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JANUARY 

“Out of the bosom of the air, Silent and soft and slow, Descends the Snow,” 

“The Seasons, as they change, Almighty Father, 

Are but the varied God, The Rolling Year 

Is full of Thee.” 
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/CENTRALL 
“‘Central Route to Florida and Cuba’”’ 

NS 

DAILY DAILY 
9.00pm Lv....... Chicago........Ar 7.15am_ ........... 141-20) prriimee) sees A esroo ac St. Louls AC) meeaesmaee 7.20 am 
5.45pm Lyv........ Peoria........ Ar11.50am ........... 

4.30pm 4.30 pm Ar...Birmingham..... Lv 11.45am 11.45 am 9.50pm 9.50pm Ar...... Columbus...... Lv 6.00am  6.00am 
1.15am Ar........Albany........Lv. 2.30am  2.30am 7.08am 7.05am Ar....Jacksonville..... Lv 8.40pm 8.40 pm 

THE TRAIN HANDSOMELY 
EQUIPPED THROUGHOUT 

Observation sleeping car, ten-section two-drawing-room sleeping 
car, free reclining chair car (steel construction) and combination 
baggage car and coach between Chicago and Jacksonville. Through 
sleeping car, and free chair car service, between St. Louis and 

Jacksonville. Through sleeping car every Thursday from 
Peoria 5.45 p.m. All meals en route in dining cars. 
Connection at Columbus with through sleeping car to and 
from Savannah; also at Jacksonville with trains for all 
Florida points and steamship 

Connections for Havana, Cuba 
VIA KNIGHTS KEY OR PORT TAMPA 

A special Florida Folder and information as to low winter 
tourist fares, reservations and tickets of your home ticket 
agents or by addressing 

S. G. HATCH, G.P.A., Chicago. A.H. HANSON, P.T.M., Chicago. ul Hla 
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Concerning Last Month's 
Announcement 

In pursuance of our intention, announced 
last month, we have forwarded to every | 

employing printer in the United States a 
pamphlet entitled ‘‘The Matter With the 
Printing ‘Business.”’ 

As this is the most important contribu- 
tion of the present day which has been 
made to the commercial literature of the 
printing industry, it should be in the pos- 
session of every person who views the 
art from a commercial standpoint. And 
the position of importance which the 
UNITYPE now takes in the general _print- 
ing office, will merit the closest study of 

the facts therein set forth. 
To those who may not have received a 

copy of ‘‘The Matter With the Printing 
Business,’’ we shall mail a copy upon re- 
ceipt of their application. 

Wood & Nathan Company 
Number | Madison Avenue 

New York City 
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Every Printer His Own Type Founder 

as absurd as 

Every Business Man His Own Printer 
For some months we have been demonstrating to the 

printer that for the sake of saving $300, or even $500 a year, 
he cannot afford to spend twice that amount in labor and 
other expenses, and several times that amount as a permanent 
investment in plant, to which he must add hundreds of matrices 
every year to become his own type founder. 

The expenditure of between two and three thousand dol- 
lars for a casting machine and matrices, and the sure necessity 
of spending several hundred dollars every year thereafter tor 
matrices and supplies, together with hundreds of dollars for 
labor and other expense, ought to be so self-evident to every 
printer as to cause him to turn down such an unnecessary and 
extravagant investment when his working capital can be used 
to so much better advantage in his printing business. 

The eloquent machine salesman will demonstrate that a 
printer can produce seven or eight hundred dollars’ worth of 
type which he might require during the year—although very few 
buy that much—and save thereby two or three hundred dol- 
lars, but he never figures for the prospective customer the actual 
cost of the labor, supplies, matrices, gas, interest, depreciation, 
overhead expenses, etc., and the inadequacy of the few hundred 
matrices which he at first supplies. 

This Company has over four million matrices, and yet it 
cannot meet the requirements of many of its customers with- 
out constantly making new matrices. 

As we produced last year over twenty thousand matrices, 
what will it cost a printer to keep up with the requirements 
of his business for casting his own type even to a limited extent? 

Of course the eloquent salesman only figures the cost of 
metal, and the cost of labor when the machine is fully occupied 
eight or nine hours a day, and assumes the printer can keep his 
machine busy 300 days in the year. 
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When the Cost Committee of the International Cost Con- 
gress gets fairly into the minds of printers what overhead 
expense means, and what idle time means, those printers who 
have not considered those points will realize that their labor 
expense, their overhead expense, and all their actual expense 
of casting type amount to a good deal more every year than 
their entire annual purchases of type. 

Besides, they will be limited to a few faces and a few sizes, 
whereas a far less expenditure of money will enable them to 
select at low prices large wezght fonts from the American Type 
Founders Company of any of its present faces, and of the new 
ones continually coming out. 

“The man with the casting machine’ is handicapped at 
once in competition with other printers who are selecting 
faces from our four million matrices and the new designs 
we are continually originating. 

What would a printer think of a suggestion, if made by 
one of his customers, that he should do his own printing 
because he has a few thousand letter heads and bill heads to 
print during the year, and can buy the paper and a press and 
get the work done at apparently considerable less than the 
printer charges? The printer would at once call his attention 
to the big overhead expense and idle time, the necessity for 
variety of equipment, etc. 

It is a fallacy, therefore, for every printer to become his 
own type founder, just as it is for every business man to become 
his own printer. 

There may be exceptions to such rules. There might be 
a printer who did an enormous quantity of work with one 
kind of type, who did not care if the type and typography 
were inferior and who could use a casting machine continuously 
for 300 days in a year, just as there are business men who can 
keep a compositor and a pressman busy all the time. 

But, certainly, no first-class printer can afford to burden 
himself with debt and continued expense and also tre himself 
down to limited faces and sizes and imperfect results by 
being his own type founder. 

American Type Founders Company 
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A NEW. FACE NOT SHOWN IN OUR TYPE BOOK 

A BEAUTIFUL ITALIC LETTER 
THE LATEST MEMBER OF THE COPPERPLATE 

GOTHIC FAMILY 

COPPERPLATE GOTHIC ITALIC 

24 Point No. 60 6A $2 50 

BRIGHT MIND 
24 Point No. 59 8A $2 65 

HARD BURDENS 
18 Point No. 60 9A $200 

STRONG NUMBER 
18 Point No. 59 11A $260 

HANDSOME MANSION 

REMARKABLE BUILDINGS 
12 Point No. 57 16A $150 

HONEST MEMBER RETURNING 

12 Point No. 56 18A $150 

STRENUOUS PHYSICAL EXERTIONS 
GRAND GYMNASTIC PERFORMANCE 

12 Point No. 55 22 A $150 

NORTHWESTERN RAILROAD SECURITIES 

PROMINENT FINANCIERS DESIRE NOTICE 

6 Point No. 54 21 A $100 

MAGNIFICENT RECEPTION TENDERED FOREIGNERS 
EUROPEAN DIPLOMATS PRAISE OUR NEW SYSTEM 

6 Point No. 53 25A $100 

IMPORTANT SCIENTIFIC DISCOVERIES RECENTLY ANNOUNCED 

SOME REMARKABLE QUESTIONS ANSWERED SATISFACTORILY 

6 Point No. 52 82 A $100 

INTERESTING AND INSTRUCTIVE SPECIALTIES MAGNIFICENTLY DISPLAYED 

EXHIBITING MANY EXAMPLES OF MODERN WORKMANSHIP AND INGENUITY 

6 Point No. 51 387A $100 

NUMEROUS ASTRONOMICAL OBSERVATIONS SUDDENLY AND MYSTERIOUSLY HINDERED 

PROFESSORS GREATLY PERPLEXED UNTIL THE AMAZING CONDITIONS ARE EXPLAINED 

$1234567890 

NEMAN & SON 
SALEM’S MOST PROGRESSIVE 

CLOTHIERS 

NEW STREET AND RUNYON PLACE 

HED 1894 

WISH TO ANNOUNCE TO THE 

MEN FOLKS OF SALEM THAT 

THEY HAVE JUST RECEIVED 

THEIR SPRING AND SUMMER 

SUPPLY OF READY-TO-WEAR 

CLOTHING. THESE STYLISH 

FABRICS ARE GRADED FROM 

PERFECT BLACKS TO THE 

MANY PATTERNS IN GREYS 

AND BROWNS. THERE IS NO 

OTHER STOCK IN THE TOWN 

THAT WILL COMPARE WITH 

THIS EXTENSIVE GATHERING 

EITHER IN QUALITY, CHOICE 

OF PATTERNS OR POPULAR 

SHADES AND HARMONIOUS 

COLOR EFFECTS. A VISIT TO 

OUR STORE WILL CONVINCE 

THE MOST EXACTING THAT 

THESE SUITS ARE ALL THE 

ABOVE ASSERTIONS IMPLY 

PRICES RANGE FROM 

$25 TO $40 

TELEPHONE 139 HUDSON 

HARTMAN & MORGAN 
MAKERS AND IMPORTERS OF HIGH-GRADE 

TOILET SOAPS AND 

iE CREAM 

ID HAIR TONIC 

PERFUMES 

No. 1524 BLAKESON STREET 

CHICAGO, ILL. 

BUY THE POPULAR, MosT USED SIZES IN WEIGHT FONTS AT BODY TYPE PRICES 

AMERICAN TYPE FOUNDERS COMPANY 
ORIGINATOR OF COPPERPLATE GOTHIC FAMILY 
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“The Speed King” 
of all Newspaper Presses 

Marvelous New Machine, printing from two two-page-wide rolls of paper, 
guaranteed to produce 

16 Page Papers from 16 Plates at 24,000 Per Hour 
without in any way increasing the surface speed of webs or inking rollers 

SINGLE - PLATE. 4-6-8-10-12 and 16 

SCOT DOUBLE-SPEED P RESS-—CAP ACITY PAGES at eee a hour 

We are prepared to furnish these new DOUBLE-SPEED Presses for any size paper 

and to produce any desired number of pages at twice the usual speed from half the 

regular number of plates. 

When built to feed from three two-page-wide rolls of paper, it will produce 12 pages 

at 48,000 per hour from 24 plates, and 24 pages at 24,000 per hour from 24 plates, 
which is as fast as the usual running speed of a Sextuple press printing from twice 

as many plates. 

4-6-8-10 and 12 page papers 
4-6-8-10-12-14 and 16 page papers 
4-6-8-10-12-14-16-18 and 20 page papers 

with or without colors, and they are designed and constructed to be added 
to, either for color or black printing, or both, at any time. 

WALTER SCOTT & CO. 
NEW YORK: CHICAGO: 

DAVID AU SCOTT, Gener al ! g 
M d k Block onaqdnoc 

PLAINFIELD : : : : NEW JERSEY 
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suet 
«SANDERS 

ST.LOUIS” 

The Name that stand 
The Best 

in EngraVings 

We produce every style of engraving for making 
catalogues and advertising attractive. The cost of 
the engravings is one of the small items of expense, 
but they are the strong feature for attracting attention 

to selling qualities. 

Let us tell you more about why SANDERS’ 
ENGRAVINGS have the greatest selling qualities. 

SANDERS ENGRAVING COMPANY 
LON SANDERS, PRESIDENT 

221 OLIVE STREET, ST. LOUIS. Mo. 



HALF-TONE BLACK, 5064. ORIENTAL RED, 3682. 

The Queen City Printing Ink Co. 
Makers of High=Grade 

2 PRINTING INKS = 

CINCINNATI «© CHICAGO + BOSTON + PHILADELPHIA 

MINNEAPOLIS «+ KANSAS CITY, MO. 
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YOU HAVE parity USE FOR IT 

H. LD. ® a 8 INK 

THE ADDITION OF INK KRHZ,K tro PRIN’ TING INK Gives 

PRESSMEN. . . . THE OPPORTUNITY TO CONTROL DRYING 

eee vieinikS <<. BODY . TACK, ETC. 

USE. mrs ohYOUR OWN 

MANUFACTURE 
USING 

ouren city LIQUID TINT BASE axv QUEEN CITY INKS 

UNCLE SAM’ GREEN BACKS ARE 
NEVER USED 

TO PAY FOR BETTER INKS THAN THOSE MANUFACTURED 

BY 

THE QUEEN CITY PRINTING INK COMPANY 

CINCINNATI CHICAGO BOSTON 

PHILADELPHIA KANSAS CITY 

MINNEAPOLIS 
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Western 
Newspaper 

Union 
NEWSPAPER SERVICE 

Plates and Ready Prints 

MODERN METHODS 

FIRST CLASS SERVICE 

QUALITY 

Our Sample Sheets Are Your Exchanges 

Write for Estimates and Prices 

Western Newspaper Union 
Chicago Fargo Muskogee 

Cincinnati Houston Oklahoma City 
Cleveland Indianapolis Omaha 

Dallas Kansas City St. Louis 

Denver Lincoln Salt Lake City 

Des Moines Little Rock Sioux Falls 
Detroit Memphis Wichita 

Minneapolis 

_—————— | 



Mationaf (Printer-Fournafist i 

FOR a 1¢ Sy 5 Comegay LC 
~\ 

ULLMANS 
NK 

1910 

The year nineteen hundred and ten 

Rounds out forty years 

Of ever increasing popularity 

For ULLMAN’S INKS. 

Home Office and Factories: 146th St. & Park Ave., New York. . * 

Downtown, New York 

Chicago 
Branches | piniedelpha 

Cincinnati 

Agencies in the Principal Cities of the United States. 

And in London Monterey 

Berlin Buenas Aires 
Paris Santiago 
Leipzig Sydney 
Stuttgart Melbourne 

Brussels — Brisbane 
Amsterdam Wellington 
Copenhagen Manila 
Christiania Tokyo 
Stockholm Kobe 
Budapest Hong Kong 

Milan Shanghai 
Barcelona Calcutta 

Lisbon Bombay 
Havana Cape Town 
Mexico City Etc., ete. 

SIGMUNDULLMAN2CO 

Inventors and Sole Manufacturers 

of Doubletone Inks and Ullmanines 
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The National Machine Company 
Sole Manufacturers 

111-113 Sheldon Street, : Hartford, Conn., U.S.A 
E ARLY in _1876 the first printing presses 

adapted to the work of cutting and creas- 
ing paper and pasteboard for boxes were 

made by M. Gally, since which time there have 
been placed hundreds in most of the paper-box 
manufactories of the United States. The press 
now offered is the latest improvement, and is 

the most powerful and easily handled machine 
ever produced for this purpose. It has the 
improved platen movement. of the Universal 
Press, it is remarkably simple, and being ex- 
tremely solid in its build, it is peculiarly 
adapted for either stamping or paper-box cut- 

ting. All sizes have the extra steel gibbed 
lock and are also provided with phosphor- 
bronze bushings between the draw bars and 
impression cranks. 

In these presses are combined unequaled 

power, speed, strength and facility for operat- 
ing. The speed is limited only by the ex- 
pertness of the feeder. The platen is under 
absolute control by means of the instantaneous 
throw-off. These presses are double geared, 
extremely powerful, durable and effective, and 
will not “stall.” 

The Largest Cutter and Creaser Made Improved Styles 
in the World Sees 

BUILT IN FIVE SIZES Quarto Medium, a x es inside chase 
; oer Half Medium, x ee 
ie nS ee eye ae 1-4 Me peels raat Half Super Royal 14 x 22 r . 
No. 2 "23 1-4x 31 ‘ ‘ Super Royal No. 4 17 x 25 " 
No. 3. 27 x 40 " te Embosser No. 1, 214% x 22 A : 
No. 4. 30 x 44 « “ Embosser No. 2, 24x 26 “ch age 

tpg Stamper No. 3, 24 x 26 : us 
ed 1 Ae paid pis pee pane 7 res pee Regel Cutting and Creasing Presses, 5 Sizes 

O meet the demand of those printers who re- 
quire a larger press than the 14x22 inches; 
to publishers using ready prints, in small towns, 
for one-page work; blank book makers and oth- 

ers who do not have constant need for a cylinder press, 
we offer the Style No. 4 Universal. This press is built 
in one size only—17 inches by 25 inches inside chase, 
on new lines and no expense has been spared in this new 
production, now offered to the trade for the first time. 

The frame is of a solid, modern design, and is pro- 
portionately heavier than the 14 x22 inches; the bridge, 
fly-wheel, hook connection and cam lever afe heavier; 
the cam-way in the large gear wheel is of an improved 
design, requiring a larger friction roller; the gear 
wheel has the steel sections in the rim and cam-way 
like the Style No. 2 and Style No. 3 Universals; the 
carriage ways are of a new design, the carriage slot 
being perpendicular its full length; this press has the 
long pinion shaft with the outside floor support like 
the Style No. 3 Universal and the new style double 
inking device without springs is a part of the regular 
equipment. 

The following small parts are included:—FIVE 
STEEL CHASES, one roller mould (for which a set 
of cast rollers will be substituted if preferred), eight 
form roller stocks, six distributor roller stocks, two 
vibrator or ductor roller stocks, sixteen roller wheels, 
(eight large and eight small,) three iron lateral dis- 
tributors or changers, two feed tables and one set of 
wrenches. No treadle fixtures are supplied with this 
press. Each press is shipped complete with ink foun- 
tain and side power fixtures, including tight and loose 
pulleys, and the improved belt shifter and brake com- 
bined. Gross weight complete, crated for domestic 
shipment, 3,500 pounds; floor space required,—includ- 
ing feed tables and stands in position,—44 inches 
from front to back and 60 inches sideways; Pulleys, 
16 inches in diameter with 334 inches face, carrying a 
3% inch belt; the flywheel makes eight (8) revolutions 
to each impression and the press will require about 1% 3 Ws H. P. to operate it. Price furnished on application to Super Royal No. 4. 17x25 inside Chase. Agents or The National Machine Co. ie 

Write for Catalogue. Sold by All Reputable Dealers in the World. 

THE NATIONAL MACHINE CO.) Sote Manufacturers HARTFORD, CONN, Usa: 
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BARGAINS IN JOB PRESSES 
PEERLESS 

13x19 with throw-off, long fountain, extra vibrator, extra fine 

Cond Ltigies ere. -.. karen eee SSO ee ae $210 
Lixclyewith throwsott, late pattern os ic.6-f.cc0shecloccd Landen che. 135 
LUSL OFWithetrory-ote Credicl Werte ae tae. ons SHY ace ete ee esc a 105 
10x15 with throw-off, late pattern, straight shaft.................. 120 
Ue lor wiGiamuroweoletrbadle:,.”...8.f. 28. ss014. odes aca ees +. 4s ma OO 

O. S. GORDONS, S. & L. Make 

Pome ENvIL RU HTO Wet Lime er rice cc. « afeabcskas bias néseee.s eecelatoceest $ 65 

Weer mewatty ETO W=O1l, TOA GLC rk eee. cls cosas sacs ciewsoue¥sesveceleus. 120 

furan mewathatbrow-oll Ong TOUNtAINS foci. nce. sec. f-0a0deobateeweea wee 130 

JONES GORDON 

10x15 with throw-off, 

improved long 

fountain, extra 

fine shape........ $150 

10x15 with throw-off 

and treadle...... 120 

GOLDING JOBBERS 

12x18 with throw-off, old style with 4 impression screws in 
eR eer ct re OY Soho Stree a Suis doc anne esau ee Gas 

10x15 with throw-off, late pattern, automatic ink fountain 
PELV Cr COM DIRG LOL Dl aKeiwe cca es seis eee oe. entre Gotan 

10x15 with throw off, side stem and treadle........ deste nh re 

WE ALSO HAVE OTHER BARGAINS IN JOB PRESSES 

Sxl Oe ewell with. thrOwW-Ollv.cccccscecs-ce.s seine s $50 6x12 Monitorswith throw-oft: <.0:4..020e. crea, 60 

8x12 New Style Gordon with throw off, 10x15 Nonpareil, Disc distribution, treadle... 65 

Male ra ae ATUL ithe hx. oe noo ak AN tine ets Ah 70 9xt3. Champion with throw-offs. 72.3... ...00 55 

Send for full list of rebuilt presses and machinery 

A. F. WANNER & CO. 
THE LARGEST STOCK IN CHICAGO 

340-342 Dearborn Street, - - - - CHICAGO, ILL. 

| 
| 
| 
| 
| 

| 

| 
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MORE ADDITIONS TO 

HAMILTON'S: Snot eee COMPOSING -ROOM FURNITURE 

THE SAVAGE IMPOSING-STONE FRAME 
ap HE SAVAGE IMPOSING-STONE FRAMES are designed to carry individual galleys. The shelves are numbered consecutively, 

and by marking the proofs of the pages with the corresponding numbers of the shelves upon which the pages are stored, any par- 
ticular page can be located instantly when wanted. _ ; : i 
While especially valuable for pages of tariffs, directories, catalogs, etc., this arrangement is equally adapted to forms of every 

description. Some disposition, temporary at least, must be made of every form set up. If left on the stone, it occupies working Space; 
if placed upon letter-boards or stacked upon shelving, no one but the compositor who put it there can find it. When found, it is fre- 
quently underneath or surrounded by other matter which has to be removed and replaced, with consequent loss of time and damage to 
material. 

These Frames provide a place for every form out of the way where it does not occupy valuable working space, yet where any 
compositor can go directly to the galley containing the desired page without unnecessary loss of time, and without disturbing or 
handling other pages. 

The pages being on galleys can be handled quickly 
and conveniently, without danger of pi. Corrections can 
frequently be made on the galleys, and proofs taken if 
desired. 

These frames have recessed sanitary bases, as shown 
by the illustration. 

Savage Imposing Stone Frame No. 1! —Size of stone, 
36 x 60 inches; capacity, 302 galleys; galley com- 
partments, 9 inches wide, 13% inches deep, tak- 
ing a standard 834x13 galvanized iron galley. 
Galley shelves on both sides and both ends of 
the frame. All galley shelves are numbered con- 
secutively. List price, complete with stone...... $135 

9 
3 
” 
9 
° 
0 
7 
6 
& 
cs 
xy 
& 

Savage Imposing Stone Frame No. 3—Size of stone, 
48x 72 inches; capacity, 384 galleys. List price, 
GOMIPIETE a WAtiy MGLOMGy | tetas alee crenvaa ett eae ae ae $165 

SEND FOR COMPLETE DESCRIPTIVE CIRCULAR: 
If you are interested in the question of MOD- 

ERNIZED COMPOSING-ROMM FURNITURE, fill out 

ERD Be OH 2: 

the coupon and send it to us. Our representative will mp show you what can be done to increase your profits and No. 2 Savage Imposing Stone and Frame 
relieve the conjestion in your office. 

THE HAMILTON MPG. CO., Two Rivers, Wis.: Cleveland, Ohio, October 26, 1909. 
Gentlemen,—The Imposing-Stone Frames with individual galley shelves and galleys, which you recently furnished us, have 

proved extremely valuable in economy of time and labor. We regard this plan of carryiag standing matter upon individual 
galleys as far superior to any other method. It provides a place for every page with every page in its place, where it is 

quickly accessible, and therefore effecting a great saving in time results. We installed five of these Frames with 1,800 
galleys and they have paid for themselves in a few months. 

Yours very truly, THE J. B. SAVAGE CO., 
Per Chas. P. Carl, Supt. 

THE HAMILTON MFG. CO. 
Main Office and Factories: - TWO RIVERS, WIS. 

Eastern Office and Warehouse: - RAHWAY, N. J- 

We are 
interested 
in the ques- 
tion of Modern- 
ized Furniture and 
we would like to have 
your representative show 
us a floor plan of our compos- 
ing-room as you would re-arrange 
it, with a view to our installing such 
furniture as you can show us would soon 
be paid for in the saving accomplished. 

Nias: eercceae seat eae ca erence as tec va savaene se igabuce haere 

Street and No gabe aN Ri taa/e pals oll sia iare cia ated ei slelelsiaivs'a's aiclaln’sis uials)-leloslets!siawaiasie ALL PROMINENT DEALERS SELL HAMILTON GOODS 

dae tok ae Re Pay eae ee A VALUABLE LINE GAUGE, graduated by picas and nonpareils, mailed free 
Have you a copy of ‘‘Composing-Room Economy?" ’.............. to every inquiring printer. 

Inkoleum is a pure colorless liquid Ink Reducer and Dryer Use Inks of heavy body and reduce 
and does not affect working proper- with Inkoleumas paper requires. 

ties of inks like paste compounds in- Thin inks are reduced with varnish 

troducing foreign matter, wax, tallow, and color weakened. [nkoleum 

etc., which lessens strength of color. will start your presses cold mornings 
Inkoleum spreads pigment evenly without washup. The only reducer 
and gives best results. Try it and sold by supply houses every- 
note the difference. THE OLDEST AND STILL THE BEST where. That tell’s the story. 

PRICE 50 CENTS. NO SAMPLES 

Philadelphi 
Niustrators ENGrave#ns Designers 

* OF PLATES TO PRINT ON A TYPE PRESS IN ONE OR MORE COLORS 
FOR CATALOGUES, ADVERTISEMENTS, COMMERCIAL WORK, ETC. 

SEND FOR SPECIMENS OF THE LINE WHICH INTERESTS TOM 
“ 
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THE BABCOCK PRINTING PRESS MANUFACTURING CO., NEW LONDON, CONNECTICUT 
New York Office, 38 Park Row, John Haddon & Co. Agents, London. Miller & Richard, Canadian Agents, Toronto, Ontario. 

BARNHART BROS. & SPINDLER, WESTERN AGENTS, 183-187 MONROE STREET, CHICAGO 
Great Western Type Foundry, Kansas City, Missouri; Great Western Type Foundry, Omaha, Nebraska; Minnesota Type Foundry Co., St. Paul, Minnesota; St. 
Louis Printers Supply Co., St. Louis, Missouri; Southern Printers Supply Co., Washington, District Columbia; The Barnhart Type Foundry Co., Dallas, Texas 
National Paper & Type Com City of Meni co, Vera Cruz, Monterrey, and Havana, Cuba. On the Pacific Coast—Pacific Printers Supply Company, Sez attle, W ash. 

The Babcock Optimus 
The Babcock Optimus 

The only good sheet delivery is on the Optimus. 
This device has been noted for its originality and excellence for years. Sheets may 

be large or small, tissue or cardboard, no matter what, they are delivered accurately with- 

out readjustment of mechanism. 
This saves time. It saves stock, which is delivered accurately jogged, printed side 

up, at front of press. The freshly printed surface is free from every contact except air. 
There is nothing that can mar the sheet. 

Exposed for the time of three impressions, the printed sheet is in the best possible 
condition to be covered by that following. This long dwell in the air often makes slip- 
sheeting unnecessary. 

Whether the press is a pony Optimus making 3000 or more impressions an hour, or 
a No. 12 printing 44x64 or larger at 1600, each is giving its printed sheets three times the 
exposure possible on any other press. Each sheet is gently covered, falling a few inches 
by its own weight, and holding air between itself and the next for some little time. 

The delivery is fast. It must be; for the Optimus is the speediest of the two-revolutions. 
Whatever the speed (and many run their Optimus presses much beyond our guaranteed 
speeds) there is no difficulty in delivering the sheets. It is faster than a fly, and infinitely 
smoother and better in operation. 

It is the only delivery that will handle tissue at anv satisfactory speed. We have 
known this printed regularly at over 2000 an hour in large SuSE ES on Optimus presses. 
It can’t be done on any other. 

The delivery carriage can be disconnected in a moment. Moved forward it opens 
up the front of press, giving access to cylinder and uncovering the form rollers. The press 
then can be run without operating the carriage. 

An automatic tightener maintains the tapes at an even tension. 
On large sizes an attachment can be furnished at an additional price which will 

deliver printed side down. 
It is the only delivery in which the fly has no part. It meets every condition. It 

is so perfect that it does not require an alternate to be substituted when it fails. 
On very fine work carrying much color the Optimus patented slip-sheeting device 

is a real time, space and trouble saver. It is not necessary to run slowly to insert offset 
sheets. It robs this work of much of its inconvenience and cost. 

Our printed matter is more explicit. 

The Babcock Optimus 
SET IN AUTHORS ROMAN AND AUTHORS ROMAN ITALIC 
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OSWEGO DIE-CUTTING PRESSES 
are rigid and quick acting. They conform 

with the OSWEGO requirement of “At 

least three points of superiority.” 

This pictures only one of the ninety 
sizes and styles of cutters that are made 
at Oswego as a specialty. Each Oswe- 
go-Made cutter, from the little 16” Os- 
wego Bench cutter up to the largest 7- 
ton Brown & Carver Automatic Clamp 
cutter, has at least three points of excel- 
lence on Oswego cutters only. 

A new book, No. 8, containing valua- 
ble suggestions derived from over a 
third of a century's experience making 
cutting machines exclusively, is mailed 
on request. 

OSWEGO MACHINE WORKS 
NIEL GRAY, JR.. Proprietor 

MAIN OFFICE AND WORKS, OSWEGO, N.Y. 

NEW YORK BRANCH: 150 Nassau Street CHICAGO BRANCH: 347 Dearborn Street 

WALTER S. TIMMIS. Mgr. "J. M. IVES, Mgr. 

A GOOD STAPLING MACHINE 

U T I L I TY i ee es cteoue 2 Every 

It is an absolute necessi 

The BEST Small Paper Cutter ACME No.6_ |‘ te necessity 
to every printing office that 

does not have a wire 

stitcher. 

The Acme Binder 

No. 6 

is a good stapling machine. 

It has stood the test for 

years and has been im- 

proved through practical 

experience with the de- 

mands of printing offices. 

A stapling machine helps 

in securing business. Get 

one and do your own pam- 

phlet binding in the most 

economic and expeditious 
manner. 

PRICE $40. 
SOLD BY ALL DEALERS The Acme leads them all and is for sale by Printers’ 

Rayeer Printing Machine Works Supply Houses throughout the United States. For further 
and full particulars write 

ube hedelertb i? sc icte et dalek THE ACME STAPLE MACHINE CO., ST. LOUIS, MO. 
112 NORTH NINTH ST., - - CAMDEN, N. J. 

Progress Typewriter Supply Co., Ltd., London, England, European Agents. 
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LATHAM’S No. 4 MONITOR 

WIRE STITCHER 
Needs No Introduction 

“Tmitation is the Sincerest 

Flattery” 
A foot power wire 

stitcher designed for 
tse in offices where 
there is only occas- 
ional use for a wire 
stitcher for light work. 
It embodies most of 
the features of our 

larger Monitor Stitch- 
ers. Capacity 2 sheets 
to 1-5 inch. 

For Over Twenty-five Years our 

$1.00 Insurance Policy Ink 

has stood at the head of all Job Inks for print- 

ing on hard-surface papers, drying quickly 

with a gloss, and not offsetting. Other houses 

have tried unsuccessfully to imitate it, but our 

process of making this Ink makes it un- 

qualifiedly the Finest Grade of Job Ink on the 

market. 

On receipt of one dollar we will forward by express pre- 
paid one pound to any part of the United States or 
Canada. 

Pero Ker V EY CO. . 
FRED’K H. LEVEY, CHAS. BISPHAM LEVEY, 

President Treasurer 

CHAS. E. NEWTON, WM. S. BATE, 

Vice-President Secretary 

Feeds, forms, draws 
and clutches the sta- 
ple at each stroke. 

For flat or saddle 
work. 

Price per staple is 
1-10th that of work 
done on a stapler. 

The wire is fed au- 
tomati_ally from the 
spool. 

PRICE $100. 

Uses wire No. 25 to 
No. 30 round. 

LATHAM MACHINERY CO. 
MAIN OFFICE AND FACTCRY 

CHICAGD - 306-312 S. Canal St. 

MANUFACTURERS OF 

HIGH GRADE PRINTING INKS 

New York: 59 Beekman St. 

Chicago: 357 Dearborn St. 

San Francisco: 653 Battery St. 

Seattle: 411 Occidental Ave 

New York, 8 Reade St. Boston,, 220 Devonshire St. 

10-point Adjustable 8-point, 13 ems 10-point Adjustable 12-point Adjustable 

Factory No. 1509 Factory No, 943 Factory No. 1385 Factory No. 1495 

$150 $200 $200 

8-point Adjustable 
Factory No, 1177 

$20) $200 

The above Simplex Typesetting Machines have been used, but are in good order. 

They are practically the same kind of machines (except the shape of the base) 
that are now advertised as UNITYPES. 

Please note factory number and price under each cut. No type with above. First come, first served. 

GUTENBERG MACHINE COMPANY 
545-547-549 Wabash Ave., CHICAGO, ILL- WILL S. MENAMIN, Pres, and Gen. Manager. 
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Investigare New Model Jobbing Folder 

The above machine will fold not only periodical work but the finest catalogue work. It has Automatic 
Registers at all folds. Automatic Sheet Retarder and Head Perforators that overcome all] ‘‘buckling’’ 

Made by BROWN FOLDING MACHINE CO 
ERIE, PENNSYLVANIA 

JOB PRINTING PRESSES 
This wonderful record of sales 

talks harder for Chandler & Price 

Presses than any advertisement 

ever could. It stands as a monu- 

ment to their value and their popu- 

larity. It is even more amazing 
when you consider that not one 
of the Chandler & Price Gordons 
has ever been returned to the fac- 

tory as defective either in material 

or workmanship. 

35000 
C. ® P. 
Gordons 
Made and Sold in 

Twenty-three Years! 

Points in which C. & P. Gordons 
Excel: 

Perfection of Design 
Simplicity of Construction 

Quality of Material 
Accuracy of Finish 

Strength of Every Part 
Rigidity of Impression 
Reliability°of Throw-off 

Noiselessness of Disc Motion 
Long Dwell of Platen 

Vibrating Riding Roller 
Excellence of Distribution 

Ease of Operation 
Low Cost of Maintenance 

Interchangeability of Parts 
Can be Run as Fast as they can be Fed 

Built in Six Sizes 

= San a er - WRITE for COMPLETE PARTICULARS 

CHANDLER & PRIGE CO. Ge ae 



(National Printer-Fournatist 19 

Electros from Halftones 
F your experience has been such as to lead you to believe it 
impossible to obtain electros from halftones with a printing 
quality equal to the cuts—we want you to know that we are 

making electros from halftones—every day—that are just as 
sharp and deep as the cuts, and that—the particular appli- 
ance that makes our quality of work possible was evolved by us. 
There is not another like it in the world. , 

One order will satisfy you that our electros are fully 
equal in sharpness, depth and printing quality to the forms or 
cuts sent us. Let us show you that the best electrotypes the: 
world has ever seen are made by the 

The Evidence is Yours for the Asking 

We also make designs, drawings, halftones, zinc etchings, wood and wax engravings, but—we do no printing. 
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fe 
Standard Labor-Saving Iron Furniture | 

is the most economical 

It is accurate and will 
stay accurate. Unlike 

Because eo se ri ae al 
not become nicked and 

dented, and will not shrink, expand or warp out of shape. 

It will last a lifetime. It will save time on make-ready. 

Write us about it. 

Made by INLAND TYPE FOUNDRY 
12th & Locust, ST. LOUIS 175 Monroe St., CHICAGO 160William St., NEW YORK 

—, 

S Z 
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The Ault & Wiborg Co. 

Makers of 

Letterpress, Steel-Plate, Copper- 

Plate and Lithographic 

INKS' 
Importers of 

Lithographic Stones, Supplies and Bronzes 

Cincinnati New York } Chicago ? St. Louis 
Buffalo Minneapolis Philadelphia San Francisco 
Toronto, Can. City of Mexico, D.F. Havana, Cuba Buenos Aires, S. A. 

London, Eng. 
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fai, NO-WASH-UP? 
It’s something NEW and a BOON to every printer 

=i 

FEW DROPS of “No-Wash- Up” applied 

to the rollers of any press at night, and run 

for a few minutes “tripped, puts the press in per- 

fect readiness to run the next morning without 

the necessity of washing up. 

BETTER ORDER. A TRIAL CAN. 

75 cts. per half-pound can. $1.50 per one-pound can. 

Manfewed by THE AULT & WIBORG CO. 
VABYVAS 
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K LEAN KUT 
Ts isa preparation recently put on the market 

by us, for cleaning cuts, as its name implies. It 
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will effectually remove all old dried-up ink from 

electrotypes, wood cuts, ete., without affecting them 

in the least. Try a sample and be convinced of its 

merits. Sold in pound and half - pound cans at 

b-OO Sper. pound ers Paces tinblarver quantticaseciern| cane 

Mautewei » THE AULT & WIBORG CO. Kt 
CINCINNATI NEW YORK CHICAGO ST. LOUIS PHILADELPHIA a V 

BUFFALO MINNEAPOLIS SAN FRANCISCO TORONTO HAVANA S) 

CITY OF MEXICO BUENOS AIRES PARIS LONDON fell: q 
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REGAL PURPLE, 658-238. 
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A DIAMOND ANNIVERSARY 

The Galena Gazette Celebrates the Rounding of the Seventy-Fifth Year—Lessons 

From the Past With Practical Illustrations of the Obligations 

and Broad Influence of the Press. 

N Monday, November 29, 1909, the 

Galena, Ill. Gazette celebrated the 

rounding out of the full three-quar- 

ters of a century. The Gazette was 

established November 19, 1834. Not 

an issue of the paper has been missed 

in the seventy-five years. This anni- 

versary number reprints the “Salutatory” of the edi- 

tor in the paper’s first issue, three-score and fifteen 

years ago, and for fear that our reproduction of the 

page containing the same will show the type too small 

for the eyes of many of our readers, we reprint, as 

follows, this declaration of principles, that will not 

be lacking in valuable suggestions to newspaper-mak- 

ers of today, who have to do with all governmental 

questions, politicians and political parties, now as edi- 

tors did then: 

“We assure you with equal ingeniousness that we 

are not the hired Swiss of any party, We can dis- 

cover something in both parties to condemn; and some- 

thing in both parties to approve, although we are com- 

pelled to confess, in these days, it requires nice instru- 

ments and practical eyes to make discoveries of the 

latter sort. 

“We are one of those who believe that the vilonece 

of party excitement has given an impulse to the public 

mind which has sent it quite astray from the constitu- 

tional path in which our political welfare is to be 

found. 
* * * K *K * * 

“We are of the old-fashioned school, who regard 

any infraction of the clear constitutional provisions, 

with depreciation and shuddering, and those who sanc- 

tion departure from them, upon the ground of attach- 

ment to a political chief, or of expediency, because tt 

may happen to promote the views of a faction, as men 

to be watched and distrusted. 

“They may be well-bred men—fed at the public 

crib—but they are lean, and Casius-like, in spirit and 

in principle; ‘let no such man be trusted.’ We are not 

believers in that description of ‘Reform’ which arrays 

a successful party, as an organized army, and carries 

on the work of political extermination, until every 

office in the country is filled by subsidized incumbents, 

and every political aspirant has to walk through the 

filth and mire of political subserviency. 

“Tf our government is indeed a free government, the 

independence and integrity should certainly be re- 

garded as affording some qualifications for office and 

never as the cause for displacement. But we are be- 

lievers in that kind of ‘Reform’ which would restore 

integrity and independence to official incumbents, and 

all the departments of the Government; a Reform that 

would enlist the talents and the patriotism of the best 

men of the country and foster a spirit that would not 

crouch to the mandates of the executive nor covet ap- 

plause of the multitude.” 

From the first, the American press recognized its 

obligations to society and government and while for 

many years there was too great subserviency to party, 

still, the higher duty to the people—in securing the 

perpetuity of free institutions and honest, efficient 

Government, administered with highest patriotic mo- 

tives by men thoroughly qualified, independent—-free 

of mandates of party bosses one the one hand or of the 
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applause or condemnation of the ignorant multitude 

swayed by partizen fealty or prejudice or by ring rule, 

on the other hand—the obligations, resting wpon the 

newspapers, were constantly forcing the editors hack 

to the performance of the higher duties, and func- 

tions. Those obligations have increased and become 

weightier with the advancing of years. 

In the earlier days, with boundless, undeveloped, un- 

touched. ‘resources, lands, forests, mines and water 

powers, the pioneers could start out in almost any 

Qationaf (printer: Zournafist 

exist has already been wasted. Yet there is increased 

wealth and greater opportunity in this greater popu- 

lation, and the ability of greater production and the 

cheaper, more rapid transportation facilities, give the 

men of this generation a tenfold advantage over their 

fathers. However, the risks to the individual and the 

dangers to society and government are greater than at 

any time in the past. The concentration of wealth in 

the hands of the selfish few, monopoly, greed and 

graft, all tend to the destruction of the individual, 
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line and make their own way by physical industry— 

the sweat of their brows. There was a great differ- 

ence in starting, with boundless, untouched and largely 
undiscovered resources, in this country, with a popu- 

lation of three million people, as did the founders of 

the Republic, and starting today with nearly all the 

land, forests and mines, streams and water powers, 

pre-empted and in the hands of individuals or great 
corporations, that monopolize their use or all the 

svealth to be secured therefrom, while much that did 
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through the depriving him of rights and opportunities, 
and to the demoralization of society and the over- 

throw of free government and bringing about a reign 

of oppression to end in anarchy, crime, poverty and 
desolation. 

It is well, then, to consider the high, true, patriotic 

standards of public duty and service set by the news- 

papers in the earlier days and fully to understand and 

appreciate the increasd opportunities and the greater 

and more pressing obligations of these later days of 
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multiplied wealth and populations, with the attendant, 

threatening, ever-present dangers of usurpation, of 

monopoly, over-reaching greed, contagious vice, de- 

moralization and injustice; while editors find it pos- 

sible, by the wonderfully multiplied facilities for 

gathering all useful facts and information as to human 

life, related rights and obligations, better accomplish- 

ment, higher, purer, more just and righteous living, 

to produce much more informing and useful papers, 
and by the almost incomprehensible improvement in 

Brown purchased the paper in 1863 and continued to 

be the publisher and editor until February, 1896, and 

was succeeded by his son-in-law, Mr. A. W. Glessner, 

who is editor and proprietor at the present time. We 

reproduce two pages of the quarter century issue, in 

order to show, not only the model style of the pub- 

lication, but also to present the portraits of the men 

who have been or are now engaged in its publication. 

We wish especially to call attention to the page con- 

taining the portraits of seven of the correspondents 
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machinery and appliances, are enabled to print and 

send out the greatly enlarged papers to the aug- 

mented populations, reaching tens of thousands or even | 

hundreds of thousands where only hundreds could be 

reached or served three-quarters of a century ago. 

The Gazette was first issued, as a daily, June 1, 1848, 

and was the first daily paper issued in the State of Mhi- 

nois. The first issue of the Chicago Daily Tribune 

was just vine days later. The paper has had but two 

proprietoi: in the last forty-six years. Mr. James B. 
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of the paper. One of these has been sending regular 

letters to the paper for twenty-nine years and two 

others for twenty years or more. These correspond- 

ents have not only served the paper and its readers but 

have added to the permanent fame of their respective 

communities, made their people known and _ beloved 

inside and outside of their respective neighborhoods, 

encouraged them to greater efforts, to needed improve- 

ments and higher attainments, and then have sent, 

through the paper, all the home news of old neighbors, 
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to all those who have moved away and settled in “‘the 

four corners of the earth.” 

Here is an impressive lesson as to the value of the 

neighborhood correspondents. 

The Gazette has kept true to its earliest principles 

and traditions, and its influence has gone out through 

the whole world. Galena has had her great men. The 

city was the home of Ulysses S. Grant and of Elihu 

B. Washburn. Thousands of others have gone forth 

from the city and country to occupy useful and hon- 

orable positions in every walk of life. On this cor- 

respondents’ page the editor says: “In a review of 

the history of the Gazette, there are two facts that will 

be found to have played no inconsiderable part in its 

success. One of these is the fact that from Jo Davies 

Conty and the counties that lie immediately to the 

north in Wisconsin, there have gone out, during the 

past three score of years, thousands of people who 

not only figuratively but literally have located in the 

four corners of the earth. The other and what may 

be termed complementary factor is the character and 

personnel of the correspondents who have garnered the 

news from the communities in which they have lived 

and, through the columns of the old Gazette, have en- 

abled those now living hundreds and perhaps thou- 

sands of miles distant, to keep in touch with the hap- 

penings of the old town or community. These cor- 

respondents, without exception, have been men and 

women of character and standing in the communities 

in which they have lived, and by that very token have 

brought added character and standing to the newspa- 
per to whose columns they have been such faithful 
contributors.” les d 

Here is a high but none too high an appreciation of 
the value of neighborhood newspaper correspondents 

of “character and standing.” Considering their im- 

portance to a paper, there is not half enough care 
taken in securing and retaining those who do their 
work intelligently, conscientiously and worthily. 

There is another thought, herein, that is worthy of 
consideration, it is that of the ever-broadening influ- 
ence of a properly conducted home newspaper, that 
not only influences the home community and the mem- 
bers thereof but, through an influence over those who 
remove to other cities and states, influences, to a 
greater or less extent, many parts of the nation and 
of the whole world. Whoever touches and influences 
the character of a man can never tell how widely that 
influence may reach or where or when it ends, if it 
ever ends this side of eternity. How great and un- 
ending then is the influence of a paper that touches, 
influences, informs and inspires from day to day or 
week to week, many hundreds and thousands during 
long periods of years. An individual instance of how 
continued and deep may be the influence of a news- 
paper is given, in this issue of the Galena Gazette, by a 
model letter from one of the oldest subscribers of the - 
Gazette, shown in our reproduction of the page devoted 

to correspondents, General A. L. Chetlain, now a resi- 

dent of Chicago ,who says: ‘‘To be a little reminiscent, 

I will say that in the late fall of 1834, I made the 

acquaintance of Mr. H. H. Houghton, who had come 

to Galena, a short time before, from Vermont. In 

fact, | had been a member of his Sunday-school class 

for a short time in the First Presbyterian Church. 

Meeting me on the street one day, he said: “Augustus, 

I have just purchased a half interest in the North- 

western Gagette and Galena Advertiser. If you will 

come into the office next Saturday afternoon, I will 

give you a copy of it.’ I came in from the farm two 

miles from town just in time to see him print a copy 

on his hand press. I took it home and in the evening 

read the news to my father, who was a born French- 

man and could read but very little Euglish. His paper 

was the Courier de Estas Unis, a French paper pub- 

lished in New York. He subscribed for the Gazette 

for his boys and it came regularly to the farm until I 

left at the age of twenty years. When I was a clerk 

in a mercantile house, I had the reading of it and a 

few years later, when I went into the mercantile busi- 

ness for myself, | became a subscriber and it came to 

my place of business. When I went to Europe in 

1859, and was gone nearly a year, it followed me. 

When I was in the army in the Civil War, it was my 

constant companion, so it was in my government serv- 

ice in Utah for two years, and when I was in Europe 

in consular and diplomatic service from 1868 to 1872. 

I have lived in Chicago over thirty-eight years and 

my dear old friend, the weekly Galena Gazette, has al- 

ways been in my home. When absent from home of 

late years, traveling, I have had it follow me. No 

wonder, then, that I am greatly attached to it, and re- 

gard it as one of the best weekly journals in the North- 

west.” 

We have copied from this letter at some length, for 

several reasons. In the first place, it is evident that 

the paper was, from the beginning, of such a character 

as the editor was willing to place in the hands of his 

Sunday-school scholar to be read by him in his home 

to his father. Second, the paper was such as the 

father was willing to subscribe and pay for as a means 

to inform and help in the education of his boys and 

the preparing of them for worthy American citizen- 

ship. It is difficult to estimate to what extent good 

newspapers have had a leading part in the education 

and Americanization of the youth in the families of 

those who have come to our country as emgirants from 

foreign lands. We remember that when we first start- 

ed a newspaper at Red Wing, Minn., we obtained 

many subscribers among men who could not read the 

language, through an appeal on behalf of their chil- 

dren who were to live in and to become citizens of 

this country. Third, the paper has remained a friend 

of the boy and the man, to please and influence his 

life, in different parts of the world for seventy-five 

years, and the influence that he has exerted and the 



Mationaf Printer: Zournaftat 2D 

work that he has done is in a measure to be credited 

to the paper. 

This incident is one of hundreds and of many thou- 

sands and ought to impress every newspaper man with 

the importance of his work and inspire to greater and 

nobler efforts. 

Over three hundred years ago George Herbert, an 

English poet and divine, wrote: “He who chastens one, 

chastens twenty.” In these later times, owing to the 

closer relationship of society and the wider intercourse 

and constant travel and changes of residence, it may 

well be said, that the newspaper that really informs, 

influences or inspires one thousand does, indirectly, the 

like service for hundreds of thousands. 

Rev. Frank W. Gunsaulus of Chicago, in a sermon 

delivered before the members of the National Editorial 

Association at the convention in that city in 1893, told 

most eloquently and feelingly of the influence that the 

editor, who published the weekly country paper in his 

county, pure in thought and life, earnest and truthful 

in every line that he printed, had upon him in the days 

of his boyhood on the farm. 

That editor today speaks through Dr. Gunsau- 

lus to hundreds of thousands in America, as_ well 

as to the boys of Armour Institute and the great 

congregations of the People’s Church of which 

he is the honored and beloved pastor, and he has been 

so speaking from the pulpit, and on the rostrum, in 

the school room and from the lecture platforms, and in 

the press that have quoted his words and carried them 

to millions for the past quarter of a century. 

What then should we say of the possible influence 

of the home paper at Galena, that for three-quarters of 

a century has been giving of the best obtainaable to 

the people of that city and the country adjacent, 

to the boys on the farms, as well as to the youth in 

the town, soldiers and generals in the armies as well 

as to the citizens working out industrial upbuilding, 

commerce, agriculture, all questions of education, local, 

state and national government, morals, social well- 

being, law and religion, not only in Galena and Jo Da- 

vies and adjoining counties, but wherever they have 

gone, in pursuits of peace, or on the battlefields. J. W. 

Scott, that prince among newspaper publishers, who 

founded the Chicago Herald, and H. H. Kohlsaat, who 

made it the Record-Herald, were both Galena boys. 

Daniel O’Sullivan, well known to Chicago newspaper men 

for the past twenty years, died November 24th, in the Alexian 

Brothers’ Hospital at Chicago. Mr. O'Sullivan was horn in 

Ireland, about 1835. His boyhood days were passed in north- 

ern New York. About 1864 he became an organizer of the 

Fenian Brotherhood, and while prominent in the Irish na- 

tionalist cause visited Ireland when the British government 

was hunting for him and others, but evaded arrest. On his 

return to America he established an evening paper in Little 

Rock, Ark. Having sold out this property he came to Chi- 

cago, and for a number of years worked on the editorial 

staffs of leading papers. He was for a while city editor of 

the Tribune, twenty years ago. 

Composing Room Equipment 

BY THOMAS W. SUDDARD 

T seems always to have been the tendency 

of printers to neglect the composing-room, 

devoting their energy and attention to other 

departments, stich as the press-room and 

bindery. Any printer or others familiar 

with the business, will agree that it is al- 

ways easy for the salesman to approach a 

printer with machinery for use in the press 

room, or even equipment for the bindery, for in these de- 

partments a definite charge is made and it is easy to check 

the chargeable hours and to know exactly how much lost 

time and non-chargeable time there is in any given space of 

time. The composing-room has always been considered a 

losing department, or if not a losing proposition, one where 

no profit could be looked for. A few years ago, any printer 

who claimed that he was making a profit in his composing- 

room would not be taken seriously. The present movement 

along the line of printing cost which is agitating the coun- 

try has been the means of showing a number of printers that 

the overhead expense in their composing-room was much 

higher than it should be and has led them to investigate the 

cause of it. It will be perfectly manifest to anyone that in 

the business where the slowest methods are used, there is 

little chance for profit, and furthermore, that the hour cost 

is bound to be higher than in a plant where time-saving equip- 

ment is in use and there is no time lost by reason of incon- 

venient arrangement. 

A comparison of the pay-roll in the average shop will at 

once convince anyone interested that the composing-room is 

worthy of the most minute investigation and careful consid- 

eration, for it will be found that in most instances that the 

composing-room pay-roll is larger than that of the press- 

room, with of course the exception of plants where press- 

work only is done. Most modern busines men will agrec 

that material is cheaper than labor and that money ex- 

pended on the pay-roll is gone forever, while investments 

in equipment are always productive of profit and either re- 

duce the payroll or else it remains the same, increasing the 

number of chargeable hours per dollar of pay-roll. 

In the consideration of the composing-room problem there 

are many elements which must be given careful and earnest 

attention. However, the one important fundamental is the 

arrangement of the room. As no two printing plants are 

are alike, the work being different in almost every composing- 

room, it is practically impossible to lay down set rules to 

adhere to in the arrangement of the composing room. In 

fact, it is scarcely possible to present an ideal arrangement 

for even the average plant, for while we might find it possi- 

ble to strike an average on the basis of men employed, voi- 

ume of business done, investment, etc., we cannot find any 

average when it comes to the consideration of the class of 

work being done, the manner in which it must be done, time 

required to do it, etc. There are probably no two plants 

that have the same conditions to meet. Therefore, what 

would be just the thing for one printer would be altogether 

wrong and the source of much lost time in the plant of an- 

other. Generally when the arrangement of the composing: 

room is taken up, the designer goes at the matter in the 

wrong way, although a perfectly natural one at first glance, 

the tendency being to take stock of the material at hand 

and then try to see how this can be fitted in to the best ad- 

vantage. When looking at the problem in this way, any de- 

signer might very naturally be hampered by the apparent im- 

possibility to achieve the right result with the equipment he 

has to work with, while if the arrangement would be taken 

up in the really one logical manner—namely to decide what is 



26 (Mationaf (brinter-Zournatist 

the proper arrangement, regardless of material and equip- 

ment, it might be found that a considerable amount of the 

cabinets, etc., already on hand would be used with the new 

arrangement; or where it was not convenient to make the 

immediate investment in the new equipment necessary, the 

old could be used in connection with whatever new was pur- 

chased and the new equipment necessary could be added, all 

according to some general plan of an ideal arrangement. The 

point the writer has in mind and wishes to bring out is that 

the arrangement should be considered first and entirely sepa- 

rate from the equipment and when the proper arrangement 

has been decided upon, there is ample time to take up the 

subject of equipment and to decide on suitable designs that 

will work out in general harmony with the arrangement, all 

towards the one end of reducing the lost time and increasing 

the output, at the same time reducing the overhead expenses. 

The writer would not attempt to lay down his ideas of 

an ideal equipment. As explained before, this is something 

that would only be imaginery, and in practice be bound to 

prove unsatisfactory. However, to give an idea as to what 

has proven ideal in specific cases, we will show floor plans and 

descriptions of large plants around the country which it has 

been the writer’s pleasure to design and equip. This article 

will follow in later issues of the NATIONAL PrINTER-JOURNAL 

IST. 

A Printing Trust Advocated 

The Business Man’s Magazine, of New York City, wants 

“A Printing Trust.” The basis of the argument is that a 

trust is an evolution of business, which, “by elimination of 

waste and friction, gives the maximum of result for the 

minimum of effort or cost,’ while monopoly is an unnatural 

and despotic prohibition of competition and “when a trust 

is becoming a monopoly, competition is the remedy.” “Selling 

organization” is defined as “the ability to create a demand 

for any particular line of goods, to take orders to distribute 

and to collect.” 

With these premises, the paper proceeds will the follow- 

ing statements and conclusions, that while they will probably 

not cause printers to enter into a trust at once, still contain 

truths and suggestions that are worthy of consideration: 

PRINTER GETS LESS THAN HIS HELP. 

At the “First” International Cost Congress, held in Chi- 

cago, October 18-20th, The American Printers’ Cost Com- 

mission tried its best to interest the printers with the cost 
system. 

While the intentions of this congress were undoubtedly 

the most commendable,—and it is quite possible that the 

cost commission succeeded in arousing the printers’ curios- 

ity as to the actual cost of their product,—the whole matter 

is of little importance, for the simple reason that the printer, 

under present conditions NEVER WILL GET HIS 
PRICE: 

There are over 30,000 printing plants in the Urited 

States, and the number is steadily increasing. At the same 

time, considering the amount of idle machinery, waste in 

labor and materials, it is safe to conclude that if properly 

organized one-third of this number would supply all the 

present demand for printed matter. The fact of new little 

plants springing up now and then proves the remarkable lack 

of organization, which makes competition in routine printing 

possible. Nothing is easier than to start a printing business. 

A few hundred dollars, enthusiasm, and anticipation of fu- 

ture orders and profits, will do it. Presses, type, fixtures, 

etc., are secured on easy payments on the installment plan 

from competing manufacturers who, in the case of failure. 

are amply protected by the amount of the cash payment, with 

interest-bearing notes, backed by a chattel mortgage on the 

outfit. 

After the plant is secured, the next task of the newly- 

born printer is to get orders. THE AMOUNT OF WORK 
HE CAN SECURE AT THE AVERAGE MARKET 

PRICE WOULD NOT PAY HIS RENT AND®PAY- 

ROLL, thus he has no thought of cost: “What is the use?” 
But he knows that other “successful” printers he has heard 

about—started under similar conditions. So, in order to 

keep his plant “busy” and lose as little as possible, he takes 

work at any price. 

Finally his personality, luck, pluck, good work and service 

secures him a line of customers AND HE TRAVELS 
NOW—A GOOD LOSER—IN A SLOW COMPANY 

OF AMERICAN MASTER-PRINTERS. He pays his 

rent, he pays his help, pays off the mortgage, sometimes his 

bills, works day and night—and he himself GETS LESS 

PAY THAN HIS HELP! 

Something is wrong, he begins to think, and, after con- 

siderable deliberation, he finds the reason. He can’t get 
enough work, and his competitor can underbid him. 

REASONS AND THE REMEDY. 

The time when the cost of printing depended mainly on 

the cost of labor is PAST. With modern equipment and mod- 

ern system and organization, both in the manufacturing and 

the selling departments, an organization can and will under- 

bid an individual, no matter how low his price may be. Take 

a letterhead, for instance. An individual at the lowest pos- 

sible cost of labor with the cheapest possible location and 

equipment, could not possibly produce it at a cost of less than 

$1.00 for a single thousand. An organization which makes a 

specialty of this particular class of work can do it at a cost 

of 60 cents for a single thousand. A better organization, 

where this class of work is only one of the departments, 

could produce it at a still lower cost. 

The rebates on the cost of paper in large quantities, the 

cost of handling it, as well as all other materials and sup- 

plies, the rebate on the cost of machinery on a cash basis 

efficiency of modern typesetting machinery and presses, 

cheaper rent, better facilities of distribution, service collec- 

tions and SELLING ORGANIZATION—all these leave 

NO POSSIBLE CHANCE FOR THE INDIVIDUAL— 

NO HOPE. 

Exact knowledge of cost is the foundation of every or- 

ganization, The printer who cannot find his cost of manu- 

facturing, would be BETTER OFF TO GET OUT OF 

BUSINESS AND WORK FOR SOMEBODY WHO CAN. 

In order to accomplish something worth while in the 

printing industry, a business man conducting it, must have, 

first of all, an exact knowledge of cost,—both of the manu- 

facturing and selling. 

He should increase first his sales) BUT NOT HIS 

PLANT, unless he has an idle capital HE WILL FIND 

that it pays to give the surplus work to other printers, and 

that the advantage of the selling organization alone enables. 

him no only to get a better margin of profit for himself, but 

that the printer who does his work will also get a better 

profit than he would by taking the work direct. 

After securing enough of a certain class of work he 

HAS THE CHOICE of installing for himseif the necessary 
miachinery to do it, or to CONTROL the manufacturing 

erganization of the other printer, to mutual advantage. 

Edward Chamberlain, of Iowa City, aged ten years, is 

probably the youngest editor in the State of Iowa. He 1s 

the head of the Grammar School Weekly, a four-page pub- 

lication gotten out in the interests of the students in the local 

grammar school. His brother, Harold Chamberlain, thirteen 

years old, is busines manager. The pages are 4x6 inches and 

the paper has forty-nine subscribers who pay five cents for 

two months. The two boys have issued several numbers. 
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Delays Are Dangerous 

A Sermon by the Editor of the Springfield, Ill. State 

Register, in the “Trade Early’ Special Edition, Decem- 

ber sth. Following an editorial on the Plan and Con- 

tents of the Magnificent 80-page isSue.) 

(The Newspaper Sermon—Delays are Dangerous.) 

“Whatever thy hand findeth to do, do it with thy might.”— 
BIBLE. J 

HE text for this Sunday talk may be 
applied to teach not only enthusiasm, 

but also promptness and industry. It 

can be used to remind our readers that 

they should do their Christmas shop- 
ping early, as well as to hunger and 

thirst after righteousness, and be 

promt and enthusiastic and industrious 

in their religious duties. 

Half-heartedness is the rankest and most destructive 

weed in the garden of work. It is the promoter of pro- 

crastination. It leads to delay in doing those things which 

should be done with all our might. .People who have the 

ability and the opportunity to do the right thing and in 

the right way, too frequently neglect, put off, delay doing 

what their hand finds to do, and what their heart and soul 

find to do, until they cannot, or can scarcely succeed in reach- 

ing the goal to which they aspire. 

Delays are dangerous. Don’t put off until tomorrow whai 

can be done today. These are old but true sayings. Many a bat- 

tle has been lost through delay. It was Napoleon on the field of 

Waterloo, who exclaimed: “Oh, that night or Blucher 

were here!” Waterloo was lost and Napoleon was sent a 

prisoner to Elba, because Blucher didn’t do with his 

might what it was his duty to do. 

If one wants to succeed in anything he undertakes 

he must be prompt, industrious, active and enthusiastic. 

lf the church member wants to see Christ’s religion serve 

its divine purpose he must go about his part quickiy 

and enthusiastically and with his might. If one desires 

to do good in this world, to do something for the uplitt 

of humanity, and to be successful, he should do it with 

his might. 

Felix, the gvernor of Caesarea, trembled when he hs- 

tened to the eloquence of Paul, reasoning of righteous- 

ness, temperance and judgment to come. He knew his 

duty—had it pointeed out to him by Paul; but instead o' 

acting promptly and accepting the truths of Christianity. 

instead of doing with his might that which his trembling 

soul felt it was his duty to do, he said to Paul: “Go thy 

way for this time; when I have a more convenient season 

I will call for thee.’ Felix procrastinated, and there is 

no record that the convenient time for him ever came. 

How many people today put aside their convictions 

of duty with the plea that they will perform their duty 
when a more convenient season comes? 

Will a convenient seasou ever come to those who fail 

to realize the importance of a duty and the obligation 

that rests upon them to do it with their might. 

“With their might,” means a great deal. These words 

carry with them the idea of speed, power, effectiveness ana 

success.. 
Those who do things with their might cannot fail. They 

do not delay, put off, or procrastinate in the work they 

have to do. Whatsoever their hands find to do—be it 

Christmas shopping, or Christmas giving, or helping to 

better the world and mankind in any way—they do it 

promptly and with a purpose to make themselves and other 

people happier by so doing. 

Until we can apply this great force 

with our might to do everytning rignt that we do, we cannot 
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expect to find that happiness that our Father has stored 

up in this life for us, nor confer upon others that happi- 

ness which it is in our power to give. And surely the 

giving of happiness is one of the greatest things in life, 

as it is the surest way to get happiness. 

Let all our readers think of these things at this season 

of buying and giving, think of them not only as they 

may be applied to religious duties, but also as they may 

affect themselves and others in the affairs of every-day 

life. We all know how much comfort we can give to 

others by not putting off until tomorrow what we can do 

today. 

Therefore, “whatever thy hand findeth to do, do it 

with thy might’—in religion, in business, in the church, 

in the world. Whatever that duty is, or whenever and 

wherever it comes to us, it behooves us that it be done 

with our might. 

THE EDITORIAL. 

Paved streets, splendid dwellings, magnificent churches 

whose spires pierce the clouds, big industries, belted wheels, 

up-to-date mercantile establishments, sky-scraping office 

buildings make a city great. But no one factor more cor- 

rectly reflects the magnitude of a city more accurately than 

the daily newspaper. 

When a vast newspaper like this big “S-H-O-P 

E-A-R-1L-Y” edition of the State Register today, or 

like the great 72-page “Springfield Beautiful” edition oi 

the State Register of October 3rd, is sent broadcast over 

the country, readers are not only interested by the paper’s 

magnitude, but are impressed that such a paper must come 

from a great city. 

Teas little pride, therefore, that the State 

Register sends out these great newspapers as the most 

effective “boost” the city can have. 

with no 

Today's big edition contains 80 pages, and is the largest 

newspaper ever published in this city, breaking the record 

made by the State Register October 3rd, when we issued 

the 72-page number. 

Today’s issue, while planned primarily to give special 

emphasis to the timely exhortation to “Shop Early,” con- 

tains not only innumerable early shopping suggestions, 

but is remarkable for the completeness of the news sec- 

tions and the regular edition embellishments. 

First of all we wish to remind the readers of the im- 

portance of the advertisements. The twenty-page direc- 

tory section should be a valuable guide to all shoppers. 

A comprehensive index of the contents is found on page 

one of the directory. 

The display of advertisements are unusually bright and 

interesting and are of great value to Chistmas shoppers 

in showing where to buy, what to buy and how to select 

Christmas gifts. An index to the display advertisements 

will be found on page two of the first section. 

A comprehensive NEWS index will also be found on 

page two of the first section. The news section will in- 

clude the telegraph news of the entire world “covered” by 

the Associated Press which employs the greatest staff of 

correspondents the world has ever known. From all parts 

of the state special news is received from special State 

Register correspondents. The local news is thoroughly 

and carefully “covered” by a competent and talented local 

staff of editors and reports. 

Then, too, there is a comic section with amusements 

for the children, a woman’s page, drawing lessons for the 

little ones and other features. 

Special features elsewhere in the paper deal with femi- 

nine fancies, Christmas shopping hints, suggestions for 

children and selected miscellany for young and old. 
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to embellish the usual telegraph 

cannot here detail 

stories 

Of “news features’ 

and local news there are so many we 

them. There are shop-early stories, congressional 

dealing with the opening of Congress tomorrow, Spring- 

field as a real toyland, England’s great budget battle, re- 

port of the secretary of agriculture in its entirety, sporting 

news of all sorts, Springfield as a shopping center fifty 

years ago compared with Springfeld as a shopping center 

today and great volumes of reading and pictorial matter 

dealing with a wide range of subjects to meet the innum- 

erable tastes of our thousands of readers. 

While reflecting the energy, enterprise and virile force 

necessary to produce such an edition, this big record 

smashing “Shop Early” number also reflects the tremen- 

dous importance of Springfield as a great city and ideal 

shopping center. It is a great, 80-page advertisement for 

Springfield, and a powerful remdiner as to the need of 

shopping early which will undoubtedly bring a big in- 

crease in business in this city among our advertisers. 

Items of Interest 
John Livingston, city editor of the Gazette, and a pioneer 

daily newspaper man of Kankakee, Ill., has left and joined 

the staff of the Chicago Tribune as a reporter. He served 

about ten years in Kankakee. 

The National Democrat is a newspaper at Des Moines, 

Ia. The paper is to support democracy in all phases and 

will be managed and controlled by a number of the most 

prominent Democrats in Iowa. William Porter, well known 

all over the United States as a forceful political writer, and 

W. A. Hutton, of Des Moines, are the editors. 

A newspaper is to be launched at Wausau, Wis. Ever 

since the Daily Herald was sold out to the interests controll- 

ing the Daily Record and with which the Daily Herald was 

consolidated, abortive attempts have been made to establish 

a paper which would pursue the course and adopt the policy 

of the Daily Herald. The first number of the paper ap- 

peared during the first week of December. It is the ultimate 

object of the company, which number too, to publish a daily 

paper. 

E. C. Dwyer, city editor of the Kenosha, Wis., Daily 

Journal, has resigned his position with that publication and 

has gone to Notre Dame University to enter the law school 

and prepare himself for practice of law. He is succeeded by 

Oscar J. Heard, Jr., who has been on the staff of the Free- 

port Bulletin for a considerable time. A newspaper training 

is helpful to a lawyer, and the study of law is alike helpful 

to a newspaper man and the newspaper man generally re- 

turns to the calling, 

John S. Kelly, alias Kennedy, alias F. A. Nelson, ar- 

rested in Chicago recently for collecting funds on the plea 

that they were to be used in building a home for newspaper 

men, was re-arrested Saturday as he left the Criminal Court 

building after seeking a change of venue. FE. C. Shankland, 

a civil engineer, accused him of operating a confidence game. 

He gave Kelly a check for $50, November 18th, to assist the 

“National Press Association,” which does not exist, in build- 

ing the home for newspaper men. 

Orra F. Havill, editor of Havill’s Every Morning, an in- 
dependent daily newspaper, published at Mount Carmel, Ill., 
spent his Thanksgiving in jail. But he is still editing. He is 
not downcast. With a defiant blue pencil he wrote the prin- 
cipal headline which appeared on the first page of his paper 
the other morning: “Havill in the Coop.” That’s the way 

he feels about it. Scorning to ask for his release on bond, he 

has chosen to serve his sixty-day sentence on a charge of 

criminal libel and he has transformed his cell into a sanctum. 

James Lamont, the first prohibitionist to be elected to the 

Illinois Legislature and father of the first local option bill, 

which provided for county option, died at Rockford, IIl., last 

week. He was born in Cincinnati in 1840. The family re- 

moved to Winnebago County at an early date. In 1880 he 

founded the Monitor, a publication devoted to the cause of 

temperance, and in 1886, in a four-cornered fight, he was se- 

lected representative, receiving the highest vote. Later he 

published the Lever, which was later sold to John G. Wooley, 

who took it to Chicago, Mr. Lamont continuing as editor un- 

til it was consolidated with the Voice. 

When the plans of John C. Eastman, owner of the Chi- 

cago Journal,—who is now establishing one of the prettiest 

country estates between Crown Point and Schererville, Ind.— 

are complete the acres recently purchased by the Chicago edi- 

tor and publisher will be the home of one of the best and 

most modern equipped dairy farms in the country. Already 

a mint of money has been spent on a mammoth barn, capable 

of housing some forty or fifty head of cattle, and the con- 

venience and equipment devised by the owner and his ad- 

visers throughout the entire building is a revelation of the 

modern methods of up-to-date dairying. 

Mr. Frank T. Hull, who has filled several important post- 

tions in New York and Boston printing establishments, is 

now superintendent of The University Press, Cambridge. Mr. 

Hull has an especially good reputation for ability to produce 

fine illustrated work and he will have an excellent oppor- 

tunity in this direction at The University Press. The Print. 

ing Art is one of the best known pubications produced by 

this establishment, and the book work for Boston, New York 

and Chicago publishing houses also includes a wide range 

of general illustration and color printing. The University 

Press is having an unusually busy season, considerable addi- 

tions having been made recently to the pressroom and to the - 

composing-room equipments. 

Service is one of the chief characteristics of the Dodge 
Manufacturing Company, power transmission engineers and 
manufacturers of the Dodge line of transmission machinery, 
Mishawaka, Ind. This is largely based upon the mainte- 
nance of large stores and warehouses in many of the prin- 
cipal cities of the country, in connection with expert engt- 
neering departments, which makes possible immediate deliv- 
eries and the solution of knotty transmission problems with- 
out delay. 

From time to time the Dodge people have enlarged and 
extended this service until it now takes in nine points: Bos- 
ton, New York, Brooklyn, Pittsburg, Philadelphia, Cincin- 
nati, Chicago, St. Louis, and London, England, Announce- 
ment has just been made of the addition of Minneapolis, 
Minn., and Atlanta, Ga., to the list. These two branches will 
serve the twofold purpose of local stores and distributing 
stations for the Northwest and the Southland. 

The Minneapolis store is located at 202-204 Third Street, 
South, and the warehouse at 312 to 320 First Street, North. 
The agency arrangement with the Minneapolis Steel & Ma- 
chinery Co., has been discontinued. Burke Richards, former 
resident salesman at Cleveland, O., has been promoted to 
manager of the Minneapolis branch. 

The Atlanta branch and warehouse is located at 54 Ma- 
rietta Street. S. L. Dickey, resident salesman at that place, 
has been appointed manager. No change has been made with 
any of the agency connections in the south. 
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ORE now than at any other 

period in the history of this 

land or of the world, ought 

all men to take into consid- 

eration, mutual obligations, 

relations and dependences. 

This, not alone, on account 

of the greater and denser 

population, but because of 

toeclosecr relationship 

through commerce and travel 

and through the modern 

means of intercommunica- 

tion by universal postal serv- 

ice, by telegraph, telephone 

and the newspaper and 

periodical press. The broad, 

logical-minded Paul, with a 

view that took in all the re- 

lations of men and, through 

a reasoning that has never 

been surpassed, traced these to conclusions, as to de- 

pendencies and obligations, that can never be contro- 

verted, wrote: “Wherefore putting away lying, speak 

every man the truth with his neighbor, for we are 

members one of another.’’ Never was the fact more 

apparent than now, that all human beings “are mem- 

bers one of another” and ‘an injury to one is the con- 

cern of all” and of each. We have called attention, 

elsewhere, in our article with regard to the seventy- 

fifth centennial of the Galena, Ill., Gazette, as to how 

widely this is true of the newspaper press. Since writ- 

ing that article, our attention has been called to an 

address printed in the American Press, by Carl Nelson, 

publisher of the Towner County Democrat, delivered 

before the Cando, N. D., High School, on the “Part- 
nership of the Newspaper and the Right Thinking Citi- 

zen.” It is a partnership that exists between the press 

and every reader thereof or contributor thereto. 

Mr. Nelson said: 

There is no individual in any community who has more 

partners in his business than the newspaper man. These 

partners may be active or silent, interested or indifferent, 

appreciative or cynical, but the partnership, with all its in- 

fluences for good or ill, is nevertheless binding. When you 

enter a newspaper office or post a letter to the circulation 

manager ordering a newspaper sent to your home you are 

at that moment forming a co-partnership that will be of 

far greater influence upon your life and the life of your 
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family than you can possibly imagine unless you had prev- 

iously given the matter serious thought. 

No true newspaper man will fail to give this matter 

of the influence of his paper conscientious considera- 

tion. There is a business, economical or commercial 

as well as an ethical side to this matter. No worthy, 

permanent success can come to a publication that either 

deceives or tends constantly to the demoralization of 

its readers. The bonds of human dependence, relation- 

ship and interest, of society and government, are too 

closely knit today, to be ignored, slighted or broken 

with impunity by anyone, much less by that wonderful, 

modern agency that seeks to serve all. 
* * * 

One of the increasing difficulties of this age, in pub- 

lishing and printing offices, as well as in all industries, 

employing vastly multiplying numbers, is the proper 

and equitable adjustment of the rights of the employer 

and the employed. This question recently came up in 

a discussion at a meeting of the Ben Franklin Club of 

Chicago. The trouble is, to properly ascertain the 

earnings of each among so many employes and to give 

such wages as will give proper recompense, secure con- 

tentment, zeal and continued service and do equal and 

exact justice to all without creating jealousies, arous- 

ing discontent, or an over-reaching greed on the one 

side, or causing demoralization on the other side. It is 

unfortunate that too many workers do not seem fully 

to appreciate liberal treatment and if paid wages above 

the ordinary, drift into the idea that they have an “easy 

mark” that can be worked, and not, infrequently, are 

inclined to squander the increased wages in dissipation 

to the unfitting themselves for the continuance of 

profitable productive work. This is not characteristic 

of those working for wages alone, but applies as well 

to others who make large profits or become suddenly 

prosperous. It seems difficult for many to understand 

that all honor and worthiness exist in what one really 

earns or produces and not in what one receives. It 

was suggested in this discussion, that profit-sharing, 

above the ordinary wage, was the only solution of the 

difficulty. But profit-sharing to be fair or really use- 

ful in stimulating to endeavor, must be based on the 

actual earnings of each and must be so understood, 

and be fully appreciated as a just share of intelligent, 

Besides, the improvident are to 

be dealt with for there are many who seem to have no 

productive endeavor. 

higher view of life than that of expending all that they 
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receive and the more they get, above meeting the de- 

mands of existence, proves the greater curse. Proper 

education and training will largely remedy the last- 

named difficulty but how to ascertain the production of 

each, so as to be just, is something that will still remain 

to be solved. However, we have great faith in profit- 

sharing, coupled with an intelligent, systematic record 

and understanding of all departments of the business, 

and kind, considerate treatment, with the spirit of true 

human interest and friendship. Profit-sharing is no 

longer an untried experiment. It has been made a 

SUCCESS: 

* * * 

It is best for business and for all productive indus- 

tries, as well as for individuals, that each should re- 

ceive, in full measure, what is earned by his knowledge, 

skill and labors. To receive more is a sort of theft and 

is demoralizing. This is no less true of public office 

than of private employment, and is just as applicable in 

principle to the President of the United States, Mem- 

bers of Congress and postmasters, as to manufacturers, 

printers, publishers and day laborers. Yet men often 

glory more in what they get above what they earn, 

than in their earnings. Stealings that should disgrace, 

condemn and bring to punishment are flaunted, with 

pride and vain glory, in the face of honest worth and 

of full value in service or production. 

There are, in business and manufacturing, questions 

of investment, risks, losses, overhead expenses, and 

salesmanship to be considered, but he who gets labor 

for less than a just payment for services rendered, in 

proportion to the net earnings of the business, is an 

unwise extortionist and justly counted a thief. Not 

alone, however, is the manufacturer or the merchant 

involved in the wrong. Those who demand goods at 

less than the just and fair cost of production are like- 

wise sharers in the guilt, though it may be through 

ignorance. The constant, selfish, inconsiderate demand 

for cheapness in prices is dishonest and the fruitful 

mother of wrong, oppression and dishonesty. It has 

been recently charged that starvation wages in large de- 

partment stores and factories, drive girls to prostitu- 

tion and white slavery. The customers of such estab- 

lishments are sharers in the wages of that prostitution 

and white slavery. He who seeks to win profit by un- 

derpaying or overworking girls, or women or others, 

is not only a thief but often, in effect, a loathsome pro- 

curer or panderer as well as an enslaver and murderer 

and the customer who buy his products, is a sharer in 

his crimes. 
* * * 

Let the press, instead of lauding those who have ob- 

tained or hold wealth or position through craft, oppres- 

sion, dishonesty and wrong, or who receive pay above 

what they return in service or production, be anathema, 

be exposed, condemned and spurned, and proper praise 

be accorded only to honest worth, however humble. 

Let the press. in this God_ blessed, fruitful land, 

sound a relentless battle against cheapness, shoddy, 

pretense, monopoly, trickery, theft, and all false-show, 

and head the battalions of honest, just producers and 

faithful servitors in private and public life, until honest 

worth, patriotism, justice, righteousness and goodness, 

come into their own. When that time arrives, there 

will be no disputes that cannot be settled by honest 

arbitration, no burdens or obligations of life or govern- 

ment that will not be gladly and easily met without 

coercive laws, imprisonments, punishments, or deceit- 

ful, burdensome, uneven or unjust taxation. 

* * * 

A copy of the “Tourist Edition” of the Cuba Post, 

that has reached this office, shows a wonderful success 

in newspaper making and tells an enchanting story, at- 

tractive with excellent halftones, portraits and illustra- 

tions, of the still more wonderful improvement and de- 

velopment of this Gem of the Antilles. The portraits 

of President Gomez and his cabinet as well as of other 

officials, show that Cuba’s executives and representa- 

tives rank, in those features that indicate intellect and 

refinement, character and statesman-like appearance, 

with those of the greatest and most-illustrious nations 

on earth. The illustrations make one to realize that 

Cuba is pre-eminent for attractive architecture, in its 

old cathedrals, churches and public buildings, palaces, 

hotels and best residences, as well as in the tropical 

beauty of its scenery. Cuba, for the securing and es- 

tablishing of whose liberties, this nation waged a phil- 

anthropic and unselfish war, must ever be of great in-. 

terest to all Americans. That this island country is 

showing itself worthy of the efforts unselfishly under- 

taken, the battles waged and the blood shed in her be- 

half, is cause for universal gratification. The press is 

the best indicator of the progress made. Now that the 

members of the National Editorial Association are to 

visit Cuba next February, a still deeper interest in all 

that pertains to her attractions, as well as to her up- 

building and wellbeing, will be felt. 

The Post gives great credit to General Wood for his 

services in freeing the Island from yellow fever, and 

to Governor Charles A. Magoon for giving Cuba 

roads, for which her most representative citizens had 

been striving and petitioning for two hundred years. 

The contrast between the old and the new roads, is 

made most strikingly apparent by halftone illustrations 

on the first page and is not without its important lesson 

to most of the States of the American Republic. We 

have led the world in railroad construction, but there 

has been a sad lack in the intelligent, permanent build- 

ing of the public highways over which all the products 

of the fields, the forests and the mines must be carried 

to the markets, to say nothing of the travel through 

the country for business and pleasures and merchandis- 

ing generally. The articles devoted to education are of 

especial interest as showing that agriculture and the in- 

dustries are not being ignored. Cuba and Havana, its 
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historic capital, are above all of peculiar interest be- 

cause “they are so different from others,’ from any- 

thing in our America. 
* * * 

A proposition has been made that all accounts of 

crimes, be confined to one page or one department of 

the newspaper, as are now sports and dramatic news. 

The idea is not without merit. There might be some 

difficulty, as crimes have no set dates, or hours to occur, 

but then, where accounts come in late, they could be 

marked, “Received too late for classification.” The 

idea of orderly classification of the contents of a news- 

paper into proper departments cannot well be carried 

too far. Every reader in these times, should be able, 

with the least trouble to himself, to find what appeals 

to him most, without being compelled to search through 
matter in which he is not concerned. 

pi Se 

“The Largest Primary Wheat Market in America,” 

under the head of the first page of the Harvey, N. D., 

Herald, seems like an old acquaintance. In February, 

1874, we issued a special number of the Red Wing, 

Minn., Advance, giving similar prominence to the claim 

for Red Wing as “The Largest Primary Wheat Market 

in the World.” We made no exceptions and the claim 

was never disputed. However, since then, the wheat 

producing center has moved west—dairying and the 

rotation of the crops, which we strongly advocated, 

have followed “wheating’”—and we have no reason to 

question the claim now made by the Herald for 

Harvey, with its over 2,000,000 bushels of grain 

marketed this last year, though we claimed over 3,000,- 

000 bushels for Red Wing in those earlier days, when 
there were fewer railroads and local markets reached 

out to larger areas of territory. The Herald is a well 

gotten up and tastefully arranged and printed paper, 

worthy the prosperous section that it covers and repre- 

sents, and rightly exploits in matters of its trade, 

products and advantages, as is the duty of every news- 

paper. The advertising patronage is liberal and its 

artistic composition and arrangement are worthy of 

highest commendation. Seven of the sixteen pages are 

in German, and German text is used for both the ad- 

vertisements and the reading matter. This indicates 

that the Herald has a large German constituency, a 

constituency that in our experience, proved desirable. 

They are substantial, constant and loyal when once 

won as patrons—are the Germans. 

ee ge ek 

With the motto, “Hustle for Hillsdale,” printed un- 

der the title heading of each section, the Hillsdale, 
Michigan, Standard Herald issued a most attractive 

edition on December 13th, of thirty-eight full, seven- 

column pages, and made good and lived up to its 

mottoes in spite of the hoodoo supposed to lurk in the 

unlucky date. We were fully prepared to read and 

believe all good that could be written with regard to 

the city. Part of our favorable impressions date back 

forty-three years and come from one of those early 

incidents in life that remain in memory though little 

in themselves. It was when we were first absent from 

home for any considerable time. We were attending 

the State University at Ann Arbor, and, on a bright 

October day, while walking down one of the lovely 

streets, a gentleman rushed up and grasped our hand 

in a joyous and friendly manner and when he found 

his mistake, said that he thought we were Prof. —— of 

Hillsdale. Some way, we have always had a kindlier 

feeling for that beautiful city ever since and we have 

often wondered who this man’s friend may have been 

and what has been his destiny in life. That greeting, 

though mistaken, was grateful to a lonesome young 

man among strangers. 
et Bs 

Michigan is noted for her beautiful cities, her model 

university and schools and her excellent newspapers, 

and, among the latter, the Standard Herald occupies 

a worthy place. This “Hustle for Hillsdale” issue is 

in six well-arranged sections, appropriately illustrated, 

filled with all good things as to the city, the times and 

the holiday occasion and with a wonderful wealth of 

well-gotten-up and well-set and arranged local adver- 

tisements. An index of contents is given in the cen- 

ter column of the first page of the sixth section, which 

was printed last and unexpectedly increased, through 

demands for more space, by two pages over what had 

been planned. The “Santa Claus Letters” from the 

children, that, years ago, were made a great success 

by Past-Presidents E. W. Stephens and Walter Wil- 

liams, in the Columbia, Mo., Herald, and by many 

other newspaper editors and publishers since then, 

appear prominently in every one of the six sections. 

These letters are ever new and dear. It would be a 

sad world if we had not the little children with their 

love, their sweetness, their purity, their little wants 

and their trusting faith, always with us, like the poor, 

though in the happytimeof man’s ennoblement and per- 

fection, we may be able to get along without the poor, 

but never without the children. The wise newspaper 

man never forgets the children nor youth in the con- 

duct and make-up of the paper. One of the little boys 

of nine years asks Santa for a book, “Black Beauty” 

and ‘Uncle Mickey’s Story” and a sword, which shows 

that a love for and kindness to domestic animals and a 

soldierly patriotism, are found in the teachings of 

the Hillsdale children. 

to give suggestions that will be of value to other news- 

paper makers and we find many of these in the table 

of contents which reveals that all the local interests, 

industries, financial institutions, mercantile establish- 

ments, benevolences, schools, churches, advantages, 

municipal plants, clubs, societies, the local postoffice, 

the library, the college and the Standard Herald—have 

been taken up and treated systematically, and the treat- 

ment of all these made more informing and instructive 

Of course, our thought here is 
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by contributions from the heads of all these institu- 

tions, organizations and activities. The members of 

the newspaper force are appropriately introduced by 

portraits and brief, modest sketches of their lives. 

From these we learned that the editor, D. W. Grandon, 

was for nearly twenty years owner and publisher of 

the Adrian Daily Telegram, was then interested in the 

publication of the Ann Arbor Daily News and last 

spring, purchased the two weekly papers in Hillsdale 

and established the Daily Standard Herald and that his 

son, George G. Grandon, is associated with him, as 

city and telegraph editor. We believe that the readers 

of newspapers are interested in its makers and that 

their personality should be known. The first sections 

of the paper are devoted to the manufacturing or in- 

dustrial interests which are ably set forth. The fol- 

lowing from the editor’s own story of how the paper’s 

contents have been secured and handled will prove a 

profitable study by all our newspaper readers: 

Turning from the industrial section to the second section 

which is devoted to the interests of Hillsdale as a gradually 

but steadily growing city, the public will be interested in the 

large number of new buildings and improvements which have 

been made. Passing day by day these various activities, one 

becomes accustomed to the improvements going on in a 

sense, and yet one never realizes until the list is assembled 

and printed in some newspaper, the large amount of public 

and private improvements. This section is devoted to the 

interests of real estate, banks, and the advantages of the city 

from a club and social standpoint. Passing to the third sec- 

tion we have Hillsdale as an educational center, with a write 

up of our excellent college and public school systems which 

makes a strong feature. In the fourth section we have pre- 

sented Hillsdale as a religious center. All the pastors in 

the city were invited to write a few lines on this topic, and 

all have responded but two, who were unable to do so. 

These features make a strong presentation of Hillsdale’s ad- 

vantages, first as an industrial center, second as a good resi 

dence and home town, third as an educational center, the 

heart of a large business and financial community, having 

splendid club and social facilities, with unusually deep re- 

ligious and moral sentiments pervading the entire commun- 

ity. The town as a whole is one of which our citizens have 

reason to be proud. With such a city, with such a spirit, 

with such a determination as is manifested on 

to go ahead, and make more improvements, make better im- 

provements, build up our interests, strengthen our schools, 

support our college, sustain our churches, and maintain agree- 

able and pleasant social relations, there is no room for the 

knocker and the kicker in the town. Of course there are 

always things done that ought to be done better and could be 

done better, but on the whole, the knocker has very little op- 

portunity to put in much time in Hillsdale. Everybody who 

amounts to anything of moment is too busy hustling to listen 

to the knocker. 

The Standard Herald feels that it has been especially for- 

tunate in securing the contributions which appear in this edi- 

tion. The good feeling and good fellowship expressed by 

the pastors of our churches is a situation that can be emu- 

lated by all classes to the advantage of everybody. The sen- 

timents expressed by the president of our college, and super- 

intendent of our pulbic schools, indicates a feeling in the 

community that will be satisfied with nothing less than the 

continued advancement of our educational interests. The 

facts presented by the president of each of our three loca! 

every side, - 

financial institutions shows a remarkable growth and develop- 

ment of Hillsdale during the past generation and indicates 

that conditions are favorable for a continued development. 

The strong letters from a number of club and social lead- 

ers clearly shows the splendid character of Hillsdale society, 

which provides conditions exceptionally attractive to all those 

who desire to have and hold the best of social relations. The 

special papers contributed by the real estate and industrial 

interests are full of promise for the future and indicate that 

the growth of the city has been steady and substantial, and 

anyone can invest in local property with the full assurance 

that his money is safe, and if the town continues to grow, his 

property will continue to increase in value. The Standard 

Herald could have secured scores of letters of similar char- 

acter without question, but only invited those who were the 

responsible heads of the various interests, for the reason 

that our space would not permit the publishing of the splen- 

did things that could be written or printed in behalf of Hills- 

dale, by many of our citizens who are always ready and will- 

ing to work for the growth and advancement of the home 

town. 

Publishers will do well to read and then mark this 

editorial for future reference, when they enter upon 

the getting up of a special number for the benefit of 

their respective cities. Every issue of the NATIONAL 

PRINTER-JOURNALIsT should be preserved and, at the 

end of the year, be bound in a permanent volume. 

The issues of each year contain hundreds of sugges- 

tions from both printers and publishers that will prove 

worth hundreds of thousands of dollars in the future, 

if only kept where they can be found when needed. 

ee oe 

No. 1, Volume I, of the Manasas, Va., Democrat, 

is a new visitor at our desk. It is well printed and 

has one noticeable feature, worthy of adoption by 

weekly home newspapers: the news of the State is 

given in brief paragraphs by each day of the week. 

The editors, Garrison and Slingerland, in a signed 

‘“Salutatory” set forth some excellent newspaper ideals 

and principles as follows: 

We shall publish a modern newspaper, chronicling the 

events of each week truthfully, fairly, impartially and pre- 

sentably. Idle gossip and imaginary rumors tattled about 

and accredited to that mervelously mysterious origin “they 

say,” will be rigorously eliminated from these columns. Live 

local news of town and county, important state happenings 

and leading world events will comprise the news section of 

the Democrat. Feature, human interest and serial stories, 

livened by dashes of wit and leavened by authoritative articles 

and departments, will be presented in attractive form. 

There is no influence powerful enough to control, sub- 

sidize or suppress the utterances of this newspaper or to 

sway it in the slightest from its standard of right. The 

belief of the editors shall be expressed without fear or 

favor.” 

The paper is set in ten point type, has a clean first 

page, free from ads, showing that the paper is printed 

for the subscriber, and the advertising composition is 

excellent and properly placed at the right of the read- 

ing matter, largely in double-column spaces. One full 

page ad shows exceptionally strong and artistic compo- 

sition. The type faces are few, appropriate and up-to- 

date. 
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The Neponset, Ill., Messenger, came out on Decem- 

ber toth, with a timely Christmas number in a gor- 

geously attractive cover in colors, that seems to have 

been as drawing in the way of securing advertising, as 

pleasing in design and brightness for the little folks. 

These Christmas covers, gotten out on the co-operative 

plan by plate and ready-print establishments, have their 

uses in spreading abroad the joys of the Christmas- 

tide and helping to fill the newspaper man’s stockings, 

or his purse, which is much the same. 
ee, Se 

Findlay is one of the prosperous, attractive cities of 

Ohio, a State famed for its ably-conducted and pros- 
perous newspapers, still, Findlay is a city of less than 

thirty thousand people, and it is certain that no news- 

paper in a city of its size or much larger, has ever 

equalled the advertising record made by the Findlay 

Morning Republican, in its issue of December oth, 

when it printed a full ten-page advertisement of a sin- 

gle firm. It looks as though the merchants in our 

smaller cities are waking up to the fact that the way 

to keep the people from going to trade, or sending or- 

ders for goods to the mail order stores of the Metro- 

politan cities, is to advertise their own goods and bar- 

gains in their home papers and with a liberality and in- 

telligence exceeding that used by the Metropolitan es- 

tablishments. It is a wise awakening and the conclu- 

sion implied in this more extensive advertising, that 

the local stores recognize that they have been at fault, 

will work practical benefit to both the newspapers and 

to the merchants. This mammoth advertisement is a 

compliment to the paper, showing the firm’s confidence 

in its influence and circulation. The firm also exhibits 

a confidence in their own stock, resources and business 

methods and in an ability to meet all demands of cus- 

tomers. Confidence shown by liberal advertising be- 

gets like confidence in the minds of the people who 

are sought as subscribers, and appeals to and awakens 

their local pride and secures their goodwill. The Re- 

publican well and wisely states, editorially, in speaking 

of this great advertisement that it shows that the firm 

“has faith in printer’s ink, the influence and circulation 

of the paper, and also in themselves.” 
In analyzing this huge expenditure, it must not be for- 

gotten that it is a greater business proposition in Findlay 

than it would be for a merchant in New York or Chicago, 

who has practically the entire country before him from which 

to draw trade. The record will probably stand in Findlay 

for a long time before it is broken, and the very immensity 

of the advertising will redound to the interest of the firm 

making it for sometime to come, and to the business inter- 

ests of all Findlay. 

There is no greater evidence of the confidence in its 

business policy of any given concern, than the way in which 

it meets the endeavors of a first-class newspaper to secure 

its patronage. Any advertiser, by keeping everlastingly at 

it, can bring proportionate success to himself, just the same 

as the big concerns who have great stores and spend large 

sums of money. 

To buy advertising space in a newspaper solely upon tie 

price per inch and without reference to the circulation of 

that newspaper in the community of buyers and its influence 
with the buying public, is to give the dollar of expense a 
most undue advantage over the eagle of prestige and to 
allow a sense of fear to overshadow and obscure the prac- 
tical business man’s sense of good judgment.” 

No man can expect to do business up to his full ability 

who neglects to keep the public advised of his ability to 

serve it, and no man can keep the public well advised who 

does not keep constantly before the public eye the facts of 

his up-to-dateness and his alertness in trade. 

Having a good thing to sell, a good place to sell it, an 

honorable business policy, and a reasonable ability to handle 

business when it comes no man who advertises his line of 
business in the Morning Republican and reaches its thousands 

of paid subscribers, will ever fail to reap the most satisfac- 

tory results in a business way, from his investments w'th 

the paper. 

Advertising is the keynote to success and it has never 

proved truer than now. 

Let other publishers of home newspapers, whose 

papers reach the very people whom the merchants want 

as customers, instead of being scattered all over the 

Nation, take courage and urge these facts and con- 

clusions, so strongly and clearly stated by the Republi- 

can on their own home merchants, and the result will 

be such as is ever to be expected by the presenting 

of practical truth backed by convincing example. The 

newspaper man must not forget nor neglect the oppor- 

tunity to advertise and urge the value of his own wares, 

his effective publicity and advertising space, by exam- 

ple as well as by precept. 
, eke 

On December 5th, the J/linois State Register, of 

Springfield, a paper that is always doing things, timely 

and thoroughly, issued a “Shop Early” number that 

it will be profitable for other newspaper publishers to 

remember about and pattern after. One feature was 

a classified directory, in magazine form—size of 

Ladies’ Home Journal—of the business and profes- 

sions of the great trade city, of Central Illinois. This 

directory contained eighteen pages, four columns to 

each page of neat card ads one and one-half inches 

deep, each and all arranged and classified under appro- 

priate headings, from “Abstracts” to “Wall Paper and 

Paints.’ Seventy-two different lines of business were 

included in these ads and the different lines fully in- 

dexed on the first page. Room was provided for six 

hundred and forty-eight different ads, but some of 

the spaces were taken up for classification of lines of 

business that did not fill a column, and the lower part 

of the 19th page was devoted to an article entitled, 

“Springfield is a Great Shopping Center,’ “Hub of 

Vast Wheel with Steam and Electric Roads forming 

the Spokes. Easily accessible from all directions; and 

much out-of-town trade is thus brought to the Capital 

City.” With the above as heading and sub-heading, the 

article contained the following suggestive running 

heads: ‘‘ Great Central City,” “Merchants Seek to 

Please,” “Great Volume of Trade,” “All get a Share,”’ 

“Trade Excursions,” “A Wholesale Center,’ “People 

Like to Come.” What is said as follows, under “Trade 
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Excursions” will be valuable to newspaper publishers, 

who wish to help plan for the benefit of their own 

town—“Trade Excursions” : 

“Springfield’s out-of-town trade is rapidly becoming 

metropolitan in size and activity. ‘Trade excursions are 

no longer unusual and shoppers who come to the city and 

buy goods are offered the same inducements, in the way 

of railroad fare, entertainment, prompt attention, etc., that 

is accorded the transient trade in larger cities. In fact, 

Springfield does a greater out-of-town business than any 

city near its size in the state.” 

This Directory contained five hundred and ninety 

advertisements of different firms or companies. All 

these were, of course, in addition to the regular adver- 

tisements which were numerous, large, bright, inter- 

esting and well handled. These were fully indexed on 

the second page of the first section of this eighty-page 

issue, and numbered eighty-seven, running from an 

eighth page to full page. It is evident that the canvas- 

sing for the small ads, in the directory magazine sec- 

tion did not interfere with or lessen but the rather in- 

creased the general advertising. 

fied index of advertisements is something that we have 

The first column of the sec- 

This giving a classi- 

frequently recommended. 

ond page of the first section is given up to a com- 

plete index of the reading matter in the paper by sec- 

tions, each page of each section of the paper being 

separately numbered. The index of contents is im- 

mediately followed by the classified index of advertise- 

ments. So much have we become interested in this 

“Shop Early” edition and so impressed with its im- 

portance, that we are printing, elsewhere, therefrom, 

a sermon by the editor on “Delays are Dangerous,” 

and an editorial setting forth the plan of the paper 

with its features. 

K * * 

The News of Dayton, Ohio, in its issue of Decem- 

ber Ist, gave views of some of the noted factories of 

that prosperous city, including the National Cash 

Register, the Remington, and the Rice Electric Display 

Company, with a description and illustrations of the 

electric display of the latter Company at Herald 

Square, New York City. The News says: 

This display will be the largest and most artistic in the 

world, on a great steel structure 72 feet high and a third 

of a city block long. A Roman chariot race will be repro- 

duced, with viewing stands on which will be large crowds 

cheering the first charioteer to victory. Ahead of the first 

chariot will be five Roman cavalrymen. 

With the greatly improved electric devices the repre- 

sentation at night will be of horses galloping madly. The 

wheels of the chariot will appear to revolve rapidly, and 

the crimson robe of the first charioteer, as well 

Roman skirt, will flutter in the wind. 

zis Inis 

While the chariots and fire horses are plunging on, a 

device manipulates the light illuminating the roadbed, which 

is painted to represent great stretches of track behind and 

ahead of the racers. The lights appear to move in an oppo- 

site direction from the team, and it will look as if the 

great race were actually taking place around the amphi- 

theatre. Every little detail will be perfect, even to the 

illusion of the dust rolling up behind the wheels, 

Some idea of the size of the sign can be had from the 

fact that the main chariot and the horses will be forty-five 

feet long and twenty feet high. The posts at the top of 

which will be represented in electricity a flaming torch, wiil 

be thirty feet high. 

This display is all to be in blazing electric lights, il- 

luminating all that region of the “Great White Way” 

of the metropolis. The first great command was, “Let 

there be light” and light is the great reformer. igs 

drives away darkness, ignorance and crime, wakens 

to life, hope, virtue, righteousness and accomplishment. 

Our remark is only as to the wonderful development 

of industries in our smaller and medium sized Ameri- 

can cities and of how the American press has helped: 

in the development and in the exploiting and upbuild- 

ing of these industries. Our desk, at this season of the 

year, through the newspapers from every section of 

the Nation, becomes a wonder world, and there is a 

gratifying brightness through all. There is certainly 

coming to be a new earth of light, beauty and fruition. 

At the beginning of this glad New Year, with all that 

now exists for the production of the means to meet all 

human wants and to afford highest and most intelli- 

gent enjoyment, it would seem that there ought to be 

an equal and alike moral and spiritual uplift, an estab- 

lishing of righteousness, justice and judgment—the 

making all our cities in their healthfulness, brightness, 

cleanliness and purity, beauty of parks, streets, boule- 

vards, homes and temples of learning, of industry and 

of commerce, all devoted to righteousness, and like a 

bride in her sacred purity and. enchanting beauty, 

adorned for her husband; like unto the new Jerusa- 

lem seen in the apocryphal vision of St. John, the Di- 

vine, lighted by the glory of the Creator. It is certain 

that the way to secure the abode of all goodness and 

the wiping away of tears, abolishing of pain, sorrows 

and death is by making this earth, and all the places 

and cities thereof, right and righteous. Let men grasp 

all the knowledge and wisdom within their reach and 

with integrity and the love of man, work and build 

for the good of all and a very substantial kind of 

heaven will come, for time and eternity, with no need 

of human worry for the Heaven above, for all these 

have been provided from the beginning by eternal laws 

whose fountains are hidden in the-very nature of things 

and whose full outflowing, gladden and give life, secur- 

ity and eternal youth, and growth to all existence. Co- 

existent with the Eternal, the laws of well-being, of 

truth, justice and righteousness, when given proper 

obedience and direction reign beneficently over matter 

and mind alike, for good and not for evil. 
Eh te 

It was Emerson who said, in substance, that the 

world will beat paths to the door of the man, though 

he live in a wilderness, who does something better than 

any one else in the world. This may not be entirely 

true in this day of so great accomplishment and 
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such multiplied interests, when advertising has become 

a necessity to the securing of any attention, yet the 

general principle involved is correct and it is truer of 

printing and newspaper-making than of anything else. 

These callings, in their regular exercise, have a public- 

ity in themselves. A newspaper goes out to be seen 

and read outside of its own vicinage and, if the matter 

therein has peculiar merit, the paper will be known, 

read and quoted. 

be published in a large city to possess a commanding 

influence. The Springfield, Mass. Republican and the 

Louisville Courier Journal, and the Portland, Ore- 

gonian are published in small cities yet have had a 

reading and influence for years far beyond most news- 

papers published in metropolitan cities. The same was 
true for years, if not still, of the Detroit Free Press, 

the Burlington Hawkeye and Council Bluffs Nonpareil, 

and many others might be mentioned. There is a com- 

mon bond of sentiment and dependence that makes the 

whole world kin, if the incidents that concern all are 

only sympathetically, convincingly and _ pleasingly 

treated. There are few daily newspapers now as 

widely quoted as the Topeka Daily Capital. A well- 

known clipping bureau recently gathered in one day 

one hundred and twelve clippings in which the Capital 

was quoted editorially or mention made of editorial 

It is not necessary that a newspaper 

or news matter that had appeared in Mr. Capper’s: 

Daily. These clippings were from the leading news- 

papers of New York, Chicago, Philadelphia and other 

large cities. Taking into consideration the fact that 

the Capital is published in a city of less than 50,000 

people this would seem all the more remarkable. 

This shows that ability, clearness, sympathy and un- 

derstanding in handling public questions or the news, 

will compel attention regardless of the size of the city 

in which a paper is published. News properly handled 

with clearness, brevity and a genuine truthfulness, 

gathered by sympathetic, correct observation, aided by 

a fancy or imagination, that helps to the true com- 

prehension as well as in its telling, interpretation or 

the enforcement of the facts, may be transformed into 

literature that will command worldwide attention. It 

is a false idea that there is anything stilted or dull in 

good newspaper writing or that imagination and sen- 

timent, or the poetical feeling, should be lacking in 

giving a correct record of the occurrences of life. 

Naked statements, unrelated and unsympathetic, often 

give false impressions, instead of revealing the truth. 

That the narrow, untrained, unsympathetic mind can 

grasp the truth or possibilities of a news event or story, 

is a fallacy. One may not necessarily be educated in 

the schools, but he must be trained as to human life— 

in experiences, feelings, sentiments, must have a heart 

easily and intelligently responsive to human joys, sor- 

rows, passions, conditions and surroundings. Gold- 

smith’s Vicar of Wakefield is made up largely of 

well-written news stories, as are also the writings of 

Charles Dickens and they are read with delight by the 

whole reading world because the truth is revealed 

therein, in a way to interest, convince and move the 

sympathies. Boiled down, the stories in these works 

are narrated in a manner that would serve as ideal 

models for newspaper reporting. 

In editorial writing, clearness of thought and expres- 

sion must be combined with all that makes a good news 

reporter, backed by broad information and trained rea- 

soning faculties. There must be a logical mind aided 

by a clear conception and a love of the truth. Spoken 

eloquence or oratory, on account of the universal dis- 

semination of printed matter, is not as much relied 

upon now as in the past, but there is abundance of 

room and occasion for the broader eloquence in the 

editorial columns of the newspaper. Eloquence is 

truth made persuasive, vitalized, humanized, by gen- 

uine, strong emotion, by writing out of the abundance 

of the heart, but, always the truth, with a fearless 

spirit made so by deep conviction, and, in this sense, 

there is plenty of reason for newspaper eloquence that 

will command attention and win the valuable compli- 

ment of wide republication. 

Interesting Briefs 

The oldest editor in Iowa, Hon. A. B. F. Hildreth, died 

at his home at Charles City, November 30th, at the age of 94. 

The Mirror-Gazettle, published at Kilbourn, Wis., for the 

last seven years by E. J. Wheeler, has been sold to R. J. 

Juona of Tomahawk, who takes charge at once. 

Ray B. Duboc, of the editorial staff, and Walter W. White, 

manager of the circulation department of the Oskaloosa 

Iowa, Daily Herald, have bought the New Sharon Star from 

H. J. Vail, who has been its proprietor since 1873. Mr. Du- 

boc goes to New Sharon December 30th to take charge of 

the business. The new firm assume both the building and the 

plant. 

Charles L. Stevens, of Joliet, Ill.,. has left for Butte, 

Mont., to join the editorial force of the Standard, published 

at Butte and Anaconda. He is a veteran in the work in 

Joliet. From a position as reporter, his abilities won for him 

successively, the position of city editor and managing editor 

of the News. He took an active interest in municipal affairs, 

both politically and from the standpoint of a citizen. 

The Milwaukee Press club nominations for I9QIO are as 

follows: President, George F. Nuesse; Vice-presidents, Wal- 

ter L. Haight and A. O. Royse; Secretary, Leonard E. Mey- 

er; Treasurer, Leo F. Nohl and Frank Markle; Board oi 

Govenors, to succeed William R. Hooker, O. E. Remey; to 

succeed Julius Bleyer, Julius Bleyer. The election will take 

place on the first Wednesday in January. 

The Milwaukee Daily Newspaper Publishers’ Association, 

an organization composed of publishers of Milwaukee dailies, 

held its annual meeting there last week and elected the fol- 

lowing officers: President, Michale Kruszka; Vice-presi- 

dent, William H. Park; Secretary-treasurer, J. W. Campsie. 

The committees on legislation, on labor and on adjustments 

were appointed, composed of two publishers each; also an 

executive committee was named, consisting of three pub- 

lishers. 
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Address all communications to E. S. HANSON, 925 Linden Avye., Wilmette, Ill. 

FRIEND of mine recent- 
ly went into the amuse- 
ment business, and the 
first thing he wanted, of 
course, was about 5,000 
high grade circulars. He 
asked me where he should 
get these, and I directed 
him to a_ printer who 
makes a specialty of this 
class of work. And really 
that is the only kind of a 
printer who ought to be 
trusted with anything so 
important as an entertain- 
ment folder, on which the 
success of an entertainer 
very largely depends. The 
price asked by this special- 
ist, however, was some- 
what larger. than my 
friend thought he ought to 
pay; and after casting 

about for some time he sent the order to a printer in 

some town in Indiana. 
This mail order man was long on promises, and his 

letters read like the prospectus of a mining com- 

pany. He was remarkably short on fulfillment, how- 

ever, resembling many of the mining companies in this 

respect as well. When the job was delivered the com- 

position was a very indifferent piece of work and 

the press-work was still worse, no smut sheets having 

been used. And worst of all, my friend’s name was 

wrongly spelled, an error which no one can forgive or 

forget. 
He expostulated with the printer, finally compro- 

mising by inducing the printer to run him off a few 

extra folders corrected and smut-sheeted, but even at 

that not having the true appearance of a high class 

folder. 
This all happened because he was not willing to pay 

a good printer a good price. He has had his lesson, 
however, and it was probably worth to him all it cost, 
for hereafter he will go where he can buy the real 
goods and will pay the price without question. 

> > 

I presume all the readers of this department have 
seen the announcement in the December number re- 
garding the prize competition for a department head 
to appear at the head of these pages. As this contest 
closes February Ist, it will be necessary for all those 
who intend to enter it to be getting in their specimens. 
In order that no one who has mislaid the December 
number may be barred from entering the competition, 
I will repeat here some of the main provisions in re- 
gard to this contest: 

The copy will be the same as to be found at the head 
of this department as it now runs, with the exception of 
course, of the monogram. ‘The contestant need not confine 
himself, however, to the matter found there unless he so 
desires. That is, he may use his own discretion in adding 
other matter if he feels that it would be to the advantage 
of the department to do so. For instance, someone may 
think of a catchy phrase which will accurately describe tle 
work which this department is attempting to do. If so, he 1s 
at liberty to include it in any manner which he sees fit.* 

Practically the only restriction that we care to place on 
him is that he must use such type, rule and ornaments as 
are the ordinary product of the type foundries, not using 
any specially engraved designs. Under the circumstances ii 
is not necessary to state that the specimen must be sub- 
mitted in black and white only. The contestant need not 
limit himself to the exact depth of heading now used, but 
it is not our purpose to get into headings which take up 
too much space. 

All specimens on this ‘contest must be in by February 
first and announcement of awards will be made in the March 
issue. 

The principal consideration which will be given for the 
successful specimen is that it will be used for several 
months at least as the heading of this department, and pos- 
sibly the successful contestant may be asked to modify it for 
use at the head of other departments in this publication. In 
connection with the heading the typographer will be allowed 
to use his own imprint, which must be a personal imprint of 
the one who sets up the head, and not the imprint of the 
firm with which he is connected. The compositor should set 
up this imprint with his specimen, sending one proof con- 
taining the imprint for identification and one proof without 
the imprint for submission to the judges. The proof con- 
taining the imprint can be enclosed in a sealed envelope and 
sent with the plain proof. The imprint should preferably 
give merely the name and address of the compositor followed 
by the word “typographer.” 

In addition to this recognition of ability which this im- 
print will give to the successful contestant, he will also be 
given as a premium a 24-inch Lincoln type measure. This 
is an extremely handy article for any printer, being in the 
form of a steel tape which rolls up in a small German silver 
case, the same as an ordinary pocket tape measure. It not 
only has an inch scale, but it graduated for all sizes of type 
from agate to pica. 

While of course only one heading can be used, at least for 
the present, the contestant whose work is ranked second will 
receive a prize of a 10-inch Rouse job stick. This is a 
nickel-plated stick, 2% inches deep, and just the kind of a 
tool that every printer is anxious to possess for himself. 
Its instantaneous and accurate adjustment to picas and non- 
pareils makes it a valuable addition to any man’s equipment. 

<, —— 

This month has brought me a number of blotters, 
several of which I am reproducing herewith. A blot- 
ter seems not to lose its interest as an advertising me- 
dium. It is like the stage curtain, which is constantly 
before a lot of people and scarcely cannot help drawing 
some attention. Red and black seems to be a favorite 
combination for blotters, with a considerable use of 
green. Softer tones and more delicate blending of 
color are scarcely appropriate for this class of work. 
A blotter is used when one is busy and it is therefore 
necessary to have something catchy and with strong 
display and contrast in order to gain the attention. 
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Some Good Blotters 

Winona pPrinter 

Ic is an old thought, but it continues to be a 
good one, that printing houses are far shért 

of men who haye worked all slong the line 

of their trade. This does not apply to the 
older workmen, who have come up out of 
the ranks of all-round employes, but it does 
spply to the younger element amon printers. 

Employers charge it to the fact that onder 
the high pressure methods which prevail in 

their plants there is no longer time 10 take up 

an apprentice and train him until he has an 

insight into about every kind of work that is 

to be done in the shop. If s boy is needed 

to feed a jobber he is teained to be « 

feeder, and there he stays. If by any 
chance he should get up to the position 

of pressman, he knows little @ af what 
he should know about imposi tion, and 

hack of that composition, and tow often he 

has little regard for what he does know about 

either. This subject has been pored over by 

all classes of employers until it has resolved 

itself inta a general demand for trade schools, 

and these are steadily increasing in num- 

ber. The schools which are now demand- 
ed by the industrial aétivities are along 
the lines which have from the beginning 
been followed by the School of Printing at 

Winona Technical Institute, which can take 

the youth throagh the long route of printing, 

from learning the boxes of the type case, on 
throagh the technicalities of composing and 
press room,‘and turn him over ts an employer 
as a young man who can take hold anywhere 

in a shop and round himself out into a work- 

man worthy of his hire. 

# 
“4 man only begins to be aman when he 

ceases to whine and revile, and commences to 
search for the justice which regulates his life. 

And as he adapts his mind to that regulating 

fadtor, he ceases to accuse others as the cause 

of his condition, and builds himself up.” 

ari Winona Printer 

Che Emplorment of Slack Cime 

SLACK time in business Umphasizes 

the disadvantage of insufficient 

knowledge, just as the rain direéts 

attention to holes in the roof. th is 

always the deficient and not the pro- 

{| ficient workman who is “laid off” 
doring « dull season. The slightly deficient 
ate plentiful; they may be had at any time, 

But the man who knows how to do things is 
in » class by himself, an exclusive class too, 

hecause it is comparatively small. Every mem- 

ber of the class represents a safe investment 
“for the employer. Even if there is no work 

for him, the employer will secure and hold 

every gaod employe that he ean. A wise 
man never discounts the future of his 

business. Clouds are always on the 

move, and he knows that the sun will 

soan appear and that its light will reveal 

a woelul lack of first-class men. Tt is the 
wide-awake advertiser who does not stop 

an account of a cloud, The qiet affords him 
an opportunity to plan more extensive and 
more elaborate work. Daring the quiet season 

the merchant Goes on with his new building, 

elegant equipment, and lavs in an extensive 

stock of goods, all of which calls for more 

and better printing, work that shall do credit 
to a cultivated taste and an enlarged CORCED> 

tion. The day of “good enough” printing has 

passed, The specimen hook, the high-class 

magazine and innumerable samples of work 
which the customer may study ducing the quiet 
season gives him a fair idea of what good 
printing looks like, so that when business 

opens up the purchaser of printing not only 

demands good work, but is af, airly good judge 

of the Kind of work wanted. He not only 

appreciates style and harmony, but is able in 

‘not a few instances 10 point out many of the 

defeéts in work that is not up to the standard, 

But how about craftsmen as a whole; are 

An Attractive Double Page from the Winona Printer 
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Moving Bay At The North Pole 
: By Luella Gateson 

Canlasion reigns in Polarland, 
Where Santa Claus lwids sway; 

A hundred thousand million tays. 
Are boxed to. send away, 

And Mrs. Claus and Santa too 
Are worred hatf to ceath 

And have no time to eat ar sleep, 
And starce tocraw thar breath, 

While all the chilaren cry and sepuell 
Ana fll the alr with woe, 

Foe mortal men have reached the Pole, 
And Santa has te go: 

‘The factory is miles arounel, 
Ana made of hardened snow, 

And all of Sania’s helpers there 
Are Titth: Esquimaux, 

Who paste and cut and saw 
To make a hobby hese, a sled, 

A book, a genie, a Tedetybear, 
A litte dally’s bed, 

They see to work So skillfully 
Throvghout the Arctic nights 

Because the place is all equipped 
With patent “Northern Lights.” 

Now strange as ft mney seem to you, 
x ral es shy, 

haul so. is Mrs. Santa Claus-— = 
I'm sure | can't tell ie ; A POCKET GUIDE TO BUYERS 

So, though they love the children well 
And like tix see ihem play, ; 

When arawn-ups come too near to them y 
The Clauses miave away. " 

And as there is no spot on earth 
Where men can never ac, 

The planet Mars will be the future home 
Of “Claus & Co.” ne 

But though he soon will live on Macs, 
Up in the sky so blue, 

To chilaren whom he loves on earth : = aA 
Old Santa will be trae; ZA 

And when next Christmas comes around i Copy Catalogue Cover by alle Warren Lewis, Ogden, Utah 
He surely will eppear, 

Though in an airship he will ride, 
Instead of sledge and deer. 

He'll leave his presents and be gone 
Before the peep of fight, 

To bring geod cheer to Uitte ones, 
And make their Chitstmes bright. 

— Nee York Herald 

————————= lO 
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From the Holiday Announcement of the American Type Founders Co. A Good Envelope Corner 
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especially is this so if the old style of blotting paper 
is used, which is likely to be used on both sides and 
thus have the printing interfered with by ink spots. 
While from an artistic point of view the enameled 
blotter is far prefereable to the other kind, there are a 
great many people who have become accustomed to 
picking up a blotter at random and using either side in- 
descriminately, and they insist on having the double- 
faced kind. 

+> > 

I am reproducing here an envelope corner clipped 
from an envelope which recently came to me from the 
Browning Company Ogden, Utah. It shows a very 
desirable combination of type and plate work. The 
word “Browning” is in red and the rest of the work 
is in black. Mr. J. Warren Lewis is the man who 
sends in this work, and he also sends me a number 
of letter heads and other miscellaneous jobs. One of 
them is a furniture catalogue, the cover of which I 
shall try to show. It is on light brown Fairfield cover 
stock, printed in red, green and black, so I am afraid 
that those who see it only in reproduction will get 
but little idea of the original. I see no good reason 
why the words, “Catalog 1909-10” should not be cen- 
tered. The fact that just above the line is what might 
be termed a pointer, indicating emphatically the center 
of the page, makes the fact of its eccentric position 
all the more noticeable. The page is otherwise laid 
out on a balanced plan, so that the fact that this line is 
thrown out of center would seem to be an error rather 
than intentionally done. Mr. Lewis refers to the work 
on this catalogue as “jack knife and patent leather 
work,” but it certainly needs no apology. 

>S> > 

The Mail Printing House, Topeka, Kansas, sends 
me a folder printed in red and green which I am 
trying to show. I think the reader will get the idea of 
this folder. The two end flaps are folded over toward 
the center and then the whole folded up inside the 
flap and held in place with a clip. It is a remarkably 
pleasing piece of work, and there are so many calls 
for folders of this kind that it may possibly offer a 
suggestion to some other printer. . 

> > 

I have clipped this letter head from a little circular 
sent out by Barnhart Brothers & Spindler as being of 
special merit. The rules are printed in red, as is also 
the paragraph mark. The rest is in black. If any ob- 
jection could be made to the head it would be that the 
line of border at the top tends to make it too heavy. 
This could be remedied by having the border printed in 
a lighter color. 

+ > 

I am always glad to get a copy of the Winona 
Printer from that most delightful school of printing 
at Winona, Indiana, and am here reproducing a couple 
of pages from a recent issue. This publication varies 
so greatly from month to month in its typographical 
make-up that it is a continual delight. 

s+ > 

It is a pleasure to note that the type foundries are 
paying particular attention to the designing of borders 
in such a manner as to do away with any trouble at the 
joints. So many nice jobs of printing have been 
spoiled by bad joints in the border that unless the 
printer is willing to take the time and trouble to work 

his joints up properly he should confine himself to 
such borders as I have referred to above. 

I have recently received a wall motto of exceptional 
beauty from the C. B. Cottrell & Sons Company, 
manufacturers of printing presses. The card is for 
the most part in brown, printed on heavy brown cover 
stock and the border and text in a darker shade of the 
same color. The large initial letter is in red and the 
rule in gold. | 

> > 
For the special train carrying the Honorary Com- 

mercial Commissioners of Japan from Denver to Salt 
Lake City and Ogden, the Denver & Rio Grande Rail- 
road issued a most attractive souvenir itinerary for dis- 
tribution to the seventy-five members of the party. 
The time schedule, with the novel feature of a parallel 
column describing the localities passed, was printed in 
black and red on Japanese tissue folded in Oriental 
fashion, enclosed in a Japan vellum cover, and tied 
with ribbon of the Japanese colors, red and white. The 
publication was printed in English, with the excep- 
tion of the third page, which was in Japanese, extend- 
ing greetings to the Commissioners and wishing them 
a joyable journey through Colorado and Utah. On 
the back of the cover was embossed the coat-of-arms 
of Japan in gold and black. 

> > 

The American Type Founders Company sent out 
this year some of the best holiday printing which has 
ever been issued by this house. I seem to have been 
rather unfortunate in my choice of a page for re- 
production, for the plate would make one believe that 
the colors were unbalanced. As a matter o fact, the 
dark spot in the upper right-hand quarter of the page 
was in the original a very delicate and unobtrusive 
green tint. The faces used on this page are Merino- 
type, Cloister Black, Cathedral Text, and Strathmore 
Old Style. 

> > 

Many thanks to J. Albert Hood of Asbury Park, 
N. J., for Christmas remembrances. One of them is 
a delightfully arranged “ Menu for Christmas,” this 
novel “‘bill-of-fare” being as follows: 

“MERRY CHRISTMAS” 
7 

GRACE 
CONSCIENCE, CLEAR 

KINDNESS GOOD CHEER 

TENDER MEMORIES 

CHARITY 

SERVED WITH DISCRETION 
PEACE LOVE MIRTH 

LONG LIFE 
STUFFED WITH USEFULNESS 

HEART, FOND AND TRUE 
BEST WISHES FOR ABSENT FRIENDS 

SWEET THOUGHTS 
MIZPAH 

OA GSE 

Again, thank you. And may you and all the read- 
ers of these pages have a happy New Year. 

F. A. Miller, editor of the South Bend Tribune, will re- 

tire from the presidency of the South Bend Chamber of 

Commerce January 1, rgto, although remaining as a director 

with one year to serve. Mr. Miller was elected the first 

president of the organization. He has announced that he is 

not a candidate for re-election. 

Harry W. Armstrong, who joined the staff of the South 

3end Tribune from Findlay, Ohio, a year ago, has gone 

to Washington to represent the Tribune and other leading 

newspapers of the central west. 
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OGDEN CANYON AUTO CO. 
UNDER FIRST NATIONAL BANK 

Mill and Yard: Rear Utah and Oregon Lumber Yards 

LITT TCT Terry rrr rrrryrr rir rrrrrirrrrrrrrirn 

JOHN G. ELLIS 
GENERAL CONTRACTOR 

Sash. Doors, Mouldings, Wood Turning 
Scroi) Sawing and General Mil) Work 

‘Stan Building 
Stcire, Newele 
Bahuaters, Rails 
Store Fronts. 

Office Fixtures im 

| With Prin 

coe A combination of good laste, with carredt style: does 
not brovasarily mean goud results. To give right effect 
a suit of clothes should fit the wearer. 

ting as With Dress 

How’ you want it- we 

Printed water may be thoroughly artiatic and yet be 
as little qualitied To Set Off Your Business 
as a wellanads, bot fitting euit is To Set OFF 

Your Person. 

We Measure Your Purpose ae: 
— 
‘and design the job to fit the business in hand 

Tue MAIL PRINTING HOUSE. 
Sivonen Topeka, Kansas beige nso: 

= 
out pour idea with: 

pce centre 

Mailing Circular from Mail Printing House, Topeka. Kansas 
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Country [Cite Motel 
ae? > ‘OF WHATCHRER MOUNTAIN, SUSSEX 

Oo the Summit of Whatcheer Mountain, Sussex IRSEY > s: ELEVATION, 1800 FEET ABOVE 

County, New Jersey cs Elevation, 1560 feet above i: Z , BY RAIL FROM NEW YORK CITY 
the Sea s: Three Hours by Rail from New York City 2 5 $ Hs 

Fishing, Rowing, Bathing on Crystal Lake near by 

OPEN MAY Ith TO OCTOBER 10th, 1909 

Two Covers by Arthur H. Farrow, Newark, N. J. 
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SHEIP & VANDEGRIFT, Inc., | 
MLeMsto2 N. Laaaw rence St. | 

PHILADELPHIA, PA. | 

Cover by Winfred Arthur Woodis, Worcester, Mass. Reset Specimens by Warren S. Dressler, Camden, N. J. 

A Page of Reproductions Crowded out of the December Issue 
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Entered at ‘1e Chicago Post-office as Second-class Matter 

Epiror AnD PUBLISHER BENJAMIN B. HERBERT . . 

Official Paper of the National Editorial Association 

PUBLISHED MONTHLY 

OFFICE OF PUBLICATION: 

4618 WEST RAVENSWOOD PARK, CHICAGO, ILL. 

ADVERTISENG RATES PROMPTLY FURNISHED UPON APPLICATION 

SUBSCRIPTION RATES—In the United States, Canada and Mexico, 
$2.00 per year, in advance, 

Orders for subscriptions will be received by all dealers in printing 
material in the United States and Canada. 

FOREIGN SUBSCRIPTIONS—To countries within the Postal Union 
Ios. 6d. 

1910 CHICAGO, JANUARY, 

We have received many very pleasant Christmas greetings 

from friends all over the country and wish it were possible 

to acknowledge each, but the best we can do is, here in this 

public manner, to return thanks and add good wishes for a 

happy and prosperous New Year, long life and the highest 

wellbeing, and sincerely to ask Heaven’s richest blessings on 

each and all. Two only can we mention: President Pom- 

eroy’s “Merry Christmas” comes in purest pearl that signifies 

precious and richest friendship. Mr. and Mrs. M. P. Rind- 

laub of Platteville, Wis., who were with the National Edito- 

rial Association from the beginning and whom, we remem- 

ber, as genial members of the party that participated in the 

ever-to-be-remembered journeyings through Florida, follow- 

ing the convention at Cincinnati, February, 1886, wrote and 

signed their kind greetings to editor and wife in the old but 

ever new words: “Dear Friends: “We wish you a Merry 

Christmas and a Happy New Year.” ‘True friendship is the 

dearest tie that binds together the hearts of men and women 

on earth and can there be any sweeter in Heaven? We count 

all members of the National Editorial Association and all 

readers of the NATIONAL PRINTER-JOURNALIST “Dear Friends.” 

God bless you, one and all. 
x X * 

A BANNER MEETING PROMISED. 

THE NAMES OF THOSE AT FIRST CONVENTION OF N. E. A., NEW 

ORLEANS, 1885, WANTED. 

Reports from Secretary Parrott are to the effect that the 

approaching Twenty-fifth Anniversary of the National Edi- 

torial Association to be held at the place of its formation, 

Feb. 1oth to 12th, “is going to be a banner meeting.” 

There is certainly enough promised in the itinerary and 

program to induce a full attendance besides it is the Silver 

Anniversary, and it is hoped that all old members and Past- 

Presidents will make a special effort to be present. 

Unfortunately, as has been fully explained in the First 

Decennium of the N. E. A., and also in the NatTIonaAL 

PRINTER-JOURNALIST, the roll of members in attendance at the 

organization in 1885 was lost. President Pomeroy is anxious 

to get the names of all charter members, especially those who 

can be present at reunion in New Orleans this year. Please 

write him at once; address, A. Nevin Pomeroy, President 

N. E. A., Franklin Repository, Chambersburg, Pa. 

Eighteen States were represented at the first meeting by 

one hundred and thirty-four delegates, but these names have 

never been published. We would like to secure them for 

publication and we certainly hope that all Past-Presidents now 

living will be in attendance and will also notify us at an early 

B. B. Hersert, 

NATIONAL PRINTER-JOURNALIST. 

4618 W. Ravenswood Park, Chicago, III. 
xf ** “Kc 

OURFIRST COVERGPAGE 

We believe that our readers will be especially pleased 

with the first cover page of the National  Printer- 

Journalist this month, though, we sincerely think, that this 

journal has excelled all others in attractive and artistic cover 

designs for several years. 

This one, for this month, is only the first of a series of 
twelve, that we have arranged to have especially designed and 
produced by the well and favorably known designers and 
engravers, Barnes-Crosby Company, who have placed this 
work in the hands of one of their best, special artists, a 
Japanese, who has the knack of combining Japanese with 
the American art. There is a delicacy about Japanese art, 
that American artists have never attained. The January 
cover is the first and the order was hurried, but the artist 
is now at work on the whole series, preserving the same 
general design. The twelve designs will make a set of very 
unique covers, which will be well worth preserving and bind- 
ing with the numbers of the magazine at the end of the 
year. They will be strikingly different from anything used 
by other publications and as we are putting hundreds of dol- 
lars into them, we hope that they will be fully appreciated. 
The artist has been given a free hand, without restrictions 
and permitted to originate his own ideas and we have full 
confidence that these designs will be a pleasure and of an edu- 
cative value, to each subscriber, equal to the full price of 
the NaTionaL PrintTER-JoURNALIST for the year. 

etek rk 

day. 

Walter Frost, editor and manager of the Manufacturing 
Jeweler, Providence, R. I., always accomplishes wonders on 
all special or anniversary issues that he undertakes. The Sil- 
ver Anniversary edition, issued November trth, was in every 
way worthy of the occasion. The Jeweler is a weekly maga- 
zine, but this number contains one hundred and fifty-two pages 
besides the covers, printed on fine, enamel-finished, book 
paper in the highest style of the art. Every right hand page, 
after the fifth is filled with advertising as are also the first 
four pages and the cover pages. It was all artistic advertising 
of the highest quality of workmanship. Jewelry lends itself 
readily to artistic illustration and arrangement and Mr. Frost 
understands how to secure the best effects. ‘The Manufactur- 
ing Jeweler was started and has been carried on, during all 
these years, with correct ideas of usefulness to its subscrib- 
ers and advertisers and this “The largest and finest periodical 
publication ever issued in New England” furnishes positive 
proof that these services are appreciated. The editor indicates 
the line of work undertaken, and justly claims endorsement 
and justification in the following words that may well be read 
and studied by all other publishers: 

“Begun as a protest against an intolerable situation, The 
Manufacturing Jeweler continued as a rallying point and a 
fighting force against slack and unbusiness-like conditions, 
Survival and success are a sufficient justification for the 
experiment, which has grown into a solid and indispensable 
institution, 

“Starting out as a defender of the manufacturing trade, 
which at that time was absolutely unorganized as far as 
its relations with the jobbing trade was concerned, it grad- 
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ually developed into a respectable journal of national char- 

acter, working for the welfare of all classes of. trade, and 

ever ready to give all classes desirable publicity, friendly 

advice, and disinterested service.” 

The editor rightly starts out by showing, with a state. 

ment backed by figures, how greatly conditions have 

improved as follows: 

“As stated in an article elsewhere in this issue, during 

the three months of July, August and September, 1884, 

there were thirty failures in the wholesale jewelry trade, 

with liabilities of $1,308,405. Half of these failures, with 

two-fifths of the liabilities, were considered dishonest Dur- 

ing a corresponding period, or July, August and September, 

1909, with the number of wholesalers and the magnitude 

of the business greatly enlarged, there were about the 

same number of failures, but with liabilities reaching oniy 

$174,000, and few if any of them considered dishonest. With 

that bald statement as our justification for living twenty-five 

years, we might safely close this editorial and go to press. 

The pleasing difference in that single element of jobbing 

failures is characteristic of the general uplift in the jewelry 

trade, in which movement this paper has been no smal! 

factor. 

“Twenty-five years of work and effort along the public 

side of the jewelry business! What a wonderful quarter- 

century it has been. In material prosperity, in scientific 

achievement and in adding to the sum of human happiness, 

the period between 1884 and 1909 far outshines any hun- 

dred years in the world’s history. It has been a pleasure 

to have lived in this golden age; it has been a greater 

pleasure to have had some small part in the struggle and in 

the victory.” 

We intended to say more, but the editor has put the 

case so well that little chance is left for adding anything 

therto. How well and successfully technical, trade, agri- 

cultural and industrial journals have served their purpose, 

is illustrated by the like improved conditions in all the call- 

ings of men. In this work, too, the newspapers, and es- 

pecially the home papers, that have acted as the promoters 

of all the institutions, manufacturing establishments and iiai- 

provements of every kind, deserve like credit. The 

of the home newspaper and of the trade and industrial or 

agricultural paper has many things in common and any- 

one in the newspaper calling can learn much from the trade 

paper publishers whose journals exist largely for service, 

though the trade news is also important. 

- ok Ok Ok 

been 

work 

Past-President W. S. Cappellar, who is seventy years 

young, is mentioned as a candidate for Congress in the Four- 

teenth, Ohio, Congressional District. There is wisdom in 

the proverb, “Old men for counsel and young men for war.” 

If more elderly men, of broad information and wide ex- 

perience, whose good judgment of life tends to free them 

from the mistakes of the novice and the temptations of am- 

bition, and avarice, were in the halls of Congress, there 

would be greater safety to the Nation. Mr. Cappellar with 

his early experience in practical politics has, for twenty-five 

years, been a close observer from the side of an editor 

of an influential paper and has won influence and success. 

His paper is up-to-date and has enjoyed the distinction of 

being more frequently quoted than has any other paper 10 

the State. No other calling so broadens one’s views and 

puts one in so close a touch with all public interests and 

questions as that of publishing a live paper in a city of a 

size that makes the newspaper man the known friend and 

counseller and the promoter of all that may tend to help the 

city, county and state. Mr. Cappellar is of pleasing address 

and readily wins and firmly holds friends for his alle- 

giance is unfaltering where deserved, and this applies to his 

party affiliations, as well, whether at home, on the stump or 

in his sanctum. His reputation is State-wide as a politi- 

cian—Nation-wide as an editor. He was President of the 

National Editorial Association of the United States in 189z, 
spoke at the dedication of the Printers’ Home at Colorado 

Springs, following Geo. W. Childs, and presided at the 

wonderfully successful convention at San Francisco. In 1871 

Mr. Cappellar was appointed to investigate the accounts 

of county officers in his State and submitted a report thal 

elicited the hearty commendation of the public. He is au- 

thor of a book entitled, “T'axpayers’ Manual,’ a work on 

the taxation of individual banks and corporations, that has 

been highly endorsed by leading lawyers of the State. In 

1877 and again in I880 he was elected county auditor at 

Cincinnati, leading his party ticket by over two thousand 

votes at each election. He was chairman of the Ohio Re- 

publican State Committee in 1880, ’86, ’87 and ’88, his man- 

agement of campaigns being characterized by great executive 

ability. As State Commissioner of Railroads and Tele- 

graphs of Ohio in 1887, 1888 and 1889, he adjusted, amica- 

bly to all concerned, matters of difference between railroads 

and employes, alleged freight discriminations and many con- 

plicated questions referred to that department for arbitra- 

tion and adjustment. 
xs “ * 

Arthur W. Glessner, the Diamond Anniversary of whose 

paper has been made the subject of the leading article this 

month, is so fortunate as to have a home both in Galena 

and Chicago, and for many years has been an active member 

of the Press Club of Chicago, and for the past five years 

an earnest, working member of its Executive Committee. 

He probably did as much as, if not more than, any other 

man toward planning, and raising funds for and securing 

the splendid building now occupied by the Press Club. He 

is ever genial, cordial and useful, and in recognition of his 

worth and good services, his fellow members, recently, en- 

deavored to confer upon him the highest honor within the 

gift of the Club. He was nominated for President against 

his protest but, as highly as he appreciated the honor, and 

the goodwill expressed by the members in tendering him 

the position, he was compelled to decline on account of the 

pressure of personal and business matters. He had already 

told his friends that he could not possibly accept but was 

nominated nevertheless. Mr. Glessner is the Executive Com- 

mittee Member of the National Editorial, from the Inland 

Daily Press Association, and will attend the approaching 

convention at New Orleans with his family and go with 

the editors on the excursion to Panama. 
kK Ok Ok 

A special edition of the Amsterdam, N. Y., Evening Re- 

corder always signifies the broadness of human interest, a 

sweetness of spirit, and a completeness of accomplishment. 

We presume that a good deal, of the same character, might 

be said of every number of the paper. The Christmas edi- 

tion this year, as on previous years, overflows with the gen- 

uine Christmas sentiment and the broad, sympathetic human- 

ity that goes therewith. All the workers who prepare the 

way to meet the demands of the season and all those who 

serve with double labor patiently to meet the wants of buy- 

ers, are remembered, as well ase are the thousands of chil- 

dren who express their wants through “Letters to Santz 

Claus.” There is the usual wealth of advertising and the 

editor’s Christmas talk is filled with kind, thoughtful and 

useful suggestions. We sincerely like editor Kline, the good 

elements are so mixed in him that every one may stand up 

and say, “Here is a man” and an editor, as well, worthy of 

his calling that brings him in touch and sympathy with al} 

the people, all the time. 

(Editorials continued on pages 62 and 63) 
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Silver Anniversary of the National Editorial Association to Be Held in 

New Orleans, February 10th, 1lth and I2th, Where the 

~ Association Was Organized in 1885 

THE MEETING OF THE EXECUTIVE COMMITTEE HELD IN CHICAGO, 

DECEMBER 7TH—SPLENDID TRIPS ARRANGED TO HAVANA, CUBA 

AND TO PANAMA—SPLENDID PROGRAM—-SOME OF THE POINTS 

OF INTEREST TO BE VISITED AT VICKSBURG, NATCHEZ, NEW OR- 

LEANS, HAVANA AND CUBA—A RECORD-BREAKING CONVENTION 

PRO MISED—CHICAGO, PLACE OF RENDEZVOUS FOR EASTERN AND 

NEARBY DELEGATES—OTHER POINTS TO BE NAMED FOR SOUTH- 

ERN AND WESTERN DELEGATES—-REDUCED MARDI GRAS EXCUR- 

SION RATES FROM ALL POINTS—SPLENDID 

PITALITY AT THE CRESCENT CITY. 

T 11 A. M., December 7, 1909, the Twenty- 

fifth Annual Meeting of the Executive 

Committee of the National Editorial As- 
sociation was called to order in the rooms 

of the Press Club of Chicago. President 

A Nevin Pomeroy presided. The Record- 

ing Secretary having met with the calam- 

ity of having his office destroyed by a cyclone, was detained 

at home, and forwarded a letter explaining his absence. 

J. P. Herrick of the Breeze, Bolivar, N. Y., was appointed 

Secretary pro tem. The roll call showed the following mem- 

bers present; President, A. Nevin Pomeroy; Second Vice- 

President, R. E. Dowdell; Third Vice-President, A. D. Mof- 

fett; Corresponding Secretary, William F. Parrott. Past- 

Presidents, B. B. Herbert, W. S. Cappellar, R. H. Henry 

and P. V. Collins. Executive Committee Members by As- 

sociations: Hon. J. B. Castle, Illinois State; Caroline Hul- 

ing, Illinois Woman’s; A. W. Glessner, Inland Daily Press; 

W. L. Jones, Illinois Republican; J. A. Kautz, Indiana 

Republican; A. B, Crampton, Indiana Democratic; W. E. 

Beeson, Indiana Northern; H. F. Harris, Indiana Associated 

Weeklies; Sheridan Ploughe, Kansas State Editorial; W. M. 

Glenn, Kansas Southwest; Bryon Cain, Kansas Northwest; 

R. R. Perry, Kentucky; L. A. Sherman, Michigan; W. R. 

Hodges, Minnesota Home Print; Hon. E. H. Pierce, New 

England Suburban; John P, Herrick, New York; J. H 

Simms, Ohio, Buckeye Press; R. D. Campbell, Ohio Asso- 

ciated Dailies; R. E. Dowdell, South Dakota State; J. H. 

Waggoner, Wisconsin State Press; Mattie Hamilton Flick, 

Washington, D. C., League of American Press Women. On 

motion of Sheridan Ploughe of Kansas,duly seconded, the pe 

capita tax of all persons attending the annual convention 

of 1910 was fixed at $6.25 each by an affirmative vote of 

twenty-two -for, to two against, making the fee the same 

for associates as for members. On motion of Hon. E. H. 

Pierce of Massachusetts, duly seconded and adopted, a com- 

mittee of three was appointed to prepare a list of active 

members, under the amendment to the constitution adopted 

at the Jamestown Convention in 1906, the list to be pub- 

lished in the pamphlet of proceedings each year. 

Corresponding Secretary W. F. Parrott submitted a re- 

port as to invitations and plans for I91r0 convention and 

excursions, under motion the report was accepted and New 

Orleans fixed upon as the place, and February roth, rith 
and t2th as the dates of the T'wenty-fifth Annual Conven- 

tion of the National Editorial Association. Under motion, 

the Secretary was instructed to complete arrangements for 

the convention at New Orleans and for stops on the way at 

Vicksburg, Natchez and Baton Rouge and for excursions, 

following the convention, to Panama, Central America, and 

Havana, Cuba. The plans included a rendezvous at Chi- 

cago on February 7th, and at other points on corresponding 

dates and to proceed over the Illinois Central, the round 

trip from Chicago to be $25, and the cost of the excursion 

AND BROAD HOS- 

to Panama and return, including meals and state rooms, to 

be $50 for each person, and to Havana, Cuba, and return 

$45 for each person; delegates from all points to the con- 

vention to be given the Mardigras excursion rates. The en- 

tertainment and hospitalities offered by New Orleans and 

by the cities named en route were most attractive and liberal. 

Under motion of Past-President B. B. Herbert, duly sec- 

onded and carried by unanimous vote, President Pom- 

eroy was authorized and directed to arrange for the lit- 

erary exercises and business of the several sessions of the 

convention, on February roth, rtth and 12th, and to arrange 

A. Nevin PoMeEroy, PRESIDENT 
Franklin Repository, Chambersburg, Pa. 

for speakers of National reputation, Secretary Knox, of 

the President’s own State, being mentioned as one of the 
number, and to have the program, when prepared, printed 

and sent out to members of the Association and to the 

press. The views expressed were that the program should 

be made, as far as possible, practical—questions of mutual 

and practical value to be presented by members of the 

Association and discussed on plans to secure the greatest 

amount of interest and real profit to those engaged in news- 

paper making and printing, and that at least one session be 

given up to the Silver Anniversary exercises. 

At 12:45 P. M. the committee adjourned to partake of 

dinner with the members of the Press Club of Chicago. 

After the repast, A. W. Glessner, acting on the part of 

the Press Club as toastmaster, called for order, and intro- 

duced, in a happy manner the following speakers: Col. 

Lafayette Young of the Des Moines State Capital, who con- 
gratulated the members on the prevailing era of prosperity 

and good will; Past-President P. V. Collins, who spoke 
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pleasantly as to the occasion and as to the make-up of the 

committee and its representative character; Past-President 

W. S. Capellar, who, in a happy manner, referred to ‘“sis- 

terly” remarks by the toastmaster and spoke of the high- 

character and influence of the newspaper calling as compared 

with other professions of the present day; Past-President B. 

B. Herbert, who congratulated the committee on so large 

and representative an attendance of the leaders in the call- 

ing and association, and referred to the first Executive Com. 

mittee meeting in Cincinnati in 1886, when there were only 

five present, two of whom, Charles A, Lee of Rhode Island, 
and E, D. Coe of Wisconsin, noble-hearted, able newspaper 

workers, have passed over the Divide to the regions of bles- 

sedness and reward. He spoke of the educative travel, and 

the meeting of the best men in all parts of the Nation dur- 

ing the past twenty-five years, both in and outside of the 

calling, Governors, Bishops and Archbishops, Senators, 

Judges and Presidents, learning from them the best as to 

all sections, as well as of the benefits from the conven- 

tions of the editors. He placed members of the editorial 

profession very high in service and the performance of 

public duty, with few exceptions in any departments of the 

work, either among those in the smaller or the metropolitan 

cities. The feeling of obligations had acted to ennoble and 

make worthy and useful, in every way, the members of the 

calling. William Hawtrey, a member of the company play- 

Witt F. Parrott, CorRESPONDING SECRETARY, 

ing at the Illinois Theatre where the editors were to be en- 

tertained, in Conan Doyle’s “The Fires of Fate,’ as the 

Reverend Samuel Roden, being present, was introduced and 

expressed his pleasure over learning of the high character 

of newspaper makers, as to which he had evidently been 

somewhat misinformed in the past, and hoped that all would 

be present but warned them that they must not think that he 

believed all im the lines that he gave of the play, as repre- 

senting the minister of a Congregational Church. 

THE AFTERNOON SESSION. 

The meeting of the committee was called to order at 3 

P. M. and A. D. Moffett was appointed Recording Secretary 

pro tem. Addresses were made by representatives of the 

American Envelope Association, presenting the views of en- 

velope manufacturers as to the exploiting of Government 

printed envelopes at large expense to the Government for the 

benefit of the contractor and to the loss of all other manu- 

facturers and the printers. 

After listening to the remarks made and arguments ad- 

vanced, it was moved and carried that a committee be ap- 

pointed to act in conjunction with a National Committee, of 

members from other organizations, on the subject of the 

printing of stamped envelopes by the U. S. Government. Un- 

der motion, President A. Nevin Pomeroy of Chambersburg, 

Pa., was chosen chairman and Sheridan Ploughe of Hutch- 

inson, Kansas, and Ernest H. Pierce, of Revere, Mass., were 

appointed members of the Committee. A motion to recon- 

sider the motion fixing the date of meeting was laid on the 

table by a vote of twelve to seven. 

Past-President Herbert reported that the printing of the 

proceedings of the Seattle convention in book form, had been 

somewhat delayed awaiting information and _ corrections 

as to members of the executive committee; corrections having 

come in up to date within ten days, but that the books were 

now ready and each member of the last convention would 

be sent a copy, bound in cloth within a week. A portion of 

the books had already been bound in pamphlet form and each 

member present had been furnished with a copy. Moved by 

Past-President Collins, and duly seconded, that notice of the 

filing of bond of the newly elected Treasurer (who had been 

unable to be present at this meeting), be sent to the mem- 

bers of the Committee for approval and the members send 

their approval of the bond to the Corresponding Secretary by 

letter. 

Under motion the committee adjourned subject to the call 

of the President, A. Nevin Pomeroy, Attest A. D. Moffett, 

Secretary pro tem, 

THE PLACES TO BE VISITED BY THE NATIONAL EDITORIAL ASSO- 

CIATION. 

Never before has there been a more interesting program 

of travel provided than for the approaching Twenty-fifth an- 

nual convention of the N. E. A. We present herewith some 

views, scenes and objects of peculiar interest, and the full 

program of the itinerary and entertainments, that of the ses- 

sions in New Orleans will follow later. Chicago has been so 

frequently and so recently visited by members of the Associa- 

tion, who will rendezvous in that city February 7th, that no 

further information with regard thereto or remarks thereon 

are needed here. 

AT VICKSBURG. 

Vicksburg, where will be made the first stop on the jour- 

ney southward, is a point of especial interest to every Ameri- 

can and the editors will receive a cordial welcome there and 

be shown all points of interest. Vicksburg has much to show. 

Situated nearly midway between Memphis and New Orleans, 

on the east bank of the Mississippi, it was an important point 

before the war for the Union, which made it one of the most 

historically interesting places in the Nation. It was a strong, 

strategic point, commanding and controlling the navigation 

of the great river, and the contest for its possession was 

waged for many months against a most able and heroic de- 

fense, but it finally yielded in 1863, after the loss of many 

lives on both sides, to the forces under General U. S. Grant, 

with the surrender of General Pemberton’s army, number- 

ing 27,000 men. The development of the city in the last two 

decades has been great, still it presents a most delightful 

blending of the old with the new. It’s location on hills, val- 

leys and table lands is picturesque, as is, also, its architecture. 

It has been rightly said to present “views of almost equal de- 

light to the tourist, the artist, the historian, the patriot and 

the soldier.’ There are many old soldiers in the National 

Editorial Association who will be especially delighted with 

the visit, but the National Military Park is so grand in its 

proportions, so beautiful in its location and so attractive in its 

improvements by landscape gardening, and so dear in its his- 

toric associations with every state of the Union, that, look- 

ing over the hallowed grounds where heroes fought and fell, 

will prove a deep and abiding pleasure and a patriotic inspira- 

tion to all, despite the sad memories that may be recalled. 
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The park contains. 1,283 acres. A recent writer has graph- 

ically described the Park in part, as follows: 

First of all, the picturesqueness of the region in which it 

is located makes the park well worth seeing, situated as it is 

in a rolling country of beautiful valleys and high hills over- 

looking the majestic waters of the Mississippi River. As a 

whole, the arrangement of the Park Avenues, aided by the 

topography of the Park, and the peculiar nature of the con- 

flict it commemorates, enables one to follow the story of siege 

and defense in a clear and simple manner, with the additional 

Te rs 

and increased distinction to the sites for the State Memorials 

and the Statues that have been or will be placed in the Park. 

Fourteen States have made appropriations for Vicksburg 

and nine beautiful and appropriate memorials have already 

been erected. We show views of three of these: Ohio, Iowa 

and Illinois, as indicative of the others. The Pennsylvania 

memorial is not shown here, but it is one of the most elab- 

orate, attractive and architecturally complete, and the follow- 

ing inscription thereon is especially touching and most appro- 

priate to the Battlefield Park, that, with a holy charity, in 

A GRAND OLD RESIDENCE, VICKSBURG, MISS. 

charm of rugged landscape features presenting themselves at 

every turn. The story will be found engrossing and perfectly 

easy to follow ,for the reason that unlike any other engage- 

ment of the Civil War, the assaults at the siege of Vicksburg 

were few, each side learning to respect the prowess of the 

other, early in the struggle. Every part of the battle field is 

made accessible by the park roadways; two principal avenues, 

Union and Confederates, bounding the main body of the park 

and the most important part of the battlefield on the outside 

and inside, respectively; thirteen secondary avenues (Grant, 
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JOWA MONUMENT, VICKSBURG NATIONAL 

Pemberton, Sherman, Connecticut, Georgia, Illinois, Iowa, 
Kentucky, Louisiana, Pennsylvania, Tennessee, Wisconsin), 
and twenty-seven short circles, (Johnston, Logan, Maloney, 
Navy, Navy Memorial, Observation, Pemberton, Sherman, 
Tilghman Memorial, Alabama, Arkansas, Florida, Illinois 
Memorial, Indiana, Iowa, Kansas, Maryland, Minnesota, Mis- 
sissippi, Missouri, New York, North Carolina, South Caro- 
lina, Texas, Virginia, Wisconsin). Largely, the secondary 
avenues and the circles were constructed to give individuality 

unity and kindliness, commemorates alike the brave deeds of 

the heroes on both sides of the contest. It is as follows: 

“HERE BROTHERS FOUGHT FOR THEIR PRINCIPLES. 

HERE HEROES DIED FOR THEIR COUNTRY, AND A 

UNITED PEOPLE WILL FOREVER CHERISH THE PRECIOUS 

LEGACY OF THEIR NOBLE MANHOOD.” 

The Illinois memorial is a beautiful marble dome, bearing 

on its inner wall the names, more than 35,000, of the soldiers 

of that State who then belonged to a command engaged in the 

MILITARY PARK 

Vicksburg campaign and siege. It is the noblest and most ap- 

propriate battlefield memorial in the world. 

A feature of Iowa’s Memorial is its artistic and stirring 

bronze battlefield-pictures, six, each in a separate panel. -They 

are as follows, taken in order as the visitor faces the me- 

morial: 

The first panel on the left shows one gun in action on one 

of the Union gunboats, in the bombardment of Grand Gulf, 

April 20th. 

a 
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The second panel—the goth Illinois capturing two guns 

(one shown) of the Botetourt (Virginia) Battery in the bat- 

tle of Port Gibson, May 1, the 21st, 22nd and 23rd Iowa 

immediately at the left of the 99th Illinois and not shown. 

The third panel—the 17th Iowa charging, on the double 

quick, the Confederate intrenchments at Jackson, May 14, 

with the 6th Wisconsin battery on the run to keep even with 

the infantry line. 

The next panel to the right, the center one, is a black 

marble slab on which are inscribed the 32nd Towa commands 

monuments and markers, by States, have been placed in the 

Park, where are also one hunred and twenty-eight mounted 

canon, and eight hundred and seventy-seven tablets on which 

are told, briefly, the detailed stories of the siege and defense. 

We have only mentioned the main features. The sixteen 

steel and concrete bridges and many other objects will be 

found worthy of study, wonder and admiration. 

AT NATCHEZ. 

Natchez is one of the delightful, historic old cities of the 

South, with cotton as the chief industry. The old French 

VIEW OF BRIDGE 5, ON UNION AVENUE, VICKSBURG PARK 

engaged at Vicksburg in 1863, and their respective casualties. 

The fourth panel from the left, shows the 24th lowa cap- 

turing four guns (one shown) of Waddell’s Alabama battery, 

in the battle of Champion’s Hill, May 16, and the three Con- 

federates fighting their gun to the last extremity, are the 

heroes of the series of battle-pictures in the memorial. 

Fort Rosalie was built here in 1716 and destroyed but speed- 

ily rebuilt. The place passed to the British in 1763, to Spain 

in 1779. It was the capital of the Territory and later of the 

State. It was at a very early day, a center of wealth and of 

the social life as well as of political interests. It retains much 

of the antique and historic, with traditions of its great steam- 

FAMILIAR SCENE IN AND ABOUT VICKSBURG 

The fifth panel—the 23rd Iowa in line of battle, on the 

double quick, charging the Confederate intrenchments at Big 

Black River Bridge, May 17th. 

The sixth panel on the right shows the placing of the 22nd 

Iowa on the parapet of the Confederate Railroad Redoubt, in 

the assault, May 22nd. 

Within a year, an ideal equestrian figure of a soldier bear- 

ing a flag will be placed on the pedestal now in front of the 

center of this lowa memorial. 

In addition to State Memorials, four hundred and ten 

boats and river traffic.. It has a population of some 12,000 

people. Its location is picturesque and attractive on the east 

bank of the Mississippi River, 280 miles northwest of New 

Orleans. The entertainments for the editors will consist of a 
delightful ride around the city, a reception, banquet and ball 

that will recall the grand social occasions of the old ante- 

bellum days when cotton was king and the old planters were 

the possessors of wealth and leisure that made them the 

princely leaders of the Southland, retaining the traditions of 

chivalry and ‘knightly glory. 
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; AT BATON ROUGE. 

A ride of some two hundred miles, after the social en- 

joyments at Natchez, will bring the tourists to Baton Rouge, 

the capital of Louisiana, and the editors will be met with a 

broad Southern hospitality on the part of the people and the 

State officials. The city is delightfully located on a bluff on 

the west bank of the Mississippi. Here was one of the first 
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settlements of the French and the place came under the con- 

trol of the United States by the Louisiana Purchase in 1803 

and in 1847 made the capital of the State and so remained 

until 1862, when New Orleans was made the State capital but, 

in 1880, Baton Rouge came into her own again. It was the 

scene of two notable battles of the war for the preservation 

of the Union, one when the place was captured by the Union 

forces, May 12, 1862, and the other, on the August following, 

when General Thomas Williams, with less than 2,500, re- 

pulsed an attack by General John C. Breckenridge with about 

2,600 men, the Union loss, in killed, wounded and missing 

being 383 and the Confederate loss 456. The city is noted 

for its high social character and many charms of homes and 

scenery. 

AT NEW ORLEANS. 

New Orleans was the birthplace of the National Editorial 

Association in 1885. The convention had been called for 

Thursday, February r2th, but by reason of a severe storm of 

snow accompanied by heavy winds, the railroads were block- 

aded throughout the entire Northern and Central States, so 

that the delegates were delayed and a postponement of a week 

caused, so that the first session was really held on February 

toth. On account of this delay, many of the delegates en- 

joyed the courtesies and hospitalities of the city for a few 

days prior to the first meeting. That the welcome had been 

cordial may be inferred from the following from the response 

ILLINOIS MONUMENT, VICKSBURG NATIONAL MILITARY PARK 

to the address of welcome as given in the Times-Democrat 

of February 20, 1885: “They (the editors) had come from 

the ice-locked and snow-bound Northland from the prairies 

and the plains, from the Granite Hills of New England, and 

from the Pacific Coast, had been received in the homes ot 

the residents of this great city of the Sunny South, had 

mingled with them socially and in their grand festivities, and 

everywhere had been grasped with warm hands.” 

New Orleans is one large city of the United States that 

“is different.” It has been the fruitful source of story and 

legend. It is filled with tradition. It was founded in 1718 and 

became the capital of a French Colony of Louisiana in 1722 

and so continued until 1762, when, without the knowledge of 

the inhabitants, it was transferred to Spain, though a repre- 

sentative of the New Spanish Government did not arrive until 

1766 and he was driven out in 1768 and the first attempt on 

this continent to form an independent Republic was made. 

However, in less than a year, an enterprising Spanish Gov- 
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ernor named “O’Reilly” arrived with a sufficient force of 

troops and Spain reigned until 1780, when a transfer was 
contained about 10,000, consisting chiefly of Louisiana Creoles. 

The French Quarter is of much interest up to the present time. 

THE LEVEE, NEW ORLEANS 

made back to France, and, in 1803, the French Prefect landed 

and waited the arrival of French troops, but, instead of these, 

a vessel arrived with notice of the transfer to the United 

ARCHBISHOPS PALACE—OLDEST HOME IN LOUISIANA 

THE CATHEDRAL AND JACKSON STATUE 

THE CABEILDO 

States. The French element had predominated, and at the 

time of becoming a part of the American Republic, the town 

For eighty years under the influence of the Latin Race, it 

took to itself usages, customs and even patois of its own, so 

that New Orleans shows a striking difference to other cities 

of the United States. It is different in its streets and in their 

nomenclature, in its “squares,” and parks, its social functions 

and festivals, in its markets, in its life and in the disposal of 

‘ 

CITY PARK AND RESIDENCES, NEW ORLEANS 

its dead. No one is ever buried in New Orleans but placed 

in a tomb above ground. Many of the tombs are costly and of 

great beauty. The views, given herewith: “New Orleans 

Cemeteries,” the “Archbishop’s Palace,” the oldest house in 

Louisiana, “City Park and Residence,” “Jackson Statue” 
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and the “Cabeldo,” indicate some of the picturesque “differ- 

ences” and historic points and monuments, but still more inter- 

esting will be found many architectural types in the “French 

Quarter” and “St. Roche Chapel,” “The Gen. Beauregard Home” 

and the places filled with romance by the great novelist, G. W. 

Cable—“Sieur George’s,”’ the “Haunted House,” the residence 

of “Madam Deliciesue,” “Cafe des Refugies,” and so on, in 

a number beyond the possibility of being all visited by the 

editors. Writing of the French quarter one familiar with 

it all, Says: 

“This is the domain of the quartee and the picayune and 
the lagmappe. The Creole calls a nickel a picayune, and half 
a nickel is a quartee, and for every purchase, however small, 
that a Creole child makes, the shopkeeper is expected to do- 

ge 

a most interesting view is obtained of the city. From thence 

a trip over and back on the Algiers ferry, from the foot of 

Canal Street, will be time profitably spent, as by this means 

one gets an idea of the methods of handling, on the levee, 

the merchandise in connection with the large river steam- 

boats, and while crossing the river a general view is ob- 

tained of a certain portion of the river front, which gives an 

excellent idea of the maritime features of the city. One 

should bear in mind, however, that the line of shipping ex- 

tends for miles in either direction around the bends. In 

Algiers is the biggest steel floating dry dock in the world. 

It was built in Maryland for the United States Government, 

and was towed from thence to New Orleans. It has a capacity 

for raising a 15,000-ton battleship, while the floor of the 

dock still remains two feet above the water level. From the 

Custom House one can also take a street car and reach the 

French Market, as well as the United States Mint, the latter 

but a short distance beyond the market. 

If one is able only to attend the convention and make the 

tour of Vicksburg, Natchez, Baton Rouge and New Orleans, 

he will be repaid tenfold for a trip across the continent. 

The headquarters of the National Editorial Association 

will be at the convenient, and everyway popular Hotel Grun- 
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nate him some little morceau, such as a bit of candy, a cake, 
or a few raisins, and this gratuity is called a lagniappe. Sit 
down with me in one of these little shops and let us see what 
that black-eyed little toddler will buy. Do you hear him in 
his soft, delicious dialect? ‘Give me quartee of rice, quartee 
of red bean, lagniappe of pepper, lend my pa the paper an’ 
tell my ma w’at time it is, and he lays down on the counter 
the big five-cent piece that gets him all these things.” 

Another tour in the lower portion of the town should be 
to the Custom House on Canal Street near the Levee, in 
which the marble room is one of the largest and handsomest 
rooms in a public building in the country. Its great stairway 
is modeled from that of Kenilworth Castle, and from its roof 

ENTRANCE AT HAVANA HARBOR 

wald. The new two million dollar La Salle hotel, in Chicago, 
will be the rendezvous for those coming by way of that city 
to join the excursion train over the Illinois Central, February 
7th, which winds up with the trip to New Orleans and return 
for the small fare of $25 the round trip. 

ON TO PANAMA OR CUBA. 

Two most delightful excursions by ocean steamer will 
help to make this Silver Anniversary year memorable. These 
will occupy about twenty days each. The trip to Panama will 
cost $50.00 and to Havana $45, and the parties will leave on 
the same day, February 12th, in the evening. 

AT HAVANA, CUBA. 

Cuba, for the liberties of whose people this Republic 
waged the first purely benevolent and philanthropic war of 
history, will always have a peculiar interest for the citizens 
of the United States, but the “Gem of the Antilles”—the land 
of romantic history’ and many struggles, the newest among 
the Republics of the world—possesses an unsurpassed charm 
of her own. We give glimpses of four of the lovely and 
historic places in the old city of Havana: “Entrance to Ha- 
vana Harbor,” “Central Park, Havana,” “The Fruit Market,” 
and “Moro Castle.” 
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THE CITY OF HAVANA. 

This capital city of Cuba, with a population of about 280,- 

000, is rich in romance, tradition and thistory. It is pictur- 

esque in its architecture and physical attributes, delightful in 

its manners and customs, and fascinatingly interesting from 

all points of view. From a tourist’s standpoint it is an easy 

city to get about in, with its street car service and its ple- 

D1 

THE TRIP TO PANAMA. 

Che United States has largely transformed the canal re- 

gion in Panama so far as healthfulness, cleanliness, travel 

and hotels are concerned. There is brightness where there 

was shabiness, comfort where only discomfort was found. 

On so long a voyage, 1,400 miles and return, the character of 

the steamships employed is important : 

CENTRAL PARK, HAVANA 

thora of little public carriages for which the fares are so 

cheap as to make them a very popular mode of locomotion. 

Among the features of interest outside the manners and 

customs of the place, the following will serve to illustrate. 

There are the fascinating retail stores in the streets Opispo 

and O'Riley; streets so narrow that carriages are obliged to 

drive through them in one direction only. Then there is the 

Prado, the city’s boulevard, and La Punta—the spot opposite 

FRUIT MARKET, CUBA 

In addition to the three new sister ships, “Catago,” ‘‘Par- 

ismina” and “Heredia,” of the United Fruit Co., that were 

built especially for, and placed in the Panama service last 

season from the port of New Orleans, three new sister ships, 

the “Abangarez,” “Turrialba” and “Atenas” have recently 

been added to the fleet and are now being operated direct 

between New Orleans and Colon, Panama; the three former 

ships now being in service between New Orleans and ports of 

MORRO CASTLE, HAVANA 

the famous Morro Castle and Cabanas fortress, and where 

the throngs gather to listen to band concerts. There is also 

Vedado, the fashionable residence district; the magnificent 

bird’s-eye view of the city and harbor from Principe Cas- 

tle: the beautiful specimens of sculpture in Solon cemetery ; 

the ships from every clime to be seen in a trip around the 

harbor; the President’s, formerly the Governor’s Palace; the 

Templete—where the first mass in the Western Hemisphere 

was said for Christopher Columbus; the Cathedral, a fine 

specimen of 14th century architecture; Tacon Market, where 

one can buy anything from half a banna to a house and lot; 

the cigar factories; the Botanical Gardens ; and finally there is 

above all, the novel street scenes, the semi-open-air life, as 

evidenced on every hand, the architectural adaptations to 

tropical requirements and a host of other minor details which 

will appear to one as distinctively “foreign.” 

British Honduras, Guatemala, Costa Rica and Panama. 

The six ships are 5,000 tons gross each, and are a new 

type of ship built especialy to handle passengers. They carry 

a crew of ninety, have a cargo capacity of 5,000 tons and 

have a speed of about 13% knots. They are the best- equipped 

passenger ships running to any central American port, and 

possess many distinguishing features which make them pe- 

culiarly adapted for the special service in which they are 

engaged, among which may be mentioned the following: In- 

side shutters and screens on doors and windows; chairs in 

dining and smoking- rooms having the unique feature of 

reversible seats, on side being of cane and the other uphols- 

tered; attractive lobbies between the social room and the din- 

ing-room, so spacious as to make comfortable and airy sitting- 

rooms; a cooling device by which on the “Abangarez,” “Tur- 

rialba” and “Atenas,” the temperature of the passenger ac- , 
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commodations can be regulated; and an artistic gallery, ex- 

tending from the dining-room through the cabin deck and 

social room to a handsome stained glass dome on the bridge 

Tasteful decorations throughout, combined with the deck. 

CATHEDRAL, PANAMA CITY 

general features of convenience, airiness and roominess, make 

these ships at all times most comfortable and attractive float- 

ing homes. 

Where the 

United States 

unite the two 

treasure is the heart will be also, and with the 

expending $500,000,000 in the Canal Zone to 

mighty oceans, the interest of American citi- 

STREET SCENE, CITY OF PANAMA 

AMERICAN LEGATION ON THE LEFT—CANAL ADMINISTRATION 

THE RIGHT 

ON 

zens, everyone of whom under our tariff system of taxa- 

tion, must help to pay, is naturally very strongly centered 

on Panama. Then there are things to see, both novel and 

unique, ancient and picturesque as well as the stupendous 

work that is going on and the wonderful machinery and the 
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army of men employed there. We give herewith two views 

in Panama City that reveal somewhat of the hundreds of 

other places, filled with picturesqueness, beauty or quaint- 

ness that are to be seen by the pleased tourist or the business 

man on the search for the places where Uncle Sam is putting 

all that money. 

Colon, the northern, or Caribbean Sea, port for the Canal 

Zone, is southeast from New Orleans, the distance being 1,400 

miles, and it is in about the same longitude as is Pittsburg. 

This shows also that practically the whole of South America 

lies east of the United States. 

The Isthmus of Panama runs, in the long stretch between 

the two oceans, in an east and west direction instead of 

north and south, and the Canal Zone in which the editors 

will be particularly interested and which they will traverse, 

southeast and northwest, is forty-seven miles in length 

along the line of the rairload now owned and operated by this 

Nation. 

Typographic Indigestion 
Ilow we groan when certain well-to-do newspapers come 

to our desk with every evidence in every advertising col 

umn of severe typogpraphic indigestion. Horrible incon- 

gruity of type styles stamping in every observing brain the 

impression of inferior class, just as certain ill-painted signs 

warn us away from the stores (otherwise all right perhaps} 

which are desecrated by them. 

You cannot please the progressive advertiser unless you 

give some thought to typographic style, and without the 

support of the progressive advertiser what success can many 

of these periodicals hope for? Do not leave typographic 

style to chance or to a workman who has no advertising 

sense. 

Type under the new weight font selling prices estab- 

lished by the American Type Founders Company is very 

cheap. The discard of a lot of old faces will go a long 

way toward paying for the new. Freshen up your columns 

and ask your advertisers what they think of the improve 

ment. Everyone will feel that you are giving them some- 

thing more for the money and they will want more space. 

Do you know that the great advertising successes, very 

frequently, reset an advertisement that has been used else- 

where with a view to showing the advertiser in the other 

publication how much better and more eye-attracting it is 

when set up properly and stylishly? ‘They thus go typo- 

graphically well armed to solicit the advertisement, not on 

mere argument but on demonstration. It has proved to be a 

concrete argument—a winning idea. Every publisher, small 

and big, should now follow the leaders and not remain with 

the also-rans. 

We know extensive advertisers who will not consider 

any newspaper that has a worn-out medley of types in use 

for advertising. These types advertise your ineptitude. 

They look poverty-stricken, and the advertiser’s conclusion 

is that if you cannot make your paper pay you cannot get 

results for him in your advertising columns. Yet many sub- 

ject themselves to these logically adverse criticisms who are 

more careless than poverty-stricken or mean. 

Look over your exchanges and see good typography 

and prosperity hand in hand. Some who print in the indi- 

gestible way think the good type faces of their contem- 

poraries were bought after they prospered. This is wrong. 

These papers, you will find, prosper because of good typog- 

raphy. It is the duty of the publisher to make the adver- 

tising attractive, business compelling and effective. He can 

only do this by studying good type display and using types 

that talk effectively for his customers and himself, 
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Honored for High Principles and Honest 

Methods in Business that Bring Success 

N our December, 1909, issue, we found oc- 

casion to treat, in a leading article, of the 

practical, honorable, ethical business prin- 

ciples, as applied to advertising, that had 

brought signal success to John L. Mahin 

and his agency. The article was written 

wholly from what report had brought to 

our knowledge, and from reading addresses and articles that 

had appeared in Mr. Mahin’s publications. We did not then 

fully realize how highly Mr. Mahin was esteemed by pub- 

lishers and advertisers nor how greatly he was beloved by ‘his 

associates and co-workers, nor did we know of the pleasant 

recognition he was soon to receive. It has proved very grati- 

fying to learn that, with our comparatively slight knowledge, 

we arrived at the same high estimate of his character and 

methods, that has been since publicly and fully expressed by 

the leaders among publishers and advertisers, who spoke from 

closest business association and long acquaintance. 

We are happy to tell, for the educative value of the same 

to our readers, of the occasion that brought out the strong- 

est possible endorsement of our published views and good 

opinions. The friends of Mr. Mahin embraced the oppor- 

tunity afforded by his reaching his fortieth anniversary, to 

tender him a complimentary dinner at the Mid-day Club, Chi- 

cago, December 14th. The affair, almost impromptu, was 

started by a few of his friends, but it soon developed that 

friends were so numerous that it was difficult to draw the 

line and instead of the score or more, as first intended, to 

join in a sort of ‘happy family gathering, the number grew 

into three hundred of important advertisers and active adver- 

tising men. The congenial family feeling manifested, how- 

ever, was evidently no less than would it have been had the 

number been fewer. While the affair was in every way most 

pleasing, our concern is with the instructive principles and 

As to 

these we gather the following from the Chicago Commercial 

Union of December 16th: 

ideas brought out by the able and practical speeches. 

LAFAYETTE YOUNG. 

Mr. Young is the noted editor and publisher of the Des 

Moines (Ta.) Capital. In responding to the toast, “Mr. Ma- 

hin—the Friend,’ he said in part: “I believe Mr. Mahin has 

come nearer to maintaining his ideals from boyhood until now 

in his business than any man I ever knew. He has gone back 

on no early training or teaching. 

worthy to maintain, to win the success for which he now re- 

He has abandoned no thing 

ceives our applause. My heart tonight is touched when I 

know of the whole struggle of his life and his parents before 

him. One of his greatest qualities was that he was born 

right and born of the right stock; that he inherited these 

manly qualities that are strengthened and developed in trial 

and hardship, and which afterward crown achievement. 

“T know his mother; I know his father; I know all the 

Mahins. I know their strong, manly, honorable career in our 

State, and it gives me pride tonight to know that a boy of 

20 came from our State of corn and cattle to the great city of 

the Northwest, here where business life is more acute and 

competition more severe than anywhere else on the globe, and 
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that he carved out among you this business triumph, with no 

aid except that of his own brain and his own endeavor. 

“It is well that we should this night think of the boys 

who do not do these things. 

with young men of insecure and undetermined purpose and 

endeavor, falling by the wayside, attracted by this trifle and 

that; who never plan with a purpose, and with a heart and 

hand strong in endeavor, who never win in that great battle. 

So I crown this achievement tonight as a triumph of self-will, 

self-determination, and young manhood coming from the prai- 

ries, healthy and strong. That is the victory tonight.” (Ap- 

_ plause. ) 

E. J. RIDGWAY. 

Mr. Ridgway, publisher of Everybody's Magazine, re- 

sponded to the toast, “Mr. Mahin—the Publisher.’”’ He said 

in part: “I do not know very much about Mr. Mahin’s ante- 

cedents. I have been more concerned with his consequences. 

Speaking as a fellow publisher, we have been very well satis- 

fied with the way Mr. Mahin has been working for us. We 

would like to have him keep on working for us. The adver- 

tising agent is a very important part of the money extracting 

machine; if you will stop to think you will realize how much 

better it is for an agent to go to an advertiser than it is for 

the publisher to go to the advertiser. The advertiser can see 

what the publisher is after, but the agent coming one between 

can point to this magnificent opportunity that the publisher 

furnishes and get the money away from the advertiser. 

(laughter.) I hope the tribe will grow and prosper. They 

can give the publishers points. If the publishers of this coun- 

try had half of the intelligent application to their business, 

instead of having circulations of half a million quoted, we 

ought to have a circulation of two million and a half.” 

WM. C. FREE. 

Mr. Free, president Free Sewing Machine Co., responded 

to the toast, “Mr. Mahin—the Advertising Counsellor.” He 

said in part: “Mr. John Lee Mahin is a good salesman. He 

typifies what I like to call the highest form of salesmanship, 

and I call your attention to the fact that his very conversa- 

tion is versatile in its character and analytical to the last de- 

gree. [I am going to give you one or two concrete examples. 

“A number of years ago I invited a man to luncheon one 

day, and | told him I would like to know how to advertise a 

sewing machine. And he replied, ‘What excuse have you 

for asking people to give up their money for that rotten arti- 

cle of yours,’ and I said, ‘I like that; have you ever seen that 

machine?’ ‘No,’ he said, ‘I never heard of it. I just wanted 

to know the reasons why, because if you have not any reason, 

why, you have nothing to advertise.’ That, gentlemen, was 

not John Lee Mahin, the salesman, but it was John Lee 

Mahin, the counsellor. ‘But, I said to him, ‘I have a new 

sewing machine coming out next year that contains every 

good point known to the sewing machine.” ‘That,’ he said, 

‘will be a real message to the people. The average man, he 

said, ‘works all day in the hot sun for a silver dollar, and 

how to spend that money to the best advantage is the thing 

most near to his heart.’ He said, ‘You had better wait until 

you get that machine and then if you have all the good things 

you say you have, just tell them to the masses and they will 

undefstand.’ It was considerably more.than a year before I 

was able to stand before Mr. John L. Mahin again and say, 

‘Now, Mr. Mahin, I have that article. It sews faster, it runs 

lighter, it is more easy to operate, and I think I have em- 
bodied every point of excellence known to the sewing ma- 
chine, and although they are numerous, yet I have them all. 
I will now hand that message to the people.’ And he said, 
‘Not yet, my boy, you have two of the fou great elements of 
success. You have the goods and the 

distribution” These were this words: ‘A national campaign 
at this stage of the game would be a crime, but IT would not 

The great walk of life is strewn 

price, but you have no- 

be a party to it. That, gentlemen, was not John L. Mahin, 

the salesman, but John L. Mahin, the man. And the only 

time he ever stumbled was the time he apologized to me for 

that remark. I did not have the distribution. That was the 

basic fact, and needed no apology. 

“But I am proud to say to you gentlemen tonight that 

we have well in hand those four great elements. We have an 

article that stands paramount, a price that meets competition; 

we have four thousand well selected dealers, and last but not 
least we have the best advertising agent on top of God’s green 
earth. (Applause. ) 

“Our agent is John L. Mahin, a friend whose kindness 
wakes with the dawn of the day; our agent is John L. Mahin, 
a man with love like the inflowing tide of morning light; our 
agent is John L. Mahin, a master born in equity and reared 
in justice, to whose hands we gladly deliver our entire cam- 
paign, our message to the people, our only ‘hope for suprem- 
acy, and show to him and to the genius of whose execution 
we trust our every hope and desire; and in so doing, to John 
L. Mahin, I haye paid the highest compliment that I have the 
power to bestow.” (Applause). 

C. INT. HAUT. 
of the Copy Department of the Mahin Advertising Co., said 
in part: “After all there are some serious reasons why | 
like to work with Mr. Mahin, and why I came back to him for 
the third time. 

The first is the fact that at the Mahin Advertising Co. 
we actually work with Mr. Mahin and not for Mr. Mahin. 
We are not simply on the pay roll, but we help to meet the 
pay roll. This is the keynote of the attitude between Mr. 
Mahin and the Mahin force—co-operation. It means the free 
exercise of the individuality of each integral part of that 
force. 

“The second reason is that Mr. Mahin is. still young, 
hopeful and energetic. Most men who at 30 cut a figure are 
at 40 merely figureheads. Not so with John Lee Mahin. 
The greatest possibilities still lie before him. He is on the 
job now as much as he ever has been. This youthful vigor 
means that with the matured judgment of experience Mr. 
Mahin combines the fire of imagination. 

“This must not be taken to indicate, however, that Mr. Mahin 
would neglect to secure the most minute data on any subject 
placed. in his hands, for after all, imagination in business 
means nothing but placing in unaccustomed combinations 
data which the casual observer would pass by unnoticed. 

“But last of all the one thing about Mr. Mahin that ap- 
peals to me most is that I believe he is not merely in the ad- 
vertising game purely for commercial reasons. As I under- 
stand him, he is not interested in his advertising agency and 
his advertising knowledge merely as a tool with which to pry 
loose more dollars and cents for himself and his customers. 
Mr. Mahin has a love for the art. itself—he is interested in 
advertising because he is interested in human nature—to him 
it is a fascinating occupation to attempt to find and make use 
of all the human springs of action, and if there is any one 
individual who will ever be able to extract definite scientific 
laws and principles upon which to base advertising copy and 
advertising placing; if there is anybody who will ever be able 
to lead advertising out of the darkness of Egypt, in which it 
still exists to great extent, I think that man is John Lee 
Mahin.” 

MRS. MAHIN’S LETTER. 
Husband, fair, fat and forty, today, I greet you! 
Excluded from post-prandial pleasures—sitting apart, I 

salute you! 

How splendid you are, at this hour, to your family, your 
guests and your spouse! You are more important than you 
can ever suppose. In the banqueting hall, the office, the home 
—more important than you can suppose. And when IT next 
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behold you, and the son, sma’ hours arrive (for you are more 

in my meditations than you can suppose) you will approach 

your habitation with steady gait and with the elastic step of 

your golden prime. 

I also drink to you with a crystal glass of “Adam's Ale’ — 

silently, I drink and alone. And where shall you and your 

guests and I be, forty years hence—a century hence? Others 

will behold you then and be refreshed by your gladsome 

spirit, as we are refreshed. It avails not, neither time nor 

place—distance avails not. Milenniums hence, we shall take 

sweet counsel together. For we, the children of earth, are 

among the Immortals! Your WIFE. 

(With no apologies to Whitman, Swinborne or William Wat- 

son.)—December 14th, 1900. 

Other addresses were by Robert H. Davis, editor Munsey’s 

Magazine—‘Mr. Mahin—the Editor.” 

S. J. Kline, sales manager B. Kuppenheimer Co., Chicago— 

“Mr Mahin, the Salesman.” 

W. B. Bogart, Bogart, Maltby & Co., Chicago—“Mr. Ma- 

hin—the Sportsman.” 

William Boyd, western manager Ladies’ Home Journal and 

Saturday Evening Post—“Mr. Mahin—the Magazine Man.” 

‘STONESTY, FAIR AND SQUARE DEALING.” 

Mr. W. C. Hoefflin of the Mahin Agency, said: “I have 

found Mr. Mahin a man at all times insisting upon honesty. 

fair and square dealing for everybody. I have found him 

full of energy, backed up by special ambition to make a suc- 

cess of the business he has established. 

“T have found him a man ready to give his employes every 

assistance and support possible. He has never asked me to 

do anything that I have not been able to do, yet he has asked 

me to accomplish some things that without his confidence and 

support I could never have been able to work out. It has 

been a great privilege to me to be associated for the last nine- - 

teen years with such a true man as Mr. John Lee Mahin.” 

One of the ‘happy features of this large “family” gath- 

ering, including men from the Atlantic to the regions beyond 

the great Father of Waters, was the presence of Mr. Mahin’s 

honored and aged father, publisher of the Muscatine, Iowa, 

Journal, for fifty-three years, from 1852 to 1903, Mr. John 

Mahin, who was called out and said, in part: “{ must be 

permitted to express my satisfaction and pride that one who 

stands in the relation to me of a son, thas built up a great 

business in a comparatively few years, solely by his own 

efforts and built it on the strong and enduring foundation of 

integrity and fair dealing and with the sincere purpose to 

make it profitable to all with whom he has business rela-: 

tions.” 

Mr. John Lee Mahin, in whose honor the dinner was given, 

spoke most feelingly in response to all the kind words of 

his friends, saying among other things: 

“Of course no man would be human, no man with any- 

thing but ice water in his veins, could fail to appreciate and 

to feel grateful for all that has been said here this evening. 

No man with any feeling at all could fail to respond to the 

kindness that you have shown me by coming here. 

“But I cannot throw off the feeling that this evening has 

meant for me the taking on of a greater responsibility than 

I ever carried before, The future is what I am thinking 

about, and I do feel that the lesson to be drawn from this 

evening is the opportunity that rests not only on my shoul- 

ders, but on those of all of us that are here, because we are 

interested in this wonderful new phase of business activity, 

this advertising business. Think of a business that has prac- 

_ tically been developed within a lifetime. A business in which 

men like Charles H. Fuller and D. M. Lord, who have re- 

tired from it, admit that its traditions cannot be followed, 

but changes in policy and method are necessary to meet new 

conditions that have arisen. In a business like this a man 

cannot hope for a meteoric career. He has no traditions in 

the business itself to guide him. He has simply to hark back 

as far as he can to the old fundamental principles which 

underlie all successful effort in everything and simply do the 

best he can.” 

The artistic menu card ,which took the form of a twelve- 

page leaflet, on rich laid paper, in heavy covers, besides the 

“Menu” and “Toasts,” contained excellent halftone portraits 

of John Lee Mahin and “The Coming Mahin,’ John Lee 

Mahin, Jr., (who had a seat at the table) and the following 

poems: 

elas 

(To John Lee Mahin, Esq., on his XLth Birthday.) 

O, Mahin, how I envy you, 

Beholding how your work succeeds— 

You multiply it, though, by two; 

XL in age, XL in deeds! 

l’ame writes your name upon her scroll 

And fortune tosses you her ball— 

Today you reach a gleaming goal; 

XL in one, XU in all! 

Now, may a hundred more good years 

Be given you, for truth to tell 

Were all of us unfailing seers, 

You are the man we'd CXL! 

Wiser D. Nessit. 

THE FRANKLIN INN CLUB, CAMAC AND ST JAMES 

STREEDRS. PHIVADELEPETA: 

To John Lee Mahin on his Fortieth Birthday. 

The Romans of the early days 

Were wise beyond their time 

Because they said when forty came 

A man was near his prime. 

You ask me how I know ’tis so! 

The secret here I tell, 

When e’re a man to forty came 

They wrote his age XL. 

Our John excels in many ways, 

He’s honest, big and true, 

And duty counts him as her slave, 

Courage and Patience, too. 

- So here’s good health and many friends 

Throughout the coming year, 

No difference will it make to me 

When XLI (me) is here. 

But all throughout the next decade 

May XL your watchword be; 

In wisdom, happiness and peace, 

I hope you'll live to C. 

Cyas. F. Jenkins, Farm Journal. 

Tuesday, December 14, 1909. 

A tribute to Mr. Mahin, by Mr. Seth Brown, in The Com- 

mercial Union, contains the following statements of principles 

and methods that will be recognized as of ‘highest value by all 

conscientious, experienced newspaper makers and advertisers: 

Mahin maintains a high standard for himself and requires 

equal efficiency from his associates. 

The difference between Mahin’s work and that of some 

others is that he requires as high a standard from his cus- 

tomers as that maintained by the agency. 

The concern must be good to harmonize with Mahin’s 

service. 
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He gets mighty close to the business served and no im- 

portant move is made without the customer’s full knowledge— 

and consent. 

3ack of ads, mediums and methods, there is character 

force. 

Mahin is not a reformer. 

other fellow’s business,” and when he parts with a customer 

He don’t attempt to “run the 

there is no jar or unpleasantness. 

There is simply a lack of harmonious ideals—and a part- 

ing. 

I have known him to turn down an account which prom- 

ised $100,000 worth of business because it was not a “re- 

peater” and then sit for hours with a customer whose total 

business for the first year would not exceed $1,000. 

Mahin doesn’t ‘handle all the honest advertising by a long 

shot, but it is a safe bet that each customer who continues 

with him has a proposition devoid of sharp practice. 

The Mahin agency is not a one-man organization. 

bly no other man in the business depends so much upon the 

Possi- 

co-operation and assistance of others. 

Among publishers and advertisers there are fortunately 

many who appreciate the principles on which Mahin does 

business. 

It has developed a kind of loyalty and co-operation which 

has produced a stronger force for efficient effort than could 

be secured by mere personal popularity. 

It attracts the best men. 

The secret of Mr. Mahin 1s no secret. 

It consists of high ideals, an ability to select and develop 

worthy assistants and the faculty of securing the hearty co- 

operation of the best men in the business. 

Mahin’s success is bigger than Mahin. 

It is the result of right principles. 

They are right now the God given right of every one 

of us. 

It is mighty comforting to know of such examples—men 

who possess the necessary gumption to make use of vital 

forces which are the common property of everybody. 

QUANTITY AND QUALITY OF CIRCULATION 

DISCUSSED. 

THE TrcHnicAL Pupnicity ASSOCIATION—OFFICE OF THE 

SECRETARY. 

202 E. 23rp St., NEw York, DECEMBER 18, 1900. 

Editor National Printer-Journalist ,Chicago, Ill. 

Mr. PusLisHER:—Kindly note our recent meeting held last 

week was very important, and while you would no doubt be 

interested in the entire proceedings, we are only sending here 

a resume. Will you be good enough to pass this along for 

consideration of your editors. 

CIRCULATION AND ADVERTISING CONTRACT MEETING OF TECHNICAL 

PUBLICITY ASSOCIATION. 

The Technical Publicity Association held its December 

meeting on Thursday, the goth, at the National Arts Club, 14 

Gramercy Park, New York. After the usual informal dinner, 

a lively discussion ensued over the subject of Circulation and 

the introduction of the proposed uniform advertising contract 

for trade papers. Mr. F. H. Gale, charge of advertising for 

the General Electric Company, Schnectady, N. Y., took his 

turn at presiding during the debate. The attendance was 

large, and the participation in the discussion of the prominent 

technical advertising men and trade paper publishers who 

were present made the session a most profitable one. 

William H. Taylor, treasurer and manager of the ron 

Age, opened the discussion, giving it as his opinion that the 

true measure of a publication is its editorial quality. He said 

there was no more discriminating class of people in existetice 

than subscribers to a publication. 

Mr. Taylor said that advertisers should put themselves in 

the proper frame of mind in approaching the circulation 

question. He granted their perfect right to know how many 

and who read a publication, and he said no good publication 

refuses such information. The trouble has been, he said, not 

that the publishers have been ashamed of their circulation, but 

that wrong deductions may be made when a reputable publish- 

er’s statement is placed in comparison with an untruthful one. 

Mr. laylor made the first public announcement of the circu- 

lation of the /ron Age. 

H. L. Aldrich, publisher of International Marine Engineer- 

ing and the Boiler Maker, exampled his papers as an instance 

of necessarily small circulation with intensified buying power — 

in which quality was by far the greater consideration. 

C. S. Redfield, Advertising Manager Yale & Towne Mfg. 

Co., and President of the T. P. A., here explained how mem- 

bers considered the circulation statements of publishers, being 

in some cases absolute sworn statements, also the possibility 

of detecting the liars. 

John McGhie of the American Machinist, told about the 

passing of old-time advertising solicitation in which the hyp- 

notic eye played a prominent part, and said that after trying 

all other policies, publishers have learned that the truthful 

policy is the best. He said the advertiser buys reputation and 

editorial force qui.e as much as circulation. 

O. C. Harn, Advertising Manager of the National Lead 

Company, said that every good advertising man was perfectly 

aware of the value of quality in circulation, but said that, 

nevertheless, it came down to quantity after all, but based 

on judgment of that quantity from a quality standpoint. 

I. R. Davis, of the General Electric Company, said that 

many publishers seemed to feel that advertising men know 

their own business, and do not try to lead them into un- 

profitable contracts. 

H. M. Sweatland, publisher of Automobile, said it was his 

purpose as a publisher to furnish maximum quantity, but that 

for a class paper to go beyond a certain quantity was simply 

to vitiate itself. A phenomenal solicitor, he said, once got a 

thousand subscriptions within a radius of twenty miles, but 

after two years only one more subscriber was on the list for 

that district than there was prior to his solicitation, 

J. George Frederick, managing editor of Printers’ Ink, 

spoke for known circulation, and the good prospects for a 

uniformly high standard of circulation statement. 

The question of a uniform advertising contract was then 

taken up with a great deal of interest. A committee of the 
Association, headed by H. M. Davis, distributed the proposed 
uniform Advertising Contract. The matter will be taken up 
for final action at the next meeting January 2tst. 

Respectfully submitted, 

H. H. Kerr, Secretary. 

At the National Corn Exposition held at Omaha, Decem- 
ber 6 to 18, the World Championship bushel of corn was sold 
at auction to Arthur Capper of Topeka, publisher of the 
Capper Publications, and was taken to Kansas at the close 
of the show. It will be exhibited during the winter in the 
Capper Building, and also at the Kansas State Corn Show 

at the Agricultural College at Manhattan. ‘This bushel of 

corn was grown and exhibited by G, L. Kerlin of Franklin, 
Indiana, and was said by the experts at Omaha to be the 
finest bushel of corn ever shown anywhere. Mr. Kerlin is a 

brother-in-law of Mr. L. B. Clore, who has raised more 
prize-winning corn than any other man in the world. This 
championship bushel is of the Johnson County White variety. 

Albert H. Cook, of Marion, Ind., has joined the staff 

of the South Bend Tribune. Earl B. Maxwell, of Findlay, 

Ohio, has also become a staff man on the Tribune. 
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An Advertisement That Brought Results 
1114 lowa AvENvE, Burts, Monr., 

DECEMBER 20, 1909. 

Dear. Mr. Hersert:—I notice with much pleasure that 

you are devoting considerable space in your valuable 

monthly to the subject of “Advertising that Brings 

Results.”. Hence I send you 

herewith a little circular 1 

wrote which certainly 

great success, and Mr. 

proved a 

Hill will 

gladly bear me out in my state- 

ment. 

©Ohe Shop in 

U, pper Nine 
Here are the facts in the case, 

and while the results do not 

compare in money value to the 

marvelous returns of the famous 

3rooklyn Eagle, mentioned on 

page 840 of your December, 

1909, number, nevertheless, the 

percentage of returns was over 

100, actual and _ direct, and 

proven beyond doubt, while the 

indirect returns, can hardly be 

estimated, 

q Upstairs in the Del- 

linger block, other- 

wise 115 North Main 

Street, Butte, Montana, 

over Mattingley’s 
Haberdasher Store, in 

Room Nine, you will 

find the Book-Lovers’ 

Shop, which is a small 

corner for Saints and 

Sinners to spend a few 

minutes with the Im- 

mortals--- Past and 

Present.es 

q Here may be found a 

few Good Books and 

some other nice Print- 

ed Things, not usually 

found on barren hill- 

tops --- Mark what I 

say! You are welcome 

to call and browse 

around, whether you 

buy or not. Possibly 

you may find “Just the 
Thing I have been 

Looking for,” and thus 

save a lot of Christ- 
mas Present Worrp, 

which is stored up for 
you nearer the Holi- 

days.esp 

EUGENE HILL. 

The circular was criticised— 

it was not good English, it should 

have been this and it should have 

been that; but “they kept a com- 

ing,’ bringing the circular with 

them, and buying the goods. 

Mr. Hill, himself, had objections 

at first. Finally, some good ad 

men said it was the best thing 

of its kind ever gotten out in 

Butte. Then more 

praise it. A banker came 150 

miles and spent $18 in books 

“because of your clever little cir- 

cular.” It brought a great deal 

of business through the mails. 

FAR-REACHING. 

began to 

I will give you one instance 

of the far-reaching influence of 

such a small piece of advertis- 

ing: 

The representative of a big 

Chicago book house passed 

through Butte some time ago, 

and in fear and trembling, Mr. 

Hill placed an order for $50 

worth of Christmas goods. Since 

then, he has placed orders with 

the same house for over $400 

worth of holiday goods. Mind 

you, the same thing happened 

with several other firms. 

THE MEDICINE. 

As you are aware, I am a 

firm believer in newspaper space 

as an advertising medium. But, all considered, I thought it 

best to use a circular—costing little money in this case. So 

I wrote the circular one afternoon, and took it to a local 

print-shop and asked for $5 worth of the good stuff—set as I 

directed. I got about 700 copies on linen finish paper, printed 

in two colors for the $5. The circular was mailed in a plain 

linen finish envelope—not sealed—one-cent stamps being used. 

Over 700 people replied directly to the circular, and many of 

them have bought over and over again at this little book 

shop, which was started less than a year ago, and in a some- 

what obscure place, with stairs to climb, and almost entirely 
unknown, 

Mr. Hill is a good salesman and has a pleasing personality 

and loves books. 

One other thing. Butte is suffering from a severe de- 

pression in trade, many of the mines being closed down, it is 

not considered a bookish town, and all lines of business com- 

plaining as to the lack of holiday trade. The total cost of 

the advertising was less than $15, including the stamps. The 

list was carefully selected, and the best people in the city 

were dehghted to climb the stairs to “The shop in Upper 

Nine.” 

I have gone somewhat at length into the matter because of 

the extraordinary results obtained from a simple circular. 

This, was not a defintte proposition—nor were prices men- 

tioned—as in the case of the famous Brooklyn Eagle ad—but 

was more in the shape of an announcement or an invitation. 

However, it all proves beyond doubt, that advertising pays 

tremendously when you hit the nail on the head. 

With kindest wishes for the editor of .the 

PRINTER-JOURNALIST, I have the honor to remain, 

Very truly yours, O. G. Woon. 

NATIONAL 

Natural Gas Explosion in the Capper 

Building 

On Sunday morning, December 19, at 11 o'clock, an ex- 

plosion of natural gas in the basement story, or press-room, 

of the Capper building at Topeka, resulted in a fire which 

did damage to the amount of $15,000. The loss was almost 

entirely confined to paper stock and printed matter, and to the 

perishable parts of the presses, and by far the greater part of 

the loss came from water thrown into the press-room by the 

fire department. After the fire, water stood all over the base- 

ment story at a depth of two feet. 

A number of plate glass windows were destroyed. 

wise the building itself sustained no damage. 

Other- 

On account of 

the fireproof construction of the building the fire was con- 

fined wholly to the press room. A building of ordinary con- 

struction could not possibly have escaped total loss from a 

similar explosion and fire. 

Gas had entered the press room through the telephone con- 

duit.. Natural gas, as is well known, has little odor, and its 

presence was not detected. The gas was probably ignited by 

a spark from the electric motor. One pressman was injured, 

though not seriously. 

The loss on the paper and printed matter supplies was fully 

covered by insurance. 

Items of Interest 
Hayden S. Bartlett, is now on the staff of writers of the 

Chicago Record-Herald. He was formerly employed on the 

Inter Ocean. 

Dwight Allyn, a former newspaper man, has become chief 

owner and manager of the Ten Story Book, a successful 

magazine published in Chicago. 

The printing plant of the defunct .Waukegan, IIl., News 

Company has been sold to J. E. Wall-and E. A. Brewster, 

of the Brewster Printing Company of Joliet, Ill. 

Miss Margaret Tobin has joined the South Bend Tribune 

as society editor and general writer, taking the place of Miss 

Julia Cole, who has resigned to go to college. She will enter 

DePauw University, Greencastle, Ind., early in the new year. 

Miss Tobin was formerly with the Post and the News of 

Denver, Colo., and did feature work. She is, therefore, one 

of the best woman newspaper writers in the country. 
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ate Greatest of All Type Foundries 

E have great pleasure in printing an exterior 

view and one interior view of a factory of 

which every American may well be proud. It 

is by far the largest type foundry in ex- 

istence. It is said that its output runs into 

millions of pounds annually. But the Ameri- 

can Type Founders Company prefers to 

claim credit for the superior mechanical efh- 

ciency and art progressiveness found in its central plant in 

Jersey City rather than for the unquestioned superiority in 

size and output. 

We have often inquired why pictures of this great plant 

have not before this been available. By the wish of the presi- 

instead of accidental suggestions arriving from unattached 

sources. Ideas, it is true, are cordially welcomed, whether of 

an artistic or mechanical nature; but they are worked over, 

studied, improved and perfected by a staff of trained letter 

designers, whose work is then passed upon by the heads of 

the company, and all disputed points finally decided by the 

president, Mr. Nelson, who is a critic whose good judgment 

has been proved by a line of surpassing successes in type 

design. 

Our readers will, we are sure, be glad to ease the 1 names 

of the men to whose personal work is chiefly due that leader- 

ship in type fashions which has given the American Type 

Founders Company its well-earned predominating influence 

on the typography of the whole world. In naming them we 

CENTRAL PLANT AMERICAN TYPE FOUNDERS COMPANY 

dent of the big type company, Robert Nelson, no pictures 

have been published until quite recently. The fact is that 

Mr. Nelson’s plans, extending into a prosperous and illimita- 

ble future, disclose a very much larger plant than is shown 

in our picture. The American Type Founders Company owns 

land adjacent to the factory which will permit an extension of 

it to double its present proportions. Mr. Nelson plans for a 

great future, and he has been reluctant to show only a part of 

his factory (as he sees it), even if that part exceeds all 

previous achievements. 

This great type factory contains two departments novel in 

type making. There is a letter designing department in which 

that art is practiced as the mainspring of the establishment, 

name the most distinguished practical typefounders of the 

world. These names are: Robert Nelson, president and gen- 

eral manager; Joseph Phinney, vice-president and manager 

of the Boston branch and type foundry; L. Boyd Benton, 

director and manager of the General Manufacturing Depart- 

ment; and a young man who has already proved his ability 

to maintain the fame of the foundry in the future, Morris 

Benton, chief in the designing department. 

The American Type Founders Company is thus fortu- 

nate in being managed in all its departments, including those 

of finance and salesmanship, by real type founders. Thus 

excellence of design, accuracy and quality of manufacture, 

and progressiveness in styles, are chief considerations and 
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never subordinated to an unsympathetic commercialism. While 

it is a great business success, its claim to the favor of print- 

ers is based on achievements in typefounding very valuable 

to the world’s typography, and these achievements find their 

source in the remarkable enthusiasm and love for the art of 

letter founding which characterizes every one of the managers 

of the various departments of the central founding plant, and 

more especially the three leaders. 

first-and money-makers afterwards. 

