception at the College building 
and the banquet at the Eutaw House in 

1891, mentioning the celebrated dele- 

gates who came from Philadelphia and 

New York. 

Dr. Culbreth served three terms as 

Commissioner of Pharmacy and Prac- 

tical Chemistry under the old pharmacy 

act of the seventies, which applied only 

to Baltimore City. 

Dr. Culbreth was honorary president 

of the Maryland Pharmaceutical As- 

sociation in 1933, and of the American 

Pharmaceutical Association in 1935. He 

was a member of the American Phar- 

maceutical Association for fifty years. 

Dr. Culbreth enjoyed writing, which 

he did very concisely and correctly on 

medical and scientific subjects. His 

thesis on graduation in 1879 was en- 

titled ‘““SSodium and its Compounds.” In 

competition he was awarded a prize by 

the Pharmaceutical Record of New 

York for his essay on “The Successful 

Pharmacist.” His contributions covered 

such subjects as “The Translation of 

Pharmacopoeial Weights and Meas- 

ures’; “The Aroma of Strophanthus 

Seeds;” ‘““‘The Professor and the Cutter’’; 

“The Critics and their Criticisms of 

Retail Pharmacy”; ‘Domestic Crude 

Drugs of Commerce”; ‘Classification 

and Nomenclature of Plants’; ‘Poisons 

and their Antidotes.” 

His “Reminiscences of Early Phar- 

macy in Baltimore” and his delineation 

of personalities of the Ex-Presidents of 

the American Pharmaceutical Associa- 

tion from Baltimore in the Historical 

Section of the Baltimore meeting of the 

American Pharmaceutical Association in 

1930 was comprehensive and enlighten- 

ing. 

In 1898 he gave a remarkable address 

before the Delaware Pharmacuetical 

Society on the topic “The Relation of 

Physicians to Druggists or the Success 

of the Practical Druggist of Today,” and 

in 1908 he published “The University 

of Virginia — Memoirs of her Student 

Life and Professors.” 

In connection with his teaching, Dr. 

Culbreth was the author of “Phar- 

maceutical Botany’’ (1892); “Materia 

Medica and Pharmacognosy” (1896), 



NOW YOU CAN SERVE HOT 
IN-FRA-RED TOASTED SANDWICHES 
WITHOUT EQUIPMENT OR LABOR COST! 

A NEW NATIONAL SERVICE, Stewart In-Fra-Red, Inc., 

will provide you with a Stewart In-Fra-Red cookery and 

fresh cellophane wrapped sandwiches delivered regularly 

to your store. Placed in the cookery, the sandwiches are 

toasted in three mintutes by modern efficient in-fra-red 

cooking. You serve the sandwiches to your customers sani- 
tarily wrapped in cellophane. 

WHAT DOES THIS COST YOU ... NOTHING... not 
one penny for equipment, lease, or hidden charges. All you 
do is purchase a minimum of sandwiches each week. Your 

Stewart In-Fra-Red Commissary furnishes you with the 

attractive Stewart In-Fra-Red Cookery and delivers fresh 

sandwiches of choice ingredients made with the complete 

approval of your Board of Health. Attractive menu signs 

also furnished. 
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both being revised many times. Dr. 

Culbreth left a gift of $1000. to the 

School of Pharmacy, the interest to be 

used for books which may be needed 

for Botany, Materia Medica and Phar- 

macognosy. 

He was a member of the Maryland 

Pharmaceutical Association, the Amer- 

ican Academy of Medicine, Maryland 

Academy of Science, American Asso- 

ciation for the Advancement of Science, 

and the University Club. 

Dr. Culbreth was a compact, well- 

built man, still erect and vigorous in 

advanced years, with mustache and 

thinning gray hair. He was a cultured, 

educated and very versatile personage. 

His students may well remember his 

greeting upon starting the classes: 

“Gentlemen, at the last hour we were 

considering’ and would then give a 

short resume before proceeding with 

the lesson of the day. 

Dr. Culbreth made no claim to ac- 

complishment, but did not lose sight of 

a definite purpose and a time for work, 

and to both work and play he observed 

health, economy, cheerfulness, thought- 

fulness, temperate habits, good citizen- 

ship, safe investments, and a kindly 

sympathetic spirit toward fellowmen. 

For many years he spent the summer 

in New Hampshire and the winter in 

Florida, and also enjoyed walking on 

the streets of Baltimore. He died Octo- 

ber 20, 1943. 

The older generations of pharmacists 

remember him with regard and appre- 

ciation. 

COME TO THE CONVENTION 

Shelburne Hotel, 

Atlantic City, 

July 3, 4, 5, 6, 1961. 

March, 1961 

SOME USES OF BITHIONOL 

By B. F. Allen* 

Bithionol, U.S.P., is a chemical which 

combines unusual anti-microbial ac- 

tivity with low toxicity and the ability 

to cling to the skin. The chemical had 

been lying dormant for 30 years, but 

recently has become important in 

cosmetics and pharmaceuticals. It is 

commercially available at the present 

time under the tradenames of Actamer! 

and Bacteriostat CS-12. 

Bithionol occurs as a white, grayish 

white, or light tan crystalline powder. 

It is odorless or has a very faint aroma- 

tic or phenolic odor. 

This chemical substance is practical- 

ly insoluble in water, since at 25°C. 

only 0.0004 Gm. is soluble in 100 ml. It 

is freely soluble in acetone, alcohol 

and in ether. It is soluble in chloroform 

and in dilute solutions of fixed alkali 

hydroxides (2-4 percent sodium hydro- 

xide.) However, it may darken slightly 

in alkaline media on extended light 

exposure. 

Bithionol is also reported to be some- 

what soluble in polysorbate 80, polye- 

thylene glycol 200, liquefied lanolin, 

castor oil, and Tween 20. 

This chemical is recommended for 

incorporation in deodorant soaps where 

control of skin bacteria is reported as 

helpful in reducing body odors and 

minor skin infections. Controlled hand- 

washing studies employing standardized 

technique demonstrated a _ significant 

reduction in the resident bacterial 

counts. 

In addition to employment in deo- 

dorant soap, this ability to materially 

reduce the skin bacteria also suggests 

its possible utility in pre-surgical scrub 

soaps, shampoos, shaving creams, skin 

lotions, etc. 

*Associate Professor of Pharmacy, University 
of Maryland. 

1Monsanto Chemical Co.,St. Louis, Mo. 

Catalin Corp. of America, New York 

16, N.Y. 

3Therefore, it is used in soaps for the 

Same purpose as hexachlorophene. 
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No significant reactions have been 

noted when the substance has been 

used on human subjects by conventional 

patch test technique. From the results 

obtained, it appears that bithionol is 

neither a primary irritant nor a sen- 

sitizer of high index. 

Because of its very low oral toxicity, 

studies into the utility in pharmaceuti- 

cal and veterinary medicine have been 

encouraged. AS an example, it may 

prove of value as a de-worming agent 

in veterinary medicines. Also, it has 

been suggested in the treatment of 

athlete’s foot and other fungi infec- 

tions; as well as a preservative in cer- 

tain fluids. 

The effect on the oral microbial flora 

of lozenges containing bithionol and 

tyrothricin, singly and in combination, 

has been determined. The agents when 

administered alone significantly de- 

creased the total numbers of microor- 

ganisms for at least one-half hour after 

dissolution of a single lozenge. When 

bithionol and tyrothricin were applied 

in combination, further decreases in 

count occurred, significant reduction of 

which was maintained for as long as 

four hours. The clinical results obtained 

with the aforementioned lozenge‘ indi- 

cated very good response when the 

preparation was employed for topical 

treatment of infections of the mouth 

and throat. No indication of sensitiza- 

tion was manifested upon repeated use. 

A recent investigation of a mixture 

of hexachlorophene and bithionol in 

soap show a high antibacterial activity 

both in handwashing studies and in 

deodorant tests. An approximate ratio 

of equal parts of the two components 

appears to represent an optimum con- 

centration. Also, the outstanding quality 

of these two compounds which is at the 

basis of their deodorant performance is 

their property of being retained by the 

skin. 

 Bithionol at a concentration of two 

per cent in a milled soap, not only 

4also contained benzocaine 

effectively reduces the bacterial count 

on the skin surface, but tests indicate 

it to be neither toxic nor irritating. 

In a deodorant cream, about one per 

cent is an effective concentration, since 

more cream stays on the skin than is 

the case with soap. The cream is also 

formulated so that it will contain in- 

gredients that can function as solvents 

for the active ingredient. The follow- 

ing is an example of this type of form- 

ulation: 

Steariczacic Weiser ee tae 15.0 

Pr WECIEG 1 in cra need oi tee 10 

Sorbitan sesquioleate® .......... 2.0 

Bithiono] axes spe eee 1.0 

SOrbitolpr. = ee ee eee 3.0 

Potassium hydroxide .......... 0.7 

Distillediwatelae swage eer tiene. 17.3 

The disodium compound’ of bithionol 

is also available as a bacteriostat for 

soap, shampoo, shaving creams, etc., 

as well as an agent for use in Sself- 

sanitizing floor wax. 

This chemical substance occurs as 

a white to light pink fine crystalline 

powder and 0.5 grams is soluble in 100. 

grams of distilled water at room tem- 

perature. Also, increased solubility in 

water may be obtained by increasing 

the alkalinity with agents such as sodi- 

um hydroxide. 

For products to be used on the skin 

without dilution 0.25-1.0 per cent of 

this disodium compound by weight of 

the total formulation is recommended. 

For surgical liquid scrub soaps a 3-5 

per cent concentration is suggested. 

It is anticipated that the demand for 

sanitizing products in the home will 

follow very closely the tremendous 

interest and publicity that these prod- 

ucts have been receiving in hospitals. 

5A general-purpose emulsifier availa- 

ble under trade-name of Arlacel-C, 

Atlas Powder Co., Wilmington, Del. 

6Available under the tradename of 

VANCIDE BN, R. T. Vanderbilt Co., 

TN Cee Neve= ll eNey 
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The disodium compound, as a saniti- 

zing agent,’ is particularly well suited 

for use in- such products. 

The ‘following commerical products 

are available containing bithionol as 

an ingredient: 

ENDEN 

FIRST AID CREAM (J&J) 

LAN-O-LET HAND CLEANER 

. LOROTHIDOL (soap) 

NOZAIN (oint) 

PEMZOLES (loz) 

PEPCO ANTISEPTIC HAND CLEAN- 

SER 

pHOAM CLEANSE PAC 

THYLOX (cream, soap, shampoo) 

TUSSY DEODORANT SOAP 

WOODBURY BEAUTY & DEODO- 

RANT SOAP w/XL-72 

7The U.S. Dept. of Agriculture de- 

fines a sanitizing agent as follows: “A 

sanitizing agent must reduce bacterial 

counts to safe levels as may be judged 

by public health requirements. To claim 

that a product is sanitizing, test data 

must show that the sanitizing agent 

when used in that product reduces the 

bacterial count by at least 50 per cent. 

adesignation for bithionol 

SSE 

In sorrow the thoughfs of pour 

friends blends with pours. 

ABRAHAM HILLMAN 

Abraham Hillman died on March 23, 

1961 at the age of 82. 

For many years he owned a drug 

store in the 3400 block of Park Heights 

Avenue and after his retirement more 

than ten years ago he continued in 

semiactivity at the Rex Pharmacy on 

York Road, operated by his two sons. 

He was a staunch supporter of phar- 

maceutical endeavors during his active 

days and will be remembered as an 

accomplished pharmacist of the old 

school. 

We extend our sympathy to the mem- 

bers of his family. 

SSE EE 

THE 

SOFT 

SELL 

Abbotts Ice Cream is as "'soft'’ 

—as easy—to sell as it is for a 

youngster to get hungry be- 

tween meals. 

Why so sell-able? Freshness of 

ingredient and just right-ness of 

flavor let ice cream lovers know 

they're buying the very best. 

What good does this do? They 

come back for more and _ in- 

sales as fast as crease your 

bunny rabbits. 

ABBOTTS DAIRIES, INC. 

45 S. CATHERINE ST. 

Baltimore, Md. 

EDMONDSON 6-4000 
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PAST PRESIDENTS DAY NEWS ITEMS 

T.A.M.P.A.’S past presidents were Our news hawks report that 

honored at a luncheon held at the 

Stafford Hotel on Saturday, March 4, 

1961. 

The program chairman (Joe Muth) 

had prepared a lavish program for this 

annual occasion, but at the last minute 

the whole plan went out the window 

so that he could bring us John Unitas 

of the Colts. It seems-as though Unitas 

was scheduled to visit us in April but 

because of a change in his schedule 

might not have been able to do so. He 

could make it in March though and so 

Joe Muth, not being one to fool around, 

took him right up on the offer and 

threw away his lavish plans already 

prepared for Past Presidents Day. It was 

a good thing too, because John Unitas 

made the luncheon extremely interest- 

ing for everyone who attended. After a 

short introductory talk Unitas answered 

many varied questions from those pres- 

ent and enlightened even the students of 

the game. 

Unfortunately, due to the last min- 

ute change of plans for the Past Presi- 

dent’s Luncheon, there was not time to 

notify the membership regarding the 

program change. 

T.A.M.P.A. members are on the go. They 

say that Lou and Jeff Rockman took a 

trip to New Orleans while Al Calahan 

was sunning himself in Florida. Al says 

that George Brandt was down there too 

(at company expense). They left their 

wives at home to enjoy the snow. 

The Delaware Travelers held a Val- 

entine dance in February which was at- 

tended by Bill and Mabel Harrison and 

George and Ida Brandt. Both Bill and 

George are on the board of the Del- 

aware Travelers. 

WE SHALL MISS 

MEDFORD C. WOOD 

Medford C. Wood, who represented 

Eli Lilly and Company as a salesman in 

Baltimore for almost twenty-nine years, 

died suddenly March 8. He was fifty- 

five years old. 

Mr. Wood was born December 9, 1905, 

in Philadelphia. He was graduated from 

Glen Rock (Pa.) High School in 1924 

and from the University of Miaryland 

in 1927. 

A registcred pharmacist in Maryland. 

Mr. Wood joined Lilly on March 21. 



NEW 
Easy to sell.. 

NO-DEPOSIT 

NO-RETURN 

Half quarts 

STILL AVAILABLE 

Suburban Club fine drinks 

in the large family size. 

10-oz. single drink size and 

7-oz. split size. Returnable 

bottles. 

CHECK WITH YOUR 

DRIVER SALESMAN OR 

PHONE OR, 5-0100 

McDOWELL, PYLE & CO., INC. 

Exclusive Distributor of 

Or 

: F/PAGE & SHAWHY 

we MONTREAL 

Fann poh 

Saqews LEGO 

“THE CANDY OF EXCELLENCE” 

NATIONALLY ADVERTISED 

LExington 9-4987, 9-4988, 9-4989 

221-23 W. PRATT ST. BALTIMORE 1, MD. 
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JENRY B. GILPIN COMPANY 

Only 28 stars appeared on the U. S. flag 

when the Henry B. Gilpin Company first 

began service to the apothecary in 1845. 

Over these many years, Gilpin has built 

a reputation of the highest standing 

through the expert and efficient servic- 

ing of its customers. 

FOUNDED .... 
In addition to the Company’s traditional 

attentive and personalized service, cus- 

tomers benefit from Gilpin’s up-to-the- 

fp WERE 
a minute methods and modern facilities, 

: among which are: 

w Remington-Rand Univac Electronic 

Invoices. 

@ Store Modernization and Equip- 
ment Department. 

oe @ Trained Salesmen — Specialists in 
Inventory Controls 

ES 
Merchandising 

: : y Modern Business Methods 

@ Specialized Pharmaceutical Service 

—all to insure the pharmacist of the fastest, 

the most efficient service possible! 

ef. GIL N Company 

. THE PROGRESSIVE FORCE IN MASS DRUG_ DISTRIBUTION 

® DOVER ® NORFOLK ® WASHINGTON 
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1932. Previously, he had spent five years 

as a pharmacist with a retail drug com- 

pany in Baltimore. 

Mr. Wood was a member of the 

Travelers Auxiliary of the Maryland 

Pharmaceutical Association and Kappa 

Psi, professional pharmacy fraternity. 

Survivors include the widow, Mrs. 

Marian W. Wood, and a son, William 

R. Wood, of Silver Spring, Maryland. 

WALTHER H. HOLLINGSHEAD 

It is with sorrow we list the death of 

Walter H. Hollingshead on March 12th. 

Mr. Hollingshead, who was in retire- 

ment, was long associated with Ruse 

and Company of Baltimore, makers of 

store fixtures. 

He was active in the Travelers Auxi- 

liary of the Maryland Pharmaceutical 

Association and served as its President 

in 1931. 

Heartfelt sympathy is expressed to 

his survivors. 
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Now! dependable 

Resinol also in 

Greaseless form 
Fok years, Mr. Druggist, you have 

known Resinol in the familiar 

white opal jar. You have stocked and 

sold this ointment (containing many 

fine ingredients in lanolin) confident 

of its quick relief for itching, burning 

skin irritation. 

NOW, by popular demand we have 

added another product—RESINOL 

GREASELESS. It contains the same 

fine Resinol medicants, combined in a 

greaseless, stainless washable base— 

and it’s packaged in a handy tube. 

Sell RESINOL GREASELESS this 

summer to take the burn out of sun- 

burn. Cools flaming skin—helps pre- 

vent blistering—so pleasant to use. 

Wonderful for itching of ivy poi- 

son, insect stings, chafing, eczema. 

Order from your wholesaler 

RESINOL CHEMICAL COMPANY 

Baltimore 1, Maryland 
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Fast Movers in your Cigar Department 

Quality tobacco, competitive prices and smoker preference by a 

generation of Marylanders make these famous brands belong 

on display in your cigar department. 

Uncle Willie 
Cigars e 

Monument Square 
Cigars 

Monument Square 
@ Filter Cigars 

For a new experience with quick moving, fresher and preferred 

cigars .. . in boxes and five packs, call today. 

THE SCHAFER - PFAFF CIGAR COMPANY 

630 S. WOLFE STREET — BALTIMORE 
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Tell them you saw it in “The Maryland Pharmacist” 
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Maryland's Largest Independent Photofinishing 

Laboratory Equipped to Handle all Kodacolor — 

Black and White Photofinishing 

(OUR LAB. TECHNICIANS TRAINED AT ROCHESTER) 

48 to 72 hours 

Kodacolor 

94 Hours 

Black & White 
Ceretne Service 

PICK UP AND DELIVERY 6 DAYS A WEEK 

Finer © Faster ® Friendlier and More Profitable 

WE CATER TO THE DRUG TRADE 

5408 PARK HEIGHTS AVE. FOrest 7-8385 

AQUAPAC selected skins 

—only the primes are processed. 

Not just wet-lubricated and rolled 

Lowest cost—-greatest percentage of profit 

Professionally promoted—presold 

Unconditionally Guaranteed! 

SELL ON OPEN CALL. 

Retail $6.50 dozen—3 for $1.75 

American Hygienic Co. 
111 S. Paca Street, Baltimore,], Maryland 

Represented by—IRV. NORWITZ 

Tell them you saw it in “The Maryland Pharmacist” 
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- NEWS ITEMS =: 

APRIL ISSUE 

The April Issue of the Maryland 

Pharmacist will carry a picture and 

synopsis of each member of the 1961 

University of Maryland Pharmacy 

School graduating class. 

This is being done to introduce the 

new pharmacists to established Phar- 

macy and the drug industry of Mary- 

land. 

PROFESSIONAL RELATIONS 

The Professional Relations Commit- 

tees of the Maryland Pharmaceutical 

Association and the Baltimore Metro- 

politan Pharmaceutical Association will 

participate jointly in the annual meet- 

ings of the Medical and Chirurgical 

Faculty of Maryland and the Maryland 

Dental Society. 

Chairman Stephen J. Provenza ad- 

vises that a new Pharmacy exhibit will 

be displayed at both meetings accen- 

tuating the services of Pharmacy to the 

professions and the community. Liter- 

ature on the new federal narcotic regu- 

lations will be distributed to the phy- 

Sicilians and dentists. 

The Medical meeting will be held at 

the Alcazar in Baltimore, April 26, 27, 

28 and the Dental meeting will be held 

at the Lord Baltimore Hotel, May 8, 

9, 10. All pharmacists are invited to 

attend the scientific sessions of the 

Medical meeting at the Alcazar. 

Members of both committees will man 

the exhibits. If you are not a member 

of either committee and wish to volun- 

teer your service, contact Chairman 

Provenza or the Association office. 

NEW MERCY HOSPITAL BUILDING 

Maryland Pharmacists, no less than 

their physician colleagues on the 

“health team,’ have a big stake in 

adequate hospital facilities for our 

burgeoning population. A 1958 survey by 

the Maryland Hospital Council esti- 

mated the 1960 shortage at 500 hospital 

beds; predicted 1,000-bed deficit by 1965 

in the Greater Baltimore area. 

The recently completed Sinai and St. 

Agnes hospitals are an important gain. 

Now Mercy Hospital has entered the 

final phase of construction of its new 

400-bed institution and is appealing to 

the public for the remaining $3,000,000 

of its $8,000,000 goal. 

We recently had a look at a map 

which supports Mercy’s contention that 

it is more than a “downtown”’ hospital 

handling 18,000 accident cases annually 

and carrying an outpatient load in ex- 

cess of 27,000. The “inpatients” come 

from all over Baltimore and, in fact, 

from all over Eastern and Central 

Maryand. 

When you are asked to “help com- 

plete Mercy” consider these facts and 

respond generously. 

PHARMACIST WRITES FROM 

THE GOOD SHIP HOPE 

A young pharmacist has traveled half 

way around the world to find the more 

he knows of the earth, the prouder he 

is to be an American. 

“T have never had the values of my 

American heritage made so clear to me 

as out here working with Indonesian 

medical problems,” says Charles Dicker- 

son of Pontiac, Michigan, one of the 

two pharmacists presently aboard the 

floating medical center SS HOPE, cur- 

rently waging the peace in the troubled 

waters off Southeast Asia. 

The HOPE, whose initials stand for 

Health Opportunity for People Every- 

where, is supported by Americans in 

all walks of life. Members of the Ameri- 

can Pharmaceutical Association have 

contributed over $7,000 in cash, reports 

Thomas A. Foster, chairman of the 

Project HOPE Committee of APhA. 

Dickerson, who has been with the 

HOPE since its arrival in Indonesia in 
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another "PLUS" Service for you 

INVALID AND SICKROOM NEEDS 

ajeuble in. 
sideninum (S00 Be ee 

: 7 i 7 ‘ = — 

LET US SHOW YOU HOW TO: 

I. Utilize floor space to more profitable use. 

2. Capitalize on present prescription traffic to build additional 
sales. 

3. Enhance your ethical appearance. 

4. Build a rental reputation for new increased business. (A customer 
makes 2 or more trips on a rental ... there are very few item 
sales that necessitate a return visit.) _ 

GET YOUR SHARE OF VOLUME AND PROFITS IN THIS FAST 
GROWING INVALID AND SICK ROOM NEEDS MARKET! 

SEE YOUR LOEWY SALES COUNSELOR FOR FULL 
DETAILS AND INFORMATION. 

LOEWY DRUG CO., INC. 
1120 NORTH CHESTER ST., BALTIMORE 13, MD. 

Dickens 2-3610 

Tell them you saw it in “The Maryland Pharmacist” 



514 The MARYLAND PHARMACIST March, 1961 

October, has been responsible for the 

cataloguing and stocking of the thou- 

sands of drug items carried aboard the 

vessel, in addition to his regular phar- 

maceutical duties. 

The ship’s primary mission is to teach 

Indonesian medical personnel to be 

better able to handle their own medi- 

cal problems. Project HOPE is not a 

give-away program. It is an attempt to 

help the newly developing nations help 

themselves. 

“It’s been a long haul,” Dickerson 

reported from Sumbawa, Indonesia, to 

Dr. William B. Walsh at Project HOPE 

headquarters in Washington, IDROx. 

“we're in pretty good shape now and 

I think we’re going to lick our resupply 

problems.” 

The resupply problem of which 

Dickerson speaks is the staggering 

8,000 mile supply line between the 

United States and the SS HOPE over 

which pharmaceutical and other medi- 

cal supplies must travel. 

A resupply system, Dickerson reports, 

has been set up by air between the 

U.S. and Indonesia, the first shipment 

by this method, a cargo of smallpox 

vaccine, arriving from Seattle, Wash- 

ington, shortly after the HOPE arrived 

in Djakarta. 

On the 15th of December the HOPE 

received its next consignment of medi- 

cal supplies, from the President Taft 

which left the items in Djakarta to be 

transshipped to the HOPE in Eastern 

Indonesia. 

“The next major resupply point,” 

Dickerson added, “was Makassar in the 

Celebes in mid-January. Right now 

we’re in the midst of an inventory of 

2,000 expendable items—drugs, band- 

ages, and so forth. When we finish with 

this we’ll know exactly where we stand 

and can reorder stocks that are low.” 

“Our job in the HOPE’s pharmacy 

is to fill prescriptions from the doctors 

here for their patients on the ship,” 

Dickerson stated. The two pharmacists 

are busiest at the end of each stay in 

a port when the HOPE puts off suffi- — 

cient drugs to insure continued treat- 

ment of the discharged patients. 

American pharmaceutical companies 

have been generous with their dona- 

tions to the hospital ship, which is sup- 

ported by public contributions. 

Off hours on the HOPE have been 

few and far between for Dickerson, 

whose job keeps him on call every sec- 

ond night and whose working hours 

have probably totaled more than any- 

one on the ship except the Captain. 

Nevertheless, he has been able to attend 

the receptions given the ship’s staff by 

local medical authorities and take part 

in the tours to nearby points of interest 

sponsored by Indonesian civic groups. 

What does he think of his work on 

the HOPE? “It’s terrific experience and 

something I wouldn’t miss.” 

AMERICAN PHARMACEUTICAL ASSOCIATION 

PROJECT HOPE COMMITTEE 
Box 9808 

Washington 15, D.C. 

HOPE PLEDGE: 

As an American Pharmacist | will further the cause of world friendship and 

understanding by supporting adequate pharmaceutical services for Project 

HOPE with my pledge in the amount of $......--+++eeseeerererrtrees 

| will send my check on or about (date) 
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Conirtbutions are tax deductible under Sect. 170 Internal Revenue Code 1954 
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THE CHARMCRAFT 

GREETING CARD SECRET 

better profits 

unmatched delivery schedules 

and reliability for 

Maryland Pharmacists 

Top profits from greeting cards depend first of all on 

having the cards you need when you need them. That's 

the CharmCraft secret—personalized delivery schedules 

to meet every need. 

But it’s not the whole CharmCraft story. CharmCraft 

means an exhaustive collection of truly imaginative 

greeting cards housed in the most eye-appealing cab- 

inets and advertised nationally. It all adds up to top 

profits with less work and bother for you—a mighty 

pleasant combination. 

Charm Craft ublhishens 
WASHINGTON 

Say ears eA GeNGOKS_| 3132 M STREET, N. W., WASHINGTON 7, D.C. *< pe ome! a WASHINGTON: FEderal 3-1500 
‘ os BALTIMORE: VErnon 7-4213 

To learn more about the advantages 
of becoming a CharmCraft dealer, 

drop us a line today. 
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WASHINGTON DRUG CHAIN EXECUTIVE 

TO BE HONORED AT NEW YORK DINNER 

MILTON L. ELSBERG 

Milton L. Elsberg, Washington civic 

leader, and president of Drug Fair, 

chain operation of drug department 

stores, in the national capital area, will 

be honored at a testimonial dinner to 

be held at the Waldorf-Astoria, in New 

York City, on May 8. 

Joe Rosenwald, executive secretary of 

Affiliated Drug Stores, has been named 

as chairman of the dinner committee. 

The event is being sponsored by the 

U.S. drug industry and Brandeis Uni- 

versity. 

Milton Elsberg has been president of 

Drug Fair since its founding, in 1938. 

More than 60 stores in the District of 

Columbia, . Virginia and Maryland, 

presently comprise the chain. It has 

been one of the fastest-growing enter- 

prises of its kind in the country. 

Last year, Drug Fair was selected by 

the U.S. Department of Commerce to 

set up a full scale duplicate of one 

of its super department drug stores at 

the 1960 International Trade Fair, in 

Zagreb, Yugoslavia. Elsberg personally 

supervised planning, organizing and 

installation of the Drug Fair exhibit in 

the U.S. Pavilion at the Zagreb Fair. 

Nearly two million people saw the dis- 

play, according to the Commerce De- 

partment’s Office of International Trade 

Fairs. 

The dinner committee chairman 

Rosenwald stated that Elsberg is being 

honored “for his forthright leadership 

in the industry, as an outstanding de- 

veloper of unique, imaginative mer- 

chandising techniques, and for his bold 

personal devotion to educational, 

philanthropic, and civic and national 

affairs.” 

Proceeds of the Milton Elsberg dinner 

will go to Brandeis University for 

furtherance of its instruction facilities 

in the field of the Humanities, parti- 

cularly for special graduate and profes- 

sional training with the U. S. State 

Department and various foundations 

engaged in international relations. 

GILPIN COMPLETES ANNUAL SUMMER 

GOODS SHOW 

Joseph P. Fitzsimmons, General Sales 

Manager of The Henry B. Gilpin Com- 

pany, announced the completion of the 

annual Gilpin Summer Goods Show and 

extended his sincerest thanks to the 

Pharmacists of Maryland for their sup- 

port of this merchandising event. 

This show annually features the new 

and the established lines of merchandise 

which reach their peak consumer sales 

during the summer months. 

Mr. Fitzsimmons states that this show 

was originally designed to make acces- 

sible to the Pharmacist the diversified 

lines necessary to keep abreast of the 

newest merchandising trends in ‘front 

store merchandise.’ The growth of 

newer and larger drug stores has 

created the need for expansion of com- 

modity lines by the “full line, full serv- 

ice, wholesaler.” 
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Founded 1894 

67 years Continuous Personalized Service 

THE HOWARD DRUG & MEDICINE CO. 

101 CHEAPSIDE 

BALTIMORE 2, MD. 

Drugs—Pharmaceuticals—T oiletries—Sundries 

Daily Delivery Service In The Greater 

Baltimore Area 

We Welcome Your Inquiry 

Call: PLaza 2-6290 
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Tell them you saw it in “The Maryland Pharmacist” 
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Baltimore Metropolitan Pharmaceutical Association 
OFFICERS 1961 

Honorary President—CHARLES J. NEUN 

President—SAM A. GOLDSTEIN 

First Vice President—JEROME J. CERMAK 

Second Vice President—AARON M. LIBOWITZ 

Third Vice President—JOHN F. NEUTZE 

Fourth Vice President—IRVING I. COHEN 

Secretary—JOSEPH COHEN 

Secretary Emeritus—MELVILLE STRASBURGER 

Treasurer—CHARLES E. SPIGELMIRE 

Treasurer Emeritus—FRANK L. BLACK 

EXECUTIVE COMMITTEE 
Chairman—GREGORY W. A. LEYKO 

MARION R. CHODNICKI JACOB L. RICHMAN 

JOSEPH U. DORSCH JEROME A. STIFFMAN 

DONALD O. FEDDER MYER STOLER 

WILLIAM Y. KITCHIN A, FRANK TURNER 
FRANCIS S. BALASSONE, Ex-Officio 

a 

PRESIDENT'S MESSAGE 

Dear Fellow Pharmacists: 

I am pleased to report that the 45th Annual Banquet and Dance of the Balti- 

more Metropolitan Pharmaceutical Association held at the Lord Baltimore Hotel 

on March 19th was an outstanding success in every respect. 

I want to take this opportunity to thank the Social Committee for their 

sincere effort and hard work in assuring the success of the affair. There is more 

to putting together a large event of this kind than meets the eye. The teamwork 

was wonderful and I appreciate it. 

The 45th Banquet will be remembered in particular because Charles (Buck) 

Neun was honored as the first Honorary President of the Association and was 

presented a plaque ‘“‘in recognition of his devoted service to Pharmacy.” A most 

deserving honor to a fine gentleman. Buck gives to Pharmacy, unselfishly, of 

himself and of material things. We are indeed, proud of him. 

The next meeting of the Association will be held at the Kelly Building on 

April 20th. This meeting will be sponsored by the Camp Manufacturing Company, 

makers of A Plus School Supplies. Camp will present a constructive program on 

the profitable merchandising of school supplies and stationery in the drug store. 

Valuable prizes will be distributed. It will be well worth your time to attend this 

meeting. 

I expect to attend the American Pharmaceutical Association Convention in 

Chicago, April 23-28. I will give a report on the A.Ph.A. Convention at the May 18th 

meeting of the Association which will be sponsored by S. F. Whitman and Sons. 

Again I ask you to come to meetings. You will find them interesting and 

informative. 

Sincerely, 

SAM A. GOLDSTEIN 

President 
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ANNUAL MEETING 

ALUMNI ASSOCIATION 

University Of Maryland School Of Pharmacy 

U. of M. BALTIMORE UNION BUILDING 

621 West Lombard Street 

Thursday, May 11, 1961-8:00 P.M. 

Support Your Alumni Association 

It is the foundation of the Pharmacy profession 
in Maryland 

Attend This Short Meeting 

Refreshments Will Be Served 

MARK YOUR CALENDAR 

Annual Alumni Banquet In Honor of the 

1961 Pharmacy Graduating Class 

Thursday, June 8, 196! 

WATCH YOUR MAIL FOR DETAILS 

LELLELLELE LE LLL ELLE LE LLL LL LELEL EEE LEE EEL ELE LEEDS 

Tell them you saw it in “The Maryland Pharmacist” 
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The TIP... TOBACCO and TASTE 

your customers want...in the 

new, smart, small cigar! 

®@ Flexible TIP on each cigar—for cool, 

comfortable smoking enjoyment! 

@ TOBACCOS...carefully chosen, carefully blended 

for air-light smoking pleasure! 

@ A TASTE that's smooth and satisfying every time! 

MURIEL Air- Tips 
It's the light cigar THAT KEEPS a cool head! 

Daniel Loughran Company, Inc. 

DISTRIBUTORS 

Baltimore — Hagerstown — Washington 
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Di-chloricide 

1. Make up to 40% profit on Di-Chloricide bonus 

goods deal. Buy 11 of any Di-Chloricide moth 

product and get 1 free. Deal expires May 31. 

Dk. Earn an extra 15% discount off list prices with 
original case orders that total $200.00 or more. 
Ask your Merck Wholesaler for details. 

S MOTHS 
ALS 
GGETS 

CAKES 

SPRAYS 

NTO USE 

3. Boost your sales with new floor stand display 

shown here. It’s yours with an order of $50.00 

or more. You receive display after sending proof 

of purchase to Merck. 

nd narcotics —CALL YOUR MERCK WHOLESALER 
CONSUMER PRODUCTS DEPT. 

MERCK & CQ., INC. - RAHWAY, NEW JERSEY 

DELAWARE MARYLAND 

Smith, Kline & French, Inc. Calvert Drug Co. 
(Wilmington Div.) New Castle 

DISTRICT OF COLUMBIA 

) District Wholesale 

Baltimore 18 

The Henry B. Gilpin Co. Baltimore 3 

Loewy Drug Co., Inc. Baltimore 13 

Muth Brothers & Co. Baltimore 3 
Drug Co. Washington | 

The Henry B. Gilpin Co. Washington 3 

The Washington Wholesale PENNSYLVANIA 

Drug Exchange Washington 2 Lancaster Drug Co. Lancaster 

| M 
44cm MERCK CHEMICAL DIVISION 

| MERCK 

. A MERCK & CO... fNC.w 6 RAHWAY? NEW JERS EY 
K 
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1961-62 BLUE BOOK 

TOPS ALL PREVIOUS EDITIONS 

The new 1961-62 AMERICAN DRUG- 

GIST BLUE BOOK is bigger and better 

than ever. A record number of prod- 

ucts, 178,310, are listed in its 748 pages 

—2% more than in the last edition. 

New features this year have en- 

hanced the usefulness of this valuable 

reference book. Printed by a new press, 

on an improved type of paper, the 

BLUE BOOK is even easier to read than 

before. The paper also increases the 

flexibility and durability of the pub- 

lication while diminishing its bulk— 

a feature which will be appreciated by 

druggists referring to it constantly. 

A service pioneered by BLUE BOOK 

last year has been expanded in the 

1961-62 edition. This service consists 

of including the manufacturer’s catalog 

or list number with the names of the 

products. The companies to which this 

service applies has been increased from 

50 in the last edition to 105 in the new 

edition—and now includes proprietary 

as well as pharmaceutical houses. Ca- 

talog numbers are designed to cut down 

errors by retailers in ordering products 

—and errors by wholesalers and manu- - 

facturers in filling retailer orders. A 

pharmacist placing an order can give 

the number as well as the name of the 

product to make sure he gets the 

specific item he wants. 

To the 6 reference symbols—virtually 

all of them exclusive with BLUE BOOK 

— a 7th symbol, also exclusive, has 

been added this year . . . representing 

products that fall in the U. S. Narcotic 

Bureau’s “M” classification. This new 

category of exempt naroctics is ex- 

plained on page 14. The 7 symbols are: 

@ or A...Signifies narcotic drug products 

# or B...Oral Rx allowed for narcotic.items 

@ or X... Exempt narcotics requiring records 

A ....Means that item requires refrigeration 

Rx...Signifies products sold on ‘Rx Only’ 

% ...Former ‘Rx Only’ products now o-t-c 

©) or M... Exempt narcotic products not requiring records 

In addition, the alphabetical index of 

manufacturers at the back of the BLUE ~ 

BOOK this year lists the names and 

addresses of 17,250 manufacturers — 

cross-indexed to the products. 

Every retail pharmacy is receiving 

one copy of the new BLUE BOOK free 

of charge. Additional copies are availa- 

ble at $9 each from the Circulation 

Department, AMERICAN DRUGGIST 

BLUE BOOK, 250 West 55th Street, 

New York 19, N. Y. 

RESOLUTION 

ON NARCOTIC REGULATIONS 

Because of the confusion and dis- 

regard of the Narcotic Regulations the 

following resolution has been sent to 

the Narcotic Bureau, the Medical Pro- 

fession, the Pharmaceutical Press and 

all State Pharmaceutical Associations. 

The response has been gratifying. We 

feel corrective measures will be taken 

in the near future. 

WHEREAS, Narcotic Regulations ap- 

ply equally to prescribers and dispensers © 

legally licensed to prescribe or dispense 

them, and 

WHEREAS, Narcotic Regulations are 

subject to change whenever conditions 

of usage warrant a change, and 

WHEREAS, prescribers and dispensers 

are equally obligated to abide by the 

Narcotic Regulations established by the 

Bureau of Narcotics of the Treasury 

Department, and 

WHEREAS, there is at present, igno- 

rance and disregard by both prescribers 

and dispensers of the Narcotic Regula- 

tions governing the legal handling of 

Narcotic drugs, therefore 

BE IT RESOLVED by the Maryland 

Pharmaceutical Association that the 

Narcotic Bureau be requested to bring 

its published regulatory matter up to 

date, and to emphasize changes and 

penalties for violation of the Narcotic 

Regulations, and 

BE IT FURTHER RESOLVED, each 

prescriber, dispenser and professional 

society be furnished up to date copies 

of the Narcotic Regulations periodically. 
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JUSTICE DEPARTMENT CONTINUES 

ATTACKS ON PHARMACY 

The Department of Justice continues 

their attacks on pharmacy opening two 

new fronts on March 6 and 7—one in 

Idaho and the other in Utah. On March 

6, a civil suit was filed in Boise charg- 

ing the Idaho State Pharmaceutical 

Association with conspiracy to fix prices 

for prescription drugs, and the follow- 

ing day a similar complaint was filed 

in Salt Lake City against the Utah 

State Pharmaceutical Association. 

The complaints, which relegate phar- 

macy to a trade, were the third and 

fourth antitrust actions taken by the 

Justice Department against phar- 

maceutical associations in the West. 

Last June, a civil complaint charged 

the Arizona Pharmaceutical Association 

and two county associations with “‘con- 

spiracy to fix prices’ and in December 

a federal grand jury indicted the 

Northern California Pharmaceutical 

Association and Donald K. Hedgpeth 

on similar charges. The case in 

California has been set for trial 

in San Francisco on April 18, while 

the case in Arizona has not yet been 

set for trial. APHA’s counsel, Arthur 

B. Hanson of the Law Offices of Elisha 

Hanson, serves as co-counsel in both 

the Arizona and Northern California 

CAaSeS. 

The Idaho and Utah complaints fol- 

low patterns similar to the attacks in 

Northern California and Arizona. 

Both actions ask the Court for an 

injunction restraining the Association 

and their members from “fixing, deter- 

mining, maintaining, or suggesting 

prices or other terms or conditions for 

the sale of prescription drugs” or from 

“formulating, adopting, issuing, distri- 

buting, recommending or suggesting for 

use by pharmacists any list, formula or 

guide for pricing prescription drugs.’’ In 

the Utah complaint, the Justice Depart- 

ment even asks the Court to order and 

direct the Association “to dissolve the 

Committee on Prescription Pricing, 

Wages and Hours.” 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

Dual Filter Tareyton 

Featured in all BMPA Stores 

Dial 123 Live Radio 

U.S. DEATH RATE CUT IN HALF 

SINCE 1900 

Mortality rates, the best available 

measure of a nation’s health 

country from 1900 to 1960, Health In- 

formation Foundation reported. 

In the February issue of Progress in 

Health Services, its monthly statistical 

bulletin, the Foundation reviewed the 

main trends in U.S. mortality on the 

basis of published and unpublished 

data of the National Office of Vital 

Statistics. 

In 1900, the Foundation stated, the 

death rate in this country was 17.2 per 

1,000 persons. The 1960 rate (estimated 

by the Foundation research staff) was 

only 9.4 per 1,000—a reduction of about 

45 per cent. 

Moreover, when the crude mortality 

rates were adjusted to a standard 

population (the 1940 U.S. population), | 

the estimated 1960 death rate was only 

level, | 

dropped by almost one-half in this> 
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WANTED! 
What are the services wanted from your Wholesaler? 

(Please check) 

_ |. Largest inventories in entire trading area? 

2. Fast Service? Orders filled same day received? 

3. Liberal Terms? 40 days from start of billing? 

4. More Lines? Broad coverage in.all fields? 

5. Liberal Cash Discount? 2% PLUS trade discounts? 

6. Merchandising Counsel? New items, extra profit 
deals and inventory control? 

7. Free Daily Delivery? As many as 5 per week? 

8. Store Modernization? Advice and layouts no charge? 

9. New Fixtures? New Store? Experts at no cost? 

10. Complete Professional Management Service? Bulletins 
to Physicians? 

11. New Product Department Information? Automatic 
Shipment? Guaranteed Sale? 

12. Retirement Plan for your Future? With no charges for 
investment and administration? 

“If your answers to these questions are "“YES!"', you will realize 

continuing benefits from the services of 

SMITE KLINE & FRENCH INC. 
America’s Foremost Service Wholesaler 

PHILADELPHIA TRENTON WILMINGTON 
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7.7 per 1,000 population—less than one- 

half the comparable 1900 rate. 

Although mortality declined for each 

age group in the nation’s population, 

the largest relative gains took place at 

the younger ages, especially during 

childhood. Between 1900 and 1959, the 

Foundation pointed out, the mortality 

rate dropped by 82 per cent during 

infancy and by 94 per cent at ages 

1-4. The comparable declines at other 

age groups were: ages 5-9, 89 per cent; 

ages 35-44, 72 per cent; ages 65-74, 

28 per cent; ages 85 and over, 21 per 

cent. 

Death rates have dropped more 

rapidly for females than for males since 

the turn of the century, the Foundation 

added. In 1900 the death rate for fe- 

males was 16.5 per 1,000; by 1959 it had 

gone down to 8.0, a decline of 51.5 per 

cent. For males the corresponding drop 

was from 17.9 to 10.9 per 1,000, or 39.1 

per cent. 

Unlike the widening sex differential, 

the mortality differential between the 

white and the nonwhite populations 

re zap SEE Seer mR ee SS SD 

Are your dependents now 18 years of age or older? Do you realize 

that if this is the case, they are no longer covered under your Group 

Insurance Plan and should have independent coverage. 

has narrowed, the Foundation reported. 

Thus in 1900 the death rate for non- 

whites exceeded that for whites by 47 

per cent. But by 1959 the rate for non- 

whites (9.9) topped that for whites) 

(9.4) by only 5 per cent. 

One of the main reasons behind the 

decline in mortality rates, according to 

the Foundation, has been the fact that 

the major communicable diseases — 

leading causes of death in 1900—have 

been largely brought under control. 

During the last 60 years the death rate 

for influenza and pneumonia, for ex- 

ample, has dropped by 86 per cent and 

that for tuberculosis by 97 per cent. 

As George Bugbee, Foundation Presi- 

dent, pointed out, “Gains in fighting’ 

infectious diseases have centered 

around the early and middle years. 

Children do not die in epidemics as they 

once did. The benefits have been almost. 
as great to persons in the childbearing 

and chief work years. These are pre-. 

cious attainments, leading to more, 
stable family life and a more active 

work force.’ 

Please call our office for any information in regard to this change. We 

have several very fine policies, reasonable priced, for your con- 

sideration. 

GREENE & ABRAHAMS CO., INC. 
E. A. Rossmann, President 

225 E. REDWOOD STREET 

Baltimore 2, Maryland 

LExington 9-8834 

ne 
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What Do You Expect Of 

Your Drug Wholesaler? 
4 
3 
ial 

3 A FULL LINE OF TOP QUALITY DRUGS 

AND GOOD SERVICE, OF COURSE ¢ 
3 

BUT 
TTT 

PERSONAL WARM FRIENDLY ATTENTION 

TO ALL YOUR PROBLEMS ARE OUR 

GREATEST ASSET. CALL ANYONE FROM 

THE TOP MAN ON DOWN AND HE'LL BE 

PLEASED TO TAKE A PERSONAL INTEREST. 

INCIDENTLY THE NUMBER IS PLe@zva 2-0480 

THE NAME MUTH BROS. & CO. & 

Tell them you saw it in “The Maryland Pharmacist” 
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NO BARGAIN BASEMENT MEDICINE 

In a generation marked by accelerat- 

ing research in all the sciences, no effort 

has served the people of the world so 

well as the remarkable achievements 

in American medicine. 

Today’s American adult has seen the 

development of a health system that in 

retrospect seems a fantasy. Nearly two 

decades have been added to his life 

span. When he gets sick and goes to the 

hospital, he stays only a third as long 

as his father did. Most of yesterday’s 

killer diseases lie vanquished or im- 

potent. America’s research weapons are 

being focused with a vengeance on the 

remaining killers. 

Relentless has been the onslaught 

against needless pain and premature 

death. Today’s life-saving marvels are 

only a few minutes from the family 

doorstep or aS near as a telephone. 

The American family’s health is bet- 

ter, more stable, more predictable than 

ever before, at a cost that is relatively 

low. Yet, a smaller portion of the fam- 

ily’s paycheck goes for medical bills 

than was true a generation ago. 

Thus, there is baffling irony in the 

considerable hue and cry about today’s 

“high cost of health care.’ While all of 

us—laymen, medical people, business- 

men, leaders in government—should be 

Geeply, concerned with the costs of 

bringing to everyone the benefits of 

medical progress, cost is only part of the 

problem. 

Some well-meaning Americans are be- 

ing lulled into an apathy that could 

sacrifice on the altar of bureaucracy 

the private and local responsibilities 

for large segments of our medical sys- 

tem. Instead of tackling problems as 

forthrightly and tirelessly as the re- 

searchers do, some suggest that you 

“let Uncle Sam do it for you.’ But 

superimposing on our lean and vigorous 

medical system a massive federal bureau 

would only result in spiraling taxes and 

new roadblocks, slowing the march of 

medical progress. 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

Noxzema Cover Girl 

Featured in all BMPA Stores 

Dial 123 Live Radio 

More important, you can’t legislate 

standards of health care. Only the best 

will do. There can be no bargain base- 

ment medicine or cut-rate hospitals. 

There’s really no mystery about to- 

day’s hospital costs. More than sixty- 

five cents of every dollar hospitals re- 

ceive is earmarked in advance for pay- 

roll. This trend will continue because 

hospitals require higher-trained per- 

sonnel to cope with unending growth 

in hospital technology. 

The only practical hope of holding 

the cost line is through research and 

development of new products, new 

medical techniques and new concepts 

in health institutions. It is in this area 

that the pumps of research should be 

primed and community initiative stim- 

ulated. 

The proven performance of medical 

science, hospitals and industry in ex- 

tending the horizons of health through 

research and discovery is in the best 

American tradition of perpetual 
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123 MARKET PLACE 

BALTIMORE 2, MD. 

go together 
Delicious Austin varieties 

just naturally go-with 

ali fountain drinks... 

to increase your unit sale. 

Boosts your volume, too, 

because Austin quality 

means faster turnover, 

repeat business, more profit! 

Peanut Butter Sandwiches 

Cookies & Snack Varieties 

Balto. 3, Md. 

Tell them you saw it in “The Maryland Pharmacist” 
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achievement. On this pathway of suc- 

cess is the answer to the mounting cost 

of health care. Here, inviting renewed 

effort with rolled-up sleeves and in- 

quisitive minds, is the way to cut the 

cost of good health. Here, too, inevita- 

bly, is better health for all—From An- 

nual Report to Share Owners, American 

Hospital Supply Corporation, 1961. 

HUMPHREY PROPOSES "FREE CHOICE™ 

AMENDMENT TO MEDICAL CARE 

Carrying out his promises to the 

nation’s retail pharmacists, Senator 

Hubert H. Humphrey (D., Minn.) intro- 

duced legislation to guarantee “free 

choice” of doctor and hospital for pa- 

tients under the medical care program 

approved by Congress last year. 

Humphrey’s bill is an amendment 

to the Kerr-Mills plan (H.R. 12580) 

which provides Federal grants to States 

to establish medical care programs for 

elderly citizens who do not qualify for 

old-age assistance. 

The Senator said that his bill would 

prohibit any State to deny, by law or 

regulation, the right of an individual 

under the medical care program to 

select his own hospital, nursing home, 

doctor or druggist. 

Humphrey emphasized that he favors 

a, health insurance program through the 

Social Security System and that the 

bill he has co-sponsored to establish 

such a program includes a guarantee 

of “free choice.’ But he added: 

“There is nothing in the present law 

to prevent a State from setting up a 

medical care for the aged program 

requiring beneficiaries to go only to 

certain hospitals or nursing homes, or 

to only certain physicians or druggists. 

“There is nothing in the act which 

prevents a State from setting up a sys- 

tem whereby older citizens would be 

required to go only to State hospitals 

and clinics and to doctors employed by 

the State. 

“In fact, the present law would per- 

mit a complete system of socialized 

medicine.” 

The Senator also introduced an 

amendment to make clear that when 

a Kerr-Mills program beneficiary ob- 

tains prescribed drugs, he is obtaining 

not merely a commodity but the services 

of a highly trained professional phar- 

macist. As the Senator pointed out, 

“pharmacists are understandably proud 

of the professional services they render, 

and, in my judgment, it is only fitting 

that we indicate recognition of such 

services.” 

GILPIN'S JOHANSON RETIRES 

Howard C. Johanson, Vice-President 

and Treasurer, retired on February 28, 

1961, following 52 years of continuous 

service with The Henry B. Gilpin Com-_ 

pany. 

James E. Allen, President of the 

Gilpin wholesale drug firm which was 

established in 1845, expressed apprecia- 

tion and congratulations to Mr. Johan- 

son, and presented him with an 

envelope filled with gift certificates for 

the Baltimore Orioles ball games, along 

with a silverframed and engrossed 

Board of Directors’ Resolution, as fol- 

lows: 

“Whereas Howard C. Johanson has 

continuously served The Henry B. 

Gilpin Company for 52 years, advanc- 

ing from office boy to Vice-President 

and Treasurer ... faithful always in 

his concern for the welfare of the com- 

pany and diligent in his efforts to 

achieve fiscal soundness and financial 

security ... for his loyalty and dedica- 

tion to the firm, we, the Board of Direc- 

tors, do hereby declare our esteem and 

appreciation for him and his devotion 

to duty, which he has so steadfastly 

demonstrated. 

“As Howard C. Johanson enters re- 

tirement, we further express our interest 

and concern for his continued happiness 

through all the years to come.” 
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SATURDAY EVENING POST AND DSC 

ANNOUNCE NEW PROGRAM 

FOR PHARMACY 

At a meeting of over 300 wholesale 

drug executives who are members of 

ruggists’ Service Company, John F. 

Hunsicker, Drug Marketing Manager of 

the Saturday Evening Post, unveiled the 

1961 Post Program for Pharmacy. The 

campaign was announced at the 

Waldorf-Astoria D.S.C. meeting. It will 

build on the success of last year’s Pro- 

sram which appeared in over 20,000 

retail pharmacies. Directed at the con- 

suming public, the 1961 Program tells 

the story of medical research and prog- 

ress during the past years. Its basic 

theme is ‘‘better health through medical 

research.’’ Mr. Hunsicker noted that “it 

is in the drug store that the public 

meets the pharmaceutical industry face 

to face, and the retail pharmacist is 

Since 

Tell them you saw it in “The Maryland Pharmacist” 

the man to put the industry’s best foot 

forward.’ To aid him in doing so, the 

Post is furnishing a plastic base for 

displaying at the prescription counter 

a series of eight messages of a public 

service nature. Subjects covered include 

immunization programs, polio preven- 

tion, and the great importance of in- 

tensive research in the development of 

new pharmaceuticals. 

The Programs also features a booklet 

for the pharmacist, entitled “So-Called 

Generic Equivalents and Your Future.” 

This outlines the hazards of generic 

prescribing, and states that such prod- 

ucts merely “ride the coattails of re- 

putable research conducted by the in- 

dustry’s creative leaders.” 

The Post Program for Pharmacy, 

which will break in May, will be made 

available to pharmacists by DSC whole- 

salers. 

Rodents 

; EXTERMINATOR co. : 
1860 

“Wisp PROTECTION 
Always Dependable 
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PHARMACY TO AID POLIO CONTROL 

PROGRAM 

Advisory Commission To Draft Plans 

Based on Findings Submitted to 

Surgeon General 

The American Pharmaceutical Asso- 

ciation, along with other organizations 

in the health and welfare areas, parti- 

cipated in a two-day conference of the 

Surgeon General’s Committee on 

Poliomyelitis Control. The APhA was 

represented by Robert E. Abrams, Sec- 

retary of the American College of 

Apothecaries, an APhA affiliate, and 

Ralph S. Tilly, member of the APhA 

Committee on Professional Relations. 

At this meeting, held at the Public 

Health Service’s Communicable Disease 

Center in Atlanta, Georgia, on January 

23-24, 1961, extensive reports were 

presented by numerous consultants and 

Public Health physicians including 

Surgeon General Leroy Burney, Drs. 

Jonas E. Salk, Albert B. Sabin, A. D. 

Langmuir, Roderick Murray, and C. A. 

Smith. 

The Committee indicated the four 

poliomyelitis control goals: 

1. Eradication of polio from the 

population. 

2. Prevention of endemic outbreaks. 

3. Prevention of epidemics. 

4, Control of epidemics. 

To achieve these goals the Committee 

recommended that: 

A. Immediate steps be taken to in- 

tensify drives for vaccination with Salk 

Vaccine. 

B. Priorities for immunization be 

suggested which include children under 

age six as the primary goal and children 

under 10 and parents of young adults 

as the second most important group. 

C. All immunization be handled under 

medical supervision. 

D. Approved the dosage schedule for 

Salk immunization similar to that now 

in use, except the third dose should be 

administered before the polio season 

even though seven months had not 

elapsed between doses. 

E. Communities conduct periodic 

evaluation of poliomyelitis immuniza- 

tion status. 

F. The National Poliomyelitis Sur- 

veillance Program be continued and 

expanded. 

G. Behavior studies be made to 

determine why people do not utilize the 

vaccine more extensively. 

H. Research in the field of inactivated 

virus vaccines and oral vaccines be 

intensified. 

I. The Public Health Service should 

continue to make every effort to en- 

courage the early production and ready 

availability of an oral polio vaccine. 

J. If the first available supplies of 

oral poliovirus vaccine should be limited 

in amount, then priorities for use 

should be epidemic control, investiga- 

tions and community studies; second— 

immunization of infants and preschool 

children; and third—selected areas of 

population. 

K. The use of vaccines, Salk or oral, 

when available should be intensified 

in the face of an epidemic. 

L. The Public Health Service should 

maintain an epidemic reserve of oral 

poliovirus vaccine. 

On January 16, 1961, a meeting of 

the Pharmacy Advisory Commission on 

Poliomyelitis Control was held in 

Washington, D. C., to formulate rec- 

ommendations which were submitted 

by representatives of Pharmacy at the 

Atlanta meeting. “As a result of the 

Pharmacy Advisory Commission on 

Poliomyelitis Control meeting,’ APhA 

Secretary William S. Apple stated, 

“pharmacy was prepared and contri- 

buted several constructive suggestions 

to the Surgeon General’s Committee.” 

Because it was the consensus of the 

Atlanta conference that no oral prod- 

uct will be available for the 1961 polic 

season, APhA plans to call anothel 

meeting of the Pharmacy Advisor} 

Commission to develop plans for co: 

operating with medicine at the county 

and community level in promotins 

the recommended program of fuller us! 

of the currently available Salk vaccine 
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B.A. DAVIS & SONS, INC. 
MERCHANDISE YOUR CIGAR DEPARTMENT 

WITH THESE NATIONALLY KNOWN BRANDS 

CIGARS 

Anthony & Cleopatra Phillies Roi-Tan 

LaCorona Webster Florida Queen 

Bering Optimo John Ruskin 

Bock Royalist Lord Clinton 

PIPES 

Kaywoodie Yello-Bole Medico 

LIGHTERS 

Ronson Zippo Rogers 

FAMOUS SUNDRY LINES 

Timex Kodak Scripto Amity 

Telechron Polaroid Paper Mate Thermos 

Westclox Sylvania Parker Nylons 

PITT'S Sundae Toppings and Syrups 

SCHRAFFT'S CANDY 

Ask about our "NEW DAY CIGAR STAND" plan 

| 119 SOUTH HOWARD STREET 

Baltimore 1, Maryland 

MU Iberry 5-8240 

Tell them you saw it in “The Maryland Pharmacist” 
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Attending the January 16th Phar- 

macy Advisory Commission meeting 

were Robert E. Abrams, representing 

the American College of Apothecaries; 

Robert M. Leonard, representing the 

American Association of Colleges of 

Pharmacy; Joseph A. Oddis, represent- 

ing the American Society of Hospital 

Pharmacists; Joseph Cohen, represent- 

ing the Metropolitan Drug Association 

Secretaries; James O. Hubbard, Jr., 

representing the National Conference 

of State Pharmaceutical Association 

Secretaries; and Ralph R. Rooke, the 

National Association of Retail Drug- 

gists representative to the Surgeon 

General’s Committee on Poliomyelitis 

Control. 

OLDER PEOPLE URGED TO AVOID 

PHYSICAL AND MENTAL ATROPHY 

An authority on problems of the aging 

cautioned older people against a “rock- 

ing chair” existence because “if you just 

sit and wait for death you will not have 

to wait so long.” 

The result of such inactivity is 

atrophy of the mind and body, which 

is directly related to incapacity and 

death from degenerative diseases among 

those over 60, the second White House 

Conference on Aging was told by Dr. 

Theodore G. Klumpp, president of Win- 

throp Laboratories, pharmaceutical 

manufacturer. 

He suggested to the Conference that 

priority be given to problems of health 

maintenance so that more people reach 

old age “sound in body and mind.” 

“Surveys bear out the impression 

that an appallingly high percentage of 

those who survive to the sixth decade 

enter that period with bodies so badly 

damaged by disease that they function 

only to a limited extent,’ said Dr. 

Klumpp, former chairman of the Hoover 

Commission Medical Services Task 

Force on Organization of the Executive 

Branch of Government. 

Most older persons, he said, are basic- 

ally unhappy unless they have some 

useful work to do. In addition, atrophy 

of the body’s muscles and tissues, from 

lack of use, accentuates the decreased 

capacity of older people to react to 

stress. While extremes of stress were 

called harmful, “moderate or graded 

stress is necessary to maintain good 

health, vitality and an adequate reserve 

against the extremes of stress that hap- 

pen to all of us.” 
Dr. Klumpp said that heart disease, 

the leading killer of aged people, is not 

an inevitable part of growing old. He 

also disagreed with the view that the 

rising death toll from heart attacks and 

“strokes” is a result of the increasing 

tensions of modern society. 

“Indeed, were strain, tension and anx- 

iety the critical factors in the cause of 

heart attacks and similar vascular acci- 

wents, I see no reason why they should 

not occur more commonly in young 

individuals where these factors are often 

at their maximum intensity. 

“On the other hand, all the evidence 

points to arteriosclerosis as the basis 

of heart attacks and “strokes” and ] 

have found no convincing explanation 

of the role of anxiety in the development 

of this process.” 

Over-eating and the technologica 

advances in labor-saving devices, enab. 

ling man to avoid effort, exertion anc 

activity, were called more incriminating 

factors in the rising death rate than th 

tempo of living. 

“We no longer tend the furnace, 0 

carry out the ashes; we drive a bloc. 

for the newspaper irstead of walking 

and don’t even need to use muscles t 

steer or apply the brakes. Yet we at 

more tired than our fathers who ral 

walked, chopped wood, pitched hay an 

did all the physical chores so abhorrer 

to the mid-twentieth century,’ D 

Klumpp said. 

Criticizing the view that physical e? 

ertion in adult life and middle age 

harmful, Dr. Klumpp told the Confe 

ence ‘‘we are afraid to live for fear 

dying.” 
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Attend The 

79th ANNUAL CONVENTION 
of the 

MARYLAND PHARMACEUTICAL ASSOCIATION 
in conjunction with 

T.A.M.P.A. and L.A.M.P.A. 

SHELBURNE HOTEL 

ATLANTIC CITY, NEW JERSEY 

July 3, 4, 5, 6, 196f 
AN EXCELLENT PROGRAM IS BEING ARRANGED 

The leading drug store owners in your state will tell you the 
Double Kay Nut Shop is producing more sales and profits than 
any item in the drug store occupying similar space. 

IF you have a clean, first-class drug store, let us reserve 
a Nut Shop for you. 

THE KELLING NUT CO. 

2800 W. Belmont Ave. Chicago 18, Illinois 

535 

Tell them you saw it in “The Maryland Pharmacist” 



Elsie has a single-track 

mind. She devotes ALL her 

time to helping Borden dealers 

sell MORE ice cream. That’s 

why she’s a wonderful asset 

for you to have around. 

___ orden —— 
ICE CREAM 

ORleans 5-0171 



For restoring 

nd stabilizing 
the intestinal 

flora 

ACTINEX 
Mixed culture of Lactobacillus acidophilus and bulgaricus with metabolic enzymes naturally produced. 

, TABLETS & GRANULES 
“%,. For gastrointestinal disturbances, 

diarrhea (antibiotic induced and others),’”” 

fever blisters and canker sores of herpetic 

origin. 

Usual dosage for adults and children: 

Four tablets or one packet of granules chewed 

and swallowed four times a day. 

Supplied: Tablets in bottles of fifty—Granules in 

boxes of twelve one gram packets. 

(1) Siver, Robert H.: Current Medical Digest, Vol. XXI, No. 9, Septem- 

ber 1954. (2) McGivney, John: Texas State Journal of Medicine, Vol. 51, 

No. 1, January 1955. (3) Frykman, Howard M.: Minnesota Medicine, 

Vol. 38, No. 1, January 1955. (4) Weekes, D. J.: N. Y. State Journal of 

Medicine, Vol. 58, No. 16, August 1958. 

HYNSON, WESTCOTT & DUNNING, INC. 
Baltimore, Md. 



The firm 

foundation 

of Hendlers 

is Quality. 

It started 

that way 

and has 

KEPT that 

way for 

over a 

half-century. 
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oxzema’s Great New 

Skin Lotion 

* 6 oz. bottle, retail price 89c. A fast growing companion 

to America's best known skin cream. Stock now for Fall 

Profits. 

NOXZEMA CHEMICAL COMPANY 



THE PHARMACIST 

WHO SAW HIMSELF AS OTHERS 
He looked (and was) professional; he was a pharmacist. 

But while storing the stock from his ‘deals’ in the cellar, he noticed 

he was reflected as a warehouseman. 

When his suppliers’ invoices started rolling in, he looked again; now 

he was an accountant. 

Soon all of his capital was tied up in inventory. He peeked once more, 

and this time he looked like a banker. 

Then one day he realized that his customers liked him as a pharmacist; 

they just didn’t care about his other images. 

Moral 

The Lilly policy of wholesale distribution helps put the drug busi- 

ness into proper perspective. It provides a network of service 

wholesalers who are well equipped to assume the responsibilities 

of large inventories. Thus, the pharmacist can devote his talents 

to the practice of pharmacy. 
If you see yourself as a professional pharmacist rather than as 

warehouseman, accountant, and banker, clarify your image by 

routing your orders through one of the 300 Lilly service whole- 

salers who serve the nation's pharmacists. 

190030 
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SMART MOVE FOR WINNING VITAMIN SALES 
play up ABDOL WITH MINERALS FOR CHILDREN 
Ten vitamins plus nine minerals...formulated to highest quality standards... 

- available at moderate cost. ABDOL WITH MINERALS FOR CHILDREN is con- 
fidently recommended by doctors, frequently requested by mothers. Better 

check your stock today. Available in bottles of 100 capsules. 

FEB, 1961 (P-S58) PARKE, 'S 4 COM! ot 32, Mix tigan 
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-ee Editorial ... 

WELCOME FELLOW PHARMACISTS 

We extend hearty congratulations 

and best wishes to the 1961 graduating 

class in Pharmacy, U.S.A. We extend 

particular greetings and welcome to the 

graduating class of the University of 

Maryland School of Pharmacy. We 

hope for each and everyone of you, a 

successful career no matter what line 

of endeavor you choose to follow. 

Pharmacy is a time-honored pro- 

fession. Those who have gone before 

us have laid a solid foundation of use- 

fullness which has earned us the utmost 

of respect from the community we serve. 

We of the present must cherish our 

heritage and build for the future so that 

posterity shall some day look upon us 

with pride and honor in the same light 

as we reflect upon our forebearers. 

The practice of Pharmacy is good 

to those who are good to Pharmacy. It 

should never be looked upon as a “‘love’s 

labor lost.’ Those who have chosen 

unwisely, or who have found them- 

selves unsuited to the calling, should 

adjust themselves rather than follow 

a course of criticism and condemnation 

the rest of their lives resulting in a 

life of unhappiness and misery. 

Indeed, Pharmacy has its faults and 

problems. What hasn’t? On _ the 

whole, however, it is a gratifying voca- 

tion. Aside from its dedicated service 

to the health and welfare needs of the 

community, Pharmacy offers many op- 

portunities in its diversified practice— 

research, teaching, selling, management, 

administrative, writing—all specialties 

and challenging within themselves. The 

field is wide open with opportunities 

galore for those showing initiative, 

ambition and an aptitude to work. The 

starting remuneration is not bad either 

considering other professions and the 

fact you do not have to ‘stand in line 

to get employment. 

Upon graduation, graduates of the 

University of Maryland School of 

Pharmacy were given complimentary 

memberships in the Maryland Pharma- 

ceutical Association, the Baltimore 

Metropolitan Pharmaceutical Associa- 

tion, and the Alumni Association for 

the balance of the calendar year. Those 

memberships entitle the holder to all 

the rights and privileges of the Asso-) 

ciations named. These memberships, 

should not be taken lightly. Organi-— 

zation activity is a must in these chang- 

ing times. Local, State, and National 

pharmaceutical associations can well 

serve as perpetual extension courses in 

your chosen field. Daily advances in 

Pharmacy demand constant education. 

An informed public is also demanding. 

As a member of the family phar- 

maceutical you will earn, as time goes 

on, that loyalty and devotion to the 

cause of Pharmacy will be rewarding. 

You will experience a true sense of 

satisfaction in knowing that you are 

giving your conscientious best in the 

performance of your duties as a trusted 

member of the health team, entrusted 

with the ministration of health-giving 

drugs and supplies to both the well and 

the sick. 

Associates, both fellow-pharmacists 

and employer, are alert to recognize 

effort and loyalty. He who measures 

his efforts and limits his duties is also 

limiting his progress. Promotions, salary 

increases, bonuses and fringe benefits 

unquestionably come to those who are 

deserving of it. Sow well and ye shall 

reap a bountiful harvest of success. 

The adoption of good habits in the 

young formative stages of a careel 

is a sure formula for a full and reward- 

ing life. 

The office of both the Marylanc 

Pharmaceutical Association and _ the 

Baltimore Metropolitan Pharmaceutica 

Association stand ready to assist you a! 

all times. Feel free to avail yoursel: 

of these services at all times withou 

hesitation. 
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THE HOWARD DRUG & MEDICINE CO. 

101 CHEAPSIDE 

BALTIMORE 2, MD. 

A Family Tradition 

Serving Retail Pharmacy 

Since 1894 

Drugs—Pharmaceuticals—T oiletries—S undries 

_ No Order Too Small—No Distance Too Great 

Daily Delivery Service In The Greater 

Baltimore Area 

Call: PLaza 2-6290 

We Appreciate Your Patronage 

ee 
Sea a a a a a a a SS SS 

Tell them you saw it in ‘‘The Maryland Pharmacist” 
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PRESIDENT’S MESSAGE 

Dear Fellow Pharmacists: 

The most significant impression I obtained while attending the American 

Pharmaceutical Association Convention in Chicago recently was the weakness— 

of organized Pharmacy. 

This is not to be construed as criticism or condemnation of the A.Ph.A., but 

rather criticism of individual pharmacists and the splinter groups who are dividing 

our house. 

The A.Ph.A. is valiantly trying to correct existing shortcomings. Whether the 

A.Ph.A. succeeds or not depends on moral and financial support. A strongly 

organized and effective Pharmacy will not become a fait accompli through lip 

service. It will take action and plenty of it. 

The A.Ph.A. took a strong stand when it amended its Constitution and By- 

Laws restricting its Active membership to pharmacists. This does not mean 

that others can not participate in the discussions and programs of the A.Ph.A. 

It means that decisions will be made by pharmacists in the future and that the 

A.Ph.A. becomes a professional society of pharmacists. 

On the other hand, weaknesses were evident at the Convention. The A.Ph.A. 

straddled important issues involving the practice of hospital pharmacy and the 

drug industry. I speak specifically on matters regarding the use of generic drugs 

and formularies on the one hand; and discounts on welfare prescriptions and 

licensing of manufacturers on the other. 

The A.Ph.A. has also taken on the gigantic task of raising funds to fight 

state antitrust battles. This is indeed a formidable task that merits support. 

Another step in the right direction is the formation of an A.Ph.A. Section of 

Community Practice. This section will highlight the practice of Retail Pharmacy. 

Remember, nothing can be accomplished unless you are willing to assume your 

share of responsibility. It is important to belong. It is more important to partici- 

pate by attending and voicing opinions. 

Sincerely, 

HAROLD M. GOLDFEDER 

President 
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The Maryland Pharmaceutical Association. 
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BEHIND THE 
IRON CURTAIN 

Ever wonder what happens to gift parcels of western “brand” drugs sent to 

families behind the Iron Curtain? Well, as reported from one of the satellite 

countries, if the recipient wishes to use it, he can. If not, the government buys the 

drugs... supposedly as a gesture of good will to the family. M@ But actually, the 

western brands are bought and resold through stores to government leaders and 

others who can afford the price. They are sold even though the government manu- 

factures a generic product of each type for free distribution. HM Strange? Or not 

so strange. When it comes to a matter of life, health and disability, trust becomes 

a critical factor to anyone, anywhere —trust in the knowledge of the physician 

... trust in a known drug. And apparently even in the “land of generics” more trust 

is placed in the brand name system of a free economy. They acknowledge what 

we hold to be fundamental: In order to exist, the brand name manufacturer 

must do his job better...select raw materials with greater care...exercise greater 

control in compounding and testing... meet more than average or acceptable spec- 

ifications... know more about possible pitfalls of production through original 

research. @ These are the factors built into a reputable brand name...ultimately 

the only assurance to physician and patient of maximum drug performance. 

C 

LEDERLE LABORATORIES, a Division of AMERICAN CYANAMID COMPANY, Pearl River, New York C Lederte ) 
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F.A. DAVIS & SONS, INC. 
MERCHANDISE YOUR CIGAR DEPARTMENT 

WITH THESE NATIONALLY KNOWN BRANDS 

CIGARS 

Anthony & Cleopatra Phillies Roi-Tan 

LaCorona Webster Florida Queen 

Bering Optimo John Ruskin 

Bock Royalist Lord Clinton 

PIPES 

Kaywoodie Yello-Bole Medico 

LIGHTERS 

Ronson Zippo Rogers 

FAMOUS SUNDRY LINES 

Timex Kodak Scripto Amity 

Telechron Polaroid Paper Mate Thermos 

Westclox Sylvania Parker Nylons 

PITT'S Sundae Toppings and Syrups 

SCHRAFFT'S CANDY 

Ask about our "NEW DAY CIGAR STAND" plan 

119 SOUTH HOWARD STREET 

Baltimore 1, Maryland 

MU Iberry 5-8240 

Tell them you saw it in “The Maryland Pharmacist” 
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WANTED! 
What are the services wanted from your Wholesaler? 

(Please check) 

|. Largest inventories in entire trading area? 

_____-- 2. - Fast Service? Orders filled same day received? 

3. Liberal Terms? 40 days from start of billing? 

4. More Lines? Broad coverage in all fields? 

. Liberal Cash Discount? 2% PLUS trade discounts? oO 

o . Merchandising Counsel? New items, extra profit 
deals and inventory control? 

~ . Free Daily Delivery? As many as 5 per week? 

foe) . Store Modernization? Advice and layouts no charge? 

re) . New Fixtures? New Store? Experts at no cost? 

10. Complete Professional Management Service? Bulletins 
to Physicians? 

11. New Product Department Information? Automatic 
Shipment? Guaranteed Sale? 

12. Retirement Plan for your Future? With no charges for 
investment and administration? 

If your answers to these questions are "YES!"', you will realize 
continuing benefits from the services of 

SMITH KLINE & FRENCH INC. 
America’s Foremost Service Wholesaler 

PHILADELPHIA TRENTON WILMINGTON 
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Tell them you saw it in “The Maryland Pharmacist” 
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1I9GI1 -- Graduating Seniors 

U. of M. School of Pharmacy 

CODE: 1. NAME—2. HOME—3. EMPLOYMENT PREFERENCE 

1. Amass, Arnold L, 1. Block, 1. Bozman, Bennett 1. Cwynar, 
2. Westminster, Lawrence Y. 2. Princess Anne, Frank F., Jr. 
3. Maryland. 2. Baltimore Md. 2. Baltimore 

3. Baltimore and 3. Eastern Shore 
Vicinity 

1. Diamond, Louis 1. DiPaula, 1. Evert, Helen E. 1. Gordon, 
2. Baltimore Vincent R. 2. Lutherville Gerald S. 
3. College Park, 2. Baltimore 3. Bel Air, 2. Pikesville 

Baltimore Harford County 3. Baltimore 

1. Greenblatt, 1. Grossblatt, 1. Hamet, Harry 1. Heinrich, 
Elliott Norton J, 2. Baltimore William J. 

2. Baltimore 2. Baltimore 3. Baltimore 2. Baltimore 
3. Baltimore 3. Baltimore 3. Eastern Shore, 

Harford County 
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Graduating Seniors—U. of M. School of Pharmacy 

CODE: 1. NAME—2. HOME—3. EMPLOYMENT PREFERENCE 

1. Huber, George H. 1. Kushnick, 1. Lee, June E. 1. Lerner, Beryl 

2. Baltimore Marvin S. 2. Baltimore 2. Baltimore 

3. Baltimore, 2. Baltimore 3. Baltimore 3. Baltimore 
Washington 3. Baltimore 

1. Levin, David G. 1. Maschas, 1. McKenna, 1. McNeill, 

2. Baltimore Constantine N. Richard S. Douglas W. 

3. Baltimore 2. Dundalk, 2. Annapolis 2. Baltimore 

3. Baltimore, Baltimore County 3. None 

Baltimore County 

1. Reisenweber, 1. Robinson, Zoe C. 1. Sappe, Nancy 1. Silen, Irvin 

Harvey D. 2. Baltimore 2. Baltimore 2. Baltimore 

2. Baltimore 3. Baltimore, 3. Baltimore 3. Baltimore 

3. Baltimore, Baltimore County 
-~& 

Western Maryland 
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Graduating Seniors—U. of M. School of Pharmacy 

CODE: 1. NAME—2. HOME—3. EMPLOYMENT PREFERENCE 

: 

| 

1. Sopher, Martin J. 1. Stank, Janice P. 1. Stiekman, 1. Stime, Peyton 0. 

2. Baltimore 2. Dundalk Robert B. 2. Bel Air 
2. Baltimore 3. Maryland 

3. Baltimore 

1. Struntz, James P. 1. Tabak, William 1. Tamberino, 1. Tinelli, Vito, Jr. 
2. Baltimore 2. Baltimore Frank J. 2. Chestertown 
3. Western Maryland 3. Baltimore 2. Baltimore 

3. Baltimore 

1. Walking, 1. Weiner, 1. Yospa, Irvin 1. Zerwitz, 
W. Douglas Phillip P. 2. Baltimore Warren G. 

2. Towson 2. Baltimore 3. Baltimore 2. Baltimore 
3. Baltimore 
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School of Pharmacy, University of Maryland, News 

U OF M SCHOOL OF PHARMACY 

HONOR ROLL 

Dr. Noel E. Foss, dean of the Uni- 

versity of Maryland School of Phar- 

macy, has announced the names of 

undergraduate pharmacy students on 

the Dean’s Honor Roll for the first 

semester of the school year 1960-61. 