In these enthusiasms we find the spring from which that 

splendid collection of great type designs has flowed, which 

have revolutionized and improved typography, and embodied 

these designs in a mechanical accuracy and quality unequalled 

in any former period of typefounding. This is, indeed, a 

company with a soul, an organization of progressive at- 

tainment, daily uniting knowledge and experience to ad- 

vance a great historic, useful and artistic business. No 

printer has thoroughly understood his art who has not visited 

this great plant and observed the enthusiasm which pervades 
its departments and the employes. 

This is the only type foundry which has a real chemical 

laboratory, presided over by an experienced chemist, in which 

They are typefounders 

signing Department is connected, is the chief pride of the 

company and most valuable to typography. After the de- 

sign is completed it is cut in all necessary sizes in solid 

German silver matrices by the Benton Matrix and Punch 

Cutting Machines, invented by Boyd Benton, a director and 

manager of the General Manufacturing Department, which in 

connection with several related inventions, all owned by the 

American Type Founders Company, have revolutionized and 

perfected the methods of producing matrices. 

The matrix gives the face to a type. Its perfections and 

imperfections are inevitably reproduced in the type. With 

the Benton Matrix Cutting Machine matrices more perfect 

than it was possible to make a dozen years ago are produced 

with infallible precision. Our readers have probably ad- 

mired the perfect gradation of color in the great type series 

of the American Type Founders Company. This perfect 

gradation is the crowning merit of the Benton system of 

matrix cutting, used only by this company. It is obtained 

by the practice of what is really a new science in design, 

practically impossible to the hand cutter. The Benton Matrix 

Cutting Machine is one of the greatest assets of the Ameri- 

can Type Founders Company, and well worth a pilgrimage to 

MAIN TYPE DIVIDING ROOM AMERICAN TYPE FOUNDERS COMPANY 

_all the metals used are analyzed at purchase and all amalga 

mations of these metals tested before use in the type 

foundry. The management holds it to be a point of honor 

to use the most durable metals in its types—a matter of 

common honesty, and as such, not to be advertised as a chief 

merit as is done by typefounders who steadily claim no other 

merit for their types. The best metals in the world avail 

nothing if the design of the types is unoriginal and de- 

fective. Design is the paramount merit, and therefore the 

real thing for exploitation. As in a house, it is the propor- 

tion, color and harmony that give distinction—not the bricks. 

The extent of the central plant of the American Type 

Founders Company, great as it is, gives only a partial basis 

for comparison with other type foundries. It is filled with the 

most costly, best and most rapid casting machines. Each 

Barth Automatic Casting Machine, invented by Henry Barth, 

until his recent death a director of the company. 

But, as the management of the American Type Founders 

Company insistently and truly assert, the chief merit ot Al 

type foundry is not size or machines, or metal, but design. 

The Matrix Making Department, with which the Letter De- 

Jersey City to see it. There is not a more wonderful piece 

of mechanism in existence. 

The interior view selected by us is of one of the dividing 

rooms. Here the large fonts cast on the machines are di- 

vided into job and weight fonts and wrapped for delivery 

to the stock room. It is a busy scene, and the work is done 

on a system which eliminates error. From this room the 

type in packages, labelled, and réady for sale, descends to the 

stock room below. ‘This is a larger room. There we find 

many shipping tables. Over each is a number. This is No. 

1, and we observe that all the orders laid out on it for ship- 

ment are for New England. It is explained that Boston is 

Branch No. 1. Here is No, 12, the number of the Chicago 

branch, and piled with orders to be shipped to the middle 

west. There are some thirty branches and special agents, and 

besides theses are packing counters for Great Britain, South 

Africa, Australia, New Zealand, India, the far East, Cuba 

and Central and South America. Very possibly some of the 

types in process of being divided when our picture was pho- 

tographed may now be in the possession of the printer now 

reading this line. 
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BUSINESS NOTES 
This Department is conducted for the benefit of 

advertisers, and expresses their claims and views 

ANOTHER WIDE-AWAKE AMERICAN ADVER- 

TISEMENT. 

The advertising messages from the American Type 

Founders Company which have been appearing monthly 

in- our pages have attracted much attention and been 

widely read. That of this month, it is safe to predict, will 

be the occasion of just as much comment and will be the 

cause of more than one publisher doing some good, hard 

thinking. 

The reader’s attention is at once challenegd by the 

heading, “Every Printer his own Type Founder as Absurd 

as Every Business Man his own Printer.” 

The expenditure of between two and three thousand 

dollars for a casting machine and matrices, and the sure 

necessity of spending several hundred dollars every year 

thereafter for matrices and supplies, together with hun- 

dreds of dollars for labor and other expense, ought to be 

so self-evident to every printer as to cause him to turn 

down such an unnecessary and extravagant investment 

when his working capital can be used to so much better 

advantage in his printing business. 

What would a printer think of a suggestion, if made 

by one of his customers, that he should do his own print- 

ing because he has a few thousand letterheads and bill- 

heads to print during the year, and can buy the paper and 

a press and get the work done at apparently considerable 

less than the printer charges? The printer would at once 

call his attention to the big overhead expense and idle 

time, the necessity for variety of equipment, etc. 

It is a fallacy, therefore, for every printer to become 

his own type founder, just as it is for every business man 

to become his own pinter. 

THE CHICAGO BRANCH OF THE INLAND TYPE 

FOUNDRY IN NEW QUARTERS. 

The Inland Type Foundry gave a formal opening of their 
new Chicago office at 175 Monroe St., on Monday, January 

3rd. The new office has been fitted up in the most approved, 
modern style. The desks and other furniture are solid 

mahogany, and the walls and fixtures are finished to match. 
The floor is mosaic; handsome Turkish rugs and brass fix- 
tures make it homelike and attractive. Every requisite of a 
modern office is installed. Immediately back of the book- 
keeper’s cage is a display room for machinery and’ wood 

goods, the stock itself kept in dust-proof cabinets. A tele- 
phone exchange connects all departments. 

- The three Schraubstadter brothers, Wm. A. Oswald and 
Carl, who organized the Inland Type Foundry, are still its 

officers and managers. Mr. Charles W. Kellogg, who has been 

connected with the Company since 1902, is the Manager of 

the Chicago Branch, and it is to his energy and ability that the 

installation of the temporary and permanent quarters has pro- 

ceeded without inconvenience to their customers. 
In January, 1901, the Chicago branch was started at 188 

Monroe St. On October 28, 1909, this building was destroyed 

by fire; but, before the fire engines ceased playing on the 

ruins, temporary quarters were secured, and the next morning 

orders were filled and preparations were made to re-establish 

permanent headquarters. 

On January 3, 1910, sixteen years after the opening of the 

house, and nine after the starting of the Chicago 

branch, the Chicago office moved from its temporary 

quarters on the third floor of 175 Monroe St., to the ground 

floor and basement at the same number. This building occu- 

pies a lot 28x190 feet, so the company have three times the 

space they had in their old place. Old-time printers will 

remember the building as the one occupied by S. P. Rounds 

as a printers’ supply house from 1873 to 1884, but the arrange- 

ment and the furnishings are entirely different. 

years 

" THE AMERICAN TYPE FOUNDERS CO. SAYS: 

“A hundred pounds of old type in the hell box wiit 

buy a weight font of a popular new face for the case. 

And a weight font in the case is worth more than a hun- 

dred pounds in the hell box.” Moral, look over the speci- 

mens of new American type designs and substitute some 

of these money-makers for the obsolete or worn-out faces 

of type now cumbering your cases. Every office has sonic 

cases of type that are really so much old metal—convert 

those into new fonts of new job type which can now be 

bought at the price of body type in weight fonts. 

A NEW DEPARTURE IN SHNIEDEWEND PROOF 

PRESSES. 

Paul Shniedewend & Co., Chicago, manufacturers of the 

well known Reliance Photo Engravers’ Proof Presses and the 

Shniedewend Printers’ Proof Presses, both of hand press 

style, has deviated from the general time honored rule of 

furnishing hand presses with the belt and wood roller move- 

ment and are now furnishing both styles of their proof 

presses with a rack-and-pinion bed-movement (patent applied 

for). This new movement increases the strength, wearing 

qualities and speed of operation, consequently there are no 

parts to wear out and to be replaced; and the time of pulling 

high-class proofs of half-tones and type-forms is reduced to 

a minimum, because the bed moves at the touch of the crank 

instead of first taking up the stretch of the leathes This 

movement lessens the operating space of the presses, makes 

the machine practically indestructible, and all-in-all the 

Shniedewend Proof Presses have a superior appearance in 

addition to the increased speed and wearing qualities. 

A CLOCK AS A PRIZED CHRISTMAS SOUVENIR. 
The selection of a souvenir ‘that will be useful, appre- 

ciated and reasonably durable, is no small undertaking. A 

desk clock, received from the Challenge Machinery Company 

of Grand Haven, Michigan, seems ‘to accomplish all this and 

more, for its design and construction serves as a perpetual 

reminder of the company and of all branches of manufactur- 

ing carried on thereby. The unique dial, on which a small 

illustration of a Challenge product represents each hour, is a 

happy thought and one that will prove effective as an adver- 

tising novelty. Vhe Stonemetz Two-Revolution Cylinder 

Press occupies the prominent point on the dial—12 o’clock. 

This, in truth, is significant of the growing popularity of this 

excellent machine. 

Following in their order, commencing at one, is shown a 

Challenge Proof Press, Advance Lever Paper Cutter, Hoerner 

Combination Shuteboard and Type-High Machine, Diamond 

Cylinder Press, Challenge Labor-Saving Iron Furniture, Ex- 

pansion System of Printers’ Blocks, Challenge-Gordon Job 

Press, Advance Pony Cutter on Iron Stand, Diamond Com- 

bination Lever and Power Cutter (a new product), and the 

Mercantile Addressing Machine. These represent some of the 

leading “Challenge Creations.” 

Tife Company has reason to be proud of this souvenir and 

to be extremely proud of the wonderful progress during the 
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past six years and with its present splendid facilities, can 

rightly anticipate the accomplishment of still greater things. 

This highly valuable souvenir was sent to each of the deal- 

ers and salesmen handling the Challenge products. The Na- 

TIONAL PRINTER-JOURNALIST is doubtless recognized as one of 

the important sales agencies. This company has carried ad- 

vertising in this paper since its organization, and the Presi- 

dent of the company, then ‘handling presses and machinery in 

Chicago, placed an advertisement in the first issue of the 

NATIONAL PRINTER-JOURALIST, January, 1888. The writer of 

this notice, then conducting a daily and weekly paper in Red 

Wing, Minn., came to Chicago early in December, 1887, with 

nothing but a plan and a prospectus and convinced Mr. Lee 

of the value of the proposed publication, and his example 

helped on the others. The country editor wore a fur cap and 

a coat with a heavy fur collar and got caught in a rainstorm 

and must, as to his headgear, looked somewhat similar to a 

drowned rat, but what Minnesotaian would have then thought 

of a rainstorm in December? Appearances must have been 

unfavorable as far as the dress—which some have held quite 

important of the advertising representative—but the plan suc- 

ceeded in both Chicago and New York and advertisers who 

commenced with the paper then are still with the paper and 

it is very satisfactory to record the fact that those, among 

whom are recalled the Queen City Printing Ink Company of 

Cincinnati, C. B. Cottrell Sons, New York, Barnhart Brothers 

& Spindler of Chicago, and many others, have made wonder- 

ful growth and achieved great successes. 

MARVELOUS TYPE FOUNDRY FACILITIES. 

Every printer appreciates in a general way the won- 

derful resources and extensive facilities of the American 

Type Founders Company, but it will nevertheless be a 

surprise to most to read that the foundry has over four 

million matrices. Matrices enough, it would seem, to sup- 

ply any possible type requirement, but nevertheless new 

matrices are constantly being made. 

It would be educative for printers to go through the 

Central Plant of the Company at Jersey City and every 

visitor is assured of a cordial welcome. It is only fifteen 

minutes from New York City, and is easy of access by 

way of the Jersey Central R. R. 

ENLARGED QUARTERS. 

Word has come to hand that the well-known machinery 

manufacturers of Reliance Photo-Engravers’ and Shniede- 

wend Printers’ Proof Press and Reliance Paper Cutter repu- 

tation, Paul Shniedewend & Co., Chicago, have enlarged their 

quarters in order to facilitate the handling of their increas- 

ing business. They will have a show-room for their machines 

and a later announcement will be made. 

COPPERPLATE GOTHIC ITALIC. 

Copperplate Gothic Italic is the latest production of the 

American Type Founders Company, and it is a beautiful 

italic letter and one which will be found a most welcome 

addition to the Copperplate Gothic Family. By ordering 

the most used and most popular sizes in weight fonts 

the printer will have full cases which will only cost him 

the price of regular body type. 

The Selling Agency arrangement between the C. B. Cottrell 

& Sons Co. and Keystone Type Foundry, whereby the latter 

takes the exclusive (exclusive except as to the Cottrell Co.) 

of Cottrell presses, was widely advertised in the trade papers 

last month. This new connection of two important houses 

attracted a great deal of interest in the trade and elicited much 

favorable comment. 

With the Trade 

Milton Dunn, from the Waukegan, Ill., Sun, is a new 

addition to the Chicago Record-Herald’s reportorial staff. 

The Des Moines Daily News has abandoned the receipt 

cf the Associated Press report, taking only the United Press 

now. 

Howard A. Burrell, the well-known Iowa editor, is tour- 

ing the East and will visit old historical places on the coast 

of Massachusetts. 

Joseph Medill Patterson’s play, “A Little Brother of the 

Rich,” had a long run at the Grand Opera House, Chicago. 

It has been succeeded by his other play, “Fourth Estate.” 

John C. Eastman, publisher of the Chicago Journal, who 

was born a Buckeye and educated to be a civil engineer, is 47. 

He started his newspaper work in Chicago as a reporter 

twenty years ago. : 

The two new Carnegie libraries, Pittsburg, Pa., and Wash- 

ington, D. C., have equipped their Record Departments with 

Oswego cutting machines, made by Oswego Machine Works, 

Oswego, N. Y. 

W. H. Parsons, editor of the Fond du Lac, Wis. Re- 

porter, has resigned his position on that paper to take a 

position with the Milwaukee Journal. Mr. Parsons was also 

treasurer of the Reporter Printing Company. 

The Waukegan Press Club has elected the following ofh- 

cers for the ensuing year: President, A. A. Frudenfeld; Vice- 

President, George Bastian; Secretary, John Kessler; Treas- 

urer, Wayne T. Stupey; Sergeant-at-Arms, Arthur Fried- 

man. 

Within the past few days, T. P. Knotts with Melton & 

Cain, has organized the Gary, Ind. Printing & Publishing 

Company with a capital stock of $15,000. The new company 

will publish the Gary Post, the first issue of which will make 

its appearance shortly. 

Emil Baensch has now full control of Manitowoc, Wis., 

Post, his partner, Mr. Genrich, retiring. Mr. Baensch has 

purchased the small job printing plant of Al. Howarth and 

added it to his office. Mr. Howarth will have charge of the 

job department of the Post. 

William Martin, a pioneer educator and editor, is to cease 

publishing the Solon, Iowa, Economy soon. His successor 

will be his daughter-in-law, one of Iowa’s few women in that 

field, and her husband, Dr. R. B. Riedel, an alumnus of the 

S. U. I. College of Dentistry. 

The entire plant of the Manitowoc Tribune Printing Com- 

pany was sold under the mortgage against it and leased by 

the owner to Feuerpfeil and Bruins. There will be no change 

in the Socialistic policies advocated by the paper on account 

of the change of ownership. 

The St. Paul Telegraph, a weekly paper published at St. 

Paul, Ind., by Walter A. Kaler, has been sold to Ora C. 

Pearce, formerly Mr. Kaler’s foreman. The consideration 

was $2,000. Mr. Kaler has been actively engaged in the news- 

paper business for twenty-one years. 
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If plans now under way materialize, the publication of a 

daily newspaper at Notre Dame University, Ind., will begin 

after the holidays. President Cavanaugh has granted per- 

mission to a committee to finance the paper, and the first issue 

is expected about the middle of January. 

John P. Churchill, for two years advertising manager for 

the Joliet, Ill, Republican, has accepted a position on the ad- 

vertising staff of the Joliet Herald. Louis B. Cone, for past 

year connected with reportorial staff of the Republican, has ac- 

cepted a position on the local staff of the Herald. 

We call especial attention to the comprehensive state- 

ments contained. in the insert of the Mergenthaler Linotype 

Company this month. The Linotype Company have enjoyed 

a wonderful success and they have men in their advertising 

department who fully understand the machine and what it 

has and can accomplish and are able to tell of the same in a 

clear, forcible and convincing manner. 

By a decree of sale which has been entered in the Circuit 

Court involving the leasehold interests of the Chronicle prop- 

erty, 164-166 Washington St., Chicago, the leasehold and the 

building are to be sold under foreclosure proceedings. The 

sale will be held on Tuesday, January 18th, at 11 o'clock in 

the morning, by Roswell B. Mason, master in chancery. The 

decree entered is the outcome of a suit filed by John R. Walsh 

against the Chronicle Company and others, which was an- 

swered with a cross bill by the Nekoosa Edwards Paper 

Company, a corporation, against the Chronicle Company, John 

R. Walsh and others. Indebtedness of the Chronicle Com- 

pany to the extent of $62,424 will be satisfied by the sale of 

the leasehold, and other claims will be disposed of out of 

what-may remain. The lease is for fifty years, dated from 

January 1, 1800, at $4,000 annually. 

Editorials Continued from Page 43 

One of the brighest, special issues to reach our table is 

that of the South Coffeyville, Oklahoma, Times, of November 

26th. It should have been noticed in December, but reached 

our office too late. It was in many ways different from the 

usual product of a weekly in a new or old country. It is 

a remarkable anniversary edition for a town that has arisen 

“from a wheatfield to the nucleus of a “Great City in a 

Year.” This fact is rightly set forth and displayed in large, 

clear type on the first page, which is appropriately and strik- 

ingly designed. At the top of this page, are shown, in out- 

line, great factories, business blocks and oil wells. Under 

the heading to the left, is a majestic turkey bearing on his 

back a great sheaf of wheat standing upright, and to the 

right a great sky-scraper building, such as is to be. This 

part of the page is printed in yellow, red and black. Further 

down is a halftone view of the town one year ago, with 

hay stack in the foreground and teams in the background 

plowing and grading the streets for the first time. At the 

bottom of the page is “A panoramic view of the new city 

taken September 1, 1909,” with the following line of apol- 

ogy: “The buildings to right and left are not shown in the 

picture as well as a number which have been built since 

that date.” One must take snapshots every day to keep 

up with the growth, which has been a hundredfold in the 

year, or from “one building, a few lines, surveyor’s stakes 

and newspaper advertising.” ‘Today there are over one hun- 

dred buildings, five hundred people, several lines of busi- 

ness, and the brightest prospects of any city in the State of 

Oklahoma.” Views are given of “a burning oil well,’ ‘a 
burning gas well,’ “the new $10,000 school building,” and 

so on, with portraits of town officers and of six brothers, 

the promoters of the town and known as the “Big Six,” 

all ‘bright, intelligent handsome looking young men, rang- 

ing from about twenty-five to forty years of age. The 

‘paper contains sixteen full, large seven-column pages and 

was all printed in the newspaper office in this new South 

Coffeyville and practically all the line drawings were made 

by the paper’s own engraving plant. ‘There are sixteen por- 

traits and forty-two views, all from photographs, in _half- 

tones. 

Naturally, the text tells about the advantage and growth 

of the place and surrounding country. Good stock was 

used in the paper and the work was not slighted in any 

particular. ‘The editor is Thomas P. Giacommini and he 

runs a printing and publishing company bearing his name, 

and certainly has reason to be proud of this issue. The 

paper used in the edition weighed over two tons for the 

twelve thousand copies. The advertising was liberal, and, 

unlike most special editions, there were no write-ups and 

the advertisements were all strictly display and the composi- 

tion excellent. 
x * * 

The Louisville Times commemorated its twenty-fifth anni- 

versary by issuing on December 31st the biggest and greatest 

and most complete newspaper ever printed in the South or 

West. The paper consists of one hundred pages, eight hun- 

dred columns of matter. It was illustrated throughout with 

hundreds of half-tone pictures. The paper weighed over two 

pounds. It contained among ‘hundreds of special articles: 

Important Happenings in the World’s History for Twenty- 

five Years; First Things in Kentucky History; Kentucky’s 

Timber Wealth; Kentucky’s Coal Supply—Enough for the 

Entire World; What Women ‘have done and are doing for 

Kentucky; Complete List of Kentucky Governors; United 

States Senators from Kentucky; The New Kentucky—The 

Old Kentucky; Thumb-nail Sketches of All Members of the 

Kentucky Legislature; Undeveloped Resources of Kentucky; 

Kentucky Pioneers, Indians and Mound Builders; Prominent 

Men of Twenty-five Years Ago; Kentuckians Who are Mak- 

ing Good Away from Home; A Horseback Trip Through 

Kentucky in 1818; Education in Kentucky from Every View- 

point; A Dream of Tomorrow; A Roll Call of Kentucky’s 

Immortals; A Galaxy of Kentucky’s Magnificent New State 

Capitol; An All-day Ramble through the Times’ many De- 

partments to witness the Wonder-work of making a News- 

paper; Sketches of Some of Those who began Their Life- 

work as Times News-boys, and are now Prosperous Men of 

Business; City Officials of Louisville Twenty-five Years Ago; 

The Ohio River—Its Course and Power; History of Louis- 

ville for Twenty-five Years; All Mayors of Louisville; Louis- 

ville of the Future; Brickbats and Bouquets—What Friends 

and Others Say of the Times; A Page of Toasts to Louis- 

ville and Kentucky; Why Women should Vote; and hundreds 

of other special articles of Timely Pictures. 

The Times of this issue..Friday, December 31st, was a his- 

tory and a souvenir worth keeping for all time. Despite the 

tremendous extra expense. the price of this great paper was 

the same as usual, 2 cents a copy. ; 

As a small indication of the expense to the Times in get- 

ting out this Twenty-fifth Anniversary Number, it may be 

stated that the actual cost of the white paper alone used in 

one paper was about five cents. 

koa Skane 

Barnhart Brothers & Spindler have rendered a real sery- 

ice to the printers of the United States and Canada by print- 

ing and distributing, as a supplement to the “Barnhart Flyer,” 

a very complete account of the International Cost Con- 

gress held in Chicago. 

cussions were given in full. Every printer should carefully 
reod tha a read the paper and then preserve the same for future study 

All the instructive papers and dis- — 
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and reference. The Congress was composed of the mosi 

successiul, experienced and the ablest employing printers o; 

America, many of whom had made a special study of cosi 

of printing for twelve or fifteen years and their conclusions 

can be relied upon. ‘The holding of this Congress cost, in 

the aggregate, more than ten thousand dollars, and if tie 

printers will only adopt the ideas, principles and methods 

enunciated, it will prove worth hundreds of thousands to 

the trade in the aggregate in a year. 

Barnhart Brothers & Spindler have forty years or so 

of experience and observation back of them and are able 

to recognize anything that is of value to the printing craft 

They deserve the thanks of all printers for the large ex- 

penditures that they have made in this matter. The “Flyer” 

always has much of value and is always a model of ad and 

typographic composition and of make-up for newspapers and 

should be studied for style. 
* * * 

J. P. Chambless, the genial editor of the News, Ennis, 

Texas, has sold out his interests in the great Empire State 

and removed to Portland, Oregon, where he has purchased 

Mr. Orno Strong’s publication, The Oregon Tradesman, of 

which he became sole proprietor on the first day of this 

month. Texas loses and Oregon gains an able editor and 

most worthy citizen. He is a man beloved by all the mem- 

bers of the National Editorial Association, and it will be 

hoped by all that his removal to the Pacific Coast will not 

prevent his regular attendance at the conventions, but that the 

rather, the result will be the awakening of a greater interest, 

resulting in regular attendance of a larger number of dele- 

gates from Oregon. 

Mr. Chambless writes under date of December 15th: “Re- 

gretted on account of making this change, that it was im- 

possible for me to attend the Executive Committee Meeting 

of the N. E. A. at Chicago, but, being loyal to the Associa- 

tion and to Texas, I was instrumental in having Mr. T. E. 

Streight of McGregor, Texas, appointed on the N. E. A. 

Executive Committee from that grand old State.” 
ee tas 

The Daily and Weekly Republican-Tribune of Trenton, 

Mo., recently reached its forty years of single management. 

It is published by the W. B. Rogers Printing Co., with 

W. B. Rogers as President and N. G. Rogers, Secretary. 

The editor republishes his “Salutatory” of forty years ago, 

and declares renewed faith in the principles then declared. 

His first announcement, now repeated at the end of four 

decades, shows that the then young editor had right views 

of the useful mission of a paper to a community, as shown 

in the following: 

“T desire to co-operate with the teachers and educators 

of the county in building up her educational interests, be- 

lieving that the perpetuity of our institutions depends upon 

the intelligence of the people. 

“T expect to have firm and decided views upon all po- 

litical questions, and will advocate them with what abilily 

I possess, but will endeavor to urge my views with that de- 

gree of moderation that will command the respect of polit- 

ical opponents.” 

The paper acknowledges an occasional disagreement 

“with some would-be party leaders, but time has always 

shown that its policy was right.” This is certainly a cause 

for congratulation and glorying and not for apology. This 

is the day of independence in all worthy newspapers. Other 

reasons for satisfaction are found and stcated as follows: 

“The management appreciates the confidence of the peo- 

ple that the paper has always enjoyed and will continue to 

merit that confidence. ‘The business of the paper was never 

better. Its mechanical facilities are unequalled in this por- 

tion of the state and it is constantly increasing in public 

favor.” 

The increased and increasing appliances and machinery, 

in the offices of combined newspaper and job offices all 

over the country, are constant causes for wonder, 

It is always a real pleasure each year to receive, in ad- 

vance of all others, the ‘Christmas issue of the Weekly News, 

of Christchurch, New Zealand. 

The Christchurch News in its Christmas issue is always 

a work of highest illustrative and typographic art. As we 

have had occasion to remark, New Zealand and the aboriginal 

races therein, yield wonderfully novel, picturesque, grand and 

everlastingly beautiful subjects 

The supply seems inexhaustable. 

of these-illustrations in the past. 

for artistic representations. 

We have reproduced many 

* * * 

But here we must stop. Both space and time forbid 

further review of, or remarks upon, the newspapers that 

have reached our table this month, though hundreds must 

remain, for the present, untouched. : 

TENTATIVE PROGRAM OF 25TH ANNUAL 

VENTION OF NATIONAL EDITORIAL 

ASSOCIATION: 

New OrveEANs, February 10-11-12, 1909. 

CHAMBERSBURG, Pa., December 27, 1909. 

B. B. Herbert, Chicago, Ill. 

Dear Mr. Herpert :—I enclose a tentative program for our 

New Orleans meeting. I have a great many other lines out 

and expect to capture a number of other good speakers. The 

time is so very short to prepare the program that I have been 

rushed day and night. I hope, however, to have a good list of 

Much obliged for names sent me. 

I think everything points to a very large and interesting 

meeting. Yours truly, 

CON- 

A. Nevin Pomeroy. 

In addition to enclosed program one evening session will 

be devoted exclusively to silver anniversary at which ad- 

dresses will be made by Past-Presidents Herberts, Stephens, 

Williams, Dymond, Henry Bunnell, Screws and others. 

PRoGRAM ARRANGED THUS FAr. 

“Twenty-five Years of American Journalism.’’—Past-Presi- ’ 

dent Stevens. 

“Journalism and Our Country.’’—Past President Williams. 

“The Editor’s Opportunity.’—John Clyde Oswald, American 

Printer, New York. 

“United Typothetze of America.”—George M. Courts, 2nd 

Vice-President Typothete of America, Galveston, Tex. 

“Our Waterways.”—Hon. J. Hampton Moore, Member Con- 

gress, Philadelphia, Pa. 

“Advertising and Exploitation.”—Joe Mitchell Chapple, Bos- 

ton, Mass. 

“New Responsibility in Journalism.’—A. E, Winship, Editor 

Journal of Education, Boston, Mass. 

“Effectiveness of Our Organization.”—Sheridan Ploughe, 

Kansas. 

“Duty of the Press in Good Road Movement in United 

States.’—Past.President Varner, North Carolina. 

“State and Local Associations.’—Hon. R. P. Hapgood, Penn- 

sylvania. 

“Higher Standards of American Newspapers.”—Seth Brown, 

Editor Commercial Union, Chicago. 

“What can be Accomplished by this Association.”—H. D. 

Campbell, Ohio. 

Reports of Committee and Regular Business. 

In addition to above, I expect to secure Postmaster Gen- 

eral Hitchcock, Secretary of Navy Meyer, Lieutenant Hobson, 

James J. Hill, and many others of our Association. 
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Quality 
Wire Stitching! 

The only kind possible on the “ Boston,” the 

automatic-instantly-adjusted wire stitcher, used 

by hundreds of the most important and pains- 

taking printers and binders of the country; and 

because they are painstaking they are users of 

the “Boston” Wire Stitcher. 

The “Boston” is handled entirely by the 

operator. 

The “ Boston” is the pacemaker for quality 

stitching. 5 

The “ Boston” is unapproachable for quantity 

of output. 
The “Boston”? has the only real improve- 

ments made in wire stitchers in a generation. 

Can you afford to be without a “ Boston’’? 

X¢ 

American Type Founders 
Company WW 

General Selling Agent, U.S. A. 

Strathmore Type and Strathmore Border 

NB 
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BOOKS FOR PRINTERS 
The Practical Printer 

Containing information on all the various parts 
of the printing business, from devil to business 
manager, with diagrams of imposition and use- 
fultables. Hifth edition. Fullcloth gilt. Price $1.00 

List of Prices and Estimate Guide 
Showing what price to charge for every kind of 
book andjob work, from asmall card to a large 
volume. This is a book which has long been 
needed and is of special use to job printers. 
Second edition. Price $1.00 

Bishop’s Order Book and Record of Cost 
The simplest and most accurate book for keep- 
ing track of all items of cost of every job done. 
Each book contains 100 leaves, 10x16, printed 
and ruled and provides 100m for entering 3000 
jobs. Half bound. Fourth edition. Price $5.00 

Diagrams of Imposition 
Schemes for laying down the pages for book 
and pamphlet work, with notes and explana- 
tions. This book is printed on best bond paper, 
bound strongly, and just fits a vest pocket. 
Third edition. Price 50 Cents 

Printers’ Ready Reckoner 
Showing at a glance the cost of stock used on 
job work, the quantity of stock required for jobs 
of from 50 to 100,000 copies, the quantity of 
paper needed for 1000 copies of a book in any 
form, from octavo to 32mo, and other valuable 
tables. Fourth edition, enlarged. Price 50 Cents 

HENRY G. BISHOP, | ONEONTA, NEW YORK 

DDT) 
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Buftalo 

Printing Ink 

Works 
BUFFALO, Naw 

Read by British and Colonial Printers the World Over. 

Che Britiah Printer 
Every issue contains information on trade 

matters by specialists. Reproductions in 

colors and monochrome showing modern 

All about New 

Machinery and Appliances. 

methods of illustrating. 

Trade notes 

form reliable guides to printers and allied 

traders. Specimens of job work form orig- 

inal designs for “lifting.” 

PUBLISHED BI-MONTHLY. 

$2. per Annum, post free. Specimen Copy sent onreceipt of 35 Cents 

% 

PUBLISHED BY 

RAITHBY, LAWRENCE & CO., Ltd. 

LEICESTER, and LONDON 

American Representative, 

A. O’DONOGHUE, 

3517 W. 124th St., ~ New York 
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Printers and Publishers 
Perhaps more than any other class of business men, appreciate quality and service in illustrations and engravings. 
The Barnes-Crosby Company imprint on an illustration or engraving signifies that it is the product of the largest and 
best equipped illustrating and engraving establishment in America. — It further means that it is well made—by men 
who know how—and has been carefully inspected before it’s delivery. 

That spells Q-U-A-L-I-T-Y. 
The continuous operation of our mechanical department day and night spells S-E-R-V-I-C-E, 
In dealing with the Barnes-Crosby Company, you patronize an illustrating and engraving establishment— 

not a competing printer. That spells C-O-M-M-O-N_ S-E-N-S-E. 
Commercial photographs, illustrations, designs, half-tcnes, zinc etchings, wood cuts, electrotypes, photo- 

gravures and color plates by the latest and best process. We also carry a large and unusually attractive line of 
stock cuts. 

BARNES-CROSBY COMPANY 
E. W. HOUSER, President 

ARTISTS, ENGRAVERS, CATALOG PLATE-MAKERS 
Complete Establishments 

215 Madison St., Chicago 214 Chestnut St., St. Louis 
Branch offices in fifteen principal cities 
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A FEW AS 10 OWNERS OF MEDIUM SIZED PRINT SHOPS 
Did you ever run your plant without power? Perhaps 

_ you did, but you would not think of doing it now. 

When you first bought your engine, motor or other 

power, didn’t you think you were getting a little extravagant? 

_ That you didn’t have enough work to warrant the purchase? 

You think differently now, for you know full well that 

you never made a better investment. But, are you making 

all out of it you can possibly make? 

You are using power to run your Presses, and perhaps 

some other machinery—are you using it on your Paper Cut- 

ter? Perhaps you think it would be extravagant for you to 

install a Power Cutter, but after you had bought it you 

would likely discover that you had made a very rrofitable 

investment. 

Don't you think this matter is worth looking into? We 

feel sure it ig worth your while to investigate. 

CHANDLER & PRICE POWER CUTTERS 

They are the latest and consequently the most up-to-date Power Cutters on the market, and they are 

designed and built in accordance with the Chandler & Price standard, which means that they are the best 

Power Paper Cutters built. 
Write to your dealer for circulars and prices. 

THE CHANDLER & PRICE CO., CLEVELAND, OHIO 

Buy This Book 
The Practical Printer 

By Henry G. Bishop 

PRACTICAL JOURNALISM 
A Complete Handbook of Modern Newspaper Methods 

By EDWIN L. SHUMAN 
Author of ‘Steps into Journalism” 

Literary Editor of the Chicago Record-Herald 

Illustrated, 12 mo. Cloth $1.25 net; postage 12c additional 

Contains instructive information on 
all the various parts of the printing 
business, with diagrams of imposition 
and useful tables. ‘‘A book of in- 
struction for beginners, a book of ref- 
erence for the more advanced.’’ 4th 
edition. 200 pages. Cloth, $1.00 

National Printer = Journalist 
Station X = = CHICAGO 

HIS is the most comprehensive treatise on newspaper 
work that has thus far appeared. It explains the 

organization of a newspaper staff, the best way to 
enter journalism, the usual steps of promotion, the salaries 
paid, etc. There are practical chapters on how to start 
and run a country newspaper, and for workers on the 
country press there are valuable suggestions on how to 
make connections with large city papers. There is a 
chapter for the country correspondent. 

Mr. Shuman’s method in regard to the large journals 
has been to tell what each department does, and the best 
methods of doing it. We get a view of the reporter at 
work, coupled with clear instructions on how to write a 

news story, ‘The question of how to get a start is answer- 
ed in regard to every department. For the experienced 
editor there is much valuable information in the chapters 
on errors, libels and copyright. There are chapters for 
artists, ad writers, women and special writers. The book 

covers the whole field of journalism with a thoroughness 
never before attempted. 

Printer’s Account Book 
A TIME AND MONEY SAVER. 200-page book, 1,000 jobs, 
$3.50; 400-page book, 2,000 jobs, $5.00. Book measures 11 x1 5% inches. 

National Printer-Journalist, Station X, Chicago. 

Printers’ Ready Reckoner 

Showing at a glance the cost of stock used on job work, 
the quantity of stock required for jobs of from 50 to 100, 000 

FOR SALE BY copies, the quantity of paper needed for 1000 copies of a 
book in any form, from octavo to32mo, and other valuable 

NATIONAL PRINTER-JOURNALIST tables. Price 50 cents. Fourth edition, enlarged. 

STATION X - CHICAGO, ILL. National Printer-Journalist, Station X, Chicago 
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CR A SS ELEN ESE LOGE TO 

Bookbinders’ Leather and Cloth 

GARNER THomMaAS & Co., Mfr’s., 181 Wil- 

liam St., and 22 Spruce St., New York, 

euy 

Coin Mailers, Paper Folding Boxes 

L. LinpLtey Box anv Paper Co., Louisville, 
Ky. Mailers’ Tubes and Cardboard Nov- 
elties. 

Chalk Engraving Plates 

Hoxe Encravinc Pxiate Co., 304 North 
Third St., St. Louis, Mo. 

Folding Machinery 

Dexter FoLtpEer Co., 209 Broadway, New 
York; 315 Dearborn St., Chicago; 168 
Devonshire St., Boston. Factory, Pearl 
River, New York. 

Brown Forpinc Macuine Co., Erie, Pa. 

Tue Ecurpse Fotpinc MacuHine Co., Sid- 
ney, Ohio. 

NationaL Macuinery Co., Hartford, Conn. 

Ink Manufacturers 

Tue Queen City Printine Jnx Co., Cin- 
cinnati; Chicago, Boston, Philadelphia. 

Sicmunp Urtman Co., New York City, and 
Chicago, Ill. 

THALMANN PRINTING INK Co., St. Louis, 
Mo. Branches—Chicago, Kansas City, 
Omaha, Dallas. 

BurFraLo PrinTiING INK Co., Buffalo, New 
York. 

Tue Autt & WiBorec Co., Cincinnati; New 
York, Chicago, St. Louis, Buffalo, etc. 

F. E. Oxre Co., 124 Kenton Place, Phila- 
delphia, Pa. 4 

Lino-Typewriter. 

Bucknor LiNo-TyPEewritTeR Co., Oakland, 
Cal. Typewriter with Linotype key- 
board (for printers and Linotype opera- 
tors). You've wanted it for years. Here 
it is! Cash or payments. 

Paper Cutters 

CHANDLER & Pricer Co., Cleveland, Ohio. 

CuHaALLence Macuinery Co. Factory, Grand 
Haven, Mich. Warehouse and_sales- 
rooms, 194-196 Fifth Ave., Chicago, II. 

Osweco Macutne Works, Oswego, N. Y. 
Makers of the best in cutting machines. 
The Brown & Carver complete line. 

Paut SCHNIEDEWEND & Co., Chicago, III. 
Manufacturers Reliance Paper Cutters. 

Pavyer Printinc Macuine Works, 600- 
602-604 South Broadway, St. Louis, Mo. 
Printers’ Rollers and Composition 

Buckigz Printers’ Rotter Co., Chicago, 
Ill.; Detroit, Mich.; St. Paul, Minn. 

Sam’L. BrncHam’s Son Mre. Co., Chicago, 
Pittsburgh, St. Louis, Kansas City. At- 
lanta, Indianapolis, Minneapolis, Mil- 
waukee, Dallas. 

and Supplies, and Related Lines. 

National Printer-Journalist Directory 
Of Reliable Houses in Ink, Paper, Type, Printing Machinery 

RATES: One line one year, three dollars; each additional line, two dollars; 

twenty-five cents a line single insertion. 

Wood Type 

HaMuiron MANUFACTURING Co., main of- 
fice and factory, Two Rivers, Wis.; 
eastern factory and warehouse, Rahway, 
N. J. Manufacturers of wood, type- 
cases, cabinets, galleys, etc. 

Printing Presses 

Tue CHANDLER Price Co., Cleveland, Ohio. 
Mfrs. of the celebrated C. & P. Gordon 
Press. 

BascocK PRINTING PRESS AND MANUFAC- 
TURING Co., Tur, New London, Conn. 
Barnhart Bros. & Spindler, general west- 
ern agents, 183, 187 Monroe St., Chi- 
cago, Ill. 

DupLex PrInTING Press Co., Battle Creek, 
Mich. Flat-bed perfecting presses. 

MIEHLE PRINTING PRESS AND MANUFAC- 
TURING Co., main office and factory, 14th 
and Robey Sts., Chicago. 

Goss Printinc Press Co., Sixteenth and 
Ashland Ave., Chicago, Manufacturers 
of newspaper perfecting presses and 
special rotary printing machinery. 

C. B. Cotrrett & Sons, 41 Park Row, New 
York. 279 Dearborn St., Chicago, Ill. 

CHALLENGE MACHINERY Co., Grand Haven. 
Mich. Mfr’s. Stonemetz Two-Revolu- 
tion Presses. 

WaLter Scott & Co., Plainfield, N J. 

Keystone Tyre Founpry, Philadelphia, 
New York, Chicago, Detroit, Atlanta, 
San Francisco. Selling Agents for Cot- 
trell Two-Revolution and Drum Cylin- 
der Presses. 

A. F. Wanner & Co., 340-342 Dearborn 
Si, Cliiczyee,, Il. 

Printing Machinery 

F. WeseL MANUFACTURING Co., 70-80 
Cranberry St., Brooklyn, New York. 

H. B. Rouse & Co., 61-63 Ward St., Chi- 
cago, Ill. Printers’ materials, job sticks, 
ete: + 

Keystone Type Founpry, Philadelphia, 
New York, Chicago, Detroit, Atlanta, 
San Francisco. Printing Machinery and 
supplies. 

Pavyver Printinc MaAcnuine Works, 600- 
602-604 S. Broadway St., St. Louis, Mo. ° 

AMERICAN Tyre FounpEer Co., General 
Selling Agent, The Boston Wire Stitcher. 

A. F. WANNER Co., 340-342 Dearborn St., 
Chicago, II. 

GUTENBERG MACHINE Co., 545, 547 Wabash 
Ave. 

Tue Acme STAPLE MACHINE Co., 112 
North Ninth St., Camden, New Jersey. 

Motors for Printing Machinery 

Jenny Exectric Mre. Co., Indianapolis, 
Ind. Motor Specialties for printers and 
engravers 

Paper Supplies 

J. W. BurLer PAPER Co., Chicago, Ill. 

Henry LInDENMEYR & SON, 32-34-36 
Bleecker St., New York, N. Y. 

Paper Joggers and Counters 

R. A. Hart, Battle Creek, Mich., job press- 
es, counters, $300; joggers, $15 and up. 

Numbering Machines 

WeETTER~ TYPOGRAPHIC NUMBERING Ma- 
CHINE Co., Machines to print and num- 
ber at one time. 331-341 Classon Ave., 
Brooklyn, N. Y. Sold by all dealers. 

AMERICAN NuMBERING MACHINE Co., 291- 
295 Essex St., Brooklyn, New York. 

Photo-Engravers 

BARNES-CrosBy Co., 215 Madison St., Chi- 
cago, Ill. 

GLospe ENGRAVING & ELectro. Co., 407, 427 
Dearborn St., Chicago. 

SANDERS ENGRAVING Co., 221 Olive St., 
St) Lows, Mo: 

WILLIAMSON - HAFFNER ENGRAVING 
1633 Arapahoe St., Denver, Colo. 

Cor 

GaTCHEL & MANNING, 27-41 S. Sixth St., 
Philadelphia, Pa. 

Manz ENGRAVING Co., E. Ravenswood Pk. 

and Cuyler Ave., Chicago. 

Jurercens Bros. Co., 167 Adams St., Chi- 
cago, Ill. 

Style Cards 

E. S. Hanson, 925 Linden Ave., Wilmette, 
Ill. Cover all ordinary rules of style 

Ten cents each; 3 for 25 cents. 

Typesetting Machines 

MERGENTHALER LINOTYPE Tribune 
Bldg., New York, N. Y. 

Woop & NaTHan Co., 1 Madison Ave., New 
Votka Ne) ve 

Cor 

Lanston Monotype Co., 1231 Callowhill 
St., Philadelphia, Pa. 

Typefounders 

AMERICAN TyPE Founpers Co., original 
designs, greatest output, most complete 
selection. Send to nearest house for 
latest type specimens. Houses—Boston, 
New York, Philadelphia, Baltimore, 
Richmond, Buffalo, Pittsburg, Cleveland, 
Cincinnati, St. Louis, Chicago, Kansas 
City, Minneapolis, Denver, Los Angeles, 
San Francisco, Portland, Spokane, Seat- 
tle, Vancouver. 

BARNHART Bros. & SPINDLER, Chicago, III. 

INLAND Typre Founpry, St. Louis, Chicago, 
New York City. 

KEYSTONE TYPE 
New York, Chicago, 
San Francisco. 

Founpry, Philadelphia, 
Detroit, Atlanta. 
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Automatic 
Register Gauge 

REBUILT LINOTYPES | | Mesill’s 
with new matrices, new spacebands Patent 

and Universal mold. 
Write for prices and terms. 

The sheet as shown, is fed short of the gauge and yet it will register. When the 

press closes, the * ‘Automatic’ ” extends forward and gently pushes the sheet to exact 

position, It does not bite the sheet and prevent it from registering. It never pushes 
it out. It registers cardboard or paper. The ordinary gripper operates it. No extra 
fixtures. The gauge simply forms a stop for the sheet and then registers it. Feed 
ordinarily, but as fast as you like. 

The Automa ic Register Gauge, including a pair of the Double-Grip 
Gauges for the bottom, to your door for $5.95. Testimonials und booklet. 

Your dealer or, 

E. L. Mesill, Pat. & Mfr., 60 Duane St., New York 

SG Gl) @ GS @ GEES © C25 6 SI © CTD 9 GED 6 ESS Br 

We use Roding but Genuine Linotype , 
Parts made in the United States, in James White Paper Co. s 
our work. 

WE REPAIR SPACEBANDS 

Price for repairing bands, each...25c. 

Reg U.S Pat Off. 

Guten berg Machine Co. 210 Monroe Street, Chicago 
Wirt S. Menamin, President and General Manager 

545-549 WABASH AVENUE 

CHICAGO Cover and Book Papers 

Artistic Results “PERFECTION” 

ve obained won pas | | WIRE STITCHING 
hae rein tas MACHINES 
with Royle’s Photo-En- 

iam @ 

TRADE MARK : 

: 
6 

] 

graving Machinery—such ARE UNIFORMLY SATISFACTORY 
results as particular peo- 

ple are willing to pay a MANUFACTURED BY 

little more for. : 

— THE J. L. MORRISON CO., 

JOHN ROYLE & SONS 143 WORTH ST., NEW YORK 

COLUMN sAW EA iatide Jersey Toronto, Canada London, England Leipzig, Germany 

= Write for a Sample Machine SEP LATEST = BEST |" "35 
American | EVERY MACHINE THOROUGHLY TESTED IN A a 
Model 30 { PRINTING EE toe ee one ae AND GUARANIEED ACCURATE 

STEEL - proper “|e ed 

CASE Construction 

STEEL 

WHEELS aa See 

Parts Released for Cleaning and Oiling 

N° 12349 
Impression of Figures 

Steel throughout 

Model 31—6 wheels -- $6.00 

291-295 Essex Street 160 Washington Street 
Brooklyn, New York Chicago, III. 

gaeean NUMBERING MACHINE aT No Screws or Staples 

Steel throughout 
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S. BLAKE WILLSDEN 
PREMIUM SPECIALIST 

151-153 Wabash Avenue 

CHICAGO 

THE PIONEER MAP MAN 

Member of the National Geographic Society 
Member of the Chicago Geographic Society 

MAPS 
CHARTS 

ATLASES 

qGet the BEST WORLD MAP—the only one that 

will show both North Polar and South Polar Ex- 

plorations. 

@sSend for sample. Compare our map with the 

other one and you will say we have the best. 

@During the past eleven years I have sold to 

newspapers the greatest number of MAPS, AT- 

LASES and CHARTS. 

No premium soid equals in numbers the record I 

have made in this line. 

@I can supply single sheet, County or State map 

of any size—three sheet and fcur sheet WALL 

ATLASES and WALL CHARTS with special fea- 

tures at lowest market prices. 

@ Always producing something new. Our latest, 

Willsden’s Unrivaled Live Stock Anatomical 

Chart. For the Veterinarian, Farmer and Live 

Stock Breeder. 

@The first of its kind published in this country. 

@Now making contracts for territory. If you 

wish the county right send fifty cents in stamps 

for sample chart and we will forward to you post- 

paid. 

@Thousands of pleased customers in the United 

States and Canada our best advertisement. 

WRITE FOR PRICES AND MORE 

INFORMATION. 

PUI PE BG eh lige wy 

S/d PONS 

HLSiQners and 
Enygraverse 

Electro Steroans 
Nichle-Tppers- 
167 Adams Ste 

Chicago. 

Gelephone Franklin 460 
Private €rchange All Depts. 

The only Engravers ano Electratypers within the loop. 
) © OD EO © £250 © DEED 69 GE S OSS OG Seo es OO SS Aeeeee 

The British and Colonial Prinier and Stationer 

Established 1878 Every Thursday Price, 2d. 

Published by W. John Stonehill & Co., 50 Shoe Lane, London, E.C. 

A WEEKLY J URNAL of Home, Colonial and For- 

eizn Printing, Engraving, Stationery and Bookmaking 

Trades’ Intelligence, Mechanical and other inventions 

illustrated, Novelties in Stationery, Books and Book Man- 

ufacturer Patents, Gazette and Financial Trade News. 

Annual Subscription per year ef 52 issues, post free, $3.00 

Special to Apprentices and Printers—$1.65 per year. 
State where employed and in what capacity. 

The Leading Weekly Paper in Europe for the Printing, Engraving, 

Stationery and Allied Trades 

SOME TRADE OPINIONS 

‘“A representative printers’ paper’’—Inland Type Foundry, St. 
Louis, Mo. 

“We do not doubt but that the P. and S. is a good printers’ journal] 
wherein to advertise our machinery.’’—Paul Schniedewend & Co., 
Chicago. ; 

“Very popular publication’’—Challenge Machinery Co., Chicago. 

“The leading journal in England, so far as typographical mat- 
ters are eoncerned.’’—MeMillan Machine Company, Lion, N. Y. 

‘We assure you we appreciate your publication.’’—Chandler- 
Price Company, Cleveland, O. 

‘Wwe have long understood the B. and C. P. and S. to be the 
leader of its class in the kingdom.’’—Conger Engraving Plate Com- 
pany, Linneus, Mo. 

Americanmachinery and other firms contemplating opening up trade 
withthe United Kingdom should place their announcements with this 
paper. 

Advertising rates on application to 

Albert 0’Donoghue, 317 W. 124th St. New York 

69 



70) (Nationa? (printer: Journafist 

We Hire the Hall 
[Written for the National Printer-Journalist by R. R. 

Shuman, Trade Paper Copy Specialist Liquid 

Bldg., Michigan and Wells Sts., Chicago. | 

F we were to tell you that we had assembled five 

thousand master printers—not clerks, but proprie- 

tors—in a great auditorium, and that we had re- 

served a place for you on the program in order that 

you could tell that assembled multitude about your 

products—wouldn’t you drop everything and spend 

days and nights in rounding up a speech that would 

wring dollars from that gathering? 

And if you hadn’t time to get up your speech your- 

self, wouldn’t you hire the best brains in the country 

to do it for you? 

Wouldn’t you consider that we had conferred a 

tremendous favor upon you? 

And wouldn’t you gladly pay for your 

share of the cost of bringing that great 

crowd of buyers together ? 

Of course you would. 

Well, sir, that is exactly what we are 

doing for you every issue of this paper; 

and the audience is waiting NOW _ for 

your speech. 

Will you neglect the opportunity alto- 

gether? 

Or will you sidle up onto the plat- 
EVs tars be 

form and weakly announce your name “4 te 2-tnch card voice 

and address in a little 2-inch “card” voice and run to 

cover ? 

No? 

Then, perhaps, you have enough faith in yourself 

and your goods to talk to that audience in a half-page 

address carefully prepared? 

But really, isn’t such a hall full of employing print- 

ers with an aggregate buying power of millions of dol- 

lars, worth your SUPREME EFFORT? | 
What is the cost of one page an issue compared 

with the tremendous benefit that will come from that 

page rightly used? 

The trouble is that we publishers have 

been too busy with our own little problems 

to put this important proposition in its real 

light. 

And 

down so deep in the routine of your busi- 

you manufacturers have been 

ness that you failed to see the opportunity 

for yourselves. 

Let’s both wake up and get in the 

game RIGHT. 

Lets consider the trade paper seriously 

—give it a chance to show what it can do 

—make real business talks to its audience 

of friendly listeners. 

National Printer-Journalist 
4AG18 W. Ravenswood Park. Chicago, Illinois 
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WANTS AND FOR SAL 
; <crmra $20,000.00 Cash Available for First Pay- 
Advertisements will be inserted in ty coe at the eee of a8 cents a line, ten 4 

he line. C t reach this office not later t h bh of th | ec acannon, eet tee ment on Northwestern Daily 
Newspaper Property. 

WANTED—Type Casters: hand, steam and automatic; also 
type founders’ other expert help wanted; steady work, full 
hours. Address Wm. F. Capitain, Superintendent American Run down or undeveloped properties worth 
Type Founders Company, 300 Communipaw Avenue, Jersey 
City, New lTersey. 

twenty to thirty thousand preferred. 

Proposition No. 566. 
GENERAL NEWS FOR EVENING PAPERS. 
Special and Chicago news. YARD’S NEWS BUREAU, 
166 Washington St., Chicago, III. Cc. M. PALMER 

THE VAN BIBBER ROLLER CO., Sixth and Vine Sts., 
Cincinnati, will give you the best rollers that can be made for Newspaper Broker 277 Broadway, New York 
any season or press. Our facilities are the best, and we use 
the latest Gatling Gun and compressed air apparatus. It pays 
you to have good rollers, and they count more in press work 
than anything else. In writing or shipping, “Cincinnati” is 
sufficient. Everybody knows us. 

A COLD SIMPLEX STEREOTYPING OUTFIT, $17.00 and 
up, produces the finest book and job plates, and your type is 
not in danger of being ruined by heat. Simpler, better, quicker, 
safer, easier on the type and costs no more than papier-mache. 
Also two engraving methods costing only $5.00, with mate- 
rials, by which engraved plates are cast in stereo metal from 
drawings, made on cardboard. “Ready-to-use” cold matrix 
sheets, $1.00. Come and see me if you can; if not, send post- 
age for literature and samples) HENRY KAHRS, 240 East 
Thirty-third Street. New York. 

SITUATION WANTED—By a thoroughly competent 
Printing Press, Paper Cutter and Supply Salesman. Years 

-of experience. Now employed, but contemplating making a 
change. Habits “Near correct.’ Address: Salesman, care 
National Printer-Journalist, 4618 W. Ravenswood Park, Chi- 
cago, Ill. 

GERMAN NEWSPAPER AND JOB OFFICE FOR 
SALE—The “Nord Westen,’ German newspaper, located at 
Manitowoc, Wis., is for sale. Our building, Monotype with 
German and English equipment, Potter drum cylinder press, 
2 job presses, full line of German and English job and ad 
type, complete in every respect. Inventory $10,000, sale price, 
$4,000 with $2,500 cash. Owner must sell on account of age 
and poor health. Address, Carl G. Schmidt, Manitowoc, 
Wis. 

Wants to Tell You 
that pictures made on Crown 
Engraving Plates are ex- 
actly suited to newspaper illus- 
trating. 

No blurred, imperfect or in- 
distinct lines, no tedious or trou- 
blesome chemical processes, no 
time wasted, but the best, the 
quickest. the cheapest, the only 
thoroughly satisfactory method of 
makine cuts. 

Used by the largest daily pa- 
pers, used by weeklies; used in 

tee every state and territory; used in 
® eas a im, every country on the globe. Cor- 

Diagrams of Imposition respondence with artists solicited 
Schemes for laying down the pages for book and pam- 

phlet work, with notes and explanations. This book is HOKE ENGRAVING PLATE CO. 

printed on best bond paper, bound strongly, and just fits Patcdtcee Rualenitar ee: 

a vest pocket. Price 50 cents. Third edition. ST. LOUIS MO. urers 

e ry le 

National Printer-Journalist 
European Branch House: 

STATION X, - : ° CHICAGO, ILL. 15 Tooks Court, Chancery Lane, E. C., London, England. 

PHOTO-ENGRAVERS 
SSDs Two-Color Cuts and Copy 

GLOSSOID BRANDS For a series of advertising that will boom your jeb department, 
F PL ! ' something new every month, costs but $2 or $3 per month, owing to the 

OF POLISHED ZINC’AND COPPER) PLATES a sex vice you choose, but it brings results. Don’t despise the service be- 
STAR ENGRAVERS SUPPLY CO: i cares it is Cee He ade the price low because 

ope : printers are not millionaires, but we after effecti 
81 and 83 FULTON STREET : Business fRaenrs just the same. Write at Brcr ee : a3 

“Telephone 139 John NEW YORK CITY B ild : 
z Wiese 86 Frank H. Armstrong Adv. Co., DesMoines, Iowa. 

NS TO IT I PL TN, EAE SE EE ERE SI ATS TPP AS DS NT g 

ENGRAVED CARDS 
For cash with order from the Trade we engrave one plate and furnish 100 engraved cards postpaid. In Script 

80c. Block or Gothic, $1.05. Roman, Solid Old English, or French Script, $1.15. Shaded Old English, $155.. 

Shaded French Script, $1.65. 

Engraved Wedding and Business Cards, Steel Die Embossing from all sizes of Dies. 

THE AMERICAN EMBOSSING CO., 192-196 SENECA ST., BUFFALO, N. Y. 
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High Grade Lithographic and Typographic 

Printing Inks 
Branch Office: Kenton Place above Sansom Street F. E. OKIE; President 

40 St. John Street 

LONDON, E. C., ENGLAND) PHILADELPHIA, U. S. A. F. B. OKIE, Sec’y. and Treas 

The Sun Never Sets on Our 40 Cent Ink. It is 

used all over the world. It has the best 

| value for the price of any black ink on 

the market. It is a 75c ink trimimed 

down to meet populardemands. All 

its value is there and the printer gets 

tes Our 25c magazine black is built on 

the same lines, has the same fine work- 

3 ing qualities. We have cover inks that 

cover. White that is white. — Specify 

1061 Red for the finest brilliant 

red ink made. Black Diamond 

_News, cleanest news on 

~.the marker.’ » 



“FAMED FOR ITS EXCELLENCE. 
BROTHER JONATHAN BOND © 

AFITTING MONUMENT’ 
t 

ot extravagant — 
|| but conservative, 
practical- exact- 

ly the paper to use 
for business sta.—_ 
tionery because 1¢ 
is favorably impres- 
sive, dignified and 

attention command- 
ing. “You should, 
A16se no time in be- 
coming familiar 
with the merits of 
Brother Jonathan 
Bond. Write at 
once for samples. 
Distributors of “BUTLER BRANDS” 

Standard Paper Company Milwaukee, Wisconsin 
Benedict Paper Company Kansas City, Missouri 
Southwestern Paper Company Dallas , Texas 
Southwestern Paper Company Houston, Texas 
Pacific Coast Paper-Company San Francisco, California 
Sierra Paper Company Los Angeles, California 
Oakland Paper Company Oakland, California 
Central Michigan Paper Company Grand Rapids, Michigan 
Mutual Paper Company Seattle, Washington 
American Type Founders Company Spokane, Washington 
American Type Founders Company Vancouver, B. C. 
Nat'l Paper & Type Company (Export only) New York City 
Nat'l Paper & Type Company City of Mexico, Mexico 
Nat’! Paper & Type Company City of Monterey, Mexico 
Nat’] Paper & Type Company . Havana, Cuba 

ESTABLISHED )184 

J.W. BUTLER PAPER-CO. 
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THE IDEAL VIBRATOR 

Will increase the quantity as well 

P. R. HILTON, President E. W. BEEDLE, Vice-President A. H. McQUILKIN, Secretary A.W. RATHBUN, Treasu. rer 

THE HENRY O. SHEPARD COMPANY 
Publishers, Printers, Embossers and Blank Book Makers 

as improve the quality of your 
Five Trunk Lines : : Harrison 4230 9 120-130 Sherman Street 
All agreem a Aijegreementsconspawacupoaprikesac: = AKER = CHICAGO, ILLINOIS platen press work. Does away 

with double rolling. Prevents 

Dec. 12, 1906. streaking. Saves ink. Hundreds 

in use in the best ofhices. 
Messrs. H. B. Rouse & Co., 

61-63 Ward Street, 

Canc REDUCED PRICES 
Gentlemen: a h 

The Ideal Vibrator which you sold us some time ago is giv- ee ee we eae 

ing excellent satisfaction and we can cheerfully recommend same to 8x12. 9.00 12x18 - 11.00 

any one wishing to improve the quality or increase the speed of their (jee ND e 9.00 133190 12 00 

10x15 - 10,00 14x20 - 12.80 

Ban so pack ae 10x36 - $10.00 14x22 - 12.00 
Yours very truly, 

THE HENRY 0. SHEPARD CO. 

Sold by Dealers Everywhere 
MADE ONLY BY 

H. B. ROUSE & CO., 2214-2216 Ward st, CHICAGO 

ill’ Automatic REBUILT LINOTYPES | | Mesill’s 
with new matrices, new spacebands Paten Register Gauge 
and Universal mold. Vo : / Fe a ar 

Write for pri 
ee 

ces and terms. 

The sheet as shown, is fed short of the gauge and yet it will register. When the 

press closes, the ‘‘Automatic’’ extends forward and gently pushes the sheet to exact 
position, It does not bite the sheet and prevent it from registering. It never pushes 
itout, Tt registers cardboard or paper. The ordinary gripper operates it. No extra 

fixtures. The gauge simply forms a stop for the sheet and then registers it. Feed 
ordinarily, but as fast as you like. 

_ The Automatic Register Gauge, including a pair of the Double-Grip 
Gauges for the bottom, to your door for $5.95. Testimonials and booklet. 

Your dealer or, 

E. L. Megill, Pat. & Mfr., 60 Duane St., New York 

We use nothing but Genuine Linotype No More Cut Rollers 
Parts made in the United States, in . 

— [Ink-Dividing Bands | 
The Final word in color-printing. 

WE REPAIR SPACEBANDS 

Price for repairing bands, each...25c. Absolutely indestructible by fair usage. 

All bands subject to approval. 

Gutenberg Machine Co. 
iLL S. MENAmIN, President and Genera anager = Aa Py 

2 545-549 WABASH AVENUE N-M-C-R Company 
CHICAGO 370-372 Smith St., Brooklyn, N. Y. 
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To the Master Printer: 
We presume a copy of “The Matter With the 

Printing Business” has reached every printer in America 
and that all are now familiar with the facts which it dis- 
closes. [he overwhelming response that has reached us 

by way of business and inquiries is the best possible tes- 
timony as to the value of the service it has rendered the 
trade. If you have not received it we shall promptly send 
you a copy upon receipt of your application. 

If the suggestion contained therein appeals to you 
and you decide to take advantage of the phenomenal 
earning power of the UNI TYPE machine, we advise that 
you purchase without delay, and thus secure an early date 
of shipment. Many printers have already followed our 
advice; and there will soon be plants of UNITYPE 

machines at work upon book, catalogue, magazine, and 
similar work, in every large town and city of the United 
States and Canada. ‘Those who secure the earliest instal- 
lations will derive the greatest benefit, and be the more 
easily able to take from their competitors, who work by 
hand or run Hot-Metal Machines, presswork and binding 
along with the large amount of composition the UNITYPE 
will enable them to get. 

The price ($1500) and terms ($150 in cash and 

$37.50 per month thereafter) are so small and easy that 

the investment need cause no one to hesitate because, as 

we have already shown, the UNITYPE invariably pays 
for more than itself. For his protection, no less than his 
profit, every general printer should have at /east one 
UNITYPE machine. 

Wood & Nathan Company 
Number | Madison Avenue 

NEW YORK CITY 

75 
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New Type Faces 
Their Business Value to the Printer 

What is the greatest help that a type foundry can give the printer? 

Analyze the question for yourself. 

Of course, each unit of type must be perfect. But after perfection of individ- 
ual units, what is the greatest help to the printer? 

The issuing of new faces. 

Why? < 

Because there is such a mass of printing put out from all sides, both in 

literature and advertising, that in order to get difference the printer must use new 

faces. 

Modern printing is getting away from eccentricity. Type should not be set in 

eccentric designs, or crowded with over-ornamentation. 

It must be easy to read. 

And yet it must be different. The easiest way to get difference is with the 
new faces, and the printer having the greatest number of new faces can create the 

most business, because he can offer to his customers the maximum amount of 

difference. 

The best proof of the value of new faces to the printer is shown in the tre- 

mendous growth of the American Type Founders Company, which puts out more 
new faces than all other type foundries combined. 

Men realize that a successful business is the outcome of foresight, ingenuity 
and scientific business methods, and that wherever you find a great business lead- 

ing in its field, its success has been achieved by splendid business methods. 

Ask any printer what is the basic reason for the great success of the American 
Type Founders Company, and his answer will be “New Faces.’’ 

Long ago, long before other foundries had foreseen the present development of 
_ printing, the American Type Founders Company was bending every effort toward 

putting out more and more new faces, and they sold them. 

Why? 

Because the printer found that new faces sold printing. 

The printer found that the customer’s eye was caught by the new face, and 
that as printing increased, the most practical way to achieve difference was with 

new faces which gave the effect of pleasing novelty, without eccentricity. 

As the American Type Founders Company produced more and more new ~ 
faces and sold them, the total volume of its business increased, the cost of 
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production decreased, and the volume of business was so large that greater expense 

could be afforded in the production of new faces. 

From this action and counteraction, from this policy of increasing volume 
by giving the printer what he wanted, and decreasing cost of manufacture and in- 
creasing excellence of product, was born the leadership of the type industry. 

Consequently, today the American Type Founders Company stands pre- 
eminent— bigger than all its competitors combined, and increasing year by year 
at a far more rapid rate than all other foundries put together. 

Back again we swing to the reason for present increase— 

New Faces. 

One would think that this great company, with its infinite variety’ of faces, 
would rest content on its laurels and forego the trouble and expense of constantly 

issuing new faces. 

But this it must not and will not do. 

This company knows the printer is constantly calling for new faces, because 

they bring him new customers and hold his old ones. 

As long as the American Type Founders Company leads the type industry 

in giving the printer what he wants, it will lead in the amount of business the 

printer gives it. 

And so it keeps on issuing new faces. 

Faces that are absolutely accurate, absolutely practical. 

Faces, every individual unit of which is perfect. So that the printer can put 

out printing that in color, gradation, harmony and absolutely even tone, appeals to 

the American public, and especially to the American business men. 

The business men in the United States are better educated on type than are 

those of any other country in the world. The printing press of this country is 

educating everyone to demand better printing. 

Every design and combination of type has been tried before. 

Eccentricity of composition has been used so much, and so thoroughly tried 

out, that it has practically been relegated to the past as useless. 

Today and tomorrow call for plain, sane, easily-read composition, well 

printed. 

Since this kind of printing is almost standardized, the only way in which 

novelty and difference can be obtained is in the use of the newer display faces in 

their various sizes. 

These new faces can now be bought in weight quantites at body type prices 

and discounts. 

American Type Founders Company 
Text Set in 14 Point Cheltenham Wide. 
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COMPLETING THE COPPERPLATE GOTHIC FAMILY 

LIGHT COPPERPLATE GOTHIC 

EXTENDED 
A SERIES POPULAR FOR SOCIETY AND COMMERCIAL PRINTING 

MCh COPRPE RPE Abe sOt rite 

E Cue Niner 

24 Point No. 70 5 A $2 55 

VEEN INN, |e 
24 Point No. 69 6 A $2 50 

Eel etan Ne) el ee 
18 Point No. 70 TA $2 00 

Fx Ge Tea Fea Fes TN 1 bes exces 

BRIGHTER HOMES 
12 Point No. 68 11 A $1 50 

Dies GINS eSORIN Shik 
12 Point No. 67 13 A $1.50 

MAGNIFICENT PRESENTS 

12 Point No. 66 15 A $1 50 

RETURNS CONSIDERED MADE 

12 Point No. 65 18 A $150 

REPRESENT NUMEROUS, PRIMING 

6 Point No. 64 17 A $100 

CLEVER REPORT INTRODUCED PUBLISHER 

PRINTER EXHIBITING INTERESTING STYLES 

6 Point No. 63 22 A $1 00 

MANY CLEVER AND HANDSOME EFFECTS FURNISHED 

PLEASING TYPOGRAPHIC ARRANGEMENTS ENJOINED 

6 Point No. 62 27 A $1 00 

INCREASING DEMAND FOR DISTINCTIVE TYPOGRAPHIC DESIGNS 

PROGRESSIVE PRINTERS IMPROVING MERCANTILE INDUSTRIES 

6 Point No. 61 30 A $1 00 

SPLENDID LETTER FOR PRODUCING POPULAR AND DIGNIFIED RESULTS 

THERE IS NOTHING STRANGE IN THE SUCCESS OF ENERGETIC PRINTERS 

$1234567890 

oo 

ENTERTAINMENT OF 

MIU Si 
UNDER THE DIRECT AUSPICES OF 

THE MENDEESS@GrIN 

STRING ORCHESTRA 

MONDAY EVENING, APRIL FIRST 

STRATHMORE ORNAMENT 

RENDERED FOR THE 

FINANCIAL BENEFIT OF THE 

ORPHAN HOME 

KENINGTEN AUDITORIUM 

HENDERSON AND DERAN STREETS 

MADAME KIMRES 

DESIRES THE PLEASURE,OFP wou 

PRESENCE AT THE OPENING 

OF HER MAGNIFICENT 

MILLINERY PARLOR 

TO INSPECT THE LATESTAND* *SESis 

IMPORTATIONS OF LEADING 

PARISIAN CREATIONS 

AMERICAN IhYPE BOUNDERS @al 
BUY THE POPULAR AND MOST USED SIZES IN WEIGHT FONTS 

AT BO DY ie PEvPRiGEsS ANDIDIs Couns 
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SEMI-ROTARY #40222 
WEB PERFECTING PRESS 

Prints from type or plates. Built in two sizes to print either 4 or 8 pages or 

THE NEW 

4-8 or 12 pages of a standard seven column newspaper from one roll—requires but 

TWO INKING FOUNTAINS and TWELVE COMPOSITION ROLLERS (which are all 
interchangeable), has counter-balancing moving type beds (moving in opposite direc- 

tions) ROTATING CYLINDERS, tapeless in and out feed, AUTOMATIC WEB 

TENSIONING DEVICE, CONTINUOUS MOVING PAPER, and many other new 

features which insure a steady running reliable press, one in which the web breaking 

has been eliminated. 

PATENTED 

The New Semi-Rotary Flat Bed Web Perfecting Press 

The Press is Right. The Price is Right. 

Read what users have to say after year’s steady use: 
; : Bakersfield, Calif.. Oct. 16th, ’09. 

Gentlemen: 
In April of this year we installed an eight-page press of your manufacture in our office, and at this writing it affords us sincere 

pleasure to state that the press has given the very best satisfaction, It has not given us the slightest trouble, and from the date of instal- 

lation until now the web has not been broken or the ink rollers removed. The way the press pulls the web of indifferent paper through 

the machine is marvelous. The impression is excellent and the register absolutely perfect. The inking device, which throws the rollers in 

or out of contact, is a marvel of simplicity and results in a great saving of time, The ability of the press to print on heavy book paper 

without offsetting should commend the machine to book publishers. 

In conclusion, we are more than pleased with the press, and are proud that we ownone. We cannot say too much in commenda- 

tion. It more than meets every expectation. 

With best wishes for the success of the Semi-Rotary press, we remain, Yours very truly, 
THE ECHO PUBLISHING CO. 

(User of eight page machine.) 

San Francisco, California, January 18. 

Gentlemen: 

After one year’s most successful test, cannot refrain expressing our thorough deep satisfaction, press which works perfectly, in 

We wish your company greatest success which cannot fail with such wonderful machinery. 

PALA PRESS CO: 

(User of 12-page machine.) E. Patrizi, President. 

every respect beyond our expectations, 

The New Semi-Rotary Press is now being manufactured by 

THE GOSS PRINTING PRESS CO. 
N Factory and General Offices: LONDON OFFICE 

EW YORK OFFICE: 
3 

No. 1 Madison Avenue 16th Street and Ashland Avenue No. 93 Fleet Street 

METROPOLITAN BUILD’G. CHICAGO, ILL., U. S. A. LONDON, - ENGLAND 
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ree The Na ame that dads for 
The Best 

inEngraVings 

We produce every style of engraving for making 
catalogues and advertising attractive. The cost of 

the engravings is one of the small items of expense, 

but they are the strong feature for attracting attention 

to selling qualities. 

Let us tell you more about why SANDERS’ 
ENGRAVINGS have the greatest selling qualities. 

SANDERS ENGRAVING COMPANY 
LON SANDERS, PrRuSIDENT 

221 OLIVE STREET, ST. LOUIS, MO. 
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THE VALUE OF PRECAUTION 

“A stitch in time.. often... 

prevents an embarrassing exposure.” 

The daily use of QUEEN CITY 

INKS... prevents ink troubles....is a 

move in the right direction....shows pro- 

gressive tendencies, and, above all, insures 

the user against unfavorable criticisms 

from valued and particular customers, who 

always expect and demand....the best.... 

Hence the oft-repeated advice, (SET 

THE HABIT... the QUEEN 

CITY INK HABIT. 

mhe Queen City Printing Ink Co. 
102.4 SOUTH SIs fee oe CINCINNATI 

945 DEARBORN ST. 9. 2, CHICAGO 
147 PEARL OT. seer eee BOSTON 
734 SANSOM ST., .. . PHILADELPHIA 

6 W. 14TH ST... KANSAS City, Mo. 

316 5TH AVE,, SOUTH, . MINNEAPOLIS 
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Western 
Newspaper 

Union 
NEWSPAPER SERVICE 

Plates and Ready Prints 

MODERN METHODS 
FIRST CLASS SERVICE 

QUALITY 

Our Sample Sheets Are Your Exchanges 
Write for Estimates and Prices 

Western N ewspaper Union 
Chicago Fargo Muskogee 
Cincinnati Houston Oklahoma City 
Cleveland Indianapolis Omaha 
Dallas Kansas City St. Louis 
Denver Lincoln Salt Lake City 
Des Moines Little Rock Sioux Falls 
Detroit Memphis Wichita 

Minneapolis 

_——————— 
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If Any 

Country Newspaper Publisher 

Has Failed 

to Receive 

Our 

Booklet 

it may be had 

for the asking at 

any of our Agencies 

MERGENTHALER LINOTYPE CO. 

521 Wabash Ave., Chicago 638 Sacramento St., San Francisco 

332 Camp St., New Orleans 
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The National Machine Company 
Sole Manufacturers 

111-113 Sheldon Street, 

| - \ es 

@ 
<< 

( 
{ gy 
St 

The Largest Cutter and Creaser Made 
in the World 

BUILT IN FIVE SIZES 

No. 1, 20 x 30 in. inside chase 
No. 1 1-2, 22 1-2 x 30 1-4 * * 
No. 2. 23 1-4 x 31 ie Bs 
No. 3, 27 x 40 7 a 
No. 4, 30 xe Gs < - 

Power for Nos. I and 1 1-2, one h.p., for Nos. 2 and 
3, one aud one-half h.p., and for No. 4. two h.p. 

— 

Hartford, Conn., U.S.A 
ARLY in 1876 the first printing presses 
adapted to the work of cutting and creas- 
ing paper and pasteboard for boxes were 

made by M. Gally, since which time there have 

been placed hundreds in most of the paper-box 
manufactories of the United States. The press 
now offered is the latest improvement, and is 
the most powerful and easily handled machine 
ever produced for this purpose. It has the 
improved platen movement of the Universal 
Press, it is remarkably simple, and being ex- 

tremely solid in its build, it is peculiarly 
adapted for either stamping or paper-box cut- 

ting. All sizes have the extra steel gibbed 
lock and are also provided with phosphor- 
bronze bushings between the draw bars and 
impression cranks. 

In these presses are combined unequaled 

power, speed, strength and facility for operat- 
ing. The speed is limited only by the ex- 
pertness of the feeder. The platen is under 
absolute control by means of the instantaneous 
throw-off. ‘These presses are double geared, 

extremely powerful, durable and effective, and 

will not “stall.” 

Improved Styles 

Quarto Medium, 10 x 15 inside chase 
Half Medium, 13 x 19 cs r 
Half Super Royal 14x 22 ne ze 
Super Royal No. 4 17 x 25 
Embosser No. 1, 214 x 22 * BE 
Embosser No. 2, 24 x 26 Ae ee 
Stamper No. 3, 24 x 26 is es 
Cutting and Creasing Presses, 5 Sizes 

T O meet the demand of those printers who re- 
quire a larger press than the 14 x 22 inches; 
to publishers using ready prints, in smal] towns, 
for one-page work; blank book makers and oth- 

ers who do not have constant need for a cylinder press, 
we offer the Style No. 4 Universal. This press is built 
in one size only—17 inches by 25 inches inside chase, 
on new lines and no expense has been spared in this new 
production, now offered to the trade for the first time. 

The frame is of a solid, modern design, and is pro- 
portionately heavier than the 14 x22 inches; the bridge, 
fly-wheel, hook connection and cam lever are heavier; 
the cam-way in the large gear wheel is of an improved 
design, requiring a larger friction roller; the gear 
wheel has the steel sections in the rim and cam-way 
like the Style No. 2 and Style No. 3 Universals; the 
carriage ways are of a new design, the carriage slot 
being perpendicular its full length; this press has the 
long pinion shaft with the outside floor support like 
the Style No. 3 Universal and the new style double 
inking device without springs is a part of the regular 
equipment. 

The following small parts are included:—FIVE 
STEEL CHASES, one roller mould (for which a set 
of cast rollers will be substituted if preferred), eight 
form roller stocks, six distributor roller stocks, two 
vibrator or ductor roller stocks, sixteen roller wheels, 
(eight large and eight small,) three iron lateral dis- 
tributors or changers, two feed tables and one set of 
wrenches. No treadle fixtures are supplied with this 
press. Each press is shipped complete with ink foun- 
tain and side power fixtures, including tight and loose 
pulleys, and the improved belt shifter and brake com- 
bined. Gross weight complete, crated for domestic 

Super Royal No. 4. 17x25 inside Chase. 

shipment, 3,500 pounds; floor space required,—includ- 
ing feed tables and stands in position,—44 inches 
from’ front to back and 60 inches sideways; Pulleys, 
16 inches in diameter with 834 inches face, carrying a 
3% inch belt; the flywheel makes eight (8) revolutions 
to each impression and the press will require about 1% 
H. P. to operate it. Price furnished on application to 
Agents or The National Machine Co. 

Write for Catalogue. Sold by All Reputable Dealers in the World. 

THE NATIONAL MACHINE CoO., Sote Manufacturers HARTFORD, CONN= Usa 
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THE SECRET 

We have two classes of customers. 

Those who, frst attracted 

By the high quality 

Of Ullman’s Inks 

Find our prices moderate. 

Others, who seeking to buy 

The best to be had 

At a given price 

Find that in 

Ullman’s Inks 

They get the best for their money. 

Either way the test is made 

The results will always point 

To Ullman’s Inks. 

SIGMUNDULLMAN?CO 
NEW YORK PHILADELPHIA 

CHICAGO CINCINNATI 
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joecass » More offices are at present modernizing their com- 
posing-rooms than at any time in the 

history of the printing business. 
" It has become largely & question of necessity as well as of economy. A saving of 

25 to 50 per cent in floor space, and from 10 to 25 per cent in composing-room labor, 
are items of too great importance to be safely overlooked. 

‘That such results have been repeatedly accomplished is abundantly verified by the 
testimonial letters we are continually receiving from our customers, and which appear 
in our advertisements and in “‘Composing-room Economy,” which shows the floor plans 
of more than thirty modernized offices. 

If you haven’t received this booklet and are interested in this vital question, send for 
a copy. 

The installation of Modernized Composing-room Furniture is a question of possible 
profit and not expense. 

Book and Job Galley Cabinet 
This Cabinet has horizontal three-ply galley shelves, same as the Savage Imposing 

SO BS Qia ty D Geno 

MODE Z |JHAMILTON’S fortociQ°Eaa = 

Stone Frames. All shelves are numbered consecutively. Each tier of shelves 
will accommodate fifty standard galvanized iron galleys, size 834x138 inches, the 
galley compartments being 9 inches wide by 15% inches deep. Total capacity of 
Cabinet, 250 galleys. 

There is no overhang of the top at the ends or back. Two of these Galley Cabinets 
can be placed tightly together side by side or back to back. 

LIST PRICE AND DIMENSIONS 

Occupies floor space, 1434 x523¢ inches, height, 74 inches. 

Weight, crated - - : > - - 425 pounds 

2 - = : ° $75.00 ee List? price : - 

THE HAMILTON MFG. CO., Two Rivers, Wis.: Cleveland, Ohio, October 21, 1909. 
Dear Sirs.—The Job Galley Cabinets that you installed in our plant have met with great success. They both facilitate 

the handling of work and protect the type and plates. With the index system we are able to locate any one page imme- 
diately, a great saving in time. These Cabinets have paid for thoniselves in the short time that we have had them. i 

Yours truly, 
THE BRI TTON BRINTING COMPANY, 

Per J. E. Doyle, Superintendent. 

We are 
interested 
in the ques- 
tion of Modern- 
ized Furniture and 
we would like to have 
your representative show 
us a floor plan of our compos- 
ing-room as you would re-arrange 
it, with a view to our installing such 
furniture as you can show us would soon 
be paid for in the saving accomplished. 

THE HAMILTON MFG. CO. 
Main Office and Factories: : TWO RIVERS, WIS. 

Eastern Office and Warehouse: - RAHWAY, N. J- Namie sean mitceauce corees wete ttc wat iotefe tien aneduvuahasnabmage sets titan’ 

Street and Noe eacesscvate arse osectitan saves sang aetes oeannsn dears ALL PROMINENT DEALERS SELL HAMILTON GOODS 

Gita Rohit tesuteoturces Statera es. cbr and at econo eee A VALUABLE LINE GAUGE, graduated by picas’ and nonparellsanenal iain 

to every inquiring printer. 

Inkoleum is a pure colorless liquid Ink Reducer and Dryer Use Ink. of heavy body and reduce 
and does not affect working proper- with Inkoleumas paper requires. 

Thin inks are reduced with varnish ties of inks like paste compounds in- 

troducing foreign matter, wax, tallow, and color weakened. Inkoleum 
etc., which lessens strength of color. will start your presses cold mornings 
Inkoleum spreads pigment evenly without washup. The only reducer 
and gives best results. Try it and sold by supply houses every- 

F i THE OLDEST AND STILL THE BEST where. That tell’s the story. note the difference. 
PRICE 50 CENTS. NO SAMPLES 

f 

Not Competitors, but Expert Assistants 
We are not Job Printers, but our Twenty years experience making Engravings for 
Printers qualifies us to produce Engravings to suit the most exacting conditions. 

——— Established 1889-—— Our Duograph plates for two printings, 

(both halftones), give results of depth and GATCHEL & MANNING 
softness out of proportion to the increase of Designers & Engravers 
cost. Send for specimens of these and also Tn One ono cmos 
our two color work for Halftone with en- for all Advertising, Catalogue or Commercial Needs 
graved zinc tint block. PHILADELPHIA 
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THE HEAVIEST, SIMPLEST, MOST COMPACT AND HANDSOMEST TWO-REVOLUTION. COMPARE THIS ILLUSTRATION WITH THAT OF ANY OTHER 

Seer erCOCK PRINTING PRESS MANUFACTURING CO., NEW. LONDON, CONNECTICUT 
New York Office, 38 Park Row. John Haddon & Co. Agents, London. Miller & Richard, Canadian Agents, Toronto, Ontario. 

PAKRNHART BROS. & SPINDLER, WESTERN AGENTS, 183-187 MONROE STREET, CHICAGO 
Great Western Type Foundry, Kansas City, Missouri ; Great Western Type Foundry, Omaha, Nebraska; Minnesota Type Foundry Co., St. Paul, Minnesota; St. 
Louis Printers Supply Co., St. Louis, Missouri ; Southern Printers Supply Co., Washington, District Columbia; The Barnhart Type Foundry Co., Dallas, Texas; 
National Paper & Type Co., City of Mexico, Vera Cruz, Monterrey, and Havana, Cuba. On the Pacific Coast—Pacific Printers Supply Company, Seattle, Wash. 

The Babcock Optimus 
The Babcock Optimus 

“T personally do not think a cylinder press is good for fifteen years. After ten years 
I think it ought to go to the junk heap, and a new press go in,’ was said by a prominent 
printer at the recent International Printers Cost Congress. 

That’s his experience. He has not now, nor has he ever had, an Optimus press in 
his place; but he has a lot of others. 

Printers even larger than he, and many smaller, are now operating Optimus presses 
that are more than ten years old, and are successfully competing in both quality and 

quantity. And these Optimus presses are good for years to come. 

There is not an Optimus owner who will not say that a depreciation that eliminates 

the press in fifteen years is liberal, even if users of the others insist that ten years is their 

absolute limit. It is not difficult to determine which has the greater depreciation and the 

higher cost. The machine tells the story. 
Have you noticed that we often direct attention to our old presses? No matter how old, they are still profitable and giving 

a good account of themselves. It is with these old presses that our competitors always compare their new machines. They don’t 

tell you that these old presses may be twenty years in use, nor point out that our old still compete with their new. Neither do they 
tell you how much better are our new than our old. How often do they take you to look at their own old machines —if they have 
any? A year or so ago we were shown over a large plant in Milwaukee, and ran across an Optimus so old that we did not recognize 
it. “We can crush rock on that,” said the superintendent. “It is the only press in the house fit for our heaviest work, and no one 
here knows it’s age. We got it second-hand years ago.” It is twenty-odd years old. We have never furnished a repair for it. 

The Babcock Optimus 
SET IN AUTHORS ROMAN 
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OSWEGO LEVER CUTTERS 
cut paper like cheese with the new 

toggling lever motion 

This pictures only one of the ninety sizes and 

styles of cutters that are made at Oswego as a 

specialty. Each Oswego-Made cutter, from the 

little 16° Oswego Bench cutter up to the largest 

7-ton Brown & Carver Automatic Clamp cutter, 

has at least three points of excellence on Oswego 
cutters only. 

A new book, No. 8, containing valuable sug- 

gestions derived from over a third of a century's 

experience making cutting machines exclusively, 

is mailed on request. 

OSWEGO MACHINE WORKS 
NIEL GRAY, JR.. Proprietor 

MAIN OFFICE AND WORKS, OSWEGO, N.Y. 
NEW YORK BRANCH: 150 Nassau Street CHICAGO BRANCH: 347 Dearborn Street 

WALTER S. TIMMIS. Mgr. J. M. IVES, Mgr. 

A GOOD STAPLING MACHINE 
TI] ITY Is a Convenience and an Economy in Every 

Printing Office. 
Sra PR RCE Ea RT DLE pa ES ee it The BEST Small Paper Cutter ACME NG. 63 a 

does not have a wire 

stitcher. 

The Acme Binder 
No. 6 

is a good stapling machine. 

It has stood the test for 

years and has been im- 

proved through practical 

experience with the de- 

mands of printing ofhces. 

A stapling machine helps 

in securing business. Get 

one and do your own pam- 

phlet binding in the most 

economic and expeditious ~~ PRICE $40. _ 
manner. 

SOLD BY ALL DEALERS The Acme leads them all and is for sale by Printers’ 
Pavyer Printing Machine Works Supply Houses throughout the United States. For further 

and full particulars write 

THE ACME STAPLE MACHINE COo., 
112 NORTH NINTH ST., - - CAMDEN, N. J. 

600-602-604 South Broadway 

ST. LOUIS, MO. 

Progress Typewriter Supply Co., Ltd., London, England, European Agents. 
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tonemetz 
Cwo - Revolution 

25x33" 

26x38" 

29x42” 

Why Not Lead? 

lonemtetz 
Cwo - Revolution 

$1,100 

$1,300 

$1,550 

NSTALL a Stonemetz before your competitor does. It will 

prove a winner both as a money saver and a money maker. 

@ The Stonemetz is a neat, compact machine that will turn out 

two thousand impressions per hour in a highly satisfactory man- 

ner. Its rigid impression, splendid inking facilities and perfect register are noteworthy features. @ We will be 

pleased to mail you complete descriptive matter together with copies of commendatory letters from printers who are 

now operating Stonemetz Presses. 

q The Stonemetz may be purchased on terms to suit the convenience of the buyer. Write for particulars. 

Manufactured by The Challenge Machinery Co. GRAND HAVEN, MICH. 
Us s.0A: 

Imitation is the | 

For Over Twenty-five Years our 

$1.00 Insurance Policy Ink 

has stood at the head of all Job Inks for printing 

on hard-surface papers, drying quickly with a 

gloss, and not offsetting. Other houses have 

tried unsuccessfully to imitate it, but our process 

of making this Ink makes it unqualifiedly the 

Finest Grade of Job Ink on the market. 

On receipt of one dollar we will forward by 

express, prepaid, one pound to any part of the 

United States or Canada. 

Bee Ral LEVEY CO. 
FRED’K H. LEVEY, President CHAS. BISPHAM LEVEY, Jreasurer 
CHAS. E. NEWTON, Vice-President WM. S. BATE, Secretary 

MANUFACTURERS OF HIGH-GRADE 

PRINTING INKS 

New York Chicago 
59 Beekman St. 357 Dearborn St. 

San Francisco Seattle 
6£3 Battery St. 411 Occidental Ave 

Sincerest Flattery 

LATHAM’S 

MONITOR 
MACHINERY 

- for the complete bindery, stands at the top by virtue 
of 20 years experience 

We manufacture 

Punching Machines 

Perforators ‘ ; oft 

Embossers if zit y Ww I R E 

Table Shears “a Z STITCHERS 

Creasers are now inuse 

Paging and Number- le aes , _by the best 

ing Machines \/) Printers and 
[a 6©=6—S >) ~Bookbinders 

eh “— in the United 
Standing Presses “| States 

Job Backers ey 12 sizes and 
Ce styles of Box 

hae tla Stitchers 

No. i, 20th Century Monitor Wire Stitcher 

LATHAM MACHINERY CO. 
Chicago: 306-312 So. Canal St. 

Boston: 220 Devonshire St. New York: 8 Reade St 
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investigare New Model Jobbing Folder 

The above machine will fold not only periodical work but the finest catalogue work. It has Automatic 
Registers at all folds. Automatic Sheet Retarder and Head Perforators that overcome all ‘‘buckling”’ 

Made by BROWN FOLDING MACHINE CO. 
ERIE, PENNSYLVANIA 

Breton Cast Squares Breton Cast Squares 

BUL9}IN Wey 19999g Corners are the new Mm 

Buftalo 

Printing Ink 

Works 
BUFFALO, N. Y. 

Breton Cast Squares sarenbs 4se9 10381 
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Electros from Halftones 
E your experience has been such as to lead you to believe it 
impossible to obtain electros from halftones with a printing 
quality equal to the cuts—we want you to know that we are 

making electros from halftones—every day—that are just as 
sharp and deep as the cuts, and that—the particular appli- 
ance that makes our quality of work possible was evolved by us. 
There is not another like it in the world. : 

One order will satisfy you that our electros are fully 
equal in sharpness, depth and printing quality to the forms or 
cuts sent us. Let us show you that the best electrotypes the 
world has ever seen are made by the 

itl NM, 

\ i 
Wall 

407-427 Dearborn St. uN “ =. CHICAGO 

The Evidence is Yours fon he he las 

We also make designs, drawings, halftones, zinc etchings, wood and wax engravings, but—we do no printing. 

0. SS SSS SS SS 10] 

LITHO ANTIQUE one ‘or our sest 
=——— Closely Imitating Steel Plate and Lithography 

6-POINT, 40a 21A, $2.00 L. C. $1.00; C. $1.00 18-POINT, 16a 9A,'$3.25 L. C. $1.65; C. $1.60 

NEWEST AND MOST USEFUL LITHOGRAPHIC ° 
Series of type faces yet produced. Especially useful HIGH AR \ Displayed 

for all high-class commercial printing, a neater never 

ok eee reosens SOLE $1234567890 
HANDIEST ALL-PURPOSE SERIES EVER 
Produced for Enterprising Establishments 3 WEP Orn th Gee ease Peis ees E60 

LITHOGRAPHIC ART EQUALED GRAND Forcible 
Progressive Printing Made Easier 

j I 
| | 
| | 
| | 
| | 
l J 
2) E] 

12-POINT, 28a 154A, L. C. $1.40; C. $1.35 

ING veroparevonrmnms BOLD Square 
BOLSTERS BUSINESS MINE. C | d 
Standard Lining Unit Set O 

INLAND TYPE FOUNDRY, Saint Louis, Chicago, New York 
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The Ault & Wiborg Co. 

Makers of 

Letterpress, Steel-Plate, Copper- 

_ Plate and Lithographic 

INKS'| 
Importers of 

Lithographic Stones, Supplies and Bronzes 

Cincinnati New York Chicago St. Louis 
Buffalo Minneapolis Philadelphia San Francisco || 
Toronto, Can. City of Mexico, D.F. Havana, Cuba Buenos Aires, S. A. 

London, Eng. 
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Cincinnati New York Chicago St. Louis 

Philadelphia Minneapolis San Francisco Toronto, comet 

Buenos Aires, Ss. A. Mexico City, Mex. Paris 

A NEW LITHOGRAPHIC BASE _ 

Supersedes Laketine and other Com- 

pounds of a Similar 

Nature 

® 

LAC-O-LINE is particularly suited 

to metal lithography and has proven > 

to be most excellent for Offset work. 

A trial of it will convince you of its 

merit. 

If you do not use A. & W. LAC- 0. a 

LINE we both lose money. 7 

It can be poco ds at any of our 

houses. 

The Ault & Wiborg Co. 

TUTTAT TTA PATI TOTTI MTT TTT TTT TMT My TTT TT MTT TTT a Th qian T 
; eal 



Volume Twenty-eight Chicago, February, 1910 ‘ Number Two 

ADVERTISING RELIGION 

The Bible a Model for Good Advertising 

HERE is certainly nothing irreverent, 
impious or sacreligious in turning the 
attention of men and women to any- 
thing that is worthy, beneficial or 
tending to the higher life of service, 
purity and of moral and _ spiritual 
well being and upbuilding. [or this 
reason we entirely coincide with the 

views of the Boston Evangelist, E. H. Packard, given 

in a review of his lecture, as follows in the Chicago 

Daily Tribune of January 21st: 

“Churches that advertise and then deliver the goods when 

the people come after them will get the business.” 

This was the principal thought of the lecture given last 

night at Doremus Congregational Church, 3939 Butler Street, 

by E. H. Packard, the advertising evangelist of Boston. 

Mr. Packard claimed that business methods were necessary 

to make religion a success. It was necessary, he insisted, 

to tell the people what the churches have in stock, and to 

tell it in an attractive way that would catch the public eye. 

It was necessary, moreover, to tell it precisely as the suc- 

cessful advertiser in commercial lines tells it, and to spend 

the necessary money in doing so. 

“Business men,” said the lecturer, “have four cardinal 

words which express the four leading principles of success- 

ful advertising, and therefore, of successful tradewe. Uilese 

words are, ‘Attention, interest, desire and results’ You 

arouse the interest of the people in the thing you are putting 

on the market. You get them interested in it, you produce 

a desire for the thing, and then you get the result—that is, 

you sell it. 

“I aye endeavored to see how these principles 

would apply to religion, and _ the results have been en- 

tirely satisfactory. But the work must be gone about 

in a business way. You must not be afraid. You must go 

out into the open, tell the public what you have to offer 

them, and then tell them the reason why they should have 

it. The results are sure to come when the right methods 

are followed. In the advertising of religion thus far the 

trouble has been that the advertisers have. told what they 

have, but they have not given the reason. In the advertising 

I am advocating the reason is always given first and the 

place to get the good follows. It is the goods and not the 

place where the goods are kept that should be advertised in 

religion, and I need not tell you that the goods in this case is 

the word of God.” 

Mr. Packard illustrated his lecture with hundreds of lan- 

tern pictures showing different devices he had originated for 

various species of advertising. 

This exhalts advertising and shows its higher uses. 
It is a privilege and a duty, as well, for anyone having 
anything that will help or better mankind to advertise 
the same. The fact that bad men, pretenders, hypo- 
crites, false religionists, quacks, empirics, tricksters 
and pettifoggers use publicity to forward their nefari- 
ous business or to secure victims, instead of being the 
excuse for not advertising, is a reason why the worthy, 
confident in the goods or in what they are prepared to 
accomplish, should be the more active in making 
known their abilities. Physicians and others, by 
abandoning the field to the unworthy and the vile, only 
help the evil doers by leaving the people in ignorance. 
Truth made known, backed by conscientious zeal and 
good intentions, has nothing to fear from error and 
wrong. 
We are not surprised to know that a successful ad- 

vertiser has found the Bible the best model for effec- 

tive advertising. Thomas E. Dockerell, in a recent 

address before the Poor Richard Club of Philadelphia, 
as stated in the Chicago Commercial Union, is quoted 

as saying :— 
“After sifting all the great literature of the world for a 

working model from the Greek philosophers to Elbert Hub- 

bard and the modern newspaper, I have come back to the 

Bible as the most satisfactory pattern for an ad-writer to 

follow. It has all the qualifications of good copy. It arouses 

the interest and convinces and stirs the reader to action, and 

those are exactly the things that the good advertiser seeks 

to accomplish with the public. The Bible lays down the law 

and impresses with the dominance of the mind that is there 

expressing itself. The successful advertiser should have the 
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same attitude, not of arrogance, but of superiority, of domi- 

nance. He should impress his readers with his superior 

knowledge of the thing he tries to sell and his better under- 

standing of the needs of the buyer, and he can find no bet- 

ter example of such writing than in the Book of Books.” 

The force of advertising rests on sincerity, simplic- 
ity and an absolute faith that gives confidence and car- 
ries conviction. There is nothing improper in using 
the Book that promotes good, and reveals human 
nature in all its phases, as a model for the promotion 
of a worthy business or profession. We have here 
nothing to do with the historical accuracy or the in- 
errancy of the Scriptures, nor with theology or creeds, 
and we do not very highly value these things and doubt 
the wisdom of spending very much study or time in 
regard thereto, for the Bible proposes as an end, 
neither to relate history nor to teach exact science, but 
to enforce right living, piety and goodness. As a 
means of promoting or advertising right living and as 
means of saving men from sin and unrighteousness, 
the most gifted infidels, who have studied the Book, 
scarcely less than the ablest and most devout Chris- 
tians and divines, have placed the Bible above all other 
means. It is, if read understandingly and with an ap- 
preciation of its object, the highest known work of 
publicity for the promotion of piety, spirituality and 
holiness, as well as of health and real earthly well be- 
ing. It has to do with life in this world, as incident to 
an eternal existence and there is nothing therein that is 
concealed as to human frailties, needs, passions or 
wickedness. It is open, broad, fearless, and dominant. 
In all these, as well as in manner of treatment—in its 
directness, simplicity, clearness, truthfulness and in- 
teresting, instructive narrative; in argument, illustra- 
tion and enforcement of conclusions and first estab- 
lished truths—worthy of imitation by every honest ad- 
vertiser with honest propositions or goods to present. 
This does not mean that it is wise to use Scripture 
quotations or references in business announcements, 
nor to introduce references thereto. This savors of 
cant and hypocracy. Beware of the man who is al- 
ways advertising his religion or his religious beliefs or 
making any display thereof to win attention or con- 
fidence. This is very different from the taking as a 
model the Book of Truth, in order to make attractive, 
convincing, truthful announcements in a way that there 
may be attention-commanding, knowledge-imparting, 
desire-awakening and action producing results, or in 
other words effectiveness. 

“The best knocked city in the United States,” was the 

term applied to Chicago by Chief of Police Steward in a 

short talk at a luncheon tendered him by the Chicago Adver- 

tising Association at the Club rooms, 118 Monroe Street. 

“Chicago is one of the finest cities in the country and it 

owes its position to the way it has been advertised,” said the 

chief; “but in recent months it has become a fad with some 

of her citizens to wield their hammers, and as a result this 

is the best knocked city in the United States.” The chief 

seemed to be unable to explain the activity of the adverse 

critics, but appealed to the advertising men to help correct 

the evil. 

At several postoffices a test is to be made by the govern- 

ment to determine the amount of “waste” second-class mail 

matter handled-in the different offices, and how much care is 

required in the handling of it, and the time it takes. The 

report will cover newspapers and other publications that re- 

main unclaimed, are refused, or are not properly addressed 

- purpose of honest bookkeeping. 

A Talk About Second Class Mail Matter 

: *Subsidy”’ 

AN EDITORIAL NOTE THAT EXPANDED INTO AN ARTICLE AS 
TO PosTAL SERVICE, AMERICAN SOVEREIGN CITIZENS 

AND THEIR SERVANTS—THE PUBLIC OFFICIALS. 

The President of the United States, by an ill-advised 

statement and recommendation in his annual address 

to Congress, has again revived the question of a 

change in postal rates on newspapers and magazines. 

The particular paragraph of the message, shows both 

misinformation and prejudice. The statements made 

are both inaccurate and unfair. ‘The President has 

evidently permitted himself to be mislead through 

pretended information furnished by some  dis- 

grunteled official, who looks upon this Government 

and the departments thereunder as belonging to 

politicians and their henchmen and not at all as a 

Government of the people, by the people, for the 

people. The President is unwittingly made to refer to 

the rate on second-class mail matter as a “subsidy” to 

the press. This whole matter has been carefully gone 

over and it has been shown that the rate of postage on 

papers was adopted for the purpose of saving the ex- 

pense and loss to the Government of collecting of 

postage from subscribers—which had been the practice 

up to 1874—and to aid and encourage the people in the 

acquiring of knowledge... Every law is to be inter- 

preted by the intent or purpose of the legislative body 

passing the same and it has been shown, by the complete 

history of the legislation in this matter, that, outside of 

simplifying the process of collection, the whole intent 

was the aiding to secure broader knowledge among 

all the people, by the people and for the people, in the 

interest of better informed citizenship. The legislation 

was for the benefit of the real sovereigns of the Na- 

tion, the voters, and not for the benefit of the office 

holders who are the well-paid employes of the people, 

nor to subsidize the press. It is unfortunate that 

governments have been so long modeled on the idea of 

the divine right of kings, on the dignity and perquisites 

of inherited positions that men now chosen to offices 
in a republic, come to imagine, at once, that they have 
some dignity or power over and above the people, 
separate and different from the performance of the 

work for which they are hired and paid. Take what is 

called the Franking privilege. Many officials seem to 
look upon it as a right belonging to them as individuals 
for which they are not expected to give any account 
or in the use of which they are not to be subjected to 
any limitation. No account must be kept of the cost 
to the people of the use of this privilege even for the 

If a man, once in 
Congress, uses the franking privilege for his own 
private business or for the circulation of garden seeds 
and literature to keep himself in office, there must be 
no questions asked, but if the people, in their aggregate 
capacity as a government, wish to aid in the easy and 
cheap dissemination of knowledge as a means to fit 
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themselves to act as properly-equipped sovereigns, 

and to advance all learning and all the industries, it 

must be given the obnoxious and false name of a 

“subsidy to the press.” The statement is also made 

that the carrying of second-class matter, for which a 

charge of one cent a pound is made, really costs nine 

cents a pound. Suppose that this were true and, 

necessarily true, what of it? Have not the people a 

right to engage in the encouraging of the spread of 

intelligence, just as much as they have a right to sup- 
port the departments of the army and navy, to erect 

fortifications, build great vessels of war, for which no 

return at all can be expected, or to pay for seeds for 

Congressmen to distribute or even to pay the salary of 

a President. However, we challenge the statement, 

and allege that if true, the men who make the contracts 

for transportation of the mails ought to be ashamed of 

themselves. No firm or corporation in the world, 

outside a politician-ruled Government, would employ 

such managers of its business for a month. The 

trouble is that instead of trying to manage the postal 

department with the usual economy required in every 

branch of business, the effort, all along, has been for 

the increase of salaries and the doubling up of posi- 

tions. Outside of those who really do the work of 

delivering the mails—the under clerks, mail clerks and 

carriers—the Government, today, is paying from 

twenty-five, to fifty and even three hundred per cent 

more than men are paid, or than they would be able 

to earn, in like administrative or clerical positions with- 

out any, and requiring no responsibility of initiative, 

or promotion, organization or salesmanship. It is 

curious that in public office, the matter of earning one’s 

salary, of rendering full and adequate services for the 

pay received, seems never to enter into the considera- 

tion of public office holders, no matter how high or 

how low. The only thought is as to how to get greater 

pay regardless. The great trouble was at one time that 

a feeling had been aroused by the promulgation of the 

idea, that the papers were being carried at a loss, with 

a resulting benefit to publishers, and if rates could be 

raised there would be more money for the postal em- 

ployes. This idea was overcome and the officials of 

the Postal Department settled down to a correct view 

of the whole question, admitting that existing rates, on 

legitimate publications sent to legitimate subscribers, 

ought to be retained, with the privilege of sending out 

sample copies to promote circulation, at the same rate, 

to the extent of ten per cent—instead of fifty per cent 

that had previously been allowed—in addition to the 

bonafide paid subscribers who should have the benefit 

of the low rate of postage on papers for which they had 

subscribed but that publishers were not to be permitted 

to swell circulation by sending out free copies, merely 

for the purpose of securing advertising. Legitimate 

papers doing valuable service in the dissemination of 

knowledge to the’ people or in building up the trades, 

the useful professions, education, agriculture, morals or 

religion were to be left undisturbed in their good work 

for the benefit of their subscribers and the Govern- 

ment. Everybody considered this just, everybody was 

satisfied and peace and harmony pervailed. It may 

be well to recount the facts that were patiently estab- 

lished by publishers to bring the department to this 

just and wise conclusion. It had been established be- 

yond the possibility of controverting; Ist, that the ex- 

isting rate of postage on newspapers and _ other 

periodicals was for the benefit of the Government and 

the people who constitute the Government, the 

sovereign American citizens; 2nd that the additional 

cost to the mail service—for the mails would have to 

be carried over the same routes even were all news- 

papers and magazines stopped and the great American 

press wiped out of existence—had been outrageously 

exaggerated; 3rd, that the newspapers and magazines 

directly and through the advertisements contained 

therein are the most effective promoters that could be 

devised, of the Government’s one especially profitable 

business, that of first-class postage or the carrying of 

letters; 4th, that the newspapers and magazines render 

a direct benefit for the Sovereign Citizen of the Re- 

public, through keeping them informed as to the mat- 

ters essential for their information and guidance, in- 

telligent action and co-operation in all the departments 

of their Government, and the plans and doings of their 

servants, the public officials, especially in the Senate 

and House of Congress, in the departments and 

branches of Agriculture, Commerce and Labor, of the 

Interior, Forestry and Conservation; 5th, that as rail- 

way compensation for transportation on mail matter is 

classed on a sliding scale, the rate decreasing with in- 

crease of tonage, second-class matter serves very ma- 

terially to lower the rate on first-class, so much so that 

in 1898, as an illustration, had the ton-milage been 

102,200,000 less than it was, or 169,800,000 as against 

272,000,000, the pay to the railways for carrying the 

mails would have been substantially the same as it 

really was; 6th, that publications that had been built up 

under the present policy of the Government for the 

securing the dissemination of knowledge, the promo- 

tion of the industries, of general intelligence and good 

government, would be bankrupted by an increase of 

postage to the amount of less than one-third of what 

is now claimed to be the cost of transporting second- 

class matter—such an act or requirement would be the 

destroying of vested rights and confiscation or render- 

worthless, property built up under the laws of the 

Government in order to secure the services of the press 

to the people which services had been honestly 

rendered; 7th, that men of abundant means, stood 

ready to take up the carrying of the mails under the 

direction of the Government authorities, and to 

furnish adequate bonds to secure the performance of 

the work, and do the same at the present rate of 

postage or less and pay rent on all needed public build- 

ings. 
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There were other good and sufficient reasons shown 

but these are sufficient for enumeration here. It ought 

not to be necessary to repeat these facts at all, for the 

postal administrators—wrongfully called “authorities,” 

for they have no authority more than any other free 

American Citizen, though they have the obligation, 

under the laws, of performing their work with intel- 

ligence, economy and industry—had all those facts ob- 

tained through a commission at the cost of the people 

and plainly printed in two large volumes. 

All that we have said has been stated with no 

prejudice toward President Taft for whom we voted 

with confidence and enthusiasm as we had for every 

one of his Republican predecessors, since we cast our 

first vote, in 1864, for Abraham Lincoln. We have 

believed President Taft able and honest and the best 

man that could be procured to serve the people in the 

responsible position of President or Chief Executive, 

not as a ruler, for we have no rulers in this country, 

except the Citizen Sovereigns, and there is no dignity 

higher. than that~of (the “American Citizen. As a 

servant, his obligation extends to the performance of 

that service honestly and efficiently without prejudice, 

fear or favor. He in this, is like all other servants 

and has, like each and every one of them, a right to 

hold and express his own opinions, and a duty, with 

that of every other good citizen, and every office- 

holder, to protect the people from being wronged, 

whether the wrong is threatened by those at the heads 

of departments or in other positions. Heads of de- 

partments are not to be protected or shielded in wrong- 

doing any more than are those in other positions. 

There are no subordinates in this Nation, to anyone 

except to the people and the laws, and the man who 

drives a team to haul fertilizers to the White House 

yards, has just as much right to accuse the President 

of wrong doing as the President has to accuse him— 

provided, always, that accusation should be made in 

good faith, with just moderation and a view to the 

character, good name and responsibilities of the ac- 

cused. All have a right and duty to defend the inter- 

ests of the Government made up of all the citizens, 

and no office will lose in dignity by every citizen doing 

his duty, and expressing his honest views whether that 

citizen be a Taft as President or a Pinchot as a con- 

servator of our forests. However, it is the duty of 

each to speak and act only on reliable information and 

without prejudice. We have written, here much 

more than we had, at first, intended and, now, defer 

further discussions to a later time, when we hope to 

show, beyond controversy, that the claim that the 

country receives no loss and nothing other than valua- 
ble services from the press, worth ten fold more than 

the cost. We will only further remark, here, that the 

great trouble with the postal service is that it has come 
to be looked upon as a governmental or political func- 

tion instead of a very simple business carried on for 

the people, involving neither politics or statesmanship, 

. railroad or other great business establishment. 

and, with present transportation facilities, demanding 

little administrative ability, or anything except or- 

dinary intelligence, honesty and industry. To try to 

transform the postal service into an agency with which 

to rule others, to secure legislative or other offices, to 

keep parties in power, to pay political debts, to personal 

or party henchmen, and to destroy property rights, 

built up under the laws of the country, is simply tyranny 

in the broadest sense and corruption of citizens and 

robbery of property in its individual application. The 

treating of the higher positions in the postal service as 

political, to be changed with every new administration, 

is swinish. The policy of constant change, if practiced 

in other than government affairs, would bankrupt any 

Ita 

well, here, to remember some of the findings of the 

Commissioners, under the previous administration, 

after two years of close investigation with all interests 

properly represented. 

We quote from the Report of the U. S. Postal Com- 

mission and from the Third Assistant Post Master 

General, as follows: 

“The Postoffice Department is not now able, and 

never has been able, to furnish statistics as to the cost 

of the various classes of the mail matter, class by class, 

for the reason that it makes no provision for the 

separation of the operating expenses between the 

classes. It cannot be done with any mathematical cer- 

tainty, so must remain a mere matter of conjecture. 

*« * * It is impossible to escape the convinction 

that while the individual copy service costs greatly 

more than the revenue received, the bulk transporta- 

tion service (mostly second-class matter), probably 

within the radius of average newspaper circulation, 

and possibly within the range of average periodical 

circulation, is one for which the charge of one cent per 

pound 1s approximately adequate compensation. * * 

* The testimony before this ommission incontestably 

establishes the proposition that within a definite radius 

second-class matter, separated and consigned in pack- 

ages of medium size to one address (as most period- 

icals are), can be transported with apparent profit at 

the rate of one cent a pound. 

“Report of Joint Commission of Congress on Busi- 

ness Methods of the Postoffice Department and Postal 

Service (submitted after a labored and painstaking in- 

vestigation with the assistance of several experts)— 

Hon. Bowes Penrose, Hon. Jesse Overstreet, Hon. 

Thomas H. Carter, Hon Alexander S. Clay, Hon. John 

J. Gardner, Hon. James A Moon.”—(House Docu- 

ment No. 608, 59th Congress. ) 

“The most conservative estimate of experts on 

postal matters is that it costs less than 2% cents per 

pound to transport second-class matter in the mails; 

many estimate it at not less than 4 cents.”—Third As- 

sistant Postmaster-General Lawshe . (page 6, Senate 

Document No. 270, 60th Congress). 
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BY HARRY A. WOODWORTH, 

MORE WORK THROUGH PUBLICITY 

Address all communications for this department to 
314 Linden Street, Scranton, Penn, 

HIS is of an announcement 
made to advertisers by the 
Saturday Evening Post. 

Some years ago the wise 
ones would wag their sheads 
sagely and tel! you in perfect 
confidence that the weekly 
idea was “a dead one.” 

It was rather unkind to up- 
set this little theory. 

However, it is generally 
considered that the Saturday 
Evening Post is as live as a 
live wire. * * * 

It will not take long to 
show that the Post has vital- 
ity aplenty. 

Just above the opening 
paragraph is a portrait of 
Benjamin Franklin, who 
was certainly “a wise one,” 
and lived “some _ years 
ago.” But there was prob- 
ably no intention to con- 

an nect his counterfeit pre- 
SS" sentment with the state- 

ment, as the Saturday 
Evening Post people claim him as the founder of their 
really live weekly. And really the idea that the ordi- 
nary weekly periodical is not so good an advertising 
medium for the money expended as a monthly or a 
daily is a theory that has but recently been promul- 
gated—hy interested persons, of course. 

“As live as a live wire” is not a happy phrase as 
used in the above connection. It generally does not 
impair the vigor of a live wire for a person to come 
into contact with it—the wire still retains “vitality 
aplenty’ —but the uninsulated person is likely to take 
on the character of “a dead one.” Naturally some 
might infer from the simile that the advertiser who 
connected with this particular paper might lose some 
of his own vitality. 

The frequent references to the Saturday Evening 
Post by its publishers as “the Post” does not seem to 
be the best kind of advertising where there are so 
many Posts. A statement concerning “the Post” 
which would be merely glanced at might, after remain- 
ing in the minds for a considerable time, help some 
other Post than the one which paid for the advertise- 
ment. ‘The Post’ is not the name of the Saturday 
Evening Post, any more than “the JouRNALIST” is the 
name of the NATIONAL PRINTER-JOURNALIST. And 
the possible psychological impression of using the 
wrong name should be carefully weighed by the pub- 
lishers. 

Ss; ay 

Advertising is an easy road to Easy Street. 

SS ey 

GOOD, ALL BUT THE PUNCTUATION. 
Greenawalt Printing Co., of Connorsville, Ind., 

advertise their Art Printery by means of a very attrac- 
tive two-color card, using an Old English, I find pleas- 

ing, although it is new to me. In speaking of Greena- 
walt Printing Co.’s Art Printery why quote the last 
two words? One of the functions of quotation-marks 
is to throw a slur or a doubt upon the words quoted. 
For instance, in a late paper before me, there is this 
sentence : 

Dr! «Cook, 
hiding. 

The paper evidently believes that Dr. Cook is not 
the discoverer of the Great Nail. The print-shop of 
Messrs. Greenawalt and Curry surely is an Art 
Printery—so why quote? 

LS RS 
A man may know how a thing should be done, and yet 

have indifferent success when he attempts to do tt. Theory 

is very good in its way, but in most cases practice and ex- 

perience are requisites of perfect performance. 
SS AS 

THE BULLETIN’S ANNUAL CARD. 

The Evening Bulletin, the paper nearly everybody in 
Philadelphia reads, never lets a New Year go by with- 
out sending a card out with the name of the recipient 
upon it, and brief best wishes. On the latest a vignette 
in a very faint tint shows the Bulletin building. 

+> > 

The Stone Printing and Manufacturing Co., of 
Roanoke, Va., sent a small blotter which was most ef- 
fectively designed and composed. The principal dis- 
play was, “Decide Now on ‘Stone’ Poster 12-sheet 
Calendars.” The calendars, as the blotter announces, 
can start with any month, and so the blotter is always 
timely. The halftone of the man looking at the cal- 
endar is admirably drawn. 

“discoverer of the North is still in Pole;” 

SS Oe 

There’s a bushel of fun in getting rid of a peck of trouble. 

CSESS <E 

COMPLIMENTS OF MESSRS. COPPER AND HANSON. 

Each of my departmental confreres, Mr. Hanson 
and Mr. Copper, issued holiday greetings. Brother 

Peace to the earth, good will to men, 
From heaven's all gracious King: 

he world in solemn stillness lay 
Co hear the angels sing. 

®. Byron Capper 
Wishes that 

Your Christmas May be a Merry One 

and Your New Year May Dawn 

with an Abundance of Happiness 

and Prosperity 

Be Soto, Wis. 19059-1910 
No. tra. 

Copper’s card, the original of which was in green and 
a rich red, is shown as Ia. Ib, is a good example of 
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an envelope corner in pleasing harmony with the en- 
closure. Brother Hanson’s New Year’s greeting is in 
the form of a folder, but the stock is of such a dark. 
brown, the wording being of another dark brown, that 

Che Argus 
Piress.... 
Be Sota 

Wis. 

No. 1b. 

I fear justice would not be done in a reproduction. A 
larger size of the same ornament as Mr. Copper used 
is very pleasingly printed in green and red on this 
folder, and, like Mr. Copper’s, the design is a work of 
art, as might indeed be expected. This is the wording 
of the cherry wish: ; 

The Job Review Department of the NATIONAL PRINTER- 
JOURNALIST sends you Greeting. May we hear from you 
often during the year I910, and may the year bring to you 
that satisfaction which comes with the effort to excel in 
one’s chosen work. 

925 Linden Avenue, 
Wilmette, Illinois. 

And now let the editor of the More Work through 
Publicity department, in default of such artistic ex- 
pressions of good will, and New-Year and All-the- 
Year cheer, wish you all the good things that such a 
year as 1910 is bound to be will surely bring to those 
who have found their work! 

E. S. Hanson. 

Sy <S 

Believe in what you know to be true. 
\> SS 

Our worst mistakes are those we make wilfully, in defiance 

of our better judgment. : 
> D> 

“CHRISTMAS IS COMING,’ SAID THE QUALITY PRESS— 
AND IT CAME! 

Sometime before Christmas (the announcement I 
received was postmarked Nov. 22) the Quality Press 
of Groveport, O., reminded folks of its coming. When 
one gets an envelope with an attractive corner like 
this (2a), interest is whetted, even though it is an 

Christmas is Coming 

Are Bou Ready? 

The Quality Press 
Groveport, Ohio. 

evident fact that Christmas is around the corner. And 
the message within (2b) is a splendid “follow-up,” 
although nearly immediate to the envelope. The 
border is in red, green and black and the wording in 

black. ‘Any color so it’s red,” said ’Gene Field, but 

Mationaf (printer: Zournafist 

surely he would like to have his tomes rubricked with 
this delicate shade of that pervading color. 

There is another circular which gives “A Few 
Words Concerning the Product of The Quality 
Press.” It is in orange and blue—tlight blue, as is 
meet with orange—and with its liberal quota of white 
is an even more out-of-the-beaten-path job than the 
other. I should prefer to see the big heading in a 

Let Gs flake Dour Christmas 

Qbdvertising Attractive 

Do you intend to advertise during the Holiday Season? Have 

you an unusually large assortment of Holiday goods, or some 

article especially appropriate for gift purposes? Couldn’t you 

use an appropriate circular or some novelty to good advantage? 

Besides these usual Holiday advertisements and announce- 

ments what would be more effective than alittle card of greet- 
ing to your customers thanking them for their patronage dur- 

nig the past year? This individual interest in each customer 

would certainly strengthen the good will already existing and 
satisfied customers always bring new friends. 

We are better prepared this year than ever before to execute 

your Christmas advertising in the finest and most appropriate 
style. You will be benefited by getting in touch with us. 

This sheet is a fair sample of the work done at our shop. 
We can duplicate this design or give you many other original 

ones. A little thought will develop something in this line par- 

ticularly fitted to your business — or if you wish we'll do the 

planning for you — take all the responsibility for a finished job 

of ‘‘QUALITY PRINTING.” 

We have our ear to the ‘phone (Citizens No. 6) listening for a 

call from you for some of this special work. We're ready to 

get it out at any time, and quickly, too. We are confident 

any amount expended in this kind of publicity will be a profit- 

able investment. 

The Quality Press 
Groveport, Ohio. Lester C, Peterman, Manager 

No. 2b. 

larger series of the same letter the other headings are 
in, instead of De Vinne; but evidently the larger size 
has not yet been purchased. I don’t know what the 
name of the face is, but get it! The three lines “The 
Quality Press,” “Lester C. Peterman, Manager,” and 
“Groveport, Ohio” are well composed, but as punctua- 
tion is omitted from the ends of the first and third 
lines, why a period after “Manager”? Come again, 
Mr. Peterman; your printshop is well named. 

SAY 
He who spends his time looking for lost opportunities 1s 

likely to lose those he has now. 

S > 

A KNOCK TURNED INTO A BOOST. 
This heading (3) of the Philadelphia North Amer- 

ican’s letterhead is old-style, as befits so old a paper. 
The first line is orange; the remainder black. This is 
not a new-style old-style; and yet who will say that it 
is not a sort of ever-fashionable style, as good today 
as it was ten years agone? This is not all of the print- 

THE NORTH AMERICAN 
Pennsylvania Packet, 1771: Daily Advertiser, 1784 
United States Gazette, 1789: The oldest Daily 
Newspaper in America Philadelphia 

No. 3 

ing on the sheet. On the lower left-hand corner is a 
fine cut of the great sky-scraper in which the paper is 
printed. How it would surprise the editors of the 
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Packet, Advertiser and Gazette! And at the side of 
the picture, across the bottom, there is this quotation 
from a governor’s message: 

“A Daily Newspaper of Wide Circulation, Published in 
* * * A Twenty-Story Building on the Main Street in the 
Heart of the City.”—Extract from the Message of Governor 
Pennypacker to the Legislature of Pennsylvania, January 3d, 
1905. 

Now the humorous part of this testimonial is that it is an 
extract from a message which furiously opposed the North 
American. We hear little of Ex-Governor Pennypacker now- 
a-days, but the North American, old as it is, has many years 
of influence before it yet; and this sentence in its advertising 
helps to keep alive the name of Pennypacker, the foe of the 
cartoonists. 

SS < 

The advertiser who knows the most about human nature 

is best fitted to influence human beings. 
Sy 

A MESSAGE MEET FOR MANY TOWNS. 

Not for a good while have I seen a booklet which 
pleased me so much as “Our City,” which was issued 
by John D. Rerick of the Kendallville (Ind.) Datly 
Sun. Its artistic merit—color scheme, attached slip, 
composition, presswork and all would put to shame 

HE Reclamation of Kendall- 

ville from morbid drowsiness 

is at hand. The churches of . 

the city have united in an 

effort to build up the spirit- 

ual welfare of the people. It 

is the forerunner, the John 

A) = the Baptist, of the unification 
of the business interests for 

Guz the commercial welfare of 

LE, Os the people. The Missionary 
ZNSE NS and the Commercial Man go 

hand in hand. Their work 

Brother, are you a builder of the great Com- 

mercial Temple we want to errect here in our beautiful little 

city ? 

Let us tell’ you some cold facts. If they grate a little, 

please excuse it, because I am deeply in earnest, and the 

cause is close enough to our hearts to justify plain talk. 

We are at sea, drifting without sail or paddle. We are split 

up with dissensions. We are radicals, one way or the other. 

The milk of human charity seems to have fled and left our 
breasts shrunken and our hearts shriveled. We watch each 

other jealously —jealously, instead of approvingly. We are 

too prone to believe that ulterior motives lie back of the 

progressive man’s acts. 

The Past is dead. Theflowers have been spread and the 

tears have been shed. Let the great enshrouding mantle of 

God’s charity for the human race cover that which is past. 

The sun still warms us all with its genial, prismatic rays. 

The Earth is beautiful. The land is flowing with milk and 

honey. The harvests are bountiful. All——all are yours! 

Brother, is your heart large enough to comprehend what 

Iam coming to? 

is to build. 

No. 4a. 

many a big city office. But best of all is the Declara- 
tion of Reclamation of Mr. Rerick, which is repro- 
duced as 4a and b. 

I once wrote an editorial for a country paper in 
New York State, which I have lately tried to obtain, 

as it is certainly one of the best things I ever evolved. 
It was entitled “Boom Your Own Town,” and I un- 

derstand it stirred the dry bones considerably. But 
I have not been able to get it; for which I am sorry, 
as I could write much better in the days when the 
world and I were younger than we are today—and I 
meant all I said, as undoubtedly does Mr. Rerick. 
But for all that I did not write with the vim and vigor 
he puts into his little address. 

The paper which booms its own town is of great and 
enduring value to the town, and is deserving of the 

Well, itis UNITY. Unity of every interest in Kendall- 

ville. The crystalization of every effort, the force of every 

nerve. All in one grand movement for the uplift of the 
Commercial interests of Kendallville. 

It is for YOUR good to forget the petty differences of 

everyday life and enter into this movement heart and soul. 

You are my brother, and I am your brother. Every man is 

his neighbor’s brother. God has placed us in the world for 

some purpose. The weakest, the most inconsequential of 

us, are participants in God’s plan. That purpose is the bro- 

therhood of man. 

Now, let that purpose come to our rescue in this, the 

time of need. Our commercial interests need our united 

effort. 

We must organize. We must perfect a strong organiza- 

tion of our business men--every one--and then enter into 

this work with our sleeves rolled up and with our teeth 

gleaming with determination. We must have a leader. He 

will be raised up for us when we are ready. We must get 

ready. 

Brother—and we are calling you brother in the true spirit 

of manhood—come with us with all your energy, with all 

your soul, and let’s boost Kendallville! 

Will you? Tell us.. Tell us on the street. Come to 

The Sun office and tell us you will—YOU WILL! WE 

WILL! 

WE WILL MAKE KENDALLVILLE STREETS 

BLOOM WITH PROSPERITY! 

WE WILL! 
The Kendallville Daily Sun is with you heart and soul. 

It will sacrifice to the crust of bread necessary to maintain 

life. 
JOHN D. RERICK. 

Kendallville, September 27, 1909. 

No. 4b. 

most loyal support of its citizens. Mr. Rerick is back 
to Kendallville after an absence of seventeen years, 
and is, as he said in another booklet, “mighty glad to 
get back to the best all-around city in the country.” 
Still, many good towns need a revival now and then, 
and such a booklet as this is a more appropriate place 
than the paper in which to have a private heart-to- 
heart talk to those who need, in the language of the 
Episcopal prayer-book, to be “stirred up.” 

The booklet is remarkable from an artistic view- 
point. No city office, whatever its size or reputation, 
would be ashamed of such a production. The cover is 
of one yellow deckle-edge stock, and the four con- 
tained pages of another. On the first page is an 
article headed, “An Outsider Got a Good Impression 
of Kendallville,’ which is credited to “Advertising 
Critic in the NATIONAL PRINTER-JOURNALIST.” A re- 
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production of the page of the former booklet which 
illustrated the N. P.-J. critique is printed in gray on 
white stock, and pasted on the page. The second and 
third pages (4a and b) have the rules and border of 
the ornament chrome yellow, the “T” rose lake, and 
the remainder green. The silken cord which binds the 
booklet is a rich red. ~The third page is shown as 4c. 

g 

HE KENDALLVILLE DAILY SUN has 

doubled its paid circulation in three 

months. It owes its friends a great deal. 

It has over ELEVEN HUNDRED warm 

friends. We appreciate them, God knows. 

And the policy of The Daily Sun is to go 

right on making itself better and better 

every day. It wants to be a credit to its 

Eleven Hundred friends. It wants them to feel not ashamed 

to speak of it, nor to show it to their friends. It wants Ken- 

dallville and The Daily Sun to be thought of simultaneously 

and spoken of with the same breath. 

It has almost doubled its advertising rates, and its adver- 

tising friends have to a man stood by it. Not that only, but 

more. They have increased their space. And they have 

done it cheerfully. They know it is worth the rate—and 

more. They know we would not ask an exorbitant rate, 

even if we had the power and the circulation. 

THEY KNOW THAT THE KENDALLVILLE DAILY 

SUN STANDS FOR THE COMMERCIAL INTERESTS 

OF KENDALLVILLE AND ITS PEOPLE. 

Chicago, August 12. 

We cannot help thinking that the August First number of the Kendall- 

ville Daily Sun is just too sweet for anything. Its headings, display, gener- 

al matter, makeup and editorial revision of items all show human intelli- 

gence. 
(Type Founders.) BARNHART BROS. & SPINDLER, 

Chicago. July 25. 

Only recently I learned vou had gone back to your old love. Kendall- 

ville will gladly welcome your coming as Ravenswood will mourn your 

departure. 1 look forward to a return of your individuality in The Sun and 

Standard with pleasure. and wish you all the success imaginable. 

(First National Bank) E. S. THOMAS. 

No. 4c. 

On this, the initial and its border are, like the reading 
matter, green, the ornament having sufficient dark- 
ness to give another shade. The first page differs from 
the others in having a rule border in the yellow, so, 
taking it all in all, the design of the booklet could 
hardly be surpassed. 

The third page that the Sun “has over eleven hun- 
dred warm friends.” This statement is presumably 
based on a circulation of 1,100. “But surely the Sun 
has far more friends than that. It should be a paper 
that is read and loved by all the famliy, including those 
who, as Mr. Rerick has done, leave the town for 
a while. 

ST aS 
Some speak feelingly of the cost of advertising; but do 

they ever think of the money it costs them not to advertise? 
> > 

“HEART-THROBS.” 
This card (5) from Frederic W. Gardner, Chicago, 

gives an artistic presentation of one of the heart-to- 
heart throbs of Robert Louis Stevenson which is not 

(Wationaf (printer-Journafist — 

so familiar to printerdom as other sayings of this 
gentle master. One of the greatest blessings of print- 
ing-and-publishing-advertising is this expression of 
some of the noblest thoughts of famous and also of 

HEZOBISLOS OS LOGO SOS OS OL AOS OS OAH IS OOD SHOES SOS OOS 

O LONG AS WE LOVE, WE 

SERVE. SO LONG AS WE 

ARE LOVED BY OTHERS I 

WOULD ALMOST SAY WE ; 

é ARE INDISPENSABLE; AND NO MAN 

2 IS USELESS WHILE HE HAS A 

FRIEND.—Robert Louis Stevenson 

DADS NBO POD POBIDOEBIES DEO EOS OSLOS OS LOSS HSS Seco w 

No. 5 

IERo 0B sciCRot soot om sob to Stossoeso Po) Sh Oh Oh) Oh 
res} by 

unknown authors in an artistic form. Such a memento 
as this “blesseth him that gives, and him that takes.” 
Some of the most artistic slips and cards of this order 
come from printers in the smaller centers of popula- 
tion. 

> > 
If your advertisements contain neither ideas nor informa- 

tion, the size of them does not matter. 
+> > 

A-LIVE-AND-LET-LIVE AD. 

This (6) is the way in which the Scraton Republican 

EE that your printing bears the 
Allied Trades Label. The fol- 

lowing offices can put the label on 

your printing. Ask for it. ay 
The Scranton Republican Stone Printing Co. 
Scranton Tribune R. Kunz 
Scranton Truth Thomas E. Evans 
Scranton Times W. C. Tunstall 
Scrantonian 
Boyer Printing Co. 
Koehler Printing Co. 
Commercial Printing Co. 
Dutch Paper, South Side 
Griffiths Printing Co. 
Swartz, Dunmore 
Schoen-Printing Co. 
People’s Printing Co. 

Eureka Printing Co. 
Sanders Printing Co. 
R, E. Prendergast 
Davis Printing Co. 
York Printing Co. 
bGe Si ‘JHE SCRANTON REPUBLICAN ‘| 
Italian Paper. 
Gerlock 
Metz 

1S AT YOUR SERVICE 

Patronize Scranton Industries AT ALL TIMES 

No. 6 

printery advertises the label and its colleagues as well 
as Scranton and itself. 

et eS, 

If a print-shop’s appearance indicates lack of prosperity 

it will help to bring about the condition indicated. 

aS a> 

AN IDEA IN BLOTTERS. 

M. W. Mills, of the sales department of Chittenden 
and Frew Co., Chicago, sends a number of blotters 
which bear out their claims as to “Different Printing” 
and “Printing that’s Good.” The one with the heading 
“Printing Service’ (7a) is a good example "of ime 
catechism form of advertising, and is so arranged as 
to hold the eye and be read with interest and convic- 
tion. It is in purple and red, on purplish-onyx stock. 
On onyx flecked with orange is another blotter in 
orange and green. The complement furnished by the 
stock and the ink is especially pleasing on this blotter 

In addition to ordinary blotters with out-of-the- 
ordinary designs, Chittenden and Frew Co. use a series 
of blotter advertisements in which two printed blot- 
ters and an outer sheet of plate paper are bound with 
staples at the top. This series has pictures of noted 



Uationaf hrinter-Zournafist 

actresses, exquisitely colored, on the smooth sheet. 7b 
is an example. One of the blotting sheets begins: “We 
find a Blotter like this an excellent advertisement. 
Why not have us print some good advertising matter 

PRINTING 
SERVICE 

UST what grade of stock will give ° 
J me the necessary quality and be the 

most economical for this job? 
Chittenden & Frew Co. 

know and will tell you 

@ Will zinc etchings, wood engravings 
or halftones give me the best results? 

Chittenden & Frew Co. 

know and will tell you 

@ Will two colors make this piece of ad- 
vertising a more effective business getter? 

Chittenden & Frew Co 

know and will tell you 

@ What is the correct thing for my 
stationery? 

Chittenden & Frew Co. 

know and will tell you. 

@ Can | get a new and more attractive 
form for my folder? 

Chittenden & Frew Co. 

know and will tell you. 

@ How much will it cost? 
Chittenden & Frew Co. 

know and will tell you. 

@ Our ability and facilities for telling you 
what you want to know about a thousand 
and one details of printing, and also for 
supervising your work to a satisfactory 
finish is what we call SERVICE. Efficient 
service makes good printing more valuable. 

Chittenden & Frew Co. 
Nos. 171-173 So. Canal Street 

CHICAGO, ILLINOIS 

Call Main 3621 and ask us 
to demonstrate our service 

No. 7a. 

for you?” The first blotting sheet has the narrow 
composition, like the cover; the other the wide 
measure. I should like to see some more of the good 
printing of this Chicago shop. 

S <a 

The man who knows he is ignorant, and is anxious to ac- 

quire information, is in a fair way to know more than the 

man who thinks he knows it all. 

SS 

HOW PLUCK WON OUT. 
Albert Scholl, of Chillicothe, O., has issued a book- 

let entitled “The Triumph of Good Printing.” The 

No. 8a. 

cover is so striking a combination of plainness and 
ornamentation that it is reproduced as 8 a. It is in 

101 

blue and white, on storm-gray stock. The book is so 
interestingly written that the following extract is 
made: 

How THE Cause or “Goop PrintING?’ TRIUMPHED. 

~As we look back over the four years of our business 
history we have reason to congratulate ourselves on the man- 
ner in which we have filled the particular niche in Chilli- 
es business life that was waiting for its rightful occu- 
pant. 

Sorely was the need felt among Chillicothe business men 
for a good print shop. 

People who didn’t care had their printing done badly at 
home. 

The more particular were forced to send it out of town. 
Then we came and changed it all. 
The man who thought he didn’t care, found he did when 

other business men began to use a better kind of printing, 
Those who thought their work couldn’t be done in town 

changed their minds a little after Scholl’s Palace of Printing 
was established. 

We fought for the business that was rightfully ours and 
won out. 

SE ates OTe ik 

Our start was not auspicious. 
We smile when we think of the pluck it took to go out 

after orders, with only twelve cases of type, an old flagstone 
mounted on a drygoods box, and an old Gordon Press that 
had seen better days—made for the printers of 1850—in the 
shop with which to execute our orders. 

Yet we had taste and skill in our business, good judgment 
and plenty of ideas, and with these much might be done, 
even with such a limited mechanical equipment as was ours. 

ST Te eat een ek 

We didn’t smile then, but our competitors did. Said 
three or six months would see the finish of the shop that 
tried to do better printing than had ever been done in Chilli- 
cothe. 

But we had stronger faith in ourselves and the business 
men to whom we were catering. 

And now we are doing two-thirds of the printing given 
out in Chillicothe and getting plenty of business from out- 
side sources. 

That is the extent to which the cause of better printing 
triumphed. 

So much for the Past. Now to the Present. 
* Ee ee 

We are not catering for the trade of the man who doesn’t 
care how his printing is done, and won’t pay for careful 
work. There is neither satisfaction nor profit in his work. 

We'll let amateur printers butcher it, and work for fun if 
they choose, and we'll go after the man who wants the best 
he can get and is willing to pay the fair price that good work 
rightly earns. 

sO Ce ae Ae | I". 

We are often asked to put our estimates beside those of 
amateur printers. Naturally we refuse. 

Equipment costs money, so does the time of skilled labor, 
the paper, ink, etc. 

These things must be paid for and you get the value of 
them just in the proportion that you pay for them. 

“Whatever is worth doing at all is worth doing well,” 
and “what is worth doing well is well worth the price.” 

Good work is the first consideration with us, then we'll 
charge as little as we can. 

Kate oe CBR est 

One of the pages of the booklet is interesting. It 
is not so artistic as the other pages, but has its merits 
from an advertising viewpoint. This is a left-hand 
page, the right-hand ones completing the title of the 
book in the running head. The border-design is 
orange. Such designs often improve a booklet very 
materially, and can be used in various jobs, a dif- 
ference being obtained by the employment of divers 
strong colors and tints. An artist can be employed 
to make a design—in such a one as this he need only 
draw half of it—the engraver will “do the rest.’ Then 
as many electrotypes can be made as desired. 

One page of the production has a portrait of Mr. 
Scholl, who has all the ear-marks, and eye-marks, and 
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nose-marks, and chin-marks of a hustler from Hustler 

County. 
> > 

Some of the men who have no use for advertising are 

simply out of place. They should have stuck to some busi- 

ness that requires no advertising. 
SS LS 

DISPLAY WHICH MANY WILL FIND OBJECTIONABLE. 

The large display of the words “Almighty God” 
with a big question mark in one of the monthly ads of 
the Cosmopolitan certainly catches the eye, but al- 
though the advertised essay treats of the Deity, the 
use of these words as catchlines would seem to be a 
bending, if not a breaking, of the Third Command- 
ment. 

ESE; SE. 

The ingredients of a good advertisement are simple, but it 

takes skill to mix them properly. 
Os > 

TIPS. 
A series of very good “Tips” on want advertising 

is evidently the work of a syndicate, as they appear in 

| 

—On Finding or Renting 
a Good Rocm 

Home is a magic word. If you have 
none, the next best thing is to share the 
good home of some one else. This is a 
city of good homes. Many have an ex- 
tra Room, Do you want one? Our little 
Want Ads will find what youwant. And 
if you who read ‘this, have an extra 
Room to Rent—use a little Want Ad in 
this paper to tell the scores that want 
one. Choose the one you want to take 
into your home. All for a few pennies! 
And yet—to make dollars to help pay 
your reat. 

IAI WU UE A {i 
Read and Answer 

Today’s Want Ads 
No. 9 

newspapers as far apart as the Portland Oregonian 
and the Halifax (N. S$.) Herald. Here’s one (9): 

SS RS 
Don’t spend money in advertising if you don’t intend to 

live up to what you advertise. 
Aas ey, 

A “SLANTIDICULAR’ JOB. 

In italic composition, a good effect is sometimes ob- 
tained by making the entire design conform in slant to 

ea ee FA Fourth PES 7/ 
/E. wonder if that announcement yoi made of your business, f: 

Letter that catalogue, booklet or circular you sent out last, just vy 
met your expectation. 

Not if the price was right, but if it brought results — 

if it was comparatively as high-class as the product it 

was to sell. 

@ We are of the opinion that Quality is just as effective in 
your printed matter as it is in the talk of your personal 

representative, and 

@ That good printed presentation of your goods direct to 
the buyer is more productive of results, dollar for dollar 

of cost, than the man looking for blisiness. 

If getting a better line of custom comes with a better quality 
of printing (and we all know it does), then get the best printing. 

/ 

@ Working for the same good results, let us get together. 

W. P. DUNN COMPANY 
429 to 437 La Salle Street 

Chicago 

f 

Makers of 
Catalogues, Price Lists, Folders and 

General Publicity Literature 

Telephones 
Harrison 7238-7239 

No. 10a. 

the italic letters. Ioa is an example of this method. 
The W. P. Dunn Company send other specimens of 

Mationaf (printer-Zournafist 

printing-advertising which make good use of a hand- 
some picture in two colors of their new “House of 
Quality.” Here (10b) is one of them. The word 

gt 
contributes to good advertisir 
matter; do the writing, illustrat 
ing, engtaving and printip 
Years of striving to. ple 
particular people has made us 
expe i 
cation, ces 

i deliveries 

Engravers % Printers : Binders 
Calaldg and Booklet Moke 

429 La Salle Street 

No. rob. 

“Quality” is large for so small a job, but the cut at the 
top helps to make the job an admirably balanced one. 

Ss <> 
Customers are never lost through courtesy, but the lack 

of it has driven many away. 
So AS 

AN ARTIST HANDICAPPED. 
The small blotter sent by the Republican Job Print- 

ery of Maquoketa, Iowa, was evidently composed by 
an artist working under difficulties, the chief of these 
being the evident fact that the office is not equipped 
with several faces of the same series. The color- 
scheme is good. 

SS 
There is a wide difference between conce-t and comnfi- 

dence. 
s+ => 

WHEN QUALITY COUNTS. 
It is not easy to get such a large amount of matter 

on a blotter as that on the one submitted by The Rol- 
ler Printing and Paper Company, of Canton, O., and 
still have it so readable and so well composed that it 
will be read. ‘When Quality Counts the Roller Gets 
the Business,” is the catchline. How popular that 

word “Quality” is now as regards printing! I have 
seen some “Quality Printing’ however, whose quality 
was not good. Not that of the Roller, however. Roll 
on! 

ASS a 
The money wasted for poor advertising would pay for all 

the good advertising required to carry on the world’s busi- 

neSS. j 

<a 

Here is a slip (11) which had a hole punched in it 
for the purpose of hanging. The motto is a cheer-up 

feo @ | 
Si a AMP GRE TET PER aE RE LES 

es BET whe iiner side cf every cloud 
be Ls bright and shining CX 
SEIS 1 therefore tan ay clouds about | 

And always wear them inside out 

To show their lining 

|e] 
No. 11 

one, as is the entire poem from which it is taken. 

Cheer-up mottoes are good advertising, and I feel 

4 
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grateful to the Roller people for rolling some of my 
clouds away with this optimistic little slip. 

As a Se 

What would you think of your newspaper if it came to 

you with the same news and editorials it had a month ago? 

Would you not be justified in thinking the editor a failure if 

he had nothing new to tell? What must your customers tink 

of your advertisement and of you when they find you have 

nothing new to tell them for months at a time? Ask pros- 

pectives that. 
eos, SZ 

“CONFIDENCE.” 
From the typographic department of the Union 

Bank Note Co., Kansas City, Mo., comes a booklet 
named “Confidence,” which is calculated to inspire it. 
This company make a large use of their unique work- 
mark, the “U” with the wings and the cogwheel. It 

begets respect and confi- 

dence. 

Why not call us up NOW, 
both phones, Main 418, while 
the matter is fresh in your 
mind and arrange for a con- 
sultation with one of our 
representatives who will 
cheerfully submit sugges- 
tions and samples. 

UNION BANK NOTE CoO. 
Tenth and Central 

Kansas City, Missouri 

THE GUARANTES 
OF EXCELLENCE 

No. 12a. 

varies considerably, the design on the cover being dis- 
tinctly different from the one on the title page, which 
is shown as I2a. This page is in purple, green and 
brown. This (12b) is a page of the booklet (border 
green, text brown). Simple enough, but on the 
antique laid, how attractive! 

yS D> 
The printer who can get along without advertising can get 

along much better with tt. 
Se SS 

“THE PAPER WITH THE CIRCULATION.” 
Reproduction 13 shows a clever use of a small stock 

cut. The picture gives an excellent idea of the in- 

ae Paper With the Circulation 

The Bulletin, Published at Sterling, Kansas’ 

LL THE NEWS 
LL THE TIME e © « 

No. 13 

fluence of a paper that two people peruse at a time. 
+ > 

Humor is all right in certain kinds of advertising to a 

certain extent, but the ad reader is usually iooking for in- 

formaton rather than humor. 
<—S <> 

“TELL US HOW MUCH.” 
This is the proposition made by the Brandow 

fens Company of Albany, N. Y., on their January 
lotter : 
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_ If you do not care to wait for estimates, and you are lim- 
ited to a certain sum, tell us how much you can invest, and 
we will give you the best we can for the money. If it is 
impossible to produce the work for the sum mentioned, we 
will so advise you. 

“How about your new SPRING CATALOGUE?” is also 

asked. A timely suggestion. 
SYS D> 

SUGGESTIONS FOR PRINTERS IN ENGRAVING ADVERTISING. 

The Manz Engraving Company, Chicago, started 
the New Year by issuing monthly calendar blotters of 
high artistic excellence. Though these are the product 
of the engravers’ art, they should prove most helpful 
and suggestive to printers because of their excellent 
composition and color-harmony. 

> <> 

GOOD WISHES FROM A GOOD PRINTER AND HIS WIFE. 

The Christmas remembrance designed by Arthur G. 
Hallett, of East Liverpool, O., shown as 14, is par- 
ticularly noteworthy as this fine printer. includes his 
wife as one of the good wishers of the good wishes. 
The composition is on a cream rough-finish slip, pasted 

ay Christmas 
Bay bring mith 

Hit many happy 
BEM returns ¢ And 
may it gladsome be to 
you and ynurs 2 4 ¢ 
May your troubles of 
yesterday be dissolued 
in the sunshine of to- 
day ¢ And may good 
health, happiness and 
prosperity be yours 
throughout the year of 
Nineteen Gundred Cen 

eter S275 Serene 
Mr. and Mrs. Arthur G. Hallett 

East Liberpool, Ohio 

at the top on bottle-green stock. The initials “H” and 

“M” are in red, the latter being bordered with green; 

the rules and the ornaments within the green initial- 

panels are a very pretty gold; and the remainder is 
green. The composition is excellent, the disposition of 
the various sizes of the Old English series being es- 
pecially good. 

> > 

THIS BOOKLET SHOULD MAKE MONEY. 
From The Langley Quality Press, in Marion, Ohio, 

comes a booklet entitled “A Money-Making Service.” 
It is indeed a dainty booklet. The cover is onyx, with 

a large bag of money as an ornament. The first page 

on which there is printing is shown as 15. The border 

is in a gray tint and the remainder in green. The 
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booklet is so catchily worded as to be well worth 
quoting: 

We print. 

We pay no attention to printers’ traditions and stereo- 
typed styles, for are we not creators of IDEAS and doers 
of things different? 

Just ask us to show you and then judge. ; 
Prizes in national contests are not awarded without rea- 

SOBOOEC OOO 
re 

ie aS CADE 
©) A Money-Making Gey 

Cs) Service ey 

CB) We are making money. Are ow 

, you? ss 

= We want yousto benefit by Se 

: the prestige our work affords, 

e | We are specialists in creat- 

> ing money-making things. x 

We have made many kinds ay 

of things which have made | ¥ 

money for our customers. a 

We originate IDEAS and 

sell them. 

fs XS 

te iS 

coc. 
Nowers 

son, neither were the 79 prizes for advertisements given 
without proper consideration. 
__ If we win, why shouldn’t our customers who profit by our 
ideas? 

If you need printing, you need profitable printing and you 
need our ideas, and you might just as well have the best in 
town. 

We build all sorts of advertising literature, from the con- 
ception of the idea to the delivery of the goods. 

And we do little printed things, too, like cards, stationery 
and programs, BUT we do them differently. 

To settle this matter, demand proof and watch us get 
busy. 

Our prices ARE reasonable. 
As long as we pay our telephone bills you can get us by 

calling R—1438. And to find us, just walk South on Prospect 
St. from Center. 

The LANGLEY 
QUALITY PRESS 
In Marion, Ohio. 

This is good, bright writing. However, “the de- 
livery of the goods” can scarcely be considered as a 
part of the building of advertising literature. 

The 79 prizes which The Langley Quality Press 
won should of themselves furnish excellent material 
for a piece of printed matter. A list of the awards 
would be most interesting and convincing. 

=e OOS, 

APOLOGIES. 

I’m sure I don’t know how to apologize to David 
Clyde Silve, of New Orleans, an old contributor to this 
department whose natural artistic talent I expressed 
great faith in years ago. For I was blissfully ignorant 
of the fact that he is a Benedict, and that I was bidden 
to the wedding, until just now. It seems that his in- 
vitation was placed with a raft of stuff for my two 
departments in a huge box while I was away from 
Brooklyn nearly three years ago, and it strayed into a 
large open envelope containing some printed matter 
whose nature I knew from the corner, and which I 
have never had occasion to use till now. But here 
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(16) is not only a highly artistic piece of printing, but 
one into which Mr. Silve must have put his whole 
heart as well as his soul. The “bid” is on the daintiest 
deckle edge laid, with wide margins, in gray with 
orange initials and paragraph-ornament. Such an in- 
vitation as this—the work of the bridegroom-elect— 

foie presence is respectfully 
CA requested by Wr. and Wirs. 

“/ William Claypool Barrie, 
at the marriage ceremony of their 
neice, Wiss Edna Way Barrie to 
We. David Clyde Silve, on Saturday 
the sixth day of July. one thousand 
nine hundred and seven, at balf 
after seven o'cloch in the afternoon. 
at the Barrie Cottage in —Abit+ 
Springs, Louisiana 

“At Home on and 
after the eighth 
day of July. in 
Mew Orleans. 

No. 16 

is infinitely more pleasing than a coldly-formal en- 
graved note would have been in this case. Mr. Silve 
even showed his loyalty to unionism by placing a very 
small union label on the fourth page. 

It is not, I hope, too late to acknowledge this in- 
vitation, and to wish Mr. and Mrs. Silve all kinds of 
happiness through a long and useful married life. 

Saat 

A BELATED GREETING. 
The Christmas Greeting from the Empire Printing 

Co., of Spokane, came in 1907, but has never before 
been reproduced. It is chiefly remarkable for the 
artistic arrangement of the holly ornaments. The 

s Ci bristnas Greeting 
E trom 

Empire Drinting Co. 

PAD es 1907 

Nown7 

berries, the “C” and the “G” are red. The red is 
printed over an elaborate background in the initial- 
piece. This will not, however, be shown in the re- 
production (17). It is a pity, for the light and shade 
thus secured are wonderfully pleasing. 

Ao GA 

STYLE. 
There is a great deal in style—whether it be the 

style of an author, or an artist, or an artist-printer. 

Good Service 
Writing Copy— Retouching Photographs — Engraving — Printing — Binding 

Circulars, Booklets. Catalogs—a complete service. Write us about your printed advertising, 

especially along mechanical lines. 

Hill’s Print Shop eg et: 505 Pearl Street, New York 

American Machinist The Engineering and Mining Journal Power and The Engineer 

No. 18 

So the minute I saw this blotter (18) which came in a 
plain envelope I said, “Here’s our old friend Hal 
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Marchbanks!” though I had not seen his work since he 
was: “near the locks at Lockport, N. Y.” “Good 
Service” orange—the rest gray. It is a job that would 
attract attention anywhere—and yet how simple !—to 
Mr. Marchbanks. 

RN a 

ADVERTISING ONE DEPARTMENT. 

_ Those all-around printers, the Union Bank Note 
Co., of Kansas City, Mo., have surely given a speci- 
men of up-to-date lettering and ‘design in the invita- 

THE 

Se ei ND COPPER PLATP. 

DEPARTMENT 

of the 

PNION BANK NOTECO ! 
requests the privilege of 

serving your wantsin 

ENGRAVED AND EMBOSSED 

STATIONERY 

for social and commercial uSEeS 

Tenth and Central Streets 

Kansas City, Missouri 

a }iL___—-* 

oO 

No. 19 

tion shown in 19. This is on cream stock, the work- 
mark being red, and a wide margin adding to the 
effectiveness of the design. 

“FULL OF INTERESTING INFORMATION.” 

McLovup, Oxia., December 20, 19090. 

Editor National Printer-Journalist, Chicago, Ill. 

Dear Sir:—For three years your publication has made 

welcome monthly visits—looked forward to with pleasure. 

Every department has been full of interesting and useful in- 

formation and suggestions. 

Thanking you for your efforts in behalf of the trade, we 

are, Yours truly, Butter & BUTLER. 

OcaLa, Friorma, December 15, 1909. 

Editor Herbert, National Printer-Journaltst, Chicago, Ill. 

My Dear Sir:—Excuse delay in sending you this—its for 

subscription and long overdue—but through your kindness 

the precious paper kept coming and is a source of great pleas- 

ure as well as instruction. You deserve all you get and a 

heap more. 

Will await with pleasure your next issue. 

With best wishes, 

C, L. Birrincer. 
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Endeavoring to Solve Problems Between 

Employer and Employees by Co-oper-. 

ation and Mutual Understanding 

FROM AN ADDRESS BY CHARLES FRANCES, BEFORE THE PRINTERS’ 

LEAGUE OF AMERICA. ; 

HE word “compulsory” is objectionable 

to the American people and, therefore, 

such a method of solution would be nega- 

tived without a trial and the substitute 

for this has been adopted by the Print- 

ers’ League of America in its dealings 

with the unions during its existence. 

The unions were found ready and 

willing to co-operate in a peaceful solution of the warfare 

that had. raged with unceasing fierceness for nearly five 

decades, and which resulted in losses to our business alone, 

in the strike of 1906, of between fifteen and twenty millions 

of dollars. : 

For these reasons a few of the employing printers met to- 

gether in the latter part of 1906 to put into operation the 

theory that employers and employees were identical in in- 

terest and should be so bound together as to produce more 

and better results to both parties, and while the waters have 

not been altogether unruffled during our three years of deal- 

ing together, we have gained a fraternity of interest and have 

drawn closer to each other every passing day. 

Our plan of action is to form a coalition with the unions 

for the purpose of maintaining peace. This is brought about 

by bringing into our fold as an organization any union that 

has a sufficient hold upon the situation to control the supply 

of labor and protect the employer from unjust competition 

with employees who are not organized, and it is understood 

that the exigencies of the business must be taken into con- 

sideration so that the customer may be treated with fairness 

and not have to pay the onerous expenses of strikes and lock- 

outs. Our contracts are drawn up by mutual consent by the 

officers of the associations, and when in a state to present 

to the body an open session with the members of the union 

is held so that any misunderstanding or erroneous impres- 

sions may not creep into the agreement without full and free 

discussions and elimination of any causes liable to create 

trouble. 

This, of course, does not entirely obviate all unpleasant 

matters and the course by which we further proceed is that 

any complaint in regard to any individual, firm or corporation, 

or member of any union, shall be brought to the attention of 

the Corresponding Secretary of the Printers’ League and in 

due course to the Executive Committee, and if by this means 

of consultation and conciliation there still remains dissatis- 

faction it is carried to the Trade Court so satisfactorily set 

forth by our Mr. Cherouny in the Constitution and By-Laws, 

both local and national. This Trade Court consists of three 

employers and employees, and if, after meeting, these fail to 

agree, then an arbitration is called for and the award of the 

arbitrator finally settles the controversy. 

Up to the present time during the three years of the 

League’s existence there has been no general strike, and 

agreements have been kept with one exception caused by a 

few recalcitrant members frequenting the accursed saloon too 

frequently and thereby failing to follow the orders given by 

their union and practically breaking a contract made in good 

faith. We, however, have the assurance of the president of 

this organization that a settlement of the matter will be made 

satisfactory to the League and its member who was, and still 

is, put to an expense and trouble that should not exist. 

This movement, like all other movements of progress, will 

naturally have some setbacks and nothing but education along 
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the lines of friendly intercourse can finally overcome the ig- 

norance and prejudice with which our rank and file have been 

imbued for years past. 

One very important feature to the employer is that the 

business agent of the union does not have the authority to 

make himself obnoxious to individual employers by enforcing 

demands through a threat to strike the office but must submit 

any requests to the League for adjustment. This also relieves 

the business agent of the responsibility of individual action. 

Our foundation contract with the unions is to the effect 

that we employ none but union members and that they in 

turn consult, conciliate and, as a finality, arbitrate any ques- 

tion brought forward either by employer or employe. Should 

the matter be either a reduction or an increase in wages, or a 

change in existing rules, the adjudication of these and every- 

thing of whatsoever nature must take the course outlined as 

above. The main principle underlying the whole foundation 

being “justice to all;’ and in no sense as of old, “to the victor 

belong the spoils,’ but with an earnest purpose seeking to 

promulgate mutual interests always. 

You may infer from the New York organization that you 

need an established office and a paid secretary, but this is not 

either necessary or feasible for small organizations, as the 

same results may be obtained through an Executive Commit- 

tee meeting once a week when there is business for them, 

and omitting meetings when everything is running smoothly. 

We fully believe that a peaceful result of all disputes or 

misunderstandings can be reached by the methods and con- 

tracts now in operation, and it is incumbent upon all of us 

here assembled to complete the work by the formation of the 

country into districts, as in Germariy, we may the more easily 

be able to avoid the disastrous conflicts of the past, and show 

to the world that it is possible for employer and employee to 

dwell together in peace and prosperity. 

It is only reasonable to suppose that many changes of 

detail in our work may be brought forth by the application 

of these principles, but the standard is flung to the breeze of 

a discarding of old methods and a building up of a new era. 

I must not close without calling attention to the Court of 

Honor intended to be a means of prevention of unfair meth- 

ods between employers and also reaching out to the em- 

ployees of the higher class, such as foreman and superin- 

tendents, and establishing a code of ethics and procedure 

by which a court of justice may be guided. This portion of 

our work has been largely in abeyance owing to the more 

important question of amicable and fair relations with our 
fellow workers, the employees. 

Should the intelligence of our employes help us in 

thoroughly establishing these principles, which I feel sure 

they will, we have the power in our hands to make this 

country what God willed it should be, the “greatest country 

of liberty freedom, justice and equality upon the face of the 

earth.” 

Finally, I revert again to the first words of my speech, 
that “whatsoever a man soweth that shall he also reap,” and 
hope that we may here and now build a monument that will 
redound to our nation’s honor and the gratitude of a great 
people will go forth to our sowing.” 

REMARKS BY THE EDITOR. 

We give this address in full as many important principles 
are involved. Success or failure can only be told by the fu- 
ture. It is certain, though, that if either side goes into the 
organization with the hope of reaping advantages over the 
other or with any other ideas than that of full and honest 
services on the one side and full and honest treatment, con- 
sideration and payment—which is just as truly service as are 
hours of labor—on the other, failure will be certain. 

There is one feature that should be considered. It is that 
of compelling men to join a union; to put themselves under 
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the control, to be contracted for as to wages, by others, be- 

fore they can be employed.in one of the offices of the League 

and, on the other hand, the compelling of the offices to em- 

ploy such men as can be furnished under contract by the 

unions, which seems to an outsider somewhat like a combina: 

tion or monopolization of both so-called labor and capital. 

We have ever contended that the interests of employes 

and employers were the same and that both should be united 

in one body for the good of all and each, and for the advance- 

ment of the calling, the training of men therefor, securing 

efficiency end keeping out the impirics, the unfit, the dissolute 

and viscicus, and, so far as these things are sought, we can 

heartily endorse the purposes of the new organization. It 

should ever be kept in mind, however, that there is a 

third party, the public or the people, whose interests are 

involved and must be protected, and here comes in the 

government by and for all the people. If employers 

and employes were working only to produce articles 

for their own use or consumption and were in no way 

acting as the servitors of or seeking and doing work for 

others, the public might not be interested in, or have any 

right to interfere with or supervise their private arrange- 

ments so long as neither side committed a wrong or injustice, 

but no classes of men can issolate themselves—each and all 

are in a broad sense, the servants of all the people. No man 

can bind himself to that which interferes with public peace, 

security, advantage, profit or well-being; no one can bind 

another to slavery, nor interfere with the right of free em- 

ployment or the disposing of one’s labor freely and to his 

own advantage, so long as the hiring or labor does not inter- 

fere with rights of others or the superior right of the com- 

munity, or the people. 

New York State Press Association 

The Fifty-sixth Annual Convention of this one of the 

older State Press Associations, held at Cooperstown, N. Y., 

proved a great success as shown by the following brief ex- 

tract from the epitomized report of the proceedings by Secre- 

tary A. O. Bunnell: ; 

“The annual address by President Luke McHenry was an 

inspiration to the accomplishment of the highest mission of 

the press—to render public service, an admirable sketch of 

James Fenimore Cooper and the scene of his labors, and a 

general welcome to all members. Horace J. Knapp, for 

twenty-eight years the efficient chairman of the Executive 

Committee, gave some sage advice as to the duties and privil- 

eges of membership and announced the program of enter- 

tainment. Secretary-treasurer A. O. Bunnell made his an- 

nual report, showing the finances of the Association to be in 

good condition; paid brief tribute to Jere Coughlin of the 

Watertown Herald and Walter C. Stone of the Camden Ad- 

wvance-Journal, members who had died since the last meet- 

ing, and to George H. Daniels of the New York Central, and 

Frank B. Garrett of Syracuse, also to Col. Andrew. Davidson 

of the Cooperstown Republican, who died some years since; 

and exhibited a photograph containing the portraits of the 

presidents of the Association for its first fifty years, gathered 

after long research by the Secretary, and grouped by S. E. 

Wright. Standing committees were appointed. Communica- 

tions of. regret and regard from prominent members were 

read by the Secretary. O. F. Byxbee of the Inland Printer 

read a thoughtful and suggestive paper on “How to Secure 

Higher Rates for Advertising ;” William B. Howland of the 

Outlook, delightfully told how little difference there is be- 

tween conducting a local country weekly with 500 subscribers 

and being publisher of a national periodical with a circula- 

tion three or four hundred times as large. The Secretary 

read an address on “The School of Journalism of the Uni- 
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versity of Missouri” by Dean Walter Williams. Messrs. 

Byxbee, Howland and Dean Williams were voted thanks for 
their valuable contributions. The veteran Henry Stowell of 

Seneca Falls was called out and made feeling reminiscent 

remarks. There were informing discussions and speeches by 

various members. Willard D. McKinstry of the Watertown 

Times read an earnest tribute to Editor Coughlin. An urgent 

invitation to hold next year’s convention at Saratoga Springs, 

presented by Editor Walbridge of the Saratogian, was ac- 

cepted. 

The following officers were elected for the ensuing year 

and Saratoga Springs chosen as the place for the next an- 

nual meeting: 

President, William H. Greenhow, Hornell Tribune, Vice- 

Presidents, William J. Pollard, Seneca Falls Journal; Willard 

D. McKinstry, Watertown Times; Edward L. Adams, Mara- 

thon Independent; G. H. Carley, Cooperstown Freeman’s 

Journal; Willet F. Cook, Canajoharie Courier. 

Secretary-Treasurer, A. O. Bunnell, Dansville Advertiser. 

Executive Committee, Will O. Greene, Fairport Mail; C. 

I. Combes, Johnstown Republican; R. L. Forbes, New Roch- 

elle Press; Dr. E. H. Porter, New York Homeopathy; Gar- 

diner Kline, Amsterdam Recorder. 

The Association seemed to take on new life this year, 

and all look forward with renewed interest to next year’s 

convention. 

Mr. Greenhow was one of the New York delegates to 

the National Editorial Association at Seattle and he and his 

wife accompanied the party on the trip to Alaska and made 

hosts of friends, all of whom will agree with Secretary Bun- 

nell in his statement that “No better choice than Editor 

Greenhow could have been for President of the old Associa- 

tion of the Empire State.” 

President Luke McHenry made a most admirable ad- 

dress and filled the position of toastmaster at the annual 

banquet to the delight of all. The other speakers were: 

Louis McKinstry of the Fredonia Censor; Judge Arnold 

of Cooperstown; James H. Potts of the Troy Times; Hon. 

Daniel D. Frisbie of the Schoharie Republican; John A Slei- 

cher, LL. D., of Leslie’s Weekly, and Secretary A. O. Bun- 

nell who acquitted themselves nobly and did honor to the 

Asociation and to the editorial calling. 

Colorado Editors 

The convention of the Colorado Press Association held 

at Montrose, had features worthy of note and was in every 

Way a Success. 

To those associations that have been striving tu discuss 

reasonably favorable legislation for press and printers, the 

report by F. D. Goodale who had acted as a representative 

of the Association will be valuable. The American Press 

report says: 

“He showed that the main reason why measures recom- 

mended by the Editorial Association were not passed was 

because the members of the legislature had not been taught 

by the newspaper men what was needed before they reached 

Denver. He recommended that the same laws be submitted 

to the candidates for the legislature next fall and their 

promises secured before they were elected. The speaker of 

the house was especially bitter against the newspaper laws. 

An excellent paper on “How to Make the Job Printing 

End of a Country Newspaper” was presented by Ed. H. 

Madison of the Brush Tribune. This paper was the subject 

of much discussion, and at least a dozen members ‘took a 

hand before the debate was closed. 

There was a short debate on the subject ‘Resolved, That 

the Immiediate’ Adoption of the Primary Election Law Would 
Be of Benefit to the People of Colorado.’ A large number of 

prizes were awarded to various newspaper men for the ex- 

cellence of their work in the printing line and for papers on 

subjects of importance as follows: 

For the best article on “How to Get Up an IIlustratea 

Edition from the Editor’s Point of View,” prize offered by 

Frank Reistle of $35 worth of half tone engravings, won by 

J. M. Miner of the Grand Junction Herald. 

For the best article on “How to Get Up an Illustrated 

Edition from the Business Manager’s Point of View,” prize 

won by G. FE. Hosmer of the Morgan County Herald. This 

prize was also $35 worth of half tones offered by Frank 

Reistle. 

The Steamboat Pilot won the prize of $25 worth of print- 

ing material offered by the Denver typefoundry for the neat- 

est Colorado newspaper. 

The prize of $20 worth of printers’ rollers offered by the 

Denver Type-foundry for the best display of commercial job 

printing was divided between the Grand Junction Herald and 

the Steamboat Pilot. 

PRESIDENT WINS PRIZE. 

G. E. Hosmer, president of the Association, won the prize 

of five reams of industrial linen finish bond offered by the 

Graham Paper Company for the neatest letter head: printed 

on linen finish bond paper. 

The prize for the most artistic bond letter head was 

awarded to C. E. Adams of the Montrose Press. This prize 

was offered by the Peters Paper Company and consisted of 

5,000 silver state bond letter heads. 

The Carter Rice and Carpenter Paper Company prize, 

offered for the best displayed advertisement, any size, was 

awarded to G. E. Hosmer of the Morgan County Herald. 

The prize of $10 offered by the Bradley Paper Company 

for the best display of advertising booklets was won by the 

Grand Junction News. 

The best assortment of posters and dodgers was shown 
by J. M. Miner of the Grand Junction Herald and won the 
Denver Printers’ Supply Company prize, a Tubbs ten dollar 

labor saving furniture cabinet. 

The paper on “The Government Envelope Evil,’ by Henry 
I’. Lake, Jr., of the Gunnison News-Champion, was the sub- 
ject of much discussion, all of it favorable. 

A resolution against the imprinting of envelopes by the 
government for local business men was adopted.” 

Items of Interest 

The Price County News is the name of a new paper 
started at Park Falls, Wis., by G. R. Cooper, formerly pub- 
lisher of a paper at Boyd, Wis. 

The St. Joseph, Mich., Evening Herald, will hereafter have 

eight pages on Saturdays, instead of the usual four and will 

use the extra space for a serial novel and miscellaneous. fea- 
tures. 

The Allegan, Mich., Daily Press suspended publication the 

other day with their 145th issue, due to lack of support. The 

paper was launched by Editors C. F. Davison and C. E. 

Moore,. who made very commendable efforts to create the 

demand for a daily in that section, but could not develop out 

of the territory what is not there. They will continue the 

weekly Press. ; 

Albert O. Barton for many years identified with the Madi- 

son, Wis., newspapers and for several years past editorial 

writer on the Wisconsin State Journal, has accepted the posi- 

tion of private secretary to Senator R. M. La Follette. Mr. 

Barton is of Norwegian descent, a graduate of the Univer- 

sity of Wisconsin with the class of 1896, and hails from 

Primrose, Wis., where the senior senator was born. 
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Address all communiactions to O. Byron Copper, De Soto, Wis. 

RACTICALLY “none (of us 
newspaper boys are doing 
advertising for the big mail 
order mercantile houses, 
because we are rightly such 
a conscientious lot that we 
keenly feel the injustice 
that that would work to 
our local merchandising 
firms, who, as a rule, are 
patronizing the columns of 
their home papers today 
with more or less. per- 
sistence and _ liberality. 
Likewise there are many of 
us who have gone back on 
the patent medicine ad. I 
have myself, or did a year 
ago, because the average 
medicine company insists 
on getting its publicity at 
less than actual cost and 
works all kinds of unfair 
means to deceive the pub- 

lisher and secure a contract. But in our righteous 
repungnance for this class of business, generally speak- 
ing, newspaper-makers cannot put the similar plea that 
they turn it down for the protection of their local doc- 
tors, for here is a class of professional men, who, while 
in many cases not the least to benefit from the paper 
and the editorial family, nor comparatively the least in 
individual annual income, are nevertheless by virtue of 
their professional “code of ethics’ invariably the poor- 
est supporters of the paper to be met with in the com- 
munity. In one community I know of there is a self- 
made shoe-maker who runs a dinky, little one-horse 
cobble-shop, and spends more money annually with his 
local paper for advertising than either of the two local 
physicians. Why such a fool idea as is embraced in 
their code should ever have taken possession of so in- 
telligent a class of men as our physicians are supposed 
to be, is inexplicable. I am satisfied it is not because 
the average physician does not fully appreciate the 
value of favorable publicity, nor the efficacy of good 
advertising, that his ethical code taboos advertising, as 
is attested by the general eagerness with which the 
average physician welcomes and connives at securing 
free favorable mention in his home paper’s columns; 
and hence it looks like a class scheme to cheat the 
makers of newspapers out of a part of their legitimate 
business. It is a cheap, unbusinesslike proposition, un- 
worthy of the dignified class who upholds it. As it is, 
no doctor who hopes to bear a fair reputation among 
his professional contemporaries dares make use of 
other than the conventional ,and comparatively worth- 
less, business card in the newspapers; and it naturally 

follows, too, that not always, but frequently, the 
ostracised quack takes criminal advantage of the doc- 
tors’ foolish code and preys unmercifully upon the suf- 
fering public through printers’ ink. The effect is any- 
thing but beneficial to the cause of advertising. Many 

_ proprietary remedies have also benefited by this fool- 
ish notion of the doctors, and have achieved phenom- 
enal sales among the American people who read ad- 
vertisements—sales that might otherwise have gone to 
the local physician, had he not hidden his light under 
a bushel measure. Surely the doctors must eventually 
come to see their mistake, see that it is like a man be- 
ing afraid of his own shadow, that it is an idea belong- 
ing to the past ages; but there is no reason why we 
newspaper men cannot hasten that awakening through 
editorial jolts along the subject, which is really the 
primary suggestion of this effusion. 

* * * 

N. A. Turner, publisher of the Tribune, Colby, 
Kansas, sends me this interesting letter and accompany- 
ing ads. 

Cotpy, Kansas, November 20, 1900. 
National Printer-Journalist, Chicago, Ill. 

Dear Sirs:—We enclose herewith several samples of ads. 
I would appreciate a candid opinion and criticism of these 
ads on the following points: 

In ad No. 1 (Eller ad) does the black parenthesis around 
first line help appearance of ad or would it look better with- 
out these embellishers? 

In ad No. 2, (Foster Lumber ad) does the two small 
embellishers marked with X add anything to the ad or 
would it look better without them? 

In ad No. 3, (Hampton ad) do the two little ornaments 
in the first line help the ad or would it look better without 
these ? 

In ad No. 4, (Ladd ad) does embellishers and hands 
around lines “Made to order and Ready-made Garments” help 
ad or would it look better with two plain lines? 

In ad No. 5 (Morrison Ad) does the two black orna- 
ments at close of ad help it? or would this look better plain? 

In ad No. 6, (Wertz Ad) does the four embellishers in 
line “Department store” help ad, or would it look better 
without these? 

A free opinion on these points will be appreciated. 
Also on letterhead this is written on would it look better 

with four green corners only instead of ten green squares? 
Very truly, N. A. Turner. 

Brother Turner has requested a personal reply, but 
as requests like this are numerous, with the danger of 
growing greater, should I once concede to them, that 
I would have time for little else, I am therefore obliged 
to attend to this matter along with all else pertaining to 
my work in this department. He has arranged his 
questions so that the answers may conveniently be 
made in the same order: First: The black paren- 
theses in the Eller ad are unwarranted and detrimental. 
Second: The two “embellishers” in the Foster ad 
would be better omitted, with the line in which they oc- 
cur centered. Third: Ornaments in the Hampton ad 
are undesirable. The line should have had more space 
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above it and the ends left clear. Fourth: Two plain 
rules would have been preferable in the Ladd ad; but, 
in my opinion there was no necessity for either; what 
the ad required was setting the lines, “Made to Order 
and Ready Made Garments,” all in the same face and 
closing them up nearer together, with white space all 
around. Fifth: The two black ornaments at close of 
Morrison ad are decidedly inharmonious and out of 
place. Simplicity is the quality that an ad-compositor 
should aim to achieve. Sixth: The embellishers in the 
Wertz ad are quite as undesirable as the colons. The 
ad would have been much better without them. 
Seventh: Regarding the letter head, I should have by 
far preferred the four green corners to the numerous 
green squares as used. 

ee. ae 

Here is another brother who writes for a private re- 
view, but as my time is very limited, if not very valua- 
ble, [ am compelled to refuse all such requests, but am 
always pleased to offer my candid opinion on all work 
submitted to me through the columns of this journal. 
Brother Smashey’s letter runs as follows: 

LAWRENCEBURG, IND., December I0, 19009. 
Mr. O. Byron Copper, De Soto, Wis. 

Dear Sir:—I have mailed you a copy of the Press, of 
which I was formerly part owner, but for which I am now 
working in the capacity of foreman. I would like to have 
you look over the ads, in general and the good ones in par- 
ticular and write me your candid opinion of them, using en- 
closed envelope. The Stahl ad sent herewith was both writ- 

Holiday Gifts 
It is with” much-pride and pleasure -that we announce’ our holiday showing 
“The variety of articles shown at this store offers innumerable suggestions to 
those seeking appropriate and acceptable presents for men and boys. Here is 
a brief list for your guidance in the selection of gifts for the Christmas season: 

Neckties .....................25¢ to $1.00 

Mufflers .......................25¢ to 32:00 

Collars, 15c; two for..............- 25c 
Suspenders........ .......25¢ to $1.50. 

Real. Fanty Shirts.............50c to $1.50 
‘Articles| fanakerchiefs........6¢ to $1.50 

i Hosieryes se 10c to 50c 
That Dress Gloves........... .. 75c to $2.00 Now 

Men’s Hats............$1.00 to $3.50 

Will Men’s Caps ............25¢ to $2.00 | Do Not 
— Boys’ Hat 2... BL.00 

Please Boys’ Caps...............25¢ to $1.00 Delay 
Underwear, suit, $1.00 to $4.00 

Cravenettes..... $12.00 to $18.00 

Umbrellas ............$1.00 to $7.00 
Suit Cases...............$1.50 to $7.00 . 

Waar Nee $1.50 to $10.00 

Men's Suits at $3.50 to $18. Men's Overcoats $2.50 to $18. Boys’ 
Long Pants Suits 84 to $12. Boys’ Knee Pants Suits $1 to $6. Boys’ 
Overcoats $3 to $10. Children’s Overcoats $1 to $6. All of these gar- 
ments are exceptionally good values and certain to please the recipients. 

The Clothier. Next to Postoffice. . 

No. 1 

ten and set by me. How do you like the design? If you 
are still in business, kindly send me a copy of your paper. 
All ads enclosed are my setting. 

Thanking you, I remain, 
Very truly, E. S. Smashey, 

Ex-publisher. 

One who can set advertisements so well as Brother 
Smashey need have no dread of public criticism. The 
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first example I will show herewith is the Stahl ad, 
which Brother Smashey says he not only composed, 
but also wrote and designed. (Exhibit 1.) To my 
way of thinking, this ad is without a serious fault. It 
is very neatly and nicely designed and the wording is 
excellent. Display could not be improved. The cross 
represented in the center is most appropriate, as an 

5 USEFUL GIFTS 
FOR THE HOLIDAYS. 

SAFETY | STANDARD 
Storm Fronts | — a 
Sold by othera at 85, Our . Py 4 
Christmas price $2.60. N 

SLEDS and SKATES 
Pocket Knives 

Boys’ Wagons 

Auto Wagons 

Guns, Ammunition 

Shanog cap | Heating Stoves 
Practical smoke consumers, 

Shaving Brushes Cut your fuel bill in two, 

ee cae eee at EO SIAC: CORI 

HARRIS FITCH 
High and Short. 

HIGH GRADE 

Cafriage Heaters 
At special prices. 

ACORN 
GAS BURNER 

ROTARY GRAND 
SEWING MACHINE 

Runs easier and makes three 
stitches while others make 
two, Oombined chain and 
look atiteh at price of one. 

No. 2 

emblem of Christmas time. Ad No. 2 is also very 
neatly handled; every detail having been especially 
well attended to. This compositor has a perfect con- 
ception of the correct way of whiting out his work, 
which is one of the main reasons why it is so pleasing. 
Exhibit 3 is nice, but contains too great a variety of 
faces to meet with my full approbation. The Law- 
renceburg (Ind.), Press, the paper on which Brother 
Smashey is employed, has lately added a new Eclipse 
folder to its plant, already made nigh perfect with 
new type and machinery, including almost everything 
that goes to make an ideal printery. It is now a 
beautiful paper, one whose makers apparently appre- 

SS 2 ic 2) a 

ABSOLUTE PURITY 
OO~ 

McCullough’s 

XXXX Vanilla and Lemon 
Extracts 

aSk YOUR GROCER 

«0 and 2Sc Bottles 

mcCULLOUGH DRUG 60., 
LAWRENCEBURG, IND 

Fh 

No. 3 

ciate the fine advantages of a clean front page and 
uniformity and system in its makeup. It is indeed a 
pleasure to look upon such a fine newspaper. Not 
only is it excellent mechanically, but its literary 
features are also of an eminent grade, the man who 
does the writing being an expert in the use of proper 
English and a master story-teller. Concerning the re- 
quest with which Brother Smashey closes the forego- 
ing letter, I have to say that that is another thing for 
which I must keep a standing refusal; for, if I should 
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accommodate all such requests, I would soon have to 
order several extra quires of paper, which, as you all 
know, is expensive. 

ene tees 

GENEvA, ALA., December 4, 1900. 
Mr. O. Byron Copper, De Soto, Ws. ; 

DeEAR StR:—Enclosed please find half page circular which 
I would like for you to criticize. 

Yours truly, O. K. WILLIAMS. 

If it were not for just one thing in particular, 
Brother Williams’ circular would be O. K. like him- 
self, but in setting this ad he has doubtless been com- 
pelled to use labor-saving rule, which, for an intricate 
panel scheme like this, except in the hands of a very 
fine expert, is practically an impossible material, be- 

OUR SPECIAL CHRISTMAS SALE 
Begins Wednesday, December 8th and Closes Friday, December 24th 

Do Your Xmas ShoppingNow 

For’ This Sale Articles That Are PRICED SPECIAL 

Good Sheeting Se yd.| | Boys’ and Men's Suits| | Misses’ Hose, 
ine and Overcoats ve a 

(C.D. CHAPMAN 
“THE PLACE YOUR DOLLAR BUYS THE MOST." 

No. 4 

cause with its use it is so very difficult to lay out the 
design so that the space between panels up and down 
and across will be of uniform greatness. It is hardly 
possible, either, to make a printed thing look well, 
particularly empaneled work, where adequate white 
margins are not allowed between the type and border- 
ing rules. Aside from these objections, taken as a 
whole, this is not a displeasing job. 

STERLING, NEBRASKA, November II, 1909. 
O. Byron Copper, De Soto, Wis. 

Dear Sir:—Feeling that I have not contributed my share 
to the Newspaper Criticism Department of your valuable 
paper, I am sending you by today’s mail a few copies of the 
Sterling Sun. The composition of the ads is by the same 
Will A. Borland, of whom you have heard before. If they 
have any weak points, please advise me through the Jour- 
NALIST.. You will remember I made contributions to this 
department -when I was on the Auburn Republican a few 
years ago. 

Hoping to see this department. of the JouRNALIsT prosper, 
I am Very truly yours, 

Witt A. Bortanp, Foreman of the Sun. 

I clearly remember this compositor and his excellent 
work on the Auburn paper, and I am very glad to hear 
from him again and show my readers some more of his 
good work: Exhibits 5,6 and 7. I need say nothing 
for these specimens, as they will speak for themselves. 
It is my opinion, however, that generally this brother 
is prone to be a trifle too “loud” in his composition. 
He should endeavor to overcome this tendency; keep 
his display lines down a little and get strength for 
them through surrounding them with an abundance 
of white. The Sterling Sun is a good, big, live paper, 
all home-printed, snapping and scintillating with en- 
terprise and uptodateness. An excellent news service 
is rendered and all display work is done with modern 
faces. Half-tones figure extensively in the pages of 
this sheet and everything denotes hustle and success. 

It seems, however, that he who looks for per fec- 
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tion is ever doomed to disappointment; even in this 
excellent paper I find, sprinkled in among the many 
good features, things that 1 wish were not there: For 

(FLOUR! 
Having Added some new machinery to my 

mill, | now gua®antee to produce as good flour 
as anyone. 

During the Carnival 
To \ntroduce My Flour | Will Make 

Extra Special Prices 

(oan NEW FALL — | 

MILLINERY 
JUST returned home from the markets alter 
puréhasing one of the- finest lines of Fall | 
aad Winter Millinery ever brought to | 

Sterling. . , 

All the new things in Trimmed Hats atid 
Millinery Goods will soon be on display at my 
store, and | respectfull# invite the ladies to call 
early and inspect the superb line of pretty 
things before the stocifis too badly broken. 

lam sure you can find something to please 
you and the price will be right try a’Sack and Be Convinced of !ts Super- 

tor Quality. Made Fresh from Old Wheat. 

The Sterling Mills 
J. JERABEK, Prop. : Sterling. Nebraska J 

No. 5 No. 6 

| Miss Ora Pushy} 

instance, that unsightly heading; surely nothing could 
be chosen’ with less art in it; and the manner of run- 
ning that old, old, old extended face between two head 
rules at the top of the first page is unpardonable. 
Another thing that is equally as unforgivable is the 

CAR LOAD OF POULTRY 
for Seattle, Washington 

102c for Springs and Hens 
In trade. We load a car Tuesday, Wednesday, Thursday and Friday this 
shee) Nov. 9-12. The poultry is now fat, the price high; better sell before 

e storms. 

A GREAT SALE IN 
Fall and Winter Goods! Do you know St. Mary 
now has one of the best stores in the county? 

i ge Shoes and Overshoes Blankets, Com- 
forts, Lap Robes. 
Horse Blankets. 7, 

We have stacks ¢ 

IK of them and defy 
any prices of. citye 

or town. 

° L Dishes, §2™?°. 
ware. We have one of 
the largest stocks in 
the county. 
Five sets of 40-piece Dinner 

Sets, good decorated ware. 

J \We'sell Star Brand Shoes and Red Seal Rub- 
ber Goods. 6 best footwear. 

-| Underwear... 
Men's. Women's Offernng during 

and Children’s Union this sale at. set $3.29 
‘} Suits and separate 

garments Fu up Men’s F ine Sweaters, 
all the family before * 
freezing weather 

Dress Goods 
Flannelettes and Outings New styles at less 

than city prices 
Clothing and Overcaats 

_ We will give 1-4 off, 25 per & 
discount,’ on Men's and Boys’ 
Suits and Overcoats; Why pay 
others more? 

To many this may be our first advertisement We want to 
say in the most positive way that it will pay you to dnve to St. 
Mary with your poultry ov can buy your FALL BILL OF 

S of us to your entire satisfaction We have a large. clean, 
few, up-to-date store, full of merchandise and a big. overflowing 
stock of new fall and winter goods and prices aght We have 
buyeng advantages of a large concern and lower expenses here. 

erefore we can and will sell you at as low or lower than 
places and pay you more for your poultry 

Gordon Caps, 
Hansen Gloves, 

Fitz Work Clothes 

better made We 
vee good assort. 

ment 

Noone St oe|MAKE US A VISIT 

C. V. Tourtelot & Co. 
ST. MARY, NEBRASKA 

No. 7 

way in which the displayed spaces are scattered 
throughout the paper without form or system. It 
makes the paper look like a crazy-patch quilt that I 
used to see on grandma’s spare-room bed back home 
—or, worse yet, like a veritable accident. 
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National Printer-Journalist. 

GENTLEMEN :—Enclosed find specimen of my advertisement 
composition. 

You will find that I believe in symbolism in composition 
and tried to work out this idea whenever possible, etc. 

The National emblem, an Indian rug pattern, a comet and 
so forth. 

Hoping that my efforts will meet with your approval, as 
they are doing at the Western Newspaper Union, and that , 
if possible you reproduce some of the better ones, for which 
courtesy I shall thank you now, I am, 

Most sincerely yours, 
Wm. KNUTZEN. 

1733 N. Halsted St., Chicago. 

A more interesting set of samples were never handed 
this department than these from the above new-found 
contributor. They are not only remarkable for their 
symbolical designs, but there is eminent simplicity and 

are eae ey 

MMM MM MM ee . * 
SoM MM MM » Counting % 

. e x 

Py esksetving |e nce ° x ’ x = in the == x  Sam’s x 

Holy Land |} = ,, c2S2... § iy ion Fawce 

Mount Verrion, 3 i x 
= x Sha serep te: x 

Shrine of ° 2 gate Ca 3h 
. ae ieee nae % ment, was made neces- M 

American boncara a abe oye “Change” nthe office px 

ey se feast observed in pxS Saree: ieMasrawcetth oa 

Patriotism oneal “alin allatout i 2 
By Edward B. Clark eet anaes ci week's feat x Fi t ure, 

aw anesshige wae ance Dune x Lengthy and Costly Job x4 
NGS UDON rT 

Site eases Quaint and x ctgellime 
Blace at the Ast American, Ancient Customs x otaigney and x 
piaco realize that It has an all kinds of secur- 
attractions other than those The description of the py ities must be counted xh 
which appeal to the patriot observances of this feasi bye because the new treas- pxs 
alone. In this Interesting by the Jews of Jerusa- urer must give a receipt 
[nade esiaemaatcethe lem is particularly Lvs to his predecessor for oy 

@l the olace. and his descrip- iiterostne. anc beter Mm ail of Uncle Sam's hoard, x 

Legere coc etal beautifully illustrated x Seat ee ted x 
mature in thelr make-ups, xh task. x 

Read This Timely Feature X4 Something You Don't 44 
Watch for tt Next Week ! mm Know About. xh 

Read It % Post Up. 5 

exes esey er ovovevexoxexeys 

No. 8 No. 9 No. 10 

elegance in every one of them. Examing those shown 
herewith, first we have the American shrine, so nicely 
and artfully suggested by the escutcheon of stars and 
stripes; the work of the ancient Egyptian is clearly 
detected in the next specimen, the subject of which is 
Thanksgiving in the Holy Land; the hour glass in the 

sh sf 

eke hate Dawning The Aeroplane in 

shetretests teh of a New Year War 
vig CLAIMS no In every land this 

event is cele- 
brated in a man- 
ner peculiar to 
the people of 
that country. 
Our big feature next 
week will be entitled 

Myths, Customs and 
Superstitions of 
New Year’s Day 

By Edward Foster 

Criticised for being behind 
the military departments of 
certain foreiga governments 
in aeronautical investigation, 
the United States is now 
making up for lost prestige. 

Unde Sam’s 
Aeroplane Squad 

Waldon Fawcett 

EUROPEAN 
THRONES 

By 

J. J. Conway 

There is much of 
romance surrounding 
the “Bourbon and 
Bongparte pretenders 
and their efforts to 
regain the thrones of 
their ancestors. 

Don Jaime 
“> | Means Business = 

This son of Don 
Carlos has proclaimed 
himse!f king of Spain 
and is put forth by 
his followers as king 
of France. 

Mr. Foster's arncle 
is full of information, 
and the subject 

ae G Is the title of a big feature 
which tells all about the 
latest innovation in Uncle 
Sam's military department. 

It's interesting reading 
In’ ; 

Next Week's 
Issue 

A Big Timely Feature 

Watch for It! 
It Comes Next Week 

Watch for It! 

No. 13 No. 11 No. 12 

‘next specimen suggests the long hours requisite for 
counting Uncle Sam’s cash; in the following specimen 
the two thrones are suggested by the two scepters, a 
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very delicate and neat symbol; and what could be more 
appropriate (yet how many compositors would have 
thought of it) than Swastika emblems and Maltese 
crosses as figuring in the ad relating to New Year 
Superstitions? And one would hardly have to read 
the words, in the next specimen to guess the subject; 
and the money king specimen is among the best and 

- Meetings , 

|of American) 
|| Presidents 

| oP) | 
||] The recent meeting ot Fres- 

ident Taft and President 
Diaz has attracted 

the attention of 
the whole 
world, 

but there have 
been other meet: 
ings of American 
presidents and 
the story of those 
meetings mak 
mighty interest} 

ing reading. 

OUR BIQ FEATURE 

in next week’s 
issue Will tell 
some incidents in 
the history of this 
continent which 
will be found very 

MONEY 
KINGS 
MADE IN 
A NIGHT 

Our big feature next 
week will give some 
startling facts about 
the enormous in- 
crease in the number 
of miljionaires. 

Bumper Crop of 
New Millionaires 

A harvest that has been 
growing and ripening alf 
unnoticed by Uncle Sam's 
statisticians. Never were 
there #0 many money 
kings ax today and they 
are constantly increasing. 

ONE BIG 
instructive, 

SENSATION NEXT WEEK! 

READ IT! 
Read It. 

ey 

No. 14 No. 15 

most novel; the stars and stripes in the next ad tells 
us that it pertains to something national, even if we 
do have to read to find out just what; but not so with 
the next, wherein the turkey gives the whole thing 
away before the display lines; the subject of the next 
is also certainly well illustrated, while the cross in the 

Thanksgivin 

Suppose we 
were to capture 

The Halley’s Comet 
National and it were 

feast day is really 

aS celebrated at the to fall, what 
other capital in a manner would become 

sections that does not hold in of the earth 
or of the of the country Mr Clark tells an 

interesting story of the customs that comet? | 

prevail at the seat of, government. 

{ TURKEY AND 5: the Meus 
- eae o Grie | PUMPKIN PIE gen. 

unine simon-pure American Which? 
Well that’s what 
our big feature 
next week 
tells about. 
It also tells 

institution which all foreigners 

at the capital have sworn alle- 

giance to. They love the day 

for this delightful eating. 

This is a great what happened 
Nt to Biela’s 

: Feature. :: Comet 
| | | ca 

VV VV 

’ iss It! = Don’t Fail 

pe P Le tk tie To Reed It 
PSR ET A LOE 

No. 16 No. 17 

next is very prettily and fittingly done; the following 
specimen is doubtless one of the best. from an artistic 

view point and for symbolism as well, while the next is 



112 

unmistakably Indian work; the last is not so sym- 
bolical, but is nevertheless a very handsome piece of 
work, demonstrating very forcibly the advantage of 

AN 
ARCHITECTURAL 

ANOMALY 
Most Dreaded of All 

Diseases 

enthusiastic For years the most eminent 
preacher of men of the medical profes- 

aUSHES ceeeelne gions gion have been studying and 
while. His remarkable work mxnerinsnrine.to enaUiS . " dj id testi theyn to combat that most 
scan Rieder baffling of all diseases— 

but in the Sects: 
surrounding 
country. . New Light 

on Cancer 
By 

Dr. Thomas J. Allen 

A BEAUTIFUL 
CHURCH BUILT 
FROM JUNK 

Dr Allen gives some inter- 

esting information regarding 
the work of the scientists in 

Is the title 
of an inter: 
esting feat- 
ure which 
will appear 
next week, 
It tells of 

this particular freld of 
research. It is told ip Jan- 
guage that is devoid of 
technical or scientific terms, 

Next Week’s Feature 
Watch For It. 

No. 18 No. 19 

the unique 
methods 
adopted by 
this preach- 
er to give 
his people 
a home. 

READ THIS ONE 
NEXT WEEK! 

that which I have long urged upon my readers, namely. 
the preservation of white space and simplicity of dis- 
play and design. No one can further deny that print- 

5 = The 
= Great American 

Bird 
Atthis season of the year, 
at least there isno dispute 
about this tithe. No 
Thanksgiving dinner is 
complete without the 

3g Rae Mies Moet NSTTATUNTETETYETY 

i First Navajo 
+ — Indian 

Fair 
3 By Frank Staplin 

ih) 

An event regarded as « mile 
stone marking a new era 
the development of the South: 
went was the recent falr held 
at Shiprock Agency, W tite 
co. Wonderful stride Toward 
civilization were show 

: Great Blanket Display 

bt 
ak 
Dts 
a4 
pte 
aes 
LY 
ais 
a 

Turkey, und every reader 
is more or less interested 
ip anything that pertains 

to this popular fowl 

Farming the 
Wild Turkey 

isthe title of a big feature 
which we have secured 
for next week. It gives 
much information that is 
peculiarly interesting at 
this season of the year. 

Read It —— Next Week 

cipal attraction at 
8 the collection of 

w 

3 werloanahipen i 

| It’s Interesting Reading 

Watch For it 

No. 20 No. 

ing is an art if he has seen these ads from this artist, 
Wm. Kuntzen (Exhibits 8 to 21.) 

*K * Ok 

Eustis, NEs., 
Mr. O. Byron Copper, De Soto, Wis. 

Dear Sir:—You will find enclosed three ads. I wish you 
would comment on in your next issue. I am a reader of the 
N. P.-J., and have watched closely your ccriticisms in each 
monthly issue. If there is any comments, please make them 
in your next issue. Yours truly, 

Mr. Frinr E. Homes. 

Unfortunately as I come to review these ads from 
Brother Holmes I am unable to find but one of them, 

and conclude that perhaps he failed to enclose the 
other two, else that they have been mislaid after hav- 
ing reached me. The one specimen that I have before 
me is that of Louis Gauger, of which the upper por- 
tion is quite creditable. There is only one objection 
here, that being the treatment of the word “of” follow- 
ing the line, “Louis Gauger’s Stock.” This should 
have appeared in a smaller face, with a single rule at 

November 13, 1909. 
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both sides, extending clear out to the ends of the 
measure. The lower portion of the ad is rather choppy 
and unpleasing in aspect, due to the multiplicity of 
panels and the black rule employed therein. 

AN ice? ie 

Wittow Sprincs, Mo., November 11, 
O. Byron Copper, De Soto, Wis. 

DEAR Sir:—I am sending you under separate cover copies 
of the Republican for your criticism. I do the ad-setting, 
head-setting and make-up of the paper. The press-work is 
done on an Ideal Hand Cylinder. I would like to have your 
opinion of the make-up, ads, etc., appreciating any criticism 
you may make. I am, Yours truly, 

H. F. Siusser. 

Brother Slusser’s paper is a bright enterprising 
sheet, which in new dress and enlarged size presents 
a very good appearance. It is full of points that show 
enterprise and progress on the part of its editor and 
publisher, championing everything for the es good 
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PRICK 61 A YRARIN ADVANCE, 

PIE an 
HALL AND JAIL 
A NECESSITY! 

Old Jail is Too Rotten 
To Repair 

NOT COST TWL PAYERS AGENT 

City Atty. Witkinsdn Gives 
Good Reasons For + 

New City Hall 

It Will be a Paying Proposition to 
| City at Large. © 

' MUCH NEEDED PUBLIC IMPROVEMENT 
You are Interested in Public Improvement | 

Vote for the New City Hall and Jail i 
Next Saturday, Nov. 13th. 

Ube truthlulness et logic of the aruicle mi 
worney’Wilkiowon bas 

ion to theveity at large; possibly nor to individual 
t to the city. the nmsses, not theclasses. The City) 

Other cities bave balls; Willow Springs nee 
one, too, Have you efer seen che time when a di 

uti 
'lerowded to its full capacity and overflowing? If you 

Lacs never, you were never ata interesting trial in|, 
the Willow Springs Police or Justice conrta 

If @ visor asks to see the city ball, aren't you 
positively ashamed to show hie the eye sore that row 

_|diagraces the-city as council room and jail? Have you 
ao\e|not talked improvements to others? ff 30 show that 

"| your heart ia in the right place by voting for yome- 
thing that will cost you vaer little, if aoything. 

d ‘The man thot has ae net bnainess houses for 
cant aod asi say person ito 

alcity is meee in favor of the pa city hall. 
Af you-are not for the hall, why are you not?|! 

«last yourself. Pat aside your personal matters and]... 
1. Vote for the good of the city 

Vote for the City {all, 1t will pay. 

“CGAL MPPEMNGS OF SOUT CENTRAL MISSOURI 
WOETEN TERS 161, TEACHERS’ ASSOC 

Negiess Dies at 
Age 106 Years! vx 

HO) Shee. Celia Gite, negrene 108 1a. sere | are 
She Lal papers. proving that . 

via hn NC, | Mr aflsir are diva) 

“ cecil Aiea plel eRe SOE 
have |nathm at thet plate aml alog# 

of wbieky. Ktaflonl cntewet 

ford | Slane ewtry ‘Oot 
ons charge eeiy tic arene el 

for —SpriugSeld Revul 

with a fearless and exemplary emphasis. That 
Brother Slusser achieves a very fine effect in his work 
of making up, is attested by the reproduction. of the 
front page as here with presented (Exhibit 22). As 
the product of an Ideal Hand Cylinder, the print on 
the Republican is creditable, while the ads are pass- 
ably neat and attractive. 

ak at kena 

Sometime ago I got something of a very interesting 
nature which is explained by the following letter from 
Business Manager Wm. Simpson of the Philadelphia 
Evening Bulletin: 

PHILADELPHIA, Pa., October 15, 1909. 

O. Byron Copper, De Soto, Wis. 
DEAR Sir:—Enclosed herewith is the Auditor’s Report of 

an audit made by the “American Newspaper Annual’ (N. W. 
Ayer & Sons Advertising Agency) of the circulation of the 
Philadelphia Bulletin, 
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The actual details of the distribution of this newspaper 
are tabulated and itemized. 

The circulation of the Bulletin exceeds that of any other 
daily newspaper in the State of Pennsylvania; the character 
and tone of the paper is high, and its clientele numbers the 
intelligent of this community. 