An academic standing equivalent to 

a B average is required for eligibility 

to the honor roll. 

Students in the Baltimore area who 

are included in the list are: 

Sophomores— 

Marjorie S. Abramovitz, 4007 Eldaron 

Avenue 

Jeanne A. Baker, 620 Sussex Road, 

Towson 

David A. Blake, 645 Orpington Road 

Yale H. Caplan, 3916% Ridgewood 

Avenue 

Stephen P. Levin, 3912 Strathmore 

Avenue 

Leon D. Shargel, 3917 W. Cold Spring 

Lane 

James J. Welsh, 5130 Hillburn Avenue 

Juniors— 

Louis Gubinsky, 2934 Edgecombe 

Circle N. 

Sydney H. Hamet, 

Avenue 

James G. Konrad, 3500 Elmley Avenue 

Herbert C. Wagner, 6619 Dalton Drive 

Seniors— 

Lawrence Y. Block, 4024 Grantley 

Road 

Louis Diamond, 

Avenue 

Constantine N. Maschas, 2953 Liberty 

Parkway 

Douglas W. McNeill, 2805 Pinewood 

Avenue 

Walter D. Walkling, 27 Linden Terrace, 

Towson 

2610 Quantico 

4908 Queensberry 

WORLD'S FINEST SALTED NUTS 

Fresh From Our 

DEPARTMENT @® 

The leading drug store owners in your state will tell you the 

Double Kay Nut Shop is producing more sales and profits than 
any item in the drug store occupying similar space. 

IF 
a Nut Shop for you. 

you have a clean, first-class drug store, let us reserve 

THE KELLING NUT CO. 

2800 W. Belmont Ave. Chicago 18, Illinois 
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SODA FOUNTAINS & FOOD SERVICE EQUIPMENT 

AND SUPPLIES 

TAFT, WARREN & TAFT, Inc. 
ESTABLISHED 1909 

122-124 South Street @ Baltimore 2, Md. 

Phone PLaza 2-2207 

Exclusive Distributors For 

BLACKMAN'S FRUITS & SYRUPS 

**America’s Finest’’ 

“If it’s for your Soda Fountain—we have it” 

Tell them you saw it in “The Maryland Pharmacist” 
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Campaign in MEADOW GOLD History! 

50 BILLBOARDS 
Strategically located all over town 
featuring the “Flavor of The Month”, 
month after month for a full year! 

=P 
Tie-in with this great promotion! 

Feature the MEADOW GOLD “Flavor of 

The Month” and CASH-IN with bigger sales! 

Tell them you saw it in “The Maryland Pharmacist” 
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--e-Kair Trade News... 

STERLING DRUG INC. OBTAINS 

FAIR TRADE INJUNCTION 

AGAINST MARYLAND RETAILER 

The United States District Court for 

the District of Maryland has issued a 

permanent injunction against Wheaton 

Pharmacy, a retailer in Wheaton, 

Maryland, from selling Bayer Aspirin, 

Phillips’ Milk of Magnesia and other 

products of Glenbrook Laboratories be- 

low fair trade prices. Glenbrook is a 

division of Sterling Drug Inc. 

Sterling brought this action against 

Wheaton Pharmacy last winter as part 

of its continued program of vigorous 

fair trade enforcement. 

SAV-MOR LOSES APPEAL 

The Court of Appeals of Maryland 

upheld the civil contempt findings of 

the Montgomery County Court against 

Sav-Mor of Bethesda. 

Sav-Mor was cited for violation of 

an injunction to prevent the sale of 

Upjohn products below minimum Fair 

Trade prices. 

Sav-Mor was ordered by the Court 

to pay Upjohn, $4,175.00 “as a reim- 

bursement for costs of this litigation 

and reasonable solicitor’s fees to date.” 

eyCHRAFETS 
CHOCOLATES 

Feature the candy that creates quick 

turnover and repeat business. Profit by 

the ever-growing demand for Schrafft's 

—recognized by candy-lovers every- 

where as supreme in quality and flavor. 

It pays to promote Schrafft’s Chocolates! 

Distributed By 

ALLEN, SON & CO., INC. 

Phone CEnter 3-1300 

25 South Warwick Avenue 

Baltimore 23, Md. 

Tell them you saw it in “The Maryland Pharmacist” 
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In the past year, more than 25,000,000 customers bought 

Youngs prophylactics. This, we aver, represents conclu- 

sive belief in the quality of our products. Coincidently, 

it also represents your belief in our continuing policy of 

“drugstores only.” YOUNGS RUBBER CORPORATION 

4 
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Sold only in drugstores since 1926 o | ~ 

Yop PERT® 

Tell them you saw it in “The Maryland Pharmacisi” 
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- CONTRIBUTIONS . 

PHARMACEUTICAL APPLICATIONS 

OF PECTIN 

By B. F. Allen* 

During recent years considerable in- 

terest has been exhibited in pectin 

and this has resulted in the appear- 

ance of many commercial products 

containing this substance. 

The principal medical oral use of 

pectin is in the treatment of gastro- 

intestinal disorders such as diarrhea 

and dysenteries. It adsorbs toxins, 

soothes inflamed mucosa, and coats the 

intestinal walls with a smooth, pro- 

tective, soothing film. In addition, this 

substance has hydrophilic properties 

and helps to consolidate fluid stools. 

Pectin also forms conjugation products 

with many toxins and in this way con- 

verts them to non-toxic substances. 

At the present time, Pectin is of- 

ficially recognized in the N. F. and 

is described as a purified carbohydrate 

product obtained from the dilute acid 

extract of the inner portion of the 

rind of citrus fruits or from apple 

pomace. It consists chiefly of partially 

methoxylated polygalacturonic acid. 

Pectin occurs aS a coarse or fine 

powder, yellowish white in color, al- 

most odorless, and with a mucilaginous 

taste. It is almost completely soluble 

in 20 parts of distilled water, forming 

a viscous opalescent, colloidal solution 

which flows readily and is acid to 

litmus. It is insoluble in alcohol or in 

diluted alcohol, and in other organic 

solvents. Pectin dissolves in water more 

readily if first moistened with alcohol, 

glycerin, or simple syrup, or if first 

mixed with 3 or more parts of sucrose. 

Pectin has been found useful in bulk 

laxative preparations as well as in 

emulsions and suspensions for medica- 

tion and as a Stabilizer. 

It has been reported that pectin is 

as good an emulsifying agent as traga- 

*Associate Professor of Pharmacy, University 
of Maryland 

canth for olive oil. As an emulsifying 

agent for mineral oils, pectin is better 

than tragacanth or acacia and as good 

as gum karaya. These findings have 

an important bearing on the use of 

pectin in salad creams, mayonnaise, 

cosmetics, pharmaceutical emulsions 

and the oil-containing insecticidal 

sprays. Also, it is unexcelled as a 

suspending agent for kaolin with which 

it is combined in many of the anti- 

diarrheal formulations. 

Another principal medical use of 

pectin has been in the treatment of 

bed-sores, wounds, burns and external 

ulcers. Excellent results have been 

reported from the application of 

“pastes” which are water-soluble gels. 

Not only was the period of hospitaliza- 

tion shortened, but the cost of mate- 
rials and the time required for chang- 

ing dressings were greatly reduced. An- 

other important advantage of these 

pectin pastes is that they will mix 

with the secretions which are gener- 

ally associated with the aforementioned 

conditions. 

Pectin has been suggested for use 

as an oral, topical or parenteral hemo- 

static or coagulent for postoperative 

bleeding. At one time, it was highly 

recommended as a blood plasma sub- 

stitute. However, it has since been su- 

perseded by other materials because of 

the danger of its retention in the body 

tissues. 

It is also stated that the detoxication 

mechanism of pectin and its derivative 

galacturonic acid reduces many reac- 

tions caused by therapeutic or toxic 

agents. 

An important “note” appears in the 

N. F. about commercial pectin. This 

is the type that ordinarily would be 

found in a food store to be used in 

the production of jellied food products | 

such as dessert preparations. In fact, 

during the recent contaminated cran- 

berry crop problem a substitute was 
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i ————— 

another "PLUS" Service for you 

INVALID AND SICKROOM NEEDS 

‘Blue Leaibertie. 
gipengil. eaay te 

LET US SHOW YOU HOW TO: 

1. Utilize floor space to more profitable use. 

2. Capitalize on present prescription traffic to build additional 

sales. 

3. Enhance your ethical appearance. 

4. Build a rental reputation for new increased business. (A customer 
makes 2 or more trips on a rental ... there are very few item 
sales that necessitate a return visit.) 

GET YOUR SHARE OF VOLUME AND PROFITS IN THIS FAST 

GROWING INVALID AND SICK ROOM NEEDS MARKET! 

SEE YOUR LOEWY SALES COUNSELOR FOR FULL 
DETAILS AND INFORMATION. 

LOEWY DRUG CO., INC. 
1120 NORTH CHESTER ST., BALTIMORE 13, MD. 

Dickens 2-3610 

Tell them you saw it in “The Maryland Pharmacist” 
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recommended using a red wine, sugar, 

and pectin combination. 

The factors affecting the jelly 

strength of pectin are the nature of 

the pectin and its concentration, the 

pH, the nature and quantity of soluble 

solids, the nature and quantity of buf- 

fer salts, the method of preparation 

ani the method of measurement of the 

jelly strength. 

Commercial pectins often contain 

dextrose or other sugars, and some- 

times contains sodium citrate or other 

buffer salts. Therefore, the N. F. mono- 

graph refers to the pure pectin to 

which no such additions have been 

made. 

The role of sugar in pectin jelly for- 

mation is that of a dehydrating agent 

causing a precipitation of pectin mole- 

cules as a continuous network which, 

in some way, hold water molecules 

within their framework thus forming 

a rigid or semi-rigid system. Also, it 

has been stated that in pectin jellies 

pectin molecules are joined by hydrogen 

bonds and that sugars and polyhy- 

droxy alcohols play a part in this bind- 

ing. 

Liquefaction of pectin products is 

frequently reported and is usually due 

to mold growth and the resultant en- 

zymatic hydrolysis of the pectin. This 

physical change is sometimes noted in 

pectin pastes (or “gels’) when im- 

properly preserved. Incidentally, these 

pastes or “gels” are capable of ab- 

sorbing large quantities of water. Also, 

they are incompatible with alkalies and 

may even darken when contaminated 

with iron and other metals. 

Emulsions may be prepared using 

pectin in the powdered form or as a 

mucilage. However, the Continental 

(Dry Gum) method is more satisfac- 

tory and the concentration of pectin 

generally employed is from 1 to 2 per 

cent. It is often used in conjunction 

with acacia since it also functions as 

a quasi-emulsifier (auxiliary emulsi- 

fier) and lends viscosity to emulsions. 

Pectin pastes are generally prepared 

by using hot instead of cold (room 

temperature) solutions. A hot solution 

will allow the pectin to hydrate more 

quickly and evenly, and, due to de- 

creased viscosity while hot, the paste 

will contain fewer air bubbles and be 

more transparent. Pastes prepared 

with cold solutions are more opaque 

and white in appearance. 

It has been reported that the anti- 

septic value of a pectin paste con-’ 

taining 2 per cent of phenol is slightly 

greater than a similar concentration of 

phenol incorporated in a fatty oint- 

ment base.a 

A pectin type jelly base has been 

used in the preparation of palatable 

cough formulations. Also, a_ similar 

pectinized base has been included in 

an aqueous nose drop product. Insofar 

as this latter product is concerned, it 

is stated that the resulting increase in 

viscosity prevents the nose drops from 

running out of the nose or down the 

throat. It helps hold the medication 

where it is most needed to bring longer- 

lasting relief. 

The following are some useful for- 

mulations containing pectin: 

BISMUTH AND PAREGORIC 

MIXTURE 

Bismuth subcarbonate 7.50 Gm. 

Paregoric 50.00 ml. 

Pectin 1.50 Gm. 

Sodium citrate 0.75 Gm. 

Cinnamon oil 0.10 ml. 

Alcohol 2.00 ml. 

Syrup 10.00 ml. 

Distilled water, q.s. 100.00 ml. 

GERMICIDAL LOTION 

Benzalkonium chlorideb 0.2 Gm. 

Pectin 1.0 Gm. 

Wool fat 1.0 Gm. 

Liquid petrolatum 12.0 ml. 

Boric acid 2.0 Gm. 

Distilled water, q.s. 100.0 ml. 

athe agar cup-plate method recom- 
mended by F.D.A. was used to test the 
preparations. 

bean be 
chloride 

replaced with Zephiran 
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ENTHUSIASM IS CATCHING 

And so is lack of enthusiasm. The retailer who is not enthu- 

siastic or sold on his merchandise cannot help but com- 

municate some of this feeling to his prospects. The enthusi- 

astic retailer never has trouble with boredom and, as a 

result, adds to his efficiency and to his stamina. 

Emerson said:—''Nothing great was ever achieved without 

Enthusiasm’. These are famous words indeed, but perhaps 

the quotation to receive more favor at this time would be 

by William McFee, who said: "The world belongs to the 

enthusiast who keeps cool’ 

CALVERT DRUG COMPANY, INC. 
901 CURTAIN AVE. 

BALTIMORE 18, MD. 

HOpkins 7-3609 

Member 

Federal Wholesale Druggists Association, Inc. 

of the 

United States and Canada 
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Tell them you saw it in “The Maryland Pharmacist” 
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WASHABLE-GEL PASTE Parca natant brite tact ctr 

Pectin 5.0 Gm. . 
y ry t 

Glycerin 12.0 Gm. clearly the purest... 
Methyl parahydroxybenzoate 0.1 Gm. | | h h : 

Ringer’s solutions, a.s. 100.0 Gm. clearly the hest seller 
] 

The following is a list of some of the : 

pectin-containing products which are t 

commercially available. 

ALOPECTOSE (powd, tab) 

ANDIRA (tab) CITRATE of 
BISMU-RHEA (tab) 
COLITONE (tab) cine GNESIA 
CREMOMYCIN (liq) 

DIAMAGMA (liq) 

DONNAGEL (liq) 

DONNAGEL-PG (liq) 

DONNAGEL W /NEOMYCIN (liq) 

FERROMAX! (inj) 

FUROXONE (liq) 

GELCOMUL (liq) 

GUIAMIDE (liq) 

KAOPECTATE (liq) 

KAOPECTATE W/NEOMYCIN (liq) 

K-B-P (liq) 

KAMALOSE (liq) 

KOABIOTIC?2 (tab, liq) 

KECTIL (powd, liq) 

KENPECTIN (liq) 

eme 

Agee 9reen bottle 
“ecognize instantly 

* sparkling “lemonade” taste 
¢ perfectly pasteurized and 
manufactured under strict 
supervision and controls 

* Your wholesale druggist 
has Everfresh, the standard 
citrate for 35 years 

350 ce size: list price, $2.45 
per dozen. Minimum retail 
price, 30¢ each. 

This price effective in all 
New England and 
Mid-Atlantic states 

> 
Zr) * S Ss) D 

see the difference in purity 
see the difference in sales 

Everfresh Manufactured by 

THE MIFFLIN McCAMBRIDGE CO. 
6400 Rhode Island Avenue @ Riverdale, Maryland 

Faawcece ee ee ee ee ee ee ee ee ee 

i 

eoeremuas saa iia er eae reer esos) WLS Som a) 0 
® 

. 
“SU SSE STRESS ses een ee wee awe 

KENPECTIN-P (liq) REDUCO-AID3 (tab) 
LOUKAPEC-N (liq) RHEASTAT (liq) 
LUBISMIN (liq) SIBLIN (tab) 

METROPECTIN (tab) SPENSIN-PS (liq) 
MUL-SED (liq) STREKACIN (liq) 

NEO-KOLEFAN (liq) STREPTOMAGMA (liq) 

NION-LAX3 (tab) SULFASED (liq) 
ORAGENS3 (tab) THALAJEN (tab, liq) 

PALSORB (liq) THALOCTIN (liq) 
PAREPECTOLIN (liq) TRISULECTIN? (liq) 
PECTA-DIAZINE#! (liq) VALMYCIN (tab) 

PECTOCEL (liq) 

PECTO-KALIN W/NEOMYCIN (liq) 

PECTOLOID (liq) 

PEKTAMALT (liq) COME TO THE CONVENTION 
POLYMAGMA (tab, liq) 
POMACO IMPROVED (liq) Shelburne Hotel, 
POMALIN (liq) 

Atlantic City, 
¢ Isotonic Solution of Three Chlorides 
las methoxylated polygalacturonic July 3, 4, 5, 6, 1961. 
2 veterinary use 

3as a pectin cellulose complex 
4as a pectinized syrup base ES TE ST ered 

a 

——eeeSeSEee——eeaQaaSSaSE 
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MORE YEARS OF SERVICE 

4 SERVING THE PHARMACIST LONGER THAN ANY 

+ OTHER DRUG WHOLESALER— 

124 YEARS OF CONTINUED SERVICE 

ESTABLISHED 1837 
wes 

et 

TTF MORE HOURS OF SERVICE 

SERVICE 7 DAYS A WEEK—24 HOURS A DAY— 

ON WEEKENDS OR AFTER 5 P.M. DAILY PLACE 

YOUR ORDER WITH OUR ELECTRONIC SECRETARY 

MUTH BROTHERS & CO. 

PLaza 2-0480 

Tell them you saw it in “The Maryland Pharmacist” 
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T.A.1.P.8. TATTLER 

OFFICERS OF THE TRAVELERS AUXILIARY 

MARYLAND PHARMACEUTICAL ASSOCIATION 1960-1961 

Honorary President—GEORGE S. EULER 
President—RICHARD R. CRANE Third Vice President—JAMES A. ALLEN 
First Vice President—EDWIN M. KABERNAGEL, JR. Treasurer—JOHN A. CROZIER 
Second Vice President—H. SHEELER READ Secretary—THOMAS J. KELLY 

Directors 
Chairman of the Board 

Albert Heydemann 

Directors for One year 
Joseph A. Costanza 
William H. Harrison 
Kenneth L. Mills 

Directors for Two years 
John C. Cornmesser 
George B. Rider 
Milton J. Timin 

Directors for Three years 
B. Dorsey Boyle 
Russell C. Eustice 
Joseph B. Herron 

MARYLAND PHARMACIST COMMITTEE 

Wilson Spilker, 

George M. Brandt 

Chairman 

Kenneth L. Mills 
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NEWS ITEMS 

Frank Watkins (Calvert Drug Co.) 

and David Newman (City Pharmacy) 

have just returned from the Bahamas 

after several days of fishing and loung- 

ing at the Grand Bahamas Club in West 

End Bahamas. These two sports were 

winners in the Westclox “Hunt and 

Fish Contest” that sent thirty sales- 

men and dealers from the United States 

to the Bahamas for a five day all- 

expense paid vacation. We sure like to 

see our boys getting around this way 

but we can’t understand what they 

went hunting for in the Bahamas. 

Our welfare committee reports that 

James Allen is recovering from a re- 

cent operation. We all wish him a 

speedy recovery and hope to have him 

back with us before too long. 

M.P.A. REGIONAL MEETING 

T.A.M.P.A. was well represented at 

the M.P.A. Spring Regional Meeting 

held April 13th at the Turf Valley 

Country Club. Those who attended were 

treated to several interesting discus- 

sions and excellent food and refresh- 

ments. The informality of these regional 

meetings allows our T.A.M.P.A. mem- 

bers the opportunity of getting better 

aquainted with the druggists and their 

many problems. If you have never 

attended one of these meetings try to 

make the next one. You will be glad 

if you do. 

MONTHLY LUNCHEON 

T.A.M.P.A.’s April luncheon was held 

on Saturday, April 15th at The Orchard 

Inn, Baynesville on the Joppa Road 

east of Towson. After a few warm up > 

tosses at the bar and a delicious crab 

cake lunch those present were enter- 

tained by Chuck Thompson, who re- 

lated several interesting personal ex- 

periences as a sportscaster. At the end 

of the meeting a number of interesting 

door prizes were awarded to lucky ones 

present. Joe Muth won the long-play- . 

ing record, a real classical number for 

adult listening. Next month anything 

can happen. 



The most widely accepted pediatric 

vitamins are now available with 

10 mg. prophylactic iron 

TRI-VI-SOL 
VITAMIN DROPS WITH IRON 

DECA-VI-SOL 
CHEWABLE VITAMINS WITH IRON 

These two new formulations—one for infants, one for older children 

—are distinctive additions to the line of Vi-Sol® vitamins, which 

now provides a choice of ‘Tri-Vi-Sol vitamin drops with and without 

iron and Deca-Vi-Sol chewable vitamins with and without iron. ‘To 

help prevent iron deficiency anemia, “...the most common deficiency 

disease of infancy and childhood,”’* both Tri-Vi-Sol vitamin drops 

with Iron and Deca-Vi-Sol chewable vitamins with Iron supply 

infants and children with the iron they need at the ages they need it. 

YOUR FIM 
SIZE COs RETAIL** 

TRI-VI-SOL® bottles, $1.60 $2.39 
vitamin drops with Iron 30 cc. 

DECA-VI-SOL® bottles, 
chewable vitamins with Iron 50 tab. $1.79 $2.98 

Order these important new additions to your pediatric line from 

your wholesaler today. 

**Mead Johnson & Company minimum resale prices established by retailer contracts under 

state Fair Trade Laws. In states not having Fair Trade Laws, these are suggested prices. 

Note: Store Tri-Vi-Sol vitamin drops with Iron under refrigeration. 

*Jacobs, I.: GP 21:93-97 (Jan.) 1960. 47461 

Mead Johnson 
Laboratories 

Symbol of service in medicine 
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-= NEWS ITEMS :- 

SPRING REGIONAL MEETING 

The Spring Regional Meeting of the 

Maryland Pharmaceutical Association 

held at the Turf Valley Country Club, 

on April 13th was an exceptionally well 

attended meeting. 

The morning was devoted to a meet- 

ing of the Executive Committee of the 

Association. Such vital matters as fin- 

ances, legislation and scholarship funds 

were resolved. Reports were given on 

membership, the convention, profession- 

al relations, the Swain Seminar and the 

Kelly Building. After three hours of 

deliberations, the meeting was recessed 

for lunch and a date set to complete 

the business on the agenda. 

The afternoon meeting took up mat- 

ters of general Association interest. The 

feature was a panel presentation and 

discussion: “‘The Pharmacist’s Position 

In The Community.” 

The panelists were: L. E. F. Minnich, 

York Pharmacist and Fellow of the 

American College of Apothecaries who 

spoke on Political Action on a com- 

munity level; Earle R. Poorbaugh, Spe- 

cial Events Officer, Maryland Depart- 

ment of Economic Development whose 

topic was, “What The Consumer Thinks 

of Pharmacy;”’ and Solomon Liss, Mem- 

ber of the Baltimore City Council, 

whose topic was, “Community Inter- 

ests.” All of the talks were provocative 

and highlighted the importance of 

community civic and political participa- 

tion by pharmacists. Pharmacy’s public 

image was emphatically presented by 

Mr. Poorbaugh. Vice President Morgen- 

roth served as Moderator. 

The full day of activity adjourned 

with dinner at 6:30 P.M. 

200 ATTEND SWAIN SEMINAR 

The first Robert L. Swain Pharmacy 

Seminar sponsored by the Maryland 

Pharmaceutical Association and held in 

conjunction with the University of 

Maryland School of Pharmacy was 

enthusiastically attended. The Seminar 

was held in the Health Sciences Library 

Auditorium on the Baltimore Campus of 

the University on March 23rd. 

The session opened with a brief ad- 
dress by Dr. Swain in whose honor tthe 

annual Seminar has been established. 

The entire morning was devoted to two 

excellent presentations by Dr. John C. 
Krantz, Jr., Professor of Pharmacology, 

U. of M. School of Medicine and Dr. 

Albert A. Kurland, Director of Medical 

Research, Maryland State Department 

of Mental Hygiene on the history and 

application of Psycho Therapeutic 

Drugs. 

The afternoon session featured speak- 

ers in governnment service. Samuel L. 

Williams, Chief Project Attorney, Bu- 

reau of Investigations, Federal Trade 

Commission, spoke on false advertising 

claims of drugs and the close liaison of 

the FTC with FDA. 

Wallace F. Janssen, Director of Pub- 

lic Information, Food and Drug Ad- 

ministration, gave an interesting talk 

on counterfeit and quack drug products 

and cures. He explained how illegal 

sales of dangerous drugs are a constant 

problem and how the FDA protects the 

interests of the public. 

Wayland L. Speer, Assistant to the 

Commissioner, Legal Enforcement Sec- 

tion, Bureau of Narcotics, reviewed the 

Harrison Narcotic Act and explained 

the new Narcotic Regulations under the 

Karsten Act of 1960. 

All presentations were followed by a 

question and answer period. 

Through the Robert L. Swain Phar- 

macy Seminar, the Maryland Phar- 

maceutical Association is striving to 

bring to pharmacists and the allied 

drug industry, information of interest 

to all segments of the profession and the 

industry. Changing conditions and prac- 

tices demand we keep pharmaceutically 

alert and informed. 
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Meprobamate, Wyeth CAPSULES 

the new long-acting form of Equanil... 
the sure way to higher Rx sales 

NOW there is a convenient continuous release form of EQUANIL—the 

most widely prescribed ataraxic—new long-acting 400-mg. capsules. 

The average adult daily dose is 1 capsule twice a day although a dos- 

age range up to 2 capsules twice a day may be required by certain 

patients. 

with every form of EQUANIL you get 

e assured clinical support 

e assured Wyeth promotion—detailing, 

direct mail and journal 

e assured Rx volume 

SUPPLIED: Capsules, 400 mg., bottle of 50. 

RETAILER’S COST: $5.00 (on direct order—minimum $50) MEDICINE 

Wyeth Laboratories Philadelphia 1, Pa. 





MODERN STORES pol 

Where Gilpin’s Store Promotion and Equipment 

Department has been at work, new sales peaks 

are COmMmmon. 

In actual cases, Rx has increased 25% to 59.8%; 

front end business, 15% to 51.3%. For design 

and equipment — old stores or new — 

write or phone 

STORE PROMOTION AND EQUIPMENT DEPT. 

the Henry BR. G/ILPIN Company 

SINCE 1845 ... THE PROGRESSIVE FORCE IN MASS DRUG DISTRIBUTION 

BALTIMORE e DOVER ° NORFOLK e WASHINGTON 
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Baltimore Metropolitan Pharmaceutical Association 
OFFICERS 1961 

Honorary President—CHARLES J. NEUN 
President—SAM A. GOLDSTEIN 

First Vice President—JEROME J. CERMAK 
Second Vice President—AARON M. LIBOWITZ 

Third Vice President—JOHN F. NEUTZE 
Fourth Vice President—IRVING I. COHEN 

Secretary—JOSEPH COHEN 
Secretary Emeritus—MELVILLE STRASBURGER 

Treasurer—CHARLES E. SPIGELMIRE 
Treasurer Emeritus—FRANK L. BLACK 

EXECUTIVE COMMITTEE 
Chairman—GREGORY W. A. LEYKO 

MARION R. CHODNICKI JACOB L. RICHMAN 
JOSEPH U. DORSCH JEROME A. STIFFMAN 
DONALD O. FEDDER MYER STOLER 
WILLIAM Y. KITCHIN A, FRANK TURNER 

FRANCIS S. BALASSONE, Ex-Officio 

—_—_—_—_——————————————————— 

PRESIDENT'S MESSAGE 

Dear Fellow Pharmacists: 

The regular meeting of the Baltimore Metropolitan Pharmaceutical Associa- 
tion of April 20th ran true to form. It was a meeting with a definite message. 

The Camp Manufacturing Company, makers of the “‘A Plus” line of school 
supplies put on a first rate demonstration on how to profitably merchandise school 
supplies. Camp has a beautiful line of school supplies and offers'a promotion that 
is geared to every type of drug store. 

Meetings are planned not only to keep you up-to-date on Association and 
Pharmacy matters, but to also make available the tools and know-how to merchan- 
dise better and make more profit. The next meeting will be sponsored by S. F. 
Whitman & Sons makers of Whitman’s Candies. By attending all meetings you 
will become a specialist in each department. 

I know you will be pleased to learn that Governor Tawes signed House Bill 
952 which makes it illegal to advertise prescription or legend drugs to the gen- 
eral public. The entire legislative program effecting Pharmacy will be reviewed 
in the next isue of the Maryland Pharmacist. 

Again, I want to remind you of the Maryland Pharmaceutical Association 
Convention in Atlantic City, July 3, 4, 5, 6, 1961. This is a good time of the year 
to get away for a few days of relaxation and fun. Make plans to attend. 

Sincerely, 

SAM A. GOLDSTEIN 

President 



“I'd go out 
for some Kaopectate, 
Helen, but 
it’s two o'clock in 
the morning.’ 

Supplied in 6 fl. oz. and 10 fl. oz. bottles 

Each fluidounce contains: 
Perhaps next time you'll have 

a chance to sell the larger bottle —or, clin See aie tte 4. 90 gr. 

better yet, a second bottle, against Pectin... 6s e eee cent ees 2 gr. 
. In an agreeable, pleasant-tasting liquid. 

future emergencies. You can help to rUpiohn EEE 
75th year 

convince your customer by pointing 

out that four out of five doctors 
routinely recommend Kaopectate for 

simple diarrhea. (opine reine 
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CONVENTION RESOLUTIONS 

Resolutions to be presented at the 

Annual Convention of the Maryland 

Pharmaceutical Associations should be 

in the hands of the Resolutions Com- 

mittee in advance of the Annual Meet- 

ing of the Association. 

This is necessary so that resolutions 

may be properly considered and pre- 

sented in good form. 

Submit all resolutions to Dr. Noel E. 

Foss, Chairman; Simon Solomon, Co- 

Chairman; or the members of the Re- 

solutions Committee: Aaron M. Libow- 

itz, Max M. Zervitz, Howard lL. 

Gordy, Morris R. Yaffe, Herman B. 

Drukman, James A. I. Parker, Morton 

J. Schnaper, Walter E. Albrecht, John 

F. Neutze, Frank L. Black, John F. 

Wannenwetsch, Francis S. Balassone, 

and Frank Block. 

ALPHA ZETA OMEGA DRUG SHOW 

The AZO Fraternity held its Annual 

Drug Show at the fraternity house on 

the evening of April 9th. 

The guest speaker was Dr. Sylvan 

Shane. His topic was: Personal Im- 

pressions on the Soviet Union. 

UNIFORM CIGARETTE TAX 

The 1961 Session of the Maryland 

Legislature passed a uniform Cigarette 

Tax measure of six cents per package. 

The tax of 6c will apply throughout 

the state. Governor Tawes signed the 
bill which will become effective on 

July Ist. 

Also, on June Ist, the 3% Sales Tax 

will apply to purchases beginning at 

25c. In order to avoid charging a tax 

on a tax, you may post a schedule of 

cigarette prices showing the base price 

of each package of cigarettes plus the 

tax charged. 

If you follow this procedure you can 

avoid charging the Sales Tax on 

single packages, and reduce the Sales 

Tax on multiple packages. Check with 

your cigarette supplier for complete de- 

tails. 

Robins 
APRIL CHECK LIST 

Tear out for a handy check of 

your current stock of these 

Robins products that are receiving 

special promotion in your area 

THIS MONTH 

imetane 
Tab. 100's {—] Tab. 500's ([) Extentabs 100's (7) Extentabs 500's 

Elix. 16 oz. (() Eliz. Gal. 

Donnazyme 
Tab. 100's {_) Tab. 500's 

Entozyme 
Tab. 100's (7) Tab. 500's 

Allbee with C 
©) Cap. 100's (7) Cap. 500's (7) Cap. 1000's 

Donnatal’ 
( Tab. 100's (7) Tab. 500’s (Tab. 1000's 

(Cap. 100's (7) Cap. 500's () Cap. 1000's 

(Do Elix. 16 oz. (Flix. 1 gal. (7) Extentabs 100's (] Extentabs 500"s 

é 
f$ 

Why not check your stock of 

all Robins products at the same time 

—and be prepared & 

A. H. ROBINS CO., INC., RICHMOND 20, VA. 

April, 1961 | 



“$4.80 for 10 little pills?” 
For the moment, young Mrs. Brown has forgotten her Jimmy’s serious illness and 

| all the worry it has caused. She’s remembering what she’s heard about the “high 

| cost” of drugs, and unpleasant thoughts are crossing her mind. 

| What Mrs. Brown is thinking is as important to you as it is to the people behind 

you that she never sees. Her misconceptions are damaging to us all. 

| When she presents you with an opportunity like this, won’t you take a few minutes 

to set the record straight? You’ll be rendering a valuable service to all those who 

develop, produce, distribute and dispense the little pills that help make the little 

Browns well. 

Smith Kline & French Laboratories, Philadelphia 
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FOR DRUG FIXTURES 
THAT SELL DRUGS 

BERNHEIM - SIEGEL CORPORATION 
401 E. PRICE STREET 

PHILADELPHIA 44, PENNSYLVANIA 

MODERNIZE 
FOR 
FULL 

PROFIT 
POTENTIAL 

INFORMATION WITHOUT OBLIGATION 

DISTRIBUTED THRU 

THE HENRY B. GILPIN COMPANY 
BALTIMORE - WASHINGTON - NORFOLK 

Tell them you saw it in “The Maryland Pharmacist” 



NOW YOU GAN SERVE HOT 
IN-FRA-RED TOASTED SANDWICHES 
WITHOUT EQUIPMENT OR LABOR COST! 

A NEW NATIONAL SERVICE, Stewart In-Fra-Red, Inc., 

will provide you with a Stewart In-Fra-Red cookery and 
fresh cellophane wrapped sandwiches delivered regularly 
to your store. Placed in the cookery, the sandwiches are 
toasted in three mintutes by modern efficient in-fra-red 
cooking. You serve the sandwiches to your customers sani- 
tarily wrapped in cellophane. 

WHAT DOES THIS COST YOU ... NOTHING... not 
one penny for equipment, lease, or hidden charges. All you 
do is purchase a minimum of sandwiches each week. Your 
Stewart In-Fra-Red Commissary furnishes you with the 
attractive Stewart In-Fra-Red Cookery and delivers fresh 
sandwiches of choice ingredients made with the complete 

approval of your Board of Health. Attractive menu signs 
also furnished. 

THE NEW IDEA ... originated by Stewart In-Fra-Red, 

Inc., ... is in over 15,000 fountain and food service con- 

cerns in cities from coast to coast. Every Stewart In-Fra- 

Red Commissary is an established local business. You may 
consult your Chamber of Commerce, Dun and Bradstreet, 
and Better Business Bureau. 

Call or write for a free demonstration: 

Stewart In-Fra-Red Commissary 
360 SOUTH DUKELAND STREET 

BALTIMORE 23, MARYLAND 

CEnter 3-9110 
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NPC PROPOSES MODEL DRUG 

COUNTERFEITING LAW 

A model drug counterfeiting law, 

designed as a result of a survey of 

laws in the fifty states, was presented 

for consideration to the second ses- 

sion of the fifty-seventh annual con- 

vention of the National Association of 

Boards of Pharmacy meeting at the 

Hotel Sherman. The model drug coun- 

terfeiting laws was described in an ad- 

dress on ‘Drug Counterfeiting and 

State Laws” by William E. Woods, As- 

sistant to the Executive Vice President 

of the National Pharmaceutical Coun- 

cil of New York City. The N.A.BP. 

convention sessions were part of the 

108th annual convention of the Ameri- 

can Pharmaceutical Association, held 

at the Hotel Sherman. 

Mr. Woods, whose organization rep- 

resents 21 manufacturers of drugs used 

for prescription purposes, said that very 

few state pharmacy laws specifically 

mention drug counterfeiting. He said 

that some of the general criminal 

statutes of the various states have pro- 

visions which might prohibit drug 

counterfeiting, and also that some sec- 

tions of the pharmacy laws _ possibly 

could be interpreted to apply to certain 

aspects of drug counterfeiting. 

The speaker explained that as a re- 

sult of the survey of the state laws, 

and in view of the many problems 

which would arise in attempting to 

deal with counterfeit drugs under ex- 

isting legislation, a model drug counter- 

feiting law had been drafted by the 

N.P.C. and that it was being presented 

for consideration by the Boards of 

Pharmacy of the various states. 

The N.A.B.P. delegates were told that 

one of the primary aims of the manu- 

facturers’ organization is to maintain 

public confidence in the drug distribu- 

tion systems without damaging in any 

way the good name of the pharmacy 

profession. Mr. Woods said that the 

proposal should enable enforcement 

authorities to deal effectively with all 

kinds of drug counterfeiters, regard- 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

SHULTON BRONZE TAN 

Featured in all BMPA Stores 

‘ 

Dial 123 Live Radio 

less of where they are operating—a 

the manufacturing wholesaling, retail 

ing, or peddling levels. The speake. 
declared that the existence of sucl 

legislation providing criminal penaltie 

will definitely deter the “fast-bucl 
operator” who thinks that civil litiga 

tion is the worst that can happen ti 

him. | 

The model drug counterfeiting lav 

proposed by the N.P.C. in substance 
prohibits the following acts: 

| 

1. Placing upon any drug or containe 

with intent to defraud, the trade 

mark, or trade name of another, o) 
: 

2. Selling or possession of any druy) 
with knowledge that the trademar]| 
or trade name of another has beall 

placed thereon, or 

3. Making, selling, or possession witt) 
intent to defraud, any punch, die, o: 

plate designed to imprint or repro: 

duce the trademark of another. 
* 
; 

| 
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Annual Gradution 

BANQUET and DANCE 

of the 

ALUMNI ASSOCIATION 

University Of Maryland School Of Pharmacy 

U. of M. BALTIMORE UNION BUILDING 

621 West Lombard Street 

Thursday, June 8, 1961—7:30 P.M. 

LOUIS E. KAZIN, Editor, Drug Topics 

Will Address the 1961 Graduating Class of the School of Pharmacy 

The Honored Alumnus Award Will Be 

Presented to Joseph Cohen, Class of '29 

Dancing To The Scintilating Music of Sid Cowen 

Join Friends and Classmates For An Enjoyable Evening 

TICKETS: $6.50 per person at the U. of M. School of 

Pharmacy, 636 West Lombard Street 

Tell them you saw it in “The Maryland Pharmacist”’ 

| 
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WORKING-LIFE EXPECTANCY RISES 

BY ONE-THIRD SINCE 1900 

One of the most important results 

of medical progress in this century 

has been a large increase in the average 

American’s working-life expectancy, 

Health Information Foundation re- 

ported. 

In the April issue of its monthly 

statistical bulletin, Progress in Health 

Services, the Foundation pointed out 

that an American male baby born in 

1958 had a working-life expectancy of 

42.3 years—11.2 years over the com- 

parable figure for a baby born in the 

1900-02 period. 

In terms of manpower potential, the 

H.I.F. report stated, “a group of 100,- 

000 males born in 1900-02 could expect 

to put in average of 3,106,000 man- 

years of work during their lives. By 

1939-41 the comparable figure was 

3,815,000 man-years, and by 1958 it 

was 4,228,000. Thus the working-life 

expectancy in man-years of a group of 

100,000 male infants has risen by over 

1 million since 1900-02, or by about 

one-third.”’ 

Not only do American males today 

have a longer working lifetime, but 

they can also expect to spend more 

years outside the labor force, the 

Foundation stressed. The average num- 

ber of non-working years for males 

increased from 16.8 in 1900-02 to 24.1 

in 1958. 

Young men now enter the labor force 
more than two years later, on the 
average, than was true at the turn 
of the century. And during the same 
period retirement-life expectancy has 
more than doubled—from 2.7 years for 
a 20-year old male in 1900 to 6.3 years 
in 1958. 

According to the Foundation, the 
increases in both working and non- 
working years are part of a larger 
trend—the “remarkable increase in 
life expectancy” (or expectation of life 
from birth to death). Life expectancy 

for males at birth rose from 47.9 years 

THE 

SOFT 

SELL 

Abbotts Ice Cream is as "soft" 

—as easy—to sell as it is for a 

youngster to get hungry be- 

tween meals. 

Why so sell-able? Freshness of 

ingredient and just right-ness of 

flavor let ice cream lovers know 

they're buying the very best. 

What good does this do? They 

come back for more and in- 

sales as fast as crease your 

bunny rabbits. 

ABBOTTS DAIRIES, INC. 

45 S. CATHERINE ST. 

Baltimore, Md. 

CEnter 3-4000 

a SS) =) >) =) =) =) —)—} 
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Re a ee ee) 

NEW! Easy 
to sell 

NOW! 

PEPSI 
NO-DEPOSIT 
NO-RETURN 
HALF-QUARTS! CHECK WITH YOUR DRIVER- 

Pepsi is also available in SALESMAN OR PHONE 
cartons of six 12-oz. bottles LE. 99-7171 
and the large family size. 
Ret ble Bottles. 
EOLA Cad Had Bottled by PEPSI-COLA Bottling Co. of Baltimore 

Under appointment from Pepsi-Cola Co., N.Y., N.Y. 

McDOWELL, PYLE & CO., INC. 
(Est. 1892) 

Exclusive Distributor of 

7 

ET 

TT 
LNG 

“THE CANDY OF EXCELLENCE” 

NATIONALLY ADVERTISED 

LExington 9-4987, 9-4988, 9-4989 

221-23 W. PRATT ST. BALTIMORE 1, MD. 

Tell them you saw it in “The Maryland Pharmacist” 
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in 1900-02 to 66.4 in 1958, or by 18.5 

years. The effect of this increase has 

been to add years not only for work 

but also for additional education and 

retirement. 

The working-life expectancy of Amer- 

ican females has also increased sharply 

in this century, from an average of 

6.9 years at birth in 1900-02 to 19.9 

years in 1958. This trend, said the 

Foundation, has been largely due to 

two factors: a substantial rise in the 

proportion of women who work and, 

to a lesser extent, a decline in mor- 

President. ‘‘The non-productive or de- 

pendent years today are no greater as 

a proportion of total life expectancy 

than was true in 1900. Because of the 

increased number of employed women, 

the number of non-working years by 

men and women as a proportion of | 

total years of life has actually de-_ 

creased. By these measures the time) 

for education of the young and re- 

tired leisure for older people, while: 

longer today than in 1900, is less of a. 

drain on income during employed. 

years. 

“Added work years are one dramatic | 

result of better and wiser use of medi- | 

cal care,’ he added. “The opportunity | 

remains for further improvement as 

the public takes greater advantage of | 

tality. 

Longer working-life expectancy ‘has 

been of basic importance in increasing 

both national and personal income,” 

commented George Bugbee, Foundation 

Tn Swany 

WORTH HEEDING! 

modern health services.” 

TK Se) 
Wine — Z 
Wine 



Methyicellulose Wafers 

2s bulk, needed by people on 900 calorie 
2s and other weight reduction programs. 
2s the appetite, promotes normal bowel 
n. Backed by heavy professional promotion. 

INUS OFFER, 1 FREE WITH 11 
Starts April 1, Ends July 31 

ling Price @ $1.35 | $16.20/doz. 

10.80/doz. 

9.90/doz. 

$6.30/doz. 
= 39% 

r Regular Cost 

sost with Bonus 

JR PROFIT 
HH ene 

eas 

I profitable consumer products, prescription chemicals 
id narcotics — CALL YOUR MERCK WHOLESALER 

Sees tsancceneacees 

CONSUMER PRODUCTS DEPT. 

MERCK & CO., INC.» RAHWAY, NEW JERSEY 

DELAWARE MARYLAND 

Smith, Kline & French, Inc. GalvereDruat Co. ; 
EWilmingion i Div.) New Castle Pa eMac, peltimores ts 

The Henry B. Gilpin Co. Baltimore 3 

DISTRICT OF COLUMBIA Loewy Drug Co., Inc. Baltimore 13 
District Wholesale * Drugie: Washington | Muth Brothers & Co. Baltimore 3 

The Henry B. Gilpin Co. Washington 3 

The Washington Wholesale PENNSYLVANIA 

Drug Exchange Washington 2 Lancaster Drug Co. Lancaster 
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NO ONE 

Over Outgrows the Need fot 

MILK 

GET THE BEST .... GET... 
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. 

The TIP... TOBACCO and TASTE 

your customers want...in the 

new, smart, small cigar! 

@ Flexible TIP on each cigar—for cool, 

comfortable smoking enjoyment! 

@ TOBACCOS...carefully chosen, carefully blended 

for air-light smoking pleasure! 

@ A TASTE that's smooth and satisfying every time! 

MURIEL Air- Tips 
It's the light cigar THAT KEEPS a cool head! 

Daniel Loughran Company, Inc. 

DISTRIBUTORS 

Baltimore — Hagerstown — Washington 

Y @, ©. O. @. OO. ©. %. OO. ©. OO, %, He Me Os 69, @. © ©. OO. ©. GO. OG. OG. GG. GO, 0G. Me Ge Ve Ge Ge oe 5% aha o% 7 2, ?, 
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Tell them you saw it in “The Maryland Pharmacist” 
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SMALL PHARMACY ADVERTISING 

Opportunities for advertising are 

more numerous for small pharmacies 

than a great many owners realize. This 

is because too many store managers 

and proprietors have a narrow view 

of what advertising consists of. 

To begin with, the most basic ad- 

vertising any pharmacy can do is the 

arranging of in-store selling displays. 

Through this medium a store capitalizes 

on the enormous national promotion in- 

vestment made by manufacturers. A 

display is the final reminder to cus- 

tomers to buy. How attractively the 

merchandise is arranged is often the 

key to how well the product sells. While 

random stacking is better than nothing, 

the expert merchandiser takes a num- 

ber of factors into consideration. Among 

the more important items to check off 

are: the location of the display; cur- 

rent national advertising behind the 

product; supporting display materials 

from the manufacturer; accessibility 

including the ease with which the prod- 

uct can be removed from the pile (too 

tricky displays discourage buyers be- 

cause they’re often afraid they’ll cause 

the rest of the merchandise to topple 

over); and, of course, is it a product 

that is going to have repeat demand 

When it returns to its normal shelf 

position? A display should work like a 

pump that starts sales flowing and not 

as a syringe for one-shot promotions. 

Another way in-store displays can 

work as advertising is when they are 

utilized to show-off the character of a 

store. They can vary from window to 

counter to wall. Ethical products, cos- 

metics, proprietaries, etc., can all be 

arranged to indicate the breadth of 

stock and the emphasis the store places 

on each group. These aren’t mass dis- 

plays, nor are they intended to pro- 

mote immediate sales, though they 

often do. If your store is small, but 

still departmentalized, it is a good idea 

to place these displays in departments 

other than the one they represent. For 

instance, if you have a fountain with 

: SPOTLIGHT 
PRODUCT OF 
THE MONTH | 

KOOL CIGARETTES 

Featured in all BMPA Stores 

Dial 123 Live Radio 

a good looking kack bar, you can set 

up the most attractive packages from 

your cosmetic section on a shelf where 

women will see them and be reminded 

that you carry the advertised lines they 

want. Other product lines are equally 

interchangeable and provide a way to 

advertise the goods you sell. 

Windows, in older stores particularly, 

present the toughest display problem, 

yet they are in all probability the best 
in-store advertising opportunity small 

pharmacies have. | 
The stores that are satisfied to get: 

along with stretched crepe paper and 

third-rate cardboard point-of-sale. 
pieces can’t possibly hope to enthuse 

window shoppers or casual passers-by) 

about the products that are for sale 

inside. In fact, a weary approach to 

window decor casts a shadow on the 

most important facet of all, the pre- 

scription department. It’s as bad as 

a doctor’s waiting room with dirty ash 

trays and broken-down furniture. 

If you have difficult windows, it 
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Te 
Phrouph Brus: 

MANUFACTURING CO. 

Quality 
Hharmaceulicals 

hince 1863 

123 MARKET PLACE 

BALTIMORE 2, MD. 

meet 
TAKE-ALONG 

Hassidy, pardner 
This drug store cowboy is one reason 
your Austin stocks sell out 
so fast. Folks take along 
a package or two — back to the 
office, or for the trip in the car. 
A husky supply of Austin varieties 
pays off in fast turnover, 
repeat business, more profit! 
(Customer satisfaction, too.) 

® 

Peanut Butter Sandwiches 

Cookies & Snack Varieties 
Austin’s 

Box 1936 
Balto. 3, Md. 

Tell them you saw it in “The Maryland Pharmacist” 
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might pay you to call a local decorator 

and spend some money having them 

renovated. Remember, the exterior be- 

speaks the interior. As for the material 

you use to build your actual displays 

with, if you have neither the time nor 

the inclination to do the job yourself, 

get someone who wants to do it. Be 

sure that the finished job, whatever 

is done, is easy to clean and in charac- 

ter with the store. If there are store 

windows around town that you admire, 

find out who did them and don’t be 

afraid to pay a few dollars to an ex- 

pert. Or even put a good one under 

contract for a once-a-month installa- 

tion. Again, let us stress we are not 

talking about the hacks with stapling 

guns and paper. We’re talking about 

decorators who treat store windows as 

three-dimensional advertisements. 

Another advertising opportunity you 

have is as obvious as the label on a 

prescription ... because that’s exactly 

what it is. Stock labels printed at a 

stationer’s are certainly serviceable. 

They tell the user how to use the medi- 

cation, they provide room for a serial 

number and the name of your store. 

They could do a lot more, however. A 

label with a striking design can con- 

vey a subtle impression. It can do 

many things besides simply identifying 

the contents, prescribing physician 

and directions. Why not call an art 

studio and talk to an expert in design? 

It will cost you anywhere from $100 

to $200 to have a unique label de- 

signed, but the investment will be 

worth that amount many times over. 

Do it and people will have a really 

forcefully reminder of your store every 

time they open their medicine cabinet. 

Cther chances to advertise are all 

about you. Are your statement stuffers 

well thought out? Have you kept your 

store renovated and decorated on a 

regular schedule? Has it ever occurred 

to you to send a get-well card to an 

old and valued customer who you know 

is ill? Public relations; advertising, 

promotion, call it what you will—it’s 

all selling your store and services. 

If you’re doing the best with what 

you have, don’t worry about bigger 

stores with radio programs, weekly 

newspaper schedules and TV _ spots. 

Your pharmacy can be made important 

by doing whatever you do well, by giv- 

ing it character and dignity ... by 

“advertising it with the opportuni- 

ties at hand.” 

Ladies Home Journal 

of Drug Merchandising 

FREE . . AUTOMATIC PROFIT CHART 

FOR OUR READERS 

Precision Equipment Co. has an- 
nounced production of an automatic 

profit chart ... a device every busi-} 

nessman needs. This new invention 

provides a means of figuring profits or 

establishing a selling price speedily and 

accurately. 

Operation of the chart is extremely 

simple. For example: If you buy an 

item at $7.50 per dozen and wish to 

figure the selling price each, at a profit 

of 40%, you merely pull an inner tab 

up until $7.50 appears under the col- 

umn heading “Cost per dozen’. You 

will instantly find your answer ‘$1.04’, 

under the column heading 40%. Simi-— 

larly, if you wish to figure profit on 

your cost instead of selling price, the 

operation is just that simple .. . re- 

sults are accurate. Complete instructions 

are included with each chart. ; 

For your free Profit Chart write on 

your business letterhead to Precisio 

Equipment Co., 4411 N. Ravenswo 

Ave., Chicago 40, Illinois, and be sure 

to mention the name of this magazine. 

To those of our readers who do no 

qualify as a business executive to re 

ceive a free profit chart, Precisio 

Equipment Co. will be pleased to sen 

one for 50c. 

PATRONIZE 

OUR ADVERTISERS 

THEY ARE OUR FRIENDS 
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THE CHARMCRAFT 

GREETING CARD SECRET 

better profits 

unmatched delivery schedules 

and reliability for 

Maryland Pharmacists 

Top profits from greeting cards depend first of all on 

having the cards you need when you need them. That’s 

the CharmCraft secret—personalized delivery schedules 
to meet every need. 

But it’s not the whole CharmCraft story. CharmCraft 

means an exhaustive collection of truly imaginative 

greeting cards housed in the most eye-appealing cab- 

inets and advertised nationally. It all adds up to top 

profits with less work and bother for you—a mighty 

pleasant combination. 

Charm Craft ubhohor 
WASHINGTON 

ql 3132 M STREET, N. W., WASHINGTON 7, D.C. 

WASHINGTON: FEderal 3-1500 

BALTIMORE: VErnon 7-4213 

To learn more about the advantages 
of becoming a CharmCraft dealer, 

drop us a line today. 
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HOSPITAL PHARMACY SYMPOSIUM 

The Maryland Association of Hospital 

Pharmacists held a Symposium at 

Maria’s Restaurant on April 15th. 

The “price” of admission was unique: 

a copy of any old pharmaceutical refer- 

ence book to be donated to Project 

Hope. The Symposium sponsored in 

cooperation with Lederle Laboratories, 

was well attended. 

The program included a selected topic 

talk by George White, Regional Man- 

ager, Lederle Laboratories; Monganga, 

a medical missionary film on the Bel- 

gian Congo; and a panel discussion on 

Pharmacy Service and Central Sterile 

Supply. The panelists were: Milton W. 

Skolaut, NIH; Martha Thomlinson, 

R.N., Johns Hopkins Hospital; and 

Edward H. Moroian, University Hospi- 

tal. E. W. Nollau, President, Maryland 

Association of Hospital Pharmacists Silberg, Pres., 2441 Reisterstown Road, 

presided. Baltimore 17, Maryland. 

<7 e 
| 

Jusects Zed ae Redents | 

| 
Rete Man” . 
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. Since 

: EXTERMIN 
: 

ISE pROTECTIO 
Always Dependable 

Tell them you saw it in “The Maryland Pharmacist” 

DRUG STORE CHANGES 

The following are changes in drug 

stores for March: 

Changed to Corporation 

Chelsea Pharmacy, Inc., 3801 Wood-) 

haven Avenue, Baltimore 16, Maryland 

—Benjamin Yevzeroff, Pres. 

Seechuk Pharmacy, Inc., 5814 Belair 

Road, Baltimore 6, Maryland—William 

W. Seechuk, Pres., Formerly: William 

W. Seechuk. 

Jerex, Inc., T/A Rockville Drugs, 214 

East Montgomery Ave., Rockville, 

Maryland—Joel Shulman, Pres., & 

Treas., Formerly: Joel Shulman & 

Arnold Moss, partners. 
{ 

Out of Business 

Mondawmin Drug Co., Inc., Edgar M. 

4 
q 

ATOR CO. : 
1860 |” 
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Protecting your customers’ health is your 
duty. Sweetheart Sanitary Wrapped Drink- 
ing Straws afford’ this necessary protec- 
tion and your customers will show their ap- 
preciation through increased patronization. 
No extra charge for your ''Personalized" 
advertising imprinted on wrappers. 

If Your Wholesaler Can’t Supply You, 
Write or Phone: 

MARYLAND PAPER PRODUCTS COMPANY 
1100 South Eutaw Street - - - = Baltimore, Md. 

crowd a 

pleasers 
ala Lance! = 

More people prefer and buy tasty Lance snacks than 

any other brand. And no wonder... they’re always fresh 

and there’s a wide variety to choose from. Charlotte, 
Please your crowd. Display Lance. North Carolina 

SY 

“Tell them you saw it in “The Maryland Pharmacist” 
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When you want service on your disability insurance— 

call your agent— 

E. A. ROSSMAN 

GREENE & ABRAHAMS CO., INC. 

225 E. REDWOOD STREET 

Baltimore 2, Maryland 

LExington 9-8834 
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Fast Movers in your Cigar Department 

Quality tobacco, competitive prices and smoker preference by a 

generation of Marylanders make these famous brands belong 

on display in your cigar department. 

Monument Square 
Filter Cigars 

Uncle Willie . Monument Square 
Cigars ° Cigars © 

For a new experience with quick moving, fresher and preferred 

cigars .. . in boxes and five packs, call today. 

THE SCHAFER - PFAFF CIGAR COMPANY 

630 S. WOLFE STREET — BALTIMORE 

©, 0, 0. 0, 0.0, % © .& © ©, 0, © 0, 0, . .0. O. 10. 0... 19. Gs a Me aM 0%e. 000 00 07007 000 000 010 170 070 070 07 490 000 000 084 000 000 10 000 O50 O
50 150 000 OS 

ao skente ste ate ckente okeolente ofeate ote ame of ate ofe ale ofe oSente one age o5e ose a5e ae 050 #50 050 050 050-020 050 950 #0 050 #0 950 850 950 90 250 00150 10 Mae Hat a8 M0 208 M0 08 Fat 

Tell them you saw it in “The Maryland Pharmacist” 
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DEEP SEES ET eS ES ES Ar esa 5, 

Headquarters for 

HOOVEN LETTERS 

ROBOTYPED LETTERS 
LYKA TYPED LETTERS 
MONOCAST LETTERS 
PRINTING 
PHOTO-OFFSET PRINTING 
MULTIGRAPHING 
MIMEOGRAPHING 
MAILING 

eall 

MUlberry 5-3232, 33, 34 

SAratoga 7-5172, 73 

D. Stuart Webb 
ADVERTISING SERVICES, INC. 

306 N. GAY STREET 

Baltimore 2, Maryland 

GOOD REASONS 

3 — Right Prices 

The MARYLAND PHARMACIST 587 

“Over 55 Years Service To 
Baltimore Druggists”’ 

Trojans 
Guardians 
Lambskins-Wet 
Dr. West's Toothbrushes 
Davol Rubber Goods 
Ace Hard Rubber Combs 
Ajax Hard Rubber Combs 
Devilbiss Atomizers 
Camp Stationery 
Lacross Manicure Implements 
Millers Forge Manicure Implements 
Jones Enamelware 
Gillette, Gem, Razors and Blades 
Schick Blades and Razors 
Eaton High Grade Stationery 
Becton Dickinson Products 
Kotex, Kleenex, Modess, Yes 
Tampax 
Doeskin Products 
Foster Forbes Glassware 
American Thermos Bo#les 
Sheiks-Ramses 

Miller Drug Sundry Co. 
105 W. Redwood Street 
Baltimore 1, Maryland 

a. SE 

Why You should Buy Your Pharmaceutical Needs from 

NATIONAL 
1 — Highest Quality 
2— Quick Service 

4 — No Freight Problems 
5— No Minimum Order Required 

(Greater Baltimore and Washington) 

6—Free Advice on Private Formulae 
Packaging and Labeling Problems 

7— 100% Support to Local and State 
Organizations 

8— WE WANT YOUR BUSINESS! 
Call Lou Rockman FO. 7-6416 Bernie Ulman VA. 3-9135 

NATIONAL PHARMACEUTICAL MEG. Co. 
Manufacturers of Fine Pharmaceuticals for over 42 years 

314 LIGHT STREET e Mulberry 5-4065 
BALTIMORE 2, MD. 

Tell them you saw it in “The Maryland Pharmacist” 
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FDA COUNTERFEIT DRUG SURVEY 
\ 

The Food and Drug Administration 

has released the results of its nation- 

wide investigation of drug counter- 

feiting. 

Almost 2,700 samples were collected 

from 900 drug stores selected at random 

between January 24, 1961 and March 

30, 1961. Of these samples, 9 samples 

from 9 stores were found to be counter- 

feit. Six drugs were selected for sam- 

pling, all of them known from, previous 

experience to have been conterfeited. 

Commissioner of Food and Drugs 

George P. Larrick said that all of the 

counterfeits whose origin has thus far 

been determined, came from the Gen- 

eral Pharmacal Co., Inc., Hoboken, N.J. 

Commenting on the results of FDA’s 

investigation Commissioner Larrick 

said: 

“Counterfeiting of new and potent 

drugs has been a recurrent problem of 

varying intensity for years. Our legal 

actions in this field date back to 1951. 

Because of the economic incentive and 

the lure of easy profits, the problem 

will recur. 

“However, it has been and still is our 

view that the facts to date do not 

warrant disturbing sick people about 

the quality of the medications they 

have been taking. The survey results 

support this conclusion and indicate 

that the vast majority of our drugs are 

authentic. Still, the origin of counter- 

feits and the possibility that they have 

not been properly manufactured leaves 

us no room for apathy or complacency. 

“Potentially, the problem is an ex- 

plosive one and unless constant vigi- 

lance is maintained by law enforcing 

officials and tough enforcement pres- 

sure constantly applied, the problem 

could get out of hand to the detriment 

of public health and welfare. We have 

directed and are directing every avail- 

able resource to the task of putting this 

racket out of business and to that end 

are planning a continuing, broad in- 

vestigation. 

“Marketing of counterfeit drugs is a 

bootleg operation easily detected by the 

retail pharmacist. I again urge, as I 

did last October, that retailers insist 

upon receiving drugs only in original, 

sealed, manufacturer’s packaging. The 

racket could not exist without the co- 

operation of unethical druggists.” 

Selective coverage of suspected re- 

tailers, which is still in progress, has 

revealed that 59 out of 1,020 samples, 

or 5.8 percent collected were counter- 

feit. Most of them came from General 

Pharmacal. 

In addition to those surveys, a spe- 

cial random ‘survey of Washington, 

D. C., drug stores was conducted. A 

total of 293 samples of the same drugs 

were collected at 100 stores. All proved 

to be authentic. 

Of 91 analyses of counterfeit drug 

samples to date, 14 samples were found 

to be slightly below standards of po- 

tency generally required of such drugs 

and two were substantially below this 

standard (73% and 16% of the de- 

clared potency of the genuine products) 

A counterfeit drug is a drug whick 

is manufactured for the specific pur- 

pose of being passed to—and by—the 

retailer when filling prescriptions as the 

product of another manufacturer. The 

great danger is that critically importan 

medications do not pass through tht 

safety clearance or manufacturing con: 

trol procedures necessary to assure com 

pliance with the Federal Food, Druf 

and Cosmetic Act and, therefore, ther 

can be no assurance that they contaill 

the kind or amount of the drug sup 

posed to be present. 

Counterfeit drugs are made in pre 

cise simulation of well known trade} 

marked and usually patented prescrip 

tion items in great demand. The simula 

tion extends even to the use of th 

same monograms appearing on th 

genuine and is so close that difference 

are discernable only by microscopic an 

chemical examination. Counterfeits al 
generally sold unlabeled, often in papé 

or pliofilm bags or in partially fille 

bottles. The distribution is alway 

surreptitious. | 
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NOW 

Is The Time To Make Your Reservation 

' for the 

79th ANNUAL CONVENTION 

“MARYLAND PHARMACEUTICAL ASSOCIATION 
in conjunction with 

T.A.M.P.A. and L.A.M.P.A. 

SHELBURNE HOTEL 

ATLANTIC CITY, NEW JERSEY 

July 3, 4, 5, 6, 1961 

— Nutshell Preview — 

Short Informative Meetings 

Three Nights of Dancing 

Three Nights of Entertainment 

Beach and Olympic Pool Facilities 

A Surprise Pool Party 

A De Luxe Full Course Banquet 

Excellent Shelburne Cuisine and Accomodations 

PRIZES GALORE 

All This and More Included In The Daily Rate 

Make The Convention Your Vacation 

0 Fe Fe Me Me ae o% a Mate ctetectectectecta sta Sastead® 
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Maryland's Largest Independent Photofinishing 

Laboratory Equipped to Handle all Kodacolor — 

Black and White Photofinishing 

(OUR LAB. TECHNICIANS TRAINED AT ROCHESTER) 

48 to 72 hours Q4 Hours 

Black & White Kodacolor 
Service 

Service 

PICK UP AND DELIVERY 6 DAYS A WEEK 

Finer © Faster ® Friendlier and More Profitable 

WE CATER TO THE DRUG TRADE 

5408 PARK HEIGHTS AVE. FOrest 7-8385 

AQUAPAC selected skins 

—only the primes are processed. 

Not just wet-lubricated and rolled 

Lowest cost—greatest percentage of profit 

Professionally promoted—presold 

Unconditionally Guaranteed! 

SELL ON OPEN CALL. 

Retail $6.50 dozen—3 for $1.75 

American Hygienic Co. 
111 S. Paca Street, Baitimore,], Maryland 

Represented by—IRV. NORWITZ 

Tell them you saw it in “The Maryland Pharmacist” 
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Something Special? 
054 0 

Sealtest Ice Cream 
Begin with ice cream... everyone loves it. FEATURE THIS 
Make it Sealtest, and you’re in. That’s be- 
cause customers just naturally cluster where- EXCITING 
ever Sealtest ice cream is displayed and sold. 
Not only do they go for Sealtest’s extra spe- SPECIAL FLAVOR 
cial flavors, but they make everyday specials 
out of those perennial favorites like Sealtest ALMOND 

_ vanilla, chocolate or strawberry. Remember, BU TTERSCOTCH 
_ too, Sealtest ice cream is nationally adver- ROY ALE 

tised. It’s pre-sold which means it turns over 
_ faster, brings in the profits faster. Sell the 

ice cream that’s always “something special.” 
Sealtest! AT YOUR 

FOUNTAIN AND 

FOR CARRY-OUT 

called CUSTOMERS 
TRADE MARK 



Elsie’s idea of “perpetual 

motion” is to work, work, 

work every minute at her 

job. Her job? It’s selling 

MORE ice cream for Borden 

dealers. 

ICE CREAM 
ORleans 5-0171 



LOZENGES 

THIRTY YEARS OF FIRST AID 

FOR THROAT IRRITATIONS... 

THANTIS—The leading anesthetic-antiseptic lozenge, and 
the most imitated product in the lozenge field. 

THANTIS relieves soreness by the action of Saligenin, 
a non-irritating anesthetic. 

THANTIS combats infection by the action of Merodicein®, 
a long lasting antiseptic. 

Display THANTIS Lozenges at point-of- 
sale for rapid movement. 

Supplied in packages of one dozen vials of 
12 lozenges each. 

HYNSON, WESTCOTT & DUNNING, INC, 
Baltimore 1, Md. 



Trifles 
make 
perfection, 
but 

perfection 

is no 

trifle. 

At Hendlers, 
even the 

smallest 
detail 

gets the 
most careful 
attention. 

First name in ice cream for over a half-century 



79th Holiday Conuention 

MARYLAND PHARMACEUTICAL ASSOCIATION 

SHELBURNE HOTEL 

ATLANTIC CITY, NEW JERSEY 

July 3, 4, 5, 6, (961 
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fhe Maryland Pharmacist 
RACTICAL e PROGRESSIVE PROFESSIONAL 

Volume XXXVII MAY, 1961 NO. 8 



America’s Fastest Growing 

Sun Tan Lotion 

SUNTAN LOTION 

* Three popular sizes: 3 0z. tube, 89c; 6 oz. plastic bottle, 

$1.45; 12 oz. plastic bottle, $2.45. Stock now for quick 

summer profits. 

NOXZEMA CHEMICAL COMPANY 
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THE STORY OF THE PHARMACIST 
WHO BECAME A 4-LETTER MAN 

He won his “P”' in Pharmacy and was so proud he sewed it on. 
After he got his own place, the salesman who loaded him up 

with bargain buys awarded him a “‘W” for Warehousing. 

When he’d processed all the invoices from his many sup- 
pliers, he felt he deserved an “A” for Accounting. 

Noticing that his capital was tied up in inventory, he decided 
he was acting as his own banker—so he stitched on a “B.” 

Then, one day it dawned on him he’d been so busy earning 
all his letters that he'd forgotten he had a first loyalty. 

| Moral 

A pharmacist is a professional member of the health team, 
His task is the practice of pharmacy, and the Lilly policy of 
wholesale distribution recognizes this. It leaves warehousing, 
elaborate bookkeeping, and large inventories to the service 
wholesaler, 

If you feel that your professional jacket is turning into a 
“letter sweater,’ route your orders through one of the 300 

__Lilly service wholesalers who serve the nation. There is one 
just a phone call away from you. 

190128 
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COMBEX KAPSEALS®—bottles of 100, 500, 1,000, and packages 

of 5,000, for increased requirements of B complex factors 

COMBEX WITH VITAMIN C KAPSEALS—bottles of 100, 500, 1,000, 

@ and packages of 5,000, for combined B complex and vitamin C 

deficiencies 

THERA-COMBEX® KAPSEALS—bottles of 100 and 1,000, to supply 

higher potency B complex and vitamin C 

COMBEX PARENTERAL-— 10-ce. Steri-Vials® for a rapid increase in 

B complex levels 

TAKA-COMBEX® KAPSEALS—bottles of 100 and 1,000; aid starch 

; digestion—provide B complex vitamins 

plex products of assured quality. TAKA-COMBEX ELIXIR—16-0z. bottles for convenience of adminis- 

For extra sales keep the entire _ tration in the young and elderly seis 

COMBEX line stocked. 
; 

PARKE. DAVIS & COMPANY. Detrodt 22, Michopan 

£) 

the name doctors remember for B com- 
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THE HOLIDAY CONVENTION 

The Maryland Fharmaceutical Asso- 

ciation will hold its 79th Annual Con- 

vention at the Shelburne Hotel, Atlantic 

City, New Jersey, July 3, 4, 5, 6, 1961, 

with privileges of checking-in on Sun- 

day July 2nd. 

In planning its conventions, the Asso- 

ciation takes many things into consider- 

ation. Painstaking hours are devoted to 

details. Locale, accommodations and 

comfort are given prime attention. The 

Shelburne Hotel certainly offers these 

requirements. This is the reason it has 

been chosen again for the third time 

as a Convention site. 

The Program Committee, with the 

advice of President Goldfeder and Gen- 

eral Chairman Levin, and working in 

conjunction with all other committees, 

has arranged what it sincerely believes 

to be the perfect convention program. 

The most important facet of the Mary- 

land Pharmaceutical Association Con- 

vention is its business and speaking 

program. By attending the 1961 Con- 

vention, you will obtain first hand in- 

formation on what is transpiring phar- 

maceutically, not only in your own 

State of Maryland, but throughout the 

entire United States. By being there to 

hear and discuss, you will benefit indi- 

vidually and your own enterprise will 

reflect progress through the knowledge 

you will have gained. 

Two days of streamlined speaking 

programs have been scheduled. The pro- 

grams will include legislation both state 

and national, Medical Care for the 

Aged, Welfare Programs, Prepaid Pre- 

scription Insurance, Generic Drugs, the 

new Fair Competitive Practices Bill and 

plans for Small Business. All of these 

topics are extremely important in con- 

sidering the future of Pharmacy. The 

information you will receive will prove 

to be invaluable to you personally. 

There will be ample opportunity to 

discuss mattezs that do not appear on 

- the planned events? Remember, this 

orial 

the formal program. You are encouraget 

to participate in the entire busines 

proceedings of the Convention. 

You will hear committee reports, giv 

ing an insight es to the workings o 

the Association throughout the yeal 

Reports will be given by the Marylani 

State Board of Pharmacy and th 

School of Pharmacy of the Universit) 

of Maryland. You will have an oppor, 

tunity, as a member of the Marylan) 

Pharmaceutcial Association, to partici 

pate in business meetings; consider re 

solutions and policy of the Association, 

teke part in nomination and election a 

officers, and to the State Board of Phat) 

macy. | 

We realize of course, that all wor 

and no play will make “Doc” a dull bo} 

So with this in mind, an excellent prc 

eram of entertainment has been al 

ranged to follow all business sessior 

during the afternoons and evenings ¢ 

the Convention. In fact, business ses 

sions will adjourn at 2:00 P.M. eae 

day except Monday, which will be tr 

only afternoon meeting. Afternoons ar 

evenings will be devoted to entertair 

ment and relaxation. 

The festivities of the Holiday Cor 

vention will conclude with a sumptuo1 

Banquet on Thursday, July 6th. Sever) 

major prizes will be drawn at the Bal 

quet which is included in the daily ra. 

if you are registered until Friday, Ju. 

7th. 
Special features have been provide 

for both the Ladies and Travelers Aux 

liaries of the Maryland Pharmaceutic 

Association. 

Those who have worked hard on tk 

Convention with conscientious and wv 

selfish vigor, realize that nothing 

perfect. However, they have put for 

their best efforts to put together 

professionally educational and ente 

taining Convention. Won’t you respo) 

by being present and participating 

YOUR Convention. 



“ld go out 
for some Kaopectate, 
Helen, but 
it’s two o'clock in 
the morning.” 

Perhaps next time you'll have 
a chance to sell the larger bottle—or, 
better yet, a second bottle, against 

future emergencies. You can help to 
convince your customer by pointing 

out that four out of five doctors 

outinely recommend Kaopectate for 
imple diarrhea. 

Supplied in 6 fl. oz. and 10 fl. oz. bottles 

Each fluidounce contains: 

NLP Bieme eC o WYein oko coy Leore 90 gr. 

PCH Dickiupeas Rese Cen aae eae es. 2 gr. 

In an agreeable, pleasant-tasting liquid. 

| Upjohn | 75th year 

THE UPJOHN COMPANY, KALAMAZOO, MICHIGAN 
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PRESIDENT’S 

HAROLD M. GOLDFEDER 

Dear Fellow Pharmacists: 

I hope by the time you read this mes- 

sage, you will have already made your 

arrangements to attend the gala Holi- 

day Convention of the Maryland Phar- 

maceutical Association to be held at the 

Shelburne Hotel, Atlantic City, New 

Jersey, July 3, 4, 5, 6. If not do it today, 

there is still time to make reservations. 

The unusual time of the Convention 

gives you an excellent opportunity to 

plan a family holiday. Friends are also 

welcome to attend. Every consideration 

will be given to fulfilling your accomo- 

dation requests. 

I am confident the programs arranged 

by the committees, under General Chair- 

MESSAGE 

man Norman Levin and Secretary Joseph 

Cohen, will be both enlightening as well 

as entertaining. The business and speak- 

ing sessions have been planned in such 

a way so that they will be informative 

no matter what your interest in Phar- 

macy may happen to be. I am sure the 

social functions, measured by past 

standards, will afford you many hours ol 

unforgettable pleasure. ) 

Having served as your President the 

past year, and before that, as a line of: 

ficer and committeeman for severa 

years, in retrospect I feel that much hai 

transpired and much has been accomp: 

lished in Pharmacy in Maryland. 

I do not propose to take credit fo 

these accomplishments. Many, througl 

unselfish devotion to the cause of Phar 

macy may lay partial claim to what goor 

has been accomplished. However, I an 

both grateful and proud of the oppor 

tunity I had and the cooperation I re 

ceived as President in serving Pharmac} 

I am looking forward to the Conven 

tion as the climax of this phase of serv 

ice. I do not intend to “retire” from as 

sociation activity just because I hav 

been privileged to have served you a 

President. Pharmacy is my life and a 

long as I live I shall be devoted to i 

I hope I will have the opportunity t 

personally welcome and greet you at th 

Convention. 

Cordially, 

Harold M. Goldfeder 

President 

PATRONIZE 

OUR ADVERTISERS 

THEY ARE OUR FRIENDS 
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BEST WISHES 

TO 

The Maryland Pharmaceutical Association 

FOR A SUCCESSFUL CONVENTION 

LOEWY DRUG CO. 
1120 N. CHESTER STREET 

BALTIMORE 13, MARYLAND 

LEE LEE LL LLL LLL LLL ELLE LLL LLL LLL LLL LLL ELE LE Ler? 

Tell them you saw it in “The Maryland Pharmacist” 
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A MESSAGE FROM THE GENERAL 

CHAIRMAN OF THE CONVENTION 

NORMAN J. LEVIN 

The 79th Annual Convention of the 

Maryland Pharmaceutical Association 

will be held again this year at the 

“Fabulous Shelburne,’ Atlantic City, 

New Jersey, on July 3, 4, 5, & 6, 1961. 

This is the first time our association 

has held the convention over the Fourth 

of July holiday and it affords us an 

opportunity to explore new areas of 

social activities for your enjoyment. 