The sales-producing value of its advertising space is 
daily attested by the large number of retailers who concen- 
trate their advertising in the Bulletin. 

The circulation books and records of the Bulletin, and its 
printing and delivery departments are at all times open for 
the inspection and investigation of any advertiser. 

Yours very truly, 
Wm. Simpson, Business Manager. 

This audit was made by Howard A. Higby of the 
firm of N. W. Ayer & Sons, publishers of the Amer- 
ican Newspaper Annual, on the last two days of last 
September and the first day of last October, and cov- 
ered a period of nine months, from December, 1908, 
to August, 1909, inclusive. ‘The average circulation 
inside the city of Philadelphia was found to be 200,830 
copies; outside the city, 51,156 copies, making a total 
average circulation of 251,986. The month showing 
the lowest circulation of the period covered by this 
audit was December, 1908, 235,490, while the highest 
average was for the month of March, 1909, 261,422. 

Analysis of the average of total net copies cir- 
culated shows eighty per cent distributed in the city of 
Philadelphia, and twenty per cent outside of the city. 
Of the city: Routes, branches, carriers and newsboys 
serve ninety-five per cent, news companies handle four 
per cent, and one per cent is free copies. Of the out- 
side: News agents and carriers serve eighty-six per 
cent, news companies handle nine per cent, mail sub- 
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except the news companies, who settle for their papers 
each week. The outside agents pay for their papers 
every two weeks, and the mail list is wholly paid in 
advance. The percentage of collections to earning 
circulation for the period under examination is ninety- 
nine and seven-tenths per cent. The Evening Pul- 
letin's published figures exclude all returns and free 
copies circulated, and are based on the output of net 
paid circulation only. These figures are confirmed as 
accurate by examination. 

kK OK 

Canova, S.._D., October 23, 1909. 
O. Byron Copper, De Soto, Wis. 

Dear Sir:—I have just received my October N. P.-J., and 
have been enjoying it. As I am rather a “new” fellow at the 
business, having published the Herald only since September 
Ist, I would like to have you criticise my paper, a copy of 
which I am mailing you. I am sending you a copy of the 
Herald when I took possession of it and my last issue. I 
think I have made a little improvement, I see by your criti- 
cisms that you say that the front page should be entirely 
free of advertising. I have been doing as good as I could 
on this matter, but there is room for improvement I know. 
Will you please tell me some improvements to be*made and 
also go easy on your criticisms as I am young and have 
plenty of time to learn. I am probably the youngest editor in 
the State as I am only nineteen years old. 

If you do not strike me too hard you will probably hear 
from me again as I want to learn. Yours truly, 

DEAN C. TRIPPLER. 

The improvement in the Canova Herald since its 
young new editor took hold of it is noticeable alright 
—even if nothing else had been accomplished other 
than the removal of the period at the end of the title, 

is free copies. 

THE CANOVA HERALD 
scriptions amount to three per cent, and two per ceni 

The Evening Bulletin’s circulation 
I should have been impelled to praise. 
greater improvement than that: 
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CHURCH RE-DEDICATED 
Congregetione) Church in Can- 

ove Re- Dedicated Lest, 
Sundoy Evening 

On Sudday evening occured the re-| 

dedication exercises of the Congrega- 
tlona] church at this place. The Rev. 
John Hull, of Frankfort, Mich., de- 

livered the sermon after which W. E. 
Leonard gave the Fopost of the build- 

ing comm|ttee and turned over the 

Take your joy with you or you'll not 

find it even In heaven 

—— es 

‘2 Uline, “prices” will come to mean 
something to you 

Pee = ip ae 

Many a man wants more vim in bis 

| home paper,:when at the same, time 

he Js carrying a few dollar's worth of 

{ts vim in his pocket 

—-—+ + 

lt is said that tne jack rabbits stood 

up like eXclamation points when our 

key of the bujding to the chairman Of | Presiden t crossed our western plains 
Une board éf trustees, W. A. Snow after haying endorsed the policies of 
who gave a short talk ‘and thanked )+Nejson Aldrich’ and “Joe Cannon”. 
Uhe committee for Uheir earnest labor, 
Rev K S. Tonts conducted the dedi- 
cation exercises. IL was altogether a 
pleasent affair and the people of Can- 

Ova are to be congratulated on thelr 
new churcli as it ls better Lhan most 
churches in larger places. The new 

‘Lights were {n use and showed the in- 
terior to good advantage, 

Howard Man Convicted 

Some time ago the resturanat of 

John Hijlard at Howard was burned. 
Last, weck Mr. Hillare was arrested 

at Sioux Falls and brought back to 
Jloward where he plead guilty of in- 

cendiary. It seems that he got a 
young lady who was working in the 

resluarant, Lo agree to scl the build- 

ing afire, for which she was to get 

#:5 aod Uhe best dress suit in Iloward 
Milard went Lo Minnesota, to throw 
suspicion off from himself. and while 
he was gone she sprinkled five gallons 

of yasoline all over the back room 
and then set it atire by throwing a 
lighted paper tlirough the back door. 
The people of Howard were a little 
suspicious so they had Frank Craft 
the state Hre marshal come there and 
doa little work on the quiet. The 

young woman was put through the 

sweat box and finnally confessed to 
doing the deed. The tudes ~--*----2 

a eS 

Learned men tell us that in Latin 
the word “editor means something 
“toeat.”’ In the United States tts 
meaning is altogether different It 

roewns Lo scratch around like blazes to 
get something to ear 

— 

The best way to keep the boys at 

home Js to make jt-an object for them 
not. to Ko Out to seek amusement, for 

fhese they will have. Every farm 

Nome should be made a heaven on 
darth to its inmates. Notalone ve 
farm either. but all the homes in the 
lund. Learn each child's natur 1 
Uben work some home charm lo .._p 

him in your home. 

---——. 2 

The wholesome, harmless green 

| leaves und tender stems of a jung 

healing mountainous stirub, give to 

Dr. Shoop'’s Cuugh Remedy its cura- 

| tive properties. Tickling or dry bron- 
jchial’coughs quickly and safely yield 
to this highly effective Cough medi- 

cine, Dr. Shoop assures mothers that 

Uhey can with safety give it to even 

very vourg babes. No opium. no chlor- 

oform —absvlutely nothing harsh or 
harmful, It calms the distressing 
COU, ANA Neale the ranctetm- 

{ After you've been an ad reader for 

“The day returns and 

“Help us to perform 

kind faces.” 

this day,” 

of sleep.” 

An Invocation 

“Bring us to our resting beds weary and content 
and undishonored, and Grant us in the end the Gift 

brings the petty rounds of 

irritating concerns and duties.” 

“Help us to play the man.’ 

them with laughter and 

"Let cheerfulness abound with industry, 

“Give us to go blithely on our business all 

-Robert Louis Stevenson 

TET 

The merchants who gives more at- 

Lention to some phase of hls business 

than to his advertising still thinks 

that there's n good dea) of ‘)uck” 

about store: prosperity: 

ee 

Come, you're the Doctor. 
Which shall it be, 

Costiveness, constivation, or 
Ilollister's Rocky Mountain T2a? 

C. E. HOLLAND. 

An advertisment Js to a merchant 
very much what sowing seed to a far- 

mer. It may take a Nbtle time for 
the result to become apparent. but 

they are sure to come. ‘I'he wise far- 

mer is not niggardly with his seed, 

nor the wise merchant with his adver- 

tisement 

Se 

Howard Democrat: U1, 11 Lubeck 
and Mrs. Anoa Carlson were married 

Jast Saturday night by Rev. P, E. 

Moen. Mrs. Carlson has been house- 
keeper for Mr. Lubeck for several 

months, and is spoken of as a highly 
<i 10 Ne ted MR iu'ae 

No. 

A werchant should not expect that 

people will believe in the importance 

example Jn his advertising 

ees 

When you want any article of mer- 

chandise buy it of a reputable home 
; dealers, Uhat the protit may remain Lo 

enrich the community. Send your 

money abroad only for what you can- 

not purchase at home,- Ilome talent, 

home jabor, home industry. home cap- 

tal, and home pleasures are things to 

be fostered, encouraged and patroniz- 
ed 

ee 

Bridgewater Tribuoe: A lob of 

these penny-a-liners who work on the 

dailles in an effort toswel) their week- 
ly checks often put in clrculation 

stories which have no foundation in 
fact. Recently one of these fellows 

started a story to the elfect that there 
was a law prohibiting a person from 

issuing acheck for less than 4,00. 
The report was published al) over the 
couotty and caused considerable un- 

easiness among the merchants ip the 
i “ than ee a ee 

23 

| of his store unless he sels them the} printed wrapping paper 

— 

How lucky it Js that the man Jn the 

moon $s blind. 
So 

If your wife is the best woman !n 
the world, tell her so; It will keep her 
young and lengthen her life 

ees 

Children need love, tenderness and 
sympathy as much as flowers peed alr 

and sunshine 

—_ + -— 

Spencer News: Willard Dnke is 
carrying bis right arm ina sling this 

week the result of having his should- 
er dislocated by falling from a wind- 

,| will tower while cleaning a well. It 
will givehio a vacation several days 

yet. 
, But at = 

“Turn thal wrapping paper the 
other side out,’ said a lady in a dry 
goods store thls morning as the ¢lerk 

was pulting up her purchase In @ 
“TL don't 

wapt Lo bea walking adverUisement 

Lo your store. Iread the papers as 

all Intelligent peopie ought to do, and 

I think in them Js the place to adver- 
tise your business, Instead af asking 
‘your customers to carry your sign 
around with each purchase of goods, 

goaod tell the people through the 
papers what you nave to sell and how 

you sell it.” 
a SS 

Served as coffee, the new coffee aub- 
stitute known to grocers everywhere 

as Dr. Shoop’s Health Coffee, will 
trick even a coffee expert. Not a 
grain of real coffee in it elther. Pure 
healthful toasted graios, malt, nuts, 

etc. have been so cleverly biended as 
to give a wonderfully savistying coffee 

taste and flavor, And itis ‘made in 
a minute’ too! No tedious 20 to 30 
minutes bolling. Test it and see. Dr. 
Shoop created Health Coffee that the 
people might have a genuine coffee 

substitute, and one that would be 
- ~intuinw in every possi: 

RURAL ROUTE CHANGED 

Route Number 2 out of Cenove 
Will Make Few Changes 

November First 

Postmaster Nohigren has been noti- 
fied of achange that has been made 
in Rural Route No. 2, to go Into force 
November Ist. Starting at the post 
ottice In Canova the carrier will go as 

follows, SE to center vorth Ine see 25, 
E to NE corner sec 25,8 to SW cor 
sec 30, E to NE cor sec 31, S with jog 
at county line toSE corsee 6, W to 
NW cor sec 7. S toSW cor see 7. Elo 

SE cor sec 8, N with jog at county 

cor sec 26, N to NE vor see 23, 
SW cor see 14, N to NE cor sec 15, W 
to NW cor sec 17. S toSE or see 1s 

E to SW cor see 16, Sto NE cor sew 
zy, W Lo NW cor sec 25, W, Nand W 
to post office, makinga total of Wt 

miles. This change will put Fred 

Forsberg and D. E. Countryman on 
the route 

Family Reading 

“Worth While’? 

Is Your 

So much of current reading is mere- 
ly entertaining at best that ‘the 

yuestion natutaliy arises, Is it orth 
whiley Your sonsand daughter are 
bound to read something. They hu» 

ger for stories which take them Ifa 

ef adventure of valor, of fortune-mak- 

ing. The problem is to give them 
such reading without putting into 
thelr hands the literature that is eith- 
er silly or demoralizing, The editors 
of The Youth's Companion believe 

that a periodical can be made enter- 
taining and yet ‘‘woFth while," and 
The Companion is conducted on that 
theory. And that {sone reason why 

the other half of the world—the worid. 

But there is 
The period is not 

within a radius of ten miles from City Hall, Phila- 
delphia, is about eighty-five per cent of its total cir- 
culation. A thorough investigation into the system of 
circulation collections on the Evening Bulletin shows 
that the entire city circulation is paid for each day. 

only gone, but the front page is much more artistic in 
other respects, the upper portion being a veritable de- 
light (Exhibit 23), and I would perhaps like the lower 
portion, too, but a great big ad still sticks there. 

(Continuea on page 116) 
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Broadness of view always helps, but too close a look as 

well as too much detail, often destroys a good newspaper 

story. 

RINSE TES 

Learning is excellent but accomplishment is better or, 

as the old proverb declares, “a handful of good life is bet- 

ter than a bushel of learning.” Good lives and serviceable 

accomplishment bring with them a liberal education. 

ue aa 

The highest, truest charity is opportunity, the most val- 

uable education is full and proper preparation for oppor- 

tunity—the home press will ever find useful and profitable 

work in the promotion of both the opportunity and the prep- 

aration therefor. 

The cover pages of the NATIONAL PRINTER-JOURNALIST for 

this year of 1910 are designed by a Japanese artist, Kyohei 

Inukai, who was born in Okayama in the Province of Kon, 

Japan. He is twenty-three years of age and comes from an 

old line of noblemen, is highly educated and has traveled and 

studied in many countries. He came to America several 

years ago and took his art studies at the Chicago Art Insti- 

tute. He has been with the Barnes Crosby Company for over 

a year, engaged in designing and illustrating in his own 

peculiar style, which is a delicate and interesting combina- 

tion of Japanese and American art. We are pleased to 

know that these cover designs are attracting general atten- 

tion and giving great satisfaction. | 

* * * 

We do not like to apologize, but we have felt that the 

interest in the approaching convention of the National Edi- 

torial Association justifies the giving of considerable space 

thereto, resulting in crowding out our Editorials and Edi- 

torial Notes departments, this month. The rich feast of arti- 

cles that will appear in the March issue wil! more than make 

full amends for any deficiency in this issue. The approach- 

ing convention is rendered especially important by reason of 

matters connected with the proposed advance in postal rates 

on second-class matter and the agitation arising from a cam- 

Mationaf (printer: Zournafist 

paign against the Government’s undertaking the strenuous 

promotion of the printing of envelopes free in competition 

with the printers. The advancing of second-class rates 

would destroy millions of property and drive thousands of 

publishers out of business, and the printing of envelopes de- 

prives printers of millions of dollars’ worth of legitimate 

business. In neither would there be, nor is there, any ad- 

vantage to the Government. The folly of the driving of 

periodicals out of business to save a postal deficit is strik- 

ingly illustrated by the fact that by the action of the Gov- 

ernment, the weight of second-class matter was decreased 

eighteen millions of pounds in 1908, while during the same 

year, postal expenditures increased $18,000,000, and the postal 

deficit for the year was the largest in the history of the 

Postoffice Department. However, we do not intend to enter 

into any discussion here, but only to impress the importance 

of the approaching convention, with delegates from all parts 

of the Nation who will consider and take decisive action in 

these matters. 
Be Ee ue 

IMPORTANT NOTICE 

Just before going to press, we have received the names 

of three hundred and eighteen delegats to the approaching 

convntion of the National Editorial Association, from our 

efficient Corresponding Secretary, W. F. Parrott. These 

were forwarded to this office on request, with the intention 

of publishing the same in this issue. But we found that our 

pages were more than filled, in fact, we have been com- 

pelled to leave out a large amount of matter already in type 

and the great regret we have is that we put the over- 

worked Corresponding Secretary to the trouble of sending 

this complete list to date, but will endeavor to use the same 

in the interest of the Convention. 

With more to hear from, the following States send the 

number of delegates enumerated as follows: Alabama, 10; 

Arkansas, 8; California, 4; Colorado, 12; Connecticut, 1; 

Georgia, 1; Illinois, 29; Indiana, 42; Iowa, 27; Kansas, 10; 

Kentucky, 10; Louisiana, 14; Maine, 3; Massachusetts, 9; 

Minnesota, 19; Mississippi, 8; Missouri, 14; Nebraska, 3; 

New York, 29; West Virginia, 13; Wisconsin, 11; Pennsyl- 

vania, 15; Rhode Island, 4; Washington, 3; North Caro- 

lina, 15; Ohio, 7; Oregon, 2; Miscellaneous, 10; with South 

Carolina, South Dakota, Tennessee, Oklahoma and Texas, 

from which large delegations are the rule, reporting, as yet, 

only one each, with, doubtless, an average of ten from each 

State yet to hear from. Texas had twenty at the organiza- 

tion of the Association in 1885, and has never fallen below 

ten delegates. Several other States have not as yet reported. 

This enumeration includes only the members, and not the 

wives, or others, accompanying delegates. 

Joseph Medill Patterson, of the Chicago Tribune Company, 

has the distinction of having his two popular dramas run 
ning at different Chicago theatres at the same time. While 
his newspaper play, “The Fourth Estate” is being produced 

at the Grand Opera House, his other play, “A Little Brother 
of the Rich’ has come to the Studebaker for a return en- 
gagement. 

Arthur Brisbane, editor of the New York Evening Journal, 
called newspapers the “most important thing in the world” in 
an address before the Chicago Woman’s Aid in the vestry 
rooms of Sinai Temple, Chicago, last week. Mr. Brisbane’s 
subject was “Newspapers and Their Readers.” “Human 
progress began when mortal beings were given the power of 
speech,” said he. “Between individuals speech is the most 
important thing. What speech is to individuals the newspaper 
is to the state.” 
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An Editor Becomes a Tourist 

C. W. Robbins, publisher of 

the Enterprise at Old Town, 

Maine, is known by nearly all 

members of the National Edi- 

torial Association. He has act- 

ed, for very many years, as 

Executive Comimitteeman from 

Maine, and, with his wife, has 

been a very regular attendant 

upon the conventions of the As- 

sociation, but he has acquired 

the passion for traveling. Af- 

ter erecting a _ splendid brick 

block as a home for his paper, 

and rounding out a Jong and 

successful newspaper career, he 

yielded to the importunities of 

several citizens of his home 

city, who sesmed somewhat 

covetous of the success attained 

and the property built up, and 

sold his paper and job printing 

plant, on October Ist last, to 

a company that had heen formed 

by the purchasers, retaining only 

a nominal interest in the shape 

of stock. The splendid “travel 

experience” for so many years 

with the National Editorial As- 

sociation under the greatest of 

tourist excorts, the Correspond- 

ing Secretaries of the Associa- 

tion, gave him confidence in 

himself as a manager of tours 

and a taste for the work and 

travel involved therein. He 

has, of late years, personally 

conducted tours to Quebec and 

Montreal, to Washington City 

and to the expositions. Last summer, Mr. and Mrs. Rob- 

bins passed three months in Europe visiting the Azores, 

Maderia, Gibraltar, Algiers, and the principal places of in- 

terest in Italy, Switzerland, Germany, Holland, Belgium, 

France, England, and Ireland. Our picture shows him and 

his good wife “feeding the pigeons” in front of St. Marks 

Cathedral in Venice. 

Mr. Robbins is now contemplating a personally conducted 

tour of Europe this year with a-large party, leaving early 

in April, so that, for the present, he will be lost to the 

newspaper fraternity. Some one ought to be secured to 

wake up the Maine editors to the pleasures, educational and 

other benefits of the National Editorial Association. At 

present they seem to be without a leader to this end. 

Mr. and Mrs. C. W. Robbins, 

“Feeding the Pigeons’ at St. 
Maek’s Cathedral, Venice. 

A Candidate for Recording Secretary 
J. Byron Cain is one of the active members of the Kan- 

sas State Press Association, and is now serving for his sec- 

ond year as treasurer of that body, though it has been the 

custom to change each year. He made an excellent record 

in hustling for the dollars for the treasury and keeping up 

the finances and the membership—matters so essential to the 

Success of every voluntary organization of men or editors— 

and his fellow members, partly in recognition of his valua- 

ble services and partly for the good of the order, chose him 

by unanimous vote for a second term. 

He was asked, by his friends, to make the race for Re- 

cording Secretary of the National Editoria! Association at 

the Convention in Seattle last summer, but, thinking that, 
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under the practice of the Association, one elected to that 
office should have at least two years, if he proved satisfac- 
tory, he declined to make the race then, but gave notice 
that he would come out as a candidate for the position at the 
next convention. He bases his candidacy, in part, on the 
fact of his faithfulness to ‘the Association and his regular 
attendance, being one of the very few who have attended 

al Byron Cain, Editor News,’”’ “Belle Plain,” Kansas. 

every session since the last meeting in New Orleans, ten 
years ago. He became a member only two years before that 
time and is proud of the record he has made, besides he 
has a taste for the work and is assured of his proficiency 

and ability to perform the duties of the position. He has 

been for many years publisher and editor of the News at 

Belle Plaine, Kansas. 

After an existence of nearly thirty-eight years, the South 

Bend Weekly Tribune was discontinued with the issue of 

December 25, 1909. At the same time the St. Joseph Valley 

Register, in its seventy-fourth year, ceased to exist. The 

Register was the late Vice-president Schuyler Colfax’s paper 

and was purchased in 1887 by the Tribune which continues 

to hold title to the same. Editor F. A. Miller says: 

“The discontinuance of the South Bend Weekly Tribune 

is the result of several years of careful consideration. When 

the paper was established March 9, 1872, South Bend was 

small, a live weekly was needed and the need was supplied. 

After nearly thirty-eight years of continuous publication 

times have changed. The advent of quick transportation, 

better telegraph facilities, telephones, good roads, etc., have 

made the rural resident more progressive and where he was 

satisfied with the news once a week he now desires it every 

day. South Bend has grown to about 60,000 population, our 

daily issue has become more important than ever and demands 

more attention and so we have discontinued our weekly, al- 
though it was like laying way an old friend.” 
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Newspaper Criticisms 

(Continued frem page 11°) 

Editor Trippler h 
also, by inclosing 

as increased the size of the paper, 
a patent folio insert. The impres- 

sion on the Herald is readable and the contents credi- 

THE 
BRIYANT STO|RE 

We extend a cor- 
dial invitation to 
all visitors during 
Old Home Week 

to visit us 

Have your frends meet 
you here. We offer you 
the freedom of our store 
and will do all we can 
to make your visit to our 

town pleasant 

Come as often as you 
like, Stay as long as you 
want to, and feel under 
no obligations whatever 

to buy 

JOURNALIST, 
muster anywhere: 

3rother Trippler’s paper 

OVES 
/ 

$3.00 to $35.00 

E have given a lot of time to perfect- 

| ‘ing the Stove Department of our 

aan business, and you cao travel the 

whole country over and not meet the equal 

of our several lines. We made a careful 

study of all makes, and when we accepted 

the agency of a stove or range, {t had to be 

the best in the market of that particular 

kind. The public has learned these facts and 

that’s why. we are having such an immense 

trade on stoves andranges. And the prices 

are just as small as they can consistently 

be made. If you want a Stove or Range 
this Fall or Winter, come in and let us 

show you. Stove repairs quickly filled. 

We carry a aofce line of Kitchen Utensils. 

would pass 
Make up each page with ads all to 

the right hand side, beginning with the largest space 
at the bottom and tapering out with the least ad at the 

top of the page. This method practically divides the 
page into halves, as if one would draw a line from the 
upper right hand corner to the lower left hand corner ; 
the upper portion thereof is for straight matter, while 

table generally. 
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The only feature in which serious 
complaint could be filed is against the mechanical 
makeup. In fact this is about the only departure left 

Our Men’s 
Shoes and 
Oxfords 
Are 
Winners 

HERMAN PETTY 

2S) Our Oxfords and Pumps for women come 
under this head. Women are always 

Are modern, up-to-date and attractive 

reaching out for the kind of shoes we 
sell, and we are reaching out for cus- 
tomers who can apprecia‘e the best that 
there is in shoes. Come in and see the 
Spring and Summer styles. They will 
bear examination, they'll bear compari- 
son and they'll bear your weight for 
months 

Our Misses and Children’s Shoes 
and Oxfords for school and dress occa: 
sions are similar lasts to the Ladies’; are 
fashionable in appearance and with cor- 
rect shaping to perfect the form of feet 
while growing. 

THE SHOE MAN 
Washington. New Jersey 

for much suggested improvement in the sheet. 
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If this 

were done according to the ideal system as frequently 
outlined in these columns of the NATIONAL PRINTER- 

the lower portion is for advertising. 
advantages : 

Classy Boots forWomen 

Prices 
$7.50, $2.00 
$2.50, $3.00 
$3.50 and 
$4.00 

eo 
oe 

eo 

eo 
GIVE US hae 
A TRIAL al 

AND Sie 
HAVE fi 
PROOF Ss 

eo 
oe" 

Button boots for women that will button with ease 

over the highest of insteps. That is a particular 

hobby with us. If you have had difficulty 

in getting fitted in button boots hereto- 
fore, it is because you never tried us. 

1. B. HOCHMAN 
226 NORTHAMPTON ST., EASTON, PA. 

Hoame of Gocd Shoes 

This giv es two 
First, the colimn tops are reserved for 

the reader; second, practi illy all 
greatest number possible” of the ads get a position 

(or at least the 
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next to pure reading matter. Try this plan, Brother 
Trippler, next week, and see how you like it. 

a 

H. E. Shrope, ad-man with the Washington, N. J., 
Star, sent me a budget of advertisement specimens 
sometime ago, which I am pleased to consider at this 
writing: Having stopped to look this bunch of ads 
over very carefully, | have been much pleased with 
the sight of them and thoroughly convinced that 
Brother Shrope is one of the small per cent of printers 
who are worthy of the title of artist. Almost any of 
these specimens would have proved an ornament to 
these pages, but I have been compelled to discard 

The Very Best Grades of 8 

Lehigh & Scranton 

COAL 
RE you thinking of your winter sup- 

A ply of Coal? Is quality important 
enough to you to cause you to seek, 
the best possible? Ordo you give 

COAL QUALITY only scant thought? Coa) 
is not all good, and there are widely vary- 
ing degrees of goodness. The coal that we 
sell has been given every test of goodness 
for home use. The trade knows that our 
coal has no equal, and hundreds of house- 
wives have tested {t and arrived at the 
same conclusion. Have your winter supply 
put In now, while the weather ts fine and 
the coal is good and dry. Give our coal a 
test and save on fue) expenses. ‘Phone 
your orders or write. 

Lumber 
Masons’ Materials 

and Grabel 

W.D. Gulick 
Belvidere Avenue aad 

Morris Cana) 4 Washington 
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many of them and reproduce the few shown herewith 
as exhibits 24 to 28, inclusive. Any compositor can 
derive benefit from a close and studious inspection of 
these specimens. They are all without a flaw, so far 
as I have been able to judge. 

Hituspate, Micu., November 8, 1909. 
National Printer-Journalist, Chicago, Ill. 

GENTLEMEN :—We are sending you copy of the Hillsdale 
Leader. Tell us through your columns or by letter what criti- 
cisms you have to offer. 

We have got the old boy, John Lohnes, of Hillsdale Demo- 
crat fame, as foreman. You will find some of his ads marked 
and where can we beat him on the job? 

Sincerely, WaAttTer E. JACK. 

The writer of the foregoing letter wrongly sent it 
together with his contribution to the Chicago office 
instead of mailing same direct to me at De Soto, Wis., 
and as a consequence I never got the paper to which he 
refers. I trust he will take notice and mail me a copy 
at once for review in a future installment. I did re- 
ceive three ad specimens, however, which I have found 
plain, every-day specimens, neat and serviceable. 

es Bes 

Necue, N. D., December 9, 1909. 

O. Byron Copper, De Soto, Wis. 
Dear Frienp:—Have just received the current issue of 

the N. P.-J. 
The contents are just as interesting as ever. As I have 

not sent anything in to your department for some time, I 
thought I would send you an ad for criticism. I purchased 
the Chronotype from Mr. Code December 8th. 

Sincerely yours, R H. Fappen. 

Brother Fadden, it may be remembered, has been 
located in the field where Rex H. Lampman’s fame 

begun, and this department congratulates him on his 
late proprietorship as related to the Chronotype. i 

aw 

wish him as much success, as a writer and printer, as 
his predecessor won, and more as a publisher. From 
this ad at hand, I must say Brother Fadden is crowd- 

74, $12.00 10 00 

J. L€MOURE & COMPANY, =—— NECHE, NORTH DAKOTA. 
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ing close upor the record of Mr. Lampman as a com- 
positor, having produced herein a very neat and taste- 
ful effect (Exhibit 29). 

Interesting Briefs 
R. D. Kelly, editor of the Euhling Times, died at Fremont, 

Neb., January 8, aged 79 years. At one time he was Horace 

Greeley’s office boy in New York. 

The Bloomfield, Iowa, Democrat, which has been under 

the management of James Ganes for the past five years, 

has been sold to K. F. Baldridge of Bloomfield. 

J. S. Ankeney, Jr., assistant professor of Theory and Prac- 

tice of Art, has been appointed assistant professor of Illus- 

trative Art in the School of Journalism of the University of 

Missouri. Courses in cartooning and newspaper illustration 

have been added to the regular work of the School. The 

University Missourian, the student laboratory, will use car- 

toons drawn by the students in these courses under the super- 

vision of Prof. Ankeney, Jr. This is the first course of- 

fered of Newspaper Illustration in any school of Journal- 

ism in the United States. 

Students of the School of Journalism of the University 

of Missouri have the entire responsibility for the publication 

of the University Missourian, the daily afternoon newspaper 

issued at the University. H. E. Ridings is president of the 

student board; Gordon Fisher, secretary; J. B. Powell, edi- 

tor; E. R. Childers, business manager; and J. E. Chasnoff, 

advertising manager. Students operate the Linotype, feed 

the press, fold the papers, set the type, are carriers, re- 

porters, solicitors, ad-writers—occupy every position con- 

nected with the newspaper. The University Missourian cov- 

ers the local field as well as the University news and is 

used by the students, upon their own responsibility, as a lab- 

oratory for practical experience in newspaper making. 

A protective association to mail order concerns has been 

started here by former government officials who have been 

connected with the Postoffice Department and the Depart- 

ment of Justice and who will turn the experience they have 

received into advice for laymen. The head of the new com- 

pany, The Federal Guide Association, is W. M. Ketcham, 

and associated with him are James E. Bennett and C. E. 

Llewellyn and Attorneys Thomas Milchrist and Fletcher 

Dobyns. Ketcham, Bennett and Llewellyn have been post- 

office inspectors and resigned. Milchrist is a former district 

attorney and Dobyns is a former assistant. One of District 

Attorney’s Sim’s assistants may resign and join the new com- 

pany. The association plans to supply its members with in- 

formation of the postal rules and will revise all advertising 

literature so no regulations will be broken. 
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The Organization of the Professional 

School of Journalism 

Remarks by Walter Williams, Dean of the School of 

Journalism of the University of Missouri, at the Con- 

ference of Teachers of Journalism, at Kansas University, 

Lawrence, January 19, Toro. 

Assuming the teaching of journalists or the training in 

courses preparatory to journalism, the problem of organi- 

zation for such training or teaching presents itself. 

Such organization necessarily differs at different 

schools. ‘he complete standardization of universities and 

colleges is impossible if desirable. Various conditions 

existing in various educational institutions necessitate 

various forms of organization. 

The organzation, moreover, will depend upon the ex- 

tent of courses in journalism and the general purpose of 

such courses. An organization which would be sufficient 

where only an occasional lecture on journalism is given, 

where courses are offered in connection with an already 

existing department of imstruction, would manifestly be 

insufficient where more extended courses were offered and 

independently of any other department of instruction. 

Courses in journalism more or less extensive and varying 

widely in character and content are offered at a dozen 

or more universities in the United States. Believing as l 

do that separate grouping of journalism studies lends in- 

terest, coherency, strength, and high value, I favor such 

oranization of the professional school as will best bring 

about such a separate grouping. This may be obtained in 

some degree at least, under practically any form of or- 

ganization. It is best obtained in my opinion, where the 

courses in journalism are grouped specifically and for- 

mally in a separate and distinct professional school. 

It is not with the intention of presenting as a model 

the form of organization of the School cf Journalism of 

the University of Missouri that I describe its organiza- 

tion here. Excellent work is 

journalism in Kansas, 

done in training for 

Washington, Wisconsin,  II- 

linois, Indiana, and and the condition of or- 

ganization at these institutions doubtless makes their 

present form of organization the most efficient for their 

present needs. I have thought it might be worth while, 

however, if I may do so without inviting the charge of 

immodesty, to place for your consideration the form of 

organization of the professional school at the University 

of Missouri. I assume that at a conference as helpful as 

this promises to be, it is the desire of each one present 

to consider the problem of journalistic training from all 

viewpoints. 

The School of Journalism of the University of Mis- 

souri resembles in form of organization the other profes- 

sional schools at that University. The Schools of Law, 

‘Engineering, Medicine, Agriculture, and particularly the 

School of Education have afforded model. for the organi- 

zation of the present School of Journalism. The fact that 

the School of Journalism was organized equal in rank, 

co-ordinate, and upon the same general plan as the 

schools in which training for other professions was given, 

gave the School of Journalism at once dignity and rank. 

Its faculty consists of menbers selected from the College 

of Arts and Sciences and a so-called professional faculty, 

composed of teachers who give courses in theoretical and 

practical journalism. The President of the University, 

Dr. Albert Ross Hill, is by virtue of his office chairman 

of this separate faculty of journalism, as of the cthei 

faculties of the University of Missouri. 

Iowa, 

elsewhere, 
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While all knowledge is helpful to the journalist, the 

grouping of those subjects most directly bearing upon 

his work has been sought in the selection of the courses 

offered, and hence the members of the faculty under 

whose direction these courses are given. Courses are 

offered in the History and Principles of Journalism, in 

News Gathering, Newspaper Making, and Reporting, in 

Comparative Journalism, in Copy Reading and Corre- 

spondence, in Magazine Making and Professional Termi- 

nology, in Newspaper Jurisprudence or the libel law, and 

in Illustrative Art, including cartooning. These courses, 

with the exception of the last two named, are given by the 

so-called professional faculty. The Dean of the School 

of Law, who is also a member of the faculty of the School 

of Journalism, gives the course in Law, and the profes- 

sor of Art in the College of Arts and Science, who is 

the professor of Illustrative Art in the School of Journal- 

ism, gives the course in cartooning. From the College 

of Arts are taken, as members of the faculty of the School 

of Journalism, the professors of History, English, Politi- 

cal Science and Public Law, Sociology, Economics, and 

Psychology, who, with the others named, constitute the 

entire faculty of the school thus organized. This does not 

confine the courses in journalism to courses offered in 

these particlar subjects, but it groups and emphasizes 

these subjects which are required, while others are 

elective. The faculty thus constituted passes upon candi- 

dates for graduation, the University of Missouri con- 

ferring upon the graduates of the School of Journalism 

the degree of Bachelor of Science in Journalism. It may 

be added that after the close of the session of 1910-1911, 

two years of college work or its equivalent will be neces- 

sary for enrollment in the School of Journalism at the 

University of Missouri. This action, taken by the faculty 

of the school, gives a five years course leading to both 

degrees of Bachelor of Arts and Bachelor of Science in 

Journalism, and places the requirements for graduation 

in Journalism as high as the requirements for graduation 

in any other professional school. 

The value of this form of organization for the profes- 

sional school has been demonstrated, it seems to me, in 

the schools of the other professions, notably the Schools 

of Law and Medicine. It dignifies the professional train- 

ing. It concentrates the attention of the students upon 
the subjects best adapted for this professional training. 

It gives to the students in the professional school a pro- 

fessional spirit. It lends interest, emphasis, and strength 

to the courses thus grouped. It places the stamp of or- 

ganization upon the profession and upon training for the 

profession. While journalism may be and is successfully 

taught without this form of organization, as engineering 

and law may be successfully taught where courses are 

ungrouped and separate faculties are unoreanized, yet the 

more effective plan, in my opinion, for teaching jour- 

nalism, as for teaching law and engineering, is by the or- 

ganization of the separate professional school and the 

grouping of studies therein under the direction of a 

responsible faculty. 

VALUABLE TO ANY ONE IN THE BUSINESS. 

Topeka, KAN., January 13, IQI0. 

National Printer-Journalist, Chicago, Ill. 

GENTLEMEN :—Quite a number of copies of your paper 

are received here by members of our concern and we always 

receive them with a great deal of pleasure. It is a splendid 

publication and valuable to anyone in the publishing business. 

Very respectfully, 

Mait Printinc House, 

January 13, 1910. Geo. M. Crawford, Manager. 
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Poor Richard Club of Philadelphia Meets 

in Annual Banquet 

The Philadelphia organization of advertising men, The 

Poor Richard Club, had a most enjoyable evening on the 

occasion of their fourth annual banquet, Monday, January 

17th. 

The dinner was served in the Bellevue-Stratford Hotel, 

and for one evening at least the members forgot their stren- 

uous daily tasks and whooped things up in joyous abandon. 

The presiding genius of the feast was, of course, Benjamin 

Franklin, patron saint of the club, and his bust, ingeniously 

lighted from within, beamed on the merrymakers. Every 

convention of the regulation banquet was absent from the 

proceedings, the decorations were humorously simple, con- 

sisting of the bust, an American flag and a copy of Ben 

Franklin’s famous kite, key and all, hanging from the ceil- 

ing in front of Toastmaster Thomas Martindale. 

While there was an orchestra, the usual string band was 

dispensed with and music stunts were furnished by a Scotch 

piper, in plaids and kilts, who came in with the Scotch broth, 

two Italian gentlemen, a monkey and a hand organ, who ren- 

dered the musical accompaniment to Tom Daly’s recitations 

of Italian dialect poems; a German band, which was said to 

have been provided especially for the delectation of Mr. Mar- 

tindale, and finally by two pretty Italian girls, who appeared 

in native costume, added their share to the festivity of 

the occasion. This last musical number gave Stanley C-. 

Krebs a chance to perform his imitation of John Philip 

Sousa, which he rendered with much verve and apparent en- 

joyment until suppressed by a volunteer committee. 

Rabbi Stephen S. Wise, of New York, was the oratorical 

expert of the evening, his speech on the “Power of the Press” 

being a really eloquent plea for an unbiased presentment of 

facts by the newspapers. 

“The press of the country must be kept from the en- 

slaving power of money,” said the Rabbi. “The yellow jour- 

nal that is governed by gold prints some of the news and 

leaves some unprinted because of orders from below. A 

newspaper ought to be willing to bear a party yoke, but not 

a party muzzle; should lead, and not be led by political par- 

ties. 

“Some day Philadelphians may understand that before 

God created the Republican party He created the thirteen 

colonies. I want the newspapers of America to be loyal to 

country and not to party. The best way to prove yourself 

loyal to the party of your affiliation may be to run counter 

to the existing bosses. That may not be good religious doc- 

trine in Philadelphia.” 

Henry Bowley, of New York, made one of the wittiest 

speeches of the evening. His subject was, “Franklin, the 

Man.” Hugh Chalmers of Detroit spoke on “The Relation 

of Advertising and Salesmanship.” 

Former Secretary of the Treasury, Leslie M. Shaw, in 

an eloquent address, argued against the establishment of a 

central bank. 

Admitting the necessity of a more elastic currency in the 

United States, and confessing to the apparent success of 

central banks in other countries, Mr. Shaw, nevertheless, de- 

clared that such an institution would never be a success in 

this country because of the nature of our reprpesentative 

government ard the lack of sympathy between the States, all 

of which have different laws and desire different conditions. 

“The currency question will become the greatest problem 

of America within the next few years,” he said. “Already 

the demand for a more elastic currency has become a burn- 

ing issue. Our business is always greater in the fall than in 

the summer and no provision is made for issuing of more 

money to meet these conditions. It is true that more money 

can be issued, but when the next summer comes the cur 

rency cannot contract again to meet the annual summer de- 

cline in business. Hence, we are in a predicament and are 

seeking a solution.” 

Advertising in all its phases and publicity in general was 

the subject of most of the speeches. The members of the 

club, seventy-five in number, are all buyers or sellers of ad- 

vertising, and they had as their guests some of the big ad- 

vertisers of the country, who declared that the advertising 

business is the greatest of the modern professions, and sang 

‘he praises of newspapers and periodicals. 

ITEMS OF INTEREST. 

F. W. Meyers, editor and manager of the Denison, Iowa, 

Review Publishing Company, has resigned his position and 

will only be associated with the paper in an editorial capacity. 

Raymond Connor will have charge of the paper. 

Students in the School of Journalism of the University 

of Missouri have named their new club home “Dana House,” 

in honor of Charles A. Dana, of the New York Sun. Dana 

House cost $10,000. It was built for a club home for stu- 

dents of the School of Journalism and is this year for the 

first time occupied. Twenty students of the School have 

rooms in the Dana House, but the entire enrollment of eighty 

students use the lower floor of the building as a club, where 

they meet and discuss newspaper questions. In charge of 

the club house are Mr. and Mrs. F. W. Cooke. Mr. Cooke 

sold his newspaper in Healdsburg, California, to take a 

course in journalism in the University of Missouri. 

In an address before the Sunday Evening Club in Orches- 

tra Hall, Chicago, Bishop William F. McDowell of the Meth- 

odist Episcopal Church denounced graft and grafters. He 

eulogized newspapers that go to the front, despite the great 

pressure brought to bear upon them, and told the truth re- 

garding existing conditions. The speaker based his address 

on the text, “For what profiteth a man, if he gain the whole 

world and lose his own soul.” “The action of Editor Jones 

of the New York Times, when he refused an almost fabulous 

sum offered by the Tweed ring to suppress evidence he had 
obtained against those grafters, is an undying tribute to jour- 

nalism,”’ declared Bishop McDowell. “He was offered ‘the 

whole world, but would not ‘sell his soul’ for it. “This 

evidence belongs to the public,” Mr. Jones told the grafters, 

“and if I sell it, I’m a thief. A man’s ambition is his ‘whole 

world and if he doesn’t gain it rightfully his soul is lost.” 

The St. Louis Star is to be sold to the people. By a 

unique plan, E. G. Lewis, owner and publisher, intends to 

give the common people within a radius of two hundred 

miles of St. Louis the controlling interest in the paper’s 

stock. The plan proposed is announced as the fulfillment of 

a promise made when he acquired the paper more than a 

year ago that he would first build up a great newspaper prop- 

erty and then make it the one great daily in St. Louis for the 

people. The plan proposed is to increase the stock from 

$500,000 to $1,500,000 in $10 shares. Lewis will take over 

$500,000 of this in exchange for the present investment in 

stock and plant. The rest will be sold, one share to each 

person. The plan of sale guarantees the future of the paper. 

One share will go to each person who sends in two paid up 

subscriptions to the daily and Sunday paper, totaling $12. 

Should any holder of this stock desire to sell, Lewis himself 

is to have the option, in order to prevent the stock falling 

into hostile hands. 



Mationa? printer -Zournafist 

Rese 
NE Ce DOPE LAS STR CEH STEARE AA PURER So avg reise 

IN 

Address all communications to E. 8. HANSON, 925 Linden Ave., Wilmette, III. 

AM in receipt of two 
copies of a little house 
organ published by the B. 
F. Goodrich Company, of 
Akron, Ohio, called The 
Clincher. It is devoted to 
the motorcycle industry 
and gives an_ interesting 
array of facts and illustra- 
tions regarding this grow- 
ing business. The Decem- 
ber number very appro- 
priately shows the patron 
saint of Christmas riding 
on a motorcycle and carry- 
ing with him a number of 
Goodrich tires and other 
motorcycle auxiliaries as 
presents for his favorites. 
Cheltenham type is used 
exclusively throughout for 
body, and Cheltenham bold 
for display. A letter from 
the advertising department 

of the Goodrich Company, signed by Mr. R. M. 
Baxter, advertising manager, says that it has been the 
aim to give this house organ a magazine quality some- 
thing apart from a mere carrier of advertising news. 
He has endeavored to make something different— 

3. I would then take pages 10 and 11 and put in place 
of pages 4 and 5, putting the present pages 2 and 3 in 
the place of 10 and 11. This criticism is based on the 
December issue, though it holds good substantially for 
the other number which I have in hand. In both 
issues the reader opens up at once to matter which 
looks like pure advertising. This should be thrown 
further back and some matter of more general inter- 
est should be in front to lead up to it. The type is 
also spread out rather too much for the size of the 
page. I should prefer either to use the same type 
solid or to use a smaller size of type with one-point 
leads. This type has such a heavy shoulder on it that 
two-point leads give it too much of a spread for a 
narrow column and small page. 

* * * 

I have few more enjoyable moments than those 
which I devote to the reading of Character, that little 
publication put out by the Griffith-Stillings people. As 
it is gotten out to boom their own printing business, 
and therefore can scarcely be sent to other printers at 
a gratuitous subscription rate, we shall have to content 
ourselves with a bright extract from time to time, 
though I wish we all might have the inspiration of see- 
ing it in its chaste typographical beauty. Here is 
something from the last issue which came to my desk: 

THE ONLY RIGHT Wane 

If you are a man in your forties or fifties, you have 

long since passed the shopping age in your personal affairs. 

A bunch of Souvenirs from the Holiday Season 

something with a distinct tone to it. I believe the 
make-up of the publication would be improved by hav- 
ing some of the more interesting articles and illustra- 
tions thrown toward the front of the book. I would, 
for instance, substitute pages 4 and 5 for pages 2 and 

You have a doctor and a dentist upon whom you rely 

implicitly. You have a tailor who knows what you ought to 

have, sees that you get it, and treats you well on price. 

You wear certain brands of shoes, shirts, collars, and other 

furnishings, and know where to get them. In all other 
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personal matters, you save time, bother and money, by 
knowing what you want and where to get it. 

How about your printing? Do you still shop for that? 
If you do, you are pursuing a course which in your heart 
you know to be wrong. You know or should know that the 
best results would be insured if you had a good printer, 
and stuck to him. Apparent price and other promised ad- 
vantages generally turn out to be fallacious when they come 
from a source whose only interest in you is to get an order 
out of you. 

If you tie up to a good printer and make him feel that 
your business is his as long as he deserves it, he will take 
good care of you. He will take pride in the work. He 
will give you first call on his thought, time and equipment. 
He will feel that your interests are his interests, and govern 
himself accordingly. 

That’s the way you conduct your own business, and the 
right sort of a printer is just as good a business man as you 
are. Try it out. 

Pe ie a 

Here is a little gem of encouragement and -inspira- 
tion from Success Magazine, which, though not writ- 
ten especially for printers, can be taken to heart by 
any member of the craft with profit and satisfaction, 
containing as it does a grain of the eternal truth: 

THE JOY OF A WELL DONE JOB. 

Apart altogether from the question whether the doing his 
work in a superb way makes a man an artist or a genius, it is 
certain that there is nothing else quite like the satisfaction 
that comes to one from the consciousness of doing the very 
best thing possible to him. 

Neither wealth nor position can give the glow of satis- 
faction, the electric thrill and uplift which come from a 
superbly done job. 

There is a fitness in doing a thing superlatively well, be- 
cause we seem to be made for expressing excellence. It 
seems to harmonize with the very principles of our being. 
It is a perpetual tonic, improves the health, the happiness, 
the efficiency. There is no happiness like that which comes 
from doing our level best every day, always, everywhere; 
no satisfaction like that which comes from stamping super- 
iority, putting the royal trade-mark of excellence upon every- 
thing which goes through our hands. 

Teapots 

I am pleased to have been put on the mailing list of 
the J. W. Butler Paper Company, of Chicago, for 
Snowflake, that delightful once-in-a-while art publica- 
tion designed to show the merits of Snokflake enamel 
book paper for a wide variety of uses. This present 
copy is too richly and worthily done to be thrown 
away, so here it goes into my permanent file of art 
samples. It has a handsome cover of kidskin parch- 
ment. 

eS ae 

iegave irom Savoy VW. Pereau, of Troy, Mo., a 
number of samples which are worthy of careful con- 
sideration. One of these which I am showing is a 
label from one of the various boxes of samples which 

CSO O CEE EE CEE EEE CECE CECE CEC EEEE Sasa mipehetrt er! 
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Sale Bills— Dodgers 
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he keeps in the office to show to customers. He uses 
a different box, properly labeled, for each clas: of 
work, so that he does not have to spend his own and a 
customer’s time in looking through a large number ci 
miscellaneous samples. Another job which he sends 
is a bank check, which is very satisfactory with the 
exception of having one of the lines embossed. This 

is not only an unnecessary expense on this kind of 
work but is entirely out of place for anything of this 
nature. The embossing prevents the checks from lay- 
ing flat in the book and tends to render writing on 
them a very difficult matter. This expense might 
much more profitably and wisely be spent on getting 
up a better design or using a higher grade of type. 
Your complimentary ticket for the Lincoln County 

Hurd's Music Gouse 
PIANOS: ORGANS 

SMALL MUSICAL INSTRUMENTS: 
SHEET mUBIC 5 

TROY, MO, 18 

Complimentary 
Leeys Men Awd: 3) te Sept. 3. toot. 

Fair is very well gotten up, although it is done in a 
style which is somewhat antiquated. I like the Dill 
head for the Free Press, and also the letter head for 
Hurd’s Music Store. On the latter, however, I should 
have made the principal line somewhat larger or else 
used a smaller size of type for the balance of the head. 

Poe! 

I have received a special issue of The Champion, 
published at Arcadia, Florida, which I perhaps ought 

_to have sent to Mr. Copper for comment in his de- 
partment. As it is not gotten up in ordinary news- 
paper style, however, but rather approaches the mag- 
azine in its size and make-up, I shall undertake to say 
a few words about it. The beauty of the publication is 
marred by the use of a large number of illustrations 
which do not fit the pages but extend irregularly out 
into the margin. If it were possible to do so it would 
have been much better to have made the pages some- 
what larger, thus allowing the cuts to come within the 
marem. “l taker, cols courses that. the cuts.’ were 
secured from some other source and were not made 
especially for this work, else they would have been 
made of a more suitable size. While the publication is 
gotten up in very satisfactory style from the point of 
view of composition, aside from the criticism which I 
have made above, and is printed on a very good grade 
of stock, it was evidently run off on the regular news- 
paper press with not any more attention to press work 
than is given the ordinary issues of the paper. This 
is certainly a grievous fault and has almost spoiled 
what would otherwise be a publication very creditable 
to the publishers and to the city from which it is sent 
out. 

re vag es 

The little booklet, of which I am here showing the 
title page, was printed by the Free Leader Press, Ot- 
tawa, Ill., and the publication throughout is a beautiful 
piece of printing, with illustrations admirably en- 
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graved, and worked through the press in a most com- 
mendable manner. I cannot refrain also from show- 
ing the first page of the reading matter, which cer- 

OTTAWA TENT COLONY 
LOCATED AT OTTAWA, ILLINOIS “ON THE ILLINOIS RIVER 

WQS 

FOR THE TREATMENT OF 

PULMONARY TUBERCULOSIS 

tainly is gotten up in such a style as to invite perusal. 
It is very evident to a printer that the sanitarium 
which got out this booklet could have found a printer 
willing to do it at a much lower figure than the present 
job must have cost them. This booklet will, however, 
be carefully read where another book not so well 
printed would at once be thrown away. There are 

expermment 
pledged’ the 

Sselitkive plivsicians 

in “Jirly, 1004) with 

perhaps, that ams. 

t-te be put 

enterprise 
days, to furnish thé treatment ar actual cost Into the equipment 

people who have such an eye for beauty that they can- 
not be persuaded to throw away such a booklet as 
this, even though they have no immediate use for it. 
It is such printing that justifies an advertising appro- 
priation on the part of any concern. 

ee 

Edgar L. Mance, Dalton, Ga., has sent in several 
specimens which are of a fair degree of excellence. I 
presume the little blotters, containing half-tone por- 
traits, were gotten out with such half-tones as hap- 
pened to be available. They are at any rate very poor 
ones for the purpose and spoil the appearance of what 
would otherwise be two very attractive pieces of 
printing. The illustration on the card for Hotel Dal- 
ton is also very unsatisfactory, showing plainly that it 
is a reproduction from a half-tone print, and not a 
very good one at that. Your best piece of work is the 
letter head for the Dalton Baseball Association, al- 
though I think it would be improved by using some 
other type than the Bradley text for the name of the 
manager. Your own letter head on which you write 
shows the best press work, though I do not like your 
selection of type for that purpose. 
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The title page of another advertising booklet is here 
shown, this one being printed by the Bazner Press, 
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Columbia School 

of Music 

Season 1909-1910 

Jacorparated Under the Laws of the 
State of Illinois 

CLARE OSBORNE REED, Dinecror 

ANNE SHAW FAULKNER, Mawacea 

JESSIE B. HALL, Arcooxrayr 
LILLIAN QUEALY, Secnerary 

CLARE OSBORNE REED 
ESTELLE BRACKETT PHELAN 

unders 

OHIO BUILDING, 328 WABASH AVENUE 

SOUTHEAST CORNER CONGRESS STREET 

CHICAGO 

Tremont Hannisos 2580 

Chicago. It is a good example of how a large amount 
of matter can be worked into a title page in a manner 
which is dignified and pleasing to the eye. It is, in my 

Quarferty Buffefin of 
School of Music 

Norffwestern 

Uninet 
Commencement Exercises 

e June Rstival 
ews Items 

Series vi-June 1909Numbert 
Publishes by the University 

Evangton an6 CBicago 

opinion, a much more satisfactory page in every re- 
spect than this other one, which is the product of an 
engraver. 

she Oa OAR 

E. A. Wasser & Son, Girard, Kansas, sent mea 
copy of their letter head, which was executed by 
Ernest Harmon. I am showing it herewith, although 

OLDEST PAPER iN 
SOUTHERN KANSAS 

| The Girard Press 
E. A WASSER & SON, Publishers 

Pablaaked Every Thusreday: 

PRINTERS [—-] STATIONERS | 

the color scheme will have to be explained. The 
ornament and the rule work surrounding it are in 
gold; the initials of the main line are in red, together 
with the light inner rules, and the balance of the 
head is in dark blue. I think the head is quite satis- 
factory, although I believe I have stated before that I 

| Sebicriplien 51 Per Tear 
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am not partial to gold on a letter head. This head is 
very satisfactorily balanced and is neat in every par- 
ticular. 

>k 2k kK 

C. W. Ludtke, Jr., Markésan, Wis., sends a number 
of specimens which have unmistakable evidence of the 
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telling about a special poultry number of The Argi- 
culturist which not only shows the enterprise of this 
publisher but is also a decidedly satisfactory piece of 
work from a typographic standpoint. This fact is very 
evident from a study of the title page of the booklet, 
which is here shown. 
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true artistic spirit. One of the envelopes shown in the 
group speaks of Ludtke as the “busy printer,’ and 
there is no reason why he should not be busy with the 
class of work which he is doing. 

Paige ae = 

Most readers of this publication do not need any in- 
troduction to P. V. Collins of Minneapolis and_ his 

A QUALITY 
FARM PAPER 

IN A 

nica Ficld 
Ghe Northwestern 

AGRICULTURIST 

The Only Weekly Farm Paper 

in Minnesota, North Dakota 

and South Dakota—the Most 

Prosperous Agricultural Region 

in the World. 

Published by 

. V. COLLINS PUBLISHING CO., 

Minneapolis, Minnesota 

Successful farm paper, The Northwestern Agricultur- 
ist. I have come into possession of a little booklet 
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There are a number of design borders which ac- 
cumulate around every printing office. Some of these 
have been furnished by advertisers or customers for 
various purposes and have fallen into disuse. And 
sometimes a border can be cut from an advertisement 

WILSON AVENUE 

MORTGAGE BANK 

{NOT INCOKPORATED) 

1774 WILSON AVENUE 
N, E. Cor, East Revenswood Park 

CHICAGO 

Wa. A. Mason, Proprietor 

Receives Time Deposits 

Loans Money on 
Real Estate 

Ravenswood Sufety 
Deposit Vaults 
in connection 

and used in a variety of ‘ways. I am here showing 
the cover of a booklet, and although I do not know the 
history of this design, I have an idea that it was 
secured in some such way as I have suggested. 

William J. Pilkington, editor of the Merchant’s Trade 

Journal, spoke at Des Moines, January 6th, to a large audi- 

ence at the Y. M. C. A. auditorium on “Salesmanship and 

Advertising.” The lecture was spoken of as one of the best 

ever heard on these subjects in Des Moines. 
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Twenty-Fifth Annual Convention and 

Silver Anniversary 

Of the National Editorial Association of the United States. 

NEW ORLEANS, LA., FEBRUARY I0, II AND 12, P9IO. 

All Meetings will be held in the Assembly Room of the Hotei 

Grunewald. 

Business Sessions will be held at the close of eacu 

Morning and Afternoon Session. 

Short 

PAR O, GRAY MMT 

THURSDAY, FEBRUARY TENTH. 

MORNING—Q TO I2 NOON. 

Opening Business Session. 

Invocation—B. B. Herbert, Past-President, Chicago. Ill. 

Address—Welcome to Louisiana—Governor Jared Sanders of 

Louisiana. 

Address—Welcome to New Orleans—Mayor Martin Behr- 

man, of New Orleans. 

Response by President A. Nevin Pomeroy, Franklin Repos- 

itory, Chambersburg, Pa.; Joe Mitchell Chapple, National 

Magazine, Boston, Mass.; Past-President Walter Wil- 

liams, Columbia, Mo.; Past-President R. H. Henry, 

Ledger, Jackson, Miss. 

President’s Annual Address. 

Poem — “In Remembrance” — William E. Pabor, Poet Lau- 

reate, Avon Park, Florida. 

Appointment of Committees. 

Reports of Officers. 

Enrollment of Members. 

Announcements. 

THURSDAY, FEBRUARY TENTH. 

AFTERNOON—2 TO 5 O'CLOCK. 

Address — “Twenty-five Years of American Journalism.”’— 

Hon. E. W. Stephens, Past-President, Columbia, Mo. 

Address—“The Newspaper Editor, His Responsibility, Privi- 

lege and Opportunity.’—Seth Brown, Editor Commercial 

Union, Chicago, Ill. 

Address—“The Influence of the Press for Good.’—Miss Kate 

Barnard, Commissioner of Charities for State of Okla- 

homa, Guthrie. 

Address—“The Press and Law Enforcement.”—Hon. Jose- 

phus Daniels, Editor News and Observer, Raleigh, N. C. 

Address—“The Editor’s Opportunity.”—John Clyde Oswald, 

Editor American Printer, New York City. 

Address—“The New Journalism.”—A. E. Winship, Editor 

Journal of Education, Boston, Mass. 

Address—“Our ‘Waterways.”—M. J. Sanders, New Orleans, 

Alabama. 

Thursday evening the Association will be the guest of the 

French Opera House. 

FRIDAY, FEBRUARY ELEVENTH. 

MORNING—9Q TO 12 NOON. 

Address—‘“The Duty of the Press in the Good Roads Move: 

ment in the United States.’—H. B. Varner, Past-Presi- 

dent, Editor Southern Good Roads, Lexington, N. C. 

Address—‘American Journalism.” — Walter Williams, Co- 

lumbia, Mo. 

Report of Postal Laws Committee—B. B. Herbert, Chair- 
man. 

Address—“A National Association of Newspaper Men.”— 

Felix J. Koch, Traveler and Lecturer, Cincinnati, Ohio. 

Address—“Advertising and  Exploitation.”—Joe Mitchell 

Chapple, Editor National Magazine, Boston, Mass. 

(ationa? (printer: Zournafist 

Address—“The Beast, the Jungle and the Press.” — R. C. 

Houston, Editor Crescent, Frankfort, Ind 

Immediately after the adjournment, the Association will 

be the guest of Mr. Lawrence Fabacher, President of the 

Jackson Brewery, at an “Oyster Steam.” 

FEBRUARY ELEVENTH. 

AFTERNOON—I :30 TO 3 O'CLOCK. 

Address—‘Advertising.”—(The Business Side)—Miss Caro- 

line Huling, Editor The Bookseller, Chicago, Il. 

Address—‘‘Advertising’—(The Moral and Ethical. Side)— 

Miss Leona Mable Dufford, Assistant Editor Union Sig- 

nal, Evanston, Ill. 

Address—‘“Is the American Press as Potential as Formerly?” 

—J. P. Hurley, Editor Tribune, Albert Lea, Minn. 

Address—‘‘Better Organization for Our Association.’—Hon. 

Ernest H. Pierce, Editor Journal, Revere, Mass. 

At 3 o’clock a trip will be made over the New Orleans 

harbor in the steamboat “J. S.,’ as the guests of Capt. John 

Streckfus. 

FEBRUARY ELEVENTH. 

EVENING—8 TO IO O'CLOCK. 

Anniversary Exercises. 

Short Addresses will be made by all the Past-Presidents 

present and a presentation will be made to Past-President 

Herbert. 

FEBRUARY TWELFTH. 

MORNING—9Q TO I2 O'CLOCK. 

Address—‘A Retrospect of Good Work and Good Results.* 

—Hon. W. H. H. Judson, Bessemer, Ala. 

Address—‘‘State and Local Associations.’—Hon. R. P. Hab- 

good, Editor Star, Bradford, Penn. 

Address—“The Responsibilities of the Press.’—Clarence Ous- 

ley, Editor Record, Forth Worth, Texas. 

Address—‘‘Newspaper Side Lights.’”’—Mrs. F. S. Greenleaf, 

Savanna, Ind. 

Address—‘‘The Newspaper Man and His Work.”’—Ewing 

Herbert, Editor Daily World, Hiawatha, Kansas. 

FEBRUARY TWELFTH. 

AFTERNOON—2 TO 4 O'CLOCK. 

Address—‘‘What can be Accomplished by this Association?” 

—R. D. Campbell, Editor Republican Gazette, Lima, Ohio. 

Address—‘Effectiveness of Our  Association.’—Sheridan 

Ploughe, Hutchinson, Kansas. 

Address—“The Future of the American Press.”—Louis J. 

Worthman, Editor Star-Telegram, Fort Worth, Texas. 

Address—“The Local Paper’s Neglected Opportunity—Pro- 

moting Rural Development.’—Clarence H. Poe, Editor 

Progressive Farm Gazette, Raleigh, N. C. 

Address—“‘Duty and Opportunity or Things Worth While.” 

—J. P. Baumgartner, Editor Register, Sunta Ana, Cali- 

fornia. 

Closing Business Session. 

Reports of Committees. 

Selection for place of next annual convention. 

Election of officers. 

Adjournment. 

VISITING THE BIRTHPLACE. 

Corresponding Secretary W. F. Parrott has issued a neat, 

comprehensive book of instructions and program, which 

should be carefully read and ready compliance be made with 

the requests contained therein. In the introduction, the 

Secretary becomes pleasingly reminiscent and rightly senti- 

mental, as follows: 

There is a beautiful, almost pathetic, sentiment concern- 

ing the place of birth, be it that of the individual, business 

or association. The cradle home memories are fondly cher- 

ished; they do not vanish, droop, die or fade away, but lin- 
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ger on and on as though carved upon the stone of an ever- 

lasting diary. 

It is with love and tenderness that the days of happy 

youth are recalled. There is this friend, that friend, the 

creek, the old mill, the house, the barn, the pasture, the old 

swimming-hole, the fireside, mother and father. 

Could we but have them all back, be a child once again, 

the cup of joy would be filled to overflowing. 

An opportunity is presented—we are going to the old 

home. The hope is entertained that some of the old friends 

may still be there, that the old places anid the things so 

dear to us have not changed so very much in the twenty- 

five years that have elapsed since the first birthday. 

Good news, letters received, convey the glad tidings that 

there is to be a re-union, a hand-clasp, a home-coming. 

It will be the anniversary of the twenty-fifth birthday, 

and the silver milepost in the race of life comes to all but 

once. Nothing will deter us—no distance will be too great 

and no obstacle that can be surmounted will stand in the 

way. It should and will be a memorable re-union of loving 

hearts. 

Twenty-five years ago, February 19, 1885, the National 

Editorial Association of the United States was organized in 

the city of New Orleans. In February off this year the 

twenty-fifth anniversary of the Association will be fittingly 

observed in the cradle home— 

NEW ORLEANS, FEBRUARY IO TO 12, IQIO. 

It is with a good deal of pride and not a little satisfac- 

tion that the officers and members of the Executive Commit- 

tee, notwithstanding the short time allotted, herewith set forth 

a complete itinerary, the probable cost, and full information 

concerning the most important gathering in the history of 

the Association. 

THE PLAN. 

To make Chicago, as far as possible and practicable, the 

starting-point. The La Salle will be hotel headquarters. 

Rates, $2.00 and up. A contract has been made with the 

Pullman people for four and possible five sleepers. This 

plan was adopted because it made the pro rata expense con- 

siderably lower than the berth rate with the stops en route. 

It also makes it somewhat uncertain for the officers in charge, 

because of the delay in making reservations, and there is the 

added anxiety about the guarantee on Pullmans. To secure 

the special train via the Illinois Central out of Chicago will 

require one hundred people. It is therefore absolutely neces- 

sary, where it can be acconiplished with about the same ex- 

pense, to go via Chicago. 

The berth rate has been fixed at $8 per person, and the 

amount should be forwarded at once to the Secretary, W. F. 

Parrott, Waterloo, Iowa. It may not require the full amount, 

but the assessment is made to cover every contingency, and 

the balance remaining will be pro rated back. 

Tickets for the round trip, Chicago to New Orleans, can 

be procured at the Secretary’s office, La Salle Hotel, on the 

6th of February and up to train time on the 7th. A repre- 

sentative of the Illinois Central will be present to take care of 

all comers. 

The special train on the Illinois Central will leave Chicagu 

at noon, February 7, 1910. The proposed schedule is: 

FEBRUARY 7—I2 noon—Leave Chicago. 

3:00 P. M.—Arrive Champaign. 

4:10 P. M.—Arrive Mattoon. 

4:45 P. M.—Arrive Effingham. 

5:53 P. M.—Arrive Centralia. 

7:12 P. M.—Arrive Carbondale. 

8:50 P. M.—Arrive Cairo Jct. 

10:05 P. M.—Arrive Fulton. 

Fepruary 8—1:45 A. M.—Arrive Memphis. 

10:30 A. M.—Arrive Vicksburg. 

(ov or 

6:00 P. M.—Leave Vicksburg. 

9:15 P. M—Arrive Naichez. 

FEBRUARY 9—II:00 A. M.—Leave Natchez. 

4:00 P. M.—Arrive Baton Rouge. 

9:00 P. M.—Leave Baton Rouge. 

12 Midnight—Arrive New Orleans. 

A study of the above schedule, and the exercise of judg- 

ment will give the Southern and Western delegates the op- 

portunity of making connections and joining the party en 

route. Such arrangement will be a time and money-saver. 

At Mattoon and Effingham, Peoria and Vandalia line con- 

nections can be made. At Carbondale, connections from St. 

Louis, and at Fulton, Cincinnati and Louisville connections 

are obtainable. 

For full particulars, members should consult Secretary 

Parrott’s book, which is 2 model of completeness. 

AT VICKSBURG. 

(Arrive 10:30 A. M.; leave 6 P. M.) 

ENTERTAINMENT AT VICKSBURG. 

VicxssurG, Miss., Jan. 18, 1910. 

Mr. B. B. Herbert, Chicago, IIl., 

DEAR SiR:—I have delayed replying to your letter of 

Jan. 11, 1910, because of waiting for a meeting of our Board 

of Aldermen, which was held last night. A committee from 

the Vicksburg newspapers, of which the undersigned was a 

member, went before the board to ask an appropriation to 

help entertain the N. E .A. on their visit to this city. The 

Board cheerfully granted our request, and this added to the 

fund we will secure from other sources, enables me to assure 

you that the members of the N. E. A. will be given an auto- 

mobile ride through the National Cemetery and the National 

Military Park, with brief stops at places of most interest; 

and a luncheon will be served to the members at the con- 

clusion of the ride. It is the intention to have the autos meet 

your special train at the depot and take as many as possible 

for the Park and Cemetry ride; those unable to be accom- 

modated on the first trip will rendezvous at the Carroll hotel, 

and will be given the drive when the autos return. 

If the weather is favorable I feel certain you will have a 

delightful day in Vicksburg. 

Very Respectfully, J. G. CasHMAN, 

Editor Evening Post. 

P. S.—I have written a similar letter to Cor. Sec’y. W. F. 

Parrott 

AT NATCHEZ, EVENING FEBRUARY 8. 

(Arrive 9:15 P. M.3; leave 11 A. M., February 9) 

As at Vicksburg, the citizens are delighted with the pros- 

pect of the visit and are arranging to care for the party in a 

most hospitable manner. The city, as is known, is one of the 

oldest in the South. The first capital of Mississippi is sit 

uated at Washington, six miles from Natchez. The National 

Cemetery is about a mile and a half =rom the Court House. 

There are many beautiful places and a number of old Colo- 

nial homes which are well worth seeing. 

BATON ROUGE, 

(Arrive 4 P. M., February 9; leave 9 P. M.) 

Baton Rouge, the capital of Louisiana, is a beautiful and 

attractive city. The citizens have prepared a most pleasant 

program which will include an automobile ride over the city 

at 4 P. M., followed by a boat ride on the river, and con- 

cluding with a luncheon at the Elks Home at 7:30. The 

train leaves at 9 P.-M. 

ALL SHOULD VISIT THES® CITIES. 

To visit three as impcrtant Southern cities as Vicksburg, 

Natchez and Baton Rouge, to say nothing of the numerous 

attractions surrounding them, is a program of pleasure and 

information that will be greatly appreciated and enjoyed by 
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the fortunate delegate. It is, therefore, the desire and wish 

that every effort be made.by delegates to join the party be- 

fore these visits are made. Go with the party and not direct 

to New Orleans, 

ON TO NEW ORLEANS. 

Leaving Baton Rouge at 9 P. M., the party will arrive at 

the Crescent City at 12 o’clock midnight. Delegates are ex- 

pected to remain in the cars that night and early the next 

morning to go to the Grunewald, the New Orleans headquar- 

ters for hotel and meeting-place. All meetings will be held 

in the hotel building. The rates at this popular hotel range 

from $1.50 up. The assurance is given that there will be 

ample accommodations for all and the guests will receive the 

best possible service. It is always a wise precaution, how- 

ever, to make reservations in advance. 

ENTERTAINMENT AT NEW ORLEANS. 

OrFicE OF NEw ORLEANS PROGRESSIVE UNION. 

January 10, I9Io. 

Mr. B. B. Herbert, 4618 W. Ravenswood Park, Chicago, Ill. 

Dear Sir:—Your favor of the 11th, addressed to the 

Editor of the Picayune, has been referred to this organiza- 

zation. The following program has been arranged for en- 

tertainment of the Natioral Editorial Association: 

THURSDAY. FEBRUARY tol H. 

8 P. M.—French Opera House for performance of French 

Opera Company, as guests of Manager Jules Layolle. 

FRIDAY, FEBRUARY 11TH. 

I2 noon. Oyster Steam, as guests of President Lawrence 

Fabacher, of Jackson Brewery. 

3 P. M.—Trip over harbor on Steamboat “J. S.,” guests of 

Captain John Streckfus. 

8 P. M.—(optional) Performance’ of vaudeville at Orpheum 

Theatre, guests of Manager Jules Bistes. 

If I can be of further service, please advise. 

Yours truly, M. B. TREZEVANT, 

Secretary-Manager. 

Wels, SIDE, APRS. 

(From the Secretary’s Book) 

The intention at the outset was to give the delegates the 
choice of two trips, either Panama or Havana. Late ad- 

vices clear the field and complete all details for the Panama 
trip. The United Fruit Company makes a $50 rate and will 
furnish an exclusive boat for the party, providing a guaran- 

tee of 125 passengers is given. To secure this concession, 

ten days notice must be given. If the required 125 cannot 
be guaranteed, the regular sailing boats will have to be de- 
pended upon. The sailing time of the regular boats is 10 
A. M., Saturday, February 12, 1910. This hour has been 
changed to meet the convenience of the party to 3 P. M., 

the same day. The United Fruit Company, in either case, 
require an advance payment of $25 on or before February 
I, 1910, This amount should be forwarded to the Secretary, 
W. F. Parrott, Waterloo, Iowa, at once. The balance, $25, 
can be paid to the representatives of the boat company upon 
arrival at New Orleans. 

The trip over, the visit there and return trip, as near 
as can be estimated, will consume about fourteen to sixteen 

days. 

The voyage by New Orleans is said to be a most de- 
lightful one, generally speaking. No rough weather or sail- 
ing is encountered and the voyage is filled with delightful 
pleasures. 

Those who claim to know say the party will be treated 
with every courtesy, and hospitality will be extended on 
every side. The matter has been taken up with the proper 
authorities, but time sufficient for reply has not elapsed, and 
it is not thought wise +) delay the booklet longer fof the 

the Secretary’s duty seems plain and clear. 

Mationaf (printer-Zournafist 

information. Publicity is wanted and desired, and here is 

one place that the editor will have the right to contract— 

give one commodity for another. The rate of $50 to Pan- 

ama includes everything and board at Colon if desired. An 

employe of the government is authority for the statement 

that on his return trip the charges for passage one way—and 

he had a rebate—were {4c. 

An effort is being made to secure favorable rates at the 

Hotel Trivoli, Ancon, Canal Zone, Panama. This beauti- 

ful hotel is located on Tivoli Hill, overlooking the City of 

Panama and Panama Rzy, and affords a most charming 

view. 

The hope is expressed and all persuasive powers are be- 

ing exercised to procure from the United Fruit Company 

their consent to touch and make brief stops at Cuban points 

either going or on the return trip. 

The absolute assurance is given that all possible conces- 

sions will be granted and indications point to a most suc- 

cessful rounding out of a delightful Panama trip. 

HAVANA A DISAPPOINTMENT. 

Up to the hour of going to press no positive assurance 

of sailing time could be cbtained from the Southern Pacific 

Steamship Company. Their regular sailing days are Feb- 

ruary 8th, before the arrival of the party, and then again 

not until the 17th of February. The rate, $45, while at- 

tractive if available, is made prohibitive by the delay of 

five days, February 12th to 17th. 

The Florida East Coast Railway Company makes a very 

attractive rate of $62 for the round trip to Havana, going 

from New Orleans to Jacksonville, from there to Knight's 

Keys and by boat from the latter point to Havana. The 

trip along the east coast of Florida is a very beautiful one. 

On the return trip stops are contemplated at St. Augustine, 

Palm Beach and Jacksonville. Liberal concessions are made 

on hotel rates at the above points, and all possible courte- 

sies are extended. The Pullman rate round trip is $15. 

From every indication the Panama trip seems to be the 

attraictive one and, governed by the wishes of the majority, 

The Panama 

trip will therefore come first in the efforts of all con- 

cerned, and will be arranged first. The capacity of the boat 

for comfort will be reserved and when this is completed the 

overflow, if any, will be taken care of with the best there is 

to offer on the Havana trip. 

It is not thought wise by the Advisory Board to attempt 

to carry both side trips at the outset, as one would injure 

the other, the division interfering with the securing of the 

exclusive boat to Panama. 

Make Panama reservations at once, if you desire accom- 

modations. It will be first come, first served, and if the 

guarantee payment is left until New Orleans is reached, 

belated delegates, from whatever cause, will have to run the 

gauntlet of chance. Don’t take the chance. Remember that 

crowded and uncomfortable assignments will be avoided. 

RECAPITULATION—FACTS ALL SHOULD KNOW AND REMEMBER. 

Sleeping car reservations, special train, $8.00. Send draft 

immediately to W. F. Parrott, Waterloo, to secure sleeping 

place. 

Remit the per capita tax, $6.25, to member of the Execu- 

tive Committee,,and he in turn will certify same to the 

Secretary and forward draft to W. A. Steel, Treasurer, 551 

Colman Building, Seattle, Wash. Remember, the per capita 

tax was changed by action of the Executive Committee, and 

each person going to New Orleans will have to pay $6.25. 

The per capita tax for man and wife is $12.50. The only 

exception is to members of-the Executive Committee who 

were in attendance at the Chicago meeting. 
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To insure Panama reservations the delegate must for- 
ward the first payment, $25, to W. F. Parrott, on or before 
February 1, 1910. Don’t fail. 

THE COST. 

Round trip ticket, Chicago to New Orleans........... $25.00 
Ticket good to return March 7, 1910. Tickets, how- 

ever, will have to be deposited and a fee will be 

Oe yee Se Seles clash i vee Sa ocd auie'e as 

Sete RULOU (AVS OlIt) % 08 oa chose ses dene vacccccn 
Meri rate, return (two days) .........00ccececeeee.. 5.50 
Per capita tax (each person) 

Trip to Panama and return, including board at Colon, 
ten Et Taesitte icles cules checdcrceces 50.00 

Total actual expense, exclusive of board at New Or- 

PeememaeaeCining, Car SPVICE 2. cc ieds cee cccceuces $95.75 
It is a liberal estimate to say that all expense will not 

NE Ft eg Bais fx cee idle oases cals $125.co 
Miles to New Orleans and return ......... 1,846 
Mec to Panama and return .............. 2,800 

Ce tes fl a wehbe nudes 4,646 
Tickets for the trip to New Orleans and return will be 

on sale at the Secretary’s office, La Salle Hotel, all day 
February 6th, and up to train time on the day of February 
7th. Don’t neglect this. Arrangements cannot be made on 
the train. 

SPECIAL ANNOUNCEMENT. 
It is with extreme pleasure that the announcement is 

made that Capt. J. F. Merry, General Immigration Agent of 
the Illinois Central, will accompany the party and pe ‘sonally 
conduct it through the Southern States. Capt. Merry has 
been identified with the Illinois Central passenger department 
for over twenty-five years, resigning his position as assistant 
general passenger agent to take up the present work. He 
has, perhaps, contributed more largely to the upbuilding 
and development of the South than any other one man in thy 
United States. He is beloved by the Southern people, and 
in conversation with a delegate from the South, concerning 
Capt. Merry, the gentleman paid the Northern railroad man 
the compliment, “We love the man and if we could would 
intake him governor of Mississippi.” 

Capt. Merry is familiar with every foot of the ground 
to be traveled, is greatly delighted with the proposed visit 

of the National Editorial Association, and will bend every 
energy to provide comfort and pleasure for those fortu. 
nate enough to be of the party, February 7 to 10, 1o10. 

A LARGE ATTENDANCE. 
Never in the history of the National Editorial Associa- 

tion has the prospect of a large attendance been so flat- 

tering as it is on the occasion of the twenty-fifth anniversary 

at New Orleans, February Io to 12, 1910. The representation 

will come from every State in the Union, and the strong 

men who have been identified with the organization for a 

quarter of a century have signified their intention of being 

present. The personnel of the party will be of unusual 

Strength and the silver anniversary meeting the greatest 

epoch in press organization history. It will be a serious 
error if the opportunity is allowed to go by default. The 

details are fast rounding out, and from an instructive, edu- 

cational and entertainment standpoint no former meeting 

will equal that of New Orleans-Panama. 

Read the instructions—heed them and avoid disappointment. 

For any information, address, 

'W. F. Parrott, Corresponding Secretary, 
Advisory Board: Waterloo, Iowa 

A. W. Glessner, 517 West Monroe St., Chicago, III. 

W. H. Mayes, Brownwood, Texas. 

J. B. Castle, Sandwich, Ill. 
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MEMBERS OF THE TWENTY-FIFTH ANNUAL CON- 
VENTION REPORTED UP TO JANUARY 2sTH, 
WITH NAMES OF OFFICERS, PAST-PRESIDENTS 
AND EXECUTIVE COMMITTEE :— 

President, A. Nevin Pomeroy, Franklin Repository, Cham- 
bersburg, Pa. 

First Vice-President, J. P. Baumgartner, Register, Santa Ana, 
California. 

Second Vice-President, R. E. Dowdell, Advocate, Artesian, S. 
Dakota. 

Third Vice-President, A. D. Moffett, Daily Record, EI- 
wood, Indiana. 

Corresponding Secretary, 

Waterloo, Ia. 
Recording Secretary, R. H. Walker, Democrat, Athens, Ala. 
Treasurer, William A. Steele, Nome Daily News, Seattle, 

Washington. 
Poet Laureate, W. E. Pabor, 

Park, Fla. 

Flag Custodian, C. F. Lehmann, Herald, Hallettsville, Tex. 

Apvisory Boarp. 

A. W. Glessner, Gazette, Galena, Illinois. 

W. H. Mayes, Bulletin, Brownwood, Texas. 

J. B. Castle, Argus, Sandwich, Illinois. 

William F. Parrott, Reporter, 

Florida Agriculturist, Avon 

First President—B. B. Herbert, Nationa, PRINTER-JOURNAL- 

ist, Chicago, Illinois. 

Second President—C. H. Jones, New York. 

Third President—Gov. A. B. White, Parkersburg, West Vir- 

ginia. 

Fourth President—James R. Bettis, 212 S. Third St., St. 

Louis, Mo. 

Fifth President—Chas. A. Lee, Gazette and Chronicle, Paw- 

tucket, R. I. (Deceased.) 

Sixth President—E. W. Stephens, Herald, Columbia, Mo. 

Seventh President—W. S. Cappeller, News, Mansfield, Ohio. 

Eigth President—B. J. Price, Star and Times, Hudson, Wis. 

Ninth President—Walter Williams, Herald, Columbia, Mo. 

Tenth President—A. O. Bunnell, Advertiser, Dansville, N. Y. 

Eleventh President—R. H. Thomas, Farmers’ Friend, Me- 

chanicsburg, Pa. (Deceased.) 

Twelfth President—Louis Holtman, Jeffersonian, Shelbyville, 

Indiana. 

Thirteenth President—Joseph B. Maccabe, Argus, East Bos- 
ton, Mass. 

Fourteenth President—R. H. Henry, Clarion Ledger, Jack- 

son, Miss. 

Fifteenth President—Matt Parrott, Reporter, Waterloo, Iowa 

(Deceased. ) 

Sixteenth President—F. B. Baillio, Review, Cleburne, Texas. 

Seventeenth President—Albert Tozier, Pacific Farmer, Port- 
land, Ore. 

Eighteenth President—Garry A. Willard, Herald, Boonville, 

ING WE 

Nineteenth President—P. V. Collins, Agriculturist, Minneap- 

olis, Minn. 

Twentieth President—W. W. Screws, Advertiser, Montgom- 
ery, Ala. 

Twenty-first President—John Dymond, Sugar Planter, New 

Orleans, La. 

Twenty-second President—John E. Junkin, Bulletin, Sterling, 

Kan. 

Twenty-third President—Henry Bronson Varner, Lexington, 

Nak 

Twenty-fourth President—Will H. Mayes, Bulletin, Brown- 
wood, Texas. 

Twenty-fifth President—A. Nevin Pomeroy, Franklin Re- 

pository, Chambersburg, Pa. 
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HONGRARY LIFE MEMBERS. 

Mrs. Matt Parrott, lowa. 

Mr. James G. Gibbs, Ohio. 

Mr. J. M. Page, Illinois. 

Mr. R. M. White, Missouri. 

Mr. H. C. Page, New Jersey. (Deceased. ) 

Mr. Frank R. Gilson, Michigan. (Deceased.) 

Mr. W. E. Pabor, Florida. 

Wm. H. H. Judson, Alabama. 

Hon. Wm. A. Ashbrook, Ohio. 

Mrs. J. Irving Steel, Pennsylvania. 

Will A. Steel, Washington. 

J. W. Cockrum, Indiana. 

EXECUTIVE COMMITTEE, I90Q-I91O. 

Alabama Press Association—Jacob Pepperman, 

Odd Fellow, Montgomery. 

Arkansas—W. W. Folsom, Gazette, Hope. 

California—F. W. Richardson, Gazette, Berkeley. 

California, Southern—J. P. Baumgartner, Register, 

Ana. 

Colorado—Lute Wilcox, Field and Farm, 

Connecticut—George C. Woodruff, Enquirer, 

Florida—C. L. Bittinger, Star, Ocala. 

Georgia Press Association—Miss Kate Oll'nger, 

Illinois Press Association—J. B. Castle, Argus, 

Illinois, Military Tract Association—Geo. W. Cyrus, 

Camp Point. 

Illinois, Woman’s Press—Caroline Huling, The 

Chicago. 

Illinois, Republican Association—W. L. Jones, 

anon. 

Southern 

Santa 

Denver. 

Litchfield. 

Atlanta. 

Sandwich. 

Journal, 

Bookseller, 

Journal, Leb- 

Inland Daily Press Association—A. W. Glessner, Gazette, 

Galena. 

Indiana Republican Editorial Association—J. A. Krantz, 

Tribune, Kokomo. 

Indiana Democratic Editorial Association—A. 

Citizen-Times, Delphi. 

B. Crampton, 

Indiana Southern Press Association—W. W. Aikens, Star, 

Franklin. 

Indiana Northern Editorial Association—W. E. Beeson, Jour- 

nal, Winchester. 

Indiana Associated Weeklies—H. F. Harris, Record, Pierce- 

ton. 

Iowa State Editorial Association—E. F. Medary, Democrat, 

Waukon. 

Iowa, Upper Des Moines Association—W. L. Branagan, 

Democrat, Emmetsburg. 

Iowa, Northeast Association—H. J. Green, Public Opinion, 

Decorah. 

Iowa, Southern Association—C. M. Junkin Ledger, Fair- 

field. 

Kansas State Editorial Association—Sheridan Ploughe, Jn- 

dependent, Hutchinson 

Kansas, Southern—H. R. Honey, Western Advocate, Man- 

kato. 

Kansas, Southwest—W. M. Glenn, Tribune. 

Kentucky Press Association—R. R’ Perry, Sun-Sentinel, Win- 

chester. 

Louisiana Press Association—Miss Florence Dymond, Plant- 

er, New Orleans. 

Maine Press Association—C. W. 

Town. 

Maryland, Republican Press Association—V. N. Simmons, 

Morning Herald, Hagerstown. 

Maryland, Democratic—Fred G. Usilton, News, Chestertown. 

Massachusetts—Joe M. Chapple, National Magazine, Boston. 

Michigan Press Association—L. A. Sherman, Daily Times, 

Port Huron. 

Minnesota, State Editorial—J. P. Hurley, Tribune, Albert 

Lea. 

Robbins, Enterprise, Old 

(National (printer -Fournafist 

Minnesota Home Print Association—W. R. Hodges, Herald, 

Sleepy Eye. 

Mississippi Press Association—J. L. Gillespie. Commonwealth, 

Greenwood. 

Missouri State Press Association—Omar D. Gray, Leader, 

Sturgeon. 

Missouri Northeast Press Association—J. W. Jacks, Mont- 

gomery. 
Missouri, Northwest—Wes. L. Robertson, Democrat, Galla- 

tin. 

Missouri, Southeast Press ‘A tocia tonsa I. Wood, Tribune, 

Laredo. 

Montana Press Association—J. D. Metcalf, Review, Glen- 

dive. 

Nebraska Press Association—H. M. Wells, Vidette-Herald, 

Crete. 
E. HH. -Pierces 

Jounal: Revere, Mass 

New Hampshire—R. W. Pillsbury, Manchester. 

New York State Press Association—John P. Herrick, Breeze 

Bolivar. 

North Carolina Press Association—Mrs. W. C. Hammer, 

Courter, Ashboro. 

Ohio, Buckeye Press Association—J. H. Simms, Tribune, 

East Liverpool. 

Ohio, Associated Dailies—H. D. Campbell, 

sette, Lima. 

Oklahoma Press Association—Sidney Suggs, Ardmore. 

Oregon—D. W. Bath, The Western Oregon, Cottage Grove. 

Pennsylvania—Harry A. Thompson, Times, Tyrone. 

Rhode Island Press Club—W. B. Frost, Manufacturing Jew- 

eler, Providence. 

South Dakota State Press Association—R. E. Dowdell, Advo- 

cate, Artesian. 

Tennessee State Press Association—Mr, Lynch Perry, Demo- 

crat, Columbia. 

Texas Press Association—T. E. Straight, McGregor. 

Utah Press Association—I. FE. Diehl, Record, Mammoth. 

Virginia—Mrs. Stephen Putney, Enterprise, Wytheville. 

Washington State Press Association—W. A. Steel, Nome 

Daily News, Seattle. 

West Virginia Editorial 

gram, Clarksburg. 

Wisconsin Press Association—J. H. Waggoner, Leader, Eau 

Claire. 

Washington, D. C., League of American Pen Women—Mat- 

tie Hamilton Flick, Oklahoma City, Okla 

DELEGATES TO THE TWENTY-FIFTH ANNUAL 

CONVENTION OF THE NATIONAL EDI- 

TORIAL, ASSOCIATION: 

The following are the names of delegate’ 

January 25th :— 

Illinois State Press. — Past-President B. B. Herbert, Na- 

TIONAL PRINTER-JOURNALIST, Chicago; Ex.-Com. J. B. Cas- 

tle, Argus, Sandwich, Ill.; Mrs. J. B. Castle; M. H. Spence, 

Gazette, Elmwood, Ill.; Horace Crihfield, Argus, Atlanta, 

Ill.; Hon. Thos. Rees, State Register, Springfield, IIl.; 

Wm. T. Bedford, Tribune, La Salle, Ill; H. D. Hemmens, 

Ceurier, Elgin, Ill.;W. M. Goudy, Press, Fairfield, IL; 

Eugene P. L’Hote, Herald, Milford, Ill.; S. K. Strothers, 

Courier, Taylorville, Ill.; M. F. Walsh, Herald, Harvard, 

Ill.; J. C.:Adams, Vedette, Peotone, Ill.; Lon Wessel, Jr., 

Arkansas Traveler, Chicago, Ill.; V. H. Haven, Argus, 

Greenfield, Ill.; C. W. Warner, Journal, Hoopeston, IIl.; 

Hon. Chas. E. Hull, Herald-Advocate, Salem, Il. 

Missouri Press Association—J. K. Pool, Courier, Centralia; 

Ovid Bell, Gazette, Fulton; J. S. Brenneman, Capital, Se- 

dalia: Wm. Southern, Jr., Examiner, Independence; C. D. . 

Republican-Ga- 

Association—M. G. Sperry, Tele- 

received up to 
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Morris, Gazette, St. Joseph; C. M. Harrison, Maysville 

Pilot, Gallatin. 

Rhode Island Press Association.—E. A. Noyes, East Green- 

wich; Hon. D. Russell Brown, The Evening News, Provi- 

dence;.John Gillies, Narragansett Times, Wakefield. 

Arkansas Press Association—Executive Committeeman W. 

W. Folsom, Hope; James Hall, Memphis, Tenn.; S. A. 

Cullough, Mountain View; E. C. Funk, Rogers; Leon 

Westmoreland, Greenwood; A. M. Ward, Clarksville; R. 

C. Ray, Benton; C. A. Barry, Felsenthal. 

Kansas Press Association—Ex-Committeeman State Asso- 

ciation, Sheridan Ploughe, Hutchinson; J. Byron Cain. Belle 

Plaine; W. Y. Morgan, Hutchinson; H. G. Montgomery, 

Junction City; Mrs. Chas. Landis, Osborne; Mack P. 

Cretcher, Sedgwick; John Cochran, Pratt; Mrs George 

A. Barcus, Parsons; M. C. Hemenway, Hope. 

New York State Press Association—W. H. Greenhow, Trib- 

une-Times, Hornell; W. J. Kline, Recorder, Amsterdam; 

G. S. Griswold, News, Batavia; E. S. Underhill, Leader, 

Corning; W. B. Collins, Gloversville; J. E. Klock, Free- 

man, Kingston; J. A. Sleicher, Leslie’s Weekly, New York; 

A. R. Scott, Republican, Geneseo; Carl G. Clerk, Record, 

Perry; Edgar A. Higgins, Advertiser, Elmira; Ed. L. 

Adams, Independent, Marathon; A. A. Norton, Despatch, 

Belmont; F. H. Hurd, Tribune, Medina: W. J. Pollard, 

Courier-Journal, Seneca Falls; Elias Vair, News, Water- 

loo; C. M. Alford, Gazette, Livonia; Frederick P. Hall, 

Journal, Jamestown. 

Colorado Press Association—Lute Wilcox, Field and Farm, 

Denver; Guy U. Hardy, Record, Canon City; O. H. Wan- 

gelin, Herald, Boulder; Dave Elliott, Telegraph, Colorado 

Springs; G. E. Hosmer, Herald, Ft. Morgan; George M. 

Kimball, Transcript, Golden; Carl Anderson, Courier, Fort 

Collins; Leo Vincent, Camera, Boulder; and J. W. Kelly, 

Moffat Road, Denver. 

North Carolina Press Association. — J. O. Atkinson, Pres. 

Christian Sun, Elon College, N. C.; M. L. Shipman, vice- 

pres., Hustler, Hendersonville; J. R. Swan, vice-pres., Rec- 

ord, Madison; W. K. Jacobson, vice-pres., Progress, Wash- 

ington; J. B. Sherrill, sec. and treas., Times, Concord; 

Archibald Johnson, historian, Charity and Children, Thom- 

asville; W. C. Hammer, orator, Courier, Ashboro; Jose- 

phus Daniels, alternate, News and Observer, Raleigh; 

D. L. St. Clair, poet, Express, Sanford; Ex.-Committee- 

men.—Rev. J. O. Atkinson, Elon College; J. B. Sherrill, 

Concord; H. A. London, Pittsboro; W. C. Dowd, Char- 

lotte; H. B. Varner, Lexington; D. T. Edwards, Kinston; 

Delegates.—Josephus Daniels, News and Observer, Ra- 

leigh; H. B. Varner, Dispatch, Lexington; R. F. Beasley, 

Journal, Monroe; W. B. Harker, Scottish Chief, Maxton; 

C. H. Poe, Progressive Farmer, Raleigh; J. P| Cook, Up- 

lift, Concord; J. B. Sherrill, Times, Concord; J. D. Bivens, 

Enterprise, Albemarle; W. K. Jacobson, Progress, Wash- 

ington; R. R. Clark, Statesville Landmark, Statesville; 

J. J. Farris, Enterprise, High Point; W. C. Hammer, 

Courier, Asheboro; D. L. St. Clair, Express, Sanford. 

Louisiana Press Association Norman Walker, Times-Demo- 

crat, New Orleans; W. D. Robinson, Picayune, New Or- 

leans; Mrs. L. A. Weir, States, New Orleans; J. M. Thom- 

son, Item, New Orleans; W. F. Roy, St. Bernard Voice, 

Arabi P. O.; J.W. Smith, News-Star, Monroe; C. C. De 

Graffenreid, Times, Shreveport; F. L. Knoblock, Commer- 

cial Journal, Thibodaux; Conrad Lecoq, Pointe Coupee, 

Banner, New Roads; Charles E. Schwing, Iberville South, 

Plaquemine; L. E. Bentley, Donaldsonville Chief, P. O. 

Box 152, New Orleans; F. D. Gianelloni, Pioneer, Napo- 

leonville; John Dymond, Planter, New Orleans: Miss 

Florence Dymond, Planter, New Orleans. 

'to the undersigned. 
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Suburban Press Association of New England —Isaac M. Mar- 

shall, Manchester Cricket, Manchester, Mass.; Henry B. 

Hale, Gazette, East Hartford, Conn.; R. William Water- 

man, Chronicle, Athol, Mass.; Charles A. Loring, New 

England Newspaper Union, 138 Pearl St., Boston, Mass. ; 

Dr. A. E. Winship, Journal of Education, Boston, Mass. 

Wisconsin Press Association—Emil Baensch, Manitowac 

Post, Manitowoc; M. P. Rindlaub, Platteville Waitress, 

Platteville; H. M. Youman, Waukesha Freeman, Wauke- 

sha; J. H. Waggoner, Eau Claire Leader, Eau Claire; F. 

E. Noyes, Marinette Eagle, Marinette; Adolph Canrian, 

La Crosse Nord Stern, La Crosse. 

Washington State Press.—Will A. Steel, Ex. Com., Cordova 

Daily Alaskan, Seattle; Orno Strong, West Coast Trade, 

Tacoma; J. A. Swett, Islander, Langley; Thomas Hooker, 

Daily Chrenicle, Spokane; Olive I. Fortier, Courier, Sedro- 

Woolley; E. E. Beard, Daily Columbian, Vancouver; J. B. 

Best, Daily Herald, Everett; A. A. Smith, Tribune-Times, 

Port Angeles; Ben Spear, Press, Waterville. 

Kentucky Press Association—R. R. Perry and Miss Goldie 

Perry, of Winchester; Hon. Leslie C. Littrell, Owensboro; 

Urey Woodson, Owensboro; John S. Lawrence, Cadiz; B. 

B. Cozine, Shelbyville; Paul M. Moore, Earlington; Harry 

A. Sommers, Elizabethtown; William Remington, Paris; 

Desha Breckinridge, Lexington, M. I. Conley, Louisa, Ky. 

A WORD FROM THE TREASURER 

Office of the Treasurer, 551 Colman Building, 

SEATTLE, WASH., January 12, I9I0. 

To Members of the Executive Committee, N. E. A., 

Dear Sirs—Just a few lines, in addition to the circular let- 

ters of Secretary Parrott, in the hope that members of 

the Executive Committee may be induced to put forth 

every possible effort toward a large delegation from the 

respective Associations to the forthcoming New Orleans 

Convention. The twenty-fifth anniversary can be made 

the crowning event in the history of the organization, if 

all the officers and committeemen will bend their energies 

to that end. 

A splendid program has been arranged, and it is now 

important that a creditable attendance be secured. Time 

is short and prompt action should be taken. If the regu- 

larly elected delegates cannot attend, secure others from 

your membership who will go. The per capitta tax of 

$6.25 for each delegate or lady who desires to attend the 

convention, should be collected and forwarded immediately 

I shall start for New Orleans Feb- 

ruary Ist, and those who have not made payment, upon 

their arrival at New Orleans will find me at the Hotel 

Grunwald. 

With the hope that every Committeeman will do his 

part toward securing the full quota of delegates to which 

his Association is entitled, and expecting to greet you 

soon in the Sunny South, I remain, 
Yours fraternally, 

WILL A. STEEL, Treas. N. E. A. 

COURSES IN JOURNALISM 

NEWSPAPER MEN LECTURE ON PHASES OF THEIR WORK BEFORE 

NEW YORK UNIVERSITY STUDENTS. 

The course in “The Art of Newspaper Making,” which 

was one of seven or eight courses offered the past academic 

year to students enrolled in the Department of Journalism 

of New York University, has received the cordial co-opera- 

tion of active newspaper men in New York City, who have 

united with the University faculty in making this department 

of the institution as practical as possible. This particular 

course closed in January; its place will be taken during the 
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second term beginning in February by a somewhat similar 

treatment of magazines and trade journals. 

Among the active newspaper men who gave lectures 

during the first term and the subjects of their talks are the 

following: 

“The Financial Editor,’ by Albert W. Atwood, Financial 

Editor of the New York Press. 

“The City Reporter,” by Frank J. Warne, Director of the 

Department of Journalism. 

“The Dramatic Editor,’ by Asa Steele, Dramatic Editor of 

the New York Times. 

“The Court Reporter,’ by W. W. Craig of the New York 

Evening Sun. 

“The Washington Correspondent,” by Charles A. Conant, 

formerly of the Springfield Republican and the New York 

Journal of Commerce. 
“The Staff Correspondent,” by Frank J. Warne, formerly of 

the Philadelphia Public Ledger. 

“The Marine Reporter,” by R. L. Southworth of the New 

York World. 
“The Business Manager,” by H. F. Gunnison of the Brook- 

lyn Eagle. 

In the course on magazines and trade journalism, which 

is announced for the second term, subjects will be selected 

somewhat along the above line, but applying particularly to 

this field of journalism. Editors and managers of maga- 

zines and other publications will give special lectures along 

the lines with which they are most familiar. 

Next year four new courses are to be given in the De- 

partment, those inaugurated this year having so far met with 

success. These new courses incude one each on “Current 

Topics,’ “Newspaper Practice,” “The History of the News- 

paper,” and “Newspaper Law.” 

COMMITTEES OF BEN FRANKLIN CLUB OF 

CHICAGO. 

The personnel of the Standing Committees of the Ben 

Franklin Club of Chicago, as appointed by President Wil- 

liam J. Hartman and approved by the board of directors, 

is as follows: 

Legislative Committee—Thomas FE. Donnelley, Edwin 

W. Beedle, John J. Miller, James L. Regan, John W. 

Hastie. 

Banks and Banking—William F. Whitman, Thomas M. 

Ball, Winfield P. Dunn, Thomas H. Faulkner, Charles O. 

Wright. 

Press and Publicity—Albert H. McQuilkin, Frank H. 

Hall, William C. Hollister, Benjamin B. Herbert, Charles 

E. Wells. 

Membership—Edwin W. Kirchner, John W. Donohue, 

Charles F. Ansell, Alfred J. Weinsheimer, Herbert John- 
son. 

Insurance—Henry M. Loth, John A. Morgan, John TI. 

Oswald, Morton S. Brookes, Otto A. Koss. 

Trade Relations—Harry L. Ruggles, Willis J. Wells, 

James H. Rook, Earle R. Grant, William F. Bazner. 
Estimating School—Daniel Boyle, Prosper D. Fenn, 

David W. Matthews, Frank M. Preucil, H. P.. Bogle. 

Costs—Otto A. Koss, Frederick A. Poole, Joseph A. 

Singler, James H. Jones, Morton S. Brookes. 

Advertising—George Seton Thompson, Harold M. Van 

Hoosen, Charles G. Low, Jay P. Black, Charles J. Keller. 

Credits—Julius C. Kirchner, Acors W. Rathbun, John 

M. Ryan. 

John J. Miller is vice-president of the club; Walter C. 

Kelley, secretary; Julius C. Kirchner, treasurer. The board 

of directors is composed of James L. Regan, Wiiliam C. 

Hollister, Thomas E, Donnelley, Martin H. Kendig, John 

W. Hastie, George Seton Thompson, Otto A. Koss, Ed- 
win F. Breyer, John A. Morgan. 
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Pennsylvania Editors Meet 

ENNSYLVANIA State Editorial Association 

# held its annual session on January 18th in Har- 

f risburg. Sessions at which important papers 

were read and discussed were held morning and 

afternoon, and the gathering ended with a 

banquet at the Board of Trade at night. 

The feature of the morning session of the 

newspaper publishers was a paper on “Foreign 

Adverising” by E. G. Smith, of the Times-Leader, Wilkes- 

Barre. He advocated the organization of publishers to meet 

the organization of agencies, the guaranteeing of accounts by 

the advertiser as well as by the agency, and a clearing house 

by which members could be informed of unfair, financially 

weak or unbusinesslike agencies. 

To effect reforms, Mr. Smith suggested two resolutions, 

one that publishers write to the secretary of the association 

reporting complaints against agencies, and another, to be ad- 

dressed to all advertisers, expressing the newspapers’ wish to 

deal directly with them instead of with the agencies. 

This suggestion was referred to the committee on resolu- 

tions, consisting of J. H. Carson, of the Beaver Falls Review; 

A. L. Etter, Middletown Journal, and G. W. Wagenseller, of 

the Middleburg Post. 

The arrangements for the annual meeting and tour of the 

National Editorial Association were announced by A. Nevin 

Pomeroy, its president. Pennsylvania delegates will leave 

Harrisburg in a body by special cars on February 6, to con- 

nect with the National Association train from Chicago to 

New Orleans at Memphis. After the annual meeting in New 

Orleans a side trip to Panama and Cuba wi!l be taken. 

Mr. Pomeroy thanked the Pennsylvania Association for its 

efforts to secure his election as president of the National As- 

sociation. 

“A year ago,” he said, “the association recommended me 

as president of the National Association, and I feel that my 

election at Seattle was due to the fact that the organization 

desired to recognize Pennsylvania. This State always has sent 

large delegations to the national gatherings, and has had one 

other president—Colonel Thomas, of Mechanicsburg—and is 

one of the two or three States honored with a second presi- 

dent.” 

“The Business Affairs of a Newspaper Office’ was the 

subject of a talk in the afternoon by J. H. Zerbey, of the 

Pottsville Republican. There was a discussion, too, of “Cir- 

culation” by O. W. Smith, of Bedford; George W. Wager 

seller, of Middleburg, and W. H. Hodgson, of West Chester 

The insurance committee includes Fred Newell, Sentinel, 

Canton; J. H. Zerbey, Republican, Pottsville; J. H. Craig, 

Gazette, Altoona; P. Gray Meek, Watchman, Bellefonte; J. 

O. Nissley, Press, Middletown. 

This committee is to gather data and consider the advisa- 

bility of organizing an insurance department to pay particular 

attention to the insurance of newspaper offices, owing to the 

unjust discrimination practiced by insurance companies which 

consider newspaper offices extra hazardous risks and in con 

sequence demand an excessively high premium for the ‘in- 

surance of newspaper offices. 

LOWER SECOND-CLASS RATES. 

Another question of importance considered was that of 

lower rates for second-class matter. It has long been under- 

stood by newspaper publishers that because of a deficit, the 

postal authorities propose to raise the rates. The state as- 

sociation intends to fight this and ask for a continuance of 

the low rates which enable the farmer and country residents 

to get a cheap paper. If the rates are raised it would be 

necessary to increase the price of the papers and the cir- 

culation would suffer. 
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This question came before the state body in a resolution 

urging the state and national bodies to put forth every effort 
to prevent any increase in second-class rates. : 

These officers were elected: President, W. C. Dershuck, 

Hazelton; First Vice-President, O. D. Schock, Hamburg; 

Second Vice-President, Crombie Allen, Greensburg; Third 

Vice-President, Geo. W. Wogenseller, Middleburg; Secretary- 

Treasurer, R. P. Habgood, Bradford; Assistant Secretary, 

Miss Anna McCraw, Bradford; Executive Committee, R. H. 

Thomas, Mechanicsburg; Fred Newall, Canton; J. H. Zerbey, 

Pottsville; W. P. Hastings, Milton, and FE. G. Smith, of 

Wilkes-Barre. 

In the evening a banquet was held in the Board of Trade, 

the special guest of honor being Hon. A. Nevin Pomeroy, 

President of the National Editorial Association. Other ine 

vited guests included, Hon. John Cox, Speaker of the House 

of Representatives, and Senators Kline, of Pittsburg, and 

Baldwin, of Austin. Letters of regret were received from all 

the officers of the N. E. A., among which was a poem by the 

Poet Laureate, of Florida, W. E. Pabor, which was very 

complimentary to President Pomeroy. 

Resolutions Protesting Against Increase 

in Second-Class Postal Rates 

At a mass meeting representing the printers, publishers, 

and allied interests called to take action in regard to the 

proposed increase in second-class rates held on Thursday, 

January 20, 1910, at Chicago, the following resolutions were 

unanimously adopted, and ordered- submitted to you as our 

emphatic protest against a proposition so detrimental to the 

interests of the people. 

Whereas, An advance in rates would cause incalculable 

injury to every branch of the publishing and printing trades 

of the country, and would throw thousands of employes 

out of employment in the various branches of this industry, 

representing newspapers, trade journals, publishers, printers, 

typefounders, paper makers, engravers, ink manufacturers, 

press builders, machinery manufacturers, etc. having annual- 

ly an output of $100,000,000 in Chicago alone, enter their 

emphatic denial that said interests cause any deficit what- 

ever to the revenues of the Government, therefore be it 

Resolved, By the united actions of the allied interests of 

the entire publishing and printing trades of Chicago, that 

we hereby register an emphatic protest against any move- 

ment or declaration coming from any source, which may 

have for its purpose any advance in second-class postak . 

rates, the effect of which would be to seriously cripple the 

industry everywhere and greatly hamper every industrial 

development fostered through the instrumentality of pub- 

lishing and printing. 

Resolved, That request be made for suspension of all 

action in order to give opportunity to submit an argument. 

Resolved, That a copy of these resolutions be trans- 

mitted to the President of the United States, the Postmaster- 

General, and to members of both Houses of Congress, as 

expressing the views of the many trades concerned in main- 

taining present just rates on second-class mail matter. 

Resolved, That a copy of these resolutions be also sent 

broadcast to the press of the country and the aid of the 

same be asked in behalf of our many and varied interests. 

Respectfully submitted, 

W. J. HartMan, Chairman. 

Attest: W. C. Kerrey, Secretary. 

The Elgin, Illinois, Press Club gave a theater party to 

Chicago the other evening to see the “Fourth Estate,” the 

newspaper play now running at the Grand Opera House. The 

party included members of the club and their friends. 

Ls 

Obituary 
Eliza W. Bowman died in Leon, Iowa, January 14th, at 

the home of her nephew, Dr. Fred A. Bowman. Miss 

man, who had been connected with the Jllinois Woman's 

Press Association over twenty years and with various chari- 

30w- 

ties in this city for nearly forty years, has left a large circle 

of friends to mourn her loss. She was an active member of 

the Illinois Woman’s Press Association and was its repre- 

sentative in the N. E. A. one year, and had been the head 

of its committee for the distribution of literature, for about 

fifteen years. She was born in Virginia eighty-one years 

ago, her family removing to Indiana when she was but five 

years old. She entered upon her long career of charitable 

work at the age of sixteen, becoming a teacher in an institu- 

tion for the deaf and blind, in Indianapolis, Ind., where she 

worked four years. She was one of the founders of the Chi- 

cago Home for the Friendless, becoming assistant stiperin- 

tendant and editor of its paper, The Home Visitor.. Here she 

passed sixteen useful years and was given a room in the in- 

stitution and a home for life, therein, under the will of Mr. 

Burr, who left a large sum for the endowment of that insti- 

tution. Despite her advanced years, she did not claim this 

privilege but preferred to work until the end. She was for 

about fourteen years at the head of the Newsboys Home, 

1418 Wabash Avenue, and edited its apper. The Newsboys’ 

Appeal. Here her work was of incalculable benefit to the 

myriad of homeless youths who found shelter within its walls, 

and a kind and faithful friend in Miss Bowman. Many of 

them were aided by her to find positions which they filled 

with satisfaction, becoming useful men. Her mourners among 

these persons are many. She retired from this place about 

fifteen years ago, suffering from poisoning from illuminating 

gas, which seeped through the walls of her room from a 

broken service pipe. She was paralyzed for several years, 

and was cared. for at the Hahnemann Hospital. Undaunted 

by this disability, as soon as she had partially recovered, 

she resumed her work for humanity, joining with Brigadier 

Fielding and her old friend and co-worker, Mrs. Sarah Smale, 

in the establishment of the Christian Home for Young Wom- 

en, now at 1317 Washington Boulevard. Here she worked 

for about seven years, reluctantly giving up the work last 

October to spend her last days with the devoted relatives at 

Leon, Iowa. Miss Bowman came of a wealthy family, and 

was awarded a salarv for her labor in the various institu- 

tions, but she did not care for money and was glad to have 

none when she gave up her life-work. She was one of the 

old-time leaders in philanthropic work and often attended 

national and other conventions of Charities and Correction, 

in which she took a great interest. She had traveled abroad 

for-a year with Judge and Mrs. Bradwell and was a highly 

cultured woman in the best sense of the word. In her work 

at the head of the distribution of perused literature, of the 

Woman's Press Association, she provided text-books for a 

number of young students who would otherwise have been 

unable to continue their studies, and she had made it a prac- 

tice to distribute magazines and books weekly, for many 

years, among the poorer residents of the West Side, Her 

benefactions were quietly performed, and few knew of their 

extent. The funeral was held at Leon. 

“THE BEST OF ALL.” 

PAWNEE City, Nes., December 11, 1909. 

GENTLEMEN :—Enclosed find check for $2.00 in payment 

of my subscription dues to the NATIONAL PRINTER-JOURNAL- 

ist—the best trade journal of them all for the country news- 

Yours truly, 

A. E. Ovenven, Proprietor The Chief 

Printing House, “The Home of Good Printing.” 

paper publisher. 
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“THE FARM PAPER.” 

E. W. Rankin of Topeka, advertising manager of the 

Farmers Mail and Breeze, delivered an address before the 

Department of Journalism of Kansas State University, 

January 12th, on “The Farm Paper.” He discussed the place 

of the agricultural paper in journalism, and told how it is 

produced, how advertising and circulation are secured and 

how the farm paper is edited. In the course of his address 

he said: 

“Of the five or six existing great classes of papers and 

magazines, the agricultural press hold third place unques- 

tionably in commercial importance, and certainly no other 

class of publications is making more rapid advance. 

“There are over 400 agricultural papers in the Unitea 

States. They are, roughly speaking, divided into two classes, 

the monthly farm papers with large circulations covering a 

large portion of the country, even the entire country, and 

the weekly farm papers with smaller circulation, covering a 

smaller territory, sometimes being confined to one state, but 

on account of frequency of issue, of equal importance with 

the monthly farm papers. The Farm Journal of Philadel- 

phia is typical of the monthly of large, general circulation. 

Its circulation is 700,000 and its advertising rate $4 per agate 

line, or $56 per inch. In spite of this high rate, the pressure 

upon its advertising columns during the first months of the 

year 1s such that orders for advertising must be received 

three months in advance. And the “quality” of its circulation 

is evidenced by the fact that Farm Journal gets a consid- 

erably higher rate, in proportion to its circulation, than does 

the Saturday Evening Post or Ladies’ Home Journal. The 

latter magazine has a circulation of approximately 1,30°,0c0 

and a rate of $7 per line or $91 per inch. The advertising 

rate of Saturday Evening Post is $5 per line, or $70 per inch, 

based on a circulation of 1,250,000. In your own state at 

Topeka is published a big farm monthly, the Missouri Valley 

Farmer, with a circulation, general in character, of 325,000, 

and an advertising rate of $1.50 per line or $21 per inch. 

This paper carries in its one issue per month advertising run- 

ning into more money than the 30 issues of many dailies 

published in large cities and having a national reputation. 

“Typical of the weekly farm papers covering a smaller 

field, and different also in editorial character from the big 

monthlies, is Wallace’s Farmer of Des Moines, with a circu- 

lation of less than 60,000, and yet a paper of very great in- 

fluence in Iowa and adjoining states. Wallace’s Farmer, in 

spite of its comparatively small circulation, is exceedingly 

profitable. Farmers Mail and Breeze of Topeka is another 

weekly covering a local field, aKnsas and Oklahoma, with a 

circulation of over 100,000. This paper has the distinction 

of carrying on the average a larger volume of advertising 

than any other farm paper in the country. 

“Farm papers have one decided advantage over daily pa- 

pers from a business point of view. Any legitimate increase 

in circulation is valuable because the advertising rate can be 

correspondingly advanced. When Farm Journal reaches a cir- 

culation of one million, it will have no difficulty in getting 

$6 or $7 per line for its advertising space. This is not true of 

a daily. The circulation it can carry profitably depends upon 

the size of the city in which it is published. 

“The general advertisers of the country appreciate more 

every year the value of farm paper circulation. During 1909 

more than one of the great automobile manufacturers se- 

cured inquiries from farm papers at a lower cost than from 

the great illustrated magazines. One Kansas farm paper, 

Farmers Mail and Breese, carried last year eighteen automo- 

bile accounts.” 

Mr. Rankin claimed that no other branch of journalism 

offers a better opportunity to educated young men at the 

present time than agricultural journalism in the advertising, 
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editorial and circulation departments. The demand is greater 

than the supply. Secretary Coburn was quoted as saying that 

he could place twenty-five bright young men with farm papers 

as associate editors, if he knew where to «nd them. Farm 

paper advertising managers receive salaries up to $15,000. 

PROFITABLENESS IN NEWSPAPER COMBINA- 

TIONS. 

It may be true that one cannot have too much of a good 

thing, if the good thing can be used and not abused, main- 

tained with profit and without demoralization. We will all 

admit that newspapers are good things for a city, but here 

is the same kind of an if, that is, if they can tbe properly 

maintained with profit and without demoralization. There 

are cases where there are too many newspapers in a field 

and there are fields where the papers, their publishers and 

the community would be benefited by consolidation. The 

publishers of the two excellent papers in Portland, the Ex- 

press and the Advertiser, in no depreciation of their value, 

but believing that there might be better accomplishment, a 

better and more profitable one than two, combined in De- 

cember, and the following reasons therefor, given in the 

combined paper at the time, are proving true and are wor- 

thy of consideration by other publishers in like situations: 

Union for Progress. 
We announce herein the union of the Express and Ad- 

vertiser, and present the two papers in a common form, un- 

der a title preserving names both widely and favorably 

known. This union is the result of conditions stated by the 

Advertiser Saturday evening, and will, we are confident, 

be deemed wise by all familiar with the facts that com- 

pelled it. Within a few years past, large sums, aggregating 

too many thousands to be measured by less than three fig- 

ures, have been wasted in several attempts to maintain more 

than one evening paper in this city. And more than the 

sum thus lost was expended in establishing the Express. We 

are equally confident that the union will prove beneficial to 

the patrons of both papers, to whom we extend the assurance 

that no effort will be spared to serve the best interests of 

this vicinage—the greater Portland—and of its citizens gen- 

erally. To be of service to a city so justly famed as is 

Portland, to such honorable and enterprising merchants as 

are here, and to such a people, averaging so high in all that 

makes good citizenship as it does, will measure to its full 

extent the highest ambition of the Portland Evening Ex- 

press and Daily Advertiser, under which combined title both 

papers, two in one, will hereafter appear.—Evening Express 

Publishing Company. 

CELEBRATED CRITIC CONGRATULATORY. 
Cuicaco, January 7, 1910. 

Mr. B. B. Herbert, West Ravenswood Park, Chicago, Ill. 

DEAR S1R:—I want to congratulate you on the fine appear- 

ance of the cover on your January issue. | think this is the 

most handsome cover you have ever had on the PRINTER- 

JourNALIsT, and I am glad to note that you expect to have a 

series ‘by the same artist. 

Yours very truly, O. F. Byxsee. 

[Mr. Byxbee is known the world over as one of the most 

competent advertising-critics and judges of good printing. 

He is the president and treasurer of the Byxbee Publishing 

Company, publisher of the Inland Storekecper.—Ep. ] 

Arthur Gleason, formerly of the New York Tribune, now 

of the editorial staff of Colliers’ Weekly, gave the first of the 

series of lectures by editors in active service to the students 

in the course in journalism at the University of Wisconsin, 

his subject being “How to Get the News.” The speaker ex- 

plained the methods of metropolitan journalism, and the 

qualifications necessary for success in the cub reporter. 



MNattonar (Printer: ZJournatist 

BUSINESS NOTES 
This Department is conducted for the benefit of 

advertisers, and expresses their claims and views 

Numbering, Dating, Perforating and Scoring Machines, 

particularly the Bates kind, are given faithful and com- 

plete description in a booklet just issuec¢ by the Bates 

Machine Company of New York, Brooklyn and other 

cities. The printer who believes in the aphorism, “a man 

progresses just so long as he is willing to learn” had bet- 

ter send for this booklet, even though he may be sup- 

plied with enovgh numbering machines for his present 

use. The Bates Company evidently have the best rea- 

son for belief in their machines, else they could not well 

afford to issue this guarantee:—“Try our machines thor- 

oughly in your own establishment and if you are not 

perfectly satisfied with your purchase, money will be re- 

funded on application.” Rather TST eee Stet 

you want an abundance of convincing evidence, write to 

the Bates Machine Company, 696-710 Jamaica Avenue, 

Brooklyn, New York City. 

strong, 

A representative of the NATIONAL 

recently had the privilege of enjoying a “personally con- 

ducted excursion” through the large Chandler and ‘Price fac- 

tory at Cleveland, Ohio, where a complete Gordon press is 

finished every forty minutes. 
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After seeing tons upon tons of castings in the crude, un- 

finished condition, he was shown the different gradations by 

which the unpromising pieces of iron and steel were finally 

wrought into perfectly adjusted parts. The mechanics are 

all experts in their individual employments and take a per- 

sonal pride in their work. The result is the production of 

machinery which works with watch-like perfection. 

The testing department is one of the most interesting in 

the entire plant. Here every press and paper cutter is sub- 

jected to thorough examination by men who are skilled in 

detecting the least flaw or irregularity in the machines sub- 

mitted to their inspection. 

One of the latest products of the factory is a power cut- 

ter especially suited to the smaller-sized printing offices. The 

cutter runs with the least noise imaginable and without wear 

upon certain parts which otherwise would tend to shorten 

the life of the machine. The “wear” is distributed evenly 

throughout the machine. One of the most important devices 

on this cutter is a safety attachment which makes it 1m- 

possible for the knife to start without the voluntary act 

of the operator. Readers of this magazine would do well 

to get acquainted with the fine points of this new cutter. 

The attention of the readers of the National Printer- 

Journalist is especially directed to the announcement of 

the “No More Cut Rollers Company,” appearing else- 

where in this issue. hie 

The Ink-Dividing Band, which they advertise, is sim- 

ply a suitably formed piece of high grade. steel with a 

perfect spring temper. It requires no particular care at 

any time; automatically adjusts itself to fit any roller of 

the same nominal diameter, and automatically retains it- 

self in position when in use. Ink- Dividing Bands are on 

all-fours with cut rollers except in the saving effected by 

the former, and in the manner of their appliance. The 

bands are sold on approval. 

13d 

Ink-Dividing Bands were put upon the market in June, 

1908, and immediate and large sales plainly showed how 

eagerly the craft welcomed the advent of an invention 

that obviated the necessity of cutting rollers. The manu- 

facturers, however, were not perfectly satisfied with them: 

and, as a well known mechanician and inventor, who is 

also a printer and connected with this Company, as- 

sured them that the bands could be simplified and other- 

wise greatly improved, the bands were withdrawn from 

sale, but the result was entirely satisfactory and ample 

compensation for the delay. Mr. Charles-H. Davids, M. E. 

is the President and general manager of the company. 
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INCREASING PROFITABILITY OF PRINTING. 
The hope of the printers for better prices will be realized 

gradually but positively by the public becoming better edu- 
cated in typographical matters. Every printer knows that 
when he secures a customer who is a lover of really good 

printing and an appreciator of the superior value of really 
good printing, he has no trouble in getting fair prices. Such a 
typographically-educated customer cheerfully pays for the 
superior skill, brain-work and art expression of his printer. 

This class of customer, we are glad to say, is increasing in 

numbers. 

The effective and progressive printers are educating the 
public to the appreciation of what quality in printing really 

consists of. It is not paper, ink, and binding, but it is stylish- 
ness, expression of fine art. It is intellectual in conception 

and its effect is on the mind, and depends chiefly upon the art 

quality of the type used. 

The reform in typography, which has opened our eyes to 

the worthlessness of commercial printing prior to 1895, has 

been brought about by the labor of the art department of the 

American Type Founders ‘Company, the first and still the 

only department of its scope in the type-making industry. 

Hitherto type designs were more or less accidental, drifting 

to the typefounder from sources in no wise related to his 

business. 

This great art department, from which the type designs 

have proceeded which have elevated the standard of typog- 

raphy throughout the world, proceeds scientifically to evolve 

its designs. Each letter is studied by itself and with relation 

to all other letters, and color harmony is patiently effected in 

all sizes. A sound, useful, effective basic design having been 

produced and perfected, this is developed into a type family, 

conforming in characteristics, but varied in color, contracted 

or extended or italicized, until in that noble type family, the 

Cheltenham, fourteen branches of the family are in popu- 

lar use. ; 

The work of this great art department in producing a 

constant stream of new type faces has wonderfully stimulated 

the demand for printing. The twentieth century printer per- 

ceives that the greatest leverage he possesses with which to 

raise his business into increased profitableness is the new 

and good type face. There can be no freshness without 

variety. There must be decline where monotony of types pre- 

vails. 

Tihe types of the American Type Founders Company are 

better value because they are better in design; because the 

designs are scientifically evolved by studious experts, and 

because these designs appeal to the public that is educating 

itself to a proper appreciation of what quality in printing 

really is. The great type company is undoubtedly increasing 

its business amazingly by producing its succession of success- 

ful type families, but that increase conclusively proves that 

this policy is most helpful to the printers who avail them- 

selves of its results. The interests of the progressive type 

founder and progressive printer are in this respect identical. 
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HOE PRESS COMPANY REORGANIZED. 

The great firm of R. Hoe & Company has been reorganized 

on a basis which shall insure the perpetuity of the business 

in the possession of the descendants of the late Robert Hoe, 

the third of that name to engage in the manufacture of 

printing presses. Robert Hoe, fourth, and Arthur I. Hoe, 

the surviving sons, have been trained from the ground up in 

the business of the house. 

The capitalization of the new corporation of Robert Hoe 

& Co., will be $5,875,000, of which $3,250,000 is preferred 

stock and $2,625,000 common stock. 

In the application for reorganization it was stated that 

the old firm of Robert Hoe & Co. expired on December 3Ist, 

1909, and that but for the family agreement the firm would 

have been liquidated and the good will and the advantages 

attaching to a “going concern” would have been lost. Vari- 

ous members of the Hoe family submitted affidavits in sup- 

port of the application. 

Mrs. Olivia P. Hoe, widow of the late Robert Hoe, stated 

that she lives at 161 Madison Avenue and is over 72 years of 

age. She is the mother of Olivia Slade, Laura Carter, Ruth 

Hoe Sterling, Arthur I. Hoe, and Robert Hoe, and the grand- 

mother of Thyrsa Benson and the three Evans children. 

The late Robert Hoe owned nineteen-twenty-firsts of the 

stock of the old corporation, and Charles W. Carpenter 

owned the remainder. At their father’s death, to prevent 

liquidation of the business, Arthur I. Hoe and Robert Hoe, 

4th, bought out Carpenter’s interest for $350,000, They are 

thus entitled to this proportion as well as their own shares 

each of one-seventh. 

Arthur I. Hoe is a graduate of Harvard University, and is 

thirty years old. At his graduation in 1904 he entered the 

business of his father, and for the first three months took 

instructions from a clerk. Then he was put in charge of the 

work of setting up the presses, for which he had been fitted 

by his technical course at Harvard. He next entered the 

purchasing department and undertook later the reorganization 

of the pattern department, which, he says, he found in a 

much confused condition. After six months he was able to 

dispense with the services of thirty-five of the seventy pat- 

ternmakers employed. In the last year or two he has been 

preparing the catalogues for the trade. 

Robert Hoe, 4th, who is thirty-four years old, and mar- 

ried, made affidavit that he spent two years previous to 1899 

at Harvard and then entered the employ of his father. He 

began work on the books in the manufacturing department 

of the establishment, and then made a tour of the shops, act- 

ing as foreman in one department after another. In 1903 

his father placed him in charge of the circular saw depart- 

ment, where he has been since. 
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The Chinese Government Printing Bureau has placed an 

order with R. Hoe & Company for a complete plant of the 

most modern improved machinery for printing stamps. 
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The Wood & Nathan Company of New York City is 

waging a most vigorous campaign for acquainting the 

trade with the truth about the Unitype and the facts re- 

garding costs. Certainly no recent effort in the publicity 

line has caused so much attention as their pamphlet, 

“The Matter with the Printing Business.” It is a mas- 

iterly analysis of conditions, and displays a knowledge 

only possible to one of experience and careful training. 

The point is made that “the matter of the printing busi- 

ness lies wholly in the way it is worked; it is not con- 

ducted upon modern manufacturing lines, and is_ there- 

fore deprived of modern manufacturing profits.” 
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It is declared with an admirable cogency of reason- 

ing that a new condition has crept into the printing trade 

and in making the exposé, Messrs. Wood and Nathan 

apprehend that its existence will be met with widespread 

incredulity. 
As for lucidity of statement and attractiveness of style 

the article is incomparable. Dry, usually —uninviting 

facts, are put in a pleasing, attention-holding and _ con- 

vincing manner with an easily expected result as an- 

nounced by the Wood and Nathan Company:—“The over- 

whelming response that has already reached us by way of 

business, congratulations and inquiries is ihe best possible 

testimony as to the value of the service it has rendered 

they trade,” 
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The Kavmor High-Speed Automatic Platen Press is a 

most remarkable production in the line of skilled machinery 

construction. As an example of its versatility and remark- 

able speed,—a box about 8x3x1 inches can be produced, with 

printing on all sides at the rate of 4,000 an hour, or if run 

“two-on” 8,000 an hour. Color work of the most particular 

and difficult kind can be fed printed and delivered on this 

wonderful press at the rate of 5,000 impressions an hour. — 

The Kaymor press uses flat type forms or ordinary flat 

electros. Short runs are easily handled. The manufacturers 

guarantee the press to produce 25 per cent more work than 

any other automatic flat-bed press in the world. The offices 

and display rooms of the Kavmor Company are in the 

New York Life Building, 346 Broadway, New York. 
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THE COPPERPLATE GOTHIC FAMILY. 

The use of American Type is not confined to this coun- 

try alone, for it finds its way to all parts of the world, and 

wherever used printers have found that it stands always for 

the very best in design. The American Type Founders Com- 

pany has achieved a most enviable reputation for thorough- 

ness in every detail of type making. 

From the first the American Type Founders Company 

appreciated the value of originality in a type design. Later 

they have gone further and developed the design into family 

groups — each member adhering faithfully to the family 

characteristics, while at the same time possessing individual 

traits. 

LIGHT COPPERPLATE GOTHIC 

HEAVY COPPERPLATE GOTHIC 

COPPERPLATE GOTHIC ITALIC 
COPPERPLATE GOTHIC BOLD 

LIGHT COPPERPLATE GOTHIC CONDENSED 

HEAVY COPPERPLATE GOTHIC CONDENSED 

LIGHT COPPERPLATE GOTHIC EXTENDED 
HEAVY COPPERPLATE GOTHIC EXTENDED 

The Copperplate Gothic Family is the latest illustration of 

the type family idea, and as usual the American has abso- 

lutely cleaned up the situation, leaving nothing more which 

might be suggested. In the above illustration we show speci- 

mens of each different face in the 6 Point size. 

Eight complete series, and each possessing the same dis- 

tinctive qualities of the Copperplate Gothics as used by steel 

and copperplate engravers. In each of these eight faces 

there are four sizes on 6 Point body, four sizes on 12 Point, 

and two each on 18 and 24 Point bodies. 

The Copperplate Gothic Light Extended is the latest ment- 

ber of the family and specimens of this are shown on page 

78 of this issue. 

A most sumptuous showing of this magnificent Copper- 

plate Gothic Family has just been mailed by the American 

Type Founders Company to their complete mail list which is 

supposed to include every printing office in the country. This 

specimen is in reality a text-book, in showing practical exam- 
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ples of every-day printing to illustrate the use of this type 

family for letterheads, cards, announcements, and other forms 

of commercial printing. If not already received, it will pay 

every printer to write the foundry for a copy of this speci- 

men. 

ee gS 

HIGHEST ARTISTIC PRODUCTION. 

“Snow Flake” is the title of a charmingly artistic book- 

let issued by the J. W. Butler Paper Co., Chicago. A 

copy of the latest number is before us and is, in itself, a 
masterful illustration of the wonderful possibilities of beau- 

tiful production by typography with right kind of paper, 

type, illustrations, composition, inks and press work. It pos- 

sesses a charm that cannot be described and is only im- 

perfectly indicated by saying that it has all the enchanting 

fascination of highest and most perfect art. We have shown 

our appreciation of this high grade of best enameled paper, 

“Snow Flake” by its use, for several years past, in the 

NATIONAL PRINTER-JOURNALIST. We give herewith a repro- 

duction of the first page of the pamphlet that will convey 

some idea of the taste shown in this educative specimen of 

printing production, but an examination of the pages, illus- 

trated with finest halftones and designs in most delicate tints, 

is necessary to a right appreciation. 
The following letter that accompanied this copy of “Snow 

Flake,” contains some hints as to the work and suggestions 

of general value to all printers who have the right views as 

to the art preservative and the true enthusiasm and desire 

to improve: 
JANUARY 17, IQIO. 

National Printer-Journalist, Chicago, IIl. 

GENTLEMEN :—Pride and economy you exercise in pur- 

chasing as in most everything you do. You take pride in 

your personal appearance, knowing that you are judged by 

it. You practice economy because it is the sensible thing 

‘a do. True economy in purchasing means the selection of 
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the right thing at the least cost. Modern “bargain hunters” 

are usually not economists—their first thought is price, qual- 

ity is secondary. 

If you take pride in your illustrative printing, and want a 

suitable paper at a moderate cost, investigate Snowflake— 

“The Perfect Printing Paper’—it is a success and not an 

experiment. 

We have addressed to you a pictoral “SNOWFLAKE” Souve- 

nir. Examine it critically; observe its beauty and effective- 

ness, the result of fine printing on good dependable paper. 

If this test is convincing and arouses your interest, give 

Snowflake a trial,—you will not be disappointed. 

If, like others, you have paper problems that worry, we 

can help you solve them. For sixty-six years we have made 

a study of paper, and our experience is at your service. 

Consult with us. Very truly yours, 

J. W. Butter Paper CoMPANY, 

E. A. Julius. 
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By means of forcible, logical and repeated declara- 

tions, the Globe Engraving & Electrotype Company, of 

Chicago, has succeeded in persuading customers ordering 

halftones and electrotypes for large runs that it is not 

necessary to print from original halftones. Their method 

for producing electrotypes from the original halftones 

and the great success in the working «f this method, 

is really an entirely “new wrinkle” in printing from elec- 

trotypes. It is now possible to get as good results in 

printing from an electrotype under the Globe process as 

it was formerly to print from the original halftone, and 

the same quality can be carried still farther to the third 

or fourth electro without visibly impairing the impres- 

sion. According to the announcement in their adver- 

tisement, the particular appliance that makes this quality 

of work possible was evolved by the Globe Engraving & 
Electrotype Company and there is not another like it 

in the world. 
* * * 

The Keystone Type Foundry have sprung another sur- 

prise on the printing trade and have furnished evidence 

that there are one or two things that have not been 

“brought out” (as our English cousins would say) by 
other type founders. 

In producing the “Keystone Book of Accents’ this 

progressive foundry has placed a cap stone in the arch of 

conveniences for the printer and the man who doesn’t 

appreciate their service to the trade needs spanking. 

The Book of Accents is a catalogue of some eighty- 

six pages and presents a carefully tabulated display of 

the accents made by the Keystone Type Foundry. The 

pages run in the order of the type bodies, from 5 to 120 

point. All of the accents for each of the languages are 

grouped at the top of the respective columns. The fol- 

lowing languages are embraced in this compilation:— 

Bohemian, Danish, Norwegian, Dutch, French, German, 

Hungarian, Italian, Polish, Portuguese, Spanish, Swedish, 

and Tagalo, which probably includes about all the tongues 
spoken in this country of ours. 

The type faces are in alphabetical order in the first 

column to the left of each page and the accents made 

for the different faces are carried out in the respective 
columns. 

Any printer who has tried to figure on a job of print- 

ing in a foreign language must recall the harrowing ex- 

perience with little pleasure in the recollection. He 

probaby first waded through the copy and carefully noted 

each accent and possibly was subjected to the torture of 

waiting for “sorts” with the knowledge that changes and 
additions would probably compel the ordering of  addi- 
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tional accents. If the reader has never had this ex- 

perience the hope is hereby extended that he never may, 

for it is really worse than what Sherman said war was. 

Even after the order had been placed the chances were 

that the type founder was uncertain as to what accent 

matrices he had for certain sizes and faces and with his 

usual urbanity said, “Make up your list of accents and 

we will let you know what we have of them.” 

But the Accent Book is to change the old conditions. 

The printer can now turn to the 1o point faces, for in 

stance, glance under the heading of the language in which 

the job is to be set and see just what accents will be 

necessary for his requirements. A job font of accents 

weighs approximately ten per cent of the weight of a job 

font of type of the same body and contains an equal num- 

ber of each accent made for the face ordered. The price 

is 10 per cent of that of the job font if ordered at the 

same time. 

The effort of compiling a book of this character bor- 

ders on the heroic, and only a man or company with a 

high sense of duty and appreciation of need would under- 

take so monumental a task. 

Ate, ae 

MISPLACED CONFIDENCE. 

Among our “Want Ads” this month will be found a 

“Publisher’s Opportunity” notice that has a history back 

of it worthy of note. A young man started in 1898 a 

local paper at Webster Groves, a flourishing suburb of St. 

Louis. “He published a good paper, clean, well edited, 

tastefully printed, and it slowly made headway. His tire- 

less industry and energy, unfaltering courage and pleas- 

ing address made him friends and won the confidence of 

the business.” He had all along labored under a burden 

of debt and last spring, at his earnest solicitation, a 

number of public-spirited gentlemen came to his aid and 

put money into a company for the purpose of having a 

good local paper and later another near-by local paper 

and printing office were bought for the purpose of con- 
solidation. The outcome proved that the aided gentle- 

man, though a good printer and hustler, “was a poor 

business man with methods as unsystematic as a game 

of tag and no bookkeeper,’ and in the end the model 

printer and hustler commenced absenting himself from 

his office, and finally disappeared, having sold out in 

his own name the job plant that had been purchased and 

left innumerable debts and a cash book with many 

leaves cut out so that it was difficult or impossible to 

ascertain how much he had realized from taking advan- 

tage of the confidence of his friends. ‘The lessons are 

that some men cannot be trusted with other people’s 

money or bear prosperity and another one, not so old, 

but quite frequently demonstrated, that aided newspaper 

publishers are frequently unreliable, needing watching 

and careful supervision. The newspaper man who builds 

up, through self-denial and hard work, relying on thim- 

self is pretty apt to become a permanent, respected, use- 

ful citizen, and make his paper a blessing to himself 

and to his community. What he earns he holds and 

puts into his business, and never has enough to draw 

therefrom, at any one time, to give him any temptation to 

leave his work. It is always to be remarked that Provi- 

dence has so ordered that, as a rule, the successful arti- 

zen or editor is very seldom a good financier. This is a 

principle fixed in nature for the proper division of labor. 

Some men, too, are honest with everything except money 

in their hands, but when they get money, they forget that 

it is not their own. We once knew a splendid book- 

keeper who could command a high salary and who did 

not himself realize his own weakness, until he was made 
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cashier and had the money to handle, and then he went 

wrong and after matters had been straightened, having 

learned a very sad lesson, he expressed, with the deepest 

feeling, the desire that he might never be called upon 

to touch another dollar in his life. He could keep 

the books honest and correct and do the work of two 

men in that line, but he could not keep money either 

for ‘himself or for others. However, the field is open at 

Webster Groves, Mo., for the right kind of an all-around 

newspaper man to rent or to purchase and conduct a profita- 

ble home newspaper and printing office The paper is 

kept up and is popular. 

Ser isk ak 

The Ault & Wiborg ‘Company have recently issued a 

very attractive booklet with the title, “To Offset or Not 
to Offset.” The fifteen pages are enclosed with a deckled 

linen-finish cover and bound at the top by means of a 

gold cord. The text is racily written and is of that dis- 

tinctively new style of composition, the users of which be- 

ing sensible of the fact that the readers’ inclination and 

attitude of mind must be taken into consideration. Many 

excellently designed products of the press fail because of 

the labored, tiresome nature of the text. 

The “A. & W.” have come to the conclusion that the 

“Offset Press” is here to stay and with their usual enter- 

prise have made provision for the new-comer and are 

ready to supply inks especially suited to the needs of the 

offset press. 

The booklet is really a clever piece of work and must 

have accomplished its mission. 

$V 

The cover stock used on the January and February num- 

bers of the NationaL PRINTER-JOURNALIST, was furnished by 

Henry Lindenmeyr and Sons of New York City, who have 

the largest line of cover papers in the East. The Lindenmeyr 

Company, in addition to handling the largest assortment of 

papers usable in covering booklets, magazines, etc., is one of 

the largest general paper supply houses in the world and ex- 

ports and imports annually goods worth many thousands of 

dollars. 

A few minutes’ observation, on the part of a visitor, 

will soon convince him that the organization of clerks, sales- 

men and officials is one of the most effective in the en- 

tire metropolis. Everything is done with care, and intelli- 

gence, but quickly and with greatest despatch. A shipment 

by freight from Lindenmeyr’s arrives at its destination in the 

shortest possible time. The publisher of the NationaL 

PRINTER-JOURNALIST makes this statement without qualifica- 

tion or reservation, as a result of actual experience. 

k *k ok 

Arthur Capper has sent out an announcement giving details 

of the very substantial growth in both circulation and adver- 

tising patronage made by the Topeka Daily Capital during 

the year 1900. ; 

The average net circulation for the year is 33,242—a daily 

gain of 5,946, or 21 per cent over 1908. 

The total amount of paid advertising carried during the 

year was 317,732 inches—a gain of 38,207 inches or 13.6 per 

cent over 1908. "The Capital carried during the year 107,722 

inches of paid advertising in excess of that carried by its only 

local competitor, its lead amounting to two pages for every 

day in the year. 

The Capital’s circulation is greater than that of any other 

daily paper in the United States published ir a city the size 

of Topeka. And it is also unique in the fact that it reaches 

- every postoffice in the state in which it is published a record 

probably made by no other daily paper in the country. 
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NEW TYPE FACES. 

Not alone printers but others interested in printing have 

learned to look for the messages from the American Type 

Founders Company, which have been appearing regularly in 

our advertising pages. In our judgment one of the most 

notable of these and the one of most significance to every 

printer is the talk which will be found on pages 76 and 77 

of this issue under the caption of New Type Faces. 

The best proof of the value of new faces to the printer 

is shown in the tremendous growth of the American Type 
Founders Company, which puts out more new faces than all 

other type foundries combined. 

Men realize that a successful business is the outcome of 

foresight, ingenuity and scientific business methods, and that 

wherever you find a great business leading in its field, its suc- 

cess has been achieved by splendid business methods. 

Ask any printer what is the basic reason for the great 

success of the American Type Founders Company, and his 

answer will be New Faces. 

Long ago, long before other foundries had foreseen the 

present development of printing, the American Type Founders 

Company was bending every effort toward putting out more 

and more new faces, and they sold them. 

Why? 
Because the printer found that new faces sold printing. 

The printer found that the customer’s eye was caught by 

the new face, and that as printing increased, the most prac- 

tical way to achieve difference was with new faces which 

gave the effect of pleasing novelty, without eccentricity. 

a ne 

ADVANCES IN STEREOTYPING. 

The great Westinghouse Company and the F. Wesel Man- 

ufacturing Company have combined patents and perfected 

what is known as pneumatic (compressed air) Electric Ster- 

eotyping, the apparatus for which is made and sold only 

by the F. Wesel Manufacturing Company. The whole im- 

portant matter is explained in a pamphlet issued by the 

Wesel Company. Time of making plates is shortened, the 

hard labor eliminated and cleanliness and comparative cool- 

ness substituted for the dirt and superheat of the ordinary 

stereotyping room. 

To enable the newspaper men who have to make flat 

stereotypes to economize, the F. Wesel Manufacturing Com- 

pany has just completed a combination flat casting box, metal 

furnace, and drying table, to cast plate-high or type-high. 

Add to this a saw table and a pad shaving machine and you 

have a complete effective stereotyping plant. 

It is the well known policy of the Wesel Company to 

first meet the requirements of the newspapermen, big and 

little. Those of our readers who have not studied the Wesel 

catalogues cannot be said to be thoroughly posted. It is the 

one firm that realizes that printing appliances for the news- 

paper office must be stronger and made to stand more wear 

and tear than those suitable only for job rooms. 

* * 

Henry Kahrs, of stereotype fame, with offices at 240 

East 63rd Street, New York, has recently completed a 

white-on-black process, or reverse stereotyping, which 

cannot but prove useful to users of stereotyping outfits. 

The leaflet in hand certainly is a most effective demon- 
stration of the feasibility of the process. The following 
will be of interest: ““Kahrs’ White-on-Black Engraving 

Process for making cuts and lettered plates from pen 

drawings has been in use since 1893, and it is only recently 

that it was made applicable to impressions taken from 

type in a printing press. In all cases the result obtained 

is due to the action of tlie ink when melted stereotype 
metal is poured upon it.” 
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THE ANNUAL CAPPER ROUND-UP. 

At the close of each year Arthur Capper, the Topeka pub- 

lisher, holds a reunion of all his force. This is attended, not 

only by the local employes, but also by the managers of the 

New York, Chicago, Kansas City and Omaha branch offices 

and by the entire advertising and circulation soliciting force. 

On account of the increase in the number of employes 

it was not practicable this season to give a dinner, in ac- 

cordance with the past custom. Instead the force itself 

provided the entertainment and vaudeville show. The Nov- 

elty Theatre was secured for the evening of December 3oth, 

and the house was packed by the 550 employes and their 

families. 

The evening’s entertainment opened with a typical black- 

face minstrel show. Every joke and song was local in char- 

It was said by those who witnessed it to be a scream- 

ing success. This was followed by a vaudeville program, 

also entirely local in significance. : 

The entertainment was concluded with an after-piece com- 

posed by the carriers of the Topeka Daily Capital and per- 

formed by them, most of these carriers being students in 

Washburn College. A chorus of 50 voices looked better 

and sang and danced better than the average light opera 

company that visits Topeka. There were a few invited 

guests and it was generally agreed to by them that it was as 

good an amateur performance as they had ever seen. 

The programs distributed were in the shape of a minia- 

ture edition of the Topeka Capital. Those who escaped the 

thrusts of the “end men” got theirs in this little paper. 

acter. 
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In last month’s issue of the National Printer-Jour- 

nalist the Mergenthaler Linotype Company presented a 

handsome and instructive insert for the delectation of the 

printing and publishing trade, the users of Linotypes in 

particular. Their job matrix fonts were shown in stained 

wocden trays, divided into necessary compartments, 

somewhat in resemblance of a miniature cap case. It 

was shown that the purchaser had nearly 200 dif- 

ferent faces from which to make his selection. 

The fonts were composed with the very sensible pur- 

pose of providing the job printer with an econvmical 

means of setting more display composition “on the ma- 

chine.” 

The last page of the insert pointed out that commer- 

cial work could be done on the Linotype more profitably 

than by hand, by the use of the small job fonts of 

matrixes. We quote: “When a large order is in hand 

and you want to duplicate your forms, there is no limit 

to the nuyber you can set, and you will not run out of 

type in doing it. If you are a Linotype user, why not 

investigate the commercial work feature? If you are 

not a user, investigate the Linotype, and you will soon 

be convinced of its profit-making qualities. It will en- 

able you to realize more on work you are now doing, 

and in addition will enable you to do a much larger 

amount of business.” 

In its advertisement of the Boston Wire Stitcher, printed 

on another page, the American Type Founders Company has 

shown a few lines of its Breton Condensed type. This face 

is offered in all the sizes from 6 to 144 Point, and is particu- 

larly desirable as an “announcer” in poster and showcard 

work, newspaper ads and scareheads, and in many lines of 

general commercial work. It is one of the most complete 

series in number of sizes ever designed. The Company will 

furnish specimens of same upon request to nearest salesroom. 
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WANTS AND FOR SALE 

Advertisements will be inserted in this column at the rate of 25 cents a line, ten 

words to the line. Copy must reach this office not later than the 20th of the 

month preceding date of publication. Cash must accompany order A 

WANTED—Type Casters: hand, steam and automatic; also 

type founders’ other expert help wanted; steady work, full 

hours. Address Wm. F. Capitain, Superintendent American 

Type Founders Company, 300 Communipaw Avenue, Jersey 

City, New Jersey. 

GENERAL NEWS FOR EVENING PAPERS. 

Special and Chicago news. YARD’S NEWS BUREAU, 

166 Washington St., Chicago, Ill. 

THE VAN BIBBER ROLLER CO., Sixth and Vine Sts., 

Cincinnati, will give you the best rollers that can be made for 

any season or press. Our facilities are the best, and we use 

the latest Gatling Gun and compressed air apparatus. It pays 

you to have good rollers, and they count more in press work 

than anything else. In writing or shipping, “Cincinnati” 1s 

sufficient. Everybody knows us. 

A COLD SIMPLEX STEREOTYPING OUTFIT, $17.00 and 

up, produces the finest book and job plates, and your type 1s 

not in danger of being ruined by heat. Simpler, better, quicker, 

safer, easier on the type and costs no more than papier-mache. 

Also two engraving methods costing only $5.00, with mate- 

rials, by which engraved plates are cast in stereo metal from 

drawings, made on cardboard. “Ready-to-use” cold matrix 

sheets, $1.00. Come and see me if you can; if not, send post- 
age for literature and samples. HENRY KAHRS, 240 East 
Thirty-third Street, New York. 

EDITORIAL CONNECTION WANTED—Skilled and 
experienced newspaper writer, possessing a vigorous 
style, logical reasoning power, educated and well-in- 
formed, and at present dramatic critic on a metropolitan 
daily, desires editorial management of any small city 
paper. Any paper having this or something similar to 
offer, please write. Address H., National Printer-Journalist, 
4816 W. Ravenswood Park, Chicago, Ill. 

A PUBLISHER’S OPPORTUNITY — At Webster 
Groves, Mo., a suburban city of 7,000 high-class resi- 
dents, ten miles from St. Louis, the citizens, desiring a 
local paper, subscribed to found one. It was temporarily 
financially wrecked by trusted manager, but publication 
continued by Receiver without intermission. Will be 
released, and leased or sold to the right man, who must 
have some small capital. Has good advertising and job 
printing business and the good will of whole tommunity. 
No local competition. The right man should address, 
JAS. R. BETTIS, Webster Groves, Ma 

PRINTER of 20 years’ experience in newspaper work, wants 
good steady situation. Expert job and ad man. Age 32 
years; married; temperate. Salary, $18 per week. Non- 
union. Can deliver the goods. C. H. Stall, Giltner, Neb. 

WANTED—YOUNG LADY COMPOSITOR TO PUR- 
chase interest in first-class weekly paper and job office 
in growing town in Idaho. Doing good business. 
Town may soon be new county seat. Address “‘Idaho’’ 
care Printer-Journalist. 
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$4988.22 CASH WAS THE 1909 

RETURN 

For owner's personal effort on an investment in growing 

southern daily newspaper property. Well equipped and 

the leader in the field. Account owner's other interests 

will be sold for $17,500.00; $8,750 cash, balance de- 

ferred to suit purchaser at prevailing rate of interest. 

Proposition No. 581. 

Cc. M. PALMER 

Newspaper Broker 277 Broadway, New York 

Two-Color Cuts and Copy 
For a series of advertising that will boom your job department, 

something new every month, costs but $2 or $3 per month, owing to the 
service you choose, but it brings results. Don’t despise the service be- 

: cause it is cheap. We make the price low because 
printers are not millionaires, but we go after effective 
results just the same. Write at once. 

Frank H. Armstrong Adv. Co., DesMoines, Iowa. 

Business 
Builders. 

BOOKS FOR PRINTERS 
The Practical Printer 

Containing information on all the various parts 
of the printing business, from devil to business 
manager, with diagrams of imposition and use- 
tultables. Fifth edition. Full cloth gilt. Price $1.00 

List of Prices and Estimate Guide 
Showing what price to charge for every kind of 
book and job work, from a small card to a large 
volume. This is a book which has long been 
needed and is of special use to job printers. 
Second edition. Price $1.00 

Bishop’s Order Book and Record of Cost 
The simplest and most accurate book for keep- 
ing track of all items of cost of every job done. 
Each book contains 100 leaves, 10x16, printed 
and ruled. and provides room for entering 3000 
jobs. Half bound. Fourth edition. Price $3.00 

Diagrams of Imposition 
Schemes for laying down the pages for book 
and pamphlet work, with notes and explana- 
tions. This book is printed on best bond paper, 
bound strongly, and just fits a vest pocket. 
Third edition. Price 50 Cents 

Printers’ Ready Reckoner 
Showing at a glance the cost of stock used on 
job work, the quantity of stock required for jobs 
of from 50 to 100,000 copies, the quantity of 
paper needed for 1000 copies of a book in any 
form, from octavo to 32mo, and other valuable 
tables. Fourth edition, enlarged. Price 50 Cents 

HENRY G. BISHOP, ONEONTA, NEW YORK 

ENGRAVED CARDS 
For cash with order from the Trade we engrave a one line plate and furnish 100 engraved cards postpaid. In Script 

80c. Block or Gothic, $1.05. Roman, Solid Old English, or French Script, $1.15. Shaded Old English, $1.55. 
Shaded Roman or French Script, $1.65. 

Engraved Weddings and Business Cards, Steel Die Embossing from all sizes of Dies. 

THE AMERICAN EMBOSSING CO., 192-196 SENECA ST., BUFFALO, N. Y. 
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eo Barnes-Crosby Branches 

have been established for the convenience of our 
patrons and mean that you can meet a competent 

representative—one who will work with you as 
well as for you—in your own office, entrust him with 
your orders for illustrations and engravings and know 
he will give them his personal attention. You 

| Save correspondence and worry. 
We The largest and strongest organization of illustrators, 

artists and engravers are ready to co-operate with you—in 
fact, become a part of your producing force—and enable you 
to do the job complete. ” 

Day and Night Service to Printers and Publishers 

Barnes-Crosby Company 
E. W. HOUSER, President 

Artists :: Engravers :: Catalog Plate-Makers 
Complete Establishments : 

215 Madison Street, Chicago 214 Chestnut Street, St. Louis 
Branch offices in the following cities: 

New York Memphis 
32 Union Square 161 Madison Avenue 

Cleveland Milwaukee 
Citizens Building Wells Building 

Cincinnati Minneapolis 
Perin Building 525 South 7th Street 

of Detroit Moline 
Stevens Building Third Ave. and 17th St. | 

Indianapolis Toledo 
Majestic Building 1004 Grand Avenue | 

Kansas City Birmingham | 
306 E. 10th Street 2111 First Avenue 

Mexico City, Murphy Adv. Co., Dolores 7 (Por el Factor.) 

Write for our stock cut Catalog No. 100A. It’s brand new and still warm. 
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One of these impressions is made from the original engraving, the other from a Manz Steel ¥ace Electrotype. 

Do you see any difference? 

Reduce Your Printing Expense and 
Better Your Profits 

BY USING 

Manz Steel Face Lead Mould Electrotypes 
They cost only 5%c. per square inch and 55c. minimum. 

They save time in your press-room 
They outwear any ordinary electrotype by 100%. 

Printa Manz Steel Face Lead Mould Electro with the original halftone 
from which it was made, and you cannot tell the difference. 

Perfect Electros for Particular People 

Manz Engraving Company 
Che Gallister Press 

eet 4001-4043 EAST RAVENSWOOD PARK 
Sales ice: 

75 Monroe St. ; CHICAGO 
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S. BLAKE WILLSDEN 
PREMIUM SPECIALIST 

151-153 Wabash Avenue 

CHICAGO 

THE PIONEER MAP MAN 

_ Member of the National Geographic Society 

Member of the Chicago Geographic Society 

MAPS 
CHARTS 

ATLASES 

qGet the BEST WORLD MAP— the only one that 
will show both North Polar and South Polar Ex- 

plorations. 

@Send for sample. Compare our map with the 

other one and you will say we have the best. 

@During the past eleven years I have sold to 

newspapers the greatest number of MAPS, AT- 

LASES and CHARTS. 

No premium soid equals in numbers the record I 

have made in this line. 

@I can supply single sheet, County or State map 

of any size—three sheet and fcur sheet WALL 

ATLASES and WALL CHARTS with special fea- 

tures at lowest market prices. 

@ Always producing something new. Our latest, 
Willsden’s Unrivaled Live Stock Anatomical 

Chart. For the Veterinarian, Farmer and Live 

Stock Breeder. 

@The first of its kind published in this country. 

@Now making contracts for territory. If you 

wish the county right send fifty cents in stamps 

for sample chart and we will forward to you post- 

paid. 

@Thousands of pleased customers in the United 

States and Canada our best advertisement. 

WRITE FOR PRICES AND MORE 

INFORMATION. 

@ eS iD SD 6 SERED WY 5) GEES Si WO SPER 9 UD CEL C9 OY GED SDD Sh 6 RAD OU Co GSAS WO FED Ww FY TOLD HD END © G0 OH 

Ices 

i BD GED O Us Teen 08 SS B 2 Se 

Tu Tl uu 

pes 

CASS S SSIS te I Oma nO emesSs 

err 
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Designers anv 
Engravers 

Electro Steroane 
Nichle-Tppers- 
167 Adams Ste 

Chicagn. 
Gelephone Franklin 460 
Private Erchange All Depts. 

Engravers ana Electratypers within the loop. 

The British and Colonial Printer and Stationer 

Established 1878 Every Thursday Price, 2d. 

Published by W. John Stonehill & Co., 50 Shoe Lane, London, E. C. 

A WEEKLY JCURNAL of Home, Colonial and For- 

eign Printing, Engraving, Stationery and Bookmaking 

Trades’ Intelligence, Mechanical and other inventions 

illustrated, Novelties in Stationery, Books and Book Man- 

ufacturer Patents, Gazette and Financial Trade News. 

Annual Subscription per year of 52 issues, post free, $3.00 

Special to Apprentices and Printers—$1.65 per year. 
State where employed and in what capacity. 

The Leading Weekly Paper in Europe for the Printing, Engraving, 
Stationery and Allied Trades 

SOME TRADE OPINIONS 

‘‘A representative printers’ paper’’—Inland Type Foundry, St. 
Louis, Mo. 

“We do not doubt but thatthe P. and S. is a good printers’ journal 
wherein to advertise our machinery.’’—Paul Schniedewend & Co., 
Chicago. 

‘Very popular publication’’—Challenge Machinery Co., Chicago. 

“The leading journal in England, so far as typographical mat- 
ters are concerned.’’—McMillan Machine Company, Ilion, N. Y. 

“We assure you we appreciate your publication.’’—Chandler- 
Price Company, Cleveland, O. 

“We have long understood the B. and C. P. and S. to be the 
leader of its class in the kingdom.’’—Conger Engraving Plate Com- 
pany, Linneus, Mo. 

American machinery and other firms contemplating opening up trade 
with the United Kingdom should place their announcements with this 
paper. 

Advertising rates on application to 

Albert 0’Donoghue, 317 W. 124th St. New York 
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“WESEL QUALITY” 
In Printing Materials and Stereotyping and Photo- 
Engraving Machinery and Appliances, if you are not using 

“WESEL QUALITY” 

you are not getting the best value for your money. 

iy way 
way 

© Main Office and Fact , 
F. Wesel Manufacturing Co. 7-20 crater, St, Bacto NY. 
New York: 10 Spruce St. Chicago: 315 Dearborn St. Philadelphia: 712 Mutual Life Bldg 

Separate Catalogues published by Wesel—‘ Printing Machinery and Materials,’’ Stereotyping 
Machiuery and Apphances,’’ ‘‘Photo-Engraving Machinery and Appliances,’’ *‘Twentieth Century 
Proofing—automatic, self-inking, self-feeding ’’ ‘‘What a Printer Should Know About Blocks and 
Registcr Hooks,’’ ‘‘Pneumatic -Electric Stereotyping.’’—All live, and in the advance. 

“jYour Money Handy and Useful 
Ma 

For drilling, mortising, 

and any irregular cutting 

of your plates, look up 

the Royle Combination 

Jig Saw and Drill. 

Write for Catalog 

'You Want It 

—that’s our guarantee. Simple, isn’t it? No “ifs’ about 
it. It means business. It assures you of a square deal. 
We offer this guarantee not only because it is right, but 
because we desire that every printer in the land have the 
opportunity to try out our machine without risking a cent. 
We want you to know how much better our machine is 
than any other machine on the market. And the only way 
to do that is to have you test it in your day’s work. 

Built For Service 
Model 27-A, here shown, is type-high and designed to be 

locked in the chase with the form or used separately to 
print numbers only. It is simply constructed—nothing to 
get out of gear—yet built to stand the hardest use you can 
put it to. The frame is made of a tough nickel-bronze 
metal that possesses extraordinary durability. The work- 
ing parts are made of a highly tempered carbon steel. The 
figures engraved on best-quality steel wheels are practical- 
ly indestructible. The machine is automatic and numbers 
from 1 to 99999 consecutively. Size 11%4x4% inches. 
Price $8.00. 

Don’t Delay a Minute 
Sit down now—and write your nearest dealer, or us, to 

send you a Bates Model 27-A. The machine will come to 
you promptly. Use the machine in your shop for a month. 
Put it to every test you can think of and then if it does 
not satisfy you completely, return the machine and your 
money will immediately be refunded. But don’t hesitate— 
write now. 

The Bates Machine Company 
696 Jamaica Ave.. Brooklyn. N. Y. 

JOHN ROYLE & SONS 

Paterson, New Jersey 

U.S. A. 

Photo-Engravers’ Machinery 

James White Paper Co. 

TRADE MARK 

@ 

; 
e a 
: 

8 Reg. U.S. Pat. Of. 

; 
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i 
i) 

210 Monroe Street, Chicago 

Cover and Book Papers f 
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National Printer-Journalist Directory 
Of Reliable Houses in Ink, Paper, Type, Printing Machinery 

and Supplies, and Related Lines. 

RATES: One line one year, three dollars; each additional line, two dollars; 

twenty-five cents a line single insertion. 

Bookbinders’ Leather and Cloth Wood Type Paper Supplies 

GARNER THomas & Co., Mfr’s., 181 Wil- Hamutron Manuracturine Co., main of- J. W. Burrer Paper Co., Chicago, Il. 
liam St., and 22 Spruce St., New York, fice and factory, Two Rivers, Wis.; Henry LInNDENMEYR & SON, 32-34-36 
N. Y. eastern factory and warehouse, Rahway, Bleecker St., New York, N. Y. 

Coin Mailers, Paper Folding Boxes 

L. LinptEy Box ANnpD PAPER Co., Louisville, 
Ky. Mailers’ Tubes and Cardboard Nov- 
elties. 

Chalk Engraving Plates 

Hoxe Encravinc Piate Co., 304 North 
Third St., St. Louis, Mo. 

Folding Machinery 

209 Broadway, New 
Chicago; 168 

Factory, Pearl 

Dexter FoLpER Co., 
York; 315 Dearborn St., 
Devonshire St., Boston. 
River, New York. 

Brown Fortpine MaAcuHINeE Co., 

Tue Eciipse Forpinc MACHINE Co., 
ney, Ohio. 

NATIONAL MACHINERY Co., 

Erie) Pa: 

Sid- 

Hartford, Conn. 

Ink Manufacturers 

THE Queen City PRINTING JNK Co., Cin- 
cinnati; Chicago, Boston, Philadelphia. 

S1c¢munp Utitman Co., New York City, and 
Chicago, Ill. 

THALMANN PRINTING INK Co., St. Louis, 
Mo. Branches—Chicago, Kansas City, 
Omaha, Dallas. 

BuFFALO PRINTING INK Co., 
York. 

Tue Autt & WisorG Co., Cincinnati; New 
York, Chicago, St. Louis, Buffalo, etc. 

FF. E. Oxie Co., 124 Kenton Place, Phila- 
delphia, Pa. 

Buffalo, New 

Lino-Typewriter. 

_Bucknor Lino-TypEwRitTEeR Co., Oakland, 
Cal. Typewriter with Linotype key- 
board (for printers and Linotype opera- 
tors). You've wanted it for years. Here 
it is! Cash or payments. 

Paper Cutters 

CHANDLER & Price Co., Cleveland, Ohio. 

CHALLENGE Macnutinery Co. Factory, Grand 
Haven, Mich. Warehouse and _ sales- 
rooms, 194-196 Fifth Ave., Chicago, III. 

Osweco MacuInE Works, Denese INNES 
Makers of the best in cutting machines. 
The Brown & Carver complete line. 

Paut ScHNIEDEWEND & Co., Chicago, III. 
Manufacturers Reliance Paper Cutters. 

Pavyer Printrinc MacHINE Works, 600- 
602-604 South Broadway, St. Louis, Mo. 
Printers’ Rollers and Composition 

Buckie Printers’ Rotter Co., Chicago, 
Ill.; Detroit, Mich.; St. Paul, Minn. 

ras. BINGHAM’S Eon Mrc. Co., Chicago, 
Pittsburgh, St. Louis, Kansas City, At- 
lanta, Indianapolis, Minneapolis, Mil- 
waukee, Dallas. 

N. J. 
cases, 

Manufacturers of wood, 
cabinets, galleys, etc. 

type- 

Printing Presses 

THE CHANDLER Price Co., Cleveland, Ohio. 
Mfrs. of the celebrated C. & P. Gordon 
Press. 

BapcocK PRINTING PRESS AND MANUFAC- 
TURING Co., THE, New London, Conn. 
Barnhart Bros. & Spindler, general west- 
ern agents, 183, 187 Monroe St., Chi- 
cago, Ill. 

DuPpLex PRINTING Press Co., Battle Creek, 
Mich. Flat-bed perfecting presses. 

MIEHLE PRINTING PRESS AND MANUFAC- 
TURING Co., main office and factory, 14th 
and Robey Sts., Chicago. 

Goss PriInTING Press Co., Sixteenth and 
Ashland Ave., Chicago, Manufacturers 
of newspaper perfecting presses and 
special rotary printing machinery. 

C. B. Corrrett & Sons, 41 Park Row, New 
York. 279 Dearborn St., Chicago, IIl. 

CHALLENGE MACHINERY Co., Grand Haven. 
Mich. Mfr’s. Stonemetz Two-Revolu- 
tion Presses. 

WALTER Scott & Co., Plainfield, N J. 

Keystone Tyre Founpry, Philadelphia, 
New York, Chicago, Detroit, Atlanta, 
San Francisco. Selling Agents for Cot- 
trell Two-Revolution and Drum Cylin- 
der Presses. 

A. F. WANNER & Co., 340-342 Dearborn 
St.) Chicago. TIT. 

Printing Machinery 

F. WesEeL MANUFACTURING Co., 70-80 
Cranberry St., Brooklyn, New York. 

H. B. Rouse & Co., 61-63 Ward St., Chi- 
cago, Ill. Printers’ materials, job sticks, 
etc: 

KEYSTONE Type Founpry, 
New York, Chicago, 
San Francisco. 
supplies. 

Philadelphia, 
Detroit, Atlanta, 

Printing Machinery and 

Pavyver Printinc Macutnr Works, 600- 
602-604 S. Broadway St., St. Louis, Mo. 

AMERICAN Type FounpER Co., General 
Selling Agent, The Boston Wire Stitcher. 

A. F. WANNER Co., 340-342 Dearborn St., 
Chicago, Ill. 

GUTENBERG MACHINE Co., 545, 547 Wabash 
ve. 

Tue Acme STAPLE MACHINE Co., 112 
North Ninth St., Camden, New Jersey. 

Motors for Printing Machinery 

Jenny Exectric Mre. Co., Indianapolis, 
Ind. Motor Specialties for printers and 
engravers. 

Paper Joggers and Counters 

R. A. Hart, Battle Creek, Mich., job press- 
es, counters, $300; joggers, $15 and up. 

Numbering Machines 

WETTER TypoGRAPHIC NUMBERING Ma- 
CHINE Co., Machines to print and num- 
ber at one time. 331-341 Classon Ave., 
Brooklyn, N. Y. Sold by all dealers. 

AMERICAN NUMBERING MACHINE Co., 
295 Essex St., 

2gI- 
Brooklyn, New York. 

Photo-Engravers 

BArRNES-Crosby Co., Chi- 
cago, Ill. 

215 Madison St., 

GLoBe EnGravinG & ELEcTRO. Co., 407, 427 
Dearborn St., Chicago. 

SANDERS ENGRAVING Co., 
St. Louis, Mo. 

WILLIAMSON - HAFFNER 
1633 Arapahoe St., 

22 Olivemist:, 

ENGRAVING Co., 
Denver, Colo. 

GATCHEL & MANNING, 27-41 S. Sixth St., 
Philadelphia, Pa. 

Manz ENGRAVING Co., E. Ravenswood Pk. 

and Cuyler Ave., Chicago. 

JUERGENS Bros. Co., 167 Adams St., Chi- 
cago, 

Style Cards 

E. S. Hanson, 925 Linden Ave., Wilmette, 
Ill. Cover all ordinary rules of ‘style 

Ten centsseach )3io1r 125, certs. 

Typesetting Machines 

MERGENTHALER LINOTYPE Co., Tribune 
Bldg., New York, N. Y 

Woop & NatHAn Co., 1 Madison Ave., New 
WAG, Nig NE 

Lanston Monotype Co., 
St.,- Philadelphia, Pa. 

Callowhill 1231 

Typefounders 

AMERICAN TyPE FouNnpers Co., original 
designs, greatest output, most complete 
selection. Send to nearest house for 
latest type specimens. Houses—Boston, 
New York, Philadelphia, Baltimore, 
Richmond, Buffalo, Pittsburg, Cleveland, 
Cincinnati, St. Louis, Chicago, Kansas 
City, Minneapolis, Denver, Los Angeles, 
San Francisco, Portland, Spokane, Seat- 
tle, Vancouver. 

BARNHART Bros. & SPINDLER, Chicago, III. 

INLAND Tyre Founpry, St. Louis, Chicago, 
New York City. 

Keystone Type Founpry, Philadelphia, 
New York, Chicago, Detroit, Atlanta, 
San Francisco. 
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F. E, OKIE COMPANY 
High Grade Lithographic and Typographic 

Printing Inks 
Branch Office: Kenton Place above Sansom Street fF. £. oxIE, President 

40 St. John Street 

LONDON, E. C., ENGLAND PHILADELPHIA, Wiss 7eA5 F. B. OKIE, Sec’y. and Treas 

The Sun Never Sets on Our 40 Cent Ink. It is 

used all over the world. It has the best 

value for the price of any black ink on 

the market. It is a 75c ink trimmed 

down to meet populardemands. All 

its value is there and the printer gets 

it. Our 25c magazine black is built on 

the same lines, has the same fine work- 

ing qualities. We have cover inks that 

cover. White that is white. Specify 

1061 Red for the finest brilliant 

- red ink made. Black Diamond 

News, cleanest news on 

~ the marker. — 



Yo sa can help your “deal” Ly using 
‘Butler Bra: ae “of Cut Cards We make 
1em from our_own stock under our own 

supervision by improved methods. lt-will 
be to your advantage fo consult with us 
egarding Gut Cards of any description. 

Distributors of ‘BUTLER BRANDS” 

Standard Paper Co.. . . . « « Milwaukee, Wis. Central Michigan Paper Co. . 5  Geaad Rapids, ee 
Benedict Paper Co. . . . Kansas City, Mo. Mutual PaperCo.. . - ... . Seattle, Wash. 
Southwestern Paper Co. ; . . Dallas, Texas. American Type Founders Cx --. «+. Spokane, Wash. 
Southwestern Paper Co. . . - Houston, Texas. American Type Founders Co... . . Vancouver, B. C. 
Pacific Coast Paper Co. . . . San Francisco, Cal. National Paper & Type Co. (export only) New York City. 
Sierra PaperCo. . .. . . . . Los Angeles, Cal. National Paper & Type Co. . . .. . City of Mexico, Mex. 
Oakland Paper*Co. . . Bs . Oakland, Cal. National Paper & Type Co. . . . «City of Monterey, Mex 

National Paper & Type Co. . . . . Havana, Cuba.’ : 
Q 
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Automatic 
Register Gauge 
3 i 

REBUILT LINOTYPES | | Mesill’s 
with new matrices, new spacebands Fatent’ | 

and Universal mold. 
Write for prices and terms. 

The sheet as shown, is fed short of the gauge and yet it will register. When the 
press closes, the “*Automatic’’ extends forward and gently pushes the sheet to exact 

position, It does not bite the sheet and prevent it from registering. It never pushes 
it out. It registers cardboard or paper. The ordinary gripper operates it. No extra 

fixtures. The gauge simply forms a stop for the sheet and then registers it. Feed 
ordinarily, but as fast as you like. j 

The Automatic Register Gauge, including a pair of the Double-Grip 
Gauges for the bottom, to your door for $5.95. Testimonials and booklet . 

Your dealer or, 

E. L. Megill, Pat. & Mfr., 60 Duane St., New York 

We use DOL PIE uence Linotype NO MORE CUT ROLLERS 
Jnite tates, in 

eee | INK-DIVIDING BANDS 
The Final Word in Color Printing 

WE REPAIR SPACEBANDS SAVE MANY TIMES TH :1R COST— 
‘ 608 Practicaliy Indestructible; Do not Injure Rollers; 

Price for repairing bands, each.) 2c. | Positioned Instantly. Thirty Days’ Trial Allowed on all 
first orders Give nominal diameters of rollers, and 
number and widths of brands wanted. 

Gutenberg Machine Co. ‘‘We have used your Ink-dividing Bands and are en- 

Wit S. Menamin, President and General Manager thusiastic about results.’’—Unity Press, New York City. 

545-549 WABASH AVENUE N-M-C-R COMPANY 

CHICAGO 370-372 SMITH ST., BROOKLYN, N. Y. 

It is in our service that we excel. 
We always strive to please; we are 
never satisfied and are constantly 
aiming to give better service. 

We are improving all the time, so 
satisfied users of our service tell us. 

Western Newspaper 
Union See Them on Your 

Exchange Table 
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15 Unitype Plants 

In the last thirty days fifteen UNITYPE plants have been estab- 
lished by printers and publishers in the United States. The wide- 
spread acknowledgment of the facts set forth in “THE MATTER 
WITH THE PRINTING BUSINESS” has now grown to such pro- 
portions that we can safely say that the whole trade will shortly regard 
the subject of composition in an entirely new and a much more prof- 
itable light. Printers already begin to see the wastefulness of using 
their composing machinery indiscriminately upon everything that 
comes along, instead of ascertaining the kind of work that each ma- 
chine does most profitably, and applying it to that work only. The 
day is gone when a printer can wisely say his isa Linotype office, or 
a Monotype office. He must now say, instead, that it is an office 
suitably equipped with various kinds of machines, each of which is 
particularly adapted to its own kind of work. 

We have clearly proven that the UNITY PE-set matter, composed 
of foundry type at 30 cents a pound, costs less than printer-cast mat- 
ter, whether of slugs or type, made from metal costing but 7 cents a 
pound. And we have shown that straight composition, such as book, 
catalogue, magazine or periodical work can be set with the UNITYPE 

upon a smaller investment, and for far less money, than by any other 
known process. These statements of fact have neither been chal- 

lenged nor denied; and in the printer's own interest we earnestly 
advise him to consider at once the installation of the UNITYPE for 

that part of his work for which it is superior to the machines he now 

has in use. 
The price of the UNITYPE is but $1500; payable $150 in cash 

and $37.50 and interest a month—a most profitable investment when 

it is realized that a UNITYPE invariably pays for more than itself. 

WOOD & NATHAN CO. 
Number | Madison Avenue 

NEW YORK CITY 
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How New Faces Increase Printing - 

As business competition becomes keener, details formerly overlooked grow in importance. 

Every subtlety of suggestion is now taken advantage of by the seller. 

The printer who is thinking along lines parallel to the most up-to-date methods is benefiting 
by progressive merchandizing. 

& 
As business men appreciate more the value of paying attention to details in presenting a 

sales argument to the public, the more does printing increase. 

The great strides which have been made in the study of the human mind have scientized 
business methods. A merchant of two decades ago would have seen no value to him in an 
explanation of the law of relativity—of association of ideas. 

Today he listens attentively. 

He knows that every good salesman uses the principle underlying the law of association 
of ideas. | 

He knows that a salesman selling a great safe to a board of directors talks powerfully— 
forcefully—sonorously. 

He knows that the same salesman selling a jewel safe to a dainty woman for her boudoir 
drops his voice to harmonize with a more delicate, persuasive argument. 

The knowledge that the merchant has gained of the law responsible for these intuitive 
differences in the human salesman’s argument, is benefiting the printer. 

Because, just as fine verbal salesmanship harmonizes with the selling points of different 
goods, or with the personality of the customer, fine printed salesmanship harmonizes through 
the structural appearance of the type face and the type arrangement. 

A great safe house increases the value of its printed matter when it describes its ponderous 
masses of metal for solid business men in Cheltenham Bold, but changes to Cheltenham Oldstyle 
to explain to dainty women the value of boudoir jewel safes. 

This example of variation in printed salesmanship of safes is only an example to point a 
moral. Thousands of merchants are ready for the printed matter that harmonizes with their 

merchandise, and the printer can show them what type to use to produce that harmony. 

The printer who is ready with ideas can suggest to a merchant how a particular type face 
can better sell a particular kind of goods. As the merchant gets better results from better 
harmony of printing he orders more printing because it pays him. 

Suitable type faces enable the printer to get harmony in the printed page which matches the 
harmony of tone in the salesman’s argument. The more harmony in the printed word the better 
for the merchant, and the more results the merchant gets from printing the more printing he buys. 

The new type faces are needed for scientific merchandizing; the printer who uses them has 
what the merchant needs, and this Company is doing its part. 

The constant issue of new type faces by the American Type Founders Company 1s giving the 
printers of this country the means with which to ‘increase the country’s printing bills. 

American Type Founders Company 
Text set in 12 Point Century Oldstyle and Italic; heading and signature in Century Oldstyle Bold 



Barnes-Crosby Branches 
have been established for the convenience of our 
patrons and mean that you can meet a competent 
representative—one who will work with you as 
well as for you—in your own office, entrust him with 
your orders for illustrations and engravings and know 
he will give them his personal attention. You 
save correspondence and worry. 

The largest and strongest organization of illustrators, 

artists and engravers are ready to co-operate with you—in 
fact, become a part of your producing force—and enable you 
to do “the job complete. ” 

Day and Night Service to Printers and Publishers 

Barnes-Crosby Company 
E. W. HOUSER, President 

Artists :: Engravers :: Catalog Plate-Makers 
Complete Establishments: 

215 Madison Street, Chicago 214 Chestnut Street, St. Louis 
Branch offices in the following cities : 

New York Memphis 
32 Union Square 161 Madison Avenue 

Cleveland Milwaukee 
Citizens Building Wells Building 

Cincinnati Minneapolis 
Perin Building 525 South 7th Street 

Detroit Moline 
Stevens Building Third Ave. and 17th St. 

Indianapolis Toledo 
Majestic Building 1004 Grand Avenue 

Kansas City Birmingham 
306 E. 10th Street 2111 First Avenue 

Mexico City, Murphy Adv. Co., Dolores 7 (Por el Factor.) 

Write for our stock cut Catalog No. 100A. It’s brand new and still warm. 

SS 

SSS 

x) MS 
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THE NEW SEMI- ROT. ‘A RY FLATBED 

WEB PERFECTING PRESS 
Prints from type or plates. Built in two sizes to print either 4 or 8 pages or 

4-8 or 12 pages of a standard seven column newspaper from one roll—requires but 

TWO INKING FOUNTAINS and TWELVE COMPOSITION ROLLERS (which are all 
interchangeable), has counter-balancing moving type beds (moving in opposite direc- 
tions) ROTATING CYLINDERS, tapeless in and out feed, AUTOMATIC WEB 
TENSIONING DEVICE, CONTINUOUS MOVING PAPER, and many other new 

features which insure a steady running reliable press, one in which the web breaking 

has been eliminated. 

PATENTED 

The New Semi-Rotary Flat Bed Web Perfecting Press 

The Press is Right. The Price is Right. 

Read what users have to say after year’s steady use: 
Bakersfield, Calif . Oct. 16th, ’09. 

Gentlemen: 
In April of this year we installed an eight-page press of your manufacture in our office, and at this writing it affords us sincere 

pleasure to state that the press has given the very best satisfaction, It has not given us the slightest trouble, and from the date of instal- 

lation until now the web has not been broken or the ink rollers removed. The way the press pulls the web of indifferent paper through 

the machine is marvelous. The impression is excellent and the register absolutely perfect. The inking device, which throws the rollers in 

or out of contact, is a marvel of simplicity and results in a great saving of time, The ability of the press to print on heavy book paper 

without offsetting should commend the machine to book publishers. 

In conclusion, we are more than pleased with the press, and are proud that we ownone. We cannot say too much in commenda- 

tion. It more than meets every expectation. 

With best wishes for the success of the Semi-Rotary press, we remain, Yours very truly, 
THE ECHO PUBLISHING CO. 

(User of eight page machine.) 

San Francisco, California, January 18. 

Gentlemen: 
After one year’s most successful test, cannot refrain expressing our thorough deep satisfaction, press which works perfectly, in 

every respect beyond our expectations. We wish your company greatest success which cannot fail with such wonderful machinery. 

L’ITALIA PRESS CO. 

(User of 12-page machine.) E. Patrizi, President. 

The New Semi-Rotary Press is now being manufactured by 

THE GOSS PRINTING PRESS CO. 
N Factory and General Offices: LONDON OFFICE 

EW YORK OFFICE: 
: 

No.1 Madison Avenue 16th Street and A shland Avenue No. 93 Fleet Street 

METROPOLITAN BUILD’G. CHICAGO, ILL., U. S. A. LONDON, - ENGLAND 
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Electros 

From Halftones 
ETTER electrotypes at the regular price mean in addition to superior 

results in the printing, a saving in the make-ready, that if compared with 

the usual ‘‘idle-press’’ time, may be greater than the cost of the electros. 

The Globe Engraving and Electrotype Co.’s electrotypes and _nickel- 
types are absolutely 100% reproductions of the original forms or cuts. 

The buyer of printing should have a decided interest in the quality of the 
printers product. To insist on “GLOBE” electros is an insurance to that end. 

Perfect electros are a matter of supreme concern to the printer, as good 
printing without superior materials to work with is an impossibility. 

The printer who has once used “GLOBE” electros will not be satisfied with 
electros that are an iota less than absolutely perfect duplicates of the originals. 

In considering the claims of any special Moulding Process, in addition to the — 

price and the quality of the electros, the condition of the type and cuts when 
returned should not be overlooked. It is of importance to the printer and his 

customer, that forms for electrotyping should not be subjected to a process that 
will break the type or crush the cuts. 

The “GLOBE” quality of electros is made possible by an apparatus evolved 

and patented by one of the Company. ‘There is not another like it in the world. 

The price for “GLOBE” electros is the Standard price—no more. 

The evidence of an electro from a 400-line halftone, (160,000 dots to the 

square inch) printed with the original for comparison, is to be had for the asking. 

Globe Engraving & Electrotype Co. 
407-427 Dearborn Street, Chicago 

Our Scale of Prices for Halftones, Zinc-Etchings and Electrotypes is the most 
6 complete, comprehensive and consistent ever issued. With it on your desk 
ea} the necessity for correspondence is practically eliminated. 

This adv. is printed from a ‘‘GLOBE’”’ electro 
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ie. Si 5 7 CICA, itt 
Those Familiar With The Excellent 

Working Qualities of Our Inks 
Cannot Be TEMPTED to Change 

_THE QUEEN CITY PRINTING INK CO. |. 
CINCINNATI, 1913-1935 South St. PE LEA DERE AweneeN 1 tth-st. 

CHICAGO, 345 Dearborn St. KANSAS CITY, MO., 6-8 W. rath St. 
BOSTON, 147 Pearl St. MINNEAPOLIS. 316 Fifth Ave., South. 



Mationaf (printer-Fournafist 

37x50—2-Rev. Campbell Book and 

Job Press, 4 form rollers, wire 

springs, front fly delivery, table 

distribution. Price......... $850 

23x30—Campbell, 2:form rollers, table 

distribution, front fly delivery, wire 
springs, impression trip, motor or 

steam fixture attachment, speed 

2,200 base 9-4x3-8. Price.. $750 

37x50—Campbell, book and job, Dble. 

ender, 4 rollers, table dis. front fly 

delivery, wire springs, 2 tracks,: 

foundation, speed 1,500, 6 column 

GUATLOMEELICES amine ee $600 

CYLINDER PRESS BARGAINS 
38x55—2-Rev. C. B. Cottrell & Son, 2 

form rollers, table distribution, air 

springs, rear fly delivery. a fine 7- 

Col. quarto press...........: $1200 

44x60—2-Revolution Potter, 4 form 

rollers, table distribution, air 

springs, rear fly delivery. A 

ee eo ey 

29x42—Hoe Drum, Box frame, 2 
rollers, rack and screw distri- 
bution, tapeless delivery. 
Price isc. ...:ss: 1 ee $600 

39x52—Huber, 4 rollers, table dis- 

tribution, front fly delivery, 4 

| tracks, imp. trip, crank move- 

ment, speed 1,600. ....$1600 

full list and descriptions. 

Paper Cutters, Stitchers, Folders, Motors, etc. 

We have a great many other cylinder presses. 

All machines Rebuilt by us, and fully guaranteed. We 
always have bargains in all makes and styles of Job Presses, 

A. F. WANNER & CO. 
342 Dearborn St. CHICAGO 

33x48 —Campbell, Drum Cylinder. Prints 
6-col quarto;... vee ee $450 

31x46—Campbell, Drum Cylinder. Prints 
5-GOl. QuartOwi nse te eee $400 
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Borders 
nd a 

Ornaments 

HE one printers’ supply 
house which has both oe 

the quality and variety of oes 
Ee | goods, the ability to appre- 
a ciate the publishers’ needs 

and the organization that 
guarantees perfect service 

es, desires the opportunity to 
estimate on your require- 
ments for printing material 
and machinery of all kinds 

KEYSTONE 
TYPE FOUNDRY 
Selling Agents for Cottrell Presses 

PHILADELPHIA :: NEW YORK :: CHICAGO 

DETROIT :: ATLANTA :: SAN FRANCISCO 

Paragon 
Steel Chases 

Book, News ete. 

Nickel-Alloy, Universal Line 
Paragon Steel Paragon Steel Paragon Steel | Paragon Side se PAE Sed 
Chases for Job Stereotype 

Ch Chases 

an 
Press Foot Sticks 
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The National Machine Company 
Sole Manufacturers 

111-113 Sheldon Street, 

| 
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The Largest Cutter and Creaser Made 
in the World 

BUILT IN FIVE SIZES 

No. 1, 20 x 30 in. inside chase 
No. 1 1-2, 22 1-2 x 30 1-4 = >a 
No. 2. 23 1-4x 31 i :: 
No. 3, 27 x 40 ay u 
No. 4, 30 x 44 2 y 

Power for Nos. | and I 1-2, one h.p., for Nos. 2 and 
3, one aad one-half h.p., and for No. 4. two h.p. 

Quarto Medium, 
Half Medium, 
Half Super Royal 
Super Royal No. 4 
Embosser No. 1, 
Embosser No. 2, 
Stamper No. 3, 
Cutting and Creasing Presses, 5 Sizes 

Super Royal No. 4. 17x25 inside Chase. 

Hartford, Conn., U.S.A 
ARLY in 1876 the first printing presses 
adapted to the work of cutting and creas- 
ing paper and pasteboard for boxes were 

made by M. Gally, since which time there have 
been. placed hundreds in most of the paper-box 
manufactories of the United States. The press 
now offered is the latest improvement, and is 
the most powerful and easily handled machine 
ever produced for this purpose. It has the 
improved platen movement of the Universal 
Press, it is remarkably simple, and being ex- 
tremely solid in its build, it is peculiarly 
adapted for either stamping or paper-box cut- 

ting. All sizes have the extra steel gibbed 
lock and are also provided with phosphor- 
bronze bushings between the draw bars and 

impression cranks. 
In these presses are combined unequaled 

power, speed, strength and facility for operat- 
ing. ‘The speed is limited only by the ex- 
pertness of the feeder. The platen is under 
absolute control by means of the instantaneous 

throw-off. These presses are double geared, 
extremely powerful, durable and effective, and 

will not “stall.” 

Improved Styles 

10 x 15 inside chase 
13 x 19 f ss 
14 x 22 ia : 
17 x 25 ny iS 

214 x 22 ee s 
24 x 26 fe ha 
24 x 26 7 a 

quire a larger press than the 14x 22 inches; 
to publishers using ready prints, in small towns, 
for one-page work; blank book makers and oth- 

ers who do not have constant need for a cylinder press, 
we offer the Style No. 4 Universal. This press is built 
in one size only—17 inches by 25 inches inside chase, 
on new lines and no expense has been spared in this new 
production, now offered to the trade for the first time. 

The frame is of a solid, modern design, and is pro- 
portionately heavier than the 14 x22 inches; the bridge, 
fly-wheel, hook connection and cam lever are heavier; 
the cam-way in the large gear wheel is of an improved 
design, requiring a larger friction roller; the gear 
wheel has the steel sections in the rim and cam-way 
like the Style No. 2 and Style No. 3 Universals; the 
carriage ways are of a new design, the carriage slot 
being perpendicular its full length; this press has the 
long pinion shaft with the outside floor support like 
the Style No. 3 Universal and the new style double 
inking device without springs is a part of the regular 
equipment. 

The following small parts are included:—FIVE 
STEEL CHASES, one roller mould (for which a set 
of cast rollers will be substituted if preferred), eight 
form roller stocks, six distributor roller stocks, two 
vibrator or ductor roller stocks, sixteen roller wheels, 
(eight large and eight small,) three iron lateral dis- 
tributors or changers, two feed tables and-one set of 
wrenches. No treadle fixtures are supplied with this 
press. Each press is shipped complete with ink foun- 
tain and side power fixtures, including tight and loose 
pulleys, and the improved belt shifter and brake com- 
bined. Gross weight complete, crated for domestic 
shipment, 3,500 pounds; floor space required,—includ- 
ing feed tables and stands in position,—44 inches 
from front to back and 60 inches sideways; Pulleys, 
16 inches in diameter with 334 inches face, carrying a 
3%4 inch belt; the flywheel makes eight (8) revolutions 
to each impression and the press will require about 1% 
H. P. to operate it. Price furnished on application to 

Agents or The National Machine Co. 

At O meet the demand of those printers who re- 

VW rite for Catalogue. Sold by All Reputable Dealers in the World. 

THE NATIONAL MACHINE CoO., Sole Manufacturers HARTFORD, CONN., U.S.A. 
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“A little humor now and then 

is relished by the wisest men.” 

VS. 
BY 

Particularly when it means Business 
A JUNIOR DRUM 

PUBLISHERS THE HERALD, 
Tillamook, Ore. 

Gentlemen:— 

Did you ever wish, when press day was 
gone, that you could have the use of your com- 
positors for productive work, instead of having 
them spend two days getting that old type 
back in the cases? 

Did you ever long on press day for type 
enough and time enough to put that big, im- 
portant story in shape for your readers? 

Did you ever hunt all over the office for 
sorts enough to get up that special report that 
ate up all the capitals and periods and commas 
in the office? 

And did you ever have one, two, or three 
of your compositors fail to show up Monday 
morning? 

None of these things annoy the man who 
depends on a Junior Linotype. (He can run 
it himself in an emergency.) Less than half 
the wages of a printer will make the payments 

on the machine. 
The Junior is alwayson the job. It is easy 

to buy, easy to pay for, andis built and backed 
by us. Very truly yours, 

MERGENTHALER LINOTYPE CO., 

BELL, Sales Department. 

A REPLY TO SAME 

OFFICE OF THE HERALD 

Tillamook, Ore., August 27, 1909. 

Dearly Beloved: 

I have had all these things happen to me 
—and worse—I have a Simplex that makes the 
young lady operator stamp her feet and -get 
red; as for the foreman—he is an expert Sim- 
plex operator—he just chokes, he cannot get 
his tongue to wag fast enough to say the things 
his brain works up, and his lips get blistered 
and the composing room gets so blue with 
sulphur fumes that I can’t see if the devil is 
washing the job press or reading “‘Diamond 
Dick.’’ 

If the Lord is good to me, and the devil 
does not give me too many kicks, I hope to 
have a Linotype by next spring. Pray for me 
that I do get it, as it is that or another 
printer.| 

Instead of letters, you ought to have come 
down for a week’s hunting and fishing. Read 
the marked paper and see if you would not 
have enjoyed yourself. 

Yours, 

N. T. B. Pentnath, 

‘Tillamook Herald.’’ 

Which seriously goes to show that the joys of operating 
a type-setting machine are not unalloyed. 

And that even the man who runs one knows that 

“THE SLUG SET WAY IS THE ONLY WAY” 

MERGENTHALER LINOTYPE CO. 
TRIBUNE BUILDING, NEW YORK 

521 Wabash Ave., Chicago 638 Sacramento St., San Francisco 

332 Camp St., New Orleans 

MACHINE 
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HAMII TON’ & @ MODERNIZED & & 

The subject of composing-room economy has come into prominence of late and it is now an item which can not 

safely be overlooked when considering present-day costs of printing. 
A modernized office is an insurgent office—a progressive offce—and there are now enough 

such offices throughout the country to control and dictate printing-office costs and prices. 
The money-making offices in any city are those with the equipment up to date. They have 

the advantage of the possible saving of twenty-five to fifty per cent in floor space, and ten to 
twenty-five per cent in composing-room labor. 

Figure your pay-roll and rent account. Perhaps the saving mentioned would represent the 
profit you expect, and you may be wondering why it does not show in your bank account. 

Send for a copy of ‘‘Composing-room Economy,” which shows results accomplished in thirty- 
two modernized offices. 

It would be a good idea for any printer to fill out the coupon which appears on this page 
and begin to consider the question of modernizing the composing-room. 

It must be considered sooner or later. Eventually, we must all “Cet in line or get owt,” 
whatever field we are working in. 

JOB-PRESS Cc ABINET A Suitable Recepticle for Tympan Paper, Gauge Pins 
and other Tools, Benzine Can and Wiping Rags. 

We present here an improvement in our Tympan Paper Cabinets, the jobber’s quick make- 
ready. A pressman without proper tympan stock, cut to size and kept conveniently arranged in a 
cabinet, must first search for a suitable draw-sheet, and after he has found that, he must search 
again for suitable slip-sheet material, which must be cut to size with much loss of time and waste 

Job Press of stock. | : : ¥ All this waste can be saved when he has a suitable stock of tympan paper in proper grades, 
Cabinet cut to size. It has been estimated that one hour’s time on the press can easily be saved. 

Each unit is mounted on a pedestal of convenient working height, and on the top we provide 
a plate-glass mixing slab. An additional compartment for the benzine can and a metal-lined com- 
partment for oily rags are provided, thus doing away with the danger of spontaneous combustion. 
The gauge-pin drawer is still retained. 

There are three compartments for hard pressboard, cardboard and filler stock, in various grades 
for use as draw-sheets, and one compartment of larger size for slip-sheets. 

These cabinets are made in three sizes, for 8x12, 10x15 and 14%4x 22 presses. Intermediate 
sizes can be accommodated in the next size larger. 

One cabinet can be used to great advantage and will serve two presses when placed in the 
center, a little back of the pressmen. Where space is available, the best results will be obtained 
by having a cabinet for each press. The compartments should always contain a liberal supply 
of slip-sheet and draw-sheet paper, and if this is done, the product of each press will be very 
materially increased. 

LIST PRICE AND DIMENSIONS 

CABINET No. 1—Contains three compartments for slip-sheets, 1472 x8 inches in- 
side, and one compartment for draw-sheets, 14% x11 inches inside; metal lined cum- | The & You find 

partment for rags, gauge-pin drawer, etc. Height, 42 inches; weight, complete 76 | Mark of Foner 
pounds. Complete with plate-glass top. List price, $15.00. Quality Gi of 

CABINET No. 2—Contains three compartments for slip-sheets, 173%4x10% inches 
inside, and one compartment for draw sheets, 1714x 13 inches inside; metal-lined com- 
partment for rags, gauge-pin drawer, etc. Height, 42 inches; weight, complete, 90 
pounds. Complete with plate-glass top. List price, $18.00. 

CABINET No. 3—Contains three compartments tor slip-sheets, 24%4 x 14% 
inches inside and one compartment for draw-sheets, 24% x 17% _ inches 
inside; metal-lined compartments for rags, gauge-pin drawer, etc. Height, 

We are 42 inches; weight complete, 125 pounds. Complete with plate-glass top. 
interested List price, $22.00. 
in the ques- 
tion of Modern- 
ized Furniture and 
we would like to have 
your representative show a a ae THE HAMILTON MFG. CO ing-room as you would re-arrange = Py 

it, with a view to our installing such 
furniture as you can show us would soon : : rile 
bee aida ea he esyine “accomplialied, Main Office and Factories: - TWO RIVERS, WIS. 

Eastern Office and Warehouse: - RAHWAY, N. J- 

Hamilton Furniture 

Name PPPTOTTTTTETITITTTT Ti TTT 

Street: and! Non: ecccesrees ate coas-casuie cos csennneacsacsetorsararsceeeerers ALL PROMINENT DEALERS SELL HAMILTON GOODS 

Crpidbeeacacc scam eeessseaieies Stateiis Aek hveswvtetas Rocicusvrecesces 
= a A VALUABLE LINE GAUGE, graduated by picas and nonpareils, mailed free 

Have you a copy of *“Composing-Room Economy?” asevevaccenens to every inquiring printer. 

Diagrams of Imposition Printers’ Ready Reckoner 

Schemes for laying down the pages for book and pam- Showing at a glance the cost of stock used on job work, 
phlet work, with notes and explanations. ‘This book is the quantity of stock required for jobs of from 50 to 100,000 
printed on best bond paper, bound strongly, and just fits copies, the quantity of paper needed for 1000 copies of a 
a vest pocket. Price 50 cents. Third edition. book in any form, from octavo to32mo, and other valuable 

National Printer-Journalist tables. Price 50 cents. Fourth edition, enlarged. 

STATION X, . - . CHICAGO, ILL. National Printer-Journalist, Station X, Chicago 

Inkoleum is a pure colorless liquid Ink Reducer and Dryer Use Ink- of heavy body and reduce 
and does not affect working proper- with [Inkoleumas paper requires. 

ties of inks like paste compounds in- Thin inks are reduced with varnish 
troducing foreign matter, wax, tallow, and color weakened. [nkoleum 
etc., which lessens strength of color. will start your presses cold mornings 
Inkoleum spreads pigment evenly without washup. The only reducer 
and gives best results. Try it and : sold by supply houses every- 
note the difference. THE OLDEST AND STILL THE BEST where. That as the story. 

PRICE 50 CENTS. NO SAMPLES 
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THE BABCOCK PRINTING PRESS MANUFACTURING CO., NEW LONDON, CONNECTICUT 
New York Office, 38 Park Row. John Haddon & Co. (Agents, London. Miller & Richard, Canadian Agents, Toronto, Ontario. 

; Tt m 
BARNHART BROS. & SPINDLER, WESTERN AGENTS, 183-187 MONROE STREET, CHICAGO 
Great Western Type Foundry, Kansas City, Missouri; Great Western Type Foundry, Omaha, Nebraska; Minnesota Type Foundry Co., St. Paul, Minnesota; St 
Louis Printers Supply Co., St. Louis, Missouri; Southern Printers Supply Co., Washington, District Columbia; The Barnhart Type Foundry Co., Dallas, Texas; 
National Paper & Type Co., City of Mexico, Vera Cruz, Monterrey, and Havana, Cuba. On the Pacific Coast—Pacific Frinters Supply Companys Seattle, Wash 

The Babcock Optimus 
The Babcock Optimus 

The No. 43 Optimus prints a 25x 38 sheet 
with half-inch Margins, and an envelope just as readily. 
Measured by every test of the printer and press manufacturer it is the most 

satisfactory small press for big printing ever sold. It will do the finest work 

possible to print no matter what it is. 
The No. 43 Optimus combines the advantages of the pony and the heavy 

press. It is handy and fast for the light forms, and possesses the strength and 

distribution needed by the heavy ones. It is the ideal all-around printing ma- 

chine, especially valuable under certain pressroom conditions. 

Three three-inch form rollers, with their geared vibrators, have an inking 

surface sufficient to cover the form nearly twice even if it were a solid block. 

The rollers alone have a surface much in excess of form. The form rollers are 

interchangeable with those on the table, which also have geared vibrators. 

The ink feed is from ductor roller to the first steel vibrator, thence through the 

composition rollers below to the table, where it is further worked before it 

reaches the form rollers and their vibrators. The ductor roller acts as a dis- 

tributor for one-half the time. This distribution is greater than that of some 

four-roller presses of much larger size. There is nothing better on a two-revo- 

lution press, nothing as good on a small one. 

Five tracks, on a centergirt more than twice as strong as any other in a 

small press, support the bed. The cylinder is hung and braced in a powerful 

manner. The whole is a reproduction of the splendid plan of Optimus rigid- 

ity, with capacity for anything that can be put on the bed. The remarkable 

Optimus sheet delivery is a part of it. 

The No. 43 Optimus requires small space; stands low; is easily handled; 

is fast, and almost noiseless in operation. It has never been equalled in per- 

fection of details. There is no other press like it, nor any just as good. The 

price is as attractive as the press itself. 

The Babcock Optimus 
SET IN AUTHORS ROMAN 
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OSWEGO BENCH CUTTERS 
Balance the lever up to make the 

work come easy. 

This pictures only one of the ninety sizes and 

styles of cutters that are made at Oswego as a 

specialty. Each Oswego-Made cutter, from the 

little 16” Oswego Bench cutter up to the largest 
7-ton Brown & Carver Automatic Clamp cutter, 

has at least three points of excellence on Oswego 

cutters only. 

A new book, No. 8, containing valuable sug- 

gestions derived from over a third of a century's 

experience making cutting machines exclusively, 

is mailed on request. 

OSWEGO MACHINE WORKS 
NIEL GRAY, JR.. Proprietor 

MAIN OFFICE AND WORKS, OSWEGO,N. Y. 

NEW YORK BRANCH: 150 Nassau Street CHICAGO BRANCH: 347 Dearborn Street 

WALTER S. TIMMIS. Msgr. J. M. IVES, Mgr. 

A GOOD STAPLING MACHINE 
UTII IT Y Is a Convenience and an Economy in Every 

Printing Office. 

It is an absolute necessit 

The BEST Small Paper Cutter ACME No. 6 | ory orintine on 
does not have a wire 

stitcher. 

The Acme Binder 

No. 6 

is a good stapling machine. 

It has stood the test for 

years and has been im- 

proved through practical 

experience with the de- 

mands of printing ofhces. 

A stapling machine helps 

in securing business. Get 

one and do your own pam- 

phlet binding in the most 

economic and expeditious 
PRICE $40. 

ee Oe ee ee eva Glin 

SOLD BY ALL DEALERS The Acme leads them all and is for sale by Printers’ 
Pavyer Printing Machine Works Supply Houses throughout the United States. For further 

and full particulars write 

THE ACME STAPLE MACHINE Co., 
112 NORTH NINTH ST., - - CAMDEN, N. J. 

600-602-604 South Broadway 

ST. LOUIS, MO. 

Progress Typewriter Supply. Co., Ltd., London, England, European Agents, 
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ULLMANS] 
“NK: 

STATISTICS PROVE 

That in the year 1909 

The increase in 

The Printing’ Business 

Over 1908 

Was 237. © 

The increased sales of | 

A eeelaks 
For the same period & , 

Were considerably greater. 

This proves that the 

Printers who use 

Ullman’s Inks | | a : 

Are taking trade away : & 

From those who don t. 

NEW YORK PHILADELPHIA 

CHICAGO CINCINNATI 
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investigate New Model Jobbing Folder 

The above machine will fold not only periodical work but the finest catalogue work. It has Automatic 
Registers at all folds. Automatic Sheet Retarder and Head Perforators that overcome all ‘‘buckling”’ 

Made by BROWN FOLDING MACHINE CO. 
ERIE, PENNSYLVANIA 

7 In the 
® 

Bindery, 
| quality equipment is essential 

for profitable product! 

This is more particularly true of the wire 

stitching department, usually operated by @ 6 

help not particularly well skilled in things Pp C I k 

mechanical. In the ‘‘ Boston’’ we offer a | | rin INO eT 

quality wire stitcher unequaled for simplic- 

ity, free from the many adjusting perplex- j] |i 

ities of competitive machines, and designed k 

to produce a maximum of output with a fl | \ \ Or S 
minimum of effort....‘‘As good as the ff] |] 

‘Boston ’’’ is the recommendation an old- 

line stitcher recently received. The buyer BUFFALO, Nine 

thought it a very good recognition of the | 

‘‘ Boston’s’”’ superiority, and gave us his 

order. If you want a quality stitcher, to 

increase your bindery profits, consult the 

American Type Founders Co. 
General Selling Agent for the 

“‘Boston’’ Wire Stitcher. 
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Imitation is the | | Do You Know How to 
Sincerest Flattery | | Operate Numbering 
| | Machines? 

For Over Twenty-five Years our 

$1.00 Insurance Policy Ink We will Give 

has stood at the head of all Job Inks for printi Cash nas stood at the head of all Job Inks for printing $150.0 eae eae 
on hard-surface papers, drying quickly with a 

gloss, and not offsetting. Other houses have 

tried unsuccessfully to imitate it, but our process for the best articles on Practical Results from working 

of making this Ink makes it unqualifiedly the Wetter Type-High Numbering Machines. You can 

Finest Grade of Job Ink on the market. secure one of these prizes with little effort—simply 

write up what you know. : 

For conditions and particulars see our advertise- 

ment in the March Number of the ‘‘AMERICAN 

On receipt of one dollar we will forward by 

express, prepaid, one pound to any part of the 

United States or Canada. PRINTER.”’ 

We are still making the Model 125 WETTER— 
) 

Peek oH. LEVEY CO. the best numbering machine on the market, and worth 
FRED’K H. LEVEY, President CHAS. BISPHAM LEVEY, Treasurer Double the price asked 
CHAS. E. NEWTON, Vice-President WM. S. BATE, Secretary , i 

MANUFACTURERS OF HIGH-GRADE 

PRINTING INKS SOLD BY ALL 

New York Chicago TYPE FOUNDERS AND DEALERS 
59 Beekman St. 357 Dearborn St. 

Bae dere ob ee ai Occidental Ave WETTER NUMBERING MACHINE CO. 
331-541 Classon Ave.. - Brooklyn, New York, U. $. A. 

NSTI 

{ STANDARD LABOR-SAVING  }/ 
IRON FURNITURE 

Is the Only Up-to-date 
Blanking-out Material 

at 1o} o 

SS 
ic o 

It is accurate and will stay accurate. It will last a lifetime. 

Write for information and prices. | : | 
MADE AND SOLD BY THE 

INLAND TYPE FOUNDRY 
Twelfth and Locust Streets 

SAINT LOUIS 

175 Monroe Street 160 William Street 

CHICAGO NEW YORK 

=) 2S ——_——s 
Oo oO 

SET IN LITHO ANTIQUE AND 6-POINT ACME BORDER 
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The Ault & Wiborg Ga 

Makers of 

Letterpress, Steel-Plate, Copper- 

Plate and Lithographic 

|INKS 
Importers of 

Lithographic Stones, Supplies and Bronzes 

Cincinnati New York Chicago © St. Louis 
Buffalo Minneapolis Philadelphia San Francisco 
Toronto, Can. City of Mexico, D. F. Havana, Cuba Buenos Aires, S. A. 

London, Eng. 
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Mr. Printer, do you know what some 
of your friends are doing with this 

NEW METHOD OF PRINTING? 

You may perhaps be a little diffident-- but take it from 

us--there 1s no mystery about the process, It 1s widely dif- 

ferent from ordinary type printing -- Bintan your pro- 

gressive neighbor can make a success of it, why not you? 

We have published a pamphlet covering the subject -- | 

which we call “To Orrstt or Not to OrfrsrEt’’--write to | 

us and it will be sent you by return mail. 

We furnish the evtirve oucft for installing an Offset plant 

(with the exception of the press) and will send you esti- 

mate of cost--1f you will ask us for it. 

Ce) 

The Ault & Wiborg Company 

CINCINNATI £ OHIO 

New York Chicago St. Louis Buffalo 

Philadelphia San Francisco Minneapolis Toronto, Canada 

Havana, Cuba  Cityof Mexico,D.F. Buenos Aires,S.A. Paris, France 

London, E.C., England 



Volume Twenty-eight Chicago, March, 1910 Number Three 

Addresses Before the Twenty-Fifth Annual Convention of the National 

Editorial Association, New Orleans, La., February 10, 11 and 12, 1910 

ANNUAL ADDRESS BY A. NEVIN POMEROY. PRESIDENT 

DELIVERED AT THE TWENTY-FIFTH ANNUAL CONVENTION OF THE 

ASSOCIATION, AT NEW ORLEANS, LA., FEBRUARY I0, IQIO. 

HROUGH the untiring efforts of Mr. B. B. 
Herbert, of Chicago, in 1885, in response 
to a call issued by him for a meeting at New 
Orleans during the great Cotton Exposition 
of that year, Mr. Herbert succeeded in hav- 
ing representatives present from a number of 
States and was instrumental in bringing 
about this organization, after two years of 
untiring effort. He naturally became the first 

President, and has ever since been an interested and valuable 
member in its work of promoting the welfare of all who 
have been in any way connected with the Association. 

It is most fitting that we should convene this year and this 
month in this quaint French, Spanish, American city of New 
Orleans, since just twenty-five years ago, amid these same 
delightful surroundings, the National Editorial Association 
first came into being. For some time prior the advantages 
of such a community of interests had been urged by several 
State organizations, but the fulfillment of the plan came. 
No one can compute the influences for good that have 
gone out from that first meeting —the higher ideals, the 
fresh inspiration, the improvement in mechanism, not to men- 
tion the ties of friendship, and the broadening influences of 
travel, all of which have flowed from our early conventions. 

We regret that we have not more of the charter members 
here to enjoy the results of their forethought, but to the 
pioneers present on this Silver Anniversary those of us who 
have come later into this goodly heritage would say a word 
of congratulation and appreciation, and we feel we are 
fortunate in having them, together with some of our former 
Presidents, to gather-up the thread of our past history and 
present it to us at this time. 

It is just six months since we convened in the beautiful 
Puget Sound city of Seattle, and it has required dispatch and 
zealousness on the part of your officers to prepare for this 
meeting, treading as it does upon the heels of the last. A 
great amount of executive work has necessarily been crowded 
into what is perhaps the shortest term in the history of the 
organization. 

Since our last Executive Meeting in Chicago we have lost 
faith in the old saying “’tis best to make haste slowly,” for 
after an exceedingly brief notice to the committeemen we 
were surprised and gratified to have one of the best attended 
meetings in the life of the Association, demonstrating the in- 
terest each individual member takes in tiie promotion and wel- 
fare of the organization. At the opening of the meeting, for 
the first time in history, Father Herbert was disbarred; the 

reason he was not allowed to show his face will be explained 
later when we see his face perpetuated. The date of our 
present convention was determined upon at that meeting and 
the preliminary arrangements perfected. Among the various 
important matters transacted was the appointment of a com- 
mittee of three to act with the National Committee on the 
Printing of Stamped Envelopes by the Government. This 
National Committee is composed of representatives from The 
American Envelope Manufacturers Association, The National 
Association of Stationers and Manufacturers, The National 
Paper Dealer’s Association, The International Association of 
Photoengravers, National Printers League of America, and 
United Typothetae of America. This general committee has 
held a number of meetings in Washington and now has a 
bill pending before Congress to abolish the making and print- 
ing of stamped envelopes by the Government. 

In his inaugural address at Harvard University President 
Lowell, speaking on Education, said: “Know something of 
many things and everything about something.” It seemed to 
me this would be a good slogan for a newspaper convention. 
The old way of saying it was “a little learning is a dangerous 
thing,” ‘but to keep abreast of the times, when as much is 
crowded into a day as formerly was put into a year, a smat- 
tering of many things and a thorough knowledge of a few 
is the only possible course. The country editor realizes this 
when he becomes the court of appeals in disputed questions 
or the referee for doubtful ones. Question and answer fre- 
quently being telephonic general information is invaluable. 
On the other hand this same editor knows he cannot afford 
to sit in his sanctum and indite editorials alone. If he is a 
success he must be omnipresent—in the composing room, over 
the counter, watching his ledger, shaking hands with sub- 
scribers, encouraging advertisers, looking up subscriptions— 
thus his plant and its operation become the “something he 
must know everything about.” 

In a broader sense there is no profession in the world 
where it is so necessary to “know something of many things 
and everything about something,” as in journalism. This 
pursuit of knowledge, however, has its dangers, and one of 
the most threatening at the present time is the invasion of 
territory beyond newspaper jurisdiction. The venerable Col. 
Henry Watterson, only lately returned from Europe, was 
struck by this tendency and deplored it in an address delivered 
before the National Press Club, of Washington city, when he 
said: “Pretending to be the especial defenders of liberty, 
newspapers are becoming the invaders of private rights. No 
household seems any longer safe against intrusion. Our re- 
porters are being turned into detectives. As surely as this be 
not checked we shall grow to be objects of fear and hatred 
instead of trust and respect. 
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“Some one ought to organize an intelligent and definite 
movement toward the bettering of what has reached alarming 
proportions. 

“T say this in your interest as well as the interest of the 
public and the profession, for I am sure that you are gen- 
tlemen and want to be considered so, whereas the work you 
are often set to do is the reverse of gentlemanly. It sub- 
jects you to aversion and contempt — brings you and a 
high and mighty calling into disrepute — by confusing the 
purpose and functions of the newspaper with those of the 
police and the scavenger. I have been proud of that calling 
all my life, and when I go to my account, I want to see a 
clean and honored flag flying from the masthead.” 

Governor Hughes of New York, speaking along the same 
line, condemned the ready habit of believing and spreading 
evil stories about men in public office. He pleaded with those 
who go into journalism to be fair with public men whom they 
criticise, although they comment freely upon the acts of such 
men. “A man who seeks profit in the sale of calumnies is 
the most despicable of human creatures,” said the Governor. 

A. Nevin Pomeroy, President 
Chamhersburg, Penn. 

Every true newspaper man knows the difference between 
the liberty of the press and the license of the press. He 
knows, too, these faults are more glaring in large city dailies 
than in the surburban press, nevertheless we all realize that 
these tendencies are growing and spreading. The effort of 
the day to push the commercial side of the paper to the detri- 
ment of the editorial department and the constant demand 
for excitement on the part of the public, are partly responsi- 
ble for the evils, but it is evident there is great danger in the 
unrestricted belittling and cartooning of our public men and 
affairs, causing decrease of respect and deterring many of 
our best men from entering politics. While we do contend 
that the fair, considerate, and wholesome newspaper still pre- 
dominates, the profession as a whole undoubtedly suffers 
from the sensationalism of yellow journalism. Two notable 
journalists of the old school, have just laid down the pen, 
and in commenting upon their careers a contemporary said: 
“Roth Richard Watson Gilder, of the Century Magazine, and 
Wm. Laffan, of the New York Sun, were of the old-fashioned 
school. Neither was ever a muck-raker, and yellow journal- 
ism was not of their kind. Both had nothing but contempt 
for the newfangled school of journalistic sensationalism. 
That both became eminent in their profession, distinguished 
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alike for great ability and far-reaching influence, is the best 
evidence that decent journalism has not altogether had its 
day.” 

It is to be regretted that some of our great metropolitan 
newspapers are directed by a policy that is purely commercial, 
and that the editorial and reportorial departments are made 
subservient to the business office. 

In the effort to promote circulation and thusssecure greater 
prestige for advertising department, the editorial and news 
columns are too frequently converted into targets of assault 
upon men and institutions, with no other end in view but to 
create a demand for the newspaper and thereby upbuild its 
commercial side. The owners are, unquestionably, reaping 
greater rewards, but in doing so is not the newspaper of to- 
day losing its hold upon the public? Oftentimes the policy of 
the paper requires writers to express sentiments in direct 
opposition to their better instincts, for, as a rule, editors and 
reporters are men of the highest type. Only a short time 
since President Taft, in a speech delivered in this very city, 
declared that he had been thrown into contact with representa- 
tives of the reportorial branch of the profession in all parts 
of the world and always found them perfectly trustworthy, 
deserving of confidence and necessary to his business. From 
the whole tone of the Presidential address it was evident that 
in the White House the newspaper reporter is regarded as 
one of the potent factors of civilization. 

There is the same evidence of confidence in the compliment 
paid by Admiral von Koster, of the German navy, to the men 
who recorded his doings and sayings during the recent Hud- 
son-Fulton celebration in New York. The Admiral was 
Germany’s representative there, and was much sought by 
reporters, not only because of his very prominent position, 
but because of the talk of war between Germany and England, 
which was particularly insistent in some quarters about that 
time. On his return to Berlin he said that on account of 
what he had heard about American reporters he felt a little 
shy about them at first; but, he added: 

“Not one got me wrong, not once was I misrepresented. 
Often I mentioned things in confidence, and in no instance 
was that confidence betrayed. The reporters whom I met in 
the United States treated me with delicacy and afforded me 
a feeling or sense of fair play, which I admire and ap- 
preciate.” 

It is customary at an anniversary like this to endeavor 
to outline the policy of the future as well as review the past. 
We have set aside one session for the retrospection of twenty- 
five successful years, and we would like, at other sessions, to 
discuss ways and means for strengthening and perpetuating the 
nexit decade of this Association. It is self-evident that conven- 
tions today are entirely different from those of former years, 
when the railroads were anxious for advertisement and new 
sections of country were clamoring for press representatives 
to give publicity to their undeveloped resources. Large num- 
bers could be readily induced to take the trip and attend con- 
ventions on account of advantages derived. Now, however, 
every delegate buys his ticket and pays his individual expenses 
as any other private citizen. He derives no financial ad- 
vantages by joining the party, and, frequently, finds the date 
inopportune. We desire to bring out these points to show 
that the convention must henceforth be the drawing card. 
Formerly it was convention, plus innumerable traveling ad- 
vantages. We do not mean to undervalue the trip, for we re- 
gard it as a great feature, since nothing so broadens and 
educates as travel, and many of us could never have seen our 
country under such favorable circumstances except through 
the medium of this Association; but, in our opinion, the trip 
should only be an incident, the conference the real object. 

Our Constitution says: “The object of this Association is 
the advancement of the material interests, and the extension 
of the social relations of the editors and publishers of the 
United States.” This declaration is far reaching and it gives 
the Association ample room to expand. As we understand 
it, the National Editorial Association is the representative 
body of the local and press associations of our respective 
states. It would seem, therefore, that as delegates we should 
come here, not only for our own henefit, but for the mutual 
benefit of all those whom we represent. Many members of 
our State organizations are not privileged to attend the Na- 
tional conventions. To them we should be able to carry back 
valuable information. With this end in view, and because this 
meeting is a sort of “Looking-Backwards”, we would like to 
revive interest in what was suggested some years ago by 
President Stephens, in his able address at Chicago, discussed 
at intervals but never fully carried out. The recommenda- 
tions made by President Stephens, briefly stated, were: 

The establishment of National headquarters inaugurated 
and maintained by incorporation and subscription. 
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The publication of a National directory. 
The solution of the much vexed question of foreign ad- 

vertising. 
The purchase of material for all members of the Associa- 

tion. 
In addition to the above we would recommend that each 

State organization and press association in the United States 
be requested to become affiliated with the National Editorial 
Association in order that the project may have the united 
support of all kindred associations. There are some States 
which have not had representation in this association for 
years, and others have lately apparently withdrawn their -mem- 
bership. An effort should be made to enlist every local press 
association in the country. This would not only greatly 
augment the membership, but would give all business projects 
a much stronger support. 

We are very favorably impressed with the importance of 
establishing headquarters in some city, preferably Washington, 
on account of the many important matters that would natur- 
ally crystallize there. 

In addition to the work already outlined an important 
matter to every publisher could be assigned to the head- 
quarters, which is the keeping of a record of financial stand- 
ing of all advertisers, thus protecting the publisher from_the 
numerous dead-beats now infesting the advertising field. 
There are very few of us who do not now pay at least $50.00 
per year for the privilege of belonging to a mercantile agency 
from which we procure the rating of all advertisers, and se- 
cure special reports when required. We have all found this 
expenditure money well invested. A mercantile agency of our 
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own would be even more effective and it could be conducted 
in our own interest more economically than under present ar- 
rangements. 

Editors and publishers are confronted today with all man- 
ner of trusts and organizations, formed for the purpose of 
advancing wages and increasing the price of material. We 
are practically at their mercy, yet, as an organization, we have 
not raised a protest or made an effort to protect our rights. 
In the business world conditions have entirely changed, and 
each member of this association has, individually, endeavored 
to keep pace with these changes, but, as an association, noth- 
ing has been done to aid the individual, yet what great as- 
sistance and what a potent influence the National Association, 
acting in unison with all auxiliary associations, might become. 
We would, therefore, recommend: 

That a committee of five be appointed at this meeting to 
devise ways and means whereby the interest of the editors 
and publishers of this country can be better subserved and 
promoted, said committee to report at the next annual con- 
vention. We would further recommend that the committee 
fully consider suggestions already made, as well as any others 
that may be sent said committee by local associations or in- 
dividual members. 

Upon our return to our respective States let us carry the 
enthusiasm of this meeting into our local organizations, and 
endeavor to create a responsive sentiment in order that others 
may be aroused by the importance of the work projected and 
be willing to contribute endorsement and influence in order to 
make the next decade of the National Editorial Association 
an assured success. 

The Newspaper Editor—His Responsibility, Privilege and Opportunity 

AN ADDRESS BY SETH BROWN, EDITOR OF THE “COM MERCIAL 

UNION,” CHICAGO. 

Presented at the Twenty-Fifth Annual Convention of the 

National Editorial Association, New Orleans, Feb. 10, 1910. 

Gentlemen - 
HIS opportunity and privilege to contribute 

a measure of interest and I trust profit, to 
the usefulness of your organization, is ap 
preciated. 
To reach the wellspring of American 

thought, to be allowed the high privilege of 
being instrumental in shaping the course of 
newspapers, is not only an honor, but a posi- 
tive responsibility. 
As an editor of a paper, dealing with the 

editorial and business work of newspapers, it has been my 
duty to thoughtfully consider the problems which you are 
daily called upon to solve. 

Profit, in its broadest sense, has been the sole aim of my 
work on the Commercial Union. 

Aside from an early experience in that excellent develop- 
ing field, the local weekly, I have been writing for advertisers 
and publishers for twenty years. Special work, feature arti- 
cles and business literature. 

My work has brought me in personal contact with many of 
the greatest editors and publishers. pe 

It is a kind of work which gives one a very intimate 
knowledge of all sides of the business. 

I am stating these facts of experience to prove that what 
I say to you is not theoretical. That for twenty years and 
more, I have been learning, striving and doing. What I am 
to say to you is the result, the net, of past effort. 

We have all heard about the “power of the press.” ’ 
Gentlemen, you represent a force, for good or ill, which 

is greater than that of any other one class of men on earth. 
No, don’t settle back in your chairs with complacency. 

Such a privilege carries with it responsibility. The power 
is unquestionable, but there is great doubt in my mind as to 
whether or not editors have more than half appreciated their 
responsibility. 

It is a question every man must answer for himself. 
To give an object picture let us consider an average town 

of 10,000 souls as a type of our many fields of labor. 
I am going to jump right into the midst of this little city. 

It’s Our Town. The town in which you, Mr. Editor, are re- 
sponsible for the newspaper. Our Town is not better and not 
worse than others. An average town is Our Town. 

It’s Sunday morning. The week’s work is over. It’s 
church day for some, play day for others and a different— 
better day for all. 

The church, the home, friends, everything good, means 
more on Sunday. 

Our Town has preachers and priests. It has societies, 
lodges, charities, expressions of the better part of mankind. 

And it has an Editor, the man I am talking to. 
The life of Our Town is a mixture of good and evil. 

There are many good noble souls, honest and God-fearing 
men and women. People tried in the furnace of life’s ex- 
perience and found glorious—good. 

There are other kinds of people in Our Town. 

Seth Brown, Editor ‘‘Commercial Union,” Chicago 

Through misfortune, ignorance, lack of right youthful 
training or other causes, they are not the good people of Our 
Town. 

There is a constant conflict between the good and the bad 
in Our Town. Between understanding and ignorance, purity 
and vice, wealth and poverty. 

It is Sunday morning in Our Town. 
However each man or woman considers the matter, it is 

a better and a different day. 
The good and the evil in Our Town are lined up. 

bad ones do not stay away, but, listen: 
All the 
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THEY ALL READ THE LOCAL PAPER! 

Is there a single influence in Our Town which has equal 

power? 
Can the Mayor or the Minister talk to all the people—on 

this beautiful Sabbath morning? 
No! 
Life is a struggle and a growth. 
Our Town can’t stand still. It is going up—or down—all 

the time. 
The Editor has more to do with its weal or woe than any 

other man in Our Town. / 

And now, in a spirit of kindness, on the basis of manhood, 

patriotism and with a righteous desire to know the truth, let 

us sit down and look over our paper. 
Not to criticise, but to see if it is as good as our op- 

portunity affords. , 

We notice the “Church Notices” column. And the edi- 

torial on “Supporting Our Home Merchants.” The article on 

“Civil. Service Reform” and so on. ; 
Just a moment. What is this? “The White Slave In- 

dustry to be Investigated by the Government.” 

And this: “A Fight in Fanny Smith’s Place. 
Called.” ‘ 

Or this: “The Evidence in the Johnson Divorce Case.” 

Remember, it’s Sunday morning. 
Of course there is suffering and crime. But if you and 

I were calling on some good clean family on Sunday, would 

we care to discuss those subjects at the table? 
“But, a paper must print the news of the day.” 
Who but you and I, as editors, are responsible for printing 

the filth of the week? 
I am not going to argue this subject. But just to state the 

matter in a straightforward manner, I know that a percentage 
of your readers want this kind of news. 

I will agree that some of the “respectable citizens” read it 
with a relish. I also know the argument, “the other papers 
rint it.” 

; But you and I are alone responsible for our own papers. 
In every community the froth, the scum, appears on top. 

It “vaunteth itself unseemingly.” It is in evidence. 
But its influence and importance is overestimated. 
It is not the kind of influence which builds towns and 

cities, factories and schools. 
It is the influence which is talked about—rolled under the 

tongue and appears—at times—to be about all there is in 
life. 

Buty this is) aalie: 
It is the decent people, the foundation of society built 

on truth and virtue which makes our business possible. With- 
out it there would be nothing but Hell. 

Let us not be deceived. 
Even though we hear no protest against unclean news, it 

is there just the same. It weakens our influence, our stand- 
ing and our value—worth—to Our Town. 

The last stand in favor of unclean news is made behind 
the dishonest excuse of “terrible example.” That it is neces- 
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sary to show the young people the-dreadful results of crime 
in order to keep them good. 

It’s Sunday morning again. 
almost a woman. 

Is it necessary to drag that pure soul through the filth of 
debauchery in order to “keep her pure?” 

This argument in favor of printing impure news to keep 
children pure is the work of the Devil. 

It’s the presence of good which makes people good and not 
the presence of evil. 

No action, good or bad, ever: took place in fact, until it 
was first a mental picture. ‘ 

The newspaper in Our Town is largely responsible for its 
mental pictures. Make them good pictures. 

No boy or girl was ever led astray—willingly—unless the 
mental picture of evil was made to look like good. 

There is no protection against evil so great as a high 
ideal of the good. And there is no detective so keen in reveal- 
ing evil as a consciousness trained to know and enjoy the 
good. 

It is Sunday morning again. We are 
Editors, but as men. 

I know the trials.) The money side of a newspaper. I 
know how persistent are the influences. 

But are we getting the most benefit from the good in- 
fluences in Our Town? Good souls will respond if we go 
about it right. They not only have the influence, but generally 
the most money. 

Run articles to develop this influence towards our paper. 
It will surely come and it will pay. 

But that is not my chief reason for urging that every line 
in our paper makes for good character and good citizenship. 

No—while it will pay in money, there is a better and a 
higher reason why we as Editors, men with more influence 
in Our Town than any others, should help in this cause. 

The reason is: 
It’s Sunday morning again. You and I may be on our 

way to church or we may not. We may have made money 
last week, or we may have run behind, but you and I have a 
responsibility towards those within our influence in Our 
Town. 

It’s Sunday morning, and there is no money, position or 
prestige which will weigh against our duty towards our fel- 
low man. 

As we sit in church, at home or wherever this beautiful 
sunday morning finds us, let us feel that coming out of that 
office down the street is a pure, uplifting thought for God and 
humanity, and the circulation, the advertising and the collec- 
tions will surely come out all right. 

Won’t you do it? I know you will. Many are doing it 
every day. But we need recruits. More editors who realize 
their responsibility and measure up strong on the right side. 

I thank you for letting me have my say, and know that our 
efforts will find a hearty response in every honest heart. 

Good-bye and God bless you, this beautiful Sabbath morn- 
ing. 

Here stands a clean girl— 

talking, not as 

The Press and Law Enforcement 

BY JOSEPHUS DANIELS, EDITOR “NEWS AND OBSERVER,” 

RALEIGH. N. OC. 

RESIDENT ROOSEVELT was not the sort 
of man who was in the habit of asking others 
to do what he could do himself. Indeed, his 
reputation was enhanced because he was the 
type of man who brings things, to pass. He 
was called strenuous because he-undertook to 
direct all affairs from the number of children 
in the family to the cessation of hostilities be- 
tween Russia and Japan. Many disagreed with 

him as to this or that of his many policies, but the majority 
of his countrymen applauded his intense activitv which was so 
tense in so many departments as to cause his countrymen to 

wonder at his versatile genius and Cromwellian spirit of leav- 
ing nothing unregulated. And yet, though Mr. Roosevelt had 
invoked the power of the courts in cases that were of the high- 
est importance, and though Congress put unlimited means at 
his disposal to prosecute what he called “the malefactors of 
great wealth,” when he came to the remedy for the chief evils 
that threaten our country, this strenuous fighter threw up his 
hands and declared for Publicity as the only sure method of 
ending the reign of monopoly and meting out justice to those 
who oppress the people by cunning. 

Publicity was, in his opinion and the opinion of other emin- 
ent men, the key that unlocks the door where the worst law- 

breakers are in hiding, and without Publicity no other agency 
was sure and effective. There is but one way of securing Pub- 
licity and that is through the unbribed, uninfluenced honest 
press of America. The Federal and State governments ex- 
pend millions of dollars annually for the enforcement of the 
law, and yet in the most important and insidious crimes these 
paid officers say they must abdicate unless Publicity—that is 
the press—will come to be the aid and sustaining arm of 
the law. 

The power of the press was never so admitted and em- 
phasized as in Mr. Roosevelt’s public statements that we must 
depend upon publicity. Almost every day other public officials 
pay the press the same high compliment and call upon this un- 
paid tribunal to perform that which the paid representatives 
of the people declare themselves impotent to do. The compli- 
ment to the press carries with it such responsibility as to cause 
the editors of the country to consider well what duty they owe 
in the enforcement of law and in the preservation of order. 

The newspaper of today is becoming in the large cities a 
paying business as well as a medium of public information, 
and herein lies its opportunity and its peril. There is little 
temptation to the editor, whose paper is a paying business only — 
when his personality makes it bring him bread and butter to 
regard his paper as “a vested interest” and to use it for be- 
coming rich. The papers in the great cities with big circula- 
tion have the constant temptation of saying nothing about 
wrong in high places and of failing to do their duty as up- 
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holders of law. Mr. Jerome’s statement that all the New 
York papers were controlled from the counting house was a 
libel on some as fearless editors as the world has known, but 
the question of how much influence the dollar has in control- 
ling the policy of some widely circulated newspapers is one 
that, having been raised by a man as well known as Mr. Jer- 
ome, cannot be ignored by the men who make the papers and 
are responsible as well for what they do not say as well as for 
what they do say. A newspaper controlled by a counting 
house holds the same moral status in the community as the 
harlot among women. Therefore, the charge of Jerome was 
properly resented by the virtuous press of the metropolis. 

What, then, is the duty of the press with respect to law en- 
forcement, seeing that Presidents and Governors and Judges 
declare that Publicity is essential to upholding the dignity of 
the law? 

The duty of the press with respect to lawlessness has be- 
come more difficult with the passing years. The new order of 
crimes and new varieties of sin are quite different from those 
in the old times when lawlessness was a rude and rough vice. 
Then you found its expression in the fighting and shooting of 
the frontiersman. It was personal and individual sinning and 
it was easy to say to the violator of the law “thou art the 
man.” The man who held up the stage coach and rifled the 
pockets of travellers had to possess daring, courage, good 
marksmanship and nerve. It was open and had nothing of the 
stiletto, or green goods deception, or stock-watering, get-rich- 
quick of frenzied finance. Brave men could and did pursue 
the horse thief and stage robber, there was a pitched battle, 
and the bodies of the vanquished hung as trophies from the 
highest trees. The press of that day did its duty fearlessly 
and comparatively it was plain and easy. The sinner who 
took life, who stole property, who as judge was corrupt, the 
rich man who oppressed the poor was injuring some individu- 
al. He had a victim, and there was pablic indignation directed 
at the man responsible for the crime. How is it today in our 
changed conditions? “The tropical belt of sin we are sweeping 
into is largely impersonal. Our iniquity is wireless and we 
know not whose withers are wrung by it. The hurt passes 
into that vague mass, ‘the public,’ and is there lost to view. 
Hence it does not take a Borgia to knead chalk and alum and 
plaster into the loaf, seeing one cannot know just who will eat 
that loaf, or what gripe it will give him. The purveyor of 
spurious life preserves need not bea Cain. The owner of rafter 
tenement houses, whose ‘pull’ enables him to ignore the order 
of the health department, fordooms babies, it is true, but for 
all that he is not a Herod.” 

The modern sin is impersonal. The man who charges the 
public three prices for the necessities of life is neither seen 
nor known by name. He does not think he is a robber, for he 
is merely putting up the price to pay dividends on watered 
stock. He sits in a richly furnished directors’ room and is in 
constant connection with his lawyer who enables him to soar 
into the twlight zone where he may violate the spirit of the 
law without fear of paying the penalty. Moreover this mod- 
ern criminal who manipulates the markets to the injury of the 
many and “takes from the mouths of the labor the bread it has 
earned,” is personally one of the cleverest men alive who gives 
to the widow, the orphan, and the church, and is a doting 
father and tender husband. He is so agreeable that it seems 
impossible to associatae him with putting up the price of beef 
to the consumer and pulling it down to the producer. 

_ But measured by the far-reaching result of his stock-job- 
bing, stock-watering and influence in fixing prices, he is a rob- 
ber besides whom the train-wrecker and the highwayman was 
an amateur. Where they boldly sand-bagged their victim and 
got $100, he, with lips as sweet as sugar and manners that 
Chesterfield might envy, relieves the helpless public of millions 
by shrewd evasion of the law. Or he gains tainted money by 
putting his agents and attorneys into public position to enact 
faws through which a four-horse wagon can be driven, to con- 
strue laws so he may escape, or be blind to the enforcement 
of laws. This modern law-breaker—(these “malefactors of 
wealth” as Mr. Roosevelt called them) take no chances. They 
try to control the four branches of government—the execu- 
tive, the legislative, the judicial and the Press. If they control 
the Press, it is easier to control or silence the others. 

_When the Press is silent the corrupt and selfish new issue 
criminals feel perfectly safe. They can then more easily con- 
trol politics and rob the people by subsidizing the Press. Cor- 
rupt politics can be traced to rich and respectable franchise 
grabbers, who deal with the Boss. In a recent article, Judge 
Ben. B. Lindsey, thus stated a truth that is true-of every mun- 
icipality cursed with graft: 
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“Criminals are born and criminals are bred, but the condi- 
tions of which they are born and under which they are bred 
in Denver are the same conditions that debauch our legisla- 
ture, our judiciary, our press, our business life and our 
poor. I found no ‘problem of the children’ that was not 
also the problem of our parents. The young bud was 
blighted by the same corruption that infected the twig, 
killed the branch, and ate out the heart of the trunk. The 
rule of the plutocracy in Denver was the cause of three-quar- 
ters of the crime in Denver. The dependent and delinquent 
children who came into court came almost wholly from the 
homes of dependent and delinquent parents who were made 
such by the hopeless economic conditions of their lives; 
and those conditions were made hopeless by remorseless tyr- 
anny of wealthy men who used their lawless power to enslave 
and brutalize and kill their workmen. Legislatures, corrupted 
by corporate wealth, refused to pass the eight-hour law that 
would give the child’s home a parent able to fulfill his parent- 
al duties—refused to pass the employers’ liability law that 
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would save the widows from starvation and the children from 
the streets—refused to pass even a three-fourths jury law that 
would allow the poor victim of corporate greed to obtain a 
little pittance of justice in the courts. The saloons, protected 
by the political power of the corporations, debauched the par- 
ents and destroyed the homes of our children, and the protect- 

ed gambler hunted and preyed with the protected saloon. I 
could not do my duty toward the children without attacking 
the conditions that deform the lives of the children.. And when 
I tried to do this the beast replied: “Then you shall not be al- 
lowed to save even the little children!” 

Public exercration is heaped on the corrupt Boss by a por- 
tion of the Press, and the Boss should be driven into outer 
darkness—and yet how often is the rich franchise grabber 
held up as the man worthy of emulation, when he was more 
guilty of stealing the streets of the city from the nvliant politi- 
cal Boss! 

What is the duty of the Press with reference to such male- 
factors? I am now referring to the unsubsidized press, which 
includes most of our journals. It is lamentably true that as 
the owners of street cars, water, lights, railroads, trusts and 
all corporations affected by law or government, have seen that 
Publicity is greater than Law, they have reached out their 
hands to silence or buy the medium of Publicity. While most 
of the Press has refused to sell out, be subsidized, or be sil- 
enced the campaign for the control of the Department of Pub- 
licity has not been a failure, and there are papers charged with 
the duty of protecting the public which are engaged in the ser- 
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vice of violators of the law, and which join hands with shrewd 

lawyers who sell their talents to help their clients continue 

their lawless practices, control City, State and National legis- 

lation. The worst of it is, not that there are such papers, but 

that they wear the livery of heaven in which to serve the devil 

and do not disclose their ownership or the secret spring that 

is responsible for their unpatriotic course. These papers are 

generally very severe upon evils other than they are set to 

protect from the penalty of violated law and they often raise 

such a hue and cry against some small evil as to divert public 

attention from their insidious making public sentiment for 

their client. A lawyer may properly appear for the worst 

criminal, but no honorable lawyer can honorably accept re- 

tainers without disclosing the employment and even then 

neither can honorably accept pay for trying to control public 

sentiment to condone a crime. 

There are very few papers that are the subsidized active 

partisans of the rich violators of the law. There are more 

that are retained to suppress information and facts that would 

injure the corporation that is in control of the paper. If any 

man can come into a sanctum and say, “Don’t print this news 

or fact because it might injure my company’—if any sanctum 

is so controlled that paper has sold its birthright. 

The exposure of the Tweed gang in New York and the 

punishment of Tweed was the most healthy service the press 

had rendered in teaching a needed lesson to corrupt bosses in 

that generation—courageous men of both political parties 

united in the long and tedious task of bringing the public 

enemies to justice, but the agency that did most to put 

Tweed behind the bars was the vigilant New York press. 

The New York Times, then under the editorship of George 

Jones, a prince in the house of journalistic Israel, led in that 

noted fight for the public. His paper had secured the most 

important evidence against the Tweed ring. They knew he 

had the evidence. Through smart intermediaries this editor 

was approached and every effort was made to induce him to 

suppress the evidence culminating in the offer of a very large 

sum of money not to print it. “The evidence belongs to the 

public,” said Mr. Jones, “and if I sell it, [ am a thief.” He 

recognized that suppression in a matter of that kind was be- 

coming a party to the crime against the public, and George 

Jones wrote his name high among the immortals as did the 

public men who had also been leaders in the anti-T weed cru- 

sade. Some of the men who rendered this notable service 

were given high and deserved honors by the people. Mr. 
Jones received the reward of his conscience and made last- 
ing character for his paper—the only two rewards to which the 
consecrated public journalist aspires. Mr. Tilden, who ob- 
tained the position of Governor of New York because of his 
signal service in exposing and convicting the Tweed ring, 
saw the chief foe of law in the rich violators. He said he 
was often compelled to look into the cases of boys sent to the 
reformatory and added: 

“When I have compared their offenses, in their nature, 
temptations and circumstances, with the crimes of great pub- 
lic delinquents who claim to stand among your best society 
and are confessedly prominent among our fellow citizens— 
crimes repeated and continued year after year—I am appalled 
at the inequality of human justice.” 

In the Spanish-American war, the men who sold tainted 
supplies to the brave soldiers who were exposing their lives 
to uphold their country’s honor, were none the less crimi- 
nals and traitors because by their use of dangerous preserva- 
tives and spoiled meat their only motive was inordinate greed. 
It was the vigorous publicity that put an end to this method 
of poisoning the soldiers, though no example was made of 
the purse-proud men responsible for the crime against the 
men in the field. 

The people of this country have been “the complacent 
victims of a system of plunder perpetuated by men, many of 
whom are model citizens in their private lives, but who, 
as members of a corporation, suffer from a curious moral 
perversion.” The public domain has been the prey of these 
men and long before we heard any talk of national conserva- 
tion, the faithful public servant who tried to protect the pub- 
lic lands, the forests, the minerals from the corporations and 
individuals who were bent on getting them for a song, has 
been met at every hand with “every embarrassment that hu- 
man ingenuity could devise,” to quote the late Ethen Allen 
Hitchcock, Secretary of the Interior, who said:, 

“T regret to say all my efforts to release it [the public do- 
main] from the grip of its despoilers have been met by every 
embarassment that human ingenuity could devise; powerful 
influences have been concerned and they have not hesitated 
to aggressively assert every agency they could command to 
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weaken the hand of the law; even the local land officials have 
been subservient to their purposes, and their machinations 
seemingly have at times not been without paralyzing effect up- 
on the machinery of justice.” 

He wrote Mr. Roosevelt calling his attention “to the grave 
difficulties which beset the administration in any efforts it may 
make to rescue the public domain from public peril,’ and died 
after his resignation, but not until he had written of “the be- 
witching spell” exerted by the interests on the officers of the 
law and “the inadequate penalites inflicted by the courts.” For 
himself he declared that all persons engaged in “inordinate 
greed look alike to me, except that in any view the higher the 
offender the greater the crime against society and law, be- 
cause of the force and the influence of the higher example.” 

All graft is lawlessness in its last analysis, even if it 
contravenes no special statute. Our country is honey-combed 
with it. It is seen and felt more in city administration than 
elsewhere, and is apparent more in the work of “commis- 
sions” than in elected public officials. Here is a sample of the 
graft, which cannot be reached by law, and can only be 
remedied by Publicity, as given by the New York Evening 
HAO Sie 

“Three commissioners to condemn property for a grand 
boulevard in the Bronx nursed the job fourteen years, get- 
ting a fee of $100 a sitting, $6,000 a year, or in all, about 
$84,984 apiece for valuing property worth $2,191,921, thus add- 
ing more than Io per cent to the cost of the land.” 

Mayor Gaynor signalized his new administration by calling 
attention to these extravangces, which should be called by a 
shorter and plainer term, and appealed to the judges who 
name the commissioners to stop this abuse. ‘“Commission- 
ers,” said the Mayor, “sit for months to do what could be 
done in a day.” ‘The most sensational statement of how graft 
has become mountain high was made only a few weeks ago by 
Justice Howard, of the New York Supreme Court, who de- 
clared from the bench “at least forty per cent of all the 
money appropriated for public use is lost in graft.’ The 
learned justice of the Empire State may have put the pro- 
portion too high—certainly he did if he has reference to the 
smaller States—but he evidently had reference to the State 
of New York, and his remarkable statement, delivered from 
the bench, shows that graft has a maw so large as to call for 
judicial rebuke and excoriation. 

There are those among us whose zeal and enthusiasm are 
exhausted in securing the passage of a law directed at an 
evil. As soon as they have seen a law fixing punishment for 
the crime they hate, they go to sleep and think the law will 
enforce itself. The need is not for a multiplicity of laws, or 
new laws against wrong-doing, but such public sentiment as 
will compel the enforcement of every law on the statute 
books. If we once admit that it is in the right of an executive 
or judicial officer to enforce or not enforce a law, we have 
legal anarchy. The laws are made to be enforced. If they 
are good laws, enforcement will bring about good results. If 
they are bad laws, enforcement will secure their repeal. The 
non-enforcement of laws not approved, by officials has done 
more to bring about lack of faith in law than all the law- 
lessness and preaching of anarchy. This is true, even though 
the motive be the best and the purpose one that many of the 
wisest men approve. ‘This is best illustrated by the action of 
President Roosevelt in the matter of the absorption of the 
Tennessee Coal and Iron Company by the steel trust. Under 
the opération of the Sherman anti-trust law, which had been 
invoked to secure the dissolution of the Northern Securities 
Company, and for which Mr. Roosevelt received merited com- 
mendation, the steel trust could not obtain the ownership of 
the Tennessee Coal and Iron Company. But, when the severe 
panic of 1908 was at its height, prices tumbling, banks un- 
able to meet their obligations, and the country in the throes 
of ruin—in that condition of affairs influential bankers con- 
vinced the President that if they were assured that the execu- 
tive would acquiesce in the violation of the law involved in 
the transaction, the rigor of the panic would be averted and 
confidence largely restored. If the steel trust were permitted 
to buy the stock of a competitor, the President was told, that 
one transaction would go far toward relieving a big trust 
company in distress and helping the general situation that 
was acute and was ruining many business men. The Presi- 
dent feeling that in a national crisis the end justified the 
means, for the purpose of trying to end the panic, consented. 
His motive may have been good and certainly many approved 
it; nevertheless, it was a usurpation of power and a violation 
of law for the Chief Executive to consent to a known viola- 
tion of law even though he believed it would promote the pub- 
lic welfare. If a good President, with no motive but the 
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public weal, may thus enter into agreement with one giant 
concern to violate the Sherman anti-trust law—or any other 
law, for that matter—we have a government by one man and 
not a government by law. More than that: we have a govern- 
ment that may be prostituted to favoritism if we should elect 
a president who would suspend the criminal law to serve the 
interests of the few. 

Though the chief duty of the press, raised to the high 
station of Department of Publicity in law enforcement, is to 
be directed to the crimes of cunning and graft by the rich 
and powerful, it is to cry aloud and spare not for the enforce- 
ment also of the laws against violence. During the year 1909, 
according to the statistics kept by the Chicago Tribune, there 
were 3,103 deaths in the United States from personal violence, 
except suicides and lynchings. This was a decrease of 849 
over 1908. It must be borne in mind that this record does 
not include merely those cases which are usually classed as 
murder or homicide, but every form of violence, and that the 
subject classification is a general one in some respects, par- 
ticularly as to deaths arising from quarrels. It is impossible, 
without official records, to subdivide quarrels under appro- 
priate headings, the various causes of these deaths having 
been reported as follows: 
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A significant feature of these figures is the increase of 
murders ‘by highwaymen and thugs, being 185 more than in 
1908. During the year there have been 59 double, 11 triple 
and one quadruple cases of murder. 

During the same period there were 107 judicial executions. 
The number of lynchings or summary executions were 87, 
a decrease of 13 over the previous year. 

In London last year, with its six million people, the police 
reported only twenty murders. 

The failure of the Jaw to punish is a national disgrace. 
Our boasted civilization is marred by this disregard of life. 
The reduction in the number of killings and of lynchings in 
the year 1909 is a healthy sign, but the fact that nearly four 
thousand persons lost their lives by violence should give us 
pause. Even more serious is the failure of the law to reach 
and punish the men guilty of the killings. Only 107 legal 
executions is a sad commentary upon our laws and our en- 
forcement of law. It were better that the 87 crimes avenged 
by lynching should have been numbered with the others that 
escaped punishment than that crime should be avenged by 
crime. The worst indictment of our civilization is not that 
3,800 people came to violent deaths in one year, but that only 
107 of the criminals were executed by process of law, and 
that in 87 instances crime was added to crime by the lynch- 
ings that shocked the world. The duty of the press is to 
preach devotion to law and the orderly process even if the 
courts are too often impotent. No paper should condone 
lynching because the courts fall down, even though lack of 
respect for the judicial tribunals is one of the causes that 
works for lawlessness. The hope is in such earnest and 
persistent holding up the stigma to the American people that 
men who do murder shall be punished and that public sen- 
timent will make itself felt so powerfully that human life 
will not remain so cheap. The other bloody and brutal crimes 
that mar our humanity need the stern hand of law to deter 
law-breakers. Above all, there is needed such a return to 
the old idea of justice of the goddess who is blindfolded as 
to end the too frequent miscarriage of justice if the guilty 
party has money or influence. So rarely are the rich or 
influential convicted of crime, that in some sections it is a 
common saying that the penalties of the law are made for 
the poor and the humble. During the past few weeks those 
who had begun to fear that the rich violators of law could 
break through the strongest legal net were made to feel that 
they were wrong when John R. Walsh and Charles W. 
Morse were placed in prison. Walsh was convicted of mis- 
application of bank funds. It required three years after the 
indictment before he entered the prison doors, and Morse 
who was indicted in December, 1907, for misapplication of 
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bank funds, extension of loans and falsification of bank en- 
tries, was able to postpone his sentence until a few weeks 
ago. Even now there is a feeling that through some legal 
technicality they may be released from prison through an 
issue raised by Heinze, indicted in New York for “wilful 
misapplication.” Counsel for Heinze have moved to quash 
the indictment on the ground that there appeared before the 
grand jury a person not authorized by law—an expert ac- 
countant—who assisted in the examination of witnesses. The 
presence of the accountant was necessary and if the courts 
should ‘listen to this plea, the very refinement of legal in- 
genuity, the attorneys of Morse and Walsh will likewise seek 
to escape by this loop-hole. But for the publicity given 
by the press to these crimes by these bank officials and their 
following up the case at every step, it is not probable that 
either of them would have gone to prison. Prosecuting at- 
torneys know that it is comparatively easy to convict while 
the crime is fresh in the public mind, but that if a long time 
elapses before the trial, unless the press keeps up with the 
case, convictions are very difficult to obtain. 

The Department of Publicity needs to do two things first 
oneal: 

1. To make known the record of public officials and day 
after day to so focus public attention upon -public officials 
who are derelict, as to compel the official to perform his 
duty or to cause the people to drive him from position. The 
public has not given enough thought to the lawlessness of 
men in office. The man who takes a public salary and does 
not perform the duties of that office is an embezzler, and a 
worse embezzler than the man who merely takes your money. 
The thief who takes your money merely injures you to the 
amount of his embezzlement. The public officer who, elected 
to carry out the law, is blind to the crimes of his favorites 
or to the interests of the men who put up the money to elect 
him, is a criminal of the type who poisons the spring at its 
source. Publicity is the only remedy for the recreant or 
corrupt public official. Too many officials, who are honest, 
find it easier and more popular to do as little as possible. 
Therefore, if the press lets the people remain in ignorance, 
these unfit officers make no enemies as they would be sure 
to do if they vigorously enforced the law without fear or 
favor. The press must save the country from inefficient, two- 
faced and corrupt officials. 

2. The second duty is to arouse the bar, as well as the 
public, to its duty. Every lawyer is a public officer whose 
first duty is to society. Bar Associations must be urged to 
enforce the old-time and honorable ethics that gave the pro- 
fession its eminence. Too many shysters and trust lawyers, 
whose only object is to enable their clients to go as near to 
violating the law as possible without having to pay the penalty 
of actually violating the law, have come into the profession. 
To preserve its high standing the bar must stand with the 
press in ending legal chicanery. 

The best and ablest members of the legal profession, in- 
cluding a majority of that honorable calling, see and feel the 
need of improvements in the law as well as in the enforce- 
ment of the law. During the present year the New York 
bar association has announced that its committee, after eight 
months of careful study, had agreed upon 48 recommenda- 
tions to be incorporated into bills and introduced at the pres- 
ent session of the Legislature. The purpose of the reforms 
agreed upon, it is explained, is to eliminate the technical 
causes for delay and appeal, and thus, by relieving the con- 
gestion of court dockets and closing a number of flagrant 
loop-holes for the escape of the guilty in criminal cases, bet- 
ter to insure the administration of justice and. to expedite 
its processes. 

In a recent address to lawyers, Hon. Richard Olney, an 
ornament in the profession, regretfully admitted that the law- 
vers did not stand as high as formerly, and said the reason 
in part was to be found in the “dominant materialism of the 
day,” and ‘because “its members do not bear in mind the pub- 
lic and fiduciary nature of their calling,’ and he quoted from 
an article in a widely circulated magazine a statement of the 
career of a successful lawyer of our times thus: 

“For many years in the enjoyment of a successful and 
fairly lucrative law practice, he had of late become more and 
more closely identified with the business affairs of a very 
large corporation, the president of which had entrusted to 
him the planning of some of its most important ventures; 
ventures, indeed, in a legal sense, which involved all con- 
cerned in a complicated network of moves approaching more 
and more inevitably the limits of the law and requiring cor- 
respondingly more and more exercise of legal acumen and 
agility to avoid disaster. 
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“He did not like the work, although he knew it to be 
the work of most prominent lawyers and the practice of 
most successful corporations. The watering and rewatering 
of stock, the violent and ruthless crushing of competition, 
the control of trust funds for private enterprises, the in- 
fluencing of legislation, were as much a part of the daily 
routine of the affairs of his company as paying the wages of 
30,000 employees every other week or the installation of a 
new plant.” 

This pen picture of the successful corporation lawyer— 
who has sacrificed the old-fashioned high ethics of his pro- 
fession to devise schemes by which his employer may debauch 
legislatures and water stock by “legal acumen and agility’ — 
particularly “agility’—was recently illustrated by the plaint 
of a New York lawyer of national reputation who said: 
“In former times our rich clients, who wished to engage 
in big transactions, would pay us the tribute of asking: ‘I 
wish to do so and so, is it legal?’ and we would look up 
the law and tell him whether what he proposed to do was 
legal. He has so far lost respect for our profession that he 
now sends for me and says: ‘I have done so and so. Make 
it legal, or fix it so the law cannot reach me, ” and the lawyer 
who declines to use his “acumen and agility’ to do what 
his client wishes will lose the best paying practise. Unfor- 
tunately the temptation has been so great that many have 
succumbed to it until Elbert Hubbard says: 

“No gigantic theft ever occurred, such as stealing a rail- 
road or a town site, or a monopolizing franchise, but the 
lawyers had both-hands in the rake-off up to their elbows. 
Were lawyers abolished to limbo, stealing would then be 
limite@ to lifting portable things but now men wrest from 
other men the rights of generations unborn.” 

The wemedy? There is but one. Publicity. Whenever 
the press‘ informs itself accurately and publishes the whole 
truth of such enemies of their profession, the public and 
the better class of lawyers will make their successful trick- 
ery impossible. 

Let not the press feel that every public official, who 
says that dependence for law enforcement is publicity, is 
actuated by a desire to elevate the influence of journalism. 
On the contrary, there are public officials who desire to run 
along the lines of least resistance and do as little as they can. 
They, therefore, find it an easy way to escape doing their 

full duty by seeking to unload their responsibility upon the 
newspapers. The press is a splendid whip to “haud the 
wretch in order,” but it cannot inflict penalties. A law with- 
out a penalty is impotent. The office of the press is to be 
a solicitor and prosecute and compel conviction; the function 
of the judge is to pronounce sentence. Prosecution is in- 
effective unless the sentence is imposed and carried out. 
Therefore, the press is a precursor of the stern measures 
of the law, but does not take the place of Law. 

I had hoped to give object lessons of the important serv- 
ices rendered by American journals, daily and weekly, in both 
preventing crime and securing law enforcement. ‘There is 
not a town or a city that cannot tell the story of some brave 
editor who has risked his life to uphold the majesty of the 
law. Some have sacrificed their lives in fighting for needed 
reforms, and within ten years two Southern States have 
erected monuments to the memory of two brave editors 
who were cruelly done to death because they dared to expose 
bad political methods which stood in the way of moral re- 
forms. Some day the story of what courageous editors have 
done to protect the public and uphold the law will be told 
and put in permanent shape for the emulation of men who 
come after them and who will need the stimulus of the brave 
deeds of illustrious journalists to stem the tide of commer- 
cialism that threatens to drown the higher mission of jour- 
nalism. I venture to suggest that this Association can make 
no contribution to history that is more needed or that would 
have keener interest than for your new President to name 
the most capable editor in every State to write a paper for 
the next meeting on the most signal service rendered by the 
press of that State in Law Enforcement and the Protection 
of the Public. It will be a story of men battling often alone 
for the Right of Man against Greed and Wrong in high 
places; many of its pages will be illumined by the deathless 
deeds of men who sacrificed all that most men hold dear to 
uphold the majesty of the law and secure justice alike for 
high and low; and some of its pages will be crimson with 
the blood of as glorious martyrs as ever went to the stake 
for their religion. These stories will serve to gird the 
younger editors with strength in the hour of endurance and 
will lift our profession to the plane of service and sacrifice— 
the high place that alone makes it the most useful of all 
callings. 

The Editor’s Opportunity 

BY JOHN CLYDE OSWALD, NEW YORK 

E are met at the completion of our first quar- 
ter century, at a time in the world’s history 
when the forces for good seem to be more in 
the ascendency than ever before; when the 
question “Is the world growing better?” can 
no longer be reasonably be asked; when, on 
the contrary, on every hand, in every country, 
and especially in our own country, there is 

evidence that the world has grown, and is growing and will 
continue to grow better and better as the years come and 
go 

But I shall not take up your time with a review of the con- 
ditions because of the existence of which we are entitled to 
congratulate ourselves. However much there has been accom- 
plished there is much yet to do. We are still a long way from 
the millenium. It is more important to take a look, even if 
necessarily hurried, at the tasks that yet remain to be per- 
formed; to consider wherein we, as editors, can further con- 
tribute to this great work of helping to make the world better. 

Those of‘us who read history know that during the ages 
that have past, the boundary lines between kingdoms swayed 
back and forth, and the limits they defined were expanded or 
contracted, according to the strength of the respective rulers 
who occupied the thrones. War was the game at which all 
kings played. Millions of lives were sacrificed, billions of dol- 
lars worth of property were destroyed, all to no purpose save 
to gratify the thirst of a king for so-called glory and power 
and of a people for blood. We call that stage of history bar- 
barism. It can never come again. 

Now-a-days, we as nations do not ruthlessly spring at each 
other’s throats, determined to conquer or destroy; but we do the 
next worst thing. Altho we do not waste our energies in in- 
ternational offence; we waste them just the same in defense. 
“In time of peace prepare for war.” Instead of keeping war 
behind and forgetting it save as a characteristic of a barbaric 
age, we keep it ever ahead and in mind. The tremendous waste 

goes unceasingly on Think of what could be gained to the 
world if the billions now spent in the up-keep of the forces of 
destruction were devoted to those of construction, Think of 
what it would mean to this country alone if the comparatively 
small expenditure of four hundred and seventy millions which 
our army and navy and pensions annually cost could be devot- 
ed to the upbuilding of things that make for permanent im- 
provement. ‘Do you know that 72 per cent of our total rev- 
unue last year was spent on wars that are past or may be ex- 
pected to come? That four nations alone spent a billion dol- 
lars for the same purpose? Think again how many hospitals 
and art galleries and parks and play grounds could be provided 
with that immense sum! War has no place in civilization. It 
must finally pass away. 

Let us turn from a national to an individual matter. Next 
in its appalling consequences to the scourge of war comes the 
scourge of disease. ‘Twenty thousand deaths in the state of 
New York and 138,000 in the United States every year from 
tuberculosis alone; Professor Irving Fisher, of Yale Univers- 
ity, says that there are now living in this country 5,000,000 of 
people who are doomed to die from tuberculosis if something 
is not done to prevent it. Think of it! And typhoid follows 
hard after with its hideous total. They are at work all over the 
world and their toll is tremendous. Why? What causes them? 
Dirt, nothing but dirt; filth of habit and habitation; failure to 
accept the cheapest of God’s many blessings, fresh air and sun- 
shine. Consumption and typhoid will in time follow the plague 
and cholera and yellow fever into oblivion. They ought to dis- 
appear in ten years and would if all mankind could immediate- 
ly become possessed of the knowledge of how to live correct 
and useful lives and would act according to the knowledge. 
And with tuberculosis and typhoid should go another and 

more terrible scourge, the saloon. Future ages will wonder 
that we of this age, knowing the facts about preventable dis- 
ease, passively permitted the condition to continue. They will 
do more than wonder, they will condemn us for this demor- 
alizing condition that exists, not because of our passivity, but 
because of activity, in its behalf. Chicago alone spends one 
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hundred millions of dollars every year in the retail liquor 
trafic. There are eight saloons there for every five grocery 
stores. I once counted on a single block, without intervening 
buildings, thirteen saloons. In another part of the city on two 
streets joined at a corner, but without intervening buildings, 
I counted seventeen saloons. There are saloons on practically 
every business corner of the city, and Chicago is only typical 
of other American cities. Conditions as bad prevail in all sec- 
tions save those in which a prohibition wave is at present n 
the ascendency. I was not looking for saloons in Chicago or 
for information in regard to them, or I might have come 
across instances much worse. Is it not a strange commentary 
upon what is considered an enlightened age. that we thus 
foster in our bosoms the adder whose poisoned fangs sting 
such a large proportion of us to death; that we work to get 
wages to spend for that which will eventuallv take away the 
capacity to earn wages; for that which stupifies the brain, 
nullifies energy, stultifies manhood, destrovs the soul Misery, 
woe, suffering, death, these are sure companions of the saloon, 
yet save in districts isolated tho happily increasing in numbers, 
we have established it as a part of our social and political life, 
and have thrown around it the strongest legal safeguards to 
protect it. 

That the saloon fosters crime does not admit of argument 
or denial. The trail of many ruined lives may be traced with 
certainty back to a beginning at the bar. This brings us natur- 
ally to the consideration of another indictment to be brought 
against modern society—our method of dealing with criminals 
—the seriousness of which is only just beginning to be realized. 
Crime springs largely from environment—it finds its birth in 
poverty—it is a matter of degree of temptation. Crime is a 
disease. The dominating idea of the penalty for wrongdoing 
in the world’s history was vengeance, even to the seventh 
fold; then later came the idea of punishment. as a deterrent 
against repetition and a warning to others: onlv lately have we 
begun to learn that a better way still is that which leads to ref- 
ormation; and, further, we see—dimly, it is true, but still we 
see—that so far as the wayward youth is concerned it is not a 
matter of reformation even, but of formation. Our present 
penal system does not eradicate crime, it perpetuates it, and 
provides for its certain increase. Our prisons turn out their 
victims with little prospect before them save that of a speedy 
return to prison. We do not give the man who has made a 
moral mis-step a chance to redeem himself: we take away his 
chance. Happily a reform is in sight. The indeterminate sen- 
tence, the parole, the reformatory, the training school for 
juvenile delinquents, the children’s courts, the quality of mercy 
which is not strained these point the wav to enlightenment. 

These are some of the things that keep us close to a real- 
ization of the truth that the millenium is not yet at hand. I 
might go onand mention many others of varying importance, but 
lack of time will permit the inclusion of only one more, which 
may be classified under that short and ugly word graft. There 
is graft that is public and graft that is private. Graft will be 
one of the last of these vices to disappear because it is still re- 
spectable. Prosecute the public official who accepts a bribe 
and you expose a banker or railroad president who gave it to 
him. The sympathy of friends is aroused; they rally to the 
support of both briber and bribed; they protest that agitation 
hurts business. 

Corruption with us in America is largely municipal. “In 
only one particular” says the author of “The American Com- 
monwealth” the greatest work on our government (and it was 
written by an Englishman)”—in only one particular have the 
American people shown themselves incapable of self-govern- 
ment and that is in their cities.’ Municipal government as 
found in America is scarcely ever to be commended and in 
most instances is to be unqualifiedly condemned. And why? 
Because most men do not do their duty as citizens. Bad men 
are not alone responsible for bad government: it is the so- 
called good man who is too busy with his personal business 
and social affairs to give the city the small amount of time re- 
quired for the proper conduct of its affairs who is just as cul- 
pable. To be a good citizen means that one must give up an 
evening occasionally to attend the meetings at which are chosen 
the delegates that nominate the officers to be elected; to vote; 

to do jury duty; to pay taxes. Graft and corruption would 
disappear from our municipalities within two years if the good 
men were at the same time good citizens. 

War, preventable disease, saloons, mistreatment of the mor- 
ally deficient, municipal corruption— these are some of the 
things we now tolerate that should be banished for all time. 
Are they to be banished, and if so to what agency may we turn 

for the needed help? 
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To the church? The church is the great conservator of the 
morals of the community. But it is too busy in conversation 
to do much in blazing the way for new reforms. It teaches 
of the hereafter rather than of the here-and-now—it teaches 
how to die rather than how to live. “These are secular mat- 
ters and not spiritual,” it would say. It was the church that 
drove the Pilgrims from England to find a place in which to 
worship in freedom, and it was the church as established by 
these same forgetful Pilgrims that banished Ann Hutchinson 
and Roger Williams because they insisted on teaching human- 
ity rather than theology; it was the established church that 
excommunicated Martin Luther when he exposed its shallow- 
ness and insincerities; it was the institutional church that ex- 
ecuted Savonorola, the great orator of the Middle Ages, be- 
cause he thundered against its oppression and wrong doing; it 
was the church, or what under the leadership of the Pharisees 
passed for it at that time, which crucified the Christ. No, no 
—the church has ever been too much concerned with its own 
affairs to go forward at the head of the great movements of 
the world. We may not look with certainty to it for help. And 
I say this the more readily because I am myself a member and 

John 'Clyde Oswald 

a somewhat active, tho humble and unimportant worker in the 
largest church of its denomination in the world and _ the larg- 
est in the city of churches from which I come. 
When Savonorola attempted to spread enlightenment in 

Florence in the fifteenth century, his efforts may be likened to 
a flame that burns brightly and goes out. With his martyrdom 
his work was practically closed. When Luther in the sixteenth 
century swept away the clouds of superstition and darkness 
that hung over the world, he set in motion a force that went 
on and on, and will go on forever. And whv? Because there 
had come into existence a new agency of enlightenment—the 
art of printing from movable types had been born. Previously 
only manuscript books could be had;they were too expensive 
for the common people and were in Latin, which practically 
only the clergy could read and understand. 

All this was changed with the advent of the printing press 
and movable types. Then real progress began. No more could 
the forces of truth lie hid. People began to read, and what 
is more important, they began to think. 

The evils that yet remain may be eradicated only by the 
spread of enlightenment, and enlightenment comes only with 
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the growth of the individual. China has lagged behind all 
other nations because the Chinese system of education does 
not comprehend the development of the individual. Children 
in China are taught to do exactly as their forefathers did. 
There is no looking up or out or into the future—all is in- 
trospection and stagnation. We grow as a nation, as a people, 
as we grow in individual character. That is the word—char- 
acter. Whoever contributes to the upbuilding of the character 
of his fellowmen, contributes to the spread of civilization and 
the arrival of the era of the brotherhood of man. 

Who then has the opportunity to forward this great work 
to such degree as the editor? Every day, in every way, the 
opportunity comes to him. We are essentially a selfish race, 
and any argument that attempts to turn men away from en- 
chancing their personal fortunes falls on stony ground. I do 
not make such an argument. Go on with your work; go on 
with your money-making. All I ask is that the emphasis in 
your work be put in the right place; the emphasis to be on the 
things that are good and contributory to right thinking, and 
right living, and high purpose. 

And I ask that this emphasis be not confined to the edit- 
orial page—that it shine forth on every page—in editorials, in 
the news, in the advertisements. A temperance editorial loses 
in effect when flanked by a whisky adv. Let us discard the 
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trivial and retain and enlarge upon the thing worth while. 
There is power in suggestion, there is vitality in reiteration. 
Spread before the reader only brutality and vice and crime, 
and he is apt to forget there is anything else in the world. 
As a man thinks so he is likely to become. Hold up before 
him ideals that are high, and the plane of his own ideals will 
be elevated. 

In ancient games it was the custom for each runner in the 
races to carry a lighted torch, and the prize was won not by 
the contestants who reached the goal first, but by the one who 
arrived with his torch still burning. So let the editor in his 
journey thru life ever carry a torch whose flame shall be the 
pillar of fire by which the way may be lighted for those who 
need enlightenment. Civilization is steadily advancing, but 
there is a mighty work yet to do. 

It has been said that a truly successful man is that one who 
has lived according to the laws of God and man and of whom 
it can be said after he has gone, that the world is better for his 
having lived in it. If this be true, and I am sure you will 
agree with me that it is true, there is no opportunity to attain 
success in larger measure than the editor’s. Real success that 
will enable him to say when his task is finished, as did the poet 
Stevenson, “I know what pleasure is for I have done good 
work.” 

The New Journalism 

A. E. WINSHIP, JOURNAL OF EDUCATION, BOSTON. 

(Read at National Editorial Association, New Orleans) 

E are not editors by Divine right. Journal- 
ism is as fickle as Chicago weather. A large 
daily paper was earning half a million dol- 
lars in dividends a little while ago, now it 
is losing something ‘ike half that amount. 
What has happened to one paper may with 
equal ease happen to any daily paper, may 
happen to any magazine. At a banquet in 
Chicago in January a Captain of Industry 

said that wealth-making trusts are not 
the result of law or the absence of law but of managers and 
that America is likely to run short on managers in a few 
years and then capital will be stranded. His idea of a mana- 
ger is a man who can make combinations. 

Poor fellow! Shortsighted speechifier! The audience 
howled and he thought he had said something, but he had 
said nothing because he had seen nothing. Combinations have 
never made successs. Rockefeller’s success has not been in 
combining on the one hand or in crushing out competitors 
on the other. He has simply been the first man to do the 
right thing in a multitude of lines. Carnegie never crushed 
out rivals and never massed his plays, so long as he was in 
active business. His success like Rockefeller’s was in being 
the first to do smart things. 

Neither Rockefeller nor Carnegie ever tried to sell Valen 
tines on the Fourth of July, or Fire-crackers at Christmas. 
Neither of them has ever done a thing that was not ripe for 
the doing, and they made their fortunes before the other 
fellows had their sidewalks shoveled off. I told no brief 
from Rockefeller, but the fellows he crushed were usually 
the fellows who would rather be crushed than to get up be- 
fore daylight and take advantage of the dawn. 

Journalism is merely an incident. Its future depends 
upon whether or not it 1s a slave, a master or a servant. 
There are representatives of all these today. 

The Journalistic slave has an early death. Where is your 
political organ among the daily papers? Twenty-five years 
ago most great dailies were party organs, abject slaves. 
Where is there one today? Many of them sunk fortunes 
before they were emancipated. Any paper that accepts slav- 
ery at the hands of any interest or of the Interest, if there 
be such a thing, will commit harri-karri. Journalistic slav- 
ery is entirely out of date in the second decade of the 2oth 
Century. 

Journalism can never be a master. It occasionally tries 
this. In the effort to be emancipated from slavery some 
daily papers have tried to be masters, and fortunes have been 
spent in the effort. It is as great folly when they unite in 
any city to play dictatorship as when one paper tries to go it 
alone. Have you ever known a man to be defeated for any 
office under reasonable conditions, when every paper in the 
city or Congressional District opposed him? I have known 
many men to be elected for no other cause than that all 

the papers opposed him. When the people think the press 
is trying to boss, thy will show the press that it cannot. 
Every paper in Chicago fought Moxley wildly and his 
plurality was stunning. Every paper in Boston fought Fitz- 
gerald for six weeks editorially, in the news and advertising 
columns and they elected him. The press is the servant of 
the public and must always be. William Jennings Bryan 
would have been elected President of the United States three 
times if he could have left the “I” out of his speeches. The 
country always went wild over him when he stepped forth 
as the servant of the people, but before he got far he told 
them just how they had got to do a lot of things in his way 
and then the end came. Theodore Roosevelt could say “IT” 
ten times to Bryan’s once but nobody heard it because it was 
always “we” in the echo. Journalism’s future lies in its 
independence without running it in upper case. 

There is never any permanent best in anything that is 
alive. You cannot crystallize life. The most brilliant crystal 
is as dead as an Egyptian mummy. This is <n age of new- 
ness. Every age has been an age of newness either in the 
dawn or in the preparation for the dawn. To change the 
figure the real newness of the tree is when it is swelling 
in the seed down deep in the dark soil, and this is true of the 
noblest kind of newness. Every age of newness has been 
focused either on Nature or on Human Nature. At one 
time the world was revolutionized because some one discov- 
ered that it made revolutions. The eras of newness when 
Nature’s secrets were untolded were indeed great, but they 
meant little in comparison with those in which human na- 
ture is revealed. With human nature it is always an evolu- 
tion rather than a revolution, always a revelation and not a 
discovery. These great advances are sometimes physical, 
sometimes intellectual, political, industrial and social. 

Fifteen years ago no one in all the world’s 60,000,000 of 
years had known the cause of yellow fever, now you stop it 
before it begins to buzz. 

Socrates, Aristotle and Plato, Kant and Hegel, Hamilton 
and Locke, and a multitude of other famous names in mental 
science, philosophised and psychologized marvelously but not 
one of them did so much to make the mind dominate the 
body as has a woman in New England, and druggists have 
had to look to the soda fountain, cigar case, candy counter 
and toothbrushes for a livelihood. 

Ten years ago a political party had some discipline but 
today insurging is the life preserver for most candidates of 
the dominant party. : 

From the earliest times we have made chains by welding 
one link and then another, but now they “mold” a chain and 
with no weakest link. 

But the latest and the noblest era of newness is that of 
our own day where the moral force is dominant in all 
phases of life, when the cry for battleships is a dismal sound 
from the tombs—as much out of place as a funeral wreath 
at a wedding feast—when a battleship is the ghost of defunct 
statesmanship. Now that the boss and the machine have no 
fading echo even, when Platt alive is as dead as Quay en- 
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tombed, what forces are to lead the American public, a pub- 
lic, composed of 70,000,000 mature units, each a germ 
by itself, and these millions with the inheritances of every 
civilized, semi-civilized and barbarous people on the globe! 

Who and what shall lead them? We are a rope of germs. 
There is not even the frailest thread connecting any two. 
No longer is there any assurance that a son will vote like 
his father any more than that he will follow his occupation, 
trade, or profession. You cannot drive, you cannot boss, you 
cannot even direct these 70,000,000 adult units. What can be 
done, now that you cannot therd them in political parties, and 
scarcely more can you be sure of them in church folds? 

America has a new problem, a genuine problem as serious 
as to discover perpetual motion, or the Fourth dimension. 
Isn’t it significant that the scholastic worthies of the noblest 
educational institution in the New World sat at the feet of 
an eleven-year old child to get the first presumption or sus- 
picion of the Fourth dimension? 

The public must solve this new problem, that is at once,’ 
industrial, social and religious, without any kind of a “key.” 

Will this leadership come through the voice or pen? It 
must come through one or other or both. The greatest pos- 
sible force is conversation. If it were possible to have one- 
tenth of the men of the country talk intelligently and 
earnestly on a given subject for a week the entire public 
could be brought into any desired attitude. 

All that the pen or public utterance does is to direct the 
conversation so that it may do the rest. The most brilliant 
oration ever delivered is an irreparable injury to any cause 
if it stirs up the opposition to vigorous, antagonistic con- 
versation. Many noted political orators are gigantic failures, 
because they set fire to the conversational powers of their 
opponents. The successful political orator is the man who 
supplies his followers with a lot of things to talk about 
without inspiring the opposition. This is why a good story 
teller is usually infinitely better on the rostrum than the de- 
bater. He keeps the audience in jolly mood and friends and 
enemies alike pass the stories along because they are so 
clever. The pulpit has much to learn along the line of pro: 
viding topics and a spirit of conversation. No theological 
furor, essay, art or cyclonic zeal count for anything if the 
sermon is not talked over. It may please a preacher to have 
his people say: “Great sermon!” “Just lovely!” “Oh, but you 
were great this morning!” ‘These are expressions not worth 
the breath expended on them; but if two persons will dis- 
cuss intelligently and inquiringly any vital feature of the dis- 
course it means much to them as well as to the preacher. 

Just now the platform, the lecture platform, is a notable 
public force in this country. Standpatters were wont to joke 
about Chautauqua statesmen, but they have not cracked that 
joke since the seventh day of January. It is no longer a 
joke. The platform, in summer and winter, has made the 
insurgent movement the power that it is. Political oratory 
is at a discount. There are a hundred popular lecturers, 
men and women, who have an income of from $5,000 up- 
wards, and who each address 200,000 people annually. There is 
only one of them who has a drop of standpatism in his veins 
and he speaks it so cautiously that only very sensitive souls 
suspect it. Of these too there are 90 of them west of the 
Alleghenies, and of every million hearers, 900,000 are west of 
the Alleghenies,and not 50,000 are south of the Ohio. The in- 
surgents are in the lecture-infested country. Kansas has 300 
profitable lecture courses in the winter and fifty Chautauquas 
in the summer. Jowa has nearly 200 Chautauquas and in- 
numerable winter lecture courses. Speeches at banquets are 
not now worth mentioning as matters of influence. There 
aman gets a few high-priced listeners who have always 
agreed with him, while at a lecture he will have a thousand 
or more, and at a Chautauqua thousands of the real people 
who pay their money for a real speech and don’t waste their 
time on “Little Necks” and “Demitasse.” The after-dinner 
speech is not talked about even in the dining hall, but the 
lecture is the topic of conversation for days. Now the press 
must take the place in print that the platform has in speech. 
It must discuss all live issues while they are alive. 

It is already entirely clear that the sensational, spectacu- 
lar exploitation of social sewage is a losing game. No in- 
fluential and successful paper now magnifies these features 
Even accidents are not a valuable newspaper asset when over- 
drawn. The best-paying newspaper properties in America 
are the papers that draw all sensations mildly. The four- 
inch letters are no more and even red ink is retained merely 
as a curiosity, a sort of red light remnant. 

There are still a few papers with sufficient traditional 
latronage to enable them to live comfortably with their face 
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.o the nineteenth century, but the majestic journalistic suc- 
cesses are thrilling with real life, with the heightening glory 
of the dawn rather than with the deepening shadows of the 
twilight. 

Journalism must accept the new responsibility of leader- 
ship. It must lead the conversation of the masses. 

The daily press has a remarkable opportunity if it will ac- 
cept responsibility, but as a mere newspaper it is valueless for 
influence. Any paper that is left in the car because a man 
can get all there is in it for him on the fly, may quote an 
immense circulation, but its influence is of no account. 

The daily press must never have a political party, nor cor- 
porate wealth, behind it. There must be absolute faith in the 
people. It must represent all the people. It must be the 
first to see tidal waves approaching. One policeman in Chel- 
sea in December saved hundreds of lives because he saw the 
tidal wave far out in the harbor and sounded the alarm. So 
the daily press must no longer be merely a chronicler of what 
has happened, but it must have the prophetic instinct to warn 
of danger and great coming events. 

It must be absolutely frank with its readers. Talk of 
publicity as to political contributions, there is infinitely more 
need of publicity as to the forces controlling and directing 
the press. The counting room should control the editorial 
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room only when the management is big enough to see that 
the absolute respect and confidence of the public is the great- 
est asset of the counting room, and that such public regard 
can only come from editorial direction. 

A prominent Metropolitan daily is now a vast institution 
requiring a million dollars in sight for its exploitation with 
frightful risks, requiring such business capacity to match 
financial responsibility that it is not easy to see how an editor 
can own it, and, if not, it is not easy for his personality tc 
dominate it or for the permanency of his influnece to be as- 
sured. 

The magazine is in great danger of becoming an institu- 
tion with the same conditions and limitations. Just now a 
arvey, a Munsey or a McClure retains the combination of 
ndividual ownership and editorial personality and in them 
here is much of hope, but even here it taxes one’s faith to 
yelieve that their present conditions will be permanent and it 
loes not tend to one’s peace of mind to see a Ridgeway sell- 
ng out his birthright for $3,000,000. If our fears are justi- 
fied, then we must look elsewhere for permanent hope and 
promise. 
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The press, as it has been known and as we now speak of 

its influence, must be looked for, under such conditions in the 

weekly local or personal press. 
It may be that as Bryan’s “Commoner” was followed by 

a “LaFollette’s,’ that in turn may be followed by a “Blind 

Idol,” or “A Pitchfork,” a personal message that 1s not 

expected to be a mint but merely a self-sustaining voice in 

the wilderness. 
But even this can hardly be a solution of the problem. 
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Whence then can we look? Possibly to the local weekly 
paper. This can rarely become an institution? It must be 
content to ‘be virtually owned by the editor and edited by the 
owner, if, not literally, it must be so to all intents and pur- 
poses. It will be read because it is local. If the distinctly 
local press of the country shall ever realize its responsibility, 
if it shall ever ring true and ring all the time, if it will accept 
its mission and be a message, it will be the one great force in 
America’s progressive regeneration. 

National Credentials For and a National Association of Newspaper Men 

BY FELIX J. KOCH, TRAVELLING CORRESPONDENT FOR AMERICAN 

AND FOREIGN NEWSPAPERS. 

RESIDENT WILLIAM HOWARD TAFT 
was to be inaugurated at Washington, 
March 4th, 1909. 
A Presidential nomination is, with the 

possible exception of a Presidential assasina- 
tion or the death of a Chief Executive 
while in office, the greatest single news-story 
that can be put into print in the United 
States. 
Newspaper correspondents not resident in 

Washington, and, very probably, those residing there as well, 
began making plans already in February, and some of them 
even earlier, to attend. 

To witness the taking of the oath of office requires some 
form of card of admission, and’preparations included appli- 
cation for these. 

Correspondents used the logic of common sense which is 
suposed to be the basic quality for a good correspondent, and 
wrote the Committee on Inaugural of the Federal Congress. 
They asked that such as was necessary be sent them, or else 
that the letter be turned over to such committee as might 
have the press in their care. 

By and by, under frank, came the reply, that Mr. Blank, 
a correspondent, had the matter in charge. It is not good 
newspaper ethics to criticize in print another newspaper man, 
sO we omit the name, in presenting the case. 

Mr. Blank, let us continue to call him, was written to, at 
once, but made no reply. 

Time grew short and another letter was sent, with no 
-result. 

Time was getting short and the correspondents came on to 
Washington. To save hotel bills—exorbitant at this season— 
they timed their arrival there, for the day before the féte. 

Then their troubles began. 
The correspondent, put in charge by the American Con- 

gress to see to it that representatives of American newspapers 
and mnragazines, and visiting newspaper correspondents from 
abroad, secured place to witness the event, could not be found. 
In fact, at the coronation of King Peter of Servia the 
preparations for handling the press were better, even to in- 
cluding billeting correspondents in homes of the better class, 
where desired, than they were at the recent inauguration of 
the chief executive of the great American republic. 

At his business office, they said the correspondent in 
charge was at the Capitol. At the Capitol they sent you to 
certain offices in the Senate Office Building, and from these 
you went back to the Senate Chamber, in hot-footed pursuit. 
And, meantime, you wanted to be out, getting side-lights on 
inauguration-time in Washington. 

Telephoning, cab-service, notes and messages failing, you 
finally did chance on your man in a corridor only to learn 
that the resident-press came first of all, and then,—well, it 
was too bad, but all the cards had been issued. 

Later, in the rotunda of the Capitol of the United States, 
the writer, come to Washington from Cincinnati to “cover” 
the inauguration for some twenty periodicals at least, bought 
a ticket of admission to the Senate Chamber, for ten dollars, 
gold, from a street gamin, who’d been given it by some 
Senator whose shoes he blacked frequently, to sell for what 
he could get for it. 

In no country of Europe, of which we know would prac- 
tices such as these be necessary. Even in Turkey, under Ab- 
dul Hamid, when a newspaper correspondent was open with 
the fact the he was a correspondent, they aided him in those 
things which should not: be suppressed. 

Biame for it? . . It lies in the fact that there is in the 
United States no one recognized credential for a newspaper 
man, good from Maine to Oregon. Cards, in these days of 
cheap printing and often unscrupulous printers, anyone can 
print. 

If you go to the South, print a card making yourself repre- 
sentative of some Northern papers. Who but will take your 
word for it for the most part? Letter heads, 229 
well, anyone can drop into a newspaper office and help him- 
self to a few pages off some letter pad! As a result, wherever 
there are events of importance, the stranger to the town must 
go with his credentials to someone, have these passed upon, 
and secure the badge the particular occasion may require. 
Only thenis he able to pass police and doorkeepers and the 
like and get about his work. 

Nowhere else among the progressive nations is this true, 
What it often means is best shown by examples. 
Up at Chambersburg, Pa., the president of the National 

Editorial Association of the country publishes his paper. 
Let us suppose that to-night a strike, a fire, some other 

holocaust should cause Chambersburg to be put under martial 
law. The commandant in charge of the troops leaves head- 
quarters at seven for a visit uptown. He alone can issue 
passes through the lines. 

A delayed train brings the newspaper correspondent from 
another place in at seven-ten. 

Until nine to-morrow morning—and probably later if the 
commandant be a late riser, your cerrespondent must rely 
on data given second-hand, or on the friendly loan of 
some politician’s press pass, before he can do this work. This 
because the credential he may show from New York or Phila- 
delhpia or any other city, “don’t go” with the sentry, who has 
orders) to pass nothing not dated “Chambersburg, Pa.” 

In Europe they have mastered the situation nationally. 
In many cases international courtesy obtains, so that ia press 
pass, as it is termed, issued in one country, will be recognized 
in another. 

A newspaper man in Hungary, for example, obtains from 
the agent of the State railways, in his town or city, a pass 
over the roads. This is mounted in a case, and in that case 
is his photo. Photo and pass card lie so close that a federal 
stamp is pressed down with edges upon both. To imitate this 
stamp is as great a degree of forgery as it would be to imi- 
tate the currency of the country, and since the pass is invalid 
without the photo, and the photo must fit the user and must 
also bear a part of this stamp, transfer of passes, as was 
so frequent in the United States, until a few years ago, 
is unheard of. 

Mr. Smith, the editor, can’t loan his pass to Mr. Jones, 
the soap man, who has just placed a good ad with the Times 
instead of the Post, because the Times could loan him a pass 
for self and wife just now, while the Post's pass was out just 
now with Mr. Black the carriage merchant. If an attempt 
were made by someone, not in the photograph, to use the pass, 
the conductor of the train could not be sure but what this 
person was some spy of the railway service, testing him on 
this point, and the more said party tried to bribe, the greater 
would be his suspicions. 

This pass is, of course, possible only where they have State 
railways—some would argue. Not so, however! Uncle Sam 
could issue some such credential, to be had, say like a pass- 
port, on payment of a dollar to cover printing, registering, 
etc., but only to be given to professional newspaper and 
magazine workers, who qualify satisfactorily say to the near- 
est District Attorney’s office. It goes without saying that 
a professional newspaper worker shall be one who lives 
primarily from his pen. 

When, then, the strange correspondent came into a city, 
in haste, to get certain data, when he wished to enter theaters, 
open freely to the qualified press, when he wished to attend 
aero meets, races, what not, there would be no bother. He 
steps to the door, shows this federal pass, with his picture 
duly stamped, and he is as easily proven as if sent by a 
local paper itself. 

But, there would seem to be a simpler system still, one 
determining better who shall receive these cards, who not. 

In the United States we have to-day a great National Edi- 
torial Association. It is presupposed that to join this marks 
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one as an editor—just as to join the American Chemical 
Society would set a man forth as a chemist or perhaps physi- 
cist, since the two are closely allied, 

Why should not the annual badge of this national associ- 
ation be made a national open sesame from Atlantic to 
Pacific ? 

Why cannot this association, through each of its state 
associations which go to compose it, see to it that that badge 
is printed, say thrice each year in every paper large and 
small, in that State? 

“The Badge that Gets the News.” 

CUT OF BADGE 

The accompanying picture shows the new National Edi- 
torial Badge for the ensuing (or present year). It is good 
anywhere in the United States for pretty nearly any place 
the bearer wants to get in. Uncle Sam and all the State gov- 
ernments recognize it. It is the highly-prized insignia of the 
newspaper workers, and serves to get the reader of this paper 
much of their news.” 

This is interestig as a feature and can be readily run. Po- 
lice become accustomed to it, doorkeepers know it 

And then, why cannot each State association see to it that 
the municipalities in its state recognize it? Better still, have 
say the county commissioners in each county offically sanc- 
tion it. 

Then, wherever a man may suddenly drop in pursuit of 
news, he has at most to phone the nearest county seat, to 
get himself proven to be what he claims to be. 

Let the treasurer’s receipt be put on a stiff card and this 
set into a little pocket case, with slip at the other side for 
one’s photo: And then let the two be stamped across with 
his seal, to prevent these badges being used by persons other 
than those to whom they belong. 

But as things exist at present, the mere matter of mem- 
bership in the National Editorial Association, it is to be 
feared, would not at all make folks certain that John Smith 
was a newspaper man, per Se. 

At a recent editorial meeting in the city of Seattle, ar- 
rangements were made with a certain steamship company, 
by which editors and their families should go to Alaska. It 
was not exactly a pleasue junket pure and simple, at least 
not in the steamship company’s eyes, Why should it 
be? 

In consideration of a certain amount of advertising, a 
certain reduction was given on the rate. Fair and square 
business barter. I want advertising, you want something to 
write of; well exchange! 

But in that company of “editors” there was a man who 
is by profession, openly a doctor, another man who is a 
dentist, but whose wife’s father had a paper, a man who is 
a post office employee or postmaster, and another who is a 
banker. Be it said in justice to the latter—he claims a con- 
trolling amount of stock, I believe, in a newspaper. ; 

On that line of argument, John Doe, owning stock in 
some mining concern, as who does not, is eligible to a con- 
vention of mine experts, and because spools of silk are 
often sent by mail, as newspapers are, the ‘postmasters of silk 
spinning cities should be eligible to textile workers’ associa~ 
tions. Meanwhile, such parties, caring little, necessarily, for 
what might be discussed—and who, perhaps, would often be 
floundered hopelessly in discussions necessarily technical— 
would be in attendance—as we have heard many admit openly 
wholly, solely—for the “good time,” and to enjoy ‘hospitality 
supposed to be given for future value to be received. 

What is more, the practice is thwarting those who really 
come to enjoy this hospitality and reciprocate in value. 

To give a concrete example. 
When up at Banff with a N. E. A. party a few years ago, 

there was a drive to be taken, out to the buffalo yards and 
the moose-runs. We must secure our own conveyances—and 
so large was the company of presumed editors, that folks 
formed groups that the supply might reach. 

One of the party engaged a vehicle with two gentlemen, 
neither one a professed editor. f 

They drove about, seeing not as one who is later to de 
scribe would see—stopping over and over and making nc- 
tations, but as a tourist would, passing in hasty review this, 
that, and the other, 

By and by, however, one of the two recalled that there 
might be mail at the hotel and suggested we hurry back. | 

When the professional writer would stop for photos it 
was permitted him to see that the others chafed at the delav. 
When he wished to await a moose’s coming out the bushes 
for photographs, or asked to be driven farther toward the 
wild things, they fretted. They wanted to get back, and as 
it was two against one, the return was made to the hotel. 

Lat 

Half an hour later these two proud members of the press 
were on the porch of the hotel, reading newspapers from 
home, papers that had awaited three, perhaps four days for 
their coming, and which could doubtless have been delayed a 
few hours more particularly since free telegraph service 
would have apprised either one of the gentlemen, long be- 
fore, of anything actually important at home! These were the 
men accepting railway, hotel, Board of Trade courtesies as 
editors. 

That this state of affairs hurts the association goes with- 
out saying, 

What respect would the public, would we writers have 
for the American Medical Association, the American Insti- 
tute of Architects—if the doctors let laymen rule them, and 
the architects planned for safety as outsiders desired ? 

On one of the Canadian Railways a high advertising official 
told us, that it appeared to him that for three bona fide writ- 
ers with wife and children present, there were at least a 
fourth to be ranked at best as friends. 

The situation, now that it is on the gridiron, takes an- 
other phase, 

Last summer there was with us a charming woman of 
another type—and she made no secret of her confession. 

“I wanted to see the Seattle Fair and the Northwest,” 

Felix J. Koch, Special Correspondent, 
Cincinnati, Ohio 

‘ 

she said, “ and thought that while I was so far from home”’— 
(she lived in a Southern seaboard state)—‘I would like to 
see something of Alaska. 

“Of course we talked the trip over with friends, and the 
editor of a local paper was among this number. 

“He had heard of the N. E. A. trip and said that if I 
went with the editors I would get many advantages which I 
could receive in no other wise. He told me I could repre- 
sent his paper,” and she laughed, “and here I am. Write? 
.... Oh, no!... . I’m afraid anything I’d write wouldn’t 
hardly be worth the printing.” 

And openly she remarked surprise that a body of 
editors should permit so lightly of intrusions such as hers. 

On another journey a dentist and his wife were our vis-a- 
vis in the Pullmans. 

In the face of all this it must be admitted that the Na- 
tional Editorial Association is not a purely Editorial asso- 
ciation, as the great body of American readers find us, on 
our swinging about the continent, the time when friendships, 
both business and otherwise, are cemented. When the edi- 
tors reach the American populace or the Canadian, as it may 
be, and the people see them and come to size up the ped- 
estalled “formers of public opinion” we are a company of 
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editors, plus this, that and the other, and we group the entire 
assemblage under our standard as editorial. Then we wonder 
that our badge has not as yet become recognized as a talis- 
man the country over. 

And now for the remedy, the reward of which will make 
the badge of the N. E. A. the passe partout of the country :— 
Already each State has its press association. Let our Execu- 
tive Committee suggest that each of these begin the pruning 
there. 

On the list of membership of the State Associations, mem- 
bers may be divided into three sorts—active, associate, and 
honorary. Possibly that is already done in some instances. 

An active membership should be granted such person as 
is actually living from the pen-side of his vocations, alone. 
If the paper be run by a printer-journalist, and he have one 
man who attends the press—that pressman—good friend 
though he may be to the editor, should be no more eligible 
to an editorial association than is the city editor of a met- 
ropolitan daily, who doesn’t know fonts from ems, to an in- 
ternational pressmen’s union. 

As one gets among the larger papers, one often finds the 
editor interested in other things beside his desk, of course. 
But it isn’t hard to classify whether Mr. Smith be an editor 
more than a street railway magnate or a director of gas 
companies and the like. And if he isn’t an editor, except 
as he owns stock and votes in directors’ meetings, then he 
is not an editor at all. That should determine the point 
easily. 
Ronee to this, the State certificates, mentioned above, 

should be issued. 
Honorary members may be such persons as have distin- 

guished themselves along lines editorial or reportorial, or 
who have rendered distinguished service to the association, 
but who do not depend on the pen for livelihood. These 
may cast vote and pay dues as the others. 

Associate members, if such should be formed, pay dues 
higher than regular members, since their reasons for mem- 
bership must be great indeed that they will come into a 
body in which they have not their greatest interest. Too 
many out-siders,today, crowd the press clubs, simply to make 
their membership card a press-pass that saves in. admissions 
many times what club membership costs. And beyond that 
there is little interest. 

The cry arises, however, “What of members already in?” 
Give a time limit—say three years from date. After that 
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time the rulings above given shall apply. This gives those 
unable or unwilling to conform ability to withdraw. Or, if 
it be not feasible to drop them, then it will at least govern 
those coming in thereafter. 

If Brown or Smith joins a plumbers union or association 
and then gives up plumbing as a means of livelihood he is 
either dropped or finds it to his interest to drop—does he 
not? Why not the same things editorial? It is not interest 
in the newspaper craft that holds the outsider to it, it is the 
perquisites which come along with the membership in the 
press! Last year at one time I am told there were four 
practising physicians in the National Editorial Association 
junket. Not one of them editor of a medical paper at that. 

As old Li Hung Chang would have said: “Why are you 
here?” And what would they have answered? 

Until we purge ourselves of this, we cannot bring in the 
plan of national recognition for our badges! 

Let it be resolved by this meeting that the several State 
Associations be called on, each at very earliest meeting, to 
make its membership comprise more fully actual editors and 
no others and that it limit itself to bomna-fide editors in its 
delegates to the National. That only such delegates and 
their wives and children, be eligible to attendance at meet- 
ings, and to participation in the subsequent trips. 

With this status acquired, let the given State Press As- 
sociation call on each State Legislature to officially recognize 
its badge as being good to pass any and all police lines 
thrown out by or in the State. With the badge should go a 
credential, accompanied by photograph, the two to be stamped 
by say the County Clerk, in order that it cannot be trans- 
ferred. Any person using the badge must, on request, pre- 
sent this stamped certificate, and photo and bearer must tally. 

With the power of the united press of the State asking, 
and no reason not to grant, what Legislature would even ever 
ask a lobby for this? 

In the cities the badge would replace the varied ones, of 
different papers and press associations. It would admit any- 
where and without question other than a peep at the photo. 

We would have a national association with a national 
badge good everywhere. 

It is respectfully suggested that motion be made at this 
meeting to attempt such action as will make the badge of 
the National Association a passport throughout the land, 
perhaps by referring to committee with power to act and to 
draw on the treasurer for such slight funds as required. 

Advertising and Exploitation 

ADDRESS BY JOE MITCHELL CHAPPLE NATIONAL MAGAZINE, BOSTON, 

MASS. 

(At National Editorial Association, New Orleans, Feb. io.) 

ET us first agree that modesty is present— 
or implied in the editorial “we.” With his 
back toward the people the editor fronts 
about to his desk to analyze public senti- 
ment, blazing forth now and then with a 
conviction that impresses his readers. He 
believes in his pen, but finds himself helpless 
in writing an advertisement for his own 
product. The entire essence of every suc- 

cessful career or venture in a commercial way centers around 
two well-worn words named in the dictionary as “advertis- 
ing” and “exploitation.” Merely mention advertising and the 
editorial mind looks upon that as a function purely and ex- 
clusively commercial, belonging to the mundane merchant. 
He writes a bitter and graphic anathema against the Sultan 
of Sulu as a disgrace to his race and with impunity takes a 
fall out of public men whom he has never met or even seen; 
but he would disdain to write a leader convincing this readers 
that John Jones, the advertiser whom he does know and has 
met face to face is a man who deserves patronage. Conse- 
quently John Jones tells his own story in big type and in page 
space. He makes money, builds up a business, and in many 
instances, becomes better known to the readers of that paper 
than the editor sitting in his sanctum moulding the destinies 
of the human race. The editor will confess that the adver- 
tising is the barometer indicating not only the success of the 
business department but the success of his editorial work. 
And yet he does not seem to understand the fundamentals 
of all modern success, which in some way is associated with 
that one word, “advertising.” No profession, trade, or call- 
ing so little understands advertising as the men who make the 
papers that sell the product known as advertising. They 

are so close to their publications that they overlook what 
advertising means to themselves. For in selling a product, 
one ought not only to know about it but to understand some 
of the test cases. Go over the list of successful newspapers 
and periodicals and usually you find that they understand two 
things thoroughly—advertising and exploitation. Do you 
know of an editor who can sit down and tell the story di- 
rectly and simply as to why he wants more business? The 
advertising instinct is basic, and exploitation implies the 
knowledge of producing the right stuff at the rght time—in 
other words, “Making it go.” 

In the dawn of my career as a newspaper man I discovy- 
ered my self in a small village, with an army press, a few 
fonts of old type, surrounded by broad seas of rolling prairies, 
occupied by settlers in sparse sodhouses and claim shacks, 
on the pre-emption or tree claim. The circulation was ‘as 
the settlers, the entire edition was carried in arms to the 
postoffice, as a nursling infant. The first impulse, while set- 
ting locals at the case, was to include the name and some 
news concerning every settler within ten miles—making every 
vote count. After the names had appeared in the news- 
paper there was a “follow up” visit. It was slow work but 
subscribers counted and the editor was learning something 
on which to write and ascertained the difference between the 
whiffle tree and a cottonwood on a claim. As a rule people 
appreciate that which costs them something. When the good 
old friends asked, “How much is your paper worth?” My 
modest reply was, “The paper may not be worth much, but it 
will cost you $2 a year in potatoes, pumpkins or anything 
on which an editor can live.’ Even in those drought years 
and hard times, the farmer was always ready to bring in 
the sustenance for the editor as well as to the minister. 
Advertising among those people meant more to me than 
merely to convey the knowledge of my existence and the 
old land office on Broadway. I wanted them to like the 
editor, for advertising is nothing without confidence. There 
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never was a dull week in that village, even every gathering at 

the drug store and postoffice found a young editor there 

with his ears open, searching for the material to fill the 

yawning local column. If there were not names enough on 

the poll list, every one mentioned by way of reminiscence 

in far-off cities, in the adventures of early days, was given 

the distinction of a “local mention.” Every home within a 

radius of ten miles had a copy of that newspaper, because 

it was advertised. The readers, talking over the items in 

the paper at home, were the strong factors in the advertis- 

ing development. Merchants in distant towns realized the 

effect of this potential advertising, when the people always 

seemed to be ready to mention “our paper” in doing their 

trading. Twelve distinct and separate business houses, the 

entire number in the village, were represented by twelve 

separate and distinct advertisements enclosed by — border 

rules. The barber and baker never failed to send “back 

east” a copy of the paper, containing their ad, written by the 

editor, and paid in shaves or loaves, with a double mark 

around the local mention of some incident associated with 

their establishment. Suddenly it was discovered that more 

advertising was coming from surrounding towns than could 

possibly be produced in the small village. The editor was 

more thoroughly advertised than the good minister, who 

was faring badly on an unpaid salary. A suggestion to the 

parson, along the lines of advertising—his exploitation, pay 

able in subscription due bills for the contribution box, re- 

sulted in filling the church-schoolhouse, adding a much-needed 

revenue and more frequent “pound socials” at the par- 

sonage. 

These incidents are mentioned to show my appreciation 
of advertising as a fundamental necessity, in every news- 
paper office, no matter how small or how pretentious it may 
be. In plain English it is knowing how “to compound our 
own prescriptions.” Advertising is a matter of tempera- 
ment, and when it tfeflects directly the personality of the 
exploitee, it is a pronounced success. Ever since this time, 
it has been a custom in our office to keep our readers 
informed as to the things at this office. When we put in 
Miehle presses, amid the unusual hum of those machines, 
the editor writes to the readers. When the almost human 
Monotypes were installed and the spools reeled off, like a 
music box, the editorial utterance at express speed, the read- 
ers knew about it. The records made in really setting type 
of the good old standard kind by machine and permitting 
editorial license in correcting proofs, we rejoiced again in 
the modern triumphs associated with the “art preservative.” 
Then there was the Dexter folders with almost human finger 
tips, the Cross folders, the Boston stitchers, the Seybold 
2oth Century cutter, giving the magazine a fresh hair cut 
every month. Tihe Durby desks, the Wallace addressing ma- 
machine, the Bruce-Macbeth gas engines, the double magazine 
Linotype with which have been associated the great develop- 
ment of the Metropolitan dailies. Every machine was like 
the furniture in the house. We grew to love and reverence, 
associated with tender memories. And then our workers. 
Every time I return there is a speech—telling them what I 
have seen and done in trying to sell their work in a nation’s 
wide market. In our mail we find checks from every State 
and county. On New Year’s Day I was presented this diploma 
signed by every member of the National family at home 
which I prize more than any college degree and which was 
read with tears of gratitude, for it is a signed pledge of 
loyalty. ° 

If all the people in this country just knew how to spend 
money legitimately, on those things which are worth the 
price asked, and we could show them what they really need, 
believe me there would be no haggling of price—neither 
would there be any bargain counters or bankrupt sales— 
the opportunities of the few that are paid for by the many. 
What we need is a campaign to educate the great American 
people in the art of Buying. Many changes are going on, 
and many more are coming, and what we ought to concen- 
trate upon is how to prepare.the minds of the people and 
teach them the value of articles offered for sale. The ap- 
preciation of advertising involves the discrimnation between 
good and evil, between false and true, as well as the benefit 
that a particular individual is going to obtain for his money 
and make the most of his life. The man who carefully 
studies advertising will in time find out how to live—what to 
drink, to wear, to eat, and where to go, and—most impor- 
tant of all—what to read. All this means that advertising 
is the sheet anchor of the future, and very few large firms 
now dare to undertake any business without a distinctive 
publicity department. The United States is a nation of 
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readers, and offers, therefore, a wide and productive field for 
the advertiser. And there will be no increase recognized in 
postal rates that have made this condition possible. Uncle 
Sam makes no steps backward. When times are good, it is 
easy to gain the attention of the people, but hard times 
arouse the thrift of the workers and then comes the oppor- 
tunity for an advertiser to display his greatest power. This 
is the time when the merchant discovers that the best thing 
he can have is the friendship of the people. 

Carrying out this idea of friendship—the most valuable 
thing in the whole world— 

“Friendship, a name deep written in the heart, 
By cares of life, may seem forgot; 
But brush aside the mists of years, 
With memory’s hand, ‘mid fallen tears, 
And—lo, ’tis there.” 

Every year there will be a closer friendship among all 
the people who read and those who are connected by adver- 
tising as a business. Not as a mere safeguard against fraud 
and deception, and still less with a view to leaguing together 
to. defraud or overreach the public. The idea is to band to- 
gether to give the people the best possible value, and to 
say that a man is a member of such a league ought to mean 
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that he is worthy of absolute confidence. The spirit of the 
times is essentially co-operative—which is merely another 
form of advertising, which percolates every strata of society 
and is found in every: trade and profession—the thing to 
do now is to use that co-operative instinct for a good pur- 
pose. The confidence of the people bestowed on one of us, 
means more confidence in all advertisers, and our purpose 
is to help each other in every way possible. 

ADVERTISING. 

The very word advertising has a fascination for those de- 
voted to the art that equals the enthusiasm of the anti- 
quarian for relics, of the astrologer for his diagram of the 
twelve houses of heaven and the horary questions, to say 
nothing of the man on ’change with his mind upon the tick 
of the passing second. The word itself comprehends human 
activities, and presents the impulse of progress. 

There-is, too, a suggestion of even greater antiquity in the 
first two-letters of the word, “Advertising’—a cryptic hint 

Certain it was that Eve’s campaign 
obtained results in publicity, whether desirable or other- 
wise—so fir as the apple tree was concerned. 
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Speaking of Adam, the first man, calls up recollections 

of one’s first experience of advertising, which began very 

early in life with the realization that a name, the simple let- 

ters that set each individual forever apart from his fellows, 

may sometimes have almost as deep a meaning for other 

mortals as for one’s self. With the growth of this idea _ad- 

vertising takes root. That idea of advertising threw off its 

first shoots in my mind when, as a lad, I met with the 

taunts consequent on the too free use of a real rubber stamp, 

wherewith I emblazoned my name on every available space of 

white paper, whether it formed part of a book or had an 

independent existence. That rubber stamp brought me to a 

vivid, if painful, realization that advertising 1s the art of 

transmitting impressions. Not until years afterwards did J 

learn that it is also the art of creating desire, where im- 

pressions and desires along a given line have not hitherto 

existed. 

After the first smart tingle tinglet of punishment was 

over, I obeyed the impulse to keep on using my rubber 

stamp, but thereafter some discretion was acquired in making 

known to my schoolmates, and all others within reach of my 

stamp, just who I was and why I could not be quenched 

in following what I regarded as a legitimate use of my own 

property. In my opinion, at that time, the sufferings of the 

sainted martyrs were as nothing in comparison with my own 

in this battle for individuality. 

It was no less a man than the Honorable John Hay, when 

Secretary Hay, who advised me to head an advertisement, 

“Do You Know Joe Chapple?” meaning that every person- 

ality was interesting and that I might as well join the ranks 

of the immortal Lydia Pinkhams. 

Ministers, doctors, lawyers and all the learned professions 

now recognize the value of exploitation. Even the church 

pews contain men who advertise directly for some specific 

purpose, and the “announcements” from the pulpits have 

been supplanted by a form of advertising, which is admit- 

ted to be absolutely essential to any progress whatever. Even 

the church edifice itself is regarded as a sort of advertise- 

ment of a given creed, and it is often possible to outline 

the belief of the worshipers by the shape or appearance, OF 

the spires of the building. Civic organizations and social 

gatherings have each their advertising, as clear as to its pur- 

pose as any printed announcement in a morning paper. Pub- 

lic utility corporations would have scoffed at the idea of 

advertising ten years ago; now the telephone companies are 

among the largest advertisers in the United States. The 

Western Union did not advertise—the moral is printed for 

all to read in the recent announcement of the absorption of 

that Union by the association which resorted to advertising. 

The Boston Street Railway has advertised for some time 

past to direct the stream of traffic, so as to relieve the con- 

gested channels and winding thoroughfares of the city— 

they wanted more nickels to carry on their work, and actually 

made advertising pay by changing the tides of traffic and so 

saving some expense while accommodating the public. 

Of late years the trend of advertising has dealt largely 

with fundamentals, in creating sentiment, and building up 

new markets. The details of making and selling advertis- 

ing are simple and fundamental functions of the modern 

newspaper. Every article of general use will be more than 

ever directly advertised in the future. It is not so much a 

matter of competition as of the creation of new trade and 

new wants. The sugar barrels in the country store have 

given away to packages, with more or less decorative wrap- 

pers, all of which means additional advertising. Salt, flour, 

coal, and indeed all the prosaic necessaries of life of every- 

day use are being advertised, and the only question now 1s 

as to which form of advertising pays best for given articles. 

Ask any woman to tell you honestly how much she is 

influenced by advertising—one out of ten. will say frankly 

that through the medium of advertising she has received 

many of her “new” ideas—hooks, and eyes, featherbone, side 

combs, a new shottie, a special sort of safety pin—to say 

nothing of the elusive collar button that husband “dams”— 

have all won their first step by introduction through adver- 

tising to the home market of the housewife. More and more 

exploitation embraces every human want, and the tendency 

of all this publicity is to improve the quality of goods, for, 

in order to succeed, the goods advertised must be kept up 

to the standard, or the advertising is bound to fail in results. 

What would the average magazine or newspaper today be 

without advertising? Like a dance without ladies; like slap- 

jacks without syrup, or baked beans without brown bread. 

Picking up a magazine, the overture with almost every 

reader is invariably a glance through the attractive pages 
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of advertising—to see what’s new—a bulletin, as it were, of 
human activities. 

Advertising has become a distinctive form of literature 
and a most interesting chronology of the times could be col- 
lated from these sections of the various periodicals and news- 
papers, as well as from the billboard epigrammes. Long 
after the stirring and erudite words of the editor are for- 
gotten, the impressions created by a “catchy” advertisement 
will remain in the memory, perhaps because the advertiser 
has the advantage of being permitted to reiterate certain 
important points—a feature which is denied the editor who 
desires to shun the literary ban of tautology. Made interest- 
ing by artistic pictures and verse, characteristic and clever 
verbiage, the advertising of the present and future will 
strike with a sledge-hammer impact of good Anglo-Saxon 
and convincing argument that may be regarded as a model 
in its way, and placed side by side with the English of 
the Elizabethan era, for the enlightenment of those who 
come after our generation. It may be that in future years 
there will be a special branch of study for the creation 
of a word, a phrase, or an idea that will fasten itself 
on the memory of the people, and be constantly brought 
to mind, as are those subtle pieces of advertising which 
have made fortunes for the advertisers of today, and at 
the same time have served to better the quality and service 
for the consumer, and in regard to food, have safeguarded 
human life. Advertising baffles all analysis. The study of 
the public taste, the art of creating a want and then convinc- 
ing the people that the advertiser is capable of filling it— 
what is this but the “power of the eye,’ the force of per- 
sonality, that animated kings, emperors, warriors, statesmen 
who have made their impress upon history, and pushed for- 
ward the march of events? Closely analyzed every great 
career may be reduced to the common denominator of ad- 
vertising—exploitation pure and simple. 

Advertising is as varied as human temperament, and ex- 
pression, but there must be one little thing in every adver- 
tisement that attracts and tholds attention, or it is worthless. 
It is a question of focus, and the lense or medium to secure 
this is the subject to be closely considered in advertising. 
Everything depends on what a man has to exploit—no matter 
what it may be, a suitable medium may be found, from the 
covers of the books and magazines, the “scare” headings 
of the newspapers, to the elaborate, or “tailor-made” gar- 
ments of the well-dressed man or woman, which are merely 
another form of advertising—impressing individuality on the 
public. 

The cash that passes through the advertising agencies or 
is paid directly to the publishers, printers,or bill-board men 
would not cover the expenditures because there are a thou- 
sand indirect ways in which money is spent on exploitation, 
in ways that have a direct effect on advertising as a whole— 
One gives a banquet, or an excursion, or a meeting of this 
kind; one calls a convention—a lecture is given or a vaude- 
ville troupe is employed—all are primarily advertising, though 
the money so expended is never entered under such heading 
in any account book. The enormous expenditures of a politi- 
cal campaign may be called in one sense pure advertising 
or exploitation. In short, it is merely a guess—and a guess 
sometimes is a reliable as figures—that the annual expendi- 
tures of advertising in the last five years in the United States 
have increased to at least one billion dollars. 

We are accustomed to use that word “billion” rather 
freely nowadays, perhaps because it fits in with the effective 
use and operation of superlatives common to this country— 
such extravagant expressions as “The greatest show on earth” 
and similar phrases that were made familiar to the general 
public in the days of Barnum, when billboards were emblaz- 
oned with circus proclamations in alliterative and thigh- 
sounding style—somewhat similar to that later adopted by 
newspapers and set up in slug heads to arrest the attention 
of the passer-by. 

The change in forms and methods of advertising during 
the last few years has come about so subtly that it has hardly 
been generally recognized as a veritable revolution of the 
wheels of progress. The use of the descriptive article has 
given business to numberless press bureaus, that furnish mat- 
ter concerning different interests or articles to be exploited, 
giving such data to newspapers and periodicals free of charge. 
Of late the veil has worn so thin that the great interests 
understand how easily, by the judicious and broad use of — 
descriptive advertising—written with a direct purpose in view 
—public opinion may be moulded through the same mediums 
that have been employed in the editorial columns in years 
past. After ail, it is more the manner than the matter, in 
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what is said, that counts, even as the rollicking barbecues of 
the South might be regarded as models of jovial hospitality 
than as any form of advertising, yet they have had a perma- 
nent influence on politics. 

In the “last ten years every class of business man, and 
even municipal and trade associations have acted in unison 

181 

with the spirit of development, and have achieved results 
through some sort of advertising, such as could never be ob- 
tained by any academic or ethical activity. The sneer of 
“only advertising,’ of a few years ago has passed. The 
scoffers have remained to worship at the shrine, they once 
despised. 

Advertising—How to Get and How to Keep it for Local Papers 

BY MISS CAROLINE A, HULING, CHICAGO. 

DVERTISING is conceded to be the life- 
blood of all publications, with so few excep- 
tions as to well prove the rule. The very few 
publications which do not accept advertising 
are little known and are mainly devoted to 

>i the furtherance of the fads of their editors. 
To most publications it is the chief source 
of income. The average editor, especially if 
he is also the publisher of his periodical, is 

apt to neglect this source of revenue, and to center his efforts 
upon making the most of his news and editorial columns. The 
importance of the editorial department is also too often under- 
rated by the man who is born to be a publisher, whose index 
of success is his bank account. 

All business nowadays is so highly specialized that even the 
smallest newspaper may have a staff of managers for its vari- 
ous departments, but there are still some publications on which 
one may play many parts, being in turn, editor, advertising 
solicitor, circulation manager and even foreman of the com- 
posing-room, pressman and mailing clerk, but it is indeed a 
poor office that does not maintain the indispensible imp of 
darkness, who reigns supreme in his own field. Each of these 
departments demands a different mental attitude, making it 
difficult to conduct them simultaneously with equal success. 
The advertising man has a distinct field, as has also the circula- 
tion manager, but the vital factor is the editor, and upon his 
efforts depends the value of the other departments. Unless a 
paper is made worth the reading subscribers will refuse to 
materialize and the efforts of the advertising manager are set 
at naught. He who fills all of these positions at the same time 
has a difficult role. I speak from long experience, having 
conducted these various departments on my own publications 
for a number of years. All of my advertising soliciting has 
been done in connection with editorial work, however. 

Lest, being a woman, it might seem that my knowledge was 
more theoretical than practical, I would say that my first ex- 
perience was on my father’s paper, in a place of about 12,000 
inhabitants. Since coming to Chicago the field has been greatly 
enlarged and I have handled contracts through personal solici- 
tation and by correspondence. I am at present located in a 
large office building, a veritable hive of advertising agencies 
and representatives, and am closely associated with advertising 
men daily, giving me exceptional opportunities for observation 
in this line of publication work. 

Advertising is now more of a science than it was formerly, 
but, like all other business, it is still more of a gamble than 
a certainty, as to results. Even the expert, who is said to re- 
ceive a salary of $1,000 weekly, cannot guarantee exact re- 
sults for the immense sums entrusted to him to expend in busi- 
ness-bringing publicity. Fortunes are made by judicious ad- 
vertising, and large sums are wasted by ill-advised advertis- 
ing; the selection of wrong mediums; the use of poorly pre- 
pared copy and badly displayed matter. 

Advertising has its specialties as well as other lines of 
business, and most seekers after this costly means of publicity 
choose a specific class of mediums and adhere rigidly to it. 
Many favor only the large magazines, and these also are di- 
vided into classes, another advertiser will use nothing but 
daily papers in large cities; while mail-order periodicals are 
always with us and clamor for space-fillers at rates that would 
make the editor of the “Opp Eagle” gasp in astonishment. The 
daily or weekly paper published in a small place must depend 
largely, if not altogether upon its local merchants. An occa- 
sional small order from an agency may reach it, if the place 
is large enough to attract the notice of advertisers, or, if the 
patent sheets, those first aids to impecunious publishers, are 
used, an air of general prosperity may be added to the paper 
by the well-filled columns from which the real publisher de- 
Tives no income. How to develop the field in his own place is 
a problem to which the owner of one of these papers de- 
votes much of the grey matter of his brain to solving. 

Job printers and periodical publishers are reputed to have 
very hazy ideas as to the cost of their productions and the 
space in their columns. The prices given are supposed to be 

largely a matter of guesswork, the cost being approximated 
rather than being calculated exactly. Of late years printers 
have improved in this respect and most of them are using 
blanks, with spaces to fill in the cost on every item, time of 
workmen, paper, presswork and the like, but the great varia- 
tions in the prices given, when figures are obtained on the 
same work from several printers, would lead one to think 
that much is still left to guesswork. Is there an editor present 
who can tell the exact cost, to him, of one inch of space in his 
advertising columns? : 

I once calculated the cost of an “exchange” and was sur- 
prised at the result. The annual subscription price of the de- 
sired magazine was $5.00 a year, and the discount given to 
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publishers would make it cost me $3.50, on a cash basis. Copy 
was sent me for one-half column of my paper, wide measure, 
for a display advertisement to be inserted three times, together 
with reading notices monthly. I was paying 65 cents a thou- 
sand for composition, display being measured as nonpareil (6- 
point), and ten cents a thousand was charged for standing 
matter. At this rate the advertisement would cost me for 
composition alone almost as much as the cash price of the 
magazine, to say nothing of the monthly reading notices and 
the value of my space. When I got so far, with my figures I 
concluded that it was cheaper to pay for the magazine direct, 
and not have the trouble of checking up and sending the ad- 
vertising exacted in exchange. How many editors know what 
their magazine “exchanges” are costing them? 

What is the value of advertising space in newspapers? 
Evidently there are many opinions on this subject. The United 
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States Congress would seem to think it of no value, since it 
has been made unlawful to trade it for railroad transportation, 
and, strange to say, the attitude of many publishers would ap- 
parently justify the impression. The income from the adver- 
tising columns appears to be “velvet,” merchants would call it, 
clear gain, yet, paradoxical as it would seem, the magazines 
make fortunes from their advertising patronage alone. 

The big mail-order magazines which base their charges up- 
on circulation, have fixed the price as one-half cent per thou- 
sand circulation, per line, diminishing it to 40 cents for each 
one-hundred thousand copies sent out. The king of the list 
claims 1,500,000 bona fide circulation and charges $7.00 a line, 
agate measure. This is an immense advance over the ten cents 
an inch rate given me by an agency for space in local weeklies. 

I have recently had a proposition from a daily paper in one 
of the smaller cities, not far from Chicago, to place a three- 
line advertisement in its classified columns for 15 cents, or, 
including its Sunday issue, for 20 cents, with a total circula- 
tion of 40,000 (claimed), which would make the rate 6 and 
1/3 cents a line. Counting fourteen lines to the inch, and 21 
1/2 inches to the column this rate would give but 300 lines to 
the column, without allowing for the rules between the adver- 
tisements, making about $18 a column. Contrast this with the 
rate for classified advertising in the Chicago Tribune, which is 
thirty cents a line for Sundays and seventeen for the daily is- 
sues. The News, an evening paper, which is the most formid- 
able competitor of the Tribune, charges seventeen cents a line 
also. 

Ready-print sheets are offered at 12 cents a quire, or % 
cent each, which is greatly below the cost of printing an ordi- 
nary local paper in the average office, but the revenue derived 
from the advertising therein is not mentioned, the buyer fur- 
nishing the circulation for these concerns. This is virtually 
giving away the advertising space, but probably the editor-pub- 
lisher counts the cost of printing at home and balances it 
mak the advertising space in the made to order sheets fur- 
nished. 

That the postal authorities have taken a different view of 
the value of advertising space is evidenced by their war upon 
publishers. That Congress should say that space has no value 
when offered in exchange for transportation on railroads, and 
then, in the next breath, declare that publishers are making 
fortunes from their advertising space, under the so-called sub- 
sidy in the second-class mailing “privilege,” is a peculiar posi- 
tion that is puzzling and vexatious. Whatever promise is ac- 
cepted the fact remains that publicity obtained by means of ad- 
vertising in periodicals must be profitable, or advertisers would 
cut off the expense. That the publishers of newspapers in 
smaller places might derive more income from their jadvertis- 
ing patronage I hope to be able to show. 

The “take what you can get” plan would seem to be the 
basis of most rate cards. In other words, many advertising 
managers apparently endeavor to get all that they can, reduc- 
ing or increasing the price to suit the one whom they are so- 
liciting business from. I do not think this good policy, and be- 
lieve that in the end it will prove disastrous. I have been of- 
fered good sized contracts at half my regular rates and have 
refused them though I was told that my competitors accepted 
the price offered. I felt that to give an occasional advertiser 
half the price which a regular one paid was not acting fairly 
by the latter, and I was also assured that it would not be long 
before I would have to bring the rate for all to the basis of 
what the former offered. If my competitors did it I felt 
sorry for them for being obliged to take such ruinous meas- 
ures to get business. 

_ The price of space mus necessarily be fixed in accordance 
with its value to the user, to a limited degree, though I doubt 
the wisdom of making the home advertiser pay more per inch 
than does the so-called “foreign” one, yet this practice pre- 
vails to a great extent. Of course the man at a distance cannot 
expect to get so many replies as does the local merchant but 
that should not be the basis for the charge made. There is a 
class of advertisers which sends out specious offers to pay a 
specified sum for each order received through the medium 
chosen, keying the advertisement so as to be able to trace re- 
sults. While it is undoubtedly true that an advertisement 
which brings fiftv orders is worth more to the advertiser than 
is one that brings only half that number, the fact remains 
that, other things being equal, the cost of the space to the pub- 
lisher was the same. I invariably reject such propositions, 
since I have no means of verifying the returns, nor would it 
be possible to ascertain how many indirect orders, through 
dealers, an announcement in my publication might bring. Some 
enero accept them, however, since they are constantly being 
made. 
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The effect of accepting such contracts is invariably to de- 
preciate the space with other advertisers, since they inevitably 
find it out and become loath to pay cash for what another gets 
virtually for nothing. Trade orders which call for part cash, 
are also snares and delusions. As a general thing the article 
offered, piano, sewing machine, carriage, etc., might be ob- 
tained for a cash offer equal to that exacted in addition to the 
advertising space, and the manufacturer counts the advertise- 
ment as so much clear gain. Advertising from local dealers, 
taken on an exchange basis, is apt to prove more equitable, 

‘Were I engaged in the publication of a newspaper I would 
first endeavor to develop the natural field, and sell all the 
space possible to home advertisers. Many small dealers would 
be glad to keep themselves and their wares before their pa- 
trons if they knew how to prepare attractive copy. To secure 
their contracts it might be well to put the preparation of ad- 
vertising copy into the hands of a bright member of the force, 
perhaps having him (or her) take a correspondence course in 
advertisement writing. This copy should be put into type, with 
an eye to effective display, and the proof submitted to the 
prospective advertiser. He might possibly suggest some 
changes, but he would also be apt to give an order for the 
space. While this is the practice with some periodicals it is by 
no means common, though most large advertisers have their 
advertisements put into type and the agencies send out electro- 
types for them, whether the space contracted for is large or 
only a few lines. By systematically following up this plan it is 
probable that all the business possible to be obtained might be 
booked by a live paper. 

Frequent changes of copy should be provided for in soli- 
citing local advertising, and the patron stimulated to offer spe- 
cial bargains to test the value of his announcements. This is 
a feature of all department store advertising in large places 
and the smaller merchant would undoubtedly find it profitable 
if he were only educated up to it. This should be the business 
of the advertising manager, whether the editor or the pub- 
lisher fills the place. It is also customary to include some read- 
ing notices with display contracts in most trade and local jour- 
nals. A brief paragraph calling attention to the new advertise- 
ment ought to aid in its being productive to the advertiser. A 
similar notice is sometimes given in connection with the job 
office, where bills for sales are printed. Perhaps this sugges- 
tion may be open to criticism, in relation to what I have said 
heretofore about the value of space, but the prize package idea, 
a bonus for other work, has been so strongly entrenched in 
the minds of the people that it is easier to get business by a 
show of liberality, even if the price for the advertisement, or 
job of printing, is increased to pay for the extra notice. In- 
deed, in the case of the display advertisement a percentage 
should be added to cover the reading notice, which would 
otherwise become quite a tax. 

The advertising patronage of the local paper can be greatly 
increased by judicious solicitation. The great dailies never 
neglect their advertisers, their representatives calling regularly 
for even a three-line advertisement. Some of them make 
rounds of boarding and lodging houses weekly to get classified 
advertising for the Sunday and daily issues. The same amount 
of attention given to possible advertisers in even the smallest 
places, if the price is not prohibitive, ought to eventually secure 
the business of every merchant in the place. Many persons 
need this constant invitation to use newspaper columns as a 
matter of education. 

Having devoted so much space to obtaining local business 
it would be well to look after outside contracts, always bearing 
in mind the fact that no good business man would advocate, 
or solicit contracts from those who would divert business from 
home merchants. It is well also to understand that the reason 
why the great mail-order houses prosper is because merchants 
in smaller places do not understand the needs of their patrons 
and will not study into them to supply their trade properly. 
They lack capital, intelligence and enterprise. They fear to 
carry in stock anything more than the commonest articles, lest 
they may be unable to sell them. This is where the catalog 
house makes points against the small dealer. This agency is 
now at the service of the petty merchant who has not capital to 
carry large stocks, and editors can help out their home deal- 
ers by putting them in touch with the catalog business. If 
the drygoods man who cannot carry more than $1,000 worth of — 
stock knew that he could have a stock worth $100,000 at his 
command through the catalog, he could say to a possible cus- 
tomer, “We have not got the article that you want now but 
we can get it for you in a few days,” at the same time hand- 
ing her a catalog to select from, he would keep the trade in 
his own hands instead of encouraging his patrons to send away 
for what he might as well supply himself. In this way an 
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editor can help educate his own people and increase the ad- 
vertising patronage of his paper. 

Some outside advertising is desirable and may be had if the 
right method is taken to secure it. Much of the business sent 
to local papers is objectionable, being largely composed of pat- 
ent medicine advertising. This has many features to condemn 
it and the best pulications are now rejecting such advertise- 
ments. It is not necessary to go into details as to the reasons 
why this business is not acceptable, any honest publisher 
knows them well. There are plenty of legitimate lines, how- 
ever, that seek publicity through the smaller newspapers, which 
enter the homes of the people. This class of advertising 
should be profitable to publishers and ought to be sought after 
more. At present it is placed by agencies which get a com- 
mission from both advertiser and publisher. 

I believe that the members of the National Editorial Asso- 
ciation might materially increase their “foreign” contracts by 
establishing an agency which would pay especial attention to 
obtaining business for them. Combinations are popular now 
and a combination of this kind might be of great benefit to 
those entering into it. As a basis for an estimate of expenses 
let us suppose that there are 500 active newspaper publishers 
in the National Editorial Association who would like to go into 
this co-operative enterprise. Each man might pay in only one 
dollar a month, to provide for the expenses of an office cen- 
trally located in three great cities, and a guarantee to a special 
representative. This would yield $500 monthly income, which 
might be used firstly to get a firm footing in either New York 
or Chicago, and as the business expands and begins to make 
good returns, the added income could be used to open other 
offices. 

A competent manager would want a guarantee of at least 
$50 a week, and the rest would be needed for rent, help, cir- 
culars, postage and the like, a commission being given the man- 
ager in addition to the weekly sum named above. He could 
then employ other solicitors and plan extensive campaigns for 
them, making an aggressive assault for business for his clients, 
instead of their merely taking what they can get at the price 
set by others. 

A capable manager would classify the papers, according 
to location, population and circulation, making a rate per thou- 
sand circulation and dividing the receipts among the papers 
which were used, less his commission on the business. This 
is a practicable plan which might add largely to the income of 
papers which now rely entirely upon home patronage. 

This is no new or untried scheme, being substantially fol- 
lowed by many small publications acting independently. The 
only difference being that in this case it would be a union of 
smaller newspaper publishers, on a co-operative basis. 

In conclusion it is my hope that this paper has given some 
of its hearers at least one idea which may result in increased 
profit from his advertising columns. I have merely outlined 
the two plans for obtaining contracts from home and foreign 
advertisers, well knowing that the members of the National 
Editorial Association are men of experience who may know 
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a great deal more of the subject than I do, but it is possible 
that even a re-statement of old ideas may be made profitable. 

REPORT OF THE ILLINOIS WOMAN’S PRESS ASSO- 
CIATION TO THE NATIONAL EDITORIAL AS- 

SOCIATION, MEETING IN NEW ORLEANS, 
FEBRUARY, Ioto. 

It is a source of great regret to the writer that the Illinois 
Woman’s Press Association, the oldest woman’s organization 
in the country and the longest to have representation in the 
National Editorial Association, is not represented in this con- 
vention. The I. W. P. A. is composed of busy women, many 
of whom are employed upon the great city daily papers, and 
this is the busiest season of the year for them, hence they can- 
not leave the desk to enjoy even so tempting an outing as has 
been planned for this year, nor so able and useful a program. 
Our president, Mrs. Cornelia T. Jewett, managing editor of 
The Union Signal, having a large circulation of international 
character, representing the greatest body of organized woman- 
hood in the world, made an earnest effort to be present but 
found business too urgent to leave, as did many others, though 
all were urged to do so by the exectitive representative. 

The year has been prosperous with the Woman’s Press As- 
sociation, our program meetings and business meetings being 
held regularly each month except July and August. We dre 
now enjoying the hospitality of the beautiful new ‘hotel La- 
Salle, where we meet the first Thursday evening of each 
month, The programs given are such as to benefit the mem- 
bers and their friends both educationally and professionally. 

We have recently been called upon to mourn the loss of one 
of our oldest and best-loved members, Eliza W. Bowman, who 
passed away at the ripe age of eighty years, after a career of 
forty-five years in active philanthropic work. She was editor 
of several periodicals devoted to the work in which she was 
engaged, and represented our association in the National Edi- 
torial Association at Asbury Park, in 1894. She was one of 
the founders of the Home for the Friendless and for many 
years superintendent of the Newsboys Home. Of late years 
she had been connected with the Christian Home for Young 
Women, sustained by the American Volunteers. This institu- 
tion will hereafter be called the Eliza W. Bowman Home for 
Young Women, and will be maintained as a permanent mem- 
orial of this noble woman. 

The Association is in good financial and working condition 
and will this year celebrate its silver anniversary, having been 
organized in May, 1885, about three months later than the 
National Editorial Association. We have been connected with 
the National Editorial Association since 1888, and have been 
represented in nearly every convention since that date. Our 
members number over 100, and some reside in distant states, 
several in California. 

Respectfully submitted, 

CAROLINE A. HULING 
Member of Executive board for the Illinois Womans Press 

Association, 112-114 Dearborn Street, Chicago. 

“Is the American Press of Today as Potential as Formerly?” 

ADDRESS DELIVERED BY J. P. HURLEY, EDITOR AND PUBLISHER OF 

THE EVENING TRIBUNE, ALBERT LEA, MINN. 

TO THE NATIONAL EDITORIAL ASSOCIATION, AT NEW ORLEANS, 

FRIDAY, FEBRUARY II, I/9IO. 

Mr. President, Ladies and Gentlemen of the National Edito- 
rial Association: 

HEN your honored President assigned to me 
the subject, “Is the American Press of To- 
day as Potential as Formerly?” I must ad- 
mit that I was pleased and that my heart 
quickened to an impulse to respond at once 
emphatically: Yes, the American press of 
today is more mighty, more potential, more 
influential than in any period of America’s 
history. If there is any one question upon 

which I have an absolutely fixed opinion, it is that the press 
of today is doing a greater work for humanity than at any 
other time in our history. 

One may as well ask if the mighty Lucitania, with her 
powerfully driven turbines, is as potential as the limping, 
coughing Claremont; if the powerful, irresistible, space anni- 
hilating monster of the railroads of this day is as potential 
as the wobbling wash boiler that first jarred and jerked along 
the rails in the inventor’s back yard; if the mighty ironclad 
of the modern navy is as potential as the wooden washtub 
which first carried men to war at sea. The potentiality of 

the American press of today! What a thought to conjure 
with; what a dream to dream about, is the power and potent 
force of the press of this day and age. 

And, ladies and gentlemen, I am not one of those icono- 
clasts who would shatter the idols of a former day, to use 
as a foundation for the temple of the present. I have a full 
and inherent reverence for the men who made journalism, 
when in its infancy in this country, the great instrument 
which lighted the path of liberty. I have an equally great 
respect for the men who, at a later and even darker period 
in our history, made so valiant a fight for the abolition of 
slavery and the rejuvination of the Republic, by leading a 
people that had temporarily gone astray back to a brighter, 
broader and more humane freedom. But with all the great 
deeds of the long list of successful newspapers that have gone 
before, arrayed on the side of the earlier history of the 
press of this country, it is my calm judgment and firm con- 
viction that the press of the present day is more influential, 
more potent and more necessary, in the maintenance of re- 
ligious and civil liberty, than at any other period of our 
history. 

Even greater than the development of every branch of 
business and industry—a development which has been more 
magical than the tales of an Arabian night—is the meta- 
morphosis of the press. (And in the word press I include 
not only the daily and weekly newspapers, which from the 
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very rapidity of our mode of life, are at the head and in the 
front rank of journalism, but the magazines, trade papers 
and other periodicals). Where fifty years ago we had two 
score strong-minded and strong-hearted men who led the 
people in the search for civil righteousness, and by the power 
of their personalities won great personal renown, today we 
have ten score newspapers of the modern business type, each 
greater and more potential for good, even discounting their 
greater opportunity and broader field, than was any one of 
the old type of personal newspaper. Many men of this day 
lament the passing of the personal newspaper, built up on 
the personality of a man, and declare that there is no indi- 
viduality about the big newspapers of the country under the 
present methods; that they are merely great business institu- 
tions, where each individual is a cog in a great machine and 
performs a -given duty with an unfeeling precision of a 
piece of mechanism. But I do not agree with this view of 
the matter. It may be true to some extent in the big city 
dailies, but at that their bigness but typifies the genii of to- 
day—Big Business. They are the embodiment of a change 

J. P. Hurley, “Tribune” Albert Lea, Minn. 

in methods which demands the combination of great re- 
sources to accomplish great things, a change which under 
the rapid development of the country was as inexorable as 
the law of evolution itself. I see in the strong, well-man- 
aged, business-like newspaper (be it in a city of 5,000 or 
50,000) the real power of the press today, commanding as it 
does the combined resources and ability of a dozen men, 
each doing his part, and the whole amalgamated force breath- 
ing the spirit and life of its success. Scatter the same force 
among four or five weak and struggling newspapers, as was 
often the case under the old one-man newspaper system and 
you dissipate their energy and destroy their real usefulness. 

In the early days of the country, when each individual 
worked alone and with his hands, it was quite natural to 
have the individual newspaper, as it was to have the indi- 
vidual shoemaker, or the individual stovemaker, or the indi- 
vidual railroad owner. But their operations and their influ- 
ence was limited as the limits of civilization were restricted. 
As the borders of the country extended and the development 
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of the country went on apace, it was the natural and inevita- 
ble sequence that individual effort should cease and that men 
must band themselves together, not only to increase the sup- 
ply, but by their united effort, perfect the product and re- 
duce the cost. With our phenomenal material development 
we passed rapidly from the indivdual to the co-operative 
stage and as there is no rule exempting the press from the 
law of evolution, the newspaper was bound to pass from the 
stage of individual effort to that of united effort. Charles 
A. Dana and his New York Sun, James Gorden Bennett and 
his Herald, Joseph Medill and his Chicago Tribune, and a 
score of other equally brilliant men, the true product of the 
conditions of life which existed in their day certainly wielded 
great influence and were a power because of the newspapers 
they built up and controlled. But I believe that if such of 
these men as have passed to the great beyond, could come 
back and again take up the helm of the newspapers they 
founded, they would really become dizzy in contemplation of 
much greater power wielded by them, and promptly ac- 
knowledge that the press of today was more potential than 
ever before. 

If you have not agreed with me thus far that the press 
of today is more potential than ever before, I will now try to 
give you my reasons for the faith that is in me. The ex- 
planation is simple enough. In this day of intense commer- 
cialism—a time of mad racing after the almighty dollar— 
there is some impelling force in journalism, newspaper-mak- 
ing as you and I are apt to call it, that develops and enlarges 
the idealistic trait in the man engaged in it. Your true news- 
paper man is your true idealist. He stands for right because 
it is right. He will brush aside the temptation of filthy lucre 
just to fight for a cause. He will brave the wrath of the 
corporationist, the merchant prince and the political boss and 
decline the gold with which they would bribe him, in order 
that he may protect and defend the obscure and uninfluential 
citizens, whom they would rob or exploit for their own gain. 
I say the real and, necessarily, the successful newspaper, will 
do this. There are exceptions, of course, but these only prove 
the truth of the rule. Where any man can show me one 
self-seeking, self-exploiting newspaper, I will show one hun- 
dred that are built on the more enduring and honorable 
foundation of championing and defending the rights of all 
the people, simply as a matter of principle and solely from 
choice. Where will you find another business or profession of 
which this may be truthfully proclaimed? It is the broadness of 
the great development of this finer sense of public duty in the 
American press of today that, I maintain, makes its influ- 
ence far greater than ever before. The newspapers of the 
civil war period led the fight for the emancipation of the 
negro, which was a great, and a good, and a glorious cause, 
but the press of today has even a greater task marked out 
for it, for the press must not only defend the works of our 
sires, but it must see to it that neither the white man nor the 
negro are again led into a bondage infinitely more galling, 
the abject slavery of economic servitude. And the newspaper 
men of today will measure up to the occasion, as they have a 
true realization of the meaning of the declaration of that 
greatest of American preachers, Henry Ward Beecher, when 
he said: “Indeed, unless a man can link his written thoughts 
with the everlasting wants of men, so that they shall draw 
from them as from wells, there is no more immortality to the 
thoughts and feelings of the soul than to the muscles and the 
bones.” 

It is in the measure of newspaper’s activity in civic and 
political questions of the day that the true character of a great 
newspaper is displayed. There never was a time in the his- 
tory of this country when the press as a whole was more ac- 
tively engaged in the solution and eradication of social evils, 
grave and complex as they are, than it is today. Following 
the external law of the survival of the fittest, the newspaper 
that would grow and thrive today—no matter in what field 
you place it, because all localities are the same relatively— 
must first have the solid foundation of good business man- 
agement and able direction. Given this necessary equipment 
and starting all on their careers, those which stand for the 
right—morally, intellectually and self-consciously—stand posi- 
tively and emphatically, never uncertain or vacillating—will 
not only make a moral success, but a financial success as 
well. On the other hand give any newspaper unlimited finan- 
cial backing, the greatest literary talent, the most brilliant 
pen, and let it uphold or defend the corrupt and vicious ele- 
ments of society, or even condone those evils, and it will 
sicken and die, just as inevitably as sets the sun in the eve- 
ning sky. And the lesson is as simple as the rule of two and 
two. The inherent disposition of mankind is toward right- 
eousness and morality—the teachings of certain religious 
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denominations to the contrary notwithstanding. The major- 
ity may stray from the straight and narrow path for a time; 
may permit the vicious minority to rule them for a time, 
but with honest newspapers to lead them, to show them the 
light and direct them to it, there never was a time, nor will 
there ever be a time, when they will fail to follow. 

Each of you, in the field of your labors, have no doubt 
noted this eternal truth and have benefited by it—at least if 
you have won success you have, and I take it that every 
one present here today is successful else he would not be 
here. This gives the final and most important reason for 
your success—annual gatherings like this we are attending 
today. 

Higginson said that “to be cosmopolitan a man must be at 
home even in his own country,” and I would add to it, that 
he must, at least, be acquainted with the men in his own 
profession to be really successful. I believe firmly that it is 
at the meetings of the National Editorial Association, as well 
as at the state and district association meetings, that we drink 
from the fountain of knowledge and inspiration. It is here 
that the newspaper man from Florida meets the newspaper 
man from Maine and Minnesota, the loyal son and daughter 
of Virginia and Louisiana greets the equally loyal citizen. of 
Montana. All meet and learn to know friends and brothers 
from every corner of this great country of ours. The vexa- 
tions and troubles, (if we admit that we ever have any real 
troubles in the profession), or at times differences and sec- 
tional strifes, are left at home and forgotten Each one re- 
spects the traditions and prejudices of the other, each, per- 
haps, holding as tenaciously as others may to their beliefs 
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and convictions, but always meeting on the common ground 
of fraternal fellow feeling to exchange views and knowl- 
edge of interest and material value to some brother or sister 
from a far-off section of the country. On this, the 25th 
anniversary of our Association, I desire to pay this just trib- 
ute to a grand old organization—that to its influence, more 
than to any other, is due the broadening and developing of 
the true spirit of true journalism, and accounts for my bold 
ness in maintaining that the press of America today is more 
potential than ever before in our history. 

You have not the time, and if you had, you would proh 
ably not have the patience, to listen to me longer, so in clos- 
ing | wish to emphasize the fact that T do not desire to dim 
in the slighest degree the illustrious fame of the great news- 
papers of the past, which have contributed to the honor and 
glory of our profession. I only desire to point out that this 
old world, and particularly the part of it located on the North 
American contient, is ever moving onward and upward, and 
that, as has been true from the beginning, the newspapers 
are in the vanguard of its progression. 

But lest our egotism interfere with our continued progress, 
I will close my address by falling back upon.one of the old 
school of journalism for an inspiring thought to leave with 
you. I quote from the banner nailed to the masthead of one 
of the most famous newspapers of America, the Salem Reg- 
ister, by one of her greatest editors, Joseph Story: 

Here shall the Press the People’s right maintain, 
Unawed by influence and unbribed by gain; 
Here Patriot Truth her glorious precepts draw, 
Pledged to Religion, Liberty, and Law. 

Newspaper Sidelights 

BY MARGARET T. GREENLEAF, JOURNAL, SAVANNA, ILL. 

AM sure I could not say anything to this 
body of newspaper men that will give any 
light on the question of how to run a news- 
paper in a technical sense. Indeed, I am 
wholly convinced that you would resent any 
attempt on the part of a woman inexperi- 
enced in the practical every-day business of 
newspaper-making, to tell you men “how to 
do it.’ But, having been a partner in the 

business for twenty-five years, in charge of the more or less 
impotant department of taking care of the home and raising 
the family, it has occurred to me many times that there are 
some things which newspapers might do which would work 
wonders in helping to solve the problem of right living. And 
so, just briefly, I will speak of a few things along this line 
which I have told President Pomery he might call “News- 
paper Side-Lights.” 

I know it is pretty generally conceded that newspapers 
want circulation and advertising. These, to be sure, they 
must have. But take care that in the getting you do not 
forfeit all else. I want to protest against the newspaper that 
is edited exclusively from the counting-room, for by that 
policy it is departing from the line of influence which is good 
in the home. I know we do not find many such in the coun- 
try press, but it is well to keep this in mind anyway, for 
the country press is the safeguard of our liberties, and it 
must stand true to its history and its purpose. 

Think for a moment what marked attention is given to 
politics—the tariff, the “grafters,’ the high cost of living, 
and all those subjects that seem to be the “center lights” 
of newspaperdom. After all, are they really of first im- 
portance? Are they not largely questions of the point of 
view? Are they not, indeed, largely questions of which par- 
ticular brand of politician holds the jobs? They seem so to 
the layman. What an extraordinary amount of time, 
thought and energy is expended in argument and statistics 
trying to bring the other fellow to your way of thinking. 
And vice versa. We forget that each has a perfect right 
to his point of view, and when all is said and done matters 
are found to be just about where- they were in the first 
place. The power and influence of the press has ever been 
thundered from pulpit and platform in every state of the 
Union. My plea is to use this power in promoting advance- 
ment—in awakening interest in the promising side, the sunny 
side—the better side—to turn the thoughts of men to the 
things that can be done—real things that will make every- 
one better and more contented. 

For instance, you might talk Happiness. When things 
look dark, talk happiness. When things look bright, talk 
more happiness. When others have lost courage, talk happi- 

ness again. The future is bright for everybody. Talk hap- 
piness and they will see the better things in store. What 
greater pleasure could anyone desire than the realization that 
he had sent the sunbeam of joy into the mental world of tens 
of thousands? You can do this by talking happiness. It 
is easy for minds to change for the better when someone 
takes the lead. Who can lead so well as the newspaper by 
talking happiness, and thus encouraging thousands of others 
to do the same? 

It will be a great day for the human race when we shall 
give as much attention to the cultivation of happiness as 
we do to music, art, mechanics, or the making of money. 

The art of being happy should be studied in the schools, 
as we study rhetoric, mathematics or chemsitry, for this 
education would give us the cheerful view of life in every 
department. 

Happiness has never been taken seriously, because it was 
supposed to have no other value than to make us feel good— 
something that probably was all right for women and chil- 
dren, though really of no special consequence. But when 
we realize. the almost unbounded power of joy, we find it 
necessary to take the subject right seriously, and to be happy 
while we are serious, The search for happiness is not mere 
sentiment. Happiness is not only good in itself, but it has 
practical value in every department of actual, tangible 
existence. You can win ten times as many friends by talk- 
ing happiness as you can by talking trouble, and the more 
real friends you have the less trouble you will have. 

Almost anybody will tell you he would do good in the 
world if only he had money; but no money is required. He 
who puts sunshine on ‘this face and goes out into the crowd, 
does more good than if he scattered silver all day long. 
Money will give only temporary aid to the person, while 
real human sunshine will give inspiration to all. 

To the average person, newspaper men as well as others, 
life does not mean very much because he has not discov- 
ered the possibilities of his real existence. He has been 
taught to think that to make a fortune or to make a name 
for himself are the only things worth while, and if he does 
not have the necessary talent for these things there is noth- 
ing much else for him to do but merely to exist. There is 
many a person whose present position in life depends wholly 
upon his financial returns, and if these are small, with no 
indication of immediate increase his life seems almost a 
barren waste—not because it is really so, but because he has 
not found the true riches of life. 

Then again, try talking Prosperity. 
When times are bad, man himself must make them bet- 

ter. The fear of failure produces more failures than all 
other causes combined. Talk success and you will inspire 
people with the spirit of success. Everybody should suc- 
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ceed—it is not only his privilege, but to be just to himself 
he must succeed. 

Most of you know the story of the boy and the wood- 
chuck. While riding along a country road a gentleman saw 
a boy digging strenuously in the ground with a sharpened 
stick, and asked him what he was doing. 

“Digging for woodchuck,” replied the boy. 
“Got any yet?” 
“Nope,” said the lad, digging away harder than ever. 
“Téxpect to get any?” 
“Get any? Gee, Mister, I’ve got to git some, the preacher is 

coming to dinner, and no meat in the house” 
Give us men and women who can do things—this is the 

constant demand of the age. Men and women who can 
“carry the message.” men and women without that “slipshod 
assistance, foolish inattention, dowdy indifference. and half- 
hearted work,” 

Teach people to do the work they are doing now the best 
they can, for by refusing to do the best we can is to con- 
tinue to remain ordinary. The majority remain ordinary 
because they refuse to do their best work until they are 
given better work. But effects do not precede causes. It 
is only those who have done their best wherever they are 

Margaret Greenleaf, ‘‘Journal,’’ Savanna, Ill. 

who are competent to do better. And then, too, remove the 
sting, the whine and the sigh also, the if. Thought and 
speech have far more power when these four attributes are 
absent. The person that whines about everything, that al- 
ways complains, that has a hard luck story to go with every- 
thing he says, is his own worst enemy. 

Talk Peace. 
We cannot make things right by going out and shooting 

the man who disagrees with us. Resort to violence is al- 
ways deplorable. and as the human race becomes more intel- 
ligent, reason will take the place of force and violence. 

When one man disagrees with another and shoots him 
we say he is a murderer and we punish him—sometimes to 
the extent of taking his life. But when a thousand other 
men, against whom they have no personal grievance, we call 
it war, and honor the combatants. Do you believe that the 
safety of this nation lies in its battleships? When I read 
the other day that the ten million dollars spent for the new 
battleship “North Dakota” would put a $25.000 agricultural 
school and experiment station in every county of that state, 
with an endowment fund of $175,000 for each school, which 
invested in Dakota farm mortgages would yield $10,500 an- 
nually for maintenance, and leave a million dollars for the 
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state agricultural college, I thought we would be a good 
deal better off with fewer battleships and more schools. And 
then in about ten years the battleship is worn out, we build 
another, and repeat the process indefinitely. And what do 
you say of the $20,000,000 junketing trip taken by our long 
line of ships simply to show the world our ability to take 
human life by wholesale? 

Talk Honesty. 

It never pays to be “crooked,” to say nothing of the 
moral phase. Where one man gains riches through crooked- 
ness a thousand fail utterly, and the one who thinks he suc- 
ceeds by such means loses everything else. The man who 
accumulates a fortune by shady methods, does not engage 
in real business—he simply acts as a parasite upon the relia- 
ble business enterprises of other men. He would therefore 
starve if honest men ceased to conduct business, for the para- 
site always dies when the source of his life and power is re- 
moved. When we all realize that what is gained dishonestly 
never does one a particle of good, there will be more honest 
men,.in the world. Most people steal because they think they 
will not be found out, but when it is impressed upon man- 
kind that though it may not be known to a human being 
there is a Great Force that sees to it that justice is done. 
You may call this force the Law of God, or the Law of 
Nature, but I like to call it the Law of ‘Compensation. 

What a wonderful day it will be when this Law is uni- 
versally understood. No more “grafters,’” no more bank 
wreckers—everything conducted on a perfectly legitimate ba- 
sis, since we cannot, for our own safety, do otherwise. Who 
ever knew of a trickster or thief or gambler to really suc- 
ceed? Too many broken hearts, too many tears, and the 
wails of too many hungry children go into the horde. Possi- 
bly ihe may enjoy his money, but be assured something will 
happen to him. 

As Glad says in “The Dawn of a To-morrow.” “Every- 
thing happens so natural that you don’t think what the reason 
is, but it’s there, just the same.” Whatever we do to our fel- 
lowmen, in word or deed, even in thought, the same will 
sooner or later be done to us. What we sow we reap. 
Therefore the right side alone is of profit to man. 

Talk Health. 

Many of our best thinkers and writers preach the doc- 
trine that beter, purer and more wholesome food means a 
higher social and moral standard among mankind. If this is 
true—and I am convinced that it is—then the subject of pure 
and nutritious foods is a most important one—more impor- 
tant one than first glance at a subject so apparently humble 
would seem to justify—more important indeed than the liquor 
question. 

Man is physically what he eats. What we take into our 
stomachs either nourishes and gives us strength, or poisons 
and produces disease. It is estimated by the best authorities, 
both in Europe and America, that over 90 per cent of all 
human ills have their origin in the stomach and intestines, 
and are caused directly by incorrect eating and drinking. It 
is in eating that there is more intemperance than in any other 
of man’s indulgences. It would surprise and grieve many a 
man, who would not touch a drop of liquor, to save his life, to 
be told that he is as intemperate as the biggest old “boozer” 
in the community—yet there are many such. They will eat 
three hearty meals a day—with meat, and drink one or two 
cups of coffee with each meal and perhaps nibble at little 
“snacks” between meals, besides taking a bite, and a good big 
one, before retiring, yet scorn the man who drinks, however 
moderately, anything containing alcohol. 

“People drunk from liquor, and people drunk from over- 
eating are most susceptible to pneumonia,” said Health Com- 
missioner Evans, of Chicago. “People drunk from overfeed- 
ing, I think,’ he continued, “are almost as immoral as those 
who stupefy themselves with liquor. The effects of pneu- 
monia on such patients are much the same.” “One-fourth 
of what we eat keeps us—the rest we keep at the risk of our 
lives,” said crusty old Abernethy, London’s famous doctor. 
We all accept the idea of “three square meals a day” as being 
the correct thing, and few of us, even when we find ourselves 
becoming permanently old, stiff, rheumatic and ailing in other 
ways—a few of us even then suspect that the principal, if 
not the only cause of our trouble, is just that “three square 
meals” which is the common practice of our time and country. 

There is much to be said upon this most important 
subject of eating, that I cannot even touch upon at this time. 
But let us all awake to the fact that the laws of health 
are the laws of God—as binding on us as if they had been 
thundered forth from Sinai, that if those which are now 
known with certainty were applied in practice, the improve- 
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ment in human life, morality and happiness would be great 
indeed. Man is greater than his surroundings, and the pro- 
duction of a breed of men and women, less prone to dis- 
ease and pain, more noble in aspect, more rational in habits, 
more exultant in the pure joy of living, is scientifically possi- 
ble. 

And so these are some of the “sidelights” that seem to me 

Duty and Opportunity; 

BY J. P. BAUMGARTNER, EDITOR REGISTER, SANTA ANA, CAL. 

IFE is a partnership—a great partnership, 
immutable, illimitable, universal, everlasting! 
It reaches backward through unnumbered 
generations of ancestors, even unto the First 
MAN and his CREATOR. It stretches for- 
ward through all the generations of unborn, 
even unto the Last MAN. It is as broad as 
immeasurable space, as thigh as the farthest 

: stars, as deep as the bottomless sea. 
The stupendous fact of this partnership of life we are 

slow to learn, slower still to acknowledge and slowest of all 
to practice it to the full of its privileges and obligations. 

Man begins life as an exaggerated EGO—and some of us 
end it, so far as this world is concerned, exemplifying only 
the superlative of that exaggeration. Individualism is a pri- 
mary aboriginal characteristic of man. Life is a constant 
struggle between individualism and social relationship. 

Watch the little boy in your home and see how even his 
first and wholly unconscious efforts are for the expression of 
his Ego. The struggle of the individual to assert himself is 
a racial characteristic. He is born a barbarian, a cave man. 
Given the strength of arm and a stone axe and he would 
do deeds of destruction the mere thought of which makes us 
shudder. As he grows older and can walk and talk, how 
valiantly doth he wage war against society, against the uni- 
versal partnership, the unit of which is the family! With 
him, it is always I and MY. He is supremely selfish. He 
has no conscience—thinks not of yesterday or to-morrow, 
but only of to-day—NOW. He cares nothing for others, but 
only for himself. But slowly and surely he learns the first 
lessons in the partnership of life—the family partnership. 
With loving counsel and precept, and sometimes with lov- 
ing—or even unloving—discipline, he is taught the lesson of 
the family relation and obligation. Then comes the partner- 
ship of school life—the class room discipline, the interre- 
lation and mutual obligation of teacher and pupil, of parent 
and teacher, of school and state. But always the Ego strug- 
gles for self-assertion and often breaks bounds. After the 
school comes the partnership lessons of the business world 
and professional life, and so on into the larger relationships 
and obligations of communities and of society at large. And 
now the lessons come thick and fast. He finds that life is 
not only a partnership with his fellowmen, but with nature 
and nature’s God. 

And so we come to the thought that the highest and best 
citizenship is attained only ‘by him who learns best the les- 
sons of life’s universal partnership and puts them most com- 
pletely and efficiently into practice. 

With this ideal of citizenship before us, what tremendous 
obligations and what grand opportunities present themselves. 
Then, assuming that the newspaper man is—as he should at 
least strive to be—this kind of citizen, how much greater 
HIS obligations and grander HIS opportunities, by reason of 
the powerful instrument that has been placed in his hands! 

“The printing and publishing of the newspaper to-day is 
a real commercial enterprise and not a sentimental diversion.” 

This statement was made by the Hon. J. L. Sullivan, 
supervisor of printing of the state of Ohio, in an address 
at the recent meeting of the OHIO ASSOCIATED 
DAILIES. 

Probably we all fully agree with Mr. Sullivan, whether 
we have made only a partial success or even a failure of 
our business by running it as a “sentimental diversion” or 
have achieved a like result by running it MERELY as a 
“commercial enterprise.’ In neither of these ways of run- 
ning a newspaper can any great measure of journalistic suc- 
cess be attained. But we shall also unanimously agree 
among ourselves that without wholesome sentiment, without 
a purpose higher and broader and better than mere commer- 
cialism, a newspaper is almost a contemptible thing. 

That it must be run as a business enterprise is true. It 
must be a business success in order to achieve the highest 
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ought to be thrown upon the screen of newspaperdom. Just 
as a business proposition, how better can you command the 
attention and support of the homes which every newspaper 
seeks? A column—two columns—a page could well be de- 
voted to these subjects every day or at least once a week, and 
you would find such a response and appreciation, now more or 
less dormant, as would convince you that it is well worth while. 

or Things Worth While 

journalistic success. But duty and opportunity of the high- 
est and best for the journalist are not to be found in the 
mere buisness success of his enterprise. Business success 
is not the greatest of things worth while. 

In a talk to the students of the Missouri University School 
of Journalism last fall I made a qualified statement to the 
same effect as that quoted from Mr. Sulilvan’s address. I 
said: “The ideal newspaper is the well-balanced, perfectly- 
poised newspaper. It should not be a mere money making 
manufacturing enterprise, nor should it be mentally and mor- 
ally top-heavy, intellectually shooting over the heads of its 
readers and undertaking to revolutionize the moral universe. 
The business side of a newspaper and the editorial depart- 
ment should co-operate and be mutually helpful, instead of 
one being built up at the expense of the other.” Assuming 
then for the purpose of this discussion, that by reason of his 
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opportunity the true journalist is something bigger and _ bet- 
ter than a mere business man, that his duty and responsibility 
are greater, what are the things worth while? 

In a broad general sense, I believe the highest duty and 
greatest Opportunity of the press is of an educational nature, 
and that no man is highly worthy to be an editor who is not 
a deep student of the newspaper calling as well as an intelli- 
gent enthusiast therein, fully appreciating his opportunities 
for broad usefulness and his many and weighty obligations. 
He must be a worthy member of the great faculty of this 
almost illimitable “College of the People” with its bound- 
less curriculum that includes all knowledge and all human 
interests, and combines in itself a manufacturing industry, 
a commercial business, and the highest learned profession, in 
that it seeks the information and instruction of all men and 
the members of all other vocations. 

It is not for me to enumerate the things worth while, nor 
to specifically define the duties and opportunities of the jour- 
nalist. Suffice it to say that the world of men and things 
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is moving with tremendous rapidity and force. Big things 
are in progress all around and about us. Great problems are 
in process of solution—industrial problems, political problems, 
social problems. Science is making giant strides. Commerce 
and production are being revolutionized. These things call 
for intelligent readjustment and the process is full of po- 
tential good and evil. It is also puzzling and perplexing to 
the people. The journalist that does not study these great 
national and world movements—these social revolutions—and 
do what he can to instruct his readers concerning them, 
evades a solemn duty and misses a grand opportunity. 

It may be, as it often has been, said that it is not the 
province of the country newspaper to go into such matters; 
that they are fully covered by the metropolitan press and the 
magazines; that they are beyond the powers, intellectual and 
financial, of the country press—all of which is not true. 
There is some truth in it, generally speaking, and in some 
instances the financial and intellectual limitations cannot be 
denied. But considered as a generic proposition with refer- 
ence to the country press these objections are invalid. Most 
country editors ARE as well qualified intellectually to discuss 
great questions as are the editors and writers of the maga- 
zines and city papers; and in point of independence and in- 
tegrity the country newspaper far out-ranks the other classes 
of journals. But granting that the things worth while are 
ably and honestly handled by the metropolitan press and the 
national weeklies and monthlies, the fact remains that the 
country editor has a great opportunity and a solemn duty 
to perform in this respect. Many of his readers do not see 
the magazines or city papers, and those who do have not the 
same confidence in them that they have in their home paper— 
if it is the right kind—nor do the articles in them claim and 
hold their attention as the discussion of the same subjects in 
their home paper would. I firmly believe that every news- 
paper owes it to its readers to do all in its power to broaden 
the intellectual horizon of its community and to create and 
guide public opinion in such matters as political and social 
reform and governmental policies. 

Take the Ballinger-Pinchot controversy, for instance. The 
principles involved are stupendous. They go to the very 
foundation of popular government and social organization on 
the one hand, and on the other they reach back to the genesis 
of physical resources and man’s relation thereto. Such ques- 
tions as the conservation of natural resources, scientific ag- 
riculture, the prohibitive prices of food products, regulation 
of the trusts and public service corporations, the struggle for 
the restoration of popular and representative government— 
these are things worth while in journalism. They are funda- 
mental in their relation to the safe and sane advancement of 
civilization, and no editor who ignores them is fully discharg- 
ing his duty or living up to his highest opportunity. 

And herein lie the deeper rewards of journalism. There 
is much trial and tribulation for the newspaper man—so 
much, indeed, that often he is tempted to faint by the way- 
side, to sit under the Juniper tree. But there are rewards 
far and away better and greater than can ever come from 
the plaudits of the populace, or from political preferment, or 
from financial success. Isn’t it worth while to feel that you 
are influencing for good the life of a whole community; that 
its political activities, its civic ideals, its social standards are 
being measured and molded by the consecraton of your 
powers of mind and soul? 

“Rejoice and be exceeding glad’” (to quote Father Her- 
bert) “that you are a newspaper man. No other calling has 
such opportunities for usefulness, and usefulness is the very 
acme of all success. There is not a human interest but that 
the newspaper man can serve—not a school, a church, a 
worthy society or institution, a farmer or a mechanic, a trade 
or a home, that the properly-inspired and conducted paper 
cannot benefit. When the newspaper performs all that is 
within its opportunity and its power to accomplish, it affords 
a competency to those engaged in its making and publishing, 
and places them in an honorable position, more secure and 
more worthy of honor than can be obtained through the 
holding of any public office or the attainment of the highest 
success in merely commercial life.” 

But there is another phase to the duty and responsibility 
of the man that owns and edits a newspaper. 

It is often said, with reference to a newspaper’s character 
—its principles and policies, standing and influence—that, 
after all, “it is the man behind the gun that counts.” 

This is the truth, but not the whole truth. A newspaper 
is more than a personality. 

Take the man behind the gun illustration. Doesn’t the 
gun stand for something more than the faithfulness and effi- 
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ciency of the gunner? Aren’t the officers of the ship or 
those in command of the field behind the gunner? And isn’t 
the government behind the officers? And aren’t the whole 
people behind the government? If the gunner fail—from any 
cause—think you the gun will be silent or put to perverted 
uses ? 

A newspaper is something over and above the man who 
is in charge of it. Much of its success and its force and 
effect depend upon him, but editors have died and worms 
have eaten them and their newspapers have gone on from 
glory unto glory. 

A newspaper represents, in greater or less measure, the 
opinions, judgment and character of its editor. But it does 
more than that. It represents the consensus of opinion and 
judgment, the composite character of its constituents. 

A newspaper is an entity. It has character and individu- 
ality—provided it be not a personal or political “organ.” It 
has principles and policies which are greater and stronger 
than any man or set of men who may be at its head or com- 
pose its staff. 

Men may come and men may go, but the real newspaper 
goes on forever. 

Many people have most decidedly erroneous notions as 
to the fundamental functions of a NEWSPAPER. 

An ORGAN of any party or faction, clique or cabal, can- 
not possibly be a NEWSPAPER in any sense. 

An ORGAN never gives ALL the news, nor tells the truth 
about some of that it does give. It suppresses news on the 
one hand and manufactures it on the other, and colors it 
always to suit its own purposes. Thus, in the sense of giving 
the news, the ORGAN is worse than no newspaper at all. 

In the matter of molding or leading public opinion, creat- 
ing and shaping community sentiment, the ORGAN can ac- 
complish very little. If it ever has any influence or prestige 
it soon loses it. 

The ORGAN is especially useless in reaching and influenc- 
ing the very people it wants and is expected to reach and 
influence—those whose views, opinions and judgments are 
at variance with its own; for such people do not read it, or 
if they do they do not believe what it says. 

A NEWSPAPER must publish ALL the news and tell 
the truth about it. It must be fair and impartial in its edi- 
torial columns. 

Such a NEWSPAPER is often misconstrued and mis- 
understood and unjustly judged for a time and by a few 
people, but it triumphs in the end. Its efforts to be fair and 
impartial are sometimes and by some people construed as 
straddling; this is especially so in communities where 
ORGANS have flourished and where intense partisanism pre- 
vails. In such a community if a paper that is supposed to be, ~ 
and actually is, committed to one side of a question treats 
the other side with fairness, its own side immediately con- 
strues its action as desertion, and the other side jumps to the 
conclusion that it has seen the error of its ways and is seek- 
ing to amend them. That is to say, a few of the most zealous 
partisans on each side view the matter in this light, BUT 
THE AVERAGE CITIZEN SEBS IN THE SPARE Res 
COURSE ONLY THAT FAIRNESS AND INDEPEN- 
DFNCE WHICH COMMANDS HIS RESPECT AND 
GAINS HIS CONFIDENCE. 

Sometimes a paper is misjudged as to its motives when 
only its ability is at fault. Newspapers, like individuals, are 
circumscribed in their powers by limitations of ability and 
resources, financial and otherwise. A newspaper doesn’t al- 
ways have at its command the time and money, its space 
and staff are not always adequate to handle every situation 
as it ought to be handled. Moreover, the attitude of the 
public and men of affairs toward a newspaper is not always 
such as to enable it to obtain necessary reliable information 
in order that it may fully exploit every situation that may 
arise. 

If intense partisans—and this is said with full appreciation 
of the devoted consecration of such men to the principles 
they advocate—if intense partisans could divest themselves 
of the obsessions from which they derive their force and 
power long enough to view the issue at stake in that im- 
partial light in which the newspaper MUST VIEW IT IN 
ORDER.TO SERVE IT, they would not so often fall into 
the error of unjust judgment. 

Out in California not long ago I was a guest at a Medical 
Association banquet. At the table I was placed beside a 
good looking doctor—how good a doctor she was I don’t 
know. “Before I knew you,” she said, “I thought you were 
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a doctor. You ought to have been. It’s too bad you didn’t 
have yur horoscope cast before choosing your profession.” 

This was highly complimentary even though it was only 
jesting. And it reminded me that when I was a boy I always 
thought I would be a doctor when I grew up. I even selected 
my studies during my eight months’ college course with that 
end in view. I thought Latin and physiology were about the 
right beginning for an embryo doctor. In the first I got as 
far as “amo, amas, amat,” etc. How far I got in physiology 
or physics or whatever it was, I don’t know, for I don’t re- 
member anything about it. 

I didn’t become a doctor of men’s bodies. I would have 
had to get a diploma from a medical college and a license 
from the state to do that. But I became a doctor of men’s 
minds and morals and souls. I could do that without any 
preparation or examination or license. 

One of the speakers at the banquet said, that the news- 
paper is the greatest power in the world—for evil, when its 
functions are perverted. I know it is a great power for good 
when properly and ably conducted. 

I have administered medicine in large doses and contin- 
uously for years to men’s minds, morals and soults. How 
much good I have wrought, how much harm I have done 
only heaven and hades know, and may the Lord have mercy 
on my soul. on oe 

I think there should be prescription and proscription in the 
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newspaper profession as in the medical profession. No man 
should’ be permitted to practice journalism without having 
pursued an adequate and proper course of study and passed 
a satisfactory examination as to mental and moral qualifica- 
tions. 

I am glad to know schools of journalism are being es- 
tablished and that journalism is to ‘have a code of ethics and 
standard of qualification, and be elevated to a higher plane 
among the learned professions. 

I entertain very high ideals for my profession, however 
far short of living up to them I may fall. The editor whose 
highest conception of greatness for a newspaper is for it to 
sell more papers and advertising space than any other news- 
paper is as poor and piteous a thing as the doctor who sees 
in his profession nothing but fees. 

Every editor, like every doctor and lawyer and preacher 
and teacher and stateman, has professional duties and privi- 
leges added to those of his citizenship, and failure to recog- 
nize and discharge and improve such duty and privilege is 
failure to attain the highest and best method. 

I do not understand that this association was organized 
and is conducted merely nor primarily for the benefit of its 
members, but I take it that service to society is the object 
aimed at, and I desire to congratulate the country on the 
efficient and devoted service of this splendid bédy of men and 
women. 

The Influence of the Press for Good 

ADDRESS BY MISS KATE BARNARD. 

RIENDS and fellow workers, it is an embar- 
rassing position for an unknown girl from 
Oklahoma to stand before a distinguished 
body like this, and I assure you in the begin- 
ning I would much rather be at home than 
to be here, but I have come to believe, 
through the misfortunes of my father, and 
the new view of life with its revelations of 
human misery which came to me as a conse- 

quence thereof, that there is a great deal of work in public 

life for a woman, and, while the greatest sphere of a woman 

is her home, yet through the misfortunes of life, occasionally 

a woman lives who has no relatives and no home, and then 

her work should be something of social service for the 

world and the greatest field in life is that of human better- 

ment, and the greatest object is that of human progress and 

development, and it seems to me to be perfectly natural 

that a woman, if she chooses a public vocation, should choose 

the highest, viz: that of human good. 
The State is nothing but the enlargement of the home, 

and the State should contain no environments but that which 

would be beneficial to a good home, and, if a woman enters 

the field of public life, her first efforts should be to reduce 

the evil influences in her State, and, with the power and 

ability at her command, work in such environments that at 
the end this would constitute a good home. 

In my work in Oklahoma, I have this as my ideal, to make 
Oklahoma a happy, moral State—a State looking after the 
welfare of its humbler citizens and poorest children. I am 
engaged in what I am pleased to call State Housekeeping. 
Now, a good mother looks equally after the interests of every 
little child and every inmate of her home. She sees that 
all have equal opportunities, equal happiness, equal environ- 
ments, and that all are equally well clothed, well housed, well 
educated, and well fed, and this is exactly what I am en- 
deavoring to do in the State of Oklahoma. We are proud 
of our Christianity, and practice it for one day, and forget 
it the rest of the seven days of the week. Still we are all 
just one human family, brothers and sisters, you and I, and 
all of us on the planet Earth, warmed by the same light, 
chilled by the same cold, with common joys, sorrows, am- 
bitions, failures and heartaches, all journeying to the same 
common destiny—to meet a common God. 

We should be good to each other then, and should see 
that none of us are hungry, or ignorant and poorly clothed 
and poorly fed, as some day we may be called to give an 
account to God for thus mistreating a brother, and right 
here let me state that, while I am a reformer, I am not of 
the kind who would pull the successful brother down. I 
am glad to see him in his beautiful palace, elegant gowns 
and automobiles, but I would have these equally for all the 
human race, and I would not permit one brother in this 
human family to have ten palaces and ten automobiles—nine 
too many and which he cannot use—while nine brothers of 
his work in rags and without a home. This is not a Chris- 

tian condition, it is something which we must meet our Maker 
and talk to God about some day, and it is better to fix this 
little matter up down here. In my work, I always keep the 
picture of a little child before me, a little curly headed three 
year old child. I came as a stranger into his home, but, as 
soon as the little fellow saw me, he walked right over to 
me, as if he had known me all his life, and laid his curly 
head on my shoulder, and smiled up with his big blue eyes 
in perfect confidence into my face, and I looked straight into 
the blue eyes of that little child and thanked God that my 
every effort in human life was to make the world a fit place 
for that little child’s home; to tear away the brambles and 
pitfalls and adjust the hours and wages of life, and do away 
with ignorance and disease, and the accidents and the crime, 
which would otherwise be snares for those pink little feet 
as they walked the thorny path of life, and, if I should say 
anything in this address, which might appear to the rich man 
as if | were prejudiced against him, let him remember that 
my father was at one time one of the richest men in Kansas, 
and that I came near being an aristocrat; that in two years 
he expected to retire from business—that in two years he 
retired from businesss, financially broke, at fifty years of age, 
with his brilliant intellect and gray hair—without a home; 
that this was brought about by the drouths and the grass- 
hoppers, but, with the fluctuating fortunes of America, who 
can say that to-morrow he will not be without a home. 

In my charity work in Oklahoma City, I closed the eyes 
of a penniless tramp, and sat over him as his heart beat out 
the last fluttering pulse of life, and bathed the face and moist- 
ened the parched lips of this penniless beggar, who had once 
been a millionaire in the Stock Exchange of Wall Street. 
In my work in Oklahoma I have asked for and secured 
some laws which have been called drastic legislation, but they 
are only laws which limit, in a way, the speed with which 
one man may become a millionaire, and give greater oppor- 
tunity to this little blue eyed child to make a success of his 
life, whether this child be the son of a pauper or a million- 
aire, for the child of the one may to-morrow have the place 
of the child of the other, and our business in life and womans 
business in public should ever be to make the world, with 
each succeeding generation, a more fitting abode for the little 
human plants which each year come into it, to the end that 
the human race may make that progress and development 
towards perfection, which in our age of today, is marked by 
the perfection of materials and machines. 

Now, in this little piece of work which we have accom- 
plished in Oklahoma, we have had the help of such people 
as Jacob Riis, Edward Markham, Luther Burbank, Ben Lind- 
say, Owen R. Lovejoy, Samuel S. Barrows, Mrs. Philip N. 
Moore and others, and, in this wonderful piece of work for 
human betterment, which has recently taken place in Okla- 
homa, we have had the help of the Daily Oklahomian and 
the Press of Oklahoma, the Press of St. Louis, Chicago, Min- 
neapolis, Atlanta, Richmond, and New Orleans, the American 
Magazine and Editor Brisbane of New York. Now, what 
we undertook in Oklahoma in the way of State Housekeep- 
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ing was this: We decided that there are certain grave social 

evils in the Commonwealths of civilization, and that Okla- 

homa was no exception to the rule, and we set about to ex- 

terminate these social evils, which act as pitfalls to bring 

misery upon the human race. These social evils we believe 

to be Poverty and Crime, and, in the study which followed, 

we discovered that, aside from that poverty which is due to 

drink and laziness which is the individual’s fault, there are 

also grave social causes of poverty, and that these social 

causes constitute about 65 per cent of the poverty of the 

universe to-day. By, these social causes, 1 mean that force 

in human society which constitutes an environment for a man 

and for which he is not responsible himself. -The social 

causes which produce poverty—causes for which society is 

responsible—we maintain to be disease, unemployment, ignor- 

ance, accidents in industry, low wage and city congestion, 

and, as Oklahoma was about to write her Constitution, we 

decided to eliminate these social evils, or reduce them to a 

minimum by law. 
POVERTY. 

Poverty is the worst curse of a Commonwealth, because 

it reduces men and women and little children to ignorance 

and degradation and rags. We first began our inquiries as 

to the social causes of poverty. I made a tour of the fac- 

tories of the North and was deputized as a factory inspector 

in St. Louis and Chicago, and here I learned why it is that, 

for every one who dies among the rich, two die among the 

poor, and for every one who is sick among the rich, three 

are sick among the poor. Think of the expense of funerals, 

and the sorrow and human heartache unjustly imposed upon 

the poor. Disease then is one of the great causes of pov- 

erty. I looked into the factories and workshops and mines 

of America and discovered there, together with the slums 

and housing conditions of our cities, the social causes which 
bring added deaths and misery to the poor. I found that 
in the lead mines men contract a deadly disease resulting in 
lead poison called “fossy jaw,” a disease in which the teeth 
rot, and, with pieces of the gum, shrivel and fall out. I 
found that men working ten and twelve hours, breathing 
fertilizer dust, become nauseated and sickly and diseased. I 
found human horrors in the lye factories and dye factories, 
and gases and deadly fumes; I found men walking up and 
down between red hot 60 foot cylinders in the cement mills, 
all day in the terrific heat, breathing with every breath Port- 
land cement dust, to clog and fill their lungs, and bring about 
the hideous White Plague so that after a while they may 
expectorate in the street cars, and the winds of heaven may 
drive this expectoration and blow into the atmosphere myriads 
of deadly consumption germs for you and your children 
to breathe, and, after a little, you too may have a funeral, 
and may tell the people it was the providence of God to 
take your little child, when, in fact, it was the selfishness of 
men like yourselves, who paid no attention to your human 
brothers or how hard a thing you made of their lives, and 
you should remember this and not put the blame on Almighty 
God just because he is out of sight and you dont think he 
hears you. I shall say no more about these factory condi- 
tions, as a hint to the wise is sufficient, and who is wiser 
than you? 

I heard once of a newspaper man, who put on old clothes 
and investigated places like this and told the world about it, 
and much good resulted. 
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EIGHT HOUR DAY. 
I visited the packing houses in Chicago, and they walked 

me down an elevated sidewalk where I could look over the 

bannister and see wonderful sights, and I came across to a 

man in a box six feet square, and, since this man is a human 

brother of ours on the way to a common God and a common 

judgment with us, perhaps we would be interested in this 

man. Was he smelling the perfume of a beautiful rose or 

looking at the delicate tinting thereof, or reading Shakespeare 

or Walt Whitman or Ruskin, and thus bathing his soul in 

beautiful thoughts, or how was this brother of ours spending 

his human life. Listen and I will tell you. All day long 

into this box were driven hogs and all day long from the 

time the sun rose till the sun set this man picked up a 

hog by a hind leg, passed a shackle over it, threw the shackle 
over a steel sprocket on a revolving steel wheel; this wheel 
raised the hog to a point ten feet in the air and shoved the 
hog down an inclined plane to where stood another brother 
of ours, and all day long this other brother of ours stood 
with a glittering dagger in his hand, and all day long this 
glittering dagger rose and fell, and each time a hog died. 
When the sun rose, the glittering dagger began its deadly 
work, and when the sun passed its meridian the glittering 
dagger still continued to drip with red hot blood, and, when 
the sun went down in the west and the light faded from the 
heavens, the glittering dagger still unerringly struck the 
jugular vein. I looked down at this man and thought of his 
life, and the manner -in which a Christian civilization was 
brutalizing him, and I shuddered. Just then he looked up 
and smiled, a sort of quaint, strange smile, the peculiar smile 
of a man who almost never smiles, and again I shuddered, 
for while he looked at me, his hand wunerringly hit three 
jugular veins and three hogs died. The man had become 
an automatic sticking machine. I was telling this story some 
months ago in the Pilgrim Church of Kansas City, and the 
next morning, in red headlines, I read a most terrible thing 
in the morning press. This same man had gone mad over 
his work, the light of his reason had been closed out by a 
Christian civilization which had worked him in this brutal- 
izing, hellish business for twelve hours a day, and, before 
they could reach him and wrench the terrible glittering 
dagger from his hand, he had stabbed four workmen to their 
death and mortally wounded seven others. I used this argu- 
ment in the Eight Hour Day in Oklahoma and I said to 
our brothers there, if one of these hog stickers in the pack- 
ing houses of America becomes weary of the long hours and 
the cheap pay, and decides to make his living an easier way, 
and should meet you in a dark alley and stick you in the 
jugular vein, he would be sticking the other hog, for any 
human thing which will prey upon a brother or permit an 
organization in this system of society to so brutalize a 
brother can only be classed in the species “hog.” 

We found that the railroads were working their workmen 
right in the open air in the rain and cold weather, without 
covers over their heads, and we compelled them to build 
sufficient shedding and thereby stop disease. We passed an 
Eight Hour Law in Oklahoma so that our workmen may 
now become acquainted with their wives and children by 
day light since the long hours are diminished, and which 
previously kept the husband away from home excepting at 
night, and we passed a strong factory inspection law which 
compels fresh air in the deadly lye and dye shops, and the 
terrible mines and mills. 

The Duty of the Press in the Good Roads Movement in the United States 

SPEECH BY HENRY BRANSON VARNER, EDITOR OF SOUTHERN GOOD 

ROADS OF LEXINGTON, NORTH CAROLINA, DELIVERED BEFORE THE 

NATIONAL EDITORIAL ASSOCIATION AT NEW ORLEANS, LOUISI- 

ANA ON FEBRUARY II ,IQIO. 

Mr. President and Gentlemen: 

HE ideal newspaper is not only a purveyor 
of news, a recorder of events, but is also an 
evangel of better things than the present 
offers, an exhorter, a leader, and its place 
is in the vanguard of progress. Its relation- 
ship to any great and good movement that 
makes for the material and moral welfare 
of the whole people is that of interpreter, 
expounder, preacher, and prophet. The ideal 

newspaper leads. It is its duty. 

And so in this great movement for improved high-ways, 
the press of the nation ought to take the foremost place; and 
it has. No other question is so vitally connected with the 

welfare of the American people as the good roads question, 
and hence, it becomes the high duty of every newspaper in 
the United States to enter vigorously into the movement for 
good roads, publishing good roads news, explaining plans, 
urging improvements. That the press in large measure is 
doing all this is apparent to every newspaper reader. Few 
newspapers in all this country today are hanging back from the 
fight. And a newspaper that hesitates to plunge into a fight 
like this isn’t much of a newspaper and will not be missed 
on the firing line. 

Having realized its duty and its relationship to the good 
roads movement, and having taken up the cudgels vigorously 
for improvement of conditions, the press is securing results. 
Go anywhere that you will, and where you find the press ac- 
tively engaged in moulding sentiment for good roads, you will 
find improvements either under way or on the eve of being 
realized. Instances might be cited galore where the press has 
been the direct and most potent influence in the construction 
of better highways. 



Mationa? printer-ZJournafist 

Building good roads is the paramount issue before the 
people of this country. It is a matter that transcends in 
importance all other questions, because nothing hampers devel- 
opment, material, moral or spiritual so much as mud, and noth- 
ing could possibly speed development more than good roads. 
The “great world” cannot “spin down the ringing grooves of 
change” unless the grooves are so constructed as to make 
speed possible. Hence, it is plain to all that the duty of the na- 
tion’s newspapers is to preach good roads persistently, to ad- 
vocate strongly, to publish information and thereby mould 
public sentiment until the people are educated to the point 
where they are willing to bear the cost of building modern 
highways’ in every section of the country. 

United, determined and persistent, the newspapers can do 
anything. The press is all-powerful. Napoleon himself said 
that he feared three hostile newspapers more than a hundred 
thousand bayonets. I have no hesitancy in declaring to you 
today that if the newspapers of the union, one and all, will 
make common cause in this great battle for the most needed 
of public improvements, the entire country will be swept by 
such a tide of good roads sentiment that within an incredibly 
short time the land will be covered by a net work of as fine 
highways as any country of Europe may boast. Shown the 
pressing need of roads, the enormous loss occasioned by mud, 
and the way to get good roads, the people will not be long in- 
deciding that they must have good roads. 

It is idle for me to attempt an enumeration of the bene- 
fits good roads confer on a people. Every man, no matter 
how unlettered, instinctively knows that a good road is a far 
better thing to have then a bad road. We naturally have it in 
us to know the value of, and to construct an easy pathway, 
but, unfortunately, the devil of tax steps in and tempts us to 
bear the ills we have, rather than fly to blessings we know of 
and greatly desire. Our people all believe in good roads, but 
there are some who are unwilling to pay the cost. I have 
heard good men and good farmers declare that inasmuch as 
the mud trails we now have were used by their fathers, they 
are good enough for us and it were useless to suggest a change 
to them. Others declare that we are too poor to attempt road 
construction, and still others are vehement in their opposition 
to the idea of handing down to succeeding generations such a 
loathsome thing as a public debt. These are some of the ob- 
jections one hears. os 

I believe in my. soul that a bad road is the greatest curse 
that can be laid on a community. It stunts the industrial, 
moral and intellectual life of a people. But a good road is 
equally as great a blessing, for once a community gets facili- 
ties for transportation and communication, all other blessings 
will be added thereunto. Mr. Roosevelt has well said that the 
difference between semi-barbarism and civilization is the dif- 
ference between good and poor means of communication. Far 
back in history good roads building was recognized as a lead- 
ing factor in advancing civilization. We are told that early 
explorers in Peru found improved highways, one of the mili- 
tary roads being 2,000 miles in length, with tunnels through 
mountains, bridges or ferries over streams, a road 20 feet 
wide, made of flag stones covered with bitumen. Ancient 
Mexico built good roads, as did India and Persia. In the 
latter country the monarch built a smooth, hard highway 
alongside of the common earth road, and none could travel 
it save his royal highness. The Roman roads are still the 
marvel of a modern world and are still used. Nothing con- 
tributed more to Rome’s prosperity and prowess than these 
imperial highways, straight as an eagle’s flight, reaching to all 
parts of the world-empire. 

Following the fall of Rome, the darkness that settled over 
Europe was in no small degree attributable to the lack of 
means of communication, and returning light came with the 
movement to build passable highways. Europe today is far 
ahead of us in the matter of roads. The thrift and wealth of 
the Frenchman largely come from his magnificent thorough- 
fares. England has good roads into every nook and corner 
of the island. They are constructed scientifically and guarded 
jealously. This great country of ours, with its illimitable re- 
sources and its teeming millions, the grandest country on the 
face of the earth, is fettered by mud, and our people are just 
awakening to the absolute necessity of good roads if we are 
to progress and become what we should be. Mr. Roosevelt 
has said: 

“Merely from the standpoint of historical analogy we 
should have a right to ask that this people which has tamed a 
continent, which has built up a country with a continent for 
its base, which boasts itself with truth as the mightiest repub- 
lic that the world has ever seen, which we firmly believe 
will in the century now opening rise to a position of headship 
and leadership such as no other nation has ever yet attained— 
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merely from historical analogy, I say, we should have a right 
to demand that such a nation build good roads. Much more 
have we a right to demand it from the practical standpoint. 
‘The difference between the semi-barbarism of the middle ages 
and the civilization which succeeded it was the difference be- 
tween poor and good means of communication. And we, to 
whom space is less of an obstacle than ever before in the his- 
tory of any nation; we who have spanned a continent, who 
have thrust our border westward in the course of a century 
and a quarter until it has gone from the Atlantic over the 
Alleghanies, down into the valley of the Mississippi, across the 
Great Plains, over the Rockies to where the Golden Gate lets 
through the long-heaving waters of the Pacific; we, who take 
so little account of mere space, must see to it that the best 
means of nullifying the existence of space are at our com- 
mand.” 

Good roads mean progress and prosperity and are a benefit 
to the people who live in cities, and an advantage to people 
who live in the country. Like good streets, they make habita- 

H. B, Varner, Editor “Southern Good Roads,” Lexington, N. C. 

tion along them desirable. You never, or rarely ever and then 
not for long, see a shabby home by the side of a modern road, 
where everybody passes and sees how you live. They make 
people straighten up and put their best foot forward. The 
value of farms is enhanced. Statistics prove that in nearly 
every case the states having the highest percentage of im- 
proved roads are a powerful factor in encouraging the settle- 
ment of unused lands. Roads also have a far reaching in- 
fluence in holding men to their farms, and restraining them 
from drifting to the towns. While the manufacturing towns 
must have labor, who is there that will deny that if our states 
had good roads, the hundreds of good farmers would have 
moved their families from the country home to town to work 
in the mills? So great an exodus occurred two or three 
years ago that farm labor was almost impossible to secure. 
These people are needed in the country; there they would have 
stayed had there been good roads, which make farm life so 
much more attractive. As the price of land depends as much 
on accessibility to market as on productivity, it follows that 
road improvement, by holding people and attracting others, 
directly tends toward increase in values of all farm lands 
within touch of the improved highways. It is shown that in 
states where the average price of land is less than $20 an acre 
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the percentage of improved roads is only 1.8, whereas in states 
where the acreage value is more than $20, the average of im- 
proved roads is 9 per cent of the total mileage. 

There are records which show that roads have increased 
the value of farm lands from 50 to 500 per cent. 
ascertained by a dozen railroads through their land and indus- 
trial departments that farms through which good roads run 
are enhanced in value from $2 to $9 an acre, and whether 
conservative or enthusiastic, all concede that the increase is 
marked, immediate and inevitable. Suppose a county of 200, 
000 acres votes bonds, and placing the enhanced value at only 
$4.50 an acre, it will be seen that the land owners thus bene- 
fited would gain not less than $900,c00. If the bond issue 
amounted to half a million, there would be $400,000 profit at 
once. The increase in the profit and price of farm products 
is equally certain and plain. The farmer’s produce is worth 
nothing unless it can be placed on the market. Time was in 
England when food would be rotting in one place, while 
people suffered for the lack of it in a community a few miles 
away, because it was impossible to transport the products of 
the farms. In the United States today something of the same 
condition obtains and who knows how large a percent of the 
cost of living is chargeable to mud? There is no doubt in 
my mind that the present high prices for necessities, aside 
from other considerations, are caused in part by impassable 
country roads in all parts of the country, for it is estimated 
that it costs each year $500,000,000 to haul the products of 
the farm to the market towns, the cost per mile being twice 
as much as in Europe where they have excellent highways. 

We may close this hasty discussion of the advantages of 
good roads with this quotation from the Honorable John H. 
Bankhead: “Good roads are avenues of progress, the best 
proof of intelligence; they aid the social and religious ad- 
vancement of the people; they increase the value of products; 
they save time, labor and money; they are the initial sources 
of commerce, which swell in great streams and flow every- 
where, distributing the products of our-fields, forests and fac- 
tories. The highways are the common property of the country, 
their benefits are shared by all, and all should contribute to 
them.” 

The question comes, how to get good roads? Shall we 
vote a direct tax, or shall we issue bonds? Shall we pay as 
we go, or shall we pay part now and let future generations 
pay part? To my mind, the whole question comes down to 
whether we want good roads now, or whether we are 
willing to build a few miles now and let another generation 
build a few miles more and another and another, until in 
the course of human events we secure good roads throughout 
the nation years after every person now at the age of ac- 
countability is dead and gone, God forbid. We would lose 
enough to macadamize every mile of road in the nation. I 
stand for bonds. Mecklenburg county in my state has been 
building roads thirty years and she has about 208 miles, using 
direct tax. We must go ahead and issue bonds, build the roads, 
increase our wealth, and reap many fold the cost of the 
roads. 

Should a county issue bonds, before a dollar is expended, a 
competent civil engineer should be secured and put to work 
mapping out the county. He should be under either the county 
commissioners or a highway commission composed of the 
commissioners and other men selected by the people. It is 
absolutely necessary that an engineer be employed, even 
though he cost considerable salary, for the location, construc- 
tion and maintenance of roads are operations that no men 
or set of men without the aid of an engineer can conduct in 
the proper way to get the best results at the least cost. There 
is a disposition on the part of many people to cavil at the 
price paid such an engineer, and if you undertake to fight for 
roads you will meet it at the outset. That idea must be 
eradicated, as must also the idea that the men intrusted with 
the public funds will not place every dollar where it belongs. 
In an age of skepticism in business, it is not unnatural that 
people should suspect that huge sums voted for roads will 
be preyed upon. No county can build roads without an en- 
gineer who acts as pathfinder, going over the county, 3tudyinz 
the situation, making maps and doing all that very necessary 
preliminary work without which oft times money is worse 
than wasted. 

A county which shows sufficient progress to bond itself in 
a liberal amount for the purpose of securing improved roads 
should keep its money intact until its officers have learned 
exactly what class of roads will best meet its requirements; 
what type of road it is best qualified to construct and what 
it can best afford; and these facts can be secured through the 
aid of the national government, the office of public roads 
standing ready to give gratuitous advice and supply skilled 

It has been, 
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highway engineers who are amply qualified to tell what type of 
highway would best meet that county’s requirements and to 
demonstrate those suggestions by supervising the building of 
stretches of model highways, after which local officials may 
take pattern. i 

When county officers learn to appreciate the fact that road 
building is an art, they will rely more and more upon expert 
advice and scientific demonstration, and when they have 
learned what class of roads is desirable, they will construct 
them and then guard them. 

Therein lies one of the most important of all American 
highway questions. Americans build as good roads as Eng- 
lishmen or Frenchmen, but having done so, they rest contented 
with their efforts and let each passing breath of air, speeding 
automobile, or drenching rain blow, wear or wash the road 
surface away. 

In the countries of Europe, where the well-nigh perfect 
roads are the pride of the citizens and the envy and admira- 
tion of visiting Americans, most jealous care is constantly 
given; a careful day-by-day inspection is made, and every 
depression is quickly filled and all inequalities rolled or 
tamped. 

Two requisites, therefore, confront the county supervisors 
at the outset—first to ascertain what roads would be most 
suitable to that particular section, and secure what sums 
should be expended for their maintenance after completion. 

Those are vastly important and the nation’s very small per- 
centage of improved roads is due largely to a failure to give 
consideration to them. Millions of money have been wasted 
in building roads which local conditions made impracticable 
and out of all cost proportion to the county’s revenues. 

There are exceptions to all rules, however, and Pike 
county, Alabama, stands as a glittering exception to the usual 
construction blunder. There the county officials had planned 
to expend a large sum in the building gravel roads. 

Mr. W. L. Spoon, United States Superintendent of Road 
Construction, being sent to make an inspection of the county’s 
road possibilities, learned that 700 miles of important routes 
needed improvement. He figured that the cost of gravel 
roads would be $3,000 a mile—plainly a sum greater than the 
county could be bonded for. Conditions, however, were ideal 
for sand-clay construction and he strongly urged its adop- 
tion. By legal proviso the county could be bonded for only 
3% per centum of the assessed value of the real and per- 
sonal property. The plan was decided upon and an issue of 
$143,000 was voted. One hundred thousand dollars’ worth 
of the bonds were quickly sold, being disposed of in $50,000 
allotments. 

The first allotment brought a premium of $525 and the 
second one of $825. Forty thousand dollars was at once 
spent for mules and road building machinery and work was 
started. 

With the sum remaining, 118 miles of the finest sand-clay 
roads in the South had been built within two years from the 
date of the bond issue; a generous sum was still on hand; 
eight gangs were at work, and the people were so pleased that 
they stood ready to take up the remaining issue of $45,000 
and expend it in the same way. 

It is the belief of the nation’s highway director that such 
facts should be impressed upon the people of all counties de- 
sirous of extending and improving their highways before 
actual work is under way. When that has been done, he is 
warmly in favor of the raising of funds by issuing county 
bonds with the restrictions which the Virginia highway law 
imposes, viz: that all moneys so raised shall be spent under 
the watchful supervision of a state highway commission, be- 
cause otherwise the money may be wasted. 

Inasmuch as road building and road mending have been 
for a century under county commissioners and township road 
supervisors with practically no beneficial results observable— 
it seems plain that the time for a radical change of methods 
is at hand. 

Many farmers fear a bond issue as they do the visits of 
the chinch bug or the Kansas grasshopper, but the benefits 
they derive from that method of raising money for road im- 
provement are far-reaching and immediate, while the indi- 
vidual tax on each is so small that it is scarcely noticeable. 
In reality, borrowing money through the sale of road bonds 
is like buying a, house, a farm or a business on the install- 
ment plan. The purchaser receives the object at once and 
derives the benefits from it while paying for it. As the bene- 
fits derived from perfect highways cover long periods of 
time, fairness and equity demand that the rising generation 
should bear a portion of the cost and that the increased citi- 
zenship, always attracted to the locality by a system of good 
roads, should also aid in paying for the added benefits. 
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Besides that, there is a financial wisdom in floating county 
bonds for road improvement. In many cases those bonds sell 
at a premium, and everybody interested gains a benefit. In 
some southern states good roads bonds have brought a price 
so high that the premium has wiped out two or three years’ 
interest on the principal. In Bradley county, Tennessee, but a 
few years ago, the supervisors voted a bond issue of $90,000. 
Those bonds bore interest at the rate of five per cent. So en- 
thusiastic were the citizens for road improvement and so 
much confidence did they have in the locality in which they 
lived that the premium was $20,000; the cash sales placing in 
the county treasury $110,000. 

am an earnest believer in state aid and co-operation 
in building good roads, and I believe that the time is at hand 
when the government will hit upon some plan whereby it may 
co-operate with the state and the state with the county, in the 
work. It has been argued that it is unconstitutional. Why 
should it be more so than the expenditure of money for river 
and harbor improvements, which often take the form of a 
private enterprise? As a matter of fact, it has been shown 
conclusively in Congress that so far from being unconstitu- 
tional, the Government in its very beginning began the con- 
struction of good roads and expended more than seven mil- 
lions on the old Cumberland road from Maryland to St. 
Louis, a distance of 700 miles, and the work was only aband- 
oned because there arose a question of authority and respon- 
sibility as to who should maintain and repair the road, the 
States or the Federal Government. 

What does the Government do for the farmer? We spend 
millions annually on the army, a dead loss, though doubtless 
necessary; we spend some hundred millions on the navy; 
have spent a half billion on river and harbor improvements. 
During ten years we spend more than six billion dollars of 
which about forty-seven million went to the agricultural de- 
partment, but not a dollar for the promotion of good roads, 
a common blessing for all the people. During fifty years, in 
all the vast sum our Government has disbursed for one thing 
and another, not a dollar has been appropriated for roads. 
And yet, the farmers of the country compose the bulk of 
the population, and last year contributed to the national 
wealth eight billions of dollars. The one-horse farmer 
around behind the hill miles from town forms the foundation 
of the nation, and what has the Government done for him? 
Nothing. The burden is upon him, he foots the bills; and 
the Government takes his money and spends it on everything 
under the sun by the millions, on everything but on what 
affects him mostly—roads. In 1909 the farmers of this coun- 
try not only fed more than eighty millions of people, but 
sent across the seaa billion five hundred millionof farm prod- 
ucts. This preserved the balance of trade with all the world, 
and gave five hundred millions to the country to set aside for 
the proverbial rainy day. Had this not been, a billion dollars 
would have had to have been sent abroad for import duties. 
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It was enough to pay the immense appropriations of Con- 
gress and still add half a billion to the national wealth. In 
the face of all this, the Federal Government has done little 
for good roads. A number of bills have been introduced in 
Congress recently, each one proposing national aid in amounts 
ranging from one to one hundred millions of dollars. These 
measures would give to a State as much as the state provides 
for the construction of good roads. The fact that such bills 
have been offered indicates a trend of thought toward federal 
co-operation with the States, and foretells the not distant time 
when the National Government will commit itself to such a 
policy. Governor Sanders of the great State of Louisiana, has 
declared himself in favor of national aid, saying that the Gov- 
ernment should connect state with state; and then “he goes 
on logically, saying that the states should connect county with 
county and the counties should connect their various sub- 
divisions with good roads. 