Although the time the place and the 

social program should be adequate rea- 

son for your attendance, pharmacy has 

many grave problems that require your 

attention. 

Pharmacists are being attacked in 

Arizona, California, Idaho and Utah. 

Our professional status is at stake in 

the Federal Courts. The grocery chains 

and discount stores seem hell-bent on 

entering the retail drug field by pur- 

chasing existing chains or by establish- 

ing prescription departments in their 

present stores. 

Details of the business meetings and 

entertainment can be found elsewhere 

in this journal. It will be to your ad- 

vantage to attend this Convention and 

May, 1961 

hear the message which our speakers 

have to present. 

We need your support in the associa- 

tion and at the convention. We need an 

expression of your ideas and you need 

to be informed about these and the 

many other problems of our profession. 

Won’t you please attend? 

“LAMPA” and “TAMPA” will hold 

their annual meetings and are very 

busy completing their convention plans 

for your enjoyment. 

As general chairman of the Conven- 

tion, I wish to thank the entire Con- 

vention Committee, President Harold 

M. Goldfeder and Secretary Joseph 

Cohen for their sincere efforts in plan- 

ning this Convention. I would also like 

to thank the members of the various 

committees, and pARIVE. Pea. and 

L.A.M.P.A. for their cooperation. 

Looking forward to seeing you all at 

“The Shelburne’! 

NORMAN J. LEVIN 

General Chairman 

ST 

MISTAKES 
We All Make Them!!!! 

Be Insured Against Them!!!! 

With 

DRUGGISTS' LIABILITY 

MAKE NO MISTAKE— 
INSURE WITH US 

CONSULT OUR AGENTS 

Mayer-Steinberg Agency 
Maryland State Agents 

1800 NORTH CHARLES STREET 
Baltimore 1, Maryland 

Phone—PLaza 2-2508—Office 
MOhawk 4-3106—Home 
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IT WON'T BE LONG BEFORE CONVENTION TIME! 

What is a Convention? 

The remarks are often made ''Why hold a Convention?" "What good do they do?" 
and ''Why bother attending?" 

A Convention is our democratic way of doing business, and the representatives you 
have appointed report on the work they have done for you during the year. 

Some say Conventions are too dry and everything is pre-arranged. Conventions are 
what you make them ... and you get out of them just what you put in. If you 
are interested in the work of your Association you are interested in the reports 
presented by your representatives. These reports are presented so that you may 
know what your officers are doing. If you agree with them you accept the reports. 
If you disagree with what has been done you ask questions and find out why these 
things were done. With the explanation you are usually told of the many details 
that are dealt with by your officials before they act on any matter, and on nearly 
every occasion the explanation is accepted. 

Conventions are necessary. It is the only way your officials can openly tell you 

how they are functioning. Some say Conventions are unnecessary . .. but if you 

don't hold Conventions (or Annual Meetings) the critics would be the first to say 

you are undemocratic and are not letting them know what is going on. 

There are three classes of people in most Organizations. 

|. Those who attend Meetings. 

2. Those who do not attend but have faith in the officials they appoint. 

3. Those who do not attend, but are critical. 

Conventions are held so that members can hear and see what is going on. It is the 

open door of an organization, but unfortunately too many people prefer not to go 

through the door. 

Conventions will always be a part of our democratic system and as our system 

functions we will always have those who will attend and those who stay away. 

We will also have those who are workers and those who prefer to criticize. A 

Democracy gives them that privilege. Conventions, therefore, are necessary, so 

why not M.P.A.—TAMPA and LAMPA members plan to attend the 79th Annual 

Convention of the M.P.A.—July 3, 4, 5, 6, 1961—Shelburne Hotel, Atlantic City, 

New Jersey. 

CALVERT DRUG COMPANY, INC. 

901 CURTAIN AVENUE 

BALTIMORE 18, MD. 
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PRESIDENT'S MESSAGE 

LADIES AUXILIARY MARYLAND 

PHARMACEUTICAL ASSOCIATION 

ETHEL LEE RAICHLEN 

Dear Members, 

I accepted the presidency of the 

Ladies Auxiliary with some misgivings, 

not because I was not grateful for the 

honor bestowed upon me, but because 

I felt perfection had been achieved and 

I did not want to impair what had been 

established by those who preceeded me. 

Now that my year is coming to a close, 

I am happy to say that my term of 

office was pleasant because of the co- 

operation of my Officers, chairmen and 

committees. 

Our first regional meeting in October 

at the Peter Pan Inn at Urbana, Mary- 

land was excellently attended. The pro- 

gram of flower arrangements by Mary 

Johnston florists, was both outstanding 

and instructive. 
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Our next regional meeting at the Turf 

Valley Country Club was held in April 

and again was very well attended. The 

movie presented by the American Ex- 

press Company on the Carribean Islands 

in conjunction with the N.A.R.D. Con- 

vention to be held in Florida in October, 

was very interesting—many of our mem- 

bers are planning to go. 

Our annual luncheon which was 

usually held in February, was changed 

to May 2nd, because of the bad weather 

we had this winter. It was held at the 

Lord Baltimore Hotel, Caswell room. 

The amount of work that was put into 

this day by our officers, committee chair- 

men and their committees, showed up 

in the attendance—the largest that we 

have had at any luncheon. Our theme 

for the afternoon, “Springtime in 

Japan” was very entertaining and a 

good time was had by all. 

We are now looking forward to our 

Convention to be held in Atlantic City 

on July 3-6 at the Shelburne Hotel. We 

have an excellent program prepared 

and there will be something interesting 

for everyone during the whole conven- 

tion. Our meeting will be held or 

Wednesday, with many door prizes anc 

a gift for all L.A.M.P.A. members. I 

will be followed by a “Mad Hatters’ 

show at the pool. I would like to urgt 

everyone to participate for some fabu 

lous prizes and lots of fun for everybody 

Make yourself up an original hat or i 

crazy hat and enjoy the fun. You'll fine 

much more fun in joining in than look 

ing on. 

It has been an honor and a pleasur 

serving you this year. I could writ 

many names of those people who hav 

made my job so enjoyable and so pro 

ductive. The best that I could wish fo 

my successor is the same kind of co 

operation that I have received. 

Respectfully yours, 

ETHEL LEE RAICHLEN, 

President 
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PGERIPLEX sescus 
geriatric vitamin-mineral formula 

With today’s improved standards of health protection, more and more Americans are entering their 

middle and later years. That means not only more prescriptions for GERIPLEX, but increased oppor- 

tunities to recommend this geriatric vitamin-mineral formula. And remember, each customer is a 

prospect for repeat sales. Be sure you have an adequate supply of profitable GERIPLEX. Stock up today. 

Each Kapseal contains eight vitamins, five minerals, plus rutin and the | PARKE-DAVIS | 

starch-digestant Taka-Diastase.® Available in bottles of 30, 100 and 500. PARKE-DAVIS 
PARKE, DAVIS & COMPANY, Detroit 32, Michigan 

63061 
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Convention Speakers 
Timely presentations dealing specifically in the areas of Medical 

Care, Welfare Programs, Generic Drugs, Small Business and Legislation 

affecting the Health Team will be featured in the Speaking Program 

of the 70th Annual Convention. Our speakers, outstanding in their 

respective fields, will present interesting information for the benefit 

of Pharmacy and its practitioners. 

Small Business Committee for six years 

and was Chief Counsel to the Commit- 

tee at the time of his resignation. 

PHILIP F. JEHLE 

Washington Representative 

National Association Of Retail Druggists 

Mr. Jehle has been Washington Rep- JAMES W. FORISTEL 

resentative of the N.A.R.D. since 1959. Legislative Representative 

His special fields of interest include fair American Medical Association 

trade legislation and antitrust problems 

of small business. He has a wealth of Mr. Foristel graduated from the St. 
experience in legislative matters and 

is well liked on Capitol Hill. He has a 

vigorous and untiring understanding 

approach to the problems confronting Upon graduation, he engaged in the 
retail pharmacy. private practice of Law for eight years. 

Since then, Mr. Foristel served four 

years in the Navy; was a Congressional 

secretary; was Executive Director, 

House of Representatives, Small Busi- 

Prior to joining the National Associa- ness Committee; Associate General 
tion of Retail Druggists Staff, Mr. Counsel, Department of Health, Educa- 

Jehle was a member of the Senate tion, and Welfare. He has been asso- 

Louis University with a Bachelor of 

Laws degree in 1934. 

Mr. Jehle is a graduate of Stanford 

University and holds a Law degree from 

Catholic University in Washington. 
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ciated with the American Medical Asso- 

ciation for more than ten years, first, 

as Washington Legal and Legislative 

Advisor, and presently, as Legislative 

Representative. 

WILLIAM deVEER WASHBURN 

President, American Health Insurance 

Corporation 

_ Mr. Washburn, a native of Illinois, 

‘received his high school and college 
education in Washington, D. C. He 
majored in Economics at American 

University and attended the Harvard 

Graduate School of Business Adminis- 

tration. 

Mr. Washburn has been associated 

with the Commercial Credit Company 

since 1934 and has been President of 

its American Health Insurance Corpora- 

tion since 1951. 

Mr. Washburn has devoted his ac- 

tivity to health insurance since 1942. 

He helped to form the insurance indus- 

try’s first Hospital Insurance Committee 

and was chairman of it’s first Medical 
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Insurance Committee. He also served 

as chairman of the Committee on Eco- 

nomics of Financing of Medical Care. 

He has been a frequent speaker on the 

subject of Medical Care Insurance be- 

fore groups of physicians and insurance 

executives. 

WILLIAM E. WOODS 

Assistant To The Executive Vice 

President National Pharmaceutical 

Council 

Mr. Woods holds degrees in Pharmacy 

and Law from the University of Texas. 

He has acquired a wealth of experi- 

elice in many phases of Pharmacy since 

1932 including retail, hospital, manu- 

facturing, government and education. 

Mr. Woods served on the staff of the 

Pharmaceutical Survey Office in Wash- 

ington, working on study of Pharmacy 

Laws and State Boards of Pharmacy. 

He was the first Director of the Phar- 

macy Extension Service at the Univer- 

sity of Texas, and also lectured in Phar- 

maceutical Jurisprudence, as well as 

Executive Assistant of the University of 

Texas Pharmaceutical Foundation. 
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Head quar ters@fer “Qver 55 Years Service To 

Baltimore Druggists”’ 
HOOVEN LETTERS 

ROBOTYPED LETTERS Pelt tie 

LYKA TYPED LETTERS DarbilingeWot 

MONOCAST LETTERS Duet Flach eels. 
a 

PRINTING Ace Hard Rubber Combs 

PHOTO-OFFSET PRINTING sted A gh Combs 

MULTIGRAPHING Campestatichonviee 
MIMEOGRAPHING ears Marctre Implements 

Millers Forge Manicure Implements 

MAILING Jones Enamelware 
Gillette, Gem, Razors and Blades 

call Schick Blades and Razors 

MUlberry 5-3232, 33, 34 So eet rae 
SAratoga 7-5172. 73 Kotex, Kleenex, Modess, Yes 

; Tampax 
Doeskin Products 

DD. Stuart Webb Foster Forbes Glassware 
American Thermos Bottles 

ADVERTISING SERVICES, INC. | Sheiks-Ramses 

306 N. GAY STREET Miller Drug Sundry Co. 
: 105 W. Redwood Street 

Baltimore 2, Maryland Baltimore 1, Maryland 

GOOD REASONS 
Why You should Buy Your Pharmaceutical Needs from 

NATIONAL 
1 — Highest Quality 
2— Quick Service 

3 — Right Prices 

4 — No Freight Problems 

5— No Minimum Order Required 
(Greater Baltimore and Washington) 

6—Free Advice on Private Formulae 
Packaging and Labeling Problems 

7— 100% Support to Local and State 
Organizations 

8— WE WANT YOUR BUSINESS! 

Call Lou Rockman FO. 7-6416 Bernie Ulman VA. 3-9135 

NATIONAL PHARMACEUTICAL MFG. CO. 
Manufacturers of Fine Pharmaceuticals for over 42 years 

314 LIGHT STREET ° 

BALTIMORE 2, MD. 
Mulberry 5-4065 

Tell them you saw it in “The Maryland Pharmacist” 



NOW YOU CAN SERVE HOT 
IN-FRA-RED TOASTED SANDWICHES 
WITHOUT EQUIPMENT OR LABOR COST! 

A NEW NATIONAL SERVICE, Stewart In-Fra-Red, Inc., 
will provide you with a Stewart In-Fra-Red cookery and 
fresh cellophane wrapped sandwiches delivered regularly 
to your store. Placed in the cookery, the sandwiches are 
toasted in three mintutes by modern efficient in-fra-red 
cooking. You serve the sandwiches to your customers sani- 
tarily wrapped in cellophane. 

WHAT DOES THIS COST YOU ... NOTHING... not 
one penny for equipment, lease, or hidden charges. All you 
do is purchase a minimum of sandwiches each week. Your 
Stewart In-Fra-Red Commissary furnishes you with the 
attractive Stewart In-Fra-Red Cookery and delivers fresh 
sandwiches of choice ingredients made with the complete 
approval of your Board of Health. Attractive menu signs 
also furnished. 

THE NEW IDEA .... originated by Stewart In-Fra-Red, 
Inc., .. . is in over 15,000 fountain and food service con- 
cerns in cities from coast to coast. Every Stewart In-Fra- 
Red Commissary is an established local business. You may 
consult your Chamber of Commerce, Dun and Bradstreet, 
and Better Business Bureau. 

Call or write for a free demonstration: 

Stewart In-Fra-Red Commissary 
360 SOUTH DUKELAND STREET 

BALTIMORE 23, MARYLAND 

CEnter 3-9110 



608 The MARYLAND PHARMACIST May , 1961 

..-- Fair Trade News... 

FAIR TRADE UPHELD 

On April 14, The J. B. Williams Com- 

pany, Inc., obtained a permanent in- 

junction in the United States District 

Court for the District of Maryland 

against Sav-Mor Drugs, Bethesda, 

Maryland and Sav-Mor Drugs, Wheaton, 

Maryland. This organization is perma- 

nently enjoined from advertising, offer- 

ing for sale or selling any of our prod- 

ucts in Maryland at prices below those 

FAIR TRADE STICKER NOTICES 

A.S.R. PRODUCTS CO.—Page 1 

Item F.T.M. 

Gem Push Button Razor w/5 

BladeswinwDispCOSCl wees 

Pal Premium Edge Injector 

Blades (20 blades)............ 

KIMBERLY-CLARK—Page 43 

Fems—12'%s see oe eee eee 

Pems—-40’So4 soe rae er eee 

stipulated by us. 
NORWICH PHARMACAL 

COMPANY—Page 68 

SUPPORT Ugentine Liquid Spray—2%4 oz... 

FAIR TRADE Necta, Liquid Saccharin—4 o0z.... 98 

SCHRAFETS 
CHOCOLATES 

Feature the candy that creates quick 

turnover and repeat business. Profit by 

the ever-growing demand for Schrafft's 

—recognized by candy-lovers every- 

where as supreme in quality and flavor. 

It pays to promote Schrafft’s Chocolates! 

Distributed By 

ALLEN, SON & CO., INC. 

Phone CEnter 3-1300 

25 South Warwick Avenue 

Baltimore 23, Md. 

an ar NN AS NPP TS EET ST TE TST 5 EE LE A ET 

Tell them you saw it in “The Maryland Pharmacist” 
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The TIP... TOBACCO and TASTE 

your customers want...in the 

new, smart, small cigar! 

@ Flexible TIP on each cigar—for cool, 

comfortable smoking enjoyment! 

@ TOBACCOS ... carefully chosen, carefully blended 

for air-light smoking pleasure! 

@ A TASTE that's smooth and satisfying every time! 

MURIEL Air- Tips 
It's the light cigar THAT KEEPS a cool head! 

Daniel Loughran Company, Inc. 

| DISTRIBUTORS 

Baltimore — Hagerstown — Washington 
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Tell them you saw it in “The Maryland Pltarmacist” 
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School of Pharmacy, University of Maryland, News 

ALUMNI ASSOCIATION 

U OF M SCHOOL OF PHARMACY 

REUNION LUNCHEON AT A.PH.A. 

CONVENTION 

The Annual Convention of the Ameri- 

can Pharmaceutical Association and 

allied groups was held in the Hotel Sher- 

man, Chicago, April 23-28, 1961. 

Many Alumni of the School of Phar- 

macy, University of Maryland were 

active in the parent and allied groups, 

presenting papers, discussions, acting as 

secretaries, School Association, State 

Board and Hospital groups. 

On Wednesday, April 26, 1961 the 

Alumni of School of Pharmacy of the 

University of Maryland enjoyed an in- 

formal mid-day luncheon. The following 

responded, giving their professioonal or 

business affiliation: 

Marvin J. Andrews, Sutliffe & Case 

Company, Delavan, Il. 

Mrs. Marvin J. Andrews. 

John Autian, University of Texas, 

Austin, Tex. 

Francis S. Balassone, Secretary, Mary- 

land Board of Pharmacy. 

Fred J. Bandelin, Strong, Cobb, Arner, 

Cleveland, O. 

Richard H. Barry, Schering Corpora- 

tion, Bloomfield, N. J. 

Andrew J. Bartilucci, Dean, St. John’s 

University, Jamaica, N. Y. 

Frederic T. Berman, Retail Pharma- 

cist, Baltimore, Md. 

Mrs. Frederic T. Berman. 

Ursula Biermacher, Chemist, Abbott 

Laboratories, N. Chicago, Ill. 

Frank Block, Retail Pharmacist, Bal- 

timore, Md. 

Mrs. Frank Block. 

Gordon H. Bryan, Montana State 

University, Missoula, Mont. 

Kenneth Chan, Student, School of 

Pharmacy, Univ. of Maryland. 

B. Olive Cole, Emeritus Professor 

School of Pharmacy, Univ. of Mary- 

land. 

Joseph Cohen, Executive Secretary, 

Maryland Pharmaceutical Assn. 

Mary Ann Coleman, Pharmacist, 

Bayonne Hospital, Bayonne, N. J. 

Mary J. Connelly, Pharmacist, Medi- 

cal Health Center, Baltimore, Md. 

John M. Cross, Rutgers University, 

Newark, N. J. 

John L. Cunzeman, Smith Kline & | 

French Laboratories, Phila., Pa. | 

Amelia C. DeDomonicis, Chemist, 
State Health Department, Md. 

Conrad P. Dorn, Jr., School of Phar-— 

macy, University of Maryland. 
Norman J. Doorenbos, Chemistry | 

Department, School of Pharmacy, 

Univ.. of Md. 

Mrs. Andrew G. DuMez, Baltimore. 

Noel E. Foss, Dean, School of Phar- 

macy, University of Maryland. 

Mrs. Noel E. Foss and her guest, Mrs. 

F. E. Poulson, Chicago. 

Alvin N. Geser, Secretary, New Jersey 

Pharmaceutical Assn., Trenton, N.J. 

Sam A. Goldstein, President, Balti- 

more Metropolitan Pharm, Assn. 

Mrs. Sam A. Goldstein. 

Harold M. Goldfeder, President, Mary- 

land Pharmaceutical Association. 

Samuel W. Goldstein, Staff, Ameri- 

can Pharmaceutical Assn., Wash. 

Salvadore J. Greco, Dean, Creighton 

University, Omaha, Neb. 

Ursula E. Meyer, Chief Pharmacist, 

Johns Hopkins Hospital, Baltimore. 

Oscar Klioze, A. H. Robins Co., Rich- 

mond, Va. 

Robert H. Klotzman, Lt. Col. U..S.F. 

Retired, Great Falls, Mont. 

Albert Mattocks, University of Michi- 

gan, Ann Arbor, Mich. 

Bernard Misek, Vick Chemical Com- 

pany, Mt. Vernon N. Y. 
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Alexander J. Ogrinz, State Board of 

Pharmacy, Baltimore, Md. 

Joseph S. Rowe, Abbott Laboratories, 

Chicago, Ill. 

John J. Sciarra, St. John’s University, 

Jamaica, N. Y. 

Margaret Sherwood, St. Luke’s Hos- 

pital, Cleveland, O. 

Charles J. Schwartz, Ciba Corporation, 

Springfield, N. J. 

Harkishan Singh, Post Doctorate Fel- 

low, School of Pharmacy, U. of M. 

John F. Wannenwetsch, Retail Phar- 

macist, Baltimare, Md. 

Kenneth L. Waters, Dean, School of 

Pharmacy, University of Georgia, 

Athens, Ga. 

It was a happy group and those who 

answered roll call evidenced pleasure in 

meeting old and new friends. Good 

fellowship and hearty laughter pre- 

vailed. 

F SPOTLIGHT : 
PRODUCT OF 
THE MONTH 

Salem Cigarettes 

Featured in all BMPA Stores 

‘ 

Dial 123 Live Radio — 

WORLD'S FINEST SALTED NUTS 

Fresh From Our 

The leading drug store owners in your state will tell you the 
Double Kay Nut Shop is producing more sales and profits than 
any item in the drug store occupying similar space. 

IF 
a Nut Shop for you. 

you have a clean, first-class drug store, let us reserve 

THE KELLING NUT CO. 

2800 W. Belmont Ave. Chicago 18, Illinois 
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- CONTRIBUTIONS . 

SODIUM CARBOXYMETHYLCELLULOSE 

By B. F. Allen * 

Sodium carboxymethylcellulose is 

recognized in the current edition of the 

U.S.P. as the sodium salt of a polycar- 

boxymethyl ether of cellulose. Also, the 

“official compendium” states that this 

substance occurs as white powder or 

granules which can be easily dispersed 

in water to form colloidal solutions. A 

1 in 100 aqueous suspension of this 

material has a pH between 6.5 and 8.0. 

It is insoluble in alcohol, ether, and 

most other organic solvents. 

Sodium carboxymethylcellulose can 

absorb moisture from the atmosphere. 

The amount absorbed depends upon 

the amount of moisture already in the 

sample and the relative humidity of 

the surrounding air. It is, therefore, 

desirable to keep this material stored in 

tightly closed containers and in a dry 

atmosphere, if moisture pickup is to be 

kept to a Minimum. 

Small amounts of sodium carboxy- 

methylcellulose, greatly increases the 

viscosity of water. This basic property, 

plus its availability in highly purified 

form at economical cost, makes it useful 

in a wide variety of applications. In- 

dustries applying this substance in 

volume include food, pharmaceutical, 

cosmetic, detergent, emulsion paint. 

ceramics, paper processing, and others. 

Sodium carboxymethylcellulose has 

many useful properties of interest to 

the pharmacist, among which are: (1) 

physiological inertness, (2) emulsion 

stabilization, (3) suspending action on 

finely divided solids, and (4) flexible- 

film formation. 

This material is commercially pre- 

pared by treating alkali cellulose with 

sodium monochloroacetate. The in- 

soluble cellulose is thus converted to a 

water soluble compound by the introduc- 

*Associate Professor of Pharmacy, University 
of Maryland 

tion of sodium carboxymethyl groups. 

The number of these groups introduced is 

related to the viscosity of aqueous solu- 

tions of these products. Therefore, this 

material is commercially available in 

various viscosity grades. Also, these 

crades are designated by numbers 

which represent the degree of substitu- 

tion and letters for the viscosity type. 

Extensive studies by qualified labor- 

atories have indicated that the purified- 

food-grade type (also known as premi- | 

um grade) is suitable for incorporation 

into pharmaceutical preparations de- 

signed for human consumption. 

It is interesting to note that the pre- 

vious edition of the U.S.P. listed the 

category of sodium carboxymethylcellu- 

lose as that of an emulsifier while the 

current listing is that of a bulk laxative, 

and a dose of 1.5 Gm. three times a day. 

Sodium carboxymethylcellulose is 

sometimes referred to in literature as 

sodium cellulose glycolate or cellulose 

gum. Also, the abbreviations CMC and 

sod.-CMC or Na-CMC are often used for 

this water-soluble cellulose material be- 

cause of the awkward length of the cor- 

rect chemical name. 

For example, CMC-70-M-premium 

grades, generally meets the USP. 

specifications for sodium  carboxy- 

methylcellulose. The letter M represents 

the word medium, and the number 70, 

the degree of substitution. The com- 

bination of these two designations then 

indicates the viscosity type. 

Sodium carboxymethylcellulose is 

used in various food products just as 

are other well-known water-soluble 

gums such as agar and tragacanth. It 

can be used as a full replacement or in 

conjunction with the other water- 

soluble gums. It has found favor in food © 

products application because of its high 

uniformity from lot to lot, and other 

arecently designated as CMC-7MP 
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Maryland's Largest Independent Photofinishing 

| Laboratory Equipped to Handle all Kodacolor — 

| Black and White Photofinishing 

(OUR LAB. TECHNICIANS TRAINED AT ROCHESTER) 

94 Hours 48 to 72 hours 

Black & White Kodacolor 

Service Service 

PICK UP AND DELIVERY 6 DAYS A WEEK 

Finer © Faster © Friendlier and More Profitable 

WE CATER TO THE DRUG TRADE 

5408 PARK HEIGHTS AVE. FOrest 7-8385 

AQUAPAC selected skins 

—only the primes are processed. 

Not just wet-lubricated and rolled 

Lowest cost—greatest percentage of profit 

Professionally promoted—presold 

Unconditionally Guaranteed! 

SELL ON OPEN CALL. 

Retail $6.50 dozen—3 for $1.75 

American Hygienic Co. 
111 S. Paca Street, Baltimore,1, Maryland 

Represented by—IRV. NORWITZ 

Tell them you saw it in “The Maryland Pharmacist” 
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desirable qualities when compared to 

other water-soluble gums. 

In frozen foods, it prevents ice cry- 

stals from becoming objectionably large. 

In cholocate milk, its suspending ability 

prevents settling out of the chocolate. 

It acts as a thickening agent in such 

food products as glazes for rolls, icings 

for marshmallows and cakes, in merin- 

gues, and in pie fillings. It is used in 

mayonnaise and salad dressing as an 

emulsion stabilizer. The addition of this 

substance to foods prior to dehydra- 

tion has been found to result in an 

improved retention of natural flavors. 

In pharmaceutical ointments and 

pastes, it serves as a Stabilizer of the 

formulation and as a carrying agent 

for the medicaments. In lotions and 

jelly bases, it acts as a thickening agent 

and helps hold the water-soluble 

medicaments on the surface of the skin 

after the water evaporates. The uni- 

formity and purity, plus the high water- 

holding properties of this hydrophilic 

colloid, have won it an important place 

in bulk laxatives. Also, because of its 

adhesive qualities, sodium carboxy- 

methylcellulose is used as a binding 

and disintegrating agent in the manu- 

facture of tablets. It has also been sug- 

gested for use as an enteric coating 

for tablet formulations because it is 

insoluble in gastric juices. 

In recent years, many experiments 

have been conducted to determine the 

effectiveness of natural and imitation 

flavors for masking distasteful drugs. 

To increase the viscosity of the vehicle 

used, one group of investigators added 

0.6 Gm. of CMC, high viscosity, per a 

six-fluid ounce drink. A diabetic simple 

syrup that closely resembled Syrup, 

US.P. in sweetness and viscosity has 

been prepared. It is composed of sodium 

CMC, 1.5 per cent, cyclamate sodium, 

2.8 per cent, and purified water. 

A water-soluble packaging film con- 

sisting of a water-soluble salt of car- 

bis an ingredient in the breakfast drink 

TANG 

The MARYLAND PHARMACIST May, 1961 

boxymethylcellulose plasticized with a 

combination of glycerin and sorbitol 

has been patented. It is useful in pack- 

aging such products as soap, soup 

concentrates, detergents, sugar, dehy- 

drated foods, pharmaceuticals, etc., 

which are generally added to water in 

fixed amounts in use-size packages that 

can be tossed into the proper quantity 

of water. The “skin” for such packages 

is stronger than many existing water- 

soluble films like gelatins, etc., and is 

essentially ordorless, tasteless and non- 

toxic. 

Because of the film-forming action 

and other properties, sodium carboxy- 

methylcellulose has been investigated as 

a substitute for gelatin in the manu- 

facture of hard capsules. These prop- 

erties have also caused it to be recom- 

mended for use in many experimental 

formulas for Calamine Lotion, hydro- 

philic gel-like ointment bases, and many 

other similar pharmaceutical prepara- 

tions. 

A dehydrating jelly which draws 

liquid through the cornea to effect re- 

moval of the ‘ground glass” appearance 

of bedewing is prepared by dissolving 

sodium-CMC, 2 per cent, in glycerin at 

70°C. The jelly is very stable, fairly 

transparent, and tends to liquefy as it 

takes up water. The degree and dura- 

tion of the clearing of the cornea by 

the jelly are more marked and pro- 

longed than when glycerin alone is used. 

An economical surgical lubricating 

jelly may be produced with this sub- 

stance without relying on any natural 

gums such as acacia and tragacanth. 

It is stated that this type of prepara- 

tion has “good slip’? and is more trans- 

parent than most natural gum lubri- 

cants. Also, the viscosity can be varied 

consistently by altering the sodium 

carboxymethylcellulose content to fa- 

cilitate tubing or bottling. 

A crude technical grade of sodium 

carboxymethylcellulose is used as a 

laundry aid for use with synthetic 

detergents and soaps. It causes white 

cotton goods to come through repeated 

launderings with their full whiteness, 
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and dyed cotton goods to come through 

with their full brightness. This property 

of sodium-CMC is due to its ability to 

keep soil, once removed from the cloth, 

from being redeposited before final 

rinsing¢. 

Some of the _ so-called synthetic 

starching preparations are made with 

this material. Clothing treated with 

these solutions is more resistant to 

soiling than is untreated or starched 

clothing. They also show easier iron- 

ing qualities since the sodium-CMC 

makes them less likely to stick to a 

hot iron. The usual harshness of finish 

associated with conventional starch- 

ing is entirely absent. Also, the clothing 

has a crisp, soft, fresh look, and feel 

usually found only in new goods. 

In insecticides, it can serve two pur- 

poses: (1) in solution it acts as a stabi- 

lizer of emulsions and dispersions, and 

(2) after the insecticide (dusting or 

spraying type) has been applied, its 

adhesive properties function to hold the 

active ingredients in their intended 

locations. 

The following formulas are listed in 

order to show the practical usefulness 

of this substance to a practicing phar- 

macist. 

Sulfonamide Suspension 

Sulfadiazine>. see ee 3.3 Gm. 

Sullamerazineee ee eee 3.3 Gm 

Sulfamethazinese eee 3.6 Gm 

Sodiumplactateme ee 30.0 Gm. 

Saccharin os .nn. a) Fae ae ee 0.1 Gm. 

TeMmon* tiNncturem se eee 3.0 ml. 

Sod.-CMC-medium, 1 per cent 

SOLICLOW SC Se eee 100.0 ml. 

Lubricating Jelly 

Sodium-CMC-high .......... 1.50 Gm. 

Propylene glycol, U.S.P. ......25.00 ml. 

Methylparaben, U.S.P. .......0.15 Gm. 

Perfume Paws Cee eee ie ee 0.10 ml. 

Distilled water,a:s......0400) 100.00 Gm. 

celiminates condition referred to as 

“tattletale gray” 

Dermatological Lotion 

Calamine tsar sack ate ae 8.0 Gm. 

ZINC? OXiGG agi Ee eek: 8.0 Gm 

Sodium-CMC-medium ........ 2.0 Gm 

Dioctyl sod. sulfosuccinate 

(10% S01): Meet ere. 1.0 ml. 

Glycerin... aes Diana ley, 3.0 ml. 

Distilledswatere eee ere 95.0 ml. 

It is very interesting to note that 

several of the commercial products¢ in- 

clude many “aged” ingredients which 

have had their “heyday” in the practice 

of medicine. Whether this is an indi- 

cation of a trend toward the utilization 

of natural products in the modern 

therapeutic armamentarium—well, we 

shall have to wait and see. 

The following products are available 

containing sodium carboxymethylcel- 

lulose as an ingredient: 

ADHES-ILLIN PENICILLIN (oint) 

BACID! (cap) 

BISLUMINA? (tab) 

BONTRIL TIMED (tab) 

CARMETHOSE (tab, liq) 

CARMETHOSE-TRASENTINE (tab) 

CETHYLOSE (tab) 

CETHYTIN (tab) 

COLOSTAT (liq) 

CORTEF (amp) 

DIALOSE PLUS (cap) 

EFFERGEL (powd 

GELCOMUL (liq 

FOXALIN? 

IODURON-B (amp) 

NABULAX#! (tab) 

ORAHESIVE (powd) 

STERANE (amp) 
URESTRIN (amp) 

XYLOCAINE (jel) 

XYLOCAINE VISCOUS (11q) 

ZYLAX5 (tab) 

dThe above products contain: 

1 lactobacillus acidophilus 

2calamus root and frangula 

3 digitalis 

4prune, black fig and vegetable con- 

centrates (alfalfa, okra, parsley) 

5 brewer’s yeast 
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MR.DRUGGIST: 

his Display, No. 120D-1 
available through our 

epresentative or write: 

GLENBROOK 
LABORATORIES 

iv. of Sterling Drug Ine, 

1450 Broadway, 
New York 18, N.Y. 

fore Packages Sold Than Any Other Drug Product 
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F.A. DAVIS & SONS, INC. 
MERCHANDISE YOUR CIGAR DEPARTMENT 

WITH THESE NATIONALLY KNOWN BRANDS 

CIGARS 

Anthony & Cleopatra Phillies Roi-Tan 

LaCorona Webster Florida Queen 

Bering Optimo John Ruskin 

Bock Royalist Lord Clinton 

PIPES 

Kaywoodie Yello-Bole Medico 

LIGHTERS 

Ronson Zippo Rogers 

FAMOUS SUNDRY LINES 

Timex Kodak Scripto Amity 

Telechron Polaroid Paper Mate Thermos 

Westclox Sylvania Parker Nylons 

PITT'S Sundae Toppings and Syrups 

SCHRAFFT'S CANDY 

Ask about our "NEW DAY CIGAR STAND" plan 

119 SOUTH HOWARD STREET 

Baltimore 1, Maryland 

MU Iberry 5-8240 

Lr
 

———eeeeee 

Tell them you saw it in “The Maryland Pharmacist” 
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WANTED! 
What are the services wanted from your Wholesaler? 

ove 

(Please check) 

|. Largest inventories in entire trading area? 

—__—— 2. Fast Service? Orders filled same day received? 

3. Liberal Terms? 40 days from start of billing? 

4. More Lines? Broad coverage in all fields? 

5. Liberal Cash Discount? 2% PLUS trade discounts? 

6. Merchandising Counsel? New items, extra profit 
deals and inventory control? 

7. Free Daily Delivery? As many as 5 per week? 

8. Store Modernization? Advice and layouts no charge? 

9. New Fixtures? New Store? Experts at no cost? 

10. Complete Professional Management Service? Bulletins 
to Physicians? 

Il. New Product Department Information? Automatic 
Shipment? Guaranteed Sale? 

12. Retirement Plan for your Future? With no charges for 
investment and administration? 

If your answers to these questions are "YES!", you will realize 
continuing benefits from the services of 

SMITH KLINE & FRENCH INC. 
America’s Foremost Service Wholesaler 

PHILADELPHIA TRENTON WILMINGTON 

0% eo ctea%s Pectea Ma tad® Mo Me ate ete cto ctectecte ste cite ctecte te tects a ete Ga ea a a Gee Me Me a Meat e Gat, Fe Me Me Meats ste atectecteoecten™ 
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Tell them you saw it in “The Maryland Pharmacist” 
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T.A.M.P.A. TATTLER 
OFFICERS OF THE TRAVELERS AUXILIARY 

MARYLAND PHARMACEUTICAL ASSOCIATION 1960-1961 

Honorary President—GEORGE S. EULER 
President—RICHARD R. CRANE Third Vice President—JAMES A. ALLEN 
First Vice President—EDWIN M: KABERNAGEL, JR. Treasurer—JOHN A. CROZIER |: 
Second Vice Presideit—H. SHEELER READ Secretary—THOMAS J. KELLY 

Directors 

Chairman ‘of the Board 
Albert Heydemann 

Directors for One year 
Joseph A. Costanza 
William H. Harrison 
Kenneth L. Mills 

Directors for Two years 
John C, Cornmesser 
George B. Rider 
Milton J. Timin 

Directors for Three years 
B. Dorsey Boyle 
Russell C. Eustice 
Joseph B. Herron 

MARYLAND PHARMACIST COMMITTEE: 

Wilson Spilker, 

eopree M. Brands 
malite ‘a 

Chairman 

Kenneth L. Mills, 

Volume 19 ; MAY, 1961 
gt: aul ; a ml : 

OUR PRESIDENT SPEAKS 

RICHARD R. CRANE 

Everyone is familiar with the saying 

—‘You can’t do business from an empty 

‘and members. 

~ Chairman; 
Chairman; and Larry Rorapaugh, At- — 

‘tendance Chairman; have coordinated © 

their .efforts,~and' certainly deserve a) 

wagon.” By the same. reasoning, you 

can’t have a successful organization 

without committee cooperation. 

_.. The TAMPA this year has been very © 
fortunate in having committee chair- 
men who have done: outstanding work. 

Our attendance has been very good at 

meetings, the program arrangements 

and social events have been excellent. 

We have conducted our activities in - 

many different locations this year. As a 

- result, we have been doing—‘business.”’ 

We are naturally very pleased with 
.the way things are progressing to date 

and wish to express our sincere thanks 

to all the TAMPA committee chairmen — 

Joe 

Al - Callahan, Luncheon 

special “thank you.” 

The number of our pharmacist friends 

has been increasing at TAMPA affairs. 

~ There were many pharmacists at our 

smorgasbord at the Brentwood Inn, and . 

the Oyster Roast at the Alcazar, and at 

the cocktail, dinner-dance at the Emer- 

Muth, Program 

son Hotel. We welcome -and appreciate — 

this support. By the same token, we urge 
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all TAMPA members to support the 

various pharmaceutical activities. Both 

organizations benefit by combined co- 
‘ SPOTLIGHT operation. 

Among our gre luncheon speakers P R \e) D U Cc T @] F 

we have had John Unitas, star quarter- T a E pA Oo N T H 

back of the Baltimore Colts; Chuck 

Thompson, nationally known  sports- 

caster; Mrs. Mary Goodspeed, Field Di- 

rector of CARE. We have mixed our 

business meetings with a little pleasure 

and have found: no .incompatibilities. 

Therefore, we apparently have the right 

prescription—Cooperation, Business and 

Pleasure. 

Dr. Lyons Tooth Powder 

Speaking of business and pleasure, Featured in all BMPA Stores 
have you been planning to attend the 

MPA convention in Atlantic City this 

summer? TAMPA is cooperating with 

the MPA to help make this an outstand- 

ing event. Why not plan now to attend! ‘ * . 

DICK CRANE, Dial 123 Live Radio 
President : 

(Est. 1892) 

McDOWELL, PYLE & CO.. INC. 
Exclusive Distributor of 

GD 
PAGE & SHAWE|-7/\ 

9 MONTREAL 

“THE CANDY OF EXCELLENCE” 
NATIONALLY ADVERTISED 

LExington 9-4987, 9-4988, 9-4989 

221-23 W. PRATT ST. _ "BALTIMORE 1, MD. 



PROGRAM 79th H 
MARYLAND PHARMA, 

in conjunction with the , 
SHELBURNE HOTEL, ATLANTIC C 

Registration in the Georgian Lounge (lobby) beginning 9 A.M. Monday, July 3rd. 

MONDAY, JULY 3—FIRST SESSION—KERRY HALL 

2:00 P.M. Convention Call to Order—President Harold M. Goldfeder 
Opening Remarks—President Goldfeder 

Communications 

Committee Reports 

Treasurer's Report 

Secretary's Report 

Announcements 

Attendance Prizes 

Adjournment 

ENTERTAINMENT FEATURES: 
8:30 P.M. "Wonderful World,'' Film Scenic Travel Through Six Continents—Ballroom 
9:00 P.M. Dancing and Entertainment—Ballroom 

Refreshments 

Prizes 

TUESDAY, JULY 4—SECOND SESSION—KERRY HALL 

10:00 A.M. Call to Order—President Harold M. Goldfeder 

Early Bird Attendance Prize 

Invocation 

Report of the Board of Pharmacy—Francis S. Balassone, 
Secretary, Maryland Board of Pharmacy. 

Report of the School of Pharmacy, University of Maryland, 
Dr. Noel E. Foss, Dean 

Address of President Harold M. Goldfeder 

Prize Drawings 

Address: Philip F. Jehle, “Pharmacy Fights Back" 

Report on Fair Trade, Simon Solomon 

Announcements ' 

Prize Drawings 

Adjournment 

ENTERTAINMENT FEATURES: 

7:00 P.M. T.A.M.P.A. Dinner-Dance and Show—Ballroom 

Refreshments 

Prizes 

1960 Convention Review Film, George M. Brandt 

WEDNESDAY, JULY 5—THIRD SESSION—KERRY HALL 

10:00 A.M. Call to Order—President Harold M. Goldfeder 
Presiding—First Vice President Norman J. Levin 

Early Bird Attendance Prize 



nd Travelers Auxiliaries 
RSEY — JULY 3, 4, 5, 6, 1961 

Panel Presentation: 
“Health Programs and Pharmacy" 
Moderator: Victor H. Morgenroth 
Address: William DeVere Washburn, "Whoever Pays The Piper'' Address: James W. Foristel, “Health Legislation Before Congress" 
Address: William E. Woods, "Generic Equivalents Are Everybody's Business" 
Prize Drawings 

Discussion Period On Panel Presentation 
Announcements 

Prize Drawings 

Adjournment 

11:00 A.M. L.A.M.P.A. Annual Meeting—Brady Room 
ENTERTAINMENT FEATURES: 

2:00 P.M. Wienie Roast at the Empress Swimming Pool 
3:00 P.M. L.A.M.P.A. Mad-Hatters Part 
9:00 P.M. Dancing—Ballroom 
10:00 P.M. Professional Variety Show—Ballroom 

Refreshments—Prizes 

THURSDAY, JULY 6—FOURTH SESSION—KERRY HALL 
10:00 A.M. Call to Order—President Harold M. Goldfeder 

Early Bird Attendance Prize 
Communications 
Memorial Services 
Report of the Nominating Committee 
Election of Officers and Members of the Executive Committee Election of Three Nominees for Appoitment of One to the 

State Board of Pharmacy 
Prize Drawings 
Adjournment of the Convention 

10:30 A.M. T.A.M.P.A. Annual Meeting—Brady Room 
3:00 P.M. Meeting M.P.A. Officers and Executive Committee—Brady Room 

ENTERTAINMENT FEATURES: 
6:00 to 7:00 P.M. Cocktail Party—Courtesy Calvert Drug Company, Henry B. Gilpin Company, Loewy Drug Company, and Muth Brothers and Company. 
7:00 P.M. Annual Banquet 

Pharmacy Week Awards 
Installation of Officers 

PLEASE NOTE: Badges. Must Be Worn At All Times. 
Banquet Tickets Available For Those Not Registered at the Shelburne at $15.00 per person. The Banquet is considered as Part of the Hotel Convention Rate. 
Breakfast will be served from 8:00 to 11:00 A.M. 
Dinner will be served from 6:00 to 8:00 P.M., or as noted in program. 
Donors of gifts, prizes and favors shall be announced throughout the events 

of the Convention. 

y at the Empress Swimming Pool 
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LEGISLATIVE REPORT 
LAWS NOW IN EFFECT 

The 1961 Session of the Maryland 

General Assembly considered and re- 

solved legislation that was of importance 

to Pharmacy in Maryland. 

Although the Maryland Pharmaceuti- 

eal Association did not introduce any 

legislation, it supported the programs 

of the Maryland State Department of 

Health and the. Maryland Board of 

Pharmacy. 

The Association also supported other 

legislation favorable to Pharmacy and 

retail druggists generally, as well as 

opposing detrimental legislation. 

The 90 day Session was trying. It 

required alert, constant attention. Suc- 

cess was achieved through, unity, pre- 

paredness and the conscientious work 

of many, under the guidance of Victor 

H. Morgenroth, Jr., Chairman of the 

Legislative Committee and the Legis- 

lative Steering Committee consisting of 

Francis S. Balassone, Aaron M. Libo- 

witz and Alexander J. Ogrinz, Jr. 

Following are the Bills that passed, 

were signed by Governor Tawes and 

became effective June 1, 1961: 

Senate Bill 5: 

Section 1. Be it enacted by the Gen- 

eral Assembly of Maryland, That new 

Sections 266A and 266B, be and the 
same are added to Article 43 of the 
Annotated Code of Maryland (1957 
Edition), title ‘Health,” sub-title 
“Commissioner of Pharmacy,” to fol- 
low immediately after Section 266 

thereof and that a new Section 270A 

of the same Article and sub-title be 

added to follow immediately after 

Section 270; thereof, and to read as 

follows: ys 

266A. Suspension. and Revocation of 

Pharmacists’: licenses. . 

(a) The Board of Pharmacy is hereby 

granted power and authority either 

to reprimand a pharmacist or assist- 

ant pharmacist or to suspend or re- 

voke his license for any reason as 

hereinafter set forth by a unanimous 

vote of the members of the Board, 

after a hearing upon not less than 

twenty (20) days’ written notice to 

such pharmacist or assistant phar- 

macist. The notice shall be given by 

registered mail directed to his last 

known address and shall contain and 

state the date, hour and place of 

hearing, the specific charges against 

the pharmacist or assistant pharma- 

cist upon which evidence will be 

heard by the Board, and such other | 

information as the Board shall deem 

proper. At the hearing, the pharma- 

cist or assistant pharmacist charged 

is entitled to be present in person 

and with counsel of his own choice, 

to hear and examine the evidence 

presented in support of the charges, 

and to cross-examine adverse wit- 

nesses, and thereafter to present evi- 

dence and witnesses, and to testify 

in his own defense. 

(b) Any person whose license has 

been revoked or suspended, within 

thirty (30) days from the date of the 

decision and order, or of any order 

denying an application for rehearing, 

may file an action against the Board. 
of Pharmacy in the Circuit Court of © 

the County or in the Baltimore City 
Court as the case may be, where the 

party resides, to vacate the order. 

(c) The Board’s power either to repri- 

mand a.pharmacist or assistant phar- . 

macist or to suspend or revoke his 

license shall be for any of the follow- 

ing causes: 

(1) Conviction of: 

(i) A crime involving professional 

misconduct respecting the pharmacy 

and drug laws. 
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THE CHARMCRAFT 
GREETING CARD SECRET 

better profits 

unmatched delivery schedules 

and reliability for — 
Maryland Pharmacists 

Top profits from greeting cards depend first of all on 

having the cards you need when you need them. That’s 

the CharmCraft secret—personalized delivery schedules 

to meet every need. 

But it’s not the whole CharmCraft story. CharmCraft 

means an exhaustive collection of truly imaginative 

greeting cards housed in the most eye-appealing cab- 

inets and advertised nationally. It all adds up to top 

profits with less work and bother for you—a mighty 

pleasant combination. 

Charm raf CF Publohow 
ASHINGTON 

3132 M STREET, N. W., WASHINGTON 7, D. C. 

WASHINGTON: FEderal 3-1500 
BALTIMORE: VErnon 7-4213 

To learn more about the advantages 
of becoming a CharmCraft dealer, 

drop us a line today. 
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Gi) A crime involving the State 

Uniform Narcotic Drug Act or the 

Federal Narcotic Laws. 

Gii) His addiction to the use of 

morphine, cocaine, or narcotics of 

any kind. 

(iv) His knowingly, intentionally 

or fraudulently adulterating, or caus- 

ing to be adulterated, drugs, chemi- 

cals, or medicinal preparations. 

(2) procuring, or attempting to pro- 

cure, registration in Maryland as a 

pharmacist for himself or another by 

knowingly making or causing to be 

made false representations to the 

Board. 

(3) Adjudication as an incompetent 

under the provisions of Article 59 of 

this Code. 

(4) Paying rebates or entering into an 

agreement for payment of rebates to 

any physician, dentist or other per- 

son for the recommending of the 

services of any person. 

266B. Certificates of renewal as 

required. 

The Board of Pharmacy shall issue 

every two years a certificate of renew- 

al, in such form and style as it shall 

deem proper, to every licensed phar- 

macist who is entitled thereto and 

who makes application therefor, these 

certificates shall be secured every two 

years on or before the last day of 

September upon payment of a fee 

of $3.00. Any pharmacist who fails 

for any reason to register or re-regis- 

ter hereunder within the time pre- 

scribed shall pay an additional fee 

of $2.00 for each renewal period that 

he shall fail to register or re-register. 

270A. Permit for dangerous drugs. 

(a) No jobber, distributor, wholesaler, 

or manufacturer shall sell, distribute, 

give or in any way dispose of dan- 

gerous drugs (as that term is defined 

in Article 27 of this Code, sub-title 

“Health - Dangerous Drugs”) except 

to a licensed pharmacy, or to a phy- 

sician, dentist or veterinarian or prac- 

titioner who may be authorized by law 

to dispense dangerous drugs in this 

State or to such other person who 

may be approved by the Board of 

Pharmacy; and no jobber, distributor, 

wholesaler or manufacturer shall sell, 

distribute, give or in any way dispose 

of dangerous drugs without first ob- 

taining a permit to do so from the 

Board of Pharmacy. Such permit 

shall be subject to such rules as the 

Board of Pharmacy may from time to 

time adopt for the protection of the 

public health and safety. No person, 

firm or corporation in this State shall 

purchase or have in his possession 

any dangerous drugs except from a 

licensed jobber, distributor, whole- 

saler or manufacturer. 

(b) The application for such permit 

shall be made on a form to be pre- 

scribed and furnished by the Board 

and shall be accompanied by the 

required fee of $10.00 which amount 

shall also be paid as the fee for each 

renewal of such permit. 

(c) Permits issued under the pro- 

visions of this section shall be exposed 

in a conspicuous place in the place of 

business for which it was issued; 

such permits shall not be transfer- 

able; shall expire on the last day of 

December following the date of issue 

and shall be renewed annually. 

(d) Nothing in this section shall be 

applied or construed to affect the 

right of a manufacturer of dangerous 

drugs to sell a dangerous drug to a 

licensed jobber, distributor, whole- 

saler or manufacturer. 

(e) Any person, firm or corporation 

violating any of the provisions of this 

section, or of any permit under this 

section, or of any of the rules and 

regulations adopted by the Board of 

Pharmacy in administering the pro- 

visions of this section, shall be 

deemed guilty of a misdemeanor and 

upon conviction thereof, fined not 
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There is a school of thought which believes that simple product 

change inspires purchase. Another school opines that product 

changes should be made only when serious, effective new ad- 

vances are discovered. This, they say, is progress. We agree 

with the latter. Dedication to progress, not change, is an un- 

swerving principle of YOUNGS RUBBER CORPORATION. 

Sold only in drugstores since 1926 

Tell them you saw it in “The Maryland Pharmacisi” 
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more than fifty dollars ($50) for each 

offense; and each and every day such 

violation continues shall constitute 

a separate and distinct offense; and 

upon conviction of the holder of a 

permit it shall forthwith be revoked 

and become null and void. 

Farm, poultry and animal drugs and 

preparations are exempt from the 

provisions of this Section. 

Senate Bill 75: 

Section 1. Be it enacted by the 

General Assembly of Maryland, That 

a new Section 551A be and it is hereby 

added to Article 27 of the Annotated 

Code of Maryland (1957 Edition AND 

1960 Supplement), title ‘“‘Crimes and 

Punishments,” to follow immediately 

after Section 551 thereof, and to be 

under the new sub-title “Shoplifting,” 

and to read as follows: 

Shoplifting 

551A. 

(a) In any mercantile establishment, 

it is unlawful for any person 

(1) To remove any goods, wares or 

merchandise from the immediate place 

of display or from any other place 

within the establishment with the 

intent to appropriate the same to the 

use of the person so taking, or to 

deprive the owner of the use, or value, 

or any part thereof; or 

(2) To obtain or attempt to obtain 

possession of any goods, wares or 

merchandise, by charging the same to 

a real person without the authority 

of such person, or to a fictitious per- 

son, with a like intent; or , 

(3) To conceal any such goods, wares 

or merchandise with a like intent; 

or, 

(4) To alter, remove, or otherwise dis- 

figure any label or price tag with a 

like intent; or, 

(5) To transfer any goods, wares or 

merchandise from a container in 

which the same shall be displayed or 

packaged to any other container with 

a like intent; and any person com- 
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mitting any of the acts mentioned is 

guilty of shoplifting. 

(b) Any person who aids or abets in 

the commission of any of the acts set 

out in subsection (a) is guilty of 

shoplifting. 

(c) A merchant, agent or employee 

of the merchant, who detains or 

causes the arrest of any person shall 

not be held civilly liable for deten- 

tion, slander, malicious prosecution, 

false imprisonment or false arrest of 

the person so detained or arrested, 

whether such detention or arrest 

takes place by such merchant, his - 

agent or employee, provided that in 

detaining or in causing the arrest of | 

such person, the merchant, agent or 

employee of the merchant, had at 

the time of such detention or arrest 

probable cause to believe that the 

person committed the crime of shop- 

lifting as defined in Section 551A. 

(d) Every person convicted of the 

crime of shoplifting to the value of 

$100.00 or upwards, or aS accessory 

thereto before the fact shall be 

deemed guilty of a felony and shall 

restore any goods, or things taken, to 

the owner or shall pay him the full 

value thereof, and shall be fined not 

more than $1,000.00 or be imprisoned 

in the Penitentiary for not more than 

three years. If any person shall be 

convicted of the crime of shoplifting 

under the value of $100.00 he shall be 

deemed guilty of a misdemeanor and 

shall restore the goods and chattels 

so taken, or pay the full value thereof 

to the owner thereof, and be fined not 

more than $100.00 or imprisoned for 

not more than eighteen months in the 

House of Correction or Jail, or both 

fined and imprisoned. 

Senate Bill 363: 

Reinstatement of Physician, Dentist, | 

Pharmacist, Veterinarian Drug Ad- 

dicts. 

This Bill allows each professional 

board stated, upon favorable evidence, 
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FOR DRUG FIXTURES 

THAT SELL DRUGS 

BERNHEIM - SIEGEL CORPORATION 
401 E. PRICE STREET 

PHILADELPHIA 44, PENNSYLVANIA 

MODERNIZE 

FOR 

FULL 

PROFIT 

POTENTIAL 

INFORMATION WITHOUT OBLIGATION 

DISTRIBUTED THRU 

THE HENRY B. GILPIN COMPANY 
BALTIMORE - WASHINGTON - NORFOLK 

Tell them you saw it in “The Maryland Pharmacist” 
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to reinstate the practitioners of the re- 

spective professions named to be al- 

lowed to practice under probation of the 

board. 

House Bill 737: 

Reorganization of the Health Depart- 

ment 

Through the efforts of the Associa- 

tion, Pharmacy is assured representation 

on the new Maryland State Board of 

Health and Mental Hygiene. 

House Bill 952: 

Advertising Dangerous Drugs 

Section 1. Be it enacted by the Gen- 

eral Assembly of Maryland, That Sec- 

tion 311 of Article 27 of the Anno- 

tated Code of Maryland (1957 Edi- 

tion), title “Crimes and Punish- 

ments,” sub-title “Health - Danger- 

ous Drugs,” be and it is hereby re- 

pealed and reenacted, with amend- 

ments, to read as follows: 

311. (a) The provisions of this sub- 

title shall apply to the sale by any 

manufacturer, wholesale druggist, re- 

tail pharmacist, or jobber of danger- 

ous drugs, to any person, firm, cor- 

poration, association other than those 

legally qualified and authorized to 

purchase and hold same for use or 

resale, and to any practitioner’s 

assistant who is not legally licensed 

to administer dangerous drugs. 

(b) No pharmacist or pharmacy shall 

be permitted to advertise through any 

media other than a professional or 

trade publication any dangerous drug 

by either its “trade name” or by its 

generic or formulary name. 

(c) The provisions of this sub-title 

shall not apply to the sale or offering 

for sale, or distribution of drugs, de- 

vices or Supplies of any kind what- 

soever for the treatment, care or cure 

of farm animals, poultry, fowl, or 

other animals used in furtherance of 

farming activities, providing further 

that the provisions of this sub-title 

shall not apply to the sale or offering 

for sale, or distribution of seeds, feed 

for livestock and poultry, fertilizers, 

lime, land plaster, fungicides and 

insecticides, nor to apply to any drug 

which on June 1, 1961, may be sold 

without a prescription. 

These Bills Did Not Pass: 

Senate Bill 6: 

This bill attempted to give the 

Division of Drug Control authority to 

declare dangerous drugs to be sold on 

prescriptions only; to prohibit the ad- — 

vertising of dangerous/prescription 

drugs; and to prohibit the sale of drugs 

and devices by itinerant vendors. At a 

Senate Judicial Proceedings Committee 

hearing only one opponent appeared 

against the bill—he represented the 

door-to-door peddlers. Some members 

of the Senate Committee spoke out 

against the bill. The bill died in com- 

mittee. (The advertising clause of this 

Bill was introduced as H. B. 952, passed 

and signed.) 

Senate Bill 294: 

Anti-Monopoly Act 

This bill was introduced by Senator 

Baer. Because it would affect the status 

of Fair Trade contracts, Senator Baer 

was convinced of the dangers involved. 

The bill died in committee. 

Senate Bill 493: 

To Repeal Fair Trade in St. Mary’s 

County. 

Senator Dorsey introduced this bill to 

exempt St. Mary’s County from Fair 

Trade on Drugs. A hearing was re- 

quested before the Senate Judicial Pro- 

ceedings Committee which was not 

granted. The bill passed the Senate 

but was blocked in the House of Dele- 

gates by a flood of telegrams and let- 

ters protesting it and asking for a hear- 

ing. The bill died in the House Judiciary 

Committee. Such an exemption would 
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destroy Fair Trade in Maryland as it 
would affect adjoining counties and 

eventually spread to other counties. 

Forms, applications and other perti- 
nent information will be furnished to 
all those affected by the foregoing 

_ enacted legislation by the Maryland 
Board of Pharmacy and/or the Mary- 
land State Department of Health. 

The Maryland Pharmaceutical Asso- 
ciation wishes to express appreciation to 
the many individuals and Pharmacy 
organizations in the State who cooper- 
ated in the overall 1961 Legislative Pro- 
gram. 

A PRAYER FOR THE THOUGHTFUL 
OLD PERSON 

Lord, Thou knowest better than I 
know myself that I am getting older. 

Keep me from the fatal habit of 
thinking I must say something on every 
subject. 

Release me from craving to try to 
Straighten out everybody’s affairs. 

Make me thoughtful, but not moody; 
helpful, but not bossy. With my vast 
store of wisdom, it seems a pity not to 
use it at all, but Thou knowest, dear 
Lord, that I want a few friends at the 
end. 

Seal my lips on my aches and pains— 
they are increasing and my love of 
rehearsing them is becoming sweeter as 
the years go by. 

Keep me reasonably sweet; I do not 
want to be a saint—some of them are 
so hard to get along with—but a sour 
old person is one of the crowning works 
of the devil. 

Help me to extract all possible fun 
out of life—there are so many funny 
things around us and I don’t want to 
miss any of them. AMEN. 

THE 

SOFT 

SELL 

Abbotts Ice Cream is as ''soft' 

—as easy—to sell as it is for a 

youngster to get hungry be- 

tween meals. 

Why so sell-able? Freshness of 

ingredient and just right-ness of 

flavor let ice cream lovers know 

they're buying the very best. 

What good does this do? They 

come back for more and _ in- 

crease your sales as fast as 

bunny rabbits. 

ABBOTTS DAIRIES, INC. 

45 S. CATHERINE ST. 

Baltimore, Md. 

CEnter 3-4000 
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When you want service on your disability insurance— 

call your agent— 

E. A. ROSSMAN 

GREENE & ABRAHAMS CO., INC. 

225 E. REDWOOD STREET 

Baltimore 2, Maryland 

LExington 9-8834 

Ser
er 
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Fast Movers in your Cigar Department 

Quality tobacco, competitive prices and smoker preference by a 

generation of Marylanders make these famous brands belong 

on display in your cigar department. 

Uncle Willie ® Monument Square . Monument Square 

Cigars Cigars Filter Cigars 

For a new experience with quick moving, fresher and preferred 

cigars ... in boxes and five packs, call today. 

THE SCHAFER - PFAFF CIGAR COMPANY 

630 S. WOLFE STREET — BALTIMORE 
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SODA FOUNTAINS & FOOD SERVICE EQUIPMENT 

AND SUPPLIES 

TAFT, WARREN & TAFT, Inc. 
ESTABLISHED 1909 

122-124 South Street © Baltimore 2, Md. 

Phone PLaza 2-2207 

Exclusive Distributors For 

BLACKMAN'S FRUITS & SYRUPS 

‘America’s Finest’? 

“If it’s for your Soda Fountain—we have it” 

Tell them you saw it in “The Maryland Pharmacist” 
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NEWS 

IMPORTANT NOTICE 

The General Assembly of Maryland 

has made two important changes in the 

Maryland Sales Tax Law, which became 

effective June 1, 1961: 

1. The starting point of the taxable 

sale has been lowered from 51c 

to 25c. 

2. Certain foods are now taxable. 

Restaurant and Drug Store meals 

have been made subject to the 

tax starting at $1.00. 

3. Only food consumed on the prem- 

ises is subject to the tax. Carry- 

out prepared foods are exempt. 

If you have not received Sales Tax 

information, or you are in doubt, con- 

tact: 

Retail Sales Tax Division 

State Office Building 

301 W. Preston Street 

Baltimore 1, Maryland 

Remember—ignorance of the 

excuses no one. 
ee 

LESTER R. MARTIN HONORED 

The Allegany Garrett County Phar- 

maceutical Association honored Lester 

R. Martin for his outstanding leader- 

ship in Pharmacy at the Fort Cumber- 

land Hotel in Cumberland on May 10th. 

Mr. Martin, a Past President and 

present Honorary President Olvetne 

Maryland Pharmaceutical Association 

was presented a certificate of merit cit- 

ing his devoted services to the profes- 

sion of Pharmacy. 

Mr. Martin is a graduate of the Uni- 

versity of Pittsburgh School of Phar- 

macy. He has operated drug stores in 

Pennsylvania and Maryland since 1924 

and has resided in Cumberland since 

1941. He has maintained a keen interest 

in national, state and local organiza- 

tions in and out of the profession. 

Murray Allen was in charge of ar- 

rangements assisted by Robert Svec, Sr. 

law 
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ITEMS 

and Patrick Daugherty. Howard Cooper 

served as Toastmaster. The affair was 

well attended and included a group from 

Baltimore. 

300 ATTEND LOEWY MEETING 

In cooperation with Clairol Incorpo- 

rated, Loewy Drug Company of Balti- 

more conducted a Hair Coloring Forum 

at Bluecrest on May 16th. The presenta- 

tion was enthusiastically attended by 

pharmacists, their wives and key store 

personnel. 

George Payne, Clairol Sales Repre- 

sentative, conducted the Forum with 

the aid of live models to demonstrate 

the proper use of Clairol products. The 

demonstration was both interesting and 

informative. A question and answer 

period followed the formal program. 

Marty Rochlin, Vice President and 

Sales Manager of Loewy Drug, said: 

“We are happy to cooperate in bringing 

you the Clairol Forum because it is in | 

line with Loewy’s merchandising policy. 

Hair Care, one of the fastest growing 

departments in the drug store today, 

has reached such proportions that this 

type of merchandise requires definite 

techniques in selling.” 

A Bluecrest sweet buffet followed the : 

Forum. According to reports, the at- 

tendance was the largest in the experi- | 

ence of Clairol. | 
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Congratulations 

and 

Best Wishes 

to the 

Maryland Pharmaceutical Association 

JULIUS SCHMIDT, INC. 

NEW YORK CITY 
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Baltimore Metropolitan Pharmaceutical Association 
OFFICERS 1961 

Honorary President—CHARLES J. NEUN 
President—SAM A. GOLDSTEIN 

First Vice President—JEROME J. CERMAK 
Second Vice President—AARON M. LIBOWITZ 

Third Vice President—JOHN F. NEUTZE 
Fourth Vice President—IRVING I. COHEN 

Secretary—JOSEPH COHEN 
Secretary Emeritus—MELVILLE STRASBURGER 

Treasurer—CHARLES E. SPIGELMIRE 
Treasurer Emeritus—FRANK L. BLACK 

EXECUTIVE COMMITTEE 
Chairman—GREGORY W. A. LEYKO 

MARION R. CHODNICKI 
JOSEPH U. DORSCH 
DONALD O. FEDDER 
WILLIAM Y. KITCHIN 

JACOB L. RICHMAN 
JEROME A. STIFFMAN 
MYER STOLER 
A, FRANK TURNER 

FRANCIS S, BALASSONE, Ex-Officio 

PRESIDENT'S MESSAGE 

SAM A. GOLDSTEIN 

Dear Fellow Pharmacists: 

By the time you read this message, I 

will have completed six months of my 

term as President of the Baltimore 

Metropolitan Pharmaceutical Associa- 

tion. 

I mention this at this particular time 

because as I think of the forthcoming 

Convention of the Maryland Pharma- 

ceutical Association at the Shelburne 

Hotel in Atlantic City, July 3-6, I can - 

not help realizing what knowledge I 

have acquired regarding the problems of 

Pharmacy since becoming President. 

I have gained this knowledge from 

attending meetings and reading reports 

in the B.M.P.A. Newsletter, the Mary- 

land Pharmacist, national organization 

magazines, and the drug trade press. 

The monthly regular meetings of the 

Baltimore Metropolitan Pharmaceutical 

Association have been excellent. The 

meeting on May 18th sponsored by 

Stephen F. Whitman and Sons was an | 

unusually fine and well attended meet- 

ing. Again, I want to thank Jerry Stiff- 

man and his committee for obtaining 

sponsors and arranging the meetings. 

I am looking forward to a continuation 

of the meetings in the Fall. 

The Regional Meetings of the Mary-— 

land Pharmaceutical Association were 

also interesting and informative. With 

this in mind, I urge the members of the 

Baltimore Metropolitan Pharmaceutical 

Association to attend the State Conven-— 

tion. A program of timely subjects will 

be presented by able speakers. Much) 
planning has been devoted to the Con-— 

vention. It will be worth your while to) 

spend a few days in an atmosphere of 

relaxation with colleagues and friends 

for business, for knowledge, and | 

pleasure. ; 

I am looking froward to seeing you in 

Atlantic City. 

Sincerely, 

Sam A. Goldstein 
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WHO SAID IT COULDN'T BE DONE 

JUST ATTEND THE MPA CONVENTION 

AND YOU TOO CAN COMBINE BUSINESS AND 

PEEASURE an 

HOTEL SHELBURNE - ATLANTIC CITY, N. J. 

JULY 3, 4, 5, 6, 1961 

ALL OF US 

AT 

MUTH BROTHERS 

WISH YOU 

A 

SUCCESSFUL CONVENTION 
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1961 CONVENTION COMMITTEES 

Norman J. Levin, General Chairman 

John F. Wannenwetsch, Treasurer 

Joseph Cohen, Secretary 

Contributions Committee: John A. 

Crozier, Chairman; Joseph L. Muth; 

Philip Levin; Victor H. Morgenroth, Jr.; 

James W. Roberts, Jr.; Bernard Ulman, 

Sr. 

Program Committee: Joseph Cohen, 

Chairman; Victor H. Morgenroth, Jr.; 

Simon Solomon; Harold M. Goldfeder; 

John F. Wannenwetsch; Norman J. 

Levin; H. Sheeler Read. 

Publicity Committee: C. Wilson Spil- 

ker, Chairman; Charles E. Spigelmire; 

James A. Allen; Milton A. Friedman; 

Joseph A. Costanza; Alan L. Settler. 

Prizes and Awards Committee: Thom- 

as J. Kelly, Chairman; Solomon 

Weiner; Jack M. Albert; Alexander J. 

Ogrinz, Jr.; B. Dorsey Boyle; Sam A. 

Goldstein; Laurance A. Rorapaugh. 

Banquet Committee: Morris R. Yaffe, 

Chairman; Jerome Mask; Gordon A. 

Mouat; Herman Bloom; John C. Corn- 

messer; Marcus Satou. 

Attendance Committee: William H. 

Harrison, Chairman; William A. Cooley; 

George M. Brandt; Albin A. Hayman; 

Alfred E. Callahan; Aaron M., Libowitz; 

Robert B. Kettlewell; Milton E. Zentz; 

Irving I. Cohen; A. G. Leatherman. 

Registration Committee: John A. 

Crozier, Chairman; H. Sheeler Read; 

Bernard Ulman, Sr.; Louis M. Rock- 

man; B. Dorsey Boyle; Thomas J. Kelly. 

Entertainment Committee: Edwin M. 

Kabernagel, Jr., Chairman; Joseph J. 

Hugg; Bernard Ulman, Jr.; Alfred E. 

Callahan; Joseph L. Muth; Albert 

Heydemann; Richard R. Crane; Morris 

J. Rockman; Maurice B. Brager. 

NOXZEMA CONVENTION SPECIAL TREAT 

The Noxzema Chemical Company, a 

Maryland institution, has contributed an 

ample supply of its sun-tanning prepa- 

ration High Noon for distribution to 

those attending the Maryland Pharma- 

ceutical Association Convention in At- 

lantic City. Why burn when you can 

tan with High Noon? 

STATE SECRETARIES ELECT OFFICERS. 

Henry M. Moen, executive secretary 

of the Minnesota State Pharmaceutical 

Association, was elected president of 

the National Conference of State Phar- 

maceutical Association Secretaries, 

meeting at the Hotel Sherman on April ~ 

22, just preceding the annual A.Ph.A. 

convention. Mr. Moen succeeds Cecil | 

A. Stewart, of Los Angeles, Calif. 

Other officers include: James Cope, 

Columbus, Ohio, 1st vice president; 

Paul J. Kunkel, Waterbury, Conn., 2nd 

vice president; Joseph Cohen, Balti- 

more, Md., 3rd vice president. 

William J. Dixon of Oak Hill, W. 

Va., was re-elected secretary. 

Harold C. Kinner of Ft. Myers, 

Florida, was elected delegate to the 

A.Ph.A. House of Delegates. 

The following is a resolution passed 

by the Conference during their meeting 

at Chicago: 

“WHEREAS the National Associa- 

tion of Retail Druggists is recognized 

as the leader in the fight for the enact- 

ment of national Fair Trade, and 

WHEREAS the National Conference 

of State Pharmaceutical Association 

Secretaries has continually demon- 

strated their readiness to work for its 

passage, 

THEREFORE BE IT RESOLVED 

that the National Conference of State 

Pharmaceutical Association Secretaries 

again urge the introduction of a sound, 

effective national Fair Trade bill in | 

Congress and request for full support 

of its members in giving the National 

Association of Retail Druggists its com- 

plete and enthusiastic support.” 
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PATIENT: A. Pharmacist 
HISTORY; Chronic a losing 6x 

PROGNOSIS: Rapid, Complete cure POSSible 
by uSing the Company that helps you the most, 
TREATMENT : Immediate use of PreScription attached below, 

USE THE 
COMPANY 

THAT HELPS 
YOU THE 

MOST 

Sia ee 
No O8t 

National Express Company 

MONEY 
ORDERS 

NATIONAL EXPRESS Mae 
1520 Market St. ¢ Phila. 



640 The MARYLAND PHARMACIST 

THE HOWARD DRUG & MEDICINE CO. 

101 CHEAPSIDE 

BALTIMORE 2, MD. 

A Family Tradition 

Serving Retail Pharmacy 

Since 1894 

Drugs—Pharmaceuticals—T oiletries—Sundries 

No Order Too Small—No Distance Too Great 

Daily Delivery Service In The Greater 

Baltimore Area 

Call: PLaza 2-6290 

We Appreciate Your Patronage 

Tell them you saw it in “The Maryland Pharmacist” 

May, 1961 
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Campaign in MEADOW GOLD History! 

30 BILLBOARDS 
Strategically located all over town 
featuring the “Flavor of The Month”, 
month after month for a full year! 

=P 
Tie-in with this great promotion! 
Feature the MEADOW GOLD “Flavor of 
The Month” and CASH-IN with bigger sales! 

Tell them you saw it in “The Maryland Pharmacist” 
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MATCHING GRANTS FOR 

PHARMACY SCHOOLS 

At the request of the N.A.R.D., Sen- 

ator Humphrey introduced an amend- 

ment that would make pharmacy schools 

eligible for the matching grants pro- 

gram that the bill now extends only to 

medical and dental schools. 

Another N.A.R.D. proposal offered by 

Senator Humphrey as an Amendment to 

the original bill, S-1072, would make 

pharmacy students also eligible for the 

scholarship funds that S-1072 would 

provide medical and dental students. 

The needs of all the health professions 

should be met by S-1072 in an all-em- 

bracing, non-discriminatory manner. 

FAIR COMPETITIVE PRACTICES 

BILL—S-1722 

Senator Hubert H. Humphrey (D- 

Minn.) has introduced the newly de- 

signed Fair Competitive Practices Bill. 

Co-sponsoring this legislation with Sen- 

ator Humphrey was Senator William 

Proxmire (D-Wisc.). Both Senators en- 

joy a well-earned reputation as able 

and articulate champions of the inde- 

cendent businessman. 

In principle and purpose, S-1722 is 

remarkably similar to the national fair 

trade legislation introduced in the past 

Congress. It should be noted, however, | 

that the bill contains a number of per- 

fecting provisions that were lacking in 

_ FRIEND OF 
THE MARYLAND 
PHARMA C/S 7» 
THE ADVERT/SER 

DESERVING OF OUR FULL SUPPORT 
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MANUFACTURING CO. 

123 MARKET PLACE 

BALTIMORE 2, MD. 

When folks “on the go”’ stop 

/ for a “coke” or a ‘‘cup of joe” 

you boost the unit sale 

with a package of Austin’s. 

And Austin quality brings ’em 

back again... brings you 

more profits, faster! 

Peanut Butter Sandwiches , 
: ae ts y ustin's 

Cookies & Snack Varieties Si Box 1936 
Balto. 3, Md. 

Tell them you saw it in ‘“‘The Maryland Pharmacist” 
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the fair trade legislation of the past. 

Furthermore, the new name, Fair Com- 

petitive Practices Bill, seems to better 

describe the nature and function of the 

bill than would the simple term, Fair 

Trade. 

Introduction of the Fair Competitive 

Practices Bill was hailed by N.A.R.D. 

Executive Secretary John W. Dargavel 

as “an important step forward in the 

campaign against predatory and de- 

structive price-cutting practices. S-1722 

can provide the means of suppressing 

the vicious and anticompetitive pricing 

practices that create monopolies which 

eliminate independent retailers. To the 

extent that the nation’s retail pharma- 

cists and their small business allies in 

other retail fields give the bill their all- 

out support, their competitive future 

will be assured. 

“The task ahead is indeed formidable. 

But a thousand difficulties do not con- 

stitute a single doubt about our ability 

to do the job successfully. What must be 

done to enact S-1722 can and will be 

done, provided all of us remain unified 

and determined in our efforts.”’ 

We agree wholeheartedly with Mr. 

Dargavel and we should all be grateful 

beyond measure for the aggressive initi- 

ative shown by the N.A.R.D. in being 

instrumental for the introduction of the 

Fair Competitive Practices Bill in the 

87th Congress. 

Gratitude is not enough however. We 

must respond with enthusiastic effort in 

seeing S-1722 through. It takes hard 

work and stamina to put a job like this 

over. When called upon to act, please 

respond without delay. 

Remember — the Fair Competitive 

Practices Bill is everything the title im- 

plies. It is for YOU. 

Iusects Redents 

5 ; EXTERMINATOR Co. : 

Since 1860: 

SE PROTECTIO 
Always Dependable 

Tell them you saw it in “The Maryland Pharmacist” 



May, 1961 The MARYLAND PHARMACIST 645 

Now THERMOTABS also 

comes in new strip packag- 

ing for greater convenience 

of use and faster turnover. 

It is the same buffered for- 

mula heat fatigue product, 

now packaged in strips of 25 

tablets per box in addition 

to 100 tablet bottle, 500 tab- 

letwa!l dispensersand 1,000 

tablet bottles. 

Earn full 40% profit with 

bonus goods deal. You get 

12 boxes of THERMOTABS 

(2 counter display cartons) 
for the price of 11 boxes. 

Order now for extra profits! 

For profitable consumer products, prescription chemicals 
and narcotics —CALL YOUR MERCK WHOLESALER 

CONSUMER PRODUCTS DEPT. 

MERCK & CO., INc. - RAHWAY, NEW JERSEY 

MERCK Wholesalers In Your Area Are: 

DELAWARE MARYLAND 

Smith, Kline & French, Inc. Calvert Drug Co. Baltimore 18 

amine ton emecest The Henry B. Gilpin Co. Baltimore 3 

DISTRICT OF COLUMBIA Loewy Drug Co., Ine. Baltimore 13 

District Wholesale ‘ Muth Brothers & Co. Baltimore 3 
Drug Co. Washington | 

The Henry B. Gilpin Co. Washington 3 

The Washington Wholesale PENNSYLVANIA 

Drug Exchange Washington 2 Lancaster Drug Co. Lancaster 

Tell them you saw it in “The Maryland Pharmacist” 



646 The MARYLAND PHARMACIST May, 1961 

DEFEND THE PROFESSION CAMPAIGN 

“WANTED, Pharmacists who will De- 

fend the Profession.” 

This is the battle cry of the fund- 

raising campaign to be launched by the 

American Pharmaceutical Association 

on May 22 to defend the principles in- 

volved in the Justice Department attacks 

in Arizona, California, Idaho and Utah. 

It is also on May 22 that the criminal 

trial is scheduled to start in Federal 

District Court, San Francisco. An ap- 

peal for contributions will be sent di- 

rectly to every community pharmacy in 

the United States, and to every pharma- 

cist through their state and _ local 

pharmaceutical associations. The bro- 

chure addressed to the _ individual 

pharmacist emphasizes that: 

“Your professional status is at stake 

TODAY in the Federal Courts. The 

Justice Department has charged phar- 

macists with ‘price fixing’ for using 

traditional guides to determine pro- 

fessional fees for prescription services. 

The criminal actions and civil suits 

against pharmacy associations in Ari- 

zona, California, Idaho and Utah NOW 

before the Courts equate the profes- 

sional activities of the pharmacist with 

the commercial activities of the mer- 

chant.” 

The brochure will include a counter- 

check made payable to Defend the Pro- 

fession. Pharmacists will be asked to 

designate the amount they wish to con- 

tribute, fill in the name of their bank, 

sign it and mail it to DEFEND THE 

PROFESSION, P. O. Box 1921, Wash- 

ington 13, D.C. 

The brochure will explain that “the 

Associations defending the ‘test cases’ 

against Federal control over profes- 

sional fees have exhausted their funds 

in preparing for the trials, and that 

APhA is utilizing all of its available re- 

sources in providing legal and technical 

assistance.” The mailing urges that: 

“Pharmacists everywhere must im- 

mediately answer this S.O.S. for funds 

to continue the legal fight to DEFEND 

THE PROFESSION. Your professional 

tomorrow depends on your complete 

support today.’ Contributions should be 

sent to Defend the Profession, P.O. Box 

1921, Washington 13, D.C. 

The House of Delegates of the Ameri- 

can Pharmaceutical Association at the 

Chicago convention during the week of 

April 23, noted that “whereas certain 

antitrust cases are now pending which 

are vital to the entire profession,” that 

the House ‘‘. . . endorse the action of 

the Council of the American Pharma- 

ceutical Association (to) undertake at 

once a national fund raising drive 

among individual pharmacists to de- 

fend the professional principles in- 

volved in these test cases.” With this 

mandate, the campaign is being 

launched less than 30 days following the 

House action. 

COCA-COLA ADDS NEW GLASS 

The Coca-Cola Company has added a 

new 16-ounce Jumbo glass to its family 

of distinctively-shaped glasses bearing 

its famous trademark. 

The design of this newest glass lends 

itself to a variety of uses as a container 

for FLOATS, as well as Coca-Cola in 

the Jumbo size. This versatility of use 

was accomplished by enlarging the 

opening at the top of the glass to ac- 

commodate the easy placement of a 

scoop of ice cream. 

A Company official said the 16-ounce 

container is being added after extensive 

test marketing indicated strong con- 

sumer demand for such a size drink. 

The Jumbo glass is available through 

regular supply sources for fountain 

glassware. 

GO! GO! GO! 

CONVENTION 
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COKE 
TRADEMARK® 

©) BURGER 

An unbeatable combination of your 

most popular food item and most 

asked-for soft drink! A highly success- 
ful promotion last year, this year it 
promises to be even bigger. You’ll be 
backed by: 

Exciting new point-of-sale material 
and advertising in national magazines, 

spectacular bulletins, illustrated pho- 

tomurals and outdoor posters for a 
total of 2 -billion consumer impres- 

sions... plus network television. 

For more information and point-of- 

sale advertising on the biggest promo- 
tion of Coke and Burger yet, see your 

representative for Coca-Cola or write: 

The Coca-Cola Company, Dept. S-3, 
P. O. Drawer 1734, Atlanta 1, Ga. 

Tell them you saw it in “The Maryland Pharmacist” 
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dont be caught short 
People get mad when they can’t buy their favorite tasty 

Lance snacks. So don’t be caught short. 

Let your Lance salesman help. He can stock your displays with 

enough of the right flavors to keep your custanl happy. 

L Charlotte, North Carolina 

you'd choose 
‘yourself! 

FLARELOP 
ICE CREAM CONES 
TOPS with ice cream .. . TOPS in ice 
cream cones... you and your customers 
will "go" for Flavor-ized Flare-TOPS. If 
your regular wholesaler can't supply you, 
write or phone: 

MARYLAND BAKING COMPANY | Hee 
1200 South Eutaw Street, Baltimore, Md. | = CONES PROTECTED QUALITY. DISTINCTIVE FLAVOR 

Tell them you saw it in “The Maryland Pharmacist” 
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DRUG STORE CHANGES 

The following are changes in drug 

stores for April: 

New 

Gem Drug Company, Inc., Robert 

Presler, Pres., Nicholson Lane. & Rock- 

ville Pike, Rockville. 

Beach Drugs, Inc., Wm. Wallace Ma- 

lone, Pres., Bay Avenue, North Beach. 

Cub Hill Pharmacy, Mallonee Lund, 
Inc., James J. Mallonee, Pres., 9994 Har- 
ford Road, Baltimore 34. 

Ridgeway Manor Pharmacy, John E. 
Burleigh, Jr., 5743 Edmondson Ave., Bal- 
timore 28. 

Change of Ownership 

Jonas J. Yousem, Pres., Hilton Phar- 
macy, Inc., formerly: Albert Freedman, 
246 N. Hilton Street, Baltimore 29. 

SATURDAY EVENING POST 
“PROGRAM FOR PHARMACY" 

It is significant timing that the Satur- 
day Evening Post’s new booklet “So- 
Called Generic Equivalent Drugs and 
Your Future” is being released during 
Brand Names Week, according to John 
F. Hunsicker, Drug Marketing Manager 

of the magazine. 

He said the new booklet stresses the 

importance of promoting the trade- 

mark concept in the drugs prescribed by 

physicians and dispensed by pharma- 

cists. 

Mr. Hunsicker said that the booklet 

will be distributed through Druggists’ 

Service Company member wholesalers to 

an estimated 20,000 drug stores. 

“The publication is a crusade by the 

Post to point up the fallacy of generic 

drug prescribing without specific refer- 

ence to the manufacturer’s name,” he 

Said. 

“This program is another documenta- 

tion of the Post interest in promoting 

brand names and the trade mark con- 

cept,” he added. 

Robins 
MAY CHECK LIST 

Tear out for a handy check of 

your current stock of these 

Robins products that are receiving 

special promotion in your area 

THIS MONTH 

Ambar’ 
(_] No. 2 Extentabs 100's [—] No. 2 Extentabs 500's 

No. 1 Extentabs 100’s {—] No. 1 Extentabs 500’s 

[_) Tab. 100’s (7] Tab. 500's 

Robaxin’ 
Tab. 50's [_] Tab. 500's 

Robaxisal’ 
{] Tab. 100’s [7] Tab. 500’s 

Robaxisal-PH 
(J Tab. 100's ([) Tab. 500’s 

Entozyme 
J Tab. 100's [7 Tab. 500s 

Donnazyme 
(Tab. 10's 7 Tab, 500's 

Dimetane’ 
(J Extentabs 100’s [7] Extentabs 500's 

CF Tab. 100’s Tab. 500's 

(DO Elix. 16 oz. (7) Elix. Gal. 

Why not check your stock of 

all Robins products at the same time i. 

—and be prepared 

A. H. ROBINS CO., INC., RICHMOND 20, VA. 
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FEDERAL OLD-AGE INSURANCE 

By the end of 1960, more than 75,500 

people in Baltimore City were receiving 

old-age, survivors and disability insur- 

ance benefits. The total benefits paid 

to these people for December 1960 was 

$4,992,043, according to William M. 

Donlin, manager of the downtown Bal- 

timore social security district office. 

Nationally, almost 15 million people 

were receiving about a billion dollars a 

month in old-age, survivors, and disa- 

bility insurance benefits at the close of 

1960. Many of these people were made 

eligible for benefits by the changes in 

the law made in 1960—such as the re- 

duction in the amount of work required 

to qualify for benefits and the removal 

of the age 50 requirement for disability 

benefits. 

Payments to a retired worker with no 

dependents receiving benefits averaged 

$70.00 in December 1960; to a 

retired couple, both receiving benefits, 

the average payment was $124.00. The 

average for an aged widow was about 

$58.00. 

1960 was the 20th year that social 

security benefits were payable, and the 

25th anniversary of the Social Security 

Act, which became law in 1935. Changes 

in the law since 1935 have brought more 

than 9 out of every 10 people in the 

United States protection by old-age, 

survivors, and disability insurance— 

protection paid for by taxes on em- 

LAST CALL... 

ployees, their employers, and the self- 

employed. Earnings will be reported to 

the social security accounts of more 

than 75 millon workers during 1961. 

Baltimore City people participate and 

share in this program along with the 

rest of the United States. The table 

below shows the number and monthly 

amount of each type of benefit being 

paid in Baltimore City as of December 

31, 1960—the date of the latest avail- 

able figures. 

Beneficiary Number of Monthly 

Group Beneficaries Amount 

Retired Worker . 40,894 $3,082,724. 

Disabled Worker 2,940 258,174. 

Wife or Husband of 

Retired or 

Disabled Worker 8,898 382,695. 

Widow or Widower 9,958 596,452. 

Dependent Parent 195 11,909. 

Mother with Child 2,483 IS PALO. 

Children of Retired, 

Deceased or Disabled 

WiOTK Cia sar terr 10,146 508,012. 

For the entire State of Maryland, 

old-age, survivors, and disability insur- 

ance payments at the end of December 

1960 were being paid to 196,060 persons 

at the rate of $12,371,034. per month. 

Benefits totaling $140,691,000, were paid © 

in Maryland during 1960. 

Editor’s Note: This subject will be 
fully presented at the Convention in 

Atlantic City July 3 - 6. 

PELL LLL LLLLLELLLLLEL ELLE LLL ELLE LLL LE LELL DH te 

Make Your Convention Reservations NOW! 

Phone 

Maryland Pharmaceutical Association 

SAratoga 7-0746 

LRELELLLLL LLL ELLE LE LLL LLL ELLE LL LLL LEE bebe te dh bb bd
ebd bbede edb etd 
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SUMMER IS HERE 

Hot weather brings with it many 

opportunities to feature profitable sea- 

sonable merchandise. 

Now is the time to display Summer 

drugs, toiletries and sundries. These are 

impulse items that customers will pur- 

chase if they see them attractively 

displayed and priced for ready sale. 

A Vacation Needs Department is a 

must. More people are on the move 

during the hot Summer months than 

ever before. Feature such items as: 

first aid kits, poison ivy remedies, insect 

repellants, suntan and sunburn reme- 

dies. It should include deodorants, tal- 

cum and dusting powder, toilet water, 

and other articles of a personal nature. 

The MARYLAND PHARMACIST 651 

Sunglasses and picnic supplies should 

be part of the Vacation Needs Depart- 

ment. There are also the wide variety 

of water and beach supplies. 

Be competitive. Take a lesson from 

the stores that feature Summer. and 

vacation needs. Keep your displays clean 

and attractive to get your share of this 

lucrative business. 

JOIN YOUR 

ASSOCIATION 

LOCAL, STATE, NATIONAL 

“IN UNITY THERE IS 
STRENGTH." 

¢ 

NEW! easy to sell... 

NO-DEPOSIT 
NO-RETURN 

half 
quarts 

STILL AVAILABLE 

Suburban Club fine drinks 

in the large family size. 

10-0z. single drink size and 

7-0z. split size. Returnable 

bottles. 

CHECK WITH YOUR 

DRIVER SALESMAN OR 

PHONE OR. 5-0100 

Tell them you saw it in “The Maryland Pharmacist” 



Elsie is an all-weather girl. 

Never complains about the 

heat. In fact, she’s for it because 

then people eat more of 

Borden’s ice cream. 

Yep--she’s a good friend of the 

dealer at all times. 

—. ors —— 
ICE CREAM 

ORleans 5-0171 



TABLETS 
(H.W. & D. brand of lututrin) 

IN PREMATURE LABOR 

THREATENED AND HABITUAL ABORTION 

AND DYSMENORRHEA 

LUTREXIN is the protein-like, water soluble, non-steroid 

uterine relaxing hormone, which decreases uterine contractions 

within 30 minutes following oral administration. 

LUTREXIN has been used successfully for the past eight 

years in thousands of cases of dysmenorrhea, premature labor 

and threatened and habitual abortion. 

Recent animal and laboratory experiments by Bryant! 

demonstrate the almost complete blocking by LUTREXIN of the 

contracting action of Pitressin and oxytocin on uterine muscle. 

This complements the bio-assay technique of Krantz, Bryant and 

Carr?, which demonstrates how LUTREXIN completely relaxes 

uterine contractions. 

Being a non-steroid, LUTREXIN causes no untoward by- 

effects even when massive doses are used. 

Supplied In Bottles Of 25 — 3000 Unit Tablets 

/. Bryant, H. H.: to be published. 

2. Krantz, J. C.; Bryant, H. H. and Carr, C. J.; Surg., Gyn. & Obst., 90: 

372-375, 1950. 

in vivo measurement 

of LUTREXIN on 

contracting uterine muscle 

BALTIMORE 

1, MARYLAND 
HYNSON, WESTCOTT & DUNNING, INC. 



Our motto is 

“Do better 

every day. 

It means 

steady progress. 

Top-notch 

efficiency. 

Keeps us on 

our toes. 

First name in ice cream for over a half-century 
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America’s Fastest Growing 

Sun Tan Lotion 

SUNTAN LOTION 

* Three popular sizes: 3 oz. tube, 89c; 6 oz. plastic bottle, 

$1.45; 12 oz. plastic bottle, $2.45. Stock now for quick 

summer profits. 

NOXZEMA CHEMICAL COMPANY 
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* New Product Announcement 

a significant 
achievement 1n 

corticosteroid research 

HAIDRONE, 
(paramethasone-acetate, Lilly) 

A sculapius 

Haldrone is a potent synthetic corticosteroid with marked anti- 

inflammatory activity. In steroid-responsive conditions, it pro- 

vides predictable anti-inflammatory effects with a minimum of 

untoward reactions. Gratifying response has been observed in 

patients transferred from other corticosteroids to Haldrone. 

There is relatively little adverse effect on electrolyte metab- 

olism. With Haldrone, sodium retention is unlikely, psychic 

effects are minimal, and there appears to be freedom from 

muscle weakness and cramping. 

Although the incidence of significant side-effects is low, the 

usual contraindications to corticosteroid therapy apply to 

Haldrone. 

Supplied in bottles Tablets Haldrone, 1 mg., Yellow (scored) 
of 30, 100, and 500 | Tablets Haldrone, 2 mg., Orange (scored) 

ELI LILLY AND COMPANY « INDIANAPOLIS 6, INDIANA, U.S.A. 
140047 

653 
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ITCHING FOR MORE SUMMER SALES? 
® In past years, pharmacists everywhere 

have discovered that CALADRYL is not only an 
effective formula for relief of itching... it 

Calamine and Benadry]® Hydrochloride* Lotion and Cream is also a potent one for increasing summer 

sales. The reason? CALADRYL combines valuable antipruritic and antihistaminic actions to 
soothe distress of prickly heat, insect bites, hives, mild sunburn, and other skin irritations 
prevalent in warm weather. To make those extra sales this summer, feature and recom- 

mend CALADRYL. Stock up today...and see your Parke-Davis representative for details 
of an attractive new merchandising unit designed to spark 

PARKE-DAVIS impulse sales of this popular product. *Benadryl Hydro- 

PARKE, DAVIS & COMPANY, Detroit 32, Michigan 

65561 chloride (diphenhydramine hydrochloride, Parke-Davis) 
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-e-- Editorial ... 

THE PHARMACY IMAGE 

We have heard much in recent months 

about professionalism and Pharmacy’s 

image. But nothing has brought home 

more emphatically the distorted and 

misconceived image of Pharmacy than 

the recent statement issued by Judge 

Louis E. Goodman in the Northern 

California Pharmaceutical Association 

antitrust case. 

In finding the Northern California 

Association guilty Judge Goodman 

stated, “if pharmacy is a profession the 

Court should keep hands off, but he 

didn’t see that the pharmacist was any 

different than any other merchant, and 

that ‘the sale of soap by a druggist’ 

was no different than dispensing a pre- 

scription.” 

The significance of the Judge’s state- 

ment is the absolute ignorance and lack 

of appreciation of Pharmacy’s role in 

medical care and the health and wel- 

fare of the community. 

“ee 

It hurts to be compared to “any 

other merchant.’ Does any other mer- 

chant sweat and worry through a five 

year college course? Does any other 

merchant take a State Board Examina- 

tion to allow him to sell his wares? 

Does any other merchant have the con- 

cern and responsibility of dispensing 

medication to the sick? Does any other 

merchant have to take as much ridicule 

and abuse aS Pharmacy does? 

The fine of $40,000 against the Asso- 

ciation, although excessive for the 

offense, is not as important as the image 

the case has brought out in the open. 

Unfortunately such images mold public 

opinion. 

Every profession, trade or union jumps 

to the defense when facts and principle 

are distorted. That is, every profession 

except Pharmacy. Pharmacy does not 

defend itself in the public eye. It take 

one beating after another and remain 

inert. Why? 

Perhaps the Judge is not altogethe 

wrong. After all he has a right to hi 

own impression of Pharmacy. Instea 

of comparing the pharmacist’s service 

with the sale of a cake of soap, he coul 

have very well have chosen garden hose 

wading pools, barbecue grills or an 

number of products foreign to healt: 

usage for comparison. 

Pharmacy is creating its own image 

As long as we tolerate and support th 

wrong image, we must bow to criticisn 

and insults. We have talked also oa 

cleaning our own house. The longer w 

talk and wait, the greater becomes th 

distorted image of Pharmacy. 

Pharmacy must understand that j 

can not cringe forever and expect publi 

and professional respect. Stop sellin’ 
yourself short. Have the courage t 

defend yourself at every opportunit 

that presents itself. Explain your charge! 

and fees intelligently and stop worryin 

about the guy down the street. In mos 

cases he is a figment of imaginatio1) 

Does the automobile mechanic, the T 

repairman, the electrician or _ tk 

plumber apologize for his charges? The 

keep you waiting too. 

The time has come to truly defen 

Pharmacy through an honest-to-gooc 

ness Public Relations Program. It wi 

cost money. Maybe some of our mant 

facturing friends can spare a few do 

lars to say some kind words abot 

Pharmacy via Television and the Pres 

Maybe the wholesalers will see tl 

wisdom in financially supporting such 

program. And maybe retail pharmacis 

everywhere will pitch in their dolla 

too for their own salvation. We all nee 

some soul-searching. 
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How Filmtab Vitamins 
by Abbott Stack Up 

Until we put the coatings on the 
Optilets® below, the tablets were all the 
same. Now, consider the differences. 

The left column contains 125 Optilets 
with conventional sugar coatings. The 
right column—125 Optilets with Filmtab 
coatings. 
How do they stack up? 
Well it’s easy to see that the column 

on the right is much shorter. That’s be- 
cause the Filmtab coating cuts tablet bulk 
up to 30%. The result is a small, stream- 
lined vitamin that’s easy to swallow— 

the most compact tablet of its kind. 
Stability? Actually enhanced. Unlike 

sugar coatings, the Filmtab covering is 
applied without water. There is virtually 
no chance of moisture degradation. 

Filmtab Coatings Protect These Vitamins by Abbott 

DAYALETS® and DAYALETS-M® 
Maintenance formulas. 

OPTILETS® and OPTILETS-M® 

Therapeutic formulas. 

SURBEX-T™™ 

High potency B-Complex for- 

mula with 500 mg. of vitamin C. 

FILMTAB —FILM-SEALED TABLETS, ABBOTT 

TM —TRADEMARK 

Tell them you saw it in “The Maryland Pharmacist” 
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When you want service on your disability insurance— 

call your agent— | 

E. A. ROSSMAN 

GREENE & ABRAHAMS CO., INC. 

225 E. REDWOOD STREET 

Baltimore 2, Maryland 

LExington 9-8834 
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Fast Movers in your Cigar Department 

Quality tobacco, competitive prices and smoker preference by a 

generation of Marylanders make these famous brands belong 

on display in your cigar department. 

Uncle Willie . Monument Square ° Monument Square 
Cigars Cigars © Filter Cigars 

For a new experience with quick moving, fresher and preferred 

cigars .. . in boxes and five packs, call today. 

THE SCHAFER - PFAFF CIGAR COMPANY 
630 S. WOLFE STREET — BALTIMORE 

%o o%e ote at PAA Gate Me Mee teteteateea GaSe Sees Ge Sea GeGeHsHheGeSeSeted® Se Ge o%e eae oe aM oF 6%, ‘7 
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Tell them you saw it in “The Maryland Pharmacist” 
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THE CHARMCRAFT 

GREETING CARD SECRET 

better profits 

unmatched delivery schedules 

and reliability for 

Maryland Pharmacists 

Top profits from greeting cards depend first of all on 

having the cards you need when you need them. That’s 

the CharmCraft secret—personalized delivery schedules 

to meet every need. 

But it’s not the whole CharmCraft story. CharmCraft 

means an exhaustive collection of truly imaginative 

greeting cards housed in the most eye-appealing cab- 

inets and advertised nationally. It all adds up to top 

profits with less work and bother for you—a mighty 

pleasant combination. 

Charm Craft ibhshons 
OF WASHINGTON 

| 3132 M STREET, N. W., WASHINGTON 7, D. C. 
WASHINGTON: FEderal 3-1500 

BALTIMORE: VErnon 7-4213 

To learn more about the advantages 
of becoming a CharmCraft dealer, 

drop us a line today. 
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PRESIDENT’S MESSAGE 

Dear Fellow Pharmacists: 

As I come to the end of my regime as President of the Maryland Pharma- 

ceutical Association, it is natural to review the term of my office. 

I am reminded of hopes and ambitions in anticipation of a successful year 

for Pharmacy in Maryland, with the realization that Maryland is but a small 

segment of the body pharmaceutic. 

I feel that some good was accomplished during the past year and I am deeply 

grateful to those who are responsible for these accomplishments. If nothing else, 

I am satisfied with the knowledge that Maryland is blessed with many dedicated 
people in Pharmacy who devote unselfish effort for the benefit of all. 

Your attention is called to the Maryland Pharmaceutical Association Con- 

vention that was held in Atlantic City, New Jersey, July 3-6. From advance regis- 

tration figures it is evident that only 15% of the drug store owners of the State 

would attend the Convention. With such lack of interest is there any wonder 

that Pharmacy is beset with problems? A house is as strong as its foundation— 

you are the foundation of Pharmacy. What are your plans for next year? 

To those who did not attend the convention—the 85%—please read what 

transpired at the Convention both in the pharmaceutical press and in the Proceed- 

ings Number of the Maryland Pharmacist. 

Make it your business to know your business and to fight for it. You will be 

called upon to support legislation to strengthen the place of Pharmacy and Small 

Business in the scheme of things. 

Hearings have been set on the Fair Competitive Practices Act, S 1722, for 

July 25 and 27. Fair Trade is the life-blood of Small Business. When you are 

called upon to support this legislation, respond promptly with enthusiasm. 

In saying adieu, I want to express my appreciation to you for your support 

while serving you as President. I also want to extend my sincerest congratulations | 

and best wishes to President Norman J. Levin, my successor. I hope you will join — 

me in giving him support and cooperation as the head of a successful organization. 

Remember—nothing is insurmountable, especially if we recognize leadership and 

work together. 

Sincerely, 

HAROLD M. GOLDFEDER 

President 

LLLLPLLLLLL LLL LL ELLE LEY 

Watch For Convention News 

In The July Issue 
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WHY WORRY 
ABOUT CIGARETTE PROBLEMS? 

LET A. CHERNEY & SONS SHOW YOU 
HOW TO MAKE 100% PROFIT ON 

CIGARETTE SALES 

THRU VENDING 

NO Pilferage 

NO Matches 

NO Shrinkage 

NO Licenses 

NO Sales Tax 

CHERNEY WILL ASSUME THESE 
WORRIES FOR YOU 

7-4851 CALL: S. CHERNEY—SA ! 7.5485 

Cigarette & Candy Vending Division 

A. CHERNEY & SONS 
1012 W. BALTIMORE STREET 
BALTIMORE 23, MARYLAND 

Tell them you saw it in “‘The Maryland Pharmacist” 
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Maryland)Board of Pharmacy 

BOARD MEMBERS 

Ss. EARL WEBSTER, PH.G. 
Cambridge 

ALEXANDER J. OGRINZ, JR., B.S., PH.G. 

Baltimore 

ARTHUR C. HARBAUGH, PH.G. 

Hagerstown 

NORMAN J. LEVIN, B.S. 
Pikesville 

F. S. BALASSONE, B.S. 
Secretary 

301 WEST PRESTON STREET 

BALTIMORE 1, MARYLAND 

SS 

REREGISTRATION 

Dear Pharmacist: 

As you well know, Governor J. Mil- 

lard Tawes has signed Senate Bill No. 

5, and it became effective June 1, 1961. 

Of immediate interest to pharmacists 

is Section 266B, Article 43, Annotated 

Code of Maryland (1957), which pro- 

vides for the issuance of Certificates 

of Renewal to pharmacists biennially. 

The Board is presently designing a 

suitable application form to be mailed 

to each pharmacist practicing in Mary- 

land. 

It is requested that you forward to 

us at your earliest convenience your 

name and home address, and the names 

and home addresses of all pharmacists 

employed by you. 

Your cooperation and assistance will 

be greatly appreciated, inasmuch as it 

will facilitate and expedite our forward- 

ing an application directly to each 

pharmacist. 

Yours very truly, 

F. S. Balassone, Secretary 

MARYLAND BOARD OF 

OF PHARMACY 

BEWARE OF REPACKAGED DRUGS 

Commissioner of Food and Drugs 

George P. Larrick warned the Nation’s 

druggists that physicians’ samples of 

potentially dangerous prescription drugs 

are being mixed and mislabeled by re- 

packers who collect them from physi- 

cians and drug salesmen. 

Druggists who have purchased any 

drugs from repackers of physicians’ 

samples should destroy them, Mr. Lar- 

rick said. 

He said a serious error has been | 

found during the inspection of Nathan 

H. Baier, large drug repacker located 

at Shiller Park, Ill. Among the re- 

packaged drugs at this establishment | 

FDA inspectors found bottles contain- 

ing “Tofranil,” a potent drug for treat- 

ing mental depression, labeled as “Don- 

nazyme,” a preparation for mild gastro- 

intestinal conditions, and also as ‘‘Albee 

With Vitamin C,” a vitamin product 

that is sold without prescription. 

The substitution of Tofranil for the 

latter drugs could cause serious harm 

to the user, Larrick said. He particular- 

ly urged those druggists who have pur- 

chased drugs from Baier to immediate- 

ly examine their stocks and to destroy 

any they have obtained from that 

source. 

The entire remaining stocks of physi- 

cians’ samples at the Baier establish- 

ment, both repackaged goods and those 

in original containers, have been placed 

under Federal seizure. The estimated 

retail value of this stock is in excess of 

$50,000. Baier obtained his physicians’ 

samples entirely from doctors whom 

he circularized with a mailing card. 

Commissioner Larrick said, “This 

incident is concrete evidence of the very 

serious harm that may result from the 

improper handling of physicians’ 

samples by untrained and irresponsible 

people. Manufacturers, doctors, detail 

men and druggists are urged to take 

immediate steps to control the handling 

of physicians’ samples so that they will 

be used for their intended purpose. Any 

other purpose is contrary to. the pro- 
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MORE YEARS OF SERVICE : 
SERVING THE PHARMACIST LONGER THAN ANY 

| OTHER DRUG WHOLESALER— 

124 YEARS OF CONTINUED SERVICE 

ESTABLISHED 1837 

MORE HOURS OF SERVICE : 
SERVICE 7 DAYS A WEEK—24 HOURS A DAY— 
ON WEEKENDS OR AFTER 5 P.M. DAILY PLACE 

YOUR ORDER WITH OUR ELECTRONIC SECRETARY 

MUTH BROTHERS & CO. 

PLaza 2-0480 

Tell them you saw it in “The Maryland Pharmacist” 
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visions of the Federal Food, Drug, and 

Cosmetic Act and to sound professional 

ethics.” 

Sample drugs at the Baier establish- 

ment were from at least 10 different 

pharmaceutical firms. Some were in 

their original manufacturer’s packages 

and others were repackaged with labels 

which do not indicate their source. The 

Government charged that the drugs 

were misbranded because they were not 

labeled with the name and address of 

the manufacturer, packer or distributor 

and because they were not being dis- 

tributed according to their labeling as 

physicians’ samples, but were being held 

for repackaging and resale to retail 

druggists for filling prescriptions. 

The Chicago seizure was the fourth 

such action. Earlier, U. S. Marshals 

seized drug sample stocks at three other 

repackaging plants: Fall Drug Co., 

Jersey City, N. J.; Marshel Sales Co., 

Palisades Park, N. J.; and I. Zonana 

and Bronx Drug Co., Bronx, N. Y. 

DRUG STORE CHANGES 

The following are changes in drug 

stores for May: 

Change of Ownership 

Gerald Schonfeld, 2443 E. Monument 

Street, Baltimore 5, Maryland Monu- 

ment Pharmacy, Formerly: Howard S. 

Rice, Prop. 

Sam Sowell, Hughesville Pharmacy, 

Hughesville, Maryland Formerly owned 

by Marion S. Hamer. 

Medical Center Pharmacy, Inec., S. 

Salisbury Blvd. & Pine Bluff Road, 

Salisbury—Albin A. Hayman, Pres.— 

Now Corporation. 

Kay’s Pharmacy T/A Lamar Drug 

Co., Inc., Howard R. Schiff, Pres., 2444 

E. Biddle St., Baltimore 13, Maryland. 

Formerly: Kay’s Drug Store, Jacob L. 

Kronthal, Pres. 

Jerome Berlin, Waltz Pharmacy, 1831 

W. Mosher Street, Baltimore 17, Mary- 

land. Formerly: Mrs. Doris Rotkovitz. 
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William J. Appel, Peoples Rexall Drug 

Store, 6 N. Washington St., Easton, 

Maryland. Formerly: Peoples Drug 

Store, Carl W. Stahlhut. 

Closed 

Donald Allan Ullman, Donald’s Phar- 

macy, 3101 Gwynn’s Falls Parkway 

Baltimore 16, Maryland. | 

Kaywood Drugs, 2209 Varnum Street 

Mt. Rainier, Charles Shillet, Prop. 

Greenbelt Pharmacy, Leon Strauss 

Pres., 131 Centerway, Greenbelt, Md. 

Lester D. Windsor, Windsor Drug 

Store, S. Division St., at Lincoln Ave. 

Salisbury, Md. 

Save Mor Drugs Wheaton, Inc., Al 

bert Pearlman, Pres., 11201 Viers Mil 

Road, Wheaton, Maryland. 

Hillandale Pharmacy, Inc., T/A Falk 

land Pharmacy, Samuel Morris, Pres 

1401 East-West Highway, Silver Spring 

Maryland. 

POI IAS ABN 

clearly the purest... 
clearly the best seller 

CITRATE of 
MAGNESIA 

“ald green bottle 
recognize instantly 

* sparkling “lemonade” taste 
* perfectly pasteurized and 
manufactured under strict 
supervision and controls 

*Your wholesale druggist 
has Everfresh, the standard 
citrate for 35 years 

350 cc size: list price, $2.45 
per dozen. Minimum retail 
price, 30¢ each. 

This price effective in all 
New England and 
Mid-Atlantic states 
see the difference in purity 

~ see the difference in sales 
Everfresh Manufactured by 

‘THE MIFFLIN McCAMBRIDGE CO. 
6400 Rhode Island Avenug © Riverdale, Maryland 

Custome, erg r 

re eee Tae 2 dl 
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THE HOWARD DRUG & MEDICINE CO. 

101 CHEAPSIDE 

BALTIMORE 2, MD. 

A Family Tradition 

Serving Retail Pharmacy 

Since 1894 

Drugs—Pharmaceuticals—T oiletries—Sundries 

No Order Too Small—No Distance Too Great 

Daily Delivery Service In The Greater 

Baltimore Area 

Call: PLaza 2-6290 

We Appreciate Your Patronage 

Tell them you saw it in “The Maryland Pharmacist” 
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School of Pharmacy, University of Maryland, News 

ANNUAL BANQUET AND DANCE OF THE 

ALUMNI ASSOCIATION OF 

THE SCHOOL OF PHARMACY, U. OF M. 

By B. Olive Cole 

The 36th Annual Banquet and Dance 

of the Alumni Association of the School 

of Pharmacy of the University of Mary- 

land was an enjoyable affair, held at 

the Baltimore Union of the Professional 

‘Schools of the University, 621 W. Lom- 

bard Street on Thursday evening, June 

8, 1961. 

Approximately 400 persons attended, 

which included the 1961 graduates, with 

their wives, ladies or escorts, and many 

groups of parents of the graduates. 

The invocation was given by Dr. Israel 

M. Goldman, Rabbi of the Chizuk Amuno 

Congregation of Baltimore. 

President Irving I. Cohen welcomed 

the members of the 1961 Graduating 

Class, who were guests of the Associa- 

tion, their parents, members of the 

Alumni, guests and friends. 

Mr. Victor H. Morgenroth, Jr., Chair- 

man of the Executive Committee, was 

the Toastmaster, and introduced the 

guests at the top tables. 

Dr. Louis L. Kaplan brought Greet- 

ings from the Board of Regents of the 

University of Maryland, and Dr. R. Lee 

Hornbake, Vice-President for Academic 

Affairs, the Greetings from the Univer- 

sity of Maryland. 

Dr. Louis E. Kazin, Editor of Drug 

Topics, was the principal speaker and 

outlined the special position which 

pharmacy and pharmaceutical educa- 

tion enjoys in the sphere of the Health 

Groups of the community, and pre- 

dicted a future full of promise for the 

members of the 1961 graduating class. 

My. Joseph Cohen, Executive Secre- 

tary of the Maryland Pharmaceutical 

JOSEPH COHEN RECEIVES 

ALUMNI AWARD 

left: Victor H. 

Morgenroth, Jr., Toastmaster; Louis E. Kazin, 

Joseph Cohen; From 

Editor, Drug Topics; Irving |. Cohen, Alumni 

President. 

Association and of the Baltimore Met- 

ropolitan Pharmaceutical Association, 

Editor of the Maryland Pharmacist, and 

active in City, State and National phar- 

maceutical affairs, including special 

interest in Legislative matters, was pre- 

sented the Honored Alumnus Award for 

1961 by President Irving I. Cohen. 

The Honorary President’s Award was 

presented by Dr. Frank L. Black to Mrs. 

Frank N. Budacz, who was Treasurer of 

the Alumni Association for twenty-three 

years. 

The 1961 Graduating Class of the 

School of Pharmacy was presented by 

Dean Noel E. Foss, who mentioned the 
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WANTED! 
What are the services wanted from your Wholesaler? 

(Please check) 

Largest inventories in entire trading area? 

. Fast Service? Orders filled same day received? 

Liberal Terms? 40 days from start of billing? 

. More Lines? Broad coverage in all fields? 

Liberal Cash Discount? 2% PLUS trade discounts? 

. Merchandising Counsel? New items, extra profit 
deals and inventory control? 

Free Daily Delivery? As many as 5 per week? 

Store Modernization? Advice and layouts no charge? 

New Fixtures? New Store? Experts at no cost? 

Complete Professional Management Service? Bulletins 
to Physicians? 

New Product Department Information? Automatic 
Shipment? Guaranteed Sale? 

12. Retirement Plan for your Future? With no charges for 
investment and administration? 

If your answers to these questions are "YES!", you will realize 
continuing benefits from the services of 

SMITH KLINE & FRENCH INC. 
America’s Foremost Service Wholesaler 

PHILADELPHIA TRENTON WILMINGTON 

Tell them you saw it in “The Maryland Pharmacist” 
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honors received by several of the grad- 

uates. 

Mr. Vito Tinelli, Jr., President of the 

1961 Class responded. 

Special certificates were presented to 

the 50-Year graduates of the School. 

Those present to receive the certificates 

were: 

Dr. Filiberto Artigiana of Baltimore; 

Dr. Paul F. Flynn, Unionville, Conn.; 

Dr. Harry C. Lewis, Cumberland, Mary- 

land and Dr. George H. Waltz of Bal- 

timore. 

Class reunions were celebrated in 

groups at different tables and repre- 

sented many graduates from other 

localities and states. A great interest 

is manifest in these reunions. 

The following officers were installed 

for the. year 1961: 

Honorary President—Simon Solomon 

President—James P. Cragg, Jr. 

First Vice-President—Samuel A. Gold- 

stein 

Second Vice-President — Milton A. 

Friedman 

Executive Secretary—Frank J. Slama 

Treasurer—H. Nelson Warfield 

Executive Committee 

Irving I. Cohen, Chairman 

Robert J. Kokoski 

Harold Levin 

Vito Tinelli, Jr. 

with Noel E. Foss and B. Olive Cole— 

Ex-Officio 

The following were presented as new 

Associate Members of the Alumni As- 

sociation: 

Mrs. Andrew G. DuMez 

William H. Harrison 

Herman Blum 

Particular attention was called to the 

splendid planning and work of the offi- 

cers and members of the committees, 

and praise was given to them for the 

success of the banquet and dance. 

June, 1961 

The Past President’s Award was pre- 

sented to Irving I. Cohen by newly- 

installed President James P. Cragg, Jr. 

The benediction was pronounced by 

Dr. Israel M. Goldman. 

The tables were beautifully decorated 

by Hahn & Hahn in memory of Drs. 

Charles C. Neal, E. F. Kelly and An- 

drew G. DuMez. 

The ice-cream was donated by the 

Meadow-Gold Company, and the cigars 

by Schafer-Pfaff. 

Dancing on the roof was enjoyed to 

the music of Sid Cowen. 

PATRONIZE 

OUR ADVERTISERS 

THEY ARE OUR FRIENDS 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

Arrid Cream Deodorant 

Featured in all BMPA Stores 

Dial 123 Live Radio 



True pride is one of the rewards of superior craftsmanship. 

It springs with justice from an inner knowledge of a job well 

done or a product well made. It is sought after only by the 

able and the talented ~—the painstaking professional, the 

genuine craftsman. Pride of craftsmanship is a constant 

reward at YOUNGS RUBBER CORPORATION. 
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- CONTRIBUTIONS . 

WHY MANUFACTURERS OF DANGEROUS 

DRUGS SHOULD BE LICENSED 

Simon Solomon 

The purpose of licensing manufactur- 

ers of dangerous drugs is designed to 

give the public added protection against 

drugs that are contaminated and parti- 

cularly to expose counterfeiting by those 

unscrupulous manufacturers who are 

producing drugs under the labels of 

legitimate pharmaceutical firms of ex- 

cellent reputation without their author- 

ization. 

Only recently, a grand jury severely 

criticized the Board of Pharmacy in a 

neighboring state for failure to take 

action against operators of counterfeit 

drugs. It was pointed out that counter- 

feiters operate clandestinely and are 

beyond inspection controls, and could 

therefore go undetected for a long 

period of time. It is very evident that if 

boot-legging of these drugs goes un- 

checked, as happened in the above state, 

chaos is bound to follow, not only re- 

sulting in the marketing of many new 

drugs which would be therapeutically 

ineffective, but delaying the recovery 

of many seriously ill patients. 

It is interesting to note that one of 

the recommendations of the grand jury 

was legislation for licensing or registra- 

tion of all drug manufacturers and 

wholesalers. 

Pharmacists have a great respon- 

sibility in protecting the public against 

the use of inferior drugs. Drug counter- 

feiting is reprehensible and any phar- 

macist who knowingly dispenses such 

drugs on prescriptions is probably more 

guilty than the individual who sells 

them to him. 

It is puzzling us as to why the mem- 

bers of the Pharmaceutical Manufac- 

turers Ass’n who has appealed to Phar- 

macy Boards in many states to co- 

operate for the purpose of taking action 

against unscrupulous operators, is op- 

posed to any licensing or registration 

that makes manufacturers subject to 

the jurisdiction of State Pharmacy 

Boards, and their rules and regulations. 

It is very difficult to follow the reason 

for such opposition as licensing will 

protect rather than harrass the legiti- 

mate manufacturers, but what is more 

important protect the public against the 

use of unworthy drugs. If licensing of 

drug manufacturers is obnoxious to 

these companies, then they have no 

one to blame but themselves, because 

it appears they have abused the rela- 

tive freedom from strict government 

regulations that they have enjoyed for 

many years and the honeymoon could 

not be expected to last forever. Of 

course, not all manufacturers should 

be included in this catagory. 

It is important to note whether we 

pharmacists approve or not that the 

trend of prescribing generic (non-trade 

name) drugs is increasing. 

Last year the State Welfare Depart- 

ment of New York adopted a policy re- 

quiring physicians writing welfare pre- 

scriptions to use generic names for 17 

commonly used drugs. 

The State Welfare Department of 

California urged that wherever possible 

all welfare prescriptions be written in 

generic terms. 

The State of New Jersey decided to 

purchase drugs on the basis of generic 

names for state institutions and welfare. 

In Connecticut, the State Welfare 

Department recommended to physicans 

that they prescribe generic name prod- 

ucts, 

In Maryland the State and City 

Health Departments have placed certain 

restrictions on prescribing trade name 

products as it applies to welfare pre- 

scriptions particularly vitamins. 

Hospitals secure blanket consent for 

the dispensing of generic equivalents 

from physicians on the medical staff 

by making it a requirement for staff 

membership. 



June, 1961 The MARYLAND PHARMACIST 671 

YOU,TOO, CAN GO MODERN 
...With the BERNHEIM-SIEGEL 

FORM-A-STO 

Maintenance-Free 

Meg US Por OF. Drug Fixtures 
ios aor > at Home with People 

S Oc At No Extra Cost! Good Housekeeping at Work in Industry 0! 

tor, an 
4S Avveanisto WY 

For Name of Your Nearest Distributor 

Call, Wire or Write 

BERNHEIM-SIEGEL CORPORATION 
401 E. PRICE ST., PHILADELPHIA 44, PA. 

PHONE: GErmantown 8-5255 

Tell them you saw it in “The Maryland Pharmacist” 



672 

The American Medical Association 

recommended generic name prescribing 

when drugs of equal therapeutic effec- 

tiveness are available; when the quality 

of the product is assured and when a 

price differential exists. What the 

American Medical Ass’n should tell its 

members is that despite a price differ- 

ential we are not dealing with an ordi- 

nary commodity, but with drugs, where 

the saving of human lives is involved 

and that generic name drugs will never 

compare with trade name products 

when it comes to uniformity, quality 

and dependability. 

To stress that generic name products 

are less in price than trade name prod- 

ucts is like reporting something out of 

context, and really not giving the whole 

picture so as to justify the differential 

in price between the two products and 

why physicians prefer products of trade 

name manufacturers in whom they have 

complete confidence. 

The American Medical Ass’n should 

come out openly and explain to the 

public— 

1—That trade name manufacturers 

spend millions of dollars on con- 

trols which is not true of generic 

name manufacturers. 

2—That trade name manufacturers 

spend millions of dollars on re- 

search, which is not true of ge- 

neric name manufacturers to any 

great extent, if at all. 

3—That trade name manufacturers 

employ only the best available 

scientific minds, which is not true 

of generic manufacturers. 

4—That the trade name manufactur- 

ers in order to get the most effec- 

tive results use only the purest 

ingredients in their products. 

5—That generic name manufacturers 

in many instances, reap the re- 

ward of many years of labor spent 

by trade name manufacturers be- 

sides the tremendous financial 

outlay by the latter. 

When the above is taken into considera- 

tion, is the price of trade name prod- 
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ucts too high? This we cannot answer, 

but we do know that the saving of 

human lives is more important than the 

saving of a few dollars. 

We should not fail ‘to remember that 

the increased use of generic name prod- 

ucts over trade name products will be 

responsible for many inferior products 

entering the market thus creating cut 

throat prescription business and there- 

by cause the public to lose respect for 

our profession. But we must face real- 

ities. If a representative of the State 

Department of Health should appear 

before any legislative body and recom- 

mend that only trade name products 

be used for indigent patients the in- 

creased appropriation asked for would 

be so astronomical, that perhaps a 

psychiatrist would be called in to ex- 

amine the person making such a 

request. 

If the cost of such a program of us- 

ing only trade name products is fi- 

nancially prohibitive, then one must 

accept the other alternative of the pre- 

scribing of many generic name products 

for welfare programs, In this case, then 

the pharmacists are duty bound to pro- 

tect those people for whom they are 

prescribed by insisting that the best 

quality of such drugs be used. The 

pharmacist has a responsibility and ob- 

ligation to dispense only those generic 

name products, when the physician fails 

to name the manufacturer as he fre- 

quently does, of those manufacturers 

whose products have been accepted for 

safety and efficacy. We feel that the 

pharmacist can be held legally respon- 

sible if he selects a manufacturer 

whose products do not meet the stand- 

ards required by the F.D.A. In other 

words, it is also the moral obligation 

of the pharmacist to protect the thou- 

sands upon thousands of indigent pa- 

tients, who through no fault of their 

own must accept non-trade name prod- 

ucts prescribed by the physician. This 

also holds true of many thousands of) 

patients not on welfare, but because 

of low income, cannot afford to pay for 
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Maryland's Largest Independent Phofofinishing 

Laboratory Equipped to Handle all Color and 

Black and White Photofinishing 

(OUR LAB. TECHNICIANS TRAINED AT ROCHESTER) 

9 4 Hours 48 Hours 
: Kodacolor & 

Black & White Kodachrome 
Service Processing 

PICK UP AND DELIVERY 6 DAYS A WEEK 

Finer © Faster @ Friendlier and More Profitable 

WE CATER TO THE DRUG TRADE 

5408 PARK HEIGHTS AVE. FOrest 7-8385 

AQUAPAC selected skins 

—only the primes are processed. 

Not just wet-lubricated and rolled 

Lowest cost—greatest percentage of profit 

Professionally promoted—presold 

Unconditionally Guaranteed! 

SELL ON OPEN CALL. 

Retail $6.50 dozen—3 for $1.75 

American Hygienic Co. 
111 S. Paca Street, Baltimore,1, Maryland 

Represented by—IRV. NORWITZ 

Tell them you saw it in “The Maryland Pharmacist” 



674 The MARYLAND PHARMACIST June, 1961 

trade name products. Now with the 

Kerr-Mills Law which provides medical 

services to persons in Maryland, 65 

years of age or over, it will mean in- 

creased prescribing of generic name 

products. 

If we are to eliminate or at least 

reduce to a minimum those unscrupu- 

lous fellows who are handling counter- 

feit drugs, and also those manufactur- 

ers whose generic name products do 

not meet the safety and efficacy tests, 

then the only answer is the licensing 

of manufacturers of dangerous drugs 

in every state so that the individual 

states can cooperate effectively with 

the F.D.A. This will then enable the 

pharmacist to get the necessary infor- 

mation as to the background of every 

manufacturer and whether his prod- 

ucts meet the required tests. Under such 

circumstances every pharmacist should 

be willing to accept the responsibility 

for the non-trade name products he 

dispenses. 

Licensing of manufacturers will result 

in exposure of counterfeiting within our 

state’s borders, and also act as a deter- 

rent to all unscrupulous manufacturers. 

These fellows will stay clear of those 

states which compel them to be licensed, 

as they do not want any state agency 

to have them on record, which could 

easily reveal their activities. Naturally 

some will attempt to operate without 

being licensed, but eventually the long 

arm of the law will catch up with all 

such violators. 

There is no question but that the 

profession of pharmacy will be greatly 

benefited by the licensing provision of 

the law recently enacted, and the public 

will be adequately protected against 

the use of inferior drugs. 

JOIN YOUR 
ASSOCIATION 

LOCAL, STATE, NATIONAL 

“IN UNITY THERE IS 
STRENGTH." 

SOME USEFUL APPLICATIONS OF GELATIN 

By B. F. Allen * 

Gelatin is described in the United 

States Pharmacopeia as ‘a product 

obtained by the partial hydrolysis of 

collagen@ derived from the skin, white 

connective tissue, and bones of ani- 

mals.’”’ 

The official compendium also states 

that “gelatin derived from an acid- 

treated precursor is known as Type Al 

and exhibits an isoelectric point be- 

tween pH 7 and pH 9Q, while gelatin 

derived from an alkali-treated precur- 

sor is known at Type B2 and exhibits . 

an isoelectric point between pH 4.7 and 

jolak By 

Therefore, the U.S.P. recognizes the 

important fact that all gelatins are not 

identical by specifying the type to be 

used in the extemporaneous preparation 

of emulsions and suppositories. Also, the 

minimum of gel strength officially is 

that a one per cent solution, kept at 

O°C. for 6 hours, must show no per- 

ceptible flow when the container is 

inverted. 

In addition, the Pharmacopeia states 

that “gelatin for use in the manufacture 

of capsules in which to dispense medi- 

cines, or for the coating of pills, may 

be colored with a certified color, may 

contain not more than 0.15 per cent 

of sulfur dioxideb, and may have a 

lower gel strength than is specified in 

the monograph.” 

Gelatin is a complex material, high 

molecular weight protein, composed 

entirely of amino acids. However, it is 

not a complete protein in that it is 

lacking in the essential amino acid 

tryptophan. It has also been stated to 

be lacking notably in adequate amounts 

of other essential acids. 

*Associate Professor of Pharmacy, University 
of Maryland 

aan albuminoid substance 

lavailable as Pharmagel A 

2 available as Pharmagel B 

b preservative and gives to hard capsules. 

an increased transparency and bril- 

liance. 
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Campaign in MEADOW GOLD History! 

30 BILLBOARDS 
Strategically located all over town 
featuring the “Flavor of The Month”, 
month after month for a full year! 

xp 
Tie-in with this great promotion! 
Feature the MEADOW GOLD “Flavor of 
The Month” and CASH-IN with bigger sales! 

Tell them you saw it in “The Maryland Pharmacist” 

675 
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Gelatin occurs in sheets, flakes, or 

shreds, or as a coarse to fine powder. 

It is faintly yellow or amber in color, 

the color varying in depth according to 

the particle size. It has a slight, char- 

acteristic bouillion-like odor. It is stable 

in air when dry, but is subject to mi- 

crobic decomposition when moist or in 

solution. 

The color of gelatin depends on the 

nature of the raw material used in the 

manufacturing process and whether it 

represents a first, second or later water 

extraction. The last extraction usually 

possesses considerable color, However, 

the color does not influence the prop- 

erties of gelatin nor reduce its useful- 

ness. 

Gelatin is insoluble in cold water, 

but swells and softens when immersed 

in it, gradually absorbing from 5 to 10 

times its own weight of water. It is 

soluble in hot water and in a hot mix- 

ture of glycerin and water. It is in- 

soluble in alcohol and in fixed and 

volatile oils. 

Sheet gelatin is today sold but rarely 

by the gelatin industry. Many years ago 

it was necessary to soak these sheets 

in cold water before using them in order 

to remove the impurities by osmosis. 

Today, gelatin is so pure that this pre- 

liminary soaking is an unnecessary step 

and it may be dissolved directly in a 

solvent. For this reason most commer- 

cial gelatin is ‘granulated’ —actually 

it is broken to a coarse powder. 

The problem of dissolving gelatin in 

large amounts in polyhydric alcohols 

such as glycerin has always been a 

troublesome one. Where only compara- 

tively small amounts of gelatin are to 

be dissolved in a solvent, consisting of 

glycerin and water, no difficulty is ex- 

perienced. The problem arises when one 

attempts to dissolve 30-50 per cent of 

gelatin in a solvent of glycerin and 

water. In such cases the gelatin absorbs 

the solvent before all of the gelatin is 

wet. Stirring causes lumps to form and 

entrains air. A considerable amount of 

difficulty has been experienced along 

this line by many pharmacists in the 

preparation of glycerinated gelatin.¢ 

As previously mentioned, gelatin for 

use in the preparation of emulsions is 

described in great detail in the U.S.P. 
At a pH of approximately 3.2. Type A 

is highly hydrated, positively charged, 

and functions well as an emulsion stabi- 

lizer. Tartaric acid is recommended to 

attain the desired pH. However, the 
presence of the positive charge causes 

difficulty when an attempt is made to 

use it with the negatively charged gums 

such as acacia and tragacanth. This 

is due to the formation of a coacervated — 

which inactivates or impairs the protec- — 

tive action of the colloid. At pH 8, Type 

B has an effective degree of hydration 

and a-strong negative charge. Thus 

it may be used with negative charged 

gums, and alkaline substances. The in- 

clusion of sodium bicarbonate is recom- 

mended in the emulsion formula to at- 

tain the desired pH. 

It has been reported that gelatin is 

one of the most suitable emulsifying 

agents in the preparation of flavor 

emulsions. Several outstanding virtues of 

such products have been noted. As an 

example, upon dilution with syrup or 

water a fine permanent “cloud” is pro- 

duced which is a very desirable feature 

in this type of product. Also, the 

alcoholic content may be reduced some- 

whate provided some other suitable 

preservative is added. 

In all products employing gelatin as 

a stabilizing agent the use of a homo- 

genizer or colloid mill is required.f This 

is due to the fact that although ex- 

tremely efficient as a stabilizer, gelatin 

solutions do not have the high viscosity 

cin the formulation of suppositories, 

the current U.S.P. uses 20 per cent 

of gelatin. 

da kind of “precipitate’’ when opposite- 

ly charged colloids are brought to- 

gether. . 

eas compared to flavor extracts. 

fthe principle of operation of these 
machines described in this Journal, 
Dec. 1958, p. 334. 



for summertime profits 

When summer sun, glare, and wind irritate the eye, 

COLLYRIUM offers soothing relief. You'll have 

handsome profits if your eye-catching COLLYRIUM 

counter display is readily visible to promote purchases. 

UP TO 

ee tenant renee 
eR BUTE! & 

RETURN* 

.--CASH IN ON 

SUMMERTIME PROFITS! 

you buy you get 
IT6 units 28 units, free 
60 units 12 units, free : 
Saie 3 units, free Talk to your Wyeth Territory 

11 units 1 unit, free Manager now about the deal 

COLLYRIUM LOTION your price* and the display . . . be ready 

Bottles of 4 fl. oz. with eyecup $.28 for summer sales. 

Bottles of 7 fl. oz. with eyecup 48 

COLLYRIUM EPHEDRINE 
EYE DROPS 

Plastic squeeze bottles Ugeth 
of 4 fl. drams BR 

Sorry, no assortments Wyeth Laboratories 

*Based on minimum direct order. Philadelphia 1, Pa. 
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required when ordinary mixing devices 

are employed for emulsion manufacture. 

It is the lack of high viscosity on the 

part of emulsions made with gelatin 

which places them in a different cate- 

gory than ordinary emulsions. General- 

ly, an oil-in-water emulsion is intended 

to render the oil more palatable and 

produce a preparation which is readily 

miscible with aqueous liquids. Both of 

these objectives are partially obstructed 

in highly viscous products. 

An absorbable gelatin sponge is used 

in surgery as a means of arresting 

hemorrhage. It is made by partially 

denaturing gelatin and whipping it into 

a porous mass and drying. This product 

is said to take up approximately 50 

times its weight of water or 45 times 

its weight of whole blood. 

Many paste formulas have been em- 

ployed containing gelatin which are 

melted and then applied to the skin. 

At the present time the U.S.P. recog- 

nizes a similar preparationg which is 

used in the treatment of varicose ulcers. 

Gelatin is one of many substances 

which has been tried as a plasma ex- 

pander in the treatment of shock. The 

molecular weight of gelatin used in such 

products has ranged from 20,000 to 36,- 

000. In addition, it is referred to as a 

special type—sterile, non-antigenic, and 

non-pyrogenic. 

Gelatin is well known as a vehicle 

to increase the effectiveness of drugs. 

It is used for subcutaneous injections 

when slow absorption of a _ drug 

is desired. Also, gelatin has been used 

aS a retarding agent both with and 

without additional ingredients. The 

gelatin so used has been known to 

cause between twofold and eightfold 

increase in effectiveness of the drugs. 

It has been reported that the sticky 

properties of gelatin make it a supe- 

rior vehicle for local oral medication 

since spreading of the medicinal agent 

in this vehicle takes place more read- 

ily than when nonsticky substances 

are used as a base. The spreading, ad- 

herence, and penetration of the medi- 

cinal agent on the oral mucosa, as well 

as on the tonsils and pharynx are en- 

hanced by the physical properties of 

gelatin. 

A glycerinated gelatin base is used 

in the manufacture of many so-called 

“eough drops.’ It is stated that this 

type of product has the great advan- 

tage of not producing a sore mouth 

which sometimes occurs from the fre- 

quent use of the sugar type of ‘cough 

drop.” This is because the gelatin 

product is always surrounded in the 

mouth with a soft delicate fluid which 

lubricates its surface so that no sharp 

edges are possible to irritate delicate 

tissues.h / 

Among the outstanding properties of 

gelatin is its ability to “stabilize” 

chemical substances such as _ silver 

iodide and silver protein. Both of the 

aforementioned chemicals are commer- 

cially available 

gelatin. 

Manufacturers have been able to re- 

cuce the cost of multi-vitamin formu- 

lations by using materials such as 

“Vitamin B/12 in Gelatin.” In vitamin- 
mineral combinations ascorbic acid 
and iron sulfate are “bad actors” and 

a high overage of B/12 is customary 

to maintain its potency over a pro- 

longed period. The extra cost of this 

overage can now be greatly reduced 

since tests show that there is no loss: 

of B/12 activity when the gelatin form 

is used. | 

Also, available is a new form of 
Vitamin A Palmitate stabilized in gela- 

tin and expressly designed to solve the 

stability problem in high moisture 

products. It is said to be extremely 

useful in the manufacture of soft com 

pressed tablets and dry pharmaceutica 

preparations where rapid solubility i 

required. The same company manu- 

factures a Vitamin A Acetate in an 
oxidation-resistant matrix of gelatin 

and sugar. The high stability of this 

Zine Gelatin Boot 

hthe popular confection PEZ contains 
both sugar and gelatin. | 

: 

in combination with 
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YOURE 

COMBEX 
the name doctors remember for B com- 

plex products of assured quality. 

For extra sales keep the entire 
CONIBEX line stocked. 

INE 10 PROFITS 

COMBEX KAPSEALS®—bottles of 100, 500, 1,000, and packages 

of 5,000, for increased requirements of B complex factors 

COMBEX WITH VITAMIN C KAPSEALS — bottles of 100, 500, 1,000, 

and packages of 5,000, for combined B complex and vitamin C 
deficiencies 

THERA-COMBEX® KAPSEALS—bottles of 100 and 1,000, to supply 

higher potency B complex and vitamin C 

COMBEX PARENTERAL~— 10-cc. Steri-Vials® for a rapid increase in 
B complex levels 

TAKA-COMBEX® KAPSEALS—bottles of 100 and 1,000; aid starch 
digestion—provide B complex vitamins 

TAKA-COMBEX ELIXIR—16-oz. bottles for convenience of adminis- 

tration in the young and elderly sere 

PARKE, DAVIS & COMPANY, Delrou 32 
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form allows for reduced overages in 

meeting label claims. 

Gelatin is extensively used in many 

food products such as desserts, jellied 

meats, pastries, modified milk for- 

mulas, and candies. It is also sometimes 

used as a clarifying aid in the wine 

industry. 

Severe protein deficiency in young 

children and adults is certainly among 

the most prevalent nutritional diseases 

in many areas of the world. Conse- 

quently, much research has been con- 

ducted into the relationship of diet 

and adult growth. The purpose of many 

of these studies has been to try to 

establish: (1) whether a low-protein 

diet will reduce the rate of growth of 

an adult, (2) whether calcium and 

phosphorus in the diet is as important 

in this regard as protein. 

Recently, a research team at the 

University of Maryland (College Park 

Branch) has been studying the rela- 

tionship of diet and fingernail growth. 

The measurements have been confined 

to the subjects’ nails because these are 

parts of the human body that con- 

tinue normal growth after maturity. A 

significant finding, in the opinion of 

the researchers, is that low-protein diet 

stimulates nail growth. That came as 

a Surprise since they expected just the 

opposite. 

As is true of medicine in general, 

there are many minor conditions in 

dermatologic practice which are very 

common but which receive scant atten- 

tion due to their apparent unimport- 

ance. The brittle, splitting nail is just 

such a condition. Of great importance 

to a woman who is meticulous in her 

appearance and fastidious about her 

hands, it can be a vexing and embar- 

rassing therapeutic problem. 

The manufacturer of one well known 

brand of gelatin has stated that the 

one way to restore problem nails as 

shown by published medical research 

is to drink daily approximately 115- 

120 grains of their product stirred into 

bouillion, fruit or vegetable juice, or 

water. 

Articles published in several of the 

“lay magazines’ emphasize that food 

plays an important role in the produc- 

tion of healthy nails. Also, that a sen- 

sible, medically approved course of ac- 

tion is to start treating this as a nu- 

tritional problem—emphasizing the 

consumption of all-protein, sugar-free 

unflavored gelatin. 

One published study states that 43 

of 50 patients with brittle nails who 

ingested gelatin daily for three months 

showed improvement in their nail 

structure. Also, 8 out of 8 cases of re- 

current brittle nails could again be 

controlled by gelatin. According to this 

study, the cause of brittle nails still 

remains obscure, as does the mechanism 

of the action of gelatin. This investi- 

gation again bears out the concept that 

brittleness of nails has no relation to 

Ca and P metabolism. 

Gelatin is suggested as an important 

constituent in any sound reducing pro- 

gram since it eases between-meal 

hunger pangs without piling up calories. 

Simple directions are that it should 

be taken as a between or before meals 

drink in fruit or vegetable juice, bouil- 

lon or water. 

A recent statement indicates that 

gelatin will stimulate hair from with- 

in—that is, it reconditions dry brittle 

hair, and restores the life, lustre and 

natural color. 

Recently, a new specially processed 

gelatin has been prepared which is 

available under the tradename of 

Thiogelh. It is a thiolated gelatini and 

occurs as a white anhydrous powder 

which must be protected by a drying 

agent. This change in chemistry creates 

a material with all the advantages of 

gelatin plus many new and desirable 

qualities, 

Preliminary data indicate that this 

material adheres firmly to glass and 

metal surfaces and also to the skin, — 

and in addition has _ bacteriostatic 

h Schwarz Bio Research, Inc., Mount 
Vernon, N.Y. : 

iSH groups into high molecular weight 
gelatin inserted. 
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properties. With much greater tensile 

strength than gelatin, considerable 

lower concentrations can be used. 

Some of the suggested applications 

for this material are: (1) coating of 

therapeutic agents or addition to cap- 

sules, (2) skin coating to provide a 

protective wound-healing gel film, (3) 

surgical sponges, (4) medicated packs 

in dentistry, (5) coating for protection 

of foods, (6) hair setting formulations 

and finger nail polishes. 

The following products are available 

containing gelatin as an ingredient: 

ACTICORT (amp) 

ARGYROL—S:.S. (liq) 

BEDOCE-GEL (amp) 

CHYMOLASE (amp) 

CHYMOTEST (amp) 

CHYTRYP (amp) 

CHYMOTRYPSIN (amp) 

CORTROPHIN GEL (amp) 

CYGEL (amp) 

DENYLEX GEL (amp) 

DEPO-ACTH (amp) 

ENZEON (amp) 

GELATIN GLORY (cap) 

GELATIN-PLUS! (cap) 

GELATIN-SLIM2 (cap) 

GELFILM (sponge) 

GELFOAM (sponge) 

HP-ACTHAR GEL (amp) 

NEO-SILVOL (powd) 

NEOSPORIN (suppos) 

ORAHESIVE (powd) 

Re Pai) 

TRYPTEST (amp) 

VIT. B/12 GEL (amp) 

_lwith fortified assimilable calcium 

2 with pectin-cellulose 

TAMPA 

Annual Crab Feast and Outing 

Bay Ridge Beach 

Thursday, August 17, 1961 

THE 

SOFT 

SELL 

Abbotts Ice Cream is as ''soft" 

—as easy—to sell as it is for a 

youngster to get hungry be- 

tween meals. 

Why so sell-able? Freshness of 

ingredient and just right-ness of 

flavor let ice cream lovers know 

they're buying the very best. 

What good does this do? They 

come back for more and _in- 

crease your sales as fast as 

bunny rabbits. 

ABBOTTS DAIRIES, INC. 

45 S. CATHERINE ST. 

Baltimore, Md. 

CEnter 3-4000 



RGW YOU CAN SERVE HOT 
IN-FRA-RED TOASTED SANDWICHES 
WITHOUT EQUIPMENT OR LABOR GOST! 

A NEW NATIONAL SERVICE, Stewart In-Fra-Red, Inc., 
will provide you with a Stewart In-Fra-Red cookery and 
fresh cellophane wrapped sandwiches delivered regularly 
to your store. Placed in the cookery, the sandwiches are 
toasted in three mintutes by modern efficient in-fra-red 
cooking. You serve the sandwiches to your customers sani- 
tarily wrapped in cellophane. 

WHAT DOES THIS COST YOU ... NOTHING... not 
one penny for equipment, lease, or hidden charges. All you 
do is purchase a minimum of sandwiches each week. Your 
Stewart In-Fra-Red Commissary furnishes you with the 
attractive Stewart In-Fra-Red Cookery and delivers fresh 
sandwiches of choice ingredients made with the complete 
approval of your Board of Health. Attractive menu signs 
also furnished. 

THE NEW IDEA .... originated by Stewart In-Fra-Red, 
Inc., ... is in over 15,000 fountain and food service con- 
cerns in cities from coast to coast. Every Stewart In-Fra- 
Red Commissary is an established local business. You may 
consult your Chamber of Commerce, Dun and Bradstreet, 
and Better Business Bureau. 

Call or write for a free demonstration: 

Stewart In-Fra-Red Commissary 
360 SOUTH DUKELAND STREET 

BALTIMORE 23, MARYLAND 

CEnter 3-9110 
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another "PLUS" Service for you 

INVALID AND SICKROOM NEEDS 

LET US SHOW YOU HOW TO: 

I. Utilize floor space to more profitable use. 

2. Capitalize on present prescription traffic to build additional 
sales. 

3. Enhance your ethical appearance. 

4. Build a rental reputation for new increased business. (A customer 
makes 2 or more trips on a rental ... there are very few item 
sales that necessitate a return visit.) 

GET YOUR SHARE OF VOLUME AND PROFITS IN THIS FAST 
GROWING INVALID AND SICK ROOM NEEDS MARKET! 

SEE YOUR LOEWY SALES COUNSELOR FOR FULL 
DETAILS AND INFORMATION. 

LOEWY DRUG CO., INC. 
1120 NORTH CHESTER ST., BALTIMORE 13, MD. 

Dickens 2-3610 

Tell them you saw it in “The Maryland Pharmacist” 
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CONVENTION TIME 

At the T.AMP.A. pre-convention 

luncheon meeting held on June 3rd at 

the St. Charles Restaurant, Ed Kaber- 

nagel advised us of his conviction that 

T.A.M.P.A. would provide good enter- 

tainment for the coming convention. 

Providing entertainment for those 

who attend the Maryland Pharmaceuti- 

cal Association convention is T.A.M.P.A.’s 

primary objective and its greatest chal- 

lenge each year. The responsibility of 

providing this entertainment always be- 

longs to the Vice President who must 

plan a lively and entertaining program 

and with the help of his committee 

carry that plan through to its conclu- 

sion. While the success or failure of 

these programs is necessarily attributa- 

ble to the Vice President who is auto- 

matically chairman of convention enter- 

tainment, it is also true that this suc- 

cess or failure depends greatly on the 

efforts of all T.A.M.P.A. members who 

attend the convention. 

The success of the 1961 convention 

entertainment is in itself a tribute to 

the careful planning and hard work of 

Ed Kabernagel and his committee. They 

can feel justly proud of the success of 

their joint effort. Ed’s conviction was 

correct. 

NEWS ITEMS 

Congratulations are in order for Mr. 

and Mrs. Murray Bradley who are the 

proud parents of a baby girl (Jenny) 

born May 4, 1961. 

It’s good to see Jim Allen back with 

us. After getting out of the hospital, 

Jim took off for Florida and spent two 

weeks relaxing in Miami Beach acquir- 

ing a beautiful tan that gives him that 

millionaire sportsman look. 

We know Lou Rockman must feel 

gratified at the big turn out for this 

year’s Tuesday Club outing held on 

May 23rd. Lou was chairman of the 

affair which turned out to be one of 

the best. Many T.A.M.P.A. boys were 

there to help make it a success. 

T.A.M.P.A. members also showed up 

in good force at the delightful joint 

meeting of the RX and Wedgewood 
Clubs held on June 1st at the Turf 
Valley Country Club. 
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SODA FOUNTAINS & FOOD SERVICE EQUIPMENT 

AND SUPPLIES 

TAFT, WARREN & TAFT, Inc. 
ESTABLISHED 1909 

122-124 South Street © Baltimore 2, Md. 

Phone PLaza 2-2207 

Exclusive Distributors For 

BLACKMAN'S FRUITS & SYRUPS 

**“America’s Finest’’ 

“If it’s for your Soda Fountain—we have it’? 

Tell them you saw it in “The Maryland Pharmacist” 
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NO ONE 

Over Outgtows the Need for 

MILK 

GET THE BEST .... GET.... 

| 
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66 ° 

Headquarters for Over 55 Years Service To 
° e 998 HOOVEN LETTERS Baltimore Druggists 

ROBOTYPED LETTERS Trojans 
Guardians 

LYKA TYPED LETTERS Pambekins- Wat 
MONOCAST LETTERS Dr. West's, Toothbrushes 

D 
PRINTING OP EKCoEY ard Rubber’ Combs 
PHOTO-OFFSET PRINTING ple Here enunbey Combs 
MULTIGRAPHING Gonbastsionciee 
MIMEOGRAPHING wines Manicure inpiements 
MAILING Peale La ASU mplements 

Gillette, Gem, Razors and Blades 
eall Schick Blades and Razors 

MUlberry 5-3232, 33, 34 sp EEG a 
SAratoga 7-5172, 73 Kotex, Kleenex, Modess, Yes 

Tampax 
Doeskin Products 

D. Stuart Webb | otf Sees, 
ADVERTISING SERVICES, INC. Sheiks-Ramses 

306 N. GAY STREET Miller Drug Sundry Co. 
’ 105 W. Redwood Street Baltimore 2, Maryland Baltimore 1, Maryland 

GOOD REASONS 
Why You should Buy Your Pharmaceutical Needs from 

NATIONAL 
1 — Highest Quality 
2— Quick Service 

3 — Right Prices 

4 — No Freight Problems 

5— No Minimum Order Required 
(Greater Baltimore and Washington) 

6—Free Advice on Private Formulae 
Packaging and Labeling Problems 

7— 100% Support to Local and State 
Organizations 

8— WE WANT YOUR BUSINESS! 

Call Lou Rockman FO. 7-6416 Bernie Ulman VA. 3-9135 

NATIONAL PHARMACEUTICAL MFG. CO. 
Manufacturers of Fine Pharmaceuticals for over 42 years 

314 LIGHT STREET e Mulberry 5-4065 
BALTIMORE 2, MD. 

Tell them you saw it in “The Maryland Pharmacist” 
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= NEWS ITEMS <2 

FDA MAKES SEIZURE OF 6,000 TABLETS 

IN NATIONWIDE COUNTERFEIT 

DRUG DRIVE 

The Food and Drug Administration 

announced seizures of more than 6,000 

tablets as counterfeits of well-known 

drugs at four firms in three widely 

separated states. 

The actions, the latest in FDA’s con- 

tinuing drive to abolish the counterfeit 

drug racket, involve products at the 

following concerns: 

McKinney’s Apothecary, 542 Church 

St., Decatur, Ga. 

Crow’s Drug Store, Inc., 283 Clayton 

St., Athens, Ga. 

Yielding’s Pharmacy, 1358 West 54th 

St., Los Angeles, Calif. 

Accurate Wholesale Drug Corp., 818 

Milwaukee Ave., Chicago, Ill. 

A total of 3,430 imitation Dexedrine, 

Dexamyl]l and Diuril tablets were taken 

at McKinney’s Apothecary. The imita- 

tion Dexedrine and imitation Dexamyl 

tablets were contained in dispensing 

bottles bearing labeling indicating the 

tablets to be the legitimate ‘Smith, Kline 

and French products. The counterfeit 

Diuril tablets were contained in a bottle 

bearing the Merck, Sharpe and Dohme 

label for Diuril. 

At Crow’s Drug Store, 1,480 counter- 

feit Serpasil and Equanil tablets were 

found. Counterfeit Serpasil tablets were 

in two bottles, one bearing a Ciba Ser- 

pasil label and tthe other unlabeled. 

Counterfeit Equanil tablets were in an 

unlabeled bottle. 

Yielding’s Pharmacy had on hand 900 

Serpasil and Equanil tablets imprinted 

Ciba and 229 tablets with the Wyeth 

imprint, in bottles of manufacturers of 

the genuine articles — Ciba Pharma- 

ceutical Corp. and Wyeth Laboratories. 

A total of 500 counterfeit Meticorten 

tablets in a dispensing bottle bearing 

the Schering Corp. Meticorten 5 mg. 

tablet label was seized at Accurate 

Wholesale Drug Corp. 

FDA charged that the products 

violate the Federal Food, Drug and 

Cosmetic Act because counterfeit tablets 

have been substituted for the genuine 

articles, because the labels are false 

and misleading and because the tablets 

are imitations of other drugs and were | 

offered for sale under the names of the 

genuine drugs. 

The counterfeit drugs seized at Mc- 

Kinney’s Apothecary, Crow’s Drug Store 

and Yielding’s Pharmacy were shipped 

there by Palmer and Co., Houston, 

Texas, which is owned by William L. 

Palmer, Sr., and William L. Palmer, Jr. 

The Palmers were among eight men 

recently charged in United States Dis- 

trict Court in Newark, N.J., with con- 

spiring to violate the Food, Drug and 

Cosmetic Act by distributing counterfeit 

drugs. 

Talay Drug Co., 810 West Lake St., 

Chicago, Ill., shipped the counterfeit 

drugs to Accurate Wholesale Drug Corp. 

The goods in possession of McKin- 

ney’s, with the exception of counterfeit 

Diuril, were manufactured by General 

Pharmacal Co., Hoboken, N.J. That firm 

has been charged with counterfeiting 

drugs in New Jersey. The manufacturer 

of the counterfeit Diuril tablets has not 

been established. 

Commenting on the counterfeit cases, 

Commissioner of Food and Drug George 

P. Larrick again urged retail druggists 

to insist upon receiving drugs only in 

original, sealed, manufacturer’s pack- 

aging. 

“This is a bootleg operation easily 

detected by the retail pharmacist,” Mr. 

Larrick said. “The racket could not exist 

without the cooperation of unethical 

druggists.” 
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COME TO 

THE NINTH ANNUAL 

HOLIDAY AND GIFT SHOW 

of the 

BALTIMORE METROPOLITAN PHARMACEUTICAL 
ASSOCIATION 

EMERSON HOTEL BALLROOM 

Baltimore, Maryland 

AUGUST 20, 21, 22, 1961 

A COMPLETE NEW SHOW THIS YEAR 

AN ADVENTURE IN HOLIDAY BUYING 

RESERVE YOUR HOLIDAY AND GIFT BUYING 

FOR THE B.M.P.A. SHOW 

BUY UNDER THE SAME ROOF AT THE SAME TIME 

SAVE TIME—SAVE MONEY 

VALUABLE PRIZES FOR BUYERS THAT REGISTER 

Tell them you saw it in “The Maryland Pharmacist” 
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F.A. DAVIS & SONS, INC. 
MERCHANDISE YOUR CIGAR DEPARTMENT 

WITH THESE NATIONALLY KNOWN BRANDS 

CIGARS 

Anthony & Cleopatra Phillies Roi-Tan 

LaCorona Webster Florida Queen 

Bering Optimo John Ruskin 

Bock Royalist Lord Clinton 

PIPES 

Kaywoodie Yello-Bole Medico 

LIGHTERS 

Ronson Zippo Rogers 

FAMOUS SUNDRY LINES 

Timex Kodak Scripto Amity 

Telechron Polaroid Paper Mate Thermos 

Westclox Sylvania Parker Nylons 

EVAN'S Sundae Toppings and Syrups 

SCHRAFFT'S CANDY 

Ask about our "NEW DAY CIGAR STAND" plan 

119 SOUTH HOWARD STREET 

Baltimore 1, Maryland 

MU Iberry 5-8240 

Tell them you saw it in “The Maryland Pharmacist” 
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COOPERATIVE 

AND 

LOYAL 

D ruceists 

RETAILING 

~UNber 

COOPERATIVE 

© pPPorTUNITIES 

CALVERT DRUG COMPANY, INC. 