It is interesting to study the effect of the automobile on 
the good roads movement. Everywhere, in spite of prejudice, 
the automobile creates sentiment for better roads. The ma- 
chine has come to stay and it is idle to fight it on the ground 
that it destroys a road surface. If it does, then we must 
have a surface that it will not injure. ; 

Looking over the nation as a whole, one is gratified by the 
innumerable evidences of growing sentiment for road im- 
provement. Every state is studying the question. There is 
activity everywhere. Still the “good roads fiend” chafes at 
delay with impatience. He would like to see the movement 
move faster. In the South, we believe, the cause of good 
roads is growing more rapidly than in any other section of 
the Union. In the last six months of 1909 more than twenty 
million dollars was appropriated for highway improvement. 
The great national highway mapped out and traversed by the 
Atlanta Journal and the New York Herald was a mighty in- 
fluence all along the course and throughout the South. The 
highway passes through my town and it was no small factor 
in the success of a bond election which my township carried 
last fall. The South needs good roads and it must have them. 
With them it will indeed be a Greater South, and through a 
Greater South we may expect a Greater Nation. The duty 
of the press lies in hastening the day. We must stir our people 
to a realization of the value of good roads, of the necessity of 
roads, and see to it that our state legislators from now on 
are good roads legislators, that our Congressmen are good 
roads Congressmen. If the press will but do this, it will have 
rendered the nation a service that will eclipse all services ren- 
dered in the past. First, get the folks in the notion, get the 
state in the notion, get the Government of the nation in the 
notion, and all three, people, state and nation, working to- 
gether in harmony, will work one of the greatest revolutions 
this country has seen since the foundation of the Govern- 
ment. 

Better Organization 

BY ERNEST H. PIERCE, REVERE, MASS. 
RESIDENT POMEROY said my _ topic 
should be “Better Organization for Our 
Association,’ therefore I will stick closely 
to that text, although my views on the sub- 
ject may not be fully in accord with those 
of many of our delegates. 

At ‘the outset let me say that any or- 
ganization that has survived for 25 years, 
and accomplished so much, was apparently 

well organized at the start. 
Yes, that is true, in a general way, and the original plan 

has been closely followed all these years. Now the question 
is, “Will the same plan do for the next ten or twenty-five 
years?” Some will promptly answer, “Yes,’ while others 
will doubtless declare that radical changes are necessary to 
perpetuate the National Editorial Association. 

To my mind neither of these answers solve the problem. 
I am progressive and believe that changes are necessary, 
from time to time, in all large organizations, but on the 
other hand I do not think that anything radical is needed 
or that any great changes will help us. The N. E. A 
has brought the newspaper men of the country together in 
bonds of close friendship, it has made lasting friendships 
between the publishers and editors of the East, the West, 
the North, and the South. This alone is worth ten times the 
cost and the effiorts that many of us have made to attend 
the sessions and enjoy the pleasure trips. 

How shall we settle the problem? Shall we revise our 

for Our Association 

constitution and by-laws, or shall we let them alone. Tink- 
ering with such things usually makes trouble and discord 
and results in little progress. Would it not be better to give 
a committee authority to submit a reorganization plan to re- 
place the present membership sections of our Constitution 
and By-Laws. 

We need a larger membership, we need better financial 
conditions, and we ought to be able to establish a stronger 
business association. 

I have given considerable thought to the matter and while 
I do not believe it would be wise to do away entirely with 
the delegate system, I think some change is advisable. This 
system has brought together editors from all sections of the 
country and it should be continued in some manner. We 
need, however, a regular membership roll, a list of men who 
can be considered the nucleus of our organization, and who 
pay small annual dues, whether they attend conventions or 
not. 

An effort was made along this line at Jamestown; but 
the plan then adopted cannot be worked out in a satisfactory 
way. 

My idea in brief is as follows: 

Four classes of members: 

Past-Presidents and Life Members. 
Honorary Members. 
Regular Members. 
Convention Delegates. 

(Continued on page 196) 
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Never before in its history has the National Editorial 
Association held a convention at which abler papers were 
presented, a broader field of practical subjects covered or 
more effective measures put on foot, for the making of the 
Association—that has now crossed its quarter century mark— 
widely useful, than the one at New Orleans, a complete 
account of which is given in this issue of the NATIONAL 
PRINTER-JOURNALIST. Our readers are to be congratulated 
on the instructive, all-embracing views of the American 
Press, its rights, duties. opportunities, possibilities and the 
means and methods for high accomplishment, herein pre- 
sented. President A. Nevin Pomeroy is worthy of double 
credit and honor, for the whole convention, with its splendid 
program, had to be arranged for in the short term of six 
months. 

Dean Walter Williams of thie Genoa! of Journalism of the 

University of Missouri has accepted the invitation to de- 

liver the annual address before the Oklahoma State Press 

Association to be held in Enid, Oklahoma, May 2oth. His 

subject will be “The Equipment of the Country Editor.” 

The Oklahoma Association has more than 300 members. 
* * * 

SUGGESTIONS AS TO COVER PAPER AND HAND 

SDAP ILIBIR. 

Dear Sir:—I think a change in size of cover paper for 

pamphlet work might be made to the advantage of the 

craft. Book paper cuts 12%4x9% out of 25x38 stock. Cover 

paper cuts 124% x10 out of 25 x 20 stock. If the inch 

was put on the other side of cover paper the stock would 

cut from 26 x 19, sheets 13 x 9%, thus allowing half an inch 

for back of pamphlet. At present the inch of stock at bot- 

tom of cover goes to waste and body of book has to be cut 
back to fit cover. This would also be an economy to the cover 
maker as a 25x20 sheets makes 500 square inches, while a 
26x19 sheet would make 4094 square inches, a saving of 6 
square inches. By this arrangement stock could be used with- 
out waste. 

A hand stapler for pamphlet work which would Caiivana: 
heavier staple than those now in use I think would meet a 
growing want. The great trouble with the clogging in hand 
staplers seems to be in the fineness of the stapler. A machine 

about intermediate between the hand power and foot power 
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I believe would meet requirements in a large num- 

Yours truly, 

H. C. BEAUCHAMP. 

machine. 

ber of offices. 

JoNEsBORO, TENN., January 26. 1910. 
> K oK 

A newspaper laboratory is one of the new features of the 

course in journalism at the University of Wisconsin this 

year. It is equipped with seven standard typewriters with 

desks, on which the students are required to write their 

stories. 

To furnish models for their work, several thousands of 

well-written news stories of all types have been mounted 

and classified in a large filing case. Magazine and special 

features articles taken from newspapers and other period- 

icals have also been provided to furnish students good ex- 

amples of this kind of material. 

Files of the New York papers, the Milwaukee and other 

Wisconsin dailies, and representative weeklies of the state, 

are preserved for daily reference and use by the students 

in newspaper work. 

Reference books, descriptive matter and illustrations of 

typesetting and typecasting machines, printing presses and 

stereotyping outfits also form a part of the laboratory equip- 
ment. 

A “morgue” with obituaries, cuts. and matrices of well- 

known people shows the students how much matter can be 

preserved for use on short notice. 
* * * 

An instrument signed by H. H. Kohlsatt, president of the 

Chicago Herald Company, setting forth that the stock of 

that company had been reduced from $4,000,000 to $3,000,000, 

has been filed for court record. The reduction, the instru- 

ment states, was made by the stockholders at a special meet- 

ing January 24th. “When I acquired control of the Record- 

Herald January 1, ’said Mr. Kohlsaat, when asked the sig- 

nificance of this, “it was a part of the deal that the stock 
should be in that shape, as being most convenient to me. 
There is $1,500,000 preferred and an equal amount of com-— 
mon stock. I acquired all the common stock and an irrevoca- 

ble proxy for the preferred. I do not care to say who owns 
the preferred.” 

Mr. E. A. Frommader, Moline, Ill., Winner in 

Job Department Heading Contest 

CONNECTICUT PRIZES THE N. P.-J. 

East Hartrorp, Conn., February 22, 1910. 

With happiness and pleasure I enclose check for renewal 

of dear old Daddy Herbert’s NationaL PRINTER-JOURNALIST. 

Can’t get along without it. 

Yours truly, 

HALE OF THE NUTMEG STATE. 
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Composing Room Equipment 
BY THOMAS W. SUDDARD 

N the last article the writer endeavored to 

give impressions of the printer’s attitude 

towards his composing-room. It cannot 

be truthfully said that all printers look upon 

their composing-room as a useless depart- 

ment to systematize, still there are a great 

mary who feel this way about it and 

who feel that no matter what they do, the 

composing-room will not be a paying department. That this 

is an error has been demonstrated in some of the best print- 

ing plants of this country, a few concrete examples of which 

we will show in this and following articles. 

The illustrations herewith shown are taken 

plant of Rogers & Company of Chicago, the composing- 

room of which was recently designed by the writer. In the 

space devoted for the composing-room there is splendid light 

and ample floor space, making it easily possible to lay out 

the room with a system that affords maximum economy of 
production. 

The type cabinets which were of a special design and will 

be described later, are arranged along the windows, three in 

a row. The space between the cabinets being 4% feet, allows 

ample room for workmen to pass back and forth without in- 

terfering with one another. In each alley, under this ar- 

from the 
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compositor who works on the opposite side of the cabinet 

from which the cases pull, thus, when he desires a case of 

type, all that is necessary is to turn around and get it from 

the cabinet back of him. While if the cases pulled from the 

side on which the compositor works he would be disturbed 

every time anyone wanted to get a case out of his cabinet. 

The back of each cabinet between the tiers of cases and flat- 

top shelving, is a rack for the storage of leads, slugs, metal 

furniture, brass rule and similar material. 

All of the cases in the cabinets are made with label hold- 

ers routed in the front. This is an arrangement which. pro- 

tects the labels and is as permanent as the cabinet itself. 

Each case in the cabinet has a brass number on it with a 

corresponding number on the upright of the cabinet. The 

center tier of each cabinet is provided with brass screws op- 

posite each case. These are intended for the compositor to 

hang a brass number plate on when removing a case, thus 

enabling anyone in the composing room to know immediately 

the location of any case which has been removed from the 

cabinet and is the means of saving considerable time. In 

order to prevent these pins from tearing and catching the 

clothes, the center tier of the cabinet is made with a con- 

caved front and thus the pins are recessed and are not in the 
way. 

The style of cases used in the cabinets are something on 
the plan of California job cases, excepting that provision is 
made for small caps in some of them. 

rangement, all of the material, as near as possible, needed 

by men working in same, is stored. This not only includes 

the leads, slugs, metal furniture, brass rule, spaces and quads, 

but also the faces of type which the class of work being done 

in the alley, demands. 

Next to the type stands toward the center of the room, 

is located the foreman’s desk on a raised platform, also the 

stone frames and storage cabinets, thus, as fast as pages are 

made up in the type alleys, same are carried to the storage 

rack or imposing stone where they are made up and then 

either placed in the live form rack adjacent to the stone 

frames, or hurried at once into the press room which is but 

a step from the lockup department of the composing-room. 

It will be readily seen that an arrangement of this kind tends 

to decrease the amount of lost and wasted time as useless 

footsteps are absolutely avoided. Such an ideal arrangement 
as this, however, would not be possible without the specially 
designed equipment herein briefly described as follows: 

The type cabinets are an entirely new departure from any- 
thing heretofore used in printing offices and were designed 
especially for Rogers & Company. A good general idea of 
the construction of these can be had from the illustrations 
shown. Briefly, the cabinets are similar to flat top desks. 
They have sloping tops where the cases lay, with an 8 inch 
flat shelf at the top for placing galleys with matter, small 
cases, etc. Two large copy drawers are supplied for each 

One of the very strong features of this special cabinet is 

the height. They ‘stand 52 inches from the floor and thus 

do not obstruct the light. This gives good light to every 

type stand in the room as well as to the stone frames on the 

other side of the cabinets, away from the windows. 
All of the stone frames in this equipment are arranged 

with storage space underneath. Some of them have furni- 
ture and reglet, others are supplied with drawers and letter- 
boards. One stone frame is made up for foundry lock-ups 
especially. This stone is arranged with space underneath 
for furniture, foundry bearers and foundry chases. In fact, 
all of the material necessary for the locking-up a foundry 
form. Another of the stone frames is especially equipped for 
the proof press. This frame is made with two glass top ink 
stones, each 24 inches square. The balance of the top is 
regular imposing-stone and underneath is space for the stor- 
age of galleys, ready for proof, various sizes and colors of 
proof paper, galley racks, letterboards, etc. 

Another new piece of equipment is a glass top register 
table. This table is slightly lower than the stone frame and 
is made with a plate glass top 5-16 inch thick. The com- 
partment below the glass is white enameled and fitted with 
eight electric lights to shine up through the glass. The pur- 
pose of this cabinet is to mark out press proofs quickly, 
making them register back to back, etc. Its advantages will 
appeal almost instantly to any practical printer. 
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BETTER ORGANIZATION FOR OUR ASSOCIATION. 

(Continued from page 193) 

In the first class we should enroll only our past-presidents. 

I would then make a special class of honorary members 

who shall include those now enrolled as such and also indi- 

viduals who may be elected honorary members at any annual 

convention by a two-thirds vote. Such honorary members 

shall be exempt from the payment of regular dues, but shall 
have the privileges of regular delegates, including that of 
voting at conventions, upon the payment of a convention tax 

of $6.25, when attending conventions or participating in our 

regular trips. 
The third class or “regular” members should consist of 

newspaper men in good standing in some regular press asso- 
ciation or press club in the United States. The preliminary 
list should be made up of all present executive committee- 
men and all living members designated in the list prepared 
by Secretary Parrott under the “Jamestown Amendment” as 
printed in the NaTIoNAL PrINTER-JOURNALIST and submitted 
herewith as Appendix A, others who are in attendance upon 
this convention and who signify a desire to be considered 
regular members and who hereafter pay an annual fee of at 
least $5. I would also open this door at once to all news- 

Hon. E. H, Pierce, Revere, Mass. 

paper men now members in good standing of any state, dis- 
trict, or local press associations, who have attended at least 
five of our National Conventions. 

Class four should be made up of such delegates as any 
of our affiliated associations may choose to send to our con- 
ventions in the same manner as at present, outside of our 
“regular” members. 

It seems to me that with some effort we could enroll 
500 or more “regular members” in the third class, and thus 
provide a permanent list and a regular dependable income for 
our treasury. 

While making these changes it seems that our executive 
work could be done much easier, by an executive committee 
of not over twenty members, to be chosen from the list of 
regular members and not from the delegates. 

In arranging the regular membership list, I think it should 
be made up alphabetically and not by organizations. 

After the first year under the new plan the “delegates” 
to each convention should be invited and given the privi- 
lege of becoming “regular” members upon signing a simple 

application blank. 
As to dues and fees: 
Life Members—$2 per year, and convention tax of $6:25. 
Honorary Members—Convention tax of $6.25. 
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Regular Members—$2 per year, and convention tax of 
$6.25. 

Delegates, $6.25 convention tax and $5.00 for each person 
accompanying delegate. 

Executive Committee-men who attend the meetings and all 
officers, exempt from the convention.tax, but not from the 
annual dues. 

The above is an outline for “Better Organization.” It 
probably can be improved by a small committee working out 
the details, and if it strikes the members of this conven- 
tion favorably I hope that a committee of three will be ap- 
pointed and given full power to proceed along these or simi- 
Jar lines. It would be necessary for such a committee to 
meet several times, therefore it seems important that they 
reside in such sections that they can meet easily and without 
too large an expense for travel. 

The ideas advanced embody to some extent the organiza- 
tion plans of several large National bodies. The “United 
Typothete of America” has a regularly enrolled member- 
ship, as all subordinate organizations are chartered by the 
National Typothete. We could not adopt their plan, as it 
would not be practical for our Association, but the plan 
suggested approaches it in some details and retains our popu- 
Jar delegate system as well as providing a regular member- 
ship that we can depend upon year after year. It also pro- 
vides an opportunity for steady growth and far better finan- 
cial and business arrangements. 

I submit herewith “Appendix A,” giving the only list of 
“regular” members now available. 

At the Convention at Jamestown, in pursuance to a recom- 
mendation of the President, an active, individual membeship 
was constituted composed of those who had attended the con- 
ventions of the Association five times or more, as delegates 
from their respective associations, within the previous ten 
years. The proceedings for the ten years past have been care- 
fully gone over and the following are found to be active in- 
dividual members—that in no way cut down the quota of the 
delegates from the several associations: 

Alabama—Jacob Pepperman,Southern Odd Fellow, Mont- 
gomery; Wm. H. H. Judson,Weekly, Bessmer; F. L. 
McKenzie, Weekly, Tallahassee; E. Lesser, Courier, Bir- 
mingham; Geo. W. Read, Dispatch, Tuscumbia; H. S. 
Doster, Progress, Prattville. 

Arkansas—W. W. Folsom, Gazette, Hope. 
California—J. P. Baumgartner, Star, Pasadena. 
Connecticut—Geo. C. Woodruff, Enquirer, Litchfield; H. B. 

Hale, Gazette, East Hartford. 
Illinois—Will Curtis, Star-Courier, 

Meade, Republican, Geneva. 
Illinois Military Tract Association—W. L. Jones, Journal, 

Lebanon; Geo. W. Cyrus, Journal, Camp Point. 
Illinois Press Association—H. N. Wheeler, Journal, Quincy, 
Illinois Democratic Association—J. C. Coulson, La Harper, 

La Harpe; C. J. Lumpkin, Enquirer, Carlinville. 
Inland Daily Press Association—A. W. Glessner, Gazette, 

Galena, Ill.; F. H. Hall, News, Joliet, Ill. 
Ledger, Noblesville; W. S. Montgomery, Republican, 
Greenfield; Thos. J. Brooks, Republican, Martinsville. 

Indiana Democratic Editorial Association—A. B. Crampton, 
Citizen Times, Delphi; L. G. Ellingham, Democrat, Deca- 
tur; B. F. Louthain, Pharos, Logansport; W. S. Cham- 
bers, Democrat, New Castle; C. W. Thomas, Democrat, — 
Corydon. 

Indiana Northern Editorial 
Journal, Winchester. 

Indiana Southern Editorial Association—J. W. Cockrum, 
Journal, Oakland City. 

Mlinois Republican—J. W. Willd, Free Press, Nokomis. 
Illinois Woman’s Press Association—Rose L. Colby, World, 

Chicago. 
Iowa—W. F. Parrott, Reporter, Waterloo; C. D. Hellen, 

Freeman Tribune, Webster City; G. P. Linn, Gazette, 
Sumner; Lafe Young, Capital, Des Moines; E. E. Taylor, 
Star-Clipper, Traer; Ralph Robinson, Journal, Newton. 

Florida—C. L. Bittinger, Star, Ocala. 
Kansas—_J. Byron Cain, News, Belle Plaine; J. Gerald Volk, 

Register, Wichita; R. M. Chilcott, Times, Wamego; W. L. 
Chambers, Record, Stockton; J. E. Junkin, Bulletin, Ster- 
ling; W. M. Glenn, Republican, Tribune. 

Louisiana Press Association—Miss Florence Dymond, Planter, 
New Orleans; John Dymond, Sugar Planter, New Or- 
leans; J. G. Trimble, Gazette, Farmerville; Chas. E 

Kewanee; Charles B. 

Association—Will FE. Beeson, 

Schwing, South, Plaquemine. 
Maine—C. W. Robbins, Enterprise, Old Town. 
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Massachusetts—Geo. C. Fairbanks, Natick; Louis F. Chand- 
ler, Journal, Palmer. 

Michigan—Wm. P. Nisbett, Herald, Big Rapids; Fred Slo- 
cum, Advertiser, Caro; A. L. Bemis, Gazette, Port Huron. 
Minnesota—W. R. Hodges, Herald, Sleepy Eye, Irving Tod, 

Gazette, Hastings; C. D. Belden, Transcript, Austin. 
Mississippi—J. A. Richards, Tocsin, Indianola. 
Missouri—W. R. Painter, Democrat, Carrollton; W. O. L. 

Jewett, Democrat, Shelbina. 
Missouri Northwest Press Association—W. L. Robertson, 

Democrat, Gallatin; H. E. Robinson, Republican, Marys- 
ville. 

Missouri Northeast Press Association—John W. Jacks, Stand- 
ard, Montgomery City. 

Missouri Southwest Press Association—J. G. Newbill, Ex- 
press, Springfield. 

Nebraska—W. G. Purcell, Chief, Broken Bow; F. O. Edge- 
combe, Signal, Geneva; C. E. Nevin, Advocate, Laurel; 
S. E. Cobb, Enterprise, Emerson; T. M. Johnson, Regis- 
ter, Chappell. 

New England Suburban Press Association—Ernest H. Pierce, 
Journal Revere; A. C. Dowse, New England Grocer. Bos- 
ton; Geo. W. Prescott, Patriot, Quincy. 

New York Press Association—H. J. Knapp, Advertiser, Au- 
burn; W. J. Kline, Recorder, Amsterdam; J. Clyde Os- 

wald, American Printer, New York; A. R. Kessinger, Sen- 
tinel, Rome; W. B. Collins, Leader, Gloversville. 

North Carolina—H. B. Varner, Dispatch, Lexington; J. J. 
Farriss, Enterprise, High Point; J. B. Sherrill, Times, 
Concord. : 

Ohio Associated Dailies—W. M. Miller, Daily News, Spring- 
field. 
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Ohio Buckeye Association—H. B. Rusler, Gazetie, Centre- 
burg; Wm. A. Ashbrook, /ndependent. Johnstown; B. F. 
wine Times, Canal Winchester; Carl Jettinger, Del- 
phos, 

Ohio Editorial Association—J. F. Laning, Bulletin, Norwalk; 
C. E. Bryan, Democrat, London; C. B. McCoy, Age, 
Coshocton; C. C. Fowler, Dispatch, Canfield. 

Oklahoma—F. H. Greer, Capital, Guthrie; Frank G. Prowty, 
Star, Fallis. 

Oregon—Mrs. Edyth T. Weatherred, Oregonian, Portland; 
F. S. ‘Harding, Telephone-Register, McMinnville. 

Peninsula—Fred G. Usilton, News, Chestertown, Md. 

Pennsylvania—Addison B. Burke, North American, Philadel- 
phia; Harry Slep, Mirror, Altoona; R. B. McKee, Jour- 

...nal, Freeport; A. D. Gould, Eagle, Eldred; C. B. McKee, 
Towanda; I. O. Nissley, Press, Middletown. 

Rhode Island Press Club—Walter B. Frost, Manufacturing 
Jeweler, Providence. 

South Dakota—R. E. Dowell, Advocate, Artesian. 

Tennessee—E, C. Perry, Democrat, Columbia. 

Texas—J. R. Ransome, Jr., Enterprise, Cleburne; Jasper Col- 
lins, Watchman, Carthage; J. P. Chambless, Mews, Ennis; 
W. A. Johnson, Herald, Memphis. 

Utah—I. E. Diehl, Record, Robinson. 

Washington—DeWitt C. Britt, Leader, Chelan; Orno Strong, 
West Coast Trade, Tacoma; Wm. A. Steel, Nome Daily 
News, Seattle. 

West Virginia—Melvin G. Sperry, Telegram, Clarksburg. 
Wisconsin—H. E. Cole, News, Baraboo. 
Wyoming—George W. Perry, Semi-Weekly Republican, Raw- 

lins. 

A Retrospect of Good Work and of Good Results 

By Wm. H. H. Jupson, BesseMER, ALABAMA. 

quarter of a century ago the roth of this 
month, a hundred or more representatives 
of the press, newspaper men from the var- 
ious states of the Union, met in the Depart- 
ment of Printing and Publishing of The 
World’s Industrial and Cotton Centennial 
Exposition, then being held in this city, and 
organized the National Editorial Association. 
It developed upon myself as the Chief of 

that department, having in supervision the publicity of the 
exposition and specially the civilities and attentions due mem- 
bers of the press in attendance, to extend to these represen- 
tatives greetings and welcome. 

I am quoted in the first volume of the History of The 
National Editorial Association as saying upon that occasion, 
after expressing a few words of cordial and hearty welcome, 
that “The press is a potent factor in the economies of life. 
There is no human enterprise of any magnitude but what is 
more or less reliant upon its service.” This position and 
these characteristics mark the relations of the press to the 
varied buiness affairs of life as pointedly and forcibly today 
as twenty-five years ago. Then the allustion was inspired 
by some unjust criticisms upon the scope and management 
of that great exposition, one of, if not the largest up to that 
date ever held, yet the motives behind those criticisms were 
not impugned or challenged, a just and toleratant investiga- 
tion and judgment was simply sought and finally given. 

That is the characteristic of the normal press. It is 
human for it is simply the embodiment of the mentality and 
conscience of man, amenable to his moods and prejudices and 
yet always responsive to his sense of right and justice. 

Speaking upon that occasion of the purpose of the as- 
sembly, I said, “Allow me, in conclusion to express my hearty 
sympathy with the special object of your assembly here today, 
the promoting of mutual acquaintance and the consideration 
of plans for effecting a national organization of the press.” 
That was brief and looking back a quarter of a century it 
seems to have been conclusive and comprehensive. It was 
hardly an occasion to anticipate the future or forecast the 
harvest and the fruits that the planting then would bring. 
“Promoting mutual acquaintance!” That was the great de- 
sideratum. The individual members of the craft, of the edi- 
torial guild throughout the states of the Union had up to that 
period been strangers to each other. Occasions were few 
that brought many into personal contact. The motive for 
such occasions had remained dormant. It awaited the presci- 
ence and initiative of our gifted and patriarchal First Presi- 
dent to arouse and crystalize it into life and action. 

“Promoting mutual acquaintance.” There is much in the 
phrase. It is pregnant with deep meaning and almost hallowed 
results to members of the press. There is no other voca- 
tion in life, no other craft followed by man in which mutual 
acquaintance, personal association and relation of experiences 
exert such an educative and inspiring effect upon its votaries. 

Wm. H. H. Judson, “‘Weekly’”’ Bessemer, Ala. 

in the exercise of these attributes harmony of service is the 
“most desirable and effective. Therefore the extension, the 
utilization of mutual acquaintance among the members of the 
press is the mainspring of universal intelligence, the 
telepathic link which connects mind with mind. Hence the 
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great value and advance of harmonious and concerted ser- 

vice, and the high mission of mutual acquaintance, the inter- 

change of ideas and knowledge, the exposition of progress, 
the blessed communions which inspire and confirm fraternity. 

The press is the almoner of civilization, the great instru- 
mentality in the promotion of an universal brotherhood, and 
press of the land was timely and wise. ; 

How best to attain that object? The organization of a 
national association embracing members from all the states 
of the union; its annual gathering at various points in the 
country, at the extremes and in the center, meeting in the 
cities of the North, East, South and West, on the Mississippi, 
the Missouri and the Ohio, on the lakes, the plains and in the 
mountains. 

This is the retrospect: meeting together, making mutual 
acquaintance, and hope, gathering inspiration, creating last- 
ing friendships, and each year entering into new fields of 
experience, delight and wonder, brought into grandeur, rival 
the records of any land feasting on the sights and luxuries 
of the great metropolitan cities, gliding over the rich and il- 
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limitable plains and plateaus of the great northwest, coast- 
ing the ice bound and clad shores of Alaska and the quaint, 
alluring reaches of the famed Saint Lawrence, surmounting 
the snow clad summits of the great mountain ranges of the 
West, laying in the calm waters of the Pacific and luxuriat- 
ing in the luscious fruits and incomparable scenery which 
make a paradise of her shores, billowing the waters of the 
great lakes, standing in awe in the halls of the Montezumas, 
and today again entering the threshold of the Crescent City, 
rounding out a quarter of a century of grand, glorious and 
priceless curriculum of an unrivalled university. 

It has broadened the mind, enlarged the knowledge, stimu- 
lated the courage, brightened the hope, exalted the ideals and 
perfected the work. It has opened new worlds of experience 
and pleasure to all of us, affording us opportunities of which 
we otherwise would have been bereft. 

This has been the work and the fruits of the National 
Editorial Association. It has been a good work and the be- 
nignant results are and always will be matters of precious 
memory and ever recurring gratification. 

“The Beasts of the Jungle,” and the Press 

BY R. C. HOUSTON, DAILY CRESCENT, FRANKFORT, IND. 

HE idea is suggested as is easily guessed, by 
the fight of that little nervy ninety-pound 
fighter of Denver, Colo. There may have 
been more spectacular contests; more of the 
self-glorified achievements of the contestants 
but within the last decade no more self- 
sacrificing antagonist has been found fighting 
the battles of the under dog than this game 
bantam of the Rockies—Judge Lindsay. 

To make this fight—to have a-chance against the great 
systems of his city, there was one avenue always open to 
him; one lieutenant he could always command and without 
which he would have been but the merest pigmy—the un- 
purchasable and uncontrollable press 

The ‘history of Denver is but that of every city which 
for years has had the fight of the public service corpora- 
tions to get, without benefit to the general public, franchises 
from the city worth millions There is nothing especially 
new outlined by Judge Lindsay—only the frank way of the 
Judge in telling it, and had he not the power behind him 
of the great American Press this plucky Judge could have 
accomplished little. The firmness of the narrator of these 
incidents, giving names, dates, etc., is only equaled by the 
nerve of the publisher who fearlessly threw down the gaunt- 
let to the men who are charged with a sufficient number 
of crimes, which, if true, should place the guilty beyond the 
pale of civilization. 

But for the power of the unpurchasable Press Boss Tweed 
would not have been exposed or convicted—and the power 
of certain gentlemen in New York City would now be su- 
preme instead of a number of the prominent members living 
abroad and their discredited followers asking for crumbs 
from the table of an honest mayor of their own political faith. 

The city of San Francisco was partially recovered from 
the gang by an aggressive newspaper and but for a contest 
too long delayed—a time wasted by which the people grew 
tired of agitation and finally, complacently folding their arms, 
exclaiming, “What’s the use?” would have completely 
crushed the system. However, a number of the gang paid 
the penalty and had the citizens of San Francisco been free 
to push the fight—had not the earthquake placed them in a 
position where quietude at any price was welcome, Mr. Heney 
would have been sustained and San Ouinten would have seen 
more of the “Beasts of the Jungle.” 

In the notable insurance exnosure the newspapers played 
a part which quickened the public conscience at crime com- 
mitted by men in high places, to a degree never before accom- 
plished. 

The united Chicago Press is just commencing the house- 
cleaning and if the present ratio is maintained very serious 
results wll happen to prominent citizens who believe that a 
“public office is a private snap.” 

The fight that the magazines are making and have made 
‘against organized greed, is the strongest support that the 
taxpayer has received—it has passed over party lines—the 
decayed spots in all parties have felt the thrust of the scalpel. 
Not one where the opportunity has occurred, even though 
he were possessed of the wealth of a Croesus or the power 
of a king, has escaped exposure. 

The few men who had the intelligence and the moral 
stamina to denounce the “men higher up” ‘have had to make 
the sacrifice all must make who attempt to help the public 
in the contest against combined wealth illegally applied. The 
fighter too often finds humanity deserting their hero, to be 
forgotten by all but the “men higher up’—they don’t forget, 
to the poor devil’s sorrow. 

The Plum Tree; The Man of the Hour, etc., were char- 
acter builders. None have read Phillip’s book without a 
help and no grafter ever witnessed the dramatization of the 
Man of the Hour without good resolutions—some of them 
kept. 

The. distinguished citizen who is amongst other “Beasts 
of the Jungle’ made his first serious error when he felt he 
could oppose the free expressions of the Press regarding pub- 
lic men. The error was not only that he attempted an un- 
heard-of thing in American jurisprudence but that he should 
bring into the limelight his own personality. The American 
people believed in this integrity and had this been attacked 
it might have brought discredit to the Press. The facts 
were, however, he was probably the only man in this coun- 
try who believed for an instant that the Press accused him 
of a wrongdoing. The aggressive character jumped _ too 
quickly, and in a fight against the Press met his first Water- 
loo. 

The foregoing covers the metropolitan situation—what of 
those back in the provinces, where the small systems, if 
your city is so inflicted, are made up of your prominent 
citizens—men you meet in every-day life—at church if the 
Editor has time, for the system’s representatives are often 
church leaders—at the weddings, if the Editor gets the dress 
suit from his tailor, for ‘the system is socially strong—at 
political conventions, for it leads politics, where the Editor 
is permitted to act as secretary of the meeting, being the 
limit of the political privileges usually accorded him—except 
in Indiana where our good Governor has a friendly feeling 
for “The Man Behind the Gun,’ and permits him to place 
his elbows as far on to the pie counter as the Governor’s 
authority will permit. 

“The Beasts of the Jungle” are not always metropolitan. 
There are a few yet at large in the outlying districts, and the 
caging equally difficult with that of their more affluent precep- 
tors. That the provincial Press has a duty to perform in this di- 
rection is easily recognized; the Editor is usually equal to the 
occasion and ready to join with his more influential metro- 
politan brother in the contest. The question is, are all pub- 
lishers free from the wiles of the “Beasts’? No! But the 
mercenary Press is so infinitesimally small it is hardly to be 
considered. I am not apologizing for the few yho fall by the 
wayside. The papers controlled by the systems are so rapidly 
disappearing that it is not debatable. The publishers who at- 
tempts to publish his paper as a representative of a perni- 
cious system must have behind him an unlimited bank ac- 
count. The subscribers will dessert him and the system’s 
representative if engaged in business where he needs the pub- 
lic will pass up his greatest defender when he is looking 
for an advertising medium. He who permits the blandish- 
ments of the rich representatives of the systems to control 
his policy will find, when he has been deserted by the people, 
that he is looking for his old supporters in vain. 

Regardless of the moral question, it does not pay to per- 
mit your paper ‘to be used for selfish ends. You are kicke 
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out as soon as your influence is gone with the same respect 
in the minds of the system as the game-keeper has for the 
poor devil who has lost his last penny at the gaming table. 
Your assets are the confidence of the people in your publica- 
tion. If that is gone, your clients the “system” if you have 
gone astray, will desert you as quickly as the proverbial rat 
from the sinking ship. 

The writer’s greatest regret is the combination of cir- 
cumstances which makes it impossible for him to attend this 
meeting. There is no excuse to offer which can justify the 
absence of one at a meeting held in the Crescent City. I 
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simply am at loss for an apology and will not attempt a re- 
cital of my lame excuses. However, I hope for better luck 
next time I am favored with an opportunity to greet the 
best of their race in the greatest of the cities of the land of 
Dixie, the nativity of my immediate ancestors. I appreciate 
that I am the loser by the situation and have neglected a 
great opportunity to meet the editors of a nation, and the 
good people of the city which sheltered my father and my 
grandfather. 

By proxy, I bid you Godspeed and hope for a more auspi- 
cious future. 

The Silver Anniversary Exercises 

FRIDAY EVENING, FEBRUARY II, IQIO. 

HE Twenty-fifth Anniversary meeting of the 
National Editorial Association, to celebrate 
its Silver Jubilee, was called to order at 
8 P. M., February 11th, 1910, by President 
Pomeroy, who said: 

The session this evening is specially set 
apart as the 25th Anniversary Session of the 
organization of this Association, and inas- 
much as it will be rather reminiscent I have 

asked Col. R. H. ‘Henry, our Fourteenth Past President, to 
preside over the meeting, and I now take great pleasure in 
introducing Col. Henry of Mississippi, as your presiding 
officer. 

Sole he. Eenry, chairman, said: 

I am informed that the first feature on the program will 
be the singing of an ode furnished for the occasion by Past 
President B. J. Price, entitled, “Uncle Sam, Our Leader,” 
which will be sung to the tune, “Baby Mine.” All joined in 
singing : 

UNCLE SAM, OUR LEADER. 

BY B. J. PRICE, PAST-PRESIDENT N. E. A, 

(Tune, Baby Mine) 

Hark! I hear our Ohief a-coming, 

Uncle Sam, Uncle Sam! 

And the bells are all a-ringing, 

Uncle Sam, Uncle Sam; 

Comes a shout from o’er the main, 

Glorious Chief is the refrain; 

And they shout it once again 

Uncle Sam, Uncle Sam; 

And they shout it once again 

Uncle Sam. 

We will lift a million praises, 

Uncle Sam, Uncle Sam; 

*Till the vault of heaven raises, 

Uncle Sam, Uncle Sam; 

*Till the world rings out the note 

As if from a single throat, 

“May your flag forever float,” 

Uncle Sam, Uncle Sam; 

“May your flag forever float,” 

Uncle Sam. 

When we hear our country calling, 

Uncle Sam, Uncle Sam; 

From the ranks will none be falling, 

Uncle Sam, Uncle Sam; 

Rich and poor, like soldiers true, 

We will all be proud of you, 

Chief who dares to think and do, 

Uncle Sam, Uncle Sam; 

Chief who dares to think and do, 

Uncle Sam. 

You have writ a golden page, 

Uncle Sam, Uncle Sam; 

In this busy, bustling age, 

Uncle Sam, Uncle Sam; 

And the Nation’s grand advance 

You will mightily enhance, 

Giving every man a chance, 

Uncle Sam, Uncle Sam; 

Giving every man a chance, 

Uncle Sam. 

A good, solid working place, 

Uncle Sam, Uncle Sam; 

Counting neither caste nor race, 

Uncle Sam, Uncle Sam; 

Your bright bright flag we'll ever see 

Floating o’er this land so free, 

Glorious home of liberty, 

Uncle Sam, Uncle Sam; 

Glorious home of liberty, 

Uncle Sam. 

Chairman Henry: 

Ladies, gentlemen, and members of the National Editorial 
Association: By the partial kindness of our president, I am 
called to preside over this T'wenty-fifth Anniversary Meeting 
to-night, known as the Silver Jubilee, a compliment which I 
very much appreciate, an honor for which I am grateful. 

This Association, as many of you know, was organized in 
the city of New Orleans 25 years ago, during the second ses- 
sion of the Cotton Centennial Exposition. I was in New 
Orleans at the time of the organization visiting the Expo- 
sition, and it has beer the regret of my life that I did not 
attend the initial meeting. J have, however, been present at 
many subsequent meetings, and expect to continue to attend 
them as long as the Association lasts, or as long as I] am 
able to be present, because it is a great pleasure to be pres- 
ent at the annual conventions, to meet friends and associates 
of many years, splendid people from all parts of the United 
States; where we forget politics, sectionalism, bitterness and 
strife; where we meet as one big, common family of good 
and worthy people, knowing no North, no South, no East, no 
West. It has been said, and I think with truth, that this 
Association has done as much, and perhaps more than any 
other agency or organization, to bring and bind the people 
of this great country together in a bond of love and friend- 
ship, because it is made up of broad-minded, intelligent ladies 
and gentlemen, who are willing to bear and forbear, and who 
are bound closer together with each recurring annual meeting. 

This meeting was called for a twofold purpose, to cele- 
brate our Silver Anniversary, and to pay a just and loving 
tribute to its originator, Hon. B. B. Herbert, the well known 
and highly esteemed editor of the NATIONAL PRrINTER-JOUR- 
NALIST, who has attended every convention of the Association 
as well as all the meetings of the Executive Committee, and 
is to-day known by the endearing name of “Father Herbert.” 
I see the name of another charter member of the Association, 
that of W. H. H. Judson, now of Alabama, but then a citizen 
of New Orleans, and manager of the Times-Democrat, and 
I regret he is not in the hall to-night. Most of the others 
have passed over the river and are sleeping under the sod. 

The New Orleans papers, in noting the organization, said 
there were about Ioo editors present, but gives names of less 
than a dozen. 

At that first meeting, on motion of Mr. Judson, Mr. 
Herbert was called to the chair and explained its purpose; 
after which the following officers were elected: B. B. 
Herbert of Red Wing, Minn., president; C. H. Jones of Jack- 
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sonville, Fla., vice-president: Tohn G. Elliott of Dallas, Tex., 
secretary; Ezra Whitman of Baltimore, Md., treasurer. And 
thus began the great organization whose Silver Anniversary 
we to-night celebrate. 

Now, ladies and gentlemen, the presiding officer is not 
expected to do much of the talking, but I had prepared for 
the occasion more extensive remarks than I now intend to 
submit, seeing the long list of speakers who are to follow 
me. I am afraid if I had delivered the address I had pre- 
pared that I. might find myself in an attitude similar to that 
in which I was placed on another occasion, about which I 
will tell you. I had been invited to deliver an address before 
a Chautauqua Assembly, and had carefully prepared an im- 
promptu speech, which I had, with much labor, memorized. 
I had invited my wife to go down, hear the address, and give 
me a frank criticism, so that ] might know if I was suited 
for the lecture platform. We were assigned rooms, and in 
the course of the evening the madam wandered off to the 
lake with the young people. The bell rang, and a committee 
called to escort me to the pavilion. On entering I looked 
over the vast assembly and was a bit disconcerted to note 
the absence of my wife. 

I was handsomely introduced by the master of ceremonies, 
and groped along with the subject as best I could, feeling ill 
at ease. After I had been speaking some twenty minutes, 
my wife entered and took a seat in the rear of the taber- 
nacle, as though ashamed of the performance. When I had 
finished, I approached her gently, for I had been married a 
good many years, you understand, and inquired what was the 
matter, why had she been so late getting in. She replied: 
“Well, when I heard that you were speaking | returned, and 
asked to be admitted, but the doorkeeper demanded a fee of 
twenty-five cents. I did not have the money with me, and 
went to the room to get it, and got back in time to hear the 
last half of your speech. Now, you know I care nothing 
about a quarter,’ she said, “but I do hate to throw it away.” 
Since then I have been just a little bit afraid to venture on 
another long speech. (Applause.) 

The next thing on the program is an address by Col. John 
Dymond, of New Orleans, who I have the pleasure to present: 

Col. John Dymond: 

Mr. Herbert, as one of the features of the Silver Anniver- 
sary meeting of our Association I have been delegated to de- 
liver to you a testimonial of the respect, affection, love and 
admiration that every member of this association holds for 
you. In August, 1908, when, under your kind leadership, our 
Association was taken from St. Paul down to Red Wing, 
some fifty miles by the river, it gave us all a picturesque 
introduction to the Valley of the Mississippi, in the great 
canyon of Laurentian limestone, now 8 or 10 miles wide. In 
the fact that in 1885, more than two thousand miles away by 
the direct river route the National Editorial Association was 
first organized under your inspiring view, as then delivered 
to your fellow members, and to the fact that as we descended 
the Mississippi River in our little steamboat we were going 
to your old home, to the scene of your young manhood, we 
were all interested as friends of yours. We had not expected, 
sir, that when we should get there we should be welcomed 
by the whole city to Red Wing, nominally as a compliment to 
our whole association, but more especially because they loved 
you and endeavored to demonstrate to you and to us that 
memories of the good work you had done there in the early 
days, still lived with them. Your town of Red Wing is a 
beautiful little city and when the ladies presented us with 
red wings as a souvenir we learned the origin of the name 
of your city from the big, red bluff that overhangs the river 
and first catches the eye on approaching the town Your start 
in that town is a marvel within itselfi—completing in the local 
university the good, old fashioned classical courses, of which 
we hear too little in these modern days, you attended then 
the Law Department of the University of Michigan, and 
this led to your admission to the bar at Red Wing in 1868, 
at the early age of 25 years. 

As you seem to have had your hand in nearly every hee 
thing done in Red Wing, we are led somewhat to wonder 
how, it happened that you so immediately turned your attention 
to other industrial interests while so competent a student of © 
the law. We know, sir, that from those days of your young 
manhood and for nearly twenty years longer, practically every 
movement in the way of general progress in Red Wing origi- 
nated with you or had its impulse accentuated by the. argu- 
ments that you lent in its favor and by the good work that 
you actually did in their behalf. The great pottery which has 
grown into a million dollar corporation, is certainly a promi- 
nent specimen of your handiwork, when you carried the clay 
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in a hand pail and demonstrated to your willing hearers the 
value of such clay in pottery manufacture. The ten thousand 
dollars secured by you in ten days has built up a vast industry 
in Red Wing that will remain to you a monument and we 
hope during all time to come. In 1873 you organized the Red 
Wing flour mills. You did this as a young lawyer with only 
five years practice, and it shows what you might have done 
had you restrained your love for newspaper work and held it 
down close to the tedious features of the law. That your mill 
earned more than its entire cost of $100,000 in the first three - 
years of business, shows the accuracy of your judgment as 
to how much such a mill was needed, and we can readily see 
that with the confidence that such successful work on behalf 
of the town of Red Wing necessarily inspired in the good 
people of that locality, there was a constant call upon you for 
aid in scores of directions, many of them doubtless hardly as 
profitable as the flour mill or the pottery. This Minnesota 
town of Red Wing, of which the people there believe you to 
be the good angel, is said now to export a larger quantity of 
manufactured articles in proportion to its population than any 
other city in the country. It made you president of the Min- 
nesota Editorial Association and your occupation of that office 
during three years doubtless gave you the idea that if all the 
editors of the United States could be brought together into 
one great common body there were hundreds of things in 
which they could be brought into united action with extreme 
benefit to the newspaper fraternity, without interfering with 
any matters of religion or politics. You put the ball in motion 
in 1885, and as we steamed down the river in 1908 and were 
taken by surprise at the town of Red Wing, where the whole 
multitude was waiting anxiously for you and for your friends, 
it made us think that when the time came for celebrating the 
twenty-fifth anniversary of that eventful year, the organization 
of our association, that there should be a recognition of your 
work from an editorial as well as from a general point of 
view, of which we shall say more later on. 

Very early in your association with the National Editorial 
Association you were asked by hundreds of your friends to 
print a technical newspaper that would bring to them regularly 
suggestions as to the many improvements and economies that 
might be effected in printing house work and thus really 
enhance the value of our editorial work. The NATIONAL 
PRINTER-JOURNALIST, created by you for this purpose, will be 
a monument to your memory long after you are gone, if we 
are to judge by the universally high esteem in which it is 
now held. That journal has now become your life work and 
we sincerely hope that it will be as profitable as its merits 
so manifestly suggest. 

But now, Father Herbert, let us digress a little. Men don’t 
always make themselves and we are led to wonder just what 
environment brought out the wonderful results as indicated 
at Red Wing and in your subsequent career as a lawyer, news- 
paper man, promoter and printing house operator. We look 
back to your ancestry and find on your mother’s side a 
sturdy Pilgrim-New England ancestry, and on your pater- 
nal grandfather’s side, old, solid English stock, and on 
your paternal grandmother’s side equally sturdy, earnest 
Dutch blood, which left in you the same impress that en- 
abled William of Orange to prevent King Philip from con- 
quering Holland and the blood of the Englishman that was 
the first to acquire the right of trial by jury. Of such stuff 
are great nations made and in you we see to-day a typical 
American, one who has been from boy to man a builder of 
the great West. Your ancestors settled in the lands on 
Lake Erie in Huron County, near where Norwalk, Ohio, 
now is. This was in 1823, they having migrated, your 
mother from Vermont and your father from Albany, New 
York, presumably over the old Mohawk Valley route and up 
the lakes to their destination in these Ohio lands, which had 
been previously known as the Northwest Territory. Your an- 
cestors seem to have had all the troubles that come with 
pioneer life. They did not have mosquito wire screening, nor 
a proper appreciation of boiling their drinking water in those 
days and your own youthful memories will bring you recol- 
lections of the deaths in your own family by malarial and 
other fevers. 

Then, in ’42, your family settled in Fulton County, IIli- 
nois, where you were born and where you were named after 
two Ohio relatives, and to vou the old Ohio home became 
as well known as the Illinois birthplace. 

Your folks, however, had the wanderlust in them, and after 
a visit back to their old Ohio home in 1853, they found a new 
craze on them, with which some of us are extremely familiar, 
and that was the migration then going on from Ohio and IIli- 
nois to Iowa. Yielding to this impulse, these wandering ances- 
tors of yours reached Henry County, Ia., one state further to- 
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ward the West, one state further toward the frontier and one 
state further away from our older civilization. While you 
were then but twelve years old, it seems to have been rather 
a turning point in your career and that delightful levelhead- 
edness, which your friends have always recognized in you, 
was either born with you, or developed at that time, because 
it has been referred to those dates and reminds me of the 
story of Abou Ben Adhem, who— 

“Awoke one night from a dream of peace, 
And saw, within the moonlight in his room, 
Making it rich like a lily in bloom, 
An angel writing in a book of gold; 
Exceeding peace had made Ben Adhem bold, 
And to the presence in the room he said— 
‘What writest thou?’ The Vision raised its head, 
And with a look made all of sweet accord, 
Answered, “The names of those who love the Lord’ 
‘And is mine one?’ said Abou. ‘Nay, not so,’ 
Replied the angel. Abou spoke low, 
But cheerily still and said, ‘I pray thee, then, 
Write me down as one that loves his fellowmen.’ 
The angel wrote and vanished. The next night 
It came again with a great awakening light, 
And showed the names whom love of God had blessed, 
And lo! Ben Adhem’s name led all the rest.” 

And so, sir, wherever you got that impulse that clings to 
you still, to do all that you can for your fellow man, an 
impulse for which all of us are extremely grateful and by 
which we have been much benefited, we acknowledge the truth 
of the underlying principle that man should do all he can for 
his fellow man, and notably have you done this. 

But the wanderlust continued and no matter how hard 
you studied nor how well you might be doing, your parents 
wanted to move on and on and on. The world around them 
grew too small for them very suddenly, and while as a 12 or 
13 year old boy you were going to school and turning under 
Jowa prairie sod, we find that a new home was given up in 
1856 and after a trip from the interior to Burlington by 
wagon, you embarked on the boat with the significant name of 
“York State’ for Red Wing, Minnesota. There you began 
your career that we have already related and we have only 
brought in these wanderlust episodes to show the people of 
these recent generations the true quality of their ancestors 
and the fact that we believe that in you to-day we behold a 
typical American of the type that has built our country up into 
the magnificent success that it now presents. Our country 
begins to look smaller to us now that we can reach all points 
of it so quickly by telephone and telegraph. Some of us date 
back to the days of the pony express when it took Io or 15 
days to get a letter over to San Francisco and at the risk 
of the lives of several men. The men were there, however, 
willing to carry the letter and many a good fellow fell in 
those old days in carrying the pony express out from Leav- 
enworth, Kansas. 

And now, dear Father Herbert, I present to you on behalf 
of this Association at this, its twenty-fifth annual meeting, a 
picture of the founder of this organization, and trust that it 
will be treasured by you and your descendants for many years 
to come. That in it we express to vou a wealth of good 
will, of high appreciation, of great affection and sincere ad- 
miration I need scarcely say to you. We have stood side by 
side in this work, some of us with you for at least twenty 
years. We appreciate all that you have done, we feel that 
we could not have reached the advanced condition that we 
have, had it not been for your skillfully organized aid and 
cordial co-operation, and now, sir, with this souvenir of these 
pleasant anniversary exercises before you, I present you your 
own portrait. 

Chairman Henry: 

The next feature is an address by Mr. A. W. Glessner, who 
was Chairman of the Committee who had in charge the prep- 
aration of this portrait. I take pleasure in introducing Mr. 
A. W. Glessner of Illinois. 

Mr. A. W. Glessner of Illinois: 

My remarks will be brief. I think a word is due the artist, 
as this is not only a work of art but a labor of love. It was 
painted by Miss Grace E. McKinstry of Faribault, Minn., the 
daughter of a newspaper man—daughter of an old-time friend 
of Father Herbert, himself now over eighty years of age and 
still conducting his newspaper. This is her second labor of 
love as there is to-day hanging in the rooms of the Press Club 
of Chicago another portrait, that of the beloved, highly hon- 
ored and greatly’ mourned late Gov. John A. Johnson of Minne- 
sota, also a newspaper man, a personal friend of Mr. Herbert, 
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and a member of the organization in which this body origi- 
nated, the Minnesota Editorial Association, who has gone 
before. That portrait at some future time, both indeed 
I may say, will probably belong to the State which these 
men have certainly honored—the State of Minnesota. Miss 
McKinstry has painted a great many portraits, many famous 
men having been painted by her. She studied abroad in 
some of the best galleries of Europe, and in going to Chicago 
to paint the portrait she went with the idea of placing on 
canvas permanently the picture of one she had learned to 
honor and admire, and we are sorry she could not be here to 
witness this presentation. 
Chairman Henry: 

It was expected that Mr. Joe McCabe would come next, 
but he is not here, and then there ensues a long skip of Past 
Presidents. I succeeded Joe McCabe. The Presidents suc- 
ceeding Mr. Herbert in order are: 

Ist President, B. B. Herbert, NATIONAL PRINTER-JOURNALIST, 
Chicago, Ill. Elected Feb. 19-21, 1885, at New Orleans, La. 

2d President, C. H. Jones, Lockwood Press, New York, N. Y. 
Elected Feb. 23-25, 1886, at Cincinnati, Ohio. 

3d President, Gov. A. B. White, Parkersburg, West Virginia. 
Elected Sept. 13-15, 1887, at Denver, Colo. 

4th President, James R. Bettis, 215 S. Main Street, St. Louis, 
Mo. Elected Nov. 21-23, 1888, at San Antonio, Tex. 

sth President, Chas. A. Lee (deceased), Gagette and Chron- 
icle, Pawtucket, R. I. Elected Aug. 27-29, 1889, at Detroit, 
Mich. 

6th President, E. W. Stephens, Herald, Columbia, Mo. Elected 
June 24-27, 1890, at Boston, Mass. 

7th President, W. S. Cappeller, News, Mansfield, O. Elected 
June 14-17, 1891, at St. Paul, Minn. 

8th President, B. J. Price, Star and Times, Hudson, Wis. 
Elected May 24-26, 1892, at San Francisco, Cal. 

oth President, Walter Williams, Herald, Columbia, Mo. 
Elected May 16-20, 1893, at Chicago, Il. 

10th President, A. O. Bunnell, Advertiser, Dansville, N. Y. 
Elected July 2-6, 1894, at Asbury Park, N. J. 

11th President, R. H. Thomas (deceased), Farmers’ Friend, 
Mechanicsburg, Pa. Elected Jan. 22-26, 1896, at St. Augus- 

tine, Fla. 
12th President, Louis Holtman, Jeffersonian, Shelbyville, Ind. 

Elected February, 1897, at Galveston, Tex. 
13th President, Joseph B. Maccabe, Argus, East Boston, Mass. 

Elected Sept. 5-9 1808, at Denver, Colo. 
14th President, R. H. Henry, Clarion Ledger, Jackson, Miss. 

Elected July 5-9, 1899, at Portland, Oregon. 
15th President, Matt Parrott (deceased), Reporter, Waterloo, 

Ia. Elected March 1-3, 1900, at New Orleans, La. 
16th President, F. B. Baillio, Review, Cleburne, Tex. Elected 

Succeeded to Presidency upon death of Mr. Parrott. 
17th President, Albert Tozier, Pacific Farmer, Portland, Ore. 

Elected June 10-15, 1901. at Buffalo, N. Y. 
18th President, Garry A. Willard, Herald, Boonville, N. Y. 

Elected April 15-18, 1902, at Hot Springs, Ark. 
19th President, P. V. Collins, Agriculturist, Minneapolis, Minn. 

Elected July 7-10, 1903, at Omaha, Neb. 
20th President, W. W. Screws, Advertiser, Montgomery, Ala. 

Elected May 16-19, 1904, at St. Louis, Mo. 
2ist President, John Dymond, Sugar Planter, New Orleans, 

La. Elected June 7-9, 1905, at Guthrie, Okla. 
22d President, John E. Junkin, Bulletin, Sterling, Kan. 

Elected June 13-15, 1906, at Indianapolis, Ind. 
23d President, H. B. Varner, Dispatch, Lexington, N. C. 

Elected June 10-14, 1907, at Norfolk, Va. 
24th President, Will H. Mayes, Bulletin, Brownwood, Tex. 

Elected Aug. 17-22, 1908, at St. Paul. Minn. 
2sth President (now officiating), A. N. Pomeroy, Franklin 

Repository. Chambersburg, Pa. Elected July 19-24, 1989, 
at Seattle, Wash. : 

The next Past President present, is that splendid repre- 
sentative of the South, that gallant gentleman from Alabama, 
Maior W. W. Screws, whom I now introduce: 
Major W. W. Screws of Alabama: 

Ladies and gentlemen, this evening has convinced me that 
it is very unsafe to take things for granted. It never entered 
my head that upon the occasion of the 25th Anniversary of 
this organization, that I would be called upon so early in the 
evening to say a word in reference to the year in which I 
served as your President. Of the long line preceding me, 
some have gone away to come no more, others have been 
detained by business or other engagements, and I am surprised 
for I was taking it for granted that by the time you reached 
me all of those splendid gentlemen who shovld have pre- 
ceded me would: have so entertained you with—their remarks, 
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and kept you so fully and pleasantly occupied, that when 
my time for speaking arrived I could have gracefully asked 
to be excused. 

There has not been a word said in reference to the found- 
ing of this organization by Father Herbert that does not find 
an echo in the heart of every man and woman who has 
known him and has been associated with him. It was my 
pleasure to meet him first in Detroit, and since then, with 
but few intermissions, it has been my good fortune annu- 
ally to meet him and renew the early acquaintance I made 
with him. 

I was elected your President in St. Louis in 1894. It was 
somewhat of a stormy session, as those of you who were 
there will remember. I believe I had as stormy a time as 
any man who has ever been President of this Association. 

On the occasion of our convention that year at Guthrie, 
the good people of the (then) territory of Oklahoma desired 
to honor the people of this body, who had entered their 
capital, with entertainments in accordance with their ideas, 
and in line with Western civilization. I never dreamed it 
was part of the province of the President of this Associa- 
tion, or anyone connected with it, to look a gift horse in 
the mouth and tell those good people the kind of enter- 
tainment they should provide for us. You who were there 
will remember the one hundred one ranch, where, under 
God's heaven, with God’s breezes sweeping above, even on 
Sunday men and women could reverently and devoutly wor- 
ship the Creator if they so desired. Well; an entertainment 
was offered us there, taking part in which were buffaloes, 
and Indians with their tomahawks and knives, and all the 
other paraphernalia of the West that would be bloody and 
cruel and hair-raising. Well, I received letters urging me to 
call the Executive Committee together to select another place 
to hold our meeting, and so rebuke the good people of that 
country who were preparing to entertain us in their own 
way. I answered these and all other protests by declining to 
insult the good people of that country by telling them we 
didn’t like their manners, and offering them such a rebuke. 
I told those gentlemen who didn’t want to go out to this 
bloody entertainment and witness this great prairie scene, 
to do as I intended to do: to remain in Guthrie or Okla- 
homa City over Sunday and go to church. The day came 
for that meeting and I must say that, to my everlasting 
regret, I was the only man of the bunch who stayed back 
to go to church. There were two good ladies with me, 
and I heard that they asked the other gentlemen of the 
party to tie me up, or in some way get them on that car 
as they wanted to go too. Another wonderful feature of 
that year’s meeting was the fact that those of you who 
went to Oklahoma aided in a result which if computed in 
dollars and cents would amount to millions, but if computed 
in actual value to Oklahoma can never be calculated, as it 
resulted in the statehood of Oklahoma and the adding of 
another star to the American flag, and there it will shine 
among the brightest as long as this land shall last. 

I trust that Father Herbert will live to celebrate his 
Diamond Anniversary, and I trust that many of you who are 
here tonight may be present to again do honor to him on 
that occasion as we are doing tonight. I thank you for your 
attention. 

Chairman Henry: 

The next speaker on the program is the gentleman from 
the land of sunflowers, sunshine and splendid sons, Past 
President Junkin of Kansas. And I want to tell you that I 
never think of Kansas without remembering Junkin, or rather 
Mrs. Junkin, and if you will excuse me I will tell you a little 
personal story in this connection. 

Two years ago I went across the water to save a funeral 
bill, and for other things, taking my wife with me. We went 
over most of Europe, finally reaching Heidelberg, and desired 
to go from there to Strasburg to see the great clock and 
grand cathedral. We reached a little junction point called 
Appenweire, where we were to change cars. We got off, and 
I asked one of the porters, always ready to take your luggage, 
to put it on the train bound for Strasburg. He looked at 
me, and said something that I did not understand—deep-toned, 
gutturaled German. I talked back to him and he replied to 
me, neither understanding a word the other said. He made 
signs and so did I. I showed a German mark, equal to 24 
cents, and told him he could have the money and more 
if he would put us on the right car. He wanted that mark, 
for it was a tip larger than he often received, and the grim- 
aces he made would have moved to mirth a mummy of Egypt. 
I gave him up and tried others in the crowd, but could get 
no intelligent response. My wife said, “These people will 

think you are crazy.’ I replied, “I don’t care—I know they 
are.” Then in very desperation I addressed the gaping crowd, 
yelling at the top of my voice, “Is there a man, woman, or 
child in this audience who speaks English?” Just then a little 
dinky train arrived, and a bright faced girl stuck her head out 
of the window, and in the sweetest voice I ever heard, said, 
“Yes, sir, I do; what can I do for you?” I replied, “God 
bless you; come down here and let me kiss you.” I then told 
her my trouble, and she said, “This train goes to Strasburg ;” 
and I answered, “Well, if there is room in that compartment 
I will get up there and nestle with you all the way.’ She 
said, “Come on,’ and I went. I then asked her where she 
was from, and she sweetly said, “From Kansas.” Since then 
1 have always had a tender spot in my heart for the Sun- 
flower State, which will be represented on this occasion by 
Past President Junkin. 
Mr. John E. Junkin of Kansas. 

There should be no trouble about making an address after 
that introduction, and through it ran a sentiment which 
touched me very deeply, and I want to acknowledge it here 
before this Association—I want to give full credit where I[ 
know credit is due. I have been reminded on several occa- 
sions that it was Mrs. Junkin who was elected to the Presi- 
dency of this Association, and I want to say this is probably 
true. There is a litthe woman who lives in Kansas who 
thinks I am a big man, and she thought I was ready and 
prepared to be the President of this Association, and know- 
ing her as I do for 21 or 22 or 23 years I know from the 
attitude of her mind that she thinks there is nothing too 
good in these United States for a man from Kansas. I really 
believe she thinks I could be President of the United States. 

Now in speaking at this 25th Anniversary, I cannot claim 
to be one of the original members, although I came in at 
a session 18 years ago, and since that time have only missed 
three sessions, and at every one of these sessions I have seen 
the shining countenance of Father Herbert. We appreciate 
his work for the Association. I have gained inspiration from 
his addresses and have been made a better and stronger man 
in my field of work by my acquaintance with Father Herbert, 
and I believe every man who has come in contact with him 
feels the same way. In talking to him about the National 
Editorial Association, he tells me that a number of organiza- 
tions similar to this have been recruited from it: The Amer- 
ican Newspaper Publishers Association came next, and the 
Inland Daily Press Association and Ohio Associated Dailies 
followed. Also a number of state and local organizations have 
been recruited from this National Association and in that 
way this Association has affected the newspaper world as 
it is known in our own country. I don’t believe there is 
a state organization or local organization but that has re- 
ceived inspiration from this body, and while the attendance 
may be large at one meeting and small at another meeting, 
the influence goes out and is felt by each local and state 
organization. I don’t think the greatest work is done by 
reaching the people en masse, although we sometimes con- 
vert people to our methods en masse, but I think this asso- 
ciation has done individual work with newspaper makers. We 
have already had 24 meetings, and possibly 200 at each of 
these meetings have been new people, who have not returned 
again, but these 200 people in 25 years would aggregate 5,000 
different newspaper men who have been in touch with this 
Association at some time. I believe these figures are reason- 
able figures, and no man has come here, whether a regular 
attendant at this Association or not, but has felt benefited 
along the lines of his own business, and has possibly seen 
some vision of what his business, or newspaper, might become, 
and when he has returned to his own community he has gotten 
up a better paper, has had newer ideas, and has been broadened, 
and in that way this Association has touched every individual 
in the newspaper world and in addition, through the editors and 
their newspapers, has touched and influenced every individual 
in every community. We have been reminded by the Chair- 
man of the wiping out of sectional lines, and I believe this is 
largely true, but we can get back to the individual there again, 
and I believe this Association has wiped out a great deal of 
individual animosity, that had existed between newspaper men, 
between adjoining communities, between adjoining States, be- 
tween adjoining sections. I believe personal animosities have 
been wiped out very largely through the influence of this As~- 
sociation. I heard venerable Crosby S. Noyes, at the meet- 
ing over which I had the honor to preside, say he believed 
this Association had exercised greater influence along these 
lines than any other institution in the country; and I believe 
he knew whereof he spoke, for he had more than fifty years 
experience in the newspaper field in Washington, the capital 
of the Nation. 
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Now coming down to the time when I had the honor to 
preside. At that time, and only at that time, we had with us 
a President of the United States, he whom Brother Chappel 
styled as “the greatest advertiser in the country.” He was the 
greatest friend the newspapers ever had because he furnished 
us more copy than any other President. Mr. Jacob Riis, from 
New York City, was also there, and Bill McCormick and quite 
a number of other prominent newspaper men. 

My incumbency in office was during the transition period 
from advertising passes to that stage where, like other men, 
we paid our own fares in cash. It was a doubtful question, 
at that time, whether it would be possible to have an Editorial 
Association without passes, and I want to say, to the credit of 
this country, that we held a meeting that year in as great num- 
bers as before the passing of the pass. 

Now I feel that this Association does a wise thing, oc- 
casionally to elect to the presidency a man who is not an ora- 
tor, although I feel that the man who can talk is the one who 
can influence the masses, for, with all of our talk that the 
written word carries the greatest weight, it is the man who 
can stand before an audience, and convince, who has the great- 
est influence. However, there are a good many other Past 
Presidents here, and I will give way to them. 
Chairman Henry: 

The next speaker should be Bro. Varner, but, like some 
other Past Presidents, he has departed (laughter at this allu- 
sion to Mr. Varner’s leaving the hall early in the session), for 
the time being at least. 

Now the next President is a gentleman whom I shall name 
in a very few minutes. I have gotten up pretty nearly every- 
thing that Mississippi has ever done, and occasionally when I 
would be talking of what Mississippi could do and had done, 
—such as “Mississippi grows more cotton than any other 
State,’ and so on, some fellow would interrupt me to say I’d 
forgotten Texas, and I’d say “No, I haven’t forgotten Texas 
but I’m talking of States and Texas is not a State, Texas is 
a republic, the republic of Sam Houston, and is the only place 
admitted by the Union as a State with permission to divide it- 
self up into as many different governments as it chose. I now 
introduce Mr. Will H. “Hays” of Texas. (Chairman inad- 
vertently said Hays). 
Mr. Will H. Mays of Texas: 

I have been known to the members of this Association in 
years past when farther away from home as Mays, and now 
that I am getting closer home I don’t want them to think I am 
changing to “Hays,” I intend to remain Mays. (Laughter). 

I was taught when I was growing up a few years ago that 
children should be seen and not heard, and when I started to 
talk I was frequently reminded of this fact. Now, as is known 
to all of you, I am the baby Past President of this Association, 
Mr. Pomeroy, your present President, having succeeded me, 
and as the infant among this aggregation of past presidents 
I think it would be best for you to look at me and let me sit 
down. The work, or the history, of the Association, this past 
year is so fresh in the minds of all of us that it appears to me 
that it would be a waste of time for me to refer to any of the 
events that transpired when I presided at Seattle last year, but 
I can say from an official standpoint, we had a very pleasant 
year in most respects, and in some regards a year that sur- 
passed many other years. 

Past President Junkin has referred to the “transition per- 
iod,” and the fear that the Association might not be able to 
survive it. There was not, however, much fear on the part 
of the Association generally that the Jamestown meeting would 
be a failure on account of the fact that the Exposition had been 
well advertised and we were to hold our session during the 
Exposition. We expected a large attendance and we were 
not disappointed. The St. Paul meeting was probably held 
at St. Paul for the reason that the Canadian Roads were not 
controlled by the Interstate Commission and they promised 
a great many inducements in the way of nice excursions out 
to the Canadian Rockies andi the great wheat fields and so 
on. <A great many people paid full fare from the everglades 
of Florida, the rock-bound coast of Maine and the prairies 
of the West in order to get a free ride or excursion rate af- 
ter they reached the Canadian Roads, so they had a good 
meeting at St. Paul. But we had not yet learned to cut our 
expenditures down to our receipts and the result was that the 
St. Paul trip bankrupted the Association. The Association 
was turned over to me in a bankrupt condition and we had 
great problems before us, and they were knotty problems. One 
was that the Association had left the meeting place of the As- 
sociation to the Executive Committee but had intimated pretty 
strongly to the Executive Committee that if they didn’t have 
the meeting at Seattle trouble would be brewing, and in the 
face of having to pay full railroad fare from distant parts 
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of the country, in order to hold our meeting in Seattle, some 
doubted very much whether the Association would ever live 
through that Seattle meeting. Some of the Executive Com- 
‘mitteemen doubted it and they discussed the matter very seri- 
ously in the executive session, but we not only lived, but when 
we counted results we found the Seattle meeting was as good 
a meeting in point of attendance and interest as any meeting 
ever held by the Association, and the Association instead of 
being bankrupt at the end of the meeting was again in a 
fairly prosperous condition. I don’t take to myself any of the 
credit of that success as | was merely your servant, the servant 
of the Executive Committee which directed my actions, but it 
was then demonstrated that under any conditions the National 
Editorial Association of the United States would live. (ap- 
plause). 

There are some two or three hundred members of this As- 
sociation who have been regular in their attendance. We have 
larger sessions, but something like two hundred can be counted 
on to be present all of the time on account of the interest they 
have in the permanency of this Association, and by the help of 
these two hundred, who have been our loyal supporters we 
will live, not only until next year, but for the next twenty-five 
years, yea for a hundred years. 

Now, I said a while ago that I was here just to be seen, 
and I trust I have not trespassed on your time. ‘There is noth- 
ing in my administration of which I need tell you, and I only 
recalled what I did for the reason some of you may not have 
known or remembered the difficulties that confronted us at 
that time. 

It is a pleasure to me to be at this Silver Anniversary. I 
was not one of the original members of the Association. It has 
only been of late years I have had the pleasure of attendance 
on these meetings, but I assure you that there has never any- 
thing else so influenced my life for good in my chosen calling 
as my association with the men and women I have met annu- 
ally in these gatherings, and I trust that not only will I live, 
but all of you who have been so faithful in years past may 
live, to have many, many more happy reunions of our associa- 
tion. 

Chairman Henry: 
That concludes the list of Past Presidents, but we would 

be very glad, however, to hear from any others who care to say 
a word on this occasion. I see a gentleman in the audience 
who is wearing one of our badges, which makes him a member 
of the press association for the time being, and who knows a 
great deal about this Association. You can all easily recognize 
him without being named. However, I refer to Capt. Merry. 
Capt. Merry: 

Mr. Chairman, Ladies and Gentlemen: I don’t know that 
I ‘am able to explain it, but I have always had a great deal of 
admiration for the newspaper men, and, if Mrs. Merry was 
not in the audience, I might say that it extended to the news- 
paper ladies—strictly in a legitimate way of course. 

For 25 years I have been connected with the Passenger De- 
partment of the Illinois Central Railroad, and it has been my 
great pleasure to conduct a number of State Editorial Associa- 
tions to different parts of the country. Our worthy Chair- 
man here, very well remembers when I took the Mississippi 
Press through the Northwest (20 years ago). I have never 
forgotten one statement he made (I think it was at Storm 
Lake.) We had been banqueted at I don’t know how many 
places, and the greatest attention was shown us at every place 
we stopped, and your present Chairman said: “Well, we have 
a great reputation in the South for hospitality, but I want to 
say to you here at Storm Lake that, compared with you, we 
don’t know the first principles of hospitality.”” That made the 
Northern people. feel good as they well knew the reputation 
for hospitality enjoyed by the Southern people. 

I think I am in close enough touch with the newspapers of 
this country to be permitted to say just a few words concerning 
what I regard as the patriotic duty of the Press of this coun- 
try, not only the newspaper men of the South but of the entire 
country. You friends who came with us from Chicago to 
Memphis and thence down through Mississippi and Louisiana, 
I presume hardly realized the fact that they were traveling 
over a country almost every foot of which was battle ground 
during the civil war, over which both armies marched and 
countermarched, the first army taking the best in the field and 
the flocks, the second army taking the next best, and the third 
army if there was anything left, confiscated. or used it, and 
when the boys who were mustered out returned to their homes 
in this Southland, and marched up over the hills toward 
homes they had left a few years before, where had stood . 
magnificent plantation homes, there was nothing left but brick 
chimneys. Fences were destroyed, stock confiscated, their la- 
borers (the only laborers they had) had been emancipated, and 
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their families, instead of being in those elegant homes, in 
many instances, were in cabins where their negroes had lived 
before the war broke out. Under such conditions it was ut- 
terly impossible for them to even make for themselves a re- 
spectable living. They were new to labor, as they had always 
depended on their slaves for that. They had no money. They 
had no credit. They were saddened by defeat. They had in 
their breasts little hope. That was the condition existing even 
in the early 80s. Now then, you friends who came down with 
me through that battle-scarred country, through Mississippi 
and the State of Louisiana, you saw as good soil as there is 
anywhere in this country, but in the State of Mississippi, 
through which you passed, with its more than 28,000,000 
acres, less than 8,000,000 are in cultivation today, and in the 
State of Louisiana less than 6,000,000 out of I5,000,000 or 20,- 
000,000 acres of spendid alluvial soil are under cultivation now. 
Now in this era of great development, when we have no need 
to look to foreign countries for the consumption of our farm 
products, but are trying our best to raise enough to feed the 
people of our own country, it becomes the patriotic duty of 
each one of “us” newspaper men to relieve the condition of 
your Northern country to come down and develop the splendid 
possibilities of this Southern soil instead of migrating to Can- 
ada and living under the British flag, to come South where 
they can grow anything soil will produce. 

Here followed what might be termed “impromptu remarks” 
by Mr. Jacob Pepperman of Montgomery, Ala.: 

What I can’t understand is why not a single one of the 
Past Presidents of this Association, who have spoken here 
tonight, have referred to the most important adjunct of the 
National Editorial Association, I mean its matrimonial possi- 
bilities, the number of marriages that have occurred during 
the past 15 years, and directly growing out of the meetings of 
this Association. You boys well know the number we have 
married off during the years we have been enjoying these 
annual meetings. Why, I married off a daughter myself. I 
can name you ten marriages right now which have occurred 
since that Buffalo meet‘nz where I married o:f my daughter. 
‘Yes, the Naticnal Ed.to-ial Association is a great matrimonial 
-ureau. 

President A. Nevin Pomeroy was introduced and read the 
following letters and telegrams from absent members: 

LETTER FROM GOV. A. B. WHITE. 
OFFIcE oF ALBERT B. WHITE 

PARKERSBURG, W. VA., February 7, 1910. 
Hon. A. Nevin Pomeroy, President National Editorial Asso- 

ciation, New Orleans, La. 
My Dear Sir: It is with regret that I find I cannot at- 

tend the Silver Anniversary meeting of the N. E. A. at New 
Orleans, La., this month. During the first fifteen years of 
the history of the Association I attended the annual meetings, 
except the organization meeting at New Orleans; but during 
the past ten years I have been able to be present at but three 
or four of the meetings. This has been a great loss to me. 
The N. E. A. has been the most beneficial and educational 
organization to which I have belonged. The social acquaint- 
ances formed, the ideas developed at the meetings and the 
broadening effect of the travels have been of incalculable 
benefit. 

I wish especially I could be with you to join in the de- 
served honors to be paid to the founder and first president, 
Hon. B. B. Herbert. He has done a big man’s work in the 
battle of life and for journalism My greetings to him and 
good wishes. May he be spared for another twenty-five 
years of service to the American press. 

With very best wishes for the success of the meeting over 
which you will so ably preside and with greetings to all the 
“old guard” as well as to the new members, and especial 
remembrance to the ladies, God bless ’em, I am, 

Fraternally yours, AvBert B. WHITE. 

MINNEAPOLIS, MINN., Feb. 10, I9I0. 
Hon. W. F. Parrott, Sec’y National Editorial Ass’n, Care 

Grunwald Hotel, New Orleans. 
Regret inability to be present; please express my greetings 

Minnesota is proud that Father Herbert was a Minnesota 
editor when he conceived idea of this grand Association. Long 
live N. E. A. child of Minnesota. 

P. V. Cotiins, Past-President. 

CoLtumpBiA, Mo., Feb. 10, 1910. 
Hon. A. Nevin, Pomery, President National Editorial Ass’n., 

New Orleans, La. 
Regret exceedingly inability to be present; best wishes 

and congratulations; may twenty-fifth meeting be best of all. 
E. W. STEPHENS. 
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TIHE TENTH CONVENTION. 

By A. O. BUNNELL, TENTH PRESIDENT. 
I served from July, 1894 to January 1896, perhaps the 

longest term in the history of the Association. Elected at 
the Asbury Pork convention July 2-5, 1894. Attended execu- 
tive meetings in Chicago and Atlanta. Presided at tenth an- 
nual convention held at ‘St. Augustine, Florida, January 22- 
26, 1894. Two special trains were chartered for the dele- 
gates, one from Washington and one from St. Louis. The 
trains met at Tampa Bay, Saturday. Sunday was spent by the 
united company of over 400 at the Tampa Bay Hotel, a 
building of magnificent proportions, of oriental architecture, 
set in the midst of a garden of tropical plants and trees. En 
route to Tampa, evening lunch was served at Suwanee where 
a band of negro vocalists with banjoes sang “Way Down 
Upon the. Suwanee River,” a soul-stirring, realistic entertain- 
ment. A steamer from Cuba, which unhappy island was then 
the scene of a mighty struggle to strike off the many century- 
riveted shackles of Spain, was given to the editorial party 
for an excursion across ‘Tampa Bay to a government quar- 
antine station, also to Palmetto Beach for an inspection of 
the 120 cigar factories where swarthy Cubans contentedly 
rolled cigars under Spanish direction while a professional 
reader gave them the vents of the day. 

St. Augustine was reached by way of Jacksonville. The 
convention opened in the [Hotel Cordova the morning of 
January 22. The exercises included prayer by Rev. Dr. S. 
Hamilton, welcome by Mayor Gaillard, historical address by 
Rev. J. N. McGonigle, presentation of massive floral city key, 
welcoming address on behalf of the editors of the state by 
President Pendleton of the Florida Press Association, and a 
poetical welcome by Poet Pabor; to all of which profusion 
of compliment response was made by President Bunnell, who 
then delivered his annual address. Father Herbert followed 
with an illuminating review of the first ten years of the As- 
sociation. Handsome badges of local picturesqueness were 
presented on behalf of the citizens of St. Augustine. At 
subsequent sessions a large number of practical papers, re- 
forming universal newspaperdom were presented and dis- 
cussed. 

Among the entertainments tendered were: reception at 
Ft. Marion, parties and dancing and swimming bouts in the 
Casino, ball at San Marco, fishing and sailing. Senator Wat- 
son P. Squire gave an address favoring the Nicaragua Canal; 
Secretary Everett P. Waddy of the United Typothetae of 
America, and Monsieur Nugent, missionary editor from Li- 
verpool, on the uplifting power of the press. W. E. Pabor 
was unanimously elected life Poet Laureate of the Associa- 
tion. Invitations for next convention were received from 
eight cities. Dallas, Texas, was chosen. Robert H. Thomas 
of Pennsylvania, was elected President. Past President, Bun- 
nell was presented a beautiful case of gold and silver orange 
spoons and knives and an alligator cane in a glowing speech 
by dear old Father Herbert. 

After the convention there was a notable excursion to 
Palm Beach, with stops at Daytona and Ormond Beach. Two 

‘ glorious days were spent at the Royal Poinciana, during which 
there were excursions to Lake Worth, bathing in the ocean, 
fishing and sailing. Upon the return Jacksonville entertained 
the party, a sail on the Majestic, St. John being a special fea- 
ture. After the parting of the two sections, the western con- 
tingent was entertained at De Funiac Springs, then a Southern 
Chautauqua, the easterners at Charleston. 

In the hearts of all who participated in this convention 
are choice memories, unclouded even by the fading of the 
bright vision of an earthly paradise christened Editor‘a, or 
by the half-humiliated, half laughable episode of the Sa- 
vannah oranges, so bittersweet,. 

Full reports of this convention is recorded in Father Her- 
bert’s invaluable First Decennium of the N. E. A. 

LETTER FROM FORMER FIRST VICE-PRESIDENT 
PIERCE OF. COLORADO. 

Denver, Cortorano, Feb. 6, 1910. 
B. B. Herbert, First Past Pres., National Editorial Associa- 

tion, New Orleans, La. 
My Dear Friend Herbert: I have just laid aside the 

February NATIONAL PRINTER-JOURNALIST, and have been read- 
ing the program and itinerary of the National Editorial 
Association, which you will be in the midst of enjoying when 
you read this. 

I cannot be with you; how I wish I might; but I can send 
you and such of my old associates as may be so blessed as 
to be present on‘this auspicious occasion, this greeting: “God 
bless you, one and all.” I know you will have a glorious good 



206 

time, as you always do, and have had in the years past. 
It has been some years now since I have been able to at- 

tend, the annual meetings of the N. E. A.; the last was at 
Buffalo, the year of the Pan American Exposition, but you 
know how faithful I was in attendance for many years, be- 
ginning with the third in 1887, here in Denver. Am I right as 
to date? The next at San Antonio, and that delightful 
journey down into Old Mexico, and a dozen or more enjoy- 
able outings, traveling the length and breadth of Uncle Sam’s 
domains in following years. What friendships were built up 
in those delightful gatherings and journeys! 

Of course the personel of the association has changed 
greatly since those days. It is very natural that it should. 
And yet I am glad to note many old familiar names on the 
program. I want you to remember me most kindly to all who 
may remember me. And especially to Past Pres. Stephens, 
Walter Williams, A. B. White, Dear Old Bunnell, (God 
bless his kind heart). I wonder will these all be there? And 
Maccabe, Henry, Junkin, Bob White. I must go through the 
list, but I know not who may, or who may not be with you. 
Don’t forget to remember me to my old friend Ernest H. 
Peirce. I “revere” him, tho we are not related, except as 
“all men are brothers,” and Joe M. Chapple. I notice his 
name on your program, and it’s sure to be something worth 
while. I wonder if good old “Poet Laureate” will be there, 
Brother Pabor? If not, you are sure to have something fine 
from his ready poetic pen. 

And alas! I read many names of those who will not be 
present—comrades who have—well don’t let’s think of that. 
We, too, must go, when the summons comes. I am now going 
on 73 years, young—and getting younger each year. Ask 
Otto Wangelin, or Lute Wilcox, they will tell you, that is if 
they are with you, and I hope they may be. 

Well, good-bye, good-bye, and avain, God bless and keep 
you one and all. Fraternally, 

ARTHUR E. PIERCE. 
P. S—I wonder if there be room for one more name on 

that “Honorary Life Member List.” I am going to try and 
be with you next year. 

PorTLAND, OREGON, Feb. I, 1910. 

To the Officers and Members of the National Association: 
Owing to the fact that I have just been transplanted from 

the State of Texas into the heart of the Great Pacific North- 
west—Portland, Oregon,—it is a physical impossiblity to again 
cross the continent and reach you in time to attend meet- 
ing at New Orleans. 

This message grieves me beyond the power of words to 
express—having been one among you for so many years my 
heart strings are effected to the core to even think of miss- 
ing one meeting of this excellent body of co-publishers—not 
altogether from a stand-point of pleasure, the cordial hand- 
shake of dear friends and fellow-publishers and mingling 
with you whom I have learned to love by continuous asso- 
ciation; (which, however, is well worth the time and expense 
accrued from attending) but the main feature in annual con- 
ventions of the National Editorial Association is the educa- 
tional points embodied in the excellent programs rendered 
during the sessions. 

Gentlemen, I am with you in spirit, and would be there 
in person today, and throughout the entire proceedings, side- 
trip and all, were it possible. 

Trusting you will have a glorious meeting under the 
direction of my beloved friend, President Pomeroy, and all 
the efficient officials, and that the attendance will be up to 
your expectations, I am, 

Most Sincerely, 
J. P. CHAMBLEssS. 

Will be on hand at next meeting.—_J. P. C. 

GREETINGS FROM OREGON. 

PorTLAND, OREGON, Feb. 4, 1910. 
To the Members of the National Editorial Association: 

Away out here on Pacific’s shore are three regular attend- 
ants upon the sessions of the National Editorial Association, 
whose thoughts are of its past conventions and whose prayers 
are for its future success. Gerald Volk, a Kansas committee- 
man; J. P. Chambless, a Texas committeeman; and the writer, 
a “has been,” are lamenting the fact that they will not this 
year mingle with the old and the new members. This is the 
first time in the history of the National Editorial Association 
that the writer has not at least made a desperate attempt to 
reach the convention city. An absence from the state for two 
months and thus learning nothing concerning the convention 
until in January after other arrangements had been made, 
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he found it out of the question to this time make an attempt 
to be with the organization that he has long since learned to 
love. 

A perusal of the records will prove that the writer has not 
followed the custom of passing from view and abandoning the 
association after becoming a “has been,’ but that he has at- 
tended every session—seven—since the association honored 
him with the title of past president. Therefore he hopes the 
members will consider that he has by no means deserted the 
organization. 

It was with moistened eyes that I turned my back to the 
train carrying those two National Editorial Association boost- 
ers, Orno Strong and Will A. Steel, on their way to the 
twenty-fifth annual convention. Those two members de- 
serve much credit for undertaking so long a journey in mid- 
winter for the purpose of being in at the silver jubilee. Seven 
thousand miles is the distance of the round trip between their 
homes and the Crescent City. By no means a small or a short 
journey at this, the winter season. Your seventeenth presi- 
dent made this trip in 1885, and he found the delays many and 
the obstacles to overcome vexatious. He has made four trips 
to New Orleans during the good old winter time, and he finds 
that it is practically out of the question to get through on 
schedule time. 

Therefore finding that he could not leave here prior to the 
morning of February 6th, which at best would land him in 
New Orleans the night of the 11th, causing him to miss the 
sessions, he decided to not undertake a round trip of 6,600 
miles for the privilege of catching a glimpse of the vessel 
as it disappears from view en route to Panama. 

Fathers and mothers, mothers and fathers, sisters and 
brothers, brothers and sisters, uncles and aunts, aunts and 
uncles, cousins and friends and cousins, members and all, 
God bless you. I regret my absence. May this session be the 
equal of any that history records. May your excursion be 
without accident. May you return to your several homes in 
the best of health and happy in the fact that you attended 
the Twenty-fifth annual convention of the National Editorial 
Association. Such is the wish of the absent one. 

ALBERT TOZIER. 
Seventeenth President National Editorial Association. 

203 Euclid Avenue, Portland, Oregon. 

LETTER FROM PAST PRESIDENIT PRICE FORMERLY 
OF WISCONSIN, NOW 2d AUDITOR U. S. NAVY, 

WASHINGTON, DAG 
TREASURY DEPARTMENT, WASHINGTON. 

JANUARY 28, IQIO. 
Dear Friend and Brother: 

As I can not attend the forthcoming annual convention 
of the Association, I want to assure you that I will be present 
in spirit. I trust that this, the Silver Anniversary, will prove 
one of the most interesting and eventful gatherings in the 
entire history of the great organization of newspaper people. 
Permit me to congratulate Mr. Herbert, as father and constant 
guardian of the Association, on the rare privilege of witness- 
ing this, the twenty-fifth natal jubilee of the child of his 
genius and fostering care. I also want to felicitate the Asso- 
ciation, and each member of it, on what has been accom- 
plished for journalism and for the public in general through 
the agency of this organization during all its past history. 
I also wish to express the belief that even more good will 
be done between now and the golden jubilee of the Associa- 
tion. 

I fondly hope, Father Herbert, rejuvenated and revivified, 
may be on hand when that auspicious day arrives, active and 
alert and helpful as in all the days of the past; and that the 
flag of the National Editorial Association will float even more 
triumphantly to the breeze than now, “without a stripe oblit- 
erated or a single star obscured,” indicative of the freedom 
and the leadership of the press for all classes and conditions 
of men. 

With very best regards for you and for the whole editorial 
fraternity, I am, Very truly yours, 

Byron J. Price. 

Chairman Henry: 
When I attended the convention held in Boston, I had the 

pleasure of meeting Dr. A. E. Winship, Editor of the Journal 
of Education, who helped to raise the fund for our entertain- 
ment there, and we would like to have a word from him on 
this occasion, as he is here with us this evening. 
Dr. A. E. Winship: 

That was my first meeting with this Association. 
in 1890, and we had a very delightful time. 

It was 
When you came 
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to Boston, we entertained you the best we knew how, and re- 
ceived a great many letters of appreciation afterwards, but 
the thing about that which interested me most was, that we 
raised the money with which to entertain you in less than a 
half day and we had left over to return to every contributor 
40 per cent of the contribution, after we had done everything 
we could think of. If any city has a better record than that, 
we would be glad to know it. As I said that was my first 
meeting, but I have attended many since and have enjoyed 
every one that it has been my privilege to attend. 

I am sorry Past President McCabe is not here to speak of 
the Portland meeting, over which he presided, as in my opin- 
ion that was the best meeting we ever had. 

While I am on my feet, if 1 am permitted to make some 
suggestions, it seems to me that one of the things we want 
to look.out for in the future is an annual personally paid 
membership. I believe it would be entirely easy to find a 
thousand editors in the United States who would agree to pay 
$2.00 per year whether they come to the annual meeting or 
not, and with a fund of $2,000 as a steady basis there would 
be no question about the finances of this Association. 

I understand that when I was not present today, reference 
was made to the National Educational Association with which 
I have been very closely identified these many years. We have 
there 6,000 men and women who pay 2.00 a year, and this 
$12,000 a year is the base of operations in that Association. If 
the poorly paid teachers can provide 6,000 members who will 
pay $2.00 per year, I cannot believe there would be any ques- 
tion about finding 1,000 members of this Association who 
would be glad to pay the $2.00. I think the provision should 
be made that any editor who will become permanently re- 
sponsible for $2.00 per year should have the privilege of at- 
tendance upon the Association whether as a delegate or not. 
Some way could easily be found in which to recognize those 
who would become permanent, paying members. 

In closing I want to say that none of us appreciate as we 
should appreciate what it has meant to us to have one man 
with his hand upon the helm every year for 25 years. This 
Association may present pictures, and may give votes of 
thanks, but what is still left to say is that the vitality of this 
Association has depended upon the man who has never 
failed it, and when | realize tonight that so many Past Presi- 
dents, big in their day, are not here, when you remember that 
there is one man who not only has never been absent from 
the Association conventions but never absent from a session, 
then you will appreciate what it has meant to the Association 
to have this man, B. B. Herbert, at the helm for twenty-five 
years. 

Chairman: 

What is the further pleasure of the convention? 
any other addresses? 

Mr. Glessner, Chicago: 

I wish to call the attention of the meeting to card photo- 
graphs of this painting which have been struck off, and | will 
be glad to see that everyone attending this convention has one 

to take home as a souvenir. 
President Pomeroy: Brother Herbert will close the meet- 

ing. 

Mr. B. B. Herbert of Chicago: 
Mr. Chairman, Ladies and Gentlemen: I cannot express 

the feelings I have tonight. I certainly do appreciate the kind 
words that have been said. I appreciate the gift, and hope it 
will be a memento to those who have known me of the work 
that I have attempted in my feeble way to do. I entered upon 
this work with no hope of further reward than the good that 
would result therefrom. 

Now, as Col. Dymond has so kindly referred to some of 
the early influences of my life, I want to say that, from my 
earliest days, the idea instilled into my mind was that of ser- 
vice to mankind. I was brought up reading the lives of such 
men as Whitfield, Wesley and Luther, and my early days, 
from 14 to 23 years of age, were spent in study along the lines 
of what can be found in our excellent denominational univer- 
sities that are denominational only in name, but deeply religi- 
ous in character, and while I have had the desire, common to 
all men, of reasonable gain and teward for my work, I be- 
lieve my strongest desire has been, and the greatest pleasure 
I have gotten from life has been, to do something that was 
beneficial to the community in which I lived. I say this, not 
in boasting, but to make you to understand how dear to me 
have been the words and testimonials of these gentlemen 
whom I respect and honor, that I have really been of service 
to them, to the Association and to the press, I feel that my 
reward has been great indeed, and nothing in my whole life 

Are there 

is more precious to me than to feel that through this work 
men have been made better editors, the calling has been bene- 
fited, and while I prize this gift very highly for itself and for 
what it means as a memento of good will, gratitude and 
friendship, I would be very much disappointed if I did not 
at the same time feel that I have been able, either directly or 
indirectly, to bring, through this Association, an influence that 
has elevated the calling. The great work before the newspaper 
man is to be of service to his fellow man, to help him to a 
better understanding, a nobler citizenship, to point the way 
for better opportunities and help to meet those opportunities. 
I tell you that is what I feel to be the greatest work and 
glory of life. I feel that through this Association good men, 
model, earnest newspaper editors and publishers have been 
brought to the front in this country—they have been given 
national influence and reputation and have influenced, more 
than I could have influenced, others for their good. I could 
enumerate scores of men, whom I know, excelling me in 
many ways, who have been able to influence many others and 
for that I am profoundly thankful, such men as Colonel Dy- 
mond, Major Screws, Past-Presidents Stephens and Williams, 
and all the others, whom I feel, through the agency of this 
Association, have been able to influence a wider circle than 
they would have probably been able to influence without its 
existence. Listening, as I have, to the high tone of the papers 

A. W. Glessner, Galena, Ill., “Gazette,” 

Chairman Committee on Portrait 

read here, how they have spoken of service and devotion to 
duty, I have felt there is hope for the American Press every- 
where. 

Now I certainly thank you. I would like to say more, but 
I know that you must realize that I feel very deeply this ex- 
pression of your kind, generous thoughts of me and my work. 
So great and deep is my satisfaction, coming from your kind 
assurances of esteem and thankfulness for the help, inspira- 
tion, and influence given or rendered, that while I hope much 
for this life in the future, I feel that I could say, were this to 
be the end, with one of old, who, realizing the fulfillment 
of his hope, exclaimed, “Now, lettest thou thy servant de- 
part in peace. For mine eyes have seen thy salvation.” En- 
couraged by your words, I certainly hope that this Associa- 
tion will exercise a saving, uplifting influence over the 
Press of the Nation and over the members thereof for all 
time to come. I thank you. 

Chairman Henry: 

I don’t know there is anything further to say or do. We 
have all appreciated the remarks of our splendid old friend, 
Herbert, who always speaks from the heart—a good, a pure, 
an honorable, and a worthy man, whom to know is to honor, 
whom to love is a great privilege. (applause) I am glad this 
Association has honored him tonight by presenting him with 
this picture. This Association could not pay him a tribute 
that would be too great, and he shows that he feels our appre- 
ciation. We have all felt his words keenly tonight and re- 
alize that we are all getting nearer, closer together, and we 
are glad to be members of this splendid Association, which J 
now declare is adjourned. 
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ES, here it is—the new 
heading which we have 
been talking about for the 
past three months. I hope 
you are as pleased with it 

as | am, and that the se- 

lection made will meet 
with general approval. 
There were 29 specimens 
entered in the contest, all 
of which were submitted 
to a number of competent 
judges, and without ex- 
ception they all imme- 
diately selected this one 
as the most excellent in 
every respect. It is by 
Mr. E. A. Frommader of 
Moline, Ill. I am _ not 
sure whether this depart- 
ment has ever had any- 
thing previously from Mr. 
Frommader; at least, he 

has not been a regular contributor. This simply empha- 

sizes the fact that a contest of this kind is of much 

benefit in developing latent talents which might not 

otherwise be encouraged to come to the front. 

In looking over the specimens myself I had not the 

least hesitancy in selecting this specimen, as in general 

the best suited for the purpose. My only thought 

was that it might be rather black for a page of this 

publication, set as it is in a rather light face of type, 

and printed on enameled stock, which gives a some- 

what lighter effect than a rough surface. I have not 
as yet, as I am writing, seen it in combination with 

the type page, and am most anxious to do so; but I 

am confident that the general effect will be pleasing. 

The second place in the contest goes to Mr. W. A. 
Woodis of Worcester, Mass. There was not quite so 
much unanimity of opinion among the judges as to the 
specimen which should be given second place, although 
most of them selected this one. It is certainly a hand- 
some piece of plain and dignified typography, its only 
drawback, in my opinion, being the fact that the bor- 
der is not sufficiently distinctive. 

The list of contestants is as follows: 

E. A. Frommader, Moline, Ill. 

W. A. Woodis, Worcester, Mass. 

mens. ) 

J. A. Hood, Asbury Park, N. J. (Nine specimens.) 

H. E. Shrope, Washington, N. J. (Three speci- 
mens. ) 

(Three speci- 

SUGGESTIVE ANALYSIS 

and CRITICISMS 

E. A. FROMMADER, TYPOGRAPHER, MOLINE, ILL. 

Address all communications to E. S. Hanson, 

925 Linden Ave., Wilmette, Illinois 
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S. H. White, Rock Hill, S. C. (Two specimens. ) 
Warren S. Dressler, Camden, No] Sa >pesspeem 

mens. ) 
Arthur H. Farrow, Newark, N. J. 
Edwin F. Jones, Newport, N. H. (Two specimens.) 
Homer F. Mussey, Red Lake Falls, Minn. 
J. P. Matkin, Mt. Pleasant, Tenn. 

I have never conducted a contest in which the speci- 
mens sttbmitted were of such a uniform high degree 
of excellence. There are few of them but could be 
used with credit at the heading of this department 
and possibly we shall have the pleasure of seeing others 
of them there at some future time. I had thought 
to go over many of these specimens in detail and com- 
ment on them, but it seems scarcely necessary. I am 
showing the most of them, and I think for the most 
part they speak for themselves. 

In general, it might be said that a heading of this 
kind ought usually to “square up” with the outline of 
the type pages. A heading which has panels extend- 
ing into the upper margin is difficult to handle; for if 
the top of the projecting panel is taken as the top of 
the type page, the remainder of the heading will be 
sunk too far below the running head; while if the 
projecting panel is allowed to extend into the margin 
a ragged and irregular appearance is again presented. 
It is therefore almost absolutely necessary, in order to 
preserve symmetry of pages, that a heading of this 
kind be so set as to conform on top and sides to the 
outline of the type page, allowing any variation from 
a plain rectangle which is desired to come at the bot- 
tom of the heading where the type matter may be so 
arranged as to give the whole page a harmonious ap- 
pearance. 

I am greatly pleased at the outcome of this contest 
and have no doubt that it will encourage both myself 
and the friends of the department in taking up other 
contests. You will be interested to know, also, that 
Mr. Frommader has been asked by the managers of 
the NATIONAL PRINTER-JOURNALIST to prepare heads 
for other departments of the publication similar to 
the one which he has submitted for our own. 

2K * *k 

It is frequently the fashion to design a booklet with 
each page devoted to a separate topic. Sometimes an 
effort is made to have the same amount of matter on 
each page, while at other times they are allowed to 
run as they will without any thought of making them 
uniform. I have one of the latter class before me, 
being a booklet sent out by one of the Chicago banks. 
The two pages which are here shown serve to point 
out the error which is often made in this class of 
work. here was no good reason why another line 
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REVIEW OF JOB PRINTING 
AN EXEMPLIFICATION OF ‘TYPOGRAPHY AND PRESSWORK 
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or two could not have been written into the left-hand 
page, while it would have been equally easy to take 
the same amount from the right-hand page. This 
could have been done without in any way detracting 
from the force of the booklet as an advertising propo- 
sition. A few words more or less on a page of this 
kind can easily be added to or taken away. This book- 
let under consideration sins in this same manner in 
a number of places, thus detracting from the beauty 
of what should have been a faultless piece of work. 
Many printers will say this is out of their province, 
belonging entirely to the writer of the booklet. This 
is true, however, only in part. While I do not believe 
that the printer should make such changes on his own 
motion, he should call the attention of the customer to 
the advisability of such changes being made. While 
it is true that a few people are sticklers for the exact 
wording of their advertising matter as they write it, 
most of them are willing to make such changes as are 
necessary to give it a finished appearance. They very 
often see the matter only in page proofs, where dis- 
crepancies of this kind are not so noticeable unless 
their attention is called to them. Where a page is 
long or short this fact should be noted by the printer 
on the proof, stating also the number of lines neces- 
sary to be added or cut out. Many printers do this, 
but some of them neglect it, while still others think 
that it is up to the customer to see those things, or 
else they believe that the customer knows what he 
wants to say and it is not for the printer to suggest 
any changes in his wording. This is a very narrow 
view to take of the matter, however. A printer is— 

"The Merchants’ Loan and Trast Com- 
pany has a capital of $3,000,000 and 
surplus exceeding $5,000,000 pledged 
as security. to its depositers. In addi- 
tion the stockholders are responsible to 
the depositors for $3,000,000, which is 
known as the “stockholders liability.’? 

The banking laws of Ulinois require 
that the combined capital and surplus of 
every State Bank be equal to one-tenth 
of its deposits, the percentage being 
$1.00 capital to $10.00 of deposits. 

This bank prefers to operate on a 
much wider margin of safety. The ra- 
tio between its capital and surplus and 
the deposits averages about 1 to 7. 

‘The resources of this bank are repre- 
sented by its loans and discounts, by its 
bonds and real estate mortgages and by 
its ‘cash reserve. In regard to this im- 
portant point it always has been the rule 
of The Merchants’ Loan and Trust 
Company to maintain what has been con- 
sidered « large cash reserve. 

| Administration | e 

The business transactions of this Bauk 
are not only in every particular under- 
stood and administered by its officers, 
but by its directors alsp. Once a week 
a standing committee of twa directors 
reviews every loan made by the bank, 
which means not only the loans of the 
previous week, but all loans held at the 
date of meeting. Once a month the full 
board of directors meets, when ane mem- 
ber of the executive committee retires 
and another director is appointed in his 
place. y 

Periodically a separate committee of 
three directors is appointed, which makes 
a complete examination of the assets of 
the Bank, counting the cash, verifying 
all the notes, examining collateral, check- 
ing all investments, and making a full 
written report to the board of directors, 
In addition to this the committee exam- 
ines all securities held by the Trast De- 
partment. Thus the policies and acts of 
the bank’s administration are in constant 
review by every guardian of its fortthes. 

Like other members of the Chicago 
Clearing House Association it is subject 
to the thorough and rigid examination 
made by that organization. Ay 

9 

or should be—employed not only to set up a certain 
amount of type and run it through the press, but to 
give his customer a certain amount of expert advice 
in the matter of getting out advertising. If he is not 
able or willing to do this he is not fulfilling his whole 
duty and can never expect to get the best prices for his 
work, because he will not command the confidence of 
his patrons. 

ae ee 

The C. B. Cottrell & Sons Company, well known 
manufacturers of printing presses, have just started a 
delightful little publication which they call Cottrell’s 
Magazine, and which first made its appearance in Jan- 
uary. It is gotten out in small pocket size and the 
body of it includes 24 pages devoted principally to 
short paragraphs of first-class business wisdom. It is 

bright and up to date and will be gladly welcomed 
by anyone who is fortunate enough to receive it. 
There is no mention in the body of the magazine, so 
far as I have been able to see, of the words “Cottrell” 
and “printing press.” The advertising is confined 
solely to the cover pages and to an insert of four pages 

VOLUME ONE NUMBER ONE 

Cottrell’s 
Magazine 

i 

for JANUARY : 1910 
TEN CENTS 

next the cover. The cover page itself, as herewith 
shown, is a very neat creation in black and brown on a 
rough cover stock. 

See 

The time seems to be coming when the printer of 
any consequence in large towns will have to be able 
to handle work in several languages besides his own. 
Enterprising business concerns are continually reach- 
ing out farther and farther for patronage and the de- 
mand for printing in foreign languages is becoming 
greater and greater each year. This is suggested by a 
booklet which has reached me from the Cleveland 
Trust Company printed in Spanish. This company 
has a reputation as a persistent advertiser throughout 
our own country, but this is the first instance I have 
noted of any printing being sent out by it in a foreign 
language. I shall not attempt to find any typograph- 
ical errors in this booklet, but can only say that the 
general appearance is well up to the general line of 
advertising put out by this bank. 

*K * *K 

Another piece of work from the apple country comes 
from G. A. Haynes, editor and proprietor of the Rec- 
ord, Prosser, Wash. It is a program of a commercial 
club banquet held recently in that city. I see nothing 
in it to severely criticise beyond the fact that the word 
“wafers” is misspelled. The red rule around the pages 
might have been used in a little narrower face, and I 
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should have also used light-faced rule for the divisions 
between the various courses of the menu. 

K *K ok 

It is beginning to be unusual to get a piece of print- 
ing from the State of Washington which does not con- 

To those who know. ‘here is nothing sutprising in 
this. The Northwest is the trea the country, and if Horace 
Greely were alive today he would probably recast his famous 

saying so that it would stand ““Go Nortlhwest’ young man, ¢o 
Northwest.” : 

While it has been slow in maturing, the Northwest is now 

surely coming into its own and rhe young man—or, indeed, the 

middle aged one-—who goes there (o make it his home makes no 

mistake 
The Northwest has al! that any other section has, and then 

some. Mountains, valleys, plains and prairies, forests, silver, 

gold, lead, coal, soil, and scenery it has jv abundance, Of climate 
and elevation there are all sorts and kinds and-one has but to 

make one’s choice. 
In these days of great irrigation-and reclamation schemes, 

both private and govergmental, there is une respect in which 

the Northwest excels—in the abundance of good pure water, 

both surface and phreatic, for do: 

Artesian water is also found i 
This question of water is, pe 

today in the development of the 

stie uses and irrigation, 

calities 
¥, the most important one 

. Upen it, is the arid and 

tain the picture of an apple, or at least a reference to 
this popular product of the Northwestern country. 

7 

PROSSER 

Commercial Chih 
BANQUET 

JANUARY 7. 1910, PROSSER, WASH. 

£. ©. HOUSTON, . Presiocny 

J. R. MCKEAND, 

tL, L. LYNN, 

Vice Prrsroent. 

+, Secaerary 

PROSSER MECORO PAINT 

This booklet sent out by the Northern Pacific Railroad 
contains a large apple in colors on the cover. [I am 
showing herewith one of the inside pages, which has 
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a border of apples in light green. The halftone is 
printed in green black and the type matter in red. f 
hope the reproduction will show how far the vignet- 
ting runs down under the type matter. All of the 
pages are gotten up in this same style, which is an ad- 
mirable one if the press work on the halftones is prop- 
erly executed, as it happens to be in this case. 

ok K ok 

Another railroad publication of much excellence is 
a book on California sent out by the Chicago, Milwau- 
kee & St. Paul Railway. The work on this is a credit 
to the Corbitt Printing Company of Chicago, who exe- 
cuted it. The book has about it very appropriately the 
air of tropical luxury. I am reproducing a page, 

« 

San Francisco is the most cosmopolitan of Ameri- 

can cities, Its restaurants are renowned. Its theatrical 

and musical attractions are far beyond those of most "y 

American cities, and the Bohemian life in the town is * z 

uncommon and to many delightfully fascinating. The 

city is unique among the commercial centers of two con- 

tinents. The drives in and about San Francisco are most 

attractive, and the side trips are most delightful. Innu- 

, merable little journeys of a day ora week can be made 

= Around the bay stretch miles of 

macadam roads, which 

are sprinkled with oil 

and then rolled down, 

so that they are 

absolutely free 

from dust. 

at slight expense. 

Riri 

ee iacsee. 

though it may show very little of the original excel- 
lence. It is an admirable combination of the work of 
the photographer, water color artist, engraver and 
typographer. The halftones are printed in’ black, while 
the decorative border is in several delicate tints. The 
type matter is in brown. The entire sheet was stippled 
after being printed. 

* K * 

For some reason or other a little holiday greeting 
gotten out by the University Press, Cambridge, Mass., 
has not reached me until now. It is too handsome a 
piece of work, however, to pass without comment. It 
comprises 16 pages and cover under the general title 
of “Ideals for the Printer.” The inside pages are on 
heavy antique stock printed from an old style heavy 
face type with red headings in Cloister text. It con- 
tains some choice selections on the subject of printing 
from various well known authors, some of which I 
hope to be able to reproduce at some other time. The 
cover is a smooth dark red stock with a plain title and 
delicate border in gold. 
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Nationali Editorial Association Official Report of Proceedings of Twenty- 

Fifth Annual Convention 

THURSDAY, FEBRUARY 10TH, 19!0. 

HE Twenty-fifth Annual Convention of the 

National Editorial Association was called 

to order at 10:30 A. M., by President Pom- 
eroy in the assembly room of the Grune- 
wald Hotel, New Orleans, La. The Presi- 
dent called on Past-President Herbert of 
Illinois, who offered the invocation. 

The President then introduced Governor 
Jared Sanders of Louisiana, saying that it 

was frequently the case that the Governor of the State was 
unable to honor the Convention with his presence, having to 
send a representative, but that he was very glad indeed to be 
able to announce that Governor Sanders would in person 
welcome the members of the Convention to the State of 
Louisiana. 

Governor Sanders: 
Mr. President and members of the National Editorial 

Association: It is not only a pleasure but a privilege to be 
asked to welcome the National Editorial Association to the 
State of Louisiana. We are always glad in Louisiana to 
welcome any Convention that honors us with its presence. 
We have a feeling in this great metropolis of the South that 
conventions ought to come to us as a matter of right. We 
feel that they ought to love to come here because we love 
to have them come. This feeling is intensified in our State 
when we have a convention composed of the guiding spirits 
of the Press of the Union. Some of us know the power of 
the press, some of us not active now, have in the years gone 
by, been active workers in the ranks. I have gone, as the 
saying is, all the gaits in the newspaper business from type- 
setter to the editorial tripod; I used to grandiloquently speak 
of myself as “We,” “Us,” and “Our.” The greatest dis- 
tinction between an editor and an ordinary mortal is the dif- 
ference between the singular and the plural, and that very 
distinction ought to make you gentlemen careful how you use 
that plural pronoun. I speak to this audience as an individ- 
ual, and every man and woman that sits in this hall knows 
that whatever opinion I express is merely the opinion of 
Jared Sanders, and his or her mind instantly combats any 
expression that arouses their native antagonism. If you don’t 
agree with me in what I am saying as an individual, you at 
once begin to combat the theories advanced, but, when we 
see it in the paper, it is different. When we read something 
in cold print, all of us forget the fact that it is nothing but 
the opinion, at least, of one man, whoever happens to hold the 
lead pencil ard write the article; but we forget it, and we are 
impressed with the fact that, as the opinion of the press, it 
is written, it is printed, and it speaks with a thousand tongues 
to all the people and to all the land. The spoken word may 
be lost, the printed word lives forever, and, therefore, gentle- 
men of the press, in welcoming you to our state, I am aware 
of the tremendous power for good and for evil that is in 
your hands, and I am proud to say that my experience of the 
Press of the Union is that the tremendous majority use that 
power for good and not for evil. The freedom of the 
Press is something that everyone of us in these United States 
would willingly, if necessary, die for, because the freedom of 
Press means the freedom of the people, and it is something 
that we, the people, are proud of. Newspapers should stick 
to the word “freedom,” rather than insert the word “license.” 
Freedom ought never to be confounded with the word license. 
You have the freedom of the Press, and that freedom, I am 
proud to say, has never been abused save in rare instances. 

_ We of Louisiana are glad to have you all with us. par- 
ticularly are we glad to ‘have those from the far distant States. 
Mississippi, Arkansas and Texas are so close to Louisiana 
that their daily lives are consumed with envy over the happy 
lot of us who live in this State. It is the daily prayer of those 
people who surround Louisiana, it is their first thought in the 
morning and their last thought at night, that, when they die, 
they want to go to Louisiana, for Louisiana expresses to 
them all their ideas of heavenly bliss, and, whilst we regret 
the fact that all the people of the States mentioned don’t live 
in Louisiana, we appreciate the condition fully that it is their 
misfortune and not their fault. You from the States away off 
in the North and the Middle West and the great Pacific 
States, we are glad to have you come here and be with us. 
You are welcome to all that you can find. The Mayor of the 
city is here and he has told me privately that he has issued 
orders to the Inspector of Police, and has requested me before 

leaving for the Capital this evening to leave him about two 

hundred blank pardons. (Laughter.) He has promised to 

“use this executive function only for the pardon of the Press. 

(Applause.) We are glad to have you with us down here 

in Dixie, way down on the Mexican Gulf. 

Now when you go back home, tell all your people that we 

are not envious of you, we rejoice in your prosperity, we take 

pride in your strength, we are proud of all the good states of 

the West and the North, for their splendid manhood and 

womanhood, for the splendid strides they have made, and 

their material wealth, but, when you go home, if you find any 

man in your State who has been crowded out,-or wishes to 

make a change, tell him that Louisiana stands ready and will- 

ing to receive him with open arms; telll him that, if he comes 

down here in Louisiana to make his home with us, he will 

find the soil as rich as the valley of the Nile, and a climate 

as sweet and genial as that of Italy; he will find rich richness 

of soil, vast wealth of forest, and, above all, he will find cli- 

matic conditions that will enable him to plant and harvest a 

crop every month in the year. Tell him that if he will come 

and raise his family here, that, when his children reach the 

age of discretion, he will be able to send them North so that 

they will be able to see for the first time ice and snow. Here 

we have a condition that will appeal to all. Tell any man of 

your State who wishes to make a change, that, above the 

riches of the soil and climate, that he will find a people, who, 

for generations have had the latch always on the outer door, 

he will find a people whose doors are not only always open to 

him, but whose arms and hearts are thrown around the 
stranger within their gates. Tell him he can come fora day,a 

week a month or a lifetime; he can bring hhis religious or po- 

litical views with him; they are his, and no man challenges 

that right. All we ask is that he be a man, honest, straight 

and true. If he is, we want him. 

If you have a neighbor or a friend and you don’t want to 

lose him don’t let him come and spend a week with us, be- 

cause if he comes to spend the week and once drinks in the 

air that we have, then perchance his lifetime will be spent in 

Louisiana. All over this state, wherever I go I find men and 
their families from the West and the North, happy, contented, 
rich and prosperous and they are Louisianians to the core. 
This Association can do a great deal for this one of your 
sister States. We appreciate your power in this connection, 
and when you speak of Louisiana, tell not of her glories that 
are passed, describe not her brilliant and glorious present, but 
speak of ther future. Tell the truth about Louisiana. Tell 
how happy she is, how this great State of ours is going for- 
ward in leaps and bounds the like of which has never been 
seen before; tell of the advance of education, and take notice 
that in the last two years in Louisiana that more money has 
been voted for public schools than any other state the his- 
tory of the civilized world shows. Take the progress that 
we are making for good roads, take the condition of Louis- 
iana today, morally and financially, and tell the truth to your 
people. 

A certain newspaper man of Chicago, said to me some 
months ago that, if all the resources of Louisiana, all the pos- 
sibilites of this State were known, that it would create a 
greater stampede than did the gold fever of California, and, 
when you have told the truth about her natural resources, if 
you want to come down and live with us, we are glad to have 
you, and if you don’t want to come, we are satisfied with our 
lot, and merely think you show poor taste. 

Ladies and gentlemen, I welcome you -to Louisiana, I 
welcome you as the sentinels along the watch towers of the 
people, I welcome you, not by word of mouth, but by beat of 
heart, and the welcome that I extend is the welcome of the 
people of this State. I thank you. 

Mayor Martin Behrman, of New Orleans, was introduced 
by President Pomeroy, and gave you the following address :— 
Mr. President and Members of the National Editorial Asso- 

ciation :— 
Just why newspapers should be referred to as members 

of the fourth estate has always been a point which I have 
failed to adjust or reason out to my entire satisfaction. OfF 
course, it may be all right in England, where it had its origin, 
and where journalists even still may be satisfied to be and re- 
main as trailers to the three great estates of Kings, Lords and 
Commons, but in its application to American newspapermen, — 
I do not believe there is anyone of us, who can be persuade 
to recognize or to accept its truth. For twenty-five years, I 
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have been a practical politician and, during that career, | am 

proud to be able to state that, at times, I have come at least 

within shouting distance of the statesmen who would compose, 

if the English order were recognized, the three great Amer- 

ican estates, to-wit:—Presidents, Senators and Representa- 

tives, and from that long-distance intimacy thus established 

between us, I am convinced that they are all prepared to as- 

severate that the rank of the American journalist is not only 

not that of a trailing member of the fourth estate, but that, 

under the accepted order of American institutions, he takes 

precedence over all and, indeed, is the whole thing. Let any- 

one of the members of the three estates dispute this at his 

peril. Nor is this to be applied exclusively to the publishers 

of our great daily journals, or weekly or monthly magazines, 

for that the power which is wielded by the modest country 

editor over his constituents is immeasurable, is known of all 

men. I can bear witness to this and so can my friend, Gover- 

nor Sanders, to whose fervid word of welcome you have just 

listened. Each of us, at one time, published his own paper, 

he in his native parish of St. Mary, and I, in the city of Al- 

giers, which has been annexed to New Orleans to lend splen- 

dor and to add to the greatness of this prosperous metropolis 

of the southwest. Whether our respective circulations were as 

large as we laid claim to has no bearing, either directly or 

remotely, upon this particular argument, but I am sure that 

his Excellency will testify that, at this time, seated in his 

office as chief executive of this great commonwealth, he does 

not feel half so great, so important or so influential as he 

did in those good old days when with calloused thumb and 

fingers he plied the shears and paste-pot for the writing 

of his most powerful editorials. As for myself, now as Mayor 

of New Orleans, I sometimes experience no little difficulty 
in disguising the pride I experience over the reputation | won 
as humorist in those olden days through the jokes I cracked 
in the plate matter section and patent inside of my paper. 

Not only statesmen, officials and public spirited citizens, 

but all the people of this great Republic, who compose the 

greatest nation on earth recognize and appreciate the power 
of the press. And that this power is lodged righteously is 
demonstrated in the wonderful progress journalism has made 
within the past quarter of a century. Like all things else, by 
some this power is abused; but this abuse has its limit as 
can be seen from the fact that no matter how great or wide- 
spread may be the circulation of the sensational yellow 
journals, the power they wield is always infinitesimal. The 
American reading public is discerning and is quick to detect 
the honesty and sincerity of the policy or course pursued by 
a journal and is not easily deceived no matter how pretentious 
the journal may be. In your association, we find the perfection 
of journalism. Your membership comprises the ideal mould- 
ers of American public opinion, and really it is no conceit on 
our part to declare that it is that opinion which dominates the 
civilized world. You are the mentors of those who strive to 
discharge the duties incumbent upon them honestly and con- 
scientiously and the tormentors of those who comport them- 
selves otherwise. We all appreciate fully the profound rever- 
ence that men of your caliber have for the sacred trust re- 
posed in them. 

Realizing this, you can perceive readily the great pride 
and pleasure we experience in having you honor us with this 
visit. Preparations have been made for your comfort and con- 
venience in the deliberations which are to engage your atten- 
tion during the period of this convention. We want you to 
feel and to know that you have come amongst people who 
are not only warm-hearted and hospitable but who are serious 
in maintaining and taking advantage of the great natural 
blessings with which we have been endowed. We want you 
to view the situation from every point, now that you are here, 
and we are confident that, from this personal inspection of 
the conditions which obtain here combined with the possi- 
bilities within our reach, of which also we shall not hesitate 
to take advantage, you will realize more readily than ever that 
this now is the great natural gateway through which must 
pass the exports of the United States to Latin America, and, 
in time, I mean upon the completion of the isthmian canal,— 
to the Orient. 

It is in that spirit we greet you, and as chief executive of 
this great metropolis, representing a most hospitable people, 

_1 am frank to confess that it would be impossible for me to 
express to you in words our great delight in extending to you 
the word of welcome. 

The President answered as follows: 

“Mayor Behrman and Governor Sanders, I want to thank 
you for your warm words of welcome; I want to assure 
you that this Association is happy to meet here on its twenty- 
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fifth anniversary, in the city of its birth. Living as I do 
just across the border of Mason and Dixon's line, I can 
vouch for the sincerity of Southern hospitality, no other 
equals the true Southerner in his ability to extend to the 
stranger within his gates, both by deeds and words, more 
than you do. 

We are glad to be with you in this great city of the South, 
in your great State, we are glad to be welcomed to your 
homes, your houses, your churches and your cemeteries, all 
of which are different from those in any other section. I only 
regret that I will not be able to spend a few more days, as 
we will be here only until Saturday evening. 

“T want to present Mr. Joe Mitchell Chapple of Boston, 
who will respond to the addresses.” 

Mr. Chapple made the following address: 

RESPONSE TO THE WELCOME ADDRESS OF GOV- 
ERNOR SANDERS, NEW ORLEANS, LA., FEB. Io. 

IQ10. 

BY JOE MITCHELL CHAPPLE, NATIONAL MAGAZINE, BOSTON, MASS. 
‘Lhe golden words of welcome trom the Governor of Lou- 

isiana and the Mayor of New Orleans were exceedingly ap- 
propriate to commemorate a Silver Anniversay of the Na- 
tional Editorial Association. Indeed, we feel the thrill of 
welcome, and the hospitality of New Orleans and Louisiana 
needs no reiteration among an assembly of editors. Years 
ago—lI’ll not say just how many—there was a gracious lady 
deciding upon a place to enjoy a honeymoon. Maps were 
studied, Niagara considered, the alluring attraction of the 
Golden Gate and thoughts of a trip abroad all thrust aside 
when the magic name of the Winter Capital of the country 
was suggested. Now, you know why I come among you with 
no feeling of strangeness. Could I ever forget the tender 
memories associated with that honeymoon? Mr. Governor 
and Mr. Mayor, you will appreciate the pleasure I have in mak- 
ing a response to your cordial words of welcome. No other 
American city is more Cosmopolitan; here we have a glimpse 
of foreign customs and traditions preserved in wholesome 
American ideals. 

The Governor’s allusion to the development of the great 
alluvial lands and the wonderful resources of Louisiana that 
awaits the vigor and energy of young American manhood 
is especially a timely and appropriate. suggestion. Today we 
realize that the agrarian and agricultural development of the 
entire country must be intensified to meet the phenomenal in- 
dustrial growth of the nation. In the cry of, “back to the 
soil’ the editors of America are champions of an economic 
movement of vital consequence to the future destiny of our 
beloved land. The leveling up of population inthis great coun- 
try—the transplanting of youth from the East to the West 
and from the West to the East, from the North to the South 
and the South to the North, the incessant intermingling of 
brain and brawn from every section of the Union foretells 
the destiny of this mighty Nation. Combine and group Eng- 
land, Germany, France, Austria, Italy—aye all of Europe and 
even include Rome when proud mistress of the world, you 
have no basis of comparison for the gigantic development 
and magnitude of our nation’s achievements. The United 
States is of continental proportions and the irresistible and 
audacious, progressive national spirit is most eloquently em- 
phasized in just such greetings as you have given on behalf 
of the State of Louisiana and the good old City of New Or- 
leans on this occasion. It is more than the Silver Anniver- 
sary of the Organization; it is a Silver Welding of the news- 
paper and editorial force of the country united in one com- 
mon cause with the great commercial and ethical influences 
of the nation to realize ideals of public welfare that make 
for real and substantial progress. 

Sirs, we approach you as invaders. We have already 
drawn our weapons. Pen and pencils already bristle with 
the sharpened intensity of the bayonets which Jackson met 
at Chalmette. We have drawn our pens, Sirs, and will write 
in letters of gold the memories of this occasion, which are 
already indelibly engraved in our hearts by your hospitable 
welcome. 

On the historic soil which has witnessed the unfurling 
of seven flags, the tradition that illumines the most stirring 
pages of our national archives, we meet together under the 
inspiration of the old Stars and Strips—eternal and fadeless 
Red, White and Blue that never have changed in all the 
vicissitudes and misfortunes of war.” 

No other word in the English language is better under- 
stood and has a more significant meaning in New Orleans and 
Louisiana than that ringing salutation of “WELCOME”—the 
very inflection and emphasis with which this word is expressed, 
in dear old New Orleans carries with it a fervor of sincerity 
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and heartiness that has made us feel quite at home before 
we have even crossed the threshold and while hand lingers 
in hand with smiles of greeting, in the glow of the “Editorial 
Hearthstone” in the years to come we will recall this meet- 
ing in scenes of golden memory and pictures of untarnished 
silver. 

The President introduced Past-President R. H. Henry of 
Mississippi, who made the following response: 

RESPONSE TO ADDRESS OF WELCOME BY R. H. 

HENRY OF THE CLUARION-LEDGER, JACKSON, 
MISSTSSIPPI. 

Gov. Sanders and Mayor Behrman: 

I do not feel that in attempting to respond to the addresses 
of welcome which have been so cordially extended, that I 
can add anything to what has already been said by other 
representatives of the National Editorial Association, so fully 
have they covered the ground and so well have they expressed 
the thanks and sentiments of our organization. 

It were needless for me to declare that the members of 
the Association are grateful to you, the representatives of the 
State and City, for your courteous, generous speeches; for 
your hearty, kindly greeting; for your earnest words of wel- 
come; for your warm and cheery manners; for your bright 
and smiling faces. 

(This manifestation on your part convinces us that we are 
welcome to the metropolis of the South, to the Winter Capi- 
tal of America, as your city has been well named; to the 
hearts and homes of New Orleans, to the brightest spot of all 
the Southland, to the very heart of Dixie, with its warm and 
genial climate, kissed and cooled by balmy breezes off the 
Mexico sea. 

We appreciate to the fullest this splendid reception, this 
magnificent welcome by representative citizens of Louisiana 
and the Crescent City, and esteem it an honor to mingle and 
associate with a people who proudly trace their ancestry back 
to the days of Iberville, whose acts and deeds illumine the 
brightest pages of history; to stand on the soil which LaSalle 
took charge of, over two hundred years ago in the name of 
the Fourteenth Louis, in whose honor the State was called, a 
land of tropical verdure, perennial bloom and cerulean skies. 

We are delighted to hold the Twenty-Fifth anniversary of 
our Association in the city in which it had its birth, during the 
Cotton Centennial ‘Exposition of 1885. Since then, like the 
Prodigal Son, we have wandered in many climes, have visited 
many sections, and are glad to return to the land of our na- 
tivity, to the glorious Crescent City, known far and wide for 
its generous hospitality, its warm-hearted people, its gallant 
men and beautiful women, where we are welcomed with 
bright smiles and warm hand-clasps, and made to feel that we 
are at home and among friends. 

We are happy to hold our annual meeting in this famous 
historic old city, founded by Jean Bielville, in 1718, who 
wrested this section from the Indian wilds and here laid the 
foundations of beautiful and prosperous city we now visit, 
and whose hospitality we today enjoy. Many of our num- 
ber’ who have never before sojourned here will find much 
pleasure in tramping through the old Latin Quarters; in visit- 
ing the curio shops with their antique wares; in spending an 
hour at the French Market, talking with the Gascon; buying 
boutonnaires from the old Creole women, purchasing fruit 
from the Dago, drinking coffee with the Spaniard. They 
will have opportunity to visit and admire your old antiquated 
buildings, and learn something of their ancient history; to 
stroll through your parks and pluck roses from your flower 
gardens in midwinter; to behold Jackson Square, and pause 
with uncovered heads at the very spot where the ladies of 
New Orleans crowned “Old Hickory” with laurel and flowers 
scattered in his pathway as the returned a conquering hero 
from the fields of Chalmette. 

The history of your state and city is known of all well 
informed people, for they have contributed bright and shining 
lights to art, literature, music, science, philosophy,— to the 
civil, political and military history of the country; given to 
the nation a list of great and distinguished names, whose 
deeds will glow and brighten as the years go by. 

The NATIONAL EDITORIAL ASSOCIATION, gentle- 
men, is grateful for the courtesies and hospitalities you have 
this day extended, and in the name of the delegates here 
assembled, I thank you most heartily for your generous words 
of welcome, your kind and cordial greeting. 

Vice-President Baumgartner was called to the chair and 
said: 

Uationaf (printer-Zournafist 

We have been led to believe through the School Stories 
and Youth’s Companion and a few other classical publica- 
tions that all worthy men come from the farms. Here we 
‘find the two greatest men in Louisiana (Governor Sanders 
and Mayor Behrman), who are just now making their “get- 
away,” stepping down from the lights and heights of jour- 
nalism to lay the offerings of their wisdom on the altar of 
public service. It is a striking fact that these two gentle- 
men, who occupy the highest gifts of the people of the State, 
were both newspaper men in the beginning of their careers, 
and we are glad to know that fact. 

The next feature on the program is the President’s An- 
nual Address. I think that this matter is deserving of very 
careful attention and thought, for I am sure that the effective- 
ness and future destiny of this Association can be largely 
influenced by giving careful attention to the thoughts con- 
tained in his address. 

President Pomeroy made his Annual Address. 
The Vice-President: “You have heard the reading of the 

President’s address. What will you do with it?” 
Mr. Bell of Missouri moved that it be referred to a Com- 

mittee of three. Motion seconded and carried. 
The Vice-President indorsed the President’s address with 

a few appropriate remarks, and appointed the following Com- 
mittee to report on President’s address: Mr. Bell of Mis- 
souri, Mr. Ploughe of Kansas, Mr. Collins of New York. 

A poem was then read, “In Remembrance,” by Mr. Wil- 
liam E. Pabor, of Florida, Poet Laureate: 

IN REMEMBRANCE. 

THE ANNUAL PoEM, IN COMMEMORATION OF THE 25TH ANNIVER- 
SARY OF THE NATIONAL EpitTorIaAL ASSOCIATION. 

INSCRIBED TO THE FOUNDER oF THE Association, Hon. B. B. 

HERBERT, PUBLISHER NATIONAL PRINTER-JOURNALIST. 

By W. E. Pazpor. 

PRELUDE: 

HESE random rhymes, with changing chimes, 

Are echoes, each, of by-gone times; 

If, as they fall they should recall 
Reunions in some far-off hall, 
May no sad thought these echoes mar, 
Though faint and far their chimings are; 
But, as we here each other meet, 

Make all these farewell rhymes seem sweet. 

“THE CoRAL WORKERS.” Cincinnati, 1886. 
Still in secret, late and long 

Coral workers, swift and strong, 

Build where swelling billows glide 

*Till they leave, above the tide, "Ne 
Isles of calm to sunny skies, 
Where the palm and pine arise, 

Blending health and wealth in one 
Where the gulf-stream’s currents run; 

* * * * * * 

So, in silence toil the men 
Known as Brothers of the Pen. 

“THe SEED SOWERS.” Denver, 1887. 
Still the sower sows his seed, 
Suited to the season’s need; 

While the gentle breeze comes forth 
From the East, West, South and North; 

Some seeds float to foreign lands, 
Some to near-by fallow lands— 

Some to islands in the sea— 
Where, through Nature’s smiles, the tree 
Bush and vine their fruitage bear 

For a waiting world to share. 
* * * * * * 

So the seeds the writers sow, 

Fruitage bear for weal or woe. 

“OPEN THE GATES.” Boston, 1890. 
The air is still burdened with pleading 

From the women, young and old, 
To men (who the plea should be heeding) 

And their words are brave and bold. 
But the tree has only blossomed 

For the fruit their hands would reach, 
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And the words of womanly folly 

Still burden the suffrage speech. 
* * * * * * 

But the idle pens are many, 
And the moving fingers still; 

Till the pulse-beat of the nation 
Give voice to the people’s will. 

“A RosARY OF RHYMES.” California, 1892. 
Here, where the waves of the ocean, 

Fall soft on the shining sand; 

Come echoes from Vales where roses 
Welcomed us once to the land; 

Where, under their vine and fig tree 
A prosperous people sit, 

And the feet of the happy children 
Through the lily gardens flit, 

And not ’till Memory fails us 

Will the fairy scenes be lost 
Of the Orchard Lands and Vineyards 

Of the sun-kissed golden coast. 
* * * * * * 

There are words we fail to utter, 

There are thoughts too deep for words, 
Though our voices in our farewells 

Were as musical as birds. 

“A Drop oF INK.” Chicago, 1893. 
And still flow forth, some drops of ink, 
To make a waiting people think; 

Though some may blot the virgin page, 
Whereon the singer or the sage 
Exalt the soldier, statesman, saint, 

In records ever growing faint, 
Yet here and there a brighter glow 

Is shown where, in this world of woe, 
The stars of Love, of Truth, of Hope, 

Are shining on Life’s upward Slope. 
* * * * * * 

So let our ink drops ever show, 
*Till on our hearts these star-beams glow. 

“A WELCOME CANTICLE.”’ St. Augustine, 1895. 
There are those who will remember how we stood in orange 

bowers, 

When the air was full of perfume, in the sunny land of flowers, 

On the beach where Ponce de Leon sought the fabled fount to 
find 

That would make him young forever, heedless of the Fates that 
wind 

Threads to work the years of Mortals into ways and woof of woe, 

To the wail of weeping women, as the sad processions go; 
We recall magnolia blossoms, and the bulbul’s joyous lay, 

Where it seemed the gates of Eden welcomed in the sunny day. 

_ Here it was, in kind remembrance of the singer’s rhymes, you laid 
On his head a crown of laurel, saying it should never fade. 
In the seasons that have followed, he has sought to keep it green, 

So no stain should fall upon it or deface its gracious green. 

All the simple songs he offered, held a keynote of a hope 

That, to each and all his brothers, on sunrise or sunset slope, 

There might come, as an Evangel, words of pure, fraternal love, 

Heavy freighted with glad promise, as to Noah came the Dove. 

If, perchance, ’twas but a rose leaf on a brimming cup of wine, 
And its perfume gave you pleasure, then some happiness was mine. 
And I hope that no remembrance of the songs I since have sung 
Left behind the note of sorrow in the heart of old or young. 

“TO-MORROW.” Galveston, 1897. 
Evermore our eyes are watching for the morrow that shall bring 

Into port the golden shallop, of which, when we’re young, we 
sing ; 

As we watch the rolling billows from the land that holds the hours, 
Seeking them in dark and daylight, in the sunshine and in show- 

ers ; 
But the starlight comes and whispers to each mortal as he waits 
Fevered by anticipation, at the fading sunset gates; 

“All in vain the long night watches, for no one tomorrow sees, 
Be he soldier armed for battle, or a lover on his knees. 

“Or a saint before the altar, or a Brother of the Pen, 
For no one has seen tomorrow, since the days of Mortal men. 

“As it steps across the portal, nature’s law it must obey— 

Vanishes the Myth ‘Tomorrow’ for behold it is Topay.” 

As, upon electric flashes, to the toilers through the night, 

Come the tidings of world-doings, to be read when comes morn’s 

light, 

If for Joy, or for Sorrow, be the message what it may, 

Though the Pen writes for To-morrow, when ’tis read, it is 
To-day. 

“THE PEEPUL TREE.” Portland, 1899. 

The mystic Peepul Tree still stands 

The test of Faith in India’s lands, 

As when before the Star of Hope 
Shone brightly one Judea’s slope, 
In sign of One who came to preach 
The truth that Brahma failed to teach; 

Who sowed the seeds of trees whose leaves, 
Have greater power than man conceives, 

For in their tracery, I wis 
Lie secrets of Celestial Bliss. 

* * * x * sd 

Now, in these days, the Bo-tree leaves 

Are changed to Editorial sheaves, 

Whose golden grains are scattered far 
Neath Southern Cross and Northern Star, 
Each with a message unto men 
Wrought by the Brothers of the Pen. 

“THE Movine FINGER.” Denver, 1897. 

The moving finger still the story tells 

Of funeral anthems and of wedding bells; 

Of hopes abandoned and of dreams come true 
Of bowers of Roses and fields of rue; 

Of days of sunshine and of nights when stars 
Have veiled their glory behind ebon bars. 

But, whether pleasures or, if grief befall, 

The Moving Finger still upon the Wall, 
Its Message writes, that he who runs may read 

-And pause in running, or make greater speed. 
* * * > * * 

These are to us, the Sybils three; the Pen 

The Drop of Ink, the Moving Finger. Then 
Let words alone be written that shall be 
Pearls in the Casket of Man’s Memory. 

“My Lapy or Siam.” New Orleans, 1900. 

It may seem a foolish fancy that has fashioned for each day 

Robes of a distinctive color and gems of purest ray, 

In which Siam’s graceful women watch the passing of the hours, 
In such gowns whose color show them fairer far than Siam’s 

flowers ; 

But, if it be only fancy, surely in it lies the seed 

Of a truth each age is conscious, as it fits some human need; 

And the Oriental fancy changes to a fact sublime, 

As the days, forever changing, shape the story of the time; 

Each one having its own purpose, while no two alike doth seem, 

Flashing as the rainbow shining on the surface of a stream. 

THE “In MeEMoRIAM IN STONE.” Buffalo, 1gor. 
One sweet belief we ever hold 

Within our hearts or young or old, 
That Love is an immortal flame 

To which all mortals have a claim. 

When Shah Tahan, for love alone, 
An—In Memoriam—in stone, 
Encrusting it with jewels rare, 
And set it up in Agrae, where 
It evermore should say to men, 

“Love dies; but dying lives again”— 

He touched a note whose echoes sound 
Wherever human hearts are found. 

Ce tak te «seer Ne) 

The Moral this, to those whose Pen 

Write down the vital thoughts for men 
To ponder on: Below, above 

That, “Love is Heaven and Heaven is Love.” 

“Tie Meapow Lanp or Sona.” Hot Springs, 1902. 
Ever comes to Mortal vision, 

To the old and to the young, 

Glimpses of a land Elysian 
With its Meadow land of song. 
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Roses bloom for youth and maiden 
While the air is heavy laden 

With sweet songs by lovers sung. 

Eo) Re Re A 

We who write, then, words should fashion 

Into flowers of sweetst speech, 

Heedless of the plea of passion 
That some bitter end might reach; 

Make each line a thought whose blossom 

Resting on some throbbing bosom 

Shall love’s joyful message teach. 

“THE WoMAN BEAUTIFUL.” Omaha, 1903. 

Ah! well did Shakespeare write the words, “If she be young 
and fair 

Of it the gift she hath to know.” She is beyond compare; 
In every age since Eden’s gates were closed against the pair, 
She tempts the Adams of the world, ’till they love apple share; 

The Jewel in the Lotus, shines still in the woman’s eyes: 
The Woman Beautiful whose smiles the world electrifies ; 

Men are no stronger than when Deliah used her shears, 

We bend the knee to win her smiles, we yield before her tears; 

The Lotos blossoms that she throws we gather and caress 
And, if for sorrow or for joy, we to our bosom press; 

The world was sad, some poet wrote, its garden was a wild 

Until the Woman Beautiful upon the lover smiled. 
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And if we paragraph in prose, the faults we ever find 
Or magnify her follies and ever-changing mind, 

Within our hearts, as at a shrine, whatever we may do, 
The Woman Beautiful to us, is still the Woman True. 

My years to seventy have grown, yet still my heart seems young 

As in its apple blossom time, when o’er the branches hung 
The rainbow rays that span the sky and shine upon the hand 
That upward points to winding ways that lead to lover’s land; 
The Angel of Love’s sweet delight pointing with jewelled hand 

And whispering in accents soft: Behold the promised land. 
And now, as then, across the page, the Moving Finger writes, 
Responsive to a throbbing heart of Love and its delights! 

And only when the throbs are stilled, and hands lie crossed in rest 
Will Eros echoes cease to flow from out this rugged breast. 

Lispine LEAVEs.”’ Guthrie, 1905. 

And still through the breezy woodland, 
Like the song of singing birds, 

The musical, mystical whisper 

Of the Lisping Leaf is heard; 

The leaves that were green or golden 
In the gardens of long ago 

Are still in tropical gardens, 

Or on Mountains crowned with snow; 

And ever and still forever, 
As the Centuries come and go, 

* * * * * * 

The Leaves, the mothers of Blossoms, 

Will be healers of human woe. 
The leaves that mother the flowers 

Send such messages unto men 

Of comfort as never was written, 
By the Brothers of the Pen. 

“A Lesson oF RENUNCIATION.” Indianapolis, 1906. 
Evermore in legend hoary, comes some soul-entrancing story, 

Tinged with Oriental glory 
Of some hero deed sublime, changeless throughout changing 

time— 

Laurel crowned by poet’s rhyme. 
If our actions in their blending are to other pleasures sending, 

Could there be a better ending 
To emotions such as start, love touched from the human heart, 

Yielding Joy in Sorrow’s Mart? 
“As ye did it to another’—this the lesson, Oh! my brother, 

Let not spleen its meaning smother; 
Uttered on Judas’ slope, key-note of immortal hope, 

As we through Life’s shadows grope. 
* * * * * * 

Since the Princess in the story gave her life for love, not glory, 
Let the legend old and hoary 

Teach us Life to live aright, so our deeds may shine as bright 
As the stars of summer night. ; 

Let our words be as a lever, truth from error to dissever, 
And the Moving Finger ever 

Trace upon the virgin sheet, where the pen and ink drops meet 
“Life through Love is made Complete.” 

MNationaf (Printer: Zournafist 

“THE JAMESTOWN EXPOSITION.” Norfolk, 1907. 
Though uttered in a long-gone day, 
“The star of Empire takes its way.” 
Lo! on our Eastern slopes we hold 
It true as Bishop Berkley told. 
It shines upon the golden shore, 
Brighter than when, in golden lore, 
It rested where the Mayflower flock 
Landed upon the Plymouth Rock, 

The Plymouth band, the Jamestown crew, 
By glorious deeds have made it true. 
They sowed the seeds of future states, 
As History so well relates, 

‘Till now, who wield the writer’s pen 
At midnight trace the sequel when 

They write their country’s world-known name 
And glory in the Union’s fame. 

Shame come to him who blots the sheet 
With words that patriots blush to meet. 

“In FAREWELL.” New Orleans, roro. 

If, in these farewell rhymes there lies one seed 

Whose life shall bud and bloom for human need, 
The Moving Finger has not moved in vain; 

And, “What is Writ’’ shall on the page remain. 

The years are many since they first began, 

While shine and shadow, in their passing van; 
But evermore, on Life’s descending slope 
The Star of Eros and the Star of Hope 
Have sent their rays to comfort and to cheer, 
And by their shining, dry some transient tear. 

Sok GR i ee 

The Poet Laureate’s crown lies heavy now! 
He fain would lift it from his furrowed brow ; 
So, bids you take it, and bestow instead 
The shining laurels on some younger head. 
Some flowers of song there are, that lowly rest, 
As violets do, close-clasped to Nature’s breast ; 
While some there are that tall and stately rise 
And lift unblushing faces to the skies. 
Ye who are wise in wisdom’s high behest, 
The problem solve, and tell us which is best. 

WitttaAm E. Papor. 
Pabor Lake, Avon Park, Fla. 

The following Committee on Credentials was appointed 
by the President: Will A. Steel, Washington; Wm. C. Ham- 
mer, North Carolina; J. B. Castle, Illinois; Will H. Mayes, 
Texas; Dietrick Lamade, Pennsylvania. 

Mr. Sheridan Ploughe called up his amendment to the Constitution introduced at Seattle, and asked that 9:30 A. M, 
tomorrow be set as the hour for considering the same, or as 
early an hour as possible thereafter. Mr. Pierce argued a 
later hour. Mr. Ploughe accepted 2 P. M., Friday, as the 

‘hour, which carried. 
The President announced that the Daily Picayune re- 

quested that a photograph of the Association be taken im- 
mediately after adjournment of Thursday morning’s session. 

The Executive Committee was requested to remain after 
adjournment. 

Corresponding Secretary Parrott announced that tickets 
and badges were to be distributed at the Thursday afternoon 
session. 

Meeting adjourned until 2 P. M. 
THURSDAY, FEBRUARY oth, 1910. 

AFTERNOON SESSION. 
Convention called to order by President Pomeroy at 2 

P. M. President Pomeroy appointed the following Commit- 
tees: 

Committee on Treasurer’s Account: Geo. E. Hosmer, 
wie Ohairman; W. W. Folsom, Arkansas; I. E. Diehl, 

tah. 

Committee on Necrology: John E. Junkin, Kansas, Chair- 
man; D. L. St. Clair, North Carolina; Jasper Collins, Texas; 
Jacob Pepperman, Alabama; H. B. Hale, Connecticut. 

Committee on Resolutions: J. L. Gillespie, Mississippi, 
Chairman; B. B. Herbert, Illinois: Joe Mitchell Chapple, 
Boston, Mass.; I. M. Marshall, Massachusetts; F. O. Edge- 
comb, Nebraska; W. J. Kline, New York. : 

“Committee on Constitution and By-Laws: E. H. Pierce, 
Massachusetts, Chairman; W. L. Jones, IlInois; Miss Flor- 
ence Dymond, Louisiana; Sheridan Ploughe, Kansas; Wm. R. 
Hodges, Minnesota. 

The President expressed his regret that Past-President 
Stevens, who had been assigned “Twenty-five Years of 
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American Journalism,” was not able to be present. 

The President then introduced Miss Kate Barnard of 

Oklahoma, who spoke on “The Influence of the Press for 

ood.” ; 
‘1 Col. Henry stated that he knew he voiced the sentiments 

of the Convention when he moved that the Convention return 

their thanks to Miss Barnard for her interesting and convinc- 

ing talk. The motion carried by unanimous vote. — 
A telegram was read from Past-President Collins of Min- 

nesota, regretting his inability to be present. 

The President introduced Mr. Josephus Daniels of North 

Carolina, who delivered an address on “The Press and Law 

Enforcement” : 
The President announced that Mr. M. I. Sanders of New 

Orleans, who was to speak on “Our Waterways,” was unable 
to remain as he had an important engagement at 4 o'clock, 
but would address the Convention on Friday morning. 

The President introduced Mr. John Clyde Oswald of New 
York City, who addressed the Convention on “The Editor’s 
Opportunity.” ae 

The President then introduced Mr. A. E. Winship of 
Massachusetts, who addressed the Convention on “The New 
Journalism.” 

Mr. Pierce moved and it was seconded by Mr. Herbert 
that the address of Seth Brown of Chicago, who was unable 
to be present, be included in the proceedings. 

An invitation was read from the New Orleans Item to 
visit their plant. 

Mr. Parrott announced that after quite a delay he had 
succeeded in securing tickets for the ladies for the French 
Opera Thursday night. As far as the gentlemen were con- 
cerned, they would be given badges which would admit them 
to the Opera. The ladies to go to the Opera House in a 
body. Mr. Parrott also announced that Friday's program 
had beeen changed. The Aerial Flight would take place at 
3 o'clock P. M., and the boat ride would be postponed until 
Saturday. 

He would have tickets ready and distribute them Friday. 
Meeting adjourned until 9 o’clock Friday morning. 

FRIDAY, FEBRUARY 11, 1910. 

MORNING SESSION. 

The convention was called to order by President Pomeroy 
at 10 a. m. 

Mr. Bell, of Missouri, moved that an Amendment to Art 3 
of Section 1, of the Constitution be made, saying that this 
amendment was simply to provide for admitting Press Asso- 
ciations which had been organized since this Constitution went 
into effect. The Association was rapidly getting to be exclus- 
ive, and it was for this purpose of getting over that difficulty 
that this amendment was offered. Mr. Pierce, of Massachu- 
setts, moved that Amendment be referred to the Committe on 
Constitution and By-Laws. Mr. Bell declared that this was 
out of order, and asked that it be made a special order at the 
opening session on Saturday morning, which was carried. 

Telegram read from Past President E. W. Sttephens, of 
Missouri, regretting his inability to be present. A letter was 
read from Gov. A. B. White, of West Virginia, regretting his 
inability to be present, and letters were also read from Arthur 
E. Pierce, of Denver, Byron J. Price, of Washington, J. P. 
Chambless, of Portland, W. E. Beeson, of Winchester, Indi- 
ana, and Geo. W. Hughes, of Illinois, regretting their inability 
to attend. 

[All these letters in telegrams are printed in the account 
of the Silver Anniversary exercises. | 

Mr. Ploughe requested that a time be fixed for report on 
President’s address. Time fixed for Executive Session at II 
o'clock to hear report of Committee. 

Mr. Parrott made announcements relative to depositing of 
tickets by those desiring to go Panama. He stated that the 
Panama trip was being taken up with the State Executive 
Committemen in order to make the assignments for boats. The 
Oyster Steam party being at 12 o’clock and the Aerial Flight 
at 3 o'clock, he said he would have tickets for both events that 
morning and would try to distribute them before they ad- 
journed. : 

The President introduced Mr. M. J. Sanders, of New Or- 
leans, who was the first president of the National Rivers and 
Harbors Congress, who addressed the Convention on “Our 
Waterways.” 

Mr. Mayes, of Texas, moved that an expression of thanks 
be offered on the part of the Convention to Mr. Sanders for 
his address, seconded by B. B. Herbert and passed by a rising 
vote. 

Mr. L. E. Bentley, of New Orleans, asked to interrupt the 
proceedings at this time to introduce a lady, who wished to 

extend an invitation to the meeting, Miss Jean Gordon, the 
First Lady Factory Inspector Louisiana has ever possessed. 
Miss Gordon was the head and front of the movement that 
produced legislation concerning the Child Labor Law, and was 
appointed as Factory Inspector, and her work is known far 
and wide all over the country, but more especially in this city 
and state, where her efforts have been so great. 

Miss Gordon stated that she simply wished to extend an in- 
vitation to the Convention to attend the meeting of the Era 
Culb, the Equal Rights’ Association, of Louisiana, at their 
weekly meeting at Gibson Hall at 2:30 p. m. Saturday after- 
noon. She stated that one of the greatest natural resources 
of the country were the women and children of America, who 
should be conserved, but who are not being conserved, and 
that it was not likely that they would be conserved until the 
women had representation in the National and State Govern- 
ments, and could bring forward their plaints, and secure the 
right of franchise equal with men; she stated that she sincere- 
ly hoped that this great body of men who formed public opin- 
ion would take up this question and make of it a burning, live 
issue all through the North. 

The Vice-President introduced Mr. Felix I. Koch, Traveler 
and Lecturer, of Ohio, who spoke on “A National Association 
of Newspaper Men.” 

Mr. Jacob Pepperman, of Alabama, stated that he was 
fully in accord with the sentiments contained in Mr. Koch’s 
address, which was undoubtedly the keynote of the situation 
and moved that the paper be printed in phamphlet form at 
the expense of the Association, if not too great, and that every 
member be furnished with a copy of the same. Motion sec- 
onded. The Vice-President stated that he was dee-lv im- 
pressed with the value and importance of this paper and re- 
gretted that it was too late to refer it to the Committee on 
President’s Address to be considered therewith, the report of 
that Committee having been made a special order for It 
o'clock. Unquestionably the object aimed at by Mr. Pepper- 
man’s motion would be attained in a very large measure by 
publication in the National Printer Journalist. Mr. Pepper- 
man withdrew his motion. The Chair stated that the report 
of the Committee on President’s Address had been made a 
special order for ‘Executive Session at that time, but suggested 
that it would be well to continue the program while there was 
such a splendid audience, and requested that the Committee 
consent to a continuation. Mr. Ploughe insisted on having 
the report of the Committee read. 

Mr. Ploughe introduced Mr. Thompson, of the New Or- 
leans /tem, who repeated their invitation to have the Conven- 
tion visit their plant between 2 and 5 p. m. that day. 

The Vice-President announced that he was requested to 
call a meeting of the Committee on the Constitution and By- 
Laws immediately upon adjournment at the desk, and also that 
a meeting of the Constitutional Amendment Committee to be 
held at the same time. 

Convention went into Executive Session to consider the re- 
port of the Committee on President’s Address at 11:15 a. m. 

-At the close of the Executive Session, Mr. Steel asked 
that, if any errors were noticed in the temporary report that 
they be brought to his attention so that they could be cor- 
rected. 

Mr. Bentley made an announcement relative to the march 
to the French Market and Oyster Steam, stating what places 
of interest would be passed. 

President Pomeroy urged that the members be on time at 
the afternoon session and all future sessions. 

Meeting adjourned until 1:30 p. m. 

FRIDAY, FEBRUARY 11, Ioro. 

FRIDAY AFTERNOON SESSION. 

Convention called to order by President Pomeroy at 2 p. m. 
[The President read a telegram from Gov. E. F. Noel, of 

Mississippi, who was invited to be present, regretting his in- 
ability to be attend. 

The President introduced Mr. H. B. Varner, of North 
Carolina, who addressed the Convention on the “Duty of the 
Press in the Good Roads Movement of the United States.” 

Motion made by Mr. Ploughe that the discussion of all 
Amendments to the Constitution be postponed until Sataurday. 
Seconded and carried. 

The President read greeting from Past President Albert 
Tozier. 

Mr. Junkin requested the announcement that any member 
of the various States who knew of deceased members would 
kindly report to the Secretary, so that he could make the re- 
port Saturday. : 

Mr. Moffett, of Indiana, stated that Mr. Houston could not 
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be present, and had mailed his paper to be read at the Conven- 
tion, which was submitted. 

The President requested permission to insert the paper of 
Miss Caroline A. Huling, of Illinois, in the proceedings, which 
was granted. 

Mr. Bentley, of Louisiana, offered certain resolutions, 
which were referred to the Commit’ee on Resolutions. 

The President called attention to the Anniversary Exer- 
cises Friday night at 8 o'clock. 

The President introduced Mr. J. M. Chapple, of Boston, 
who gave an address on “Advertising and Exploitation.” 

Meeting adjourned until 8 o’clock Friday night. 

SATURDAY, FEBRUARY 12, Ig10. 

MORNING SESSION. 
Convention called to order at 10 a. m. by President Pom- 

eroy. 
The President introduced Mr. Ernest H. Pierce of the 

Journal, Revere, Massachusetts, who read a paper on the 
“Better Organization for Our Association.” 

The President introduced Mr. J. P. Hurley, of the Tribune, 
Albert Lea, Minn., who read a paper on “Is the American 
Press as Potential as Formerly?” 

The President introduced Mr. W. H. H. Judson, of The 
Bessemer Weekly Alabama, who read his address on “Retro- 
spect of Good Work and Good Results.” 

The President introduced Mrs. F. S. Greenleaf, of Savan- 
na, Illinois, who read her paper on “Newspaper Side Lights.” 

Mr. Parrott announced that those intending to leave for 
Panama today must turn in their ticket assignments or cash 
within an hour as after 12 o’clock, it would be too late. He 
stated that for the boat leaving Sunday at 11 o'clock a. m. 
(tomorrow), it would be necessary to be at the wharf at Io 
a. m., and those leaving on the boat this afternoon would 
have to be down at the wharf at 2 p. m., as the boat leaves at 
@ ih. Sah 

Mr. Ploughe moved that the report of the Committee on 
President’s Address, which had ‘been discussed in Executive 
Session and referred, be adopted. Seconded by Mr. Pierce 
and carried unanimously. The report was ordered omitted 
from the minutes. 

The President introduced Mr. J. P. Baumgartner, of The 
Register, Santa Ana, California, who asked leave to publish 
his address without reading, on “Duty and Opportunity, or 
Things Worth While,” which was granted. 

The President introduced Mr. W. E. Clark, of Gulfport, 
Miss., who wished to invite the members of the Convention 
to visit Gulfport on Monday. 

Mr. Clark stated that the Commercial Union of the city of 
Gulfport, had commissioned him and Mr. S. H. Walthall te 
extend an invitation to those who were not going to take the 
trip to Panama to visit Gulfport on Monday. He stated that 
the trip would be very pleasant, that they would leave in the 
morning and return in the afternoon over the Louisville & 
Nashville R. R. He said that they had twenty-five miles 
along the coast between Pass Christian and Biloxi, which he 
wished to show them. He said that Mr. Walthall, President 
of the Gulfport Commercial Union would also speak to them 
about the trip. 

Mr. Walthall stated that he would only take a very few 
minutes of the Convention’s time explaining the trip. He said 
that he wanted to get the members of the Association over in 
that portion of the country, because they recognize that’ the 
Press of the United States is very influential, as it embodies 
the brains of the United States, and the press was what they 
wanted first and foremost of all things. He wanted to show 
what the South Mississippi coast was. He spoke of Capt. J. 
T. Jones, of Buffalo, N. Y., who had undertaken to build up. 
the wilderness and was doing it, and as Mr. Harriman had 
changed the course of the commerce from the Atlantic to the 
Pacific coast, in like manner Mr. Jones with the natural geo- 
graphical conditions of Gulfport and the surrounding country 
would in time change the course of commerce in that direc- 
tion. He stated that he believed that they had the greatest 
prospects of any other part of the country, and he wanted to 
show them to the members of the Convention in such a way 
as to make them believe it, and would show it to them by a 
ride on the electric car. 

Mr. Herbert moved that the thanks of the Association be 
returned to the kind people of Gulfport and that the invita- 
tion be accepted, provided that a sufficient number could ar- 
range to go to warrant making the trip. 

The President announced the appointment of the Commit- 
tee on Reorganization of the Association provided for by 
the Committee on President’s Annual Address, as follows: 
Walter Williams, Sheridan Ploughe, Joe Mitchell Chapple, 

Mlationa? Printer: Zournafist 

W. F. Parrott, President J. P. Baumgartner, Past-President 
A. Nevin Pomeroy. 

The President then called for reports of Committees: 
Mr. Pierce submitted the report of the Committee on 

Amendments to the Constitution and By-Laws: 
During the reading of Mr. Pierce’s report, discussion was 

entered into in regard to same by Messrs. Wells of Nebraska, 
Greenhow of New York, Castle of Illinois, Baumgartner of 
California, Pepperman of Alabama, Dowdell of South Da- 
kota, Amos of Ohio and Judson of Alabama. 

Mr. Mayes of Texas made a point of order, asking that 
the reports be referred to the Committee provided for by the 
Committee on President’s Address with instructions to report 
at the first meeting next year. He urged that the body 
had no right to make so radical a change in the Constitu- 
tion at this time. Motion seconded y Mr. Pepperman. Some 
discussions followed in regard to the point raised, and Mr. 
Mayes insisted upon his point of order and again requested 
that the matter be referred to the Committee provided for 
by the Committee on President’s Annual Address. Mr. 
Pierce urged the adoption of this substitute. Mr. Glessner 
of Illinois commended the report in some particulars, but 
opposed certain radical changes. The Chair decided that 
the point of order made by Mr. Mayes was well taken. Mr. 
Mayes moved that the matter be referred to the Committee 
suggested by him. Motion carried. 

Mr. Bell called up his motion to amend Art 3 of Section 
one of the Constitution, by omitting the words “which were 
of three years standing and in affiliation with the National 
Editorial Association prior to the adoption of the revised 
Constitution in San Francisco in May, 1892,” and Mr. Pierce 
moved that the whole matter be referred to the same Com- 
mittee along with other amendments. 

Mr. Bell stated that it was his understanding that the 
Association should be enlarged, and this amendment was for 
that purpose, and so that they could be on hand for the reor- 
ganization next year. Mr. Baumgartner seconded the mo- 
tion, and explained the difference between Mr. Bell’s amend- 
ment and Mr. Pierce’s. On motion, the Bell amendment was 
carried. 

Mr. Baumgartner moved that the Corresponding Secretary 
be authorized to extend an invitation to all organized Press 
Clubs to have delegates at the next annual meeting. Motion 
carried. 

Mr. Hammer of North Carolina read the report of the 
Postal Committee as follows: 

REPORT OF POSTAL COMMITTEE: 

Whereas, the question of rate on second-class matter has 
been revived and the charge has been made that the press is 
receiving a subsidy from the Government, we call attention 
to the following established facts: 

First—The whole history of legislation shows that the 
present rates of postage were fixed as a benefit to the people 
and to the Government. 

Second.—The actual deficit in carrying second-class mail 
matter has heen greatly exaggerated, for example, in the 
year ending June 30, 1908, the weight of second-class matter 
compared to 1907, decreased 18,000,000 pounds and the postal 
expenditures increased $18,000.44. Under practical business 
management as reported by the recent Postoffice Commission 
on the business methods of the Postoffice Department and the 
Postal Service,” the charge of one cent per pound is approxi- 
mately adequate compensation.” 

Third.—Second-class mail matter directly and through the 
Advertisements therein is an effective promoter of first-class 
postage. The cost of carrying which is little increased by 
carrvinge second-class matter. 

Fourth.—Second-class matter is for the benefit of all the 
people whose education is of incalculable value to the Goy- 
ernment. . 

Fifth—Railway compensation for the transportation of 
mail matter is classed under a sliding scale, the rate decreasing 
with increase of tonnage. Second-class mail matter serving 
to lower the rate on first-class matter. 

Sixth.—We do not concede that upon the whole there is a 
loss in the carrying of second-class matter, for we are con- 
vinced that carrying second-class mail matter is a source of 
ultimate profit to the Government. 

Seventh.—It is unfair that the Postoffice Department be 
required to be self-sustaining or profit-earning, unless the - 
other departments of government are placed on the same 
basis. 

Eighth.—The first step in an effort to economize in postal 
expenditures should be a thorough investigation of the rela- 
tion of the Department to the Railroad, and a comparison of 
the charges made by the railroads to the Government and to 
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the express companies, and also a comparison of the Post- 

office rates and express companies’ rates for similar service. 

We submit that such a comparison will show the possibility 

of a great reduction in the cost of transportation of mail— 

instead of being a subsidy to the newspapers and their sub- 

scribers, it is a subsidy to the transportation companies whose 

high charges are the chief cause of any deficit in the Post- 

office Department. 
Therefore, the National Editorial Association, composed 

of duly accredited delegates of the various States and Terri- 

torial Press Associations representing all kinds and classes 

of publications registers its emphatic protest: 

1. Against any advance ot secondciass postal rates as 

unjust, unfair and against wise public policy. 

2, Against calling second-class postal rate a subsidy to 

the press. 
Respectfully submitted, 

B. B. Hersert, Illinois, 
R. R. Perry, Kentucky, 
SHERIDAN PLOUGHE, Kansas, 
Wm. C. Hammer, No. Carolina. 
W. J. Kuine, New York. 

Motion made and seconded for the adoption of the report 

as read. Motion carried. 
Mr. Junkin of Kansas reported for the Committee on 

Necrology, as follows: 
NECROLOGY: REPORYI. 

We pause for a few brief moments this morning to pay 
a loving tribute to those of our number who have ended 

life’s journey and passed over to the Beautiful City of Rest, 
so tenderly described by Ella Wheeler Wilcox, where— 

You shall store all your baggage of worries, 
You shall feel perfect peace in this realm. 
You shall sail with old friends on fair waters, 
With joy and delight at the helm. 
You shall wander in cool, fragrant gardens 
With those who have loved you the best, 
And the hopes that were lost in life’s journey 
You shall find in the City of Rest. 

The Reaper has not gathered many during the past year, 
but we place these honored names upon the records of the 
Association and cherish their memories in our hearts—their 
tasks accomplished and their long day done: 
George W. Prescott, Patriot, of Quincy, Mass. 
Will E. Bolton, Stockman, Woodward, Okla. 
Wm. E. Buys, Wasatch Wave, Heber City, Utah. 
Eliza W. Bowman, Member of Illinois Press Association. 
J. A. Thomas, Times, Franklin, North Carolina. 
Scipio Craig, Redlands, Calif. 

Signed, 

ey Je NKEN, 
ID), 1, Saal Cuesumey 
JASPER COLLINS. 
Jacop PFPPERMAN, 
Te Ba ERATE 

Wm. E. Buys, who was a delegate from Utah to the meet- 
ing of the N. E. A. held at Guthrie, Oklahoma, died at his 
hhome in Heber City, of heart failure, a short time before the 
holidays. Mr. Buys was a newspaper editor for more than 
fifteen years, during which time he endeared himself not only 
in the hearts of the people of his home town, but especially 
with the newspaper men who knew him and revere him. He 
was a faithful member of the Utah Press Association, which 
he loyally served as president. In his death the Utah press 
has lost a generous, whole-souled and capable fellow worker, 
and at the last meeting of the association a glowing tribute 
was paid to his memory. 

Mr. Pierce of Massachusetts spoke relative to Mr. Pres- 
cott. He said that he was well known to many of the mem- 
bers and that he had been a regular attendant at most of the 
conventions for the past twenty-five years. Mr. Pierce was 
of the opinion that he was one of the original members who 
met at New Orleans twenty-five years ago. The one trip 
of the year that he always planned to make was to atterml 
the Convention of the National Editorial Association which 
he greatly enjoyed. He died during the past year after a 
long illness, and since then his esteemed wife had passed 
away. He was engaged in the newspaper business in Quincy, 
Mass., for a great many years, and he was a valued mem- 
ber of the National and other organizations. He hoped that 
a moment could be spared so that Past-President MacCabe 
could say a few words in regard to Mr. Prescott. 

Past President McCabee stated that he trusted that we all 
appreciated the memory of a lost friend. Bro. Geo. W. Pres- 
-cott was not only the friend of the New England newspaper 
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men, but also of the National newspaper men. Tall and 
rugged, he typified the New England in every sense. He was 
as gentle as the Christ himself and absolutely without any 
guile; he was a man in every sense of the word, and a man 
for whom all heads could be bowed in profound sorrow. To 
meet him was indeed to meet one of God’s noblemen, and 
when he was called away, it was felt that a serious loss had 
been made in the ranks. 

Mr. Hodges, of Minn., spoke of Mr. Bolton, saying that 
there were moments in our lives when it devolved upon us to 
pay a tribute to some brother who had been called away. He 
said that it was his good fortune to have known Brother Bol- 
ton. He was a man of tender sympathy, and he had all the 
characteristics of a good fellow in the highest sense of the 
word. ‘They say that kindness is the cheapest thing in the 
world but it goes the farthest. Will Bolton was a man of 
great kindness and high character, and was loved by all his ac- 
quaintances, the people of his state and the people of his town. 

Mr. Herbert paid a tribute to Eliza W .Bowman, saying 
she was one of those noble women who devoted her life to 
doing good. She was connected with hospital work, with child 
refuge work and the Newsboys Association in Chicago. She 
came of a wealthy family, but devoted her life. to that loving 
work that dignifies womanhood. Mr. Herbert read an article 
from the PRINTER-JOURNALIST in reference to Mrs. Bowman. 

Mr. Daniels spoke of Mr. J. A. 1homas, saying that he was 
the type of the old time party organ. A type of editor, who 
for personal character and devotion did very much to make 
the American press a power for good in the community. He 
said that he thought in the organization of the independent 
paper, that we were in danger of losing the power of convic- 
tion, the power of pushing a principle that we had in the old 
days. It has become fashionable these days to decry the 
party editor, or the editor of the organ, as if he were a man 
unworthy of the highest place in the profession. A party ed- 
itor, like the man whom we stop a moment this morning to 
remember published what he believed, and he was the greztest 
power in his community for education, for schools, for 
progress, for development. He was at one time the President 
of his Association, and in all the years of his life he never 
permitted any selfish ambition to stand between him and the 
public service. 

Mr. Baumgartner paid a tribute to Scipio Craig of che 
Redlands, Cal., Citograph, saying that on account of ill health 
for many years. Mr. Craig did not push his paper. He was a 
business man and an editor, and he devoted much of the pro- 
ceeds of his business, which was orange growing to the paper. 
For many years after the organization of the Association, he 
was an active member, but, for perhaps ten or fifteen years, 
he has not attended the meetings. 

Mr. Herbert also paid a warm tribute to Mr. Craig. He 
said that Mr. Craig was at all times working to build up the 
industry in the community and was very little concerned about 
the financial part of his paper. He was a good man, and was 
honored when the died, and recognized as a man who had 
served his State thoroughly and well. At his request, cn his 
deathbed, the paper was discontinued after his death. He 
was at one time a Vice-President of the National Editorial 
Association. 

Mr. Judson moved that the report of the Committee on 
Necrology be adopted as read, which was done by a rising 
vote. 

Mr. Gillespie read the following report of the Committee 
on Resolutions: 

REPORT OF RESOLUTION COMMITTEE. 

Whereas, under the guidance of Captain J: F. Merry, the 
National Editorial Association visited the National Park at 
Vicksburg, which was established through his untiring and 
patriotic efforts, be it 

Resolved, That the work of Captain Rigsby, Chairman of 
the National Park Commission at Vicksburg, receive the 
hearty endorsement of the Association in making this park, 
through the aid of the Federal Government, and the various 
States, a notable battle picture and monument to the united 
spirit of the country. 

Resolved, Further, that the efforts of Captain Rigsby and 
the National Commission to provide a monument for the Con- 
federate Naval veterans of the Mississippi River and its trib- 
utaries to go with one already provided for the Union veter- 
ans, be commended as an expression of the spirit of the broad 
patriotism of the country. 

With especial pleasure do we return thanks to the good 
citizens of Vicksburg, Natchez and Baton Rouge for their 
generous hospitality which shall linger as bright pictures in 
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the Silver Anniversary meeting of the National Editorial As- 
sociation. 

Resolved, Further, that the hearty thanks of the Associa- 
tion be tendered the Progressive Union, of New Orleans, the 
Management of the French Opera House, Mr. Lawrence 
Fabacher, of the Jackson Brewing Co., for his splendid enter- 
tainment, to Capt. John Streckfus, of the Steamer J. S., for 
a trip on the river, to the Management of the Orpheum 
Theatre, to the Management of the Aviation Meet, to the 
proprietors of the Hotel Grunewald, to Governor Sanders and 
Mayor Behrman for their personal attendance and hear‘y wel- 
come, to Mr. Philip Werlein, President, and M. B. Trezevant 
of the Progressive Union, as well as to all the good citizens 
of New Orleans, who have done so much to make our stay in 
the Crescent City pleasant and memorable at the 25th mile- 
stone in the history of the Association. 

Especial thanks are also tendered the local newspapers of 
New Orleans for their kindness and interest in the delibera- 
tions of the convention. 

Resolved, Further, that we appreciate the manv covrtesies 

shown us by Messrs. S. G. Hatch, G. P. Agt.; A. H. Hanson, 
P. T. M.; J. F. Merry, Com’r. Immigration, and F¥. M. Dow, 
Supt. Dining Car Service, of the I. C. R. R. Co. 

Resolved, Further, that a vote of sincere thanks be given 
to the Officers of the Association who so faithfully served 
us during the past year. 

Resolved, That we affirm once more our unqualified opposi- 
tion to the present plan of the Federal Postofce Department 
in letting a contract to a private concern for the exclusive 
‘printing of stamped envelopes. We _ protest against this 
species of paternalism and against this plan of taking from the 
newspaper publishers business which legitimately belongs to 
them, and we hereby request of our Senators and Representa- 
tives in Congress that they support the measure now before 
both houses of the National Legislature that prohibits the P. 
O. Department from making any new contract for printing 
personal return cards on envelopes. We hereby instruct the 
Secretary of this Association to send a copy of this Resolu- 
tion, signed by the President and Secretary, to each member 
of the Post Office Committee in Congress. 

J. L. Gitespir, Clinic Res. Com. of Miss. 
T. L. Grtiesrir, Mississippi. 
B. B. Herpert, Illinois. 
T. M. MarsHA.Li, Massachusetts. 
F. O. Epcecomee, Nebraska. 
W. J. Kutne, New York. 
Jor MirCHELL CHAPPLE, Massachusetts. 

Committee on Resolutions. 
Mr. Baumgartner moved that the report be adopted as read. 

Motion carried. 
Meeting adjourned until 1:30 p. m. 

SATURDAY, FEBRUARY 121 H,. toro, 

AFTERNOON SESSION. 

Convention called to order by President Pomeroy at 1:30 
iPaMe 

Mr. Castle of Illinois stated that he wished to make a re- 
port on behalf of Mr. Parrott. As Mr. Parrott was a very 
busy man and it was necessary for him to be at the boat this 
afternoon in order to identify people on the boat, etc., he had 
asked him to present the following bills: 
iulve 23 eee ox pIceSS ee Ca Liles ete ee eee $ 0.99 
metousieey. » Tuether hile. tar «ae Speen sven 25 
September "G:, 12,000 Letterheads) cea. Uineleere. 10.50 
October 14. R. R. Fare and board, Chicago..-.. 24.10 
Wiovs 2350 Carcular * eters — Ooty eee Neate 3125 
INGVa 23" PTR OStAG Cr eam hers ai cian nt ey eee 2.58 
Nov. 23. (R. R. Fare and Board, Chicago..4 47... 2240 
INOVeE2Oum ectierm Gi-ctllarce = seme ee Set ara 2.00 
Decy 4k: Ro Bare and: board: ‘Chiceagoves genes 32.00 
Dec. 14. 1,500 6% Envelopes and printing.....: 3.75 
Dec wA SOOM Cinculane lettermen pases ee meee 6.00 
DEC. 7a Letter # Pile: yas, eee None ae Tee 25 
Dec? 18; .Postagevon Gireulars i214 1.30... 2. 7.50 
NOV Zane Clestams.. etC:-s Sore reer ys Aaa ee 2.48 
DeécF20~ £200 Cirewlar~ Letiers ese «mee ee 4.00 
Posiarecr soe seis a keene en Ae eee 2.00 
IDSC. MAS CO, IEC MES Fe 5 ce baa cowelte casts dx 4.00 
‘Tans Se ostac ee ren cnt, crews stam ee fu ey eee 1.80 
JanscIee toss itcilan Wetters Parsi ee ane 2.75 
Jan oth Setter. Miler oasi tes ove cerry rae aan 
Janilir pl elegranist OW Uns Dec is nce Baer 3.10 
Jan 10.7) 250° Lists: Detewates. ex-Comuc)..., t.04; 5.75 
Jaw TOMAR Stace Reamer. cra ce eis on eee 7.99 

Mlationaf (Printer: ZJournafist 

Jan. 13. Four Books, Receipts, two to pkg. 4.00 
Jan. 14. 1,000 Wrappers for Booklets .......... Bes 
Jan. 17. 65 Postal Cards.and. printing 9/.e. sone 1.75 
Jan: 18. °300 Delegate \Certincates® . a: senna 3.50 
Jan. 25. 1,000 Booklets, Annual Meeting Supple- 

irk eect Oreo ec: Obs OGG one. fu.n ur 50.00 

Jan. 31. Postage on Booklets and Letters ..... 33.39. 
Feb. 4. R..R. Fare and Hotel, Chicago sesame 35.00 

$280.58 
Sept. 17. ° By” Cash, advii..0 3.0: cee 150.00 

$130.58 
R. R. Fare, Trip, Chicago to New Orleans .....; 25.00 
Salary i.08 in 2. Sailer 400.00 
Incidental Bills, telephones, stenographer, tele- 

Sraiwis whic... oid, Jee. oe Sede ae 10.00 } 

$435.00 
Motion made that a warrant be drawn on the Treasurer 

for the amount. Motion carried: 

Mr. Bell moved that the next place of meeting be referred 
to the Executive Committee. 

Mr. Baumgartner stated, in regard to this matter, that he 
had been working for the past six months on a trip to Hono- 
lulu for the Convention of 1911. The Association was sure 
of invitations from three cities of the Pacific Coast, viz: 
Long Beach, Pasadena and Los Angeles. He suggested that 
sufficient time be given in order to get out a circular letter 
with a return vote on it so as to see what the concensus of 
opinion was, which .would be of material assistance in decid- 
ing the matter. 

Mr. Bell’s motion carried. 

Motion by Mr. Hammer that an appropriation of $100 
be made for the purpose of purchasing a testimonial for the 
retiring President, and that a committee be appointed to 
purchase the same. 

Motion carried. 

Mr. Baumgartner announced the following committee se- 
lected to purchase the testimonial for the retiring President: 
Past-President B. B. Herbert, Vice-President A. D. Moffett, 
A. W. Glessner. 

REPORT OF TREASURER. 

Will A. Steel, Treasurer, submitted the following report: 
Amount ‘in Treasury at close of Seattle Convention, 
_July 24, EQOQ eee He see ce ese eye oe $2,023.75 

Bills ordered paid at Seattle Convention ........... 1,665.50 

Balance in treasury .....¢.1...... 0) 370.25 

From 172 Delegates 

From 54 Persons accompanying Delegates — 337.50 
1,412.50 

Making total amount in Treasury (inc. Loan) ....$1,782.75 

Bills for salaries, publishing, and incidental expenses 
have been submitted as follows: 

Wiebe Parrott Corresponding Secretary, salary ....$ 400.00 
W. EF. Parrott, Corresponding Secretary, postage, tele- 

grams, printing, stenographer traveling expenses, 
ete. BedeFierie Tost ike GRO ones Sota) 9 ble age en ve ane 375.45 

President Pomeroy, for printing programs, letters and 
POSTAGE: 4: Wh lotieuae t fe sitinc eet Oteeea ee ree oe 65.14 

R. H. Walker, Recording Secretary, salary and ex- 
_ CXPENGES © eS Sigg & agiaitia wo one ap ap 0 140,00 

Will A. Steel, salary, printing, postage, stenogranher.. 176.00 
Credentials Committee, printing and typewriting... 31.00 
B. B. Herbert, for publishing Proceedings of New 

Orleans Meeting in Nationa PRINTER-JOURNAL- 
Ist, printing 500 copies in book form, postage and 
Maing: \, ek ey a nanehat date teen, ee 500.00 

For purchase of testimonial for A. N. Pomeroy, re- 
tinting President”) e/2e0e as eee 100.00 

Miss Grace E. McKinstry, painting portrait of Hon. 
B. B. Herbert, and expense connected therewith. . 450.00 

$2,237.59 
Respectfully submitted, 

Witt A. STEEL, 
Treasurer. 

February 12, 1910. 
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COMMITTEE ON TREASURER’S REPORT. 

The Committee on Treasurer’s Books then read: 

To the National Editorial Association, 'Hon. A. Nevin Pom- 
eroy, President: 

Your Committee, to whom was referred the Treasurer’s 
books and accounts, beg leave to report that they have ex- 
amined the same and find as follows: 
Amount of money in Treasury at beginning of this 

Sr DORE 4.) eo BO SOor One ORE eCe ORO ec aeieriane $ 370.25 
Money received from 172 Delegates ............... 1,075.00 
From 54 persons accompanying “Delegates deck eee 337.50 
Loan to be secured by Promisory note of N. E. A,, 

endorsed by twenty members ................... 500.00 

$2,282.75 
Your Committee recommends and approves the 
payment of the following bills: 

W. F. Parrott, Cor. Secy., Salary 
W. F. Parrott, Cor. Secy., postage, telegrams, 

stenographer and traveling expenses, etc... 
Expense of printing programs, letters, postage, 

eremmby President Pomeroy ...2...-2.0-026+% 
R. H. Walker, Rec. Secy., salary and expenses. 
Will A. Steel, Treasurer, salary, printing, post- 

age, stenographer 
ao Committee, printing and typewrit- 

375.45 

65.14 
140.00 

176.00 Or eel ei.e) sliaile ¢ = ¢ ® .6 6.0) 616! 6; 60: 6 6 ‘eis 

<6 1eelo ES aes CIM OIS AIS UC Cen ORI ICICI 1.00 

B. B Saber for publishing Proceedings of : 
the New Orleans Meeting in the NATIONAL 
PRINTER-JOURNALIST, and printing 500 copies 
in book form, postage and mailing ........ 

For purchase of testimonial for A. Nevin Pom- 
eroy, retiring President 

Miss Grace McKinstry, painting portrait of 
B. B. Herbert, express, etc., on same ...... $450.00 

MG TMM CTISCS! 06 serie cree tile vale tis sions sae ats $2,237.50 
Balance in Treasury, after Loan is negotiated. 

Respectfully submitted, 
G. E. Hosmer, 
if, 1, IDhisishe,, 

Committee. 

ee made and seconded that the report be adopted as 
read. = 

Motion carried. 
_Mr. Baumgartner moved that where any Executive Com- 

mittee-man is not named at this meeting, former Committee- 
man held over. Motion carried. 

Treasurer Steel reported for the Committee on Creden- 
tials, as follows: 

REPORT OF COMMITTEE ON CREDENTIALS 

OFFICERS—r1909-1910. 

$ 45.16 

President—A. Nevin Pomeroy, Franklin Repository, Chambers- 

burg, Pa. 
First Vice-President—J. P. Baumegartner,Register, Santa Ana, 

California. 
Second Vice-President—R. E. Dowell, Artesian, 

South Dakota. 
Third Vice-President—A. D. 

diana. 

Corresponding Secretary—Wm. 
Iowa. 

Recording Secretary—R. H. Walker, Democrat, Athens, Ala. 

Treasurer—Will A. Steel, Cordovia Daily Alaskan, Seattle, Wash. 

Poet Laureate—W. E. Pabor,Review, Avon Park, Florida. 

Flag Custodian—C. F. Lehmann, Herald, Hallettsville, Texas. 

ADVISORY BOARD. 
A. W. Glessner—Gazette, Galena, Illinois. 

W. H. Mayes, Bulletin, Brownwood, Tex. 
J. B. Castle—Argus, Sandwich, Illinois. 

PAST PRESIDENTS. 
First President—B. B. Herbert, National Printer-Journalist, Chi- 

cago, Illinois, Elected Feb. 19-21, 1885, at New Orleans, La. 
Second President—C. H. Jones,Lockwood Press. New York, N. 

Y. Elected Feb. 23-25, 1886, at Cincinnati, Ohio. 
Third President—Goy. A. B. White, Parkersburg, West Virginia. 

Elected Sept. 13-15, 1887, at Denver, Colo. 
Fourth President—James R. Bettis, 215 S. Main Street, St. Louis, 

Mo. Elected Nov. 21-23, 1888, at San Antonia, Tex. 
Fifth President—Chas. A. Lee, (Deceased) Gazette and Chron- 

icle, Pawtucket, R. I. 
Mich. 

Sixth President—E. W. Stephens, Herald, Columbia, Mo. Elect- 
ed June 24-27, 1890, at Boston, Mass. 

Advocate, 

Moffett,Daily Record, Elwood, In- 

F. Parrott.Reporter, Waterloo, 

Elected Aug. 27-29, 1889, at Detroit, ~ 

Seventh President—W. S. Cappeller, News, Mansfield, Ohio. Elect- 

ed June 14-17, 1891, at St. Paul, Minn. 
Eighth President—B. J. Price, Star and Times, Hudson, Wis. 

Elected May 24-26, 1892, at San Francisco, Cal. 

Ninth President—Walter Williams, Herald, 

Elected May 16-20,1893, at Chicago, Ill. 
Tenth President—A. O. Bunnell, Advertiser, Danville, 

Elected July 2-6, 1894, at Ashbury Park, N. Y. 

Eleventh President—R. H. Thomas, (Deceased) Farmers’ Friend, 

Mechanicsberg, Pa. Elected Jan. 22-26, at St. Augustine, Fla. 

Twelfth President—Louis Holtman, Jeffersonian, Shelbyville, Ind. 

Elected February, 1897, at Galveston, Texas. 

ThirteenthPresident—Joseph B. Maccabe, Argus, 

Mass. Elected Sept. 5-9, 1898, at Denver ,Colo. 

Fourteenth President—R. H. Henry, Clarion Ledger, 
Miss. Elected July 5-9, 1899, at Portland, Oregon. 

Fifteenth President—Matt Parrott (Deceased) Reporter, Water- 

loo, Iowa. Elected March 1-3, 1900, at New Orleans, La. 

Sixteenth President—F. B. Baillio, Review, Cleburne, Texas. 

Elected to Presidency upon death of Mr. Parrott. 
Seventeenth President—Albert Tozier, Pacific Farmer, Portland, 

Oregon. Elected June 10-15, 1901, at Buffalo, N. Y. 

Eighteenth President—Garry A. Willard, Herald, Boonville, N. Y. 

Elected April 15-18, t902, at Hot Springs, Ark. 
Nineteenth President—P. V. Collins,Agriculturist, 

Minn. Elected July 7-10, 1903, at Omaha, Neb. 

Twentieth President—W. W. Screws,Advertiser, Montgomery, Ala. 

Elected May 16-19,1904, at St. Louis, Mo. 

Twenty-first President—John Dymond, Sugar Planter, New Ore- 

leans, La. Elected June 7-9, 1905, at Guthrie, Okla. 
Twenty-second President—John E. Junkin, Bulletin, 

Kan. Elected June 13-15, 1906, at Indianapolis, Ind. 

Twenty-third President—H. B. Varner,Dispatch, Lexington, N. 

C. Elected June 10-14, 1907, at Norfolk, Va. 

Twenty-fourth President—Will H. Mayes, Builetin, Brownwood, 

Texas. Elected Aug. 17-22, 1908, at St. Paul Minn. 

Twenty-fifth President (now officiating)—A. N. Pomeroy, Frank- 

lin Repository, Chamberburg, Pa.- Elected July 19-24, 1909, 

at Seattle, Wash. 

Honorary Life Members. 

Mrs. Matt Parrott, Waterloo, lowa. 
Mr. James G. Gibbs, Norfolk, Ohio. 

Mr. J. M. Page, Jersceyville, Ill. 
Mr. R. M. White, Mexico, Mo. 

Mr. H. C. Page, (Decd), Bayonne, N. J. 
Mr. Frank R. Gibson, (Decd), Benton Harbor, Mich. 

Mr. Wm. H. H. Judson, Bessemer, Ala. 
Hon. Wm. A. Ashbrook, Johnstown, Ohio. 

Mrs. J. Irving Steel, Mechanicsburg, Pa. 
Mr. J. W. Cockrum, Oakland City, Ind. 

Mr. Will A. Steel, Seattle, Seattle, Wash. 

and 

Columbia, Mo. 

IM. oo Yee 

East Boston, 

Jackson, 

Minneapolis, 

Sterling, 

Attending the New Orleans Convention, February 10, 11 

12,1910. 

_A star (*) preceding the name of delegate indicates that he 

is accompanied by his wife or other person. 
Two stars (**) indicates two persons, etc. 

Alabama Press Association—Rec. Sec’y, R. H. Walker, Democrat, 

Athens; **Past Pres., W. W. Screws, Advertiser, Montgomery. 

Hon. Life Member, Wm. H. H. Judson, Weekly, Bessmer; Ex- 

ecutive Committeeman, Jacob Pepperman,Southern Odd Fel- 

low, Montgomery; F. L. McKenzie, Tri-County Weekly, Tal- 

lahasse; Emil Lesser, Courier, Birmingham; McLane Tilton, 

Jr., Progress, Pell City; F. W. Stanley, Advocate, Greenville; 

Wm. W. E. Yerby, Watchman, Greensboro; A. J. Powers, 

Watchman, Greensboro. 

California Southern Press Association—First Vice-President and 

Ex-Com. J. P. Baumgartner, Register, Santa Ana; Mrs. J. P. 

Baumgartner, Register, Santa Ana. 

Colorado Press Association—Geo. E. Hosmer, Herald, Fort Mor- 

gan; *J. M..Stuart,Courier, Alamosa; W. E. Edwards, Courier, 

Alamosa; Guy U. Hardy, Record, Canon City. 

Florida Press Association—Poet Laureate, W. E. Pabor, Review, 

Avon Park. 

Georgia Press Association—**Ex.-Com. 

Geogian and News, Atlanta. 

Illinois Press Association—*Past Pres. B. B. Herbert, National 

Printer-Journalist, Chicago; *Ex.-Com. J. B. Castle, Argus, 

Sandwich; Horace Crihfield, Argus, Atlanta; L. B. Frazier, 

News, Aurora; *A. L. Maxwell, News, Lawrenceville; *J. C. 

Maxwell, Argus, Robinson; *C. J. Lumpkin, Enquirer, Carlin- 

ville; M. H. Spence, Gazette, Elmwood; Fred Spence, Gazette, 

Eisrwaod: E. E. Williamson, Independent Press, Griggsville, 

Lou Wessel Arkansas Traveler, Chicago; Mrs. Frank Jenks, 

Republican, Henry; W. J. Gretencort, Volkfreund, Aurora. 

Miss Kate F. Ollinger, 
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Illinois Woman’s Press Association—Ex.-Com. Caroline A. Hul- 

ing, The Bookseller, Chicago. 
Illinois Republican Association—Ex.-Com. W. L. Jones, Journal, 

Lebanon. 

Inland Daily Association—***Ex.-Com. A. W. Glessner, Gazette, 

Galena, Ill.; *F. S. Greenleaf, Journal Savanah, Ill.; Orriville 

Elder, Evening Journal, Washington ,lowa; *N. C. Pickard, 

Gazette, Green Bay, Wis.; **W. R. Barnes, Gazette, Galena, 
Ill. 

Indiana Republican Editorial Association—Ex.-Com. J. A. Kautz, 

Tribune, Kokomo; Miss Hedwig Bott, Journal, Tell City; 

*Will H. Craig, Ledger, Noblesville. 

Indiana Democratic Editorial Association— Ex.-Com. A. B. 

Crampton, Citizen-Times Delphi; W. R. Ensley, Pharos, 
Logansport; Mrs. Matthews, Democrat, Decatur; Miss Lucy 

M. Elliott, Herald, Greencastle; Mrs. A. D. Moffett, Crescent, 

Frankfort; Mrs. B. F. Louthian, Pharos, Logansport. 

Indiana Northern Editorial Association—Third Vice-President, A. 

D. Moffett, Daily Record, Elwood; Ex-Com. Will E. Beeson, 
Journal, Winchester 

Indiana Southern Press Associantion— *Ex-Com. W. W. Aikens, 
Star, Franklin. 

= 

Robert Emmett. Dowdell, First Vice-President N. E. A. 

Ha He blarriswmecora, Indiana Associated Weeklies—Ex-Com. 

Pierceton. 

Iowa State Editorial Association—*Cor. Secretary, Will F. Par- 

rott,Reporter, Waterloo; Ex-Com. Edgar F. Medary, Demo- 

crat, Waukon; C. H. Earle, Standard, Waukon; *J. W. Miller, 

Reporter, Winterset; W. T. Gilmore, Advertiser, Tipton; G. 

L. Caswell, Bulletin Denison; ***W. S. Menamin, Capitol, 

Des Moines; Sherman Yates, Advertiser, Tipton; Orville El- 
der, Journal Washington. 

Iowa Upper Des Moines Association—Ex.-Com. W. I. Branagan, 
Democrat, Emmetsburg; J. W. Hinchon, Courier, Algona; E. 
N. Bailey, Tribune, Britt. 

Iowa Northeast Association—Ex.-Com. H. J. Green, Public Opin- 
ton, Decorah; N. L. Bailey, Journal, Decorah; T. W. Purcell, 
Chronicle, Hampton. 

Kansas State Editorial Association—Past Pres. J. E. Junkin, 
Bulletin, Sterling; *Ex-Com. Sheridan Ploughe, Independent, 

Hutchinson; *M. C. Hemenway, Dispatch, Hope; *Mack P. 
Cretcher, Pantograph, Sedgwick; *H. E. Montgomery, Union, 
Junction City; *W. T. Beck, s.ecorder, Holton. 

Kansas Southwest Association—Ex.-Com. W. M. Glenn, Repub- 
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lican, Tribune; *J. K. Cochran, Republican, Pratt; Mrs. J. E. 
Junkin, Journal, Sterling. 

Kansas North Central sAssociation—*Ex.-Com. J. Byron Cain, 
News, Belle Plaine. 

Kentucky Press Association—Ex.-Com. R. R. Perry, Sun-Sentinel, 

Winchester; Miss Goldie Perry, Sun-Sentinel, Winchester. 
Louisiana Press Association—Past Pres. John Dymond, Planter, 

New Orleans; Ex.-Com. Miss Florence Dymond, Planter, ..ew 
Orleans; L. E. Bentley, Chief, Donaldsonville; W. D. Robin- 
son, Daily Picayune, New Orleans; Wm. F. Roy, St. Bernard 
Voice, Arabi P. O.; J. W. Smith, News-Star Monroe; James 

M. Thomson, Jtem, New Orleans; Mrs. Lottie Aite Weir, Daily 
States, New Orleans; Conrad J. Lecoq, Pointe Coupee Banner, 

New Roads; Chas. E. Schwing, /berville South Plaquemine 
Massachusetts Press Association—Ex.-Com. Joe M. Chapple, Na- 

tional Magazine, Boston; Mrs. J. M. Chapple, National Maga- 
zine, Boston. 

Michigan Press Association—Ex.-Com. L. A. Sherman, Daily 
Times, Port Huron; Wm. P. Nisbett, Herald, Big Rapids. 

Minnesota Press Association—Past Pres. P. V. Collins, North- 

western Agriculturist, Minneapolis; Ex.Com. J. P. Hurley, 
Tribune, Albert Lea; John E. Casey, Independent, Jordan; 

E. M. Richter, Free Press, Mankato; Frank W. Hunt, Free 

Press, Mankato; Robert Lamm, Free Press, Mankato; William 
Fraser, Star, Stewardville. 

Minnesota. Home Print Association—Ex.-Com. W. R. Hodges, 
Herald, Sleepy Eye; Mrs. E. M. Richter, Free Press, Mankato; 
John W. Luger, Jmp. Bulletin, Minneapolis. 

Mississippi Press Association—Past Pres. R. H. Henry, Clarion 
Ledger, Jackson; Ex.-Com. J. L. Gillespie, Commonwealth, 
Greenwood; Mrs. J. L. Gillespie, Commonwealth, Greenwood; 
Miss Anna Bridger, Commonwealth, Greenwood; Miss Virgin- 
ia Henry, Clarion Ledger, Jackson; Mrs. M. L. Turnage, News 
Enterprise, Belzoni; Miss Margaret Richardson, Newspaper 
Union, Vicksburg; F. P. Cashman, Evening Post, Vicksburg ; 
Joe A. Richardson, Tocsin, Indianola; *J. K. Armstrong, 
Journal, Louisville; Dr. J. W. Lucas, Official Physician, Moor- 
head. 

Missouri Press Association—*J. K. Pool, Courier Centralia; *E. 
L. Purcell, Democrat-News, Fredericktown; C. J. Henniger, 
Tribune, Wellston; J. S. Brenneman, Capital, Sedalia; Ovid 
Bell, Gazette, Fulton; C. M. Harrison, Republican-Pilot, Gal- 
latin. 

Missouri Northeast Press Association—Chester P. Starr, Farmer 
and Breeder, Columbia; T. A. Boulware, Gazette, Fulton. 

Nebraska State Association—Ex.-Com. Frank O. Edgecombe, Ex- 
press, Beatrice; Mrs. F. O. Edgecombe, Signal, Geneva; J. C. 
Seacrest, State Journal, Lincoln; W. G. Purcell, Chief Broken 
Bow; Mrs. J. C. Seacrest, State Journal, Lincoln. 

New England Suburban Press Association— Ex.-Com. Ernest H. 
Pierce, Journal, Revere; *I. M. Marshall, Cricket, Manchester, 
Mass.; R. S. Barrows, News, Jamaica Plain, Mass.; A. E. 
Winship, Journal of Education, Boston; Chas. C. Doten, Mem- 
orial, Plymouth, Mass.; E. R. Noyes, Pendulum, East Green- 
wich, R. I. 

New England Women’s 
Journal, Revere, Mass. 

New York State Press Association—*Ex.-Com. F. P. Hall, 
Journal, Jamestown; *Edw. L. Adams, Independent, Mar- 
athon ;*G. S. Griswold, Daily News, Batavia; *W. J. Kline, Re- 
corder, Amsterdam; *W. J. Pollard, Courier-Journal, Seneca 
Falls; *Elias Vair, News, Waterloo; E. A. Higgins, Advertiser, 
Elmira; *W. H. Greenhow, Tribune-Times, Hornell; W. B. 
Collins, Leader, Gloversville; *R. L. Forbes, Paragraph, New 
Rochelle; Will O. Greene, Mail, Fairport; G. C. Clark, Rec- 
ord, Perry; A. R. Scott, Republican, Geneseo; Miss Helen I. 
Parker, Journal Gouverneur; *Chas. C. Overton, Brooklyn 
Journal, Coney Island; John Clyde Oswald, American Printer, 
New York. 

North Carolina Press Association—Past Pres. Henry B. Varner, 
Dispatch, Lexington; Ex.-Com. Mrs. Wm. C. Hammer, Cour- 
ter, Ashboro; Wm. C. Hammer, Courier, Ashboro; Josephus, 
Danietls, News and Observer, Raleigh; D.L. St. Clair, Express, 
Sanford; Miss Julia Thorns, Montgomerian, Troy; Clarence 
H. Coe, Progressive Farmer, Raleigh; W. B. Harker, The Scot- 
tish Chief, Maxton; W. K. Jackson, Progress, Washington; 

Ohio Buckeye Press Associatiion—Ex.-Com. J. H. Simms, Tribune, 
East Liverpool; Felix J. Koch, Feature Writer, Cincinnati; 

Miss Clara E. Amos, Democrat, Sidney. 
Ohio Associated Dailies—Past-Pres. W. S. Cappeller, News, Mans- 

fielld; Ex.-Com. H. D. Campbell, Republican-Gazette, Lima; 
J. O. Amos, Daily News, Sidney; I. N. Heminger, Republican, 

Findlay. ; 
Oklahoma Press Association—Miss Maud Thomas, 

Beaver; Miss Erma Crabtree, Herald, Beaver. 

Press Association—Ida May Pierce, 

Herald, 
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Oregon State Press Association—Past Pres. Albert Tozier, Pacific 

Farmer, Portland. 
Pennsylvania Editorial Association—**President A. Nevin Pome- 

roy, Franklin Repository, Chambersburg; W. L. Taylor, Dis- 

patch, York; A. F. Young, Grit, Williamsport; *W. C. Der- 
shuck, Plain Speaker, Hazelton, *Harry Slep, Mirror, Altoona; 

**Geo. R. Meek, Watchman, Bellefonte; W. M. Donaldson, 

Independent, Harrisburg; **W. R. Grubb, Daily News, Ban- 

gor; *Dietrick Lamada, Grit, Williamsport; J. W. Reinhart, 

Plain Speaker, Hazelton. 

Rhode Island Press Club—E. A. Noyes, Evening News, Provi- 

dence. 
South Dakota State Press Association—*Second Vice-Pres. and 

Ex-Com. R. E. Dowell, Advocate, Artesian; Mrs. R. E. 
Dowell, Advocate, Artesian; B. H. Millard, News, Woon- 

socket; Mrs. B. H. Millard, News, Woonsocket; J. R. East- 

wood, Herald, Watertown; L. J. Eastwood, Herald, Water- 

town; H. O. Houghton, Union, Sioux Falls; Jos. Kirby, 

Journal, Sioux Falls. 
Texas Press Association—Past Pres. Will H. Mayes, Bulletin, 
Brownwood; Ex.-Com. Tom W. Perkins, Courier-Gazette, Mc- 

Kinney; Lee J. Rountree, Commercial, Georgetown; Mrs. L. 
J. Rountree, Commercial, Georgetown; N. P. Houx, Record, 

Mexia; J. H. Lowery, Signal, Honey Grove; Jasper Collins, 

Watchman, Carthage; Mrs. J. Collins, Watchman, Carthage; 

Will A. Bowen, Journal, Arlington ; 

William A. Steel. Treasurer 

Utah Press Association—Ex.-Com. I. E. Diehl, Record, Mammoth ; 

C. H. Diehl, Record, Mammoth. 
Washington State Press Association—Treasurer and Ex.-Com. 

Will A. Steel, Cordovia Daily Alaskan, Seattle; Orno Strong, 

West Coast Trade, Tacoma; John A. Swett, /slander, Lang- 

ley; N. W. Durham, Spokesman-Review, Spokane; Edythe 

Tozier Weatherred,Western Tours, Tacoma. 
Wisconsin Press Association—Ex.-Com. J. H. Waggoner, Lead- 

er, Eau Claire; Adolf Candrien, Abend Stern, La Crosse; N. 