901 CURTAIN AVENUE 

BALTIMORE 18, MD. 

Incorporated 1901. 

MEMBER: FEDERAL WHOLESALE DRUGGISTS ASSOCIATION 
OF THE 

UNITED STATES AND CANADA. 
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Tell them you saw it in “The Maryland Pharmacist” 
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N.A.R.D. CONVENTION 

MAKE RESERVATIONS NOW 

Join the Maryland contingent. At- 

tend the National Association of Retail 

Druggists Convention, Miami Beach, 

Florida, October 1st through the Sine 

1961. See the N.A.R.D. Tour story in 

this issue of the Maryland Pharmacist. 

ALLEGANY-GARRETT COUNTY 

ASSOCIATION ELECT OFFICERS 

The Allegany-Garrett County Phar- 

maceutical Association elected officers 

for 1961-62 at their June meeting. 

The new officers are: Joseph Eshle- 

man, President; James Salmon, Vice 

President; Robert Svec, Sr., Secretary- 

Treasurer. 

Members of the Executive Committee 

are: Howard Cooper, Murray Allen, 

Myron Blough, Patrick Daugherty and 

Linn Sheetz. Lester R. Martin. was 

elected Honorary President. 

SPOTLIGHT 

PRODUCT OF 

THE MONTH 

Lucky Strike Cigareties 

Featured in all BMPA Stores 

Dial 123 Live Radio 

WORLD'S FINEST SALTED NUTS 

Fresh From Our 

The leading drug store owners in your state will tell you the 

Double Kay Nut Shop is producing more sales and profits than 

any item in the drug store occupying similar space. 

IF 
a Nut Shop for you. 

you have a clean, first-class drug store, let us reserve 

THE KELLING NUT CO. 

2800 W. Belmont Ave. Chicago 18, Illinois 

nnn 
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Caribbean Calling... 

Eleven Regal Days following the 
NARD Miami Beach Convention, Octo- 
ber 6, 196l—only $428.00 plus tax, 
including Jet Air Transportation. 

Jet transportation throughout from 
Friendship Airport, luxurious hotel ac- 
commodations, including Modified 
American Plan arrangements in Jamai- 
ca and Haiti, Night Club Tours and 
never-to-be-forgotten sightseeing in 
the Caribbean. American Express 
meets you on arrival and departure. 

The third annual Post NARD Convention Tour will take place immediately following the 
NARD Convention in Miami Beach, Florida, October |!-October 6. Special reservations are being 
held aboard Northeast Airlines 880 Jet from Friendship, September 29th, 1961. Visits will be 
made after the Convention to the new Arawak Hotel on the north shore of Jamaica, to the 
Riviera Hotel in Haiti and to the fabulous San Juan Intercontinental in San Juan, Puerto Rico. 
Enough time is allowed in each island with your friends, to take advantage of all the recrea- 
tional facilities of resort hotels or to enjoy the exotic displays of beautiful, tropical scenery. 
Sightseeing trips have been planned to include quaint buildings of 2'% centuries old where 
Bluebeard and his pirates ruled the roost; and a wealth of extras. 

Shopping? You have never seen bargains like those in the duty-free Caribbean. Come— 
enjoy the West Indies, a comfortable 72° in October, 1961. Reservations are limited and de- 
posits are now being accepted. 

nies sacle nat aie . 

COST PER PERSON—(2 persons per twin bedroom) 10 nights Land Arrangements, including 
breakfast and dinner in Jamaica and Haiti, transfers and sightseeing. 

$428.00 
PINST TORE elses. ee aes hoa ots, 9 iar, deine aac Rees 6.60 

COTA rr ces Pee ee ce raweetstn 61 9434.60 
(Se nse a 

ee ee a eee ee se 

FOR Arkell Mr. Warren W. Guerke 
American Express Company 

TO RESERVE SPACE 213 North Charles Street 
BP > Baltimore 1, Maryland 

Please: make isa. iuletye Sip sees reservations for MAIL THIS COUPON 
TODAY 

_—_ 

JOIN YOUR FRIENDS 
IN 

THE CARIBBEAN 

the Post NARD Convention Tour to the Caribbean. 
Please send more information, including colorful 
brochure. | understand | am under no obligation. 

MyiNametwa. Aose. apenarers. ebondhate laehatate! Pa veWsist bes so ohe shee 

My BAddress a OS ty rag eee ge tee Sa ae 

Phone No. sh sYeliciel 6) 0: o:8¥ el st aisketbeuorsiol er thsvehe los sretetn irate’ trate 
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Baltimore Metropolitan Pharmaceutical Association 
OFFICERS 1961 

Honorary President—CHARLES J. NEUN 

President—SAM A. GOLDSTEIN 

First Vice President—JEROME J. CERMAK 

Second Vice President—AARON M. LIBOWITZ 

Third Vice President—JOHN F. NEUTZE 

Fourth Vice President—IRVING I. COHEN 

Secretary—JOSEPH COHEN 

Secretary Emeritus—MELVILLE STRASBURGER 

Treasurer—CHARLES E. SPIGELMIRE 

Treasurer Emeritus—FRANK L. BLACK 

EXECUTIVE COMMITTEE 

Chairman—GREGORY W. A. LEYKO 

MARION R. CHODNICKI JACOB L. RICHMAN 

JOSEPH U. DORSCH JEROME A. STIFFMAN 

DONALD O. FEDDER MYER STOLER 

WILLIAM Y. KITCHIN A, FRANK TURNER 

FRANCIS S. BALASSONE, Ex-Officio 

PRESIDENT'S MESSAGE 

BALTIMORE METROPOLITAN PHARMACEUTICAL ASSOCIATION 

Dear Fellow Pharmacists: 

It was indeed a pleasure to meet and greet so many members of the Balti- 

more Metropolitan Pharmaceutical Association at the Maryland Pharmaceutical 

Association Convention in Atlantic City. 

For all those who attended, I am sure that they were greatly benefitted by 

the fruitful meetings. The programs were well planned as far as constructive in- 

formation on current topics is concerned. The presentations by Panelist William 

E. Woods, on “Generic Equivalents”, and Simon Solomon’s outstanding report on 

Fair Trade was very impressive. 

The Medical Care Committee of the Baltimore Metropolitan Pharmaceutical 

Association met with Baltimore City Health Department representatives and 

plans are being formulated which I believe will be of mutual benefit to everyone 

concerned. The “Medical Care For The Aged” program, the “Medical Care 

Formulary”, as well as an increase in the Pharmacist’s fee, due to the increased 

cost of operation, were discussed. We are to meet again in the very near future. 

Again I want to remind you that the new Pharmacy Laws are now fully in 

effect! Be sure to keep your Newsletter bearing the Pharmacy Laws and read it 

over again to be fully acquainted with them! 

A cordial invitation is extended to the Pharmacists of Maryland to attend 

the Baltimore Metropolitan Pharmaceutical Association Christmas Holiday and 

Gift Show at the Emerson Hotel on August 20, 21, 22. This show is a project of 

the Association to give you the opportunity of buying your Christmas holiday 

merchandise and gifts through a jobber of your choice without having to in- 

convenience yourself with distant traveling. 

Our membership now stands at 94%. For those who have not as yet paid theil 

dues for 1961, please do so! We hope for 100% membership! 

Wishing each and everyone a most pleasant summer, I am 

Cordially yours, 

SAM A. GOLDSTEIN 

President 
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Merck Promotion BUILDS SALES 4 WAYS 
aaa." Fruit-Fresh’ 

‘ (ASCORBIC ACID MIXTURE) 

Fresh’ 1. PUBLICITY for Fruit-Fresh hits news- Protects Flaenr 4 x ‘ 

See ; papers, magazines and radio. 
Pasmets FOR PORE 3 

2. NATIONAL ADVERTISING to home econ- 

omists gets Fruit-Fresh used in cook- 

ingclasses for freezing, canning, 

preparation of fresh-cut fruits. 

= SAMPLING by major freezer con- 

tainer manufacturers gets home- 

makers started on Fruit-Fresh. 

4. SALES AIDS FOR YOU includeleaf- 
lets, mats and other materials. 

Ask your Merck Wholesaler. 

A teionccen ton coubbtbntsiiic 

ae consumer products, prescription chemicals 

and narcotics —CALL YOUR MERCK WHOLESALER 

CONSUMER PRODUCTS DEPT. 

MERCK & CO., INC. - RAHWAY, NEW JERSEY 

MERCK Wholesalers In Your Area Are: 

DELAWARE MARYLAND 

Smith, Kline & French, Ine. Calvert Drug Co. Baltimore 18 

De inston an) NOEL The Henry B. Gilpin Co. Baltimore 3 

DISTRICT OF COLUMBIA Loewy Drug Co., Inc. Baltimore 13 

District Wholesale Muth Brothers & Co. Baltimore 3 
Drug Co. Washington | 

The Henry B. Gilpin Co. Washington 3 

The Washington Wholesale PENNSYLVANIA 

Drug Exchange Washington 2 Lancaster Drug Co. Lancaster 

Tell them you saw it in “The Maryland Pharmacist” 
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PRINCE GEORGES-MONTGOMERY 

COUNTY INSTALLATION 

The Prince Georges-Montgomery 

County Pharmaceutical Association 

held its annual Installation Dinner- 

Dance at the Indian Springs Country 

Club on May 24th. 

Dancing and entertainment followed 

the installation formalities. Ellis Gadol, 

Four Corners pharmacist, was pre- 

sented a plaque as the Man of the 

Year for his loyal devotion to Phar- 

macy. 

The new officers for 1961-62 are: W. 

Les Brunnett, President; Robert Sinker, 

lst Vice President; Melvin Sollod, 2nd 

Vice President; Dominic Vicino, 3rd 

Vice President; Gerald Dechter, 4th 

Vice President; Paul Fenton, Jr., Sec- 

retary; and Fred Sullivan, Treasurer. 

Elected to the Executive Committee 
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Thomas & Thompson Co. 
OWNERS & DISTRIBUTORS OF 

P MC Powder 

Liqualor Ointment 

Rid-ltch For Athlete's Foot 

Now Available at your Jobber 4 

Rid-Itch FREE GOODS OFFER | | 

| Bottle FREE with purchase of 
5 Bottles for a | 

are: Herman Taetle, N. W. Chandler, 

Morris Yaffe, James A. I. Parker, BIG 441/2% PROFIT 
Nicholas Toronto, A. Lester Batie, S. 

Gree nb erg an d Mor ton Ss Cc hn aper. SE EEX EX EXE EEE EX EXER EXER EEE EERIE 3o oS oe 0% Oo 

McDOWELL, PYLE & CO., INC. 
(Est. 1892) 

Exclusive Distributor of 

e 

SoS C min 
CZ: 

Cam eae 
~ 

“THE CANDY OF EXCELLENCE” 

NATIONALLY ADVERTISED 

LExington 9-4987, 9-4988, 9-4989 

221-23 W. PRATT ST. BALTIMORE 1, MD. 
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agers and young adults 
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EXCISE TAX INQUIRIES 

During recent months the Maryland 

Pharmaceutical Association has received 

inquiries regarding the collection, re- 

cording and checking of Federal Excise 

Taxes. 

Legal Counsel was asked to obtain as 

much information as possible to help 

the members of the Association under- 

stand more clearly procedures being fol- 

lowed by the government. 

We are printing Mr. Melnicove’s letter 

for your convenience: 

LAW OFFICES 

NEEDLE & MELNICOVE 

111 NORTH CHARLES STREET 

BALTIMORE |, MD. 

Dr. Joseph Cohen 

Executive Secretary 

Maryland Pharmaceutical Association 

Kelly Memorial Building 

Baltimore 1, Maryland 

Dear Dr. Cohen: 

We have your letter of June 9, 1961 

outlining the present policy of the 

United States Internal Revenue Service 

with regard to checking retail pharma- 

cies’ records as they relate to excise 

taxes. 

You pose three questions which we 

categorically reply to herewith: 

1. As to the suggested method of 

collecting excise taxes, the pharma- 

cist should have on his cash register 

a separate key to record amounts col- 

lected for excise taxes. Also, on his 

daily resume there should be a sepa- 

rate column indicating the amount of 

money collected that day for excise 

taxes. 

2. Regarding permanent records 

that should be maintained by the 

pharmacist; as suggested by the In- 

ternal Revenue Service it would be 

advisable that cash register tapes be 

kept for a period of at least six 

The MARYLAND PHARMACIST June, 1961 

months, and permanent books indi- 

cating amounts collected for excise 

taxes should be retained for at least 

five years. In any case, any and all 

records which would substantiate the 

amounts reported on said return 

should be kept for a period of five 

years. 

3. As to the method of determining 

excise taxes due, when records are 

not available, the Internal Revenue 

Service uses a formula based on the 

amount of taxable goods purchased 

by the pharmacist and the amount of 

taxes which should have been col. 

lected, if these goods were sold. The 

Internal Revenue Service takes inte 

consideration such factors as break- 

age, pilferage, and related items in 

arriving at this formula. I might add 

at this point in answering these ques- 

tions that once the Government de- 

cides an amount due as additional ex- 

cise taxes, this figure, if not acceptec 

by the pharmacist, must be affirma- 

tively shown to be inaccurate. It i} 

almost an impossible burden becaus¢ 

the pharmacist has no records witt 

which to challenge the findings of the 

Internal Revenue Service. 

The most important item stressed bj 

the Internal Revenue Service was the 

fact that all pharmacists should have ¢ 

competent bookkeeper or, preferably, ar 

accountant to assist them in the prepa: 

ration and maintenance of these rec: 

ords. If the books are properly kept an¢ 

the pharmacists checked by the Gov: 

ernment, the fact that he kept goot 

records will weigh heavily in his favo; 

in the event of a dispute. 

Should there be any other pressin 

inquiries concerning this matter, i 

would be appreciated if you would le 

me hear from you direct, rather thal 

from the constituent members of th 

Association. 

Sincerely yours, 

BERNARD S. MELNICOVE 
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Te 
Lpurvough Torax 

MANUFACTURING CO. 

123 MARKET PLACE 

BALTIMORE 2, MD. 

go together 
Delicious Austin varieties 

just naturally go-with 

all fountain drinks ... 

to increase your unit sale, 

Boosts your volume, too, 

because Austin quality 

4 means faster turnover, 

repeat business, more profit 

Peanut Butter Sandwiches 
Cookies & Snack Varieties 

bor TBS 
Balfo, 3, Red. 

Tell them you saw it in “The Maryland Pharmacist” 
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FRONT COVER 

A pharmacy exhibit at the annual 

meetings of Medical and Chirurgical 

Faculty of Maryland, April 26-28, and 

Maryland Dental Association, May 8- 

10, was planned and co-sponsored by 

the Maryland and Baltimore Metropli- 

tan pharmaceutical associations under 

their combined professional relations 

committees, headed by Stephen J. 

Provenza. Committee members manned 

the exhibit. 

NEW MERCK MANUAL 

More than 100 authorities in the 

various fields of medicine have con- 

tributed to the tenth edition of The 

Merck Manual, which will be published 

in June. 

A feature of the new edition is the 

grouping of several hundred carefully 

selected prescriptions, imcluding the 

most recent medicinal advances, into ¢ 

single chapter. In previous editions 

prescriptions were divided among thy 

main sections of the manual. Now the} 

have been combined with nine specia 

therapy chapters into a single section 

categorized according to clinical indi 

cations and mode of action. 

The new 1900-page Merck Manua 

contains 384 chapters on the diagnosi 

and treatment of diseases. Chapters ar 

grouped into 21 main sections, eacl 

covering a specific field of practice. Ove 

20 completely new subjects and addi 

tional tables and original illustration 

bring the latest medical developument 

to the new Merck Manual. All main set 

tions are thumb-indexed. 

Coverage in the tenth edition ha 

been broadened to include a wide variet 

of disorders, such as disturbances 1 

i 
mS, 

Jusects -- 

EXTERMINATOR CO. 3 
Since 

“Wise pRovectio™ 
Always Dependable | 

TFenmites -- Rodents 

1860 

Tell them you saw it in “The Maryland Pharmacist” 
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Protecting your customers’ health is your 
duty. Sweetheart Sanitary Wrapped Drink- 
ing Straws afford’ this necessary protec- 
tion and your customers will show their ap- 
preciation through increased patronization. 
No extra charge for your "Personalized" 
advertising imprinted on wrappers. 

If Your Wholesaler Can’t Supply You, 
Write or Phone: 

‘a MARYLAND PAPER PRODUCTS COMPANY 
1100 South Eutaw Street - - += + Baltimore, Md. 

pleasers 
a la Lance! 

More people prefer and buy tasty Lance snacks than 
any other brand. And no wonder... they’re always fresh SS 

and there’s a wide variety to choose from. Charlotte, 
Please your crowd. Display Lance. North Carolina 

Tell them you saw it in “The Maryland Pharmacist” 
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inorganic metabolism, dental and oral 

developmental defects, the malabsorp- 

tion syndrome, group A streptococcal 

infections, toxoplasmosis, pulmonary 

granulomatoses, and genetic metabolic 

anomalies. 

Other new, revised or updated ma- 

terial covers care of normal newborns 

and preschool children; antihistaminic, 

thrombolytic, diuretic and psychophar- 

macologic therapy; the dermatitides; 

resuscitation methods; tubeless gastric 

analysis; rheumatoid arthritis tests; 

recognition of tumor cells in body 

fluids; diagnostic use of radioisotopes, 

and many other topics. 

The Merck Manual, Tenth Edition, is 

printed in handbook size on strong 

Bible paper with a dark blue, gold- 

stamped, durable Fabrikoid binding. All 

copies are thumb-indexed. Published as 

part of a program of service to the 

medical and allied professions, the vol- 

ume is priced at $7.50 for the Regular 

Edition. A De Luxe Edition with gold- 

edged pages is also available at $9.75. 

Other publications in the program are 

The Merck Index and The Merck Vet- 

erinary Manual. 

Physicians and members of allied 

professions may order directly from 

Merck & Co., Inc., Publications Depart- 

ment, Rahway, New Jersey. 

ALLEGANY COUNTY TEST AREA 

FOR SABIN VACCINE 

Twenty-five members of the Allegany 

County Pharmaceutical Society volun- 

teered their time and services in a 

community-wide mass innoculation of 

the Sabin-type Oral Polio Vaccine. 

The pharmacists, under the direction 

of Linn Sheetz, Eugene Judy and Wil- 

liam Sullivan cooperated with Wyeth 

Laboratories and the County Medical 

and Nurses Societies to make the mass 

innoculation. 

The innoculations took place in 

Cumberland June 2nd and 3rd. The 

pharmaceutical society further sup- 

ported the program by placing a large 

paid announcement in the Cumberland 

paper. 
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A VALUABLE BUSINESS ASSET! 



Seaklesl_ 
TRADE MARK 

ICE CREAM 

Brought Him in.. 

It happens all the time. A customer sees your Sealtest 
sign. Comes in. Buys a pint or half-gallon of Sealtest 
Ice Cream — then, notices and buys all sorts of other 
things. 

This happens because people look for Sealtest. They 
perfer the quality. They remember local and national 
advertising. And, they just have to try the latest 
special flavor. 

It can happen for you, too — the way Sealtest Ice 
Cream builds traffic and boosts profits . . . for many 
departments. So, sell and display Sealtest for fountain 
and carry-out customers. You’ll find that it’s good busi- 
ness in many ways. 

* * * * * 

And be sure to Feature this Special Flavor Calcd 

OLD FASHIONED PEACH ee ai 
for your Fountain and Take-Home Customers! 
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SCHRAFFTS 
CHOCO LAT ES 

Feature the candy that creates quick 

turnover and repeat business. Profit by 

the ever-growing demand for Schrafft's 

—recognized by candy-lovers every- 
where as supreme in quality and flavor. 

It pays to promote Schrafft’s Chocolates! 

Distributed By 

ALLEN, SON & CO., INC. 

Phone CEnter 3-1300 

25 South Warwick Avenue 

Baltimore 23, Md. 

re 

TS ee 

NEW! Easy 
to sell 

NOW'T 

PEPSI 
NO-DEPOSIT 
NO-RETURN 
HALF-QUARTS! 

CHECK WITH YOUR DRIVER- 

Pepsi is also available in SALESMAN OR PHONE 
cartons of six 12-oz. bottles LE. 9.7171 
and the large family size. 
Returnable Bottles. 
aah Saye Bottled by PEPSI-COLA Bottling Co. of Baltimore 

eas eae Under appointment from Pepsi-Cola Co., N.Y., N.Y. 

Tell them you saw it in “The Maryland Pharmacist” 
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The TIP... TOBACCO and TASTE 

your customers want...in the 

new, smart, small cigar! 

@ Flexible TIP on each cigar—for cool, 

comfortable smoking enjoyment! 

@ TOBACCOS...carefully chosen, carefully blended 

for air-light smoking pleasure! 

@ A TASTE that's smooth and satisfying every time! 

MURIEL Air- Tips 
It's the light cigar THAT KEEPS a cool head! 

Daniel Loughran Company, Inc. 

DISTRIBUTORS 

Baltimore — Hagerstown — Washington 
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Elsie believes a cash register 

is something more than a 

mere ornament. She does her 

level best to make it give 

forth pleasant ringing sounds 

wherever Borden’s [ce Cream 

is sold. 

__. pgp 
ICE CREAM 

ORleans 5-0171 



restoring 

id stabilizing 

he intestinal 

flora 

CTINEX 
Mixed culture of Lactobacillus acidophilus and bulgaricus with metabolic enzymes naturally produced. 

TABLETS & GRANULES 
For gastrointestinal disturbances, 

12¢3 

diarrhea (antibiotic induced and others), 

fever blisters and canker sores of herpetic 

origin. 

Usual dosage for adults and children: 

Four tablets or one packet of granules chewed 

and swallowed four times a day. 

Supplied: Tablets in bottles of fifty—Granules in 

boxes of twelve one gram packets. 

‘ (1) Siver, Robert H.: Current Medical Digest, Vol. XXI, No. 9, Septem- 

ber 1954. (2) McGivney, John: Texas State Journal of Medicine, Vol. 51, 

ay F No. 1, January 1955. (3) Frykman, Howard M.: Minnesota Medicine, 

’ : Vol. 38, No. 1, January 1955. (4) Weekes, D. J.: N. ¥. State Journal of 

reac Medicine, Vol. 58, No. 16, August 1958. 

» © 5 

HYNSON, WESTCOTT & DUNNING, INC. 
Baltimore, Md. 



| The Old and The New 

| Hendlers good 

| old-fashioned 

| ice cream-—— 

made with 

modern methods— 

distinguishes 

it as 

the very best 

ice cream 

in town. 

First name in ice cream for over a half-century 



A Cordial Invitation Is Extended 

TO ALL MARYLAND PHARMACY 

To Visit The 

BALTIMORE METROPOLITAN PHARMACEUTICAL 
ASSOCIATION 

HOLIDAY AND GIFT SHOW 

EMERSON HOTEL BALLROOM 
Baltimore, Maryland 

Sunday—Monday—Tuesday 

AUGUST 20, 21, 22, 1961 
HOURS 

Sunday—2:00 P.M. to 11:00 P.M. 
Monday and Tuesday—5:00 P.M. to 11:00 P.M. 

MARK Your Calendar 

ANTICIPATE Your Fall Holiday Gift Needs 

BUY At the B.M.P.A. Show 

SAVE TIME—SAVE MONEY—SAVES TRAVEL 

+, *, PaP M8 MPO POO OO SOSH SF SO SF HOF SF OF OF 99 29 OF OO SF 99 OO OOF OF OF 09 O06 Oo 

the Maryland Pharmacist 
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America’s Fastest Growing 

Sun Tan Lotion 

NOXZEMA CHEMICAL COMPANY 
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* New Product Announcement 

a significant 
achievement 1n 

corticosteroid research 

| {HAIDRONE: 
(paramethasone-acetate, Lilly) 

A sculapius 

Haldrone is a potent synthetic corticosteroid with marked anti- 

inflammatory activity. In steroid-responsive conditions, it pro- 

vides predictable anti-inflammatory effects with a minimum of 

untoward reactions. Gratifying response has been observed in 

patients transferred from other corticosteroids to Haldrone. 

There is relatively little adverse effect on electrolyte metab- 

olism. With Haldrone, sodium retention is unlikely, psychic 

effects are minimal, and there appears to be freedom from 

muscle weakness and cramping. 

Although the incidence of significant side-effects is low, the 

usual contraindications to corticosteroid therapy apply to 

Haldrone. 

Supplied in bottles Tablets Haldrone, 1 mg., Yellow (scored) 
of 30, 100, and 500 | Tablets Haldrone, 2 mg., Orange (scored) 

EL! LILLY AND COMPANY « INDIANAPOLIS 6, INDIANA, U.S.A. 
140047 
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ITCHING FOR MORE SUMMER SALES? 
® In past years, pharmacists everywhere 

have discovered that CALADRYL is not only an 
effective formula for relief of itching... it 

Calamine and Benadry]® Hydrochloride* Lotion and Cream is also a potent one for increasing summer 

sales. The reason? CALADRYL combines valuable antipruritic and antihistaminic actions to 
soothe distress of prickly heat, insect bites, hives, mild sunburn, and other skin irritations 
prevalent in warm weather. To make those extra sales this summer, feature and recom- 
mend CALADRYL. Stock up today...and see your Parke-Davis representative for details 
of an attractive new merchandising unit designed to spark - 
impulse sales of this popular product. *Benadryl Hydro- PARKE-DAVIS 
chloride (diphenhydramine hydrochloride, Parke-Davis) 

PARKE, DAVIS & COMPANY, Detroit 32, Michigan 

65561 
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--- Editorial ... 

THE CONVENTION 

The 79th Annual Convention of the 

Maryland Pharmaceutical Association 

was held at the Shelburne Hotel in 

Atlantic City, New Jersey, July 3-6. 

This was the third Convention in 

succession held at the luxury Shelburne. 

Those who attended the Convention 

will fully agree the time was well spent. 

The attendance was disappointing how- 

ever. 

In planning the Convention, the 
Committee felt a holiday convention 

would be an innovation and worth try- 

ing. It turned out however that many 

“regulars” who attended Conventions 

were reluctant to leave their business 

during a holiday. There were other 

reasons: Regular vacation plans inter- 

fered and others intimated they were 

tired of the seashore. 

Several years ago a plan was proposed 

to alternate the Convention between the 

seashore and the mountains. It was felt 

that in doing this, the greatest number 

of those attending M.P.A. Conventions 

would be happy at least every other 

year depending on whether the seashore 

or the mountains was preferred. This is 

aot to intimate that all have a prefer- 

ance. There is a hard core of members 

who will go anywhere the Convention 

is held. 

For those who are interested in sta- 

tistics: 371 attended the 1961 Conven- 

tion in comparison to 402 for 1960. This 

figure includes 90 pharmacists and their 

families out of an estimated total of 

1500 pharmacists in Maryland. Draw 

your own professional conclusions. The 

balance consisted of members of the 

Travelers and Ladies Auxiliaries and 

friends of the combined members. New 

faces were noted. We sincerely hope 

they will continue to attend. 

It is regrettable to note pharma- 

ceutical manufacturers and the drug 

manufacturing industry as a whole are 

so poorly represented at our State Con- 

vention. There has been a steady de- 

cline over the past few years to the 

point that representation is practically 

nil. This is a sad observation especially 

when good attendance at other pro- 

fessional meetings is noted. It seems 

that problems should bring us closer. 

As far as Pharmacy is concerned, this 

is not true. 

It should also be noted the chain drug 

stores of Maryland are conspicuous by 

their absence at State meetings. We 

realize of course the chains have their 

own organizations. But since they 

operate under Maryland laws, and chain 

and independent alike are confronted 

with mutual problems, it seems to me 

much could be gained by both in shar- 

ing views in the face of competitive 

adversity affecting retail pharmacy as 

a whole. 

In every respect, other than attend- 

ance, the Convention was an outstand- 

ing success. The accommodations, fooc 

and entertainment were excellent. Al 

were in a gala holiday mood. 

The speaking program was timely 

The highlight was a panel presentatior 

and discussion on Medical Care ant 

Welfare Programs. Each phase wai 

aptly covered by expert speakers wel 

versed in their respective fields cover: 

ing the subject. The full text of thi 

presentation will be reported in thi 

Proceedings Number of the Marylant 

Pharmacist to be published at a late 

date. 

Our own Si Solomon gave an excellen 

report on Fair Trade; and Philip Jehl 

of the N.A.R.D. gave a detailed talk o1 

the new Fair Competitive Practices Bil 

now before Congress. 

Committee reports, the Board 0o 

Pharmacy and School of Pharmacy re 

ports were interesting and informativ 
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effort on the part of the committees 
uS well as the efficiency of the Board 
of Pharmacy and the College of Phar- Thomas & Thompson Co. 
nacy. All reports will be included in 
she Proceedings Maryland Pharmacist. 
Again, you are urged to attend meet- 

ngs for your own self preservation. The P MC Powder 
962 Convention of the Maryland Phar- ° 

naceutical Asosciation will be held at Liqualor Ointment 
salen Hall, June 255 20,821 oO Ol 

® nd yours are cordially invited to Rid-ltch For Athlete's Foot 
ttend. 

OWNERS & DISTRIBUTORS OF 

! 
Now Available at your Jobber 

| JOIN YOUR 
ASSOCIATION Rid-ltch FREE GOODS OFFER 

LOCAL, STATE, NATIONAL | Bottle FREE with purchase of 
5 Bottles for a 

" smenctH [BIG 441/2% PROFIT 
50 050 30 oe 00 020 o%e oFe o%e 0% 0% 18s o%e 0% se ake cle etes%ec%ea%eaoaksc®s t, 2 0 0 
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Saar fe 

McDOWELL, PYLE & CO., INC. 
(Est. 1892) 

Exclusive Distributor of 

a ee) 
H Pace & SHAWHY 

“THE CANDY OF EXCELLENCE” 

NATIONALLY ADVERTISED 

LExington 9-4987, 9-4988, 9-4989 

221-23 W. PRATT ST. BALTIMORE 1, MD. 



714 3 The MARYLAND PHARMACIST July, 1961 

PRESIDENT’S MESSAGE 

Dear Fellow Pharmacist: 

This message affords me an opportunity to thank you, the members of the 

Maryland Pharmaceutical Association, for honoring me by selecting me as your 

President. 

I approach the coming year cognizant of the many problems confronting 

pharmacists both on a local and national level. I cannot recall a period in oul 

history when the problems of our profession have been so fundamental and when 

the bulk of the practitioners of pharmacy were so apparently indifferent and 

apathetic to these problems. 

Let us examine some of the problems that are existent within our own state 

We find that those who are outside of our profession seek to acquire pharmacy 

permits when at the same time there are those within our profession who do no 

appreciate the value of their pharmaceutical birthright. What we have must bt 

valuable, otherwise the discount operators, the super markets and the closed-doo! 

operations would not covet drug and prescription departments. 

Retail pharmacy distribution has been and is undergoing tremendous chang 

since World War II. The change will probably continue for some time. Ther 

will be much opportunity for enterprising pharmacists and this need not be a 

the expense of the profession of pharmacy. 

It is not enough that we are beset by these external problems, but we hav 

internal conflict. Evidences of this were present at our convention in Atlanti 

City. Those of us that have been close to our Association have known of thes 

problems for some time, and we also know that we cannot present a solid fron 

as long as we have these internal conflicts. Differences of opinion are desirabl 

when they are constructive. They are fundamental to the democratic operation ¢ 

an organization. But where these differences become irreconcilable and when th 

pharmacy profession is subordinated to personal interest, they cause a deteriora 

tion and a weakening of our efforts to build a strong pharmacy. 

One of the important objectives of this administration will be to find grounc 

to resolve these internal differences. 

Maryland pharmacy legislation has made tremendous progress in recel 

years. It has pioneered in many areas and we can be proud of our record. W 

cannot rest on our laurels however, but must seek additional legislation whe! 

needed. 

There are many pharmacists that have remained outside of our Associatio} 

the employee pharmacists, the manufacturers and some of the retailers. It wou 

seem to me that these pharmacists would seek membership, if for no oth 

reason than to participate actively in their profession. Ways and means W 

have to be found to convince these people that membership in their state pharm) 

ceutical association is a professional asset. 

It cannot be expected that all of the problems of pharmacy can be resolv 

during this year. Nothing is guaranteed not even life itself. I promise that 

sincere and wholehearted effort will be made to protect and improve the interes 

of you and the profession. I solicit your understanding help. 

Sincerely, 

NORMAN J. LEVIN, 

President 
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WHY WORRY 
ABOUT CIGARETTE PROBLEMS? 

LET A. CHERNEY & SONS SHOW YOU 
HOW TO MAKE 100% PROFIT ON 

CIGARETTE SALES 

THRU VENDING 

NO Pilferage 

NO Matches 

NO Shrinkage 

NO Licenses 

NO Sales Tax 

CHERNEY WILL ASSUME THESE 
WORRIES FOR YOU 

7-485] CALL: S. CHERNEY—SA } Erie 

Cigarette & Candy Vending Division 

A. CHERNEY & SONS 
1012 W. BALTIMORE STREET 
BALTIMORE 23, MARYLAND 

Tell them you saw it in “The Maryland Pharmacist” 



716 The MARYLAND PHARMACIST July, 1961 

2, ©, ©. .% ©. © © © © vO OO © 9. oO. oo. , 0. 6M 1%. 5%e Me 0% 00 500 070 078 010 OO OO OO OOO %. ©, 0. OO. OO. O. GG. 6%, 6M, 6% 4%, 69, 

0 aFe oe oe 050 oe ofe oe of0 050 a5e 050 020 450 020 050 50 050 120 
050 09 0.0 9,9 0,0 040 Hao He Hee Mae at M8 0 O09 Meh aU ra? % 0% 158 950 050 #0 10 00 0,0 10 90 00 0,9 0,9 09,9 0 

The TIP... TOBACCO and TASTE 

your customers want...in the 

new, smart, small cigar! 

@ Flexible TIP on each cigar—for cool, 

comfortable smoking enjoyment! 

@ TOBACCOS...carefully chosen, carefully blended 

for air-light smoking pleasure! 

@ A TASTE that's smooth and satisfying every time! 

MURIEL Air- Tips 
It's the light cigar THAT KEEPS a cool head! 

Daniel Loughran Company, Inc. 

DISTRIBUTORS 

Baltimore — Hagerstown — Washington 

LL ARR RR RCC DCCC EOC XTX EX EXE EEX EEX EX EXE TX OX CI 
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Tell them you saw it in “The Maryland Pharmacist” 
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MORE YEARS OF SERVICE : 
# = SERVING THE PHARMACIST LONGER THAN ANY 

OTHER DRUG WHOLESALER— 
124 YEARS OF CONTINUED SERVICE 

ESTABLISHED 1837 

MORE HOURS OF SERVICE : 
SERVICE 7 DAYS A WEEK—24 HOURS A DAY— 

ON WEEKENDS OR AFTER 5 P.M. DAILY PLACE 

YOUR ORDER WITH OUR ELECTRONIC SECRETARY 

PLaza 2-0480 

MUTH BROTHERS & CO. 

Tell them you saw it in “The Maryland Pharmacist” 
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---Kair Trade News... 

OHIO ACT UPHELD prohibits them from selling J. B. Wil- 

: e liams Company, Inc. products below fair 
Ohio’s embattled Fair Trade Act 

which has been the center of legal 

controversy since its passage in 1959 

was held constitutional by a state court 

of appeals. 

The Ohio Eighth District Court of 

Appeals upset an earlier opinion by the 

Court of Common Pleas for Cuyahoga 

(Cleveland) County, which held that the 

statute represented an unwarranted 

delegation of authority by the state 

legislature to private persons. 

The appeal was brought by The 

Upjohn Company and Eli Lilly and 

Company, who had been defendants in 

the lower court. The original suit was 

brought by Hudson Distributors, Inc. 

The present law replaces an earlier 

statute passed in 1936 and declared 

unconstitutional in 1958. The appeals 

bench, in a 2 to 1 decision, pointed out 

that the new Act was approved by an 

overwhelming majority of both houses 

of the legislature following a guberna- 

torial veto. 

“We must conclude,’ the court said, 

“that the Act was passed within the 

constitutional powers of the legislature 

of Ohio, and that its provisions violate 

no constitutional rights of the plaintiff 

or any others in a like situation.” 

Hudson is an operator of retail stores, 

selling pharmaceuticals as well as other 

products. Upjohn and Lilly, in cross- 

petitions, charged Hudson with selling 

their products at cut-rate prices “in 

total disregard of the Fair Trade Act.” 

J. B. WILLIAMS VS DART 

J.B. Williams Company, Inc. has also 

obtained an injunction against Dart 

Drug Corporation in Maryland which 

trade prices. 

G-E-M INJUNCTION 

A temporary fair trade injunction 

against G.E.M., Inc. in Hyattsville, Md., 

has been granted to Abbott Laboratories 

in the United States District Court fot 

the District of Maryland. 

Issued on July 7, the injunction re- 

strains G.E.M. from further violations 

of the Maryland Fair Trade Law. The 

firm had been charged with selling anc 

advertising Abbott products in Hyatts: 

ville at less than fair trade prices. 

Now! dependable 

Resinol also in 

Greaseless form 
FOR years, Mr. Druggist, you have 

known Resinol in the familiar 
white opal jar. You have stocked and | 
sold this ointment (containing many 
fine ingredients in lanolin) confident 
of its quick relief for itching, burning 
skin irritation. 

NOW, by popular demand we have 
added another product—RESINOL 
GREASELESS. It contains the same 
fine Resinol medicants, combined in a 
greaseless, stainless washable base— 
and it’s packaged in a handy tube. 

Sell RESINOL GREASELESS this 
summer to take the burn out of sun- | 
burn. Cools flaming skin—helps pre- 
vent blistering—so pleasant to use. 
Wonderful for itching of ivy poi- 
son, insect stings, chafing, eczema. 

Order from your wholesaler 

RESINOL CHEMICAL COMPANY 
Baltimore 1, Maryland 
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We extend our 

Congratulations and Best Wishes 

to the 

Newly elected Officers 

of the 

Maryland Pharmaceutical Association 

CALVERT DRUG COMPANY, INC. 

901 CURTAIN AVENUE 

BALTIMORE 18, MD. 

Incorporated 1901. 

MEMBER: FEDERAL WHOLESALE DRUGGISTS ASSOCIATION 

OF THE 

UNITED STATES AND CANADA. 
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Tell them you saw it in “The Maryland Pharmacist” 
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Maryland Board of Pharmacy 

720 

BOARD MEMBERS 

S. EARL WEBSTER, PH.G. 

Cambridge 

ALEXANDER J. OGRINZ, JR., B.S., PH.G. 

Baltimore 

ARTHUR C. HARBAUGH, PH.G. 
Hagerstown 

NORMAN J. LEVIN, B.S. 
Pikesville 

F. S. BALASSONE, B.S. 
Secretary 

301 WEST PRESTON STREET 

BALTIMORE 1, MARYLAND 

CERTIFICATES OF RENEWAL FOR 

PHARMACISTS POSSESSING MARYLAND 

PHARMACIST LICENSES 

Senate Bill No. 5, which was signed 

by Governor J. Millard Tawes, became 

effective June 1, 1961. 

All pharmacists who possess a license 

to practice pharmacy in Maryland who 

have not yet received an application 

form from the Maryland Board of Phar- 

macy by September 30, 1961, should 

notify the office of the Board, 301 West 

Preston Street, Baltimore 1, Maryland, 

immediately. This includes pharmacists 

out-of-state who possess a Maryland 

license and who wish to keep their phar- 

macist license active. 

Section 266B, Article 43, of the Anno- 

tated Code of Maryland 

(1957 Edition) 

The Board of Pharmacy shall issue 

every two years a certificate of renew- 

al, in such form and style as it shall 

deem proper, to every licensed phar- 

macist who is entitled thereto and 

who makes application therefor; 

these certificates shall be secured 

every two years on or before the 

last day of September upon payment 

of a fee of $3.00. Any pharmacist 

who fails for any reason to register 

or re-register hereunder within the 

time prescribed shall pay an addition- 

al fee of $2.00 for each renewal 

period that he shall fail to re-regis- 

ter. 

DRUG STORE CHANGES 

The following are changes in drug 

stores for June: 

New Store 

Howard S. Rice, 5508 Bel Air Rd., 

Balto. 6. 

Leonard H. Pomerantz, Prop., Deale 

Pharmacy, Nutwell Road, Deale, Md. 

Read Drug & Chemical Co., 4315-17- 

19 New Joppa Rd., Perry Hall, Baltimore 

6. 

Closed 

Martin D. Eisen, Hamilton Drugs 

3801 Hamilton Street, Hyattsville, Md. 

Markland M. Boyce, Jr., 4701 Easterl 

Ave., Balto. 24. | 

Change of Ownership 

Park Pharmacy, Wm. Fishbein, Prop. 

6933 Laurel Ave., Takoma Park, Md 

Formerly: Thomas F. Connor & Mrs 

Alice Dudley. 

Koldewey’s Pharmacy, Inc., 1801 W 

Pratt St., Balto. 23. Martin Roth, Gar 

L. Taylor, Morris J. Arenberg, Owners 

Formerly: Jack B. Gordon. 

OGRINZ NEW PRESIDENT OF THE 

BOARD OF PHARMACY 

At the recent meeting of the Mary 

land Board of Pharmacy, held in Atlar 

tic City, New Jersey, on July 3, 196 

Mr. Alexander J. Ogrinz, Jr. was electe 

President of the Board, succeeding M 

S. Earl Webster of Cambridge. 

For several years, Mr. Ogrinz hi} 

been assigned the Chemistry portion || 

the Board examination. Recently, he hi 

been appointed to the Committee 
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Examinations of the National Associa- 

tion of Boards of Pharmacy. 

At the recent convention of the Mary- 

land Pharmaceutical Association, Mr. 

Ogrinz was elected Fourth Vice Presi- 

dent. Mr. Ogrinz is a partner in the 

firm of Burriss and Kemp, with Mr. 

Gordon A. Mouat. 

HARBAUGH APPOINTED TO 

BOARD OF PHARMACY 

Mr. Arthur C. Harbaugh, Hagerstown, 

was re-appointed to membership on the 

Maryland Board of Pharmacy for a 

term of five years recently by Governor 

J. Millard Tawes. 

Mr. Harbaugh is a graduate of the 

School of Pharmacy, University of 

Maryland. He has practiced retail phar- 

macy since graduation. For many years 

he has been a partner in the firm of 

David P. Schindel and Son. 

SUPPORT 

FAIR TRADE 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

Gillette Adjustable Razor 

Featured in all BMPA Stores 

‘ 

Dial 123 Live Radio 

WORLD'S FINEST SALTED NUTS 

Fresh From Our 

The leading drug store owners in your state will tell you the 
Double Kay Nut Shop is producing more sales and profits than 
any item in the drug store occupying similar space. 

IF 
a Nut Shop for you. 

you have a clean, first-class drug store, let us reserve 

THE KELLING NUT CO. 

2800 W. Belmont Ave. Chicago 18, Illinois 
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WANTED! 
What are the services wanted) from your Wholesaler? 

Co Me Ma cMacte tested: \/ 
SOO M0 MO Ose Mo MO Mt MP Me 

(Please check) 

|. Largest inventories in entire trading area? 

_____—so2., Fast Service? Orders filled same day received? 

3. Liberal Terms? 40 days from start of billing? 

4. More Lines? Broad coverage in all fields? 

5. Liberal Cash Discount? 2% PLUS trade discounts? 

6. Merchandising Counsel? New items, extra profit 

deals and inventory control? 

7. Free Daily Delivery? As many as 5 per week? 

8. Store Modernization? Advice and layouts no charge? 

9. New Fixtures? New Store? Experts at no cost? 

10. Complete Professional Management Service? Bulletins 
to Physicians? 

11. New Product Department Information? Automatic 

Shipment? Guaranteed Sale? 

12. Retirement Plan for your Future? With no charges for 
investment and administration? 

If your answers to these questions are "YES!"", you will realize 

continuing benefits from the services of 

SMITH KLINE & FRENCH INC. 
America’s Foremost Service Wholesaler 

PHILADELPHIA TRENTON WILMINGTON 
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| Respect cannot be demanded...it must be earned. 

| In the normal competitive world, respect is earned 

| by ability, honesty, integrity, loyalty and similar 

| virtues. Maintaining your respect is a continuing 

TB 
Sold only in drugstores since 1926 
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- CONTRIBUTIONS . 

PHARMACEUTICAL USES OF 

ISOPROPYL ALCOHOL 

By B. F. Allen* 

Isopropyl Alcohol, N.F. XI, official 

synonyms — Isopropanol, 2-Propanol, 

known also as secondary propyl alcohol, 

dimethyl carbinol, and Petrohol@a, was 

first prepared in 1855 by the reaction 

of propylene with sulfuric acid and 

subsequent hydrolysis of the sulfuric 

acid esters. At the present time it is 

primarily a by-product of the petrole- 

um and natural gas industries. 

The first use of the compound in the 

manufacture of pharmaceuticals appears 

to have been in 1922 when two investi- 

gators employed it to replace ether and 

acetone in the preparation of several 

oleoresins, thus reducing the fire hazard 

as well as the loss by evaporation. 

In 1923, fluidextracts of digitalis, 

belladonna, cinchona, cascara and gen- 

tian were prepared with isopropanol as 

the solvent instead of ethyl alcohol. In 

all cases the percolation proceeded with 

the same degree of facility as if the 

menstrum prescribed in the U.S.P. and 

N.F. had been employed, and the re- 

sultant finished products were of ex- 

cellent appearance with the full content 

of active principles. 

An early group of researchers indi- 

cated that isopropyl alcohol is safe 

internally in small doses in diluted 

form, and should be useful in the manu- 

facture of tinctures». They found that 

the physical aspects of tinctures made 

with isopropyl alcohol compared favor- 

ably with those made with ethyl alcohol. 

*Associate Professor of Pharmacy, 

University of Maryland 

atradename of Standard Alcohol Co., 

New York, N. Y. 

bto the writer’s knowledge, isopropyl 

alcohol has never been sanctioned for 

internal consumption 

In 1938, it was reported that isopropyl 

alcohol compared favorably with ethyl 

alcohol in its extraction capacity for 

the alkaloidal drugs \‘cinchona and 
nux vomica but that it gives a some- 

what lower yield of extract from 

rhubarb than does ethyl alcohol. The 

author also stated that, with few ex- 

ceptions, the 

preparations made with isopropyl alco- 

hol exhibited a lower stability than 

those prepared with ethyl alcohol, and 

considered from the scientific stand- 

point, the use of isopropyl alcohol em- 

bodies no advantage over ethyl alcoho! 

However, several other investigators 

have stated that the alkaloid content 

of extracts and tinctures of a variety 

of drugs prepared with isopropyl alcoho 

compared favorably to equivalent prep: 

arations made with ethyl alcohol. Tho 
drugs studied included belladonna 

aconite, nux vomica, cinchona, digitalis 

hyoscyamus and opium, 

Isopropyl alcohol has been used il 

industry in the manufacture of dr} 

powdered extracts, the production o 

tablet granulations for compression, a 

a moistening liquid in the preparatiol 

of molded tablets, as a solvent in en 

teric coating formulas, and in the film 

coating of tablets where the solven 

is completely removed from the fing 

product by evaporation, It is also inter 

esting to note that a U.S. patent ha 
been granted describing the use ¢ 

isopropyl alcohol in flavoring extract 

Isopropanol possesses a lower surfac. 

tension, a greater fat solvent action, 

more rapid killing power on many ol} 

ganisms, and is more economical tha} 
ethyl alcohol. It does not produce tk 

exhilaration in the human body ths 

is characteristic of ethyl alcohol, hent 

there is no object in using it as a bevel 

age, and therefore, it is free from tt 

burdensome government control ar 

taxation to which ethyl alcohol is sul} 

jected. In general its effects are vel 
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THE HOWARD DRUG & MEDICINE CO. 

101 CHEAPSIDE 

BALTIMORE 2, MD. 

A Family Tradition 

Serving Retail Pharmacy 

Since 1894. 

Drugs—Pharmaceuticals—T oiletries—Sundries 

No Order Too Small—No Distance Too Great 

Daily Delivery Service In The Greater 

Baltimore Area 

Call: PLaza 2-6290 

We Appreciate Your Patronage 

Tell them you saw it in “The Maryland Pharmacist’’ 
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similar to that of ethyl alcohol in 

regard to absorption, combustion, and 

elimination. It produces weak irritation 

of mucous membranes but moderately 

strong irritation when inhaled. Skin 

irritation is very slight and similar to 

that of ethyl alcohol. Quantities up to 

20 ml., diluted with water have been 

administered to humans and cause only 

a sensation of heat and a slight lower- 

ing of the blood pressure, but no other 

noticeable effects. 

Isopropanol is a material of relative- 

ly low order of toxicity and its physiolo- 

gical effects are not cumulative. For 

example, it has been used safely for 

many years as a rubbing alcohole. 

Several agencies have set a value of 

400 parts per million by volume in air 

as the maximal safe concentration to 

be inhaled for an eight-hour exposure. 

The corresponding figure for ethanol 

is 1000 parts per million. The difference 

is due to the fact that isopropanol has 

a greater narcotic effect than ethanol. 

Isopropyl alcohol is sometimes used 

for tepid sponging of febrile children. 

A case report describing acute poison- 

ing in a child following this procedure 

has recently appeared in the literature. 

The case involved a 2% year-old girl 

with a fever which accompanied an ear 

infection. In addition to drug therapy, 

alcohol sponging was prescribed. At 

midnight, the child was wrapped in a 

towel saturated with 12 fluid ounces of 

70 percent isopropyl alcohol. A second, 

dry towel was used to cover the first, 

and the patient was placed in bed with 

her aunt. A window in the bedroom 

was partly open. The following morning 

the child could not be aroused, and she 

was limp and totally unresponsive. Her 

pupils were small and did not respond 

to light; only corneal reflexes were 

observed. The patient became apneic 

for a short period and artificial res- 

piration was required. Urinalysis re- 

vealed the presence of acetone in the 

urine, and the odor on the breath 

resembled acetone. The blood contained 

130 mg. of isopropyl alcohol per 100 ml. 

¢ some authorities do not agree with 

The treatment was mainly supportive 

and included intravenous fluids, oxygen 

and antibiotics. An endotracheal tube 

was inserted because of the poor pul- 

monary ventilation. By the following 

morning the patient was fully con- 

scious; however, she remained irritable 

and inactive for several more days. It 

was thought that the coma resulted 

from inhalation of isopropyl alcohol. 

A similar case history reported in 

1953 involved a 22 month-old boy 

in whom acute poisoning also occurred 

as a result of inhalation of large 

quantities of isopropyl alcohol. In this 

case, bed linens drenched with 114 

pints of isopropyl alcohol were used 

in the sponging procedure. Within 5 

hours after the procedure, the child was 

in a comatose state such as that. 

described for the above case. The blood 

of this child was found to contain 128) 

mg. of isopropyl alcohol per 100 ml. 

In view of the potential hazards of 

employing alcohol in tepid sponging 

to reduce body temperature in fever,, 

it would appear that water would be: 

a more desirable liquid to use in the: 

sponging procedure. 

It is generally stated that ispropanol 

is an effective germicide and research) 

workers early considered this compound, 

for external application and even used 

it experimentally in oral antiseptics. 

In a review of the literature, it is noted 

that on occasions some variations have 

existed on the germicidal power of this 

substance. However, it is important to 

take into consideration the methods 

employed and the strain of bacteria 

treated. 

On many occasions in the past, war 

requirements, etc., for ethyl alcohol and 

its resulting scarcity have directed 

increasing attention toward isopropyl 

alcohol for drug and cosmetic use. It 

has frequently been used in experi- 

mental formulations of official lini- 

ments and is currently in the N.F. as 

this statement 
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a rubbing compound for massage pur- 

poses. It is widely used in many com- 

mercial lotions, liniments, liquid soaps 

and antiseptic solutions. As an example, 

the present edition of the N.F. recog- 

nizes a Monobenzone Lotion which is 

a solution of the hypopigmenting agent 

monobenzone in ispropyl alcohol and 

propylene glycol. 

Since isopropyl! alcohol is lower priced, 

free of denaturants and alcohol tax 

regulations it is ideal for use in cosmet- 

ics as a substitute solvent for ethyl 

alcohol. Also, the solvent powers of 

isopropyl alcohol for some essential and 

synthetic oils allow a higher water con- 

tent in many preparations. However, it 

does have a characteristic odor resem- 

bling acetone which necessitates high 

degree of compounding skill to produce a 

more delicate bouquet. Small quantities 

of acetaldehyde and butyl acetate have 

been recommended for modifying the 

odor of isopropyl alcohol. This material 

is a more efficient fat solvent than ethyl 

alcohol. In the anhydrous form it is 

recommended where extra dryness is 

a desired factor in a cosmetic product. 

In hair preparations, the addition of 

a little castor oil or other fatty sub- 

stance will prevent this defatting action. 

After-shave preparations made with 

isopropyl alcohol, possess the same 

cooling after-effect as those made with 

ethyl alcohol. 

In spite of the fact, that at various 

times, medical science seems to have 

recognized the dangers of this alcohol, 

it continues to be widely utilized. Iso- 

propyl alcohol has been substituted 

for ethyl alcohol throughout a recent 

edition of a so-called popular laboratory 

manual of organic chemistry. The 

authors state that this eliminates dis- 

pensing ethyl alcohol to large numbers 

of students, and, at the same time, 

causes no loss in the effectiveness of 

the experiments, or increase in cost. 

The continued use of this alcohol is 

further illustrated by the recent ap- 

pearance of a new noncorroding solu- 

tion for cold disinfection of dental and 
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surgical instruments, as well as, phar- 

maceuticals advocated for the relief of 

fungus infections, acne, blackheads, 

poison ivy, and numerous other skin 

afflictions. 

The following are some of the phar- 

maceuticalsd which have appeared on 

the market listing isopropyl alcohol as 

an ingredient. 

Cenac! (ot) 

Dermagel2 (susp) 

Desenex? (liq) 

Ivotox2 (lot) 

Pentacresol4 (liq) 

Pro-Blem5 (liq) 

Pyrogel2 (emul) 

Rhulifoam® (aerosol) 

Sporostacin (liq) 

Tryosum?7 (liq) 

djsopropyl alcohol content of the above 

products: 

130 percent 

28 percent 

340 per cent, designated as propano! 

486.76 per cent 

5 70 per cent 

6 8.4 per cent 

750 per cent 

BEWARE OF TROJAN HORSES 

Many times you have been urged by 

these columns not to fall for gimmicks 

that “guarantee” to double your busi- 

ness. 

These “deals” are usually sold to yot 

disregarding your sacrifice of hare 

earned profit. I am talking abou 

stamps, coupons, pennies for somethins 

or another, discount clubs, charitabli 

group discount plans, book and maga 

zine plans. You can not afford to absorl 

the cost of these give-aways any moreé 

Competition is too keen and expense 

too high. 

If you must succumb to these “‘sur| 

things’ at least consult legal counsel ol 

the Association before signing a con 

tract. Think safe—play safe—hbe safe 

look before you leap. It’s much cheape 

that way. 
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TAKE-ALONG 

Hassidy, pardner 
This drug store cowboy is one reason 
your Austin stocks sell out 
so fast. Folks take along 
a package or two — back to the 
office, or for the trip in the car. 
A husky supply of Austin varieties 
pays off in fast turnover, 
repeat business, more profit! 

| (Customer satisfaction, too.) 
| - 
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: 
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Peanut Butter Sandwiches 4 ve 
Cookies & Snack Varieties  * Box 1936 

Balto. 3, Md. 
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NGW YOU CAN SERVE HOT 
IN-FRA-RED TOASTED SANDWICHES 

WITHOUT EQUIPMENT OR LABOR COST! 

A NEW NATIONAL SERVICE, Stewart In-Fra-Red, Inc., 

will provide you with a Stewart In-Fra-Red cookery and 

fresh cellophane wrapped sandwiches delivered regularly 

to your store. Placed in the cookery, the sandwiches are 

toasted in three mintutes by modern efficient in-fra-red 

cooking. You serve the sandwiches to your customers sani- 

tarily wrapped in cellophane. 

WHAT DOES THIS COST YOU ... NOTHING... not 

one penny for equipment, lease, or hidden charges. All you 

do is purchase a minimum of sandwiches each week. Your 

Stewart In-Fra-Red Commissary furnishes you with the 

attractive Stewart In-Fra-Red Cookery and delivers fresh 

sandwiches of choice ingredients made with the complete 

approval of your Board of Health. Attractive menu signs 

also furnished. 

THE NEW IDEA ... originated by Stewart In-Fra-Red, 

Inc., ... is in over 15,000 fountain and food service con- 

cerns in cities from coast to coast. Every Stewart In-Fra- 

Red Commissary is an established local business. You may 

consult your Chamber of Commerce, Dun and Bradstreet, 

and Better Business Bureau. 

Call or write for a free demonstration: 

Stewart In-Fra-Red Commissary 
360 SOUTH DUKELAND STREET 

BALTIMORE 23, MARYLAND 

CEnter 3-9110 
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Meado 

atest Outdoor Advertising 

Campaign in MEADOW GOLD History! 

30 BILLBOARDS 
Strategically located all over town 
featuring the “Flavor of The Month”, 
month after month for a full year! 

=P 
Tie-in with this great promotion! 
Feature the MEADOW GOLD “Flavor of 
The Month” and CASH-IN with bigger sales! 

Tell them you saw it in “The Maryland Pharmacist” 
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e T.A.M.P.8. TATTLER © 
OFFICERS OF THE TRAVELERS AUXILIARY 

MARYLAND PHARMACEUTICAL ASSOCIATION 1961 - 1962 

Honorary President—MAURICE B. BRAGER 

President—EDWIN M. KABERNAGEL, JR. Third Vice President—JOHN C. CORNMESSER 
First Vice President—H. SHEELER READ Treasurer—JOHN A. CROZIER 
Second Vice President—JAMES A. ALLEN Secretary—THOMAS J. KELLY 

Directors 

For One Year For Two Years For Three Years 
Alfred E. Callahan B. Dorsey Boyle Robert Tobias 
George B. Rider C. Wilson Spilker Herman Bloom 
Milton J. Timin John M. Albert Frederick H. Plate 

MARYLAND PHARMACIST COMMITTEE 

Wilson Spilker, Chairman 

George M. Brandt Kenneth L. Mills 

ee ———— 

Volume 19 JULY, 1961 No. 10 
eR Ne er 

T.A.M.P.A. PRESIDENT'S MESSAGE 
when I was named as President ol 

T.A.M.P.A. I am both honored and 

grateful for the opportunity to serve 

this very fine organization. 

Eight. years ago when I was accepted 

as a member of this group I did nol 

know of the other members; however 

after several months I felt like I hac 

known them for many years. 

What impresses me most is the sin: 

cerity and cooperation shown at al 

times. Many very important discussion) 

and decisions may meet with a grea 

deal of criticism, but once the cours: 

has been set the most serious objector 

are the ones who work the hardest t 

make a success of the event in questior 

With this type of cooperation I 100) 

forward to an extermely progressiv 

year for T.A.M.P.A. 

It has given me a great deal of satis 
faction and pleasure to work so closel 

with our retiring president, Dick Crant 

EDWIN M. KABERNAGEL, JR. this year as he so ably carried on th 
President Travelers Auxiliary work of our past presidents. 

Maryland Pharmaceutical Association 
On behalf of T.A.M.P.A. we wish t 

Dear Members of T.A.M.P.A.: extend our best wishes to Norman Levil 

July 6, 1961, will always stand out in President of M.P.A.; to Mrs. Fell 

my mind as the memorable occasion Kaminski, President of L.A.M.P.A. an 



July, 1961 - The MARYLAND PHARMACIST 733 

step up 
summer 
sales 

SOPRONOL 
PROPIONATE-CAPRYLATE COMPOUND, IMPROVED, WYETH 

works fast to relieve athlete’s foot 

Ointment— nighttime 

Powder-—daytime and prophylaxis 

Solution—for those who prefer the liquid form 
SOPRONOK 

OWDER- 
ROE! 

YOU REAP PROFITS 54 67, os 

UP TO B (0) 

WHEN YOU DISPLAY THIS 

SOPRONOL POWDER COUNTER DEAL 

you make these profits! 

SOLUTION 
2 fl. oz. 

POWDER 

2 oz. 

OINTMENT 

1 oz. 4 oz. buy 5 oz. 

*Based on minimum direct order $50.00 when sold at R.F.T. 

SERVICE 
TO 

MEDICINE Wyeth Laboratories Philadelphia 1, Pa. 
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to their administrations for a most 

successful year. 

Sincerely, 

EDWIN M. KABERNAGEL, JR. 

President 

CONVENTION MEETING 

The 1961 convention held at the 

Shelbourne Hotel in Atlantic City cul- 

minated a very interesting and success- 

ful year for T.A.M.P.A. under the direc- 

tion of President Dick Crane. T.A.M.P.A. 

has always provided good entertainment 

for the M.P.A. Convention and this 

year was no exception. Vice President 

Ed. Kabernagel, Jr. headed up the en- 

tertainment committee for this year’s 

TAMPAGIC show. All the boys who 

worked with Ed to put this show over 

deserve our thanks for making it such 

a SUCCESS. 

At the annual T.A.M.P.A. meeting 

called to order by President Crane the 

following officers and directors were 

elected by a unanimous vote. 

Honorary President— 

Maurice B. Brager 

President— 

Edwin M. Kabernagel, Jr. 

First Vice President— 

H. Sheeler Read 

Second Vice President— 

James A. Allen 

Third Vice President— 

John C. Cornmesser 

Treasurer— 

John A. Crozier 

Secretary— 

Thomas J. Kelly 

Directors 

For One Year 

Alfred E. Callahan 

George B. Rider 

Milton J. Timin 

Two Years 

B. Dorsey Boyle 

John M. Albert 

C. Wilson Spilker 

Three Years 

Robert Tobias 

Herman Bloom 

Frederick H. Plate 

For 

For 
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THE 

SOFT 

SELL 

Abbotts Ice Cream is as ''soft' 

—as easy—to sell as it is for a 

youngster to get hungry be- 

tween meals. 

Why so sell-able? Freshness of 

ingredient and just right-ness of 

flavor let ice cream lovers know 

they're buying the very best. 

What good does this do? They 

come back for more and _ in- 

crease your sales as fast as 

bunny rabbits. 

ABBOTTS DAIRIES, INC. 

45 S. CATHERINE ST. 

Baltimore, Md. 

CEnter 3-4000 
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Maryland's Largest Independent Photofinishing 

Laboratory Equipged to Handle all Color and 

Black and White Phofofinishing 

(OUR LAB. TECHNICIANS TRAINED AT ROCHESTER) 

94 Elance 48 Hours 

. Kodacolor & 
Black & White Kodachrome 

Service Processing 

PICK UP AND DELIVERY 6 DAYS A WEEK 

Finer © Faster ® Friendlier and More Profitable 

WE CATER TO THE DRUG TRADE 

5408 PARK HEIGHTS AVE. FOrest 7-8385 

AQUAPAC selected skins 

—only the primes are processed. 

Not just wet-lubricated and rolled 

Lowest cost—greatest percentage of profit 

Professionally promoted—presold 

Unconditionally Guaranteed! 

SELL ON OPEN CALL. 

Retail $6.50 dozen—3 for $1.75 

American Hygienic Co. 
111 S. Paca Street, Baitimore,i, Maryland 

Represented by—IRV. NORWITZ 

Tell them you saw it in “The Maryland Pharmacist” 
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RESOLUTIONS ADOPTED AT THE 1961 CONVENTION 

The following resolutions were adopted by the Maryland Pharmaceutical Asso- 

ciation at its 79th Annual Convention held in Atlantic City, July 3-6, 1961. 

A study of these resolutions will acquaint you more thoroughly with the prob- 

lems confronting Pharmacy. 

These resolutions also indicate that the Association recognizes the importance 

of these problems, and that it has instructed the Executive Committee to take 

action in an effort to solve them. 

RESOLVED, by the Maryland Phar- 

maceutical Association, in annual con- 

vention assembled, that it urge all phar- 

macists to participate in the drive to 

interest the public in the need to im- 

munize against poliomyelitis, and that 

all store owners display posters, cards, 

etc. designed to stimulate the public to 

its urgent obligation to cooperate in 

efforts to bring about the control and 

eradication of this dread disease, and 

BE IT FURTHER RESOLVED, that 

the Association commend the Allegany- 

Garrett County Pharmaceutical Asso- 

ciation which, in cooperation with the 

medical associations in Allegany and 

Garrett Counties, has conducted such 

an excellent publicity program em- 

phasizing the desirability and necessity 

of proper immunization against polio- 

myelitis. 

WHEREAS, the fundamental interests 

of the pharmaceutical professions de- 

mand full public knowledge and appre- 

ciation of the many health conveniences 

and contributions that a retail phar- 

macy offers to the neighborhood and 

public, therefore. 

BE IT RESOLVED, by the Maryland 

Pharmaceutical Association, in annual 

convention assembled, that the Execu- 

tive Committee be urged to develop some 

practical means, through a public rela- 

tions or other suitable program, where- 

by every retail pharmacy in the state 

of Maryland will be recognized as the 

community or area authority for health 

information and health needs. 

RESOLVED, by the Maryland Phar- 

maceutical Association, in annual con- 

vention assembled, that the President, 

Secretary and members of the Executive 

Committee be directed to make them- 

selves fully familiar with the meaning 

and impact of the decision by the Cali- 

fornia Federal Court which defeated 

efforts by pharmacists to bolster the 
economic foundations of prescription 

practice, and thus maintain the profes- 

sional services of pharmacists upon a 
sound, practical and generally desirable 

economic basis, and, 

BE IT FURTHER RESOLVED, that 

every pharmacist in the state be en- 

couraged and admonished, acting in 

his own personal capacity, to put his 

prescription services on an equitable 

business-like basis so that this phase 

of his professional work may be eco- 

nomically sound and professionally re- 

warding. 

RESOLVED, by the Maryland Phar- 

maceutical Association, in annual con- 

vention assembled, that it pledge the 
cooperation and support of itself anc 

its members to President John F. Ken: 

nedy as he seeks to make our country} 

safe and secure from Communist! 

threats and possible attack, as he works 

for the solidarity of all Americans if 

meeting world dangers, and that we 

express our confidence in his leader: 

ship in these trying and dangerou 

times, and, 

BE IT FURTHER RESOLVED, tha 

a copy of this resolution be forwardet 

to the President as evidence of our sup: 

port and confidence as he meets thi 

serious problems and powerful demand 

of his high office. 

RESOLVED, by the Maryland Phar 

maceutical Association, in annual con 

vention assembled, that it tender thé 
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hanks of all its members and to all 
vho played a part in the success of 
he Association’s legislative campaign 
vhich saw most of the Association’s 
egislative program enacted into law, 

Chester Kosokowski, a 

ind 
| 

BE IT FURTHER RESOLVED, that 
| letter of thanks and appreciation O Ins 
fe sent to Mr. 

yharmacist and a Delegate to the Mar y- 
and General Assembly, who introduced 
fouse Bill 952 and who was most in- 
trumental in having it, as well as 
senate Bill 5, approved by the General 
.ssembly, and 
BE IT FURTHER RESOLVED, that 
stters of appreciation also be sent to 
1e other members of the Legislature, to 
ae respective members of the State 
fealth Department and all others who 
layed a leading part in the successful 
ompletion of our legislative program. 

RESOLVED, by the Maryland Phar- 
\aceutical Association, in annual con- 
2ntion assembled, that it heartily 
mdemns the publication and distri- 
ition of obscene and indecent maga- 
nes and periodicals, and their display 
id sale in retail pharmacies is highly 
>trimental to the standing and prestige 
the profession, and that the Associa- 

sn should play a leading part in 
inging about their elimination and 
adication from the public. 

RESOLVED, by the Maryland Phar- 
aceutical Association, in annual con- 
ntion assembled, that every phar- 
acist in the state give constant and 
reful attention to the display and 
erchandising of drugs, medicines, 
tent and proprietary remedies, house- 
Id health products, first aid supplies, 
smetics, and toiletries, so that the 
blic will recognize the drug store as 
> safe, logical and dependable source 
its essential medical and health care 
eds. 

ESOLVED, by the Maryland Phar- 

ceutical Association, in annual con- 

tion assembled, that all pharmacists 

JULY CHECK LIST 

Tear out for a handy check of 

your current stock of these 

Robins products that are receiving 

special promotion in your area 

THIS MONTH 

Donnagel-PG 
(16. Donnagel with Paregoric Equivalent 

® 

Donnagel with Neomycin 
LJ 6 ov. 

® 

Donnagel 
(1 6 oz. 

Robaxisal’ 
Tab. 100’s ([] Tab. 500’s 

Robaxisal-PH 
Tab. 100’s ([) Tab. 500's 

Robaxin 
Tab. 50’s [_] Tab. 500's 

Robaxitt injectartc 
(J Amp. 10 cc. 5's Amp. 10 ce. 25's 

NaClex: 
() Tab. 100’s [_] Tab. 500's 

Allbee with Cc in 
Cj Cap. 100's [7 Cap. 500's (7) Cap. 1000's 

Why not check your stock of 

all Robins products at the same time . 

—and be prepared 

A. H. ROBINS CO., INC., RICHMOND 20, VA. 
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in the state be urged to give prominent 

displays to Fair-Trade merchandise so 

that Fair-Trade manufacturers may be 

made aware of our appreciation of their 

efforts in behalf of sound economic 

practices in the distribution of their 

products and thus in the basic economic 

soundness of Fair Trade principles in 

distribution as a whole. 

KESOLVED, by the Maryland Phar- 

maceutical Association, in annual con- 

vention assembled, that every phar- 

macist be urged to determine his basic 

costs in the operation of his prescription 

department so that he can price pre- 

scriptions in such a Manner as to com- 

pensaie for these costs and to provide 

for proper remuneration and profit 

commensurate with his training, profes- 

sional skill, and investment. 

HESOLVED, by the Maryland Phar- 

maceutical Association, in annual con- 

vention assembled, that it warmly 

commend Dr. William S. Apple, Execu- 

tive Secretary of the American Phar- 

maceutical Association, for his energetic 

and understanding leadership, not only 

of the American Pharmaceutical Asso- 

ciation, but of all activities having a 

bearing upon professional pharmacy in 

these challenging and changing times, 

and 

BE IT FURTHER RESOLVED, that 

a cocy of this resolution be forwarded 

Lo Dr. Apple as evidence of our sincere 

admiration and support. 

RESOLVED, by the Maryland Phar- 

maccutical Association, in annual con- 

vention assembled, that it pledge its 

full support and cooperation to the 

passage of Senate Bill 1722 and House 

of Representatives Bill 7685, the Fair 

Competitive Practice Bill, and that it 

call upon every pharmacist in the state 

to give fullest cooperation to the Na- 

tional Association of Retail Druggists 

and to its Executive Secretary, Dr. 

John W. Dargavel, in securing enact- 

ment of the measure, and 

BE IT FURTHER RESOLVED, that 

the President and Secretary of the ASs- 

sociation be instructed to notify the 

Maryland delegation in Congress of this 

action and call upon them to work ac- — 

tively for the adoption of S.B. 1722 and 

H.R. 7685. 

RESOLVED, by the Maryland Phar- 

maceutical Association, in annual con- 

vention assembled, that it express, on 

behalf of all pharmacists in the state, 

a feeling of sadness and personal loss_ 

in the death of Senator Millard E. Tyd-| 

ings, because of his many years of 

devoted service to his state and nation 

his dedication to the fundamental ae 

ciples of sound government, and is 

deep interest in the economic welfare. | 

of small business as manifested by his 

sponsorship of the Fair Trade Enabling 

Law, the Millard Tydings Act, and | 

BE IT FURTHER RESOLVED, that a 

copy of this resolution be sent to Mrs. 

Tydings as evidence of our love and 

esteem for her husband. 

} 

WHEREAS, in all cases the citizens of 

Maryland are not sufficiently informed 

as to the right and desirability of choos- 

ing their own pharmacist, therefore, 

BE IT RESOLVED, that the Mary- 

land Pharmaceutical Association, in 

annual convention assembled, go on 

record as advocating that the citizens 

of Maryland be given complete freedom 

and privilege of choice in the selection 

of their retail pharmacist, and that the 

pharmaceutical and other health pro- 

fessions advocate and actively seek t¢ 

inform the citizens of Maryland of the 

desirability of that freedom an¢ 

privilege of choice of retail pharmacist 

and further that the members of thi 

medical profession of the State 0 

Maryland decline to direct their patient 

to any particular retail pharmacist, ani 

BE IT FURTHER RESOLVED, tha 

a copy of this resolution be sent to al 

medical associations in Maryland. 

RESOLVED, by the Maryland Phat 

maceutical Association, in annual con, 

vention assembled, that it record il 
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thanks and appreciation to Governor 
J. Millard Tawes for appointing Dr. 
Lloyd N. Richardson as a member 
of the Maryland Board of Health and 
Mental Hygiene, as such appointment 
will give pharmacy a voice and a re- 
sponsibility in developing the programs 
in these overall health and welfare 
fields, and 

BE IT FURTHER RESOLVED, that 
a copy of this resolution be forwarded 
to the Governor as evidence of the ap- 
preciation and esteem in which he is 
held by the pharmacists of the state. 

WHEREAS, the T.A.M.P.A. and 
L.A.M.P.A. have been tireless in their 
efforts to do an outstanding job, and 

WHEREAS, the president and secre- 
tary both of T.A.M.P.A. and L.A.M.P.A., 
with the assistance of their respective 
officers and members, did everything 

possible for the comfort and con- 

venience of our members and guests, 

THEREFORE, 5) De Oo RESOLVED, 

that the Maryland Pharmaceutical 

Association express its profound grati- 

sude to these organizations and their 

respective officers for their splendid 

zooperation which contributed so much 

ho the success of the convention. 

RESOLVED, by the Maryland Phar- 

Maceutical Association, in annual con- 

ention assembled, that it pledge its 

ull support and cooperation to the 

chool of Pharmacy, University of 

aryland, in efforts to build up the 

nrollment in the School of Pharmacy 

nd to effectively present the excellent 

bportunities of pharmacy as a career 

o the young people of the state. 

RESOLVED, by the Maryland Phar- 

laceutical Association, in annual con- 

ention assembled, that it pledge its 

pil support and cooperation to Presi- 

ent Elkins and the Board of Regents 

f the University of Maryland in their 

ng range program for the sound 

owth and expansion of the University, 

th in Baltimore, as evidenced by the 

tablishment of the School of Social 

Work, and in College Park, as it is by 
this course of action that the University 
achieves its greatest potential value to 
the people in all sections of the state. 

RESOLVED, by the Maryland Phar- 
Maceutical Association, in annual con- 
vention assembled, that it express its 
profound gratification for the new fa- 
cilities now available on the Baltimore 
Campus of the University of Maryland, 
namely, the Health Sciences Library 
and the Student Union, and 

BE IT FURTHER RESOLVED, that 
the thanks and appreciation of the 
pharmaceutical profession be extended 
to President Elkins and the Board of 
Regents as evidence of its sustained 
interest in the public welfare and 
development of the University, and 

BE IT FURTHER RESOLVED, that 
a copy of this resolution be forwarded 
to President Elkins. 

RESOLVED, by the Maryland Phar- 
maceutical Association, in annual con- 
vention assembled, that it express its 
appreciation to the Baltimore Evening 
Sun, the Baltimore News-Post, and any 
other newspaper in the state for the 
Publicity given the Association during 
the convention and also for acquaint- 
ing the public during the year with 
Phnarmacy’s many contributions and 
services to the public, and 

BE IT FURTHER RESOLVED, that 
a copy of this resolution be forwarded 
to the editors of these newspapers. 

RESOLVED, by the Maryland Phar- 
maceutical Association, in annual con- 
vention assembled, that it extend its 
sincere appreciation and thanks to 
Radio Stations WITH and WCAO in 
Baltimore, and any other radio or 
television station in the state for their 
genuine cooperation and assistance in 
giving favorable publicity to the phar- 
macists in Maryland, and 

BE IT FURTHER RESOLVED, that 
a copy of this resolution be forwarded 
to the managers of the respective sta- 
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“Working with Gilpin is_ 

: ‘ partner! They certainly took a) 

‘ Starting when we had 

i designed and outfitted our el 

© completely stocked the shelves! And 
they’ve. always kept the sh 

means even more—Gilpin uses ti 

they give us merchandising service | 

control and sales procedure- 

and efficiently—with results th 
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“HENRY B.” 
says: 

| OF DRUG MERCHANDISING IS DESIGNED 

, MORE PROFITABLE BUSINESS FOR YOU! 

GILPIN 0 
PROGRESSIVE FORCE IN MASS DRUG DISTRIBUTION 

DOVER e@ NORFOLK e WASHINGTON 

“Let us show you what we can do 
To plan a business just for youl” 

~ Fee 
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tions as a symbol of appreciation by 

the Maryland Pharmaceutical Associa- 

tion. 

RESOLVED, by the Maryland Phar- 

maceutical Association, in annual con- 

vention assembled, that it express its 

sincere appreciation and thanks to 

Norman J. Levin, Chairman, and other 

members of. the Convention Committee, 

for the wonderful job they have done 

in planning and contributing to the 

success of the convention, and in gladly 

catering to the comfort of the persons 

attending this convention, and 

BE IT FURTHER RESOLVED, that 

a copy of this resolution be forwarded 

to Myr. Levin, the chairman of the 

Convention Committee. 

RESOLVED, by the Maryland Phar- 

maceutical Association, in annual con- 

vention assembled, that it express its 

sincere appreciation to the management 

of the Shelburne Hotel for the many 

courtesies extended to our members and 

gsuests, and also for the excellent man- 

ner in which the management handled 

the many details which were largely 

responsible for making this convention 

a success, and 

BE IT FURTHER RESOLVED, that 

a copy of this resolution be forwarded 

to the manager of the Shelburne Hotel. 

WHEREAS, some pharmaceutical 

manuzracturers have instituted a change 

in discount schedules whereby those 

pharmacies that are able to buy directly 

1rom the manufacturer obtain an addi- 

tional discount, and 

WHEREAS, this extra discount policy 

creates a hardship for the retailer who 

buys his pharmaceuticals directly from 

a wholesaler, 

BE IT RESOLVED, by the Maryland 

Pharmaceutical Association, in annual 

convention assembled, that these manu- 

facturers be urged to reconsider their 

discount policy so as to permit the 

smaller retailer to enjoy the same dis- 

counts as the larger retailer, and 

BE IT FURTHER RESOLVED, that 

a copy of this resolution be forwarded 

July, 1961 

to the Pharmaceutical Manufacturers 

Association. 

RESOLVED, by the Maryland Phar- 

maceutical Association, in annual con- 

vention assembled, that it express its 

deepest appreciation and thanks to the 

various contributors who have gener- 

ously helped to assure the success of 

this convention, and 

BE IT FURTHER RESOLVED, that 

an appropriate acknowledgment be for- 

warded to each of these companies © 

and/or individuals. 

PATRONIZE 

OUR ADVERTISERS 

THEY ARE OUR FRIENDS 

RELAX 
Let Us Buy Your Insurance Worries 

You Concentrate On Your Prosperity 

We Concentrate On Your Protection 

For All Druggists' Insurance Needs 

Its 

The American Druggists' Insurance Co. 

CONSULT OUR AGENTS 

Mayer-Steinberg Agency 
Maryland State Agents 

1800 NORTH CHARLES STREET 
Baltimore 1, Maryland 

Phone—PLaza 2-7311—Office 
MOhawk 4-3106—Home 
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SODA FOUNTAINS & FOOD SERVICE EQUIPMENT 

AND SUPPLIES 

TAFT, WARREN & TAFT, Inc. 
ESTABLISHED 1909 

122-124 South Street @ Baltimore 2, Md. 

Phone PLaza 2-2207 

Exclusive Distributors For 

BLACKMAN'S FRUITS & SYRUPS 

*“*America’s Finest’’ 

“If it’s for your Soda Fountain—we have it” 

Tell them you saw it in “The Maryland Pharmacist’’ 
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= NEWS ITEMS -: 

THE MARYLAND PHARMACEUTICAL ASSOCIATION 

1961-62 

OFFICERS OF 

From left: Harold M. Goldfeder, immediate past president and Chairman of the Executive 

Committee; Solomon Weiner, Third Vice President; William A. Cooley, Second Vice 

President; Norman J. Levin, President; Victor H. Morgenroth, Jr., First Vice President; 

Alexander J. Ogrinz, Jr., Fourth Vice President; Joseph Cohen, Executive Secretary; 

John F. Wannenwetsch, Treasurer. 

MEET THE PRESIDENT 

Norman J. Levin was elected the 78th 

President of the Maryland Pharmaceuti- 

cal Association at the 79th Convention 

of the Association held at the Shelburne 

Hotel, Atlantic City, New Jersey, July 

3-6, 1961. He was installed at the Annual 

Banquet on July 6. 

Norman is a native of Maryland. He 

was born in Baltimore on February 8, 

1918 and has been a resident of Mary- 

land all his life with the exception of a 

period of military service. 

Our new President was educated in 

the Baltimore Public Schools graduat- 

ing from the Baltimore City College in 

1934. He attended the University of 

Maryland School of Pharmacy receiving 

a Bachelor of Science Degree in 1938. 

Upon graduation from Pharmacy 

School, President Levin entered retail 

pharmacy and was associated with the 

Brookfield Pharmacy and the Charles 

Street Pharmacy until 1941. 

In 1941, Norman enlisted in the Army 

as a Private and attained the rank of 

Captain in the Medical Administrative 

Corps. 

Upon his discharge from the Service 

in 1946, Norman purchased Field’s Phar- 

macy in Pikesville. He still:owns and 

operates Field’s Pharmacy, considered 

one of the outstanding model drug 

stores of Maryland. 

President Levin is a member of the 

Maryland Board of Pharmacy; Planning 

Council of Pikesville; Pikesville Develop- 

ment Commission; Board of Trustees of 

Chizuk Amuno Congregation. He is also 

a member of Amicable Lodge #25, A. F. 

and A.M., and B’nai Brrith. 

He holds membership in the Ameri- 

can Pharmaceutical Association, Na- 

| 
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YOU,TOO, CAN GO MODERN 
...with the BERNHEIM-SIEGEL 

. PLAN 

Maintenance-Free 

Drug Fixtures 

. - - At No Extra Cost! 
ul OR 4 REFUND ore 

& * 0,8 
‘* Guaranteed by @ 
Good Housekeepin P oy x 

NN 

SAS aoverristo Wg 

For Name of Your Nearest Distributor 

Call, Wire or Write 

BERNHEIM-SIEGEL CORPORATION 
| 401 E. PRICE ST., PHILADELPHIA 44, PA. 
: PHONE: GErmantown 8-5255 

Tell them you saw it in ‘The Maryland Pharmacist” 
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NORMAN J. LEVIN 

President 

Maryland Pharmaceutical Association 

tional Association of Retail Druggists; 

Alumni Association University of Mary- 

land School of Pharmacy; Baltimore 

Metropolitan Pharmaceutical Associa- 

tion and the Arex Club. 

Norman is a past president of the 

School of Pharmacy Alumni Association 

and the Pikesville Business Association. 

President Levin is married to the 

former Ruth Singer. They have a son 

Jeffrey and a daughter Susan, and 

reside in Pikesville. 

Our President likes baseball and is 

an avid Oriole fan. He also indulges in 

some occasional golf. 

His greatest interest however, is the 

profession of Pharmacy. He has dem- 

onstrated a deep concern for both the 

protection and progress of Pharmacy. 

His goal is to establish the position 

Pharmacy rightfully deserves as one of 

the health team professions. Let us all 

join in helping him achieve his goal. 

A MESSAGE FROM THE PRESIDENT 

OF L.A.M.P.A. 

For eight years I have worked as one 

of you on many committees to further 

promote the ideals to which L.A.M.P.A. 

is dedicated. I have enjoyed this work, 

never thinking it would lead me to the 

honor of being President of LAMPA. 

Relying on your confidence in me 

and the ever existing spirit of coopera- 

tion that characterizes our organization, 

I can only say that I will do my best 

to make the ninth year of LAMPA as 

successful and outstanding as the pre- 

vious eight. 

The Convention in Atlantic City has 

been the most successful one I had - 

ever attended. The Mad Hatters Party 

showed that the spirit of cooperation 

really existed in our organization be- 

cause so many of you turned out for it. 

I want to thank everyone for partici- 

ime = 

MRS. FELIX H. KAMINSKI 

President Ladies’ Auxiliary 

Maryland Pharmaceutical Association 
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pating. As far as I was concerned, you 

were all winners. 

I would also like to thank the mem- 

bers of the Maryland Pharmaceutical 

Association and the Traveler’s Auxiliary 

for helping us at our Party and extend 

to both organizations, under the leader- 

ship of Mr. Norman Levin and Mr. Ed 

Kabernagel respectively, our best wishes 

for success in the coming year. 

If you have any suggestions for the 

betterment of our organization, I would 

be glad to hear from you. 

In closing I can only say that I am 

looking forward to meeting all of you 

personally during this coming year. 

Sincerely, 

MRS. FELIX H. KAMINSKI 

President 

MRS. ANDREW G. DUMEZ 

Honorary President of L.A.M.P.A. 

Mrs. Andrew G. DuMez has been 

chosen Honorary President of LAMPA. 

She was the wife of the former Dean 

of the U. of M. Pharmacy School who 

had served the School of Pharmacy from 

1926 until his death in 1948. 

Since his death Mrs. DuMez has been 

active in various organizations. She is 

a Member of the Board of the Rosewood 

Training School. She had been an 

officer and is still a member of the 

Woman's Club of Roland Park. She is 

a past President of the Women’s Civic 

League and is an active member of the 

Women’s Organization of the Second 

Presbyterian Church. 

She is also a member of the Women’s 

Auxiliary of the American Pharma- 

ceutical Assn. Her chief interest in this 

organization at present is the preserva- 

tion of the Hugh Mercer Apothecary 

Shop in Fredericksburg, Va. 

Pharmacy has always been first and 

foremost in her heart and she still 

enjoys all functions pertaining to Phar- 

July. 1961 

macy and tries to participate in them 

as much as she possibly can. 

It stands without saying that Mrs. 

DuMez is a member of our organization 

and we are pleased to have her accept 

the title of Honorary President. 

L.A.M.P.A. OFFICERS AND DIRECTORS 

FOR 1961 - 62 

Tonorary President 

Mrs. Andrew G. DuMez 

President 

Mrs. Felix H. Kaminski 

1st Vice-President 

Mrs. Norman J. Levin 

2nd Vice-President 

Mrs. Albert Rosenfeld 

3rd Vice-President 

Mrs. Milton A. Friedman 

Treasurer 

Miss Amelia C. DeDominicis 

Recording Secretary 

Mrs. Charles J. Neun 

Corresponding Secretary 

Mrs. Wilfred H. Gluckstern 

7408 Campfield Road 

Baltimore 8, Maryland 

Membership Secretary 

Mrs. Jerome J. Cermak 

DIRECTORS 

Mrs. Samuel I. Raichlen 

Chairman of Board 

Mrs. Irving I. Cohen 

Mrs. Manuel B. Wagner 

Mrs. Samuel Jeppi 

Mrs. Stephen J. Provenza 

Mrs. George M. Schmidt 

Elkton, Maryland 

Mrs. James A. I. Parker 

Silver Spring, Maryland 

Mrs. Edward C. Maisenhalder 

Bel Air, Maryland 

Mrs. William A. Cooley 

Cumberland, Maryland 

Mrs. Charles S. Austin, Jr. 

Honorary Board Member 

Mrs. Frank Block 

Historian 
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another "PLUS" Service for you 

INVALID AND SICKROOM NEEDS 

LET US SHOW YOU HOW TO: 

I. Utilize floor space to more profitable use. 

2. Capitalize on present prescription traffic to build additional 
sales. 

3. Enhance your ethical appearance. 

4. Build a rental reputation for new increased business. (A customer 
makes 2 or more trips on a rental ... there are very few item 
sales that necessitate a return visit.) 

GET YOUR SHARE OF VOLUME AND PROFITS IN THIS FAST 
GROWING INVALID AND SICK ROOM NEEDS MARKET! 

SEE YOUR LOEWY SALES COUNSELOR FOR FULL 
DETAILS AND INFORMATION. 

LOEWY DRUG CO., INC. 
1120 NORTH CHESTER ST., BALTIMORE 13, MD. 

Dickens 2-3610 

Tell them you saw it in “The Maryland Pharmacist’’ 
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Baltimore Metropolitan Pharmaceutical ‘Association 
OFFICERS 1961 

Honorary President—CHARLES J. NEUN 
President—SAM A. GOLDSTEIN 

First Vice President—JEROME J. CERMAK 
Second Vice President—AARON M. LIBOWITZ 

Third Vice President—JOHN F. NEUTZE 
Fourth Vice President—IRVING I. COHEN 

Secretary—JOSEPH COHEN 
Secretary Emeritus—MELVILLE STRASBURGER 

Treasurer—CHARLES E. SPIGELMIRE 
Treasurer Emeritus—FRANK L. BLACK 

EXECUTIVE COMMITTEE 
Chairman—GREGORY W. A. LEYKO 

MARION R. CHODNICKI JACOB L. RICHMAN 

JOSEPH U. DORSCH JEROME A. STIFFMAN 

DONALD O. FEDDER MYER STOLER 

WILLIAM Y. KITCHIN A, FRANK TURNER 
FRANCIS S,. BALASSONE, Ex-Officio 

ee 

PRESIDENT'S MESSAGE 

BALTIMORE METROPOLITAN PHARMACEUTICAL ASSOCIATION 

Dear Fellow Pharmacists: 

The Baltimore Metropolitan Pharmaceutical Association Holiday Merchandise 

and Gift Show will be held on August 20, 21, 22, 1961, Sunday, Monday and 

Tuesday, at the Emerson Hotel. 

The Merchandising Committee, Irving I. Cohen, Chairman, has worked hard 

to bring you a most complete Merchandise and Gift Show. Show your appreciation 

and attend. 

This year the Show is new and different. The manufacturers, and not the 

wholesalers, will be the exhibitors. You will, however, be able to make your 

purchases through the wholesaler of your choice. Plenty of valuable prizes, too. 

The Place & Arrangement Committee, Jerry Stiffman, Chairman, is setting 

up our Fall meetings. These promise to be most helpful and informative to all. 

The National Association of Retail Druggists Convention, will be held on 

October 1st through the 5th at the Hotel Fontainebleau, Miami Beach, Florida, 

Active members of the N.A.R.D. are independent drug store owners only. Many 

pertinent problems affecting retail pharmacy will be thoroughly discussed. Make 

every effort to attend. The scheduling of meetings and events will leave plenty 

of time for bathing and social functions. 

Wishing you a most pleasant summer, 

I am, 
Cordially yours, 

SAM A. GOLDSTEIN, Presiden’ 

TO ————— 
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ATTORNEY GENERAL FINAN ISSUES RULING ON 
ADVERTISING PRESCRIPTION DRUGS 

July 20, 1961 

Mr. F. S. Balassone, Chief 
Division of Drug Control 
State Department of Health 
301 W. Preston Street 

Baltimore 1, Maryland 

Dear Mr. Balassone: 

You have forwarded to this office the July 1961 issue of Better Homes and 
Gardens, as well as a recent issue of the Wall Street Journal. Both of these 
publications have advertisements listing prescription drugs for order by mail 
from a company whose address is listed as Kansas City, Missouri. The drugs 
listed require a prescription and are therefore dangerous drugs as defined by 
Sections 307 and 308 of Article 27, Annotated Code of Maryland (1957 Edition). 

The General Assembly of 1961, by virtue of Chapter 590 of the Laws of 
Maryland of 1961, amended the dangerous drug law by adding subsection (b) 
to Section 311, which reads as follows: 

“(b) No pharmacist or pharmacy shall be permitted to advertise 
through any media other than a professional or trade publication 
any dangerous drug by either its ‘trade name’ or by its generic or 
formulary name.” 

You have requested to know whether the advertisements violate the provisions 
of subsection (b) of Section 311, supra. 

The dangerous drug law was enacted to prevent the opportunities to obtain 
drugs for illicit use in traffic, to require the use of professional personnel in 
filling prescriptions, and to require the keeping of files and records of prescriptions 
for the use of dangerous drugs. 

The 1961 amendment aforementioned, was intended to further implement 
the public policy against allowing illicit traffic in dangerous drugs, and also to 
discourage self-medication practices among the citizens. 

| In reading the advertisements forwarded to us, it appears that the drugs 
involved are, in fact, dangerous drugs as defined by the Dangerous Drug Act 
and further, that the advertising is not in a professional or trade publication, 
but rather has been distributed to the public in general. 

For the aforegoing reasons, I believe that these advertisements violate the 
Maryland law. 

I believe it is incumbent upon you as Chief of the Division of Drug Control 
(0 notify the publishers of these advertisements of the violation of law, and 
further request that they cease and desist from such violations. 

| Very truly yours, 

THOMAS B. FINAN 

Attorney General 
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A LETTER OF APPRECIATION 

Mr. Joseph Cohen 

650 W. Lombard Street 

Baltimore 1, Maryland 

Dear Joe: 

During my term as President of 

L.A.M.P.A. one of the things that 

bothered me most was whether I had 

recognized and thanked those people 

who have helped me make my endeavors 

so successful. 

Of course, during the convention, 

with the excitement and its activities, 

the same question again came to my 

mind, and hence this letter. 

I wish to thank you, Joe, for the 

cooperation you gave me all during the 

year and at the convention. I wish to 

thank Harold Goldfeder for his many 

kindnesses and consideration. Arlene 

Padussis, as chairman of the board, 

for her guidance and understanding. 

Helen Kaminski, my successor, as chair- 

man of entertainment for the year, has 

worked diligently far beyond the call 

of duty, and I wish for her the same 

kind of cooperation and work from her 

first vice-president, 

To the rest of my officers, my heart- 

felt thanks for jobs well done. To my 

committee chairmen, all who worked 

with dedicated devotion, I offer my 

thanks. To T.A.M.P.A., for the help 

that they gave me. To those who en- 

tered into the spirit of our luncheon 

in May and the Mad Hatters contest 

at the convention, thanks for making 

this a record year, both in attendance 

and participation. 

To Mickey Friedman and Mel Asch, 

a special thanks for a tough job well 

done, for without them the afternoon 

would not have been so successful. 

To those who contributed gifts for 

our meeting and Mad Hatters contest, 

merci. 

And last, but not least, to Mr. Lou 

Sulsky, who although not a member 

of our organization, most generously 

gave a gift of a cummerbund and neck- 

tie to each person participating in our 

Mad Hatters contest, a special personal 

thanks. 

The year has been a most stimulating 

one for me, and from the bottom of 

my heart, I thank all who helped make 

1G SO. 

Sincerely, 

ETHEL LEE RAICHLEN 

PRESCRIPTION PRICES 

Prescription prices, says the Bureau of 

Labor Statistics of the U. S. Depart- 

ment of Labor, are moving down. In 

a report published in May, 1961, the 

Bureau showed that prices for prescrip-. 

tions were continuing their downward 

trend which began last June. ; 

This may surprise those who, thanks 

to the Kefauver hearings, think pre- 

scription prices move only in one direc- 

tion—up. 

It is true, of course, that the long- 

term trend of prescription prices has 

been upward. Drugs cost more than 

they used to. So does nearly every- 

thing. Drug prices have gone up along 

with all others, and like any other 

medical expense they hit us on a tender 

nerve. It is bad enough to be Sick, 

without having to pay the inevitable 

pills. 

But the Consumer Price Index of the 

Bureau of Labor Statistics shows that 

from 1949 through 1959 drug prices 

have risen about half as much as total 

medical care costs and slightly less 

than the cost of living as a whole. 

What is the price of the average 

prescription? A survey published in the 

April 3, 1961 issue of American Druggist 

showed that in 1960 the prices most 

frequently charged for prescriptions were 

$1.25, $1.50 and $2.00. At the opposite 

extreme, prescriptions costing $10.00 or 
more made up only 1.5 per cent of all 

prescriptions sold. The average pre- 

scription price was $3.25. These sta- 

tistics hardly seem to support the fre- 

quent and well publicized criticism that 
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eCHRAFFTS 
CHOCOLATES 

Feature the candy that creates quick 

turnover and repeat business. Profit by 

the ever-growing demand for Schrafft's 

—recognized by candy-lovers every- 

where as supreme in quality and flavor. 

It pays to promote Schrafft’s Chocolates! 

Distributed By 

ALLEN, SON & CO., INC. 

Phone CEnter 3-1300 

25 South Warwick Avenue 

| Baltimore 23, Md. 

the 
“Convenience Market” 

keeps growing! 

STOCK, 

STILL 

AVAILABLE 

Suburban Club 

fine drinks in the 
large family size, 

10-oz. single 
drink size and 7-oz. 

split size. 
Returnable bottles. 

Tell them you saw it in “The Maryland Pharmacist’ 
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prescription prices have risen to unrea- 

sonable heights. 

Prescription Expenditures 

Confusion sometimes results from 

failure to distinguish between prescrip- 

tion prices and prescription expendi- 

tures. The average American in 1959 

spent nearly three times as much for 

prescriptions as he did in 1949. But 

this does not mean prescription prices 

were three times as high in 1959 as they 

were a decade earlier. Statistics pub- 

lished by American Druggist explain 

this: Americans simply were buying 

more drugs in 1959. Since 1949 the 

average number of prescriptions filled 

per person rose from about 2 to more 

thangs: 

Value of Prescriptions 

One reason people are buying more 

prescription drugs is that today many 

potent new drugs are available to treat 

illnesses that ten years ago could not 

be effectively treated at all. It is hardly 

surprising, for example, that more tran- 

quilizers were sold in 1960 than in 1950; 

in 1950 these drugs didn’t exist. 

Today’s potent new medicines often 

lower the cost of being ill. In the past, 

people who contracted pneumonia had 

to spend several weeks in the hospital, 

plus weeks for convalescence, at a cost 

of at least $300 to $400. Today, pneu- 

monia can often be cured at home in a 

short time with less than $20 worth of 

antibiotics. 

At one time, mastoiditis often in- 

volved surgery and cost the patient or 

his family around $1,000. Today there 

is usually no surgery. Instead, the in- 

fection is treated with drugs costing 

around $15, and classical cases of mas- 

toiditis have become so rare that medi- 

cal schools have difficulty in locating 

enough for teaching purposes. 

Prescription Expenditures and 

Personal Income 

Moreover, while the nation’s total 

outlay for drugs has gone up, pur- 

chasers’ incomes have risen too. 

Even though they are buying a larger 

number of prescription drugs, people are 

spending only a slightly larger amount 

of their income for them. In 1949, out 

of every dollar which Americans earned, 

three-tenths of a cent went for pre- 

scriptions. Today we are spending six- 

tenths of a cent. (Compare this amount 

with the two cents spent for tobacco 

products and the three cents spent for 

alcoholic beverages.) The slight increase 

in drug expenditures certainly does 

not seem unreasonadvle when one con- 

siders that each of us now purchases 

nearly twice as many prescription drugs, 

most of which are far more effective 

than those available ten years ago. 

If drug prices had risen as much 

as other prices since 1949, the nation’s 

annual bill for drugs would be approxi- 

mately two hundred million dollars 

higher than it is. 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

Artra Skin Creem 

Featured in all BMPA Stores 

Dial 123 Live Radio 
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THE CHARMCRAFT 

GREETING CARD SECRET 

better profits 

unmatched delivery schedules 

and reliability for 

Maryland Pharmacists 

Top profits from greeting cards depend first of all on 

having the cards you need when you need them. That’s 

the CharmCraft secret—personalized delivery schedules 

to meet every need. 

But it’s not the whole CharmCraft story. CharmCraft 
means an exhaustive collection of truly imaginative 

greeting cards housed in the most eye-appealing cab- 

inets and advertised nationally. It all adds up to top 
profits with less work and bother for you—a mighty 

pleasant combination. 

Cherm Draft ubliohow 
OF WASHINGTON 

3132 M STREET, N. W., WASHINGTON 7, D.C. 

WASHINGTON: FEderal 3-1500 

BALTIMORE: VErnon 7-4213 

To learn more about the advantages 
of becoming a CharmCraft dealer, 

drop us a line today. 
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Pictorial Seenes of the 
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1961 Convention... 



760 The MARYLAND PHARMACIST July, 1961 

Baltimore City Health Department 

Medical Care Section 

THE MAA PROGRAM AND THE 

PHARMACIST 

There is some confusion, both to the 

pharmacist, as well as the layman in 

regards to the new MAA program insti- 

tuted under the Baltimore City Medical 

Care Program. The following is an 

attempt to clarify the situation. 

By congressional action, specifically 

the Kerr-Mills Law, Federal funds were 

allocated to aid a fringe group of people 

in obtaining the best medical care avail- 

able in this country. The fringe group 

that are mentioned are (a) those people 

65 years of age or over, (b) not receiving 

a Welfare grant and (c) unable to pay 

for medical services, these services being 

either or both physician and clinic 

treatment as well as necessary drugs 

and medical supplies. 

On June 1 of this year, Baltimore City 

as well as the State of Maryland, insti- 

tuted a new program entitled ‘“Medical 

Assistance for the Aged,’ hence the 

MAA designation. 

For simplicity of administration the 

Program was placed within the operat- 

ing framework of the existing City and 

State Medical Care Programs, and 

eligibility was determined by the de- 

partments of Public Welfare through 

the following table: 

1 2 3 

Number of Annual Average 

Persons Income Menthly Income 

1 $1,140 $ 95 

2 1,560 130 

3 1,920 155 

4 2,160 180 

5 2,640 220 

6 2,940 245 

Those persons found eligible by the 

Public Welfare Department are then 

so certified to the Medicial Care Section 

of the City or State. It is then the 

responsibility of the person so certified 

to register at either the City or State 

Medical Care Section. 

When the eligible person registers at 

the Medical Care Section he will re- 

ceive an identification card which is 

very similar to the one which the phar- 

macist filling medical care prescriptions 

is familiar. It is differentiated by being 

green in color and bears the large let- 

ters MAA. 

All persons having been so certified 

by the respective Welfare Departments 

and registered with their Medical Care 

Section are then eligible for any or all 

of the following services when they are 

required: . 

1. Home and office care by a private 

physician of the patient’s choice. 

2. An initial medical evaluation and, 

also, diagnostic, consultation and 

special treatment services, all 

through a hospital medical care 

clinic. 

3. Laboratory and X-ray services. 

4. Prescribed drugs and some medical 

supplies. 

5. Dental care to a limited extent, and 

not including initial dentures. 

6. Eyeglasses for post-operative cata- 

ract cases only. 

Hospital inpatient care for eligible 

individuals, while not provided un- 

der this City program, is available 

through the Hospital MInpatien 

Program which is administered by 

the Maryland State Department of 

Health. 

The preceding is intended to enabl 

the pharmacist to answer question 

from his customers and when necessar 

help them obtain the necessary aid. 

At this point the pharmacist will pro 

ceed with his function of supplyin 

drugs and medical supplies in the sam 

manner in which he is accustomed unde 

the existing Medical Care Program. 
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_ dont be caught short 
People get mad when they can’t buy their favorite tasty 

Lance snacks. So don’t be caught short. 

Let your Lance salesman help. He can stock your displays with 

enough of the right flavors to keep your customers happy. 

Charlotte, North Carolina 

All the Features 
you'd choose 

yourselt! 

FLARELOP 
ICE CREAM CONES 
TOPS with ice cream .. . TOPS in ice 
cream cones . .. you and your customers 
will "go" for Flavor-ized Flare-TOPS. If : 
your regular wholesaler can't supply you, E GUM MIRCAay, 
write or phone: Thu en, 

ge" 
MARYLAND BAKING COMPANY J “ICE CREAM 
1200 South Eutaw Street, Baltimore, Md. « CONES lt 

Tell them you saw it in “The Maryland Pharmacist’ 
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If the Medical Care Section can be 

of any further help call or write the 

State Department of Health, Medical 

Care Section or call the Medical Care 

Section of the Baltimore City Health 

Department (telephone 752-2000, exten- 

sion 316). The office force or the staff 

pharmacist are at your Service. 

THE TUBERCULOSIS PROBLEM 

Each month almost 1,000 Americans 

are dying of tuberculosis, and 6,000 

Americans are contracting the disease. 

Today, about 35,000,000 people harbor 

the tuberculosis germ. 

A new case of tuberculosis is reported 

every Seven minutes, and it is estimated 

that 75 per cent of the new cases of the 

future will come from those now in- 

fected. 

Although great advances have been 

made in the treatment of tuberculosis, 

it is estimated that about 100,000 peo- 

ple in this country have active tuber- 

culosis that has never been reported to 

health authorities. 

In order to treat all active cases, they 

must be located. Two methods for find- 

ing the unknown cases are the chest 

X-ray and the tuberculin test. A chest 

X-ray can detect lesions in the lungs 

before Symptoms are apparent. The 

tuberculin test is an allergy test. A 

reaction to it does not indicate active 

disease, but it does indicate exposure 

and the individual should be followed 

up with a chest X-ray. 

4 
Jusects -- Jermiles -- Rodents 

: EXTERMIN 
xo Since 

Wise prOveCTIO 
Always Dependable 

ATOR CO.: : 
1860 .° : 

N° | 

Tell them you saw it in “*The Maryland Pharmacist’ 
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come Tox: hs 1261 

Sponsored by 

PHILADELPHIA SERVICE DRUG WHOLESALERS’ HOLIDAY FAIR CORPORATION 

Participating Wholesalers 

KRULL WHOLESALE DRUG CO. SMITH KLINE & FRENCH INC. 

SHOEMAKER & BUSCH, INC, WEST WHOLESALE DRUG CO. 

HARMACISTS sping FOR P 
Ont STOP Bo

LIDAY Shop 

~ SEPTEMBER 23-27, 1961 George Washington Motor Lodge 

Adjacent to Valley Forge Park 

At Exit 24 of the Penna. Turnpike e King of Prussia, Pa. 

Where Routes 202, 23 and the Philadelphia Schuylkill Expressway Meet! 

e DAILY ATTENDANCE e 4 STATE ACCESSIBILITY 
PRIZES rl) 4 e NATIONAL BRANDS 

| e FREE REFRESHMENTS math WA EXHIBITORS 
| e UNLIMITED FREE PARKING a ties e EARLY BIRD SPECIALS — 

e MAGNIFICENT oo | os: FREE BREAKFAST 
SURROUNDINGS PA he BEFORE 10:30 A.M, 

TAKE THE FAI WAY 

ro MOLL DAY prorits: 
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CONTRIBUTORS TO THE 1961 CONVENTION 

The firms and others listed below have contributed cash and merchandise 

to the 79th Annual Convention of the Maryland Pharmaceutical Association held 

at the Shelburne Hotel, Atlantic City, New Jersey, July 3-6, 1961. The cash 

contributions were used to provide the entertainment features of the Convention, 

and the merchandise was QGistributed aS prizes at the meetings and various 

functions of the Convention. Both played an important role in the outstanding 

success of the Convention. It is with grateful appreciation the Association 

acknowledges their generous contributions. 

Financial Sponsors Pictorial Paper Package Corp. 

Wm. P. Poythress & Co. 

Abbott Laboratories Richardson Corp. 

American Express Company Roche Laboratories 
American Health Insurance Corp. Greene & Abrahams Co., Inc. 

Austin Biscuit Corp. Sealtest Foods 

Borden Ice Cream Co. Smith Kline & French Laboratories 
Bristol-Myers Co. E. R. Squibb & Sons 

Calvert Drug Company, Inc. The Upjohn Company 
Ciba Pharmaceutical Products, Inc. Warner Chilcott Laboratories 

The Coca-Cola Company The Washington Wholesale Drug Exchg. 
Crown Photo Service Wyeth Laboratories 

F. A. Davis & Sons, Inc. Youngs Rubber Corp. 

Delvale Dairies, Inc. Prize Donors 

The Emerson Drug Company Allen, Son & Co., Inc. | 
Geigy Pharmaceuticals Ar-Ex Products Co. 

The Henry B. Gilpin Co. American Express Co. 

Arthur F. Gnau & Sons American Ferment Division 

Hendler Creamery Co. American Greetings Corp. 
Hynson, Westcott & Dunning, Inc. American Hygienic Co. 

Johnson & Johnson Armour Pharmaceutical Co. 

Lance, Inc. Becton-Dickinson & Co. 

Lederle Laboratories Belmont Laboratories Co., Inc. 

Lever Brothers Co. Block Drug Company, Inc. 

Eli Lilly and Co. Borden Ice Cream Co. 
Loewy Drug Co. John H. Breck, Inc. 

Mallinckrodt Chemical Works George A. Breon & Co. 

Mead Johnson Laboratories Brockway Glass Co., Inc. 

Meadow Gold Ice Cream Co. Burroughs Wellcome & Co. 
Merck Sharp & Dohme The Carter’s Ink Co. 

Miller Drug Sundry Co. Chanel, Inc. 

Miles Laboratories, Inc. Clark-Cleveland, Inc. 

The Murine Co., Inc. Clean Home Products, Inc. 

Muth Brothers & Co. Colgate-Palmolive Co. 

The National Pharmaceutical Mfg. Co. Commerce Drug Co., Inc. 

The Norwich Pharmacal Company F. A. Davis Sons, Inc. 

Noxzema Chemical Co. Wm. Deiches & Co., Inc. : 
Ortho Pharmaceutical Corp. Desitin Chemical Co. 

Parke Davis & Co. E. C. DeWitt & Co., Inc. 

Personal Products Corp. Ex-Lax, Inc. 
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Father John’s Medicine Co., Inc. 

eb. Fleet Co., Inc. 

ilette Safety Razor Co. 

Gilt Edge Photo Service, Inc. 

Glenbrook Laboratories 

The Glessner Co. 

mne J. H. Guild-Go!, Inc; 

Hankscraft Co. 

Hart Drug Corp. 

Hendler Creamery Co. 

The House For Men, Inc. 

BH. B. Hunter Co. 

Kaz, Inc. 

E. F. Kemp Corp. 

Lanolin Plus, Inc. 

Lermer Plastics, Inc. 

Lewis-Howe Co. 

Daniel Loughran Co., Inc. 

Mack Publishing Co. 

Magnus, Mabee & Reynard, Inc. 

The S. E. Massengill Co. 

Max Factor & Co. 

McCourt Label Cabinet Co. 

Meadow Gold Ice Cream Co. 

The Mentholatum Co., Inc. 

The Wm. S. Merrell Co. 

Merck & Co., Inc. 

Millers Forge Mfg. Corp. 

Noxzema Chemical Co. 

Organon, Inc. 

Ortho Pharmaceutical Corp. 

Owens-Illinois Glass Co. 

Paper Mate Company, Inc. 

Paramount Photo Service Co. 

Parke Davis & Company 

Pearson Pharmacal Co., Inc. 

Pepsi Cola Company 

Pharmaco, Inc. 

Pharmacraft Laboratories 

Pharmindex 

Lydia E. Pinkham Medicine Co. 

Pro-Phy-Lac-Tic Brush Co. 

Purepac Corp. 

Resinol Chemical Co. 

Revlon, Inc. 

‘A. H. Robins Co., Inc. 

Sayman Products Co. 

ulius Schmid, Inc. 

chering Corp. 

The Lux Clock Manufacturing Co. 

National Pharmaceutical Mfg. Co. 

W. F. Schrafft & Sons Corp. 

Sea Breeze Laboratories, Inc. 

Service Photo Supply Co., Inc. 

W. A. Sheaffer Pen Co. 

The Shelby Salesbook Company 

Southern Label & Box Corp. 

Stanback Co., Ltd. 

Taft, Warren & Taft, Inc. 

Tek-Hughes 

The Toni Company 

The Warren-Teed Products Co. 

Waterman-Bic Company 

Weco Products Co. 

Westclox 

White Laboratories, Inc. 

Stephen F. Whitman & Son, Ine. 

Winthrop Laboratories 

Allen B. Wrisley Co. 

Yardley of London, Inc. 

Youngs Rubber Corp. 

LACTINEX EFFECTIVE FOR ACNE 

Lactinex, Lactobacillis acidophilus 

and bulgaricus, combined with good per- 

sonal hygiene, was a considerable aid 

in the control of acne in 300 cases 

treated by Dr. Robert H. Siver of Balti- 

more, Md. (JOURNAL MEDICAL SO- 

CIETY NEW JERSEY). 

According to the manufacturer, Hyn- 

son, Westcott & Dunning, Inc., evidence 

that Lactinexr was effective in treating 

acne-form conditions was first noted in 

Dr. Siver’s original investigation of the 

treatment of gastrointestinal disturb- 

ances. 

In the 300 cases treated, most patients 

showed some response during the first 

two weeks; some severe cases required 

3 months. The 12-18 year age group 

showed the most favorable response. 

Patients were given 2 or 3 tablets, t.i.d., 

with milk for eight days, followed by 

two weeks with no medication. The 

course was repeated aS many times 

as indicated. 

Lactinexr produced no untoward ef- 

fect, whether in small amounts or mas- 

Sive doeses. 
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PHYSICIANS’ SAMPLES ABUSE 

Commissioner of Food and Drugs 

George P. Larrick called on the phar- 

maceutical industry, the medical pro- 

fession, and retail druggists to intensify 

their efforts to stamp out abuses in the 

repacking of physicians’ samples. 

At the same time, the Commissioner 

directed Food and Drug Administration 

inspectors throughout the country to 

increase their activities in this field. 

The action came in the wake of 

discovery of an additional mix-up in 

repackaged physicians’ samples in the 

possession of a retail pharmacy in Kan- 

sas City, Mo. 

A total of 15 seizures of physicians’ 

sample drugs that were being held for 

sale has been instituted by FDA in the 

last two weeks. 

Mr. Larrick said that associations 

representing the industry, the medical 

profession, and retail pharmacists had 

expressed their deep concern over the 

problem and their willingness to cooper- 

ate wherever possible. 

However, he said, ‘‘the important pro- 

tective provisions of the Federal Food, 

Drug and Cosemtic Act that are in- 

tended to insure the purity and safety 

of drugs are being ignored and nullified 

by handlers of physicians’ samples. 

“While we believe that the major 

drug supply of this country is entirely 

reliable, the abuses that have been 

found in the handling of physicians’ 

samples do represent a serious problem. 

So, I again call on the drug manufac- 

turing companies, doctors, and drug- 

gists to immediately institute necessary 

control procedures to insure that phy- 

Sicians’ samples are used by physicians 

in their professional practices.” 

The Commissioner recommended: 

“1. A reduction in the distribution 

of physicians’ samples of drugs to that 

quantity which may reasonably be used 

by physicians in their practice. 

2. A system of accounting for drug 

samples calculated to avoid accumula- 

tions and diversion for sale. 

3. A policy to be followed by phy- 

Sicians of destroying samples which they 

do not use in their practice. 

4. A practice of not using physicians’ 

samples to fill prescriptions and the use 
only of drugs, the integrity of which is 

beyond question in pharmacy practice.” 

“We intend to use all the resources 

of the Food and Drug Administration 

and the full authority of the Federal 

Food, Drug, and Cosmetic Act to stamp 

out carelessness and abuses in the 

handling of physicians’ samples,” Mr. 

Larrick said. 

The abuses that have been found in: 

the handling of physicians’ samples in-. 

clude: 

1. Mix-ups—where one drug is in a 

container bearing the label of an- 

other drug. 

2. The repackaging of physicians’ 

samples by untrained people who 

have no concept or appreciation of 

the importance of maintaining the 

authenticity and labeling of potent 

drugs. 

3. Destruction of all, or practically all, © 

the labeling which includes warn- 

ings, contra-indications, directions 

for use, etc. 

4. Disregard of the expiration dates © 

on antibiotics — many outdated 

anti-biotics have been found, some 
on the shelves of prescription phar- © 

macies. 

5. Failure to obtain recertification of 

antibiotics after repackaging when 

batches have been mixed and the 

identity of lots destroyed. 

6. The handling of new drugs in such 

a way as to destroy the identity 

of codes and labeling. 

ee 
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F.A. DAVIS & SONS, INC. 
MERCHANDISE YOUR CIGAR DEPARTMENT 

WITH THESE NATIONALLY KNOWN BRANDS 

CIGARS 

Anthony & Cleopatra Phillies Roi-Tan 

LaCorona Webster Florida Queen 

Bering Optimo John Ruskin 

Bock Royalist Lord Clinton 

PIPES 

Kaywoodie Yello-Bole Medico 

LIGHTERS 

Ronson Zippo . Rogers 

FAMOUS SUNDRY LINES 

Timex Kodak Scripto Amity 

Telechron Polaroid Paper Mate Thermos 

Westclox Sylvania Parker Nylons 

EVAN'S Sundae Toppings and Syrups 

SCHRAFFT'S CANDY 

Ask about our "NEW DAY CIGAR STAND" plan 

119 SOUTH HOWARD STREET 

Baltimore 1, Maryland 

MU Iberry 5-8240 

Tell them you saw it in “The Maryland Pharmacist” 



768 The MARY LANDU.PHARMACLS T July, 1961 

7. Holding of repackaged samples in 

unlabeled containers or in contain- 

ers with labeling loosely affixed to 

bottles with rubber bands or in con- 

tainers bearing only the name of 

the product written in pencil or 

with crayon. 

8. Mixing together of physicians’ sam- 

ples from many sources without re- 

gard to codes, expiration dates, age 

of drugs, etc. 

The two latest seizures covered large 

stocks of repackaged physicians’ sam- 

ples in possession of Prospect Pharmacy, 

18th and Prospect St., Kansas City, Mo., 

and Zackian Brothers, 27 South 60th, 

Philadelphia, Pa. 

At the Kansas City store a bottle 

labeled as ‘“Eskatrol Spansule”’ manu- 

factured by Smith, Kline and French 

Laboratories, Philadelphia, Pennsyl- 

vania, actually contained a product 

called Entozyme manufactured by A. H. 

Robins, Richmond, Virginia, Eskatrol 

is a preScription drug consisting of 

Dexedrine with Compazine, a potent 

product used in the treatment of obesity. 

Entozyme is a preparation sold with- 

out prescription which consists of 

enzymes, with bile salts. 

| 
M.Ph.A. 

tou aati tall 

TAL SWAIN, YY 

ANOTHER GOOD PILOT TAKES OVER! 
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Did you know that we are the co-agents on your As- 
sociation Group Plan and that we were largely responsible 

for developing it through the American Health Insurance 
Corporation. 

GREENE & ABRAHAMS CO., INC. 

E. A. ROSSMANN, President 

225 E. REDWOOD STREET 

Baltimore 2, Maryland 

LExington 9-8834 
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Fast Movers in your Cigar Department 

Quality tobacco, competitive prices and smoker preference by a 

generation of Marylanders make these famous brands belong 

on display in your cigar department. 

Monument Square 
Filter Cigars 

Uncle Willie . Monument Square 
Cigars © Cigars © 

For a new experience with quick moving, fresher and preferred 

cigars . . . in boxes and five packs, call today. 

THE SCHAFER - PFAFF CIGAR COMPANY 
630 S. WOLFE STREET — BALTIMORE 
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Tell them you saw it in “The Maryland Pharmacist’ 
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AMA TESTIFIES ON KEFAUVER BILL; 

EMPHASIZES IMPORTANCE OF APhA LAB 

The first battle over the proposed 

Drug Industry Antitrust Act (S. 1552) 

was fought on July 5-6 with Senator 

Estes Kefauver and the Senate Anti- 

trust and Monopoly Subcommittee on 

one side, and principals of the American 

Medical Association—with the support 

of Senators Everett Dirksen and Roman 

Hruska and their minority counsel on 

the other. 

Speaking for the AMA was Board of 

Trustees chairman Hugh H. Hussey, 

Jr., M.D., accompanied by AMA assist- 

ant executive vice president Ernest B. 

Howard, M.D., AMA general counsel 

C. Joseph Stetler, and assistant to the 

secretary of the AMA Council on Drugs 

Joseph B. Jerome. Dr. Hussey an- 

nounced that the AMIA opposes those 

sections of S. 1552 “which would grant 

to the Food and Drug Administration 

the authority to determine, evaluate and 

pass on a drug’s efficacy and thus 

determine beforehand that a drug 

should not be marketed.” In explaining 

the decision, Hussey added that “the 

marketing of a relatively useless drug 

is infinitely less serious than would be 

arbitrary exclusion from the market of 

a drug that might have been life saving 

for many persons.” 

In explaining new AMA programs, 

Hussey singled out the new drug stand- 

ards laboratory inaugurated as a joint 

venture of the American Pharmaceutical 

Association, the United States Phar- 

macopoeia and the American Medical 

Association. Dr. Hussey noted that the 

laboratory, to be located in the APhA 

headquarters in Washington, D. C., 

“will develop and check specifications 

for new drugs and assist in publishing 

reports on them. It will assist in check- 

ing stability and purity, and will launch 

new studies of general drug character- 

ization and identification. Problems of 

standardization will be explored and 

new methods of analysis will be de- 

veloped.” 

The AMA Board of Trustees chair- 
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man explained to Senator Kefauver 

that the APhA was the national profes- 

sional association of individual phar- 

macists, comparable in pharmacy to the 

AMA in medicine. 

Kefauver and committee did theil 

best to discredit the AMA after they, 

expressed opposition to his bill, but 

Senator Hruska lambasted the Tennesseé 

Senator and his staffers for using state- 

ments taken out of context and quotes. 

in which pertinent portions were omit- 
ted. | 

Kefauver thus set the stage for simi- 

lar action against any and all comers 

who dared to oppose his bill in whal 

has been termed “Legislative Hearings 

on S. 1552.” 

BRISTOL LABORATORIES STAMPS EACH 

DRUG SAMPLE “COMPLIMENTARY” 

TO PREVENT MISUSE 

A program designed to prevent im: 

proper use and waste of free drug sam: 

ples, established on an experimenta 

basis by Bristol Laboratories last year 

has received the enthusiastic support 0} 

physicians and has been adopted per 
manently. | 

Under the program each individua 

sample tablet or capsule, distributed } 

Bristol Laboratories to doctors i 
stamped with the word “complimen 

tary.’ Sample packages contain thi 

legend: “To initiate therapy and reduc 

the cost to your patients.” 

In addition to the imprint on the dru 

and the legend contained in the pack 

age, Bristol has taken steps to avo 

waste of samples. The company’s sal 

representative, or detail man, wh 

offering samples to physicians dete 

mines whether or not the doctor can 

samples of a drug in his practice. 

the doctor can, he is asked to sign 

requisition for additional sample su 

plies which are subsequently mailed 

him by the company. | 

The Food and Drug Administrati 

has seized pharmaceuticals from drt 

shelves in recent weeks on grounds ¢. 
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hey were samples that had been divert- 
d from doctor’s offices and repackaged 
or sale. 

Bristol’s sampling policy was described 

sS “controlled but liberal.” Two types 
f sample packages are available from 
sristol, called “‘starter-dose” and “con- 
irmatory.”’ 

The starter-dose package holds indi- 
idual doses of a drug whose effect can 
e determined quickly, such as a nasal 
econgestant valuable in hay fever 
reatment. 

The confirmatory - sample package 

contains doses of drugs, such as an 
agent for lowering high blood pressure, 
whose evaluation may require a week 
or more of daily use by the patient. 

All sample packages contain copies 
of the official and approved brochures 
describing the drugs, their uses and 
contra-indications. 

Bristol’s efforts to develop a sampling 

program designed to prevent waste and 
misuse of drugs were initiated last year. 

We now feel confident that the popular 

reaction of doctors justifies its per- 
manent adoption. 

B.M.P.A. 

N.A.R.D. CONVENTION PRIZE 

; The N.A.R.D. Convention will be held at Miami Beach, 

Florida, October 1-5, 1961. 

Druggists making purchases at the Ninth Annual Holi- 
day and Gift Show of the Baltimore Metropolitan Pharma- | 
: ceutical Association, Emerson Hotel, August 20, 21, 22, are 

eligible to enter an all-expense paid trip for two contest 

to the N.A.R.D. Convention. 

COMPLETE DETAILS AT THE GIFT SHOW. 

All Travel Arrangements To The N.A.R.D. Conven- 
tion Can Be Made Through The American Express Company 
—Join The Maryland Group. 



Elsie is the efficient, single- 

idea type. She concentrates on 

sending ice cream customers 

into the stores of Borden 

dealers. 

hordens —— 
ICE CREAM 

ORleans 5-0171 



d stabilizing 

he intestinal 

flora 

ACTINEX 
Mixed culture of Lactobacillus acidophilus and bulgaricus with metabolic enzymes naturally produced. 

TABLETS & GRANULES 
For gastrointestinal disturbances, 

diarrhea (antibiotic induced and others),’”” 

fever blisters and canker sores of herpetic 
oe te ee & 

origin. 

Usual dosage for adults and children: 

Four tablets or one packet of granules chewed 

and swallowed four times a day. 

Supplied: Tablets in bottles of fifty—Granules in 

boxes of twelve one gram packets. 

(1) Siver, Robert H.: Current Medical Digest, Vol. XXI, No. 9, Septem- 

ber 1954. (2) McGivney, John: Texas State Journal of Medicine, Vol. Bl} 

No. 1, January 1955. (3) Frykman, Howard M.: Minnesota Medicine, 

Vol. 38, No. 1, January 1955. (4) Weekes, D. J.: N. Y. State Journal of 
Medicine, Vol. 58, No. 16, August 1958. 

HYNSON, WESTCOTT & DUNNING, INC. 
Baltimore, Md. 



Good 

Old-Fashioned 

quality 

is a 

Hendler 

tradition— 

faithfully 

observed 

every day 

in every way. 
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Important—Read Editorial on Page 776 
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America’s Fastest Growing 

Sun Tan Lotion 

| SUNTAN LOTION 

* Three popular sizes: 3 oz. tube, 89c: 6 oz. plastic bottle, 
$1.45; 12 0z. plastic bottle, $2.45. Stock now for quick 
summer profits. 

NOXZEMA CHEMICAL COMPANY 

: 
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SOME DRUM BEATING ABOUT THE 

PHARMACIST WHO PLAYED CHIEF 

The day he got his store, he thought, ‘‘Now I’m my own boss.”’ And 

he was. 

He began by directing an aggressive buying operation (he did the 

buying). When the “bargains” arrived, he grunted orders to his ware- 

houseman (himself). Then he cracked the whip over his billing clerk 

(also himself) and made his accountant (Same man) work overtime 

when his capital got tied up in stock. 

It dawned on him one day that being chief isn’t much fun when you 

have to play Indian, too. 

Moral 

The way for a pharmacist to be ‘chief’ is to command the 

services of a Lilly wholesaler. The Lilly policy of wholesale dis- 

tribution recognizes that a pharmacist's prime concern is the 

practice of pharmacy. Warehousing, elaborate bookkeeping, 

and large inventories are the wholesaler’s responsibility. 

If your operation suffers from tied-up wampum and could use 

some “Indians,” call one of the 300 Lilly service wholesalers 

who serve the nation. 

190257 
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to get 
rm YOU 

», share 

OSH 
vitamin 

dollars... 

the formula for success-M YADEC 
vitamin formula with minerals 

Each MYADEC Capsule provides: vitamins: Vitamin B,» crystalline—5 mcg.; Vitamin B, (riboflavin) 
—10 mg.; Vitamin B, (pyridoxine hydrochloride)—2 mg.; Vitamin B, mononitrate—10 mg.; Nicotin- 
amide (niacinamide)—100 mg.; Vitamin C (ascorbic acid) —150 mg.; Vitamin A—25,000 units 
(7.5 mg.); Vitamin D—1,000 units (25 mceg.); Vitamin E (d-alpha-tocopheryl acetate concentrate) 
—5 LU.; minerals (as inorganic salts): Iodine—0.15 mg.; Manganese—1 mg.; Cobalt—0.1 mg.; 
Potassium—5 mg.; Molybdenum—0.2 mg.; Iron—15 mg.; Copper—1 mg.; Zinc—1.5 mg.; Magnesium 
—6 mg.; Calcium—105 mg:; Phosphorus —80 mg. Io be sure your stock of 
MYADEC is adequate, order now. Supplied in bottles of 30, 100, and 250. paanE DAVID COUPINTC DOSES ME 
$536) 
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--- Editorial ... 

F.D.A. ON DRUG SAMPLES 

Because of the stepped up activity of 

the Food and Drug Administration in 

checking the abuses of handling legend 

drug samples, we are devoting this space 

to reprinting a recent N.A.R.D. article 

on the subject. We urge you to read the 

story carefully and to abide by the rec- 

ommendations of Commissioner Larrick. 

Commissioner of Food and Drugs 

George P. Larrick recently called on 

the pharmaceutical industry, the 

medical profession, and retail drug- 

gists to intensify their efforts to 

stamp out abuses in the repacking 

of physicians’ samples. 

At the same time, Mr. Larrick di- 

rected Food and Drug Administration 

inspectors throughout the country to 

increase their activities in this field. 

The action came in the wake of dis- 

covery of an additional mix-up in re- 

packaged physicians’ samples in the 

possession of a retail pharmacy in 

Kansas City, Mo. 

A total of 15 seizures of physicians’ 

sample drugs that were being held for 

sale has been instituted by the F.D.A. 

in two recent weeks. 

Mr. Larrick said that associations 

representing the industry, the medical 

profession, and retail pharmacists had 

expressed their deep concern over the 

problem and their willingness to co- 

operate whenever possible. 

However, he said, “the important 

protective provisions of the Federal 

Food, Drug and Cosmetic Act that are 

intended to insure the purity and safety 

of drugs are being ignored and nullified 

by handlers of physicians’ samples. 

Necessary Control Procedures 

“While we believe that the major drug 

supply of this country is entirely relia- 

ble. the abuses that have been found in 

| 
August, 196 ! 

' 
} 

the handling of physicians’ samples di | 

represent a serious problem. So, I agai) 

call on the drug manufacturers, doctors 

and druggists to immediately institut | 

necessary control procedures to insur 

that physicians’ samples are used )b; 

physicians in their professional prac) 

tices.” 

Mr. Larrick recommended: | 

“(1) A reduction in the distributioi 
of physicians’ samples of drugs to tha 

quantity which may reasonably be use 

by physicians in their practice. 

(2) A system of accounting for dru: 

samples calculated to avoid accumula 

tions and diversion for sale. 

(3) A policy to be followed by physi 

cians of destroying samples which the; 

do not use in their practice. 

(4) A practice of not using physi 

cians’ samples to fill prescriptions ant 

the use only of drugs of unquestionabl 

integrity in pharmacy practice. 

“We intend to use all the resource 

of the Food and Drug Administratio1 

and the full authority of the Federa 

Food, Drug, and Cosmetic Act to stam) 

out carelessness and abuses in thi 

handling of physicians’ samples,’ Mr 

Larrick said. 

The abuses that have been found it 

the handlling of physicians’ samples it 

clude: 

(1) Mixups—where one drug is in é 

container bearing the label of anothe) 

drug. 

(2) The repackaging of physicians 

samples by untrained people who havé 

no concept or appreciation of the im: 

portance of maintaining the authenti: 

city and labeling of potent drugs. 

(3) Destruction of all, or virtually all 
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the labeling which includes warnings, 

contraindications, directions for use, etc. 

(4) Disregard of the expiration dates 

on antibkiotics—many outdated anti- 

biotics have been found, some on the 

Shelves of prescription pharmacies. 

(5) Failure to obtain recertification 

of antibiotics after repackaging when 

batches have been mixed and the iden- 

tity of lots destroyed. 

(6) The handling of new drugs in 

such a way as to destroy the identity 

of codes and labeling. 

(7) Holding of repackaged samples in 

unlabeled containers or in containers 

with labeling loosely affixed to bottles 

with rubber bands or in containers bear- 

ing only the name of the product writ- 

ten in pencil or with crayon. 

(8) Mixing together of physicians’ 

samples from many sources without re- 

gard to codes, expiration dates, age of 

drugs, etc. 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

PEPSI-COLA 

Featured in all BMPA Stores 

‘ 

Dial 123 Live Radio 

WORLD'S FINEST SALTED NUTS 

The leading drug store owner 

any item in the drug store occ 

IF 
a Nut Shop for you. 

Fresh From Our 

s in your state will tell you the 
Double Kay Nut Shop is producing more sales and profits than 

upying similar space. 

you have a clean, first-class drug store, let us reserve 

THE KELLING NUT CO. 

2800 W. Belmont Ave. Chicago 18, Illinois 
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| 

PRESIDENT’S MESSAGE | 

Dear Fellow Pharmacist: 

Traditionally, summer is the time for relaxation, play and vacation, but I can | 

assure you that the officers and executive committee of the Association have done | 

much planning and work during this season. The executive committee has met. The | 

committee chairmen and members have been appointed. The objectives have been 

set for the committees for the coming year, and the chairmen of these committees | 

have been so notified. | 

Although Maryland is one of the leaders in pharmaceutical legislation, and this 

is net a legislative year, preparations are being made for the next legislative session 

in several areas that need improvement. 

The Membership Committee has been directed to develop a plan and a program 

for the many pharmacists, non-store owners, who should be encouraged to become 

members of the Maryland Pharmaceutical Association. In reality, these pharmacists 

represent the majority in our profession and should be brought within the scope 

of nharmaceutical association as soon as possible. 

The Trade Relations Committee has been directed to prepare a pharmaceutical 

seminar workshop program on the economics of retail drug store operation. 

Because of world conditions, it is quite possible that civilian defense will become 

extremely important and a very active committee chairman and co-chairman have 

been selected to continue the development of our civilian defense program. 

As if this were not enough, our Secretary has been offered and has accepted a 

position with the N.A.R.D. Joseph Cohen has made a magnificent contribution to 

pharmacy in our State, and his departure from Maryland will be deeply felt. He 

now passes to the national scene like others who have preceded him. We feel he 

will bring more honor to Maryland Pharmacy and we wish him well in his new 

position. 

The responsibility for selecting a new Secretary is in the capable hands of 

Chairman Gordon A. Mouat and the Selection Committee, Si Solomon, Jack 

Wannenwetsch, Frank Block, Victor Morgenroth and Harold Goldfeder. It is 

imperative that we select the best man available. All those who are interested in 

this position, please make your interest known to the committee. 

Sincerely, 

NORMAN J. LEVIN, President 
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Support 

The Maryland Pharmaceutical Association. 

It Represents The Best In Pharmacy. 

Be a a RB a a 
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SCHRAFFIS 
CHOCOLATES 

Feature the candy that creates quick 

turnover and repeat business. Profit by 

the ever-growing demand for Schrafft's 

—recognized by candy-lovers every- 

where as supreme in quality and flavor. 

It pays to promote Schrafft’s Chocolates! 

Distributed By 

ALLEN, SON & CO., INC. 

Phone CEnter 3-1300 

25 South Warwick Avenue 

| Baltimore 23, Md. 

now it’s Pepsi 
In no-deposit 

no-return 
halt-quarts 

Pepsi is also 

available in cartons 

of six 12-0z. 

bottles and the 

large family size. 

Returnable bottles. 

Bottled by PEPSI-COLA Bottling Co. of Baltimore e LE. 9-7171 

UNDER APPOINTMENT FROM PEPSI-COLA CO. NEW YORK, N. Y. 

Tell them you saw it in “The Maryland Pharmacist” 
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NO ONE 

Ever Outgrows the Need fot 

MILK 

GET THE. BESTS. 33: 6 GELee 

-| DAIRY PRODUCTS 

MU Iberry 5-3800 
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Campaign in MEADOW GOLD History! 

30 BILLBOARDS 
Strategically located all over town 
featuring the “Flavor of The Month”, 
month after month for a full year! 

=P 
Tie-in with this great promotion! 
Feature the MEADOW GOLD “Flavor of 
The Month” and CASH-IN with bigger sales! 

Tell them you saw it in “The Maryland Pharmacist” 
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School of Pharmacy, University of Maryland, News 

UNIVERSITY OF MARYLAND 

REPRESENTED BY WALGREENS' SEMINAR 

Dean E. Leavitt, Instructor of the 

School of Pharmacy at the University 

of Maryland, has completed on-the- 

scene studies of a modern drug store 

organization in Walgreens’ sixth Semi- 

nar in Pharmacy Administration. 

The two-week ‘program held at the 

firm’s headquarters in Chicago, June 

19-30, included -extensive discussion 

sessions with veteran Walgreen execu- 

tives plus field trips through the com- 

pany’s stores, warehouse, and drug and 

cosmetic manufacturing laboratory. 

With Mr. Leavitt were faculty repre- 

sentatives from 13 other leading phar- 

macy colleges. 

The over 30 different business sub- 

jects under study ranged from effective 

store design to personnel selection and 

training, to merchandising, advertising, 

tax and legal questions. 

As a meeting ground between educa- 

tors and business administrators, Wal- 

greens’ Seminar offered the forum for 

a stimulating exchange of ideas on the 

business aspects of pharmacy. Many 

new concepts in current retailing 

techniques, covered in the Seminar, will 

be incorporated in classroom study this 

fall to further help students prepare for 

successful drugstore management. 

SCHOOL OF PHARMACY 

RESEARCH GRANTS 

Receipt of two research grants total- 

ing $86,500 for support of research on 

anticancer drugs at the University of 

Maryland School of Pharmacy has been 

announced by Dr. Noel E. Foss, dean of 

the school. 

The research, which has been in prog- 

ress for three years under the direction 

of Dr. Norman J. Doorenbos, associate 

professor of pharmaceutical chemistry, 

involves the synthesis of new experi- 

mental steroids. 

TheMARYLAND PHARMACIST 
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| 
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| 

The U. S. National Cancer Institut! 

is awarding $79,000 to aid the researc.| 

for three years and Smith, Kline an| 

French Laboratories are contributin 

$7,500 for one year. Both grants are 4 

continuation of support extended i) 

past years. | 

Naturally occurring steroids includ 

many hormones which have proved use 

ful in cancer therapy but which ma 

sometimes also produce undesirable sid 

effects. In an effort to strengthen thera 

peutic effects and reduce or eliminat 

side effects Dr. Doorenbos and his co! 

leagues have replaced naturally occur 

ring carbon atoms in the steroid mole 

cules with one or more nitrogen atom: 

There are theoretical reasons for be 

lieving that such new substances a 

these may yield better anticancer drug 

and tests are under way to test th 
efficacy and safety of drugs thus fa 

synthesized in Dr. Doorenbos’ labora 

tory. 

He is being assisted in the prograr 

by Dr. Mu-Tsu Wu, Dr. Leon Milewict 

Robert Havranek, Arvind Shroff, Charle 

Kumkumian, V. C. Patel, and Conra 

P. Dorn; Jr; 

SCHOOL OF PHARMACY PERSONALS 

Lt. Clarence L. Anstine, U.SNR 

B.S. ’58, is instructor in Naval Intelli 

gence at the Fleet Air Intelligenc 

Training Center in Norfolk, Virginia. 

Dr. Leonard Karel who earned th 

Ph.D. in 1941 with a major in pharma 

cology has been appointed  specia 

assistant to the associate director o 

research of the National Science Foun 

dation. Dr. Karel came to the Foun 

dation from the National Institutes o 

Health where he headed a branch o 

the Allergy and Infectious Diseases In 

stitute and directed programs of re 

search in bacteriology, virology, tropica 

medicine and parasitology and relate 

subjects. | 



MODERNIZE 
AND 

MERCHANDISE 
YOUR FOUNTAIN 

MANUFACTURED AND DISTRIBUTED BY 

SELMIX DISPENSERS, INC., 

LONG ISLAND CITY, NEW YORK 

ANOTHER PACEMAKER FROM 

THE COCA-COLA COMPANY 

Styled in detail by world-famous designer Clare Hodgman, 
Precision-molded of handsome, durable plastic. 

Constructed with a new steel-structured base featuring a 
plastic wrap-around...does not rust, corrode, or show 
abrasions. Easy to clean, retains color for life, 

Result of 10 years of engineering research, 

Built with a continuous-flow valve that gives you a uniformly 
mixed glass or cup of Coca-Cola, drink after drink, in any 
size. 

Featuring, as optional equipment, a new float-valve assem- 
bly that automatically ‘cuts in'' reserve syrup tanks when 

needed ...no interruption in service during peak sales 
periods, 

This magnificent new money-maker insures your quality 
and guards your profit on the most asked-for soft drink 
you sell — Coca-Cola. See your favorite wholesaler (or 
the representative for Coca-Colawho calls on you) forthe 
profitable details on the new Selmix Regent dispenser, 

COCA-COLA AND COKE ARE REGISTERED TRADEMARKS 
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Maryland Board of Pharmacy | 

BOARD MEMBERS 

S. EARL WEBSTER, PH.G. 
Cambridge 

ALEXANDER J. OGRINZ, JR., B.S., PH.G. 
Baltimore 

ARTHUR C. HARBAUGH, PH.G. 
Hagerstown 

NORMAN J. LEVIN, B.S. 
Pikesville 

F. S. BALASSONE, B.S. 
Secretary 

301 WEST PRESTON STREET 

BALTIMORE 1, MARYLAND 

PHARMACY BOARD RESULTS 

The Maryland Board of Pharmacy 

met at the office of the secretary, 301 

West Preston Street, Baltimore, on 

Thursday, August 24, to canvass the 

grades made in the examinations con- 

ducted by the Board on June 21, 22, 

and 23, 1961. Registration was granted 

to the following: 

Linda Stucky Pierce 

The following passed the theoretical 

examination, but registration is with- 

held until they have met the legal re- 

quirements for practical pharmacy ex- 

perience and have passed an examina- 

tion in practical pharmacy: 

Edward Ralph Babst 

Richard Dewey Baylis 

Lawrence Yale Block 

Kenneth Bennett Bozman 

Alan Wolf Brilliant 

Harvey Cohen 

Anthony Gaspare Cusimano 

Frank Felix Cwynar, Jr. 

August, 1961 

Norton Joel Grossblatt | 

Harry Hamet : 

William Joseph Heinrich 

George Herman Huber 

Morton Keroes Hyman 

Lonnie Charles John Jackson 

Marvin Stanley Kushnick 

June Eng Lee 

Beryl Lerner 

David Gerald Levin 

Nancy Sappe Lubman 

Douglas Wells McNeill 

Carl Edward Markowitz 

Constantine Nick Maschas 

Ryland Delano Packett 

Elaine Evert Price 

Harvey Donaldson Reisenweber 

Zoe Carroll Robinson 

Christopher Anthony Rodowskas, Jr. 

Irvin Silen 

Martin Joseph Sopher 

Janice Phillips Stank 

Robert Benjamin Stiekman 

Peyton Orenzo Stime 

James Patrick Struntz 

William Tabak 

Frank Joseph Tamberino 

Vito Tinelli, Jr. 

Walter Douglas Walkling 

Phillip Paul Weiner 

Leonard Louis Winkleman 

Irvin Yospa 

Warren Gerald Zerwitz 

The following had previously passed 

Jerome Allen Danoff 

Joel Samuel Davis 

Louis Diamond 

Vincent Robert DiPaula 

Gerald Norman Freedenberg 

Gerald Stanford Gordon 

Elliott Greenblatt 

the theoretical examinations, and by 

virtue of having passed the practical 

pharmacy examination at this time, reg- 

istration was granted to them: 

Robert Morse Flanagan 

Dezzo Nemeth-Barath, Jr. 

Morton Jerome Sclar 
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New Stores 

Irwin S. Barshack, Prop., Fallstaff Thomas & Thompson Co. 

Pharmacy, 6852 Reisterstown Road, OWNERS & DISTRIBUTORS OF 

Baltimore 15, Maryland. 

Marylander Pharmacy, Inc., Robert 

R. Stofberg, Pres., 3501 St. Paul Street, PMC powder 
Baltimore 18, Maryand. * 

Read Drug & Chemical Company, Liqualor Ointment 

Arthur K. Solomon, Pres., 11 Normandy 

Shopping Center, Baltimore National Rid-ltch For Athlete's Foot 

Pike, Ellicott City, Maryland. 

Change ob Ownersban Now Available at your Jobber 

Preston Pharmacy, (Confidence Drugs, 

Inc.), Marvin L. Edell, Pres., 1301 N. Rid-ltch FREE GOODS OFFER 

Charles Street, Baltimore 1, Maryland. 

Formerly: Samuel Cohen. | Bottle FREE with purchase of 
Changed To Corporation 5 Bottles for a 

_ Caplan‘s Drug Store, Inc., Louis a 

'Taich, Pres., eat N. Carey Street, Balti- BIG 44l/ 2% PROFIT 
more 17, Maryland. Formerly: Bernard 

Levin & Louis Taich, Partners. 2% Mo Me atactactectectectocto ny 2, So %e ste ctectewted®, 
eee a0 0,0 0 02 %9 O98 Pome re 0%, 00% 290.00. 00. 2%. 0% 9 99 9 %P 0 0 Oe e Od o¢ o¢ + *, *, . ° °, 

McDOWELL, PYLE & CO., INC. 
(Est. 1892) 

Exclusive Distributor of 

LE no FO SE A 

: es Ca ea 

“THE CANDY OF EXCELLENCE” 

NATIONALLY ADVERTISED 

LExington 9-4987, 9-4988, 9-4989 

221-23 W. PRATT ST. BALTIMORE 1, MD. 



IN-FRA-RED TOASTED SANDWICHES 

| 
NGW YOU CAN SERVE HOT 

WITHOUT EQUIPMENT OR LABOR COST! | 

A NEW NATIONAL SERVICE, Stewart In-Fra-Red, Inc., 
will provide you with a Stewart In-Fra-Red cookery and 
fresh cellophane wrapped sandwiches delivered regularly 
to your store. Placed in the cookery, the sandwiches are 
toasted in three mintutes by modern efficient in-fra-red 
cooking. You serve the sandwiches to your customers sani- 
tarily wrapped:in cellophane. : 

WHAT DOES THIS COST YOU ... NOTHING... not 
one penny for equipment, lease, or hidden charges. All you 
do is purchase a minimum of sandwiches each week. Your 
Stewart In-Fra-Red Commissary furnishes you with the 
attractive Stewart In-Fra-Red Cookery and delivers fresh 
sandwiches of choice ingredients made with the complete 
approval of your Board of Health. Attractive menu signs 
also furnished. 

THE NEW IDEA .. . originated by Stewart In-Fra-Red, 
Inc., ... is in over 15,000 fountain and food service con- 
cerns in cities from coast to coast. Every Stewart In-Fra- 
Red Commissary is an established local business. You may 
consult your Chamber of Commerce, Dun and Bradstreet, 
and Better Business Bureau. 

Call or write for a free demonstration: 

Stewart In-Fra-Red Commissary 
360 SOUTH DUKELAND STREET 

BALTIMORE 23, MARYLAND 

CEnter 3-9110 
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LET US SHOW YOU HOW TO: 

1. Utilize floor space to more profitable use. 

2. Capitalize on present prescription traffic to build additional 
sales. 

3. Enhance your ethical appearance. 

4. Build a rental reputation for new increased business. (A customer 
makes 2 or more trips on a rental... there are very few item 
sales that necessitate a return visit. ) 

GET YOUR SHARE OF VOLUME AND PROFITS IN THiS FAST 
GROWING INVALID AND SICK ROOM NEEDS MARKET! 

SEE YOUR LOEWY SALES COUNSELOR FOR FULL 
DETAILS AND INFORMATION. 

LOEWY DRUG CO., INC. 
1120 NORTH CHESTER ST., BALTIMORE 13, MD. 

Dickens 2-3610 

Tell them you saw it in “The Maryland Pharmacist’ 
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- CONTRIBUTIONS . 

“PRESCRIPTION WRITING FOR DENTISTS" 

PRESENTED TO THE 

MARYLAND STATE DENTAL ASSOCIATION 

By 
*Stephen J. Provenza, B.S., Phar. D. 

It was with great pleasure that I 

accepted the invitation of your chairman 

to appear on your program and dis- 

cuss prescription writing for dentists. 

Having attended the University of 

Maryland School of Pharmacy located 

next to the dental school and also at 

one time was employed by a dentist 

who operated a retail pharmacy, I feel 

at home among dentists. At present I 

operate a retail pharmacy in the Medi- 

cal Arts Building where there are over 

75 dentists, many of whom limit their 

practice to orthodontia, periodontia, 

endodontia and exodontia. 

Over the last thirty years it is very 

impressive to observe the advances in 

dental techniques and equipment that 

have been made. The uncomfortable 

dental chair with treadle furnishing 

power for the drill is gone. We now have 

a modern chair made for the comfort 

of both the patient and the dentist. 

Instead of relying on sharp instruments 

to scratch and probe for dental caries, 

today all dentists employ x-ray appara- 

tus. Let us not forget the high speed 

drills that expedite dental procedures. 

These show excellent mechanical prog- 

ress, but we all know that dental treat- 

ment is not solely a mechanical call- 

ing. The modern dental practitioner 

must treat the patient as an individual, 

recognizing the various physiological 

end pathological - factors involved, 

rather than simply a set of teeth to be 

mechanically restored. 

The dentist in his daily practice has 

the opportunity to detect many physi- 

ologic disturbances and, if they are not 

too severe, should be able to provide 

*Mr. Provenza is Chairman of the Professional 
Relations Committee 

the various vitamin and nutritional | 

supplements to correct them by pre- 

scribing proper and sound medication. | 
The patient may suffer as little as | 

possible if the dentist selects suitable 

Medication. Prevention of infection is 

another field that demands the proper | 

use of drugs and with the development | 
of antibiotic and chemotherapeutic | 
agents, we find the dentist may dis- | 

charge his full obligation as a profes- 

sional practitioner. 

The Baltimore Metropolitan Phar- 

maceutical Association and the Mary- 

land Pharmaceutical Association main- | 

tains an office and staff at 650 W. 

Lombard St., Baltimore, Md. They are 

always ready to render a pharmaceuti- 

cal service to the dental practitioner. 

Also, the pharmacist in your locality — 

has been thoroughly and _ intensively 

trained in the art of prescription writ- 

ing as well as in pharmacology and he 

is conversant with the new drugs as 

they become available. The need of 

previous prescription writing should not 

be a deterrent, since a few hours of 

cooperative concentration with the 

neighborhood pharmacist can provide 

the neccessary information and back- | 

ground to write an effective and proper 

prescription. The pharmacist can be 

extremely helpful to the dentist, and I 

urge that both take the initiative to | 

telephone or visit and discuss this prob- | 
lem informally. You may rest assured | 

that the pharmacist will be more than | 

willing to give his time and be of as- 

sistance. 

On the shelves of the retail phar- 

macies there are hundreds of bottles 

with the labels bearing the statement: 

—‘‘Caution. Federal law prohibits dis- 

pensing without prescription.” The 

Maryland State law and the Federal - 

Law give the complete rights and 

privileges of writing prescriptions for 

necessary medication to the dental pro- 

fession. Writing a prescription is an 
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unrecognized obligation rather than 

merely a right. As mentioned above 

systemic chemotherapeutic procedures 

frequently are necessary adjuncts to 

manipulations, prosthesis or local ther- 

apy. 

The advent of the antibiotic agents 

has changed the complexion of dental 

practice as it has the practice of medi- 

cine. The modern dentist cannot suc- 

cessfully practice without a knowledge 

of these agents and the indications for 

their use. Many of the acute inflam- 

matory and suppurative processes that 

occur in and around the oral cavity 

can, by the use of these miracle drugs, 

be retarded or completely eliminated. 

The practitioner, however, must be able 

to determine the proper antibiotic to 

use in each case. Parenteral adminis- 

tration may be given while the patient 

is in the office; but the maintenance 

of a proper blood level of the antibiotic 

while the patient is at home requires 

that the patient be given a written pre- 

scription. 

Writing a prescription is an order 

from one professional man to another 

professional man and elevates the sta- 

ture of both professions. The pathologi- 

cal changes that occur in and about the 

oral cavity do not differ in principle 

from other abnormal tissue deviations. 

While the treatment of systematic dis- 

ease is primarily a problem of the 

physician, there are many occasions 

where care of the oral condition is the 
major consideration, and the entire re- 

sponsibility of the dentist. To meet this 

responsibility the dentist must rely on 

the prescribing of various medicines, 

systemically as well as by local appli- 

cation. Patients with a history of rheu- 

matic heart disease facing dental ex- 

tractions or other oral dental procedures 

should be given pre-and post-operative 

antibiotic therapy in order to prevent 

exacerbation of healed valvular lesions. 