C. Pickard, Gazette, Green Bay. 
Washington League of American Pen Women—Ex.-Com. Mattie 
Hamilton Flick, Oklahoma City, Okla; Mrs. Ellis Lewis Mum- 

ma, Star-Independent, Harrisburg, Pa. 
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The Committee on Credentials respectfully submit the above 

list of names as the official roster of membership of the Twenty- 

fifth Anniversary Convention. 

(Signed ) 
Witt A. STEEL, 

Washington. 
DietrRicK LAMADE, 

Pennsylvania. 

Wit H. Mayes, 

Texas. 

Ja Ba CASTLE; 
Illinois. 

Wo. C. Hammer, 
North Carolina. 

Motion made to adopt report of Committee on Credentials. 
Motion carried. 

_ Mr. Gillespie, of Mississippi, offered the following resolu- 
tions: 

Whereas, we endorse the action of Hon. J. M. Dickinson, 
Secretary of War, in giving preference to products of the 
American farms by ordering that supplies for the army be 
packed in cotton made bags, instead of jute bags, as jute is a 
foreign raised product, and cotton an American raised product, 
and we realize that the product of the American farmers 
should be used by citizens of the United States in preference 
to products raised by alien farmers, hence be it 

Resolved, by the National Editorial Association, that we 

Will A. Parrott, Corresponding Secretary 

encourage the use of cotton wrapping twine in preference to 
jute wrapping twine and that we endeavor to advocate the 
more general use of products of the American farmers, and 
that a copy of this resolution be given the Press and the As- 
sociated Press 

J. L. Gitrespre, of Mississippi. 

Motion made and seconded to adopt resolution. 
Mr. Edgecomb made a point of order that the same was 

not germane to the proceedings of the session. 
Mr. Ploughe made a motion that the matter be indefinitely 

postponed, 
Mr. Henry advocated the passage of the resolution, and 

spoke against the motion to indefinitely postpone. 
Mr. Gillespie spoke in favor of the resolution. 
Motion to indefinitely postpone was lost. 
Motion presented by Mr. Gillespie carried. , 
The election of officers for I91I was then taken up. 

following Executive Committee was elected: 

EXECUTIVE COMITTEE io1o-1911. 

The 

Alabama Press Association—Jacob Pepperman, Southern Odd 
Fellow, Montgomery. 

Arkansas—W. W. Folsom, Gazette, Hope. 
California—F. W. Richardson, Gazette, Berkeley. 
California, Southern—J. P. Baumgartner, Register, 

Ana. 
Colorado—G. E. Hosmer, Herald, Ft. Morgan. 

Santa 
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Florida—C. L. Bittinger, Star, Ocala. 
Georgia Press Association—Miss Kate Ollinger, Atlanta. 
Illinois Press Association—J. B. Castle, Argus, Sandwich. 
Illinois, Military Tract Association—Geo. W. Cyrus, Journal, 

Camp Point. 
Illinois, Woman’s Press—Caroline Huling, The Bookseller, 

Chicago. 
Illinois, Republican Association—W. L. Jones, Journal, Le- 

banon, 
Inland Daily Press Association—A. W. Glessner, Gazette, 

Galena. 
Inidana Republican Editorial Association—W. A. Craig, 

Ledger; Noblesville. 
Indiana, Democratic Editorial Association—A. D. Moffatt, 

Record, Elwood. 
Indiana Southern Press Association—W. W. Aikens, Star, 

Franklin. 
Indiana Northern Editorial Association—W. E. 

Journal, Winchester. 
Iowa State Editorial Association—E. F. Medary, Democrat, 

Waukon. 
Iowa, Upper Des Moines 

Democrat, Emmetsburgh. 
Iowa, Northeast Association—H. J. Green, Public Opinion, 

Decorah. 
Iowa, Southern Association—C. M. Junkin, Ledger, Fairfield. 
Kansas State Editorial Association—Sheridan Ploughe, Jn- 

dependent, Hutchinson. 
Kansas, Southwest—J. K. Cochran, Republican, Pratt. 
Kansas, North Central—W. L. Chambers, Record, Stockton. 
Kentucky Press Association—R. R. Perry, Sun-Sentinel, Win- 

chester. 
Louisiana Press Association—Miss Florence Dymond, Planter, 

New Orleans. 
Maine Press Association—C. W. Robbins, Enterprise, Old 

Town. 
Maryland Republican Press Association—V. N. Simmons, 

Morning Herald, Hagerstown. 
Maryland, Democratic—Fred G. Usilton, News, Cheste.town. 
Massachusetts—Joe M. Chapple, National Magazine, Loston. 
Michigan Press Association—L. A. Sherman, Daily Times, 

Port Huron. 

Minnesota, State Editorial—J. P. Hurley, Tribune, Albert 
Lea: 

Minnesota Home Print Association—W. R. Hodges, Herald, 
Sleepy Eye. 

Mississippi Press Association—J. L. Gillespie, 
wealth, Greenwood. 

Missouri State Press Association—Omar D. Gray, Leader, 
Missrui Northeast Press Association—J. W. Jacks, Mont- 

gomery. 
Missourt Northwest—Wes. L. Robertson, Demccrat, Gallatin. 
Missouri Southeast Press Association—B. F. Wood, Tribune, 

Laredo. 
Montana Press Association—J. D. Metcalf, Review, Glendive. 
Nebraska State Press Association—F. O. Edgecomb, Express, 

Beatrice. 
New England Subrrban 

Journal, Revere, Mass. 
New Uampshire—x. W. Pillsbury, Manchester. 
New York State Press Association—John P. Herrick, Breeze, 

Beliver. 
North Carolina Press 

Courier, Ashboro. 
Ohio Buckeye Press Association—J. H. Simms, Tribune, East 

Liverpool. 

ae Associated Dailies—H. D. Campbell, Republican-Gazette, 
ima. 

Oklahoma Press Association—Miss Maude QO. Thomas, Her- 
ald, Beaver. 

Oregon—J P. Chambless, Oregon Tradesman, Portland. 
Pennsylvania—Harry A. Thompson, Times, Tyrone. 
Rhode Island Press Club—W. B. Frost, Manufacturing 

Jeweler, Providence. 
South Dakota State Press Association—R. E. Dowdell, Ad- 

vocate, Artesian. 
Tennessee State Press Association—Mr. Lynch Perry, Demc- 

crat, Columbia. 
Texas Press Association—D. E. Strieght, Mirror, McGregor. 
Utah Press Association—I. E. Diehl, Record, Mammoth. 
Virginia—Mrs. Stephen Putney, Enterprise, Wytheville. 
Washington State Press Association—W. A. Steel, Nome 

Daily News, Seattle. 
WeWst Virginia Editorial Association—M. G. Sperry, Tele- 

gram, Claksburg. 

Beeson, 

Association—W. I. Branagan, 

Commen- 

Press Association—E, H. Pierce, 

Association—Mrs. W. C. Hammer, 
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Wisconsin Press Association—Adolph Candrian, Nordstern, 
La, Crosse: 

Washington, D. C., League of American Pen Women—Mat- 
tie Hamilton Flick, Oklahoma City, Okla. 
Mr. J. P. Baumgartner of California was nominated for 

President by Mr. W. H. Judson, seconded by Major W. W. 
Screws. On - motion the secretary cast 205 votes for Mr, 
Baumgartner as President. The chair declared the unani- 
mous election of Mr. Baumgartner as President. 

Mr. R. E. Dowdell was nominated for First Vice-Presi- 
dent by Mr. J. B. Castle, seconded by Mr. Pierce, and on 
motion the Secretary cast 205 votes for Mr. Dowdell as First 
Vice-President. The Chair declared the unanimous election 
of Mr. Dowdell as First Vice-President. 

Mr. A. D. Moffett was nominated for Second President 
by Mr. W. H. Craig, seconded by Mr. Medary. On motion 
the Secretary cast 205 votes for Mr. Moffett as Second Vice- 
President. The Chair declared the unanimous election of Mr, 
Moffett as Second Vice-President. 

Mr. J. Byron Cain was nominated for Third Vice-Presi- 
dent by Mr. J. E. Junkin, seconded by Sheridan Ploughe. On 
motion the Secretary cast 205 votes for Mr. Cain as Third 
Vice-President. 

Mr. W. F. Parrott was nominated for Corresponding Sec- 
retary by Mr. Mayes; seconded by Mr. Bell. On motion 
the secretary cast 205 votes for Mr. Parrott as Correspond- 
ing Secetary. The Chair declared the unanimous election of 
Mr. Parrott as Corresponding Secretary. 

Mr. R. H. Walker was nominated for Recording Secretary 
by Mr. Castle, who moved that the President cast 205 votes 
votes for Mr. Walker for Secretary. The President cast 205 
votes for Mr. Walker as, Recording Secretary, and then de- 
clared the unanimous election of Mr. Walker as Recording 
Secretary. 

Mr. Will A. Steel was nominated by Mr. Strong for 
Treasurer. Seconded by Mr. Varner. On motion the Secre- 
tary cast 205 votes for Mr. Steel as Treasuer. The Chair 
declared the unanimous election of Mr. Steel as Treasurer. 

Senator R. E. Dowdell made the suggestion that all 
those who desired to become charter members of the new 
organization in advance of the coming meeting one year from 
now should sign their names on a blank, four of which he had 
prepared, headed, “Application for Membership in the In- 
corporated National Editorial Association,’ and pay a fee of ~ 
$2.00. He suggested that the four blanks be placed in the 
hands of three men to be appointed by the Chair. 

Mr. Dowdell moved that he plan be adopted. Motion ear- 
ried. The President appointed J. E. Junkin, C. J. Lumkin 
and W. C. Dershuck. 

Mr. Hosmer submitted the report on Treasurer’s books. 
Motion made to adopt report as read. Motion carried. 

Mr. Pomeroy stated that, in retiring from the Chair, and 
in taking leave of the position that he ‘had held for the last 
six months, he wished to thank one and all for the uniform 
courtesy and kindness extended him, It had required consid- 
erable work in getting up the program, and every one to 
whom he had written lent a hand and helped along. He 
thanked them again for their kindness and courtesy, and 
goodwill extended him. It had required considerable work in 
getting up the program, and every one to whom he had writ- 
ten lent a hand and helped along He thanked them again for 
their kindness and courtesy, and, in retiring, he said, it gave 
hime great pleasure to present the next President, Mr J. P. 
Baumgartner of California. 

Mr. Baumgartner spoke as follows: 

Mr. President, Ladies and Gentlemen, it is only another 
example of your courtesy and kindness that I have been 
asked to stand up and tell you that I thank you for the honor 
conferred upon me. I am very sure that none of you wish 
to listen to a speech from me, even if I could make one, 
but it is well known to all of you that this is a very proud and 
happy moment for me I esteem it a great honor to be elected 
President of this Association and also a great responsibility. 
I hope to proceed only through your very kind co-operation 
and help. I thank you again. 

Mr. Baumgartner stated that he was impressed with the 
necessity of taking care of the deficit, and requested all those 
who intended to become charter members of the Association 
to at once sign the membership roll and pay the $2.00 fee, 
so that by the time those who were going to make the trip to 
Panama returned, the deficit would be wiped out, and he sug- 
gested that they do so at once. 

The Convention then adjourned sine die at 3 P. M. 
A. Nevin Pomeroy, President. 
R. H. Wacker, Recording Secretary. 
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Address all communiactions to O. Byron Copper, De Soto, Wis. 

O subscription voting con- 
tests pay? That is a ques- 
tion over which many a 
publisher has _ pondered 
long and earnestly, a ques- 
tion which I am frequently 
asked and one which I 
must answer somewhat 
paradoxically—yes and no. 
In thus replying I do not 
mean to imply that the suc- 
cess of a contest must 
hinge on _ contingenies 
(which, however, is just 
as true with contests as 
with any other business 
venture) but rather upon 
the pre-arranged plans. In 
other words, I have found 
by a rather varied experi- 
ence that there are certain 

' features which determine 
whether or not the project 
can be said to really pay the 

publisher, both as an advertisement and as a business 
investment; and chief among these is whether the pub- 
lisher conducts the entire thing upon his own account, 
or whether he enters into a contract with some one of 
the many concerns that are now making a business 
of conducting voting contests As an advertisement 
I believe that contests have always paid those pub- 
lishers who have put them on, and where a company 
has been interested, I dare say losses on their part 
have been few. Except perhaps in rare cases, the 
company gets the financial profit while the publisher 
pays a high price for all the advertising he derives. 
For instance, the commission charged by the various 
contest concerns range, so far as I Tene from 35 per 

cent to 60 per cent—generally about 50 per cent. On 
the first mentioned basis there is some chance for the 
publisher to win, provided the contracted time of the 

contest be limited; but on the second percentages it 1s 
barely possible for the publisher to come out more 
than clear of the amount invested. Three months 
is the usual length of time allowed by the companies 
for a contest'to run, altho they wisely reserve the 
right to announce the date of closing; because, as a 
business proposition, they cannot afford to have the 
contest closed until the cash receipts therefrom have 
been such as to insure them the desired profit, or to 
at least insure them against loss on the cost of the 
prizes supplied. As a result, to my own personal 
knowledge, contests are often prolonged over several 
of the most profitable subscription months of the year, 
much to the detriment of the pocket-book of the editor 

who has contracted to hand over fifty cents of every 
dollar he is taking on subscription account. It is true 
that during these voting contests many new subscribers 
are secured; but, my experience has shown that, in the 
case of fairly well established papers especially, a very 
insignificant per cent of these remain with. the paper 
permanently, in spite of the companies’ assurances 
that statistics show that fully two-thirds of such sub- 
scribers renew when their first payment expires 
These new subscribers are frequently names supplied 
by contestants and their friends who put up a dollar or 
two merely to help their favorite girl win the prize 
piano, or whatever is being offered, but who have not, 
and perhaps never will have, any special interest in 
the paper itself. To expect their future renewal of 
subscription is nonsense. Another evil outcome of 
the company contest is that many of the minor prizes 
offered are sadly misrepresented in the advertising 
matter furnished by the company but run over the pub- 
lisher’s name. The contestants and the public at large, 
you know, in order that they may have the utmost 
conhdence in the contest, must be kept in blissful ignor- 
ance of the fact that there is anyone else back of the 
venture than the publisher himself, and to maintain 
that impression the publisher must act a humbugging 
role that cannot be other than extremely distasteful 
to a man of honorable makeup. At first it may seem 
comparatively easy and harmless, but before the ar- 
rival of the contest’s closing hour, the editor will find 
himself girt about with a hundred pertinent questions, 
in answering which, unless he be a vertiable expert 
adroit in evasion and dexterous prevarication, he will 
become hemmed in with a network of—not little white 
lies—but little black ones—worse than any perjured 
witness under the cross fire of a skilled lawyer. Many 
of the minor prizes, I said, are often, if not always, 
sadly misrepresented in the advertisements published 
over the signature of the publisher. For instance, 
the customary so-called $3.50 prize fountain pens do 
not cost over 75 cents to $2.00 in dozen lots from 
wholesalers; so-called $10 Ormula gold jewel boxes 
could be retailed at from $1.00 up to $2.00 at a reason- 
able net profit; so-called $25.00 sets of Rogers’ silver- 
ware can be bought at wholesale from $1.75 to $3.40 
each. And so on the prizes run, I will not expose 
the wholesale price of $400 pianos, as that was given 
to me in confidence by a dealer. But almost any pub- 
lisher can buy such an instrument from his local mu- 
sic dealer for contest purposes at a price that will save 
him from $300 to $1,000, according to the success of 
the contest. Of course, I realize that the main reason 

why so many publishers sign up with contest compan- 
ies instead of conducting their contests on their own 
hooks is because they lack the plan or scheme along 
which the contest can be conducted most profitably, 
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but it seems to me that any man who has brains enough 
to successfully run a newspaper ought to be smart 
enough to devise a scheme for running a successful 
voting contest. Mr. F. J. Perrin, now publisher of the 
Walworth, Wisconsin, Times, and myself, while as- 
sociated together in the newspaper business some years 
ago operated several voting subscription contests ex- 
clusively at our own expense and on our own resources, 
beginning without previous experience or instruction, 
first sending a lady to the St. Louis exposition, and 
later giving away several sewing machines together 
with minor prizes; and later still we have both put on 
company piano contests. The general plan followed 
has always been about the same, whether acting under 
the advice of a company or on our own judgment. 
Briefly, the scheme is this: First, get your contestants 
named ; you can nominate these yourself, or have your 
readers do it for you, by offering some little prize to 
the one who happens to nominate the winner. Give a 
certain number of votes for cash subscriptions, making 
only a slight difference in favor of new subscribers, 
for, if too great a difference is made, old subscribers, 

will renew in the names of other members of their 
families in order to secure the extra votes. Minor 
prizes may be given away from time to time during 
the contest to all contestants who bring in a stated 
amount of cash on subscription within a given time, 
or to the girl who succeeds in getting the greatest 
number of new subscriptions, or mixed subscriptions 
and renewals, or any other way that may be suggested. 
Of course, after the contest is gotten well under way, 
the vote should be published each week in the paper, 
and a bulletin board at the door, the result thereon, 
corrected at stated intervals, has also proved an inter- 
esting feature. The closing of the contest is the most 
important feature; and herein must the publisher be 
most careful not to offend or show the slightest par- 
tiality among the contestants and their friends, for at 
this time everyone interested is worked up to a high 
tension. Usually, I believe, the regular announcement 
of the standing of the contestants is discontinued a 
week or two before the date set for closing the con- 
test, and frequently extra votes are offered at this 
time for ten, twenty and thirty dollars turned in on 
subscription account. Or the offer may be varied to 
apply on only new subscriptions or only on old sub- 
scriptions, or both. If preferred, voting may be done 
during the closing season in a special ballot box placed 
in some reliable business place, preferably the local 
bank, into which the cash can be deposited along with 
the votes, without the knowledge of the editor or any- 
one else. To be sure early in the contest a board of 
judges, selected from among the responsible business 
men of the city, should: be chosen and announced as 
those who will canvass the vote. This is the general 
plan, but it can be changed, enlarged upon or curtailed 
to suit the conditions, as, for instance, in some of our 
own contests alluded to above, we allowed votes on all 
cash jobbing orders as well as upon subscriptions. 

SS ae 

It will be of interest to all those who read my intro- 
duction to this department in the February Journalist 
to learn that ere that article was in print a doctor, who 
had been carrying a professional card in my paper for 
several years past, ordered the same discontinued for no 
other reason than that during one issue it happened to 
run adjoining a patent medicine advertisement, which 
is an intimation that if a newspaper publisher is going 
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to accept a twenty-dollar-a-year advertisement for a 
proprietary medicine, he must expect to sacrifice the 
little five-dollar-a-year patronage from the local doctor. 

y+ > 

During the past three months I have gotten fear- 
fully behind with my work in this department. Fact of 
the matter is, the patronage of this department of the 
National Printer-Journalist is growing to such an ex- 
tent that I have begun to fear that I shall soon be com- 
pelled to give up my regular newspaper business, rent 
a private office and do nothing else but review papers. 
At my side there are stacks and stacks of papers, many 
of which have been here for months, yet every spare 
moment I have I am endeavoring to decrease the pile. 
But let no one despair; In time I will get caught up 
and give all attention. Here, for instance, is a pack- 
age of little things that should have been acknowledged 
days ago: First, is three pretty “Christmassy” things 
from my dear old friend, J. Albert Hood, of Ashbury 
Park, New Jersey,—.a “Menu for Christmas” is a 
novelty folder of antique stock of color I have no 
name for; neat title page of simplicity, with this little 
verse on the first inside page: 

“Without the door let Sorrow, lie 
And if for cold it hap to dye, 
We'll bury it in Christmas pye, 
And ever more be merry.” 

What the deuce “dye” and “‘pye” are spelled thus for, 
I wot not. Why not “lye” and “merrie”’ too? This is 
the menu: 

“Merry Christmas” 

Grace 
Conscience, Clear 

Good Cheer 
Tender Memories 

Charity 
Served With Discretion 

Love 
Long Life 

Stuffed With Usefulness 
Heart, Fond and True e 

Best Wishes for Absent Friends 
Sweet Thoughts 

Mizpah 

Another pretty folder in white with “Christmas 
Greetings” in gold on the cover, together with a leaf 
of holly, and a neat folio insert of linen finished white 
bond on which is printed a beautiful preamble of some 
length and lots of beauty. Then for New Year came a 
check on “The Bank of Good Hope” in the amount of 
twenty-five thousand fondest hopes. Surely such re- 
minders are cheering to a frater. Still another “little 
thing’, fully appreciable, are the current copies of the 
Capper Bulletin; Another, too, is a blotter of exquisite 
stock and print, from the News-Journal, of Newcastle, 
Wyoming; and most beautiful is the folder of “greet- 
ings” from Winfred Arthur Woodis, Worcester, 
Massachusetts. It is simply faultless, in gold, red and 
green on white, antique deckle-edged stock. Lastly is 
“A Batch of Taffy” form the Champion, that “News- 
paper of Today” published at Arcadia, Florida, being 
a neat oblong booklet made of quotations of what con- 
temporaries have said about the Champion’s late Spec- 
ial Fourth Anniversary Fire Edition, a copy of which 
is also at my side. Referring to these things, Brother 
R. B. Childs:says: 

Dear Mr. ‘Copper:—How do you like this and our 
special, as coming from a country newspaper office? It 
isn’t as good as it ought to be, but when you consider that 
all mechanical work was done in less than two weeks, 
besides keeping up with regular business without extra 
force in an office with three men in it, the reason appears. 

Kindness 

Peace Mirth 



UMlattonaf (printer: Zournafist 

Four years ago on Thanksgiving Day a $200,000 
fire swept the city of Arcadia, the entire mercantile 
section, consisting of some forty-two business houses, 
was reduced to ashes. Among those who suffered thus 
were the publishers of The Champion. Almost im- 
mediately, however, as the next issue of The Champion 
predicted, a greater Arcadia began to rise out of the 
ruins, and, if [ remember rightly, The Champion did 
not miss an issue. A new home for the paper was se- 
cured and equipped with type, presses and machinery 
»f the latest modern style, far superior to that in use 
yefore the fire. And now this Fourth Special Anni- 
yersary Fire Edition of The Champion, issued on 
November 4th last, comes as a fitting memorial of that 
leplorable disaster. Its object is conspicuously to 
yoost Arcadia and DeSoto county, and primarily to 
trike a comparison both by word and picture between 
he old city and the new. How admirably this. mem- 
irial—and remarkable comparison—has been done, 
an be appreciated only by inspecting it. It is virtually 
pamphlet, of thirty-six pages, on sized book stock and 
_ light blue calendered cover, filled with handsome 
alf-tones and interesting articles under such captious 
s “Arcadia Four Years Ago,” “Arcadia’s Financial 
Material Growth,” etc. The edition is fairly well pat- 
onized by local advertisers, the display pages being 
yell set and all well impressed. 

+> << 
Piper City, Itt., Dec. 21, 1909. 

. Byron Copper, DeSoto, Wis. 
Dear Sir: I am sending you a page of the Piper City 

ournal, containing an ad on which I would like to have your 
‘iticism. The ad of D. A. Kloethe was brought in late on 
ress day and given to me to set. Never having much experi- 
ice on page ads would like to have you reproduce same. I 
nm anxious to know both the good and bad points about my 
ork. Hoping to see your comments in an early issue of the 
rinter-Journalist, I beg to remain, 

Yours trulv. 
Witti1AM C. Eastwoop, 

Generally speaking, there is little complaint to be 
yund with this specimen of Brother Eastwood’s (Ex- 
bit No. 1.) It is pretty well designed and wholly 
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— SPECIAL — 

Christmas Sale! 2 eee 
OF USEFUL XMAS PRESENTS FOR MEN AND BOYS 

3 'ts.only @ short time until Christmas. We want, you to come in now and look 
oVer our large stcok of 

"-MEN’S CLOTHING, SHORS AND FURNISHINGS 
‘There's nothing 20 good for Christmar gift o8.9 nice Ault, oF overcoct. ohot or © oalr of shoes. There are hein arn are ic lon crank 6 oak of sees, Ter 

WE HAVE A PRACTICAL AND FINE DISPLAY 
for the needs of men and boys. aerpassing in quality. varie ty 

And elegance eny previous diaylay tor the holidays 

3 8 $ g 

99000009900008 9eeeees: 

Fancy Mase 100 go Suit Cams, $4 t0 49.$0. SVS. 
Mawr alher cry road articles foe Chrismas Get 

SPECIAL LOW ee THE HOLIDAYS, CALL AND SEE OUR STOCK NOW. 

a, Cros ite, eee Se 
Tae 

ER LOLTHE, pie ea: Z meeseose seenesouroososeosooesonsetonoooesoossessesoooeeqeneeees: POCO CCL CC COCOS 

H 4 } : 
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at. In my judgment the compositor’s chief handicap 
s been in the style of type faces he was compelled to 
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Some of them are too grotesque and insufficiently 
clear to make good advertising. The upper portion 
of the ad is too broken, but the centering of all lines 
has been the means of preserving a perfect balance and 
securing a pleasing aspect. 

Gownrtg. Iowa. Tan. 21, IQIO. 
Mr. Copper: Am sending ad for criticism set from a bunch of copy (you know the kind) and no “lay out”, plan, 

or displays marked. 
Very respectfully, 

Gro. S. GuERNsey. 
Friend Guernsey’s advertisement (Exhibit No. 2) 

is a highly creditable effort. I think, however, that 
the chief display line is considerably too loud; but 

REMOVAL SAL 
At the LEADER STORE Commencing Friday, Jan. 21 
Ee Continuing until Saturday Night, Janua 

As We are soon ready to move into our new location \ 
to give « rousing sale and we'realize in order to make a success 
ber this is not merely u clearance sale ef unseasénable merc 
ew store with an entire new stock if possible. We wil 
Be sure and take advantage of this sale as it meane $s save 
the rest will be in proportion. Come early as these prices n 

Bed Sheets 81 x 90 
§9c each 

31.80 Bed Spreads 

88c each 

Pillow Cases'42 x 36 
25c a pair 

One table full of pack- 
ages vlroedy wrapped 

zee 4 | | Special Friday 

and Saturday 
Gwia s gh j 

kirte at Greatly Reduced Prices. yy uh ; 
Our Entire Stock of Calicoes at 4! Cents a Yard, Twenty Yard Limit to a Customer 
SS 

Removal Price on Dry Goods 
Outing Aannel oc and 12 1-2c quantities. . Fe 
Flanclette 10¢ and 12 i: 7o 
Krinkledown for baby « 

REMOVAL PRICES ON f 

Several bolts of $1 dress goods ......,. 
Hl] Ladies scarf tascinators 1.00 quality. 

Ladies scarf fascinator: 

c 
Ladies night gowns worth 60c..., 
Ladies knit mittens worth 
Ladies knit mittens: wort 

] 

Ladies night gown: 

i boc Beauty pins per card....scesernseserny ss BO en GE 
orth 7$¢ to 1.00 

Waist sets worth 25C oc ccsscsses cess oD 
Men's watch fobs worth 4.00 to 450. $2.79 
Ladies neck chains worth 6.00 ....... $3.99 
Ladies necklace with locket warth 1.25 ....79 
Ladies belts worth Soc and 6oc 38 
Ruchings neck lengths... 07 

Fancy colla 

Men's cuff 

Goods: bought at thie sale not subject te exchange. Our store will be cloeed al day Thursday, January 20, to arrange stock and mark down foods, Terme of ale are strictly ceah.- Remember we pay the highest price for produce. 

THE LEADER STORE (cova va 
No. 2 

otherwise, as intimated, this is an extraordinary fine 
piece of composition. I point particularly to the neat, 
strong display, the skilled reservation of white, the 
tasty design and the masterful treatment throughout. 

+> > 

Wrmpieton, N. D., Jan. 16, IQIO. 
O. Bryon Copper, DeSoto, Wis. 

Dear Sir: I am enclosing a sheet of advertising matter 
that appeared in the News of Jan. 14th, for your criticism. 
If you see fit you are at liberty to reproduce them in the Na- tional Printer-Journalist. The News is printed an a Chandler 
& Price Jobber, and ads were brought in at the very last 
moment. 

In another letter addressed to “The National Printer- Journalist” I have enclosed a check for two dollars for that 
valuable “Printer’s Bible.” 

Thanking you for any suggestion that you may have to offer for improving the ads, I am, 
Very truly yours, 

J. O. Carrer. 
These page advertisements which Brother Carter 

has sent me may be seen as exhibits 3 and 4. The first 
represents a very difficult specimen to handle in the 
average country office, especially where this style is in- 
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sisted upon. It is a style, too, which cannot be com- 

mended for advertising purposes inasmuch as long 

type lines are read with greater difficulty than shorter 

ones. Therefore it is always preferable to cut such 

advertisements up into columns or panels, in which 

scheme, too, smaller faces can be employed, thus 
greatly simplifying the work of composition. This 
advertisement furthermore, has the same fault as that 

cited in the advertisement reviewed in the preceding 

paragraph, namely, the chief display line is entirely too 

‘Dennstedt Annual Mid-winter | 

Clearance Sale 
Beginning Monday, January 17, and Ending Jan. 3! 

E WILL HAVE our annual mid-winter clearance sale during these 14 days. We 

are going to reduce our stock and get most of our winter goods out of the way 

so we will have room for our spring goods that have already started coming 

in. As we said before, in one of our previous sales, we are firm believers in 

clean stock and rather than carry these goods over and let them get unsaleable on our 

shelves, we are offering them to you just when you need them and at prices, cut to a 

whisper, in many cases the prices are cut half into; and in some cases the articles are al- 

most given away. Remember this is not a money making sale at present but we believe 

_it will make money for us in the end for these goods are saleable now and we are get- 

ting the cash for them, while on the other hand pérhaps next year they will be unsale- 

able and we have had our money invested all summer. 
WE NEVER hada sale but what it was asuccess. Why? Because when we do have one you can hear 

something drop, and everybody knows that they can buy fora lot less money. We are not afraid to lose 

our profit and more too during thissale we realize that any one that buys on these sales becomes a steady 

customer and will always speak a good word for us. You will be surprised when you come into our store 

' Monday morning, it will have anentire different appearance. Christmas decorations all taken down. Arti- 

cles displayed on all sides and sale tags put on all of them. In many cases you will stop and wonder how 

we can sell things so cheap; but don’t lose any time in buying: our loss is your gain. 

This Sale for Cash Only. 
ALL PURCHASES during this sale will be for cash only. We will not give cash tickets during these 

slaughter prices. It will be a wonderful sale; wonderful for the saving you will make; wonderful 

for the satisfaction that is guaranteed everyone during this great slaughter sale. It is an unusual oppor- 

tunity and one that may never again be yours. You cannot afford to miss supplying your wants for some 

time to come. Make us a call or you will be sorry as it will be like purchasing gold dollars for fifty cents. 

THIS STORE isa place where the satisfaction of each customer is made the first consideration in 

each transaction. Where we're all working together, not to do as much as we can for ourselves, but toe 

do as much as we can for you. Remember, its the dollars that count; spend thenr with us and you will 

be surprised how far they will reach. Come early in the morning and do your buying, we will try 

and have help enough, but you know as wellas we do that we will have some large crowds and it will 

take a large sales force to handle them. 

DENNSTEDT BROTHERS CO 
it : Stores at WIMBLEDON and FARGO, North Dakota 
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large. An ad compositor should never lose sight of the 

fact that he is setting an advertisement and not a 

poster. People do not usually read a newspaper from 

such distance that the type therein need be larger than 

72 point. Forsooth faces larger than this are deciph- 

ered with some difficulty at close range. One has only 

to try this oneself to be convinced of its truthfulness. 

The design of this sample is quite neat, as is also the 

treatment in detail, although the change from Chelten- 

ham to DeVinne necessitated in the body is deplorable. 

This is a natural outcome of the style followed. The 

second specimen is a better one than the first, but, in 

view of the preponderance of the Cheltenham Bold, 

used both in descriptive portions and display, the effect 

is somewhat monotonous, lacking in contrast of black 

and gray insured where a lighter face is available for 

the body. 
> > 

I realize as well as you do that it is pretty hard 

to begin talking about Christmas editions—I might 
have put it off a few months fonger and made it quite 
seasonable—but there’s so many beauty editions before 

me awaiting review, that I am moved to immediate 

eloquence Take, for a starter, this Christmas special 
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issued by that model sheet, the Pierce County Tri- 
bune, of Rugby, North Dakota, consisting of the regu- 
lar quarto all-home-print edition, supplemented by a 
colored cover replete with Christmas advertising mat- 
ter. The Tribune is an excellent paper, bordering up- 
on the ideal in its typography and mechanical makeup, 
and fully ideal as to impression. Along some few days 
prior to last Christmas, it is noteworthy, that this ex- 
cellent sheet closed a highly successful voting subscrip- 

‘Read .These Bargains 
ee sa Se “Ladies Skirts | 
1 fle : About 100 Ladies and Mises 

Ff = “|| HALF PRICE a 

ae el SUITINGS _ 
Dress Ginghams & Wool Goods || 2 s:s:-vn soci 4 
About 3000 yards 1 1000 yards we 1 ils brown be and bl 
iatgaaphat ee off will delbae, 62 off +H} Suits 
Look these over early for they won't last long at this price. 

Ladies’ Handkerchiefs 
ve you some of the best bargains you ever got. 

fandkerchyels worth Oe ari }Se Fancy Embroidered worth 20 and 25¢ 
be Slaughier sal 12 and 1S< 

All China Silk and Taffets Sith 

One-Fourth Off 

Men’s Overcoat 

je ase vale 
red Handkerchiefs wurth $35 65 75 85 100 125 

320 0 70 98 

Men’s Shirts and Underwear 
Hi ts $200 2.50 3.00 

a7 si 139 1.90 225 
wurth $50 65 

39 ag}! 
1 Prices $00 Small o Mention “at 

We carry the largest shoe 
stock in town and the best 
lines. FLORSHEIM for 
Men, UTZ « DUNN. for 

adie - , women, BUSTER BROWN 
» eahise * ==9 for Boys and Girls. Our 

spring line of Buster Brown shoes are just 
in and we will give you a 10 per cent dis- 
count on this line. On odds and ends you will find good 

ak || shoes for 1-2 and 1-3 off. 

Groceries Specials: 
tock of ovr men’s 

and boy's caps to be sold al 

One-Third Off 

German Socks 
ar |] $1.25 German Socks at $6€ 

Specials 
246, re-will sell Culicos at Ate per y 

Domestic Dep' 
Ladies 0 se reduction will be 

Ladies peeler fl 
a 

Ae heres 
noha SALI is pa 

It noney it will pay you to burrow it 

Study this poster carefully so you will be familiar with the }} '* 
prices when you come in to buy. u 

DENNSTEDT BROTHERS CO 
lL Stores at WIMBLEDON and FARGO, North Dakota 
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tion contest managed throughout exclusively by the 
publisher W. J. Anderson himself, and he has a right 
to point with pride to the unqualified success of that 
project. 

BO AS 

Another of my good friends who issued in gala at 
tire in honor of the festive Christmas occasion is The 
Glidden, Iowa, Graphic, which was also merely the 
regular edition clothed in syndicate lithographed cover, 
and replete with holiday reading matter and advertis- 
ing. It made a very pleasing, prosperous-looking papet. 

s+ > 

L. E. Brown, proprietor of The Independent Her- 
ald, of Bertrand, Nebr., also deserves my heartiest 

congratulations for his excellent sixteen page all-home- 
printed holiday number, covered with regular news 
stock with a title page printed in plain black, but at 
tractively gotten up Santa Claus head cuts bordering 
the whole thing and a central half-tone cut represent 
ing the shepherds gazing at the star of Bethlehem. The 
typography is all very creditable, as are all the contents 
of this edition, and the pages are liberally supplied with 
advertisements. 
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Another old time friend of mine to issue a special 

Christmas edition is The Wynnewood, Oklahoma, New 
Era. This special consisted of ten pages and attractive 
syndicate cover. Much special holiday advertising was 
in evidence in this number, together with extra straight 
articles, but regretably, while the spirit of enterprise is 
commendable, none of The New Era’s mechanical 
work is high grade. The composition has an amateurish 
appearance, and the press-work not only looks rough, 
but also shows uneven ink distribution. 

+> > 

Exhibit No. 5 shows the upper half of the first page 
of the Christmas edition of the Robinson, Kansas, In- 
dex. The first page was printed in two colors. The 
large cut of Santa’s head in the center of the page, 
and the two little Christmas decorators at either side 
of the title were red, balance black. I call especial at- 
tention to the general art and taste in the makeup of 

Vedome XVI No. 25 N COUNTY, KANSAS, THURSDAY, DECEMBER 
-2:ROBINSON INDEX. ©) 
RECORD CORN HUSKING 4*+*** H YUM!~ WE LIKE TAFFY 

ad FEN 
eM 

INSTALLS NEW FLITURES 

this sheet as excellent. An immense quantity of dis- 
played advertising matter are handled for this edition, 
but there are no marks on any of it to show that it 
suffered at all in consequence of the rush. Contents 
are admirable—but I do wish Editor Leslie would cut 
off that nasty period at the end of that otherwise per- 
fect head. 

> D> 

GREENWOOD, S. C., Dec. 21, 1909. 
Mr. O. Byron Copper, DeSoto, Wis. 

Dear Sir: We are sending you under separate cover a 
copy of our annual Christmas number, the largest ever issued 
by a weekly paper in this state Would appreciate any critic- 
ism you may have to offer. 

Yours very truly, 
Tue InNpEx Pus. Company, 

Per. H. L. Watson. 

If anyone doubts that the South is alive and hust- 
ling they ought to have a look at this second Index’s 
special holiday number . Five quarto sections—forty 
six-column pages—inclosed in a beautiful colored cov- 
er of the same pretty design as that used by another 
Paper reviewed above, (old St. Nick, with his pack on 
his back and his arms full of toys, bending over three 
sleeping children, while the mantle clock points the 
hour of 11:45 p. m., and the stockings hang limply 
from the mantle tree.) All three of the other pages 
of the cover are occupied by big page ads. The mag- 
nitude of this paper precludes an exhaustive criticism 
but I have given each section a little more than a pass- 
ing glance, and generally speaking, I have been grati- 
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fied to find everything very creditable. The typog- 
raphy is modern, the composition artistic and the im- 
pression clean and readable. But most of all have I 
been captivated by the beauty of language and fluency 
of the editorial work. The editorial headed, in a full 
page engraved line, “Our Holiday Greeting,” is as well 
worded a thing as I have ever noticed in a country 
newspaper. It begins by quoting a verse from an 
ancient ballad—a ballad dating back to the good old 
days in “Merrie England”—the “Days of Robin Hood 
and good brown ale,’—and then Editor Watson pro- 
ceeds with his effusion on how the Christmas time 

We suggest that you do your Xmas shopping early and you will find it more Satisfactory 
in res We have a more complete stock than ever this Fall, 

PARASOLS 
A inrge and beautiful 

DIAMONDS. 
We have a most complete 

‘Our lines of Gold Plated 

Jewelry Cases, Clocks and 

assortment of these goms.| | Candlesticks are complete 
assortment of the newest 

Parasols just arrived. 
and an elegant assortment 
to select from. 

WATCHES 

i 

THE HOME OF RELIABLE JEWELRY ~ | 
2 
i = 

3 
H 
s £ 

We carry the largest line! i 
Sterling Silverware 

This line has always been 
© of watches in this vection 

of the Sate. You will have 
very lire trouble in mak-' 
ing a selection in our store. 

our leading one. We can 
furnish you from one piece 

“| [toa chest 
Kogre~ing free of Charge 00 cut Jrwairy 

ES tA W H IT “REENWOOD 
JA. wy SOUTH 

$ | vewecer R ° L. CAROLINA | $ 
L 3 

ies i 
or cooscroscsvasieesses! 

should be kept. Two impressions I find it impossible 
to escape from as I inspect the pages of his extraor- 
dinary sheet, namely, that Greenwood, S. C., is a very 
lively, enterprising city, and, judging from the nature 
of the contents of the Index, that Brother Watson has 
a highly intelligent class of readers. Thus is the value 
of a good newspaper—the value of creditable, well 
supported special edition—brought forcibly home to us. 
Exhibit No. 6 is one of this paper’s good half-page 
advertisements, in which the only feature which I con- 
sider objectionable is the useless rule just over the six 
panels. 

+ > 

The Hannibal, Mo., Daily Courier-Post also had a 
special Christmas edition on December 17, last, with a 
well illustrated front page, two ten-page sections, an 
abundance of special holiday advertising reading mat- 
ter. It was all very creditable and commendable. 

+> > 

Eaton, Cotorapo, Dec. 23, 1909. 

The National Printer-Journalist, Chicago, Ill. 
Dear Sir:—We are sending, under separate cover copies 

of the last three issues of the Herald for criticism. The Her- 
ald is published in a town of 1500 in the best irrigated section 
of Colorado. 

Yours truly, 
THe EATON HERALD. 

Since one of the copies of this neat “big little” 
paper referred to in the above letter is from The 
Christmas edition, I am pleased to consider it along 
with all other contributions of that class. The Herald 
is about the daintiest little publication with which this 
department is acquainted. It is a four-column sheet, 
and varies in the number of its pages according to re- 
quirements. The holiday number comprised some four 
sections of eight pages each, the first section consisting 
of a Patterson colored cover, being a fac simile of that 
used by The Glidden Graphic reviewed in a previous 
paragraph. The contents of this number were charm- 
ingly appropriate and extensive. No other paper that 
comes to this department prides itself more on typo- 
graphical taste and neatness, everything apparently 
being done with studied care as to the result. The 
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ad man on this sheet is an expert compositor, especially 
in his skill as a panel-builder, as illustrated in exhibit 

CHRISTMAS SPECIALS 
—___— 

We offer the shopping public a bunch of specials that cannot ve | 
overlooked. Such values as these have never been given in Eaton. 
A careful look at styles and values will convince you. Get the habit 
of trading at Duke’s and save money. 

Petticoats 
resi petticosta, black and $4. 95 

re ¥ 

wage petncoaia, ilk a $3.50 

Kid Gloves 
a Rope, eported, all colors and $1.50 

FW. bupurted, all colors and $1 25 

Milla Gibb special atret $1.75 SW léo wurvatar coats, hip lengths Sond 16 

Minses and girls costa, $5 ta S12 valuee yo ot 
“HALF PRICE 

Ladies’ Neck wear 

Boys! overrcata. 410 14 year yo at 
HALF PRICE 

Boye’ Knickerbocker quits all go at 

HALF PRIC' Ee 

Ladies’ Waists 
The greatest values ever offered in walsts. 

We have just received a shipment of the new- 
est things in, Indies’ waists Cream, white, 
black nets, brocaded silk and eutins, These 
are beauties. and are selling lively. Values 
up % $10.00, while they last 

$4.95 
don’t miss this golden opportunity 

33 1-3 off 

Don’t fail to carry away some of these wonderful bargains. 

THE T. A. DUKE MERC..CO. 
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No. 7. The double-pica space between the six central 
panels, with all other panels divided by a single pica 
is a defect, caused by the almost unavoidable necessity 

GRAND DISPLAY OF XMAS GIFTS 
AT THE BUSY STORE 

Our Chrintmas goods are all 
‘assortment of useful presents at 

d umdtressed, 
50c. 

ese prices should appeal Ww you if you 
store where you-will find reasonable pri 

fone THE BUSY STORE 0 5 Yeas, 

to escape the half-pica in the measurement of these six 
panels. One little “trick,” which, if learned by this 
compositor, will improve his work, is the centering of 

A STORE FILLED TO OVERFLOWING WITH 

HOLIDAY GOODS 

Carpet & House Purnishing Cloak and Suit Department 

The Condon Mercantile Company 
4 “SGreeley’s One Price Cash Store Greeley, Colorado 
~ 
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all short final lines that may occur in the matter set in- 
side a panel. Exhibit No. 8 is one of the Herald’s 
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faultless half-page specimens, which show the striking 
effect of judicious illustration coupled with intelligent 

AG 
T. A. Duke ROSEANNE: 
Mercantile \ 

=) 
. ma, 
GIRISTMAS 

Two important features of Christmas shopping are first, trade at Duke’s, your money will go 
farther and buy more; second, do it now, shop early and not only avoid the tremendous rush, but 
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composition, while No. Io is an artistic double-page ad, 
for which I have no “beauty hints” to offer. 

> > 
WuHeaton, Minn., Dec. 18, 1909. 

Mr. O. Bryon Copper, DeSoto, Wis. 
Dear Sir: I am sending you today under separate cover 

a copy of the Wheaton Gazette-Reporter, which we issued this 
week as our Christmas number. Any criticism you may see 
fit to make will be much appreciated whether it be in favor 
or against the paper. Wheaton is one of the up-to-date and 
prosperous little towns in Minnesota, being the county seat 
of Traverse county, with a population of about 1400. We 
have a good bunch of merchants who patronize the columns 
of the Gazette-Reporter quite extensively as a means of reach- 
ing the people of Traverse county, and when we say that this 
paper is read in a good share of the homes of the county, 
there is some ground for belief that this paper is helping them 
to do a prosperous business, as most of them are. 

This number of the paper was gotten right out on time 
notwithstanding the fact that there was a rush of work in 
other lines during the week. Some of the ads were set in a 
hurry and at a time when material to work with was limited, 
and we hope this explanation will help cover up some of the 
defects. 

I solicited all of the ads and helped to write a number of 
them and had full charge of this special Christmas number, 
besides looking after the business end of the office and work- 
ing in the mechanical department. 

I have been Associate Editor and Manager of the Gazette- 
Reporter for the past two years and I am glad to state that 
the paper is in a prosperous condition. 

I am a reader of the National Printer-Journalist and I am 
always glad to see it make its appearance. It contains many 
good things for the printer. 

Wishing you a Merry Christmas and a happy and prosper- 
ous New Year, I beg to remain, 

Yours very truly, J. W. Mites. 
Manager Gazette-Reporter. 

Fourteen big pages and Patterson lithographed 
cover constituted this special Christmas edition of The 
Gazette-Reporter, and in the main a very creditable 
effort it was. In point of contents this specimen is not 
so good as some of the fine specials, the review of 
which comprise this installment, because a great deal 
of plate matter has been used beside the patent pages. 
I can readily and wholly believe all that Brother Miles 
has said throughout the foregoing letter in praise of 
his home town and the “live bunch” of business men, 
for his flattering assertions are fully corrobated by 
many big, live advertisements in this special edition 
of The Gazette-Reporter. I am sorry, however, that 
my fastidious taste compels me to say that these adver- 
tisements have been treated throughout in a very com- 
monplace way. I realize that I have thus pronounced 
judgment in the face of Brother Miles’ courteous ex- 
planations offered above; but I’ll leave it to such an 
artist as Winfred Arthur Woodis, of Worcester, if the 
time required to set an ad well is much greater than 
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that consumed in setting one in the common way. It’s 
like everything else—all in knowing how. Like the 
proverbial editiorial rejection slip, 1 feel impelled to 
say that all this does not necessarily imply that these 
ads in the specimen under review are without merit; 
they denote skill in designing and a pretty good idea of 
display; they are lacking only in artistic treatment in 
detail. The best ad is that of The Fair. 

Zo, Pat 

Troy, Mo., Jan. 1, I9to. 
O. Byron Copper, DeSoto, Wis. 

Dear Sir: Umder separate cover I am sending you a copy 
of the Christmas edition of the Troy Free Press for your peru- 
sal as well as criticism. The ads in same are the first lot of 
samples that I have sent in to this valuable department of the 
Journalist, but hope to favor you with other contributions 
later on. Every ad in the edition was set by the undersigned, 
while the press work was executed by our foreman, Mr. 
Geo. Townsend. Would be pleased to have you pass judgment 
on my work and reproduce ads you deem worthy, in the N. P. 
J. Thanking you in advance for any courteousy shown me, 
I am, 

Respectfully, 
Savoy W. PEREAU. 

The special annual Christmas edition of the Troy 
Free Press, with which the brother subscribed above 
has favored me is somewhat similar in size and form 
to that examined in the review immediately preceding, 
but it is much neater and more artistic in point of ty- 
pography. A good weight of colored cover stock en- 
closes this number, of which the title page is highly 
neat and tasty. The entire edition is home-printed, 

H. HAVERKAMP 
TROY, MISSOURI 

‘The Reliable Jeweler, 

Will haye the largest stock of appropriate 

XMAS GOODS 
ever shown by any firm in Lincoln County 

GOLD WATCHES 
in sold and filled cases, open face and hunting 
case style, for men and women, boys and girls. 
Call and inspect them before the holiday rush. 

JEWELRY 
of every description in the latest styles and de- 
signs—Brooches, Bracelets, Barrettes, Chains, 
Fobs, Cuff Buttons, Society Emblems, etc 

SILVERWARE 
for the table, for the dressing case. for the toilet, 
—don’t buy anything im this ine unnl you 
have looked over the selection I can offer you 

MY PRICES RIGHT 

Dont be deceived by the promise that you can 
get lower prices from other dealers. My long 
experience enables me to buy just as cheap as 
any one can and my goods are always backed 
by a guarantee that they are just as represented. 

REMEMBER THE PLACE 

| H, HAVERKAMP, - Troy, Mo. 
> Reliable Jewelry and Watches. 

No. 11 

but before I enter into a congratulatory criticism of the 
mechanical features of this issue I must give Editor . 
Henry F. Childers the compliment which his excellent 
English, and proper and particular punctuation there- 
of so richly deserve. Speaking with the hyperbolical 
license of a writer, I might say there are hundreds of 
half-tones in this fine number of The Press, and my 
acute sense of art has been highly satisfied by the taste- 
ful way in which these have been arranged, grouped 
throughout the pages. There is quite as much art in 
placing a cut in a printed page as there is in setting a 
display, and I am pleased to note that the makers of 
this paper know well how to do both. Of course there 
is a lot of A. P. A. plate used in the pages of this spe- 
cial, but then, too, there is column after column of 
home set matter besides, and all of it is well chosen and 
well impressed. In his advertisement composition, 
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Compositor Pereau sticks wisely and largely to simple 
lines, and as a result his work in the main is modest 
and pleasing. Exhibit No. 11 is the best example of 
his work in this special number. I shall be pleased, in- 
deed to have the future contributions from him. 

a MS 

Last, but, as so frequently happens, not by any 
means among the Christmas specials reviewed this 
month is that gotten out by the Gallatin, Missouri, 
Democrat, which Secy. R. J. Ball, of the publishing 
firm of Robertson & Ball, introduces to me in the fol- 
lowing courteous letter: 

GALLATIN, Mo., Dec. 20, 1909. 
O. Byron Copper, DeSoto, Wis. 

Dear Sir: Under separate cover we are sending you 
sample copy of the 1909 Christmas number of the Gallatin 
Democrat for criticism. 3500 copies of this issue were printed 
—making it “fairly creditable” in size at least, for a country 
print shop. Several of the ads were, of course, set by helpers 
and all of them in the hustle and bustle incident to the great 
amount of work necessary in putting out an edition of that 
size and kind and some of them do not therefore come up to 
the standard of excellence of our foreman and ad man, Mr. 
O’Bryant. However, we do not feel that the issue as a whole 
requires any apologies. 

It is, by several pages, the largest edition ever put out by 
a country print shop in this part of the state, but as Gallatin 
is the best town of its size on the map and Daviess county the 
best county in the United States, both growing and enlarging, 
we did not want to lag behind—in fact, have always found 
there is plenty of room in the front for the newspaper deter- 
mined to get there. 

Your review and criticism of the issue is desired. We ap- 
preciate the fact that improvement can be made in most every 
line of newspaper work if a fellow is only willing to profit 
by and adopt some of the well-balanced criticisms of others. 

Yours truy, 
DemocraT Pus. Co., 

Ree) BAvimSeciy: 

Since it is up to me to do it, in spite of the fact that 
my time and space grow limited, I wish to be through 
in telling about this gigantic special edition, and there- 

[PAGE OF BARGAINS 
FROM THE GREAT OSE: GAEL 

Suits, Overcoat: s and Boys’ Clothing 

Bed Quilts on Sale! Table Lineas on Sale! 

No. 12 

fore will begin by stating that it consists of only eight 
six-column quarto sections—forty-eight pages, if you 
please—enclosed within a gala day, highly illumined, 
syndicate cover. Thus, you see, it is an easy matter 
for me to convey a definite idea of the size of this 
fine effort, but a fitting description of the grand typog- 
raphy in this issue—the superlative editorial work— 
and the excellent pressing—is wholly a different one, 
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to say the least. A writer with many more adjectives am willing to concede that it has all been done better 
in his vocabulary than I possess must feel his own by far than I dare boast that I could have done it 
weakness in attempting it. The easiest way to begin myself? The unique department of “Letters to Santa 

ee d Boys’ Gift ifts| You'll Find Shopping Herea Pleasure! 

THIS IS THE PLACE! Mate Then pit. Kn tire Patties | See acai 

H We have the only absolutely bran new stock of Men's and Bays’ Clothing, Overcoats and Furnishing B i AND ONE THAT CAN BE USED and enjoyed by every member of the family, add- i} 
E Goods in Daviess county, and right now when = ‘must do your Christmas shopping, we've slashed the prices | ing. us It does, « joy and pleasure to your home, not only at Christmas time but the whole yer 
ii Ripe si ing so that (¢ will be easy H around. Owners of the Universal Piano Player will be delighted to know that thts player bas 

‘Ube Severans Action that received the Highest Award and Gold Medal at the Seattle Exposi- 

tion Mr. Ben Newell, an adopte 
perme GS Pilger for bis ee Chri 

CUT.GLASS 
Every Suit and Overcoat in our 

none are reserved. It is « fictn and fixed policy 
H for None will be carried over. This is an opportunity for 

of Uncle David Groomer, lately purchased this hand- 
5 gilt, from Ada M. Royston 

Toilet Sets, Fine Candies, Pipes, Perfumes, Stationery, Pou Cards 
Overcoats : Naeen 2 , 2 | and Pow Card Albums, Foot Balls, Leather Goods, Etc. 

F uy it Now! Dini aytests. Syn oe Don't Delay! “| : Rain \ Coats i : 3 | if Visit us when you are doing your 
to better gift bas 7 d 

Nene Ne ‘Christmas shopping uric ws so much | 

YOURS FOR, A ROYAL CHRISTMAS 

| 

= The Gyn Drug Co. 
| Dost deprive sour [Pas Side Square. + _ GALLATIN, MISSOURI 

family longer of oo. | 

| | eee eae eter Ie Sar 15 

i We are Agent for the Leading Pianos in ‘Am 

May Sanc Glaus bring zou Joyuus Merrimem and the New Year # foed of Mappiness and Preeperity is the with 

~ Tue BANK.OF JAMESON 
JAMESON, MISSOURI 

Some Testimonial 
. Bae and Children’s Clothing 

Here is where we have made our big hit 8 
Hour up-to-date Knickerbocker Single and Double-Breasted Suits go in this sale, at 7Se on the Dollar! | 

WE MUST CLEAN UP. 

: Ladies’, Men’s and Children’s Shoes! ; 

A fine gift for “him” or “her.” Q 

THE CLARK CLOTHING AND SHOE CO. | |” Ada M. Rover 
Center East Side Square, GALLATIN, MO. i Pattonsbury, Mo, 

[ Capital, Surplus and Profits Over 30,000. | 

TA FEURT 
pmo 

WE WAMPLER 
2 LF 

Gallatin, Mo, ° 

is to show you several of the charming advertisements Claus from The Democrat’s Little Friends,” which, if 
by means of reproductions (Exhibits 12, 13, 14 and I mistake not, is an invariable annual feature of The 

Democrat’s Christmas number, is again in evidence, 
OUR POLICY—Sufety prrst, Liberality next 

ee pene : —— | === Fstablished 18§82==—===——— 

Additional Liability of Wan er ss a ages ded Profits over $4,000.00. The Pa t tonsbur g Savi n ds B 
| 

| PATTONSBURG, MISSOURI 

Officers: 
cx.) 

ROBERT £ MAUP@. 
in 

Directors: 
ae 

L. M. BEST 

¥. J, GROOMER 

Capital Stock (paid in). 5.0... vse. + $20,000.00 
Surplus fund (earned). . . fake, dog aon, 25000000: 

Undivided profits (earned).. .. art. 4,000.00 

Total Capital, Surplus, and undivided profits. $49,000.00 ’ We are the Depository for the Funds of Daviess County 
And should like to be the Depasion for Your Fundk Stan une New Year right by ‘D. B, KOGER 

@, A. REYNOLDS: 

Comparative Statement of Deposits on December 1, for the past five years: W.E SMITH No. 17 
December 1st, 1905—-Deposits i cee + $128,590.76 W. F, GROOMER 

J. B. McDONALD, December 1st, 1906-—Deposits, tove vue 4 $153,371.04 
Asst, CASHIEIt December ist, 1957-~Deposits (panic year) © i $143,321.02 ROBERT E. MaUPIN 

December 1st, 1908—Depasits,.. - $106,782.63 , 15), in which, after a careful study thereof, if you can 
find that whereat to complain, you will have accom- 
plished more than I have been able to do in this neces- 

December 1st, 1909-—-Deposits. cesses erie fs $185,918.01 

Our Loans and Discounts December Ist, 1909 were $162,762.70. 

fon vo the cy that HUSACA Tena ot iy anagem lion ates) Oat poset oa Bed profits, aud further to the fact that we would bare 
f ee v chase (oot Seno ; 

y of Pationsburg, but the entire country surrounding and tribu= 
position towards the public in pape [YOU TAKE NO RISK| J ee 

E w buy your harness at this store—it's ALL HAND-MADBE from the very best of mate: rae and OUR 
GUARANTEE that it will give a full measure of sérvice ar your money back ences le y el. 

No. 19 

occupying so many pages that really I lost count; Rem- 
iniscences of Pioneers, the regular news features and 

SV OR IS iterres nor ee eee a innumerable other things, replete with interest and ap- 
eee ce 0 aie) propriateness, take up the balance of this capacious edi- HH iird appre) el pairaage tro ne ier Ws ar oh ow-fiemt be lt wie femme and ww apron el ceed tran 

| roc ve coma and “hy 

Ww. A. JOHNSON H 
THE HARNESS MAN ~_ Jamesport, Missouri 

|GET THE Hasir Tuis Xmas! Ht 
: </ | 

A i i —*en. } Of giving something useful to your loved one or friend—something that will be a pleasure and comfort to them 

Z bE é for years, possibly long after the giver has crossed the Great Divide. Casteel Bros. hardware store teems with i 
= Wart] |. dozens of useful, beautiful, practical things that add comfort to the hnms ond cive a life-time of satisfaction. 

HERE'S A - : We ve Got What You Want! | SA TEN SUD Erste 
‘A full dollar's worth of value for every dollar’s worth of ] [For W ue or Mother. CHAFING DISH ES For the Boys and Girls. 

) 

; 

i | i 

Hardware, Wagons, gees Buggies, Stoves. Pumps, Etc.. | 

5 i 

HI 
Pa eae Alcohol Burners. 

— Ss 
GAMES. WAGONS," SLEDS, 

SEATES: KNIVES, ETC 

you buy-*no reasonable man expects more, nor should’he be satisfied with less : 
= Ladies, we have the largest assortment: of 

Chafing Dishes in the city and are making 
the lowest prices ever heard of on this class 

of ware: 
A $1000 Chafing Dish for | * __ $6:95--1 only Mee ane tenes mee _ For Husband or + -Pather. 

| A. $750 Chafing Dish for $4.55—2 only Gillett Salety Razor, 
S - Set offr bie Spock = ‘A $6.00 Chang Dish for $8.90---1 only Keen Kuner Safety Razor,” 

It is ovr pride to please you; it is oux good fortune to have the goods to do so Weéinvite you to come in and 4 $450 Chafing Dish for $2.85-—1 only . ‘Old Style Razors, 
inspect our goods when in need of anything in our line, compare the quality and price with other 

dealers and give us what we merit We've many things that would bring bappi. 
Come Early and Get Your Choice. “Knives, Razor Hone, Etc. 

ness into your home as Christmas Gifts Let us sbow them to you. 

Grant Winéland 
‘Come in and see us When you're in (own. JAMESPORT, MISSOURI 

No. 18 

sarily rather hasty criticism. Generally speaking, tion, than which none more praiseworthy have I ever 
these specimens have struck me as veritable models of scrutinized. Success to its successful makers—from 
the highest typographical art. As to contents—how the enterprising publishers down even to the “devil 
can I be expected to do this feature justice when I himself. (Exhibits 16, 17, 18, 19, 20). 
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BUSINESS NOTES 
This Department is conducted for the benefit of 

advertisers, and expresses their claims and views 

mites BDUCATIVE POWER OF THE PRESS.” 

Advertising is educative. If not it is bad advertising. 

The press subsists on advertising. The printer-publisher is 

the man-behind-the-gun in advertising. Is it not strange, 

then, that the p.-p. takes so little of his own medicine. 

It’s the old, old story. The cobbler with unmended shoes; 

the painter with the unpainted house. 

Consequent to this neglect of opportunity, the fact is that 

very many publishers are not as prosperous as they might 

be. Many worthy and not unintelligent publishers of neces- 

sary newspapers are not financially strong. They might to 

great advantage study their field of operations, and begin 

an educative campaign with the object of demonstrating to 

the merchants and manufacturers the fact that good adver- 

tising pays for itself—just as a good salesman pays his own 

salary. You wouldn’t employ one if he didn't. 

Millions are expended monthly in this country for ad- 

vertising. Why? Because for every million of expenditure 

there is a considerable part of a million of net profit by 

way of return. One man in a small town learns or is taught 

the business-compelling power of type talks. He _ begins. 

He grows. The town grows with him. The printers in the 

town grow with him. Is this not the history of scores of 

small cities in this country? True, the man had an idea, 

or skill, or an invention. But without advertising, his ideas 

could not have been coined into wealth. Many men just as 

capable, with ideas, skill and inventions have not learned 

the potency of advertising. And just here is the field the 

publishers neglect. Educate your community to the adver- 

tising point. 

Begin, brother, with those who are advertising in your 

paper. Study first how to make their expenditures profit- 

able to them. Boost them first, last and all the time. Make 

it your business to get all your readers to read all the ad- 

vertisements in your paper. The advertisers are paying you. 

Earn your pay. 
First, make the advertising good to look at. Set it so 

the man who pays for it will take pride in it, just as he 

prides himself on everything important in his business. Use 

the best types and use them intelligently, forcefully and at- 

tractively. 

One of the great advertising writers has something worth 

while to say on this very point on page 149 of this issue of 

the NatiIoNAL PRINTER-JOURNALIST. What he says relates 

primarily to printing, but is just as applicable to advertising 

composition done intelligently. 

This is an unusually good advertisement. It is educative. 

It is a model for a publisher. It will profit a printer-jour- 

nalist to read it carefully many times. It touches the weak 

spot in many of the establishments of many of our esteemed 

publishers, to all of whom we wish more prosperity. 

* * 

TICKET PRINTING POSSIBLE TO ALL PRINTERS. 

Ticket printing, such as transfers, railroad tickets, lunch 

tickets, etc., is by some considered a specialty. Neverthe- 

less it is not so much of a specialty that most printers 

cannot do the work with the ordinary equipment in the mat- 

ter of presses. To make this possible to the general run of 
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printing houses a typographic numbering machine one inch 

in width has been devised which can be locked up with the 

type matter, and any number of the minute machines may 

be used together in a form. It is thus possible to print a 

great many tickets up at one impression, numbering each 

one separately. The one-inch machine is being introduced 

by the sterling firm, the Wetter Numbering Machine Co., 

3rooklyn, N. Y., and having a tremendous sale. 

* Ok 

THE DIAMOND COMBINATION LEVER AND POWER 

CUTER: 

This is the name given to a brand new “creation” by the 

Challenge Machinery Co., the well-known printing machinery 

manufacturers of Grand Haven, Michigan. 

This machine, as its name implies, is arranged for either 

hand or power. Lever cutters are shipped out with holes 

drilled and tapped, ready for receiving the bolts which fasten 

on the power fixtures. These fixtures can be purchased and 

applied at any time. 

With each power machine a lever is furnished. By simply 

changing one stud, the power machine can be instantly con- 

verted into a lever cutter. 

The illustration reveals a radical improvement in design. 

Simplicity and solidity combined with symmetry and mechan- 

ical beauty. In addition to these points, it possesses many 

valuable and interesting exclusive features. 

A center bed adjustment overcomes the natural tendency 

of a cutting machine of a heavy cut. 

A steel tape scale placed on a level with the operator’s 

eyes shows the exact position of the back gauge to sixteenths 

of an inch. 

The quick-acting back gauge screw requires only one- 

fifth the usual number of turns. 

The machine is operated by a worm-gear, the most pow- 

erful drive known. The gear runs in oil and is made of 

steel which makes it practically indestructible. 

The clutch is of the friction type, positive and powerful. 

It drives the knife at the high speed of twenty-four cuts per 

minute, doing this without excessive strain or danger of 

breakage. 

Equipped with automatic brake, “easily-squared,” ad- 

justable split back gauge, which interlocks with clamp, side 

gauges on both sides, both front and back of knife, visible, 

visible knife adjusting screws, gibs and set screws in frame 

to take up wear of knife-bar, quick-acting clamp screw and 

large clamp-wheel, half-inch cutting sticks and many other 

conveniences too numerous to mention. 

Its attractive design and high finish added to superior 

construction make it indeed a machine of exceptional merit 

and one that will at once become popular with printers and 

bookbinders: 

It is made in two sizes—30 and 32-inch. Full descriptive 

matter will be furnished upon application to the manufac- 

turers, whose address appears above. 
* * 

FOUND IT ALL RIGHT. 

There is some satisfaction in dealing with a firm that is 

not only the friend of the buyer while the sale is being made, 

but that remains so after the trade is made, and the money 

paid. 

In March the Journal installed a Mergenthaler type- 

setting machine, buying it new and direct from the factory. 

It was at once put into operation producing type for the 

paper, and has met its requirements every week. At no time 

has any complaint been made to the factory, and there have 

been no troubles with the machine that were not remedied 

by a few minutes’ work. 
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But in the face of all this, on Friday, W. E. Cosgrove, 

who erected the machine here, arrived in town, and spent a 

half day looking over the machine to see how it was going, 

finding only a few minor adjustments that needed to be 

made. The fact that the visit was made without a request 

and that the company paid his expenses shows the care 

these people take of their customers, and supports the en- 

viable reputation of the Mergenthaler Linotype Company 

that its every promise is made good, and more too.—North 

Manchester, Ind., Journal. 
7 * 

The Port Huron, Mich., Times-Herald Company signed 

a contract for the installation of a newspaper printing press 

that means a long stride toward giving Port Huron and East- 

ern Michigan a newspaper of Metropolitan quality. This 

contract made with the Duplex Printing Press Co., of Battle 

Creek, Mich., calls for the immediate installation of one of 

their single-plate rotary presses, together with complete 

stereotyping outfit, the press capable of printing either eight, 

ten, twelve, fourteen or sixteen-page papers at a speed of 

25,000 per hour, all folded in book form, and ready for the 

newsboy. Owing to unusual good fortune, the Times-Herald 

Company was able to secure immediate delivery of this press 

and was ready for work about February 7th. 

* * 

Attention is called to the interesting advertising page pre- 

sented in this issue of the NATIONAL PRINTER-JOURNALIST by 

the Keystone Type Foundry. The advertisement is worthy 

of special note by reason of the presentation of so large 

and varied a line of products in a manner at once attractive, 

clear and impressive, without any overcrowding of the mat- 

ter, and at he same time securing an artistic appearance. 

Forty-two lines of manufactures are enumerated and yet 

each stands out clear and distinct. This is accomplished by 

the unique utilization of the border design, which, while 

light, neat and attractive, contains, in itself, more information 

than otherwise could be effectively crowded into half a 

dozen whole pages. The claim for variety of goods is shown 

at a glance. 
* Ox 

The Good Health Publishing Co., Battle Creek, Mich., 

one of the largest health food manufacturing concerns in the 

world, have recently installed in their printing department a 

large Automatic Clamp Brown & Carver cutting machine, 

made by Oswego Machine Works, Oswego, N. Y. 
KOK 

In the last thirty days fifteen Unitype plants have been 

established in various parts of the United States. The wide- 

spread acknowledgment of the facts set forth in “THE 

MATTER WITH THE PRINTING BUSINESS” has now 

grown to such proportions that it can safely be predicted 

that the whole trade will shortly regard the subject of com- 

position in an entirely new and a much more profitable light. 

Printers already begin to see the wastefulness of using their 

composing machinery indiscriminately upon everything that 

comes along, instead of ascertaining the kind of work that 

each machine does most profitably, and applying it to to that 

work only. An office suitably equipped with various ma- 

chines, each of which is particularly adapted to its own part 

of work will come to be considered the ideal office. 

* * 

A neat folder in a peculiar shade of brown and black on 

smooth finish grey stock is being circulated by the Cleve- 

land Folding Machine Company of Cleveland, Ohio. The 

company is a new one to the readers of the NatIoNAL 

PRINTER-JOURNALIST, and perhaps to all the rest of Printer- 

dom as well. The matter all runs the long way of the pages 

which are 9 x 4 inches in size. The manufactures claim 
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that their machine is the only one on the market which makes 

a single fold, that it will fold one, two and three times, at 

a speed 50 per cent greater than any other folder, which, 

as the Norwegian would say, is “going some.’ The machine 

is sold on an unconditional guarantee of absolute satisfac- 

tion and is installed on thirty days’ trial. 
eae 

R. Hoe & Co., of New York, issue a neat 12-page book- 

let describing their reconstructed printing presses. The terse, 

pointed arguments will no doubt invite the attention of pos- 

sible buyers. The claim “we can give better value for the 

money than it is possible to obtain elsewhere,” is not an 

idle one, for this firm is one of the oldest and largest in 

the world. 

The NATIONAL PRINTER-JOURNALIST has seldom been in 

receipt of more effective, attention-compelling literature than 

the mail has recently brought from the F. Wesel Manufac- 

turing Company. The forceful circular, 4 pages, on the sub- 

ject of benzine cans, is introduced with the declaration, “If 

you fire-insure for $5,000, the outlay of $1.20 or 85 cents will 

save you $5 a year.” Another folder, “Something to Order 

now,” is about the new Wesel Patent Central-Pressure High 

Steel Quoin and the points made “listen” good. It is doubt- 

ful whether many printers have long continued in business 

without experiencing a variety of troubles with quoins and 

the Wesel Company claims that the new quoin is the rem- 

edy and sure-cure for the evil—and a good many hundreds 

of printers have learned to have confidence in Dr. Wesel. 

“What Do You Know About Twentieth-Century Meth- 

ods of Proofing”? is the bold, uncompromising inquiry on 

the first page of a 24-page booklet, issued by the same 

house. Most printers will find that their ability to answer 

the question will be increased after having read the booklet 

and possibly something advantageous may be learned re- 

garding labor and time-saving machinery. 
* x 

The editor of the NATIONAL PRINTER-JOURNALIST eS- 

pecially directs the attention of the reader to the advertise- 

ment of the Wetter Numbering Machine Company on 

page 163. This Company, formerly regular advertisers 

in the NATIONAL PRINTER-JOURNALIST, has a very wide ac- 

quaintance with printers and publishers throughout the world. 

Many readers will recall their advertisement of the “better 

Wetter’ and hundreds of owners of Wetter machines have 

pondered over the significance of the word “better” in con- 

junction with “Wetter.” This was years ago, and now many 

have learned to use the superlative degree of the adjective 

and transposing the words, say “Wetter-best.” But read the 

advertisement and if you are not the fortunate possessor 

of a copy of the magazine referred to—send to the Na- 

TIONAL PRINTER-JOURNALIST office for the particulars. 
soll wk 

The Hamilton Manufacturing Company advertise a Job 

Press Cabinet in this month’s NATIONAL PRINTER-JOURNALIST, 

page 158. This is only one of a large number of modern 
printing-office utilities made by the Hamilton Company. For 

years the managers of this progressive firm have studied the 

needs of printerdom and their service to the trade is beyond 

estimation. The advancements in the printing trade that 

have been made.within the past fifteen or twenty years are 

attributable to a variety of causes, the most important of 

which is the service given by manufacturers of composing- 

room equipments. This practically reduces the analysis to a 

few type founders and the Hamilton Manufacturing Com- 
pany. ee 

The Goss Printing Press Company are advertising a 

new Semi-Rotary Flat Bed Web Perfecting Press. A refer- 

ence to their advertisement will be worth while. 
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THE EDITORS IN CANAL ZONE. 

PanaMA, Hotet Tivorti, Feb. 21, rg1o. 

The editorial party arrived at Colon Friday morning, February 

18th, and reached Panama by special train, arriving at 12 o'clock. 
All were well provided for at Hotel Tivoli. The ride here of 

fifty miles gave the party the first view of the great canal and 

the work being accomplished. On that same afternoon the party 
were taken by special train which has been at their disposal ever 
since they have been here, to Culebra, where Col. Goethals, who 

is in charge of work, gave a lecture on the Canal in his office, 

using models and relief maps. On Saturday morning at 6:30, 
the party went to Gaton, where the locks and lakes were visited 

and fully explained by Col. Goethals. On Saturday evening the 
men were entertained at Empire, twelve miles from Panama by 
the Order of Kangaroos, a distinctively Isthmas organization. 

Addresses were made by Chief Justice of Republic, several engi- 
meers in charge of work here, President Pomeroy, Chapple, Os- 
wald, Strong, Perkins and others. 

Sunday was spent in seeing Panama. On Sunday evening a 
meeting was called by President Pomeroy and held in the hotel. 

Enclosed resolutions were adopted, and addresses made by Dr. 

Josiah Strong of New York and Professor Bailey, of Cornell, 
who are visiting this country. 

On Monday morning the party was taken to the celebrated 
Culebra Cut, where one hundred and twenty steam shovels and 

thousands of men are cutting down the big hill for the canal. 
On Monday afternoon the party went to Balboa and were 

taken a ride down the canal and out on to the Pacific in a steam- 
boat. Returning, the Association called at the Palace and were 
received by President Obaldia of the Republic. He made an 
address, telling of the future possibilities of Panama. 

Tuesday was a go as you please day. On Tuesday aifter- 

noon the party returned to Colon by special train and sailed 

for home Wednesday and will reach New Orleans March 2nd. 

RESOLUWLIONS ADOPTED BY MEMBERS OF N.-E.<A., 
PANAMA CANAL ZONE, FEBRUARY 20, ror1o. 

The representatives of the National Editorial Association of 

the United States hereby express their deep and sincere appre- 
ciation of the favorable opportunities extended us by Colonel 

George W. Goethals and his associates on the Isthmian Canal 
Commission for seeing quickly and intelligently the work on the 
Panama Canal, thereby enabling us to obtain a proper apprecia- 

tion of the great magnitude of the undertaking. We are grate- 
ful for the unfailing courtesy and seemingly unlimited patience 
shown by the gentlemen who have been both hosts and guides 

on this journey to the meeting-place of East and West. 
We deem it a privilege to express our conviction that the 

work of constructing the Panama Canal has been entrusted to 
competent hands and our confidence that it will be completed in 

a manner creditable alike to the Nation and the men employed 
upon it. We congratulate Colonel Goethals and the Commission 
upon the progress already made, and assure them of our active 

sympathy and co-operation in any and every effort to complete 

the work successfully. 
We feel that by this visit we have a better conception of 

America’s relation to the nations of the earth; a broader and 
deeper understanding of her intrinsic greatness; a measurably 
larger pride in her ability to achieve, and a fuller and stronger 

love for and loyalty to our great country. 
To the men of the Canal Zone—and this means all, from the 

Chairman of the Commission to the man in the ditch—we extend 
you cordial good wishes and bid you God-speed.. 

JoHN CLypE OswaLp, Chairman. J: E. JunxKIN. 

Jor MitcHELL CHAPPLE. J..S. AMES. 
Ovip BELL. Committee. 

BRIEF NOTE FROM PRESIDENT POMEROY. 
ANCON, CANAL ZONE, Feb. 21, 1910. 

Dear Mr. Hersert:—We have had the greatest trip in the 

existence of the Association, and all are loath to depart. On way 

down, we had very rough voyage and 80 per cent of the party 
experienced seasicliness. Yours truly, 

A. NEvIN PoMERoy. 
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AND FOR SALE WANTS 

Aivertisements will be inserted in this column at the rate of 25 cents a line, ten 
words to the line. Copy must reach this office not later than the 20th of the 

Cash must accompany order month preceding date of publication, 

WANTED—Type Casters: hand, steam and automatic; also 
type founders’ other expert help wanted; steady work, full 
hours. Address Wm. F. Capitain, Superintendent American 
Type Founders Company, 300 Communipaw Avenue, Jersey 
City, New Jersey. 

GENERAL NEWS FOR EVENING PAPERS. 
Special and Chicago news. YARD’S NEWS BUREAU, 
166 Washington St., Chicago, III. 

THE VAN BIBBER ROLLER CO., Sixth and Vine Sts., 
Cincinnati, will give you the best rollers that can be made for 
any season or press. Our facilities are the best, and we use 
the latest Gatling Gun and compressed air apparatus. It pays 
you to have good rollers, and they count more in press work 
than anything else. In writing or shipping, “Cincinnati” is 
sufficient. Everybody knows us. 

A COLD SIMPLEX STEREOTYPING OUTFIT, $17.00 and 
up, produces the finest book and job plates, and your type is 
not in danger of being ruined by heat. Simpler, better, quicker, 
safer, easier om the type and costs no more than papier-mache. 
Also two engraving methods costing only $5.00, with mate- 
rials, by which engraved plates are cast in stereo metal from 
drawings, made on cardboard. “Ready-to-use” cold matrix 
sheets, $1.00. Come and see me if you can; if not, send post- 
age for literature and samples.)s HENRY KAHRS, 240 East 
Thirty-third Street, New York. 

$4988.22 CASH WAS THE 1909 
RETURN 

For owner's personal effort on an investment in growing 

southern daily newspaper property. Well equipped and 

the leader in the field. Account owner's other interests 

will be sold for $17,500.00; $8,750 cash, balance de- 

ferred to suit purchaser at prevailing rate of interest. 

Proposition No. 581. 

C. M. PALMER 

277 Broadway, New York Newspaper Broker 

Two-Color Cuts and Copy 
For a series of advertising that will boom your job department, 

something new every month, cosis but $2 or $3 per month, owin2 to the 
service you choose, but it brings results. Don’t despise the service be- 

cause it is cheap. We make the price low because 
printers are not millionaires, but we go after effective 
results just the same. Write at once. 

Frank H. Armstrong Adv. Co., Des Moines, Iowa. 

Business 
Builders 

ENGRAVED CARDS 
For cash with order from the Trade we engrave a one line plate and furnish 100 engraved cards postpaid. In Script 

80c. Block or Gothic, $1.05. Roman, Solid Old English, or French Script, $1.15. Shaded Old English, $1.55. 

Shaded Roman or French Script, $1.65. 

Engraved Weddings and Business Cards, Steel Die Embossing from all sizes of Dies. 

THE AMERICAN EMBOSSING CO., 192-196 SENECA ST., BUFFALO, N. Y. 
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“WRITE 10 

ST. LOUIS” | 

The Name that stands - or 

‘The Best 
in EngraVings 

We produce every style of engraving for making 
catalogues and advertising attractive. The cost of 
the engravings is one of the small items of expense, 
but they are the strong feature for attracting attention 

to selling qualities. 

Let us tell you more about why SANDERS 
ENGRAVINGS have the greatest selling qualities. 

SANDERS ENGRAVING COMPANY 
LON SANDERS, PRESIDENT 

221 OLIVE STREET, ST. LOUIS, MO. 
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pO Fie): Y $ 
a aha 

DESIGNS for Catalogue Covers, Book Covers, Advertising 

Designs, etc. 

PLATES for all purposes of illustration by Three-Color Process, 

Multi-Color Process, Duograph (two tones) for Souvenir Post 

Cards, Hangers, Papeterie Boxes, Tablet and Pad Covers, etc. 

Send for Portfolio of Specimens No. 7 

Established 1889———,, 

GATCHEL & MANNING 
Designers & Engravers 

PHILADELPHIA 

pee hie ak 

J ames White Paper Co. Cutters That Cut 
will give you more work and 

better work. 

Royle makes that kind. 

John Royle & Sons 

Paterson, N. J., U.S.A. 

TRADE MARK 

8 

i 
9 : : 

| Reg. U.S. Pat. Off. 

6 

i 
® 

210 Monroe Street, Chicago 

Cover and Book Papers Engravers’ Machinery 

aa 

NARI 

CCL 
Np Sake 

| 9 3 A 

~\ 

Your Money Back If You Want It 
—that’s our guarantee. Simple, isn’t it? No ‘Gfs” about 

it. It means business. It assures you of a square deal. 

We offer this guarantee not only because it is right, but 

because we desire that every printer in the land have the 

opportunity to try out our machine without risking a cent. 

We want you to know how much better our machine is 

than any other machine on the market. And the only way 

to do that is to have you test it in your day’s work. 

Built For Service 
Model 27-A, here shown, is type-high and designed to be 

locked in the chase with the form or used separately to 

print numbers only. It is simply constructed—nothing to 

get out of gear—yet built to stand the hardest use you can 

put it to. The frame is made of a tough nickel-bronze 

metal that possesses extraordinary durability. The work- 

ing parts are made of a highly tempered carbon steel. The 

figures engraved on best-quality steel wheels are practical- 

ly indestructible. The machine is automatic and numbers . Electro Steroans 

from 1 to 99999 consecutively. Size 11%2x 48 inches. sS : [ 

Price $8.00. % Nick 2-¢ pers 

Don’t Delay a Minute 4 167 Adams Ste 

Sit down now—and write your nearest dealer, or us, to E | Chi 

send you a Bates Model 27-A. The machine will come to E ican. 

you promptly. Use the machine in your shop for a month. E 

Put it to every test you can think of and then if it does E | Telephone Franklin 460 

not satisfy you completely, return the machine and your E Private Erchange All Depts. 

perv immediately be refunded. But don’t hesitate i The only Engravers and Electeotypers within fhe oop. 

The Bates Machine Company 
696 Jamaica Ave.. Brooklyn. N.Y. 
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S. BLAKE WILLSDEN 
The Pioneer Map Man 

Member National Geographic Society 
Member Chicago Geographic Society 

MAPS, CHARTS, ATLASES 

Announcement—Just Published 

WILLSDEN’S UNRIVALED 
LIVE STOCK ANATOMICAL CHART 

(Copyright 1909 by S. Blake Willsden) 

The Only Publication of Its Kind 

It is a practical education in the anatomy and 
common diseases of farm animals. Published 

at an initial expense of $10,000. An invalu- 
able work for farmers and live stock breeders. 

THE IDEAL PREMIUM 

For Farm Journals and Weekly Newspapers, 
also for Daily R. F. D. Business. 

Over 200.000 Sold to Date 

The following is an unsolicited testimonial from 
a large and prominent paper that does not like to 
have its name made public. but this name will be 
given to regular patrons upon request. 

‘We have been using Willsden Wall Chart in 
circulation promotion work for the past six 
years. There is no better circulation getter. 
This year we will use twice as many of your 
new charts as we have used in any year in our 
history.’’ 

A first class county seat weekly writes: 
‘“‘The charts have been received and are going 

like hot cakes. We had some two years ago 
that gave such excellent satisfaction that when 
your Anatomical Chart came out we jumped at 
the chance. Every subscriber who has received 
the chart declares it superior to the one of two 
years ago. Our list is made up largely of farm- 
ers and the younger up-to-date farmer espec- 
ially, is pleased with the chart because it is a 
veritable encyclopedia to him. At this writing 
it looks as though we would need some more 
in the very near future.”’ 

(This is a sample of hundreds of other testimonials re- 
ceived from satisfied customers.) 

We are now making contracts for territory. If 
you wish the county right send 50 cents in 
stamps postpaid. This chart must be seen to 
be appreciated. Price low enough to permit of 
a free offer. 

Write for quantity prices and full particulars. 

S. Blake Willsden 
PREMIUM SPECIALIST 

151-153 Wabash Avenue Chicago, III. 

Wants to Tell You 
that pictures made on Crown 
Engraving Plates are ex- 
actly suited to newspaper illus- 
trating. 

No blurred, imperfect or in- 
distinct lines, no tedious or trou- 
blesome chemical processes, no 
time wasted, but the best, the 
quickest, the cheapest, the only 
thoroughly satisfactory method of 
making cuts. 

Used by the largest daily pa- 
pers, used by weeklies; used in 

: every state and territory; used in 
fae, every country on the globe. Cor- 

respondence with artists solicited 

OKE ENGRAVING PLATE CO. 
Patentees and Sole Manufacturers 

ST. LOUIS, MO. 
European Branch House: 

15 Tooks Court, Chancery Lane, E. C., London, England. 

The British and Colonial Printer and Stationer 

Established 1878 Every Thursday Price, 2d. 

Published by W. John Stonehill & Co., 50 Shoe Lane, London, E. C. 

A WEEKLY JOC URNAL of Home, Colonial and For- 
eign Printing, Engraving, Stationery and Bookmaking 
Trades’ Intelligence, Mechanical and other inventions 
illustrated, Novelties in Stationery, Books and Book Man- 
ufacturer Patents, Gazette and Financial Trade News. 

Annual Subscription per year ef 52 issues. post free, $3.00 

Special to Apprentices and Printers—$1.65 per year. 
State where employed and in what capacity. 

The Leading Weekly Paper in Europe for the Printing, Engraving, 
Stationery and Allied Trades 

SOME TRADE OPINIONS 

“A representative printers’ paper’’—Inland Type Foundry, St. 
Louis, Mo. 

“We do not doubt but thatthe P. andS. is agood printers’ journal 
wherein to advertise our machinery.’—Paul Schniedewend & Co., 
Chicago. 

“Very popular publication’’—Challenge Machinery Co., Chieago. 
“The leading journal in England, so far as typographical mat- 

ters are concerned.’’—McMillan Machine Company, Ilion, N. Y. 
“We assure you we appreciate your publication.’’—Chandler- 

Price Company, Cleveland, O. 

“We have long understood the B. and ©. P. and S. to be the 
leader of its class in the kingdom.’’—Conger Engraving Plate Com- 
pany, Linneus, Mo. 

American machinery and other firms contemplating opening up trade 
with the United Kingdom should place their announcements with this 
paper. 

Advertising rates on application to 

Albert 0’Donoghue, 317 W. 124th St. New York 
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National Printer-Journalist Directory 
Of Reliable Houses in Ink, Paper, Type, Printing Machinery 

and Supplies, and Related Lines. 

RATES: One line one year, three dollars; each additional line, two dollars; 

twenty-five cents a line single insertion. 

Bookbinders’ Leather and Cloth 

GARNER THomaAS & Co., Mfr’s., 181 Wil- 
liam St., and 22 Spruce St., New York, 
Ngo: 

Coin Mailers, Paper Folding Boxes 

L. LinpteEy Box anp Paper Co., Louisville, 
Ky. Mailers’ Tubes and Cardboard Nov- 
elties. 

Chalk Engraving Plates 

Hoxe EncrAvinG Pirate Co., 304 North 
Third St., St. Louis, Mo. 

Folding Machinery 

DexTER FoLpEer Co., 209 Broadway, New 
York; 315 Dearborn St., Chicago; 168 
Devonshire St., Boston. Factory, Pearl 
River, New York. 

Brown Forpinc MACHINE Co., Erie, Pa. 

Tue Ecuipse Fotpinc MAcHINE Co., Sid- 
ney, Ohio. 

NationaL Macuinery Co., Hartford, Conn. 

Ink Manufacturers 

Tue Queen City Printine JnK Co., Cin- 
cinnati; Chicago, Boston, Philadelphia. 

SicMuND ULLMAN Co., New York City, and 
Chicago, Ill. 

THALMANN PrRinTING INK Co., St. Louis, 
Mo. Branches—Chicago, Kansas City, 
Omaha, Dallas. 

BuFrraLo PRINTING INK Co., Buffalo, New 
York. : 

THe Autt & WisorG Co., Cincinnati; New 
York, Chicago, St. Louis, Buffalo, etc. 

F,. E. Oxre Co., 124 Kenton Place, Phila- 
delphia, Pa. 

Lino-Typewriter. 

Bucknor Lino-TyPewrRITER Co., Oakland, 
Cal. Typewriter with Linotype key- 
board (for printers and Linotype opera- 
tors). You've wanted it for years. Here 
it is! Cash or payments. 

Paper Cutters 

CHANDLER & Price Co., Cleveland, Ohio. 

CHALLENGE MAcHINERY Co. Factory, Grand 
Haven, Mich. Warehouse and _sales- 
rooms, 194-196 Fifth Ave., Chicago, Ill. 

Osweco MacuIneE Works, Oswego, N. Y. 
Makers of the best in cutting machines. 
The Brown & Carver complete line. 

Paut ScHNIEDEWEND & Co., Chicago, Ill. 
Manufacturers Reliance Paper Cutters. 

Pavyer Printinc MACHINE WorKS, 600- 
602-604 South Broadway, St. Louis, Mo. 
Printers’ Rollers and Composition 

Buckie Printers’ Rotter Co., Chicago, 
Ill.; Detroit, Mich.; St. Paul, Minn. 

Sam’L. BIncHAm’s Son Mre. Co., Chicago, 
Pittsburgh, St. Louis, Kansas City, At- 
lanta, Indianapolis, Minneapolis, Mil- 
waukee, Dallas. 

Wood Type 

HaMLITON MANUFACTURING Co., main of- 
fice and factory, Two Rivers, Wis.; 
eastern factory and warehouse, Rahway, 
N. J. Manufacturers of wood, type- 
cases, cabinets, galleys, etc. 

Printing Presses 

THE CHANDLER PRICE Co., Clevelarid, Ohio. 
Mfrs. of the celebrated C. & P. Gordon 
Press. 

BaspcocK PRINTING PRESS AND MANUFAC- 
TURING Co., THE, New London, Conn. 
Barnhart Bros. & Spindler, general west- 
ern agents, 183, 187 Monroe St., Chi- 
cago, Ill 

DupLEX PRINTING PreEss Co., Battle Creek, 
Mich. Flat-bed perfecting presses. 

MIEHLE PRINTING PRESS AND MANUFAC- 
TURING Co., main office and factory, 14th 
and Robey Sts., Chicago. 

Goss PRINTING Press Co., Sixteenth and 
Ashland Ave., Chicago, Manufacturers 
of newspaper perfecting presses and 
special rotary printing machinery. 

C. B. CorrreLtt & Sons, 41 Park Row, New 
York. 279 Dearborn St., Chicago, Ill. 

CHALLENGE MACHINERY Co., Grand Haven. 
Mich. Mfr’s. Stonemetz Two-Revolu- 
tion Presses. 

WALTER Scott & Co., Plainfield, N J. 

Keystone Type Founpry, Philadelphia, 
New York, Chicago, Detroit, Atlanta, 
San Francisco: Selling Agents for Cot- 
trell Two-Revolution and Drum Cylin- 
der Presses. 

A. F. WannER & Co., 340-342 Dearborn 
St. Chicago, Il. 

Printing Machinery 

F. WesreL MANUFACTURING Co., 70-80 
Cranberry St., Brooklyn, New York. 

H. B. Rouse & Co., 61-63 Ward St., Chi- 
cago, Ill. Printers’ materials, job sticks, 
ete: 

KEYSTONE Type Founpry, Philadelphia, 
New York, Chicago, Detroit, Atlanta, 
San Francisco. Printing Machinery and 
supplies. 

PAVYER PRINTING MACHINE WorkKS, 600- 
602-604 S. Broadway St., St. Louis, Mo. 

AMERICAN TypE FounpER Co., General 
Selling Agent, The Boston Wire Stitcher. 

A. F. WANNER Co., 340-342 Dearborn St., 
Chicago, III. 

GUTENBERG MACHINE Co., 545, 547 Wabash 
Ave. 

THe AcME STAPLE MACHINE Co., 112 
North Ninth St., Camden, New Jersey. 

Motors for Printing Machinery 

Jenny Erectric Mre. Co., Indianapolis, 
Ind. Motor Specialties for printers and 
engravers. 

Paper Supplies 

J. W. BurLter Paper Co., Chicago, III. 

Henry LInDENMEYR & Son, 32-34-36 
Bleecker St., New York, N. Y. 

Paper Joggers and Counters 

R. A. Hart, Battle Creek, Mich., job press- 
es, counters, $300; joggets, $15 and up. 

Numbering Machines 

WETTER TypoGRAPHIC NuMBERING Ma- 
CHINE Co., Machines to print and num- 
ber at one time. 331-341 Classon Ave., 
Brooklyn, N. Y. Sold by all dealers. 

AMERICAN NUMBERING MACHINE Co., 291- 
295 Essex St., Brooklyn, New York. 

Photo-Engravers 

BarNES-Crossy Co., 215 Madison St., Chi- 
cago, Ill. 

GLope Encravine & Etecrro. Co., 407, 427 
Dearborn St., Chicago. 

SANDERS ENGravine Co., 221 Olive St., 
St. Louis, Mo. 

WILLIAMSON - HAFFNER ENGRAVING 
1633 Arapahoe St., Denver, Colo. 

€or, 

GatcHEeL & MANNING, 27-41 S. Sixth St., 
Philadelphia, Pa. 

Manz Encravinc Company, E. Ravens- 
wood Park and Irving Park Boul. Sales 
Office, 75 Monroe St., Chicago, Ill. 

JUERGENS Bros. Co., 167 Adams St., Chi- 
cago, III. 

Style Cards 

E. S. Hanson, 925 Linden Ave., Wilmette, 
Ill. Cover all ordinary rules of style 

Ten cents each; 3 for 25 cents. 

Typesetting Machines 

Co., MERGENTHALER LINOTYPE Tribune 
Bldg., New York, N. Y. 

Woop & NatHan Co., 1 Madison Ave., New 
Work, N.Y. 

Lanston Monotype Co., 1231 Callowhill 
St., Philadelphia, Pa. 

Typefounders 

AMERICAN Type Founpers Co., original 
designs, greatest output, most complete 
selection. _Send to nearest house for 
latest type specimens. Houses—Boston, 
New York, Philadelphia, Baltimore, 
Richmond, Buffalo, Pittsburg, Cleveland, 
Cincinnati, St. Louis, Chicago, Kansas 
City, Minneapolis, Denver, Los Angeles, 
San Francisco, Portland, Spokane, Seat- 
tle, Vancouver. 

BARNHART Bros. & SPINDLER, Chicago, IIl. 

INLAND TypE Founpry, St. Louis, Chicago, 
New York City. 

Keystone Type Founpry, Philadelphia, 
New York, Chicago, Detroit, Atlanta, 
San Francisco. 
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F. E, OKtE COMPANY 
High Grade Lithographic and Typographic 

Printing Inks 
Branch Office: Kenton Place above Sansom Street — Ff. 5. oKIE, President 

40 St. John Street cin 
LONDON, E. C., ENGLAND PHILADELPHIA, WES VA: F. B. OKIE, Sec’y. and Treas 

~The Sun Never Sets on Our 40 Cent Ink. It is 

used all over the world. It has the best 

value for the price of any black ink on 

the market. It is a 75c ink trimmed 

down to meet populardemands. All 

its value is there and the printer gets 

it. Our 25c magazine black is built on 

the same lines, has the same fine work- 

ing qualities. We have cover inks that 

cover. White that is white. Specify 

1061 Red for the finest brilliant 

red ink made. Black Diamond 

News, cleanest news on 

the market. 
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STANDARD a ae Co. 
ILWAUKEE, WISCONSIN 

BENEDICT PAPER CO. 
KANSAS City, MISSOURI 

SOUTHWESTERN PAPER CO. 
DALLAS, TEXAS 

SOUTHWESTERN PAPER CO. 
HOUSTON, TEXAS 

PACIFIC COAST PAPER CO. 
SAN FRANCISCO, CAL. 

SIERRA PAPER CO. 
Los ANGELES, CAL. 

OAKLAND PAPER CO. 
OAKLAND, CAL. 

CENTRAL MICHIGAN PAPER CO. 
GRAND RAPIDS, MICH. 

nglish Finis 
0 

DISTRIBUTORS OF 
“‘BUTLER BRANDS”’ 

We 

' | “: if 2 

Ua Hit ( | { 

Ha | 

to your husiness. 
ns on request. 

MUTUAL PAPER CO. 
SEATTLE, WASH. 

AMERICAN TYPEFOUNDERS CO., 
SPOKANE, WASH. 

AMERICAN TYPEFOUNDERS CO. 
VANCOUVER, BRITISH COLUMBIA 

NATIONAL PAPER & TYPE CO. 
(export ony) NEW YORK CITY 

NATIONAL PAPER & TYPE CO. 
CITY OF MExico, MEXICO 

NATIONAL PAPER & TYPE CO. 
CITY OF MONTEREY, MEXICO 

NATIONAL PAPER & TYPE CO. 
HAVANA, CUBA 
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REBUILT LINOTYPES 
with new matrices, new spacebands 
and Universal mold. 

Write for Pree and terms. 

We use nothing but Genuine Linotype 
Parts made in the United States, in 
our work. 

WE REPAIR SPACEBANDS 

Price for repairing bands, each...25c. 

Gutenberg Machine Co. 
Witt S. Menamin, President and General Manager 

545-549 WABASH AVENUE 

CHICAGO 

(Nationa? ime 

‘Meqitrs & Automatic «=o 
BGs Gauge 

Megill’s 
EOL 

When the The sheet as shown, is fed short of the gauge and yet it will register. 

“Automatic’’ extends forward and gently pushes the sheet to exaet 

It never pushes 
No extra 

The gauge simply forms a stop for the sheet and then registers it. Feed 
ordinarily, but as fast as you like. 

The Automatic Register Gauge, including a pair of the Double-Grip 

press closes, the ‘ 

position, It does not bite the sheet and prevent it from registering. 

it out. It registers cardboard or paper. The ordinary gripper operates it. 

fixtures. 

Gauges for the bottom, to your door for $5.95. Testimonials and booklet. 

Your dealer or, 

EL. [pe EL. Meaill, Pat. & Mir, 00) Dasa s nee Pat. & Mfr., 60 Duane St., New York. 

NO MORE CUT ROLLERS 
INK-DIVIDING BANDS 

The Final Word in Color Printing 

—SAVE MANY TIMES THEIR COST— 

Do not Injure Rollers; 
Positioned Instantly. Thirty Days’ Trial Allowed on all 
first orders Give nominal diameters of rollers, and 
number and widths of brands wanted. 

Practically Indestructible; 

‘‘We have used your Ink-dividing Bands and are en 
thusiastic about results.’’—Unity Press, New .York City 

y N-M-C-R COMPANY 
370-372 SMITH ST., BROOKLYN, N. Y. 

It is in our service that we excel. 
We always strive to please; we are 
never satisfied and are constantly 
aiming to give better service. 

We are improving all the time, so 
satisfied users of our service tell us. 

Western Newspaper 
See Them on Your 
Exchange Table Union 
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The Printing Trade is Aroused to the 
Merits of the Unitype 

The statements and demonstrations in our pamphlet, ‘‘The Matter 
With the Printing Business,” have awakened the keenest interest all 
over the United States, and this awakening means that the printing 
business will be conducted upon modern manufacturing lines, which 
will result in modern manufacturing profits. 

In its field the UNITYPE is more profitable than any other com- 
posing machine on the market. It is the cheapest to buy and the 
cheapest to operate. It does not require a machinist-operator—any 
compositor can learn to operate it and nearly every printing office 
can use it to advantage. 

We have been obliged to print a second edition of ‘‘The Matter With 
the Printing Business” to meet the demand, and are now prepared to 
mail them upon receipt of request. If you have not already received it, 
or if you want additional copies, or more information, write at once. 

Comments on “The Matter With the Printing Business” 

Ihave read your pamphlet entitled “The Matter With the Print- 
ing Business,’’ and you have certainly made the facts therein clear 
enough. Thanking you for allowing me the privilege of reading your 

truth-telling pamphlet. ROBERT F. MURRAY, Lima, Ohio. 

Kindly send us an additional copy of your circular, ‘“The Matter 
With the Printing Business,’’ as I desire this for the careful perusal 
of our superintendent. We are very much interested in the statements 
made, and thoroughly agree with your statements in the preamble. 

THE FRANKLIN PRESS, Pueblo, Colo. 

We have received your “The Matter With the Printing Business’”’ 
and consider it valuable in any printing office. The figures are more 
than interesting, and you have certainly gone toa great deal of trouble 

to get at conclusions. MOLINE SUNDAY PRESS, Moline, III. 

Fi I believe it is due you to acknowledge receipt of your pamphlet, 
The Matter With the Printing Business.’’ I have read it carefully, 

and from what I know of the other machines I am inclined to agree 

with you. BEAN, WARTERS COMPANY, Knoxville, Tenn. 

I am in receipt of your pamphlet, ““‘The Matter With the Printing 
Business,’’ and wish to thank you for the same. It certainly should 
cause the printer now using machines, or a prospective purchaser, to 

investigate. W.H. WELSCH, West Medford, Mass. 

I want to congratulate you upon your wide-awake advertising 
that stands aloof from the ordinary kind and compels a man to read it. 

R. L. SHARPE, Carrollton, Ga. 

We got that circular and read it with interest. It was a matter 
that anyone would like to get hold of. 

BRANDON PRINTING COMPANY, Nashville, Tenn. 

_ We read your booklet with much interest and believe you hit the 

nail on the head. W. B. SANDERS, Nunda, N. Y. 

Your “The Matter With the Printing Business” was received this 
morning and read with much interest. 

SUNSET PRINTING & CALENDAR WORKS, Seattle, Wash. 

We received the copy of ““The Matter With the Printing Business” 
some time since, and we read it with much interest. It is allright and 

practical. WILLIAM M. ABBOTT, Evening Capitol, Annapolis, Md. 

We acknowledge receipt of yours of the 15th referring to your 
pamphlet entitled ““The Matter With the Printing Business.” This 
pamphlet reached us some time ago and we have read it with con- 

siderable interest. PARLIN & ORENDORFF CO., Canton, Ohio. 

The pamphlet has shown, with a remarkable degree of force, that 
“The Matter With the Printing Business” lies wholly in the way it is 
worked; it is not conducted upon modern manufacturing lines, and is, 
therefore, deprived of modern manufacturing profits. 

NEWSPAPERDOM. 

No recent effort in the publicity line has caused so much attention 
as ‘The Matter With the Printing Business.” Itis a masterly analysis 
of conditions, and displays a knowledge only possible to one of experi- 

ence and careful training. WATIONAL PRINTER JOURNALIST. 

The arguments should be taken up and discussed on their merits 
by every employing printers’ organization. They tend to clarify the 
murky atmosphere of mechanical method, placing facts before asser- 
tion and giving the printer an assurance of selective freedom. 

INLAND PRINTER. 

It contains valuable information for the man who is responsible 
for profits from the composing room. THE MASTER PRINTER 

A very interesting and serviceable pamphlet. It would prove hard 
to imagine anything more worthy of consideration. 

THE PROGRESSIVE PRINTER. 

A very intelligently written booklet. 

PRINTING TRADE NEWS. 

Received and read with interest “The Matter With the Printing 

Business. THE ALAMANCE GLEANER, Graham, N.C. 

I have read with interest your “The Matter With the Printing 

Business.’ THE LANE PRESS, Burlington, Vt. 

I have been reading “The Matter With the Printing Business” and 
am very much interested in your presentation of the subject. 

FRANK E. COLSON, New York. 

We have your dissertations on “The Matter With the Printing 
Business,’’ and found much interesting matter therein. : 

BITTINGER BROS., Memorial Press, Plymouth, Mass. 

I received “The Matter With the Printing Business,’”’ and find it 
interesting matter indeed. 

THE MINING & ENGINEERING REVIEW, San Francisco, Cal. 

Your estimate of ““The Matter’’ is eminently correct. 

S. A. BRISTOL CO., Cheyenne, Wyo. 

Your pamphlet was of much interest to me and has been filed for 

futureuse. pH p. KENNEDY-QUEENS SHOP, Chestnut Hill, Mass. 

Wood & Nathan Company 
1 Madison Avenue, New York City 

2438 
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THE DUPLEX TUBULA 
A New Feature in Printing-Press Construction Wh 

The Use of Tubular Instead of Semi-cylindrical Plates in Itself Multip 
HE DUPLEX PRINTING PRESS COMPANY 

has, during the past year, put upon the market a 

press that is attracting wide attention because of its 

peculiar features and astonishing product. 

operated with the same peripheral speed of the cylinders 

it will do precisely double the amount of work. 

The advantages resulting from this principle of construe- 

tion are proportionally the same in presses carrying any 

DUPLEX TUBULAR SINGLE-PLATE 16-PAGE PRESS 

The invention which characterizes this machine is the 

use of Cylindrical or Tubular Plates, instead of the semi- 

cylindrical plates used on all other stereotype presses. The 

half-tones above illustrate the general appearance of the 

press and the form of the plates, together with the appa- 

ratus for shaving and trimming them. 

While the reason forthe great product of this press may 

not, at first, be apparent, the explanation is, nevertheless, 

quite simple. In all the styles of rotary presses heretofore 

in use the stereotype plates employed are semi-cylindrical, 

two plates being necessary to encompass the cylinder. 

From this it follows that when the machine is in operation 

each plate upon the revolving cylinder is printing one-half 

of the time and is passing through the air without printing 

the other half of the time. With the tubular plate—a single 

plate encompassing the cylinder—this waste of one-half the 

time is avoided, for each plate is printing all the time. 

To illustrate: Let us consider a press of the old style, 

carrying sixteen semi-cylindrical plates and being operated 

at any given rate of speed. Each one of these plates is 

printing half the time and is idle the other half. In the 

tubular plate machine, carrying sixteen plates, each plate is 

printing all the time, and it is clearly evident that if it be 

This press is no untried experiment. 

number of plates. These advantages, together with others 

incident to the construction of the machine, produce the re- 

sults shown in the comparative table on the opposite page. 

The illustration above is of a sixteen-page tubular plate 

press. This press will produce any even number of pages 

up to and including sixteen from the same number of plates 

at the rate of 25,000 per hour. If the machine be built four 

plates wide, instead of two, and be equipped with a double 

folder, 50,000 copies of a sixteen-page paper may be easily 

produced per hour; or 25,000 copies of papers of any even 

number of pages from eighteen to thirty-two, inclusive. 

It is to be noted that to obtain this unparalleled product 

the machine is not driven beyond a safe and normal rate 

of speed. It is running at only half the rate that would be 

necessary in other presses—were, it possible to get such 

results from semi-cylindrical plates. To get 50,000 copie: 

of a sixteen-page paper from our Tubular Plate Quad 

Press requires only the speed necessary to get 25,000 from 

any other quad press on the market, and this speed is as 

great as is safe and profitable in any of the leading styles 

of presses heretofore in use. 

The claim recently made by some manufacturers that 

their machines may be regularly and safely run at a speed 

Nearly twenty have been alr 
STF TT AE 

DUPLEX PRINTING PRESS COMPAN 
LONDON ADDRESS: LINOTYPE 
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LATE PRINTING PRESS 
JUBLES the Productive Capacity of the Machine 
Product by Two, While Incidental Advantages Still Further Increase It. 

of 35,000 per hour is absurd, as all intelligent and practical Still further, it is to be noted that the Duplex Tubular 
pressmen know—but, whatever rate of speed is practical Plate Press occupies less space, is more simple and is much 
on other machines, our Tubular Plate Press can equal more easily and cheaply operated than any other press, 
it and DOUBLE THE PRODUCT. while the other is capable of doing but half the work. 

COMBINATION 

NG AND TRIMMING MACHINE DUPLEX TUBULAR SINGLE-PLATE 12-PAGE PRESS 

A COMPARISON 

Duplex Tubular Single-Plate Rotary. Other 16-page Presses, Two Decks. 
; j "i | No. of Pages | No. of Plates | Actual Speed for all Pages Nig tat Pages | Ba Saeed Claimed 

— > i ES ES MU | 

4 | 4 25,000 mer ct yey 
6 6 25,000 4 8 | 20,000 
8 8 25,000 6 12 20,000 

10 10 25,000 8 16 | 20,000 
12 12 25,000 10 12 | 10,000 
14 14 25,000 12 16 10,000 
16 | 16 25,000 14. 16 10,000 

meen a 16 16 | 10,000 

ed 16 25,000 ———— 
. 2 “an . z 20 ae ‘4 25,000 — Rie Weight of plates, 55 pounds each. 

Weight of plates, 40% pounds each. Nearly 36 per cent more metal in each plate than used in our Tubular 
To print same pages as others, only 56 plates required, as against 80. Plate Press. 

In the DUPLEX TUBULAR SINGLE - PLATE ROTARY there is no collecting; no associating; no tapes; 
no half-speed cylinder. All sheets are cut after passing over the former—not before, as in other makes. All deliv- 
ered book-fold. Collecting and associating devices require greater skill in operation, and involve many liabilities of 
clogging, breaking and delay. 

-and more than half of them installed and now in daily operation. 

ATTLE CREEK, MICH. U. S. A. 
SHINERY LIMITED. 188 FLEET STREET, EG; 
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Century Oldstyle Bold 
A New Type Face Not Shown in the American Line Type Book or Supplement 

72 Point 

RICH Experts 
60 Point 

Knights DESIRE 
48 Point 

8 A $795 4a $500 $1295 

3A $620 4a $395 $1015 

4A $425 6a$360 $785 

STRONG Complaints 
6 Point 4A $270 7a $250 $5 20 

Banking Systems CHANGED 
30 Point 

MODERN GAMES 
Serious Performer 
24 Point 

5A $225 9a$215 $4 40 

6A $175 12a$185 $360 

HANDSOME MAIDEN 
Delightful Entertainers 

18 Point 9A $155 18a $170 $3 25 

EXPERIENCED MECHANIC 
Mysterious Names Procured 

14 Point 12A $140 24a$160 $300 

DETERMINED HEROES RETURN 
Prominent Soldiers Receive Medals 

12 Point 14A $125 29a $150 $275 

HONEST COMEDIAN SECURED 

- Some Remarkable Achievements 

Educated Juveniles Predominate 

Strong Characters $1234567890 

10 Point 16 A $120 32a $130 $2 50 

DIGNIFIED TOURISTS REMINDED 
Frivolous Damsel Gathering Flowers 
Great Mansions Impart Enchantment 
Charming Venetian Scenes Portrayed 

8 Point 19A $105 38a $120 $225 

BRIGHT FOREIGN DIPLOMATS WELCOMED 

International Complications Recently Discussed 

Strenuous Exercise Very Highly Recommended 

Railroad and Banking Systems Receive Mention 

6 Point 21A $095 42a$105 $200 

EUROPEAN SECURITIES PRESENTED ON DEMAND 

Dignified Financiers Celebrate Great Industrial Victory 

Excited Speculators Creating Magnificent Fabrications 

Asking Questions $1234567890 Harmless Excitement 

42.Point in Preparation 

Sold in Weight Fonts at Body Type Prices and Discounts 

American Type Founders Company 
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THE NEW SEMI-ROTARY #24782 
WEB PERFECTING PRESS 

Prints from type or plates. Built in two sizes to print either 4 or 8 pages or 
4-8 or 12 pages of a standard seven column newspaper from one roll—requires but 

TWO INKING FOUNTAINS and TWELVE COMPOSITION ROLLERS (which are all 
interchangeable), has counter-balancing moving type beds (moving in opposite direc- 
tions) ROTATING CYLINDERS, tapeless in and out feed, AUTOMATIC WEB 
TENSIONING DEVICE, CONTINUOUS MOVING PAPER, and many other new 

features which insure a steady running reliable press, one in which the web breaking 
has been eliminated. 

Gentlemen: 

In April of this year we installed an eight-page press of your manufacture in our ofhce, and at this writing it affords us sincere 
pleasure to state that the press has given the very best satisfaction, It has not given us the slightest trouble, and from the date of instal- 
lation until now the web has not been broken or the ink rollers removed. The way the press pulls the web of indifferent paper throngh 
the machine is marvelous. The impression is excellent and the register absolutely perfect. The inking device, which throws the rollers in 
or out of contact, is a marvel of simplicity and results in a great saving of time, The ability of the press to print on heavy book paper 
without offsetting should commend the machine to book publishers. 

In conclusion, we are more than pleased with the press, and are proud that we ownone. We cannot say too much in commenda- 
tion. It more than meets every expectation. 

With best wishes for the success of the Semi-Rotary press, we remain, Yours very truly, 

: THE ECHO PUBLISHING CO. 
(User of eight page machine.) 

San Francisco, California, January 18. 

Gentlemen: 
After one year’s most successful test, cannot refrain expressing our thorough deep satisfaction, press which works perfectly, iu 

every respect beyond our expectations. We wish your company greatest success which cannot fail with such wonderful machinery. 

LITALIA PRESS CO: 
(User of 12-page machine. ) E. Patrizi, President. 

The New Semi-Rotary Press is now being manufactured by 

THE GOSS PRINTING PRESS CO. 
Factory and General Offices: 

MY tego AL, 16th Street and Ashland Avenue 
No. 1 Madison Avenue 

LONDON OFFICE: 

No. 93 Fleet Street 

METROPOLITAN BUILD’G. CHICAGO, ILL., U. S. A. LONDON, - ENGLAND 

PATENTED 

The New Semi-Rotary Flat Bed Web Perfecting Press 

The Press is Right. The Price is Right. 

Read what users have to say after year’s steady use: 
Bakersfield, Calif.. Oct. 16th, ’09. 
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Is it not worth while—to know where the best electro- 
types the world has ever seen—are made? 

To know where electros from the finest halftones— 
as sharp and deep as the cuts—are made? 

To know where to send forms for catalog pages with 
halftones—to ner electros that will print as well as the 
type and cuts? 

In short—is it not worth while to know of the largest : 
and best electrotype foundry on earth? 

lt! 

=| = 

407-427 Dee St. 

The Evidence is Neues for the Asking 
We also make designs, drawings, halftones, zinc etchings, wood and wax engravings, but—we do no ponte 

The Light Dorsey Series 
Copyright 1910, by Inland Type Foundry 

The Light Dorsey Series is a beautiful, 
artistic type, suitable for all kinds of job 
printing, circulars, pamphlets, catalogs, 
books, etc. Notice the graceful cut and 

are entirely absent, so the type will wear 
long and well. Light Dorsey is sold 

in both weight fonts 
and job fonts. 

Originated and Designed by the 

INDAN DOTY PESFOUND RY 8 a |_| 

perfect legibility of each letter. Hair lines - 

in his choice of character, the reason for this classic 

8-Point, 44a 22A, $2.25 L..C: $1,153, Ce$i10 

IT IS SAID THAT ONE MAY SEE TO 
the depth of fifty feet or more in the still 
water under favorable conditions, and there 
probably is no other body of water that 32 

10-Point, 37a 18A, $2.50 L. C. $1.30; C. $1.20 

IMMUNITY FROM ANY BLOT 
on its shores gives it a clearness 
of definition which tends to enrich 

_the charm of every cove, 145679 

12-Point, 33a 17A, $2.75 L. C. $1.40; C. $1.35 

FOR FORTY: YEARS#Gias 
superb sheet of water has been 
a favorite resort $1234567890 

14-Point, 27a 14A, $3.00 L. C. $1.55; C. $1.45 

THIS LOVELY PLAGE 
is easily accessible to all 
the leading cities of 698 
18-Point, 20a 10A, $3.25 L. C. $1.65; C. $1.60 

COSTLY HOUSES 

= oO Oo SSS 1n ml 

A NOT] TER NEW TYPE FA CE 6-Point, 50a 25A, $2.00 L. C. $1.05; C. $0.95 

THERE IS A SINGULAR STATELINESS AND AN 
air of distinction which wins admiration at the very 

ILLUSTRATING first, and if the observer be the least discriminating o 

i | [5 | 

ra] 

12th and Locust Sts. 175 Monroe St. 160 Willi St. * 

( SAINT LOUIS CHICAGO NEW YORE for use 1n the 1463 J 

CS o ‘aT ae ACME ene a a Alt] 
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The Queen City Printing Ink Company 

DUAL-TONE GREEN, 

PHILADELPHIA BOSTON CHICAGO 

KANSAS CITY, MO. 

CINCINNATI 

MINNEAPOLIS 
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HIGH GRADE PRINTING KS 
—~-—. 

si CV PRIA i 
CINCIN NATI 

CHICAGO, PHILADELPHIA, BOSTON, 
KANSAS C CITY, MINNEAPOLIS. 
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Ik YOU ARE NEEDING 
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THE QUEEN CITY prinTING INK Co. 

CINCINNATI 

PHILADELPHIA KANSAS CITY 
BOSTON MINNEAPOLIS 

CHICAGO 
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37x52 Potter Drum, 2 roller rack and screw, 
TCO] QUATLOSa RIICE: cree ete nade eb Oe oe te eee 

23x28 Hoe Drum, 2 rollers, rack and screw distribution, wire 
springs, tapeless delivery. ‘“Prices...)cce.sssuuhente ee aes $ 

23x30 2 rev. Camptell, 2 rollers, table distribution, front fly 
delivery: avirecsprings., 1 21p. Price: a. panera ee 

26x37 Two-rev. Cottrell, 4 form rollers, table distribution, front 
fly delivery, air springs, trip, jogger and counter........... $1200 

44x60 Two rev. Potter, 4 rollers, table distribution, air springs, 
back-up, rear fly delivery... Prices. :.:;%:..:-..0-. ho) ee $1000 

AN 
oe I) 

> Ait 

JOB PRESSES 

8x12 Chandler & Price Gordon, 
modern: mbAclin Chee seceenasesceet: $110 

8x12 Challenge Gordon................. 85 
LOXUGNG Oldin gy) Ob Dene messes ce: 185 
10x15 Colt’s Armory Universal........ 215 
10x15 Challenge with long fountain.. 160 
iHa by Peerless. Saab T oma EA CEEDE Ser ORCS 170 PAPER 
Lox SiC halen g emer orcse tosseassee rs, te: 200 
13419 Universahs 2) Mtl nis ees 150 CUTTERS 
14x22 Galley Universal, Style 2A..... 375 

22% in. Advance We have a great many other machines. Write for full . 
finger gauge....6 70 

list and descriptions. escriptions 
25 inch Advance, 

straight gauge 795 

32 inch Rival...... 110 

33 inch Advance. 
Poweriocaee 235 

32 inch Sheridan. 150 

40 inch Dooley... 425 

| 

All machines Rebuilt by us, and fully guaranteed. We 
always have bargains in all makes and styles of Job Presses, 
Paper Cutters, Stitchers, Folders, Motors, etc. 

A. F. WANNER & CO. 
342 Dearborn St. CHICAGO 
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97,303 Newspapers 
are printed every day on one of 

The SCOT Two Tiered Newspaper Printing 
and Folding Machines 

ANTE 
WALTER S a 
PLAINEIE Oe % Co 

The Scott Two Tiered Press 
has been in use in one newspaper office over five years on an even- 
ing and Sunday paper. When the press was installed the circulation was 
not large and competition was keen. By bringing their paper out quicker 
and faster than the other newspapers who are not as well equipped, they 
have been able to have papers on the street first and since installing the 
machine “they have never failed to catch the mail.” 

The machine is easy to run 
and so simple that wherever installed, the pressman, who sometimes never 
ran a web press before, has been able to run it. 

It makes so many different combinations 
that it not only suits your requirements for the present, but provision is made 
for future growth as additions can be placed on the machine without stop- 
ping it fora day. 

If you visit New York or Chicago 
call at our office in either city and our representative will be pleased to show 
you these machines in operation and give you further information regarding 
same. 

If you are going to buy a press 
it will certainly pay you to confer with us, as we have a line of printing ma- 
chines for publishers to suit their particular requirements whatever they 
may be. 

Why don’t you install one NOW? 

new york WALTER SCOTT & CO. cuicaco 
DAVID J. SCOTT, GENERAL MANAGER 

4] Park Row MAIN OFFICE AND FACTORY Monadnock 

PLAINFIELD. NEW JERSEY, U. S. A. Block 
Cable Address—Waltscott—New York 

bo 
’ 
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‘The National Machine Company 
Sole Manufacturers 

111-113 Sheldon Street, 

The Largest Cutter and Creaser Made 
in the World 

BUILT IN FIVE SIZES 

No. 1, 20 x 30 in. inside chase 
No. 11-2, 22 1-2 x 30 1-4 os Y 
No. 2. 23 1-4 x 31 :° ee 
Now seem x 40 ie oe 
No. 4, 30 x 44 4 = 

Power for Nos. I and [ 1-2, one h.p., for Nos. 2 and 
3, one and one-half h.p., and for No. 4. two h.p. 

Quarto Medium, 
Half Medium, 
Half Super Royal 
Super Royal No. 4 
Embosser No. 1, 
Embosser No. 2, 
Stamper No. 3, 
Cutting and Creasing Presses, 5 Sizes 

Super Royal No. 4. 17x25 inside Chase. 

Hartford, Conn., U.S.A 
ARLY in 1876 the first printing presses 
adapted to the work of cutting and creas- 
ing paper and pasteboard for boxes were 

made by M. Gally, since which time there have 
been placed hundreds in most of the paper-box 
manufactories of the United States. The press 
now offered is the latest improvement, and is 

the most powerful and easily handled machine 
ever produced for this purpose. It has the 
improved platen movement of the Universal 
Press, it is remarkably simple, and being ex- 
tremely solid in its build, it is peculiarly 
adapted for either stamping or paper-box cut- 
ting. All sizes have the extra steel gibbed 
lock and are also provided with phosphor- 

bronze bushings between the draw bars and 
impression cranks. 

In these presses are combined unequaled 

power, speed, strength and facility for operat- 
ing. The speed is limited only by the ex- 
pertness of the feeder. The platen is under 
absolute control by means of the instantaneous 

throw-off. These presses are double geared, 
extremely powerful, durable and effective, and 

will not “stall.” 

Improved Styles 

10 x 15 inside chase 
13 x 19 e 
14 x 22 ce oe 

17 x 25 Lid oe 

alyix 22 cy # 

24 x 26 “ uf 
24 x 26 os oc 

quire a larger press than the 14x 22 inches; 
to publishers using ready prints, in small towns, 
for one-page work; blank book makers and oth- 

ers who do not have constant need for a cylinder press, 
we offer the Style No. 4 Universal. This press is built 
in one size only—17 inches by 25 inches inside chase, 
on new lines and no expense has been spared in this new 
production, now offered to the trade for the first time. 

The frame is of a solid, modern design, and is pro- 
portionately heavier than the 14 x22 inches; the bridge, 
fly-wheel, hook connection and cam lever are heavier; 
the cam-way in the large gear wheel is of an improved 
design, requiring a larger friction roller; the gear 
wheel has the steel sections in the rim and cam-way 
like the Style No. 2 and Style No. 3 Universals; the 
carriage ways are of a new design, the carriage slot 
being perpendicular its full length; this press has the 
long pinion shaft with the outside floor support like 
the Style No. 8 Universal and the new style double 
inking device without springs is a part of the regular 
equipment. 

The following small parts are included:—FIVE 
STEEL CHASES, one roller mould (for which a set 
of cast rollers will be substituted if preferred), eight 
form roller stocks, six distributor roller stocks, two 
vibrator or ductor roller stocks, sixteen roller wheels, 
(eight large and eight small,) three iron lateral dis- 

T O meet the demand of those printers who re- 

tributors or changers, two feed tables and one set of | 
wrenches. No treadle fixtures are supplied with this 
press. Each press is shipped complete with ink foun- 
tain and side power fixtures, including tight and loose 
pulleys, and the improved belt shifter and brake com- 
bined. Gross weight complete, crated for domestic 
shipment, 3,500 pounds; floor space required,—includ- 
ing feed tables and stands in position,—44 inches 
from front to back and 60 inches sideways; Pulleys, 
16 inches in diameter with 334 inches face, carrying a 
3% inch belt; the flywheel makes eight (8) revolutions 
to each impression and the press will require about 1% 
H. P. to operate it. Price furnished on application te 
Agents or The National Machine Co. 

Write for Catalogue. Sold by All Reputable Dealers in the World. 

THE NATIONAL MACHINE CoO., Sole Manufacturers HARTFORD, CONN., U.S.A. 
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To the Man Who Still Works 
BY HAND 
You are in business to make money. 

Do you find the going slow? 

You are the man who has the payroll to meet. 
Is it always easy? 

You are the man who has to stand the ex- 

pense of time wasted hunting for sorts 
and distribution. 

Isn’t it expensive? 

You are the man who helps to make type 

founders rich—plate news men happy. 
Do you break even? 

You are the man who every year makes 

New Year resolutions to stop the leaks 

in your composing room. 
Do you keep them? 

You may say: “This is all my business.” 

TRUE 

And Yet You Are in Business to Make Money 
And more money if you can 

More than 

THERE’S A WAY Poblishers and Prot THE LINOTYPE WAY 
ers have found it. 

Think it over and write us; or better still, don’t wait to think ii over, write now 

We are always on the job. Yours for more business, 

Mersenthaler Linotype Company 
Tribune Building, New York 

EO AGO: 521 Wabash Ave SAN FRANCISCO): 638-646 Sacramento St NEW ORLEANS: 332 Camp St. 

MELBOURNE, ‘ Canadian Linotype, Limited, BUENOS AIRES: Hoffmann & Stocker 

SYDNEY, N. S. oes TORONTO: | 36 hardest BIA WAN AS Fetucinse "Arredondo 
WELLINGTON, ¥ We ae ing STOCKHOLM: Akt.-Bol. Gumaelius & Komp 
MEXICO CITY, MEX. Se Late 

: RIO JANEIRO: Emile Lambert 

ST. PETERSBURG; Leopold Heller TOKIO: Teijiro Kurosawa 
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@ @ MODERNIZED £& & 
COMPOSING -ROOM FURNITURE HAMILTON’ 

Is an economic force in the conduct of a printing establishment which must be consid- 
ered. Read the letter from the St. Albans Messenger Co., copy of which appears on 
this page (this is one of hundreds of like nature), and then ask yourself this question: 

What would a saving of 35 per cent in floor space 
and 15 per cent in labor mean to you? 

others are contemplating the change. Will you be a follower in this movement or will you lead? Your decision is likely 

to indicate the position you will occupy in the trade. ; 

If you are interested in this vital question of composing-room equipment, send for a copy of ‘‘Composing-room Econ- 

omy.’’ It sbows the floor plans and tells graphically of the results accomplished in more than thirty representative plants. 

COPY OF THE ST. ALBANS MESSENGER LETTER 

your representative show 

I IN MFG. CO., Two Rivers, Wis.: St. Albans, Vt., February, 1910. 
Bll Bes Gentlemen—In reply to your favor of the 5th inst., it gives us pleasure to say that we are more than pleased 

We are with the furniture of your maaufacture. It has made our composing-room very compact; in fact, it has saved us about 

interested 35 per cent of floor space; besides putting all furniture and material close together it saves a great deal of time 

in the ques- ; in handling the work. We think at least 15 per cent is saved on labor. 

tion of Modern- We appreciate what your Mr. Moses says as to the appearance of our office. We have certainly en- 

ized Furniture and deavored to lay it out with a view to quick handling of work and economy of supervision, and your fur- 

we would like to have niture has helped us todo it. With regards we beg to remain, Yours very truly, 
ST. ALBANS MESSENGER COMPANY. 

us a floor plan of our compos- 
ing-room as you would re-arrange Rene’ we li on THE HAMILTON MFG. CO furniture as you can show us would soon a s 
be paid for in the saving accomplished. 

Main Office and Factories: : TWO RIVERS, WIS. 
NY a amdiaes soca ora a eo aera eee en anes ae wae seaenaeeceauseseas Eastern Office and Warehouse: = RAHWAY, N: ie 

ALL PROMINENT DEALERS SELL HAMILTON GOODS 

K ‘ at A VALUABLE LINE GAUGE, graduated by picas and nonpareils, mailed free 
Have you a copy of ‘‘Composing-Room Economy?’ ’..........0+++ to every inquiring printer. 

Hundreds of representative printing establishments have already modernized their composing-rooms. Hundreds of 
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Broadway Central Hotel Printin 2 Ink 
Broadway, Cor. Third Street 

IN THE HEART OF NEW YORK WV 7 
Only Medium Priced Hotel Left in New York orks 

Special attention given to Ladies unescorted 

SPECIAL RATES FOR SUMMER 

Our TABLE is the foundation of our enormous business BUFFALO, N. XY 

American Plan, $2.50 upwards 

European Plan, $1.00 upwards 

Send for Large Colored Map and Guide of New York, FREE. 

DANIEL C. WEBB, Proprietor 

The Only New York Hotel Featuring American 
Plan 

Excellent Food Moderate Prices Good Service 
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THE HEAVIEST, SIMPLEST, MOST COMPACT AND HANDSOMEST TWO-REVOLUTION. COMPARE THIS ILLUSTRATION WITH THAT OF ANY OTHER 

THE BABCOCK PRINTING PRESS MANUFACTURING CO., NEW LONDON, CONNECTICUT 
New York Office, 38 Park Row. John Haddon & Co, Agents, London, Miller & Richard, Canadian Agents, Toronto, Ontario. 

BARNHART BROS. & SPINDLER, WESTERN AGENTS, 183-187 MONROE SFPREET, CHICAGO 
Great Western Type Foundry, Kansas City, Missouri; Great Western Type Foundry, Omaha, Nebraska; Minnesota Type Foundry Co., St. Paul, Minnesota; St. 
Louis Printers Supply Co., St. Louis, Missouri; Southern Printers Supply Co., Washington, District Columbia; The Barnhart Type Foundry Co., Dallas, Texas; 
National Paper & Type Co., City of Mexico, Vera Cruz, Monterrey, and Havana, Cuba. On the Pacific Coast—Pacific Printers Supply Company, Seattle, Wash. 

The Babcock Optimus 
The Babcock Optimus 

The first three-color process work ever done on a two-revolution press was printed 
on the Optimus. Stop cylinders had been used for this and other exacting work because 
of their supposed superiority in register. Stops have not been made for years; the Optimus 
grows in numbers continually, and is better. 

Register is a part of every movement in an Optimus. It pervades the machine. 
It is reliable and constant because built in. To attain it and hold it the undeviating pre- 
cision of a perfect driving mechanism is needed; and for twelve vears, or since the use of 
our ball and socket bed motion began, no Optimus has been out of register between bed 
and cylinder. This fact is important; it isremarkable; but such an Optimus out of register 
between bed and cylinder does not exist to-day no matter what use it has had. A press- 
man can correct the errors he makes at the guides and grippers; but the lack of register 

between bed and cylinder is structural, and beyond any permanent cure he can effect. 
The essential register quality is worked into every Optimus from its foundation up. 

It is thoroughly safe and reliable in this indispensable characteristic—and in all others. 

The Babcock Optimus 
SET IN AUTHORS ROMAN AND AUTHORS ROMAN ITALIC 
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Publishers & Advertisers having Photo-Process Engraving or Electrotyping 
to be done will serve their own best interests by coming first of all to the 

leading concern in its line< 

F.A.RINGLER CO. 
21 825 BARCLAY oT. 10 26 & 28 PARK PLACE, NEW YORK. 

g> THERE IS NO REAL ECONOMY IN CHEAP WORK AT CUT PRICES<og 

| eee ; | A GOOD STAPLING MACHINE 
Imitation IS the | Is a Convenience and an Economy in Every 

Sincerest Flattery aie TEX CDAENOMG ne It is an absolute necessity 

For Over Twenty-five Years our 

to every printing office that 

91.00 Insurance Policy Ink 

has stood at the head of all Job Inks for printing 

on hard-surface papers, drying quickly with a 

gloss, and not offsetting. Other houses have 

tried unsuccessfully to imitate it, but our process 

of making this Ink makes it unqualifiedly the 

Finest Grade of Job Ink on the market. 

does not have a wire 

stitcher. 

The Acme Binder 
No. 6 

is a good stapling machine. 

It has stood the test for 

years and has been im- 

proved through practical 

experience with the de- 
On receipt of one dollar we will forward by 

express, prepaid, one pound to any part of the 

United States or Canada. 

PRED Kee E VIE Yeo: 
FRED’K H. LEVEY, President CHAS. BISPHAM LEVEY, Jreasurer 
CHAS. E. NEWTON, Vice-President WM. S. BATE, Secretary 

MANUFACTURERS OF HIGH-GRADE PRICE $40. 

PRINTING INKS 

mands of printing ofhces. 

A stapling machine helps 

in securing business. Get 

one and do your own pam- 

phlet binding in the most 

economic and expeditious 

manner. 

ano ee pee ae The Acme leads them all and is for sale by Printers’ 
59 Beekimarst, 357 Deaoeee St. Supply Houses throughout the United States. For further 

ae eM and full particulars write 
Seattle 

653 Battery St. 411 Occidental Ave THE ACME: STAPLE MACHINE Co., 

29 er re sn IR SER TERE A SESS ee Progress Typewriter Supply Co., Ltd., London, England, European Agents 

112 NORTH NINTH ST., - - CAMDEN, N. J. |: 
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ULLMANS 
NK, 

If all Inks were alike 

We wouldn't advertise. 

But there is a difference ) : 

In favor of Ullman’s Inks. 

Advertising cannot prove this: | 

It can only create a desire to buy. } 

To buy means to try. 

And every trial of Ullman’s Inks 

Means a life-long friend. 

SIGMUNDULLMAN?CO 

NEW YORK PHILADELPHIA 

CHICAGO CINCINNATI 
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The Name that stands for 

in EngfaVings — 

We produce every style of engraving for making 
catalogues and advertising attractive. The cost of 
the engravings is one of the small items of expense, 
but they are the strong feature for attracting attention 

to selling qualities. 

Let us tell you more about why SANDERS 
ENGRAVINGS have the greatest selling qualities. 

‘SANDERS ENGRAVING COMPANY 
LON SANDERS, PRESIDENT 

The Best g : 

221 OLIVE STREET, ST. LOUIS. MO. 
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Three Popular Carrier or Fly 

Sizes Delivery 

N “boosting” the STONEMETZ, we do not register one solitary “knock against 
(01) 1 017 any other make of press, and while we often hear that certain press builders or their 

representatives are getting busy with their little hammers, we just let them hammer 

Cwo- Heniter2 away, feeling certain that “every knock means a boost.” 

@Our claim, that the STONEMETZ will turn out the same quality of work as any 

two-roller press built, and this in the face of the fact that the STONEMETZ sells fora figure several hundred dollars 

lower than its nearest competitor, is bound to make ‘em all sit up and take notice, and what is more natural than to 

let out an occasional “howl”? 

@As a clincher to our claim, we now have something like one hundred and fifty STONEMETZ PRESSES in the 
field and EVERY PRESS IS MAKING GOOD. 
QFull descriptive matter sent for the asking. 

The Challenge Machinery Co. 
eee rain Ace Chinawo GRAND HAVEN, MICH., U S. A. 

fee. New Model J obbing Folder 

The above machine will fold not only periodical work but the finest catalogue work. It has Automatic 
Registers at all folds. Automatic Sheet Retarder and Head Perforators that overcome all ‘‘buckling’’ 

Made by BROWN FOLDING MACHINE CO. 
ERIE, PENNSYLVANIA 



260 Mationaf Printer: Zournafiat 

The Ault & Wiborg Co. 

Makers of 

Letterpress, Steel-Plate, Copper- 

Plate and Lithographic 

Importers of 

Lithographic Stones, Supplies and Bronzes 

Cincinnati New York Chicago | St. Louis 
Buffalo Minneapolis Philadelphia San Francisco 
Toronto, Can. City of Mexico, D. F. Havana, Cuba Buenos Aires, S. A. 

London, Eng. 
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| Offset Press : 
Mr. Printer, do you know what some _ rer 
of your friends are doing with this 

ISEENAT AOA BIOIE, OF CN 

You may ae be ay little dines but take it “fron Pat 
| gm 

us-- there is no mystery about the process. tats widely. dif 

ferent from ordinary type printing -- but if your pro- | sf 

gressive neighbor can make a. success Otatts why not you? 
ae toe 

aa 

We have published a ia covering the subject at | 

which we call “To Orrset or Nor ro Orrser’”’ -- write to- 

us and it will be sent you by return mail. 

mate of cost--if you will ask us for it. 

SS 
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The Ault & Wiborg Company 

CINCINNATI: OHIO 

New York — Chicago j St. Louis Buffalo ) 

Philadelphia San Francisco Minneapolis Toronto, Canada 

Havana, Cuba = Cityof Mexico,D.F. Buenos Aires,S.A. Paris, France 

London, E.C., England 
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Volume Twenty-eight Chicago, April, 1910 Number Four 

Newspaper Work and What Schools of Journalism Should Teach 

Practical Views and the Philosophy of Newspaper Making—An Address of Fascinat- 

ing Interest and Great Value 

BY EDITOR ARTHUR BRISBANE 

PN organization of the teachers in newspaper- 

making at this early date in the history of such 

schools is to be highly commended. They can 

be of great help to each other and the organiza- 

tiontion can’ be of great aid in advancing the 

cause of systematic journalistic education- 

At the first conference of teachers of jour- 

nalism, January roth, at Lawrence, Kansas, at 

the University of Kansas, which has had such a school for 

six years, a natioanl association was organized. Tihe first 

officers are: 

Chairman, Charles Moreau Harger of the University of 

Kansas. 

Secretary, Walter Williams of the University of Mis- 

souri. 

Executive Committee, Willard G. Bleyer, University of 

Wisconsin; George E. Vincent, University of Chicago; C. 

V. Gregory, Iowa State College. 

The next meeting will be held at Columbia, Mo., by in- 

vitation of Dean Williams of the University of Missouri. 

At the conference Arthur Brisbane was the principal 

speaker and discussed “What Schools of Journalism Should 

Teach.” Walter Williams of the University of Missouri, C. 

VY. Gregory of the Iowa State College, also had addresses. 

We published Dr. William’s address in our February issue. 

He gave very practical and instructive thoughts on plans 

of organizing such schools, and there was a dinner attended 

by the delegates and many western newspapermen in honor 

of Mr. Brisbane. 

In his address Mr. Brisbane said: 

EDITOR BRISBANE ON NEWSPAPER WORK 

I believe that newspaper work is the very best field for 
useful effort unless a man is fortunate enough to have the 
ability to develop some great industry. In a selfish world 
it is natural that the greatest rewards should attract the 
greatest men. Industrial development is the problem of the 
century. Next to that I believe comes newspaper work. 

The first thing is to know what journalism is. If you 
should ask me to go into some enterprise here, I would 
want you to define the enterprise. Journalism is to the 
human race what language is to the individual. You 
know that physical evolution stopped as soon as men could 
talk. Then began evolution inside of the brain. Speech 
made it possible for men to combine in the crowd. Just as 

a small group may meet on common ground through spoken 
words, so millions of people are brought together in the col- 
umns of a great newspaper. A man who has a newspaper 
can talk to his community or to his state, or in some cases 
to the whole nation, and that certainly is important. The 
newspaper editorial columns especially, but also the 
news columns hold a place in the Nation today like 
that of the public square in Athens. One of the ancient 
Greeks said that if the nation ever got so big it could not get 
together and talk it would fall to pieces. And so it would 
3ut men can meet just as well in the columns of a news- 

paper as in Madison Square Garden. Every day you can 
have five or six or fifty millions of indivduals thinking very 
nearly along the same lines. Mr. Rockefeller cannot in- 
crease the price of oil in the most remote district without 
having it known. 

An editor should be alive to even small things which need 
attention. Going to and from my home at Hampstead, I 
used to notice many wounded pigeons along in the hedges. 
They were the birds which the champagne sports had not 
been albe to kill in their shooting matches on Long Island. 
I decided that this practice ought to be stopped. The sports 
told’ me it could not be, but I stopped it in a very simple way. 
I wrote to every member of the legislature, telling them 
about the cruel practice, and asking them to let me know 
whether or not they would vote for a bill to suppress it. I 
told them that we wished to let the people know by means 
of our 800,000 circulation whether or not they favored: such 
a practice. That was all that was necessary. The next ses- 
sion of the legislature made a law that stopped pigeon 
shooting. 

We stopped race track betting in New York. A peculiar 
thing about this was that my editorials on the subject were 
printed in our Chicago paper at the same time they were in 
New York and race track betting was stopped there before 
it was in New York. New Orleanspapers copied the edi- 
torials and race track betting was stopped in that city. 

The editor is not always the ablest man in the world. He 
may be a very commonplace man, but he has a big advantage, 
because he has a great crowd back of ‘him. 

The education of a newspaper man ought to begin in his 
earilest childhood if he is to be a newspaper man worth 
while. I might say that it must begin in the cradle. He 
must have almost inborn in him a feeling of the equality of 
men. He must be educated to have sympathy for those who 
suffer and those who are wronged. He must learn to regard 
as a joke the government which we have at present—a joke on 
republican or democratic government. He must begin all 
this as a child. Unless he got it from his father, he prob- 
ably will never have it. A man who does not have a feeling 
of indignation at seeing children working in the mills will 
never be a newspaper man. He must see that there ought to 
be a fairer distribution of money. There are people in New 



262 

York who don’t even know how to throw away their money. 
I regard Fifth avenue as the great national varicose vein. 
The ability to see these conditions, sympathize, and insist on 
relief, is an important qualification for newspaper work. 

Assuming that a man is fitted by nature for this work 
what should he study? The answer is everything. He doesn’t 
need to be a scholar, but everything that he reads will help 
him. Lincoln, in spite of his lack of education would have 
made a great newspaper man. Your education may be super- 
ficial— that doesn’t matter so much; but it must be catholic. 
Read widely rather than thoroughly. You must know what 
has been done before you begin work. Let those who are 
teaching journalism pick out the best things to read and con- 
dense them for their students. 

There is only one place to start as a journalist. That is, 
as a reporter. The first department of newspaper work 1s, 
of course, the telling of what has happened. This ought to 
be done truthfully and exactly. I do not say that a reporter 
may not arrange his facts in such a way as to present the 
picture more vividly. When you are describing a_ street 
accident in which a little child was killed, it is all right to 
tell about the big red automobile that went by without stop- 
ping.. That helps the picture. 

The second department of the newspaper is the editorial. 
And what the people want.to read is not what the editor 
thinks but what the people themselves think. You know the 
only thing a man has in this world is his own mind, his own 
feelings. You must interpret people to themselves. The 
most powerful editorial is that which leads people to say 
“That is just what I always thought ut never expressed.” You 
must study your public and write to suit them. In reporting, 
you must have the power to see the thing clearly nad tell it 
plainly. It is a great power. You must practice writing a 
great deal, because the mind is like a field that has not been 
cultivated. You must learn to see the one thing that the peo- 
ple wish to hear about. I remember that one of my first 
assignments was to write a story about a man. who had 
jumped from the Brooklyn bridge. There was nothing un- 
usual about the incident and I gave only a few lines to de- 
scribing his leap. But I traced the story back into the slums 
where his family lived, and described how I found his little 
child sitting on the floor chewing a fish bone. A poor work- 
man on the fioor above had sent down his own dinner to the 
bereaved family. I was working for the elder Dana at the 
time and he cut the story out and posted it in his office. He 
said it was because I told the important thing. Of course that 
pleased me a good deal. We received over $8,000 for the 
family of the suicide. The New York Sun was the best 
school of journalism. I worked under Mr. Bogart and Mr. 
Clark and they helped me a great deal. Clark was the night 
editor of the Sun and had marvellous ability in handling 
copy. On an election night when Clark was absent we had a 
long table at which twenty men worked, handling the copy. 
The next night Mr. Clark was in the office and did all of the 
work himself, at his little desk, besides getting up several 
columns of his own matter. Clark’s handling of a reporter’s 
copy was the best possible education. The reporter who saw 
his story the next day in the paper, with every unnecessary 
word cut out and with the important point which he had 
buried in the story brought up to the lead where it belonged, 
had the best possible opportunity of learning how to write. 
A school of journalism should lay great emphasis on this 
work of correcting copy and re-writing. Joseph Pulitzer I 
think, is one of the finest writers of English in America. 
When he began his work he could not speak a word of En- 
lish. He got.a German translation of Shakespeare and turned 
it into English and then compared his version with the or- 
iginal English text. It was by such work as this that he 
learned to write. 

Having decided to be a newspaper man, the next thing 
is to decide what kind of a paper you want to work for. 
There is the yellow paper—which is mine. IJ invented it and 
am proud of it. I suppose that a man is proud of almost 
any kind of baby, if it is his. Then there is the other kind 
of a paper—the quiet kind. It is a very good kind of paper. 
You want to pick out your own kind and then work in that 
direction. 

They say that my paper exaggerates. Exaggeration is 
usually nothing but a prompt presentation of the news. The 
most inaccurate reporter is far more careful than the most 
careful business man. If the ordinary man escapes from a 
burning building, he is sure that everybody. else was burned. 
‘The reporter is the expert who is hired to exercise his judg- 
inent in such cases. The one thing to do is to educate your 
readers to know that a cable dispatch is not an affidavit but 
the best estimate of the facts that good newspaper work can 
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give. When the first telegram about the Galveston disaster 
reached our office, it said that there were thousands killed. 
I told the telegraph operator to print it fifty. Later we 
raised it to five hundred, and finally it turned out to be ten 
thousand. Not long ago we got a cable dispatch that there 
had been an earthquake in Martinique. We could learn noth- 
ing about it. The only thing we could find out was that all 
the cables in that vicinity were out of business. I figured 
that if the cables were injured there must have been an over- 
flow of lava great enough to run down into the ocean. I 
knew that 1f there had been such an overflow as this, the city, 
had been overwhelmed. I told them to put it in the paper 
that there had been an earthquake in Martin:que and that 
20,000 people had been killed. It turned out to be 40,000. 
This is the way a newspaper man must exercise his own judg- 
men, 

Now as to sensationalism, the people must have it—just as 
the Chinese take opium. The ignorant takes whisky, and the 
higher class person takes a philosophical discussion. When 
Newton was working out his discoveries in mathematics he 
labored under great excitement. He took calculus where 
some men would have used champagne. If people don’t have 
some kind of excitement they will have another and I believe 
that a paper that gives legitimate excitement to people 
renders a public service. We draw the line at vileness. 
We do not publish anything which I could not read before 
the young ladies in this room. Take the Thaw case, for ex- 
ample. It was important because it involved an architect 
who knew everybody. It was probably the vilest case that 
has ever been tried in New York. President Roosevelt wrote 
a letter to the district attorney. directing him to watch the 
newspapers to see if they published details of the case which 
would make it necessary to exclude them from the mails. 
The Hearst papers displayed the story prominently, to be sure, 
but they did not publish the indecent part. In New York 
the only papers which did not have this stuff were the Hearst 
papers and the Evening Post. The Brooklyn Eagle, which 
is known as a family paper, published the rottenest story of 
them all. In Boston the only papers which did not carry the 
details of the case were the Hearst paper and the Transcript. 
We publish stories of crime, of course. We can’t help crime. 
I am told that Dean Williams has said in a lecture that Moses 
was really the first yellow journalist because there was so 
much crime in what he wrote. We can’t help crime, but we can 
help printing details that a man can’t read to his daughter— 
that is the test we make. 

I once spoke to a conference of Presbyterian ministers 
and one of them said, “But, Mr. Brisbane, you use such large, 
black type on your front page. and then there will be a line 
of red type.” I told him that the front page of the New York 
Journal was modeled after the thunder storm, which is 
the front page of the heavens made up by the Creator. We 
get in the black clouds and the red lightning. The rainbow 
suggests the coming Sunday supplement. The only thing we 
can’t get into it is the thunder. If we could, I would have a 
copy of the Journal thundering on every street corner. 

The newspaper is the only amusement that a great many 
people get. Some would tell them to work hard all week and 
then bore themeslves on Sunday so as not to bring down the 
wrath of God Almigthy on us. That is kind. But we really 
ought to give them a little excitement. The newspaper furn- 
ishes the vaudeville element in their lives. 

When Mr. Harmsworth, the owner of the London Times, 
came to this country, bringing his big touring car, on his way 
to Florida to fish for tarpon, he told me that the New York 
Journal was all right, except that it ought to be printed on 
a much smaller sheet of paper, and in small type. I said to 
him, “You are going down to Florida to catch tarpon because 
they are big and game and make a great disturbance, lash- 
ing the water. How would you like it if I should turn your 
six foot tarpon into a sprat—just a little sprat?” “You 
brought along this big car of yours. How would you like it 
if I should turn that into a baby buggy, in which your chaf- 
feur could push you along?” Millions of our readers do all 
their tarpon fishing in the Journal. 

There is'one thing to remember in going into newspaper 
work. It is the most dangerous thing in the world for several 
reasons. It brings you into contact with the evil in life. Men 
lie to you, and you become cynical. A great many newspaper 
men, I am sorry to say, arec ynical. Then, too, newspaper 
work exposes the man to all kinds of temptations. Finally 
conditions grow worse as he grows older. He is likely to be 
less well off at the end of twenty years than he was at the 
end of the first year. The best asset that a young man brings’ 
into journalism is his freshness. He can see the thing which 
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the older man overlooks having seen it so often. I 

was sent to report a prize fight once, because | knew 

nothing about it, and could see what the _ people 

wanted to know about. All that the old prize-fight edi- 

tor could do was to draw a little diagram and make 

marks where the blows landed. The worst hing that can 

happen to a newspaper man is to become calloused. When a 

doctor for the first time cuts off a man’s leg, he sympathizes 

with the man But after he has done that sort of thing for 

years, he can cut off legs and think about something else 

all the time. But that does not make him a worse doctor; it 

makes him a better one. The first time that a judge sentences 

a criminal, he sympathizes with him. After a while he gets 

ever that. But lack of sympathy does not spoil him as a 

judge. The newspaper man, however, who doesn’t notice 

suffering and who gets so he does not care about injustice 

and wrong is a failure. He cannot do real newspaper work. 

But ours is the most interesting and amusing business you 

can imagine There are many contrasts in our work. Among 

my early assignments was to go and write a story about 

triplets. I went and looked at them. They had little red and 

white and blue ribbons tied to them to show the order of their 

arrival. But I didn’t write a very good story. I could do 

better now. Then, I was sent to tell about the arrival of a 

noted Japanese wrestler. I took a Chinaman along as inter- 

preter, but the wrestler evindently got a wrong impression, 

for he rushed at me and threw me over his head against the 

ceiling. Then I was sent to report the Hell Gate explosion. 

Once, I was detailed as “leg man” to follow an old reporter 

to a fre in Brooklyn and bring back the story. The old re- 

porter told me that no one was injured, and gave me his 

copy. But I learned through a little boy who was crying be- 

cause his brother was missing, that twenty-four children who 

were suffering with sore eyes had been in one room of the 

asylum, and had all died in the fire. I told the city editor 

about it and that helped in my advancement. In company 

with some other newspaper men and an expert diver I went 

out in a boat and helped put an imitation torpedo under a 

British man-of-war. We managed to get out of the scrape 

with the assistance of a little strong language, but after that 

the British men-of-war were protected by chains so that no 

boats could approach. In London, I had a place reserved in 

the House of Commons, and was the only American news- 

paper man who had a personal acquaintance with Gladstone. 

There is no life so interesting as that of a newspaper man. 

“Give Us’a Business Post Office” 

The following from a circular letter sent out by the 

P. O. Committee should be read and kept in mind:— 

“The hearings already had before the House Committee 

on Post Offices and Post Roads on the subject of raising 

the rate of second class postage have shown astonishing 

inaccuracies in the figures of the Post Office Department 

and apparently unbusinesslike methods in its contracting 

and accounting. As a result, no one, not even the Com- 

mittee itself, believes in the Post Office statistics, or feels 

that there is sufficient evidence that an increase in second 

class rates is necessary or desirable. But the question of 

these rates will continue to be agitated till it is settled and 

settled right, and it cannot be settled righh till the Post 

Office is run with business accuracy and economy. So the 

first thing to do is to secure a business reorganization of 

the Post Office as was recommended by the Penrose-Over- 

street Commission. A few members of the American 

Newspaper Association, the Periodical Publishers’ Asso- 

tion and the Federation of Trade Press Associations have 

made up a self--appointed committee to urge the whole 

press of the country to join in a strong campaign with the 

slogan, “Give us a Business Post Office.” 

It is favored by Mr. Weeks and his Committee who feel 

that to wrest the Post Office from politics is a tremendous 

task, which, without the united support of the press could 

hardly be carried through.” 

Let all publihers keep thoroughly informed and con- 

stantly inform the readers of their papres and then work 

for such change as will secure justice and settle this vexing 

question for all time. 

Hints to “Herald Hustlers” 

OFFICE OF THE MONTREAL HERALD. 

MontTreaL, February 18, 1910. 

Don’t be afraid of the big man. You have got to take 

him in hand sooner or later. It’s better to do it sooner. 

Make friends of the manger, too, and his assistants; also 

the office boy. ‘Their friendship may mean more to you 

than the merits of your medium. The personal element 

is not to be disregarded no matter how strong your propo- 

sition may be. 

Don’t imagine the fellow with the larger circulation is 

having things all his own way by any means. I have never 

known an advertiser to let them get away with the goods 

without an argument and I know all the different adver- 

tising mediums from the morning sheet to the “one too 

many” evening dailies. ‘The resistence of the advertiser 

always seems to me to be about in proportion to the rate 

he was asked to pay. No one paper can get all the busi- 

ness. This is an exact law of nature. Any other order would 

bring chaos and confusion in the business world. If he 

could, man would do away with this necessary and ‘heathy ri- 

valry, but its existence is just what gives us our civil, re- 

ligious and political liberty. A business partnership was 

once a crime and it cost the imprisonment of the parties to 

remove the delusion. The elimination of religious oppo- 

sition brought down upon us ages that ‘were dark. We 

might still be without the printing press if the ingenious 

inventor hadn’t placated the religious authorities (who 

were by this time so free from criticism that they had 

reached a point where no wrong was a crime) by agreeing 

to print only the Bible. We now print many things be- 

sides the Bible. Some very objectionable newspapers, for 

instance! 

F, ABRAHAM. 

These hints will be found valuable for all newspaper 

publishers. “Abraham” is right now as in the days of long 

ago. 

Fourteen graduates, juniors and seniors in the course of 

journalism at the University of Wisconsin, have organized 

a professional fraternity to be known as the Wisconsin chap- 

ter of Delta Alpha. It is proposed to make the organization 

national, with chapters in other universities. The honorary 

membership of the new organization includes W. W. Young, 

92, Hampton’s Magazine, the first editor of the Daily Cardi- 

nal; Richard Lloyd-Jones, ex-’97, Collier’s Weekly; W. T. 

Arndt, 96, New York Evening Post; M. C. Douglas, ’93, 

Dunn County News; Eric W. Allen, ’o1, Seattle Post-Intel- 

ligencer. The associate members are F. W. MacKenzie, ’*6, 

La Follette’s Weekly; Horatio C. Winslow, ’04, Puck; George 

B. Hill, ’08 Farm and Fireside; L. W. Bridgman, ’06, Wiscon- 

sin State Journal; F. L. Holmes, *6, La Follette’s Magazine. 

The active members are Dr. Williard G. Bleyer, ’96, profes- 

sor of journalism; Louis P. Lochner, ’*9, alumni fellow in 

jounalism and editor of the Alumni Magazine; Wesley F. 

Ayer Beloit College, scholar in English. Seniors—H. C. 

Northrop, Beloit; K. G. Olsen, Stoughton; D. L. Geyer, 

Roswell, N. M.; E. S. Hollman, Deerfield; E. J. Mathie, 

Stevens Point; M. J. Atwood, Madison; H. H. Herring, 

Rockford, Ill. Juniors—Karl Mann, Milwaukee; J. I. Childs, 

Eau Claire; W. C. Wells, Omro; W. C. Ninabuck, Columbus. 

James M. Pierce, owner of the Iowa Homestead, Des 

Moinés, accompanied by his son and Judge R. I. Patrish, 

left New York March sth for an extended trip in South 
They will go first to the Isthmus of Panama and 

They 
America. 

will then make an extended journey over the continent. 

will probably be gone about three months. 



EVERAL numbers of the 
Apprenticeship Bulletin, a 
bright little paper issued 
by the School of Printing 
of the North End Union, 
Boston, Mass., have been 
sent me. It is a four-page 
sheet, ‘12x8 -being -the size 
Of, pthe s.pagesn Gite 
feature of the typography 
of this neat monthly is the 
motto-panels a third of the 
way down each _ page. 
These panels are either 
short and wide, as in the 

ae aye 

specimen reproduced, or 
long and narrow. ‘The 
borders are of the same 
style throughout, and are 
printed in red. On the first 
pageythe-= seat ios 
are likewise in red: The 
composition and presswork 
of this publication are done 

by the apprentices of the school. 
+> > 

The envelope in which printed matter is sent has 
many advertising possibilities. Very few, however, 
are so nearly filled with straight composition as that 
reproduced as 2. After the word “newspaper” there 

A, —— 
fy Mees Se 

This advertisement caused, more—— -“ 

comment than any other advertise 

ment ever published in any Chicago 

newspaper. 

Read it for style. 

Reading it may help you to make 

more money out of your advertising 3 

No. 2 

is considerably more space than anywhere else, so the 
long line of the address may very conveniently be 
written here. 

The envelope on which such a strong claim is made 
will naturally be opened. The ad is evidently a full- 
page one from the Chicago Tribune, telling of the 
paper’s merits, as compared with other Chicago 
Journals. This ad is entitled,“The Merchants’ Prob- 
lem,” and is well written, as it certainly should be 
when the request, “Read it for style,” is made. 
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GOOD PRINTING—NEAR GOOD ADVERTISING. 
The Union Bank Note Company of Kansas City, 

Mo., are among the very classiest printers in all these 
United States. They are deliverers of the goods in 
every class of printing from the banknote to a dodger. 
Their latest effort in advertising their own business 
is a booklet which has their particular mark of the big 
U with wings on either side of it—a mark which has, 
as far as I can make out, a thousand and one varia- 

tions.—F or instance, the booklet which I have just re- 
ceived has a cover of the big U and one of the many 
different designs of wings. I open the booklet, and 

Eve Apprenticeship Bulletin 
TRADE SCHOOLS AND INDENTURED APPRENTICESHIPS ADVOCATING 

EDITED AND PRINTED AT THE SCHOOL OF PRINTING, NORTH END UNION 

Vou. IIT Boston, AuGusT, 1909 No.8 

An Imminent Danger to Industrial Education 

ap BeRe is in every school a certain number of | more than the tendency of school-men to throw in- 

to industrial schools all boys who have failed to do 
their ability to perform the required school work, H anything in their work.” 

Their inability to perform “ brain work,” having 

been so judged, it becomes all important that the 

course made up to fit their needs should have an 
they are fourteen yeays of age, when they may H and in order that the 

course shall be attractive, an effort will be made to 

boys who are dull, even stupid, as judged by | 

These boys may have failed to receive their regular 

promotion, and have fallen so far behind that they | 

will fail to achieve the eighth grade by the time 

abundance of “ hand-work "; 

legally leave school. It should not be assumed that | 

all of these boys are 9OHOO HO OOS-HSOHSHOH06OHHHHH9OHOS OE link it in some way with 

mentally deficient: Far 9002099990909 G9O90999OOG9OOGOOOOOD a given trade. 
sere DODOQDOHHPOOPO HO GOO OOO HOODOO DOOGOGOG ~ + : . 

from it. Too many boys OO¢ $66 The alluring hope is 

who have been regarded Ses Che longer wou are ot the joh ro93 held out that this smat- 

as ufter failures i their @@@ Oe. SO tering of trade training 

scinsols have won dis- $83 the better it should hr to you, eos will be a valuable asset 

tinction in after life to $o2— or you are wot “on your job.” 33s when he shall leave 
warrant this assumption. © school and look for a 
a $908 09$9960OO900000980O06900599 Beri 
Lheir apparent dullness $660000066606000986666060660666 job in the trade chosen 
probably arises from the 2999 0O 9009 OPPO DOGO DOH 9OO OOO OOOO This, unquestionably, is 

fact that the school work, as presented, does ot | a most’ iseworthy object, the future of this type 
interest them and so they get classified with the | of boys must be assured as far as possible, but 

stupid ones. why assume that industrial education is especially 

They cannot hepe to go on to high school orcol- | designed to help the boys who are mentally defi 

lege, and the only alternative for them is to go to | cient or handicapped in any way? 

worl, and this will mean, in most cases, work with The protest is here made not only against the 

the hands. segregation of boys who are adjudged below the 

When the question of the introduction of indus- | normal standard set up by schools, boys who are 
trial education into the public school is being con- | found to be short in mental equipment when meas- 

sidered, it is but natural, perhaps, that school-men | ured by the yard-stick of the schoolmaster— bad 

should have in mind the needs of this group ef boys, | as all this is, in and of itself—but the protest is 

and proceed at once to formulate a course of indus- | made still more emphatic because of the disastrous 
trial Education which shat] be especially adapted to | effect this method will have on industrial education 
meet their necessities, itself. 

On this basis, the boys selected for this industrial The world’s work, whether it be done “out of 

school work will be graded according to the degree | one’s head” or done“ by hand,” calls for brain power. 
of menta} deficiency The “bright boy,” the boy | Every department of that work is asking for the 
that gives even some promise of intellectual possi- brightest, the most intelligent it can get. It is only 

bilities in academic achievement will be allowed to | fair to industrial education that it may be allowed 

remain in the regular school courses; but the boy | to attract to itself boys as capable as those who may 
who is mentally deficient; the dull boy, the listless, | enter the professions; at least it is not fair to rele- 

indifferent boy, the boy who has failed to “catch | gate to the trade schools the cast off material not 
on” to the academic courses of study as at present | wanted elsewhere. 

organized, afl these will be segregated into one Again, if industrial education is to achieve its 
group and labeled “for the trades.” highest efficiency, the employer inust take a hand 

It may be urged that this voices only an isolated | jy promoting it, 

view of educators. Very recently a functionary of It is just a trifle absurd to suppose that an em- 

ployer will recruit the ranks of his skilled workmen 

with boys of depreciated intellect, if he kniows it and 

can avoid it. 

a neighboriig State board of education, whose 

specific work is the promotion of industrial educa- 

tion, remarked: “There is nothing I have to avoid 

No. 1 

on the second page of the cover, which is on stock 
nearly like it, are more U’s with wings. I have to turn 
still another page to find what it is all about. There 
I find another beautiful page in buff and gray and blue 
and green which shows that this is a booklet issued by 
the Union Bank Note Company of Kansas City, Mo. 
The people of Missouri, we are informed, need to be 
“shown,” but there is many a person that would look 
at this booklet without knowing what or whom it ad- 
vertises. However, the booklet is all to the beautiful. 
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The half-tones, the tri-color work, and the various em- 

bossed letter headings from dies engraved on steel, are 
all superb as to typography and presswork. It is a 
splendid advertising booklet with the few exceptions 
that I have stated which impressed me as they would 
others at a casual glance. 

SRS 

NEAT TYPOGRAPHY TO ADVERTISE A NEWSPAPER. 
Some of the most remarkable examples of typog- 

raphy that I have ever reproduced come from smaller 
cities of the country. For instance, here is a page 
from a circular issued by a paper in Bloomington, IIL, 
which seems to me a little different from anything I 

The Weekly Pantagraph 
BLOOMINGTON. ILLINOIS 

WEEKLY 
Sete ITH the steady growth of the better class of daily 

ad 2 ie F newspapers, it is undisputable history that the weekly 

Pant ie papers are on the decline. Only the very best week- 

2 ee lies published are able to maintain their circulation, influence 

and advertising value. 

The Weekly Pantagraphis one of thefew high-class publi- 

cations which by special effort, retains its prestige and its 

sworn average weekly circulation of 4,079 for 1906 places 

itin a class far above the average weekly of today: 

f The Weekly Pantagraph offers the advertiser practi- 

7 |. cally an exclusive farmer list, a list of prosperous farmers who 

Pores 

2=s88588 

BoBsao—! realize the value of this publication as authority on agricul- 8 

tural topics, in addition to its unexcelled news service. The 

agricultural department is edited by an acknowledged author- 

ity on agricultural subjects. 

The Weekly Pantagraph receives the same special atten- 

tion and care in make-up which characterizes the Daily 

Pantagraph as being among the ‘very cleanest and best papers f, 

BSS opSspok! 

#£|Nl/es2e¢ SISIS838 

SS OSESERISIESE published anywhere. 

For over half a century the Weekly Pantagraph has 

found a welcome place in the family circle of Central Illinois 
an 

‘Isex Fe aie 

people. 
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have ever seen in this line before. I may be wrong; 
itso, tellme. The line “The Weekly Pantagraph” and 
the initial W is in red, the remainder is in dark brown. 

This seems to be a striking distribution of color for 
such a page as this, although one would almost think 
that the two W’s in red of the same series would 
clash, but do they? They won’t by the reproduction, 
and take it from me, they won’t in the job. To my 
mind it is all to the good. 

aS 

1 thought I wrote something last month about a 
blotter which was printed in orange and green and 
which harmonized with the orange-onyx stock on 
which it was printed, but Father Herbert or one of 

Different Printing 
S\{NE great difference between our printing and others is in the 

SERVICE we render our customers. Service means more than 
~) simply getting a job out quick. It includes information and A 

suggestions about details and processes that will make your printed cr 
matter more effective. Our service saves money for our customers 

Tene pone 

MAIN 362) 

—not_ because our prices are so low—but because we can 

economize for you. 

¢ Ask to have our representative call—he is an expert with years of experience 
and will be of benefit to you. If he hasn't the information you want he will get it. 

CHITTENDEN & FREW CO. 
PRINTING THAT'S GOOD and SERVICE 171-173 South Canal Street, CHICAGO 
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his sons sent it back to me. I am therefore, sending it 
for once more to Chicago for reproduction. As to 
what is known as “hanging indentation” this is an in- 
dentation which is pretty well balanced—is it not? 

DS D> 

A CARD WHICH IS NOT ALL A CARD. 
John D. Rerick, of Kendallville, Ind., whose efforts 

to boom his own town I eulogized in the latest edition 
of this great family journal, does not give a man a. 
mere card when he calls. In lieu thereof, he hands him a 
deckle-edge booklet of about the shape of the ordinary 

265 

card,with his name on the cover page in the style as 
reproduced in 5. The other right-hand pages of the 

JOHN D. RERICK 
PRINTER AND PUBLISHER 

5 =A 

No. 5 

booklet give a reproduction of the headings of Mr. 
Rerick’s two papers, the Kendallville Daily Sun and 
the Kendalllville Standard. The cover is buff, and the 

inside pages are in a harmonious shape. 
Sa 

A LITTLE CHRISTMAS REMINISCENCE. 

I have just received a card from the Breyer Printing 
Company, Chicago, which I am keeping until jes’ 
before Xmas this year, because I believe it will repro- 
duce in half-tone very much better than in line. Still, 
I will quote the words of the “‘waits’”’ who are depicted 
on the card, chiefly because the first two lines I have 
never heard before in connection with the two last, 
which, of course, are very familiar to all Christendom: 

Listen to the words we sing: 
Glorious news and good we bring; 

Peace on earth and mercy mild; 

Christ is born a little child. 

SSS OS. 

THE “ROLLERS JINGERJR.”’ 

The Rollers Monthly, which describes itself as a 
“Jingerjar” of bright and snappy stories and good 

; 
®@@@@@@| MOLLY STARKS ee ewe 

MORE 

— BROWN BOOK 

THE ROLLER MONTHLY 

A ‘JINGERJAR" 
of Bright and Snappy Stories 

and Good Things 

The Roller Printing and Paper Co. Subscription 50 cents per Year 

Publishers 5 Cents a Copy 
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The Holy Horror, or the ACT L. 
a SCENE I. 

Secret of Blackest Canton RCH one lata DarkconemAbysemon her Dark 

4 White Way 
ee ae Time, Present. 

Enter Scrapp, unattended. 
DRAMATIS PERSONAE. 

Tommy Hillbane ..-.--.-.---- tiddlie-winks expert 
Johnny Hillbane, his adversary....%.../....... 

5 Bochdacaneashesado -another tiddlie-winks expert 

Bernie Scrapp 
Jimmie Hooper ) 

Mike McSkinney ( 

Doc McWeight 

eWlavor Aut tiddlie-winks promoters 

IGNOU Ste Sponeanasedoerncc: 3 prefect of police 

An Re Bulldetrbatal ove. ash tetenlato le burgomaster 
Edward: Savis ieee... oss seens tiddlie-winks referee 

Hudson Jarmon . ruler of the realm 

Kirke E. Walrus 
tiddlie-winks demoter, of the Y. M. C. A 

Members of the Ministerial Federation of De- 
nounciation. 

Miscellaneous retinue. 

The Prologue. 

In Blackest Canton there lies a scene, Out of the 
depths of a darksome abyss there comes a plot. 
hatched by four villyuns bold, to besmirch the city’s 
honor. They concoct a brutal contest of tiddle- 
winks, to take place in the Hall of Fame. The Min- 
isters of the realm arise in their might to squelch 
the horrible scheme. 
Whereupon there arises the following question, 

to wil: 

Which is a prize fight—a prize fight or a prize 
fight? 
Wich is a boxing bout—a boxing bout or a box- 

ing bout? 

Answer, we say, a prize fight’s a piize fight when 
it's a prize fight. A boxing bout i a boxing bout 
or a boxing bout to define the term more civa:!- 

No. 

Scrapp. Methought that I had tarried in my com- 
ing. Still they are not here. 

Enter Mike. 4 

Scrapp. Greetings, O IMustrious Mike, 
Mike. Good even, O Gracious, Scrapp.- But why 

so agitated? My coming was but delayed by a ses- 
sion of the Hyena Club. How goes it with the 
scrap, Scrapp? Have the Hillbanes agreed 7 

Scrapp. Even so, All is well. Ah, verily, they 
thirst for one another's blood. ’T will be a scrap 
for the Gods. 

Mike. And the terms? 
Scrapp. They too are fixed. In consideration of 

the sum of one nundred quarts of cherry phosphate, 
to be divided 60 and 40, they will battle to the very 
death. 

Mike. Think you not the purse was over large? 
Scrapp. Conceive the golden gain for us. 

Enter Hooper and MeWeight. 

MecWeight. How now, O Mike? Greetings, De- 
vine Scrapp. Politics plays hob with my appoint- 
ments now. A scuttle of root beer, a sandwich of 
limberger, and the fixing of another ward is the 
fault of my tardiness. 

Mopper. A thousand apologies for all my Jate- 
ness, The figuring of my batting average, which 
even yet is not to my satisfaction, figured in my 
lateness. Then too the study of my Sunday school 
lesson demanded my attention before aught else 
But how goes it with the scrap? 

Scrapp. Allis fixed, good frends. On New Year's 
night they battle. The great Stadium is leased and 
there can be no further obstacles. 

Mike. Thou, O worthy Doctor, it falls upon you 
to care for the press. Take you this sixteen cents 
and &x it with the newspaper boys. Remember, 
thou, Crist, Red Smith, and “The Dog” are to he 
first considered. ‘Ihe others can have the reimain- 
‘der. 
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things, has reached my desk. It is one of the produc- 
tions of the Roller Printing and Publishing Co.—*The 
Complete Shop” of Canton, Ohio. Let us give the first 



page (6a) as an example of the “different” typography 
which characterizes this breezy magazine. And really, 

MANY a man who took a girl 

sleigh riding with the inten- 

tion of proposing to her has 

suffered from cold feet. 

THE ROLLER PRINTING AND PAPER CO 
PeinTiEes RULERS, BOOK BINDERS 

Wert or Posrorrice. PHonce 97. Canron. Ono 

Reiles Moarhly Mere 

Jarsacyet910 
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I am tempted—and when I am tempted I generally suc- 
cumb to the temptation, whatever it may be—to show 
the last page of cover of this publication, because it 

FOOD for reflection is 
about the only sort of 

food that is not affected 
by the high cost of living. 

THE ROLLER PRINTING AND PAPER CO. 
PRINTERS, RULEES, ROOK BINDERS 

West or Posrorrice, PHONER97, CANTON, Ox10 

Roller Monthly Motto 
January, 1910 

No. 6¢ 

seems timely at this writing, both as to the condition 
of the country and the state of the weather. (6b). 
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PROGRAM COMPOSITION. 

The first page shown as 7a is rather unique, as it is 
not often one sees such a head over such fat matter 

PROGRAM 
of the FOURTH ANNUAL 

CONVENTION of the FED- 

ERATION of TRADE PRESS 
ASSOCIATIONS i7-.the United 
States- held at New York City 

SEPTEMBER 27-28-1909 

HEADQUARTERS AT THE HOTEL ASTOR 
Sessions Monday A.M.and P.M., and Tuesday A.M. 

Call to order at 10 A.M. by President Williams. 

Address of Welcome by Franklin Webster, president 

American Trade Press Association 

Response by Charles V. Anderson of St. Louis, vice- 

president of the Federation. 

Reading of the minutes of the last meeting. 

President’s Address. 

Report of Executive Committee. 

Report of Secretary- Treasurer 

Appointment of standing committees 

Reports of convention committees—~ 

On credentials. 

On President's address. 

On resolutions. : 

On nomination of officers 

Unfinished business. 

New business. 

No. 7a 

as that which gives the variuos numbers on the pro- 
gram. The job is on light brown Alexandra laid. The 

Mationaf (Printer-Fournafist 

words ‘‘Program,” Federation of Trade Press Associ- 
ations” and the date line are red, and the remainder, 
dark brown. There is no suggestion of top-heaviness 
about the job. The other pages are likewise artistic. 
The second page (7b) should give an ‘idea as to con- 
vention program composition. 

“The Changing View of the Trade Paper Advertiser and the Pub- 
lisher’s Duty in Consequence.’’ Discussion led by 
JOHN A. HILL 
Publisher of the American Machinist, The Engineering and Mining Journal, 
Power and the Engineer. 

“How to Inspire the Stafi—Something about Conventions of Em- 
ployees.’’ Discussion led by 
CHAS. T. ROOT 

President of the Root Newspaper Association, embracing The Dry Goods Econo- 
mist, etc. 

“How to Create Favor for the Trade Paper.’’ Discussion led by 
J NEWTON NIND 

Of The Furniture Journal, The Embalmers’ Monthly. 

“Some Problems in Circulation.’ Discussion led by 
H.M.SWETLAND 

Publisher uf The sutumobile, The Motor Ave, The American’ Architect. The 
Municipal Journal, 

“The Larger Service of the Trade Paper to Its Advertisers.’’ Dis- 
cussion led by 
CHAS, G. PHILLIPS 

Of he Root Newspaper Association. 

“The Printing Situation.” 
JOHN CLYDE OSWALD 

Publisher of The American Printer. 

“The Paper Situation.” 
ARTHUR C. HASTINGS 

President American Paper and Pulp Association. 

“The Trade Press Outlook.” 
EMERSON P. HARRIS 
Of Advertising and Selling. 

“The Relation of the Business and Editorial Departments."’ Dis- 
cussion led by 
RORERT 1. CLEGG 

Of Castings, Wood Craft, ete 

“Developing a New Field.’’ Discussion led by 
HENRY S. BUNTING 

Publisher of The Novelty News, 

Monpay EveNninc, SEPTEMBER 27 —Theater party: “Is Matri- 
mony a Failure?’’ at the Belasco, given by The American Trade 
Press Association. 

TusspDAy EVENING, SEPTEMBER 28—Annual banquet at the Hotel 
Astor. Speakers: Hon. Charles Nagel, Secretary Department of 
Commerce and Labor, Washington, D. C.; Hon. Edw. M. Morgan, 
Postmaster, New York; Hon. Chas. W. Moore, Rev. Dr. N, M. 
Waters, Pastor Tompkins Avenue Congregational Church, 
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The third page is only two-thirds full, there being an 
initial and large type of the series at the top. This car- 
ries out to some extent the style of the first page as to 
slant. 

> > 

“TO MY FRIEND’—AND HOOD HAS MANY. 

I thank J. Albert Hood, “the printer-writer man,’ 
of Asbury Park, N. J., for some New Year greetings, 
very attractively embellished and printed. That Mr. 
Hood is a printer-man of rare ability is well proved by 
the reproductions of his work which have appeared in 
these pages ; that he is as good a writer-man is evident 
from the exquisitely worded screed “To My Friend.” 

S+> 

“THE PRINTER AS AN ADVERTISER.” 
The American Bulletin, a publication sent me by the 

American Type Founders’ Company, is a splendid ex- 
ample of a type-founders’ house organ. The display 
type shown in this issue is that dignified and useful 
bold letter, Lining Cushing Old Style No. 2, with its 
handsome Italic. 

This issue gives a report of an address by N. C. 
Fowler, of Boston, whom some consider ‘‘the father 
of modern advertising’ on “The Printer as an Adver- 
tiser.’ Two extracts I first selected are, to my mind, 
the cream of the addrss, but I’ll give it all, it’s worthy 
of consideration: 

The Printer as an Advertiser. 
Mr. Fowler ridiculed the printer whose sole argument for busi- 

ness is price. He felt that he knew as well as anyone the temper 
of a buyer of printing, and it was his judgment that business 

men will readily pay any reasonable price where quality and ser- — 
vice are combined. The trouble with the average printer, Mr. 
Fowler said, was his ingrained habit of doing business in a rut. 
Instead of studying his customer’s requirements, offering sugges- 

tions and demonstrating the value of quality in printing, the | 
printer submits bids on given specifications, cuts the price to 
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level and then kicks because some other 

foolish than himself, figures closer and gets the 

the lowest possible 
printer, more 

job. 
Teach your customers that quality is the thing to buy. Don't 

advertise your business in newspapers with large waste circula- 
tion, or upon cheap blotters or circulars, which flood the mails; 

but when you are printing a good job run a few hundred extra 

copies and send or give these to your customers as examples 
of what you can do for their printing. 

He further averred it as his belief that printing had not yet 

begun its influence as a business. Printing is a business upon 

which all other businesses must lean to a greater or less extent. 

Therefore, dignify it by doing vour best work, and by demanding 

a fair, legitimate return. 

Every printer should have a sample room, where his work can 
be displayed to advantage. Most printers’ samples consist of a 

bunch of odds and ends that mean nothing. Printers should 

take as much care in displaying their samples as shoe men, hard- 
ware men or other trades do. Have a sample room, or, if that 

is not possible, have a sample table, with a couple of chairs near 

by, and make it the most attractive spot in your office. 

These principles have built up more than one successful print- 

ing office. 
ced ee 

A WALL SLIP AND A CIRCULAR LETTER. 
This (8) if the camera can catch the purple, is one 

of the motto slips sent out every little while by the 
Roller Printing and Paper Co., of Canton, O. It is 

en am an old man, BF have had 

manp troubles, but most of 

them never Pappened « ee e 

zi lo! ny os 

ONES? 

orange and purple, and though not on card stock, has 
a hole at the top for the purpose of hanging. 

The circular letter is a means of advertising that is 
constantly getting more popular, and here is this firm’s 
idea of one: 
Esteemed Friend :— 
A perfect job! 
Above is the verdict passed last week by one of our especially 

particular and knowing customers to whom we delivered a large 

edition of half-tone catalogs. 

A perfect job! 
Let’s consider what all must be included to turn out a perfect 

job of half-tone, color plate catalogs. 
Good half-tone cuts—the right kind of paper—the right ink— 

appropriate cover—artistic composition—the right presses—ex- 

perienced pressmen—correct folding and binding. 
If any of these are bad or do not jibe with the other parts 

of the job, the result is a certain disappointment. 
Where we are strong is in knowing what paper to use—in 

knowing when the cuts are right—in having the equipment and 

workmen to turn out a “perfect job’ and then in backing up our 
facilities with the proper care and attention necessary to obtain 

proper results. 
No matter how large, how fine or how particular the job you 

have in mind may be, we are prepared to handle it properly from 

cuts to binding. ‘ 
Take it up with us, our “idea incubator’ generally contains 

some fresh ones and they are all at your command. 

Sincerely yours, 
Tue Rotter Printinc & PAprER Co. 

Dyn lea Car VOReS: 
Roanoke, Va. 

\S> SZ 

TASTEFUL LETTERING. 
Lettering has become more and more a popular 

accompaniment of job printing, and surely it would 
be hard to obtain a style which so beautifully com- 
bines “ fanciness” with simplicity and neatness as that 
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on the folder of the Lammers-Shilling Company of 
Chicago, of which the first page is reproduced as A. 
l'o the third page is attached a slip showing the home 

The 
Lonmers-cohlling 

ompany/ 

announce the completion 
of their 
Pook of c/pecumens 
which will be in the 

maulr within 

“@ 

No. 9a 

of the company, and its surroundings. It is evidently 
at-the top of the Monon Building, for over that are the 

LL who think about industry 

in the right way, to them 

art is a synonym for all 

that is uplifting and inspir- 

ing in the work of human hands, 

.... not with pictures and statues 

especially, but with all sorts of 

objects that embody the idea of 

human service, imaginative or other, 

and whose production represents in 

any marked or striking way the 

results of human thought or care. 

Leslie W. Miller. 

No. 9b 

words, “Inspiration Point.” The fourth page is shown 
as B. The sentiment is one particularly appropriate 
to printing advertising. Have not received my Book 
of Specimens yet. 

> << 

DOING GOOD 1S DOING GOOD ADVERTISING. 
To do good that one may be seen of men is one sys- 

tem of modern advertising. It may not appear to be 
exactly according to scriptural injunction, but in the 
olden times the persons who practiced this were hypo- 
crites, who really did harm by doing good. When good 
can be done by a good firm as a concomitant of adver- 
tsing which has to be done, I believe the Master Him- 
self heartily approves the combination. 

For ten years the North American, of Philadelphia, 
has directed the expenditure of an outing fund, which 
not only maintains a sanitarium for invalid children at 
Atlantic City, and gives excursions three times a sum- 
mer to poor children, but conducts annual day’s outing 
for many thousands of folks under 14 years of age. 

This makes news for the paper, and good news—far 
better than accounts of suicides which suggest self- 
murder to easily influenced despondents. And it is, of 
course, advertising, and the advertising is “good” in 
the various senses of the word. Such advertising can, 
without any offence against good taste, be supple- 
mented by other advertising in which business: philan- 
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thropy gives place to pure business. Thus it is to be 
hoped that the mailing folder, which bears on the out- 
side the words—and figures: ‘60,000 (in red) This 
Year, Last Year, There were 50,000.” This is extra- 
ordinary number of lots (a word tabooed by the New 
York Sun) that attended the outings held under the 
auspices of the North American. A page of Printer’s 
Ink, descriptive of the outings, is pasted on one divi- 
sion of the folder. And on another space is given a 
talk to advertisers, which points out that the 60,000 
coupons which served as tickets were cut from a 
single issue of the North American. Perhaps some of 
the papers were bought for nothing but the coupons, 
but anyway the figures should be impressive to adver- 
tisers. 

s+ > 

AN. AD WHICH BROUGHT NO RESULTS. 
I put an advertisement in this department some 

months ago, asking what had become of my friend, 
Eugene Biggers, of Corsicana, Texas, whom I lost on 
the eve of one Fourth of July two or three years ago, 
when he asked me if I would accompany him on an 
Independence Day trip to Coney Island. The latest 
reminder of ’Gene is an example of some of his most 

=k Tt) ’ XH “ ik ey 

Dinners’ Peiut Soop 
Keo SQ Reed 

“ee AS nn 
Printing 

— — 
Corsicana, Texas 

particularly bizarre typography, which I reproduce as 
No. 10. This represents the only attempt which I have 
seen Mr. Biggers make with a class of modern—yet 
ancient and antique—typography, such as our friend, 
Mr. Brannon of Talladega, has made himself famous 
with. I am extremely sorry if Mr. Biggers has really 
gone out of the printing business; and the only solace 
in my sorrowing is that he has entered some other 
field of art, such as my dear friend, William Carl 
Persch did when he cut out printing to train his mag- 
nificent voice for conquest in the leading theatres of 
the world. 

+> > 

A SPECIAL CAR ADVERTISING ASBURY PARK. 

| was sorry indeed that I could not accept the kind in- 
vitation forwarded to me by my good friend, J. Albert 
Hood, the printer-writer of Asbury Park, when he 
sent his special car filled with all the endearments and 
inducements, to invite me to visit that place during the 

Everything that can 
“ be done with 

Che Pood Art Press | cn 
ifocated at No. 719 Bangs Avenue, Asbury Park, N J. nk ona 

Paper 

Managed by J. Albert Hood. the Progressive Printer- Writer 

P . ti Hotel Stationery” 

rin ing High Grade Work Psa ol 
For Particular People Prompt Service SAC Cicen 

Cards 

No. 11 

period of the summer solstice. I have not said very 
much in this department of late, regarding the Hood 
Art Press, but have had a few things up my sleeve. 
Here is one of them. (11). The ornaments, which 

look like Gellett Burgess’ “Goops’’ on a holiday, are 
in dark green. The word “Printing,” initial and all, is 
in.a color which my stenographer says is “nearly scar- 

Qlafiona? (printer: Journafist 
” let.” At this present writing I am in New York City 

and if I can possibly manage to get to Asbury Park 
within the next few days, I will surely do so, because 
I want to meet personally the man who has done so 
much for the mothers and babies of Asbury Park, as 
well as the visitors to that lovely resort. 

aS RS 

A GOTHIC JOB THAT EVEN BROTHER COPPER WOULD PASS. 

I do not know where Portage, Pa., is, although I 
have been a resident of the Keystone State for over 
two years. I must apologize to my friend, F. W. 
Fischer, editor and proprietor of the Portage Press, if 
by any chance I have not as yet acknowledged his 

THE PORTAGE PRESS 
F W EICHER, coiron ann 

SCOMMERCIAL PRINTING 
BLANK BOOKS, CATALOGS. 

PAMPHLETS. FOLDERS. ETC. 

PRESS BUILDING, &venUe PORTAGE. PA. 
LOCAL AND LONG DISTANCE TELEPHONE NO 24 

No. 12 

favor of September 3, 1906. I certainly must have 
missed him at that time, or else he would have kept 
his promise to me in his letter as follows: “If you are 
not too critical on these specimens, we shall keep you 
supplied every month.” 

Now, I am going to reproduce a specimen of the 
work of these printers, (12), and it is only fair to say 
that this work was done more than three years ago. I 
consider that this job is a good one with almost any 
harmonious color or tint. I think it would please Mr. 
Copper, because of his splendid discussion of the em- 
ployment of Gothic faces which received the compli- 
ment of being reproduced in Brains a few weeks ago. 
Mr. Eicher sent met two cards. One of them was en- 
tirely in purple. The other, which I am sending in 
the hope that the engraver will be able to reproduce it, 
has the rules and ornaments in orange. The remain- 
der is in purple. I have several blotters from Mr. 
Eicher which I think I will review later, if he desires 
me to do so. I think his letterhead is very handsome 
indeed, but I cannot do any justice whatever to it in 
a reproduction. I hope that now he will keep his 
promise to keep me supplied every month with some 
interesting matter from the Portage Press. 

ge PaO 

LOOKABILL’S FLYERS. 

There have been very few communications—with 
enclosures—which I received in all my ten long years’ 
apprenticeship with the NationaL Prrnter-Jour- 
NALIST that have given me more pleasure than a bunch 
of specimens from Mr. Lookabill, of Roanoke, Va., 
which were accompanied by this letter. 
Harry A. Woodworth, Esq,., 

Scranton, Pa.’ 

Dear Mr. Woodworth :— 

For some time we have been getting out individual advertising 
“flyers” for our concern, on an average of one a day. 

We do not claim originality for any of them—specimens here 
enclosed for your criticism—but we do know that every one has 
brought us business. We have requests by mail, telephone and 

personal calls for copies from many who appreciate the expres- 
sions theron. Are in the habit of sending them out by boys, 
mailed under seal, in packages delivered, etc. 

With. regards, 

Very truly yours, 

L. E. Looxasitet. 
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It seems to me that Mr. Lookabill is away off, when 
he makes no claim for originality in these specimens, 
I believe it is the best kind of originality, the kind which 
is not merely freakish, but is the outcome of hundreds 
of others. I have never heard from him before, but 
would not be at all surprised if he has been a constant 
reader of the National Printer-Journalist and all other 
trade papers devoted to the encouragement of printing 
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and its allied arts, for many years back. I think that he 
has gleaned from many sources and has thus produced 
a real originality. I never met but one man whom [| 
knew was from Roanoke, and that was when I was 
publicity manager of the /nside Inn at the Jamestown 
Exposition. He was, if I remember aright, editor of 
the Evening News of that city. He gave me more 

| | LOOKABILL'S PRINTING HOUSE LOOKABILL’S PRINTING HOUSE | 
ROANOKE, VA. ROANOKE, VA. . 
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ideas about Southern advertising in one talk I had with 
him for about an hour one Sunday morning in my 
office at the /nside Inn than any other man has ever 
given me. He told me more about the situation in the 

South than I ever gathered from any other man. I 
belive that his advice would enable me to place adver- 
tising for a large campaign in the South, which would 
be of great benefit to any Northern advertiser. 

1 would very much like to reproduce all of Mr. 
Lookabill’s advertising. If I had a large black card, I 
would paste his different announcements upon it, but 
they would be reproduced at such varied inharmonities 
as to sizes that no fair idea would be given of the or- 
iginal jobs, particulary as they are mostly on different 
colored stock in more colors than one. 
ducing four of Mr. Lookabill’s slips—four flyers, slips, 
dodgers—call them whatever you like. (13 a, b, c and 
d.) The only one I need to refer to particularly is the 
one with the “P’s” on it. I do not understand why 
there should not be a ceriph at the bottom of the initial, 
as well as on the left hand side. Of course these jig- 
gers and spankers and drivers and all other typograph- 
teal or naval “high jinks’” seem to be a little out of 

I am repro-— 
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date, but the placing of the “THE” has a modernity 
about it that helps to make the ornamentation not un- 
pleasing. I have many more of Mr. Lookabill’s pro- 
ductions at hand, and I hope to receive them regularly, 
as he says he gets out an average of one a day. I 
really do not think that I have given quite enough 
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justice by the reproductions I have made. The others 
however, are on stock which will not coincide with the 
vagaries of the camera. 

SSS 

FROM A SCHOOL OF PRINTING. 

The School of Printing of the North End Union in 
what I as a boy in Canda used to hear people term the 
“Boston States” issues many placards which will help 
us in all our daily toil if we paste them on our walls. 

? to like a poor jest better than none, 
to wear the threadbare coat like 

a gentleman, to be out-voted with a smile, to 
-hitch your wagon to the old horse if no star is 
handy,—that is the wholesome philos- | 
ophy taught by fishing with 2 worm. i, 

From “The Amateur Spirit,” by Bliss Perry. 

DONE AT THE SCHOOL OF PRINTING, NORTH END UNION, BOSTON 

Reproduction 14 is worthy, it seems to me, of a spe- 
cial comment, not because it is printed on orange and 
green most attractively distributed, but because it 
shows the force that can be exerted by one dinky stock 
cut. The “lone fisherman” certainly shows up to great 
advantage in connection with this question from the 
twentieth-century successor of “The Compleat 
Angler.” 

> Sy 

A SOUTHERN ORIGINATOR. 

Eugene Graves of Norfolk, Va., is a Southerner 
who does some stunts in the typographical way which 
are not to be sneezed at by Northern, Eastern or West- 
ern typographists. Here (15), is an example of an- 
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other blotter which he has produced on Quaker gray 

stock. I do not know whether this js the right name or 

A blotter 

from 

Graves 

who does 

Printing 

at 

65 Fayette Street 

Norfolk 

Virginia 

There's one 

thing about 

Graves’ 

Printing—you 

don't find 

any other 

that’s quite 

so satisfactory 

to use— 

Ever try it? 

No. 15 

not, but it impresses me as the most appropriate one 
for this prim and precise quality of paper. 

Items of Interest 

Two suits for $10,000 each, against five members of Chi- 

cago Typographical Union No. 16, were filed in the Circuit 

Court March 2nd, by Andrew B. Adair, for the last twenty- 

five years foreman of the composing-room of the Daily News. 

William S. Timblin, former president of the Chicago Typo- 

graphical Union, one of the defendants, is also made sole 

defendant in a third suit, in which a like amount is asked. 

Besides Timblin, those made defendants in the first two suits 

are: John G. Loftus, Michael H. Madden, Fred C. Childs and 

William J. Fripp. The suits are based on the publication of 

a circular in which Adair’s character was attacked and the 

alleged spreading of stories derogatory of his character, ac- 

cording to his attorney. 

Representative Charles Lederer, of Chicago, who fought 

direct primaries at the special session of the Illinois Legis- 

lature at every turn, talked against the direct-voting system 

before members of the Rotary Club the other night. He 

predicted that the newspapes will rule under direct primaries 

and not political bosses. “And,” said Mr. Lederer, “between 

political and editorial bosses, I think the former are far less 

dangerous. You all know that back of the editors are the 

advertisers, and that if it were not for the advertisers the 

newspapers could not exist. It is not going too far to as- 

sume that the advertisers, by using editors, will get what they 

want from the legislative bodies.” This man evidently knows 

little about newspapers; the newspaper that is not loyal to 

the people—the great body of its constituents—is of no value 

to advertisers. 

Mationaf (printer: Zournafist 

Samuel M. Bronson, Deceased 

The Harfford, Conn., Times, of March 2nd, recorded the 

passing from life of Samuel M. Bronson, the Treasurer and 

Manager of the National Machine Company of that city. 

Mr. Bronson was widely and most favorably known in 

the printing industry and allied trades through the manu- 

facture and sale by his company of the M. Gally Universal 

Printing Press. He had been connected with the company 

since 1891. He learned the cutters’ trade in boyhood and 

followed that employment in various positions, for eleven 

years, but later, by reason of ill health, entered the express 

business as traveling representative of the Adams Express 

Company. In 1&69, at the age of thirty-seven years, he en- 

eaged in the mercantile business, and for twenty-two years 

followed the wholesale grocery business, but in r&8g1, he or- 

ganized, with others, the National Machine Company and, at 

the end of three years became once more actively enlisted in 

manufacturing, as the manager of the company. 

His early training had given him a taste for mechanical 

production. He was a genial gentleman and one who en- 

joyed true friendships. He was a most devoted member of 

the Masonic fraternity, 

Mr. Bronson had a high standing as a man of character 

and of business ability and strict integrity. He was kindly 

toward all who showed worthiness and, for such, was ready 

to extend an encouraging word and a helping hand. 

He had been in failing health for the past year. In con- 

versation with him, one day last September, the editor of 

this paper was led to realize that Mr. Bronson felt that his 

work was pretty nearly completed and that his life was 

drawing to its close. He contemplated the end with perfect 

composure. He had been confined to the house most of the 

time for a few months before his final demise, yet his death 

was quite sudden and unexpected. He was seated in a chair 

at the time that the end came. He was born in Waterbury, 

Conn., April 1, 1832, so that he lacked only one month of 

rounding out his seventy-eighth year. 

E. G. Lewis, of St. Louis, publisher of several magazines 

and newspapers, is back of a scheme which may bring the 

headquarters of several great national magazines and period- 

icals to St. Louis. Under the plan outlined by Lewis, each 

publishing company will maintain its own identity but will 

join forces with others in building and maintaining a great 

publishing plant where all the periodicals may be printed at a 

ereat saving of cost. Five or six eastern publishers are said 

to be giving favorable consideration to the scheme. 

Lorenzo F. Andrews, who celebrated his eighty-second 

birthday on March 8th, is one of the oldest residents of Des 

Moines. He moved to that city from Lafayette, Ind. in 

December, 1864, nearly 46 years ago. In the first years of 

his residence he was night editor of the Daily State Register, 

and city editor of the Daily Republican and the Daily State 

Journal. At the age of 16 he began to learn the printing 

trade in Barre, Mass., and ever since then has been in news- 

paper work, having established the Western Union at Niles, 

Mich., and having been city editor of the Oshkosh (Wis- 

consin) Northwestern and assistant editor of the Lafayette 

(Indiana) Daily Courier before going to Des Moines, where 

he has continuously been a journalist. 

Miss Lura Dow, editor of the Palmyra, Wis., Enterprise, 

brought honor to the newspaper fraternity in that section 

of the State by winning the $50 cash prize for the second 

best “write-up” of Superior, where the State Editorial Asso- 

ciation meeting was held last summer. The prize was offered 

by Superior business men. 
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Golden Grains From Among the Asso- 
ciations 

RECORD-BREAKING Convention was held by 

the Buckeye Press Association, opening on March 

3oth, at Newark, Ohio. There have been a num- 

ber of remarkably successful gatherings of news- 

paper organizations within a month past and tc 

give any more than the richest golden grains of 

thoughts, theories, experiences, truths and_ inci- 

dents from each would be an impossibility. 

ily, our excellent contemporaries, in the newspaper line, 

have so covered the details that nothing more than this is 

needed. The Newark, Ohio, American Tribune covered the 

Buckeye Convention most admirably and has kindly  fur- 

nished us with copies of its daily issues of March 3rd, 4th 

and 5th, from which we glean. 

President C. E. Bryan of the Madison 

Democrat, presided. 

Luck- 

County, Ohio, 

“THE FORCEFUL POWER OF THE AGE.” 

Mayor Fitzgerald, in his welcoming address, strikingly 

epitomized the work of the newspaper. He said: “The press 

is the forceful power of the age. It speaks for light, not 

darkness. While it reveals at times, exploits crimes, it also 

reveals the needs, the longings, the wrongs of the oppressed. 

In the pursuit of news its aim is knowledge, and ignorance 

and crime recognize in it their greatest foe. No honest man 

fears the press, but to the rascal in high or low walk of 

life, it is an avenging sword. We open our newspaper and 

we at once place our fingers on the throbbing pulse of the 

world.” 

“THE WORLD LOVES A WINNER.” 

President Bryan in his annual address had some good 

points on the virtues of financial success as a winner of 

business and goodwill. He said: 

All the world loves a winner. A newspaper which makes 

good financially has a power and influence in its field never 

conceded to its less successful rival. To depend upon sym- 

pathy, or to continually harp on the duty of the community 

or party to support the local paper, has become obsolete with 

the passing of the pioneer press and is, today, considered 

an acknowledgment of inefficiency, and a plea for charity. 

How can a newspaper expect much consideration when it 

hasn’t even reached the dignity of self-support? The publish- 

ers of such are seldom numbered among the attendants at 

press association meetings—they were too busy—too busy at 

home passing the hat. 

GETTING TOGETHER OF DAILIES AND WEEKLIES. 