Also, in those diabetic patients, where 

diabetes is under control, the use of 

adequate antibiotic therapy will lessen 

the incidence of delayed healing due 

to the 

trauma. 

low tolerance from surgical 

The multiplicity of new medicinal 

agents and nutritional aids offered to 

the profession would seem to make it 

imperative that the dentist consider 

the pharmacist as a professional an- 

cillary colleague with ideals comparable 

to his own. By writing a prescription, 

the dentist relies on the integrity of 

the pharmacist who has the control of 

the drug or pharmaceutical that the 

patient is taking. As the clinician, he 
is able to observe the effect of what he 

prescribed. By so doing and observing, 

he is rendering to the patient a high 

type of professional service. His patients 

expect that type of service and he is 

remiss in the confidence in him if sf 

fails to give his best. 

Federal and state laws pretaining to 
prescription medicinal agents and drugs 

grant the privilege of prescribing to the 

dental profession. With the advent of 

sulfa drugs, antibiotics, anti-inflamma- 

tory agents, new synthetic preparations 

for relieving pain, the dentist is able 
to give his patients better treatment in 

shorter time. In regions where the 

water supply is not fluorinated the 

dentist can prescribe fluorides on writ- 

ten prescriptions. Where there are 

manifestation of dietary deficiencies in 

the mouth, vitamins may be prescribed. 

Thus the dentist is in a position to see 

many incipient disease conditions before 

the patient thinks of going to the fam- 

ily physician. The pharmacist is able 

to act as a consultant to the dentist 

when recommending the dosage forms 

of drugs that are coming out of the 

pharmaceutical manufacturing labora- 

torics. 

Where else can the dentist find a 

reliable unbiased source of information? 

The answer is—The Council on Dental 

Therareutics of the American Dental] 

Association. Its objective is to gather 

and disseminate information to assist 

the dental jrofession in the selection 

and use of therapeutic agents and their 

adjuncts and dental cosmetic agents. 
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Protecting your customers’ health is your 
duty. Sweetheart Sanitary Wrapped Drink- 
ing Straws afford’ this necessary protec- 
tion and your customers will show their ap- 
preciation through increased patronization. 
No extra charge for your ''Personalized" 
advertising imprinted on wrappers. 

SS If Your Wholesaler Can’t Supply You, 
SSR Write or Phone: 

MARYLAND PAPER PRODUCTS COMPANY 
1100 South Eutaw Street - += += + Baltimore, Md. 
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any other brand. And no wonder ... they’re always fresh 

and there’s a wide variety to choose from. Charlotte, 
Please your crowd. Display Lance. North Carolina 

Tell them you saw it in “The Maryland Pharmacist” 
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Each year “Accepted Dental Remedies’ 

is published and includes (1) drugs of 

recognized value in dentistry, (2) drugs 

of uncertain status more recently pro- 

posed for use by the dentist, and (3) 

some drugs once employed extensively 

but now regarded as obsolete. The price 

of this publication is only three dollars 

and may be obtained by writing to the 

American Dental Association, 222 E. 

Superior St., Chicago 11, Illinois. 

The up-to-date and unbiased infor- 

mation is as follows: 

(1) Treatment consideration of dental 

patients receiving medical care. 

Cardiovascular agents, central 

nervous system _ depressants, 

agents for control of allergy, 

anti-neoplastic agents, liver dis- 

ease, anticonvulsants, atropine and 

related drugs. 

Treatment of emergencies in the 

dental office. Useful equipment 

and drugs, syncope, cardiovascular 

difficulty; drug reactions and 

hemorrhage. 

Prescription writing. 

Essentials, prescriptions for nar- 

cotics, state regulations, calculat- 

ing doses for children. 

Local anesthetics. 

General anesthetics. 

Sedatives and hypnotics. 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) Antibiotics and anti-infective 

agents. 

(8) Sterilization or disinfection of 

dental instruments. 

Antiseptic and germicides 

topical application. 

(9) for 

(10) Vasoconstrictors and hemostatics. 

(11) Fluoride compounds. 

(12) Dentrifices and mouth washes. 

(13) Miscellaneous preparations. 

(14) Nutritional factors. 

(15) Mechanical aids. 

(16) Pharmaceutical aids. 

(17) Formulas and tables 

(18) Bibliographic index to products 

not listed in the A.D.A. 

‘19) Index to selected council reports. 

Since a great majority of dentists 

are members of the American Dental 

August, 1961 

Association they receive the ADA Jour- 

nal each month in which there are al- 

ways articles pertaining to the dental 

use of new pharmaceuticals. Also every 

dentist so disposed will find right in 

his own neighborhood a pharmacist 

who is more than happy to help in 

every way possible. He will provide 

whatever information the dentist re- 

quires, advise him on the availability 

as well as selection of therapeutic 

agents and their dosage forms, supply 

him with whatever special medication 

he may require for either patient or 

office, stock preferred dentifrices, tooth- 

brushes and dental accessories, and 

generally prove himself the dentist’s 

loyal, dependable ally. 

There is a definite need for the de- 

velopment of a closer cooperation with- 

in the dental and pharmaceutical 

health team. We trust that this pres- 

entation will be the forerunner of things 

to come, as is said in Latin, “Alterum, 

Alterius, Auxilio Eget’”—which means— 

“Bach needs the help of the other.” 

With that help, I am certain that we 

can better serve the public. I shall be 

glad to cooperate with the leaders of 

dentistry and pharmacy to work effec- 

tively toward achieving this profession- 

al purpose. 
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MARYLAND COLLEGE OF PHARMACY 

and 

SCHOOL OF PHARMACY, 

UNIVERSITY OF MARYLAND* 

By B. Olive Cole* * 

The Maryland College of Pharmacy 

was organnzed as a private membership 

institution in Baltimore, Maryland, in 

1841. 

The first course of lectures, given by 

seven members of the college, began 

the first week in November 1841 and 

ended the latter part of February 1842. 

Neither officers nor lecturers received 

any compensation for their services. Of 

the six students who attended the first 

session, three — William S. Thompson, 

Alpheus P. Sharp and Frederick A. 

Cochrane—were declared graduates at 

a public commencement on June 19, 

1842. 

The first home of the college was a 

single small room located on Gay Street, 

north of Baltimore; then several other 

small rooms; then a room in the Facul- 

ty of Physic, University of Maryland; 

and later rooms in the Medical and 

Chirurgical Faculty of Maryland. In 

1876 a public grammar school was pur- 

chased and remodelled. In 1886 a new 

building was erected on this same site. 

In 1904 the college became a department 

of the University of Maryland, and in 

1920 it became the School of Pharmacy 

of the University of Maryland when the 

professional schools of the University 

were merged with the Maryland State 

College. 

The professors and graduates of the 

School have made many worthwhile 

contributions to the advancement of 

pharmacy and many “firsts in phar-: 

macy” are recorded to its credit through 

the work of these men of extraordinary 

ability and character. The first separate 

professorship in the Theory and Prac- 

*Presented in the Historical Section of the 
American Pharmaceutical Association during the 
1961 Convention in Chicago. 

**Professor Emeritus, School of Pharmacy, 
University of Maryland. 

August, 1961 

DRUG STORE 

OPPORTUNITY 

New facility in well populated 
community. 

Excellent opportunity for per- 
sonable energetic pharmacist. 

For complete information— 

PHONE: AT. 7-8463 

WRITE: P.O. Box 236, 

North East, Maryland 

tice of Pharmacy in the United States 
was established at the Maryland College 
of Pharmacy on April 24, 1844, with Dr. 

David Stewart as the professor in 

charge. The first obligatory course in 

analytical chemistry given in a school 
of pharmacy in this country was made 

a part of the curriculum on March 23, 

1872 with William Simon, Ph.D. as di- 

rector of the laboratory. 

Alpheus P. Sharp, one of the first 

graduates of the Maryland College of 

Pharmacy and co-founder of the manu- 

facturing firm of Sharp & Dohme, pre- 

sented the first scientific paper read 

before the sessions of the American 

Pharmaceutical Association, the sub- 

ject being “On the Strength of Com- 

mercial Muriatic and Nitric Acids and 

Alcohols” at the morning session of the 

fourth annual meeting, September 13, 

1855, New York City. 

The work done by Dr. Charles Cas- 
pari, Jr. in 1896 on the adaptation of 
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volumetric methods of analysis to the 

assay of the official. alkaloidal drugs, 

was a Classic. The School was one of 

the first to establish a separate course 

in prescription compounding, consisting 

of both lectures and laboratory, with 

Dr. Henry P. Hynson as the first pro- 

fessor of dispensing pharmacy. The first 

laboratory in a School of Pharmacy for 

instruction in bio-chemical aSsays was 

established at Maryland in = 1930, 

through the generosity of Captain Isaac 

E. Emerson. i 

The faculty and alumni of the College 

have evidenced great interest in organi- 

zation work, pharmaceutical education 

and health measures. The organization 

meeting of the Maryland State Phar- 

maceutical Association was held in the 

Maryland College of Pharmacy in 1883, 

with Dr. Charles Caspari, Jr. as tempo- 

rary secretary. The initial call for an 

association of colleges of pharmacy was 

sent out on April 13, 1900 by Henry P. 

Hynson, Secretary of the Maryland Col- 

lege of Pharmacy. The aSsociation was 

organized first as the American Con- 

ference of Pharmaceutical Faculties and 

in 1925 became the American Associa- 

tion of Colleges of Pharmacy. The Na- 

tional Association of Retail Druggists 

was established in 1898. Dr. Henry P. 

Hynson was a pioneer in this endeavor 

and the first president of the Associa- 

tion. 

In 1910 the Maryland Board of Health 

appointed Dr. Charles Caspari, Jr. as 

Food and Drug Commissioner, to carry 

out the mandates of the then new Food 

and Drug Law of Maryland. Dr. R. L. 

Swain was Deputy Drug Commissioner 

for seventeen years. When the American 

Council on Pharmaceutical Education 

was organized in 1932, combining dele- 

gates of different national pharma- 

ceutical associations aS members, for 

the accreditation of colleges of phar- 

macy, Dr. E. F. Kelly was elected presi- 

dent and served for many years, and 

Dean Andrew G. DuMez was elected 

secretary-treasurer, which office he helc 

at the time of nis death. 

The School of Pharmacy of the Uni- 

versity of Maryland was among the 

vanguard of schools of pharmacy tc 

offer graduate work, in 1928. The first 

three M. S. degrees were awarded in 

1930 and the first two Ph.D. degrees in 

1933. 

During the thirty-two year period 

(1928-1960) 120 M. S. degrees and 81 

Ph.D. degrees were awarded to 169 

candidates, 35 of the candidates having 

received both M. S. and Ph.D. degrees. 

The M. S. degree was awarded to 22 

women and 98 men, and the Ph.D. de- 

gree to 2 women and 79 men. The M. S. 

degree, through the combined course in 

pharmacy and hospital internship, was 

instituted in 1947-48 and many hospitals 

are Staffed by these M. S. graduates. 

The following table shows the periods 

in which the degrees were granted: 

Years Degrees Granted 

(Inclusive) M.S. Ph.D. 

1928-1933 18 2 

1934-1938 10 12 

1939-1943 12 17 

1944-1948 15 14 

1949-1953 29 18 

1954-1960 36 18 

120 81 

The following table shows the areas in 

which the M. S. and Ph.D. degrees were 

awarded. 

M.S. Ph.D. Total 

Pharmaceutical 

Chemistry 43 49 92 

Pharmacognosy 3 2 5 

Pharmacology 19 15 34 

Pharmacy 37 12 49 

Pharmacy and Hos- 

pital Internship 12 1 13 

Physical Chemistry 1 0 1 

Bacteriology 5 2 7 

120 82 201 



®) Do you know which 
vitamin brand is number | 
in drugstore sales? 
A leading market research 
organization’ reports that 
Vi-Sol’ vitamins outsell 
all other vitamins in drug- 
SCOPGS.. INOW WISE TaeeLol te 
vitamuns...but all vitamins. 

Make V1-Sol vitamins your 
number | promotional line. 
TRI-VI-SOE POLY-VI-SOL DECA-VI-SOL 

*Name available on request. 

Mead Johnson 
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The School of Pharmacy is proud of 

the large number of Ph.D. graduates 

who are engaged in education, manu- 

facturing, research and organization 

work in different parts of the country, 

and point with particular pride to the 

Ph.D. graduates of the School who hold 

deanships in seven schools of pharmacy. 

They are: 

Andrew J. Bartilucci, St. John’s Uni- 

versity, Long Island, N.Y. 

Noel E. Foss, University of Maryland, 

Baltimore 

Salvatore J. Greco, Creighton Univer- 

Sity, Omaha, Nebraska 

George P. Hager, University of Min- 

nesota, Minneapolis, Minn. 

LeRoy C. Keagle, New England Col- 

lege of Pharmacy, Boston, Mass. 

Kenneth L. Waters, University of 

Georgia, Athens 

Warren E. Weaver, Medical College of 

Virginia, Richmond, Virginia. 

Noteworthy of recording is that the 

Maryland College of Pharmacy and the 

School of Pharmacy, University of 

Maryland provided the following presi- 

dents of the American Pharmaceutical 

Association: 

George W. Andrews (1856-57) 

J. Faris Moore (1863-64) 

John F. Hancock (1873-74) 

William S. Thompson (1883-84) 

Joseph Roberts (1885-86) 

Charles E. Dohme (1898-99) 

H. A. B. Dunning (1929-30) 

Robert L. Swain (1933-34) 

Andrew G. DuMez (1939-40) 

and General Secretaries of the Associa- 

tion—Charles Caspari, Jr. (1894-1911) 

E. Frank Kelly (1925-1944). 

Iusects -- Fermiles -- Redents 

: EXTERMINATOR CO. : 
1860 ° Since 

CO. : 

Wise pRovECTIO 
Always Dependable 
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THE CHARMCRAFT 

GREETING CARD SECRET 

better profits 

unmatched delivery schedules 

and reliability for 

Maryland Pharmacists 

Top profits from greeting cards depend first of all on 

having the cards you need when you need them. That's 

the CharmCraft secret—personalized delivery schedules 

to meet every need. 

But it’s not the whole CharmCraft story. CharmCraft 

means an exhaustive collection of truly imaginative 

greeting cards housed in the most eye-appealing cab- 

inets and advertised nationally. It all adds up to top 

profits with less work and bother for you—a mighty 

pleasant combination. 

Charm raft ublihor 
WASHINGTON 

_2AnOS FORALL OCCASIONS | 3132 M STREET, N. W., WASHINGTON 7, D.C. 
 . a Ges WASHINGTON: FEderal 3-1500 

: : oF BALTIMORE: VErnon 7-4213 

To learn more about the advantages 

of becoming a CharmCraft dealer, 
drop us a line today. 
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PRODUCTS OF NATURE-DRUG 

EXTRACTION 

By B. F. Allen* 

The hunt for newer, better, more 

effective and more economical drugs 

continues, unabated, and many pro- 

grams have been instituted for the 

chemical and biological investigation of 

more or less obsolete drug plants. 

Since the end of the Second World 

War the study of the chemistry of 

natural products, particularly those of 

plant origin, has received new empha- 

sis. This has been due to a number of 

stimuli such as the use of cortisone and 

reserpine. The spectacular success of 

the aforementioned has set in motion 

intensive search for plant materials 

which may contain other therapeutically 

effective essences. 

Many pharmacy researchers are con- 

ducting studies on ways to increase the 

drug yield of medicinal plants by ap- 

plying powerful plant growth stimulants 

such as gibberellic acid. Others are 

working to improve the process of 

percolation, bringing about changes in 

solvents, in procedure, and in equip- 

ment. 

Pharmaceutical laboratories through- 

out the world are scrutinizing more 

carefully the drug actions of plants 

which have been sent to the archives of 

therapeutics or which have become mu- 

seum collectors’ items. Recently it has 

been reported that an aqueous extract 

of a common Egyptian desert plant may 

be useful in the treatment of roundworm 

or pinworm infections. Also a plant 

* Associate Professor of Pharmacy, Uni- 
versity of Maryland 

1 Velban, Eli Lilly and Co. 

2 A recent controversy involved the issu- 
ance of a U.S. patent for extracting 
alkaloids from parts of plants of the 
genus Voacanga with certain solvents 
by a process involving chromatogra- 

phy. 
3 described in This Journal, July, page 

724 (1961). 

drug for the treatment of certain types 

of cancer and said to represent an en- 

tirely new class of anti-tumor agent is 

being marketed. The drug! is an alka- 

loid extracted from the periwinkle plant. 

A tincture of jewelweed, an old- 

fashioned galenical, has proved “a very 

potent and safe therapeutic agent” for 

the treatment of poison ivy. It has been 
reported that 108 patients responded 

“most dramatically” to topical applica- 

tion of jewelweed and were entirely re- 

lieved of their symptoms within 2 or 3 

days after starting treatment. 

The renewed interest in plants as a 

source of useful drugs has resulted from 

a better knowledge of factors regulating 

growth and _ productivity, improved 

methods of extraction, and the develop- 

ment of unique and highly selective 

methods for isolating active principles.? 

The process of percolation as applied 

to the extraction of drugs had its origins 

in Europe, but its full development as a 

procedure for the manufacture of ex- 

tracts, fluidextracts and tinctures is 

largely attributable to American phar- 

macy. Over a span of many years, vari- 

ous investigators have worked to im- 

prove the process in a variety of ways. 

It is interesting to note that during 

the Civil War period the country ex- 

perienced a serious increase in the price 

of alcohol which threatened to inter- 

fere with the broad use of extracts and 

fluidextracts because of the greatly in- 

creased cost of preparing them. This, of 

course, prompted many experiments in 

extraction to effect a greater economy 

in the use of alcohol and a better con- 

trol on the percolation. 

A similar situation has occurred on 

numerous occasions in recent years 

which is exemplified by the interest 

shown in substitute solvents such as 

isopropyl alcohol,’ butyl alcohol, methyl 

alcohol, methyl ethyl ketone, tetra- 

hydrofuran (and other furans), aqueous 

solutions of surface-active agents, and 

buffer systems. 

wall 



August, 1961 The MARYLAND PHARMACIST 801 

If all vitamin products were alike, 

Betty Miles would be out of a job. 

Betty Miles is an inspector in the Upjohn Soft Elastic 
Capsule Department. Her job is to examine Unicap* 
vitamins for “leakers.” 

She does this under “black light” because this puts 
a fluorescent “spotlight” on leaks so slight as to be 
invisible to the naked eye under ordinary light. 

In view of the fact that an imperfect seal occurs on 

an average of only once in every 3,000 Unicap capsules 
produced, it could be argued that this inspection is 
scarcely worth the trouble. But we believe that al/ the 
several hundred safeguards used to guarantee the un- 

compromising quality of Unicaps are important. 

And we believe that you will agree that this is Medicine... 
. designed for health . .. 

important to you and your customers, too. gy me = produced iwithicarel 
| a feo iF... ¥ 
i ; \ 
| 

1 

a ES | a Wu a # TRADEMARK REG. U. S. PAT. OFF. ste es Noe Visa 
COPYRIGHT 1961, THE UPJOHN COMPANY The Upjohn Company, Kalamazoo, Michigan mm 
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The effectiveness of any extraction 

procedure for crude drugs is largely con- 

trolled by the permeability of the cell 

walls and the solubility of the desired 

constituents in the menstruum. 

There is a considerable difference in 

the ease with which different drugs can 

be extracted. This difference in extract- 

ability is due in part to the different 

morphological condition of the cellular 

tissue, and in part to the difference in 

the solubility of the extractives. 

The effect of some selected surface- 

active agents on the removal of the 

active principles of crude drugs® has 

been carried out by several investigators. 

Although the experimental work re- 

ported is not sufficient to allow definite 

conclusions to be drawn, there is evi- 

dence that addition of a synthetic sur- 

face-active agent to an aqueous or hy- 

droalcoholic menstruum will tend to 

effect a more efficient removal of the 

desired active constituents. ; 

Classical procedures for the extraction 

of crude drugs are laborious and time- 

consuming. Two general procedures, 

namely, maceration and _ percolation, 

have long been the baSis for the re- 

moval of medicinal plant constituents. 

Modifications of these procedures have 

been necessary from time to time be- 

cause of physical and chemical proper- 

ties of the crude drugs. Most of the 

work which was done had as its objec- 

tive the improvement of the methods 

which have been used for many years. 

Some new ideas pertaining to methods 

of extraction of vegetable drugs have 

been advanced in recent years. In 1947, 

some extraction studies were performed 

on digitalis using a Waring blendor. The 

leaves were disintegrated in this appa- 

4 Tween 80, sodium lauryl sulfate, cetyl- 
trimethyl ammonium bromide, sorbi- 
tan monolaurate, etc. 

5cinchona, ipecac, belladonna, 
scyamus, and aloes 

6 similar machines used in the manu- 
facture of homogenized milk and 
other food products. 

hyo- 

ratus in the presence of a small amount 

of water for a period of about 10 min- 

utes. The resultant mixture was then 

subjected to heat treatment and filtra- 

tion. The results indicated that the 

ctive cardiac glycosides can be ex- 

tracted in this manner. 

A pressure cooker method of extrac- 

tion has been found to be efficient for 

the preparation of tinctures of official 

quality from the alkaloidal drugs, espe- 

cially those of the Solonaceae family. 

The principal advantage of this method 

is the fact that there is a considerable 

saving of time. It is believed that there 

is a breakdown of the plant tissues by 

cooking under pressure, thus shortening 

the period of time that is required for 

extraction by the conventional methods 

in general use. All of the preparations 

made by this method contain less total 

extractive than their official counter- 

parts, and the less total extractive, the 

more stable the finished product is likely 

to be. 

The possibility of preparing tinctures 

of solanaceous drugs by passing a 

suspension of the powdered drug in ap- 

propriate menstruum through a colloid 

mill6 has been investigated. The results 

indicate that the colloid mill is capable 

of enhancing extraction to a consider- 

able degree and that a great saving of 

time may be achieved in the prepara- 

tion of these products. Through the use 

of this mill it is possible to prepare 

tinctures of belladonna and stramonium 

in a matter of minutes, whereas, con- 

ventional extraction methods require 

periods ranging from days to weeks. 

In a recent survey of selected solana- 

ceae with the hore of finding new ma- 

terials that could be used for medicinals, 

insecticides, or antibiotics, the extrac- 

tion of the alkaloids was accomplished 

by a method using heat and a mechani- 

cal stirrer. 

As studies continue on the ability of 

solvents to extract the medicinal consti- 

tuents of crude drugs, it is noted that 

er el 
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oscillating mechanical shakers are being 

used as well as extraction apparatus 

which consists of a vacuum control and 

a mechanical stirrer placed in a perco- 

lator. With the latter arrangement the 

drug can be vigorously agitated with 

the solvent prior to percolation, and the 

rate of flow of the percolation can be 

controlled and varied. 

Several investigations have looked in- 

to the use of ultrasonic waves in the 

extraction of medicinal substances from 

plant tissues. Some reports have indi- 

cated that greater yields have been ob- 

tained more easily and in less time by 

using ultrasound techniques. 

The problem of economical extraction 

of drugs is serious to the drug manu- 

facturer. Any method of procedure 

which will hasten the exhaustion, or 

reduce the amount of percolate needed, 

will be likely to materially reduce the 

cost of manufacture and also produce 

a more stable product. 

THINGS THAT COUNT 

. but what we use, 

but what we 

Not what we have... 

Not what we see 

choos2— 

These are the things that mar or bless 

The sum of human happiness. 

The things nearby ... not things afar, 

Not what we seem... but what we are— 

These are the things that make or break 

That give the heart its joy or ache. 

Not what seems fair ... but what is 

true, 

Not what we dream ... but what we 

do— 

These are the things that shine like 

gems, 

Like stars in fortune’s diadems. 

Not as we take... but as we give, 

Not as we pray ... but as we live— 

These are the things that make for 

peace, 

Both now and after time shall cease. 

—Author Unknown 

THE 

SOFT 

SELL 

Abbotts Ice Cream is as "soft" 

—as easy—to sell as it is for a 

youngster to get hungry be- 

tween meals. 

Why so sell-able? Freshness of 

ingredient and just right-ness of 

flavor let ice cream lovers know 

they're buying the very best. 

What good does this do? They 

come back for more and _ in- 

sales as fast as crease your 

bunny rabbits. 

ABBOTTS DAIRIES 

45 S. CATHERINE ST. 

Baltimore, Md. 

CEnter 3-4000 

ys) =) =) =) ) =) =) =) =) =) =) =) =) =) =) 5 
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“HENRY B.” says: 
lo “Bet you can't name those 

22 states that joined the 
Union after 1845! Turn 
me on my head for the 
answers.” 

— 
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om. THE PROGRESSIVE 

DOVER 

Only 28 stars appeared on the U. S. flag 

when the Henry B. Gilpin Company first 

began service to the apothecary in 1845. 

Over these many years, Gilpin has built 

a reputation of the highest standing 

through the expert and efficient servic- 

ing of its customers. 

In addition to the Company’s traditional 

attentive and nersonalized service, cus- 

tomers benefit from Gilpin’s up-to-the- 

minute methods and modern facilities, 

among which are: 

w Remington-Rand Univac Electronic 

Invoices. 

@ Store Modernization and Equip- 
ment Department. 

@ Trained Salesmen — Specialists in 
Inventory Controls 
Merchandising 
Modern Business Methods 

@ Specialized Pharmaceutical Service 

—all to insure the pharmacist of the fastest, 

the most efficient service possible! 

L - | WN Company 

FORCE IN MASS DRUG _ DISTRIBUTION 

NORFOLK WASHINGTON 
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OFFICERS OF THE TRAVELERS AUXILIARY 

MARYLAND PHARMACEUTICAL ASSOCIATION 1961 - 1962 

Honorary President—MAURICE B. BRAGER 

President—EDWIN M. KABERNAGEL, JR. 
First Vice President—H. SHEELER READ 
Second Vice President—JAMES A. ALLEN 

Third Vice President—JOHN C. CORNMESSER 
Treasurer—JOHN A. CROZIER 
Secretary—THOMAS J. KELLY 

Directors 
Chairman, Richard Crane 

For One Year 
Alfred E. Callahan 
George B. Rider 
Milton J. Timin 

For Two Years 
John M. Albert 
B. Dorsey Boyle 
C. Wilson Spilker 

For Three Years 
Herman Bloom 

Frederick H. Plate 
Robert Tobias 

MARYLAND PHARMACIST COMMITTEE 
Ken White, Chairman 

Marty Rochlin 

Wilson Spilker, Board Advisor 

George Brandt 

$$$ 
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TAMPA CRAB FEAST 

The annual “T.A.M.P.A. Crab Feast” 

was held at Bay Ridge Beach on Thurs- 

day, August 17, 1961. The new sun room 

overlooking the Chesapeake Bay was 

ours exclusively for the afternoon, Many 

of our druggist friends were there to 

share with us the pleasant surround- 

ings, the steamed crabs, crab soup, 

beer and the fine dinner served to us 

later in the day. 

It was an afternoon of friendly relax- 

ation for everyone who attended. Some 

pitched horseshoes while others enjoyed 

the swimming pool or the cool Chesa- 

peake Bay, and there were those who 

preferred the rustle of cards and cold 

beer. The question of who has the best 

softball team the “Pill Pushers” or the 

“Pill Rollers’ has still not been settled 

because neither team ever wins. It’s 

all just for fun. 

NEWS ITEMS 

Elmer Holmes (Skip) Biles has taken 

a new position as vice president of the 

Home Builders Association of Maryland. 

Before joining the local trade organiza- 

tion Skip was affiliated with Owens 

Illinois Company for nine years as a 
sales engineer and during that time 
made many friends in the wholesale and 
retail drug business in Baltimore. We 

all wish him great success in his new 

job. 

Bob Tobias recently added another 

golf trophy to his collection when he 

took home the John O’Donnell trophy 

which became his when a nine iron shot 

stopped 15 inches from the cup at the 

annual Hole-In-One Tournament held 

at Mt. Pleasant on July 22, 1961. This 

was the closest thing to an ace for that 

round so Bob got a chance to compete 

in the finals for bigger stakes. He came 

mighty close in the final round but a 

couple of lucky players beat him out. 

Better luck next year, Bob! 

JOIN YOUR 

ASSOCIATION 

LOCAL, STATE, NATIONAL 

“IN UNITY THERE IS 

STRENGTH.” 
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Your Association plan of coverage should be the base 

on which to develop a broad disability plan. We have avail- 

able a non-cancellable health policy that we would like to 

discuss with you at your convenience. Please call us so 

that we can arrange an appointment without obligation 

on your part. 

GREENE & ABRAHAMS CO., INC. 

| E. A. ROSSMANN, President 

225 E. REDWOOD STREET 

Baltimore 2, Maryland 

LExington 9-8834 

ee 
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Fasi Movers in your Gigar Department 

Quality tobacco, competitive prices and smoker preference by a 

generation of Marylanders make these famous brands belong 

on display in your cigar department. 

Monument Square 
Filter Cigars 

Uncie Willie . Monument Square 
Cigars ° Cigars ~ 

For a new experience with quick moving, fresher and preferred 

cigars .. . in boxes and five packs, call today. 

THE SCHAFER - PFAFF CIGAR COMPANY 
630 S. WOLFE STREET — BALTIMORE 
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Tell them you saw it in “The Maryland Pharmacist” 
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- NEWS [TEMS -: 

NOTES ON THE 
BALTIMORE CITY DRUG FORMULARY 

AND THE MEDICAL CARE PROGRAM 

Gordon A. Mouat, Staff Pharmacist 

Several pharmacists have had ques- 

tions regarding the use of the drug 

Formulary of the Baltimore City 

Health Department, Medical Care Sec- 

tion. The following is an effort to inform 

all pharmacists of the answers. 

The primary purpose of the drug 

Formulary is to be a guide to the pre- 

scriber, so that patients coming under 

the City Medical Care Program are as- 

sured the best possible pharmaceutical 

services consistent with necessary econ- 

omy. It is desirable, from the adminis- 

trative end, that drugs be contained to 

the Formulary classification. We must 

remember that, as Pharmacists, our 

duties are to dispense what the physi- 

cian orders; but as civic minded people 

we must cooperate in a Welfare Pro- 

gram to our fullest extent. 

The Formulary was originally written 

by a Committee of physicians under the 

chairmanship of Dr. John C. Krantz, Jr. 

A pharmacist was included in this 

Committee for his pharmaceutical knowl- 

edge. This same Committee has con- 

tinued to function over the years, revis- 

ing the Formulary and making neces- 

sary additions when so requested by 

the medical profession. With this back- 

ground in mind, it is obvious the 

Formulary must be sufficient for the 

medical profession, and our only con- 

cern as pharmacists and public servants 

is to help make sure the physician con- 

fines himself to the prescribing limits 

that his respected colleagues have 

established. 

It is necessary that the pharmacist 

use good judgment in deciding whether 

or not a prescription has been written 

within the Formulary. A classic example 

would be tablets A.S.A. Compound with 

Codeine; aS such there is no such iter 

listed in the Formulary, but both Tab- 

lets A.S.A. Compound and Codeine Tab- 

lets are individually listed. If for nc 

other reason than that of economy it 

would be natural to assume a combina- 

tion tablet of the two preceding drugs 

would be within the spirit of the 

Formulary. There are probably other 

examples such as this which would illus- 

trate what I mean by using good judg- 

ment. 

If there is a question in the pharma- 

cist’s mind as to whether or not a drug 

will be honored by the Medical Care 

Section it is quite simple to call the 

Medical Care Department (telephone 

752-2000, extension 316). The office 

force or the staff pharmacist are at your 

service. 

Dr. Henry W. D. Holljes, the Senior 

Medical Advisor, is always helpful in 

authorizing unusual or expensive excep- 

tions to the Formulary so that any 

necessary treatment of a medical care 

patient is never denied. 

LAMPA FALL MEETING 

LAMPA’S Fall Regional Meeting will 

be held October 19, 1961 at Peter Pan 

Ihaval.. 

Mr. Frank Hennessy will be our guest 

speaker. 

Former popular radio personality, now 

eood-will ambassador for the National 

Brewing Company, Mr. Hennessy will 

present an amusing and _ interesting 

illustrated lecture on “The Land of 

Pleasant Living.” f 

Because of previous commitments and 

tight scheduling, it will be necessary for 

our guest speaker to address the ladies 

immediately following the luncheon. ! 

It is our hope that Mr. Hennessy will 

be greeted by a large and enthusiasti¢ 

audience. 

FRAN ROSENFELD, 

Publicity 
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D. C. PHARMACIST OF THE YEAR 

JOHN E. DONALDSON 

John E. Donaldson, Director of Pre- 

scription and Professional Services, 

Peoples Drug Stores, was honored as 

“Pharmacist of the Year” by the Dis- 

trict of Columbia Pharmaceutical As- 

sociation at its 1961 convention and 

was presented a beautiful trophy com- 

memorating the occasion. 

John is a graduate of ‘the U. of M. 

School of Pharmacy. He is a registered 

pharmacist in Maryland and has been 

a member of the Maryland Phar- 

maceutical Association for Many years. 

He has maintained an interest in 

Maryland Pharmacy. 

He is a past president of the District 

of Columbia Pharmaceutical Associa- 

tion and served eleven years on the 

D.C. Board of Pharmacy, the last five 

years as president. 

John has been with Peoples Drug 

Stores for 37 years and Director of 

Professional Services for the past nine 

years. 

Robins 
AUGUST CHECK LIST 

Tear out for a handy check of 

your current stock of these 

Robins products that are receiving 

special promotion in your area 

THIS MONTH 

Dennatal 
[J Extentabs 100’s [-] Extentabs 500's [—] Tab. 100's (_] Ia! ‘00's 

[| Tab. 1000's Cap. 100's (7) Cap. 500's {_] Cap. 1000's 

C)] Elix. 16 oz. (-) Elix. 1 gal. 

Dimetane 
Extentabs 100's {—] Extentabs 500's {_] Tab. 100's 

Tab. 500's {—] Elix. 16 oz. (-] Elix. Gal. 

(Cl Amp. 1 cc. 6's [-) Amp. 1 cc. 10's [_] Vials 2 ce. 

e ® 

Dimetane Expectorant 
16 oz. (_) Gal. 

Dimeteme Expectorant- pc 
CO 16 o. () bal. 

° ® 

Dimetapp extentabs 
(0 Tab. 100's ([) Tab. 500's 

Donnag el-PG 
(J Susp. 6 02. nag with Paregoric Equivalent 

Donnagel with Neomycin 
(FD Susp. 6 ez. 

® 

Donnage!l 
{| Susp. 6 02. 

NaClex 
(Tab. 100's (_) Tab. 50's 

oo 

Why not check your stock of 

all Robins products at the same time 

—and be prepared 
ds 

A. H. ROBINS CO., INC., 4 20, VA. 
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“Over 55 Years Service To Headquarters fer ‘ i 
d j Baltimore Druggists’’ 
HOOVEN LETTERS 
ROBOTYPED LETTERS olan ee 

LYKA TYPED LETTERS hee Beline Wet 

MONOCAST LETTERS Dr. West's Toothbrushes 
Davol Rubber Goods 

PRINTING Ace Hard Rubber Combs 
PHOTO-OFFSET PRINTING Ajax Hard Rubber Combs 

Devilbiss Atomizers 
MULTIGRAPHING Camp Stationery 
MIMEOGRAPHING Renee ene. impements : 

Mi! rge i MAILING chev Ensmelin toh aiee eat 
Gillette, Gem, Razors and Blades 

call Schick Blades and Razors 

Mulberry 5-3232, 33, 34 Bea DERI ORPEAIGHEaS 
SAratoga 7-5172, 73 Kotex, Kleenex, Modess, Yes 

‘ Tampax 
Doeskin Products 

D. Stuart Webb | cfr Sse, 
ADVERTISING SERVICES, INC. | Sheiks-Ramses 

306 N. GAY STREET Miller Drug Sundry Co. 
: 105 W. Redwood Street Baltimore 2, Maryland Baltimore 1, Maryland 

GOOD REASONS 
Why You should Buy Your Pharmaceutical Needs from 

NATIONAL 
1 — Highest Quality 
2— Quick Service 

3 — Right Prices 

4 — No Freight Problems 

5— No Minimum Order Required 
(Greater Baltimore and Washington) 

6——Free Advice on Private Formulae 
Packaging and Labeling Problems 

7— 100% Support to Local and State 
Organizations 

8— WE WANT YOUR BUSINESS! 

Call Lou Rockman FO. 7-6416 Bernie Ulman VA. 3-9135 

NATIONAL PHARMACEUTICAL MFG. CO. 
Manufacturers of Fine Pharmaceuticals for over 42 years 

314 LIGHT STREET ® MUlberry 5-4065 
BALTIMORE 2, MD. 

Tell them you saw it in “The Maryland Pharmacist” 
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WHY WORRY 
ABOUT CIGARETTE PROBLEMS? 

LET A. CHERNEY & SONS SHOW YOU 
HOW TO MAKE 100% PROFIT ON 

CIGARETTE SALES 

THRU VENDING 

NO Pilferage 

NO Matches 

NO Shrinkage 

NO Licenses 

NO Sales Tax 

CHERNEY WILL ASSUME THESE 
WORRIES FOR YOU 

7-4851 CALL: S. CHERNEY—-SA ) 7.5485 

Cigarette & Candy Vending Division 

A, CHERNEY & SONS 
1012 W. BALTIMORE STREET 
BALTIMORE 23, MARYLAND 

Tell them you saw it in “The Maryland Pharmacist” 
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PREVIEW OF THE N.A.R.D. 

CONVENTION PROGRAM 

The 63rd annual convention of the 

N.A.R.D., to be held October 1-5 at 

the tropical paradise of. Miami Beach, 

will place emphasis on the major 

aspects of the business problems which 

harass the independent retail druggists. 

Discussions will also stress the elements 

of effective organized activities. The 

business sessions of the convention and 

the Drug Show will be held at the 

Fontainebleau Hotel. 

Headlining the program will be 

Senator Thruston B. Morton of Ken- 

tucky, Dr. Edward R. Annis of the 

American Medical Association, Repre- 

sentative Oren Harris of Arkansas, and 

Dr. P. Joseph Pesare, medical director 

of the Rhode Island Department of 

Social Welfare. 

Senator Morton is a member of the 
Finance and the Interstate and Foreign 
Commerce Committees. Until recently, 

he was chairman of the Republican 

National Committee. Following service 
in World War II, he returned to his 

grain and milling business in Louisville, 

only to find, he says, that Government 

agencies were virtually controlling it. 

He decided to run for Congress, feeling 

that “if the Government is running 

my business, I want some part of it.” 

He was elected representative from 

Kentucky’s third district in 1946 and 

he served in the House until the voters 

of Kentucky decided in 1956 to send 

him to the Senate. 

Representative Harris, a veteran of 21 
years in the House, is chairman of the 
Interstate and Foreign Commerce Com- 
mittee. He introduced the Fair Com- 
petitive Practices bill in the House of 
the 87th Congress and before that he 
sponsored the National Fair Trade bill 
in the 85th and the 86th Congress. Rep- 
resentative Harris is a stalwart advocate 
of individual enterprise. 

An eloquent spokesman of the A.M.A., 
Dr. Annis is a staunch foe of socialized 

Medicine in every form, particularly 

the social security approach to health 

care for the aged. He recently achieved 

acclaim for his television debate on this 

subject with Walter Reuther, president 

of the United Auto Workers. He is chief 

of surgery at Miami Mercy Hospital, at- 

tending surgeon at North Shore Hospital 

and is chairman of the Legislative 

Committee of the Florida State Medical 

Association. 

As head of the medical care program 

of the Rhode Island Department of 

Social Welfare, Dr. Pesare is well qual- 

ified to describe the old age health care 

assistance program of that state, a pro- - 

gram that has operated successfully 

without sccial security help. He has — 

served with the United States Public 

Health Service and for a time he was 

a faculty member of Georgetown Uni- 

versity School of Medicine. 

Prior to the business sessions, all of 

which will be held in the Fontaine Room 

of the Hotel Fontainebleau, there will 

be an Executive Committee meeting 

Sunday at 4pm. The Drug Show will 

be formally opened Monday at 10 a.m. 

and at noon a luncheon will be held for 

members of the President’s Advisory 

Committee. A meeting of that committee 

and association officers will follow. At 

3 p.m., local, metropolitan and state 

pharmaceutical association leaders will — 

meet with the National Legislation Com- 

mittee and its auxiliary to discuss fair 

trade. 

Tuesday morning the convention will 

be called to order by N.A.R.D. President 

Tom C. Sharp. The invocation will be 

delivered by Reverend A. R. Eldon Gar- 

rett of Holy Comforter Episcopal 

Church, Miami. The conventioneers will 

be welcomed by Judge Kenneth Oka, 

mayor of Miami Beach, and L. W. Har- 

rell, president of the Florida Phar- 

maceutical Association. Freeman Oikle, 

president of the Southeast Florida Phar- 

maceutical Association, will also extend — 

greetings. 

Following the president’s address, re- . 

ports will be given by Willard B. Sim- 

mons, chairman of the Executive Com- 
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Fall Regional Meeting 

Maryland Pharmaceutical Association 
with the 

Ladies and Travelers Auxiliaries 

PETER PAN INN, URBANA, MARYLAND 

near Frederick 

Thursday, October 19, 1961 

An Outstanding Program Has Been Arranged Concerning 

The Services Of Pharmacy In The Community. 

SCHEDULE: 

1:00 P.M. Delicious Country Style Luncheon 

2:00 P.M. MPA Business Meeting 

2:30 P.M. LAMPA Meeting and Entertainment 

3:00 P.M. Panel Presentation: 
"Health Services of the Community" 

Panelists: 
Karl F. Mech, M.D., Chairman Legislative Committee, 
Medical and Chirugical Faculty of Maryland. 
George F. Archambault, Pharmacist Director, Pharmacy 
Liaison Officer to the Office of the Surgeon General, 
Chief, Pharmacy Branch Division of Hospitals Public 
Health Service. 
Eugene J. Lipitz, President, Maryland Nursing Home 
Association. 

Moderator: 
Aaron M. Libowitz 

5:00 P.M. Cocktail Hour 

6:00 P.M. Full Course Family Dinner 

Spend An Enjoyable Day At Peter Pan with Friends and Colleagues. 

Make An Early Reservation. 
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mittee; Secretary John W. Dargavel; 

Treasurer Charles B. Dunnington; 

Julius Thomas, chairman of the Audit- 

ing Committee; and Thomas J. Lene- 

han, head of the Committee on Form of 

Organization. 

Dr. Pesare will address the convention 

Tuesday afternoon. Then Henry H. 

Henley, executive vice president of Mc- 

Kesson & Robbins, will moderate a dis- 

cussion of “This Changing Drug Busi- 

ness.” The panel will include Charles 

R. Beali, vice president of sales and 

promotion of McKesson & Robbins; 

Herbert D. Strauss, president of Grey 

Advertising, Inc., and Ray Hinst, drug- 

gist in Miami. 

Wednesday morning, the report of 

the John W. Dargavel Foundation will 

be submitted by Foundation President 

Albert C. Fritz, after which a market- 

ing forum for pharmacists will be mod- 

erated by John J. Weber, president of 

Weco Products Company. Panelists will 

be Robert L. Hauer, pharmacist, Hill- 

side, Ll.;| John H. Breck, executive 

vice president, John H. Breck, Inc.; 

Robert L. Gilliam, manager at Tampa 

for McKesson & Robbins; Clair Knox, 

president of Knox Associates, Inc.; and 

Henry DeBoest, executive director of 

Sales, Eli Lilly & Company. Addresses 

by Senator Morton and Dr. Annis will 

follow. 

Thursday speakers will be Philip F. 

Jehle, N.A.R.D. Washington representa- 

tive and associate general counsel; Earl 

W. Kintner, antitrust counsel of the 

N.A.R.D.; Francis C. Brown, president 

and board chairman of the Schering 

Corporation; and Representative Wright 

Patman of Texas. 

Mr. Kintner, former Federal Trade 

Commission chairman, will speak on 

“Antitrust and the Retail Druggist — 

What Does It Mean to You?” Repres- 

entative Patman, co-author of the 

Robinson-Patman Act, will deliver an 

address on small business in which he 

will show the relation of the independ- 

ent retailers to the welfare of America. 
Revresentative Harris will delineate the 

August, 1961 

Fair Competitive Practices bill and also 

he will tell what must be done by the 

independent retailers to help bring 

about the passage of the legislation by 

the 87th Congress. 

The Fontainebleau will be the scene 

for a number of special events. Break- 

fasts will be held Tuesday for Phi Delta 

Chi Fraternity and for Rexall druggists 

and wives. Past presidents of the 

N.A.R.D. will meet for luncheon Tues- 

day at the Louis Philippe Room. On 

Wednesday, a Dixie Sunrisers breakfast 

will be served at the Fleur de Lis Dining 

Room, and state, metropolitan and local 

pharmaceutical asSsociation secretaries 

will join the N.A.R.D. officers at a 

luncheon in the Voltaire Room. 

The indications are that the con- 

vention attendance will total a record 

high. 

FATHER'S DAY INFORMATION 

Father’s Day 1961 hit the unbelievable 

total of $949 million in sales at retail. 

Audited surveys of confidential infor- 

mation sent by retailers establishes 

that the official increase over 1960 was 

3.16%. 

This means that the biggest Father’s 

Day in history was the one just ob- 

served. Because the previous high total 

was reached in 1960. 

Though Father’s Day was started in 

1910, the surveys did not start until 

1938. The list of annual year-to-year 

figures shows increases ranging from 

1% up to 30% from the year 1938 to 

the year 1961. 

In 1962, Father’s Day falls on Sunday, 

June 17th. Plans have already begun 

to make 1962 bigger yet. With your 

cooperation there is no reason in sight 

why this goal should not be attained. 

PATRONIZE 

OUR ADVERTISERS 

THEY ARE OUR FRIENDS 
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SERVICE 

THE KEYWORD OF SUCCESS 

The Success of the Community Retail Druggist 

Depends on Efficient Day-by-Day Service 

THE HOWARD DRUG & MEDICINE CO. 

Provides Efficient Day-by-Day Service to the Drug Trade 

We Cater to Your Daily 

Drug—Pharmaceutical—T oiletry—Sundry Needs 

No Order To Small—No Distance Too Great 

’ Call: PLaza 2-6290 

THE HOWARD DRUG & MEDICINE CO. 

101 CHEAPSIDE 

BALTIMORE 2, MD. 

Tell them you saw it in ‘The Maryland Pharmacist’ 
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Baltimore Metropolitan Pharmaceutical Association 
OFFICERS 1961 

Honorary President—CHARLES J. NEUN 
President—SAM A. GOLDSTEIN 

First Vice President—JEROME J. CERMAK 
Second Vice President—AARON M. LIBOWITZ 

Third Vice President—JOHN F. NEUTZE 
Fourth Vice President—IRVING I. COHEN 

Secretary—JOSEPH COHEN 
Secretary Emeritus—MELVILLE STRASBURGER 

Treasurer—CHARLES E. SPIGELMIRE 
Treasurer Emeritus—FRANK L. BLACK 

EXECUTIVE COMMITTEE 
Chairman—GREGORY W. A. LEYKO 

MARION R. CHODNICKI JACOB L. RICHMAN 
JOSEPH U. DORSCH JEROME A. STIFFMAN 
DONALD O. FEDDER MYER STOLER 
WILLIAM Y. KITCHIN A, FRANK TURNER 

FRANCIS S. BALASSONE, Ex-Officio 

pT 

PRESIDENT'S MESSAGE 

BALTIMORE METROPOLITAN PHARMACEUTICAL ASSOCIATION 

Dear Fellow Pharmacists: 

It is with reluctance that our Association accepted the resignation of our 

Secretary, Joseph Cohen. 

Through the years Joe has been the guiding light of our group. As you no 

do'lot know by now he has accepted the office of Director of Professional Services 

of the National Association of Retail Druggists. Joe will be a hard man to replace, 

but l’m sure that Pharmacy nationally will benefit by this change. 

Pharmacy in Maryland as well as our own Baltimore metropolitan area is being 

challenged on all sides—the mail order prescription business; the cut-rater; the 

gimmick give-away; and now with a membership card, viz G-E-M stores. 

Another serious threat is from the certain type of medical practitioner who 

will refuse to diagnose and treat an illness unless the drugs are obtained from a 

Pharmacy which he owns or controls, or from a building in which a Pharmacy is 

located and from which he derives a profit. 

We must try to figure out some plans for the present and take a good hard 

look into the future. It is not a job for just a few officers of our Association. It is 

a job for all concerned. We shall have to find the effective “crowbar” that will 

pry us off our seat of complacency of saying or being satisfied to have “George do 

it” and infuse the desire to get going, and to think in the positive. We might be 

able to develop an answer. We must have complete cooperation and the benefits 

of working together with the national and our own state and city organizations. 

Won’t you do your share? Attend meetings regularly. Give us the benefit of 

your suggestions and advice. 

Sincerely, 

SAM A. GOLDSTEIN 

President 



August, 1961 The MARYLAND PHARMACIST 817 

HORA 

YOU,TOO, CAN GOMODERN 

evith the BERNHEIM- SIE L 

FORM-A-STORE “RENT-ALL” 

Beraheim/Siege!l Cor 

Maintenance-Free 

fea US Por OFF Drug Fixtures 
aoe aunt ru. at Home with People 

At No Extra Cost! Ce ety at Work in Industry 
iy 

<oras aoyeanisto 1% 

For Name of Your Nearest Distributor 

Call, Wire or Write 

BERNHEIM-SIEGEL CORPORATION 

401 E. PRICE ST., PHILADELPHIA 44, PA. 

PHONE: GErmantown 8-5255 

ee 
eee 

Tell them you saw it in “The Maryland Pharmacist” 
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F.A. DAVIS & SONS, INC. 
MERCHANDISE YOUR CIGAR DEPARTMENT 

WITH THESE NATIONALLY KNOWN BRANDS 

CIGARS 

Anthony & Cleopatra Phillies Roi-Tan 

LaCorona Webster Florida Queen 

Bering Optimo John Ruskin 

Bock Royalist Lord Clinton 

PIPES 

Kaywoodie Yello-Bole Medico 

LIGHTERS 

~ Ronson Zippo Rogers 

FAMOUS SUNDRY LINES 

Timex Kodak Scripto Amity 
Telechron Polaroid Paper Mate Thermos 
Westclox Sylvania Parker Nylons 

EVAN'S Sundae Toppings and Syrups 

SCHRAFFT'S CANDY 

Ask about our ''NEW DAY CIGAR STAND" plan 

119 SOUTH HOWARD STREET 
Baltimore 1, Maryland | 

| 
MU Iberry 5-8240 | 

eee 

Tell them you saw it in “The Maryland Pharmacist” 



ee 

The fourteenth century English reformer, John \ iit forever: 

“YT believe that in the end the truth will conquer.” Men have died 

fiehting governments have been built on it—can we do less 

than follow it? Only by rigorous attention to 

ssion could a company succeec 

tomers know its unadvert 

year after year. YOUNGS RUBBER CORPORATION. 

+] 

Sold aia in arigetsron: since 1926 
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ALLEGANY - GARRETT COUNTY 

PHARMACEUTICAL ASSOCIATION 

The August meeting of the Allegany- 

Garrett County Pharmaceutical Asso- 

ciation was held at the Fort Cumber- 

land Hotel on August 2nd. 

President Joseph Eshleman announced 

the following committee appointments: 

Pharmacy Week: Fern E. Kenney, 

Richard Witt, Henry J. Glick, Robert 

F. Nierman. 

Professional Relations: Howard Coop- 

er, Robert Tomsko. 

Legislation: Samuel Wertheimer, Wil- 

liam A. Cooley, Robert Keech. 

Bad Accounts: James F. Salmon, Eu- 

gene Judy, Robert P. Stotler. 

Attendance: Robert E. Brant, Frank 

Clark, L. Patrick Dougherty. 

Plans were made for the observation 

of Pharmacy Week. Tentative plans 

were made to exhibit displays depicting 

the profession of Pharmacy in three 

public buildings: (1) Allegany County 

Library, (2) Cumberland City Hall, (3) 

Liberty Trust Building. 

All members are asked to attend a 

joint dinner with the Allegany-Garrett 

County Medical Association on Novem- 

ber 15th, 6:30 P.M. at the Ali Ghan 

Shrine Country Club. The guest speaker 

will be Dr. John C. Krantz, Jr., Dept. 

of Pharmacology, School of Medicine, 

University of Maryland. 

All members were requested to com- 

plete and mail in the Fair Trade evalua- 

tion and enlistment questionnaires sent 

to all Maryland Drug Stores by Simon 

Solomon. 

Members were notified that in about 

two months the second series of dosage 

administrations of Sabin Vaccine would 

be given to the citizens of Allegany 

County, by Wyeth Laboratories. Area 
pharmacists will again be called upon 

to prepare the vaccine for consumption. 

The same procedure will probably be 

used once again, two pharmacists being 

assigned to each dispensing station 

throughout the county. The County 

Medical Association will be contacted 

and pledge the support and cooperation 

of all area pharmacists. 

OPERATING COSTS OF 

PRESCRIPTION PHARMACIES 

The Ninth Annual Survey of Operat- 

ing Costs of Prescription Pharmacies 

has been released by the American Col- 

lege of Apothecaries. This year’s survey 

represents the detailed reports of 164 

prescription pharmacies and points out 

the differences which exist in the oper- 

ating costs of the prescription phar- 

macies as compared to those of phar- 

macies offering a broad line of prod- 

ucts in addition to prescription services. 

In a comparison of identical pharma- 

cies, the survey revealed a slight in- 

crease in total sales but an actual 

decline of 1.3% in the total number of 

prescriptions filled. Actually in the 

pharmacies surveyed, new prescriptions 

fell 5.4 percent, however refills showed 

an increase of 2.9% and the continued 

significance of refills became even more 

apparent with the number exceeding 

new prescriptions by a considerable 

margin. 

Despite an increase in gross margin 

in these pharmacies, operating costs in- 

creased at a greater percentage and thus 

total return to the owner was reduced 

1.7% and represented 11.2% of total 

sales. This figure includes both owner’s 

salary as well as net profit. 

The prescription charge increased 
2.9% for the year and showed to be an 
average of $3.46. Several new areas 
were explored in this year’s study in- 
cluding an analysis of so-called fringe 
benefits which are made available to 
employee pharmacists. It is hoped that 
the figures developed will prove valuable 

to the individual pharmacist. 

Copies of the survey are available to 

all pharmacists and can be obtained by 
writing to: American College of Apothe- 
caries, Hamilton Court Hotel, 39th & 

Chestnut Streets, Philadelphia 4, Penna. 
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123 MARKET PLACE 

BALTIMORE 2, MD. 

When folks ‘‘on the go” stop 

for a “coke” or a “cup of joe”, 

you boost the unit sale 

with a package of Austin’s. 

And Austin quality brings ‘em 

back again... brings you 

more profits, faster! 

Peanut Butter Sandwiches . 
Cookies & Snack Varieties @ box 1936 

Balto. 3, Md. 

Tell them you saw it in “The Maryland Pharmacist” 
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The TIP...TOBACCO and TASTE 

your customers want...in the 

new, smart, small cigar! 

@ Flexible TIP on each cigar—for cool, 

comfortable smoking enjoyment! 

@ TOBACCOS ... carefully chosen, carefully blended 

for air-light smoking pleasure! 

@ A TASTE that's smooth and satisfying every time! 

MURIEL Air- Tips 
It's the light cigar THAT KEEPS a cool head! 

Daniel Loughran Company, Inc. 

DISTRIBUTORS 

Baltimore — Hagerstown — Washington 
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Tell them you saw it in “The Maryland Pharmacist” 
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WANTED! 
What are the services wanted from your Wholesaler? 

(Please check) 

|. Largest inventories in entire trading area? 

—___.____-_2. -Fast Service? Orders filled same day received? 

w Liberal Terms? 40 days from start of billing? 

> More Lines? Broad coverage in all fields? 

___———s« SS: Liberal Cash Discount? 2% PLUS trade discounts? 

oS Merchandising Counsel? New items, extra profit 
deals and inventory control? 

| Free Daily Delivery? As many as 5 per week? 

Cc Store Modernization? Advice and layouts no charge? 

S New Fixtures? New Store? Experts at no cost? 

10. Complete Professional Management Service? Bulletins 
to Physicians? 

Il. New Product Department Information? Automatic 
Shipment? Guaranteed Sale? 

12. Retirement Plan for your Future? With no charges for 
investment and administration? 

If your answers to these questions are "'YES!"', you will realize 
continuing benefits from the services of 

SMITH KLINE & FRENCH INC. 
America’s Foremost Service Wholesaler 

: PHILADELPHIA TRENTON WILMINGTON 
: 
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Tell them you saw it in “The Maryland Pharmacist’ 
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TELL OUR STORY DURING NATIONAL 

PHARMACY WEEK, OCTOBER 1-7, 1961 

Federal District Judge Louis E. Good- 

man stated during the San Francisco 

antitrust trial that he didn’t see that 

the pharmacist was any different than 

any other merchant, and that the sale 

of soap by a druggist was no different 

than dispensing a prescription. 

Recent Congressional hearings have 

led the public to think that a prescrip- 

tion is nothing more than an ordinary 

commodity, like groceries or hardware. 

Critics ask why it takes so long and 

costs so much to dump a few pills from 

one bottle into another and hand them 

out. 

The American Pharmaceutical Asso- 

ciation has a variety of answers to these 

questions and criticisms. They have 

been compiled for your use in a year- 

round public relations program. The 

material is available, but it cannot do 

any good until you take it and put it 

to work in your own community. 

This material to help you tell phar- 

macy’s story is found in the 1961-62 

APhA Public Relations Kit, developed in 

conjunction with National Pharmacy 

Week. Addresses, radio and TV _ spots 

and interviews, newspaper editorials, 

news stories and ad mats, promotional 

pieces on pharmacy careers and science 

fairs, as well as governmental pro- 

clamations and information on other 

available material for a year-round 

public relations program are all con- 

tained in this compact and attractive 

package. This kit is available at the 

nominal charge of $3.00 from the 

American Pharmaceutical Association, 

2215 Constitution Avenue, N. W., Wash- 

ington 7, D. C. 

Two main themes are stressed in the 

kit— 

* professional services rendered by 

the pharmacist—enumerating and 

discussing the various steps taken 

by the pharmacist in compounding 

or dispensing a prescription—relat- 

ing all of it to the patient’s safety 

and health. 

* the pharmacy as a health center— 

describing the information and 

materials available in the phar- 

macy. 

Six outstanding and original cartoon 

advertisements are featured in this 

year’s public relations kit. These eye- 

catching illustrations portray and ex- 

plain six phases of professional service 

rendered by the pharmacist in dis- 

pensing a prescription. They come in 

the form of ad mats as well as reproduc- 

tion proofs and have been designed for 

use individually or in any combination 

on a year-round basis. 

Another important feature is the new 

address, ‘‘Behind the Prescription Coun- 

ter.”’ This 15-minute talk is written in 

the vernacular of the public and is a 

thorough discussion of the necessary 

steps used in dispensing a prescription. 

The ramifications of each step are ex- 

plained and amplified to show direct 

benefit to the patient from every step 

taken. 

Three editorials have been included 

for use by newspapers covering impor- 

tant aspects of the professional services 

rendered by pharmacists. One explains 

why a prescription can never be “trade”’ 

merchandise. A news story and an edi- 

tor’s fact sheet are also included for 

complete National Pharmacy Week news 

coverage. 

Two interviews are included for 

radio and TV use. One is a five-minute 

interview dealing with the dangers of 

mail-order prescription operations; the 

second deals with the professional sery- 

ices rendered by a pharmacist in the 

dispensing of a prescription. 

New and original spots have been 

written for use by local radio and TV 

stations. These vary in length from 10 

to 60 seconds and range in subject from 

professional services rendered—to phar- — 

macy careers—to polio and poison pre- 

vention. 

A telop for National Pharmacy Week 
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Come To The 1961 

WW 

Sponsored by 

PHILADELPHIA SERVICE DRUG WHOLESALERS’ HOLIDAY FAIR CORPORATION 

Participating Wholesalers 

KRULL WHOLESALE DRUG CO, SMITH KLINE & FRENCH INC, 

SHOEMAKER & BUSCH, INC. WEST WHOLESALE DRUG CO. 

PHARMACISTS | “ea 

ONE STOP HOLIDA
Y Stereo 0 

SEPTEMBER 23-27, 1961 George Washington Motor Lodge 

Adjacent to Valley Forge Park 

At Exit 24 of the Penna. Turnpike e King of Prussia, Pa. 

Where Routes 202, 23 and the Philadelphia Schuylkill Expressway Meet! 

e DAILY ATTENDANCE e 4 STATE ACCESSIBILITY 

cf Ab aan BAe 
‘OOD > | 

PRIZES fen yw e NATIONAL BRANDS 
e FREE REFRESHMENTS AS : EXHIBITORS 
e UNLIMITED FREE PARKING 9 == 4" = e EARLY BIRD SPECIALS — 
e MAGNIFICENT fr ML Oa. FREE BREAKFAST 

SURROUNDINGS <Nd A Soe BEFORE 10:30 A.M. 

TAKE THE FAIR WAY 

ro MOWLLDAY prorits: 
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will be mailed to the 650 commercial and 

67 noncommercial TV stations in plenty 
of time to be scheduled for showing 

the week of October 1-7. 

The APhA display contest will again 

be a prominent feature of National 

Pharmacy Week. Pharmacies, colleges, 

associations, hospitals and clinics will 

compete for awards in four categories 

for the best displays. Pharmacists are 

urged to send for the official entry 

form and free window streamer from 

the APhA, 2215 Constitution Avenue, 

N. W., Washington 7, D. C. 

National Pharmacy Week is the op- 

portunity to gain the community sup- 

port and cooperation that is so neces- 

sary if we are to win out over those 

who want us out of the way as profes- 

sional people. It is sincerely hoped that 
all pharmacists will join together in 
presenting the “Pharmacy Story.” It 

should be emphasized, however, that a 

one-shot program is not sufficient, The 
program must be carried out, added to 
and built upon on a year-round basis. 

The necessary material is ready. It 

awaits only community implementation. 

The rest is up to you. 

MAKE 

EVERY WEEK 

PHARMACY WEEK 

MAKE THAT M.Ph.A. CONVENTION RESOLUTION STAND OUT! 
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Mr. Independent Pharmacist 

CERTAINLY 

You gain everything and lose nothing by 

concerted drive for more business. 

Better business means prosperity for you. 

CALVERT DRUG COMPANY, INC. 

901 CURTAIN AVENUE 

BALTIMORE 18, MD. 

OWNED & CONTROLLED BY INDEPENDENT DRUGGISTS 

MEMBER: FEDERAL WHOLESALE DRUGGISTS ASSOCIATION 

OF THE 

UNITED STATES AND CANADA. 
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Tell them you saw it in “The Maryland Pharmacist” 
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MARYLAND PHARMACISTS 

WILL TOUR WEST INDIES 

A large party of Maryland pharma- 

cists and their wives are planning a 

tour of the West Indies following the 

NARD convention in Miami Oct. 1 - 5. 

Through arrangements with Ameri- 

can Express, Marylanders will visit 

Jamaica, Puerto Rico, Haiti and the 

Virgin Islands. This is the third con- 

secutive year that members of the 

Maryland Pharmaceutical Association 

have taken an American Express post- 

convention tour. Last year a large group 

went to Hawaii following the NARD 

convention in Denver. 

The group flies to Miami by jet for 

the convention on Sept. 29 and returns 

to Baltimore on October 17. 

USE THIS INFORMATION TO YOUR 
ADVANTAGE 

At the first sign of a cough or cold 
in the family, housewives are more likely 
to run to the drugstore for a remedy 
than to call on the family doctor. 

According to the Ladies’ Home Journal 
Reader Reaction Bureau, there are indi- 
cations that women confidently treat 
minor family illnesses without the aid 
of a physician unless a high fever is 
present, no improvement occurs or other 
complications develop. 

Pointing to these women with their 
burgeoning families as a vast market for 
over-the-counter cough and cold reme- 
dies, the bureau says: 

“A majority of our readers tell us 
they would really prefer to buy over- 
the-counter remedies from a well-known 
drug firm, provided they are safe and 
effective, than buy more expensive pre- 
scription medications.” 

For almost two years the bureau has 
been conducting woman-to-woman in- 
terviews with Journal readers in their 
own homes. Periodically, to supplement 
Statistical research, it delivers to adver- 

The MARYLAND PHARMACIST August, 1961 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

SUBURBAN CLUB 

Featured in all BMPA Stores 

Dial 123 Live Radio 

tisers clues about women’s constantly 

changing problems and interests. 

Advocating stronger promotional effort 

from manufacturers for all over-the- 

counter remedies, a recent report on 

coughs and colds gives information 

about women’s attitudes toward family 

health, how they treat simple coughs 

and colds, their over-the-counter drug 

buying habits and opinions about giving 

vitamins to their children. 

According to the bureau, more than 

two-thirds of the women interviewed 

Said they use a vaporizer to treat simple 

coughs—as well as stuffy noses and 
chest congestions. 

The “surprising” number who give 

preliminary treatment with a vaporizer 

may well preclude the increased sale of 
over-the-counter cough syrups, the 

bureau says. In additions, there is a ten- 
dency for some women to ignore a cough 
in the family unless it becomes serious— 



_SeaGeot_ Quality... 
TRADE MARK 

Pays and Pays and Pays 
Sealtest Ice Cream—in dishes, cones and cartons— 
brings customers in, sells the ones that came for 
other products, and makes your cash register ring. 

Well-known quality keeps Sealtest preferred. 
National and local advertising keeps Sealtest pre-sold. 
And regular special flavors help keep Sealtest 
predominant. 

So, stock up with Sealtest Ice Cream. Display the 
Sealtest sign of quality. Then, count up 
your extra Sealtest profits! 

ye es eae See 

And be sure to Feature this Special Flavor 

CHERRY-PINEAPPLE emer 
for your Fountain and Take-Home Customers! 
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in which case they consult a doctor for 

a prescription. 

Most frequent objections to cough 

syrups were made by women on the 

basis of ineffectiveness or 

odor. They also want to be able to tell 

from the label how long a cough medi- 

cine remains potent after it has been 

opened. 

The bureau says the most popular 

treatment for simple colds is fruit juice, 

bedrest, chest-rubs and nosedrops. Less 

frequently mentioned were gargles, in- 

halers, nose sprays, cold tablets and 

lozenges. 

According to the women interviewed, 

cough and cold medications most often 

found in their family medicine chests are 

aspirin, tissues, chest-rubs, cough syrup, 

antiseptic gargles and nosedrops. Some 

women also indicated they keep cough 

drops, cold pills, nose sprays and inhal- 

ers. About half the women said they 

have children’s aspirin on hand. 

Proprietary drugs which the women 

said they also buy regularly and use 

frequently are: headache remedies, med- 

ications for cuts, burns and bruises, 

laxatives, indigestion remedies, mouth 

washes and antiseptics. 

According to the bureau, there is little 

evidence of frequent brand switching 

among the women interviewed. But 

recommendation of doctor, advice from 

druggists and friends, the reputation of 

drug firms and advertising are all fac- 

tors which influence women. 

Regarding advertising the women 

were particularly outspoken, however, 

about TV drug commercials involving 

aspirin, laxatives and pills. They do not 

like the human body pictured so graph- 

ically, and do not want to watch what 

happens internally when a remedy is 

taken, the bureau Says. 

An overwhelming number of women 

said they buy medications at the drug- 

store. The bureau claims only a hand- 

ful of women mentioned the super- 

market. 

unpleasant 

The bureau also recommends that 

advertisers try to convince women to 

take better care of their own health. The 

women interviewed admitted they tend 

to neglect themselves. Their primary 

concern is with the health of their chil- 

dren (particularly infants) and their 

husbands. 

In a separate section on vitamins 

which is included in the report on 

coughs and colds, the Ladies’ Home 

Journal Reader Reaction Bureau claims 

a majority of the women interviewed 

said they believe daily vitamins do help 

prevent colds and supplement diet. 

But according to the bureau, many of 

these women are buying mail order or 

cut rate store vitamins, because they 

are less expensive than vitamins manu- 

factured by reputable drug firms, and 

they cannot tell from labels that there 

is any difference in quality. 

Tell them of the differences! Women 

need to be convinced that vitamins from 

a reputable drug firm are worth the 

extra cost, the bureau says. 

ON HIGH BLOOD PRESSURE 

The outlook for controlling high blood 

pressure continues to brighten, and 

new drugs are proving to be valuable in 

holding down pressure for long periods 

of time and in preventing complications, 

even in severe cases. 

Nevertheless, success in treatment still 

depends to a great extent upon the 

patient himself if he is to lead a full 

and productive life, according to a book- 

let published by Abbott Laboratories for 

use by physicians with hypertensive 

patients. And there are six million peo- 

ple being treated for hypertension in 

America alone. 

Entitled So Youw’ve Got High Blood 

Pressure, the booklet says that “every 

pound of mental pressure is reflected in 
climbing blood pressure. Go out of your 
way to avoid arguments. It takes two 
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Maryland's Largest Independent Photofinishing 

Laboratory Equipped to Handle ali Color and 

Black and White Photofinishing 

(OUR LAB. TECHNICIANS TRAINED AT ROCHESTER) 

7] 4 Hours 48 Hours 
; Kodacolor & 

Black & White Kodachrome 
Service Processing 

PICK UP AND DELIVERY 6 DAYS A WEEK 

Finer © Faster ® Friendlier and More Profitable 

WE CATER TO THE DRUG TRADE 

5408 PARK HEIGHTS AVE. FOrest 7-8385 

AQUAPAC selected skins 

—only the primes are processed. 

Not just wet-——but also lubricated and rolled 

Lowest cost—greatest percentage of profit 

Professionally promoted—presold 

Unconditionally Guaranteed! 

SELL ON OPEN CALL. 

Retail $6.50 dezen—3 for $1.75 

American Hygienic Co. 
111 S. Paca Street, Baltimore,1, Maryland 

Represented by—IRV. NORWITZ 

Tell them you saw it in “The Maryland Pharmacist” 
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to make a quarrel, and you’ve got more 

to lose than the other fellow.” 

“We aren’t talking about trifles,’ the 

booklet says. “We're talking about 

adding or subtracting years from your 

life. Better to mellow ... than cripple 

yourself. Make up your mind to culti- 

vate a calmer, more deliberate outlook.” 

The booklet points out the importance 

of at least eight hours of sleep nightly, 

short daytime naps, moderate exercise. 

It calls “extra weight ... in hyperten- 

sives ... foolhardy.” 

“The most common kind of hyper- 

tension seems to have no clear cause 

at all,” the booklet says. “You are more 

apt to have it if one of your parents also 

had it. It’s more likely as you grow 

older. Your sex, your race, and your 

record of past illnesses also enter into 

your chances of becoming hypertensive.” 

FRANCHISING AND FINANCING FACTS 

FOR RETAILERS 

Druggists caught in the squeeze be- 

tween expanding chain operations and 

changing neighborhoods may find that 

imaginative use of available financing 

aids can make the difference between 

success and failure. 

For the retailer who wants a quick 

Survey of avenues into the money mar- 

Ket, Pilot Books, 42 West 33rd Street, 
New York 1, has just published a com- 

pact $2 paperback entitled “Guide to 

Current Techniques in Financing” 

which tells how to safeguard growth 

potential while solving the financial 

problems which confront small and 

medium-sized firms. Among the ten 

methods digested are new government 

aids under the small business loan pro- 

gram. 

For those looking for the clean break, 
the fresh start, Pilot’s concise handbook 
on establishment of small business fran- 

chises and its upcoming (August 30) 
1961-62 Directory of Franchising Or- 
ganizations, provide a quick insight into 

44 

this fast growing field. The new direc- 

tory lists more than 200 firms offering 

franchise agreements in some 60 con- 

sumer product and service areas. Pilot’s 

franchise paperbacks are available at 

$2 each, postpaid, directly from the 

publisher. 

Bae 

In sorrow the thoughfs of pour 
friends blends with pours. 

RE ETP 

WILLIAM MORGENSTERN, SR. 

It is with regret we record the death 

of William Morgenstern, Sr., on July © 

31, 1961 at the age of 177. 

Mr. Morgenstern established Mor- 

genstern’s Pharmacy at Fort Avenue 

and Hull Streets in 1908 and opened 

the Woodlawn Pharmacy in 1922. He 

retired in 1955. His son, William Mor- 

genstern, Jr. and daughter, Mrs. Emma 

Frey, both pharmacists, operate the 

Woodlawn Pharmacy. 

He is survived by his wife, two sons 

and three daughters. We extend heart- 

felt sympathy to the family. 

HOWARD C. LAMKIN 

It is with sorrow we announce the 

sudden death of Howard C. Lamkin on 

August 7, 1961. He was 75 years old. 

Mr. Lamkin was a former City 
Councilman, magistrate and member of 
the Zoning Board. He took an active 

part in city and state politics. 

As a wholesale drug supplier, Mr. 
Lamkin was active in pharmaceutical 
affairs. He was a member of the Mary- 
land Pharmaceutical, Baltimore Met- 
ropolitan Pharmaceutical Associations, 
the Baltimore Drug Exchange and the 
Travelers Auxiliary (T.A.M.P.A.). He 
served on the Association’s Legislative 
Committee for many years. 

To his wife, Mrs. Sarah Belle Lamkin, 
we extend our sincere sympathy. 



gatkto- School Tine 
MEANS 

BOOMING 
VITAMIN 
SALES 

FOR 

ONE-A-DAY 
MULTIPLE VITAMINS 

the fastest-selling vitamins 

in America today! 

ONE-A-DAY (Brand) Multi- 

ple Vitamins are America’s 

leading vitamins, with 78 

years of pharmaceutical ex- 

perience behind them . . . plus 

more advertising than any 

other brand! Booming school 

attendance means booming 

vitamin sales! Ride the boom 

with ONE-A-DAY (Brand) 

Vitamins! 

MERCHANDISING UNIT #7344 
All four sizes... 

66 packages... complete 

with vitamin booklet! 

MERCHANDISING UNIT #7345 
All four sizes... 

22 packages...inasmart, 

colorful space-saver! 

MILES PRODUCTS MI Division of Miles Laboratories, Inc., Elkhart, Indiana 
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IMPORTANT NOTICE 

Drugs for Science Projects in High Schools 

Pharmacists may furnish prescription 

drugs for Science projects (such as 

science fairs) conducted in high schools 

under regulation 1.106(m) of the fed- 

eral Food, Drug and Cosmetic Act. 

This can be made an important means 

(1) of informing the pupils and teach- 

ers of the science-oriented nature of 

the Pharmacy curriculum, (2) of show- 

ing Pharmacy’s place on the health 

team, (3) or acquainting the public with 

the variety of opportunities in the pro- 

fession, and (4) of interesting more 

qualified youngsters in the study of 

Pharmacy. 

Follow these rules (as a minimum) 

in dispensing the drugs: (1) Dispense 

only to the teacher-sponsor; (2) make 

an accurate record of a) name and lo- 

cation of the teacher, b) date of tran- 

saction, and c) identity and amount of 

drug dispensed. It might be well to note 

the nature of the project with the 

other information. The Pharmacist is 

responsible for determining that the re- 

quest is bona fide and that only a rea- 

sonable amount of the drug is dispensed. 

Please note that this information does 

not refer to drugs controlled by the 

Harrison Narcotic Act. A teacher would 

have to qualify as a Class VI licensee 

to obtain such drugs. 

Let us make every effort to cooperate 

in this work with the pupils, parents 

and teachers, and thereby increase our 

professional stature. 

SUPPORT 

FAIR TRADE 

PROPRIETARY ASSOCIATION 

PROMOTES PUBLIC RELATIONS 

FOR PHARMACY 

You hear a lot about public relations 
being carried on by the drug industry— 
particularly by the manufacturers of 

drugs and medicines. But what are they 

doing to help you? What about your 

public relations? 

The Proprietary Association an- 
nounced some of the ways in which its 
members are helping pharmacists, lo- 
cally and across the nation: 

During National Pharmacy Week, 
October 1-7—In response to a request 
by Proprietary Association president, 
Joel Y. Lund (Vice-President, Warner- 
Lambert Pharmaceutical Company), 
many Proprietary Association radio and 
tv advertisers will flood the airways 
with spot announcements recognizing 
the pharmacy profession during Na- 
tional Pharmacy Week. Early returns 
indicate one member alone expects a 
radio network of 1400 stations to use 
over 10 spots each for a total of 14,000 
plugs for pharmacists! Others will 
salute pharmacists over several daytime 

serial shows on national television. 

Poison Control — The Proprietary 
Association is underwriting the produc- 
tion of visual-aids to be used by phar- 
macists in their community programs 
to reduce accidental poisoning. 

Safety Medicine Chest — A long time 

advocate of safety medicine chests, The 

Proprietary Association is helping phar- 

macists focus attention on home medi- 

cine cabinets as well as their contents. 

Together with medical, manufacturing, 

and governmental groups, it is seeking 

ways to have safety cabinets installed 

in every Américan Home. 

American Weekly — The American 

Weekly magazine will spotlight the 

pharmacist’s contribution to his com- 

munity in a September “all-proprieta- 

ry” special supplement on health and 

well-being. 
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NEW MINIMUM WAGE BiLL 

President Kennedy has signed the Minimum Wage Legislation extending 

limited coverage to retail workers for the first time. The new law is designed 

to cover all retail enterprises having gross annual sales of $1 million (ex- 

clusive of retail excise taxes). However, it would not cover any individual 

retail outlet doing less than $250,000 in gross sales yearly, even though such 

store was part of a chain enterprise grossing more than $1 million a year. 

By specific exemption, the law does not cover restaurant, soda fountain or 

lunch counter employes, even where such facilities are units of another busi- 

ness. Student workers in the newly covered retail fields may be paid less 

than minimum rates under certifications issued by the United States Secretary 

of Labor. 

In broad outline, the new federal minimum wage law otherwise provides: 

(1) For presently covered employes, the minimum wage is increased 

to $1.15 an hour for the first two years after the effective date and $1.25 an 

hour beginning two years after the effective date. 

(2) For newly covered employes (retail employes), the minimum wage and 

overtime will be as follows: 

Minimum Wage Overtime After 

1st year after effective date $1.00 no overtime requirements 

2d year after effective date $1.00 no overtime requirements 

3d year after effective date $1.00 44 hours a week 

4th year after effective date $1.15 42 hours a week 

5th year after effective date $1.25 40 hours a week 

Effective date is 120 days after the bill is signed by the President.) 
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B.M.P.A. MEETING 
Kelly Building, 650 W. Lombard Street 

Thursday. September 28, 1961 -— 10:00 P.M. 

GUEST SPEAKER 

DR. H. W. D. HOLLJES, Medical Care Section, 
Baltimore City Health Department 

“THE USE OF THE FORMULARY IN MEDICAL CARE 

PRESCRIPTIONS” 

All Are Welcome Ladies Invited 

Buffet Refreshments —_ Prizes 
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Elsie is so greatly admired 

because she works faithfully 

and achieves terrific results. 

And Borden ice cream dealers 

are fully aware or her efforts 

in increasing their sales. 

— forlens —— 
ICE CREAM 

ORleans 5-0171 



For restoring 

nd stabilizing 

the intestinal 

flora 

LACTINEX 
Mixed culture of Lactobacillus acidophilus and bulgaricus with metabolic enzymes naturally produced. 

TABLETS & GRANULES 
For gastrointestinal disturbances, 

diarrhea (antibiotic induced and others),’”” 

fever blisters and canker sores of herpetic 

origin. 

Usual dosage for adults and children: 

Four tablets or one packet of granules chewed 

and swallowed four times a day. 

Supplied: Tablets in bottles of fifty—Granules in 

boxes of twelve one gram packets. 

(1) Siver, Robert H.: Current Medical Digest, Vol. XXI, No. 9, Septem- 

ber 1954. (2) McGivney, John: Texas State Journal of Medicine, Vol. 51, 

No. 1, January 1955. (3) Frykman, Howard M.: Minnesota Medicine, 

Vol. 38, No. 1, January 1955. (4) Weekes, D. J.: N. Y. State Journal of 

Medicine, Vol. 58, No. 16, August 1958. 

HYNSON, WESTCOTT & DUNNING, INC. 
Baltimore, Md. 



What is 

Good 

Old-Fashioned 

Quality? 

You find 

the answer 

in every 

spoontul of 

Hendlers 

Ice Cream, 

First name in ice cream 

for over a half-century 



Governor Tawes Issues 

Pharmacy Week Proclamation 
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Noxzema’s Great New 

Skin Lotion 

* 6 oz. bottle, retail price 89c. A fast growing companion 

to America's best known skin cream. Stock now for Fall 

Profits. 

NOXZEMA CHEMICAL COMPANY 



SOME DRUM BEATING ABOUT THE 

PHARMACIST WHO PLAYED CHIEF 

The day he got his store, he thought, ‘‘Now I’m my own boss.” And 

he was. 

He began by directing an aggressive buying operation (he did the 

buying). When the “‘bargains” arrived, he grunted orders to his ware- 

houseman (himself). Then he cracked the whip over his billing clerk 

(also himself) and made his accountant (same man) work overtime 

when his capital got tied up in stock. 

It dawned on him one day that being chief isn’t much fun when you 

have to play Indian, too. 

Moral 

The way for a pharmacist to be ‘‘chief” is to command the 

Si , services of a Lilly wholesaler, The Lilly policy of wholesale dis- 

tribution recognizes that a pharmacist's prime concern is the 

practice of pharmacy. Warehousing, elaborate bookkeeping, 

and large inventories are the wholesaler's responsibility. 

If your operation suffers from tied-up wampum and could use 

some “Indians,” call one of the 300 Lilly service wholesalers 

who serve the nation. 

190257 
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when you feature... 

- ABDOL With 
< MINERALS 
OR GHILDREN 

With each passing year, more and more pharmacists are discovering the profit 
potential Of ABDOL WITH MINERALS FOR CHILDREN. These easy-to-swallow capsules 
provide 10 vitamins plus 9 minerals formulated to highest quality standards. 
That’s why they’re confidently recommended by doctors.. . frequently requested by 
mothers. Why not anticipate these calls and order ABDOL WITH 
MINERALS FOR CHILDREN now? They’re supplied in bottles of 100. {———___] 

eaeer 
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ee @ Editorial eee 

DICOUNTING 

Discounting is the rage of the sixties. 

It is the magic word. The Sesame of 

modern retailing. Discounting takes 

many forms, all created with the in- 

tent to confuse the consuming public. 

During the twenties and thirties, the 

pineboard cut-raters held the spotlite 

of retailing attention. Ruthless price- 

cutting was the order of the day. It 

became so devastating it led many 

smart merchants down the road to 

economic ruin. Fair Trade price main- 

tenance saved the day. 

This was a turning point. Independ- 

ents, chains, variety and department 

stores prospered and grew. The chiseler 

was ostracized and abandoned by his 

fellow merchant and supplier alike. 

These were indeed glorious days. 

Now we have the ever growing cycle 

of discounting. What happened? What 

created this cancerous evil that is eat- 

ing away the economic sinews of sound 

established business? 

In the pre Fair Trade days we were 

in the throes of a depression. We were 

struggling for existence—a living. To- 

day, confronted with increasing infla- 

tionary values, we are struggling to 

maintain an economic status quo. Times 

of plenty are at the same time, times 

of economic uncertainty. A strange 

paradox indeed. 

In the struggle to keep pace with the 

times, supermarkets have increased in 

number and size; chain drug stores 

have done the same. Shopping centers 

have become colosssal bazaars. Every- 

body is selling everything: food markets 

are selling drugs and hardware; drug 

stores are selling soft goods, hard goods, 

etc.; department stores, gasoline sta- 

tions, jewelry stores, in fact, every type 

of shop imaginable are getting into 

each others “racket.’’ Merchandising has 

become a hodge-podge conglomeration. 

After running the gamut of diversifi- 

cation, came the era of mergers. Super- 

markets are merging with drug stores. 

Stores and businesses of every type ar 

merging for a bigger bite of the shrink: 

ing dollar. 

So now the next step in the rat: 

race is discounting. Where discounting 

was once limited to appliances, it nov 

includes all commodities. It is in’ the 

immediate future plans of many estab: 

lished reputable retail enterprises in: 

cluding drug operations. 

Discounters are mushrooming all ove: 

the country. No community is immune 

In Maryland we have our share and thi 

trend is growing. Every gimmick ima: 

ginable is used as a come-on to estab: 

lish the bargain image. Much of thi 

merchandise offered, even brandet 

products, are ‘‘special purchase’”’ items 

The manufacturer caught in the dis 

count squeeze is also cutting corners a 

the expense of the gullible public. Th: 

buyer must be shrewd. He must be abl 

to determine when a bargain is not : 

bargain. 

Thanks to the Kefauver investiga 

tions, the impression has been estab 

lIshed that all drugs are overpriced. Thi 

has given impetus to the discoun 

specialists. Drugs have always been : 

choice price-cutting attraction becausi 

no one wants to buy drugs in the firs 

place, and secondly, pharmacists ant 

the drug industry have done such ; 

poor public relations job. 

The most serious discounting prob 

lem, as far as drugs are concerned, i 

in the prescription area. Nothing wil 

injure the practice of Pharmacy mori 

than discount prescriptions. It wil 

destroy the professional image an( 

degrade Pharmacy. Organized Phar 

macy should do all in its power to dis 

courage discount prescriptions even i 

it has to prove its point by going t 

the Federal Trade Commission, 

Retail Pharmacy has survived man} 

economic reverses and set backs. If wi 

face up to the issue with courage ant 

cool heads; if we stand united witl 

professional pride, we will weather thi 

discount storm also. 



The principle is 
entrapped flavor 

The product is 
new Vi-Daylin” 

Chewable 

The result is a tablet that’s “candy” all the 
way through (you can’t even taste the riboflavin) 

ow can a potent vitamin 
ablet — children’s or other- 
ise — ever be made really 

hewable? 
Good question. 
With the exception of as- 

orbic acid, the essential vi- 

amins are far from palata- 
le. On top of this, most fla- 

oring oils are volatile. What 
appens after the bottle has 
een opened 20 or 30 times? 
In new Vi-Daylin Chew- 

ble, these problems have 

09246 

been met by the ingenious 
use of film coatings. Raw- 
tasting vitamins, for exam- 
ple, have been processed in 

a fat-soluble film. There’s 
just no chance of them being 
released in the mouth. 
They’re trapped until they 
reach the gastrointestinal 

tract. The flavoring oils, on 
the other hand, are envel- 

oped in a water-soluble film. 
This means candy flavors 
are protected — entrapped — 

until the moment the tablet 
is placed in the mouth.Then, 
instantly, the oils are re- 
leased, as fresh as the day 

they were processed. 
Is all this so important? 

In terms of vitamin potency, 
or performance, not at all. 
The formula is made not one 
bit more effective. There’s 
only one person likely to be 
roundly impressed. 

The little guy who takes 
the vitamins. 
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PRESIDENT’S MESSAGE 

Dear Fellow Pharmacist: 

There is much activity in the Maryland Pharmaceutical Association. The 

year 1961-62 can be very rewarding for those who are interested in their profession 

and means of livelihood. 

I was rather stunned by the headlines in the Baltimore Sun recently 

regarding the seizure of prescription drug samples by the Food and Drug 

Administration. 

I was upset because many of us could have been victimized in a similar manner 

due to a practice that has been prevalent in retail Pharmacy for ages, the use 

of samples in filling prescriptions. 

Before the advent of antibiotics, steroids and other expensive drugs, samples 

of drugs were more troublesome than what they were worth. With the arrival of 

their more expensive counterparts, samples gradually grew in value until they 

became valuable mediums of exchange. 

The Medical Representative expediently used them as replacements for drugs 

that should have been returned to the manufacturers. Perhaps there were many 

times this could be justified. On many occasions, particularly with the potentially 

slower moving drugs, the representative would give small amounts of samples 

to cover the first prescription. Perhaps this can also be justified. 

On the other hand, some Pharmacists received samples as inducements and 

favors to buy direct from manufacturers with or without their knowledge. I 

hardly think such a practice can be justified. It could be interpreted as a 

violation of the Robinson-Patman Act. 

As for those Pharmacists who purchased or bartered samples from physicians, 

drug repackers, etc., their action cannot be justified. 

In no other industry is it possible to sell samples without the consumer’s 

knowledge. That is exactly what has been done. There are other evils in the use 

of samples such as mix-ups of drugs, no control by mixing samples of the same 

kind, deterioration and selling to repackagers. These are the primary objections 

of the F.D.A. 

The fault should not be placed entirely on the Pharmacist. The manu- 

facturer and the physician are more if not equally to blame. The entire drug 

industry should re-evaluate the purpose and intent of drug sampling. Both the 

medical and pharmacy professions should take an active interest in such evalua- 

tion. The Pharmacist should not be made the “scapegoat” for a bad situation 

involving other professionals and respectable industries. 

For the protection of the public health, the illegal traffic and abuses of drug 

samples should be curtailed at once. 

Sincerely, 

NORMAN J. LEVIN | 
President 



taking the story 

to the public 

SK&F 

Offers Services of 

the Speakers Bureau 

Jim Redic (pictured above) is one of 350 SK&F representatives who 
have received special training in public speaking and who are enrolled 
in the SK&F Speakers Bureau. To date, Jim and his colleagues have spoken 
to more than a million people, including TV and radio audiences. 

The SK&F representatives describe highlights in medical and pharma- 
ceutical progress during the last 30 years, and discuss some of the 

- problems of health care today. The speeches usually end with a lively 

question-and-answer session. 

If you would like to schedule an SK&F Speaker for a civic, social or 
service group of which you are a member, just fill in and mail the 

coupon below. 

Your name 

Address 

Organization 

Speaking date 

(Please allow a month, if possible, for necessary arrangements.) 

Don’t need speaker now. Send information on the Speakers Bureau. [_] 

H20 

Smith Kline & French Laboratories, 

1500 Spring Garden Street, Philadelphia 1, Pennsylvania 
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SODA FOUNTAINS & FOOD SERVICE EQUIPMENT 

AND SUPPLIES 

eee eo SS Ss So (So So SS lo eo a TAFT, WARREN & TAFT, Inc. 
ESTABLISHED 1909 

122-124 South Street @ Baltimore 2, Md. 

Phone PLaza 2-2207 

Exclusive Distributors For 

BLACKMAN'S FRUITS & SYRUPS 

**America’s Finest’’ 

“If it’s for your Soda Fountain—we have it’’ 

Pee eo 

Tell them you saw it in “The Maryland Pharmacist’ 
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Headquarters for “Over 55 Years Service To 

ROBOTYPED LETTERS ueolane 

LYKA TYPED LETTERS rer clare wae 
MONOCAST LETTERS Be GH Sal cotn ery hes 

PRINTING Aeetilerd Rubber Combs 
PHOTO-OFFSET PRINTING Ajax Hard Rubber Combs 

MULTIGRAPHING ee eae 
MIMEOGRAPHING pacress mello Uapaeaents é 

illers Forge Manicure Implements 
MAILING Jones aie 6 i 

Gillette, Gem, Razors and Blades 
call Schick Blades and Razors 

MUlberry 5-3232, 33, 34 cae Ue apreataanee ty 
ecTton ICKINSON roaucTs 

SAratoga 7-5172, 73 Roles Kleenex, Modess, Yes 
ampax 

Doeskin Products 

D>. Stuart Webb Foster Forbes Glassware 
American Thermos Bottles 

ADVERTISING SERVICES, INC. Sheiks-Ramses 

306 N. GAY STREET Miller Drug Sundry Co. 
: 105 W. Redwood Street Baltimore 2, Maryland Baltimore 1, Maryland 

GOOD REASONS 
Why You should Buy Your Pharmaceutical Needs from 

NATIONAL 
1 — Highest Quality 
2— Quick Service 

3 — Right Prices 

4 — No Freight Problems 

5— No Minimum Order Required 
(Greater Baltimore and Washington) 

6— Free Advice on Private Formulae 
Packaging and Labeling Problems 

7— 100% Support to Local and State 
Organizations 

8— WE WANT YOUR BUSINESS! 

Call Lou Rockman FO. 7-6416 Bernie Ulman VA. 3-9135 

NATIONAL PHARMACEUTICAL MFG. CO. 
Manufacturers of Fine Pharmaceuticals for over 42 years 

314 LIGHT STREET ® Mulberry 5-4065 
BALTIMORE 2, MD. 

Tell them you saw it in “The Maryland Pharmacist’ 
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...KFair Trade News... 

LETTER FOR A SENATOR 

FROM FAIR TRADERS 

One of our very important fair trade 

friends in Washington suggests that it 

would be most appropriate to send let- 

ters of thank you to Senator A. S. Mike 

Monroney for his fine conduct of the 

fair trade hearings on S. 1722, Senator 

Humphrey’s Fair Competitive Practices 

Bill. Senator Monroney is Chairman 

of the Senate Sub-Committee which 

held the hearings. 

It would also be most useful to include 

in your letter of appreciation the hope 

that this Sub-Committee will recom- 

mend S. 1722 to the full Senate Com- 

merce Committee early in 1962—early 

meaning at the beginning of the 2nd 

session of the 87th Congress. 

May I suggest that you write to Sen- 

ator Monroney, in your own style and 

reflecting your own thoughts. The let- 

ter should be addressed to the Senator 

at the New Senate Office Building, 

Washington, D. C. 

Hearings on the fair trade legislation 

before this Sub-Committee appear to 

have been completed for 1961. Your 

expression of interest in the success of 

the legislation wil help in bringing about 

action by the Sub-Committee early in 

1962. 

DO ...NOW! And thanks for your 

cooperation. 

SCHERING FILES COMPLAINTS 

ALLEGING FAIR TRADE VIOLATION 

Schering Corporation reported that 

it has instituted an action for 

damages and an injunction against 

Dart Drug of Maryland, Dart Drug of 

Wheaton, Md., and Dart Drug of 

Bethesda, Md. 

Herman W. Leitzow, Schering’s vice 

president for marketing, said the com- 

plaint alleges that the three co-defend- 

ants offered for sale and sold Schering’s 

trade-marked “Coricidin” cold prod- 

ucts in violation of the Maryland Fair 

Trade law. 

The complaint was filed in the United 

States District Court for Maryland. 

FAIR TRADE STICKER NOTICES 

BLOCK DRUG 

Item F.T.M: 

Pycopay Natural Bristle Tooth- 

brushes 2° 2e:.. bitte oe eee. & .89 

COLGATE-PALMOLIVE 

Colgatenloothe SLUSD ae eee 89 

ENDO LABORATORIES 

Endotussin-NN Syrup—2 oz. ...... 79: 

Endotussin-NN Syrup—4 oz. ..... $1.39 

Endotussin-NN Prediatric— 

BP OD hh Ss Oe ck ae ee 1.29 

KNOMARK MFG. CO. 

Hsquites@oaddles soaps ae eee 49 

Esquire Waterproof Dressing ..... 49 

MEAD JOHNSON 

DextriaMaltoser a1 —- 1 Dae $1.09 

Dextri Maltose #1—214 lb. ...... 2.40 

Dextri Maltose #2—1 lb.......... 1.09 

Dextri Maltose #3—1 lb. ........ 1.09 

Sobee Liquid—15% oz. .......... 49 

Sobee* Powder—1" lh.) .. 3 1.48 

NOXZEMA CHEMICAL . oe 

Noxzema Skin Cream—1 oz....... .29 

Noxzema Skin Cream—2% oz. ... .54 

Noxzema Skin Cream—4 oz. ..... 72 

Noxzema Skin Cream—6 oz. ..... .98 

Nexzema Skin Cream—10 oz. ... $1.35 
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fa , steadfastness, friendship, honor. — 

ime 12 % oe ° 

Be 
AS. & 

sxxrer. YOUNGS RUBBER CORPORAT ION. 

4 
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Maryland Board of Pharmacy 

BOARD MEMBERS 

S. EARL WEBSTER, PH.G. 
Cambridge 

ALEXANDER J. OGRINZ, JR., B.S., PH.G. 
Baltimore 

ARTHUR C. HARBAUGH, PH.G. 
Hagerstown 

NORMAN J. LEVIN, B.S. 
Pikesville 

F. S. BALASSONE, B.S. 
Secretary 

3801 WEST PRESTON STREET 

BALTIMORE 1, MARYLAND 

— NOTICE — 

The Maryland Board of Pharmacy 

will conduct examinations for registra- 

tion as Pharmacists at the School of 

Pharmacy of the University of Mary- 

land, 636 West Lombard Street, Balti- 

more, on Monday, Tuesday, and 

Wednesday, October 23, 24, 25, 1961. 

The examinations will begin at 8:00 

A.M. each day. 

F. S. BALASSONE, Secretary 

Maryland Board of Pharmacy 

DRUG STORE CHANGES 

The following changes were made in 

drug stores during August and Septem- 

ber. 

New Stores 

Ernest J. Gregg, Jr. & James A. 

Gregg, Gregg’s Pharmacy, 75 Third 

Street, Oakland, Maryland. 

Peoples Service Drug Stores #56, 

LaVale Shopping Center, LaVale, Mary- 

land. 

Nicholas A. Toronto, Prince Frederick 

Pharmacy, Prince Frederick Shopping 

Center, Prince Frederick, Maryland. 

Read Drug & Chemical Company, 

Arthur K. Solomon, Pres., 3935-37 Erd- 

man Avenue, Baltimore 13, Maryland. 

Changed To Corporation 

Lindy’s Pharmacy, Inc., Louis Lin- 

denbaum, Pres., 515 South Camp Meade 

Road, Linthicum, Maryland. Formerly: 

Louis Lindenbaum. 

Westport Pharmacy, Inc., Jacob Glus- 

hakow, Pres., 2244 Annapolis Road, 

Baltimore 30, Maryland. Formerly: 

Jacob Glushakow & Jerome Angster. 

Lee’s Pharmacy of Furnace Branch, 

Inc., Harvey Greenberg, Pres., Route 2, 

Box 580, Glen Burnie, Maryland. 

Lee’s Pharmacy of Severna Park, Inc., 

Morton Greenberg, Pres., 50 Old Annap- 

olis Road, Severna Park, Maryland. 

Linden Pharmacy, Inc., Melvin Fried- 

man, Pres., 1600 Linden Avenue, Balti- 

more 17, Maryland. Formerly: Linden 

Pharmacy, Melvin Friedman, Prop. 

Change of Ownership 

Belvedere Pharmacy, Inc., David 

Karlin, Pres., 2803 W. Belvedere Ave- 

nue, Baltimore 15, Maryland. Formerly: 

Irvin L. Myers. 

Kriger Drug Store, Benjamin A. 

Kriger, Prop., 532 N. Charles Street, 

Baltimore 1, Maryland. Formerly: Ben- 

jamin A. Kriger & Jerome Pinerman. 

Burtonsville Pharmacy, 15508 Colum- 

bia Pike, Burtonsville, Maryland. For- 

merly: Thomas Pharmacy, Geo. S. 

Thomas, Prop. 

Paul M. Carter, Emmitsburg Phar- 

macy, Main Street, Emmitsburg, Mary- 

land. Formerly: Earl Eugene Shank, Jr. 

Milton C. Sappe, Sappe’s Pharmacy, 

1184 Washington Boulevard, Baltimore 

30, Maryland. Formerly: Milton J. 

Sappe. 

Closed | 

Gaithersburg Pharmacy, Inc., Paul C. | 

Johnson, Pres., 26 N. Summit Avenue, 

Gaithersburg, Maryland. | 

| 



Sept., 1961 The MARYLAND PHARMACIST 849 

SERVICE 

THE KEYWORD OF SUCCESS 

The Success of the Community Retail Druggist 

Depends on Efficient Day-by-Day Service 

THE HOWARD DRUG & MEDICINE CO. 

Provides Efficient Day-by-Day Service to the Drug Trade 

We Cater to Your Daily 

Drug—Pharmaceutical—T oiletry—Sundry Needs 

No Order To Small—No Distance Too Great 

Call: PLaza 2-6290 

THE HOWARD DRUG & MEDICINE CO. 

101 CHEAPSIDE 

BALTIMORE 2, MD. 

_aaccc rrr naa
n 

Tell them you saw it in “The Maryland Pharmacist” 
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Campaign in MEADOW GOLD History! 

50 BILLBOARDS 
Strategically located all over town 

featuring the “Flavor of The Month”, 

month after month for a full year! 

=P 
Tie-in with this great promotion! 

Feature the MEADOW GOLD “Flavor of 

The Month” and CASH-IN with bigger sales! 
Tell them you saw it in “The Maryland Pharmacist” 
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F.A. DAVIS & SONS, INC. 
MERCHANDISE YOUR CIGAR DEPARTMENT 

WITH THESE NATIONALLY KNOWN BRANDS 

CIGARS 

Anthony & Cleopatra Phillies Roi-Tan 

LaCorona Webster Florida Queen 

Bering Optimo John Ruskin 

Bock Royalist Lord Clinton 

PIPES 

Kaywoodie Yello-Bole Medico 

LIGHTERS 

Ronson Zippo Rogers 

FAMOUS SUNDRY LINES 

Timex Kodak Scripto Amity 

Telechron Polaroid Paper Mate Thermos 

Westclox Sylvania Parker Nylons 

EVAN'S Sundae Toppings and Syrups 

SCHRAFFT'S CANDY 

Ask about our "NEW DAY CIGAR STAND" plan 

119 SOUTH HOWARD STREET 

Baltimore 1, Maryland 

MU lIberry 5-8240 

Tell them you saw it in “The Maryland Pharmacist’’ 
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- CONTRIBUTIONS . 

DRUG EXTRACTION WITH ISOPROPYL 

AND ETHYL ALCOHOLS 

By B. F. Allen * 

In a previous article! it was stated 

that there is a considerable difference 

in the ease with which different drugs 

can be extracted. 

The extracting power of isopropyl 

alcohol has been compared against that 

of ethyl alcohol and the results reported 

have varied from efficient, intermedi- 

ate, to not superior, etc.?. 

Since there is some question regard- 

ing the efficiency of isopropyl alcohol 

as an extractant for pharmaceuticals 

from natural sources, an investigation 

was undertaken in our laboratory to 

study this problem. 

The crude drugs selected were bella- 

donna root, cinchona, nux vomica and 

ginger. These drugs were selected be- 

cause they contain different types of 

active constituents, official assays were 

available, the active constituents are 

present in different forms within the 

drugs, and because they contain other 

constituents which may affect the ease 

with which the active constituents are 

extracted.3 

The belladonna selected for this study 

is a root drug and the important active 

constituent atropine occurs in the form 

of an ester tropyl tropine. Cinchona 

Associate Professor of Pharmacy, 
University of Maryland 

This Journal, 36,800 (1961) 
This Journal, 36,724 (1961) 

3 It has been reported that cinchona is 
the most difficult to extract, nux 
vomica takes an intermediate posi- 
tion, whereas the solanaceous drugs 
(belladonna) are rather easily ex- 
tracted. 

4 A consistent increase in the active 
constituent content of successive 
fractions of the percolate would indi- 
cate that the drug is not easily ex- 
tracted. 

i 

bo 

is a bark drug which contains a num-_ 

ber of alkaloids. It also contains tan- 

nin which hinders extraction of the 

active constituents. Nux vomica is a. 
seed drug and contains a fat which is 

an obstacle in the process of extraction. 

Ginger, a rhizome, contains a volatile 

oil and resin as the active constituents. 

The drugs were extracted by the 

conventional process known as_ per- 

colation with appropriate strengths of 

ethyl alcohol and corresponding 

strengths of isopropyl alcohol. In each 

case, five 200 ml. fractions of percolate 

were collected in succession.4 All per- 

colates were examined for their con- 

tent of active principles, total extrac- 

tive, and appearance. Total extractive 

determinations were made because inert 

extractive material is a frequent cause 

of subsequent precipitation in liquid 

Galenics and is sometimes responsible 

for other forms of deterioration. Also, 

fat determinations were run on the nux 

vomica percolates. 

A comparison of the results obtained 

in the laboratory evaluation is shown 

in the table on page 853. 

The data obtained in this quantita- 

tive study reveals that (1) ethyl alcohol 
is superior for the extraction of the 
active principles of belladonna root, 

however, isopropyl alcohol removed ap- 

proximately 40 per cent less total ex- 

tractive; (2) isopropyl alcohol proved 

to be better than ethyl alcohol for the 

extraction of cinchona alkaloids, and) 

both alcohols yielded about the same 

quantity of total extractive; (3) in the 

case of nux vomica, ethyl alcohol ex- 

tracted a larger quantity of strychnine, 

more total extractive, and less fat than 

did isopropyl alcohol; (4) ethyl alcohol 

excelled isopropyl alcohol in the ex- ; 
traction of ginger by removing more 
ether-soluble extractive, more volatile 

extractive, and more total extractive. 

In this comparative investigation of 
some selected drugs, the physical ap- 

: 

| 
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pearance of the preparations made with are minor objections when compared 

isopropyl alcohol were identical to those with ethyl alcohol. 

made with ethyl alcohol. However, the 

odor and taste of isopropyl alcohol5 5 not approved for internal consumption 

Alkaloids Total 

Drug Alcohol Extracteda Extractivea 

Belladonna root ethyl BIOS 58.41 

Belladonna root isopropyl Sale 34.78 

Cinchona ethyl 8.64 40.50 

Cinchona isopropyl 10.04 41.11 

Fat 

Extracteda 

Nux vomica ethyl 9.58b 79.10 8.47 
Nux vomica isopropyl 7.93b 66.38 Hen 

Ether-soluble Volatile 

Extractivea Extractivea 

Ginger ethyl 38.42 50.26 dels 

Ginger isopropyl 27.02 BPA he 11.10 

a grams per liter b as strychnine 

Redents 

: EXTERMINATOR CO:: 
. Since 2271860 
WISE prorEctiO 

—— Always Dependable ——— 
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Be oko nko fo Bo fo oe ste sto slo do do fe lo wtewte te te de ote be tedebdobbt be bbb bbb t tebe bttbbbtLbbs 

NO ONE 

Over Outgtows the Need fot 

MILK 

GET THE BEST .... GET.. 

| DAIRY PRODUCTS 
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MORE YEARS OF SERVICE : 

SERVING THE PHARMACIST LONGER THAN ANY 

OTHER DRUG WHOLESALER— 

124 YEARS OF CONTINUED SERVICE 

ESTABLISHED 1837 

MORE HOURS OF SERVICE 

SERVICE 7 DAYS A WEEK—24 HOURS A DAY— 

ON WEEKENDS OR AFTER 5 P.M. DAILY PLACE 

YOUR ORDER WITH OUR ELECTRONIC SECRETARY 

MUTH BROTHERS & CO. 

PLaza 2-0480 

Tell them you saw it in “The Maryland Pharmacist” 

ey 

EUR 
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e J.8.M.P.A. THTTLER e 
OFFICERS OF THE TRAVELERS AUXILIARY 

MARYLAND PHARMACEUTICAL ASSOCIATION 1961 - 1962 

Honorary President—MAURICE B. BRAGER 

President—EDWIN M. KABERNAGEL, JR. 
First Vice President—H. SHEELER READ 
Second Vice President—JAMES A. ALLEN 

Third Vice President—JOHN C. 
Treasurer—JOHN A. 
Secretary—THOMAS J. KELLY 

CORNMESSER 
CROZIER 

Directors 
Chairman, Richard Crane 

For One Year 
Alfred E,. Callahan 
George B. Rider B. 
Milton J. Timin 

For Two Years 
John M, Albert 

Dorsey Boyle 
C. Wilson Spilker 

For Three Years 
Herman Bloom 

Frederick H. Plate 
Robert Tobias 

MARYLAND PHARMACIST COMMITTEE 
Ken Whitehead, Chairman 

Marty Rochlin 

Wilson Spilker, Board Advisor 

George Brandt 

Volume 19 SEPTEMBER, 1961 No. 12 

SEPTEMBER MEETING 

On September 9th, the T.A.M.P.A. 

members were gaveled to order for the 

last time by retiring President Dick 

Crane. 

Following lunch Joe Muth conducted 

the installation ceremony for our new 

President Edwin Kabernagel, Jr. and 

presented him with an engraved gavel 

Symbolic of the office. 

After his acceptance speech, Ed intro- 

duced his new committee chairmen who 

are as follows: 

Attendance—Skip Biles 

Custodian—Swen Justice 

Luncheon—Al Settler 

Maryland Pharmacist—Ken White- 

head 

Membership—Joe Muth 

Program—Joe Hugg 

Publicity—Sam Sieger 

Welfare—Joe Costanza 

Emory G. Helm Fund—tLarry Rora- 

paugh 

Our retiring President Dick Crane 

was honored with the presentation of 

an engraved silver bowl and companion 

pitcher. 

A presentation of an engraved Silver 

Bowl was also made to George S. Euler, 

retiring Honorary President. 

Once again we thank Dick for his 

enthusiastic and competent leadership 

during his tenure in office and in turn 

we Offer our wholehearted support and 

cooperation to our new president. 

INSTALLATION LUNCHEON 

The installation of our newly elected 

officers and directors took place on 

Saturday, September 9, 1961 at Long- 

ley’s Restaurant, Towson Plaza. The 

affair was well attended and most 

members present agreed that our re- 

tiring luncheon committee had once 

again come up with an excellent meet- 

ing place for a T.A.M.P.A. luncheon. 

An interesting feature of the past year 

has been the variety of moving around. 

Every monthly luncheon has been held 
at a different location with different 

types of menu’s and accommodations. 

Arranging these meetings has required 

a lot of time and work and we should 

feel grateful for having Al Callahan and 

his committee members available for 
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National Express Company 

MONEY j NATIONAL EXPRESS CO. ORDERS 
y 1520 Market St. ° Phila. 2 



858 The MARYLAND PHARMACIST Sept., 1961 

the job. The following officers and di- 

rectors were properly installed: 

Honorary President: Maurice B. Brager 

President: Edwin M. Kabernagel, Jr. 

First Vice President: H. Sheeler Read 

Second Vice President: James A. Allen 

Third Vice President: John C. Corn- 

messer 

Treasurer: John A. Crozier 

Secretary: Thomas J. Kelly 

Members of the Board of Directors 

Chairman: Richard R. Crane 

Alfred E. Callahan 

George B. Rider 

Milton J. Timin 

2 years: John M. Albert 

B. Dorsey Boyle 

C. Wilson Spilker 

3 years: Herman Bloom 

Frederick H. Plate 

Robert Tobias 

To Serve 1 year: 

NEWS ITEMS 

Dick Crane tells us that when he and 

Ann took their recent cruise on the 

ocean liner Italia to Nassau in the 

Bahamas they had a wonderful time 

but for some unexplained reason they 

were subject to humiliation by the 

customs inspectors. All of their bags 

were opened for inspection. Whatever it 

was, Dick had it well concealed. 

Russ Eustice has accepted the posi- 

tion of Sales Manager, Tintex Division 

of Park & Tilford and Norex Labora- 

tories. Russ, formerly Division Sales 

Manager for Johnson & Johnson, has 

our best wishes for great success in his 

new position. ; 

PATRONIZE 

OUR ADVERTISERS 

THEY ARE OUR FRIENDS 

McDOWELL, PYLE & CO., INC. 
(Est. 1892) 

Exclusive Distributor of 

oe A BD tS 

SF mm ES ik 
FI PAGE & SHAW 

“THE CANDY OF EXCELLENCE” 

NATIONALLY ADVERTISED 

LExington 9-4987, 9-4988, 9-4989 

221-23 W. PRATT ST. BALTIMORE 1, MD. 

Tell them you saw it in “The Maryland Pharmacist” 
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TES? 

Are you getting the most for your insurance dollar? 

Our trained specialists will be glad to analyze your in- 

surance problems without obligation, please call us. 

GREENE & ABRAHAMS CO., INC. 

E. A. ROSSMANN, President 

225 E. REDWOOD STREET 

Baltimore 2, Maryland 

LExington 9-8834 
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Fast Movers in your Cigar Department 

Quality tobacco, competitive prices and smoker preference by a 

generation of Marylanders make these famous brands belong 

on display in your cigar department. 

Uncle Willie . Monument Square ° Monument Square 
Cigars Cigars @ Filter Cigars 

For a new experience with quick moving, fresher and preferred 

cigars ... in boxes and five packs, call today. 

THE SCHAFER - PFAFF CIGAR COMPANY 
630 S. WOLFE STREET — BALTIMORE 
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Tell them you saw it in “The Maryland Pharmacist” 
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FAREWELL 
... The moving finger writes, and having writ, moves on... 

nor all your piety nor wit shall lure it back to cancel half a 

line, nor all your tears wash out a word of it.” 

I have chosen the seventy-first verse from the Rubaiyat of Omar Khayyam 

as the theme of my farewell message as Secretary of the Maryland and Baltimore 

Pharmaceutical Associations because of two reasons: First, words are inadequate 

to express my innermost feelings and what I am about to write cannot be changed 

once written. Secondly, that which has transpired during my office as Secretary 

cannot be recalled. 

I assumed my position as Secretary on January 1, 1953 at the time the Asso- 

ciations occupied the Kelly Memorial Building which was dedicated on January 

16th. I mention this because the occupation of the Kelly Memorial Building was 

indeed a memorable occasion. It ushered in a new and constructive era for Mary-. 

land Pharmacy. 

It is impossible to give a chronological account of the progress of both Asso- 

ciations at this time. Space does not permit it. The Association’s archives proudly 

holds the record. Please allow me to generalize instead. 

Because of the dual nature of the practice of Pharmacy—profession and 

business—it requires constant attention and supervision. It also requires the 

understanding of those allied with Pharmacy. 

I was fortunate to have as my associates during the past nine years those 

who were conscientiously dedicated to the protection and program of Pharmacy. 

These included officers, members, suppliers, educators and agency officials. Their 

number is great. It was not a one-man job. They are the unsung heroes of Phar- 

macy that deserve accolades of praise. To them I am everlastingly grateful. 

The past decade has shown an unequaled improvement in inter-and intra- 

professional relations. Good liaison exists and I hope it will endure for many years 

to come. 

Many innovations and projects were instituted for the benefit of Pharmacy 

and its practitioners in the State. Most have been successful and have continued 

with improvements from year to year. Meetings and conventions have been 

excellent and well attended. 

Both Associations enjoy an enviable membership record which has grown 

year by year. This bears testimony that the Pharmacists of Maryland recognize 

the importance of organized representation and effort. 

The funds of the Associations have been adequate for the needs and programs 

budgeted by the officers and executive committees. Both Associations enjoy re- 

serve funds to assure smooth functioning in case of an emergency. 

I would be remiss if I did not express my sincere gratitude to the office staff 

for their devotion and loyalty. Mrs. Piontek and Miss Novotny have been con- 

scientious employees who show an interest far beyond their duties. I shall miss 

them. 

In closing, I wish to express my gratitude to each and everyone of you for 

your patience, your tolerance, and the opportunity you have given me not only} 

to serve you, but also my beloved profession in Maryland as well. I shall continue 

to serve all Pharmacists everywhere to the best of my ability. 

It is with a heavy heart I bid you a fond Farewell. 

JOSEPH COHEN 



Spartase 
PHARMACY 

physvologic anti-fatigue agent 

SPARTASE represents a new, physiologic ap- 
proach to the management of many cases of 
fatigue—among the most common of all 
complaints. 

SPARTASE provides natural, physiologic treat- 
ment for fatigued patients. It may be used 
either alone in functional disorder or, ad- 
Junctively, in the presence of organic disease. 

Not a stimulant, not an enzymatic inhibitor, 
not an antidepressant. High order of safety. 

Wyeth Laboratories Philadelphia 1, Pa. 

SUPPLIED: Bottles of 100 tablets, each con- 
taining 250 mg. of potassium aspartate and 
250 mg. magnesium aspartate. 

YOUR COST: $3.00 
(on direct order—minimum $50.) 

The demonstrated effectiveness of SPARTASE and 
the prevalence of fatigue mean that SPARTASE will 
be heavily prescribed. Adequate stock is urged. 

*Potassium and Magnesium Aspartates, Wyeth 
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MODERN STORES DO f 

Where Gilpin’s Store Promotion and Equipment 

Department has been at work, new sales peaks 

are COmMmmon. 

In actual cases, Rx has increased 25% to 59.8%; 

front end business, 15% to 51.3%. For design 

and equipment — old stores or new — 

write or phone 

STORE PROMOTION AND EQUIPMENT DEPT. 

the Henry BB. (ss | i = | N Company 

SINCE 1845... THE PROGRESSIVE FORCE IN MASS ORUG DISTRIBUTION 

BALTIMORE e DOVER e NORFOLK ® WASHINGTON 
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If all vitamin products were alike, 

Betty Miles would be out of a job. 

Betty Miles is an inspector in the Upjohn Soft Elastic 

Capsule Department. Her job is to examine Unicap* 
vitamins for “leakers.” 

She does this under “black light” because this puts 
a fluorescent “spotlight” on leaks so slight as to be 

invisible to the naked eye under ordinary light. 
Tn view of the fact that an imperfect seal occurs on 

an average of only once in every 3,000 Unicap capsules 
produced, it could be argued that this inspection is 
scarcely worth the trouble. But we believe that all the 
several hundred safeguards used to guarantee the un- 
compromising quality of Unicaps are important. 

And we believe that you will agree that this is 
important to you and your customers, too. 

% TRADEMARK REG. U. S. PAT. OFF. 

COPYRIGHT 1961, THE UPJOHN COMPANY The Upjohn Company, Kalamazoo, Michi 

Medicine... 
designed for health . -. 
produced with care. 

fA? 4 year : 
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“= NEWS ITEMS <- 

FIRST HUNDRED DAYS OF 

DEPEND THE PROFESSION DRIVE 

REPORTED A SUCCESS 

The first hundred days of the Defend 

the Profession drive has been a suc- 

cess. From May 22 when the campaign 

was launched to defend the antitrust 

suits against the Arizona, California, 

Idaho and Utah Pharmaceutical Asso- 

ciations, through August 31, a total of 

$63,089.36 has been received. During 

the same period, nearly $40,000.00 has 

been expended for legal activities, but 

expenditures for current activities will 

be heavy for September. 

In addition to the money expended 

since May 22, the American Phar- 

maceutical Association has paid for all 

Defend the Profession promotional ac- 

tivities, and all legal activities of APhA 

Counsel prior to May 22. In addition, 

the individual defendants have paid out 

substantial funds for legal counsel. 

State-by-state ‘tabulation reveals 

that California has led the contribu- 

tions, with Illinois, Pennsylvania, Wis- 

consin, Indiana, Ohio, New York and 

New Jersey following in that order. 

State and county pharmaceutical asso- 

ciation contributions have ranged from 

$10.00 to $1,000.00, while individual con- 

tributions have ranged from $1.00 to 

$500.00. One contributor promised $25.00 

a month until the cases reach their 

ultimate conclusion, and another has 

contributed one cent for every prescrip- 

tion dispensed during 1960 and 1961. 

Contributions continue to be received 

from individuals and associations. 

DEFENSE WINS MAJOR POINT IN 

ANTITRUST CASE; UTAH TRIAL 

SET FOR NOVEMBER 21-22 

Defense counsel won a major victory 

in the Utah civil antitrust suit’ when 

the government conceded on September 

14 that “the dispensing of prescriptions 

was a professional service performed by 

members of a learned profession.” 

The action is recorded in a trial 
memorandum filed in Salt Lake City 

Federal District Court following pre- 

trial conferences held on September 13- 

14 by defense counsel Arthur B. Hanson 

and Charles Welch with government 

attorney Don H. Banks. The Utah trial 

will be heard by Federal District Judge 

Sherman Christianson on November 21- 

22. 

The trial memorandum, filed with 

the court by both parties, clearly out- 

lined four primary points which are in 

controversy. Those points are namely 

the jurisdictional question as to wheth- 

er or not the dispensing of prescriptions 

is in interstate commerce; whether or 

not the Utah Pharmaceutical Associa- 

tion entered illegal agreements pro- 

hibited by Section I of the Sherman 

Act; whether or not professional sery- 

ices aS represented in the dispensing 

of prescription drugs are exempt from 

the purview of the Sherman Act; and 

finally, assuming that all the other 

items would be resolved against the 

defendants, whether or not the use of 

prescription fee schedules, in use since 

the early 19th century, is reasonable in 

the circumstances and not designed to 

fix prices but rather to establish ap- 

propriate standards for the profession. 

PROPHYLACTIC VENDORS APPEAL 

YOUNGS RUBBER VICTORY 

Paul Paradise, doing business as Na- 

tional Sanitary Sales and National 

Sanitary Sales, Inc., prophylactic vend- 

ing machine operators, have taken an 

appeal from a decision of the U.S. Dis- 

trict Court at Chicago dismissing their 

$30 million lawsuit against Youngs 

Rubber Corporation, 

The lawsuit is based on Youngs’ ad- 

vocacy of drugstore prophylactic laws 

and reporting violations to government 

enforcement agencies. 



IMPORTANT ANNOUNCEMENT: 
Product names 

for Pfizer broad-spectrum antibiotics 
have been simplified 

the name now Is simply... Terramycin 
OXYTETRACYCLINE WITH GLUCOSAMINE 

formerly named now named 

CGosa-Terramycin’ Capsules Terramycin® Capsules* 

Cosa-Terrabon® Oral Suspension Terramycin Syrup 

Cosa-Terrabon Pediatric Drops Terramycin Pediatric Drops 

and simpler names for these Terramycin-containing formulations: 
Gosa-Terrastatin® Capsules Terrastatin® Capsules 

Cosa-Terrastatin for Oral Suspension Terrastatin for Oral Suspension 

Cosa-Terracydin® Capsules Terracydin® Capsules 

the name now ifs simply... Tetracyn 
TETRACYCLINE WITH GLUCOSAMINE 

formerly named now named 

Gosa-Tetracyn’ Capsules Tetracyn® Capsules* 

Gosa-Tetrabon® Oral Suspension Tetracyn Syrup 

CGosa-Tetrabon Pediatric Drops Tetracyn Pediatric Drops 

and simpler names for these Tetracyn-containing formulations: 
Cosa-Tetrastatin® Capsules Tetrastatin® Capsules 

Gosa-Tetrastatin for Gral Suspension Tetrastatin for Oral Suspension 

Gosa-Tetracydin® Cansules Tetracydin® Capsules 

the name now Is simply... olgnemycin 
TETRACYCLINE WITH GLUCOSAMINE-TRIACETYLOLEANDOMYCIN 

formerly named now named 

Gosa-Signemycin” Capsules Signemycin® Capsules 

Gosa-Signebon® Oral Suspension Signemycin Syrup 

Cosa-Signebon Pediatric Drops Signemycin Pediatric Drops 

*“Terramycin and Tetracyn Capsules without glucosamine are no longer available. 

Science for the world's well-being® Pfizer) PFIZER LABORATORIES Division, Chas. Pfizer & Co., Inc. New York 17, N. Y. 
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Dear Doctors 

Reports from our representa
tives indicate that many 

physicians 
would appreciate 

simplificat
ion for pre- 

scription-w
ritins purposes of the names of our oral 

proad-spec
trum antibiotics

, which include Terramycin,
 

Signemycin 
ana Tetracyn in both the tplain" and the 

yCOSA" dosage forms. 

The "COSA" forms originated,
 you may recall, on the 

basis of clinical 
evidence of enhanced antibiotic

 

absorption
 when glucosamin

e iS employed 
in oral 

aaministra
tion- Po permit each physician 

individual
ly 

prefer Lo prescribe, 
we offered our oral proad- 

spectrum 
antibiotic

s jn both forms =~ that is, in the 

regular Terramycin
, Signemycin

 ana Tetracyn 
forms 

without glucosamin
e, anda in the nCcOSA" forms with 

glucosamin
e. 

This distinctio
n appears to be no longer necessary 

> 

however, 
since glucosamin

e, a highly acceptable
 

excipient 
for oral antibiotic

s, now iS peing incor- 

porated uniformly 
jn all such forms, thereby simplify- 

ing nomenclatu
re and your prescripti

on writing. 

Accordingl
y, and effective 

qmmediatel
y, our oral 

proad-spec
trum arug forms, incorporat

ing glucosamin
e, 

will be offered simply 49 Terramycin,
 Signemycin

 

and Tetracyn, 
without the "COSA" prefix. 

To make clear just which forms are affected, 
please 

refer to the prief tabulation
 on the opposite 

page 

of our oral proad-spec
trum aosage forms poth before 

ana after this change: We are also requesting
 our 

representa
tive to call on you at an early aate to 

answer any questions 
that may ariseé- 

We feel certain that this action, prompted by comments 

of many physicians
, will simplify 

your writing of 

prescripti
ons for these pfizer Laboratori

es oral 

proad-spec
trum antibiotic

s: 

We weicome your comments 
on this action, and on any 

other phase of our operations;
 since it is our 

objective 
to render every service as efficientl

y as 

possible to our friends in the medical profession.
 

PFIZER LABORATORIE
S 

sa 
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cur 
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ng: medical andident
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‘nals. 
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Baltimore Metropolitan Pharmaceutical Association 
OFFICERS 1961 

Honorary President—CHARLES J. NEUN 
President—SAM A. GOLDSTEIN 

First Vice President—JEROME J. CERMAK 
Second Vice President—AARON M. LIBOWITZ 

Third Vice President—JOHN F. NEUTZE 
Fourth Vice President—IRVING I. COHEN 

Secretary—JOSEPH COHEN 
Secretary Emeritus—MELVILLE STRASBURGER 

Treasurer—CHARLES E. SPIGELMIRE 
Treasurer Emeritus—FRANK L. BLACK 

EXECUTIVE COMMITTEE 
Chairman—GREGORY W. A. LEYKO 

MARION R. CHODNICKI JACOB L. RICHMAN 
JOSEPH U. DORSCH JEROME A. STIFFMAN 
DONALD O. FEDDER MYER STOLER 
WILLIAM Y. KITCHIN A, FRANK TURNER 

FRANCIS S. BALASSONE, Ex-Officio 

pT 

PRESIDENT'S MESSAGE 

BALTIMORE METROPOLITAN PHARMACEUTICAL ASSOCIATION 

Dear Fellow Pharmacists: 

By the time you read this message a new secretary will probably have been 

chosen for the Baltimore Metropolitan Pharmaceutical Association and the Mary- 

land Pharmaceutical Association. Whoever the choice, I invite you to join me in 

extending hearty welcome and best wishes. 

The full cooperation of the officers and membership at large of both Asso- 

ciations will be essential to make his job easier, and above all—will help to 

expedite matters with which he will have to cope. 

Pharmacy, today, nationally and locally, is being confronted with a greater 

challenge than ever before, therefore, we must face up to the issues with sober 

judgment and mutual understanding. 

Now that the Ninth Annual Holiday and Gift Show is over, the Association 

and I extend our thanks to Chairman Irv Cohen and his Committee. The proceeds 

of the Show is an important financial factor in the budget of the Association. 

Each Show has taught us a new lesson. The Ninth Show added another chapter 

to our book of knowledge. Unfortunately, some wholesalers did not come through 

as promised which affected not only the caliber and attendance of the Show, 

but also revenue to the Association. Plans are already under way for a bigger 

and more complete Show for 1962. 

I hope to see many of our members at the N.A.R.D. Convention at the 

Fontainebleau Hotel in Miami Beach, Florida, October 1-5. The diversified program 

of N.A.R.D. Conventions make them worthwhile attending. The features are full 

of stimulating ideas instilling enthusiasm for self improvement. 

To those planning to take the post N.A.R.D. Convention trip to the Carribean 

—a pleasant Bon Voyage. 

Sincerely, 

SAM A. GOLDSTEIN 

President 
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the 
“Convenience Market” 

keeps growing! 

STOCK, 
SELL, DISPLAY... 

STILL 

AVAILABLE 

Suburban Club 

fine drinks in the 

large family size, 
10-0z. single 

drink size and 7-oz. 

split size. 
Returnable bottles. 

SCHRAFFTS 
CHOCOLATES 

Feature the candy that creates. quick 

turnover and repeat business. Profit by 

the ever-growing demand for Schrafft's 

—recognized by candy-lovers every- 

where as supreme in quality and flavor. 

It pays to promote Schrafft’s Chocolates! 

Distributed By 

ALLEN, SON & CO., INC. 

Phone CEnter 3-1300 

25 South Warwick Avenue 

Baltimore 23, Md. 

Tell them you saw it in “The Maryland Pharmacist” 



NGW YOU CAN SERVE HOT 
IN-FRA-RED TOASTED SANDWICHES 
WITHOUT EQUIPMENT OR LABOR COST! 

A NEW NATIONAL SERVICE, Stewart In-Fra-Red, Inc., 
will provide you with a Stewart In-Fra-Red cookery and 
fresh cellophane wrapped sandwiches delivered regularly 
to your store. Placed in the cookery, the sandwiches are 
toasted in three mintutes by modern efficient in-fra-red 
cooking. You'serve the sandwiches to your customers sani- 
tarily wrapped in cellophane. 

WHAT DOES THIS COST YOU ... NOTHING... not 
one penny for equipment, lease, or hidden charges. All you 
do is purchase a minimum of sandwiches each week. Your 
Stewart In-Fra-Red Commissary furnishes you with the 
attractive Stewart In-Fra-Red Cookery and delivers fresh 
sandwiches of choice ingredients made with the complete 
approval of your Board of Health. Attractive menu signs 
also furnished. 

THE NEW IDEA .... originated by Stewart In-Fra-Red, 
Inc., ... is in over 15,000 fountain and food service con- 
cerns in cities from coast to coast. Every Stewart In-Fra- 
Red Commissary is an established local business. You may 
consult your Chamber of Commerce, Dun and Bradstreet, 
and Better Business Bureau. 

Call or write for a free demonstration: 

Stewart In-Fra-Red Gommissary 
360 SOUTH DUKELAND STREET 

BALTIMORE 23, MARYLAND 

CEnter 3-9110 
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WANTED! 
What are the services wanted) from your Wholesaler? 

(Please check) 

|. Largest inventories in entire trading area? 

2. Fast Service? Orders filled same day received? 

3. Liberal Terms? 40 days from start of billing? 

4. More Lines? Broad coverage in all fields? 

5. Liberal Cash Discount? 2% PLUS trade discounts? 

6. Merchandising Counsel? New items, extra profit 
deals and inventory control? 

7. Free Daily Delivery? As many as 5 per week? 

8. Store Modernization? Advice and layouts no charge? 

9. New Fixtures? New Store? Experts at no cost? 

10. Complete Professional Management Service? Bulletins 
to Physicians? 

11. New Product Department Information? Automatic 
Shipment? Guaranteed Sale? 

12. Retirement Plan for your Future? With no charges for 
investment and administration? 

If your answers to these questions are "YES!", you will realize 
continuing benefits from the services of 

SMITH KLINE & FRENCH INC. 
America’s Foremost Service Wholesaler 

PHILADELPHIA TRENTON WILMINGTON 
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Tell them you saw it in “The Maryland Pharmacist” 
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MAIL ORDER DRUG SELLER AGREES TO 

STOP MISREPRESENTATIONS 

National Drug Plan of Washington, 

D. C., prohibited from misrepresenting 

savings available to purchasers of its 

prescriptions, vitamins, pharmaceuticals, 

drugs or other products, and from mak- 

ing false claims, under the terms of a 

consent order issued by the Federal 

Trade Commission. The Commission 

affirmed an order by Hearing Examiner 

Abner E. Lipscomb accepting an order 

agreed to by the company and Aaron 

Abramson, an Official of the firm. 

As you will recall, it was the N.A.R.D. 

which brought to the Commission’s at- 

tention the false and misleading adver- 

tising claims of National Drug Plan. 

Primarily challenged by the N.A.R.D. 

was National Drug Plan’s claim of ‘‘sav- 

ings of 25% to 50% on all prescription 

drugs and vitamins’ purchased from 

the company. Hereafter, National Drug 

Plan will make no such claims. 

Typical of advertising statements 

alleged by the Commission to be false 

in its complaint was this: “Save 25% 

to 50% on all your prescriptions and 

vitamins through membership in Na- 

tional Drug Plan.” The FTC complaint 

charged that purchasers cannot save 

any stated amount on prescriptions as 

costs differ in different localities de- 

pending upon the brand of drugs used 

and the amount added for professional 

services in compounding the prescrip- 

tions. It also charged that purported 

savings on vitamins are based on fair 

trade prices, which are substantially 

higher than the amounts at which pur- 

chases can be made in the many non- 

fair trade localities. 

National Drug Plan sells to everyone 

and not only to “select Occupation 

Groups” and it does not “operate on a 

volume basis,” the complaint said. Con- 

tradicting other claims, the complaint 

alleged that many prescriptions are not 

compounded by the company but are 

purchased from others; that it cannot 

THE 

SOFT 

SELL 

Abbotts Ice Cream is as "'soft" 

—as easy—to sell as it is for a 

youngster to get hungry be- 

tween meals. 

Why so sell-able? Freshness of 

ingredient and just right-ness of 

flavor let ice cream lovers know 

they're buying the very best. 

What good does this do? They 

come back for more and in- 

sales as fast as crease your 

bunny rabbits. 

ABBOTTS DAIRIES 

45 S. CATHERINE ST. 

Baltimore, Md. 

CEnter 3-4000 
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LOEWY PEOPLE ARE ON 

THE JOB 6 DAYS A WEEK! 

Loewy 
DRUG CO., INC. 
1120 N. Chester St. © Baltimore 13, Md. 

Phone: Dickens 2-3610 

Tell them you saw it in “The Maryland Pharmacist” 
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fill all prescriptions since those contain- 

ing narcotics cannot be mailed, and the 

District of Columbia does not inspect S Pp OT L " G H T 

pharmacies. 

You may be assured the N.A.R.D. will P R re) D U Cc T oO - 

continue to scrutinize the advertising of 

the National Drug Plan to prevent the T H E M ©) N T H 

firm from resuming any of the practices 

forbidden by the FTC consent order. 

(The National Drug Plan’s agreement 

to discontinue its misrepresentation is 

for settlement purposes only and does 

not constitute an admission that the 

firm has violated the law.) 

(N.A.R.D. News Release) 

666 Cold Preparation 

Featured in all BMPA Stores 
JOIN YOUR 

ASSOCIATION 

LOCAL, STATE, NATIONAL 

"IN UNITY THERE IS Witt 

STRENGTH." Dial 123 Live Radio 

WORLD'S FINEST SALTED NUTS 

Fresh From Our 

The leading drug store owners in your state will tell you the 

Double Kay Nut Shop is producing more sales and profits than 

any item in the drug store occupying similar space. 

IF you have a clean, first-class drug store, let us reserve 

a Nut Shop for you. 

THE KELLING NUT CO. 

2800 W. Belmont Ave. Chicago 18, Illinois 
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The doctor gave his prescription, and just like 

any other parent... you rushed to have it filled. 

The big difference is—you are also the pharma- 

cist...and you may have a choice in the brand 
of drug! 

Of course, this is when the “\just-as-good” drug 

could never be good enough...when, automati- 

ally, you reach for an established brand. What 

The MARYLAND PHARMACIST 875 

you know about the manufacturer’s reputation 

... quality control above the “legal minimums” 

...experience and research...helps you make 

this decision. 

These are the “extras” that go into a brand-name 

product and the reason why many pharmacists 

and physicians select a Lederle product over the 

generic...for their families and their patients. 

LEDERLE LABORATORIES, A Division of AMERICAN CYANAMID COMPANY, Pearl River, New York C Lederie) 
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FDA WILL REQUIRE MORE 

DRUG INFORMATION 

The Food and Drug Administration 

published a regulation requiring manu- 

facturers to provide the medical and 

pharmaceutical professions with more 

information in the labeling of most 

drugs and devices that are sold only 

on prescription. 

The regulation will require a “pack- 

age insert” that will provide all neces- 

sary information for safe, effective use 

of the drug or device, including any 

information as to when its use would 

not be safe. 

The regulation published in the Fed- 

eral Register is the final action in an 

extensive revision of FDA labeling 

regulations on drugs and devices. It is 

effective March 5, 1962. 

Final regulations were published Dec. 

9, 1960, and Jan. 14, 1961 with respect 

to all provisions of a proposed amend- 

ment to the labeling regulations except 

a proposal for so-called package inserts 

to provide full information about the 

drugs. Comments were invited on this 

proposal. 

Commissioner of Food and Drugs 

George P. Larrick said that it has now 

been concluded, after review of the 

comments, that the requirement of a 

package insert is needed to promote 

safety and efficacy in the use of pre- 

scription drugs and devices. 

“When this requirement becomes 

fully effective, it will make the complete 

information readily available to prac- 

titioners at every drug store and hos- 

pital pharmacy throughout the country. 

Additionally, the industry commonly 

distributes samples directly to physi- 

cians, and the new requirement will call 

for full information about the drugs to 

accompany these packages as_ well,” 

Commissioner Larrick said. 

There were objections based on the 

contention that the insert requirement 

will substantially increase costs. FDA 

said that furnishing reliable information 

for the professional use of prescription 

drugs in the package will constitute only 

Sept., 1961 

SPOTLIGHT 
PRODUCT OF 
THE MONTH 

NUTRAMENT 

Featured in all BMPA Stores 

Dial 123 Live Radio 

a small fraction of the cost of promo- 

tion. 

Another objection was that use of 

package inserts may result in profes- 

sional literature reaching the layman 

with undesirable consequences for both 

patient and physician. FDA said that 

the answer to this problem is reliance 

upon the pharmacists’ professional re- 

sponsibility to dispense drugs in ac- 

cordance with the prescribers’ instruc- 

tions. 

“We would like to emphasize that 

the provisions of the Federal Food, Drug 

and Cosmetic Act regulating interstate 

commerce in drugs, have been enforced 

by FDA since 1938 to protect the con- 

sumer, the medical profession and 

legitimate manufacturers,’ Mr. Larrick 

said. “This activity always necessarily © 
relies on medical facts and the best. 

informed scientific medical opinion ob- 

tainable. 

“The use of package inserts will not 

affect the prohibition against unauthor- 
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¢y 

Borough Boas 
MANUFACTURING CO. 

Quality 
Hrarmaceulicalr 

cfince 1863 

123 MARKET PLACE 

BALTIMORE 2, MD. 

go together 
Delicious Austin varieties 

just naturally go-with 

all fountain drinks ... 

to increase your unit sale. 

Boosts your volume, too, 

because Austin quality 

means faster turnover, 

repeat business, more profit! 

Peanut Butter Sandwiches 

Cookies & Snack Varieties 

Tell them you saw it in “The Maryland Pharmacist” 

Austin’s 
Box 1936 

Balto. 3, Md. 

877 
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ized dispensing. Our staff of physicians 

has sought and has generally had most 

gratifying cooperation and _ support 

from the medical and pharmaceutical 

professions, 

“Exemptions from the package insert 

requirement may be considered when 

other reliable sources of the same in- 

formation become established, but not 

to the extent of relieving the manu- 

facturer of his legal responsibility for 

labeling with adequate information for 

safe and effective use by the licensed 

practitioner. The new regulations will 

not require professional information on 

articles for which such information is 

commonly known to physicians,’ Mr. 

Larrick said. 

INTERESTING FACTS 

BRITISH MEDICAL COSTS EX- 

CEED ESTIMATE — Britain’s health 

service now costs five times the Govern- 

ment’s original estimate. For the cur- 

rent fiscal year costs will be $2,427,- 

600,000 of which the Exchequer must 

pay $1,856,400,000. Next year an 11% 

increase is expected. The Government 

now is hiking the required contributions 

to support “free” medical services, is 

doubling the cash fees for prescriptions, 

and is sharply boosting cash charges 

for dentures, glasses and other items. 

COMPARISON OF 1960 RETAIL 
PHARMACY OPERATIONS — The 
table below summarizes some of the 
highlights presented by the Lilly Digest 

and the Amer. Coll. of Apothecaries. 
In each instance the data represents 

stores which reported both 1959 and 

1960 figures. 

Coll. of Apoth. DIGEST 
128 Stores 1027 Stores 

Average Sales for 

1960 3 ee $192,273 $133,645 

Sales Increase 

over. 1959... Soe 6% 5.1% 

Gross Margin ..... 46.3% 36.0% 

Operating Expenses 41.8% 30.5% 

Employees’ Wages . 22.0% 11.4% 
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Thomas & Thompson Go. 
OWNERS & DISTRIBUTORS OF 

P MC Powder 

Liqualor ointment 

Rid-Itch For Athlete's Foot 

Now Available at your Jobber 

Rid-Itch FREE GOODS OFFER 

| Bottle FREE with purchase of 
5 Bottles for a 

BIG 441/2% PROFIT 
Fo Fe Me Fe ae Meo AAA %, »%, oo? \7 ee Me 
0 0 9,0 ©, Oo 1,0 0,9 0,9 OF OOOO 0,0 0,0 Se ey 9 00 05 So oS oF0 of0 fe 05 0 050 030 050 of0 0! gh M9 OS 

Net Profit (before 

CAXCS) on cee 4.5% 5.5% 

Total Income (profit 

pius salary)..... 11.2% 14.0% 

Prescription Sales 

(Ye Oe WORD) 25s 67.5% 35.4% 

Number of 

Prescriptions .... 36,814 14,660 

Average Prescription 

Price 45....3.) 6 ee $ 3.46 $ 3.23 

DRUG STORE SALES PEOPLE 

WANT PRODUCT INFORMATION — 

A survey of 12,000 drug store personnel — 

just completed by Bonacact Research, — 
Inc., New York, for the Sales Sense 

Publishing Co. revealed that 87% of 

the owners-managers and 93% of the 

sales people replying to a questionnaire 

benefit from product information. 

When asked what type of information — 
would be of value to them, respondents 

showed a marked interest in sales 

technique, product details, new products 

and customer relations. 

NWDA EXECUTIVE NEWSLETTER 
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dont be caught short 
People get mad when they can’t buy their favorite tasty 

Lance snacks. So don’t be caught short. 

Let your Lance salesman help. He can stock your displays with 

enough of the right flavors to keep your customers happy. 

Charlotte, North Carolina 

All the Features 
you'd choose 

yourself! 

FLARELOP 
ICE CREAM CONES | 
TOPS with ice cream ... TOPS in ice 
cream cones... you and your customers 
will "go" for Flavor-ized Flare-TOPS. If 
your regular wholesaler can't supply you, Change 
write or phone: 

Zi 

MARYLAND BAKING COMPANY Fr (nan a 
1200 South Eutaw Street, Baltimore, Md. @& Bn CONES a 

Tell them you saw it in “The Maryland Pharmacist” 
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The TIP... TOBACCO and TASTE 

your customers want...in the 

new, smart, small cigar! 

@ Flexible TIP on each cigar—for cool, 

comfortable smoking enjoyment! 

@ TOBACCOS ... carefully chosen, carefully blended 

for air-light smoking pleasure! 

@ A TASTE that's smooth and satisfying every time! 

MURIEL Air- Tips 
It's the light cigar THAT KEEPS a cool head! 

Daniel Loughran Company, Inc. 

DISTRIBUTORS 

Baltimore — Hagerstown — Washington 
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MODERNIZE 
AND 

MERCHANDISE 
YOUR FOUNTAIN 

MANUFACTURED AND DISTRIBUTED BY 

SELMIX DISPENSERS, INC., 

LONG ISLAND CITY, NEW YORK 

THE SELMIX 
sie a 

Styled in detail by world-famous designer Clare Hodgman, 

Precision-molded of handsome, durable plastic. 

Constructed with a new steel-structured base featuring a 
plastic wrap-around ...does not rust, corrode, or show 

abrasions. Easy to clean, retains color for life. 

Result of 10 years of engineering research. 

Built with a continuous-flow valve that gives you a uniformly 
mixed glass or cup of Coca-Cola, drink after drink, in any 

size. 

Featuring, as optional equipment, a new float-valve assem- 
bly that automatically ‘cuts in" reserve syrup tanks when 
needed...no interruption in service during peak sales 

periods. 

This magnificent new money-maker insures your quality 
and guards your profit on the most asked-for soft drink 
you sell — Coca-Cola. See your favorite wholesaler (or 
the representative for Coca-Cola who calls on you) forthe 
profitable details on the new Selmix Regent dispenser. 

COCA-COLA AND COKE ARE REGISTERED TRADEMARKS 

ANOTHER PACEMAKER FROM 

THE COCA-COLA COMPANY 
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NEW RED BOOK 

The 1962 DRUG TOPICS RED BOOK 

will contain more than 165,000 drug and 

allied product listings. Manufacturers’ 

Catalog Product numbers will be given 

on individual items for many products. 

This number immediately precedes the 

prices on the item, or the number ap- 

pears following the individual strength 

of a product. Products dispensed only on 

prescription are identified by the sym- 

bol (Rx). Narcotic products are inden- 

tified by the letter (N). 

Here are other items to look for in 

the 1962 DRUG TOPICS RED BOOK: 

a reference section containing such 

information as requirements for today’s 

R. d. A Spain ae 

prescription department library, im- 

munization schedules and new federal 

narcotic regulations information, among 

others. 

Furthermore, it is to be noted that 

because the DRUG TOPICS RED 

BOOK finds its way into the hands of 

welfare and governmental personnel, 

concerned with prescription prices, we 

have inserted special notices calling at- 

tention to the fact that fair trade mini- 

mums or other suggested prices for 

pharmaceutical products listed are base 

figures and do not include well-known 

and recognized cost items which must 

necessarily be incorporated in the final 

prescription price to the patient. 

Good Idea to Follow the MPhA Resolution on That Matter 
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Mortality Rates — 1900 and Today 

Since 1900 the following startling reductions have taken place in 

mortality rates as reported in '''Progress in Health Services", Feb. 
1961. "Influenza and Pneumonia" the leading causes of death in 1900, 
was down to sixth place by 1959, a reduction in mortality rate of 86 

percent. In 1900 Tuberculosis was the second leading cause of death; 
: by 1959 a reduction in mortality rate of 97 percent. 

Similar declines in mortality rates have achieved in the past 60 years 
in the other former major causes of death such as gastritis, and im- 
pressive declines in those from communicable diseases of childhood 
as well as syphilis, typhoid, rheumatic fever, typhus and many others. 

Credit for these remarkable reductions in death rates is attributable 

in no small part to medical and pharmaceutical science. 

CALVERT DRUG COMPANY, INC. 

901 CURTAIN AVENUE 

BALTIMORE 18, MD. 

OWNED & CONTROLLED BY INDEPENDENT DRUGGISTS 

MEMBER: FEDERAL WHOLESALE DRUGGISTS ASSOCIATION 

OF THE 

UNITED STATES AND CANADA. 
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Maryland's Largest Independent Photofinishing 

Laboratory Equipped to Handle all Color and 

Black and White Phofofinishing 

(OUR LAB. TECHNICIANS TRAINED AT ROCHESTER) 

? 4 Hours 48 Hours 

é Kodacolor & 

Black & White Kodachrome 

Service Processing 

PICK UP AND DELIVERY 6 DAYS A WEEK 

Finer © Faster ®@ Friendlier and More Profitable 

WE CATER TO THE DRUG TRADE 

5408 PARK HEIGHTS AVE. FOrest 7-8385 

AQUAPAC selected skins 

—only the primes are processed. 

Not just wet—but also lubricated and rolled 

Lowest cost—greatest percentage of profit 

Professionally promoted—presold 

Unconditionally Guaranteed! 

SELL ON OPEN CALL. 

Retail $6.50 dozen—3 for $1.75 

American Hygienic Co. 
111 S. Paca Street, Baltimore,1, Maryland 

Represented by—IRV. NORWITZ 

Tell them you saw it in “The Maryland Pharmacist” 
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THE CHARMCRAFT 

GREETING CARD SECRET 

better profits 

unmatched delivery schedules 

and reliability for 

Maryland Pharmacists 

Top profits from greeting cards depend first of all on 

having the cards you need when you need them. That’s 

the CharmCraft secret—personalized delivery schedules 

to meet every need. 

But it’s not the whole CharmCraft story. CharmCraft 
means an exhaustive collection of truly imaginative 

greeting cards housed in the most eye-appealing cab- 

inets and advertised nationally. It all adds up to top 

profits with less work and bother for you—a mighty 

pleasant combination. 

Charm raft Dabisherd 
WASHINGTON 

a cis FoR HL OCCASIONS = «= 33139 M STREET, N. W., WASHINGTON 7, D.C. 
‘ be Ai a WASHINGTON: FEderal 3-1500 

x BALTIMORE: VErnon 7-4213 

To learn more about the advantages 
of becoming a CharmCraft dealer, 

drop us a line today. 
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ABBOTT PRESCRIPTION SURVEY 

The charges against drug companies 

by the Kefauver Subcommittee majority 

has had no affect on the prescribing 

habits of American physicians, accord- 

ing to David D. Stiles, Director of Mar- 

ket Development at Abbott Laboratories. 

“A study of the 1960 prescription 

market shows little change from 1959,” 

he says. “Of the 410 most prescribed 

drugs, 344 were brand name products, 

three more than in 1959, and 66 were 

generic name products, two less than 

in 1959.” 

Stiles said that the average prescrip- 

tion price increased 1 per cent, from 

an average of $3.21 to $3.25. 

The number of manufacturers rep- 

resented among the top 344 brand 

names (products prescribed five times 

or more per 10,000 frescriptions) in- 

creased slightly from 56 to 63. 

Stiles reports the Abbott Continuous 

Prescription Survey shows that the 

“average longevity” of products in the 

top 410, over the past two years, is six 

years. In 1960, 66 products, 60 of them 

brand name specialties, entered the top 

group, and 64 products dropped from 

the list. 

“It would seem, then, that competi- 

tion continues vigorously and that the 

physician will prescribe in the best 

interests of his patient regardless of 

such controversies as those engendered- 

through the Kefauver hearings and 

proposals,” Stiles said. 

The Survey shows that the generic 

name products accounted for 10.3 per 

cent of all prescriptions filled, with 12 

of the top 66 generic name drugs ac- 

counting for half of this total. 

FRONT COVER 

Governor J. Millard Tawes issued a 

proclamation commemorating National 

Pharmacy Week October 1-7. 

Accepting the proclamation on be- 

half of the pharmacists of Maryland 

are: Milton A. Friedman, Chairman of 

the Maryland Pharmaceutical Associa- 

tion Pharmacy Week Committee; Dr. 

B. Olive Cole, and William Y. Kitchin. 

FORMULA 
FOR BETTER INSURANCE 

Integrity -- Experience 

Minimum Cost -- Maximum Protection 

ALL FOR YOUR BENEFIT 

SECURITY. Say, 

CONSULT OUR AGENTS 

Mayer-Steinberg Agency 
Maryland State Agents 

1800 NORTH CHARLES STREET 
Baltimore 1, Maryland 

Phone—PLaza 2-7311—Office 
MOhawk 4-3106—Home 

SKF CONTROLS SAMPLE ABUSE 

Beginning this fall, SK&F will 

identify the great majority of its tablet 

and capsule samples — both those 

distributed by mail and those distri- 

buted by its representatives — with the 

phrase “NOT FOR SALE” printed on 

the individual tablet or capsule. 

This move is the latest in a series of 

SK&F programs designed to provide 

positive control over the distribution 

of our samples. In December, 1960, all 

SK&F representatives signed a “State- 

ment of Principles’ specifying SK&F 

sampling policies. In June, 1961, sam- 

ple control was tightened even further 

by a new program called “Sample Ac- 

countability.” 

We were encouraged in this latest 

move by a report of a poll of state 

pharmaceutical association secretaries 

on sample control. Approximately half 

the state secretaries quoted in this re- 

port voluntarily suggested that samples 

be identified in some way. 



Sept., 1961 The MARYLAND PHARMACIST 

Laas 

YOU,TOO, CAN GO MODERN 
...With the BERNHEIM-SIEGEL 

FORM-A-STORE “RENT.-ALL” 

NEW Caine PLAN 

Maintenance-Free 

Drug Fixtures 

. .. At No Extra Cost! 

Reo M8 Por Of 

at Home with People 

at Work in Industry 

went OR 4 REfUND Or 
" 

Guaranteed by @ 
Good Housekeeping 
L boy ~~ 

‘S 

4S Aoyenristo 1H 

For Name of Your Nearest Distributor 

Call, Wire or Write 

BERNHEIM-SIEGEL CORPORATION 
401 E. PRICE ST., PHILADELPHIA 44, PA. 

PHONE: GErmantown 8-5255 

Tell them you saw it in “The Maryland Pharmacist’ 
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Elsie constantly creates good- 

will for Borden ice cream 

dealers. But better still, she 

converts good-will into SALES. 

| 

ICE CREAM 
ORleans 5-0171 | 

= Ati ae 



LOZENGES 

THIRTY YEARS OF FIRST AID 

FOR THROAT IRRITATIONS... 

THANTIS—The leading anesthetic-antiseptic lozenge, and 
the most imitated product in the lozenge field. 

THANTIS relieves soreness by the action of Saligenin, 
a non-irritating anesthetic. 

THANTIS combats infection by the action of Merodicein®, 
a long lasting antiseptic. ‘ 

Display THANTIS Lozenges at point-of- 
sale for rapid movement. 

Supplied in packages of one dozen vials of 
12 lozenges each. 

HYNSON, WESTCOTT & DUNNING, INC., 
Baltimore 1, Md. 



Times 

change, 

but 

nothing 

takes 

the 

place 

of 

good 

old-fashioned 

quality. 

First name in ice cream 

for over a half-century 
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