Edward B. Wetzler of the Lancaster, Ohio, Eagle, made 

the following among other good points in handling the topic: 

“Why, the Daily and Weekly Publishers should Come Closer 

Together ;” speaking from the standpoint of the daily: “Why 

should there be any adverse feelings between the city and 
country paper? After all, we are but a big family and all 
should be sunshine within our doors. Our interests should 

be closely identified with each other, we should be united in 

our common labors, and we would be strongly bound together 

in good fellowship but for the misguided imagination that 
exists with some that brings them unpleasant feeling towards 
their city brethren. I am associated with the Lancaster, Ohio, 
Eagle, which paper passed its century mark a few years ago. 
The old Ohio Eagle was the daddy of the daily, and the child 
has proved itself a healthy and appreciative one, for we are 
still printing the weekly, and its health is also pretty good, 
thank you. The daily newspaper is calculated by the hour 
of its publication, while the weekly used to be and is still all 
serene except for one day in the week. The daily man is 
fearful all the while of that dreaded bugbear the scoop, and 
that is what keeps the legs as active as the brain. The daily 
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workers are the reporters and there is no more deeply inter- 
ested set of men in their work on earth than the daily re- 
porter. He will run his legs off to beat a competitor, but if 
such should happen that a fellow reporter on one paper 
should come down street the next morning, and say to 
another reporter, “Old man, my baby was sick last night, 
and I wish you would let me have your notes on the trial, I 
couldn’t get down,’ or another should say, “I was out last 
night, and let me have your notes on the fire,” the reporter 
immediately hands them over, because a friend wants and 
needs assistance, and the next minute he is out trying to 
skin that same reporter on another item. It is the general 
good fellowship that makes the newspaper business a con- 
stant delight, and one that one is loath to give up, no matter 
how hard the work. That is the way it is in the cities, but 
with the country editor, he must know more than the town 
boy, for he must be a practical printer in the first place, 
must be able to set type, clean the press, wash the rollers, 
start the engine and a thousand and one other things, that 
the city boy don’t know the first principles about doing, and 
he don’t have the union to contend with, and he should not, 
unless it is the union of peace. The city daily man has six 
days to hustle, the weekly man but one. The daily press 
has no feeling against the country weekly man, unless it is 
one of envy.” 

WHY NOT RAISE THE SUBSCRIPTION PRICE—SELLING GOLD. DOL- 
LARS FOR 75 CENTS. 

Mr. S. T. Smith, of the Pomeroy Leader, advocated an 
advance in the ubscription price of weekly papers and could 
not see why the publishers should not follow the example of 
others in this, and he was certain that at present with the 
high cost of living, etc., that editors of weekly papers are 
actually selling gold dollars for 75 cents. 

MAUDE MILLER AS A BUSINESS MANAGER. 

Mrs. Maude Murray Miller, business manager of the 
Springheld, Ohio, Morning Times, gave many business-win- 
ning suggestions as to the business department of a news- 

paper. She said: When the advertising manager discussed 

with me the men who were hard to corral into our pages, 

and how we could get them, I thought it very simple. So I 

answered : 

“I will go and see them myself. I can get them.” 

I have no doubt that he thought me a little optimistic, 

but then that is the only thing which will take one through 

life successfully. It is the man or woman who believes a 

thing can be accomplished, who accomplishes it. So I went 

after the merchants who thought two papers were enough to 

advertise in, and talked so convincingly that I never failed 

to come away with the ad. And yet I don’t believe I talked 

along real business lines. I took up the matter from instinct, 

just as I had always previously done when hunting up a 

society item or an interview with a dramatic star. 

I think I learned very early that it was best to tell the 

truth to the business men. I made no false claims about 

circulation. I said I knew we did not have as big a circula- 

tion as the other two papers claimed—mark the word—but 

that we did give value in return for every inch of adver- 

tising they gave us. I told them I did not ask for their 

ads because I was a woman, nor because it was charitable to 

give it, but simply because we could give full value for every 

dollar they spent with us. And then some day I drifted into 

what a fine store they had, and how well selected the stock of 

goods was, and then asked if they would be ready for a 

page ad the next morning. 

And sometimes I got the page. 

but never did I come away without something. 

But the biggest thing done on the paper since I have been 

No doubt 

Not always of course, 

the business manager was an Industrial Edition. 
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all of you have had some experience with the suave talking 

man who walks into the office some fine day and talks about 

a special edition, and draws imaginary pictures of the harvest 

you will reap. Well, such a man had gone into the Times 

office when the manager who preceded me was in authority, 

and he was taken in by the proposition. Papers were signed 

up, and the two promoters and their assistants were at work 

on the special edition when I was placed in the position as 

the manager. 

It was the same old story. The two men who were to 

work such magic had drawn several hundred dollars in ad- 

vance and left town, and from that day we never have heard 

of them. But we would like to. 

The editor and J decided that the Industrial Edition must 

come out after it had been advanced that far, so we went to 

work. We completed a canvass of the industries of Spring- 

field, and in two weeks we issued the Industrial Edition of 

32 pages, and carried over $2,000 worth of advertising. 

A Great Newspaper Annual and Direc- 

tory. ; 

A newspaper directory is a convenience in any news- 

paper ofhce and a necessity in many, and is indispensable 

to all general advertisers, advertising agents, and dealers who 

do business with newspapers and periodicals. 

The American Newspaper Annual and Directory for 1910, 

a copy of which has reached our desk, far surpasses all pre- 

decessors in completeness and size. For thirty years the 

N. W. Ayers & Son Newspaper Annual has grown in favor 

and now that it has, through the purchase of Rowell’s Direc- 

tory, secured a still larger and more complete field, the pub- 

lishers are showing the right enterprise by giving a book that 

fully meets every possible demand, as the only publication 

that undertakes the furnishing of all newspaper statistics 

from original sources. This work can not well be over- 

estimated. If the publication were discontinued there would, 

in a very few years, be chaos in the advertising world. With- 

out it, how could newspaper publsihers be able to know or to 

tell of any, but a very few leaders, of the publications in any 

city at a distance, and of these only what was shown in the 

publications, and how would advertisers know? 

N. W. Ayer and Son have never used any “compulsory” 

methods in securing statistics; have treated newspaper men 

courteously as honorable men; have not been offensive but 

have made friends and we believe by this course have se- 

cured fuller and more reliable information than would 

have been possible otherwise. We believe that, at times, too 

narrow a view has been taken by publishers of the really 

valuable service rendered. There have been words of con- 

demnation because of the carrying of advertising in a news- 

paper directory, but such a publication could not be main- 

tained without advertising, any more than could a newspaper, 

and there is no more reason to question the reliability of the 

one than of the other on account of the advertising con- 

tained therein. We believe there are mutual obligations be- 

tween the directory and the newspaper publishers. The pub- 

lisher of the directory gets information through the courtesy 

of the publishers of the newspapers and periodicals simply 

by the use of circulars and postage stamps. It is probably 

the only possible way that such information could be gath- 

ered and still keep the directory down to a cost that would 

command sales among the newspapers. N. W. Ayer & Son 

evidently recognize this fact, and have not raised the price 

but sell the larger book at five dollars. It is doubtful whether 

such a book could be published, except at a great loss outside 

of an advertising agency, certainly the price, if published 

otherwise, would have to be more than double, and this 

would limit the sales. If the advertising agency is fair and 

2 (Nationa? (Hrinter-Zournafist 

honest there can be no real reason urged against an agency 

publishing such a work and utilizing the superior facilities 

possessed for that purpose. 

The publishers have issued a pamphlet of “Specimen 

Pages” of the Directory, that contains much of interesting 

information as to the work and the manner of its production, 

which is well worth study, but need not be discussed here, 

as a copy can.be secured on application to N. W. Ayer & 

Son, Philadelphia, Pa. 

In addition to the facts and figures pertaining to each 

publication presented in a condensed and get-at-able form, an 

unusual feature of this volume is that it combines the News- 

paper Directory long published by George P. Rowell. 

As heretofore, special attention has been given to the im- 

portant matter of circulation figures. Where satisfactory 

signed or sworn statements have been made these figures are 

presented; otherwise the editor of the Annual has estimated 

the circulation from facts at his command. 

Supplementary to the general catalogue are lists of daily 

papers, magazines, women’s publications, mail-order publica- 

tions, agricultural and religious papers, together with group- 

ings of publications pertaining to various classes and trades. 

As an illustration of the up-to-date character of this section 

we notice a list of publications pertaining to the manufacture 

and exhibition of moving pictures, showing the publication 

to be right up to date. 

The Annual and Directory likewise presents a vast amount 

of up-to-date gazetteer information showing the transporta- 

tion, banking and other facilities of every town in which a 

newspaper is published, together with refereneces to its lead- 

ing industries and characteristics. This feature is supple- 

mented by a specially-prepared map of each state, showing 

every newspaper town. Convenience and conciseness have 

been carefully studied throughout, and the book places at 

the disposal of publishers, of advertisers, of business men, 

of students, librarians, etc., a vast amount of fresh informa- 

tion not elsewhere to be procured. 

Brief Notes 
Ravenswood. Ill., will soon have a new publishing house 

which will in all likelihood aslo serve as a civic center. The 

Progress Company has had plans prepared for a five-story 

fireproof steel and concrete building which it will erect at 

that place at a cost of $125,000. The first story will be used 

for storage purposes, the second for the publication of its 

periodicals, the third will be taken up with the Progress Self- 

Help University and Correspondence school, the fourth being 

devoted to the manufacturing department. On the top floor 

there will be an assembly hall which will seat about 500 

people. The building will be surmounted by a clock tower 

with four eleven-foot dials. 

What is claimed to be the largest printing press ever 

brought into the State of Iowa has just been installed in the 

plant of the Jowa Homestead at Des Moines. It is a Scott 

perfecting press, printing eighty pages in three colors and 

enclosing them in a cover, making an eighty-four page paper, 

a capacity more than double that of any other press in Iowa 

outside of the Homestead plant. The eighty-page, two-color 

issue of the Homestead for the first week of February was 

the first printed on the new press and was doubly notable in 

that it broke all existing records for the volume of adver- 

tising carried in the regular edition of a weekly agicultural 

paper. 

The Mahin Advertising agency of Chicago has been given 

the contract to expend $5,000 at least of the $30,000 appro- 

priated by the Greater Des Moines Committee for the pur- 

pose of advertising Des Moines. 



MNationaf (printer: Fournafist 

la We 

COPY of The Western 
Architect has come to my 
department and the cover 
of which I cannot refrain 
from reproducing. It is 
so simple and yet withal 
so dignified, contrasting 
very favorably with the 

mm} overdone covers of many 
Jit! §6Cf 6the §6magazines and 

trade publications, strain- 
ing as they do to produce 
something — sensational 
which will attract atten- 
tion on the news stand. 
The Western Architect is 
edited), by Wry Robert 
Craik McLean, who is 
well known to the pub- 
lisher of the NATIONAL 
PRINTER-JOURNALIST, and 
who had some good train- 
ing in publication printing 
in Chicago. The inside 

pages of the Western Architect are fully up to the 
cover, being gotten out in a very high style of typo- 
graphic art. Most of the architectural publications of 
the country simply serve to emphasize the fact that in 
order to reach people of ‘taste and refinement, good 
printing is absolutely essential. All the publications 
of this kind with which I am acquainted use the very 
best of paper stock and employ printers who fully 
understand their business. The result is that there ts 
no profession which has a class of publications more 
truly representative, unless it be the printing trade 
itself. 

Je Ae ha hye 

E. Kennedy, with The Daily Chronicle, Centralia, 

Wash., sends some samples of stationery gotten up for 
his own office. I think the bill head is the most sat- 

Centralia, Washington 

— Centralia Daily Chronicle pres 

?. rinters - P. ressmen - L inotypers - 74 ublishers 
ALL BILLS APE DUE AND PAYAOLE THE 208-31! NORTH 

AST OF EaCe VOnTHY 

TOWER AVENUE 
PHONE 1540 

isfactory, although the date line on it might have been 
improved by using an italic letter and paying a little 
more attention to the setting of the rule, making it line 
up with the type. In regard to the letterheads, | 
would suggest that you put the little illustration in a 

SUGGESTIVE ANALYSIS 

and CRITICISMS 

E. A. FROMMADER, TYPOGRAPHER, MOLINE, ILL. 

Address all communications to E. S$. Hanson, 

925 Linden Ave., Wilmette, Illinois 

59 

q Ww enV 

box by itself and leave the other matter without any 
rule work around it. It can then be closed up a little 
and will look much better than being spread out to 
occupy the space which it now does. Or it might be 
put in a panel by itself, the panel being made narrower 
than the box containing the map, and lining up with it 
at the top. Possibly on the envelope it would be just 
as well to leave off the rule entirely. 

ete vie: 

William Osman & Son of the Ottawa Free Trader, 
Ottawa, Ill., send me a later edition of a booklet of the 

Ottawa Tent Colony, a previous edition of which was 
mentioned a month or two ago. This later edition has an 
embossed cover with decorative end sheets. The il- 

lustrations are for the most part the same, though per- 

haps, a little more carefully printed. The booklet has 

a very rich appearance throughout and is sufficiently 

attractive to make even a well man believe that he 

would like to spend a vacation of a week or two in this 

delightful spot. } 

I am showing a letter-head taken from a booklet 

put out by The American Type Founder’s Company 

to show their Copperplate Gothic family. This letter- 
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head shows several different sizes and styles of this 
popular series and gives one an idea that this face can 
be used almost anywhere. Although the type 1s some- 

circular of intricate folded design is especially appro- 
iate. I shall not attempt to describe the folder agua 
whole but will simply show the title page as a very 

JOHN N. HENDERSON, PRESIDENT ORGANIZED 1890 CHARLES D. MORAN, SECRETARY: 

THE HENDERSON & MORAN COMPANY 
INVENTORS AND MAKERS OF THE CELEBRATED CRITTERDON ORGANS AND UPRIGHT PIANOS 

MUSICAL INSTRUMENTS 
OF EVERY DESCRIPTION CARRIED IN STOCK 

MAIN OFFICE, 34-36 SOUTH BAINBRIDGE STREET, LANCASTER, MICHIGAN 

SOLE AMERICAN AGENTS FOR THE 

MANTZ PIANOLA 
CHARLES L. DARLINGTON 

GENERAL MANAGER 

what bold and some of it is considerably extended, it 
will be noted that the head is set up in such a style as ment are in green and the type matter in black. 
to avoid any appearance of crowding. ‘The only sus- ENT i oie 
picion of this is in the line giving the address of the A little booklet sent out by 

good piece of plain composition. The border and orna- 

the Buffuim Tool Com- 
main office, which might very well, I think, have been pany, of Louisiana, Mo., gives a number of pages of 
set in a smaller size and made shorter, rather than testimonials regarding the Buffum automatic card 
setting it to square up with the lines above. press. I am showing the title page of this booklet. 

Hig! See aR which is rather an unusual piece of work. The matter 
Circulars folded in fantastic fashion are getting 18 NOt easy to handle and I think we will all agree that 

the compositor has handled it in rather a peculiar way, 
I do not care to make any further comment on it at 
this time, but I should be very glad if some of the read- 

to be quite the thing. Several of these come to me 

Ss] sonar cater re esr americana aga eecman | 

ce ae : 

: NEWSPAPER : 
-UPAMPHLET 7 
VC BOOK AND <- 
PERIODICAL — 

FOLDERS 

J 

The Truth 
ABOUT 

Buffum Automatic Card Press 

MADE BY 

BUFFUM TOOL CO. 
LOUISIANA, MO. 

ORES Hino ea reas adn ROR en Ln (mately papited td 

ns es ee 

Van Etten “Machine” Co 
a SIDNEY, OHIO, USA. 

Srila insta sane 

J ' z eS eee 

ers of the department would take time to give a little 
study to this work and see what they can make out of 
it. I believe it will repay some attention, and I should 

e 

5 

a 
@ 

every month and it is not always possible to mention 
all of them. The latest one is from the Van Etten 
Machine Company, of Sidney, Ohio. Inasmuch as this 
company manufactures folders of every description, a 

be glad to have suggestions as to resetting, together 
with actual resettings from any of our readers who 
can take the time for it. Two or three times in the ~ 
past we have reset specimens of this kind and I believe 
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this work has been beneficial to all of us. Some of the 
-resettings, if they prove to have merit, will be pub- 
lished in the June issue. All resettings or suggestions 
should be in by May Ist. 

ae a 

H. White of Rock Hill, S. C., seems to have 

adopted a suggestion | made a short time ago in re- 
gard to die cutting booklet covers, for he sends me 

ANNUAL CONCERT 
GIVEN BY THE FACULTY 

OF THE 

Music DEPARTMENT 
OF 

WINTHROP COLLEGE 

WINTHROP COLLEGE AUDITORIUM 

THURSDAY EVENING. NOVEMBER THE ELEVENTH 

8:30 O'CLOCK 

ROCK HILL, SOUTH CAROLINA 

a convention souvenir which has a harp cut in the 
cover. On closer examination, however, | have my 

doubts about this being cut with a die, as I notice 

ble about ten 
ed 

sin time and 

times what it would cost if he # 

some irregularities in the shape of the harp, which 
a die would scarcely contain. The booklet is gotten 
out in a very creditable shape, a particularly hand- 
some face of modern type being used for the body and 
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a well printed border in tint being run around each 
page. I scarcely think the additional press work for 
the word “Welcome” on the title page was necessary. 
The word would have been just as satisfactory in 
black. Another piece of work to which Mr. White 
calls special attention is a dance program with a con- 
siderable amount of hand decoration on the outside. 
Any printer who is in touch with some one handy with 
a pencil or the water color brush’can very often get 
up some pleasing effects in combinations of printing 
and hand work. This is provided always that the cus- 
tomer is willing to pay the price. 

Harvey H. Sherer,- Waterville, Ohio, sends a very 
peculiar piece of printing in the shape of a dance in- 
vitation. This was printed on a linen finish bond paper 

’ 

and apparently sent out folded as an ordinary letter. 
It will be noted that the idea was to set the matter in 
the shape of a hatchet in order to have it typical of 
the day. This idea has been quite well worked out, al- 
though the word “Masonic” should not have been di- 
vided but should begin the first long line in the larger 
type. 

Seles ee 

This little piece of work is the first page of a four 
page circular printed by the Breyer Printing Company, 

Your Bank 
should be strong; a bank in which 
you have absolute confidence. 
Stockholders are important factors 

in a bank’s solidity. They protect 
the depositors at all times. There- 
fore it is important to you that 
your Bank should have as stock. 

' holders, successful business men. 
We want you. to read over the 

following partial list of our stock- 

holders; note the positions they 

eccupy in the business world, and 

you will see why the financial 

strength of the Lake View 
Trust and Savings Bank is 

unquestioned. 

| : 

80 East Monroe Street, Chicago. It is a good piece 

- press work and is printed in one of those soit shades 

of ink which are getting to be so popular. It is of 
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bottom of the page. 

[ | 
PED © ARTHUM. Pacepene ARTHUR ©, CAXOM, Wyor Pmenbeht ab Seenerane NO9S ARTHUR. Trcatunee 

THE ARTHUR & DIXON COMPANY (3 
Dey Goode « Heodetonrnar Goode 

i Giveves. vilees MAIN AND MONROR STRERTS 

STREATOR, IE1.. 

‘Plumb Opera 
LYRIC AMUSEMENT COMPANY 

LATEST MOVING PICTURES 1 
' 'USTRATED SONGS 

re 
Lond Distauee ‘Phone Shi-W 

TH 2 ; ra ae E , 2] 

- ee . @ Couiencat aupsociery 1 RIN TING P > z , ed 

Sorv VO. 

Julien Tailoring Company 

AMERICAN TAILORS 
AST MAIN STREET 

ae 
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especial interest to note how satisfactorily the composi- 
tor has shaded off into the larger size of type at the 

to run over it. Set the name of your company some- 

what larger, making it the most prominent line, and 
let it be the only line of text on the head. 

* ER CPEEM BY Paper den, F Ne MOMMA IONS NTE Bneniot wy GEO: COU LUPNS. Secketine Pate ahi eisoles 

STREATOR PAVING Brick COMPANY 
SoMa UIKCT URES NE } i sane 

Mrick, Ryitding Blocks, Hopresned Pavers, Side Cut Pavere 

Sormmion Hriek, Cotavial Hrick, Spretel Dark Fane MWrick 

Sengavor, Has. 

Tadependon( hone SM 

PIRLATOR, Hh 

See MARS See 

The KEYSTONE PRESS 

“nen PRINTING ‘recess 

STREATOR, PLL. 

By L. Wietlispach, Streator, Ill. 

Philip Ruxton, Inc., the Chicago ink makers, send 
out a bunch of specimens of good printing which are 
designed to serve as ink suggestions for their cus- 
tomers. I am sorry that I cannot reproduce them 
after the original color schemes, but can only say that 
they are gotten up in combinations of delicate and 
harmonious tones, which every lover of good printing 
will appreciate. 

eee eee 

M. E. Reynolds, Siloam Springs, Ark.—I think you 
would do well to entirely reset your letterhead, using 
only one style of text letter and that much less sparing- 

Be F Your Competitor Talks 

about you put him on your | | 
payroll. Never mindwhat | ™ 

ala ale 

he says so long as he talks. 
PRINTED BY THE, 

Siloam Springs Publishing Company 

SILOAM SPRINGS, ARKANSAS 

ly than you have used it in the present instance. I 
should not let it occupy so much of the sheet, 
closing it up at least three or four picas and either put- 
ting the cut in a box or allowing some of the matter 

J. Warren Lewis, Ogden, Utah, is the compositor 
of this specimen, which is the cover page for a bank 
statement. The type matter is in black and the rules 
in orange on white cover stock. Mr. Lewis also sends 

OF OGDEN, UTAH: 

STATEMENT OF CONDITION 
at the close of business Nov. 19, 1909 

SAFETY DEPOSIT BOXES FOR RENT. 

a number of other specimens of considerable excel- 
lence. I like very much the hotel notehead with the 
exception of the undue prominence given the street 
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address. It is given much more satisfactorily on the 
card for the same hotel. 

co aa ene 

A booklet from The Babcock Printing Press Manu- 
facturing Company, is so_ satisfactory all the way 

BABCOCK 
Cf LIES 

OPTIMUS 

BED 

MOTION 

through that I scarcely know what to select for repro- 
duction. I think, however, I shall take the cover and 

PRINTING PRESS 
MANUFACTURING 
= COMPANY 

GEORGE P. FENNER 
ees & sass super 

DANIEL BABCOCK i 
Gs hice tg | | Cx A 5c “OLLORD 

| Manager of VY Office 

Vg 2 eg , a ee D) 
Fscorsssneveneevnmesonaiisnsatin ce : 

New London, Connecticut : 
New York Office, 38Park Row | 

title page, the former is a combination of black and 

gold, with a touch of olive green, om buff stock. 
i ee 

L. E. Lookabill, Roanoke, Va., evidently takes pains 
to use up his scraps by printing circulars and mailing 

slips to advertise his own business. He has sent 

me a number of these, which are quite satisfactory. 
These are sent out in a number of ways—by boys, by 
mail, in packages of delivered work, and in any way 
which presents itself. A little more attention to de- 
tail in the execution of them would help materially 
in making them productive of Aes 

* Ok 

From A. H, Farrow, Newar N_ 1., comes a bunch 
of work, every specimen of which is worthy of careful 

M. E. & W. A. FLINT 
New Laid Eggs and Finest 

Creamery Butter 

Montclair, N.S jrocssssun > ree tk 

DQwith West Wishes for a 
Sy brimming measure of 
¢/} Health, bappiness and 

EY prosperity for 1910 

QUINN & COMPANY 
Newark, N.J January 1st, 1910 

Van Orden Corset Company 
Boston Office 

Pact 
WEWARK, 6. 1, 
117 High Street 

E HAVE RECENTLY ORENED AN OFFICE, 
ROOM No. 57A, 501 WASHINGTON STREET, 

BOSTON, WHERE OUR REPRESENTATIVE, 

WALDO H. COVELL, HAS ON DISPLAY 
A COMPLETE LINE QF OUR FAMOUS 
LA GRECQUE CORSETS AND TAILORED 

MUSLIN UNDERWEAP. @ KINDLY CALL 

TON AND EXAMINE SAME. 

Chas. R. De Bevoise Co 
33, UNION SQUARE, NEW YORK CITY 

Makers of (be Celebrated 

De Bevolse BRASSIERE & 
COMBINATION BRASSIERE 

ONDON. ENG. the originators of the close fitting garments 
‘that are 80 popular to-dap 

ARMOUK P. PAYSON 
Advertiing and Sales Maoager 

By A. H. Farrow, Newark, N. Ar 

attention. Both composition and press work are first 
class, making the work a pleasure to look upon. 

Neal a SRE 

J. Percy Matkin, Mount Pleasant, Tenn., sends a 
number of letterheads of fair average excellence. The 
one for Howard & Wilson is by far the best, both as 
to composition and press work. Some of those on 
which rule border has been used are quite unsatis- 
factory because of the careless manner in which the 
joints have been made. 

2K k ok 

Arthur D. Shaffer, Alma, Neb., sends a copy of the 
Annual Booster Edition of Shaffer's s Alma Record. 
Considering the fact that it was gotten out, as Mr. 
Shaffer says, in six days, with the regular force, it is 
a very creditable piece of work. However, special 
editions of this kind, coming as they do once or twice 
a year, should not be gotten out in any such hurry as 
this. They should be planned a long time in advance 
and much of the work on them done several weeks 
ahead of time. In this way an edition can be produced 
which will be much more satisfactory to the publishers 
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and will not only bring better results to the advertisers, 
thus increasing their interest, but will be more gener- 
ally satisfactory in every way. 

Albert Prastmark, Crary, N. Dak., sends a number 

of specimens of stationery, some of which he has sent 
in on two or three different settings in order to show 
improvement on former work. This is something that 
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School of Engineering has an attendance equal to eleven per 

cent of engineers of the State, civil, mechanical, electrical, 

surveyors and electricians. This school leads in attendance 

based on such a percentage. ‘ 

The School of Law has an attendance of five per cent 

of those engaged in the legal profession and ranks third in 

this list. Missouri has 5,285 lawyers. The School of Edue 

cation comes next after law, with a number equal to two per 

Crary, N, Dak. 

= 

ERNEST C. RICE Pemer and Decorator ye Lamb & Real Lumber Co 

Agent for ALFRED PEATS’ LUMBER and COAL 
WALL PAPER Lath, Sh Sach, Doors 

i 

Screens, Roofing and 

General Merchandise ser auilding Paper 
FURNITURE & JEWELRY 

Crary, North Dako. — Crary, N. Dak., 

Pts rigaest™ 

GILE: ; s CasH STORE rd penerpl Mere hundise 

Jewelry © M. LUX : 

Chary, Ny D 

c 
The Faemers 

Bank of Crary 

Commercal Ranbine, Loans 

& Collections 
Mr 

accoun’ as Tray 

FM ALLAN, Grocertes 

= : Se
es 

Pim e
e Salt Aleats 

fe 

VD 

: BLACKSMITH 

Carry, N D 

HORSESHOING & REPAIRING 

Joe "s Pc 

—— 

_19u— 

Cary. ND: 

The PublicOpinion 
The fy AeAlee setsans 5 te fi armers Loan a (ponmere wal 2 

Printin, RE & 7;, : 
és LEST ATE y, sue Company “FARM LOANS 

> -astmat ras a Y room MUNN HA. 

GILE’S CASH STORE fipien 

General Merchandise 
Furniture & Jewelry 

Edgar Anderson, Publisher 

Grays Dales reset eae 

Tue Pustic Opinion High Grade 

Tang 
% Noth Dasors 

The Farmers Bank of Crary 
CAPITAL & SURPLUS $42 000 

ORGANIZED 1693 

Printing 
Best Advertising Medium 

Crary N Dar. 

Crary, N. D ( 

By Albert Prastmark, Crary, N. Dak. 

I like, and wish more of our readers would send in 

specimens in this way. Mr. Prastmark’s work is of 
a high degree of excellence and the reset specimens 
show that he is making every effort to improve. 
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B. F. Harb, Anderson, Ind., sends several pieces of 
work which are up to his customary standard of excel- 
lence. One especially noteworthy job is a program 
for a monthly dinner of the Commercial Club of 
Anderson, which is really a delightful piece of work. 

Encouraging for Newspaper Educators 

The following interesting “Study of Percentages,” clipped 

from the University Missourian, as to those already in at- 

tendance at the School of Journalism of the Missouri State 

University, compared with those taking other courses of pro- 

fessional training, is interesting as showing the demand for 

newspaper education, as well as complimentary and encour- 

aging to the able and enthusiastic teachers engaged in impart- 

ing instruction therein: 

The number of persons engaged in a professional study 

of journalism as compared with the number actually engaged 

in the profession in this State is larger than that shown by 

a similar comuparison in any other professional school at the 

University of Missouri, except the School of Engineering. 

In Missouri 1,312 persons make journalism their profes- 

sion. A number equal to six per cent of these is engaged in 

studying journalism at the University of Missouri. This 

cent of those who teach in the State. This school had last 

year 364 students. The College of Agriculture has an at- 

tendance of one-tenth of one per cent of those who follow 

that occupation, and the College of Arts and Science has a 

similar percentage of those engaged in all gainful occupa- 

tions. Missouri agriculture claims 463,283 persons, and 1,121,- 

292 people are engaged in some gainful occupation. The 

School of Medicine has an attendance of two-twenty-fifths of 

I per cent of the 7,174 surgeons and doctors in the State. 

This study in comparisons should encourage professional 

training for journalism. It shows that a school established 

for that purpose is taking the lead in attendance based on 

the number of persons engaged in that profession in Mis 

souri. Surely there is a field for schools of journalism. 

Arthur Capper of Topeka, Kansas, writes that the issue 

of Farmers Mail and Breese for iebruary 5th, which was 

the annual Poultry Special, carried 190 columns of paid 

advertising, or a total of over 35,000 lines. There were 1,124 

distinct advertisements. Mr. Capper claims that this is a con- 

siderably larger volume of advertising than has ever before 

appeared in a single issue of any general farm paper in the 

country, whether weekly, semi-monthly or monthly. The Feb- 

ruary issue of Missouri Valley Farmer carried 137 columns, 4 

total of over 25,000 lines at $1.50 per line gross. Mr. Capper 

believes no other farm paper with a circulation of 325,000 oF 

over has ever carried so much business. The money value 

of the advertising carried by these two farm papers for 

January and Febrvary is just about 100 per cent greater 

than for the corresponding months a year ago. 
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Newspaper Consolidation 

_ ADDRESS DELIVERED BY A, Q. MILLER OF BELLVILLE (KAN.) TELE= 

SCOPE BEFORE THE KANSAS STATE EDITORIAL ASSOCIATION. 

HIS is an age of concentration—not “scatteration.” 

Business institutions in every avenue of commer- 

cial life have found it necessary, on account of 1n- 

creased cost of production, to inject economy in 

some form into their business. 

One of the popular methods adopted by news- 

papers is that of consolidation, of clearing the 

field of surplus publications, of eliminating the 

fifth wheels, as it were, that: have rolled a way into many 

communities to “fill a long-felt want,’ or more correctly 

speaking, to present somebody’s grievances or to grind some 

politician’s ax. 
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Happily, this sort of thing is becoming obsolete, and news- 

papers are more and more becoming business institutions— 

real business institutons, whose publishers are men with red 

blood in their veins, who can look the world square in the 

face without apologizing for their existence, or making an 

excuse for occupying valuable floor space. 

The demands upon newspapers were never before so 

great; their field of endeavor has increased and with it re- 

sponsibilities have multiplied. The subscriber is more dis- 

criminatng in his news matter, the advertiser is more ex- 

acting in the use of his space, and parenthetically, I might 

add, the politician is becoming more docile and subtle in his 

nature. All this entails more work and demands added 

strength and expense in order that the newspaper may meet 

the public demands. 

This is distinctly a commercial age, and perhaps, in no 

other field of human endeavor, is it more apparent than in 

the newspaper field, newspapers being particularly sensitive 

and responsive to the public touch—not to the politician’s 

“touch.” 

The present commercial situation is the result of an evolu- 

tion which changing conditions have augmented for years, 

but which has reached its climax during the commercial age 

through which we are passing. 

The conditions described have resulted in putting on a 

high pressure in every newspaper office in the country; the 

printer’s barometer has recorded cloudy weather a great 

deal of the time and the printer’s thermometer has recorded 

110 degrees in the shade during working hours, which some- 

times are not regulated by the eight-hour day. The editor 

men, working under this uniform high pressure, of course 

has produced a better product, but has produced it at an 

alamingly increased cost. The progressive publisher has 

added one feature after another without adding the additional 

cost to the sale price. His esteemed contemporary across 

the street, which paper was started ostensibly to “fill a long- 

felt want” in the balmy days when 100 pounds of type, a 

Washington hand press, coupled with the gracious faculty 

of standing off the creditors, were the only assets needed to 

start a newspaper. This aforesaid publisher, takes another 

hitch at his belt, brushes down a few of the cobwebs and 

puts on a little more pressure in the publishing business. Ad- 

ditional fuel is put under the boilers and the nerve-racking 

speed limit is reached and passed from time to time until 

the maximum gait of 90 miles an hour is attained. By- 

standers look on with apparent interest, if not amusement, 

but are not humanitarian enough to interfere by hanging the 

monkey-wrench upon the safety valve. Hence, with a full 

head of steam on, and working under this high pressure, the 

inevitable must happen: either newspaper suspension or 

newspaper consolidation. To turn back would be worse than 

defeat, and besides, the public, in tune with this swift moving 

age, would submit to no backward steps. 

There have perhaps been more newspaper consolidations 

within the past year in Kansas than within any previous 

three year period in the state’s history. After diagnosing the 

case carefully it occurs to me that this is an indication of 

returning sanity to the newspaper profession. These consoli- 

dations have had the effect of clarifying the field and putting 

the publishers upon a business basis where they can charge 

a price commensurate with the increased cost of production, 

and in keeping with the high quality of the article produced. 

In contradiction to the theory that he is a public benefactor 

who succeeds in making two blades of grass grow where 

but one formerly grew, I wish to hold up to the public gaze 

as a public benefactor, he who has succeeded in making one 

good, thrifty newspaper grow where formerly two or three 

weak, sickly newspapers existed. It is considered no crime 

to put out of the world a maimed or crippled animal that is 

suffering nigh unto death, but rather is regarded as an act of 

mercy. 

Newspaper consolidation has had a most wholesome effect 

upon many over-crowded fields in Kansas; it has been whole- 

some in at least a three-fold sense; to advertiser, subscriber 

and publisher. To the advertiser because he has received an_ 

enlarged service at a slightly increased cost, to the subscriber 

because the news service of the paper has been increased and 

enlarged, to the publisher because it has increased his facili- 

ties for publishing a newspaper, doubled his field and ma- 

terially enlarged in every way ‘his scope of operations and 

yielded remarkable returns or profits for the investment, the 

current expenditures and for conscientious efforts for lib- 

eral enterprise and for systematic, well-directed, arduous 

work, well, usefully, loyally and patriotically performed. 

VALUE AND HELPFULNESS ACKNOWLEDGED. 

Tue UNiversity or Wisconsin, Mapison, Mar. 15, IQIo. 

Mr. B. B. Herbert, the National Printer-Journalist, 4816 W. 

Ravenswood Park, Chicago, Ill. 

My Dear Mr. Hersert:—I appreciate very much the 

copy of the March NatioNnAL PRINTER-JOURNALIST with the 

proceedings of the National Editorial Association. I was 

also glad to see the prominence which you gave to our lit- 

tle notice of the laboratory. The publicity which you have 

us has been of no small assistance in bringing the 

work we are trying to do before those whom we wish to 

reach, and I can assure you that you have our heartiest 

thanks. 

Both Mr. Marquis, who has charge of the agricultural 

journalism as editor of the agricultural publications, and | 

have been picking up the PrINTER-JouRNALIST at the news 

stands, and we have both spoken frequently of its interest: 

ing and valuable contents. 

T am enclosing a two dollar bill for which kindly send 

me your magazine for the coming year, beginning with the 

March number. I shall also arrange at once to have a copy 

in the library and in the laboratory. 

I hope you are planning to be in Madison in the near 

future, for I have not forgotten your kind promise of last 

spring to address my classes when you come. 

Thanking you again for your interest in our work, I am. 

Yours very truly, Witiarp G, BLEYER. 

given 

Rev. Phillip J. Hasenstab, editor of the Silent Herald, 

and pastor of the Chicago Mission for the Deaf, has not 

heard a sound or spoken a word since he was two and one- 

half years old, yet he lectured to a large audience in the 

First Methodist Church, Oak Park. It was through the voice 

of Grace, his 13-year-old daughter, that Mr. Hasenstab 

talked to his audience, and he told them of his works and 

his travels. 
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Silver Anniversary of Mansfield, Ohio, 

News 
GRATIFYING AND INSTRUCTIVE POINTS FOR PUBLISHERS 

ORTY-FOUR years ago last January, the editor 
of this paper visited Mansfield, Ohio, and has 

good reason to remember the visit. It was in 

January, 1865, and there had been a thaw and 

heavy rain followed by a freeze and the road 

leading into the village had been cut up by the 

travel in the mud and, after the freeze, was as 

rough as a great grater. Riding on horseback and 

talking with an uncle who was in a lumber wagon, that by 

its rattle drowned out ordinary tones of voice or noises, in 

the earnestness of conversation, the railroad track was 

reached and crossed, when a train whizzed by, almost strik- 

ing the wagon. This gave a shock, both to the horses and 

the men that threatened disaster, and the scene ahead and 

all the surroundings were indelibly impressed upon the mem- 

tablets of the brain. 

Then Mansfield consisted of a couple of stores, a black- 

smith shop and a few scattering frame houses. The railroad 

had been built only a short time, but other roads followed, 

and Mansfield grew and nineteen years later, in March, 1885, 

W. S. Cappellar established the first daily paper in Mansfield, 

and for twenty-five years has helped on the growth of the 

place until it is now a proseprous, wealthy, substantial city of 

over 20,000 population, with great mercantile establishments, 

banks, and factories that turn out farming implements, 

stores, machinery, boilers, carriages, brass goods, watch 

cases, sheet stecl, chairs, rubber goods, bent wood, etc., etc., 

and two daily and three weekly newspapers, and a State in- 

stitution—the Ohio Reformatory—besides a full quota of 

splendid schools, and elegant churches and residents. It has 

had the advantages of a location in one of the richest agri- 

cultural sections of the State and has been aided in its sub- 

stantial development by the numerous well managed indus- 

tries and a progressive press. 

ALP J 

It is with the twenty-fifth anniversary issue of the Daily 

News that we are now directly concerned. The News tells 

the story of its growth and life in the following terms, that 

contain and record instructive facts that are most gratifying 

and that speak as well of the splendid development of the city 

and region that the paper thas ably served, under the man- 

agement of its founder and of the methods and means by 

which permanent newspaper success has been reached :— 

Twenty-five years ago the Mansfield News made its bow 

to the people of Mansfield and vicinity and ever since that 

date, March 7, 1&8&85( it has been published continuously under 

the same. management and editorial control. It was Mans- 

field’s first permanent daily newspaper and during all of these 

years it has been a visitor in the homes of the people of this 

city and vicinity, and we take a just pride in believing that 

it has ever been a welcome visitor, a belief grounded on the 

fact that the growth of the News has been steady and swb- 

stantal as shown by its increase from a most modest first 

issue, a small paper of four pages, published in leased quar- 

ters, set with leased type and printed from leased press, with 

a few hundred subscribers, until the present time, when from 

its own home, long since acquired, with all the requisites of 

an wp-to-date newspaper, Linotype machines, stereotyped 

forms, fast perfecting press, an Associated Press wire in its 

own office, with its own operator, printing a paper of never 

less than ten pages and ranging from that to issues of twelve 

and sixteen pages several times a week, and frequently special 

editions of nearly one hundred pages, the News is furnished 

not to a few hundred subscribers, but with an actual circula- 

tion rapidly nearing the six thousand mark, and going into 

about eighty per cent of the homes in this city. 
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A quarter of a century in this progressive age brings 

wondrous changes and none may know and appreciate them 

more than the newspape which is a chronicler of the local 

and general news and must keep fully abreast of the times. 

When the News was established the population of the city 

was less than one-half of what it is today—barely over the 

10,000 mark. It had few of the many improvements that 

now characterize it and make it a city of note among any 

of anywhere near its size in the United States. 

There were those among then prominent and influential 

citizens who questioned the feasibility or even the propriety 

of establishing a daily newspaper and there was a degree of 

conservatism in some quarters well-calculated to dampen the 

ardor of the most sanguine seeker for a place to found a 

newspaper plant. But the founder of this paper believed then, 

as now, Mansfield to be a good place in which to earn a 

living, operate a business, or own property—an opinion that 

has never been changed and which has been abundantly dem- 

onstrated, not only in the growth and development of Mans- 

field, but in the increasing prosperity and influence of this 

paper. 

But success was not instantaneous so far as this paper 

was concerned. There were many obstacles to overcome. 

There were many days and months and even a year or two 

when there was greater ouigo than income. At times there 

was opposition that was far from fair. A paper that amounts 

to anything caonnot help but make some enemies. A fear- 

lessness that points out and condemn public abuses is bound 

to make personal enemies—and the News has had its full 

share of them—but newspapers, like men, are oftentimes 

admired for the enemies they make and are really benefited 

by the thostility manifested in some quarters. Thank God the 

News has never asked, nor will it ever ask quarters from 

rascals, nor will it ever be deterred from standing up for 

Mansfield and what it believes to be the best interests of the 

city and its people. 

In its work it has had the help and the co-operation of 

many, both within and without the circle of its immediate 

workers. In the twenty-five years of its existence this paper 

has not only had the intelligent, faithful work of many 

bright men and women and youths in its various departments 

from editorial and business offices, to the mechanical depart- 

ments and the active carrier lads—some of them now sub- 

stantial business men of the city—but the moral and the 

material support of the best citizenship and business and 

business life of the city.” 

The first page of this very worthy silver anniversary edi- 

tion, very appropriately contains a fine three-column _half- 

tone portrait of “W. S. Cappellar, President and General 

Manager of the News Printing Company, who founded the 

Mansfield News twenty-five years ago,’ a man who needs 

no introduction to the readers of the NATIONAL PRINTER- 

JourNALIStT, who attained to the Presidency of the National 

Editorial Association at the Convention in St. Paul in 1801, 

and who presided over the memorable convention at San 

Francisco, Cal., in 1892. This paper has had frequent occa- 

sion to refer to him as well as to the successful methods 

employed by the Mansfield News, in rendering valuable sery- 

ices to the community and in winning substantial, well-de- 

served good-will, interesting all the people and securing an 

increasing circulation and local support. The fame of the 

paper’s annual children’s day and of its attractive special 

issues has been made world-wide. One feature, the loyalty 

and long, faithful service of the paper’s employes, has not 

been made so prominent, though this was something to be 

expected from the policy of the paper toward the public. 

This anniversary issue of March 7th, gives the portrait 
and a brief sketch of Henry Pfingstary, who has been: 
foreman of the composing-room during the entire twenty- 



five years of the paper's existence. His picture shows him 

to be a man of ability, force and character. His appearance 

is such as many a U. S. Senator might envy, but, then, it 

requires more ability to perform the duties that have fallen 

Designed by E. F. Latham, with Rogers & Co., Chicago 
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that has gone into the paper has come under his notice and 

supervision, and, as is stated in the article, “it is not an easy 

matter to work off a surprise on him by printing something 

that he has not previously seen. However, it was planned, 

A Model Church Program Cover for Easter 

to his lot than is generally found as belonging to the members 

of the upper House of Congress. He has had the supervision 

of the make-up of the paper as well as the charge of the 
working force during these years of success, and everything 

in this one instance, to get his portrait and brief sketch of 

himself in this issue without his knowledge and it is stated 

that his surprise in this partcular would be greater than that 

of any other reader of the News. 
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Two addresses by Arthur Brisbane will be found in 

this issue of the NATIONAL PRINTER-JOURNALIST. 

The address at the organization of the educators of 

newspaper makers, at the Kansas State University, 

was held over from March on account of the press of 

matter connected with the N. E. A. Convention, but 

has lost naught by the delay. The truths enunciated 

are good for all times. The talk on advertising before 

the Chicago Advertisers’ Association is straight from 

the bat and will be found especially profitable and en- 

tertaining. Editor Brisbane has the faculty, that was 

possessed by Wendell Phillips, of dignifying everyday 

truths and of stirring opinions about the roots. It is 

not necessary always to agree with this peerless editor 

in order to be profited by what he writes or says. He 

awakens thought, arouses conscience and puts men on 

the way to attaining to the right and to a broad right- 

eousness in all the practical-affairs of life. We say 

this, though not in harmony with much of the politics 

or of the methods of the papers that he edits and for 

the character of which he boldly, and with some evi- 

dent pride, takes the responsibility. It is much better 

for a newspaper to be alive, earnest and, if the oppor- 

tunity presents, sensational, than to be neutral, apolo- 

getic or mincingly nice or cantingly moderate or con- 

servative. As he indicates, black storm clouds, flash- 

ing lightning, and rolling thunders, and the accompany- 

ing rain and winds, have very important uses. There 

is feeling, life and action in the daily events, affairs or 

concerns of men, that ought to lose nothing in their 

recording and publishing, but, the rather, should be 

made to arouse and inspire, to cause new germination 

and the springing up of new life in the hearts and 
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minds of men, that they may bear fruits in nobler 

deeds. It is said that Mr. Brisbane receives a salary 

equal to that paid to the President of the United States, 

and he earns every dollar of the money, which, as he 

rightly says, the readers of the paper and the adver- 

tisers therein, not Mr. Hearst, pay. The readers and 

advertisers receive the first direct benefit; what remains 

in the way of profit justly goes to Mr. Hearst for his 

large investment and his wisdom in employing such a 

man with worthy assistants. We frequently hear, of 

late years, about the little value of editorials to news- 

papers, but we are convinced, both by observation and 

experience, that hundreds of thousands of copies of 

the Hearst papers are bought, in every part of the 

Union, almost solely for the purpose of reading the 

editorials. In traveling from the Atlantic to the 

Pacific and from the Lakes to the Gulf, from Boston 

to New Orleans and Los Angeles, we have never 

found a place where the newsboys. were not crying 

one or the other of the Hearst newspapers. Now, the 

Hearst papers sell for a cent, and the possible margin 

of profit on each must be small, and it may be taken 

for granted that the newsboys are not handling them 

without there is ready sale. It must be taken into 

account, too, that all over the United States there are 

excellent local dailies that give all the telegraphic news 

as well as all the news of their different localities, so 

it cannot be alone or chiefly for the news that the 

Hearst papers are so widely bought. It must be 

largely for the editorials that deal earnestly, instruc- 

tively, convincingly, fearlessly, truthfully and enter- 

tainingly with the affairs of life, as well as with goy- 

ernmental questions, supplemented by editorial and 

special writers, like Dr. Parkhurst and half a score or 

more others, who speak from hearts to hearts, with 

instructive, intelligent, deep conviction and genuine 

human sympathy, understanding and feeling. It may 

be that editorials in some papers are of little value and 

less interest, but it is, to our view, more the fault of 

the editors, their lack of deep conviction and of a clear 

understanding of the wants of the people, than it is 

anything else. 
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There has not been, for long years, a time when the 

fields gave better promise for wise planting, through 

appropriate editorial writing, than today. 

There is a spirit of improvement, of the betterment 

of governmental and other conditions and of domestic 

and industrial uplift, and the people are waiting for 

leaders, and look to the newspapers for aid and en- 

lightenment. 
Pe eee 

There has been a campaign for some years past for 

good roads, and instruction along this line is received 

with gladness, and editorials urging the cause fall into © 

open and willing minds. The ground is fallow, wait- 
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ing for intelligent planting or sowing. H. B. Varner 

of Lexington, N. C., entered this field in his local 

paper, and so rich did he find the prospects that he 

started and is publishing a splendid monthly paper, 

called “Southern Good Roads,” in order to meet the 

demand and occupy the ground. Good roads, for years 

to come, will afford a topic for useful and vigorous 

editorial writing. 

Then, there is the matter of conservation of national 

resources and, incidentally, the aiding of the cause of 

water-route transportation and the keeping of our 

streams pure and the water wholesome, that is every- 

where a local as well as a national matter or question. 

Our farms are being impoverished by erosions and 

valley lands rendered useless by floods, streams being 

transformed into cesspools, breeding disease, and our 

rivers being filled with mud and fllth. To prevent all 

this, work must be done on every farm and garden, in 

every village and city. 
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For threescore years and more, our cities have been 

ruled and robbed by corrupt politicians, bosses and 

egrafters, with only temporary refoms or remedies, but 

a way has at last been found to secure honest adminis- 

tration through placing the management of the affairs 

of the cities in the hands of reliable commissioners, 

who use the same intelligence and honesty as do boards 

and directors of great factories or banks or schools. 

A score or more of cities in the West and South have 

adopted the plan with success, but ten thousand other 

cities are waiting enlightenment, and the people are 

anxious for the results that are to be secured by the 

new plan. It is up to and a part of the duty of every 

newspaper to investigate, inform, and to push on the 
good work. 

sk ate te 
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Some method must be devised for putting the U. S. 

Postal Service on a business basis for the economy and 

benefit of the service. This concerns every citizen as 

well as every publisher and is a matter that affects 

purity of politics and honest management of the af- 

fairs of the people. We were going to write “govern- 

ment,’ but there is a great deal that goes under that 

head that is not government at all. We have no rule 

in this country except by and for the people, as they 

consent to be guided by certain principles, enacted into 

laws, that are explanatory of, and are designed to en- 

force mutual and individual rights that grow out of 

the relations of life and business. These ideas need 

constant enforcement. 

Rees 

Then there are a thousand and one other matters 

_ pertaining to the callings in which people are engaged 

and in recognition and safeguarding the rights of the 
public as well as of the employers and employees, the 
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education and industrial training of the youth, good 

morals, good behavior, health, comfort in our homes, 

etc., so the subjects are beyond enumeration that 

should be constantly treated editorially in the public’ 

press, which is everywhere and all the time concerned 

as to all that may touch the readers in all their varied 

interests and relations with each other and to the great 

body politic. 
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One of the commendable features of home papers, 

all over the country, is that of working for and ex- 

ploiting everything that helps to the betterment, beau- 

tifying, rendering more industrially prosperous, more 

healthful, and more desirable in every way, as to good 

government, taxation, schools, industrial training, 

prosperous industries, parks, streets and so on, in their 

respective cities. All these cover a work that makes 

more useful and dignifies the press. In what has been 
written here, the object had in view, is that of making 
these lines of effort still more general and more per- 
sistent through showing the natural rewards or re- 
turns to be realized by the newspapers, while doing 
valuable service for their constituents and communities 
in whose prosperity and well-being the newspapers 
must ever share and on which they must largely de- 
pend for growth. In the earlier days the helpful work 
of the press could be largely devoted to the exploiting 
of natural, undeveloped resources and the opportuni- 
ties afforded thereby. These opportunities have been 
very largely embraced, and now there remains the 
equally useful work of the encouraging of improve- 
ments and advertising the superior attractions for set- 
tlement and for a more thorough and scientific and 
productive development. 

Just as we are writing this, there comes to our desk, 
from one of the leading engraving establishments of 
the country, an article for which we will find place in 
our “Business Notes’ department in next month’s 
magazine. It is devoted to ‘Publicity for Towns,” and 
is along the line of thought here presented. 

The local newspaper should ever co-operate with 
Boards of Trade, the managers of which should, also, 
ever look to the home newspapers and printing offices 
as the natural sources of promotive publicity. This 
can be assured and all such work can be secured if the 
local editors, publishers and printers prepare them- 
selves to suggest best methods, to lead and effectively 
and acceptably to serve. It is profitable to keep in close 
touch with all, whether engravers or others, who are 
engaged in producing attractive advertising and, 
spurred by competition, are ever studying and planning 
for something more attractive, more enticing and tell- 
ing. Art in advertising is characteristic of this day and 
age, and the accomplishments attained therein are sub- 
jects for pleased wonder as well as of most gratifying 
satisfaction as to the results reached thereby. 
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Advertising Broadly and Practically 

Viewed 

A TALK BY MR. ARTHUR BRISBANE OF THE HEARST PAPERS BEFORE 

THE CHICAGO ADVERTISING ASSOCIATION, MARCH 24, IQIO. 

HE editorial and business ends of a newspaper are 

connected. The business manager who does not 

understand the editorial department and appre- 

ciate it is a very poor manager, and the editor 

who does not realize that the work in the business 

office is more than one-half of all the work, is a 

The combination of editor and 

development. 
very poor editor. 

business manager 

It was, of course, the beginning of the newspaper business. 

In the early days, I suppose that a man like Joseph Pulitzer, 

for whom I once worked, was his own editor and ihis own 

publisher. Then as he got more prosperous, perhaps, or as 

others did, they separated, but they are coming together. 

There is no longer any limit to the possibility of newspaper 

development. A man can have a paper in New York and in 

every other city in the United States if he has the right 

kind of ideas for the people of the country and if he has the 

business managements. The business is an ex- 

traordinary business in this respect, that you can use simul- 

taneously in a hundred cites, any ability you can employ 

is of a modern 

newspaper 

or buy. 

I was talking the other day to a business manager in New 

York, Mr. Erlanger, who is a big theatrical man, you know, 

and he looked very much interested when I pointed out to 

him why Hearst—or, say a man in his business—if he had 

an actor like Drew or Barrymore, a newspaper actor, he 

could have him appear simultaneously on a hundred dif- 

ferent platforms and for the same salary. 

It is a very good thing for the editor, and it is a very 

good thing for newspaper for the man who 

is of value in his business can be used in a hundred cities 

instead of one, and eventually he will get a hundred times 

I think we will all live 

to see some very well paid newspaper men. It is not a lux- 

ury to pay $50,000 or $75,000 a year to a writer, as Hearst 

does, because if you take the biggest salary that is paid and 

workers, 

as much as the man in one city. 

divide it up among five or six different cities you get a very 

modest salary of $12,000 or $15,000 a year for each city, 

which amounts to nothing in these days. 

I don't look upon a single newspaper as a newspaper at 

all, any more than I look upon the little old-fashioned store 

as a store. A man wants to be a wholesaler as well as a 

A man who only runs one newspaper is probably a 

He belongs to the old- 

I prefer a man who 

retailer. 

very nice man, but he is not modern. 

fashioned, driving stage coach system. 

has a newspaper system like that of a railroad system. In 

that business 

management and the department of ideas have got to be 

system, whether newspaper or railroad, the 

closely connected. 

To get away from that I will get down to advertising. 

I understand most of you write, that is, you sell or buy 

advertising, and you are all interested in the production of 

advertising. 

To write advertisements is the most difficult thing in all 

the business of writing, because when you write an adver- 

tisement sticcessfully you must, to begin with, overcome a 

man’s reluctance to read you. You. must interest him in 

IT can interest people in my stuff in the 

papers quite easily when I write. For I wrote 

an editorial the other day in New York. I saw that the 

Senators down in Washington had put up a sign in their res- 

taurant saying that no tips must be taken by the waiters. 

T suggested it would be more valuable to the United States 

jf the waiters would put up a sign in the Senate saying that 

what interests you. 

instance, 
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no tips must be taken by the Senators. When I had my 

luncheon yesterday at Schlegel’s a very nice young German 

waiter took this editorial out of his pocket and he said, 

“This is in the pocket of every waiter in Chicago.” I dare- 

say that is exaggerated, but I noticed when I had my 

luncheon at Delmonico’s in New York, before I left to take 

the 3:30 train, one of the waiters there, whom I have known 

for a good many years, came over and handed me this. 

t is not very difficult to write editorials that are success- 

ful, all you have to do is to tell the people about themselves, 

about how they feel. 

I had an editorial in the paper yesterday in which | 

had pointed out that a man with his head in the air cannot 

think—some of you perhaps saw it. Now, I think men waste 

their time smoking, because when they smoke they throw 

their heads back, and they cannot possibly think. To think 

a man puts his head down—he has got to because you have 

to put the blood in your front brain—that is natural. That 

editorial I heard from at this table. (Laughter). Now that 

is very easy to write, because you are smokers, and you are 

interested in this proposition. 

When you write an advertisement you have a very differ- 

ent thing. 

Now, I can talk to you about this new statue of Bor- 

glum’s—I told Mr. Parkhurst to write about it the other day 

—where a man shows Atlas as a woman holding up the earth. 

You all read that, and it was very interesting. If I wanted 

to talk to you about this pair of suspenders and interest 

you, in that, it is extremely difficult. If I wanted to talk 

to you, as Mr. Brush does, about a new kind of radiator or 

a new kind of boiler, that is a very difficult proposition. If 

I should: say to you men now, that you have very interest- 

ing noses, you would all feel of your noses and look in the 

glass and read my editorial, because it is your nose. See? 

If I try to interest you in some money-making scheme or 

some merchandise scheme it is very difficult. 

I tell employers—(I know a good many of the biggest 

advertisers—in fact, I have written a few advertisements 

myself, occasionally write one for some personal friend)— 

and I will tell you now it is the hardest possible work, and 

it so hard that it reminds me of an experience that I had 

with a friend of mine, Thomas A. Edison. It may interest 

you if you are in his line of work. He decided to give it up 

advertising the Edison phonograph and to let it sell along 

I told him he should go along and 

push it. I told him what T thought ought to be done to push 

this particular thing, which I consider one of the greatest 

benefactions in his particular line. I told him how. He 

sent the president of his company to see me and this man 

said, “If you will write those advertisements we will take 

five pages and put them in the Evening Journal. Now I like 

to do what I can for the business department. I am perfectly 

aware the business department pays my salary, Hearst doesn't 

pay it, the men in the business office, the advertisers, the suc- 

cessful merchants, they have to pay it. I said, “All right, 

I will do that, but it is a lot of trouble, and if you print 

those five pages in the Evening Journal it will cost you $1,000 

a page, which is our rate to print them, and I will charge 

you $1,000 a page to write them, which is reasonable enough 

(Laughter ). 

in just its regular way. 

as a sample. 

Now, I have in my desk a contract from the Edison 

Phonograph Company, which was signed nearly two years 

ago, and I have not yet written the five pages. Every time 

-T think of it it gives me the shivers—to think of turning 

out really five pages of advertising copy. I rather think 

now I shall never write them. I am perfectly certain how 

it ought to be done, but to do it is very difficult. I could , 

write you an editorial on the subject, I could interest you im 
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Edison’s personality, but when it comes down to accomplish, 

when you have got to prepare a statement in plain English, 

which is more easy to write than to read, when you have to 

do that and make a man interested after 

reading, that is a very hard proposition. 

There is no writing more difficult, which has greater temp- 

tation to foolish writing, than in the advertising business. 

A man who writes advertsements has all kinds of difficulties. 

First he knows or sees the buyer. He knows he must get 

into that man’s mind, his ideas—that is the thing. Then he 

sees the man who employs him, the seller. Now a man may 

be a magnificent manufacturer of suspenders and a poor 

judge of writing, and when a man’s whole life is wrapped 

up in suspenders he wants an advertising agent who will 

make it clear that when Alexander invaded Asia he had sus- 

penders in this mind. That is the size of it. They want 

their own business glorified. They don’t want it treated in 

a small suspender way. That is one of the difficulties of 

an advertising writer. 

he has finished 

of that firm will never take another man’s dollar. He wanted 

to give them 4 per cent interest on the money, and wanted 

to let them have all the credit system. 

Day after day he had this advertisement in all the news- 

papers in New York. Finally he said to me one day— 

we were having Inucheon with his partner and his brother— 

and he said to me: “I thought that was a good idea and my 

brother Isadore said it was not a good 

turns out it is not a good idea because we don’t get this 

money after all this advertising.” I said let me write your 

advertisement, I know what you want and it is not in this 

advertisement. 

conveniences of a 

idea, and now it 

I will go home and write myself an adver- 

tisement about that, and you will get their money, I think.” 

I wrote him a page advertisement of the simplest kind. 

First I attracted attention to the page—(he has used it, I 

suppose, a thousand times since)—it was a full page adver- 

tisement, and I put across the top of the page, peculiar to 

the order, a little dude in tuxedo evening suit, fat face, fool- 

ish little man, and in front of this I had seven astrologers 

Toa eer: 

WusiawH Rau Pana. 

The Poor Richard Club Dinner, Bellevue Stratford, Philadelphia 

Then a great many go into advertising writing—that is 

being done more and more in the hiring of specialists, who 

don’t understand writing. You may be a very good business 

man, and you may understand mediums. You may do al- 

most everything, except write a sentence in a way that a 

man will read and understand, and then you cannot make 

a success of the business. It is a very hard business. 

I will tell you, if I have time, one sample of that kind 

of advertising writing, with which I had personal connection. 

In New York there is Nathan Strauss, in my opinion one 

of the most admirable men in this country, and one of the 

most generous, and everything he has done interests me. 

I am sorry to say that he has gone abroad, being very ill 

and not able to attend to his business. I know what he 

tries to do, and I help him. Now, he had an idea to get 

money. He wanted the purchasers in his store—he sells 

on a cash basis—he wanted his purchasers to put their money 

with his firm, and the firm is better than any bank in New 

York, I should say certainly as good, because the members 

with peculiar caps and stars on their caps, and underneath 

that I had the lines familiar to all of you, “A fool is wiser 

in his own conceit than any man who can render a reason.” 

He said, “That is a nice picture, but I don’t see what it has 

to do with leaving money in my store.’ (Laughter.) I said, 

“Tt has nothing to do with that, but it has to do with at- 

tracting attention to the old astrologers. I have to attract 

attention first.’ Then I wrote a short advertisement, what 

I believed good to go with it. This I could do, because I have 

written editorials upon the subject of people saving. I knew 

it was a good place to put their money—I put my own there. 

Inside of a week Mr. Strauss told me he had $450,000 in their 

banking department, as a result of that single statement, 

because people knew what it was—knew what it was about. 

Now as to the importance of advertising. A man who 

advertises a business properly is a benefactor, and helps 

to economize money for the people. If a man can manu- 

facture a million things and sell them, he can afford to sell 

them more cheaply than if he makes and sells only a thousand. 



286 

In addition to that, the man who establishes a firm ad- 

vertising reputation—this is very important—establishes a 

guarantee of quality. If a man puts a million dollars into 

a factory he would not foolishly, to save a few dollars, run 

the risk of burning down that factory, especially if not in- 

sured, When a man has put a million dollars or ten million 

dollars into an advertising reputaton, that is just as much of 

an investment, just as valuable to him, as if he had put it into 

bricks, mortar and machinery. When a man has established 

a certain line of goods, and put a million dollars into the 

advertising of that line of business, you can be perfectly sure 

that he will not set fire to that reputation, because it is a 

thing you cannot insure, and you cannot get your money back. 

The old fashioned man imagines that when he bought 

an advertised article he paid for the advertising. The modern 

man knows that is false, that the value is in the goods and 

they are just as cheap. Now that he has not been understood, 

and you want the people to understand it. 

I believe that if every big merchant would advertise, 

“This is my statement, this is my word, and I have spent 

in advertising $5,000,000 or $10,000,000 in advertising this 

fact, and that much money is back of my statement,” that it 

would have a great effect. 

For instance, do you suppose if I went to Pear’s soap 

people with the proposition to make their soap for half price 

and lose the quality for only one-tenth that they would take 

my proposition? They would say “We shave $100,000,000 

invested in Pear’s Soap”—I suppose they have that amount 

invested in one way or another, certainly $50,00,000—“do 

you suppose we would do that with $50,000,000 investment, 

for the sake of a little economy?” That is a good thing to 

call to your minds. 

Now about the places to advertise. All of us, who are 

newspaper men, have a good joke on the monthlies and 

weeklies. If you went down to see Mr. Curtis, of the Ladies 

Home Journal, one of the ablest men in the business, and 

one of the finest, or if you went down to see Mr. Bok, who 

has ten times as much brains as the foolish young editors 

who make fun of him, they would tell you, that as advertis- 

ers, the Ladies Home Journal and the Saturday Evening 

Post are the only mediums in the world, no matter what you 

want to do. They are very good mediums. I don’t know that 

they are the best mediums, perhaps they are, I am inclined to 

think they may be, although the Daily Press is pretty good, 

but they would explain to you that there is nothing that you 

can’t do through their periodicals. They would say, “Oh 

of course the daily newspapers, but you cannot produce the 

results.” 

But the other day Mr. Curtis and Mr. Bok certainly ap- 

peared on the scene as advertisers. They wanted quick results, 

and wanted to reach the greatest number of people in the 

least possible time. When I picked up the evening Journal 

I found.a two-column advertisement from Mr. Curtis and 

Mr. Bok showing why the Government ought not to increase 

the cost of mail matter. When I picked up other newspapers 

of good circulation, I found the same thing there. So you 

see it from their point of view. I don’t think you will see 

that two or three columns in the Ladies’ Home Journal when 

it comes out, because by the time it has gone out it wouldn’t 

be worth while even to waste their valuable space on it, be- 

cause we have advertised it so well. (Laughter and Ap- 

plause. ) 

I don’t say that as belittling the monthlies and weeklies 

I think they are extremely valuable. 

Now the intelligent man is the man who advertises in all 

directions. 

telligent advertising firm I know of—that is among those 

I know personally—and that is the firm of Hart, Schaffner 

For instance, you have in Chicago the most in- 
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& Marx. I am sorry to say their ignorance is so great that 

they don’t at present advertise in our papers, nevertheless, 

I will give them credit, indeed, for being the most intelligent 

advertisers, and I think that they will ultimately reach the 

height of intelligence, which is reached through our papers 

more than any other... (Laughter and Applause.) 

Do you know what these men have done? They have 

not advertised their goods at all. They have advertised 

their quality. They have advertised not for men to buy Hart, 

Shaffner & Marx suits, but they have advertised to influence 

the retailers. They have done that very ingeniously. They 

have put their advertisements in Collier’s, or the Ladies’ 

Homes Journal, or the Saturday Evening Post. The Post, I 

think, is more of a direct medium, as certainly the lady who 

reads the Ladies’ Home Journal does not go out to buy 

several pairs of pants, waistscoats or coats. But these people 

have built up a reputation. They have got so now that a man 

nowadays feels almost ashamed to order clothes made. They 

painted such ‘beautiful picture men in their clothes, that when 

I looked at myself in the glass I saw that the trouble with 

me was that I hadn’t a Hart, Shaffner & Marx suit. (Laugh- 

ter and applause.) They have actually created that impres- 

sion, That is another line of advertising and a very fine line. 

But I do believe, and I tell them that too, the man who 

does that kind of advertising ought to do the other. Ad- 

vertising is just exactly the same whether you are advertis- 

ing goods, or whether, as in the case of Bok, you are adver- 

tising opinions. That advertising is daily advertising, and 

I could tell Mr. Bok this with all modesty, if he will come 

to New York City. 

At a dinner, which Mr. Kohlsaat here attended, given in 

honor of Lord Northcliffe by Frank Munsey,—(1 told Mun- 

sey not to ask me to speak) but when he did so, I told the 

truth when I was talking—there was not a President of the 

United States, there was not a Senator that I know of, 

there was not a Judge that sat at this table, there was not 

a citizen of the Government of the United States—J. P. Mor- 

gan sat on one side and Ryan sat down here (indicating) 

and Widmer of Philadelphia at my right, fifty of the biggest 

and richest men of the United States sat at that table,—and 

I will tell you they know the paper I represented—Mr. Kohl- 

saat can tell you—and when I spoke to those people I spoke 

very badly and very impolitely—Mr. Beck of the Times, was 

there—and I said this: “There is one thing that the men 

at this table care about, and the Government of the United 

States, and that is the publication in New York of the one- 

cent evening paper. That is perfectly true. That is because 

it reaches all the people all the time, instantly, and the people 

believe it. You see reputation is reputation. You ought to 

have the goods if you are selling.” 

I spoke of Pear’s soap—or, take Ivory soap. One of the 

biggest men in the country told me that if he were to spend 

$100,000,000 in advertising in competition with Ivory soap, 

he couldn’t get away any of the Ivory soap’s business. They 

have rubbed it in and in and you can't get it out. 

Now daily newspaper advertising, morning, evening, and 

Sunday newspapers, is the only way you can get an absolute 

Keep on saying it, never stop. I said to Mr. 

Brush the other day: “Don't advertise your heating apar- 

atus, only in winter, but advertise it all the time. On the 

hottest day in summer say, “This is a hell of a hot day, it will 

be just as cold in winter.” (Laughter and applause.) Make 

a man think about your radiators on a hot day as well as _ 

on any other day. If you talk to him all summer, by the time 

winter comes he will think that you are the only radiator 

man in the world.” | 

reputation. 

I have to catch a train and I much obliged to you. (Ap- 

plause. ) 
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RGANIZATION and _ sys- 

tematic, persistent efforts 

are the recognized means of 

success today in every un- 

dertaking and in every line 

of business. Inferior 

overcome the strong by the 

use of these. The people lose 

their control in cities, states 

and the nation, and are mis- 

ruled and robbed by poli- 

ticians, inferior men, selfish 

and unworthy, because the 

latter are organized and 

work systematically and per- 

sistently to secure public po- 

sitions and’ graft, while the 

people are unorganized and 

indifferent and are only spas- 

modic in their efforts for 

good government and the enforcement of their rights. 

A free, loyal, and independent press is all that saves 

from ruin, and there is a necessity for the press to be 

organized and insistent or its saving power will be 

overthrown. Already there are evidences of sys- 

tematic efforts to destroy the people’s trust therein, 

in face of the fact, that the press cannot exist without 

loyalty and service to the great body of the people, 

their constituents, on whose subscriptions depend ex- 

istence and all the value of publicity to advertisers in 

the pages of the newspapers and magazines, for, to 

make advertising of any value, publications must not 

only have subscribers but their confidence and per- 

manent goodwill. 

men 

ee ee ea oe 
In writing in the “Annals of Iowa” of the “Repub- 

lican Presidential Preliminaries” in that State in 1859- 
61, Professor F. I. Herriot states some broad prin- 
ciples that are no less applicable to printers than to 
politicians. He says: ‘Complete alignment, certainty 
and unity of purpose, capacity for hearty co-operation 
and concentration, are the requisites of success.” 
Many men who have the ability and ought to succeed, 
mourn over their failures, despite of superior ability, 
Capital, equipment and untiring effort, and wonder over 
the successes, if they are not even envious, of those in- 
ferior to them in all these, unmindful or forgetful of 
the fact, that in this day, at least, unassociated, indi- 

vidual effort, no matter how great and how much aided 

by capital and mechanical equipment, can accomplish 

very little in competition with thorough organization 

and the existence in business, newspaper making, print- 

ing or other industries, of this great desideratum of 

“Complete alignment, certainty and unity of purpose, 

capacity for hearty co-operation, hearty co-ordination 

and concentration.” These things are just as neces- 

sary to the employees, for effective, paying results, 

from which they must alike get their reward, and by 

which their wages must be regulated, as they are to 

the employers. ‘No one liveth unto himself alone” or 

can live decently or prosperously to himself alone, in 

this age. The one great lesson and principle of mutual 

interest, effort and service must be enforced and lived 

up to in every publishing and printing office to insure 

success. 
oe 

The evidences of conscientious care, of a high re- 

gard for the work, as well as equal mindfulness for 

those served thereby for their interest, satisfaction, 

goodwill and pleasure in a well gotten up and taste- 

fully printed job or newspaper, is a kind of advertis- 

ing that carries goodwill and wins friends, as much as 

does the art displayed therein. Power is shown in 

good work and good work begets power and all men 

respect and bow acknowledgment to power. Do not 

let anything that goes forth from your presses indi- 

cate weakness, lack of skill or ability. 
sed a ak 

Next to perfect co-operation and fidelity within the 

establishment, comes well directed, discreet, broad pub- 

licity. This publicity may come first from the su- 

perior, prompt and _ satisfactory results, secured 

through the wise, efficient co-operation of workers and 

the fame of this is spread by one satisfied patron or 

customer to others, but in this age of hustle, when 

everyone is busy about his own affairs and when, to 

keep the expensive machinery going and to meet the 

necessary overhead expenses, customers or purchasers 

must be numbered by hundreds or thousands or even 

by millions, the letting the output advertise the business 

is too limited in the circles to be reached and too slow 

in bringing results and there are too many competitors 

and too many to be served. Products in satisfying 

quality should be at the basis of all publicity but ad- 

vertising cannot be limited thereto. Our newspapers 

and magazines, through their well filled advertising 
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columns and pages, bear testimony that this fact i 

widely recognized, yet newspaper workers 

printers, having the best means. of -broad publicity 

under their own control, have been apparently, as re- 

gards their own establishments, the slowest and most 

neglectful in using publicity, persistently and intell+. 

gently. There are some good suggestions along this 

line in our “More Work Through Publicity” depart- 

ment this month, as well as to effective methods used 

by the most successful newspaper men and printers. 

These should be studied. One suggestion, adopted 

and followed up, will pay the subscription price of this 

paper for five years and leave a tenfold profit besides. 

and 

The issue of the Watertown, N. Y. Standard of 

March 12th was commendable as a specimen of ex- 

cellent newspaper printing of the kind that attracts 

appreciative attention and awakens pleasure. ‘There 

is a beauty, a joy and an inspiration in clean, well 

printed pages. They constitute a good kind of adver- 

tising in themselves. This was the “Easter Edition” 

of the Standard and contained thirty well-filled, seven- 

column pages, giving the news of the day, a wealth 

of entertaining miscellaneous matter and illustrated 

stories and well gotten up and properly displayed ad- 

vertisements about the local merchants and what they 

were offering in the way of special Easter merchandise. 

A copy of the previous issue of the paper of three 

years ago shows how great has been the improvement 

in both the paper and in its buiness. General Mana- 

ger Albert W. Fell and his coworkers are to be con- 

gratulated on the excellence of this special number and 

on the general improvement of the paper and _ its 

business. 
cs 7 XK 

Some good suggestions will be found this month in 

our “Job Review Department”’ about sending out spec- 

imens of the best work done in your offices. There 

are always pieces of work passing through an office 

that will, if copies are distributed judiciously among 

those who are likely to want particular printing, in- 

crease faith in the ability of the office to do such work 

as may ‘be wanted and will bring business. In most 

such jobs, customers will have no objection to the print- 

ing and distributing of a few extra copies for your 

own benefit. It helps you and causes the customer no 

loss or inconvenience and, at times, is of some value 

to him in advertising his business. 

In a recent talk before the Rochester (N. Y.) Ad 

Club, Don C. Seitz enunciated the following views 

alike valuable to advertisers and publishers: 

We hear much today of the increased cost of living. I 

believe the customer is to blame for much of this bad con- 

dition. He doesn’t know what he wants and the good 

things that he really needs have to be forced upon him. 

Here is where the advertiser and the advertising man meet 

on common ground. Two elements must be made to meet, 
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and this is the work of the advertising man. He must 

study the readers of newspapers and magazines and try 

not to increase the space bought by customers, but to 

bring the best results to buyers of that space. 

In these days of advertising the man who uses all the 

papers, with proper consideration of the classes of people 

to whom the papers appeal, is bound to be successful, pro- 

vided he can show the goods he professes to have. We 

have a gay American habit of saying one thing and doing 

another, and lots of vs wonder why we don’t succeed. 

After all, the plain truth, simply stated, is the best form of 

advertisement. We don’t need to make a big furore about 

what we have to say. All this language with its flowers 

and trimmings is a pure waste. 

It is the mission of all dealers and manufacturers 

to serve the best interests of purchasers, and it is the 

duty of the publisher to help in bringing customers 

to know how and where their needs can be best sup- 

plied. Advertising should be looked upon as real, 

honest, helpful service. The publisher must study and 

understand what will be most valuable to his readers 

and then seek his advertisers among those who can 

best supply their wants. The producer or dealer 

should seek out those mediums that reach the classes 

of people whose wants he is prepared to supply and 

then help, through advertising therein, to educate these © 

prospective customers in what are their needs and how 

they can be best supplied. Intelligent buying is the 

greatest economy and the producer and publisher must ~ 

unite in the campaign of education therein. Nothing 

is high that meets a real want and returns a proper 

profit to the purchaser, but things that are not needed 

or that are not sources of profit are high at any price. 

It is to the interest of both dealer and publisher that 

the purchaser should receive the highest possible 

benefit or profit. Securing sales to purchasers who 

lose by the purchases is the ruin of business and of 

advertising. Helpful, reliable information, clearly 

and directly stated, with every statement made good to 

the parties needing the information and the articles 

advertised, is the whole secret of success in which 

dealers, publishers and buyers permanently share. 

cea eee 

Nine-tenths of the newspapers of the United States 

conduct job printing offices as one branch of the 

business and print programs for customers, yet this is 

no reason why they should not be honest with their ad- 

vertising customers or why they should sacrifice adver- 

tising in the newspaper columns to help program 

publishers. It is a matter of busines if not of duty 

for the publisher to inform advertisers of the worth- 

lessness of most program advertising. Here is an 

item that we find in the Editor and Publisher that it 

will pay to print and then continue to educate adver- 

tisers along this line as to the method of securing 

money legitimately on the one side and throwing it 

away on the other side, without consideration, to the 

robbing of the newspapers of legitimate business, that — 

would bring proper returns to the investors therein: 
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“After years of experience I can tell you that the place 

to do your advertising is in the newspapers. In the end it 

is the least expensive. People do not read newspapers 

alone for news, but also for advertisements. The women 

are the ones who read the “ads.” Put the idea to practi- 

cal test. Ask your wife about what she has read in the 

newspapers and she will tell you she knows more about 

the “ads” than she does about the news items of that day. 

Women are ad readers because they do the most buying. 

“By all means cut out program advertising. The best 

results obtained are from newspapers that charge for posi- 

tion, for the reason that a newspaper which charges for 

position is usually the best paper.—C. H. Gardiner, before 

Buffalo, N. Y., Retail. Jewelers’ Association. 

Program advertising is mostly a holdup and so con- 

sidered, yet many business men are too timid to re- 

sist the hold-up committees, women and men. A very 

good way is to get merchants to enter into a mutual 

agreement not to advertise in programs. Such an 

agreement for self-protection soon comes to be re- 

spected with no prejudice to the merchants. 
kK *K ok 

There has been much said about muckraking by 

newspapers and magazines, but the facts show that 

their accusers are the muckrakers. The papers have 

told the truth and not one of those who have cried 

muckrake have cared to bring a suit against any news- 

paper with a view to establish the untruthfulness of 

what has been published or to secure any damages di- 

rect or indirect. There is no newspaper man or maga- 

zine publisher that seeks a general circulation among 

the people who can afford to be other than honest with 

the readers. There has been a concerted effort among 

machine politicians to discredit the press, that they 

may enjoy the fruits of graft. 

Decency and fairness, which latter is indicated as 

well by the giving readers full satisfaction and pleas- 

ure in the appearance of a paper as in its contents, 

can be shown on every page of a publication at first 

glance. Hypocrites are said to be of a sad countenance 

and Isaiah says of certain sinners whose “tongue and 

their doings” were wrong, that the “show of their 

countenance doth witness against them” and then, if 

someone has not said it, it is true all the same, that 

“a cheerful countenance doeth good like a medicine.” 

All these sayings are alike true of the countenance or 

appearance of a newspaper. There may be a slight 

difference as to responsibility. It may be that a man is 

not always responsible for his own face or counte- 

nance. The fault may, in a measure, rest with his an- 

cestors, but it is not so with the “countenance” of a 

newspaper, for its appearance rests wholly with the 

publisher and those doing his will. Solomon, with his 

broad observation, knowledge and information, said 
that “Wisdom maketh the face to shine.” It is wis- 
dom to make the “face” of a newspaper to shine and 
that shining is the evidence not only of wisdom but of 
goodness of heart, of considerate regard for others 
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and of fairness to subcribers and readers. Now we 

may have gone somewhat a-field, but these thoughts 

were suggested by a copy of the Daily Record of 

Canon City, Colo., that has reached our desk. It has. 

a good countenance and a bright, clean face. We were 

not surprised to find on the first page, words of praise 

from a reader of the paper, in which he commended 

the editor and publisher for his fairness, as follows: 

“I just want to tell you that I think you run a mighty 

decent paper, and I believe the people appreciate it.’ 

“Well you treat everybody so fairly, even your com- 

petitors; you seem to have no enemies to punish or 

harass; and you cut out that class of so-called per- 

sonal news which makes the big city ‘yellows’ a dan- 

ger in the home.” 

This deserved commendation was naturally agree- 

able to the editor and set him to diagnosing the policy 

and principles that had ruled in the conduct of the 

paper. There are many good papers in the United 

States, so that the Daily Record is not alone in its 

good countenance nor in the wisdom and purity that 

is shown in its shining face, but there is no danger of 

the principles followed by the Record becoming too 

generally known, nor too popular, nor too widely 

adopted, for both the good of the public and the sub- 

stantial, permanent power, influence, goodwill and suc- 

cess of the newspapers. Here in part is the Record’s 

statement of its policy and creed: 

The Record is not a personal proposition—it is an insti- 
aims and a definite policy, and while we believe that few peo- 
ple have stopped to think it over or to notice it, in fact, we 
know that this aim to publish a “decent” paper and this policy 
to be fair to all and to every interest has been one of our 
greatest assets. It is that aim and that policy that has built 
the Record up to be one of the strongest small city dailies in 
Colorado. 

The Record has never quarreled with its competitors—as 
tution, something, in fact, like the library or the court; so 
its qualities may properly be discussed. 

The Record has never quarreled with its competitors—as 
sO many papers in other towns are doing. 

In all public affairs, especially in matters where public 
policies have been discussed, the Record has never been in- 
fluenced by fear of losing business or hope of gaining friends. 
It has never been afraid to be on the losing side of any issue 
if the losing side was in the right. 

The Record is not afraid of anybody or of anything. The 
only question it asks in deciding upon a course of action in 
any public matter is, “What is Best for Canon City?” That 
once decided, its course cannot be diverted by fear or favor. 

The Record has always treated the home as sacred and 
no items of scandal or gossip, so common in big city papers, 
find their way into the Record’s columns. The Record does 
not consider such matters available news until the people 
themselves bring their troubles into the public courts, and it 
has always shielded the suspected young in every «possible 
way. 

The Record has always devoted more time, effort, space 
and money towards every good movement for the building 
up of a better and bigger Canon City than all other papers 
combined—in fact, has rendered more service of this kind 
than has been given by any other paper to any other town.in 
Colorado. 

Fairness pays as does helpfulness for every worthy 

cause and loyal, discreet, unflagging efforts, words of 

commendation and constant preachments for worthy 

promotion of home interests, good government, civic 

improvement, local industry, trade, agriculture and 
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everything else that helps to better conditions, growth, 

and prosperity. 

The field of the modern home newspaper, and all 

newspapers whether in New York City or Canon City 

are now essentially home or local papers to their 

own city and section, is much greater than merely giv- 

ing the happenings of the world or discussing par- 

ties, candidates, or politics. All worthy newspapers 

have broadened out into the fruitful field of the 

aid and promoting all local interest and the upbuild- 

ing of the communities or cities from which they 

receive their support. 

Preparation for work is economy of time and money 

and insures or secures perfection arid expedition. The 

wise editor forestalls coming events, has stores of in- 

formation carefully at hand, arranged and indexed, 

and filed, and has his reporters or writers on the 

spot when the event happens. The wise printer keeps 

his cases full, is never out of “sorts”; has sufficiently 

large fonts of type to supply every want and not so 

many faces as not to be acquainted with each; his 

equipment is the best and up to the demands of his 

establishment, and everything con- 

venience, comfort, the saving of time and labor and 

expediting the work; every job is laid out so that the 

arranged for 

end is seen from the beginning, avoiding changes and 

resetting and alterations, he “knows how,” and has 

abundant health and vitality to meet every demand. 
We Pik 

had occasion 

necessity of orderliness and system, yet’ we never at- 

We have frequently to urge the 

tained thereto. There is ten times the loss of time in 

looking for misplaced cuts or other things unexpect- 

edly wanted, or wanted quickly, than would be re- 

quired to install and keep up a perfect system for a 

year. It is one of the frailties of human beings, to be 

forgetful, careless and neglectful of the future. When 

anything is used, the temptation is thoughtlessly to 

leave it where used or to shove it to one side out of 

the way. When we used to run a paper that had a 

large circulation among farmers we were constantly 

talking of the waste of not having a place for every- 

thing and everything in its place, of leaving plows and > 

machinery in the fields where used or in a fence corner 

or by the side of the barn, to rust and get in unusa- 

ble condition. We thought that it was a fearful waste 

and carelessness worthy of severe censure, yet the 

carelessness in a printing office surpasses all the care-_ 

lessness of the farm. However,both farmers and print- 

ers are improving, and it is to be hoped that in time they 

will reach the high standard of conservation of all 

resources, the care and use of all appliances, material 

and machinery, that naught be wasted’ or lost, now 

reached by the great manufacturers like the Standard 

Oil Company, the Steel Manufacurers, great American 

meat establishments and the makers of nearly all 

fabrics and machinery. 
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Loyalty to truth is the primal and pre-eminent duty 

of every newspaper man. Fearless, unprejudiced 

truthfulness is the only royal highway to worthy and 

permanent attainment, to the commanding of confi- 

dence and loyal trustfulness and goodwill that insure 

influence, power and a true friendship which never 

doubts or wavers and that bears fruit in a continued 

patronage and business support that cannot be under- 

mined, diverted or taken away. Unbiased truthfulness 

ever signifies reliability and fairness, painstaking care- 

fulness and a modest but ever bold fearlessness, and 

these are the four foundation walls of every worthy 

newspaper institution or structure and the newspaper 

of today is an institution covering much more than that 

of acting as purveyor of news or of the happenings 

of the day. 
* * * 

The press is more than an individual enterprise. It 

is a public service, the failure of which through in- 

efficiency, inaccuracy, fraud or suspension, may and is 

almost sure to work injury and wrong, not only to a 

few but to the whole public. Its integrity, its morality 

and its service should be guarded by law. ° 

The same principles have come to exist in regard to 

the public press, as regards public service and public 

office and public utilities. Whatever may be the 

practice, anyone who now contended that a public 

office should be conducted other than for the public 

good and as a public trust, either as a means of indi- 

vidual emolument, gain and graft, or in a way to in- 

jure public morals, to interfere with or to subvert pri- 

vate rights or to encourage or cause violations of law 

or to endanger or invade private rights. or safety, to 

promote wrong, destroy public or private confidence, 

peace or prosperity, would be pronounced, by all right- 

thinking men, as either grossly ignorant of the rela- 

tions and interdependence of all society and govern- 

ment or as a criminal, malicious and vicious, or an ar- 

rant traitor.. The same principles may be rightly ap- 

plied to the public press. 
raliges Sy 3 

The service of the press is positive, not negative, 

active not neutral, and he who enters therein, enters 

a work of boundless possibilities and responsibilities. 

The press is the greatest conservative force of all ages 

and has to do with all the beginnings of the conserva- 

tions of things that are to be preserved. Men in all 

ages, separated by individual interests and occupations 

have waited until waste has occurred or injustices 

have become unbearable and then have set about the 

repairing of the waste, or removing the injustices. The 

press, being in touch with all, serving all, informing 

and guarding all, has no such excuse of private or indi- 

vidual preoccupation in its own affairs, as to justify 

neglect or delay. Injuries permitted, can never be 

wholly remedied, compensation for the result of per- 
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mitted evils is a hundredfold greater than the cost of 

prevention. We have heard much for several years of 

the improvement of navigation but little of preventing 

the destruction of the navigability of our rivers, the 

prevention of their being filled with filth, drift and 

erosions from the land; of the conservation of the soil, 

but little about the means to prevent the washing away. 

We remove forests, brush, grass and sod, plow up our 

fields, so that the land must wash into and fill our 

streams, with no steps toward prevention, and then 

set to dredging out the rivers, to make navigation pos- 

sible, forgetting that they will be filled again from the 

erosion of the soil, to require another or constant 

dredging, while our fields become constantly less fer- 

tile and subject to alternating floods and drought, and 

the need of transportation will become less and less, 

while we are still dredging out the fertile mud robbed 

from the farms. Would it not be much better to first 

provide that every bit of rain should be retained where 

it falls, until it has done its work and the surplus has 

percolated through the soil and passed to our streams, 

in clear, pure spring water, making the brooks and 

rivers healthful for use and as dwelling places for the 

finny tribes, that furnish wholesome, delicious food, 

while our waterways are preserved? We hear and 

read much about the increase of vileness and of out- 

breaking violence and crime, yet we permit all the 

greed, lust, wicked ambitious, dishonorable publicity 

for ofhce; all the slime and vices of the slums to 

overflow through the press into weak minds until they 

are befouled therewith by the power of example, and 

undertake reforms with 

clubs, fines and prisons. Would it not be better to 

dam up the floods of passion, greed, ambition and vice, 

by inspiring truths and examples, by preventive meas- 

ures of moral sentiments, education, and industrial 

training, inspiration and opportunity: thoughtful help- 

fulness, practical kindness, humane activities, words 

and deeds of sympathy and love? Dredging the 

streams of life of thieves, grafters, bribe-givers and 

takers, drunkards, 

loafers, tricksters, quacks, shysters, wife-deserters, man- 

slayers, debauchers, seducers and all offenders, is too 

expensive and burdensome, besides there is no ade- 

quate compensation for the terrible burdens and the 

lives ruined.and the immortal souls damned. All hu- 

man passions rightly directed are for man’s increase, 

upbuilding, protection, happiness and good. Filth and 

vile offal may be transformed into rich fertilizer for 

the increasing yield of gardens, orchards and fields, 

into richest fruits and life sustaining grains; these 

should not be permitted to find lodgment in streams 

or lakes to clog, to interfere with traffic, to poison, to 

Cause disease and death. The results of misdirected 

passions, the sins, wickedness and crimes of men may 

be transformed by proper treatment into means for 

fertilizing human lives and producing rich yields or 

harvests of manly virtues, but that is no reason why 

autosuggestion, and then 

oppressors, usurers, adulterers, 
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vileness should be dumped through the newpapers, with 

its monstrous infection, into the pure streams of hu- 

man existence. 
A We 2 

Exeter is one of the old cities of England and the 

chief town of Devonshire. It was an important forti- 

fied town in 926 A. D., which Athelstan then found 

occupied by Britons and Saxons aeque jure. We have 

just received from the publishers, a copy of the 

Devon and Exeter Gazette, bearing, under the head, 

the record Vol. CXXXVIII, No. 19,743, which is a 

pretty good age for a newspaper even in old England. 

This issue is devoted largely to an interesting ac- 

count of a joint celebration of the rounding of the 

138th year of the paper and its silver anniversary un- 

der the present management. The first impression in 

opening the paper is that it is different in make-up 

from American papers. The first page and nearly all 

of the first three columns of the second page are de- 

voted to advertising, the editorial heading being placed, 

and the editorials beginning, only three inches from 

the bottom of third This would be con- 

sidered bad form in this country, seeming to imply 

column. 

that the paper is run for advertisers instead for the 

readers, without whom the advertising would be of 

little value. The ads are in part classified ads and 

legal notices and theatre announcements, but there are 

columns of other ads, including baking powder that 

has “double top column.” The style of the ads, as to 

composition, is modest display and the plan is some- 

what like that continued by the Springfield, Mass., 

Republican until very recently. 

made in every way a great occasion and we would 

The anniversary was 

have much enjoyed being there. There was a 1oman- 

tic blending of the old and the new. The building oc- 

cupied by the paper dates back four or five centuries 

and, after witnessing the working of the Linotypes and 

modern printing presses and machinery, the visitors, 

who were the newspaper’s “Country correspondents” 

and other news gatherers, distributors, writers and em- 

employees, from all parts of the county, were taken to 

the editorial sanctum which is described as follows: 

Here was revealed to them a specimen of domestic archi- 
tecture not to be beaten in Exeter, a room dating from the 
reign of Edward VL. and built, it may safely be asserted, 
within three years of 1550. Then it was the home of a 
member of the Russell family—a John Russell who, by Court 
favours, rose to high rank. 

There, in the ceiling, is to be seen today his coat-of-arms, 
surmounted by an Earl’s coronet—the right to wear which 
was granted him by Edward VI. in 1550. And the initials 
of his Sovereign, “E. R.,” are reproduced in the same ceil- 
ing more than once. The ceiling is an elaborate piece of 
ornamentation, revealing the Italian craftsman, and speaking 
eloquently of the Tudor by means of the rose and the fleur- 
de-lis. 

The room contains a handsome plaster overmantel. It is 
Elizabethan work, and divided into three panels., The centre 
is occupied with the Royal coat-of-arms and the monogram 
“BR.” The outside panels have representations of a North 
American Indian and a buffalo, probably indicating the trad- 
ing associations which existed between Exeter and America, 
although when the Italians came with the Renaissance period, 
it was a characteristic attaching to them to carve animals 
and human heads. The oak mantel below is of exquisite 
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workmanship, and is regarded as one of the finest pieces of 
carving we have in the city. 

The oak screen on the east side of the room, is, proba- 
bly, contemporary with the date of the ceiling. Its substan- 
tial proportions and its rude moulding are indications that 
it was fashioned not less than 350 years ago. 

Many members of the body were interested in a series 
of cartoons reproduced during the elections when the can- 
didates were the late Lord Coleridge, who became Lord Chief 
Justice of England and Mr. Bowring, son of the late Sir 
John Bowring. In one cartoon appear the figures of Messrs. 
Wescombe, Donisthorpe, and Brodie, who were the proprie- 
tors of the Gazette forty years ago. 

In this room the visitors had the opportunity of inspect- 
ing copies of the Gazette published in 1702. 

Coming to the assistant editor’s room, the visitors were 
charmed by the exquisite oak panelling. Up to five years 
ago the walls were painted, and it was not known what class 
of wood lay beneath. An experiment was made on one 
panel, and revealed the most charmingly grained oak. The 
whole room was then dealt with. 

The paneling dates from very late in the 
or the early part of the 17th century. 

Fourteen great columns of this issue were devoted 

16th century 

to the account and we have read and enjoyed every 

word and so would our readers, but we must have a 

regard for variety to meet all needs and all tastes. The 

descriptions of the visits to the great historic Cathe- 

dral and to the Bishop’s Palace and what was seen, 

learned and said proved intensely interesting. There 

was a group picture taken of the two hundred guests, 

attaches of the paper, at the Bishop’s Palace, that we 

would like to show and a presentation to Editor Grat- 

wicke of a large, handsomely framed portrait of the 

members of the head office staff, as a token of their 

esteem, and Major Gratwicke, who has been at the 

head of this paper for twenty-five years, in acknowl- 

edging the gift said: 

You could not have offered anything more acceptable than 
this excellent photograph, for it will be a constant reminder 
of those with whom I have spent the best years of my life— 
those from whom I have always received the most hearty co- 
operation, and who have never failed to do whatever has 
been in their power to promote the success of the business 
with which we are associated. (Applause.) If I may use 
the words of the old song, “We have been together for many 
a year.” Some who are here have been in the office for over 
forty years, although I do not think you would really think 
so if you judged them merely by their appearance. (Hear, 
hear.) A great many have been with us. for between thirty 
and forty years. Then you come to the boys, like myself, 
with a service of about a quarter of a century. (Laughter 
and applause). I hope that the good relations existing in 
the office will long continue. If, at any time in the future, 
you find me hasty, I hope you will forgive me, because you 
know that the storm soon blows over. (Applause). This 
picture, which I am very pleased to receive, will recall none 
but pleasant memories. Those at home will rejoice to have 
this mark of your regard and esteem for one of whom Mr. 
Western has, on your behalf, been so good as to speak in such 
kind terms. I thank you for the compliment of the presenta- 
tion, and for giving me the opportunity of placing in my 
dining-room a picture I shall always value and ever look 
upon with pleasure,” (Applause. ) 

The photograph, which was framed in oak and gold, bore 
the inscription, “Presented to Major Gratwicke, Managing 
Director of the Devon and Exeter Gazette, by the staff, on 
March 5th, 1910, being the 25th anniversary of the owner- 
ship of the paper by the present proprietors and the 138th 
year of the uninterrupted publication of the Gazette, which 
was established in 1772.” 

All of which shows that the relations and feelings 

of editors and their faithful co-workers are much the 

Mr. J. Western in 

making the speech of presentation had said: 

same in England as in America. 
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We venture to think the present, a suitable occasion to 
offer an acknowledgment of our good feeling towards you 
as our employer. Some of the members of the staff were 
associated with the Gazette more than a quarter of a century 
ago. Others have records of less, but still of a long num- 
ber of years. This fact is indisputable proof of mutual re- 
spect and of happy relationships. (Applause). Before you 
took charge of the Gazette it had been in existence for 113 
years. In that period the world had turned round a great 
many times, and called for many changes in business meth- 
ods and adaptation to new conditions. Twenty-five years 
ago today the then new proprietors of the old Gazette chose 
you as commander-in-chief. Those of mature age do not 
need to be told that during those years education has ex. 
tended until its outer ring now embraces the whole popu- 
lation. As a consequence, the masses, as well as the classes. 
have become the reading public. And that which they read 
daily includes the newspaper. Few things are so interesting 
as records of events transpiring in our midst from day to day. 
These records are supplied by newspapers. The demand of the 
public for news has been recognized, and that demand has 
been met. Competition has become keener year by year. So, 
during the last quarter of a century, there have been, especially 
in the newspaper world, illustrations of the Darwinian the- 
ory of the survival of the fittest. The Gazette is still very 
much alive. (Hear, hear.) And, although today it has passed 
a century of existence by eight and thirty years, it shows 
no sign of decay or decrepitude. (Hear, hear). 

There was a tea, a luncheon and a smoker with a 

program of songs, with speeches on each occasion, all 

crowded into a day and evening, besides the sight-see- 

ing. The luncheon was presided over by Editor Grat- 

wicke, and among the speakers was Mr. Dunford, who 

said: 

He maintained a great affection for Semper Fidelis, and 
it always afforded him much pleasure to visit the old city, 
and renew his acquaintance with its surroundings. He es- 
teemed it a great privilege to attend that unique gathering, 
inasmuch as he started his journalistic career on the Gazette 
during the Crimean War, and happened to receive the first 
telegram announcing the fall of Sebastopol. (Hear, hear.) 
He had written some reminiscences of a journalist, which 
had been published by Mr. Gratwicke in the Gazette. There 
had been a wonderful revolution in journalism since his 
earliest associations with it. When he first commenced his 
career with the Gazette manual labor was employed to work 
the machines. In those days Mr. Woolmer was the sole 
proprietor. He did not give a great deal of personal atten- 
tion to the paper, but he was very fond of sport, and did a 
popular thing when he frequently sent a brace of grouse t9 
folks from his moor in Scotland. The success of the Gazette 
was, in a large measure, due to the indomitable pluck, enter- 
prise, and ability which had been shown by Mr. Gratwicke. 
(Hear, hear.) Mr. Dunsford also referred to the Chairman’s 
connection with the Institute of Journalists and the Interna- 
tional Press Conference, as also to the Journalists’ Orphan 
Fund, of which he was the founder, and had earned thereby 
the gratitude of many widows and orphans of journalists in 
all parts of the kingdom. (Applause.) 

Another speaker was Mr. Duke, K. C. M. P., who 

after congratulatory remarks and good wishes, added 

the following as to the press and its service: 

It was a great satisfaction, not only to see such a large 
body of men engaged in a profession which had most ad- 
vantages except that of being lucrative—(laughter )—but also 
to know the important economical position which the Gazette 
filled. They represented a very considerable industry in the 
City of Exeter and the County of Devon. It took no little 
experience and knowledge of affairs to understand what the 
successful conduct of the modern newspaper meant. The 
Sheriff had referred to the inner life behind the scenes. And 
some who had spoken had drawn a contrast between the old 
methods of the hand-press and case of type illuminated by 
the candle stuck in the ginger-beer bottle and the modern 
methods of newspaper production. The progress was very, 
remarkable. The Press was a part of our English Constitt- 
tion. It had not a counterpart anywhere; certainly not on 
the Continent or in the United States of America. It was 4 
great British institution which shared and prospered with the 
vitality of the British race. (Hear, hear.) English people 
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were proud, had reason to be proud, and, he hoped, would 
continue to be proud of their newspapers. The Mayor had 

-referred to the growing prosperity of the City of Exeter. 
It was natural enough that the prosperity of the city syn- 
chronized with the advancing prosperity of its principal jour- 
nal. It was not an easy task to carry on a newspaper. One 
might almost write over the editor’s door, “Do not shoot 
at the operator, he is doing his best.’ Sometimes it was 
appreciated that he was doing his best. He would not say it 
was often appreciated. (Laughter). If he got up a popular 
subscription for a popular object it was appreciated. (Hear, 
hear.) If he directed his attention to the educational estab- 
lishments, and completed, or stimulated, the county, or that 
part of England, to complete them, by making a University 
College a living reality instead of a possibility, every body 
would say he was doing his best, and doing it in the best 
way that it could be done, to promote the well-being of 
the City of Exeter. But there were many associations in 
which was difficult to be an editor. It was difficult of 
course, to discuss and not dictate. It was difficult to co- 
operate and not usurp. It was difficult to be critical and not 
arrogant. The success of the editor in these tests indi- 
cated very much the measure of his editorial capacity. They 
were the witnesses of that success in connection with the 
Gazette, and long might it continue. (Hear, hear.) 

There seems to be no law in England interfering. 

with railroads extending well earned courtesies to 

editors: 

The visitors came from the north, south, east and west. 
Arrangements for their travelling to the “Ever Faithful” 
were kindly made by Mr. Vallance and Mr. Rowed, the 
divisional superintendents of the London and South-Western 
and the Great Western Railways. From the time of leaving 
home, until their return, the visitors were the welcome guests 
of the Directors. 

Everyone very kindly helped to make the visit of the con- 
tributors, the correspondents, the agents, and newsmen, 
pleasant and interesting. The Mayor (Mr. Wippell) and the 
Sheriff (Colonel Cardew) joined in the welcome. The Lord 
Bishop of the Diocese, although keeping an engagement out 
of town, wrote a very kindly letter inviting the visitors to 
the Palace. The Chancellor, Canon Edmonds, expressed the 
pleasure it would give him to take those associated with the 
“Gazette” over the Cathedral. 

se 

Kept From Convention by Sad 
Bereavement 

Hon. B. B. Herbert, Chicago, Ill. 

Dear Bro. Herpert:—I enclose my check in payment of the 

subscription due for your splendid journal. 

I was much disappointed that I could not be with you 

at New Orleans. While you was there I was undergoing the 

greatest sorrow of my life—the burying of my dear old 

mother who died very suddenly. 

I have not lost my regard for the members of or loyalty to 

the N. E. A. Conditions alone have prevented my attending 

for the past two seasons. I hope that it will be possible 

for me to be with you at the next. 

With kind regards, I am, 

Sincerely your friend 

WILLIAM A. ASHBROOK 

Many Valuable Hints 

Autus, OKLA., February 25, 1910. 

National Printer-Journalist, Chicago, U. S. A. 

GENTLEMEN:—Enclosed find my check for $2.00, the 

amount that my subscription to the N. P. J. is in arrears. 

Thank you cordially for the many pleasant hours I have 

had in reading it, and for the many valuable hints I have 

received from its columns. With best wishes, I beg to re- 

main, Very truly yours, 

SHeEpArD & SHEPARD, Publishers, 

By Horace W. Shepard, Manager. 

Foreign Advertising 
By Marco Morrow, Topeka, Kansas, Daily Capital. 

HE modern Advertising Agency is unquestionably 

the most important factor in General Advertising. 

The Agency as an institution has many inherent 

defects—relics of the early stages of its existence, 

but in its evolution it is rapidly losing its most 

grievous faults. You will remember that the agent 

originally—back in the sixties—was nothing more 

than a broker in Advertising space. He bought 

cheap and sold dear, and he tried to make money from 

both the advertiser and the publisher. Gradually as rates 

became more fixed and circulation more stable, the agent 

became—to all intents and purposes—the representative 

of the publisher. The publisher paid the agent his com- 

mission. In the past ten years the agent has become 

entirely the representative of the advertiser; instead of 

being a buyer and seller of space he has become a pro- 

ducer of and a seller of Service, while the publisher osten- 

sibly still pays a commission—in the form of a discount— 

to the agent, it is in reality paid by the advertiser—the 

agent almost invariably billing the advertiser the net 

rates of the publisher, plus an agreed percentage as com- 

pensation for service rendered. 

I go into this that we may understand at the start the 

attitude the agent naturally takes toward an individual 

publisher. He has sold his supposedly expert: service to 

the advertiser and that service includes above all else, 

first and foremost, the buying of space at the lowest pos- 

sible price. 

In a few Advertising Agencies the Star man—the in- 

dividual who is featured and touted—is a crack copy man; 

hut that is the exception. Usually the bully boy who pulls 

down the fat envelope on pay day—the fellow half a dozen 

visitors are waiting for in the reception room—the lad 

who gets a “Mister” before his name even fron the office 

boy—the buck who slaps the president of the company 

on the back—is the solicitor who goes out and gets the 

advertiser’s name on the dotted line at the bottom of a 

contract. But the man who really makes or breaks an 

agency is the sphinx-faced, cold-blooded, heartless, soul- 

less, clammy lump of wet mud—the space buyer. His 

one aim in life is to get special concessions from you— 

and gentlemen, if you are giving out special concessions 

to airyone, he is a self-confessed failure if he does not get 

them for his clients. That’s what he’s there for. 

But, the question of rates is not your first nor your most 

serious difficulty. The advertising agent does not want to 

use your paper at all, if there is any possible way of avoid- 

ing its use. Not that he has a grudge against you, but that 

he likes to buy circulation by the wholesale whenever pos- 

sible. It’s easier for him and as a rule cheaper for the 

advertiser. So the big National Campaigns are almost in- 

variably started in the magazines and big weeklies of national 

circulation. 

One of the leading agency men recently said to me that 

he had demonstrated that he could create a National demand 

for a new article by using half a dozen magazines and three 

or four National Weeklies, in half the time and for a third 

less money than he could by the use of daily newspapers. I 

think ‘he mistakes the possibilities of the dailies—but his con- 

tention shows the trend of general advertising. Therefore 

remember that the foreign advertiser uses vour paper from 

necessity—never from choice. He buys your space simply 

because he thinks he cannot thoroughly cover your territory 

in any other way. You get the foreign business which you 

carry not because you are a good fellow, not because you get 

out a good paper, but because the advertiser thinks he has 
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to use your paper,—and it’s up to you to bring that thought 

and conviction to him. That’s the only way in which you 

can increase your volume of foreign ads. 

The foreign business you are now carrying may be 

roughly grouped into two classes: 

1st.—The larger class.—Advertising which the National 

medium class as “objectionable’—medical and the like. 

and.—Advertising placed with you solely for its influence 

upon the local dealer. 

I do not know the percentage of medical business carried 

by the newspapers of Kansas as a whole; but in the two 

dailies of Topeka the medical advertising amounts to about 

60 per cent of all the foreign business and about 12 per cent 

of the total business including local, foreign and classified. 

It is an important factor in the paper’s revenue—and not a 

line of it could appear in the standard magazines. 

Mind you, I do not maintain that our friends, the mag- 

azine publishers, deserve credit for declining this business; 

with them it is a question of business policy—just as it is 

with you—but they make a virtue of necessity and parade, 

the Virtue. Their torch-light procession has some effect. “I 

believe it has had a good effect upon advertising as a whole, 

and I’m sure that the day is not far distant when newspaper 

publishers will discover the advantage of a little more careful 

scrunity of business admitted to their columns. There is no 

reason why the columns of a newspaper should not be as 

clean as the pages of a magazine. 

But so long as we admit medical advertising—we want 

all of it that we can get—if it is fit to print. And the getting 

of it, as I said a while ago, depends upon your ability to con- 

vince the advertiser and the agent that he really needs your 

paper. The medical advertiser is easier than the soap-man, 

or the manufacturer of a food product, or a textile manu- 

facturer. All these are using the magazines and a bunch of 

the shrewdest, keenest, most capable business producers in the 

world, are busy with them every day in the year, proving to 

them that they do not need, newspapers—especially country 

newspapers. The business you get from advertisers of this 

class comes to you from demands made by the retail trade; 

may be not the merchants in your town, but by the trade in 

general. The retailer appreciates a double page in the Sat- 

urday Evening Post, for example; it shows enterprise and 

all that, but he knows that an ad in your paper is going to do 

him more immediate good—and he’s for the local ad—if he is 

a live one. 

Therefore, let me suggest that you establish between your 

advertising department and your local merchants the closest 

possible spirit of co-operation. Your home merchants are 

your best solicitors of foreign advertising. They can do you 

more good than a crack solicitor in the advertising centers. 

If your town is large enough organize an advertising club’ 

and educate these gentlemen to the idea of handling adver- 

tised goods—especially goods that are advertised locally. 

The great stunt now with the advertising agencies is to 

conduct a national campaign in publications of general cir- 

culation, on the strength of which they sell the dealer and 

then attempt to cajole him into doing the necessary local ad- 

vertising to move his stock. The plan is a good one and I 

am not averse to helping persuade the local dealer to use 

some of the electrotypes sent him by the manufacturer. But 

I notice that it seldom results in the use of increased space 

by the merchant; in fact that is one of the arguments used 

by the manufacturer in his appeal to the retailer; “You have 

contracted for so much space in your local newspaper any- 

way; just use these electrotypes on dull days.” So it is 

better for you and better for the merchant if the manufac- 

turer can be induced to buy the space and run a regular 
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schedule. Educate your merchants to demand this, and keep 

close enough to them to have them “tip you off” on every new 

proposition that comes along, and then “get busy.” 

The chief excuse in advertising agencies for their habitual 

neglect of the country newspaper, is the habitual carelessness, 

and unsystematic, unbusiness-like methods of the country 

publisher. And there are grounds for the criticism. Many 

publishers do not even have a printed rate card, or for that 

matter, an established rate. 

Get a rate card that tells something. 

inches by 5 inches. 

Make it about 3 

Give your exact circulation. Tell where 

your paper goes and the chief facts about the territory. Then 

see that these cards are on file in every agency in the country 

from which you can ever hope to get business. The recog- 

nized list of the American Newpaper Publishers’ Association 

embraces between 275 and 300 agencies, most of whom are 

worthy of credit. On the Capper mailing list we have about 

350 agencies. When we get out new rate cards we send them 

to the agencies by registered mail, so that there may be no 

excuse for our latest rates not being on file. 

Once a month write these agencies a letter—that is, if you 

have something to say. Remember that they won't use your 

paper unless they think they must—and you must show them 

why they must. 

Compile a list of foreign advertisers whose business ap- 

pears in Kansas papers. Find out whether these advertisers’ 

goods are on sale in your town. Then write the advertiser 

a personal letter, telling him whether or not your local mer- 

chants carry his goods, and showing why you can create a 

greater demand for them. 

Fix your rates at what you can afford to take and then 

stick to the rates. It will save you a lot of grief in the end. 

Better lose a few contracts than to ‘have to fight and dicker 

over every contract you land. 

Don’t look upon foreign business as “velvet;” it costs you 

money to handle it and you must get your price. 

Mail bills promptly on the first of each month. Give a 

cash discount of 2 per cent for payment in ro days. If an 

agency fails to take the cash discount, cut it off of your list. 

An agency which can’t do that is not worthy of credit, and an 

agency which won’t do it is trying to do business on money 

belonging to you. Don’t stand for it. ; 

The effete East is only beginning to awaken to an appreci- 

ation of this great state of ours. They are gradually realiz- 

ing that we are not barbarians and what is of greater im- 

portance to them, that we are not poverty stricken. But they 

are not yet spending as much money with us as they might 

spend -with profit. Arthur Capper spends close to $150,000 

a year in various sorts of advertising, the basis theme—if 

that’s a good expression—of which is the glorious trade pos- 

sibilities of Kansas. “There’s money for you in Kansas,” is 

a slogan which we are trying to drive into the inner con- 

sciousness of every advertiser in America. The money Mr. 

Capper spends ought to do good for every publisher in the 

state. It does. But you fellows ought to be doing something 

too. I want to ask if it is not feasible to do alittle co-operative 

advertising—a little boosting of Kansas to the general ad- 

vertiser’s attention? Tomorrow night I hope to be able 

to persuade the new State Real Estate Dealers Association 

to inaugurate a campaign of State-Wide Advertising; if 

any of your people are at that meeting and come back home 

with the bee in the bonnet, encourage the idea. We want 

to do everything we can to bring people and money into 

the state, and as publishers we know that advertising is the 

surest and most effective way. 

I should like to see this association co-operate with the ; 

Real Esate men, should they decide to inaugurate a cam- 
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paign—but whether the Real Estate men do or not—this As- 

sociation can do a great thing for every individual member 

-and for the state at large by truthfully and enthusiastically 

at large the business possibilities of this “parallelogram of 

presenting to Eastern manufacturers and Eastern people 

plenty.” 

(From address before the Kansas State Editorial Associa- 

iton, Wichita, Kansas, March 8, I91!0.) 

What Mr. Morrow has said about Kansas and co-opera- 

tion in advertising the state and its purchasing ability and 

possibilities applies with almost equal force to all states of 

the Union, especially those in the middle west, the south and 

the whole great west. As to patent medicine advertising, it 

should never be taken at any price unless the medicine adver- 

tised is of so high a character as to be endorsed and recom- 

mended by well known and responsible physicians. No pub- 

lisher of a home paper can afford to go in partnership with 

unscrupulous quacks to rob his own friends and subscribers, 

to the endangering of their health and the lives of their fami- 

lies; besides, quack or unclean advertisements injure the char- 

acter and standing of your paper, and largely destroy the value 

of its advertising columns for legitimate advertisers. Cut out 

doubtful patent medicine advertising and cultivate your home 

merchants and manufacturers and depend upon them. A 

paper filled with cheap patent medicine ads is at a disadvan- 

tage among legitimate advertisers both at home and abroad. 

Such advertising cheapens a paper and indicates either pov- 

erty or dishonesty.—The Editor. 

Going Home From Panama 

BY W. H. GREENHOW. 

(Read Before the N. E. A. Delegates on the Returning Steamer.) 

Our trip is done. With grateful hearts 

We face the beckoning polar star 

That o’er the wilds of waters drear 

Leads to our pleasant homes afar, 

The wanton waves of Mexico’s Gulf, 

The stormy Carribean’s roar 

Will cease to vex our inmost soul, 

And sound its rage for us no more. 

No more the haunt of bucanneer 

Or toiling Spaniard seeking gold; 

Nor stately palms, nor tropic bloom 

Shall we again ere long behold. 

The legends of a dying past 

Or romance of the Spanish Main 

Will only be to us as dreams : 

That we shall—dreaming see again. 

For o’er these slumberous, southern skies 

A glowing light has flashed today 

That drowns the glory of the past 

As stars are drowned in glow of day. 

A mighty Genii’s ring is touched, 

And Geniis swarm where ghosts alone 

Had left but ghostly traces on 

The region of our Isthmian Zone. 

The mighty genius of our land 

That blazed its way from sea to sea, 

Reduced a continent to command, 

Thrilled with the light of Liberty, 

Takes up the work that other hands 

Laid down as fit for gods alone. 

The world looks on, amazed to see 

America pierce the Isthmian Zone. 

The dream of ages come to pass. 

The route Columbus sought in vain; 

That cost such noble lives, alas, 

Will be the goal that we shall gain. 

The mighty Giant of the North, 

Omnipotent in earthly things, 

Will MAKE what others hoped to FIND— 

A Pathway to the Orient, brings. 

So, on we sail, with favoring gales, 

The Southern Cross sinks in tthe sea. 

The palms of Colon fade behind, 

And Bocas beckons vainly. We 

Know our hearts are filled with thanks 

To God who holds us safely still. 

And hopeful, watch the polar star, 

Trusting to that Father’s Will. 

And, as our days shall onward flow, 

And musing in the evening’s gloom, 

Pictures of palm and soft lagoon 

Will fill our minds in quiet home. 

And Titanic locks, through which will float 

The commerce of the mighty world; 

While round Culebra’s Cut we'll see 

The banner of the free unfurled. 

On board the Steamer Cartago, March 1, IQIO. 

Wie HG: 

A Great Spirit Has Gone to Its Reward 
Bill Bolton is dead. To the ordinary individual who did 

not know him, this will amount to no more than the death 
of any stranger; but to those who knew W. E. Bolton, as 
the writer did, it amounts to very much.: 

He was large of body and big of soul. He was as full 
of enthusiasm as a boy and as tender and generous-hearted 
as a woman. 

He came to Oklahoma when Woodward first opened, and 
was for many years editor of the Live Stock Inspector. 
Later he started the Woodward News. 

At editorial meetings over the State, and at the National 
Editorial Asociation, he was a picturesque character, He was 
full of life and jollity. He loved everybody, and those who 
knew him best loved him most. 

After a long illness which depleted his massive frame, he 
passed away the other day at Woodward, and now is sleep- 
ing his last sleep in the cemetery of his old home at Greens- 
burg, Kansas. 

He seemed to be a confirmed bachelor, but after all a 
great love came into his heart, and on Noy. 22, last, he was 
married to the woman he loved. 

Thus passes, away another of the millions of the earth— 
another of those who have worked and struggled and loved, 
and who have been loved by men—who have gone through 
this fitful fever called life, and have passed into the mys- 
terious realm. 

The many friends of Bill Bolton will remember him 
long. 

A recollection of him will be green until the last of his 

personal friends shall join him in the great beyond.—F. H. 

Greer, in State Capital, Guthrie, Oklahoma. 

Item of Interest 
The news service used on the Golden State Limited of the 

Rock Island Lines, between Chicago and Los Angeles is to 

be extended to the Rocky Mountain Limited. The arrange- 

ment gives a full report of the world’s news each day from 

the different press associations, supplemented by bulletin to 

cover important events. These are telegraphed to the train 

and posted in the observation cars. This service is in addi- 

tion to the gramaphone recitals, stock market quotations, 

barber, bath and valet. 
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Address all communiactions to O. Byron Copper, De Soto, Wis. 

OME country merchants 
who advertise to any great 
extent with their local 
papers are prone to the 

feeling that they are great 
benefactors—that they are 
conferring a high char- 
itable, or philanthropic, fa- 
vor—and should therefore 
receive in return a rich 
patronage from the editor. 
A merchant who advertises 
to the extent of let’s say 
$60 a year with his home 
paper is apt to get this feel- 
ing. Such patronage should 
not be disparaged, for it is 
indeed liberal, nor should 
the plan of reciprocity be 
discouraged nor .con- 
demned, but, if, on an 
average, the editor spends 
twenty cents a day over 

that merchant’s counter, the latter may be surprised to 

find, on computing the figures, that at the end of the 

year he has had some $13.00 more from the editor than 

his whole annual advertising appropriation amounted 

to. I mention this because, while granting that in this day 

and age there are few men in business who do not fully 

appreciate the intrinsic value of judicious publicity, 

there are yet some few country merchants who would, 

nevertheless, do little advertising in their home papers 

if they were not assured that by thus doing they are 

placing the editor under obligation, as it were, to re- 

turn the compliment with interest. As intimated, | 

believe in reciprocity; it is reasonable and right; but 

that the merchant should expect an interest or profit on 

the business he does with his home printing office is no 

more reasonable than that the newspaper man should 

expect an interest or profit on the business he does with 

the store. I make all my advertisers pay cash for that 

which they get from me, and I pay cash for all that I 

get from them. I try to make them feel that they need 
the advertising space, the letter heads, envelopes, etc., 
which they buy from me every bit as badly as I need 

the flour and sugar and salt that I buy from them. As 

every live man will admit, without a single exception, 

the newspaper is the most important institution in any 

town. I admit that I may be prejudiced in this opinion, 

inasmuch as I am a newspaper man myself; but, even 

if I were to succeed in washing the stains of printers’ 

ink from my hands forever, I don’t believe my opinion 

could be altered on this matter. However, let the state- 

ment sound ever so deplorable, I know of many towns 

wherein, if we are to judge by the manner in which the 

papers are being supported by other business concerns, 
this modern conception has failed utterly to take pos- 
session of the public mind. How patent becomes the 
fact, then, that the newspaper’s importance is yet in- 
adequately advertised; and, that being so, who should 
not sink his modesty long enough to give the truth 
further promulgation ? 
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DunpeEE, ILts., Dec. 22, 1909. 

O. Byron Copper, De Soto, Wis. 
Dear Srr:—I am sending you by this mail copies of the 

Hawkeye of December 2, 9, 16 and 23—not for their artistic 
worth, but to show you what a nice little bunch of ads we have 

handled during the four weeks. Not many country papers can 

beat it, can they? Fraternally yours, 
F. E. HormMes. 

Those who note the date of the above letter will im- 

mediately appreciate a statement made by me in last 

month’s installment, namely, that I have gotten some 

months behind with my work in this department. In 

[deal Christmas Gifts 
HIS Great Store is the Holiday Shoppers’ Paradise. 

Here in this immense establishment, we have gath- 
cred together a wonderful array of just those things 

most desirable for Christmas giving. Out-of-town shop- 
pers will find here the Ideal Store in which to do their 
Holiday buying. Our wide aisles, rest room, depot de- 
livery service, perfect display system, and most of all the 
dependability of the merchandise, combine to make this 
the store of the true Christmas Spirit 

Handkerchiefs 
and Gloves 

Neckwear and 
Fancy Goods 

ther Goods 
for Christmas 

Xmas Gifts in Jewelry and Lea 

or mails are ideal for gilt. 

Holiday Gift 
B ok 

L fail to being the, little 
hie children’s 

' fol book on 
the dollar of publisher's aub- 
scription price. 

Gift Furniture 

ACKEMANN BROS. 
ELGIN, ILLINOIS 
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the main, however, none of these specimens can de- 
preciate in interest or value to this department very 
much by being kept a long time on hand, so no harm 
can result further than the suspense of the contributor. 
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The Dundee Hawkeye is an old friend of mine—a six 
eolumn quarto on ready-prints, ordinarily, increasing in 
size on special occasions when business reasons require 
a greater number of columns. Several of these editions 

mentioned by Brother Holmes in his letter quoted 
above, contain as many as sixteen pages, every one of 
which bears all of the display it easily could. As is 
frequently the case in country offices at times when the 
type equipment and office help ‘become taxed by an un- 
usual rush of business, a great many of these ads are 
very commonplace, while others are very neat and 

Holiday Specials that 

Cannot be Duplicated 

Apples--Extra Fancy Candies 
Baldwins per bbl, $4.50, per 

peck 50 cents, 
Greenings per bbl. $5.00, 

per peck|50c. DEALER I 
Spies per bb! $5.50, per peck Orocerles, Pruits, Notions, Shoes and Confectioners 
0c Inter-State 218 —PHONES— Chicago's) 

Naval Oranges per dozeu DUNDEE, ILLINOIS 
25e and 30c. 

Dried Fruit 
Package Raisins per pky. 

> 

The Bank Pays You 3 per cent on the money you 
1 pay you 3 percent on the money you spend 

PF. J. RAKOW 
Extra Fancy Chocolates. 
putupio ' lb. and 1 Ib. 
boxes 

Makes the following statemnet: Buoked Misedipecn toe’ 

Cut Mixed per tb. 12¢, 
Yankee Doodle Mixed at per 

Vb, 12¢. 

While credit is cheerfully extended {o, all 
worthy customers, itis but fair that those 

10¢ or 3 for 25¢ paying cash for goods at the time of pur- 
Package Curra sts per pkg chase should have au advantage over those 

10¢ who do not. 
I have therefore adopted the following 

plan: With every cash purchase I will giye 
acheck issued by my new National Cush 
Register showing the amount of the pur- 
chase, 

Assorted Busters per Ib. 19¢ 
Cowa Bou Bons per Ib. 2ve 

Extra Fancy Sultana raisios 
per Ib 15c. 

Extra Fancy Peaches per 
Th lOc 

Extra Fancy Apricots per 

Yb. 15p. Upon the relurn.of $10 ox ‘more 
Extra Paucy Prunes per Ib of these Checks a discount of 4 

0c, 3 for 23 er cent will be allowed: 

Xmas Tree Ornam’ts 
A complete dine ut Idwest 

pricen: 
Xmas candles per box 10¢ or 

3for25c. 

Cigars for Xmas 
Packed 25 in box at %c and 

$1,00 per box. 

Canned Goods 
Crescent Corn 3 for 25c. 
Plymouth Rock Peas 3 for 

2c. 

Credit or received on acconnt checks are 
no included in the above. 
Our prices wiil remain exactly the same, 

and you know that they are right. 
Thaoking you for past favors and trusti@g 

thatthe above plan will meet with your 

Nuts of All Kinds 
Mixed Nuts—mixed eyual 

parts, per Ib, 1S¢ ‘ 
Mixed Nuts 2 Ibs for 25 
Almonds per Ib. 18c. 
Walouts per Ib, 18¢. - approval, Lam, “3 ; 
Brazils, tu 2x0. per Ib. 13¢’or See ROW, 

2 for 25c. Sis 
Filberts per Ib. 10¢. 
Pecans per Wb. 17¢ 
Peanuts per Ib. 10c 

Pumpkia.per can 10¢. 

Tomatoes 3 for 25c. 
Raspberry, Strawberry and 
Cherry Jam, Ib. cau 25c. 

* Chicago Phone Stl. K A KO W Groceries, Shoes, No- 
Inter-State, Phone 28, . tlons & Copfectiegery. 

P. S.—When I pay cash I get a discount. 
Why shouldn't you? = + 
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good. Two of the better specimens are being repro- 
duced herewith as exhibits 1 and 2. Both of these 
specimens are such as would stand close criticism, and 
almost any judge must concede that they have been 
well and attractively put up; but in the first the com- 
positor made the common error of miscalculating in the 
alignment of his initial letter. As will be noted, the 
top of the body type extends somewhat above the top 
of the initial, and too great an indention was allowed 
on the two lines to the right of the initial and also 
below it. This is a small matter, but nevertheless one 
of the quickest means of detecting or determining the 
skill of the compositor. In the second specimen more 
than in the first the underscoring of the main display 
lines produces a “choppy” aspect that is really detri- 
mental. It is just one of those “touches too much” 
that a fine artist learns finally to leave undone. 
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ANAMOSA, IowA, Jan. 8, Ig10. 
O. Byron Copper, De Soto, Wis. 

Dear Sir:—We are forwarding to you today under separate 
cover, a copy of the Reformatory Press, dated December 25, 1909. 
and one copy dated Jan. 8, IgIo. 

We noticed in the NationaL PRINTER-JOURNALIST, under the 
heading, “Newspaper Criticisms,” the department in your charge, 
where you give criticisms to any one sending any samples of news- 
Papers or other printed matter. We are most desirous to have your 
criticism and would thank you for any suggestions you may have 
to make in bettering the appearance; in fact, the general get-up 
of our paper. 

297 

The Press is contributed to, set up by, and edited by inmates 
of this institution, none of whom, or very few, have had previous 
experience in this kind of work. 

Awaiting the favor of your reply, 

Yours truly, 

Ferix H. Frcxwortn, Chaplain. 

A publication like this cannot help but arouse the 
interest of him who chances to receive it. It is not the 
first thing of the kind by any means that I have had 
to do with in these columns, but I must say it is quite 
as good and quite as full of interest as any that I have 
seen. It seems almost incredible that, as Rey. Fick- 
worth has said, this very neat little paper should be 
the product of persons who have not had previous in- 
struction or experience. The Press is printed on an- 
‘ique laid book paper in quarto form, each page being 
about 9% x 12% and consisting of three columns of 
type. The columms are set in a neat old style face with 
an antique face for heads and the typographical styles 
thruout are perfection itself, especially for simplicity 
and neatness. It is hard to believe that this little pub- 
lication has not had some master printer’s hand behind 
it, and it would be hard for me to suggest anything 
that might make it better. From the sub-head I learn 
that the Reformatory Press was first issued July BO; 
1898, and is published every Saturday; that it is 
printed, edited and contributed to by the reformatory 
inmates, and is under the general supervision of the 
chaplain, the Rev. Felix H. Fickworth. I have spent 
some time in perusing the columns of these two copies 
of the Press, and have no hesitancy in confessing that 
I have been surprised at the depth of thought and 
beauty of language to be met with therein, and 
amazed that men of such brilliant talent and intellect 
should find their way into a state reformatory. To say 
the least, it seems paradoxical that men who can phil- 
osophize, eulogize and moralize so fluently as some of 
these inmates of the Anamosa Reformatory have done 
in these issues of the Press, should ever become in- 
mates of such an institution; but it only serves to sub- 
stantiate a brief thought which I put into my own edi- 
torial columns not long ago, namely, that “preaching 
is one of the easiest of accomplishments, but it takes 
practice to make perfect men, as well as anything 
else.” As a closing thought, I want to say that it is 
my hearty belief that this editing and publishing of 
papers by penal institutions is a grand thing for the 
inmates thereof. Surely it cannot have other than a 
broadening, bettering influence on the minds of those 
who make the papers and those who read them; and 
it is a well accepted fact that among modern thinkers 
that as you train the mind, so will the life be. 

+ > 

Harvey, N. D. Dee. 11, 1909. 
National Printer-Journalist, Chicago. 

Dear S1r:—It has been a long time sice I have sent anything 

in to you for comment, but this week’s issue was so very extra- 
ordinary with us that I feel as though it may be interesting to 

you and others as well. I am sending you a copy under sepa- 
rate cover. 

We were looking forward to the extra Xmas ads, but did not 

expect four large ads until they were sprung an us Monday morn- 

ing. However, we put in a bunch of overtime and with the help 
of the “‘angel’” on our ‘“‘wire baby’ we had our issue of 2200 

sixteen page papers in the post office Thursday evening at 10 

o'clock, a little late, but still in the ring. Of course, we recognize 
many short comings in the ads, but when one has to hurry like 
hades, he don’t stop for technicalities, but goes after results in 

general. We had but three men and the Junior operator, be- 
sides one of the men was obliged to do all the translating for the 

German ads. Going some, don’t you think? 
HERALD PRINTING Co. 

James H. Cramer, Manager 
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I hardly think it is necessary for me to explain that 

this is another contribution that has been neglected for 

a long time. I had another communication from this 

brother, also, but whether of an earlier or later date, I 

know not now. Possibly the paper to which the fore- 

going missive refers is not now in my possession, altho 

I still retain ownership of a copy of the Herald of 

December 16, last. You see it is sometimes hard to put 

things away where busy housewives and hired girls 

cannot find them, and when, to them, the things you 

have put so carefully away appear to be only a worth- 

less old newspaper and typewritten letter, they are not 

Der foloffale WAuflofungs - WAusverfaut von 
Der Harvey Mercantile Co., offeriert cine unvergleidlide Gelegenheit wn 

Weitnadtsinfiiufe ju madjen. 
°. 

Pieler ungeheure Auf: 
riumung?-Berfauf von Staple 
und Feiertaqs-Waaren fam ge- 
rabe jut ridtigen Seit, wenn 
andere Saufieute ertra Profite 

fiir ihre Weifmadtswaaren ab- 

verfangen.  Dieftr merfiiirs 
Z| dige Auflafungs-Berfauf ift cin 

madjtiger Gelberfparer fitr Jee 
bermann, der den Werth dee 
Geldes ju (haven weif. Hier 

geht Giuer Dollar gweimal fo 
weit als wie cr irgend auf et 
nem anderen Plape gehen oder 

jemals geqangen ift und biel 
feidjt niemal3 wieder in Cue 

rem ganjen Leber fo viel fare 

fen wird. Ranft jest swei Gee 

fcpenfe fiir den Preis, mo Yhr 

= fonftwo fiir cines bejahlen 

_} mitft bet dem gropen, 

Tropdem. am Samstag 

pas Wetter jiemlid) falt mmd 
pic Wege, die su bem groper 
Nuflofings « Vertaufe  filhren 
beinate unpaffirbar waren, fo 
hat fid) dod) cite ganj unge- 
henre Dtenfcenmenge in dem 
qrogen Stohre der Harvey 
Mercantile Company angefam- 
melt. Bon friih-morgens bis Rag 
{pat abends find die Lente im 
Laden. Und es ift aud fein 
Winder! Denn unfere Bare K 
gains find geradesu erftaunlich \ 
nicdrig! Bon der Abnliden Pret [f} 
jen hat man mie grivor in Dare bee 
vey qegort, und wir gmeifeln ob 
foldye erftauntide Preife im den J 

> beiden Dafota’s oder tn gan« 
jen Nordweften jemals “pent } ,, 

Bublifum offeriert worden find. Vf 

Miichtigiten und unbarmbersighten Abjdladhtungs-Verfaufe Harvey's, in Bem gro: ° 

fen Raufladcn Harvey's, die Harvey Wrercantife Company. Sommt und iehet! 

Ginige der Eremplaren vou den vielen taufenden bon Bargains beim dem unvergleidliden Weihnahte- 

Carnival und Unildfungs-Berfau'e. 

Befie @ und 10e Himerican Prints, yer Derh Se. 20 Pfund des beften Bur 

-{ cers fir $1.00 mit -je- 
mie | dem $5 Cintauf Mehl 

Befir Rerofinr Ort, per Bellene doe ausge{@loffen. ‘out a 
Temeatifivee ond Judidiy fer 

& 

Wahrend diefes Vertan: 
fes wird unfer Laden je: 
den Abend offen fein, 

‘4s mehe alt 10 Bend ex comes Tage. 
‘Model olf wiptisges Geigmesste- 

GBeidest 
|, nes 

G0 enn ober Breas » Gade jeat 218 
sna ebay Greurn 

2.49 
ei 

Ge Peder Woh Grace, 

or Rin, | Bact Set ee Codes, 
Slcider « Departentent. 

ReammewAeglse. pe mu. 7.86 

nd fie... Be 
4 fer... Se 

weersnnfle 

um Weibnadtsgefdyen: | mr ej Ke. 
fe gu faufert gu weniger 
als Stoftpreis. 

£6 Stat re 
39 | Be Braden « Miner, leg 

Der Bertant Abfolute Verdnderung in der Theilhaberidaft und cin cdhter, groper Der Berfaut en 

~ = § Waaren und Laden inden 

Danert nur Aufldjunas 2 usverfaut Handen der Flid-Whittior det pofitiv am 

12 Tage tanger. Sales Snitem Company von Minneapolis, Minnefota. Samftag 1. Jan 
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apt to be so very tender with them as one might wish. 

I hope you may see hidden in this remark an explana- 

tion of the fate of Brother Cramer’s letter and paper. 

I know that Brother Woodworth will appreciate my 

feeling, for several times—at least twice—I have read 

a similar tale of woe amongst his scintillating para- 

graphs in the “More Work Thru Publicity” depart- 

ment. This copy of the Harvey Herald which I have 

miraculously preserved from the sweeping onslaught of 

domestic tidiness consists of sixteen home-printed 

pages, the greatest novelty in which is the fact that five 

of them are set exclusively in German, both reading 

matter and display. The Herald has a nice, clean front 

page and an advertising patronage that would turn a 

hundred of us less fortunate newspaper publishers 

green with envy. The news service is all—yes, possibly 

a little bit more—than many people would ask or ex- 

pect, and, like all North Dakota newspapers, the Herald 

has an editorial department full of vituperative wit and 

fire that fairly takes the hair off wherever it happens 

to strike. The language is somewhat careless, but 

there is strength, a nice tendency to prove knotty points 

by the scriptures, and some good, even witty and orig- 
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inal, expressions. The typographical equipment is first 
class, but the advertisements lack finish in detail. The 
compositor of the German ads is less at fault in this 
respect, however, his full-page advertisement which | 
have selected for reproduction herewith being a fairly 
good job. (Exhibit 3). Press work is creditable. 

s+ D> 

GRAND IsLanp, NEB., Nov. 20, 1909. 

O. Byron Copper, De Soto, W1s. 
Dear Frrenp Copper:—The firm for which I manage the ad- 
vertising end of the business, has just closed a very successful 

week’s sale and the results were so good that I am sending you a 
copy of some of our advertising. We used 12,000 of the Anni- 

versary Sale four page circulars, and the other ads in various 

papers. 

It pays to spend money for printer's ink. 
Yours, E. S. Jouns 

Just think of it! Away last November, I got the 

above welcome letter from this esteemed friend and 

contributor, which up to date has failed to have the 

recognition and attention which it so highly deserved. 

But to prove his sticktoitiveness and good will, Brother 

Johns came again in January with the following: 
GRAND ISLAND, Neb., Jan. 13, 1910 

O. Byron Copper, De Soto, Wis. 

Dear Sir AND FrreND:—I am sending you under another cover, 

copies of what I think is the greatest ad ever appearing in a 

western newspaper. The ad appeared in the Grand Island In- 

dependent on Jan. 12 consisting of eight pages. The red circular 

was used on our mailing list, a total of 12,000 being mailed out 

in addition to the newspaper adveritising. We also used seven 

pages of this ad in the daily newspaper, three pages in the weekly 

newspaper and one page in the German paper here and it pays. 

I would be pleased to have you look this over carefully and 

offer any criticism which will tend to better the advertising, both 

in typography and the wording. 
Yours fraternally, 

S. N. WorsacH & Sons. 
C. C. Johns, Advertising Manager. 

Lest I have forgotten it on former occasions and 

may also on this, before I go any further I want to 

express a thought that I have always felt when I have 

been favored with anything from Brother Johns since 

he became an ad writer instead of an ad solicitor: His 

advertising work has a double interest for me and you, 

dear reader, because it is the work of a newspaper man 

on the other side of the fence, as it were. I have often 

heard newspaper publishers boast as to what they 

would do in the way of advertising if they were met- 

chants, but judging from the slack manner in which 

they advertised their own business, in many instances, I 

had what I consider excellent reasons to seriously 

35th Anniversary of the Founding of the Wolbach Store 
We propose making it a celebration worthy of your attention. We { This sale will make every successful bargain giving eveot of the past 

want you to attend this seven days’ celebration, when astonishing | of mere insignificance. It will eclipse our previous offerings in quali- 

low prices will prevail on every ha — = ty. quantity and value-giving. We 

Thirty-five years of growth: thirty-five want you to be here---we want you to 

years of acquiring business muscle for share in the choice values at small 

Still better service-giving to the people prices that this occasion will afford. 

of Central Nebraska. } Plan to be here on the first day. The 

Remember the days---Seven of them, 
will be so good, you'll come 

again, So we cordially invite you here. 

Seo e sa an de mia ene 
it Read of the big 

ress Goods, Ginghams, Muslins, Prints, Linens. 
iets, Carpets, tings, Flannelettes, 
Cloaks, Women's Tailored Suits, Blankets, 

ven Days 
COMMENCING SATURDAY, NOVEMBER 13 
ENDING SATURDAY, NOVEMBER 20th 
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doubt their sincerity; but no one can doubt that C.C. 

Johns did not learn a thing or two about advertising. 

while he was a newspaper maker, and if he ever made 
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any such resolutions or boasts as that suggested above, 
no one can say that he has not been fully following 
them out in practice since he took hold of the pub- 

Wolbachs’ Great Anniversary Sale a A hiversary Sale 
Commences Tomorrow 

Morning, Come Early 
MQRROW .inorning at eight o’clock the doors of the Wolbach store will open on the greatest seven days’ 

Choice 

Bargains in 

Table Linens 

at This Store 

sale that Grand Island has ever known. The entire store will be transformed into a wonderland of bargain offerings. And we urge you to come early © Take advan- tage of the first days’ offering-—it will be exceedingly good. 

-Thirty-Five Years of Business Building in During the Grand Island Enables Us to Make This the 5 Greatest Bargain Offering in the History Anniversary of the Store. 

Sale. All through the store—in every department, bargain after bargain will stare you in the face. It is a money-saving event that you can’t afford to miss. So shop early. 

Just received yesterday, a 

shipment of extra fine qual- 

ity Table Damask. Every 

thread is pure flax. These 

come in a variety of patterns 

in half bleached, unbleached 

mercerized, and in colors as 

Advise to Grand Island Folks 

Plan to do your shopping at this big sale before 
ten o’clock in the morning or after three o’clock in 
the afternean. The morning trains come in after ten 
and leave about three in the afternoon, and they al- 
ways fill the store to overflowing with out of town 
customers. This advice is for your own convenience. 

well as white. Regularly 

sold at 65c. Anniversary 

Sale Price, a yard 

7c 
Best quality table damask, in a score of patterns, fine quality, always sold at $1.50 the yard. During this sale, Eee eee G1.99 

Napkins to Match. Same patterns of excellent designs. Size 22x24 and regularly sold at $5.00. Sale price, a doz- 
PetMaaa Taree ER STs inlofel icl a's jn a/0:s ee iaieic wi clase Rivero ater $3.9: 

WOLBAGE) (:WOLEASS) jWOLBACH 
No. 5 

licity department of S. N. Wolbach & Sons’ big stores. 
Here would be an excellent place for me to launch into 
a description and examination of his work as sampled, 

nh A Radical Price Upset in Women’s 

\, SUITS AND CLOAKS 
, 

For Our Anniversary Sale, Nov.13-20 
Every Garment in the Great Department at a Big Reduction in Price 

Grand Island's Favorite 

Store Because It’s the Only 

REAL MONEY SAVING 

STORE 

And then, bere i their special news the something that turned up just in time for Thanksgiving shopper. 

Frecan's 640 te Wb Taleret and Cartan ’s Rubberized Rain Coats ry . Drees for. = 2 mar Women’s 
in Price Wemre's 250 Ue 60750 Tailored and Com 

tame Drom for 
Buy Petticoats Now-—Save Over Half 

aman’ Pritnwsta, worth ©, sow 

Women's Underwear at Saving Prices 

Women’sCoats Marked | Unusual Reduction Sale of Furs, Fur Coats, Fur 
Down Very Low | Lined Wraps, at a Discount of 25 per cent 

This & the Gret-—the Godan Opportaity of the whale year in Purs. Ther are the very fiat Far Aa das of 8 per cea fo Ur reat, tH roropber. Janaary Pu Fries in November” Positively oe decoonts wf We elowed after the date of nae 

Women's FS to $17.20 Cloaks retscnt to 
Ween’ F058 te $14.78 Chats reivend to ......2020 | 
Wome’ $50 ad B10 Cloaks reend to =. TID | 
Women's FT and $7.80 Cloaks retucnd to... 98.00 
oma" ant B60 Clans rene to 188 
Wecra's H.T5 abl $5 Coake redeem to "BW = Brey serif couk e rorennte in the precoding ta fs quabs sai ginea Ghesba eae oe had (Chlldewe's F109 and 1220 Clouke reloced to 

ewes (Cistre's FEO We FEO Chou ralaced to FALTE 
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yut I have another thought that I want to commit to 
vaper before I get to that: Some years ago I applied 
Or a position as an assistant to an advertisement writer 
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and manager for a large Philadelphia concern. Ac- 
cording to request, in my letter of application I truth- 
fully stated my experience as a newspaper man, etc. 
In his reply the advertising manager discouraged me 
from seeking the position, giving it as his opinion that 
my newspaper experience would be considerably more 
of a detriment to me in the advertising business than 
a help. A natural circumstance arose to prevent my 
taking the position, but I never for a moment agreed 
with the advertising manager’s opinion. Some years 
ago, too, I was persuaded to take a course with one 
of the leading schools of advertising. The course was 
a good one and I got much benefit from it: but section 
after section of it was devoted to the teaching of theory 
of which every man who has started in at the bottom 

{> _ GETTING READY 
yal Great occasions have to be planced for, Hapbazant hospitality may be enjoyable bat it lacks the “Amish” in whichevery housewife takes a just. pride we 

So we planned this Anniversary Sale a Jong time ago in connection with ¢, 
-; the special needs of Thaokagiving time requisites 

From the leading markets of America our buyers have been busy gather: 
Ing, baying and planning for this great Thankegiving event —long ago this was “ done—even before you had forgotten the plearures of tho Thankagiving Day Jong since past 

The result has been that chis Groat Anniversary Sale will be one that will 
long be remembered, by those who enjoy its benefite—sod we trust that you will be one among the others who will share its generous offerings. We pay tribute to King Turkey and the joyous oceasion, with one of the greatest linen sales Central Nebraska has ever known 

Don't limit your purchases to present needs. Look ahead—anticipate future needs. Prices. on all sorts of merchandise are on the rise. ‘And especially ie this true of tinens. 
Here's a chance to buy in advance of your oeeds and escape paying the greater prices, which we MUST charge after those offerings are exhausted ‘By investing you will save at least ‘one-fourth and probably more. 

Anniversary Sale of Linens 
1 ag Fie Eenerously low for thie oceanion. We want roo to lok back to this sale with pleaoure, adhere w | tof the chelonet efering forthe aeven daya' sing ‘We wil mania s few of the many barruien co f 

Matched Sets of Table Linens 
$2.50 valuos for $1.98. Tro yards equare of pare table 

price 82.0, sale price, $1.98, > 

ra were not as hard to es right Th Yeo aporeita baryaiSo, $e ou take 

2b 
We, exch 

Saving Prices on Toweling Also 

Attractive Bargains in 
Carpets and 

Anniveruary tale 
save you money mbther the 
thes reductions from the 

rreduend to 8 eden 
sed 

$5.50 vo 84.00 Portiers redaond to 
$4.00 to 170 Porslere retuend to 
$400 to #1000 Portiers reloend to 
F200 Portiers redoend to 

of a printing office and faithfully worked his way on 
up through its several departments, as so many of us 
have done, has a practical knowledge that cannot be so 
thoroughly attained in any other way. Certain de- 
partments of this course of instruction also naturally 
took up the subject of display and typography in gen- 
eral; and between you and me and the gate post, I 
simply had to smile at some of the teachings. All of 
this goes to show, I think, that the experience of a 
printer-journalist is a most valuable asset to an adver- 
tisement-maker. And I sincerely doubt if Brother 
Johns could ever have done the excellent work he is 
now doing for S. N. Wolbach & Sons as their adver- 
tising manager if he had not first had his varied news- 
paper experience. The circular to which Brother Johns 
refers in his first letter quoted above, was gotten up in 
the shape and size of a seven-column folio newspaper. 
The exhibit (No. 4) will give a fair idea of what the 
first page looked like. Surely in this ad the advertising 
manager's previous newspaper experience comes out 
unmistakably prominent in a hundred different respects 
and served him to an eclipsing advantage. Notice the 
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fine makeup, the neatly headed store news items in the 

upper half of the page—and if you could only read 

these strong, clear, convincing bits of finished English, 

I know you would appreciate a good deal of my ad- 

miration for the newspaper man as an ad writer. It 

would not be easy to suggest an improvement in the 

displayed lower half of this page, either. This same 

ad was run in the Free Press, Grand Island’s weekly 

paper, on November 1, and in the edition of the same 

paper of November 1 another half-page ad appeared. 

Under date of November 12 a full page was also in- 

Grand Ioland"® Bast 
Clathing Huse BWOLBACH) STARTS NOV. 13 GBWOLBAEH) GWOLBACH: ENDS NOV. 20 

Inducements to Buy Suits and Overcoats Were 
Never So Liberal As In Our Anniversary Sale 

Purchasers of a Stan's Suit, Man's Overcoat. 3 Boy Anniversary Sule, 
Satunlay, November 13th, te S 

AB feet j 

Un 

22) 

Men's Pe Top $3.00 
‘Corduroy Pants 

Special Lot Men's 
Sweaters, each 

45¢ 
acta ard makes, stiff, 

soft and fancy Hats 30 One-Third Price 

Hats at 

Millinery” 

d Comforters 

tale. There are hundreds of various lines that we cannot mention for pace They will 
fpecial sale however, and easily located when you come here to shop. 

Cotton goods are going up. able t offer such rernartabl 
Peoperel Bleached Sheets, 61x30, wsch Popperll Usbiescbed Sev, sur exch Rodgrceod Bloated Shes B1s00, cach | Ridrewond Unbinached Sbevea 61:30, each 

—_ 

=) PWOLBAEGA) 
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Umbrellas for $1.98 
emery Cmaryaae sor fe 

serted in the Nebraska Staats-Anzeiger und Herald, 
Grand Island’s German publication. This, of course, 
was all translated into the German language. And 
besides all this, throughout the time set for this anni- 
versary sale the daily Independent's space was taxed 
with special ads, beginning with all the displayed pages 
that made up the aforesaid circular, followed by other 
equally good specimens, as reproduced in exhibits 5, 
6, 7, 8 and 9. This campaign, combined with the 
testimony that it paid, is enough to convince me that 
Brother Johns’ newspaper experience doesn’t hurt him 
much in his advertising work; but it would be indeed 
remarkable if we should find anything quite perfect. 
This advertising matter for the Wolbach firm would 
be nearly so, if it were not for the fact that sufficient 
discrimination in the use of underscores is not prac- 
ticed in the composition of the work. Heavy or pro- 
fuse underscoring detracts from the type’s natural 
strength and force. If you doubt me, prove it by 
pulling a proof of the same ad with and without under- 
scores. I do not know whether this is up to Brother 
Johns or his compositor, but, whoever is responsible, 
the work can be improved by omitting that feature. 
The red circular mentioned in Brother Johns’ second 
letter quoted above, is another great newspaper adver- 
tisement—very likely the greatest Nebraska has yet 
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seen. {t was made up of eight pages, three of which 
must reproduce : (Engraver says,‘ No.”—Ep.) The typo- 
graphical work in these is even superior to that of the 
ads reviewed above. It’s difficult to go into details on 

y a New Overcoat 

Her’s_joyful_news for the 

roan who has been planning on 
a pew Overcoat for the winter: 

Wolbachs' Anivervary Sale of 

Ubele excellent qualiiy. the work 
mmaunbip and the style (hey embrace 

yoo bay thus week, which mean 2 
ing, The sale ends ‘cor le may 

Saturday night. 

Romember, you may buy a better Overcoat here at $8.60 to $35.00 than 
you can buy elsewhere at a higher price. 

Wolbachs’ will save you money. 

iWOLBASIE 
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such a ponderous proposition, so brevity must suffice. 
How well and thoroughly this sale was exploited 
through the local papers, my contributor has clearly 
explained himself in the letter—and it paid—as all 
judicious advertising does. 

Se 
OcHELATA, OKLA., Jan. 19, 1910 

O. Byron Copper, De Soto, Wis. 
Dear Sir:—Yesterday I sent you a copy of my paper, the 

Progress. Twice before I have sent you copies and have greatly 
benefitted by your criticisms. I have endeavored to follow your 

suggestions so far as circumstances would permit, and I think 
I have greatly improved my paper. Please notice ad of Laderer- 

Baird, as I do not quite like it, yet can see no way to improve ats 

Jz To Max 

Indeed, the Ochelata Progress has improved won- 

derfully since I first saw it. It is quite a paper now— 

a real paper, and not so much of a play paper as it used 

to be. I remember the first time I saw it I approved 

of the title and expressed a hope then that that was a 

good omen. And now I see that the Progress is pro- 

gressing all right. However, there is yet much room 

for improvement. First, suppose Editor May should 

remove about two-thirds of the space now existing be- 

tween the words in the title and place that at each 

end thereof, the improvement would be noticeable. 

Suppose the two “squibs” at each of the upper corners 

of the front page were enclosed or “boxed” up with 

border or rule, the effect would be more gratifying. 

What the Progress shop needs, I think, is a quantity 

of well selected border. Brass rule is somewhat ex- | 

pensive, but most desirable; but where one must needs 

look ever to economy—temporary economy—linotype | 

borders will do very nicely. Then Brother May will 

find it possible to make his advertising columns much 

more attractive. It is pleasing to observe that the 

Progress is being accorded a liberal advertising sup- 

port, which is encouraging for the paper’s future. AS. 
to the Laderer-Baird advertisement, I do not blame 

Brother May for not exactly liking it; no one of very 

good taste could quite fall in love with it; but I pre-'| 
sume that the brother has been sadly handicapped with 
limited material. If he had had the type and border to 

have set this advertisement after a more modern style, | 
his affection for it might have been greater. 1 am) 
quite sure that mine would. Suppose the first two lines’ 

of this ad had been set full measure, inside of a neat 

| 



Mationa? (printer: Fournafiat 

distinctive border ; the signature in a full line with the 
address closed up and centered below. Suppose then 
that the body had been set about as it is, only with the 
crazy rule work omitted ; don’t you think, Brother May, 
that you would have liked it better? I would like to 
reset this ad in order to demonstrate just what I mean, 
but that is impracticable. 

SS SS 

Covincton, TENN., Nov. 21, 

O. Byron Copper, De Soto, Wis. 

Dear Sir :—Keep your eye skinned for a copy of the Coving- 
ton Leader under date of Novmber 2s, which will have another 
one of my ads in it, which you may take a shot at if you like. 
See how you like it for straight composition. Let the boys get 

out their glasses and see that it is type all hand set and not just 
a plain old cut or machine composition gotten up by an expert 

operator. Thanking you for numerous favors in the past, I beg 
to remain, Yours very truly, 

, Tom McGrecor. 

1909. 

This unusual advertisement is shown herewith as ex- 
hibit 13. That it is something remarkable goes with- 
out saying. It reminds me of the good old days—or 
bad old days—spent by your humble servant in a Chi- » 
cago ad-setting office where we used to have to set 
cloak and suit ads in pearl and agate to conform to the 
contour of the cut. Having had that experience, it is 

Important Clothing Event Casting Its Shadow 
Beforehand! Attention, Every Man! 

Cassimere Suits With Extended 
‘Shoulders--Other 

Padded Shoulders Make Suite 
Jol 

Large Assortments Are Here to 
Assist You. 

The Covington Supply Company, Covington’s Greatest Store 

No. 13 

easy for me to see how Brother Tom McGregor man- 
aged to get so perfect a type man in this specimen; but 
just the same it is a mighty particular, painstaking job, 
and one I would not envy. The technique (as artists 
say) is perfect and the ad as a whole must have created 
comment among Leader readers. There is hardly 
enough space between words in the last line in this ad; 
in fact, it might have been allowable to have spaced out 
to a full line. 
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I thought last month that I had finished up with all 
the special Christmas editions, though how I came to 
miss that of the Washington, N. J., Star I cannot see. 
It was introduced to me by the following letter from 
Harry E. Shrope, the Star ad-man, which will bear 
quoting : 

Wasuincton, N. J., Dec. 10, 1909. 

O. Byron Copper, De Soto, Wis. 

Dear S1r:—Am mailing you a copy of our special holiday 
number under separate cover. Aside from the fact that the 
Paper on inside sections was below the usual standard (thereby 
marring the half-tone illustrations) and which was not dis- 
covered until too late to make a change, we have no kick coming. 
You may, though, after looking it over, and that’s what we are 
sending it for. By the way, have mailed you some ad specimens 
recently. Would like to know what you think of them. 

Sincerely yours, 

Harry E. Suropr. 

I must say this special holiday number of the Wash- 
ington, N. J., Star is considerably different in many re- 
spects from the specials issued by so many of the 
western publications as reviewed in this department 
last month. It consists of twenty-eight pages and cover 
of heavy calendered stock. On the front of this cover 
is a circular cut of something over a foot in diameter, 
being a reproduction of Carl Muller’s famous picture 
entitled, “The Holy Night,’ which is one of the finest 
things I have ever seen printed. It is used by permis- 
sion of some New York photographic concern, but I 
presume was printed by the Star office, and if so, the 
work is highly creditable. As itimated this edition is 
extensive and I cannot hope to more than partially do 
it justice in this review. The contents are simply 
grand and the advertising patronage is enormous. 
Amongst a thousand fascinating things is one article 
especially interesting to me and especially appropriate 
to mention here, namely, that article entitled “Some- 
thing About the Star Printing Plant and its Complete 
Equipment.” This is practically a brief history of the 
paper’s growth during the past twenty-two years. All 
of this article is extremely good and I only wish that 
I might quote it all; but here is a paragraph from it 
that is in line with the thought expressed in the intro- 
duction to this installment : 

Twenty-five years ago merchants “put” an ad in the home 

paper simply to encourage the town printer, or because he traded 
with them, or because he was a “nice fellow.” Most of that 
sentiment has been dispelled. 

As the Star editor sums up his growth and success 
he does not fail to mention the fact of his having a 
local correspondent in every little town within his field 
as being one of the chief secrets of his paper’s popu- 
larity, and today, he declares, the Star has fully forty 
faithful local reporters, and 4,100 subscribers. Next 
month I shall consider Brother Shrope’s adver- 
tisements. 

COULD NOT BE WITHOUT IT. 

Hesron, Nep., January 10, tgto. 

National Printer-Journalist. 

GENTLEMEN :—Enclosed find two dollars to push my sub- 

scription ahead until next June. I could not be without 

the JourNALtstT. It is like a good meal at the end of a busy 

day, and I feel proud of you and your work. May you have 

still greater success, and achieve the victory which you 

desire. 

Wishing you the compliments of the season, I beg to 

remain, Your friend and well wisher, 

Henry ALLFN BRAINERD, 
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BUSINESS NOTES 
This Department is conducted for the benefit of 

advertisers, and expresses their claims and views 

THE NEW CENTURY RULING MACHINES AND 

STRIKERS. 

Their main points of superiority are the improved way 

of striking by lifting and dropping the paper to and from 

the pens to strike in place of the pen beam and pens as in 

the old way. This does perfect work and stops all jump, 

jar and vibration of the pens and beam. 

At the same time in a minute the machine can be set 

to strike the old way, but the beams being all metal are 

very rigid and strong and even when striking the old way 

this avoids almost all of those troubles. 

The object in building the machine this way is not be- 

cause the striker will not do better work, but to avoid any 

argument and make a strong selling point by giving a ruler 

his choice, knowing he will find out then for himself. 

Otherwise they have patented, and applied all over the 

machine, time and labor-saving ideas. One simple one is a 

little lever under the ruler’s hand, a quarter turn of which 

either way locks or unlocks the pen clamps in the beam all 

the way across without the use of thumb screws. This not 

only saves time, but also saves marring the clamps as screws 

do, and saves reaching over or going around on wide ma- 

chines. This was patented July 13, 1900. 

The whole machine is constructed very much stronger 

and heavier than any others, especially all the gears, shafts. 

etc., thus giving long, steady wearing qualities and also mak- 

ing a firm, strong striker. 

Large rolls and tables are built of laminated wood which 

is known to be the strongest possible way of making them. 

It costs. more but it is the machine we are after—not the cost. 

Such little trifles as the ruler’s tray being lined with 

sheet copper to prevent ink soaking through to the cloth and 

other small improvements show they are making the machine 

perfect to the minutest detail and without regard to cost. 

At the same time for the present they are selling them at 

the regular price. Any ruler who is in the market for a 

machine and once examines them will buy without any hesi- 

tation. 

If you have a 

fondness for making deductions and you are not as well 

acquainted with the best printing ink manufacturers as you 

might be read the March page advertisement of the Ullman 

Company. See if you will not agree that the method of 

adorning the short tale is the work of a clever ad writer. 

Are you of an analytical turn of mind? 

RECORDING THE OUTPUT AND LOAD FACTOR 

OF NEWSPAPER PRESSES ELECTRICALLY. 

Among the interesting special applications of graphic 

recording electrical instruments is their use as speed 

recorders where some important, continued operation is to 

be studied with a view to improving its time, efficiency 

and economy. Several large New York daily papers have 

had installations of this kind added to their press room 

equipments, and are now obtaining complete, continuous 

records of the operation of their mechanical plants,— 

information which is found very valuable in- foreseeing 

delays and halts during the hurried and important minutes 

when each paper is racing to be first on the streets with its 

edition. 
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Ten volt magnates have been used in these instances, 

being geared or positively connected to the main shafts of 

the respective presses. When run at full speed, say 250 

revolutions a minute, such a magnate is designed to give 

its terminals. ten volts at Arranged to be connected 

across these terminals is a 10 volt Westinghouse graphic | 

recording voltmeter, which gives a full scale movement 

when ten volts is impressed upon its windings. Special | 

record paper is furnished, reading directly in revolutions | 

per minute up to 250 for full scale deflection. It is evi- | 

dent, therefore, that when the magnate is running at full 

speed, 250 revolutions per minute, it develops ten volts, 

and this in turn produces a full scale indication, which is 

read directly from the scale as 250 revolutions per minute. | 

Intermediate speeds are proportionately and accurately 

indicated. 

At the present time, one of the best installations of this. 

system is in the printing plant of the New York World, 

which has sixteen magnates for recording the speeds of 

its single and double octuple presses. Each single octuple | 

Westinghouse Graphic Meter “Dial Style No. 115850 
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press is provided with one magnato, and each double press 

with two magnatos, as the two parts can be operated sep- 

arately. 

in a room two floors above the press room, a single West- 

inghouse graphic speed indicator arranged for connection 

At present there is installed in the “World” office, | 

at different times to any of the sixteen pairs of leads from 

the corresponding magnatos. 

Each magnate has an individual complete metallic circuit 

to the graphic speed indicator; each circuit including a 

separate voltmeter resistance which has been accurately 

adjusted to the differences of the leads, voltages of the 

magnatos, etc. The lengths of the various pairs of con- 

necting wires vary from 150 to 250 feet, and the voltages 

of the sixteen magnatos are all within ten per cent at the | 

same speed. However, the accurate allowance made for 

each factor by inserting suitable resistance, followed by 

careful calibration of the indicator in circuit with each | 

] 



Clationaf (hrinter-Fournafist 

magneto, makes the meter reading absolutely dependable 

for the speed of any of the 16 presses. To avoid the trou- 

ble of changing over connections, and to obtain records of 

several presses at the same time, each magnato is later to 

be furnished with its own permanent recording instrument, 

although this was not done at first in the case of the 

World on account of the rather novel and experimental 
nature of the installation. 

In the case of the World plant, the full load speed of the 

press cylinders is about 200 R. P. M., and as the magnatos 

are designed to operate at a maxium of of rooo R. P. M., 

they are geared to the press cylinders at a rate of 4 to I 

by means of sprockets and chains. When the press is 

operated at a speed of 200 R«P. M., the magnato is run- 

ning at 800 R. P. M., and the meter records at a point four- 
fifths of the distance from zero to the top of the chart. 

The meter clock is provided with a synchronizing at- 

tachment which is controlled from the master clock con- 

nected to the Western Union service through a special re- 

lay. The master clock is controlled by impulses at one- 
half minute intervals from the Western Union service, and 

it in turn controls a large number of clocks installed 

through the Pulitzer Building, in which the World plant is 

located. The relay is required to give impulses at intervals 

of one hour for the synchronizing device. 

Accompanying is the reproduction of a record recently 
obtained on a large press in the New York World plant 
during the printing of an edition. The record speed is four 
inches per hour, and the irregular line poduced by the pen 
indicates clearly the different operations to one familar 
with the action of newspaper presses. For instance, the 
jogs in the record, indicating a speed of about 10 R. P. M.,, 
are caused by threading in a new roll of paper in the 
press, or by the repairing of a break in the paper due to a 
choke or excessive tension on the roll from which the 
paper is fed. 

As a result of the success experienced with Westing- 
house graphic speed indicators in a number of printing 
establishments, as well as in an experimental installation 
in its own plant, the New York Globe and Commercial Ad- 
vertiser is now putting in a complete system of speed 
recorders in its press room. 

Circulation managers and publishers desirous of increas- 
ing the circulation of their papers should consult with Mr. S. 
Blake Willsden, the premium specialist. Mr. Willsden has 
a large variety of antidotes and tonics for a run-down con- 
dition of the subscription list. 

A DUTY THE BUSINESS MANAGER CANNOT 
SAFELY DELEGATE. 

Have you your type specimen book near your hand? Is 
it well thumbed? If not, no one is attending to the vital 
business of compelling your readers to read the advertise- 
ments? 

The average office-set advertisement in the average news- 
Paper tells the tale of advertising opportunities wasted 
through carelessness, want of thought, and absence of study. 
Every successful advertiser is particular about display. 

You do not have to drum the successful advertisers— 
they can not be kept out. The expenses for soliciting new 
advertisements can be cut down by making your types talk 
forcibly and appealingly for those you now have. 

The type specimen book is the text-book of type study. 
The American Type Founders Company’s Line Type Book 
and the Supplement to the American Type Founders Com- 
bany’s Type Book are (combined) the greatest type books 
ever printed. They not only show the winning type faces 
but they are full of the expert examples of how these 
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type faces can be used to compel the advertisers to come in 
and stay in your columns. If you study these two books 
you can keep your advertisers pleased because their adver- 
tising pays them. 

DURANT COUNTING MACHINE. 
The larger and higher types of counting machines, 

known as revolution counters, have always been constructed 
with full gears and positive action, as their accuracy and 
durability is frequently a matter of great importance. This 
had not been the case with printing-press counters until the 
appearance of the Model B. Durant Counter, which has been 
placed on the market by the W. N. Durant Company, 523 
Market Street, Milwaukee, Wisconsin, as essentially a job- 
press counting machine and in which several marked im- 
provements have just been effected. The makers are pioneers 
in manufacturing these useful machines, their ratchet counter, 
now called Model A thaving been on the market for thirty 
years and become very favorably and widely known. It is 
still the most popular cylinder press counter. 

In introducing the Model BB machine the object has been 
to provide a smaller, lighter and more compact counter 
than was heretofore made, and which can be more readily 
applied to job presses. This counter is constructed entirely 
of steel and brass machined parts. The case is neatly fin- 
ished in black oxydize and is perfectly dirt-proof, while the 
figures are very prominent black characters on a white back- 
ground. The working parts are few and simple, with only 
a single spring entering into the counting mechanism and the 

MODEL B 

© THE 
DURANT CouN 

PATENTS _W.N. DURANT CO. ° MILWAUKEE, wis. 

digit wheels are all locked at every stroke, thus insuring abso- 

lute accuracy even at a very high speed. All parts bearing 

any particular strain are of hardened steel and the elimina- 

tion of screws in the working parts leaves no chance for 

anything to get out of order. 

A marked feature of the counters of this company is 

their freedom from annoying breakages. Every machine 

they now make is subjected to so severe a machine test be- 

fore final inspection that it is equivalent to several months’ 

use in a press room. This will, of course, make evident any 

possible defects in workmanship or materials and hence no 

counter is ever shipped which is not perfect in every detail. 

One of the particular features of the Model B Counter 

is its general adaptability. The lugs, or feet, can be used 

at the bottom of the back, thus making it easy to secure it 

to a vertical or horizontal surface, and the operating lever 

may be placed in any one of four different positions. Re- 

setting is very quickly accomplished without the use of a 

key by simply raising the lid and pushing the digit wheels 

forward. The makers also advise us that they have devel- 

oped simple, practical attachments for applying the Model B 

Counter to Chandler & Price, Challenge, Colt’s Armory and 

Universal presses, any of which can be set up in five minutes 

with the aid of only a wrench. Both the counter and at- 

tachments have been received with much satisfaction wher- 

ever shown and can be obtained from any printers’ supply 

house. 
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TRANSPARENT VIEWS. 

The photographic view-point which is most satisfactory 

in showing the machine as a whole, often leaves much to be 

desired because some essential feature is hidden. 

In such cases, so-called “Phantom” or Transparnt veiws 

are used, the obstructing parts being drawn as though trans- 

parent, permitting the otherwise hidden features to show. 

Illustration by Gatchel & Manning 

In the view of part of car frame on this page, the channel 

iron and wooden cross beam are shown. The inner construc- 

tion is in this way illustrated clearly. 

It is apparent that such a view is less confusing and less 

likely to be misunderstood than the old way of showing the 

obstructing parts broken off on irregular lines. 

THE GROWTH OF‘A FAMILY. 

The newest type family is the Century Type Family, 

which is now being welcomed into thousands of printing 

offices—a proved success. It is the work of some years of 

study, and possesses that simplicity which is the perfection 

of any art. Nothing is more difficult to acieve in expres- 

sion, graphic or individual, than simplicity, allied to strength 

and grace. The Century Old Style Family of type will cover 

the whole range of a printer’s requirements where an old 

style is suitable. 

It is effective and beautiful in the finest piece of book 

or catalogue, and adds efficiency to a dry good’s advertise- 

ment or a hand bill. This is because of its simplicity and 

individuality, its admirable color in a page, and its eye-attract- 

ing quality. The eye follows it without strain or weariness. 

The Century Old Style is a well pondered product of the 

unique designing department of the American Type Founders 

Company, and the Century Old Style Bold extends its use- 

fulness. 

The Printing Art has adopted Century Old Style as its 

body letter, and in that periodical its splendid characteristics 

are beautifully demonstrated. 

CANADA HAS NEW PRINTING INK FACTORY. 

A new printing ink factory has been started in Canada, 

with a paid-in capital of $40,000. The Dominion Printing 

Ink and Color Company is the name of the corporation and 

the purpose is to manufacture printing and lithographic inks 

and dry colors. Mr. H. D. Roosen, of the well known H. D. 

Roosen Company of New York, is the Treasurer, John W. 

Roosen, President and R. C. Hewitt, Secretary. 

is located at 67-71 Adelaide St. West, Toronto. 

The new plant is in effect a branch of the H.D.Roosen 

Company, so well known in the United States for the manu- 

facture of high grade printing and lithographic inks, and as 

The factory 
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a natural consequence, the Canadian trade will receive equally 

valuable service. 

Already the response has evidenced that the new com- 

pany is to meet with great success. The demands of the 

Canadian trade are great, but they are being met with cus- 

tomary American promptness and enterprise. As an off- 

spring of the H. D. Roosen Company it will be no laggard in 

the procession. 

As many of our readers know, the H. D. Roosen Com- 

pany, organized by Mr. H. D. Roosen, has a modern ink 

manufacturing plant at 261-263 Water St., Brooklyn, N. Y. 

Mr. Roosen started in business eighteen years ago and his 

progress has been marked by successive advances which have 

meant a healthy and sturdy growth along enduring lines. 

The Roosen Company has always had a good Canadian 

trade and the establishment of the new plant will relieve the 

pressure upon the New York factory and naturally will 

greatly improve the service rendered to Canadian printers and 

lithographers. 

Mr. H. D. Roosen returned March 16th, with his family, 

from an extended pleasure trip to Florida and Cuba. 

Printers are assured that.the cost of printing freight and 

passenger tariffs, time tables, and similar tabulated literature 

for railroads and manufacturing concerns, will be reduced 

more than one-half through an invention just perfected by a 

young Chicago artisan. Employing printers to the number 

of more than one hundred listened at the monthly dinner 

given by the Ben Franklin Club in the rooms of the Chi- 

cago Advertising Association, to an explanation of the new 

device by William C. Hollister, who heads the Chicago Lino- 

Tabler Company, just incorporated with capital stock of 

$100,000, to manufacture and lease the device to the larger 

printing houses of the country. 

The invention is a comparatively simple combination of a 

V-shaped mold or matrice with a triangular wire or rule 

formed under great pressure from tungsten, a metal re- 

sembling copper, but harder and more expensive. The device 

is readily adaptable to the Linotype or other slug-casting 

machines, of which nearly fifteen thousand are in use in 

America. It will be leased, and the rule must be bought of 

the Lino-Tabler Company. 

The inventor is Ashton G. Stevenson, an expert machinist- 

operator of the Linotype, who will assist in instructing pupils 

of the Inland Printer Technical School in the use of the 

system. Mr. Stevenson is vice-president of the manufacturing 

company, and William C. Hollister, Jr., is secretary and 

treasurer. 

Offices have been opened at 128 Sherman St., Chicago. 

, It is suggested that the publishers who are unacquainted 

with Ayer & Sons Directory should send for circular matter 

descriptive of the publication. The address is N. W. Ayer 

& Sons, 302-308 Chestnut Street, Philadelphia, Pa. 

Students in the School of Journalism of the University 

of Missouri got out a special noon extra of the University 

Missourian on the day of Arthur Brisbane’s visit to the 

school. The extra contained a complete account of Mr. 

Brisbane’s lecture to the University assembly, his talk to the 

classes in Journalism, and the small news of the day. It was 

distributed at Dana House, the club house of the students of 

School of Journalism, at the Brisbane luncheon. 

John R. Francis, publisher, died at his residence in Chi- 

cago, March 2. He was born in New Hope, N. Y., July 

18, 1832. He went to Kansas and in the early years of that 

State was connected with the legislature. 

Thinker in Chicago. 

For the last 

twenty-one years he had been a publisher of the Progressive : 
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WANTS AND FOR SALE 

Advertisements will be inserted in this column at the rate of 25 cents a line, ten 
words to the line. Copy must reach this office not later than the 20th of the 

Cash must accompany order month preceding date of publication. 

WANTED —Type Casters: hand, steam and automatic; also 
type founders’ other expert help wanted; steady work, full 
hours. Address Wm. F. Capitain, Superintendent American 
Type Founders Company, 300 Communipaw Avenue, Jersey 
City, New Tersey. 

GENERAL NEWS FOR EVENING PAPERS. 
Special and Chicago news. YARD’S NEWS BUREAU, 
166 Washington St., Chicago, Ill. 

THE VAN BIBBER ROLLER CO., Sixth and Vine Sts., 
Cincinnati, will give you the best rollers that can be made tor 
any season or press. Our facilities are the best, and we use 
the latest Gatling Gun and compressed air apparatus. lt pays 
you to have good rollers, and they count more in press work 
than anything else. In writing or shipping, “Cincinnati” is 
sufficient. Everybody knows us. 

A COLD SIMPLEX STEREOTYPING OUTFIT, $17.00 and 
up, produces the finest book and job plates, and your type is 
not in danger of being ruined by heat. Simpler, better, quicker. 
safer, easier on the type and costs no more than papier-mache. 
Also two engraving methods costing only $5.00, with mate- 
rials, by which engraved plates are cast in stereo metal from 
drawings, made on cardboard. “Ready-to-use” cold matrix 
sheets, $1.00. Come and see me if you can; if not, send post- 
age for literature and samples) HENRY KAHRS, 240 Eas 
Thirty-third Street, New York. 

FOR THE TRADE—Best line of Litho Print Stock Certif- 
cates, Bonds, etc. New and Special Designs. Fine Gold 
Effect. Write for samples and prices. THE PIONEER 
COMPANY, established 1849, Manufacturing Stationers, St. 
Paul, Minnesota. 

$7,000.00 CASH AVAILABLE 

For first payment ona satisfactory small daily news- 

paper property in pleasant city of about 16,000. IE 

total price did not exceed $20,000.00, the deferred 

could be cancelled within one year. Property must 

bear close investigation and show 6% net on invest- 

ment after taking care of salaries and depreciation. 

Proposition No. 593. 

C. M. PALMER 

Newspaper Broker 277 Broadway, New York 

Two-Color Cuts and Copy 
For a series of advertising that will boom your job department: 

something new every month, cos s but $2 or $3 per month, owin to the 
service you choose, but it brings results. Don’t despise the service be- 

cause it is cheap. We make the price low because 
B : Me printers are not millionaires, but we go after effective 
usIness results just the same. Write at once. 

Builders Frank H. Armstrong Adv. Co., Des Moines, Iowa. 
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DURANT 
MODEL B 

WAH JOB PRESS 
way COUNTERS 

Set a new Standard, Equalto our Model A. cyl nder press counter in 
accuracy and durability, but more compact, better appearing and 
more easily reset than any counter out. Can be set up in five minutes 
Oo any jobber. Insist on seeing it. 

The W.N. DURANT COMPANY, Milwaukee, Wis. 

Cutters That Cut 
will give you more work and 

better work. 

MODEL B DURANT co 

© THE WN. DURANT Co’ o 
MILWAUKEE, wis. 

Royle makes that kind. 

John Royle & Sons 

Paterson, N. J., U.S.A. 

Engravers’ Machinery 

&@ © GLLD © GID © CHI O GED 8 SES © GD 0 GD 6 GD & 

Dames White Paper Co. 

Reg. U.S Pat. Off. 

210 Monroe Street, Chicago 

Cover and Book Papers 
) CEES © GES 0 GED 6 EAD @ GED & GERD & 
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: TRADE MARK 

i) 

Diagrams of Imposition 
Schemes for laying down the pages for book and pam- 

phlet work, with notes and explanations. This book is 

printed on best bond paper, bound strongly, and just fits 

a vest pocket. Price 50 cents. Third edition. 

National Printer-Journalist 
STATION X, CHICAGO, ILL. 

ENGRAVED CARDS 
For cash with order from the Trade we engrave a one line plate and furnish 100 engraved cards postpaid. In Script 
80c. Block or Gothic, $115; Roman, Solid Old English, or French Script, $1.25. Shaded Old English, $1.50. 

Shaded Roman or French Script, $1.60. For plate and 50 cards, any style, deduct 20c from the price for 100. 

Engraved Weddings and Business Cards, Steel Die Embossing from all sizes of Dies. 

THE AMERICAN EMBOSSING CO., 192-196 SENECA ST., BUFFALO, N. Y 
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A Glimpse of Our New Cut Catalog 
Just to Give You An Idea of Its Contents 

Our new Cut Catalog contains 150 pages—some 1800 
cuts —each representing an advertising “idea;’ every one 
answering a useful purpose; all of them ready to lend a touch of human 
interest and artistic embellishment to an otherwise ordinary job of printing. 

Just exactly what the newspaper publisher needs to enliven merchan- 
dise ads in his paper. The use of our cuts will double the value of his 
advertising Space. 

The printer can “ginger up” his products with our cuts and greatly increase 
his business and profits. A few of the good things shown in our new catalog are — 

Advertising Cupids §_Eye-catchers Merchandise Cuts 
Comics Borders Holiday Illustrations 
Menu Headings Closing Cards Toys, etc. 

The cuts are ready for immediate delivery. They cost but a few cents and add dollars 
to the value of your output. 

We have always sold the books for 25 cents to cover postage, but to place it before 
the readers of the National Printer Journalist, we have taken off the tax. We'll send 
it to you free. Merely drop us a line saying “send a copy of your New Cut Catalog free.” 

Barnes-Crosby Company 
E. W. HOUSER, President 

Artists :: Engravers :: Catalog Plate-Makers 
Branch Offices in Fifteen Principal Cities 215 Madison Street, Chicago, Ill. 
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When a Manufacturer 

of Printing Inks has operated a factory 
day after day for eighteen years; 

When this Factory 
has had to undergo enlargement several 
times and 

When a Demand 

originally built up has been doubled 
time and again. 

Does It Not Prove 

that this manufacturer knows how to 

make Ink? 

The H. D. Roosen Co. 

Are Satistied 
that the success and growth of their 
business has been due to the quality they 
have always maintained. 

261-263 Water St., 

Brooklyn, N. Y. 
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Here’s The Best Press 
Numbering Machine 

You Can Buy 
ATES MODEL 274 possesses every good 

feature that a press numbering machine 

should have. It 1s 

Adapted to any press made to print from 

type and wall meet all the requirements of 

any ordinary printing establishment. 

Easy to operate because of its simplicity 

in construction. 

Absolutely accurate because made by the 

most skilled numbering machine mechanics 

in the world. 

Extremely durable because constructed of 

~ the finest material money can buy. 

Sold at a reasonable price—$8.00. 

Bates Model 274 
is type-high and may be locked in the chase with the form or 
used separately to print numbers only. Size 144x1%4¢ inches. 
The working parts are made of a highly tempered carbon steel 
—the frame of a tough bronze metal that possesses extraordinary 
durabilty. The figures engraved on the best quality steel wheels 
‘are practically indestructible The machine is automatic and 
numbers from 1 to 99,999 consecutively, Every machine is 
tested up to 15,000 impressions per hour and is guaranteed to be 
perfect in every way. We will immediately refund money should 
any machine prove the least bit unsatisfactory. 

For sale by dealers everywhere. 

Telegraph Orders Filled 
Immediately 

A reserve stock of 1000 machines is 
maintained by us for rush orders. Wire 
us at either address mentioned below. 

The Bates Machine Company 
696-710 Jamaica Avenue - - - Brooklyn, N. Y. 

315 Dearborn Street - - - = Chicago, Ill. 

S. BLAKE WILLSDEN 
The Pioneer Map Man 

Member National Geographic Society 
Member Chicago Geographic Society 

MAPS, CHARTS, ATLASES 

Announcement—Just Published 

WILLSDEN’S UNRIVALED 
LIVE STOCK ANATOMICAL CHART 

(Copyright 1909 by S. Blake Willsden) 

The Only Publication of Its Kind 

It is a practical education in the anatomy and 
common diseases of farm animals. Published 
at an initial expense of $10,000. An invalu- 
able work for farmers and live stock breeders. 

THE IDEAL PREMIUM 

For Farm Journals and Weekly Newspapers, 
also for Daily R. F. D. Business. 

Over 200.000 Sold to Date 

The following is an unsolicited testimonial from 
a large and prominent paper that does not like to 
have its name made public, but this name will be 
given to regular patrons upon request. 

‘‘We have been using Willsden Wall Chart in 
circulation promotion work for the past six 
years. There is no better circulation getter. 
This year we will use twice as many of your 
new -harts as we have used in any year in our 
history.”’ 

A first class county seat weekly writes: 
‘‘The charts have been received and are going 

like hot cakes. We had some two years ago 
that gave such excellent satisfaction that when 
your Anatomical Chart came out we jumped at 
the chance. Every subscriber who has received 
the chart declares it superior to the one of two 
yearsago. Our list is made up largely of farm- 
ers and the younger up-to-date farmer espec- 
lally, is pleased with the chart because it isa 
veritable encyclopedia to him. At this writing 
it looks as though we would need some more 
in the very near future.’’ 

(This is a sample of hundreds of other testimonials re- 
ceived from satisfied customers.) 

We are now making contracts for territory. If 
you wish the county right send 50 cents in 
stamps postpaid. This chart must be seen to 
be appreciated. Price low enough to permit of 
a free offer. 

Write for quantity prices and full particulars. 

S. Blake Willsden 
PREMIUM SPECIALIST 

151-153 Wabash Avenue Chicago, IIl. 
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QUALITY IS THE FINAL TEST 
and our Designs and Engravings have it. For twenty-one years we have preached and prac- 

sy 
ZS) 

I Ly ticed quality and square dealing and the result is our plant and business grow larger every year. 

ony 

Send for Specimen Portfolio No. 7 

Three and Four Color Work, Plat=s for Souvenir Post Cards —Duographs —Machinery—Birds Eye Views, etc. 

Established 1889- 

GATCHEL & MANNING 
Designers & Engravers 

in one or more colors 

PHILADELPHIA 

|PS22225 35) 
— ] 

| | 

ire-stitcher] 
| Economy:| 
}what it calls for] 
| With reduced working hours, increased ]) 

labor expense, and demands for a better 
||] quality of wire stitching, the binder must] | 
|| look to his bindery equipment to meet the } ||| 

exactions of modern business conditions! 

The“Boston”| ||. | Z ueroeity Prog do 
Wire Stitcher | A HDeSiQgners and 

|] is the key to better bindery profit under ] i ni Ae) En TAVETS? 
|] present-day requirements, and printers or ] | - ee 
|] binders who up to now have not become | 5 a Electro Sterdans 
|] acquainted with the ‘“Boston’’ should get | I - Nickle -Eyp ers2 
I under cover at once. Inquire or order of ] + 4 167 Adams Ste 

| | American Type Founders Co. |, j hiveno! 
| | General Selling Agent ‘‘Boston’’ Stitcher } EY s 

Hi = =——|||| E Telephone Franklin 460 
= | E Private Erchange All Depts. 

t§ within the Loop. ; 

Clearface Bold and Italic Type and Strathmore Border 

Inkoleum is a pure colorless liquid Ink Reducer and Dryer Use Ink of heavy body and reduce 

and does not affect working proper- with Inkoleumas paper requires. 
ties of inks like paste compounds in- Thin inks are reduced with varnish 
troducing toreign matter, wax, tallow, and color weakened. Inkoleum 
etc., which lessens strength of color. will start your presses cold mornings 

Inkoleum spreads pigment evenly ERE cans tie only reducer 
and gives best results. Try it and TS |. |) y supply houses cvery- 

note the difference. , THE OLDEST AND STILL THE BEST where. That tell’s the story. 
PRICE 50 CENTS. NO SAMPLES 
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We Make More Cylinder and 
Job Press Rollers for Chicago 
Printers Than Do All the Other 
:- Roller Makers Combined :: 

A few names of leading printers 
of Chicago, also the number of 
their presses on which our rollers 
are used exclusively: 

Rand, McNally & Co. . . 206 RES 
American Colortype Co. . 51 
Regan Printing House . . 32 ‘ 
Armour Printing Works . 56 ‘ 
R. J. Kittredge & Co. . . 49 = ‘S 
W.B.Conkey Co. ... 64 ‘* 
M. A. Donohue & Co. . . 33“ 
Stromberg, Allen & Co. . 45 ‘ 
Poole: Bross. Se ones 

Total, . 642 Presses 

Buckie The Buckie Pontes Ralenioe Roller Co. 
ee St. Paul Detroit 

FORTIETH YEAR 

Established 1869 
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Reliable 

Printers’ 
Rollers 

Sam’! Bingham’s Son | 
Mfg. Co. 

316-318 South Canal Street 

PITTSBURG 
First Avenue and Ross Street 

ST. LOUIS 
5914-516 Clark Avenue 

KANSAS CITY 
507-509 Broadway 

ATLANTA 
52-54 So. Forsyth Street 

INDIANAPOLIS 
151-153 Kentucky Avenue 

DALLAS 
675 Elm Street 

MILWAUKEE 
133-1355 Michigan Street 

MINNEAPOLIS 
719-721 Fourth St. South 

DFS MOINES 
609-11 Chestnut Street 
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F. E OKIE COMPANY 
High Grade Lithographic and Typographic 

Printing Inks 
Branch Office: Kenton Place above Sansom Street F. E. OKIE, President 

40 St. John Street 

LONDON, E. C., ENGLAND PHILADELPHIA, U. S. A. F. B. OKIE, Sec’y. and Treas. 

The Sun Never Sets on Our 40 Cent Ink. It is 

used all over the world. It has the best 

value for the price of any black ink on 

the market. It is a 75c ink trimmed 

down to meet populardemands. All 

its value is there and the printer gets 

it. Our 25c magazine black is built on 

the same lines, has the same fine work- 

ing qualities. We have cover inks that 

cover. White that is white. Specify 

1061 Red for the finest brilliant 

red ink made. Black Diamond 

News, cleanest news on 

the marker. — 
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\i Vane a feeling of extreme 
confidence and earnest 

endeavor to satisfy we ask your 
consideration of 

“Casco Plate Super” 
“Diamond ‘B’ Super” 

AND 

“B. M.” S.& S.C. 

a trio of Sized and Super- 
Calendered Book Papers worthy 
of our stamp. They are not to 
be confused with ‘ordinary’ 
S.& S.C. papers. You will better 
understand why when you have 
seen samples. Yours are ready. 

DISTRIBUTORS OF “BUTLER BRANDS” 

STANDARD PAPER Co., MILWAUKEE, WIS. MUTUAL PAPER Co., SEATTLE, WASH. 

BENEDICT PAPER CO., Kansas City, Mo. AMERICAN TYPE FOUNDERS CO., SPOKANE, WASH. 

SOUTHWESTERN PAPER CO. DALLAS, Texas AMERICAN TYPE FOUNDERS CO., Vancouver, B. C. 

eee APER CO.” Houston, TEXAS NATIONAL PAPER & TYPE CO.. (Export Only) New York City 

Aal FH Byer se ibe ere ne oie NATIONAL PAPER & TYPE CO., City oF Mexico, MEX. 

OAKLAND PAPER Co., OAKLAND, CAL. NATIONAL PAPER & TYPE CO., City oF MONTEREY, MEX. 

CENTRAL MICHIGAN PAPER CO., GraNo RapPiDs, MICH. NATIONAL PAPER & TYPE CO., HAvaNa, CuBA 
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LATHAM’S 

MONITOR 
MACHINERY 

for the complete bindery, stands at the top by virtue 
of 20 years experience 

We manufacture 

Punching Machines 

Perforators x ~ | of our 

Embossers = ; WwW I RE 
Table Shears , g\ STITCHERS 

(gs a7; are now inuse 
Paging and Number- Pa 4 by the best 

ing Machines ae Printers and 
Bookbinders 

wceras ‘ in the United 
Standing Presses = States 

Job Backers 12 sizes and 
Ne Pre styles of Box 

pai Be me ] Stitchers 

No. 1, 20th Century Monitor Wire Stitcher 

LATHAM MACHINERY CO. 
Chicago: 306-312 So. Canal St. 

Boston: 220 Devonshire St. New York: 8 Reade St 

REBUILT LINOTYPES 
with new matrices, new spacebands 
and Universal mold. 

Write for prices and terms. 

We use nothing but Genuine Linotype 
Parts made in the United States, in 
our work. 

WE REPAIR SPACEBANDS 

Price for repairing bands, each...25c. 

Gutenberg Machine Co. 
Wirt S. Menamin, President and General Manager 

545-549 WABASH AVENUE 

CHICAGO 

Mationaf (printer Zournafist 

An Important Message 

To Every Prinier 
ID YOU EVER stop and think how much money 

you paid in profits in a year, or five years, or twenty 
years either by sending your numbering out, or by 
doing it yourself in the old-fashioned way with crude 
inferior machines ? 

Our machines offer a splendid opportunity for you to 
fatten up your bank balance. Because they enable you to 
combine your printing and numbering in one operation. Or 
in other words the numbering costs you absolutely nothing. 

Do you not think that this would make a lot of difference 
in your profits at the end of the year ? 

MODEL 274 
here shown is the machine usually used by Printers and will 
meet all the requirements of any ordinary printing establishment. 
It is type-high and may be locked in the chase with the form, or 
used separately to print numbers only. Size |1x!546 inches. 
The machine is automatic and numbers from | to 99,999 con- 
secutively. It is adapted to any press, easy to operate, absolutely 
accurate, extremely durable. Price $8.00. 

Every machine is tested up to 15,000 impressions per hour 
and is guaranteed to be perfect in every way. We will immedi- 
ately refund money should any machine prove the least bit un- 
satisfacto- 

For sale by dealers everywhere. 

The Bates Machine Company 
696-710 Jamaica Avenue - - - Brooklyn, N. Y. 

315 Dearborn Street - - - - Chicago, IIl. 
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More Unitypes 
We are now selling UNITYPE machines in large numbers, which 

attests the correctness of our diagnosis of the matter with the printing 

business and its needs, as set forth in our pamphlet. 

To ascertain costs of production, however laborious or distasteful 

that may be, and invariably use them in the preparation of every esti- 

mate, is the first pressing need; while the second is, to use for each kind 

of work only such machinery as is particularly adapted to perform it 

with economy and dispatch. ‘These two practices must be put in force 

before a printing business, however large it may be, can be considered 

as upon a manufacturing basis, and be expected to stand, in profits re- 

turned, among manufacturing establishments. 

We mention UNITYPE sales merely as an indication of the fact 

that we are making rapid progress in getting printers to figure out the 

costs of their composition, and to consider the rearrangement or re- 

equipment of their plants in conformity with established manufacturing 

custom. ‘These are signs of healthy progress. There is as much folly 

in doing a job without knowing it will bring a fixed profit, as in doing 

it wastefully upon one machine instead of economically upon another. 

Both questions require to be thought out by every printer for himself. 

With the second question we can be of material assistance—we 

quote from ““The Matter With the Printing Business,” page | 4: 

“In the printer's case three composing machines are offered him. Each is 

particularly adapted to part of his work; but no one of them to all of it. There- 

fore, in order to bring his establishment to the highest pitch of earning power, 

he must know the kind of work to which each machine is fitted, and apply that 

machine to that work only. It is precisely because of this imperative need of 

such a subdivision of work among machines—as necessary among machines as 

among men—that we have published this paper. 

“It is not our intention, however, to analyze the field of printing and assign 

to any machine, other than the UNITYPE, the particular province to which it 

belongs. But of the UNITYPE we unreservedly say that wherever books, cata- 

logues, magazines, or similar matter is set, there lies the work of which no other 

machine can yield so much at so low a cost. 

Wood & Nathan Company 
No. 1 Madison Avenue, New York City 
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We Make More Cylinder and 
Job Press Rollers for Chicago 
Printers Than Do All the Other 
= Roller Makers Combined :: 

A few names of leading printers 
of Chicago, also the number of 
their presses on which our rollers 
are used exclusively: 

Rand, McNally & Co. . . 206 Presses 
American Colortype Co. . S51 ‘“* 
Regan Printing House . . 32 ‘* 
Armour Printing Works . 56 ‘ 
R. J. Kittredge & Co. . . 49 ‘“ 
W.B. Conkey Co. .°.. 64" 
M.A. Donohue & Co. . . 33 “ 
Stromberg, Allen & Co. . 45 ‘ 
Poole: Bros:= 3. ae LOG =e 

Total, . 642 Presses 

The Buckie Printers’ Roller Co. 
Chicago St. Paul Detroit 

FORTIETH YEAR 

Established 1869 . 
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For the Rapid Production of Newspapers, Book Work 
and General Printing 

COTTRELL ECLIPSE 

TWO-REVOLUTION TWO-ROLLER PRESS 

ng ae 
oni 

Very Strong and Simple Made in One Size Only 

Runs at High Speed Bed 38x55 inches 

Quickly and Easily Handled Willtake four seven-column pages 

FEW YEARS AGO there was a general movement among newspapers to adopt 
the six-column quarto size. In the same way there is an increasing tendency 

to-day to enlarge to seven-column quarto size, due to the pressure of increasing 
business and necessity for more space to handle it. Readers appreciate the increased 
quantity, which in turn attracts more business to the enlarged paper. A Single- 
Revolution press for the larger size would be too slow and cumbrous. To meet this 
situation, the Cottrell ** Eclipse’’ two-revolution two-roller press is especially adapted. 
It also handles the general work of a printing office easily, rapidly and well. 

C. B. COTTRELL & SONS CO. 
41 PARK ROW WORKS : 279 DEARBORN STREET 
NEW YORK WESTERLY, RHODE ISLAND CHICAGO 

SALES AGENTS KEYSTONE TYPE FOUNDRY _ PHILADELPHIA 

NEW YORK CHICAGO DETROIT ATLANTA SAN FRANCISCO 
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Jaenecke’s 

NEWSPAPER INKS. 
FOR 

Perfecting, Cox Duplex and 

Cylinder Presses 
Gives Satisfaction 

It’s made from refined Rosin Oil Varnish—not the vile, 

smelling bi-product of petroleum—give them a trial. 

Some of our book ink standards are: 

©. K. Cut 4771 F Nubian Black Ambition Black 

Spcl. Black 4449 Surprise Black 

and a full line of superb Job Colored and Black Inks. 

The Jaenecke Printing Ink Co. 
Main Office and Works: Newark, N. J. 

New York B Philadelphia BP St. Louis 

Chicago Office: 351 Dearborn Street, 
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me new SEMI-ROTARY #141 30 
WEB PERFECTING PRESS 

Prints from type or plates. Built in two sizes to print either 4 or 8 pages or 
4-8 or 12 pages of a standard seven column newspaper from one roll—requires but 
TWO INKING FOUNTAINS and TWELVE COMPOSITION ROLLERS (which are all 
interchangeable), has counter-balancing moving type beds (moving in opposite direc- 
tions) ROTATING CYLINDERS, tapeless in and out feed, AUTOMATIC WEB 
TENSIONING DEVICE, CONTINUOUS MOVING PAPER, and many other new 
features which insure a steady running reliable press, one in which the web breaking 
has been eliminated. 

The Press is Right. The Price is Right. 

Read what users have to say after year’s steady use: 
Bakersfield, Calif. Oct. 16th, ’09. 

Gentlemen: 

In April of this year we installed an eight-page press of your manufacture in our office, and at this writing it affords us sincere 

pleasure to state that the press has given the very best satisfaction, It has not given us the slightest trouble, and from the date of instal- 
lation until now the web has not been broken or the ink rollers removed. The way the press pulls the web of indifferent paper throngh 
the machine is marvelous. The impression is excellent and the register absolutely perfect. The inking device, which throws the rollers in 
or out of contact, is a marvel of simplicity and results in a great saving of time, The ability of the press to print on heavy book paper 
without offsetting should commend the machine to book publishers. 

In conclusion, we are more than pleased with the press, and are proud that we ownone. We cannot say too much in commenda- 

tion. It more than meets every expectation. 

With best wishes for the success of the Semi-Rotary press,'we remain, Yours very truly, 
THE ECHO PUBLISHING CO. 

(User of eight page machine.) 

San Francisco, California, January 18. 
Gentlemen: 

After one year’s most successful test, cannot refrain expressing our thorough deep satisfaction, press which works perfectly, iu 
every respect beyond our expectations. We wish your company greatest success which cannot fail with such wonderful machinery. 

L’ITALIA PRESS CO. 
(User of 12-page machine.) E. Patrizi, President. 

PATENTED 

The New Semi-Rotary Flat Bed Web Perfecting Press 

The New Semi-Rotary Press is now being manufactured by 

THE GOSS PRINTING PRESS CO. 
Factory and General Offices: 

LONDON OFFICE: NEW YORK OFFICE: 
16th Street and Ashland Avenue No. 93 Fleet Street Ne. 1 Madison Avenue 

METROPOLITAN BUILD’G. CHICAGO, ILL., U. S. A. LONDON, - ENGLAND 
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‘“‘Globetypes”’ 
Electros From Halftones 

The Best the World has Ever Seen 

B mee electrotypes at the regular price mean in addition to superior results in print- 
ing, a saving in the make-ready, that if compared with the usual “idle-press’’ time, may be 
greater than the cost of the electros. 

The Globe Engraving and Electrotype Co.’s electrotypes and nickeltypes are 
absolute reproductions of the original forms or cuts. 

The buyer of printing should have a decided interest in the quality of the printer's product. 
To insist on “Globetypes” is an insurance to that end. 

Perfect electros are a matter of supreme concern to the printer, as good printing without 
superior materials to work with is an impossibility. 

The printer who has once used “Globetypes” will not be satisfied with electros that 
are an iota less than absolutely perfect duplicates of the originals. 

In considering the claims of any special process, in addition to price and quality, the 
condition of the type and cuts when returned should not be overlooked. It is of importance to 
the printer and his customer, that forms for electrotyping should not be subjected to a process 
that will break the type or crush the cuts. 

The “Globetype” quality is made possible by an apparatus evolved and patented by one 
of the company. There is not another like it in the world. 

The price for “Globetypes” is the standard price for electros from halftones—no more. 

The evidence of a “Globetype” from a 400-line halftone (160,000 dots to the square inch) 
printed with the original for comparison, is to be had for the asking. 

GLOBE =*s 

407-427 Dearborn Street,  - cg ae: - Chicago 
Our scale of prices for Halftones, Zinc-Etchings and Eletrotypes is the most 

A complete, comprehensive and consistent ever issued. With it on your desk ae 
the necessity for correspondence is practically eliminated. &( 

This adv. is printed from a ‘‘GLOBETYPE.’’ 
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CINCINNATI - CHICAGO - 

KANSAS CITY. MO 

BOSTON - PHILADELPHIA 

MINNEAPOLIS 

3 1 
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| C. B. Cotual é> Sous 
| Two-Revolution, Two-Roller Press 

For Newspapers and Book Work 

Table distribution, air springs, trip, rear fly delivery, four tracks, box frame. 

Rebuilt and Guaranteed 

Very Strong and Simple Bed 38 x 55 inches 
| Runs at High Speed Will take four seven-column pages 

: A. F. WANNER & COMPANY 
| 340-42 Dearborn Street CHICAGO 

New Scott News and Job Drum 
Latest Improved Drum Press 

6 Col. Quarto, bed 8314x47%. 

Design Box Frame Construction 

Bed Drive direct, without ball and socket joint. Safety Gripper, Patented Gripper motion. 
Distribution, Rack Screw and Table with Steel Air Springs, with Automatic relief. 

Vibrator and top riders. Maximum Speed, 1,800 per hour. 
Delivery, Tapeless with Grippers. 

Write for particulars and terms. 

A. F. WANNER & COMPANY 
Bi RS 4024) DearborhieStLect CHICAGO 
es : : —=—————_—_—___— _—— — - — 
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Reliable 

Printers’ 
Rollers 

Sam’! Bingham’s Son 
Mfg. Co. 

316-318 South Canal Street 

PITTSBURG 
First Avenue and Ross Street 

ST. LOUIS 
914-516 Clark Avenue 

KANSAS CITY 
507-509 Broadway 

ATLANTA 
02-54 So. Forsyth Street 

INDIANAPOLIS 
151-153 Kentucky Avenue 

DALLAS 
675 Elm Street 

MILWAUKEE 
133-135 Michigan Street 

MINNEAPOLIS 
719-721 Fourth St. South 

DES MOINES 
609-11 Chestnut Street 
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The National Machine Company 
Sole Manufacturers 

111-113 Sheldon Street, : Hartford, Conn., U.S.A 
ARLY in 1876 the first printing presses 

E adapted to the work of cutting and creas- 
ing paper and pasteboard for boxes were | 

made by M. Gally, since which time there have 
been placed hundreds in most of the paper-box 
manufactories of the United States. The press 
now offered is the latest improvement, and is 

TLL b the most powerful and easily handled machine 
= Z Ai ‘A ever produced for this purpose. It has the 

Lae ; improved platen movement of the Universal 
(QO a Press, it is remarkably simple, and being ex- 
I Ie ( tremely solid in its build, it is peculiarly 
O\\ adapted for either stamping or paper-box cut- 

\ ting. All sizes have the extra steel gibbed 
lock and are also provided with phosphor- 
bronze bushings between the draw bars and 
impression cranks. 

In these presses are combined unequaled 

power, speed, strength and facility for operat- 
ing. The speed is limited only by the ex- 
pertness of the feeder. The platen is under 
absolute control by means of the instantaneous 

throw-off. These presses are double geared, 
extremely powerful, durable and effective, and 

will not “stall.” 

quit
e 

I, 
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The Largest Cutter and Creaser Made 
in the World 

BUILT IN FIVE SIZES 

Improved Styles 

Quarto Medium, 10 x 15 inside chase 

: ee Half Medium, 13 x 19 : 

Ne 11-2, 221273014 0°" Half Soper Royal, 14x 22° 1 
No. 2. 23 1-4 x 31 oT & Super Royal No. 4 ie xe. : : 

No. =} AAG | x 40 us Cs Embosser No. 1, 21y x 22 a. . 

No. 4, 30 x 44 ts £ Embosser No. 2, 24 x 26 & 

Stamper No. 3, 24 x 26 ‘ se 

Cutting and Creasing Presses, 5 Sizes 

T O meet the demand of those printers who re- 

Power for Nos. | and I 1-2, one h.p., for Nos. 2 and 
3, one and one-half h.p., and for No. 4. two h.p. 

quire a larger press than the 14x 22 inches; 
to publishers using ready prints, in small towns, 
for one-page work; blank book makers and oth- 

ers who do not have constant need for a cylinder press, 
we offer the Style No. 4 Universal. This press is built 
in one size only—17 inches by 25 inches inside chase, 

anal = 
lil gs 7) 

Till | 

\) 

Super Royal No. 4. 

YU rite for Catalogue. 

Avete NATIONAL MACHINE CO., Sole Manufacturers HARTFORD, CONN., U.S.A. 

17x25 inside Chase. 

on new lines and no expense has been spared in this new | 
production, now offered to the trade for the first time. 

The frame is of a solid, modern design, and is pro- 
portionately heavier than the 14 x22 inches; the bridge, | 
fly-wheel, hook connection and cam lever are heavier; 
the cam-way in the large gear wheel is of an improved 
design, requiring a larger friction roller; the gear 
wheel has the steel sections in the rim and cam-way 
like the Style No. 2 and Style No. 3 Universals; the 
carriage ways are of a new design, the carriage slot 
being perpendicular its full length; this press has the 
long pinion shaft with the outside floor support like 
the Style No. 8 Universal and the new style double 
inking device without springs is a part of the regular 
equipment. 

The following small parts are included:—FIVE 
STEEL CHASES, one roller mould (for which a set 
of cast rollers will be substituted if preferred), eight 
form roller stocks, six distributor roller stocks, two 
vibrator or ductor roller stocks, sixteen roller wheels, 
(eight large and eight small,) three iron lateral dis- 
tributors or changers, two feed tables and one set of 
wrenches. No treadle fixtures are supplied with this 
press. Each press is shipped complete with ink foun- 
tain and side power fixtures, including tight and loose 
pulleys, and the improved belt shifter and brake com- 
bined. Gross weight complete, crated for domestic 
shipment, 3,500 pounds; floor space required,—includ- 
ing feed tables and stands in position,—44 inches 
from front to back and 60 inches sideways; Pulleys, 
16 inches in diameter with 334 inches face, carrying a 
3% inch belt; the flywheel makes eight (8) revolutions 
to each impression and the press will require about 1% 
H. P. to operate it. Price furnished on application to 

Agents or The National Machine Co. 

Sold by All Reputable Dealers in the World. 
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A LIVE WIRE 
Toa Trolley Car 1s 

precisely what 

a Linotype ts to a 

Newspaper 

Publisher 

THE JUNIOR LINOTYPE 
Relegates to yesterday the dreaded rush hours of publication day. 

Makes everything bright—type face, and the formerly doleful coun- 
tenances of the worried office force. 

Keeps ahead of late telegrams by disposing of them along ‘‘special wires.’ 

Faces—body and display—from 6 to 10 point. Bodies—from 6 to 12 point. 

Casts Borders, Dashes and Rules 
More than 200 designs to select from 

The Price Is $1,500 | Terms Are Easy 

NEARLY 600 IN USE 

Join the 600 club and become acquainted with ‘‘The Linotype Way.”’ 

Mersenthaler Linotype Company 
Tribune Building, New York 

CHICAGO: 521 Wabash Ave. SAN FRANCISCO: 638-646 Sacramento St. NEW ORLEANS: 332 Camp St. 

MELBOURNE, P TORONTO: Canadian Linotype, Limited, BUENOS AIRES: Hoffmann & Stocker 

SYDNEY, N. S. W. Trading 4 35 Lombard St. HAVANA: Francisco Arredondo 

WELLINGTON, N. Z. ( Goons STOCKHOLM: Akt.-Bol. Gumaelius & Komp. 
MEXICO CITY, MEX. Hie dealt J ST. PETERSBURG: Leopold Heller 

RIO JANEIRO: Emile Lambert 

TOKIO: Teijiro Kurosawa 
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HAMILTON’S 
MODERNIZED COMPOSING-ROOM 

-FURNITURE—— 

ist) bo (op 

Has a new exponent in The Ad-Man’s Cabinet, a 

thoroughly practical and economical addition to the line. 

The ijlustration tells the story ofitsconvenience. SEND 4 Se > 4 AAA. 

FOR DESCRIPTIVE CIRCULAR. vs Ne : 

As an example of what can be accomplished in the a eal —- = 

rearrangement of composing-room furniture, we can re- 

fer to the case of a large representative concern occupy- 

ing two floors of a building, where it was necessary to 

condense all the furniture into one floor Our expert 

solved the problem. Not only will this concern save 50 

per cent of the composing-room floor space, but there 

will be a saving in the labor in this department amount- 

ing to 10 to 25 per cent. More will be said about this 

equipment after it has been installed. 

Send for a copy cf ‘‘Composing-room Economy,”’ 

showing the actual floor plans of the composing-rooms ga 

in more than thirty representative printing estab- 
lishments throughout the United States. 

If you are interested in this vital question == Ni E 
of composing-room economy, fill out ‘ oni 

t ? 

in Red te} and send us the coupon attached = 
tion of Modern- and let us show you. 3 
ized Furniture and -MAN’S CABINET 
we would like to have 
your representative show 
us a floor plan of our compos- 
ing-room as you would re-arrange 
it, with i t installi h BuO Bee ee cle THE HAMILTON MFG. CO. 
ce aonb See ch oce oe hence Main Office and Factories: © - | TWO RIVERSA WIG? 
PO CRESS ANNDA CRC ODCOCCOFUCUSCORE CORR THUD SO CC OOCOANOG SOCOTEUCCANC JOnET out Eastern Office and Warehouse: re RAHWAY, N. Je 

ALL PROMINENT DEALERS SELL HAMILTON GOODS 

“ i A VALUAB : ; : 
Have you a copy of Composing-Room Economy? sete eeeeesenee L LE TINE, a oe eee Faves nonpareils, mailed free 

Buffalo 

Broadway Central Hotel Pr inting Ink 
Broadway, Cor. Third Street 

IN THE HEART OF NEW YORK fig W 7 
Only Medium Priced Hotel Left in New York O rk S 

Special attention given to Ladies unescorted 

SPECIAL RATES FOR SUMMER 

Our TABLE is the foundation of our enormous business BUFFALO, N. Y. 
American Plan, $2.50 upwards 

European Plan, $1.00 upwards 

Send for Large Colored Map and Guide of New York, PREE. 

DANIEL C. WEBB, Proprietor 

The Only New York Hotel Featuring American 
Plan 

Excellent Food Moderate Prices Good Service 



Mationa? (Hrinter-Zournatist. 

THE BABCOCK PRINTING PRESS MANUFACTURING CO., NEW LONDON, CONNECTICUT 
New York Office, 38 Park Row. John Haddon & Co. Agents, London. Miller & Richard, Canadian Agents, Toronto, Ontario. 

BARNHART BROS. & SPINDLER, WESTERN AGENTS, 183-187 MONROE STREET, CHICAGO 
Great Western Type Foundry, Kansas City, Missouri ; Great Western Type Foundry, Omaha, Nebraska; Minnesota Type Foundry Co., St. Paul, Minnesota; St. 
Louis Printers Supply Co., St. Louis, Missouri ; Southern Printers Supply Co., Washington, District Columbia; The Barnhart Type Foundry Co., Dallas, Texas; 
National Paper & Type Co., City of Mexico, Vera Cruz, Monterrey, and Havana, Cuba. On the Pacific Coast—Pacific Printers Supply Company, Seattle, Wash. 

The Babcock Optimus 
The Babcock Optimus 
The Optimus Ball and Socket Bed Motion should be known and under- 
stood by every printer. roll. Theyrun for years without needing adjustment. Theshoes, 
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It is the simplest, strongest mechanism 

devised for driving a printing press bed. It is absolutely perfect 

in action, and one of the finest applications of power ever made. 

The most efficient device for any purpose is the one that gives 

Allthereis of the Optimus Driving Motion. 
So precise in action that 800,000 impressions have been made from one set 

of plates on a 63-inch machine. 

desired results with fewest motions. Our bed motion is nota 
combination of cross motions, receiving power from different 
sources, but is self-contained, and is a perfect, rotary, primary 
motion. The absolute precision with which the bed driving gear 
revolves is accomplished by our patented ball and socket device, 
which has great strength, large working surfaces, and is the only 
perfect thing of the kind invented. In the old, and most of the 
other new, bed driving mechanisms the parts that reverse the bed 
have small working surfaces and wear rapidly. 

Our ball and socket bed driving gear and rack is the latest 
adaptation of the ball and socket principle. The rack is fitted at 
each end with a large steel ball which revolves and moves end- 
wise on a large steel stud. Both ball and stud are hardened, and 

ground to size accurately. The bed driving gear is finished at one 

point in its circumference with a socket which fits the balls on the 
rack perfectly. The reversing of the bed is accomplished by the 

gear while it is in contact with and working through these steel 
balls on the ends of the rack while the balls are in the grasp of 
the socket in the gear. The resultant effect is to stop and reverse 
the bed with a perfect crank motion. There is no looseness or 
lost motion between gear and rack, and the bed is stopped and 
reversed smoothly without jar or shock. This work of the bed 
driving device is so perfectly done that machines that have run 
steadily for years do not show wear at the point of reverse, and 
the bed reverses as smoothly as when new. 

The shoes for reversing the bed are of hardened steel, small, 
curved to fit the roll, are not thrown in and out of action, but are 
bolted solidly in position and produce little motion in the star gear 

balls, sockets and racks are made by special machines invented 

for the purpose. ; 
The bed driving rack is located, not in the middle of the bed, 

but in the middle of the load. Every printer understands that 
the ink rolls geared direct to one end of the bed require a large 
amount of power to drive. The bed driving rack is located not 

in the centre of the press, but at the right point between the 

center of the press and the end of the bed that drives the ink 

rolls which brings the bed driving rack in the middle of the 

load. 
The driving shaft and the outside gearing shafts are fitted with 

self-oiling boxes, a new and valuable feature, insuring perfect 

lubrication, lessening the liability of trouble from carelessness in 

oiling, and increasing the speed and durability of the press. 
The whole mechanism is perfectly balanced, admitting of the 

highest speed without vibration. 
The air spring is located so that it will do its work perfectly, 

and is easily adjusted without wrench or other tools. The piston 

is high and on the extreme end of the bed, in which position itis 
best calculated for the service demanded. 

Our bed motion is covered broadly by patents which neces- 

sarily cover new principles and new mechanisms. Every fault 
and every weakness which years of experience have developed 

Socket in star-gear grasping ball at end of rack. 
One of the great improvements in flat-bed presses. Bed reversed by 

perfect crank motion. 

have been eliminated, and the finished mechanism is an abso- 

lutely perfect bed motion, with strength, simplicity, durabil- 

ity, accuracy and speed unequaled. 
This fact has been demonstrated during years of use in the 

hands of all grades of pressmen, and is a matter of vital interest 

to every printer. It never makes trouble for anybody, and is a 

constant gratification to us and to its users. 

SET IN AUTHORS ROMAN AND AUTHORS ROMAN ITALIC 
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Iavesigatce New Model Jobbing Folder 

The above machine will fold not only periodical work but the finest catalogue work. It has Automatic 
Registers at all folds, Automatic Sheet Retarder and Head Perforators that overcome all ‘‘buckling’’ 

Made by BROWN FOLDING MACHINE CO. 
ERIE, PENNSYLVANIA 

| @ e “ | A GOOD STAPLING MACHINE 
| Imitation IS the | Is a Convenience and an Economy in Every 

Sincerest Flattery = oul aon 
—TRCREINGHG all It is an absolute necessity 

| | | . 

to every printing office that 

For Over Twenty-five Years our 

51.00 Insurance Policy Ink 

has stood at the head of all Job Inks for printing 

on hard-surface papers, drying quickly with a 

gloss, and not offsetting. Other houses have 

tried unsuccessfully to imitate it, but our process 

of making this Ink makes it unqualifiedly the 

Finest Grade of Job Ink on the market. 

does not have a wire 

stitcher. 

The Acme Binder 

No. 6 

is a good stapling machine. 

It has stood the test for 

years and has been im- 

proved through practical 

experience with the de- 
On receipt of one dollar we will forward by 
express, prepaid, one pound to any part of the 

United States or Canada. 

PRED Keo] LEVEY CO: 
FRED’K H. LEVEY, President CHAS. BISPHAM LEVEY, Treasurer 
CHAS. E. NEWTON, Vice-President WM. S. BATE, Secretary 

MANUFACTURERS OF HIGH-GRADE PRICE $40. 

PRINTING INKS 

mands of printing offices. 

A stapling machine helps 

in securing business. Get 

one and do your own pam- 

phlet binding in the most 

economic and expeditious 

manner. 

oe ete as The Acme leads them all and is for sale by Printers’ 
rr Shi : 

59 Boe St. 357 Dageecn St. Supply Houses throughout the United States. For further 

Sant Prancises Seattle and full particulars write 

652 Battery St. 411 Occidental Ave. THE ACME STAPLE MACHINE Co., 

112 NORTH NINTH ST., - - CAMDEN, N. J. 

os eA IR IC 2 SR TE A Progress Typewriter Supply Co., Ltd., London, England, European Agents [ik einer rae ps ie ET EP EE 
| { | | 
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SERVICE 

The key-note of success is SERVICE, 

SERVICE means not only © 

Promptness, attention, and courtesy— 

As a matter of course, & | 

But above and beyond 

We bring to the SERVICE 

of your business, 

A thorough knowledge of ours. @ ) 

SIGMUNDULLMAN2CO 

NEW YORK PHILADELPHIA 

CHICAGO CINCINNATI 

These we render 
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TheN. ame that stands ‘ 
_ TheBest 

_inEngfaVings ... 

We produce every style of engraving for making 
catalogues and advertising attractive. The cost of 

the engravings is one of the small items of expense, 

but they are the strong feature for attracting attention 

to selling qualities. 

Let us tell you more about why SANDERS 
ENGRAVINGS have the greatest selling qualities. 

SANDERS ENGRAVING COMPANY 
LON SANDERS, PRESIDENT 

221 OLIVE STREET, ST. LOUIS, MO. 
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COMPLETE 

Printing Outfits 
We Carry in Stock all the new material and 

machinery that is necessary for equipping a 

modern printing office and very often have good 
second-hand material on hand. 

Our Stock of Rebuilt (Johnsonized) Machinery 
is always complete, and satisfactory machines can 

be supplied at any time. All machines are rebuilt 

by practical printing press machinists under the 
supervision of a member of the firm (a practical 

machinist.) Every machine is guaranteed to be as 

represented--all worn and broken parts replaced-- 

machine to do as good work as it ever did. 

In The Line of New Material we carry in stock 
Hansen Standard Line, Copper Alloy Type, Brass 

Rule, Spaces and Quads, Leads and Slugs, Hamil- 

ton Wood Goods and Wood Type, Inks, etc. 

Chandler & Price Gordons, Paper Cutters, South- 

worth and Portland Punching Machines, all makes 

Staplers, New Scott Drum Cylinder Press, etc. 

Have you received your copy of the New Catalog showing a fine display of 

HANSEN LINING TYPE 

C. I Johnson Manufacturing Co. 
St. Paul, Minnesota-————- 

ET IN HANSEN CAMBRIDGE AND GASLON No.2 © SPEAR INDICATORS 
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The Ault & Wiborg Co. 

Makers of 

Letterpress, Steel-Plate, Copper- 

Plate and Lithographic 

INKS|-— 

Importers ot 

Lithographic Stones, Supplies and Bronzes 

Cincinnati New York Chicago . St. Louis 
Buffalo Minneapolis Philadelphia San Francisco 
Toronto, Can. City of Mexico, D. F. Havana, Cuba Buenos Aires, S. A. 

London, Eng. 
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ZINCOLOGY 
“ AY about Zinc Plates” 

That's what our booklet“ZINCOLOGY’”’ tells 
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@ Write for a copy. 

@ We have recently installed a ZINC 

PLATE DEPARTMENT and are now ready 

to furnish the trade with Zinc Plates 

in any size and any style grain, at 15c. 
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THE AULT & WIBORG COMPANY | 
CINCINNATI, OHIO 

New ork. n2i% Chicago" 7 *. “telson igaas Buffalo “, Philadelphia 

San Francisco .*.. Minneapolis .. Toronto, Canada .. Havana, Cuba 

City of Mexico, D.F.... Buenos Aires, S.A. .°. Paris, France... London; h Cy iinas 



Volume Twenty-eight Chicago, May, 1910 Number Five 

HOME NEWS, PROMOTION, HELPFULNESS AND BENEVOLENT 
WORK 

N our April issue, we gave an extended edi- 
torial notice of the anniversary number of 
the Devon and Exeter Gazette, of Exeter, 
England, that celebrated its 138th year on 
April 5th. Accompanying the annniversary 
issue, was an interesting pamphlet giving the 
paper’s history and containing among other 
things, a reproduction of a page of the paper 

in 1772 and also of pages of later issues and many 
items of interest, that served to show, not only the 
paper's great growth, but the services rendered by the 
paper and the methods by which the great success 
of the paper had been reached and maintained. The 
following will be found not less important, valuable 
and educative to publishers in America than in Eng- 
land :— 

We have correspondents everywhere, and by obtaining the 
News from all the towns and villages we keep up a personal 
interest which is most valuable, and gives the Devon and 
Exeter Daily Gazette a special popularity. People care a good 
deal more for news which concerns themselves than for 
general information which has no special interest for them. 

We look after our advertisers’ interests by inserting, every 
week, a puzzle illustrating one of the advertisements in the 
current issue. The Gazette is the only paper in the United 
kingdom which does this. And we offer prizes every week 
to those who solve the puzzlies. What is the result? The 
advertisements are thoroughly read and examined. Hence 
the good return to advertisers. 

Since the Gazette has been in the hands of its present pro- 
prietors its career has been one of uninterrupted progress. 
No other daily paper in the county has anything approaching 
its circulation in the country districts. Success could not 
have been achieved without bringing about many improve- 
ments, all tending to make the Gazette thoroughly up-to-date. 
Steps were immediately taken by the new management with 
the view to the collection of news from every village; the 
distribution of the paper in every hamlet by agents and a 
large army of newsmen. At the same time, the price of the 
Friday’s issue was reduced from twopence to a penny. The 
result was found that the “people’s paper’—for such it is in 
Devonshire—found its way everywhere. 
_ Although one of the Gazette’s missions was political, yet 
it was recognized that from the exceptional character of the 
circulation it enjoyed, the Gazette could play a large part in 
social affairs, the development of which would prove of 
great value. This has been steadily borne in mind, and the 
energy introduced, coupled with the determination to meet 
‘very requirement the march of events demanded, has re- 
sulted in the Gazette taking one of the highest positions in 
the provinces, both by reason of the large field it covers and 
; 

the value attached to it by business men for advertising pur- 
poses. 

This position has not been gained without large expendi- 
ture on the part of the proprietors. It is absolutely essential 
that a newspaper shall keep abreast of the times, not only 
by its news, but by its means of production. New printing 
presses were introduced. Then came that wonderful type- 
setting machine, the Linotype, in the use of which the Ga- 
zette led the way in the West of England. <A second in- 
stallment of printing presses followed, only to be replaced 
a few years later by still faster machinery, rendered neces- 
sary to meet the continuous growth in the circulation. Now 
a roll of paper is put on at one end of the machine, and 
from the other end emerges, at the rate of many thousands 
an hour, a perfectly printed, cut, and folded Gazette. The 
web on each roll is five miles in length. Hundreds of agents 
and newsmen are employed in the distribution. The train, 
the motor, the mail cart, the carrier, and the cyclists are re- 
quisitioned to convey the paper to the agents. The news is 
brought into the office each night by telegraph, telephone, 
train, post, messengers, and reporters; and it comes, not 
only from every part of the county and the country, but 
from all over the world, thanks to the employment of Reuter, 
the Press Association, and other agencies. 

Apart from its purely business side, the Gazette has 
always been ready to assist in the advancement of 
movments of a public and philanthropic character. 
During recent years the amount subscribed through its 
columns to benevolent, patriotic, social, relief and me- 
morial funds amounted to twenty-one thousand, one 
hundred and twenty-six Pounds Sterling or over a hun- 
dred thousand dollars, divided betweentwenty different 
objects, as they have been presented, and running in 
varying amounts, in round numbers, American money, 
from one thousand to thirty thousand dollars. This 
was in addition to contributions to many special and 
county and city funds. 

The paper has gained in strength and popularity by 
its contributions to worthy objects. There is nothing 
that tells more for good-will among people than the 
showing of a broad public spirit, a lively and sincere 
interest in and active sympathy for all worthy causes. 
The people are rather grateful, than otherwise, for the 
opportuntiy of uniting, at the call of a worthy news- 
paper, in giving helpful aid to such concerns or affairs 
as will be of general benefit, or that rightly appeal to 
their sympathies and higher, benevolent, patriotic or 
philantropic impulses. In all this is shown the great 
importance and usefulness to which the right kind of 
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newspapers have attained everywhere. The true news- 

paper, today, that reaches worthy success, not only 

gives the news, informs and entertains, instructs and 

inspires in all the duties of life, but directly promotes 

needed institutions and industries and helps in all 

worthy undertakings and enterprises and, when worthy 

men are to be honored or commenorated, when dis- 

asters occur and appeals for aid are made, the press 

leads the way and assures united action and abundance 

of means. 

Teaching Farm Publicity at Wisconsin 

AGRICULTURAL COLLEGE HAS NEW COURSE IN JOURNALISM FOR 

AGRICULTURAL WRITING. 

Practical instruction in writing for the agricultural press, 

the preparation of farm advertisements, the editing of bulle- 

tins, and other phases of printing and publishing is being 

given in the College of Agriculture of the University of Wis- 

consin to a large class of students. Lectures and practice 

writing under the direction of J. Clyde Marquis, agricul- 

tural editor of the college and the experiment station, are 

supplemented by the preparation of articles for leading agri- 

cultural journals; special work on the Student Farmer, a 

monthly magazine issued by the students; and by lectures 

from prominent editors, publishers and advertising managers. 

The purpose of the course is to give a general idea of the 

principles of publicity as related to agriculture. 

The Hoard Press Club, an organization of 

meeting weekly to discuss matters pertaining to the agricul- 

tural press, is often addressed by well-known agricultural 

editors. Among those who have spoken before the club 

this year are A, J. Glover, associate editor of Hoard’s Dairy- 

man; J. L. Draper of the Orange Judd Farmer, Chicago; 

W. K. Davis of Profitable Poultry, Milton; John Clay, Chi- 

cago; Joseph E, Wing and DeWitt C. Wing, associate edi- 

tors of The Breeder’s Gazette, Chicago; Herbert Quick, edi- 

tor of Farm and Fireside, Springfield, Ohio; and A. W. 

Hopkins, editor of the Wisconsin Farmer, Madison. 

students 

Central American Papers for Press 

Laboratory 

VALUABLE ADDITION TO FOREIGN FILES IN JOURNALISM COURSE 

AT WISCONSIN. 

The newspaper laboratory at the University of Wiscon- 

sin has just received an important addition to its collection 

of foreign newspapers in the way of a number of repre- 

sentative papers from Guatemala, San Salvador and Mexico 

collected and presented to the Course in Journalism by 

Chauncey Juday, lecturer in zoology at the University of 

Wisconsin, who has just returned from a trip through Gua- 

temala, San Salvador, and Mexico. 

The announcment has been made that Dr. Thomas E. 

Green, formerly one of the leading Episcopalian ministers of 

Iowa, and at one time candidate for bishop of the Iowa dio- 

cese, has accepted a position as one of the editors of Hamp- 

ton’s Magazine.. He will not assume his duties at present. 

He has been on the Chautauqua circuits for a number of 

years and his present engagement will carry him through the 

year. Next year he will devote to travel and then will settle 

down in New York to take up literary work. Dr. Green 

has been a contributor of Hampton’s for some time, having 

contributed some interesting articles on life in Japan. Dr. 

Green is the second Iowa man to become an editor of Hamp- 

ton’s Judson Welliver some time ago leaving newspaper 

work to become identified with the staff of Hampton editors. 

Both men are forceful writers and leaders. 
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Panama as Seen by the Editors 

HEREVER the members of the National 
Editorial Association have traveled during 
the past twenty-five years, not only the lo- 
calities visited have received vast local bene- 
fits but the readers of their papers, and all 
the people, in all parts of the United States, 
have received valuable information that, 
while in many cases proving directly useful, 

has been most beneficial in the promotion of a broader, 

more intelligent and _ patriotic citizenship. Men, 

through their own papers, from articles by editors 
whom they personally knew and in whose judgment 
and fairness they had entire confidence, have come to 
a clearer understanding of and to a more direct, per- 
sonal interest in, all sections of the Union and all the 
concerns of the different localities, and all the enter- 
prises of the Government of this great people. News- 
paper men, as travelers, are noted for their clearness 

and completeness of observation and for the telling 
interestingly all that they have seen and heard, that will 
be of educative interest to the readers of their papers. 
This is incidental to newspaper training and practice. 
What has been true of the past, is proving true of the 
most recent convention and excursion of the N. E. A. 
editorial writers. 

The members of this body were interested in the 
matter of the Isthmian Canal by an able address de- 
livered at the Convention in San Augustine, Florida, 
in 1895, and that interest was kept up and heightened 
at the meetings at Galveston 1896 and in New Or 
leans again in 1900. Following the recent meeting, 
this year, in New Orleans, an excursion, as all read- 
ers are aware, was taken to the Canal Zone, and the 

works were thoroughly examined, every facility being 
afforded through trips by special trains and otherwise 
under the direction of the officers and workers in 
charge, for gathering all the facts. Since then, the 
story of the trip has been, and still is being told, by 
these active newspaper men, who own their own pa- 
pers, of the progress being made in this great under- 
taking not only for the benefit of this Nation but as a 

service and blessing to the whole civilized world. It 
is not within our ability, even to mention all the splen- 
did accounts given. We can only say that all have 

been most complete and gratifying. These papers 

have given and are rendering a most important and 

patriotic service. The trip was not less enjoyable 
than informing and the people everywhere are coming 
to realize, at first hands, the nobility and devotion 

of the men who are carrying forward the enterprise. 

President A. Nevin Pomeroy, in the issue of his 
paper, the Franklin Repository of Chambersburg, Pa., 
on Tuesday, April 5th, gave a topographical map of 
the canal, with seven or eight views, showing the im- 
teresting machinery used, the conditions existing and 
the progress made, and devoted a page to a narrative 

of observations and a relation of facts. He paid 

high tributes of commendation where these were de- 
served and said, among many other things: 

The first two and a half years on the canal were spent 
in preparatory work, sanitation, organization, equipment, ete 

All sorts of difficulties arose and it was hard to make om 

cials at Washington understand conditions. For this reason 

Chief Engineer Wallace left after six trying months. John 
F. Stephens next undertook the supervision of the work, but 
he, also, became disheartened after two years, and is noW 
with J. J. Hill building railroads in the great Northwest. 

It remained for Col. George F. Goethals, U. S. A, 
assume the responsibilty with President Roosevelt and the 



(Nationaf Printer-Zournafist 

army back of him, and he has undoubtedly overcome all 
obstacles. He is fair in giving full credit to the French for 
the great assistance their maps, plans excavations and so 
on have been to Americans. Also to his predecessor, 
Stephens, for the fine system of railroad track and other 
work he planned, but to Col. Goethals, undoubtedly, belongs 
the honor of bringing order out of chaos, and making this 
gigantic proposition a certainty. 

In the beginning he insisted on full power and refused to 
be hampered by a Commission often divided in opinion. This 
resulted in the doing away with the first commission, and the 
appointment of a new one to act more in the capacity of an 
advisory board, with Col. Goethals as President. He is also 
Chief Engineer and President of the Panama Railroad, and 
for all this responsibility receives a salary of but $15,000 per 
year. Physically he is a splendid type of man, full of energy 
and power, admitted by all to be eminently just, with an iron 
will and a marvelous capacity for accomplishing great things. 
Back of him stand 30,000 men, from the official down to the 
day laborer, each one most loyal and anxious to do his very 
best. With such united and enthusiastic support he is 
naturally getting big results, and in turn our government is 
getting big returns for every dollar invested under this 
regime. 

In Col. William Gorgas, also a member of the Canal Coin- 
mission, Col. Goethals has an able ally. Col. Gorgas had been 
in Cuba for four years directing the scientific investigation 
of yellow fever and sanitary conditions there. He was well 
qualified, therefore, to cope with similar conditions in Pan- 
ama. He attributes the present freedom from yellow fever 
to the extermination of the mosquito. All houses have been 
screened and the breeding places of this insect have been 
destroyed by the use of oil and concrete drains. The two 
million dollars spent for sanitary improvements has yielded 
a rich return in a health-saving way. In the future this sani- 
tary work will be considered as great as the building of the 
canal. 

There are a number of hospitals on the Zone under the 
care of Col. Gorgas. The principal one is at Ancon, the Am- 
erican portion of the City of Panama. Not only the employes 
of the government are admitted to these hospitals, but many 
of the people in general who have never had the advantage of 
such medical treatment. The Ancon hospital was built by the 
French, and in seven years, from 1882 to 1889, twelve hun- 
dred French employes died at this institution of yellow fever. 
Since 1905 there has been but one case. At present there 
are 1800 patients in this hospital, some accident cases, but the 
large majority malarial fever cases. 

Schools have been opened in every town and 1800 children 
are being instructed by 56 teachers.. The teachers receive 
from $90 to $110 a month for nine months. Principals and 
Supervisors receive from $150 to $200 per month. The Super- 
intendent reported that the native children learn much 
quicker than the Americans. 

The different church denominations have representatives 
at work in the Zone, and in the larger towns club rooms are 
conducted by representatives of the Y. M. C. A., where there 
are libraries, reading rooms gymnasiums, bath rooms, pool 
tables, etc. More than one-fourth of the American employes 
are members of the Association and it is of the greatest value 
to the Zone. 

When the Americans entered the Zone there were 327 
saloons, paying $12 to $60 per annum for license; now there 
are but 56 saloons and the license is $1200 per year. 

The question is frequently asked, will the canal pay? 
This should be answered in a broader sense than is im- 
plied merely in the receipt of toll. It required the Oregon 
two month to go around the Horn. With the Panama Canal 
the same trip could have been made in fifteen days. The 
Government is exacting $5.00 from each resident of the 
United States to build the canal, but this will come back 
with good interest. One-half of the world’s population live 
in lands bordering on the Pacific Ocean. The Canal will be 
the gateway that will open up that trade to this country, 2s- 
pecially that of South and Central America, which at present 
finds a market largely in European countries. The distance 
by water from New York to San Francisco is now 13,000 
miles; by the Panama Canal it will be 3,000. But as long as 
the United States takes no decided action in reference to the 
establishment of a merchant marine foreign built ships, 
owned by foreign corporations, will carry the trade that will 
come to the United States by this new and wonderful water 
way across the Isthmus. No one can speak with any certainty 
as to what will be the result from a monetary point of view, 
but one thing is certain—the opening of the Canal, in 
January, 1915, or possibly sooner, will be an epoch-making 
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event, one that will increase our Nation’s prestige and com- 
merce, and vastly extend our influence. 

The expense is naturally enormous. ‘To complete the 
Canal will require at least $400,000,000, but this is as nothing 
compared with the expenditures in great railroad enterprises, 
the Pennsylvania Railroad just having opened a line into the 
heart of New York City and having constructed the largest 
passenger station in the world at an expense of $160,000,000. 
Under such conditions it may truthfully be said that the 
United States is receiving much in Panama in return for an 
expenditure of a little more than double this amount. 

Such facts cannot be too widely known, and under- 
stood, nor too often repeated. They redound to the 
honor of all Americans, much more than would vic- 
torious contests in war. There may be much to criti- 
cise, but these criticisms are principally to be made 
against self-seeking grafters and small politicians. 
Where the idea of loyalty and service enter the minds 
of the American people, there is no hesitating, no 
hardships too difficult to be faced and heroically over- 
come. Greed and graft have not cankered the hearts 
of the great body of American citizens and out from 
among the people, and from the Republic’s citizen sol- 
diey, ever spring the noble-hearted men fitted to meet 
every emergency. 

“Around the World” 

A delightful book, splendidly gotten up, is “Around 
the World,” by E. W. Stephens of Columbia, Mo., 
which has reached our desk with its gladdening bright- 
ness and wealth of information, and the highly- 
prized compliments of the author. To read it, is like 
taking the trip with a friend. It is written in an easy, 
chatty style and is handsomely illustrated with half-tone 
reproductions, from photographs of many of the his- 
torical and scenic points visited. It is the narrative 
of 36,000 miles of travel by a newspaper man of 
thorough education and broad reading, trained to ob- 
serve and to write of what he has seen. One of the 
first pictures given is that of the Grand Canon of 
Arizona and the last is that of the Statue of Liberty, 
Enlightening the World in New York harbor, between, 
are described and illustrated visits to Honolulu, where 
one week was passed; Japan, to which a month was 
devoted ; China, seven weeks observations; the Philip- 
pines, the Malacca States and Java; Egypt, three 
weeks ; Palestine, seven weeks, and brief visits to Tur- 

key, Greece, Italy, France and England, that had been 
previously journeyed over. The book is made up of 
sixty-seven letters written to newspapers by the au- 
thor during the trip, with a few corrections and addi- 
tions. In giving “A Resume of the Journey” the au- 
thor says: “I regarded it as a safe investment. Stocks 
and bonds and lands and various branches of business 
are subject to depreciation and may be swept away, 
but a knowledge gained by travel, which is by far more 
vivid and permanent than any that can be obtained 
from books, abides. Now that the tour is over, I 
have an asset which I would not exchange for the time 
and money it cost. Nothing so broadens and benefits 
as travel. Nothing so narrows as a limited environ- 
ments 

We had written this far, when we opened the book 
and passed an hour in reading the story of the jour- 
ney through Palestine, about Nazareth with its sacred 
memories, of the plain of Esdraelon and its historic 
places and events, the Sea of Galilee and the rest of 
the regions enshrined in memory from childhood with 
all the mystery and sweetness of the life, words, and 
deeds of the One who loved and honored little chil- 
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dren and said, “of such is the Kingdom of God”; 
who called all men brethren, and taught that prayer 
was to be addressed to “Our Father’; whose concern 
was for the poor and lowly; whose work was that 
of helping those in distress of mind, soul, or body, 
and whose teachings were of love, purity, brother- 
hood, mercy and their sweet fruits, kindness, helpful- 
ness, and service. The land is glorified by its tradi- 
tions through the centuries and the sweetest, choic- 
est literature of all the world and of all time, formed 
through their simple narration; and man, after nine- 
teen hundred years, is only coming to appreciate the 
deep philosophy and wisdom of the truths enshrined 
therein. We cannot undertake a review of the book 
in detail, as this would require a small volume in it- 
self, as the field of the whole world covers so many 
countries, cities, and events, but we feel that Mr. 
Stevens not only made a wise investment for him- 
self and for the members of his family, who accom- 
panied him, but a precious investment for his friends, 
which they can share without loss to him or any less 
of pleasure or profit to each other. We are pleased 
to notice that the closing chapters or letters of the 
book, from LIX to LXVI, are written by Edward 
Sydney Stephens, the son of the author. These are 
printed with the explanation that in this last trip only 
a few days were passed in Europe, but that several 
months were passed, in the year 1904, in England, 
Germany, Switzerland, and Italy, where these letters 
were written, and are inserted to make the story of 
the tour around the world complete. They treat of 
“Rome, Pompeii, and Vesuvius,’ “Venice and Flor- 
ence,’ “Switzerland, the Italian Lakes, and Milan,” 
“Waterloo, the Rhine, Heidelberg and Germany,” 
“London and Its Environs,” “Rural and Historic Eng- 
land,” “Ireland, Beautiful but Blighted,” “Scotland 
and the British Isles Generally.” They are well writ- 
ten and prove the boy to be a worthy son of his 
honored father. 

Remarkable Growth of Two Famous 

Publications 

Magazines in any part of the world that attain a circulation 

of a million a month are few and far between, yet a million 

a month and over is the circulation of Leslie’s Weekly. .The 

weekly edition of this well known publication passed the 

250,000 mark some time ago. It is not surprising that the 

publishers have been obliged to move into larger quarters 

in the magnificent Brunswick Building in the heart of Fifth 

Avenue, New York. Judge, also published by the Leslie- 

Judge Company has taken on a new lease of life with a 

steady increase of its circulation to record figures. 

Th success of Leslie’s Weekly and Judge, the former es- 

tablished more than half a century ago and the latter over 

a quarter of a century ago, shows the vitality of some of the 

publications that were enjoyed by us in our childhood and 

that still hold their places in our regard and affection. Les- 

slie’ Weekly occupies a unique position in the magazine field. 

It is the only publication of its character that devotes itself 

principally to the illustration of news events. We live in an 

age of illustration and it is not surprising therefore, that 

Leslie’s with the motto of “All the new pictures” shows such 

a remarkable growth in its circulation in every part of the 

country. 

The high character of this publication is attested by the 

exclusion by it, even from its advertising pages, of anything 

that might offend the most refined taste. It claims for itself 

the distinction of being the great household or family weekly 
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carrying with it instruction as well as entertainment and 

embracing from week to week all the pictorial history of 

our times. All over the country bound volumes of Leslie’s 

Weekly can be found retained as family treasures and which 

are poured over by every member of the family at inter- 

vals with the greatest delight and satisfaction, for nothing 

is more entertaining than a glance over the pictures which 

tell the story of the past. 

Judge still holds its place as the greatest illustrated Re- 

publican cartoon publication though of late it has also been 

cartooning many of the foibles and weaknesses of society. 

JOHN A. SLEICHER 

President Judge Co., Editor Frank Leslie’s Weekly, New York City. 

It too, is a welcome visitor to the home. The children love 

its pictures and the adults enjoy its striking caricatures 

of public events and its cartoons of politicians and political 

movements. 

It is a pleasure to commend both Leslie’s Weekly and Judge 

for their high character, their excellent ideals and for the 

educational qualities which both possess, making them wel- 

come visitors to every family circle. 

Announcement is made in the Beloit, Wis., Daily News 

that the present city editor, E. A. Cleveland, has acquired a 

third interest in the paper. The publishers in a signed state- 

ment made the announcemtnt, pointing out that Mr. Cleve- 

land has been with the paper seven years, first as reporter, 

then as city editor and finally taking on the duties of editorial 

writer. Mr. Cleveland was graduatd from Beloit college in 

1901. D. B. Worthington, who has been an important factor 

in progressive politics in the state during the past thirteen 

years as editor of The Daily News, will, he announces for 

a time at least, withdraw from active newspaper work, while . 

retaining his interest. 
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The Printers’ League of America 

HANDSOME volume of two hundred and 
forty-five pages, bound in morocco and 
cloth, containing the proceedings of the 
“First Convention of the Printers’ League 
of America,’ and matters related thereto, 
has reached our office within this month. 
The work is an honor to the arts of typogra- 
phy, bookmaking and binding. 

The following definition of the Printers’ League, 
which takes the place of a preface in the book, can 
but commend itself to every fair-minded man: “The 
meaning of this Association may be summed up in a 
very few words—it stands to conserve and encourage 
the printing industry of our country; to abolish strikes 
and lockouts; to provide a Joint Conference Board of 
Consultation, Conciliation, and Arbitration, composed 
of employers and employes, based on the plan proven 
so successful both in Germany and New Zealand.” 
This is broad and truly American. The only draw- 
back to many, influenced and guided by past experi- 
ence, is that the membership is limited to establish- 
ments “whose employes are members of recognized 
employes’ unions.” This is a restriction that seems 
un-American and unfair to great bodies of employ- 
ers of labor, as limiting the right of free employment 
and free choice. It apparently forces workmen to 
join a union in order to secure employment in the 
establishments owned or controlled by members of 
this League. If the members of the League could 
guarantee that such union membership would always 
be useful or beneficial and would not, in any way, at 
any time, interfere with the duties owed to country, 
self or family, or with personal liberty and the en- 
tire freedom of contract or action, of refusing to 
join in a strike or boycott, when the same was com- 
manded by the union to which he belonged, if the 
same seemed to him to be ill-advised or wrong, this 
objection would be measurably removed. However, 
we had not intended to enter into any discussion here. 
We have believed for years in joint organizations of 
employers and employes and full co-operation, with 
membership founded on merit or the proper prepar- 
ation for the efficient practise of the trade. There is 
very much of merit and real value to all printers in the 
declaration of principles, in the papers and discussions, 
and it is to be hoped that the members who are worthy 
men, representing investments of many millions of 
dollars in the printing business, employing more than 
ten thousand printers, and showing an output of print- 
ed matter,in New York City alone, of over twenty-four 
million dollars annually, will be successful in the ac- 
complishment of the objects proposed. The follow- 
ing are claimed as 

POINTS GAINED THROUGH THE FORMATION OF 

THE LEAGUE, 

1. Absolutely undisturbed peace in the unhindered run- 
ning of shops which are members of the League. Thus con- 
tracts made for work can be taken with every assurance that 
no strike or any difficulty will arise and interfere with their 
proper performance. 

2. The membership is secured better terms for their night 
shifts than are granted shops not in the League. Overtime 
is costly, therefore this is worth considering. 

3. An equitable apprenticeship system has been secured. 
4. A means of settling any and all disputes by committees 

has been arranged. In the past these minor troubles have 
proyen not only annoying but costly to the employer, and very 
demoralizing to the employees. This is now done away with 
and work goes on undisturbed. 
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5. All League shops working together under the Employ- 
ers’ Court of Honor are banded together for their mutual 
protection and good. 
at The League is recognized and endorsed by the Interna- 

tional Unions and local administrations have the benefit of 
their steadying influence. 

7. The shops forming the League are united by common 
terest to keep some at least of the vast volume of work now 
leaving the city where it belongs. 

8. The League consults by committee with the local Unions 
and has equal representation where legislation on local condi- 
tions is propsed. 

9g. The League stands for the best that there is in Union- 
ism and has the full support of the Unions themselves. Both, 
then, are elevating the class of labor employed in League 
shops. 
_to. Peace and harmony exist, strikes and lockouts are 

killed, arbitration of difficulties has proven a success and con- 
ciliation has reduced the previously existing friction to a 
minimum, 

The following plan for establishment of just prin- 
ciples and the amicably upholding the rights, ethics 
and requirements of the trade and trade usages and 
adjusting misunderstandings and righting wrongs, is 
along the same lines that have been advocated by the 
NATIONAL PRINTER-JOURNALIST for seventeen years, 

and is similar to methods beneficially and successfully 
adaopted in parts of Sweden, Germany and New Zea- 
land, to which this paper has frequently called atten- 
tion: 

LH PRINTERS COURT (OF “HONOK 

PROPOSED FOR THE PRINTERS LEAGUE OF AMERICA FOR THE DIS- 

TRICT OF NEW YORK. 

Wheras, there is no authority to define and to preserve 
good business custom to govern the intercoures of the print- 
ing trade with other trades; and 

Whereas, unprincipled members of the printing trade dis- 
regard the moral bounds of their business liberty to such an 
extent that the moral standard of the whole trade is deterior- 
ating; and 

Whereas, it is desirable that well-meaning persons dealing 
with the printing trade should know of a trustworthy author- 
ity to answer questions as to right and wrong guiding their 
intercourse with individual printers; and 

Whereas, it is most desirable to counteract the present per- 
nicious expert system in practice at our civil courts: 
_, Therefore, be it resolved, That the Printers’ League of 
America by these presents do establish the Printers’ Court of 
Honor in the City of New York. 

SEcTION I. Jurisdiction—(a) The Printers Court of 
Honor is to decide questions of right and wrong, fair or 
unfair, arising between printers competing with each other 
for the same work. 

(b( This court is to decide questions as to what is fair 
and unfair in disputes between customers and printers. 

(c) It is to act as a court of arbitration in all cases where 
customers and printers prefer a settlement of their contro- 
versies out of court on a fair and equitable basis. 

(d) If called upon, the Printers’ Court of Honor shall 
name and delegate experts for our civil courts. 

Section 2. Construction—(a) The Printers’ Court of 
Honor shall consist of the Judges of the Trade Court, who 
shall call in one suitable publisher, who is also a printer. 
The judges of the employees’ side shall call in one salaried 
manager or bookkeeper, who need not be a member of typo- 
erapical associations. 

(b) The officers of the printing trade organizations have 
the right of the floor, but no vote. Trials are public. De- 
liberations of the judges are private. 

Section 3..Verdict. (a) The court is competent to deliver 
opinions when at least two judges of each side and one pub- 
lisher-printer and one bookkeeper or general manager are 
present. In cases of an unequal number of judges from one 
or the other side the rule of the Trade Court (By-Laws, Sec. 
3, c) holds good. 

(b) A simple majority of the judges present shall be 
competent to deliver an opinion. But the minority shall also 
have the right to hand in an opinion. Both must state the 
reasons of their decision. Opinions with their reasoning must 
be in writing. 

(c) Lawyers can appear only as juris consultus of the 
whole body. Neither party to a case can be represented by an 
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attorney. Speakers on any case are admitted in the order in 
which they have applied for the floor. 

(d) In case of a tie, the opinions of both sides are sub- 
mitted to an arbitrater agreed upon by all the judges of the 

Court of Honor. 
(e) Actions upon opinions are left to the organizations of 

the printing trades or their appointed officials. The court 
cannot execute judgments or act upon opinions. 

Sec. 4. Complaints or Requests—tThe rules stated in the 
By-Laws of the Printers’ Trade Court, Sec. 2, hold good. 

Sec. 5. Sessions —The rules given in Sec. 3, By-Laws of 
Printers’ Trade Court, hold good. 

Sec. 6. General Rude.—Judges or witnesses compelled to 
lose time for the sake of duties imposed by this court shall 
be compensated by the organization from which they come. 
SECTIONS OF THE By-LAws REFERRED TO IN THE [OREGOING. 

Sec. 3. Sessions—(a)—There shall be a session of the 

Printers’ Trade Court at least once a month, but more often 

if circumstances require it. 
(a) The presidents of the organizations of the employ- 

ers and employes may, through the secretaries of the court, 

call special sessions within 48 hours after complaints are 

filed. 
(c) A judge unable to appear mut at once secure the 

services of his alternate and advise the chairman of his con- 

dition. 
(d) The sessions are public. But the consultations after 

hearing the cases may be either secret or public, according 
to the pleasure of the court. 

Sec. 2. Complaints—(a) Complaints and requests must 
be made in writing and filed with the secretary of the em- 
ployers’ or employes’ side. 

(b) Complaints must be based on stipulations of the ruling 
collective contracts. 

(c) Requests for sessions in equity must state the facts on 
which they are based. 

(d) Complaints and requests received by the secretaries 
of one branch must be forthwith communicated to the sec- 
retary of the other side. 

Experience will doubtless result in some modifica- 
tions and changes in the details of the method here 
proposed, but the underlying principles are right, and 
the broad publication, resulting in a wide and gen- 
eral consideration and study thereof, can but result 
in a world of good to the printing business in all its 
branches and to the allied trades as well. We heartily 
endorse the same and hope that the results will be 
such a modification of existing organizations in this 
country as to bring employers and employes together 
in unity of purpose and effort for the good of each 
and all. There is sought, as indicated in the set- 
ting forth the reasons of this Court of Honor, the 
settling of what is fair and unfair between customers 
and printers as well as between the employers and em- 
ployes. In a paper on “The Ethics of the Printer 
and His Customer,” President Charles Francis gives 
some very practical thoughts as to the mutual depend- 
ences of all men. Among other things, he said: “A 
story of an independent man comes to mind and that 
is the only man placed on a desert island without 
clothes or food and even he has to depend upon the 
soil, the water and the animals to maintain life, so 
we are dependent upon our customers, our enployees 
our supply and paper men for a combination to bring 
food for our families, and our customers are again 
dependent on the consumers of their products, upon 
the advertiser and subscribers, the purchaser of the 
wares offered for sale through the various mediums, 
whether they be circulars, letters, publications or 
other means of reaching those to whom they wish to 
Sells 

The argument drawn from this statement of the 
existence of these conditions of interdependence, is 
that the printer, in his work, must have in mind the 
rights and interest of all concerned so that all may 
receive just rewards and then that there should be a 
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co-operation as to the price of printing so that all 
may be treated equitably and have equal advantages. 
It is not a fair price that injures, but the unfair price 
that gives one an advantage over another. 

A very valuable feature of this book is a depart- 
ment devoted to the “Cost System as Applied to the 
Printing Business,’ of which an extended notice or 
review will be published later in the NATIONAL 
PRINTER- JOURNALIST. 

Items of Interest 

James Skewes. who has been connected with newspaper 

work in Racine, Wis., for the last three years, has accepted 

a position on the Milwaukee Sentinel. 

The Republicans of the Thirteenth Indiana Congressional 

District nominated John L. Moorman, editor of the Knox 

Republican for Congress without opposition. 

O. G. Smith, formerly editor of The Eldora, la., Herald, 

and for over forty years a newspaper editor and publisher, 

will leave by the middle of April for the state of Washing- 

ton. 

W. D. Meek, a well known Des Moines printer, has se- 

cured a half interest in the Shelby County Republican, at 

Harlan, lowa, and will take charge of the mechanical end of 

the paper. Mr. Meek has long been identified with the print- 

ing craft in Des Moines. 

The Laporte, Ind., Herald has leased the Ridgway build- 

ing at 613-615 Main street and will move into it early in May 

The presses will be in the basement and the linotype machines 

in the front of the first floor, where the public can witness 

their operations from the street. 

Roy G. Jones, formerly state editor of the State Repub- 

lican, Lansing, Mich, died March 30 at his home, at the age 

of 42 years. Mr. Jones retired from his editorial duties the first 

of the year on account of ill health and had been confined 

to his home for the past six weeks. 

H. M. Youmans, publisher of The Waukesha, Wis., Free- 

man, who sometime ago purchased the old building on South 

street, known for many years as Waite’s hall, is having the 

same realized. A new fireproof building will be erected as the 

permanent home of The Freeman. The building will also 

be so constructed that it may be readily added to if conditions 

demand. 

Joseph Hill, one of the best known newspaper men in 

Des Moines, has gone to Los Vegas, N. M., where he ex- 

pects to rough it in the hopes that his health will be bettered. 

For several months Mr. Hill has been city hall reporter for 

The Capital. He expects to join Mr. Tracey Garrett, a 

former Des Moines newpaper man, who has found the Las 

Vegas country a great place for a shattered constitution. 

Editor C. Zwanzig, who thirty years ago founded the La 

Salle County Herold, in Ottawa, Ill., is going to celebrate this 

event by publishing a Grand Jubliee edition, that will eclipse 

anything ever attemped in this line by any German-American 

periodical. It will be profusely illustrated and will contain 

contributions from more than 100 celebrated journalists, 

authors, poets, statesmen and other men of prominence. The 

edition will appear in form of a large book (six column ri 

folio) and will necessitate an outlay of many thousand dollars. 
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WORK THROUGH PUBLICIT\ 
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Address all communications for this department, 314 Linden St., Scranton, Pa. 

BNSY PARS have [toiled 
im-the NW: Pi-j. vineyard. 

Ten years—one decade. 
Phat word decade” has 
an awesome sound, and 
so expresses the Value of 
Time much more forcibly 
taney he years, | éven 
though the latter is Saxon. 
JWen there are two other 
words for that length of 
time — “ decennium” and 
Scecennary. “oo 1° have 
learned in the last ten min- 
utes by consulting a dic- 
tionary. I lose no time in 
passing my erudition along. 

A decade which takes in 
the end of the nineteenth 
century and the beginning 
of the twentieth is a far cry 
from even Tennyson's “Cy- 
eléjor -Gathay.”’ It is an 
Epoch. 

1900-1910 was a most decennariary decennium. 

It has unquestionably been sich as regards thee, O 
Typography! What a wealth of wrinkles has ten years 
of Time written on thine azure brow! 

Take the development of the trichromatic process 
for one example that has lasted the entire decade. 
Then there are the new inventions and discoveries 
which may revolutionize printing. There has been 
a steadily growing appreciation of a sane and beautiful 
Art in Typography—some of it a renaissance, most 
of it an expression of a new and true art sentiment 
in direct variance with the crudeness and hideousness 
which obtained in the early part of the nineteenth cen- 
tury. 

It has been a great ten years for Advertising, which 
has become the great primal force in Distribution, 
which in its turn is the most important factor in bus- 
iness today. It has been a wonderful decade for the 
idea of More Work through Publicity: the right kind 
of Publicity. 

It has naturally been a great ten years for Type. 
In this period have been evolved the most of those 
faces which tell an advertiser’s story so pleasingly 
and yet so plainly. To their influence is largely due 
simplified methods of composition, which nevertheless 

have as infinite a variety as Shakespeare’s heroine. 
I have of late years been looking over examples 

of composition which have been sent to this depart- 
ment during the various years of ‘this wonderful 
period.And one thing that strikes me is, how the faces 
originated during this time hold their youthful charm 

in large contrast to those which preceded them. And 
still among the most charming are the debutantes in 

typedom. It looked a few years ago as if the limit 
of beauty and simplicity had been reached as regards 
type faces. But simplicty combined with beauty has 
a limitless range; and the new type-forms are en- 
thusiastically admired and welcomed. So it is with 
modern composition. Endless is the scope of its per- 
mutations and combinations. 

However, in the search for some striking effect, do 
we not give too little attention to the best work of 
former years of the decade I have mentioned? I look 
over the files of the National Printer-Journalist of 
from three to ten years ago, and find examples of com- 
position which would be considered by any critic fully 
up-to-date today. Happy should be the printer who 
hasva file of No Pays. s sorsyeats past) béecaisejo1 the 
hints that are sure to accrue from the reprodutions 
of the work of masters of typography Moreover, 
learners of the art have contributed many specimens 
which are unique as to cleverness and pregnant with 
ideas that please the senses, and bring the business. 
For that matter, we are all learners— all of us who 
are not in that state of nightmare “Death in Life” of 
satiety and knowing it all. 

From time to time I am going to give examples of 
typography which were sent to this department years 
ago, but were not published at the time for various 
reasons, the chief of which was the lack of room. The 
most of these will be found to be full of ideas for 
1910-and-beyond and I should advise readers of the 
N. P. J. to study the back numbers as well as those 
fresh from the press. Even if you get nothing from 
the departments, you will come across many an up-to- 
the-present-day maxim from its editor, who has the 
happy possesssions of an ever-young heart and a vein 
of prophesy as well as a faculty of drawing lessons 
from the Past and the Now. 

+ D> 
“Competition is the life of trade,’ but it is hard on the 

printer who does not keep up with the procession. 
> 

A BOOKLET BY A LADY. 

“A booklet by a lady for the man who buys your 
printed matter—see that it gets by.” These are the 
words on a dainty pink envelope containing printed 
matter from the Griffith-Shilling Press, Boston. This 
explanation is on a printed slip accompanying the en- 
closed booklet : 
MISS FARR, THE ADVERTISING EXPERT, SAYS: 

“That our advertising is very good, but not convincing. 
“That her copy has more pulling power, and she knows it. 
“That the small vignettes have just the right snap and 

dash to create a desire—to read to the end.” 
Is she right? 
Well, at any rate, this booklet is her get-up, and it’s 

dollars to gum-drops that you don’t dare ask Miss Farr to 
call and tell you what more she sknows about good printing 
and advertising than she tells you in this booklet. 

Dare you? 

Miss Farr is evidently a lady who has the courage of 
her convictions, as the Griffith-Shillings advertising 
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has been keeping pretty close tab on its expenditure 
for advertising, and has found it good enough to 
“make good.” Some people will never take a dare, 
and it is likely that if Miss Farr is invited to call, she 
will be a well-nigh irresistible “follow-up” force. The 
booklet is an eight-page one, with small sketches 
of two charming young women on each of six pages. 
The text is addressed “To Buyers of Printing,” and 
begins: 

We wish very much to write you a letter, and while it 
will not be daintily scented, or written criss-cross, or consist 
largely of postscript, or possess any of the other familiar 
feminine charatceirstics, we think you will be glad to get it. 

We want to write you about anything you have in mind 
in the line of printed matter, from the most elaborate cata- 
logue down to the little things which are not unimportant just 
because they are small. 

And so on for seven pages. The letter is signed 
Griffith-Shillings Press (by Miss Farr), but the 
whole letter gives the impression that the personnel of 
this firm is two women. Were this the case the ad- 
vertising would be a better one. The idea that al- 
though the firm does the highest grade of high-grade 
printing, there is no necessity for any impression 
that the prices will be too high for the recipient, 
is well brought out. 

eS SS 

Platitudes do not constitute advertising news. 
Qy EEE 

BE EXACT IN YOUR HEADINGS. 

A paper in one of the great cities of the country 
has the following ad.: 

THE PRESS 

44,820 LINES, or 50% 

MORE GAIN THAN COMPETITORS. 

So far this year, January and February, the Press made 
the greatest gain in Display Advertising of any morning 
newspaper by 44,820 lines or 50 Yo—to be exact, 49 2-5%. 
It beat its own record of the same months last year by 
a gain of 35% or 134,490 lines. 

That’s all. The ad is not convincing. It boldly 
claims 50% more gain in bold type, but when we read 
the smaller portion of the ad, we find that it is 
“49 2-5% to be exact.” Why not have been exact 
in the big type, or else put in the qualifying word 
“about.” True, there’s only three-fifths per cent dif- 
ference, but even this shows that an over statment 

was made in the display, and we are in doubt as to 
whether the 35% is correct or not. It never seemed 
to me a good practice for papers in their news columns 
to run a scare-head which was denied to a considerable 
extent by the dispatch which followed; and such a 
practice, which has been discarded to some extent 
in news columns, should never be introduced into 
advertising. 

a ese. 

“Say what you have to say, and then stop,’ 1s a good rule 
in writing advertisements. But be sure before you stop that 
you have said all that requires to be said. Sometimes a de- 
sire for brevity leads to the omission of very important 
points. And sometimes the important points are left out, 
while the advertisements contain much that might be omitted 
without imjury. 

S+> > 

PAPER MAKERS AND PRINTERS JOIN FORCES. 

The Western Paper Co., of Omaha, Neb., selling 
agents for Mail Order Bond, send me a folder with 
attached slips showing samples of different colors of 
this paper. It is of great interest as being on lines 
of an article I wrote ten years ago for the Retailer 
and Advertiser under the heading “How Wholesalers 
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and Retailers May Work Together.” This folder 
is evidently supplied to different local printers, as the 
outside page reads as follows: 

YOUR STATIONERY 

Like your personal appearance, has much to do with your 
standing in the business world. Did you ever think favor- 
ably of a man who impressed you as being “just ordinary” 
the first time you met him? Your stationery has even a 
greater effect because, while you may in time overcome any 
wrong impressions your personality may effect, nine men 
out of ten with whom you correspond will never come to 
know you personally and you are thus judged by the sta- 
tionery you use. The Sunbeam makes a specialty of distinc- 
tive stationery. Don’t neglect yours longer—Give us your 
order now and let us demonstrate to you the value of care- 
fully designed business stationery. 

THE SUNBEAM PRESS, 

PRINTING. 

Wood River, - = - Nebraska. 

The paper concern is doubtless working in cahoots 
with many local printers, thus helping the company 
and the printers. General advertising is good; but es- 
pecially in such a case as this, it is local advertising, 
such as a paper could scarcely do in a place like Wood 
River without some such scheme as this, that is the 
final increaser and amplifier of local trade. Such con- 
cerns as the International Silver Co., of Meriden, 
Conn., help the retailers and jobbers who sell their 
wares in ways that are of advantage to all concerned, 
including the local job printer and the local publisher. 

So AS 

Be careful not to allow your profits to be absorbed by 
small losses. Little leaks may sink a large business. 

AS ee 

BOUQUETS—AND SHAMROCKS! 

Dear Sir:—It seemed real good to see your pages in the 
N. P.-J. again last month, but was much disappointed at its 
absence this month. 

Have been reading the N. P.-J. regularly and doing bet- 
ter priting (for other people), but will say that the N. P.-J. 
loses much of its interest for a “jobber” without your depart- 
ment. 

We've been too busy to get out any decent stationery for 
ourselves lately, but still keep up with the blotters. They are 
what bring the business. We never do any personal solicit- 
ing—satisfied customers and blotters do that for us. 

Hope to see your department regularly hereafter. With 
best wishes, we are Sincerely yours, 

Tue Rice Press, 
Flint, Mich. Frank Rice. 

Well, it’s pleasant to be missed. 
SS ZS 

The fact that some advertisements are worthless, while 
others may do more harm than good, is no argument against 
the general value of advertising. It merely proves that some 
advertising matter is prepared by people who are not fit for 
the business. 

> SS 

WINNING OUT IN A DIFFICULT VENTURE. 

It’s not the easiest thing in newspaper work for 
newspaper men in both editorial and business depart- 
ments to come to a city of the size of Scranton, entire 
strangers, and run a daily newspaper. Particularly is 
this case when they enter a district whose chief in- 
dustry—in this case, the mining of coal—is different 
from the leading occupations of cities where their 
previous experience was gained. The difficulty is in- 
creased when such a staff takes hold of the one paper ; 
in the city which shows the most symptoms of de- 
cline in a field apparently overcrowded. All this and 
mnore was what some New York men were up against 
when they bought the Scranton Tribune two years 
ago. 

iG 
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However, they were good newspaper men, and so 
have made good. They were wont to promise “sur- 
prises’ in an extremely readable feature of the pa- 
per— daily paragraphs in Howland type which ap- 
peared at the bottom of the central column of the 
first page, and wittily discoursed of many things in 
general, and the Tribune, and what it was doing and 
going to do, in particular. The latest “surprise” was 
the purchase of the other morning paper, the Repub- 
lican, and its Sunday edition. Now the morning field 
of the district is the Tribune-Republican’s to have and 
to hold, and the paper is growing at an even greater 
ratio than Scranton. The following is so good an 
advertisement, not only of the Sunday Tribune-Re- 
publican, but also of the Sunday newspaper, and the 
local Sunday newspaper, that it is quoted entire: 

THE SUNDAY TRIBUNE-REPUBLICAN. 

If you have a cellar full of fruit and vegetables you don’t 
begin at one side and eat clear through. You pick out a bit 
of something here and a bit of somthing there and set forth 
an appetizing table. The Tribune-Republican tomorrow will 
contain more than anybody will want to read—but there will 
be something for everybody. There will be a big vital news- 
paper first of all. All the news of your city, of the state, the 
country and the world. There will be plenty of live reading 
for the women—about society, about clothes and styles, just 
the kind of gossipy articles that most women like. There 
will be two or three good sporting pages for the fans. The 
lodges, societies and clubs will have special departments. And 
there are pages for the school children. What a pretty 
name we have given the little people—the Sunnyones. 

The churches are helping to make the Scranton beauti- 
ful—we’ll show you how. 

The Mid-Valley is a big elongated city that means much 
to Scranton—The Sunday Tribune-Republican will pay a 
great deal of attention to these prosperous neighbors. 

And then there are the serious things—what people are 
thinking and planning in this booming age of the world. 
You'll find enough good, instructive and inspiring reading in 
tomorrow’s Tribune-Republican to interest you for a week. 
Many a man and woman who has been to church likes to read 
a good sermon after dinner on Sunday—likes to read some- 
thing written or spoken by some of the great masters of the 
spirit. They will like tomorrow’s masterpiece of pulpit elo- 
quence. 

Sunday is a good time to doze over a long editorial—to 
read and reflect and sit comfortably in an easy chair and think 
things. ‘There will be one in The Tribune-Republican to- 
morrow. 

A big, vital, varied transcript of the life, the thought, 
the actions and behavior of a big, hustling city—that’s The 
Sunday Tribune-Republican. 

You Will Want It Tomorrow, Price Five Cents. 
You can have it delivered at your house, with the daily 

every week-day morning, for ten cents a week. 

7 eS 

PAPERS THAT ARE A HELP—AND A CREDIT—-TO THEIR 

CITIES. 

I wrote considerable some time ago of a newspaper 
man who believed in booming his own town, and, bet- 
ter still, is booming it. Several pieces of advertising 
matter I have lately received from newspapers are 
carrying out this idea with commendable vigor. 

The Dayton, (O.) Journal is one of these. With its 
advertising matter it sends a card, “Facts About Day- 
ton, Ohio.” On the other side, so displayed that the 
type talks, are these good words: ‘Dayton, Ohio. The 
Gem City, Righly Named. Why? Because it has 
Goood Climate, Good Homes, Good Churches, Good 
Investments, Good Water, Good Streets, Good Rail- 
road Facilities, Good Manufacturing Sites, Good Citi- 
izens.” And with these and such Good Papers, such 
as the Journal, it should certainly have what is known 
as Good Luck. 
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The Decatur (Ill.) Review advertises paper and 
city on the same large circular. “The Best Inland 
City in Illinois” is what it calls Decatur. “The Peo- 
ple are Prosperous and Pushing and They read the 
Review.” 

> > 

Advertisers should never forget that the primary defini- 
tion of the word advertise is to INFORM. 

SS — 

In an envelope which tells how “in Northeast Mis- 
souri and Western Illinois most everybody reads the 
Hannibal Courier-Post, presumably because “‘it’s clean 
and fair and tells the truth,” is the large illustrated 
folder, “Hannibal, Missouri,’ with one of the most 
pleasing views of a city one could wish for. There 
is a large map, and a number of halftones. This is 
the wording on one side of a well-composed card en- 
closed with the folder: “Going Some. Hannibal has 
increased her population 62 per cent im the past nine 
years. She is Still Going. A good place for you to 
sell goods. The Hannibal Courier-Post has increased 
its circulation 400 per cent in twenty-seven months. 
That’s Going Still Faster. A good thing to use to sell 
your goods in Hannibal.” 

SS SS 

It is not safe to assume that a customer has been satis- 
fied with the treatment he received because he maks no kick. 

SS OS 

A SUPERIOR BOOKLET. 

One of the de luxe booklets which are builded from 
time to time by America’s foremost printers is that 
lately issued by the Union Bank Note Company, Kan- 
sas City, Mo., to advertise both their printing and 
lithographing plants. It is a beautiful production in 
all ways. I refrain from showing some of the pages, 
admirable as to arrangement though they are, for I 
would not wish to give a poor impression of their 
effect by having halftones made from halftones. The 
following introduction will indicate some of the fea- 
tures of this triumph of the arts reproductive. The 
example of the watch-springs and the nails is a 
favorite one with political economists, but it has 
probably never been used before in connection with 
printing. The writer of this introduction has, as 
Mark Twain said of Kipling, “a faculty of slinging 
nervous English”: 

Does your lithographing and printing talk, or is it as inert 
as a bar of pig iron? Just take a few minutes, leaf through 
this booklet and see if it does not contain a message for you. 
See if this brief review of our skill and handiwork does not 
suggest the thought that the house that can produce such 
examples of designing, printing and lithographing as this 
ought to be doing your work. All printers have types and 
presses, but mere possession does not tell the story of their 
product. A pound of steel worked into watch springs is of 
far more value than worked into nails. In no line of modern 
industry is the value of the finished article so influenced by the 
character and quality as in lithographing and printing. Note 
the smartness and originality in those reproduced pages from 
the real estate book. Sight those reproductions of litho- 
graphed and steel die letterheads, engraved bonds and’ stock 
certificates, radiant with a money-value brilliancy. Focus 
your eyes on those pages of catalog and booklet covers, lack- 
ing, of course, the harmonious color blending of the originals, 
but still standing forth crisp with originality. 

IDEAS—they are the sovereign currency of advertising, 
and every department of our plant is presided over by a man 
known to the trade as being possessed of ideas . Their ser- 
vices are at your call. We know that results for you are re- 
sults for us. 

Read this from our record. 
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Some merchants say that nobody needs advertisements, and 
they say it so positively that you may be inclined to think 
they believe it. But try to induce such men to advertise that 
they will do something—give expensive free samples, for m- 
stance—and offer them the ad free, if you are a publisher. 
You will find you can't get them to put in such an ad as that 
though they get it for nothing. No, the average marchant 
who does little or no advertising does not believe that “no- 
body reads advertisements,’ and he only says so to excuse 

his own lack of energy and fear of expense. 

SS <r, 

SORRY eB Ue ll COULDN'T HELP IT. 

The Norfolk (Va.) Landmark announces in its 
advertising that it was founded by James Barron 
Hope. Whatever the hope may have been at its in- 
ecption, the realization is anything but barren. 

—~ KS 
Publicity makes More Work. This work of itself makes 

More Publicity. 
+> <> 

A BLOTTER FROM A GOOD PRINTER. 

Charlést Paasch;~220a, 19th ot, Brooklyn, @ Nagy, 
sends a blotter which cannot be reproduced, but is 
delightful in its large display of the line “Your Print- 
ing,” the arrangement of cuts, rules, panels and col- 
ors and shades. Hope to get other work from this 
really original printer. 

SS SS 
What an advertisement suggests is 

wnportance than what it says. 

+ > 

The Toronto (Ont.) Globe makes a good point as 
follows: “The facts that the most successful adver- 
tisers in the world have found it to their advantage to 
utilize the columns of the Globe constantly for years 
shows that there must be an element of profit in their 
invesentment.” * * * The Springfield Republi- 
can, which has broken away somewhat from its ultra- 
English style of advertisements, but is still dignified 
as to type-forms, sends folders with specimen ‘adver- 
isements to different classes ei advertisers, *, *9)= 
The Davenport Democrat and Leader is “Eastern 
Iowa’s Best,” according to the richly-colored printed 
matter it issuesis 7 * > * <The Washington GN. Af2) 

Star issues a folder unique as to shape and admirable 
as to its equal-line, long-and-short-line and short-line- 

sometimes of more 

and-long-line composition. The Cape 
Tourn .News: oi Gloucester, Mass.y Suses: a very 
tastily) composed | wenvelopel pcor mer isa ae ie 
Commercial Review, of Portland, Ore., has one of 
the most beautiful envelope designs I have seen for a 
long time. The three colors are finely harmonious 
with the stock, and the fancy border is placed just 
the right distance from the enclosed rule panel. There 
would have been a better contrast had there been no 
green on the latter, noweveiy 10 The combi- 
nation of rule and ornament in the ‘ob of the Albia 
(Iowa) Union is out of the common ae worth while. 
* * * The Lexington (Ky:) Herald has a pecu- 

liar trade mark—a bugle with a banner on which are 
the words, “Official Newspaper a picture of the 
American eagle and the American chanticleer. * * * 
A splendidly composed slip from Hamilton, O., ad- 
vertises a food grinder, “one of the handiest articles 
about the kitchen,” which “can now be secured at the 
office of the Democrat for only 98 cents, providing the 
person is a subscriber to the Daily or Weekly Demo- 
crat, * * *. The compositor who set. up the’ cirs 
cular of the News-Dispatch, Leadville, Colo., is an 
artist, despite the fact that he uses far too many orna- 
ments of various sizes and styles. * * “Sell what 

Mationa? (Printer: Journafist 

you don’t want, buy what you want,” is the advice of 
the Columbus (O.) Citizen on a neat all-type blot- 
ter advertising its want—and don’t want—columns. 
* % %« A halftone from a photo of a little girl with 
a parasol and a large number of copies of the Bridge- 
port (Conn.) Post—a picture my Aunt Emma would 
call “‘cute’—with the words, “It’s Fun to Sell the 
Evening Post,” is the attention-attracting feature of a 
circular issued by that paper. * *  “)) Titeusiam 
ronto Mail and Express runs a series of advertising 
cartoons on its want pages. One very cleverly-drawn 
one has this caption: ““Don’t you like to have the peo- 
ple of the city ‘take off their hats to you”? Amd 
don’t ney always do it to a successful advertiser?” 
* The merchants of East Liverpool, (O.) have 
in the Daily Crisis an exceptionally large number of 
ads, well composed. May not much of the confi- 
dence of the merchants in this paper be due to the 
fact that the Crisis uses several ads in each issue to 
advertise itself? * * * The Halitax (Na) jae 
has a clever acrostic in which the first eight digits are 
used, and also their sum, “36,” which is the Mail's 
telephone number. * * * The Atlantic Remem 
of Atlantic City, N. J., advertises its advertising cok 
umns in an ad which must have taken designer and 
compositor a long time to evolve, but it will be see 
and read. * * * The letterhead=jotmn @aeaaee 
(lowa) News is a beautiful rendering of a large 
amount of copy. The names of the proprietors should 
not, however, be so large as compared with the date- 
line in the same series. * * * Thé@venvelopemcum 
ner of the Cincinnati Volksfreund, with its slanting 
lines run off the job, is distinctly distinctive) * iyaeme 
The La Crosse (Wis.) Saturday Booster has a two 
column ad on the first page, and a twelve-inch six- 
column ad on the back, boosting its print-shop. 
* And here is what a red-hot paper, called the 

Yellow Jacket, says about itself: 
This is the Yellow Jacket, the only thing of its kind pub- 

lished on the earth. Its temperature is 200 in the shade. 
It preaches Republican gospel so straight that every issue 

brings many moss- -back Democrats to the mourners’ bench in 
a trot. It “gits’em goin’ and comin,’ ” 

It retails to Democrats, Republicans and Populists at 30 
cents a year and circulates over all the United States. 

If you don’t like it you don’t have to take it. If you do 
like it, you are hereby invited to subscribe today. 

We want 2,000 new subscribers to this paper within the 
next three months, that’s what we do. Will you help us get 
them ? 

The Yellow Jacket has passed the teeth-cutting age. It 
is now over eight years old and getting older every two weeks. 

There is no life insurance features connected with it. 
You merely pay your 30 cents and take it whether you like it 
or not. Then you will take it again. You always get what 
you pay for, then the paper stops. We treat all our sub- 
scribers this way, even the President of the United States. 

The Yellow Jacket don’t crawl behind a tree to talk. 
It don’t burst its crupper holding back to first see what 

some body else is going to say. It has no “ax to grind.” 
Everbody in the United States ought to take the Y. J. 
All Republicans ought to take it because it is helping to 

fight their political battles. 

Every Democrat should take it to keep trace of the ras- 
cality of his party. 

Every Populist should take it because it points out the 
only way to his political salvation. 

And everybody else ought to read it because every issue 
will be full of Originality, Fun, and Sarcasm and Logical 
Reasoning. 

The more Yellow Jackets you help to circulate, the more 
votes you help to make for the grand old Republican party. 

When you read this copy, pass it along to your neighbor, 
if you love one another, and if you don’t, make a bluff at it | 
anyway and try it. 

es 
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If you can use a few sample copies, drop us a card. 
The politics of the Yellow Jacket in the future, as in the 

past, will be Republican. However, we belong to no man 
and shall reserve the right to be as independent as a hog on 
ice, on all matters that come up for public consideration. 

We will frequently publish “Letters from the Devil,” as 1t 
is always interesting to know what “Old Nick” thinks about 
the way things are run on earth. 

Eli Tucker will continue to be a correspondent. Some of 
his letters will be worth the price of the paper for a year. 

If you receive a copy of the Y. J., it is an invitation to 
subscribe. 

You will get more fun and derive more information for 
30 cents than in any other way you could spend it. 

Now we want to ask you to send a 30 cent subscription 
to this paper. Send us a club if you can. 

We want to also ask you to send along a list of your 
neighbors whom you think might subscribe. 

This is asking a great deal of you, isn’t it? 
Well, ask something of us. 

THE YELLOW JACKET. 
Moravian Falls, N. C. 

+> > 

The vital question that confronts the printer of today is 
not, Will it pay to advertise? but, How can I make my ad- 
vertising most effective? 

SSS I; 

“HAVE PLEASED OTHERS—WILL PLEASE YOU.” 

Nolan Bros. Printing House, Brooklyn, N. Y., did 
a nice booklet for a customer, and are sending it out 
with one of their cards. It shows that the work they 
do for others is executed with the same care and skill 
they devote to their own advertising matter. And 
so it is a good advertisement. On the colored slip 
pasted on the back of the envelope are the words: 
“The essence of success—PRINTING.” 

> > 
Some advertising is useful as object lessons to teach ad- 

vertisers how not to do tt. 
+> > 

A WELL-ILLUSTRATED HOUSE-ORGAN. 

The Lariat is the house-organ of the Williamson- 
Haffner Engraving Company, Denver, Colo. The 
three-color cover is in fine keeping with the name. 
One of the many excellent specimens of zinc etching 
shown in the latest number I have received is a head- 
ing of the NATIONAL PRINTER-JOURNALIST. The fol- 
lowing metaphor is one of the many bright things in 
this catchy little magazine: 
_ The printer and engraver are the apothecaries of the bus- 
iness world. After the doctor of business ‘has properly diag- 
nosed the case and correctly prescribed for it, the proper kind 
of text, cuts, paper, etc., a careless or ignorant printer or 
engraver can spoil the whole effect, by not knowing how to 
mix the ingredients. And the patient suffers a relapse instead 
of improving. We are post-graduates, etc. 

SAY 

Nothing is so convincing as the truth. The ad-writer who 
does not believe what he writes will find it difficult to inspire 
confidence. His announcements may be cleverly constructed, 
and may have the outward semblance of truth, but if they 
lack the true ring their falsity is pretty sure to be detected. 
The plain truth in plain words carries conviction. 

> D> 
SOME PRINTS ABOUT CIRCULAR LETTERS. 

Dear Mr. Woodworth:—Here’s a few odds and ends 
of my efforts. If you wish to roast them or toast them, 
Sail in. In the past you said a very nice thing about my work 
for the Griffith-Shillings Co., Boston. 

Yours truly, 
Jep. SCARBORO. 

I presume the nice thing I said about Mr. Scar- 

boro and his work is that quoted on this representa- 
tive page (1) from the clean-cut booklet, ‘“ Letter 

., tS eee . . . . 

gic, just issued by this leading ad-writer. Other 
pages treat of “The Letter that Lands,’ and “Form 
Letter Facts.” Probably there was never before a 
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book giving such a clear idea of the extreme care nec- 
essary in the preparation of that very important fea- 
ture of modern advertising—the form letter. I have 
written more form letters in the last two years than 
ever in my life before—and for a business that re- 
quires far more such letters than most ;—namely, that 
of correspondence instruction. And I realize as never 
before how great is the difference between the good 
and the poor, or the good-bad, and how measurably 

Sales Letters 

ARNISH will not turn spruce pine into 

V quartered oak—The thought’s the thing. 

Good English is merely the varnish for 

sound reasons and should not cover the grain of the 

thought any more than a coat of shellac should 

cover up the natural grain of hardwood. 

So many men have that mortal dread of plainness, 

simplicity and directness that they simply can’t get 

down-to essentials and say simple things with 4 ring : 

of sincerity. 

A polished style is often regarded by plain common 

sense people as the trade mark of a polished liar. 

Business. letters are not literature any more than the 

salesman’s talk is oratory. If they fill their mission 
nobody cares how plain-and: prosy they are. 

It takes just about nine parts of judgment to one of 

writing ability to turn out a good sales letter. The 

successful letter, writer is necessarily a closer student 

of men than he is of merchandise and methods. He 

knows how to be brief without seeming blunt, how 

to be direct and crisp without being crusty, how to 

be cheerful and chatty without being foolish or 

flippant. In short, he knows how to leaven his 

letter with the human element of common sense. 

—Jep Scarsoro in The Business Philosopher. 

‘¢ Mr. Scarboro is one of the best known of all the ad writers. 
He is a master of that brisk, brief, antithetical style which is 
so effective.’’—The Printer-Fournalist. 

No. 1 

one must put oneself in the recipient’s place in regard 
to this most intimate form of advertising. The form 
letter is often viewed with suspicion—as being some- 
thing it pretends not to be. But it has become a neces- 
sary feature of advertising in a mail-order age, when 
profits do not often justify an entirely personal let- 
ter to each prospective. The following remarks by 
Mr. Scarboro in an article in Advertising and Selling, 
quoted in his booklet, therefore hit the nail on the 
place where nails should be hit: 

557a Halsey St., Brooklyn, N. Y. 
The effectiveness of what is said in your form letters 

will be directly proportionate to its appeal to human interest. 
Eccentric, freakish statements may astonish, but the letter 
that glows with human nature and talks plain sense and is 
sincere is the one that inspires confidence and gets business. 

Many a perfectly honest man lacks the knack of telling 
the.truth in his letters so that it will be taken as such. 

Excellence of expression, directness and even clinching 
arguments fail unless there is enthusiasm and earnestness to 
warm up the reader and thaw out his indifference. 

You simply can’t turn your back on a man who is in 
dead earnest, whether he approaches you in person or by 
lettter. There are those, however, who can’t project their 
best focus through letters, and what they say in writing loses 
all the flavor of their real personalities. 

Almost any office man can string a few cut-and-dried 
satements together in a perfunctory sort of way and call it 
a soliciting letter. But after all, like everything else, it’s only 
the trained salesman correspondent, keenly alive to the 
“eternal fitness of things,’ who can really sense and say just 
the right thing to persuade and gently pull the prospect over 
to the firm’s point of view. 

A letter to get business ought to look the prospect 
squarely in the eye and land your proposition right where 
he lives. It should express his innermost desires, getting 
under his conventional veneer and touching the tenderest 
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spot of his self-interest. In short it ought to attract his at- 
tention and arouse his interest precisely as the dinner-bell 
does when he is hungry but does not know it until the bell 
suggests it. se 

Flat, flavorless formalities kill the chances of more solicit- 
ing letters than any other fungus growth that conventionality 
has fostered. It’s the crisp, candid, earnest, human touch that 
goes to the spot—the sort of talk that comes straight from 
the writer, colored by his personality, glowing with earnest- 
ness and sparkling with the sort of originality that is born 
of enthusiasm. The man who writes a soliciting letter should 
not feel that he is addressing a crowd but should keep in 
mind the fact that he is speaking directly to a human being 
who can think twice as fast as he can write. 

Mr. Scarboro gives us one of the secrets of good 
business letter-writing when he comes out flatly and 
says: “I won’t tackle a fake scheme. I must know 
that there’s merit in a proposition for buyer as well 
as seller, before I can put ginger and earnestless into 
the copy.” Surely! The ad-writer who does not de- 
grade his profession is sure to give his letters a ring of 
sincerity which will appeal to those who are not fools. 
And, in spite of the epigrams of Barnum and Carlyle, 
it is well for the advertising man to credit the aver- 
age citizen of this age of interaction with a fair 
amount of common sense. 

Ee ee 

If you wait for your business to grow before you adver- 
tise, the chances are that you'll never do any advertising. 

> > 

A HANDSOME HOUSE ORGAN — SHORT WORDS: 
USE AND ABUSE. 

The advertising motto of a paper-maker I used to 
know in New York was, “What We want is Orders.” 
It is to be presumed that he did not want them at the 
sacrifice of a reputation for selling good paper—if 
not, he was a poor advertiser. Now the McFarland 
Publicity Service, of Harrisburg, Pa., issue a house- 

organ with the name Orders. It should bring them. 

THEIR 

Published Occasionally by 
The McFarland Publicity Service 

IF YOU WERE IN NEW YORK 
and Wished to Close a Big Deal in Chicago 

OU wouldnt take the trolley to Paterson, change 

there to an Erie local for Binghamton, swing over 

to the Lackawanna until you reached Syracuse, transfer 

to the West Shore for Buffalo, then board the Nickel 

Plate for Cleveland, use the Lake Shore from there to 

Toledo, try the Wabash to Fort Wayne, and take a Penn- 
sylvania flyer to wind up the trip in a burst of speed! 

Hardly! 

There would be no extra fare for six-sevenths of the 

way; you could make the trip with a minimum of tribute 

iINiopeaza: 

Here (2a) is the first body-page. It shows a good 
start for an argument against going around a moun- 
tain to get to the foot of it. 

2b is a specimen left-hand page (clover design and 
rules green). It introduces a speech made at a Press 
Club entirely in words of one syllable; and has itself 
no longer word. Some of the best verses in the Bible 
and Tennyson are all in words with one sound, but the 
poets who made the King James version and the poet 
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they inspired to write “Dora” did not make a prac- 
tice of confining themselves to such short words. 
However, the most of us writers do not fully know 
their power, when used judiciously; and this effort 
and the quoted one are both very creditable produc- 
tions. However, a book of words of one syllable is 
likely to be monotonous, “Swiss Family Robinson in 
Words of One Syllable” was read by me when very 
young; but it had not half the attraction of the orig- 

STRENGTH OF SHORT WORDS 
How They Tell What You Want to Say, in 
Small Space, and Help Your “Ads” to Win 

HE strength of short words lies in the fact that 

they.can be read with ease, and will stay in the 

mind when long words lose their hold. 

At times it is hard to find just the short word that. 

fits, or that seems to be as strong as a long word; but it 

can be done, and what you say has a snap and vim to it 
that it would not have if long words were used. 

It is a fact that few men who write seem to know the 
real strength of a short, sharp, terse word. To prove that 

; there is not real need for long words, 

Ht |. (=* this and the next page or two are 
i Wes filled with words which have but 

17) j one sound. Some: few of them may 

j seem to have two parts, but such is 

not the case in fact. 

There is nq field in which the 

se of strong words is of such great 
Y% weed as that which we who make 

this book try to fill. To make men 

and their wives and the rest of the 
folks in the house read and buy is the prime thing. 

To write well is an art; to write an ad so that men 

will pause and read what you write is more than an art. 

There is one word in our books to print which takes a 

score and four types, and it has eight or nine parts to it; 
but the man who used such a word in an ad would show 
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“To Make... Read 

and Buy “ 
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inal book. Naturally the writer could not use the 
family name in the book, and he was forced to such 
absurd expedients as to substitute “bread and lard” 
for “bread and butter.” If he had made it~ breae 
and jam,’ I would have appreciated it better. Short 
Saxon words are generally the strongest in the lan- 
guage; but this is an age when we cannot describe 
the bare necessities of life—such as automobiles— 
by using them exclusively. 

On pages in this fine house-organ where the three- 
line titles come farther down the page, the style of 
the rules is maintained. 

Ss > 

BOOKS AND THINGS AND THEIR MAKERS. 

“A CATALOG of SOME BOOKS & THINGs 
made by the ROYCROFTERS at their SHOP oppo- 
site the SCHOOL HOUSE in EAST AVRORASSS 
a title which should make the eyes of any bibliophile 
water, even were it not printed Roycroftie. It is dif- 
ferent from the dryasdust catalogues which come 
from other shops, for Elbert Hubbard is a Writer 
of Advertising as well as other things, and can carry 
messages to that message-seeking Garcia, the Reader 
of Advertising, better than most. And he is helped 
out by newspaper men and women and the Rabbi 
Elias Margolis, who have taken Little Journeys to 
East Aurora and Fra Elbertus. There are East Ate 
rora Borealic headings, and greetings galore, and 
many wise sayings by the wise ones who wrote the 
books, including the wise Fra himself, who wrote the 
most of them. “The Man of Sorrows, being a Little 
Journey to the Home of Jesus of Nazareth” by El 
bert Hubbard, is described as “the best selling book 
ever issued by the Roycrofters.”’ Then follows the 
deliciously Hubbardish sentence: “Some think it is 4 
very great book—others not,’ which is reminiscent of 
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John Bunyan’s advertisement of his greatest work. 

I was sorry not to hear Elbert Hubbard’ s address 

HAVE no Chair, 

no Church, no 

Philosophy, but 

each man and each wo- 

man of you I lead upon 
a knoll. 

—Walt Whitman. 

No. 3a 

before the Scranton Y. M. C. A., in which he claimed 
that the world do move, for ten years agone he would 

VERY employe pays for superintendence and in- 

spection. Some pay more and some less. That is to 

say, a dollar-a-day man would receive two dollars 

a day were it not for the fact that some one has to 

think for him, look after him and supply the will 
that holds him to his task. The result is that he contrib- 
utes to the support .of those who superintend him. Make no 

mistake about this: incompetence and disinclination require 

supervision, and they pay for it and no one else does. The less 

you require looking after—the more able you are to stand 
alone and complete your tasks, the greater your reward. Then 
if you can, not only do your own work, but direct intelligently 

and effectively the efforts of others, your reward is in exact 

ratio, and the more people you can direct, and the higher the 

intelligence you can rightly lend, the more valuable is your life. 

The Law of Wages is as sure and exact in its working as the 
Law of the Standard-of Life. You can go to the very top and 

take Edison for instance, who sets a vast army at work and 

wins not only deathless fame, but a fortune, great beyond the 

dreams of avarice. And going down the scale, you can find 

men who will not werk of themselves and no one can make 

them work, and so their lives are worth nothing, and they are 

a tax and a burden on the community. Do your work so well 

that it will require no supervision, and by doing your own 

thinking you will save the expense of hiring some one ‘to 

think for you.—ELBERT HUBBARD. 

The above paragraph we have printed in large type with a 

special ornamental border, hand-illumined, suitable for fram- 

ing. Price, One Dollar; framed roycroftie in Weathered Oak, 

Two Dollars and Fifty Cents each. 

Page Number Twenty-Five 

No. 8b 

have not been there, and naively expressed himself as 
being from the Eeicieealth of Missouri. I thank 

the Fra for an autograph photo of himself with all 
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kind wishes to myself, and hope some day to see him 
in the village of workers with Head, Heart and Hand. 

Here is a page from the book about books (3a) 
There is a wide margin to the left and southward of 
the panel, and is a study in effective whiting-out. The 
“TI” is a Roycroftie rubrical red. 

Another page is exhibited as 3b—both because its 
words should prove of economic value to employers 
and employes, and likewise because it gives a sugges- 
tion to readers of this department as to the mottoes 
many of them do so well as to presuppose that they 
have been colonists of East Aurora. 

aS ae 
ANOTHER MOTTO. 

Here is a motto done by Gene Biggers of Corsi- 
cana, Tex., which resembles the East Aurora exposi- 

0 00 000 0000000000 IH X 

) | 
( EES it be your aim to do good 

) rather than original work, and 

) your work will be more original than 

i if you had striven to make it so. Moody 

00000000 0 
000025) 00000 000000000 

No 3¢ 

tion of Whitman’s words (3c). The disposition of 
the blank space is agreeably artistic. 

SS > 
AN ADVERTISEMENT OF WANT ADS. 

Small mailing cards such as the Springfield (O.) 
Gazette often sends out to local prospectives show 
the benefits of newspaper advertising in a specific 

The Springfield Gasette 
TI WKIRKPATRICIK. Sotr OWNER 

NOUSE Painting, Carriage Painting 
and Graining 64 N Fountain ave 

“T inserted the above adv. in the People’s Col- 

umn of Tue GazettE on Tuesday, 

Wednesday, 

painting-—the party stating he had come because he 

thad seen this adv’ in Tue Gazetrr.” 

GEORGE REINERT. 

June 8th. On 

June 19th, I received a $9.00 order for 

O4N Fountain ave 

No. 4 

this (4). The address-side of 
as some snappy phrase. The one 

“Another Shining Example.” 
oe eee 

ONE USE OF A “WORK MARK.” 

The billhead of Eugene L. Graves, Norfolk, Va., (5) 

way. For instance, 
the card always ha 

on this card reads: 

shows a utilization Oi a work-mark which is out of the 
asprodice al yt Foe iis vet Cares = 

- ; WHERE QUALITY COUNTS a 

Sold to a Norfolk, Virginia 

+ EER Sinks se ae a: 190 

65 Fayette Street Both Phones 

No. 5 

The panelling is green, and so is the back- 
The remainder is brown. 

common. 
ground of the work-mark. 



346 

ATTRACTIVE ATTACHMENTS—PUNS IN ADVERTISING. 
Three years ago, Fred W. Haigh, of Toledo, O, 

sent me a number of calendar-hangers(some of which 
were then reproduced)of a style which is certainly 
very attractive. It involves the attachment of some 
small article to the card. Sometimes the innate love 
of all mankind for a pun gives an idea for a catchline 
with this particularly catchy display. For instance, 
there is the start of a sentence, “Do Not Upbraid 
Me,” with one of the syllables expressed by a piece 
of braid. There are other cards where the pun is 
much more clever than this—in fact, is a real pun, 

TAKE AND 

A FIGURE IT 

OUT YOURSELF 

isn't it cheaper and more satis- 
factory in the long run to have one Printer do vour 
work? He gets to understand all your requirements, 
your ideas as to style, etc., and in this mapner can 
unquestionably give you the very best service and the 
best printing obtainable. 

Most mercantile houses and manufacturers have 
their heads of departments, they don't let first this man 
and then that man do this or dothat, BUT ONE MAN 
is held responsible for his department. 

Now, I would like to become YOUR OFFICIAL 
PRINTER, and in a way become a part of your busi- 
ness, or have my office your Printing Department, and 
! am safe in saying that you will be time ahead, money 
ahead and have peace of mind. 

ALWAYS GLAD TO ANSWER 

PHONE CALLS. 

Fred W. Haigh 
PRINTING AND BINDING 

HOME PHONE 223 HURON STREET 

..-006... Toledo, O. 

1907 FEBRUARY 1907 

Sun \WYon| Cue \Wed Chu Fri | Sat 

: : : : : 1 | 2 
On Ad Dat] On” (ane Oo 
40/11/)12/)138/)14/15/)16 
17/18/19 | 20/ 21 | 22) 23 
24 | 25 | 26 | 27 | 28 | : : 

No. 6 

rather than simply a portion of a rebus. And al- 
though punning has been said by some wise owl to be 
“the lowest form of wit,” it has not been deemed un- 
worthy in the speech of our Lord Himself in making 
a very important announcement—“Thou art Peter, 
and upon this rock (Greek petros) I will build my 
church; and the gates of hell shall not prevail against 
it.’ Surely a pun, as Simon was called Peter for 
some time before this. 

Yes, an occasional pun is dear to the heart of the 
public, and can thus become a most effective factor in 
publicity. I am far from being one of those who rail 
against humor in all forms of advertising; but an ad 
shouldn’t be “so darned funny” that there would be 
danger of mistaking its serious statements for jokes. 

Mationa? (printer: Zournafist 

Well, I was talking of Mr. Haigh’s cards and here 
I am rambling like old man Cicero when he talked 
concerning old age. Such a card as the one exhibited 
as 6 is, to my mind, more effective than one whose 
most prominent feature is a pun. Surely it is a strik- 
ing catch-phrase, “Take a Pencil and Figure It Out 
for Yourself,” when the pencil is set right before you. 
This would be particularly good in a case where the 
recipient of the card might be induced to do some 
actual figuring, as many a piece of printed matter 
causes one to do. 

+> > 

AN AD IN PERSPECTIVE. 
Frank Bellew, the late English comic artist who 

made his reputation in America, once had an article 
in St. Nicholas entitled, “On Teaching the Eye to 
Know What It Sees.” To illustrate one point he 
made the picture of a triangle, and opposite it placed 
another picture where, by means of an inscribed illus- 

tration, the triangle became the rails of a railway 
going far into the distance. The triangle shown in 
7 has already a remarkable perspective, because of 
the figures which show the growth in circulation by 
years of the Pennsylvania Grit, of Williamsport, Pa. 
This is from a very handsome booklet entitled, “How 
to Introduce Your Business into Nearly a Quarter of 
a Million Homes.” 

aS es 
The Giraldi Company, Brooklyn, N. Y., are print- 

ers who believe in the salesman-with-samples idea in 

You Don't 
Give a Hang 
about our special equipment, special 

skill and special this and that—what 

you want is a sample of the goods 

tight in your hand and the price 

before your eye. 

You’ve got both. 

Exact sample of the paper enclosed, 
good stock you'll notice, printed in 

black ink that’s really black, and the 

price—$8.75 for s5000—done up in 

boxes of 500 each, delivered C.O.D. 
express charges prepaid. 

Considering everything: Pe. case~. Preawork, Packing, 

Can you beat it? 

THE GIRALDI COMPANY 
254-256 Creene Avenue 
BROOKLYN, N. Y. 

ee _ 

sending out printed matter. Here is a circular 
green and brown (rules, including the underscoring 
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one, green) which puts this idea right up to the cus- 
-tomer. Note the two-line effect. 

A folder issued by this concern has a photogravure 
pasted on the second page, showing the appearance 
of the tenboxes of 500 letterheads each which, 
“packed in a large reinforced case,” are sent, charges 
prepaid, for $8.75 C. O. D. The message (on page 
opposing the picture) ends thus: 

We are specialists. This one thing we do and with a 
fine equipment for this letterhead business exclusively, we 
are keenly alive to the fact that we’ve got both work and 
price down fine. 

What do you think? 

This snappy, now-it’s-up-to-you advertising matter 
was prepared by Jed Scarboro, a real advertising 
writer. 

Ry 

Space in the New York Evening Journal and World 
can be sold at good prices, yet both papers are wise 
enough to reserve considerable of it for their own ad- 

JUST SUPPOSE \ 
you could double your salary 
without additional effort. 

JUST SUPPOSE 
you could buy two suits of 
clothes for the price of one. : 

You'd Grab the Chance, 
wouldn't you? Every sensible 
person would. Very well, then. 
Why not grab an equally fa- 
vorable opportunity in the se- 
lection of your Sunday want 
medium. 

HERE’S THE POINT. 
The Sunday American has a 
circulation of 800,000. That 
is guaranteed to be as much as 
the two’ next largest newspapers 
combined. You never heard of 
our claira being disputed. Why 
not? Because it’s the truth 
and we have the circulation 
facts to back it up. 

TEST US 
on your “Help Wanted” re- 
quirements. (The American is 
famous for bringing reliable of- 
fice, factory and domestic help 
quickly and economically. 

THIS RECORD TELLS. 
During the past four days the 
American printed 1716 - scp- 
arate paid “Help Wanted” 
ads. The Herald, once the 
greatest Want medium, printed 
only 1430. 

NOTHING SUCCEEDS 
LIKE CIRCULATION. 

A 

No. 8a 

vertising. Ah, that some of the papers in smaller 
places would emulate them in this respect! The days 
of twisted rule typography are thought by some to be 
over—wouldn’t think such an up-to-date-and-ahead- 
by-some-hours paper as the Journal would employ it, 
eh? (8a). But There’s a Reason—and it is the very 
good advertising reason of Distinctiveness. The 
World uses mortised cuts to advertise its want ads. 
These are distinctive, too, and less freakish (8b). 
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This blotter (9) reached me on St. Patrick’s Day— 
and doubtless the intention of Mr. Rice was that it 
should be seen first by others on the same day, as the 
Rice Press blotters are as timely as they are terse. This 
specimen is particularly beautiful in its disposition 
of white. I am not especially fond of seeing parts 
of a sentence divided by rules, as is done here in two 
instances. I do not believe the omission of the inner 
rules, particularly as they are enclosed in a rule panel, 

World Want Houses 
and Lots are just like 
other Houses and Lots 
except World Want 

if Houses and Lots COST 

No. 8b 

would hurt the job. I showed this blotter to an Irish- 
man, who appreciated the Shamrocks, but he said, 
“How can a man know when he doesn’t know?” And 
it puzzled me also for a time. And yet the sentence 
is good English and good sense. Query: Is the dis- 
play of simply the words, “The Man Who Knows” 
likely to give the above impression of meaningless- 
ness? 

The man in Flint or vicinity who does not “know, 
and know he knows,” (to quote the Arabian proverb, 
which I cannot remember in its entirety) the advan- 
tages of having his printing done by the Rice Press 
will never know much, for he must have seen some of 
the blotters, and I would not advise the Rice Press 
to issue one less than they are doing; but I also be- 
lieve there are some parts of printing advertising 

EE NE BONS 

which can be more effectively advertised by something 
else. For instance, a booklet is a good medium for 
the advertising of booklets. 

I am sending one of the blotters as a birthday re- 
membrance to my mother—the 17th of March is her 
birthday, though it was not St. Patrick’s. And I be- 
lieve if she has any printing to be done, the Rice Press 
should stand a fair chance of getting it. 
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Golden Nuggets From Among the Asso- 

ciations 

HE Connecticut Editorial Association is 

happy in the speakers secured for its convention 

banquets. At this function, following the meet- 

ing at Hartford, April 11th, the principal speakers 

were Attoreny Charles A. Colley, Waterbury ; 

Editor Geo. A. Beers, Bristol; Ex-Governor Geo. 

McLean and Rev. Sherwood Soul. In speaking 

“The Citizen and the Newspaper,” Mr. Colley 

always 

said: 

Better that the chief executive of the nation should go 

wrong, and that half the representatives in Congress should 

be crooked than that the people should lose faith in reputable 

journalism. 
Be OE Fh des iy cue RE a sie 

Another has said that the editor of a newspaper, by reason 

of his profession, is as one who has been baptised, and an- 

nointed, and set apart from other men in the community, 

and I think it must be true. 

The personal opinion of the editor by word of mouth is 

one thing, but that same opinion in the cold type of an 

editorial, backed by the reputation for truth-telling of an 

honorable newspaper, is trumpet tongued a thousand fold 

stronger than verbal language could possibly make iigy abel Bote 

big city down below there are great newspapers standing 

like barriers in opposition to fraud and graft and political 

chicanery that in my judgment cannot be bought and the 

same is true of the newspapers of our own state of which 

you are the representatives. 

Editor Beers spoke of the peculiar influence of the country 

editor in his home communtiy, speaking upon the subject, 

“What the Country Editor Should Stand For,” and argued 

that nothing was ever lost by standing for the principles that 

he thought right, or for. the candidates whom he considered 

most worthy. He said in part:— 

It is the opinion of the local editor who knows his man, 

that is sought after. It is in this field that the editors of the 

country weeklies can do a great work in the coming election. 

Cast your partizanship to the winds, and support men that 

you know are fit for the offices that they are seeking and you 

will accomplish much in helping along a great work of re- 

form. 

Ex-Governor McLeen:—There has not been a year of 

the thirty-two that have hurried past me since I tumbled off 

the bottom rung of the ladder of journalism, that I have 

not looked back at that ladder with longings and regrets. 

For, no matter what may be one’s position on it, everybody 

will pretend to love him, everybody will, in fact, be afraid 

of him, and desire his approval. And, while a newspaper 

man may not always get a reward commensurate with his 

deserts, he can always get satisfaction. The press is an 

inspiring topic, and it is a dangerous topic for a politician 

unless his observations, like those of the weather bureau, 

take in the whole horizon. 
se) sey at ae De Uk a ra 

In the old days dame rumor was the priestess of fame. 

Men were made or unmade by the two-legged heralds; but 

now it is the two-penny herald that does the job. As sound 

would be unknown were there no ears, and light unknown 

were there no eyes, so the world would be unknown were 

there no newspapers. 

aT Soe ee FO ea eg 

What may we not hope for when the day of justice and 

reason really dawns? Civilization so far has hardly set her 

second watch in the night of ignorance. And yet it is idle 

to talk of our fate in connection with that of Rome and 

Athens. 
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There were no newspapers in Rome, no public schools, 

or hospitals. New York may be a pretty bad city, but before 

you can compare it with Rome you must take away her 

churches, her newspapers, her schools and her hospitals, and 

put in their places slavery, paganism, intolerance and the 

coliseum of blood and death. Athens got a step higher than 

Rome perhaps, but only a step. In her boasted democracy 

not one man in twenty had a vote to sell even. The rich 

Greeks and the rich Romans got their wealth from slaye 

labor and conquest. They had wise men in those days, yes; 

they had Socrates and they poisoned him.. They had just 

men,, yes, they had Alcibiades and they banished him. They 

had good men, yes; they heard the sermon on the mount, and 

they crucified Him that delivered it. 
kK ae ge 

Sometime ago I went to a suburb of New York to look at 

a real estate proposition. After we had inspected the prop- 

erty, the owner became a prophet, and I never listened to a 

more eloquent one. His closing sentence ran something as 

follows: “I want to tell you that New York isn’t out of her 

shell yet. Why Babylon had 25,000,000 of people, and a blind 

man could see that she wasn’t a pin prick to what New York 

will be some day.” 

There are a great many people who think there should be 

qualifications; that the modern paper has too much of the 

frivolous; too much of the sensational; too many facts that 

are not so. Why cover columns with the details of Miss 

New Bill's marriage to Sir William Goat? Why describe 

so minutely the ramifications of the ratholes in the cellar of 

high life? Why cover pages with the tear-soaked, blood- 

stained wreckages of passion and crime? 

We would keep all this unwholesome stuff from the eyes 

of our youth were it possible. And yet many people will in- 

sist that it is neither possible nor wise. Surely the tree of 

Eden cannot take back its fruit, and Adam has passed beyond 

the application of emetics. Can it harm a rising generation 

to know that the wages of folly and sin are paid in full in 

this world? That the boy who runs into the flame he can see 

is more of a moth than a man? We must work out our own 

salvation, and if any man is inclined to be discouraged, let 

him read history and cheer up. The world is young. It is 

8,300 miles thick and 8,150 of those miles haven't cooled off 

yet. What we are prone to look upn ofttimes as the pains 

of dissolution are in fact the growing pains of the young 

giant. What our pessimistic friends declare to be the failing 

light of a setting sun is, I think, the coming light of a rising 

sun. The newspaper that tells the truth and the whole truth 

about anything or anybody has come to stay, but the paper 

that discriminates will do the most good. Again, the earth 

is growing small, but is growing big faster than it is growing 

small. 
eee we er ee ee ec 

And it is for newspaper men to remember that while the pen 

is mightier than the sword, it is also more cruel. Let your 

pens then he guided by honest hands directed by honest heads, 

fed with red blood from honest hearts; otherwise success 

will be the price of betrayal not only of yourselves but of 

your fellowmen. Don’t mix your news, and let your news 

be unvarnished and your views untarnished. 
ee a” Hed ee OPE hk eer 

Mr. Soule said he was brought up on the country news- 

paper, the Windham County Transcript, then edited by J. Q. 

A. Stone, and he could remember the discouraging weekly 

comment of his grandfather, “Not much news this week: 

there’s nobody dead whom we know.” 

He ‘had learned that the newspaper never retracts, and a 

has the last word invariably and a controversy with it merely 

results in more copy for the paper and an increased circu 

lation for it, There is something in common, one thing in 
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common, at least, between the pulpit and the press, that being 

that a great part of the public feels that is could do better 

than the editors and pastors. There should be ethics in ad- 

vertising, and fairness in reporting and writing . 
ee Oe ee OR Oe 

BUSINESS SESSION. 

Reports were presented at the afternoon session and the 

election of officers was held. Arthur S. Barnes of Bristol, 

who has been president of the association for five years or 

more, declined a re-election, as did Elwood S. Ela of Man- 

cehster, who had been secretary and treasurer for fourteen. 

Everett G. Hill of the New Haven Register was elected 

president and Mr. Barnes was shifted to the office of secre- 
tary and treasurer. A committee consisting of George C. 

Woodruff of Litchfield, F. E. Norton of the Courant, and 

W. Jj. Flood of Manchester, were appointed to draw up a 

minute of appreciation of the work of Mr. Barnes and Mr. 

Ela, which was read at the banquet in the evening as fol- 

lows: 

“The members of the Connecticut Editorial Association 

at their meeting in the Hotel Garde on April 11, 1910, hereby 

bear witness to the faithful services of President Arthur S. 

Barnes and Secretary and Treasurer Elwood S. Ela. The 

former has served the society for five and the latter for four- 

teen years. During all that time both have worked for the 

good of the state, the good of their profession and the good 

of this association. To bear witness thereof this minute is 

offered to be made a part of the records of this asocia- 

tion and to be made public.” 

New officers were @ected as follows: 

President—Everett ‘G. Hill, New Haven. 

Secretary and Treasurer—Arthur S. Barnes, Bristol. 

Auditor—Frederic W. Lyons, Greenwich. 

Vice-Presidents—E. H. Crosby, South Manchester; W. C. 

Sharpe, Seymour; Theodore Bodenwein, New London; Wil- 

lis S. Jones, Westport; L. O. Williams, Putnam; Irving Man- 

chester, Winsted; Ernest L. Prann, Deep River; Louis Mc- 

Laughlin, Stafford Springs. 

William G. Mulligan, editor of the Thompsonville Press, 

was elected to membership, and ex-Governor McLean, and 

Wilson H. Lee, of New Haven, were elected honorary mem- 

bers. 

Working Together in Unity 
If the billions of dollars that have been lost to this world 

through strife and lack of co-operation and mutual loyalty 

and helpfulness in work, an endowment or foundation 

could ‘be established with the funds that would be sufficient 

to supply practical education to all,to put every worthy man 

on the way to an honest livelihood and to relieve all real want. 

By the side of such a foundation, the five hundred million 

dollar establishment, purposed by Rockefeller would sink into 

insignificance. It is always a pleasure—derived from a reali- 

zation of the benefits that would be reached were such con- 

ditions universal—that we record from time to time, incidents 

that show the good-will and co-operation between employees 

and employers. Such an incident was furnished, a short time 

since, by the force of the American Artisan, of Chicago, for 

which we have awaited the opportunity to give some brief 

notice. It was that of the presentation, by the staff of the 

paper, of a handsome ‘bronze figure that is shown herewith, 
to Mr. John Stern, the proprietor and publisher. The figure 

is that of a Bergese (Shepherdess) par Raphanel, expres- 

sive of lovmg care, watchfulness and _ kindliness accom- 

panied by entire confidence and trustfulness. 
At the base of the ornament which is thirty-three inches 

high, a gold plate bore an appropriate inscription, showing 
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the source of the unexpected present, precious for the good- 

will it bore. The assembled staff, who awaited their chief 

in his office, learned by fitting words from Mr. Stern, not 

only how much he prized the good-will manifested, but how 

greatly he had appreciated their loyalty to the paper and to 

himself, and the outcome showed that he had already pro- 

vided a most substantial acknowledgement for each, that 

spoke more eloquently than words. 

Whoever promotes good-will and mutual helpfulness does 

the world a great and lasting service. 

Right here we feel moved to give the part of a little ser- 

mon by Elbert Hubbard, that is filled with wisdom drawn 

from its evident, high and inspired source and is as follows :— 

“The world is crying for men—civilization wants men who 

can rescue it from dissolution; and those who can benefit it 

most are those freest from prejudice, hate, revenge, whims 

and fears. tS Do not extricate yourself—be 

one with all, be universal. So little competitiom is there in 

this line, that any man, in any walk of life, who puts jealousy, 

hate and fear behind him, can make himself distinguished. 

' And all good things shall be his—they will flow to him, Power 

eravitates to the man who can use it—and love is the highest 

form of power that exists. If ever a man shall live who has 

infinite power, he will be found to be the one who has infinite 

love.” 

Is not this all much better than the teaching, encouraging 

or practicing of jealousy, suspicion and hate between em- 

ployees and employers? 
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Editorial Musings as to Honest Worth, 

Public Officials, and Good Government, 

and the High Obligations of the Press 
AST month we had occasion to refer, inci- 

dentally, to the ability required, successfully 

and efficiently to act as a foreman of a daily 

newspaper. What was briefly written might 

have been applied, with equal truthfulness, 

to almost every responsible position in a 

newspaper or printing office. The fact is, 

that in this country, proper honor is not always paid 

and proper consideration is too infrequently given to 

the productive, faithful workers, while place-holders 

are lauded far beyond their deserts. Dr. Frank Crane, 

writing in the Chicago Daily Tribune says, forcibly but 

none the less truthfully: 
“To set one’s heart on “getting on,” or achieving fame, 

or amassing a fortune, is a nasty business. And it is what 
is the matter with our civilization. 

Life, real life, consists in developing one’s personality, 
doing useful work in the world for the joy of it, and 
being good because one likes it. The moment you do any 
one of these three things for money or fame you have 
prostrated your soul. You are an abandoned creature. 

* bo * * * 

“Of all the Presidents only four or five would have 
towered anywhere above their fellows—Washington, Jef- 
ferson, Lincoln, Grant and Roosevelt. Most of the Presi- 
dents, the genuine presidential timber, were of the type of 
Buchanan, Polk, and Hayes. The common run of great 
job holders are runts. 

The great personalities are of another order. They 
are mostly rebels, outcasts, and overturners. For instance, 
Luther, Ibsen, Wagner, Cromwell, Tolstoi, and Socrates. 

You must make your choice. If you are going in for 
great place you may do so. This is a free country. By 
all means aim at success, if you please. But do not try 
to embellish the operation by fine moral sentiments. The 
whole process, and the aim itself, is immoral.” 

This may be putting it pretty strongly, but strong 

words are needed. Our country is being ruined by 

the foolish exalting of place-seekers and place-hold- 

ers; the wealth grabbers and the flunkies in society and 

politics, and undervaluing, neglecting, or casting con- 

tumely on the quiet, honest, able, conscientious work- 

ers and producers: 
“The place-holder is not only not great but it is a safe 

rule that he never is and cannot be great. Prominence 
stifles personality. It is well to ponder upon this state- 
ment; it may save your life. 

“All systems of choosing rulers and figure-heads be- 
come, by and by, systems for selecting small, innocuous 
souls.” 

The man whose only desire is to make good and 

who must make good, is the man who attains to and 

retains real greatness. Many who, at the start, had 

some elements of greatness and were in a large meas- 

ure useful—for worthy service is at the basis of all 

true greatness—have been ruined by the methods re- 

quired to reach so-called high positions or wealth, or 

by being flattered and toadied to; rendered proud, ar- 

rogant, self-seeking, and selfish—forgetful of their 

work and responsibility—egotistic, self-centered, and 

self-worshiping, through the interested laudations and 

worship of the silly, or the self-seeking partisans, and 

unthinking, unbalanced, ignorant, hypocritical, canting, 

hair-brained mortals, who can never see the man back 
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of his apparel, his appearance, professionp, position, 

or possessions. Even many of the clergy and the sen- 

timentalists are guilty in this regard, and they are the 

kind of men, who, if the real God-fearing, people-loy- 

ing leader—the Moses of the age—is temporarily ab- 

sent on the mount seeking light, rush around to make 

a golden idol out of any kind of a human calf that 

bunts himself to the front, to fall down and worship 

him as a little god. It will be a glorious condition, if 

ever reached, 

“When sense and worth, 
“O’er a’ the Earth 
“May bear the gree 
And sar vihateandpa stheaues 

There 1s no dishonor in public office and the prac 

tical politicians are not alone to blame for graft and 

the low, dishonorable condition of the public service. 

We are all sinners by either commission or omission, 

and the press is not free from fault. One of the highest 

duties of a newspaper is honest effort, at all times, 

for good government, honest officials, and economic 

and efficient administration. It is not only a matter of 

duty but of wisest business policy, for, as Horace 

Greeley once wrote to an editor seeking his advice, 

“The taxpayers outnumber the tax-eaters.”’ The peo- 

ple who pay taxes outnumber, a thousandfold, those 

who hold public offices, and besides, good government, 

honestly administered, is of the highest direct advan- 

tage to the press, and to be influential in securing the 

same redounds much more to its glory and success 

than all the good-will, or expected favors from politi- 

cians, that are so liberally promised but often forgot- 

ten, and that, at best, are in ‘the nature of dishonorable 

bribes, and should never be asked, and certainly never 

be accepted as rewards, for, so received, they are a 

humiliation and a public disgrace and carry with them 

the loss of independence, if not very irksome obliga- 

tions and enslavement. While it may be true, as an 

historical fact, as stated by Dr. Crane, “All systems 

of selecting officials and figureheads becomes, by and 

by, systems for selecting small, innocuous souls,” if 

there is a free, independent, intelligent press—ever 

honest and alert, unbribed by gain, unawed by power— 

this may be changed as to the future, though there 

must be, of necessity, a period of education that will 

constantly enforce the truth that public office brings 

no honors in the mere holding but only in the ability 

to perform and in the honestly performing the duties 

thereof conscientiously, honestly, and effectively with- 

out fear or favor, uninfluenced by demands in pay- 

ment for support or untainted by promises of prefer- 

ment. The newspaper publisher or the private citizen 

who demands, expects, or receives political or other 

favors, as payment for helping anyone to a public posi- 

tion, is corrupt, as is also any community or city that 
gives its support for any private or other considera- 

tion other than that of ‘the highest good and pure, 

honest, liberal, broad public service. A Congressman 

who gets support simply because he has promised the 
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securing of a post office or a public building or other 

local improvement or advantage, is simply a bribe- 

giver and is hampered and corrupted in the perform- 

ance of his higher duties of public service, and is com- 

pelled to involve the country in vast, unneeded expen- 

ditures in order to help others to secure like payments 

for political support, that he may meet his own obliga- 

tions, and, in the end, all the people are compelled to 

foot the bills and to suffer from the results of the gen- 

eral corruption of public officials. If the press and the 

people demand bribes in the choosing of their own 

public servants, these servants will soon come to feel 

that they are justified in taking bribes through the 

initiating of schemes of graft for their own private 

benefit. The tendency in this country is to exploit 

public positions and public trusts for private gain, and 

honorable men, who are able to win worthy and hon- 

orable success in the legitimate, useful, private callings 

of life, are unwilling to enter the scramble for public 

office where success must come through corruption, 

the surrender of their highest principles of right, their 

independence, and their honor. There is a reflex in- 

fluence of corrupt politics that has a ruinous effect on 

business. It is very frequently to be noticed that men 

who have entered or have even come actively in con- 

tact with practical politics early in life are unfitted 

thereby for honorable business careers or honest serv- 

ices in connection with social, benevolent, educational, 

or other institutions, or in organizations for the benefit 

of the several callings or the general good of the com- 

munity. They come to think that favoritism, indi- 

vidual benefits and graft with secret understandings. 

combinations, stealings, and silence, are the ways to be 

followed in all business and in all positions. Every- 

thing, everywhere, must be exploited for private gain. 

The value of real services rendered is given secondary 

consideration ; it is all how much can be gotten out of 

a position or business and at the same time not be 

caught in double dealing or dishonorable graft, trcik- 

ery, and concealment. There is no real thought as to 

the honor and good to be secured by clean, earnest, 

loyal service and the giving adequate value, “full 

measure, heaped up and running over.” Of course, 

if positions can ‘be stolen and glory be secured at the 

same time, under or through pretense of having re- 
ceived less than is due for zealous service, that glory 

is unblushingly accepted and treasured without any ap- 

parent qualms of conscience. There is a general move- 
ment in this cotintry toward purer and higher ideals. 

It has been much helped by such men as ex-President 

Roosevelt, Governor Hughes, ex-Governor Folk, Sena- 

tor LaFollette, the late Governor John A. Johnson of 

Minnesota, Senator Beveridge of Indiana, and many 

others, and it is most gratifying to feel that the maga-_ 

“zines and the daily and weekly press have taken a lead- 

ing part, but it is sad to realize that the movement 
has not yet so taken hold of the people as to secure 
decent government in more than a very few of our 
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cities, or to even more than slightly worry the great 

mass of professional politicians. Offices are still con- 

ferred as rewards for work in securing nominations for 

candidates; the “gray wolves,” or franchise traffickers 

and bribe-takers, as they are known in our large cities, 

still contended, with unabated zeal, for positions, and 

machine politics still flourish, and the bossess still re- 

ceive full recognition and most considerate treatment, 

and the little men, “the runts,” crowd to the front. 

The office-seekers seek by the old machine methods, 

instead of honorable men of highest ability being 

sought out by the people as the loyal servants of the 

greatest nation of the earth. 

The movement for the actual rule of “the people by 

the people, for the people,” in the interest of purity, 

honesty, and the highest good for each and all, depends 

largely on the persistent loyalty of a free and inde- 

pendent press, deserving and receiving the full confi- 

dence of all honorable citizens, who shall show their 

loyalty by their works, in the persistent, watchful per- 

formance of their duties at all times and under all cir- 

cumstances, as true citizens, ever placing first the 

cause of good government and honest, efficient, eco- 

nomical, equitable administration thereof. 

Four Generations of Printing Press 
Builders 

A FAMILY WORLD-FAMED IN ALL PRINTERDOM, 

Four generations of the same family successfully and use- 

fully engaged in the one line of manufacturing business in 

the United States is a most honorable distinction in itself. 

- To have been at the head of an industry that has more than 

any other to do with providing the means for spreading 

abroad to the increasing millions of Earth all knowledge, 

the daily doings, the discoveries, the inventions, the news of 

the whole world, through four generations of worthy sons, 

each building better, higher and greater than predecessors, 

is a greater glory to any family than any titles of knighthood 

or nobility possible to be conferred by any of the mightiest 

kings or emperors of the greatest empires known to men. 

Sio early, practically, perfectly, usefully was ‘the first Hoe 

Web Press builded and so speedily adopted and generally 

used, that to a vast number of people, publishers, printers 

and laymen, the word Hoe is synonymous with the great 

line of printing machines and no history of printing or news- 

paper-making, and no encyclopedic article regarding the same 

can do otherwise than give large mention of the Hoe Press 

that is a part of the history of modern progress. The work 

has passed from noble sire to noble son and each has added 

new inventions and new improvements and features, until 

from the small beginning in 1821, the business has grown 

into a mammoth modern manufacturing establishment, em- 

ploying hundreds of machinists, draughtsmen, inventors, de- 

signers, business directors, and salesmen, and thouands of 

operators and nearly six millions of dollars of capital. 

The Hoes have been models as citizens and while modest 

and conservative, yet ever progressive as manufacturers. No 

love of ease or pride of wealth has kept one of them from 

thorough preparation, close application, arduous labor in and 

loyalty to the business and its intelligent development and 

continued improvement. Recently Robert, the fourth in the 

honorable line, by that name, that has the significant meaning 

of “Bright in fame,’ was elected President of the great cor- 

poration organized under the laws of New York with a 
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capital stock of $5,875,000. He is the eldest son of the 

famed Robert Hoe, third, who. died last fall, greatly honored 

He is a worthy successor to his 

father in the distinguished line. He is thirty-four years of 

age and a graduate of Harvard. After graduation from that 

great college, that turns out men and scholars well equipped 

for highest accomplishment, the oldest of our great American 

colleges, Mr. Hoe broadened his mind and knowledge by 

travel and study abroad. He then returned and commenced 

the learning of the business of his honored ancestors, just 

as thoroughly, earnestly and conscientiously as though he 

had his own way to make in the world instead of being one 

of the prospective heirs to great wealth. Such jyoung men, 

among whom we have several conspicuous examples of later 

years in this free Nation, are worthy of highest. commenda- 

and sincerely lamented. 

= 

Robert Hoe 

He 

facturing 

{ion. started with the keeping of the books in the manu- 

department, a humble position but the best place 

in which to become acquainted with the details and require- 

ments of efficient and profitable production. From here he 

patiently followed up all the different branches of the estab- 

lishment until he could qualify as an. expert mechanic as 

well as being an able, all-around, well-equipped business 

He has a practical knowledge of all the machin- 

ery manufactured by the house, as well as of the require- 

ments of each machine. For a long time he had entire charge 

of the manufacture of steel saws of all kinds, one of. the 

important branches of the Hoe manufactures, and under his 

direction the busines was doubled in volume. 

Manager. 

Interviews with Mr. Hoe by a representative of this paper 

revealed him to be a sincere, earnest, kindly gentleman with 

wide information and broad views, genial and _ friendly 

in disposition, but very much engrossed in and greatly de- 

voted to his work. Being asked when he had leisure, his 
“Before eight o'clock in the morning and after 

ten o'clock at night.” It is difficult for one outside, to rightly 

reply was, 
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judge of the constant, pressing demands of such a concern, 

with so varied and great products of the most elaborate and 

ingenious machinery—each machine made to fit the needs of 

the office for which it is intended with special devices and 

adaptations — on the time, patience and supervising ability 

and care of details of the general manager,, superintendent 

and president. Mr. Hoe isalikable as well as a practical, in- 

dustrious man, and will grow in popularity as he comes to be 

more and more known among the printers and publishers 

of both America and Europe. 

A younger brother, Mr. Arthur Hoe, is Vice-President 

of the company, a young man of ability, and has charge of 

the saw department of the works and will be heard of im the 

future. 

Items of Interest 

Albert Cook, connected for some time with the South 

BendTribune staff, has gone to the Indianapolis Star. 

Dick Miller, city editor of the Rockford, Ill. Republic, 

has gone out to Washington state to sleep in a tent and edit 

an apple orchard, owned by his brother. 

Newton C. Parks, ex-’12 of Trory, O., a student m thé 

course of journalism at the University of Wisconsin, has 

just left the University to accept a position on the staff of 

the Findaly, O., morning Republican. 

J. Clark Phillips, editor of the Ewing, Ill, Reporter, has 

announced his marriage to Miss Louise Myers, which oc- 

curred January 15. The secret leaked out through Mr. 

Phillips being called upon to sign a legal document which re- 

quired the signature of the wife to make it valid. 

W. W. Buckley, lately-editor of the Pearl City, Ill., News 

has bought J. W. Graves’ half interest in the Forreston 

Journal-Herald. J. F. Swank owns the other half interest. 

Mr. Graves greatly improved the Journal-Herald and made 

considerable money in the two years that he was at Forreston, 

V1. 

H. A. Cook, for the past eight years at the head of the 

Fort Dodge, Ia. Post Publishing Company, has disposed of 

his home in exchange for an extensive fruit ranch in Wash- 

ington and, following the disposal of his newspaper holding, 

will leave for the West, where he will engage in newspaper 

work of a couple of years, then retire for a well-earned rest 

in the shade of his own vine and fig tree. 

Charles Sandburg, a Milwaukee newpaperman, and form- 

erly an organizer for the Social Democratic party, will be 

private secretary to Milwaukee’s new Socialist Mayor, Emil 

Seidel. He has been a frequent contributor to the Social 

Democratic Herald and has done other literary work for the 

party. He was at various times during the past year reporter 

for The Daily News, Journal and Sewtinel. The position 

pays $1,200 a year. 

Charges of plagiarism are made against Joseph Medill Pat- 

terson in a suit filed in the United States Circuit Court here 

by Eugene Quirk, a Chicago newspaperman, and Mary I. 

Quirk, who demand $50,000 damages charging that the de- 

fendant used the main theme of a novel entitled, “Drifting, 

which they wrote for the foundation of his play, “The Fourth 

Estate,” now being produced at the Studebaker theatre in 

Chicago. The plaintiffs in the action ask also an injunction 

restraining the production of the play. 
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Misunderstandings and Arbitration 

Misunderstandings will exist so long as men are 

finite in judgment or selfish in their aims; but the 

only sensible, profitable way of adjusting these mis- 

understandings and reaching righteous, enduring, 

peaceful, secure and permanently prosperous condi- 

tions, is by a calm consideration and equitable ad- 

justment of differences. Wars, strikes, and lockouts, 

oppressions and disregards of the rights of each and 
all, are destructive, impoverishing, unprofitable, and 

are the foolish, unprofitable promoters of hate, blear- 

eyed want, misrule and a real hell, in the destructive 
flames of which all are alike consumed, the dis- 

putants as well as the innocent bystanders and the 

public on whose satisfied and honestly earned support 

and patronage all employers depend for the payment 

of living wages, the meeting of expenses, maintain- 

ing the employment or business and retaining a living 

profit on the labor and investment. Every dollar ex-~ 
pended in industrial or other warfare is taken out of 

the resources of employment, creative production or 

business. In the end, the workers and producers bear 

the greater share of the losses. The speculators, who 

are in position to profit on the dire and pressing wants 

created by warfare, are the only gainers. The people, 

as a whole, share in the miseries of the strife and in 

the permanent loss and impoverishment. It seems 

strange that in this enlightened age, there should not 

be provided in this free land, at least, the means of 

prohibiting and preventing wasteful industrial strife 

when such prevention would benefit all and injure 

none. It was said by a statesman in the early days 

of the republic, “We must eduacte, we must educate, 

or we must perish.” The education is of little value 

if it does not so enlighten the minds of the people as 

to secure equity and justice and prevent graft, dishon- 
esty and destructive strife and warfare. It might now 
be well said, under the existing interdependent rela- 
tions of all production, transportation, and inter- 
change of business, that, “We must arbitrate, we must 

arbitrate, or we must perish.” To arbitrate means 
much more today than the appealing to some method 
of ending strife. In days past men appealed to the 
arbitrament of personal combat, or of armies and of 
the sword, with some superstitious idea that some un- 
seen force would give victory to the right. 

In all such appeals, the innocent suffered, whatever 
might be the outcome between the combatants, and 
the one in the wrong triumphed quite as often as did 
the righteous or the right. Near nineteen hundred 
year ago. One, who had learned all philosophy, de- 
clared, “All they that take the sword shall perish by 
the sword,” and it is a truth established by all the 

_ €xperience of the ages, no less when applied to the 
battles of armies than to industrial or business strife. 
Arbitration today is getting back to the original mean- 
ing of the word “arbitratus, to be a hearer or beholder 
of something” from which arbitrator is derived, the 

353 

spirit of patiently hearing and looking into both sides, 
with the view to fairness as the basis of all proper 
arbitration. All strife comes from selfish blindness, 
not looking into, not wishing to hear, the facts, and 
to be guided thereby to just action. The great trouble 
with a good deal of arbitration, by chosen arbitrators, 
is the lack of that openmindedness that comes from 
entire unprejudice and freedom from bias and a desire 
only to know and to weigh the truth. For this reason, 
the choosing of arbitrators to different sides of a dis- 
pute, each side being the partisan or partisans of one 
or the other of the disputants—bound to do the best 
possible for the one represented—is often unsatisfac- 
tory, depending for result more on the persistence, 
force and ability of the partisan arbitrators on either 
side, than on the justice of the cause—the single um- 
pire between the interested arbiters being inclined 19 
give away to the side having the greatest strength or, 
at best, to compromise the right, in an effort to placate 
and please both sides. Arbitrators should not be par- 
tisans, and while general arbitrators, chosen by dif- 
ferent organizations, have proved an improvement 
over the choosing of the arbitrators by the parties 
directly interested, these to choose an umpire, have 
proven reasonably satisfactory, doubtless the best meth- 
od would seem to be the appointment of arbitrators un- 
under governmental provision by a Governor or the 
judge of some court, or their election by the people 
who are deeply interested in industrial peace and the es- 
tablishing of right. It is certain that arbitration should 
be compulsory and that all strikes and lockouts should 
be prohibited, on the principle that all war, of what- 
ever nature, is the affair of all the people, who must 
suffer hardships and loss. However, if the right spirit 
exists in establishments where labor is employed—a 
willingness to look into conditions on both sides—and 
a clear understanding is fostered and a real regard had 
for the rights of each and all, as being alike interested 
in the reputation and success of the business, it will be 
very seldom that any arbitration by outsiders will be 
required. 

After thirty years of newspaper work, eleven and one- 
half years of which have been spent as proprietor of the 
Salem, Henry County, Iowa, News, M. Kirkpatrick has dis- 
posed of his newspaper property to S. C. Merrill of Mount 
Pleasant and leaves for his farm in Wisconsin, where he will 
endeavor to improve his health. 

The Thirteenth Indiana Congressional District presents 
the interesting prospect of two editors pitted against each 

other in the ce for a seat in congress. The republicans 

have nominated John L. Moorman, of Knox, editor of the 

Starke County Republican, editor, farmer, politician, owner 

of an automobile and an all ’round good fellow. The Dem- 

ocrats will nominate the present congressman, Hon. Henry 

A. Barnhart, of theRochester Sentinel, the first democratic 

congressman of the Thirteenth District for about a dozen 

years. Who will win is a question. Moorman has already 
begun his campaign. 
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CH AC AvG On MrANG OSLO 

There is no permanent, reliable profit or good in 

service, employment, investment or business that does 

not recognize the sound principles of the Golden Rule, 

of doing by others as you would have others do by 

you. 

People like “to watch the wheels go ’round” and the 

satisfving of this desire is sometimes utilized for 

good advertising. Among our “Items of Interest” this 

month, it will be noticed that a publisher in one of our 

smaller cities has placed his Linotype machines in a 

front office, before the large 

passer-by can see thoughts and news put into types by 

windows, so that the 

these modern inventions that work like things of life 

and intelligence. Presses will frequently be found 

similarly placed in easy view of the public, even in our 

metropolitan cities. Who has passed, of later years, 

along the walks by the Herald building on Herald 

Square, New York City, and not stopped for a mo- 

ment to see the streams of pure white paper passing 

over the rollers of the great Goss printing press, like 

the steady falls of the waters at Niagara, and coming 

out in tens of thousands of great newspapers, printed, 

folded, counted, all ready for delivery to the hundreds 

of thousands of readers? 
bok ga 

The Schools of Journalism have adopted or intro- 

duced a very commendable feature for the practical 
instruction of their students and giving them an inter- 

est and enthusiasm in their studies, that of securing 

of addresses before them by leading men in the news- 

paper profession. Dean Williams of the University 
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of Missouri, has gone a step further and has arranged 

a newspaper week, that, in the extent and complete- 

ness of the program and the representative journalists 

secured for addresses and papers, will make it equal 

to a national convention of editors. This plan cannot 

fail of splendid results not only for the school but for 

the whole calling. It well if schools of 

law, medicine, theology or civil engineering and agri- 

would be 

culture could follow the example set by the newer 

Agricultural colleges 
in some of our States, notably [linois, Missouri and 

Wisconsin, have had some such a feature but more 

with a view of educating the farmers than that of 
benefitting the students. 

* * * 

schools of newspaper making. 

Very frequently have we had occasion to mention 

the splendid opportunities afforded, and very fre- 

quently and most commendably embraced by, news- 

papers of serving their constituents through cultivat- 

ing and promoting worthy undertakings and needed 

improvements. The Chicago press recently furnished 

a notable example of this kind of work. The mana- 

gers of the Y. M. C. A. recently undertook the secur- 

ing of subscriptions for $350,000 in twelve days in 

order to complete the raising of a million dollar fund 

and to pay current indebtedness, make improvements 

in and complete buildings. Every newspaper in the 

city, for weeks before and during the twelve days of 

the strenuous canvas,—carried on by five hundred 

young men—devoted large space to forwarding the 

cause. Space was given in the editorial and through- 

out the news columns of the papers that could not 

have been bought with money. If the matter had been 

given positions in the advertising columns, at regular 

commercial rates, the advertising charges would have 
amounted to tens of thousands of dollars. The whole 

amount sought, and more, was raised and the news- 

papers, as well as the splendid workers, deserve high 

praise. However, this work of the Chicago news- 

papers has been carried on for years, and Herbert 

Kaufman, one of the ablest newspaper writers of the 

country, has, for at least three years past, written for 

the Association in a most effective manner without 

any charge, and the papers have freely accepted and 

published the valuable products of his pen, all for the 

good of the cause. 

Of course scores of other causes for upbuilding the 

city, its improving and beautifying, for its churches, 

schools, industries, benevolences, hospitals and all 

worthy institutions, are all the time, receiving the loyal 
and enthusiastic support of the Chicago newspapers, 
only this united effort, all together for the one object, 
stood out with greater prominence. 

C, E. Nevin, publisher of the Laurel, Neb., Advo- 

cate, printed the March 17th issue of his paper on, 

green stock, in honor of the day, and the appearance of 
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this publication was attractive as well as pleasingly 

suggestive. Clear black well-laid-on green makes 

a pleasing combination not at all trying to the eyes. 

A liberal amount of advertising, skillfully and taste- 

fully set, displayed and arranged, makes a splendid 

showing. One feature of the paper is the running 

an “Advocate Weekly Calendar,’ giving under each 

day of the week a quotation of verse or prose from 

poet, author, divine, or philanthropist, containing in- 

spiring thoughts or sentiments for the day. Here is 

a quotation from Jacob Riis, printed as the motive or 

motto for March 23, that contains a philosophy good 

for an editor every day in the year: 

March 23. 

Roosevelt was right when he said that the only one who 

never made mistakes was the one who never did anything. 

Preserve us from him! ‘Take him away, and let the rest of 

us go ahead and make our mistakes—as few as we can, as 

many as we must; only let us go ahead —Jacob A. Rus. 

The newspaper man who fears making mistakes, 

who hesitates, hedges and deliberates over much, until 

the opportunity to strike a blow for a good cause or 

to print the facts when they are fresh and alive and 

constitute real news, for fear of offending, is a dead 

one and will be carried out by the young men as surely 

as was Ananias and Sophia his wife, the cheats and 

liars of olden times. A newspaper man should tell the 

truth and as accurately as possible but a little lying un- 

der mistaken information is not nearly so fatal as hesi- 

tation, delay and saying or doing nothing. 
ae ok 

The paper presented by J. P. Baumgartner, Pres- 

ident-elect of the National Editorial Association, at 

the recent convention, contained many valuable 

thoughts on the topic, “Duty and Opportunity, or 

Things Worth While,” as applied to the newspaper 

worker. The paper deserves a rereading, careful! 

study and thought. While we published the address 

in our March issue, we feel justified in calling espe- 

cial attention to the following closing paragraph: 

“Ryery editor like every doctor and lawyer and preacher 

and teacher and statesman, has professional duties and 

privileges added to those of his citizenship, and failure to 

recognize and discharge and improve such duty and privilege 

is failure to attain the highest and best method. 

“T do not understand that this association was organized 

and is conducted merely nor primarily for the benefit of its 

members, but I take it that service to society 1s the object 

aimed at, and I desire to congratulate the country on the 

efficient and devoted service of this splendid body of men and 

women.” 

The duties and opportunities of editors are much 

broader and more insistent and important than those 

of the members of any other calling, by reason of 

the vastly greater number of people and interests in- 

fluenced and served, and the wider effects of that serv- 

ice on the whole community and upon the state and 

nation. The great trouble with many, who are found 

in all professions in this country, is the tendency to 

seek immediate gain rather than the establishing of a 

permanent success, a little later on, through thorough 

preparation, able and worthy performance. This te1- 
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dency has especially degraded the profession of the 

law, and lead the votaries of a calling that should 

ever have in view, worth, highest attainment and the 

establishing of justice and the guarding and enforc- 

ing of human rights, to a condition of dishonor and 

trickish knavery, that seek mainly to aid men in their 

violations of law or to save them from the results or 

penalties of their evil deeds. The shysters outnumber 

today, honorable practitioners, ten to one, and they 

reach temporary gain by their evil and unprofessional 

practices at the sacrifice of integrity and to the bring- 

ing of distrust upon themselves and their calling and 

upon the courts, the last citadels of security to a free 

people. The whole system of the judiciary and its 

ministers suffer ignominy and loss, while. the shys- 

ters, very frequently, merely eke out a miserable ex- 

istence, sink lower and lower until they become the 

outcasts of society and the companions and abettors 

of thieves and harlots, shunned by all, even those 

whose knavery they have served and whose distrust 

they have won. Every man must live up to the obli- 

gations and opportunities of his vocation or else, 

sooner or later, reap the harvest of distrust, dishonor, 

neglect and avoidance, wholly antagonistic to all wor- 

thy, permanent, financial success, to say nothing of 

the well earned contumely and disgrace. 

NORTH CAROLINA EDITORS. 

LExIneron, N. C., April 21, roto: 

B. B. Herbert National Printer-Journalist, Chicago, Ill. 

Dear CoLt. Herpert:—Am enclosing my check for $2 to 

pay one year’s subscription to the NATIONAL PRINTER-JOUR- 

NALIST. 

I would not think of doing without your valuable publi- 

cation, as it keeps me in touch with the brethren in all parts 

of the United States, in whom I am always interested. In 

fact, I have never been able to understand how any live 

newspaper man could afford not to subscribe for your jour- 

nal. You have devoted your hfe to the upbuilding of the 

newspapers of the United States, and it is their»duty to stand 

by and support your valuable publication. 

The North Carolina Press Association this year meets 

at Wrightsville Beach near Wilmington on the Atlantic 

Coast, one of the finest resorts in this country, and I wish 

vou could be with us during our meeting June 8th, ninth and 

toth, and make a talk to the brethren, and enjoy our delight- 

ful sea breeze, fishing and boating. There is no better fish- 

ing in the country than along the Atlantic Coast in North 

Carolina, unless it is the Catalina Islands in California. 

North Carolina is developing more rapidly than any other 

Southern State, and the farmers are doing more this year than 

ever before. We broke the world’s record in raising corn 

last year by growing 226 2-3 bushels on an acre. This year 

North Carolina will grow one-third more corn than it ever 

did before. The state is afire with progress, industrial and 

educational. The greatest movement in the state is to build 

roads and improve the rural districts. The watchword is 

“Back to the country,’ which, in my opinion, is one of the 

greatest movements that has ever been inaugurated in the 

South. 

With best wishes and highest personal regards, I am, 

Very truly yours, H. B. VARNER. 
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PERSON can find gooe 
printing almost anywhere 

and will be on the look- 
out for new pointers from 
every source imaginable. 
The> vadvertisine: card 
hung up in the street car, 
or the poster on the bill- 
board along his route, 
will give him ideas and 
suggestions. Very often 
they will be what might 
be called negative sugges- 
tions ; that is, they will tell 
him what not to do. But 
if one learns the pitfalls 
to be avoided he is in a 

fair way to succeed. The old adage that one must 
not only be good, but good for something, might he 

paraphrased to fit this case, however. A person's 
work must not merely avoid those things which offend 

good taste, but it must be vigorously constructed in 

order to gain for its producer a high place in printer- 

dom. Passive goodness, while commendable, never 

gets very far. The printer who succeeds in the 

highest degree must have a genius for construction. 

If he does not he is bound to remain in the lower 

ranks. 

pet} if he but looks rote 1h 
Mag) he experienced printer 
wa} will make it a point to ex- 
am) amine critically every 
ae : . 
mai piece of work which 
| | . . 

—. comes under his notice 
be 

a 

Pek ~~ 
7 ee 

W. J. R. Goff, Rockford, Ill, sends three or four 
samples with the statement that he is a boy 16 years 
old, and that he has never worked in a regular print 
shop. In spite of this he has seemingly gone into busi- 
ness for himself, and although apparently not very 
well supplied with new faces of type, he is doing work 
which would not be a discredit to many a regular office. 

RS 

A little folder from Gatchel & Manning, design- 

ers and engravers, Philadelphia, contains this little 
bit of wisdom: “Attractiveness is what causes that 
‘second look’ and arouses interest. In advertising 
literature that interest is the precursor of the desire 
to buy if the selling arguments are right.” 

The J. W. Butler Paper Company sends out from 
its stationery department a handsome folder printed 

on Advertisers cover announcing the season’s line of 

REVIEW of JOB PRI 
SUGGESTIVE ANALYSIS 

and CRITICISMS 

E. A. FROMMADER, TYPOGRAPHER, MOLINE, ILL. 

Address all communications to E. S. HANson, 

925 Linden Ave., Wilmette, Illinois 
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NTING 

commencement invitations and other novelties. It is 

printed in black and orange, the old style type har- 

New Papeteries for 
Spring Trade 

(nor STATIONSRY 
UE, & and 

Commencement Invitations and 
Programs for Schools 

and Colleges 

ae: ——— Lexa ian winnand nee Aas TT ET 

| ve nee chet thence aa 
Ragauing, Reoboming, Pures el | sane oat car 

agrautag: Renboaing) Eres itl om ot 
eenpseneage|| | J (8. re os Say ae Printing, Etc, 

Tis (Gaus eae oA 
Pe 

SYATIONERY DEPARTMEN" 

J. W. Butler Paper Company 

Chicago, Minas 

monizing most effectively with this admirable cover 
stock. 

SY > 
A. A. Young of Troy, N. C., sends an venvelene 

card which is a little bit out of the ordinary, and whicu 
is herewith shown. The entire envelope is repro- 
duced in order to give an idea of the general effect. 

g ¥ i ge a a's Pe * 

Af; Bs we ¢ ae ea og 
‘ age : 

Oe bk lec LHaey CLaL, 
3 see 

Dhl be tLe) 

US os 
LL te i ae 

f 

a a. + : + ¢ Si y « : Goned ps | * Che Monutgumefian! F wee) 
Give va agtmat | “ Tray, North Carntina . i es 

This is in no way freakish but is sufficiently out of 
the ordinary to attract attention. A better joining of 
the rule corners would have been a great improvement, 
and less conventional style might have been used in 
the small panels. 

SS 
I am reproducing herewith a letter from one of the 

friends of the department, omitting, however, the 
name and anything by which his identity might be dis- 
covered. For the same reason I am not reproducing 4 
job which he sends in, although the nature of it 18 



ae 

(National (Printer: Zournatist 

such as to most assuredly create a sensation among 
our readers. It appears to be the cover page of a 
seed catalog, and although printed on enamel stock it 
has a line which appears to be set in wood type. Pos- 
sibly I am mistaken, however, it may be metal, but the 
press work is so bad that in any event it shows up 
very badly. The ornaments are of a kirld which came 
out about twenty years ago or more, and which had no 
artistic merit then. No attempt seems to be made to 
join the rules and the entire page as a whole is an in- 
effectual jumble. ‘This description does not do credit 
to the job, but it is the best I can do. Here is the letter 
of our friend in regard to it. 
I am enclosing the cover of a 24-page booklet I carried 

away from a printing setablishment here in town on the 
earnest solicitation of the individual who got it out. He was 
very proud of the job and in answer to my inquiry as to 
where he got his ideas, he told me they were original. I 
can concede that, for on further inquiry I learned that he 
was not aware that such a thing as a trade journal existed. 
Now I wish you would reproduce this job in your depart- 
ment of the N. P.-J. as an example of “How Not to Exe- 
cute Job Work.” I have seen a number of rank specimens 
in my career, but this one certainly wins the cake. If there 
is one redeeming feature in the job it is the use of the two 
Post lines, a face of type not more than fifty years old. If 
yon don’t give me the booby prize for bringing this speci- 
men to light I'll insist you aren’t a square dealer. Don’t be 
afraid to publish it—he will never see it. He doesn’t read 
the trade journals, you know. 

A es 

“The Printer’s Guide” is a bulletin published bv 
the Triumph Electric Company, Cincinnati, O., and 
is intended to show the advantages of individual mo- 

‘THE PRINTERS’ GUIDE 
SOG CENE ZS E have written this bulletin in such a manner that if 

Bee should appeal personally to each and every printer to 

7 Me) whom it is sent. 

be - categorical description of our motors, but a collection 

"of valuable data which every printer can personally use. 
- We.are obviously correct in saying that the possession of this 

book will enable you to increase the efficiency of your plant, and to 
“save monéy. We are also right in asserting that such a collection of 

data is very difficult to obtain elsewhere. 
| Many electrical companies advertise that they have made a 
"special study of printers’ requirements, and are in position to intel- 
ligently advise you. Perhaps they are, but we are led to believe that 

| few, if any, have the accumulated experience of twenty years such 
us we have had. One. thing, however, is certain—99 per cent, of 

— the so-called specialists on electric drive would not care to publish 

the results of their research, as we are now doing. 

Facts are stubborn things to overcome, and we do not hesitate 

‘to lay before you conclusive evidence of our pre-eminence. 
We openly assert that gve are specialists in this line of business. 

The following tables, which have been selected from our files, testify 
to this, It has been our endeavor to give this information pertaining 

_ t0 those presses most generally in use. 1i you have installed presses 

“of other manufacture. and desire data on these also, write us, and. 

we will cheerfully supply the necessary information. 
_ Now a word as to the manner in which this information has been 

obtained. Most of it has been gath- 
_ ered from actual installations 

which we have made; the re- 
mainder is based on tests 

made on the various presses 
) by expert engineers. Itis an 

expensive. way to obtain 

data, but the only real, true 

and reliable way. We are in posi- 

‘tion to solicit any printing-press 

3 

tors for all classes of printing office machinery. It 
has tables giving the class of motor, size and revolu- 
tions per minute for a large number of standard 
makes of presses and other classes of machinery. It 
is gotten up in such style as to appeal to the best 

class of printers, as will be seen by one of the pages 
which is herewith reproduced. 

> > 
A. W. Lambert, who is with The Wood County Re- 

porter, Grand Rapids, Wis., sends several samples of 
work with the statement thai they are submitted at the 

we im | 
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request of the publisher of the paper. Mr. Lambert 
says that he is not afraid of taking a roast and pro- 
ceeds to explain that material is limited, etc. I can 
assure him that no excuses are necessary, however. 

His work has the 20th century touch, and might, so 

far as its appearance is concerned, have come from 
one of the best shops in the large cities. One of the 
specimens is an imitation typewritten letter gottten 
out by Mr. Lambert for himself in his capacity as de- 
signer and writer of advertising and is printed by a 
process of his own without the use of silk or special 
device of any kind. I am repdoducing some of the 
specimens which Mr. Lambert sends in and shall be 
glad to receive more from the same source at any time. 

> > 
J. L. Frazier, Lawrence, Kansas, says that he is still 

young enough to learn and will be benefitted if I light 

ia 

on his work with both feet. That is something which 
is entirely unnecessary, however, as most of it is of 
very good quality. The little booklet entitled “My 
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‘ Island” is gotten up in an especially attractive manner. 
The only suggestion I could possibly make being that 
the text heads scarcely harmonize with the rest of the 
work. That is the style of text letter, however, which 
I have always tried to keep away from, so perhaps I 
am prejudiced against it. It seems to me worth while 

BYLONY 
We Got Tt 

For YOU 

crue ROMAN, the 

st very latest ereation 

“in type faces, so closely 

resembles the genuine 

engraved work that the 

differenge is apparent 

only after most careful 

exumination. Ht there- 

fore enables the bhusi- 
ness men of Lawrence 

fo secure the. best grade 

of printing at a price no 

higher than you pay for 

Alert 

ulways for the latest in 

ordinary work. 

printing eqiripment we 

have placed in our shop 

a complete series of the 

type. Dont you think 

iis use will add to the 

appenrance of the print- 

ing you use every day? 

$20004 
The Lawrence Daily World 

for a job office to make announcement of additions of 
new type faces, such as is done in the little card which 
Mr. Frazier sends and which.is here shown. It reminds 
the friends of the office that their next printing need 
not necessarily be a repetition of the same old faces. 

Ly <> 

Howard C. Hull writes again from Asheville, N. C., 
sending some of his recent work. Among these is a 

HuLL-MILLER PRINTING COMPANY 
Correct Printing 

ENGRAVING RUBBER STAMPS ADVERTISING NOVELTIES 

ASHEVILLE. N.C. [ 

folder the establishment of the announcing 
Miller Printing Company and placing its claims for 
patronage before the people. The last page of this cir- 
cular is devoted to extracts from comments made on 

- 

ee bogies JOSEPH F SMITH Se res | 

Asheville Cypouraphical Hnion, 

Na. 263 
f 0 Bo1 697 

Ashevilir, N.@" 

Mr. Hull’s work by the various journals of the trade. 
A number of printers are adopting this method of ad- 
vertising and it should be found very efficient. 

> > 

I have the February issue of a little publication 
called The Lariat, which, according to the announce- 
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ment on the cover, is ‘published every time the moon 
gets full, by the Williamson-Haffner Engraving 
Company, Denver, Colo.” This, I believe, is the first 

issue which I have had the pleasure of seeing, but I 
hope it will not be the last one. It is full of bright 
sayings, interspersed with matter which will tend to 
increase the “business of the company which gets it 
out. 

> > 

One of the best pieces of work that reached me this 
month is the little booklet published by the Harris- 
Dibble Company, New York, advertising newspaper 

BULLETIN OF HARRIS PUBLISHING PROPERTIES 
tt 7 

subway, seven minutes’ walk from the new Pennsyl - 
yania station and when the Hudson Tunnels -are 
completed to the Grand Central Station will be only 
five nunutes’ nde from there, 

SHE: necessity for more room and more 
2°) davlight made new quarters desirable. 
S248 When we began to look into the matter 

it became evident that the publishing 

business was traveling uptowo. A careful survey of 
the field, as well as a consideration of the transporta- 
tion facilities, indicated that Twenty-third Street and 
Sixth Avenue was about the center. 

WEHAVE © 

“We are glad to welcome any of our out-of-town 
publisher Iriends when they chance to be in New 
York, and hope that New York publishers will con- 

tinue to make use of our facilities, as they have in 
the past, ; 

WGPWE wish to announce the addition to our 
[i staff of Mr, Harvey Mansfeld, formerly 

A fe ps of The Engincering and Mining Jour- 
OR nal and later of the American Architect. 
Mr. Mansfield is a gentleman whose ability aud 
integrity arevof the highest order. “He has our fullest 
éonfidence and anyone who may have dealings with 

Accordingly, we haye found very satisfactory 
_ offices in the new Masonic Hall, which is located at 

46 West 24th Street with an entrance at 7] West |} ABDITION 
231d Street TO OUR 
“ord Sect, STAFF 

The 23rd. Strent car line passes our door, as do 
also the 6th Avenue elevated, 6th Avenue surface 
and Hudson Tunnels. We are two minutes’ walk Sed se oath 
{rom the ‘Broadway. car, five minutes’ walk from the! 

properties for sale. It is gotten up in portfolio style 
with a brown cover printed in two colors. I am show- 
ing herewith one of the inside pages. 

OPE SS: 

That well known word “Miehle,’ which has ap- 
peared in the printing journals with such regularity 
for many years past, has been crystalized by The Am- 
erican Type Founders’ Company in a series of type 

Twit Mite Mle Mice ie ie 
Mile Miele Mil Mile Mile Mile | 

Miele = 
RA CONDENSED 

& 
{oud a few proofs 

iMustratiog the great 
attractiveness and 

ersatilly of 

American Type 
Founders Compan 
Miehle Michle | 
Michle Michle Miehle Michle Michle Miehle Michle Michle Mlehle jy 
{Mice Miche Miehle Miche Mchle Miche Michle Mice Michie) 

called the Miehle extra condensed. A recent folder 

shows the advantages of this type in a most at 
tractive manner. 

LS is 

The Ault & Wiborg Company of Cincinnati, have 
just published a little book called “Zincology” contata- 
ing a talk on the handling of zine plates on the press. 
The book covers 24 pages and contains many things 
which ought to be known about the handling of zine 
etchings. 
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sends another 
bunch of specimens of considerable excellence. Sev- 

Albert Prastmark, Crary, N. D., 

A Bank’s First Duty 

ts to its depository, The business of this bank 1s conducted 
on this basis, which ts in truth, securtty and conservatism 
Safety is considered before profits. # # We feel justified 
in asking for your business, assuring you always, courteous 
treatment and satisfactory service. # Sim 

The Farmers Bank of’Crary 
Cran, North Dakota 

eral of them are reproduced herewith. 
SS 

A little booklet published by the Inland Type Found- 
ry is devoted to a little preachment by John W. Baker 
under the heading of “Lack of Equipment is Respon- 
sible for High Composing Room Costs.” It is a subject 
on which much can be said, and many of these things 

LACK OF EQUIPMENT IS 
RESPONSIBLE FOR HIGH 
COMPOSING ROOM COSTS 
H=——AIIERE seems to he -a common. - 

belief among master printers that 
q% the composing room does not, and 

cannot be made to, pay a profit. : 

EL] This question has been brought Z BY es 
to my attention so often, thru discussion and 2 JOHN W. ‘BAKER Pree tee 
other sourees, that | have given this depart- ee Ses, 
ment of the business much study to get at 

prevailing conditions, 7 
‘That many composing rooms do not yield 

a profit is no doubt true. That the same com- 
posing rooms under the same cost ovnion 
should yield a-profit is alse true. 

If you, Mr. Printer, are in that class con- 

tending that “the composing roam does not | 
pay,” I'ibtell you a little seeret that will put | 
you and that much-abused department on the 
winning side. Simply this: Look to your 

Lack of Equipmen : 
is Responsible for High 
Composing Room Costs ~ 

yaad’ bs 
if ae Type Foundry 

Saint Louis*. Chieago 
New York 

Mr. Baker has told in a most forcible way. Of course 
it ae witout saying that the book is gotten up in a 
high class of the art, “but just to prove it 1 am showing 
two pages. 

Nebraska Press Association 

The Nebraska Press Association will hold its annual 

meeting at Lincoln, on May 23rd, 24th, and 25th, and arrange- 

ments are being made for a very successful meeting. Among 

some of the subjects for discussion are: “Does Printing 

Cost Anything?” by F. J. Ellich of Omaha, formerly secre- 

tary of the Ben Franklin Club of Chicago. ‘Printing Office 

Help,” City vs. Country Newspaper Work,” “Creating Ad- 
vertising Patronage,” “Business Methods in the Shop,” “How 

it Works in the Smallest Linotype Town in Nebraska.” Ar- 

Tangements have also been made to have an old-fashioned 

Round Table, with all of its goodness. 
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Rates Paid Railway by U.S. Government 
COMMITTEE oN RartLway Mar. Pay, GRAND CENTRAL STATION. 

Charges of excessive and unreasonable compensation paid 
by the Government to the railroads, particularly for the trans- 
portation of second-class mail. matter, are based largely on 
language used in the special message of the President, December 
7, 1909: (Italic type ours). 

“The annual cost of the transportation of this 
matter is more than 9 cents a pound. * * * * * * * 

Congress may well consider whether radical steps 

should. not be taken to reduce the deficit in the 

Postoffice Department caused by this discrepancy 

between the actual cost of transportation and the 

compensation exacted therefor.” 

The report of the Postmaster-General shows that the rate 

is erroneous. On page 8 of his report the Postmaster-General 
says: (Italic-faced type ours) 

“The cost to the Government for its handling 
and transportation averages 9 cents a pound.” 

On page 32 he states that this figure includes “transportation 

handling, administration and all items in connection with the 
operation of the postal establishment.” 

The report of the Postmaster-General on page 29 gives in 
detail the figures from which the cost of the various items 

per pound making up the total 9.23 cents can be ascertained. 

To make the mail weights comparable with express rates, the 

weight of the containing packages used by the Department must 

be taken into account. The first column of the following state- 

ment is based on the weight of actual mail matter, the second 
on the total weight which the Department compels the carrier 
to transport for the compensation allowed: 

Per pound Per pound of 
of mail mail and 
matter. equipment. 

Payments to railroads for transportation. .2.88c Lose 

Payments to railroads for railway post- 
office car service, (i. e., compensation 

for hauling a fully equipped postoffice 

(He MOVIN SpAsSeme ere kal) seu. amis Bite 8c 

otal spaymienice com railt Odds) mews eam 3.19C 1.83¢ 

Therefore, the railroads receive for the transportation of 

second-class mail and equipment used by the Department to 

contain it, NOT over 9 cents a pound, but only 1.65 cents a 
pound, and 18-100 cents per pound for hauling for an average 

distance of 610 miles in passenger trains a postoffice on wheels 

which is of no service whatever to the railroads in performing 

contract to transport the mails. 
THE COMMITTEE ON Rarttway Matt Pay. 

The foregoing circular was received immediately after its 

issue in Chicago but, on acount of the press of other matters, 

was. put to one side, feeling that publishers had generally 

received the same and that the further discussion at the time 

was not needed as the Committee of Congress had already 

decided against further increase of postal rates. However, 

every one is entitled to a fair and open hearing in the court 

of the people. The discussion was with regard to the proper 

cost of carrying periodicals, which are put up in separate can- 

vass bags, of no unusual weight as compared with express 

that these bags with contents de- 

in handling but necessitate no more 

speed in transmission. These packages are handled by rail- 

way postal clerks with no cost to the railroads. The Govern- 

ment employes load and unload the mails Certainly “18-100 

cents per pound’ is low enough “for handling for an average 

distance of 610 miles on passenger trains, post office on 

wheels,” but the hauling of the postoffice on wheels having 

been paid for, is it fair to charge any greater rate per pound 

for the contents of the car, or “ post offce on wheels?” Should 

periodicals be charged with cost of the great weight of letter 

pouches including iron frames and locks? 

Publishers have no quarrel with the railways but orly 

ask that the same commercial rates, the same economic busi- 

ness principles be applied to handling and carrying second- 

class matter as are common to its successfully handled ex- 

packages, not only 

mand no more care 

press business. 
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The New Harmony Among Printers 

ALL BASED ON A CORRECT COST SYSTEM—-BANQUET OF 

PRINTERS IN NEW ORLEANS. 

S the world advances, more and more is the 
lesson learned that the mistakes, strifes and 
failures in business have come largely 
through ignorance. Men everywhere desire 
and seek success and power. It is well that 
they should so desire and so seek. It is the 
only way to advancement and to reaching 
higher things in life. It has been the folly 

of the past to think that the ends in successful life 
must be reached through the treating others in the 
race as opponents and enemies and the arraying of 
one’s self against others, man against man, family 
against family, tribe against tribe and nation against 
nation, trade against trade, employe against employer, 
competitor against competitor. All this has destroyed 
the just fruits of intelligent effort and weakened and 
impoverished the contestants. It has created nothing 
except misery and has existed largely through a lack 
of understanding. There is vastly more gain in creat- 
ing wealth than in efforts to despoil others. Every man, 
family or nation can reach much greater attainment 
by developing the resources at hand or possessed, than 
by striving by conquest, trickery or craft to obtain the 
business or possessions of others. The trouble is that 
the knowledge of how profitably-to-produce, or to 
create wealth, has been much less studied or sought 
after than how to dispossess others. In the trades and 
business, the getting of work or trade from others has 

THE PRINTING SiTUATION 

been much more in mind than that of getting a fair 
profit by rendering valuable service at a price that 
covers the cost and leaves a fair profit. The knowl- 
edge of cost has not been, as it should have been 

considered as the first requisite to all remunerative 
returns. If the cost of all strife and all the wars of 
the world had been figured in advance, with a first 
knowledge of all that might be produced for far less 
than the necessary outlays for such contests, wars and 
conquests, these would have long since been banished 

from the earth. Wars in business, no less than. be- 
tween tribes and nations, come from both ignorance 
and cowardice. Men have spent their time and ener- 
gies in fearing, hating and needlessly arming against 
others instead of in looking to themselves, their own 
well-being and upbuilding. Printers have fought print- 
ers for work and made prices ruinous to themselves, 
that would have been alike ruinous to their competitors, 

Uationa? (Printer: Zournafist 

just because they did not know any better. This is all 
by the way of a preface to a brief account of a ban- 
quet of the Employing Printrs Association in New 
Orleans, La., the menu of which contained a number 

of cartoons that we have had reproduced and show in 
this article, because they strikingly illustrate the diffi- 
culties in the way of friendly co-operation that have 
existed in the past when there was no method found 
to ascertain, and little thought given to, the real cost 
of printing, and everyone was ignorant in regard 
therto, and hence suspicious as to prices that might 
be made by others seeking to do the work. No one 
has had experience as an employing printer and no 
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UP-TO-DATE METHODS. 

CustomMER—How much will you charge for 5000 small Catalogues ? 4 
PRINTER (Smiling assuringly)—My dear sir how much are you willing to pay. Oun prices are the lowest on 

earth. With every job we present either a Washtub, Board and Wringer, a Sewing Machine, a Baby- 
Jumper and— Baby, a Piano, a Bedstead, or some article in our gift department—the customer takes his 
choice. Will you place your work here? am 

CustoMER—No; I'll try another Printer first; perhaps I can do better. 

one has tried to co-operate, without knowledge, with 
others in the trade, but that will at once recognize 
the forcefulness of these cartoons in portraying the 
whole, unvarnished truth as to past experiences and 
conditions. It was the fourth annual banquet of the 
Association held at Galatories’ on “Bourbon” Street. 
The name of the street is out of harmony with the 
spirit manifested and the principles enunciated at the 

| 
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banquet, for “Bourbon” long since came to mean in 
our American speech, “an obstinate conservative, one 
who is behind the age, who never forgets and never 
learns anything.” The obstinacy of these printers 
has been removed through the light of knowledge; 
they are up to the age of enlightenment and of a fra- 
ternity based on newly acquired knowledge and intel- 
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ligent understanding of the rights and requirements 

of the trade, and the true cost of production. They 
may remember, as evidenced by the cartoons, the fol- 
lies of the past, but these are remembered only as 
warnings for the future. These printers are learn- 
ers in the new school of a proper cost system and of 
the wise ethics that teach that all are joined by a 
common bond of right and interest. If such func- 
tions are to be held thereon, “Bourbon Street” should 
be rechristened “Progress Street.” The account that 
has reached our office, pinned to the splendidly-goten- 
up menu card, rightly says: 
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IN, UNION THERE IS STRENGTH. 

The banquet itself exemplified the fact that the members 
of the association are a harmonious unit, and the toasts re- 
sponded to explained that the members of the association are 
trying to place the job printing business of New Orleans on 
a cost system basis and to eliminate cut-throat competition. 
The menu booklet was a high-class production of the 

printer's art. It was interspersed with cartoons showing the 
uselessness of shaving prices for the mere object of getting 
buiness. Under a cartoon showing a printer with a pros- 
pective customer and entitled, “Up-to-date Methods,” the fol- 
lowing dialogue appeared: 

Customer—How much will you charge for 5,000 small 
catalogues? 

“Printer—My dear, sir, how much are you willing to 
pay? Our prices are the lowest on earth. With every job 
we present either a washtub, board and wringer, a sewing 
machine, a baby jumper—and baby—a piano, a bedstead, or 
some article in our gift department—the customer takes his 
choice. Will you place your work here?” 

Customer—No; I'll try another printer first; perhaps I 
can do better. 
Another striking cartoon in the booklet was that of a 

printer who was about to fall out of his office chair into his 
ink pot. A hand appears before the printer’s gaze, and in 
the hand is a back-bone. The caption was, “What the 
Printer Needs.” 

The toastmaster was William Pfaff, president of the as- 
sociation, and at his right and left sat I. A. Strauss, vice- 
president, and Frank X. O’Donnell, secretary-treasurer. The 
banquet committee comprised Frank Dameron, I. A. Strauss 
and FE. P. Brandao. 

If there ever was a toastmaster who knew how to run a 
banquet it is Mr. Pfaff. The banquet was scheduled to begin 
at 6 o'clock, and within less than fifteen minutes after that 
hour Mr. Pfaff had the “ball rolling’ and from that moment 
on he kept his “eye on the ball.” 
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Toasts were responded to as follows: J. N. Breen, “Co- 
operation and Cost System’; I’ A. Strauss, “Harmony”; 
I, Bildstein and E. G. Grelle, on the general subject of photo- 
engraving; Frank E. Webner, “Cost System”; A. C. Abbott 
and W. W. Carter, on the general subject of paper industry, 
and George McLaughlin, on “Expert Estimating.’ All who 
were at the table were called on to make short talks and each 
responded. 

Members of the association were represented as fol- 
lows: Henry N. Boudousquie Printing Company, Ltd., by 
Henry N. Boudousquie; Brandao Printing Company, by Ed- 
ward P. Brandao and Walter A. Brandao; Dameron-Pierson 
Company, Ltd., by Frank Dameron, J. Ogden Pierson and 
John Fischer; A. W. Hyatt Stationery Manufacturing Com- 

WHAT THE PRINTER NEEDS, 

pany, by H. W. Lemoine; Louisiana Printing Company, by 
kK. W. Deimel; Mandola Brothers, by Louis G. Mandola; 
Steeg Printing and Publishing Company, A. W. Steeg and 
M. S. Steeg; Meyers Printing House, by Henery B. Meyers; 
O’Donnell Brothers, by Frank X. O’Donnell and James E. 
O'Donnell; F. C. Philippe, by F. C. Philippe, Jr.; Picayune 
Job Office, by I. A. Strauss; Searcy & Pfaff, by William 
Pfaff, M. J. Salles and Leopold LaSalle; Sutter-Van Horn 
Company, by Fred W. Sutter; H. A. Triberge Printing Com- 
pany, by H. A. Triberge; E. S. Upton Printing Company, by 
G. M. Upton and E. C. Upton. 

A five-course dinner, with usual accompaniments, 
served. 

Was 

Mr. B. B. Herbert, Publisher National Printer-Journalist, 

Chicago, Ill. 

My Dear Herpert:—Enclosed please find $2 to pay my 

subscription to the JourNAList. I want you to consider me a 

“life member.” I have taken the JouRNALIST ever since it 

first started and I like it better each year I receive it. 

Mrs. Rindlaub and I are leaving for a trip abroad. We 

sail from New York the 20th inst. We go to the Orient, 

stopping on the way to visit Athens, Constantinople, Alexan- 

dria and Cairo. We will enter Palestine at Beirut, and go to 

Damascus, thence south calling at the principal places to 

Jerusalem. From Jaffa we go back to Naples, thence to 

Rome, Florence, Venice, and then across the Alps to Ober- 

ammergau. Our trip includes a sail down the Rhine to Co- 

logne. We will be away from home most of the summer. 

Mrs. R. joins me in kindest regards to yourself and Mrs. 

Very sincerely yours, 

M. P. RINDLAUB. 

Herbert. 

PLATTEVILLE, Wis., April 11, 1910. 
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City and Country Editors to Speak at 

Meetings in Columbia., Mo., 

May 9 to 14. 

RESIDENT A. ROSS HILL, of the University of 

Missouri, has announced the program for Editors’ 

Week at the State University, Columbia, Mo., 

May 9 to 14, as far as it has been completed. 

Other names will be added. A general invitation 

will be sent to the newspaper makers of Missouri 

to attend the meetings and take part in the dis- 

cussions. 

A large attendance is expected. 

The entire range of country and city journalism is covered 

in the topics to be discussed and in the speakers on the pro- 

program. Exhibits will be made by manufacturers and 

jobbers of printers’ machinery and supplies. Regular class 

work will be conducted in the morning hours in Reporting, 

Copy-Reading and Editorial Writing. In addition, J. E. 

Craig, of the Brown Shoe Company, St. Louis, an expert 

ad-writer, will give a series of lectures daily upon the pre- 

paration of advertising with special reference to the retail 

merchant. 

Chief news editors from every metropolitan newspaper in 

Missouri will be present to discuss the news as the city editor 

sees it. Winifred Black, of the Kansas City Post, will 

speak on the news from the woman reporter’s viewpoint. 

Leading country editors will discuss problems of country 

journalism, including advertising, circulation, news, editorial, 

and office equipment. In the evenings addresses will be 

delivered by Herbert Kaufman, on “Advertising;” Medill 

McCormick, of the Chicago Tribune, on “The News;” Victor 

Rosewater, of the Omaha Bee, on “The Editorial Page;” 

Charles D. Morris, of the St. Joseph Gazette, upon “Essen- 

tials in Journalism;” and Lafayette. Young, of the Des 

Moines Capital, upon “Journalism as a Profession.” 

The tentative program follows—the morning hours de- 

voted to News-Gathering, Copy-Reading, and Newspaper 

Administration, including class work and discussion: 

MONDAY MORNING, MAY Q. 

8 o’clock.—News-Gathering. 

9g o’clock.—Copy-Reading. 

10 o’clock.— Newspaper Administration. 

tr o’clock—The Writing of Advertising, J. E. Craig, St. 

Louis. 

MONDAY AFTERNOON, MAY 9Q. 

“The News As The City Editor Sees It’—Henry F. Wood, 

night editor of the St. Louis Republic; George B. Longan, Jr., 

city editor of the Kansas City Star. 

“The Near, Gity Daily,” and “Dhe Country Daily’—In 

formal round table discussion by George H. Scruton, Dem- 

ocrat-Sentinel, Sedalia; R. M. White Ledger, Mexico; G. 

W. Ridgway, Express, Kirksville; J. R. Lowell, Democrat, 

Moberly; W. J. Sewall, Press Carthage; W. L. Watkins, 

Constitution, Chillicothe; Dan McFarland, Republican, 

Marysville; N. M. Baskett, Monitor, Moberly; F. C. Naeter, 

Republican, Cape Girardeau; E. E. Bean, Mail, Nevada; Joe 

Goldman, Democrat, Jefferson City; D. L. Burnside, Repub- 

lican, Poplar Bluff 

MONDAY EVENING, MAY Q. 

Address: “Advertising,” Herbert Kaufman, Chicago. 

TUESDAY MORNING, MAY IO, 

8 o’clock.—N ews-Gathering. 

g o’clock.—Copy-Reading. 

10 o’clock.—University Assembly. 

11 o’clock.—The Writing of Advertising, J. E. Craig, St. 

Louis. 

Mationa? (printer -Zournafist 

TUESDAY AFTERNOON, MAY IO. 

“The News As The City Editor Sees It’—W. M. Led- 

better, city editor of the St. Louis Globe-Democrat; C. C. 

Cline, city editor of the Kansas City Journal 

“Advertising’—Informal round table discussion led by 
E. S. Purcell, Democrat-News, Fredericktown; Glover 

Branch, News, Lexington; Charles L. Woods, Herald-Demo- 

crat, Rolla; Dr. Charles Wood Fassett, Medical Herald, St. 
Joseph. 

TUESDAY 

The 

EVENING, MAY IO. 

Address, Medill McCormick, Chicago 
Tribune. 

“ News,” 

WEDNESDAY MORNING, MAY II. 

8 o’clock—News-Gathering. 

g o’clock—Copy-Reading. 

10 o’clock—Newspaper Administration, 

11 o’clock—The Writing of Advertising—J. E. Craig, St. 
Louis. 

WEDNESDAY AFTERNOON, MAY II. 

“The News as the Newspaper Woman Sees It.’’—Mrs. 

C. A. Bonfils (Winifred Black), Kansas City Post. 

“The News as the City Reporter Sees It.”—George Eads, 

St. Louis Post-Dispatch. 

“News for the Country Newspaper”’—Informal round ta- 

ble discussion by Ovid Bell, Gazette, Fulton; F. A. Vise, 

Republican, Doniphan; H. J. Simmons, Courier, Clarence; 

C. J. Vaughan, Democrat, Linn; Mrs. Lily Herald Frost, 

Leader, Vandalia; J. T. Kenower, Bulletin, Breckenridge; 

H. J. Wigginton, Bulletin, Linneus. 

WEDNESDAY EVENING, MAY II. 

Address, “The Editorial Page,’—Victor Rosewater, man- 

aging editor of the Omaha Bee. 

THURSDAY MORNING, MAY I2. 

8 o’clock—News-Gathering. 

9 o’clock—Copy-Reading. 

10 o’clock—University Assembly. 

tt o’clock—The Writing of Advertising—J. E. Craig, St. 

Louis. 

THURSDAY AFTERNOON, MAY 12. 

“The News as the City Editor Sees It.’—Wm. V. Brum- 

by, managing editor of the St. Louis Star; C. C. Calvert, city 

editor of the St. Joseph News-Press. 

“The Editorial Page.’—Informal round table discussion 

by W. O. L. Jewett, Democrat, Shelbina; William Southern, 

Jr., Examiner, Independence; Edmond McWilliams, Demo- 

crat, Plattsburg; John Beal, Message, Mexico; A. D. States; 

Republican-Sentinel, Lamar; Arthur Aull, Democrat, Lamar; 

W. T. Jenkins, Landmark, Platte City; T. V. Bodine, Mer 

cury, Paris; Lee Shippy, Jeffersonian, Higginsville; Speed 

Mosby, Dairyman, Jefferson City; F. H. Tedford, Times- 

Democrat, Macon; T. B. White, Enterprise, Warsaw; John 

E. Swanger, State Bank Examiner, Jefferson City, formerly 

of the Milan Republican; Chris Pearson, Chips, Middletown; 

H. A. Gass, State Superintendent of Schools, Missouri School 

Journal, Jefferson City. s 

THURSDAY EVENING, MAY I2. 

Address, “Essentials in Journalism.”—Charles D. Morris, 

editor of the St. Joseph Gazette. 

FRIDAY MORNING, MAY 13. 

8 o’clock—News-Gathering. 

9 o’clock—Copy-Reading. 

10 o’clock—Newspaper Administration. 

11 o’clock—The Writing of Advertising—J. E. Craig, St. 
Louis. 

FRIDAY AFTERNOON, MAY 13. 3 

“The News as the City Editor Sees It.’—Pope Y. White, 

city editor of the St. Louis Times. 
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“Circulation”—Informal round table discussion by H. J. 

Blanton, Appeal, Paris; H. F. Stapel, Mail, Rockport; H. S. 

Sturgis, Times, Neosho; M. V. Thralls, Herald Urich; W. J. 

Hill, Courier-Post, Hannibal; E. B. Harkrider, News, Louis- 

iana; Frank H. Sosey, Spectator, Palmyra; Mrs. James Wat- 

son, Democrat, Dearborn; John A. Hannay, Leader, Ver- 

sailles; O. B. Davis, Advance, Ava; F. D. Jones, Appeal, 

Bevier. 
FRIDAY EVENING, MAY 13. 

“Address, “Journalism as a_ Profession,’ — Lafayette 

Young, managing editor of the Des Moines Capital. 

SATURDAY MORNING, MAY I4. 

9 o’clock—“Office Equipment”—Informal round table dis- 

cussion led by C. M. Harrison, North Missourian, Gallatin; 

John W. Jacks, Standard, Montgomery City; H. F. Childers, 

Free-Press, Troy; A. J. Martin, Republican, Unionville, 

Among the firms which will exhibit through representa- 

tives machinery or supplies are: 

Engraving and Illustration—Sanders Engraving Company, 

St. Louis. 

Unitype, shown by Wood & Nathan, of New York. 

Linotype, by Mergenthaler Linotype Company, New York. 

The work of the Monotype, by the Lanston Monotype 

Machine Company, of Philadelphia. 

Type and printing office supplies, by the American Type- 

founders Company, of St. Louis and Kansas City. 

Printing inks, by the American Ink Company, of New 

York. 

Engraving and illustrating, by 

pany, of St. Louis. 

Engraving and illustrating, by the Stafford 

Company, of Indianapolis. 

Letter press and lithographing inks, by the Ault & Wiborg 

Company, of St. Louis. 

The work of the Miehle Printing Press, by the Miehle 

Printing Press and Manufacturing Company, of Chicago. 

the Barnes-Crosby Com- 

Engraving 

United Typothetae of America 

The fourth annual convention of the United Typothetae 

of America will be held in Washington, D. C., May 17, 18 

and 19, 1910, with headquarters at the Hotel Raleigh. 

An interesting program has been prepared that will prove of 

value to all employing printers, and much important business 

will come up for consideration. The United Typothetae is a 

thoroughly organized and effective body of leading printers 

and has worked out much that has proved of great benefit 

to the craft. 

A Young American Association of Journalism 

CLOVERDALE, INp., April 23, I9I0. 

Mr. B. B. Herbert, Ed. National Printer Journalist, 4618 W. 

Ravenswood Park, Chicago, IIl. 

Dear Sir:—I take interest in your journal and the work 

of the National Editorial Association and State Associations, 

which are esential in keeping up a newspaper. I think there 

is one thing missing along this line. 

As journalism in newspaper work calls young men of 

ability who are quick in mind and action, it is important that 

they begin their career early. 

I am 16 years old and know several young men of my age 

who are educating themselves in journalism. They are not 

through High School, therefore do not wish to attend a school 
of journalism yet. 

In order to push journalism far into the 20th century, it 

is necessary to give this rising generation a start. 

I have in mind a proposition which will prosper both finan- 

cially and educationally. . That is to organize an Association 

of Journalism for young Americans. It would need a leader 

or leaders to finance it, and publish an official paper. 
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Several colleges have lately established courses in journal- 

ism; but an association would increase interest, and put the 

young people in closer connection than any other organization 

existing. I think there is no such organism, at present. 

So far as the business part is concerned, it would surely 

be a paying proposition for the leaders, 

Frank O. Evans 

Journalism is, and will be one of the most advanced parts 

To keep up-to-date, the old “war horses” must 

clear the way for faster ones. 

Please consider this matter, Mr. Herbert, and if it is a 

good thought, probably it would be well to mention it in your 

National Printer-Journalist. 

I have enclosed my picture so you will know me. 

Yours respectfully. 

FRANK O. Evans. 

[We think that the proposition of our young friend: is 

highly commendable and shall be pleased to hear from other 

students and from the instructors in schools of 

of civilization. 

newspaper 

journalism on this subject——Ep. | ; 

Southern Illinois Editorial Association 
The second annual outing of the Southern Illinois Edito- 

rial Association will be held at Chester, Friday and Saturday, 

May 20th and 21st. There is plenty of amusement and health- 

ful recreation in store. Chester, with its mighty river, its 

state institution and beautiful environs, is an ideal place to 

take this outing. The business men of Chester and its hospi- 

table people will leave nothing undone to make two days’ 

stay among them one long to be happily remembered. 

All the lines that enter Chester, the Cotton Belt, St. L. I. 

M. & S., and the Illinois Southern have assured Secretary 

Trovillion that they will be glad to favor editors who attend. 

The following live topics will be discussed: 

“What I Know About Contests’—W. 

Granite City. 

“Foreign Advertising’—Hon. John M. Rapp, Fairfield. 

“How to Secure a Paid-in-Advance Circulation’”—Harry 

T. Dewhirst, Olney. 

Address—“The Editor and the Statesman’—Hon. J. Mc- 

Davis, (Supreme Court Clerk of Illinois) Springfield. 

Ernest Reeves, 

The building occupied by the Waukegan, IIl., Gazette has 

been enlarged to give the paper much needed room. The pub- 

lishers are running a popular baby contest to boom circu- 

lation. 
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Address all communications to O. Byron Copper, De Soto, Wis. 

DARE say that all who 
have given the subject any 
thought will agree with me 
when I assert that there are 
few callings, if any, to 
which so many are called 
and so few chosen as to 
the trade of printing. One 
has only to jostle cheek 
and jowl with the world at 
large awhile to satisfy him- 
self of the truth of my as- 
sertion. How many men 
have I met, and how many 
more have you, dear read- 
er, in life’s various path- 
ways, who freely confessed 
to having served their ap- 
prenticeship (?) of one to 
more years in a print-shop? 
It is merely an indisputable 
case of the survival of the 
fittest. Those most fit to 
wrestle with the problems 

of a printer stay by the trade, while the less fit natu- 
rally float up or down to their level, and get into other 
vocations. And I think that it is good that it is so. 
How else could the multitude of trials and tribula- 
tions that fall upon the shoulders of a country editor 
be borne? In many respects I know of no more try- 
ing lot than that of the maker of a newspaper in a 
small town. The joys and fascinations of the art 
may pay the bitter pangs that are also a part of the 
business; but that 1s surely possible only to the fittest. 
It is the proud universal opinion that the press of a 
country is the people’s sole salvation—the eyes, as it 
were, through which the public may see the evils with 
which they are threatened and thus correct them. 
But how fares it with that brave country editor who, 
with a full realization of that high ideal, begins to 
reveal the evil works of one class in his home locality 
to the other class? He may be appalled to see part of 
his bread and butter—the bread and butter of his 
wife dnd children, thank you—disappearing simul- 
taneously with his revelation; for, of course, so far as 
modern courts have yet decreed, boycotts are crim- 
inal and illegal only where a labor union is con- 
cerned as the boycotters. Any sane country editor 
knows this is sure to be the result of his taking a 
black-and-white stand on any of the vital issues, 

and this is just the reason why papers are frequently 
silent on matters that ought to be strongly con- 
demned. It may not be because the editor of such a 
silent sheet is a coward—it may even not be that he 
fears starvation and failure for himself—but there's 
his wife and babies; there’s the fellow, too, to whom 

he owes money, the men who have placed confidence 
in him and his abilities to “make good’’—and that 
means, in this age, anyway, that a man must be a 
success financially first. After that he can “make 
good” morally or any other way he pleases, and the 
public will pat him lovingly on the back; but first of 
all he must “make good” financially. All this re- 
minds me of an incident: I once heard a minister of 
the gospel severely criticise the local editor in a small 
town because the latter, while a pretty moral fellow, 
took neither side openly in the columns of his paper 
on the question of liquor selling which was agitating 
the community. The editor’s defense was that a de 
cent living was assured himself and family only by 
retaining the support of every available man in the 
community. He held that he could not financiaily 
afford to offend either faction, for in either case, it 
meant semi-starvation and possibly failure. He poin= 
ed out that his paper belonged to the public, and there- 
fore it was unfair to part of the people to use its col- 
umns to air only one side of an issue; therefore, if 
he took the question up at all, he would feel obliged 
to give both sides a hearing, and in that event, niné 
chances to one, both sides would become angry, not 

only among themselves, but at the paper; so he 
thought they might better argue it out vis-a-vis on 
the street. I do not pretend to excuse nor condemn 
this editor. He perhaps used his best judgment in 
the matter, and my readers may use theirs in judging 
him. But I couldn't help wondering at the contrast 
between the minister who apparently did condemn 
him and the editor whom he condemned. I wondere: 
if this minister would have been any more partisan 
than the editor if positions had been reversed. The 
minister came to the little town knowing that he had 
to please but one class—the church class—in order fo 
hold his job. He came at a guaranteed salary of so 
many hundred dollars per annum. His parsonage 
was, furnished free; his living was partially assured 
by donations from parishioners; there was practically 
nothing to prevent him from attacking those things 
of which his employers disapproved—nothing to stand 
in his way, and no risk to run. The case was entirely 
different with the editor of the local paper; I per 
sonally know that he had to hustle for everything he 
got. It was a small town and there wasn’t a great 
deal to get, either. And, somehow, I can’t help won- 
dering even now, how many sermons that same min- 
ister would have preached against the saloon element 
in that little town, if he had “had to depend upon that 
same element for a part of his annual income; I cant 
help wondering how many heated vituperations he 
would have hurled at the saloon element in that little 
town if he hadn’t known full well in advance that his: 
salary was assured him by the anti-saloon element for 
doing that very kind of excellent work. Forsooth, 
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we are all by nature a selfish lot, and it is far easier 
for any of us to criticise than to act. We expect the 
minister to direct reformation of public evils by word 
of mouth from his pulpit, and we insure the work by 
guaranteeing him so much a year for doing it; quite 
as much we expect the editor to accomplish a similar 
reformation through the columns of his paper, but 
we leave him to take his chances about getting a liv- 
ing in the meantime. Many times that is a very slim 
chance, too. I am glad to testify, however, that when- 
ever the community or national welfare is threatened, 
there are always plenty of us editors who are willing 
to take our chances. 

> > 

An editorial in the Chicago Commercial Union of 
March 31st has pleased me, and is so pertinent to the 
subject matter of this department generally, that I 
feel moved to quote it with comment here. The edi- 
torial is entitled: 

PUBLISHERS DUPED AGAIN. 

How long, oh ye publishers, will you continue to be duped 

by the bogus offer of “something for nothing?’ 

If one of the influential merchants of your town should come 

to you with a request that you print an article regarding a new 

line of goods which he had just received you would promptly 

quote him advertising rates for the space he expected to oc- 

cupy. Why will you not do the same thing with the smooth 
genius who comes to you with the offer of a few columns of 
“free plates?” Will you never realize that the man who is so 
anxious to give you something has a selfish purpose in view? 

Several hundred publishers have recently been inveigled into 
accepting plates boosting a wireless telephone scheme, back of 
which will undoubtedly be found a deep-laid plan for selling 
stock in a corporation that can promise millions in return. 

Are you so anxious to boost the game of the promoters that you 

will give to them the only thing you have to sell—your advertis- 
ing space? 

Can you afford to play the fairy godather to every schemer 
who bobs up with a get-rich-quick proposition? 

These are the things you do when you accept the offers of 
plates “free of charge and expressage prepaid” that are being 
made to you constantly. 

Just remember this, Mr. Publisher, that the world has not yet 

developed the philanthropist who wants to aid in making you 
rich, and every time you receive an offer of plates “free of 

charge and expressage prepaid” somebody has a scheme to boost, 
and wants to boost it at your expense. 

Turn down these offers of “free plates’? and quote the pro- 

moters, as you would your own merchants, advertising rates for 

the space they want. 

I dare say the foregoing editorial allusion to the 
“free plate” proposition will strike a tender chord of 
interest among publishers generally, since that is so 
frequently the dodge of ambitious political cliques 
who prey upon the people’s free purse for the very 
purpose frequently to blind the people on vital issues, 
mislead them and befog their minds, and especially 
since the latest proposal of that kind is scarcely cold 
as these lines are being written. The same offer 
Came to me, together with stamped, self-addressed 
postal for reply and a sample plate. The plate went 
into the hell-box and the card and letter into the 
wastebasket, where I hope many another similar out- 
fit in other offices found an eternal resting-place. 
Likewise the “wireless’ ‘news (?) item’ was recently 
received. In the latter instance I concluded that the 
big billion dollar corporation of whose organization 
I had just read about in the current newspapers and 

“Magazines, was fully able to pay a fair rate for all 
such valuable publicity. It may be true, as this big 
“Wireless” trust suggested, that this “news item” was 
live reading matter and of general interest to average 
readers but so“is a large majority of the paid adver- 
tising matter which appears in current periodicals. 
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As the Commercial Union editor suggests, it is high 
time that we newspaper-makers awaken to our real 
position of importance and cease to tolerate such pre- 
posterous impositions. 

SS <— 

I do not presume that this copy of the Commercial 
Union has been submitted to me for criticism, but I 
find it so interesting that I cannot forego further 
comment. In this same issue I note a mention of a 
novel meeting to be held in Columbus, Ohio, in May, 
of the readers of the Merchants Trade Journal of 
Des Moines, Iowa, at which my old-time friend and 
fellow workman in the Chicago shops is scheduled 
for the conduct of a school in advertising, which 
causes a wave of congratulatory feeling to to go out 
from my heart to him. Having known and loved this 
good little printer and advertising expert, intimately 
and truly in the halcyon days of our youth, I natu- 
rally feel a joy and interest in his present success. 

y+ D> 
Following is a fairy tale which is being run in the 

Horton, Kansas, Headlight, from time to time, merely 
as an eye-opener for delinqueint subscribers, I take it. 
I am impressed that it is not a bad idea, and with the 
belief that other publishers might quote the old story 
with profit in their columns, I reprint it here: 

THE FARMER FOUND OUT. 

Once a farmer had 1,800 bushels of wheat, which he sold not 
to a grain merchant, but 1,800 different dealers a bushel each. 
A few of them paid cash but far the greater number said as 
it was not convenient then they would pay later. A few months 
passed and the man’s bank account ran low. ‘How is this,” he 
said. “My 1,800 bushels of grain should have kept me in afflu- 
ence until another crop is raised, but I have parted with the 
grain and instead have a vast number of accounts so small and 
scattered that I cannot get around and collect fast enough to 
pay expenses.” So he posted up a public notice and asked all 
those who owed him to pay quickly. But few came. The rest 
said, ‘‘Mine is only a small matter and I will pay some other 

day.” forgetting that though each account was very small when 

all was put together they meant a large sum to one man. 
Things went on thus. The man got to feeling so bad that he fell 

out of bed and awoke, running to his granary found his 1,800 

bushels of wheat still there. He had only been dreaming. Moral 
—The next day the man went to the publisher of his paper and 

said: “Here sir, is the pay for your paper, and when next year’s 
subscription is due you can depend on me to pay it promptly. 
I stood in the position of editor last night, and I know how he 
feels to have one’s honestly earned money scattered all over the 
country in small amounts.”’ 

6S 

I do not know as it is possible for me to say any- 
thing that might help Brother Harry E. Shrope (with 
the Washington, N. J., Star) in his work of setting 
the ads on the publication just mentioned, nor that 
might tend to improve his work, since that is now of 
a very high character. He seems to be one of those 
few compositors who fully appreciate the value of 
adequate white space and understand how to properly 
group display lines, naturally and pleasingly, and like- 
wise the body masses. In Exhibit 1 and 2 I am 
reproducing two of this compositor’s efforts, both of 
which well illustrate that which I have been impelled 
to remark. If the lower portion of the second ex- 
ample had been boxed, with all rules that divide the 

columns joining the bordering rules, the effect would 
have been more finished. 

+ > 
In Exhibit 3 we have one of those remarkable 

“man to man” ads from the pen of that genius news- 
paper-maker, Arthur Capper of Topeka, Kansas. Few 
who read this ad will agree with its modest author’s 
statement with which the initial paragraph begins. 
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O. Byron Copper, De Soto, Wis. : 

Dear Sir:—I am mailing you, under separate cover, two copies 

of the Belfield Times, and being a reader of the N. J. P., would 

be pleased to have your criticism on the one of latter date. 

The former was printed before I took charge of the paper. In 

your opinion is the latter paper any better than the former? And 

what do you think of the page ad in same? Remember I have a 

very limited supply of types, rules, etc., to select from. 

I have always been interested in the Newspaper Criticisms in 

the National Printer-Journal and think they have helped me 

considerably. 
Respectfully, 

L. D. Dace, Publisher Times. 

Yes; there is quite a noticeable improvement in the 

Belfield Times between the two issues with which the 

above subscribed contributor has favored me. This 

improvement is principally, possibly wholly, in point 

of contents. There is probably a slight improvement 

in the way of mechanical make-up, too; but this can 

be greatly bettered by following out the suggestions 

of this department as so frequently outlined in detail 

here. Edior Dace has apparenly made quite an en- 

viable reputation for himself in his home locality as a 

town booster, and I know of no nobler aim for the 

country editor. He maintains a pretty creditable edi- 
torial column and a “booster column” besides. There 
is some pretty fair thought in both, but the language, 
and especially the spelling, in the former is lacking in 
polish and finish. Bad spelling is the fault of the 
times. It is possibly excusable in all but one of the 
literary profession. Our public schools seem to think 
so, anyway; but there’s hardly anything that looks 
worse than a badly misspelled letter or editorial. 
“Prosparity,” “useing,” “prise-fighting,” “seperate,” 
“sreator,’ “oppertunity,” and “privelage,” are a few 
of the misspelled words noticed in the editorial col- 
umns of this issue of the Times. Doubtless many of 
them are errors of the compositor, and, therefore, to 
be rightly laid at the door of the proof-reader; but 
no one better than I appreciates the trying circum- 
stances that frequently attend proofreading on coun- 
try newspapers; they are usually such as tend to 
defeat any effort to “get” all the blunders. I am go- 
ing to reproduce Brother Dace’s full-page ad speci- 
men to which he has referred in the foregoing letter, 
(Exhibit 4) not because I consider its reproduction 
here especially profitable, but merely that having it 
before us may render what I may say more intelligi- 
ble. The feature of having framed the specimen in 
deep margins of white is commendable, and in the 
main the treatment throughout has been done with 
intelligence and care, in spite of handicap. The chief 
defect with this specimen is that it has been given too 
much display and too many underscores, thus lending 
a ragged effect. Let us suppose the underscores, or 
rules, were all removed; the first two lines allowed 
to remain as they are, except being closed up within 
a pica or eighteen points of each other, with similar 
treatment only to the signature. Suppose then that a 
rule panel be run around the space intervening be- 
tween the head and tail, and the body matter set 
within this with a deep margin of white to correspond 
with that outside. This treatment would admit of 
setting the body in eighteen or twenty-four point, in 
a neat, square block, or otherwise, if preferred, and 
therefore would not so greatly tax the type equip- 
ment. The effect of such a design as suggested would 
be far more forceful and pleasing, too. 

+ > 
O. Byron Copper, De Soto, Wis. 

Dear Mr. Copper:—I am sending you some copies of the Uni- 

versity Missourian, the daily afternoon newspaper issued by the 

Mationaf (printer-Zournafist 

students of the School of Journalism of the University of Mis- 

souri. The entire work, with the exception of that of the fore- 
man, is done by the sutdents of the School . They gather and 
write the news, write the editorials, the advertising, operate the 
linotype, do the hand composition, the press work,—in short, 
the entire work of the plant. Through their own incorporated 
board they issue the newspaper and are responsible for its 
finances. The School has enrolled this year eigthy students. 

Very sincerely, ‘ 
WALTER WILLIAMS. 

So much has been said commendatory, both in this 
department and elsewhere in this journal, in the re- 
cent past, relative to the School of Journalism of the 
University of Missouri and its paper, the University 
Missourian, that one might think there was little left 
to say; but fortunately the several things mentioned 
combine to make an inexhaustible subject, and one 
which I never tire of renewing. On this occasion | 
intend to confine myself principally to the ‘technical 
side of the question. From Dean Williams’ letter, it 
will be understood that the students are responsible 
for his sheet, technically, and therefore, all that I may 
here say will reflect to their credit or discredit, as the 
case may be. First, taking the reportorial and edi- 
torial work into consideration, it is not flattery to state 
that it is up to the standard of many of the best 
modern dailies. The English is clean and clear aad 
proof-reading much more perfectly done than is a 
fact in practical life. The typography and mechanical 
makeup of the Missourian are wholly neat and care- 
fully executed, indicating that the instruction is prac- 
tical and thorough. The idea of uniformity of type- 
faces in the headings and for displayed advertising 
spaces is an excellent one, thus enabling the student- 
workers to achieve better results than would be pos- 
sible otherwise. I am pleased to bserve that the 
foreman is apparently encourag — only simplified 
styles of composition in the ad-work, with the in- 
evitable result that the ads are neat and serviceable, if 
not remarkable. Exhibit 5 illustrates this point. One 
error mechanically, I detect, which*:> the omission of 
advertising rules between the ad spaces. It is hard- 
ly enough, in my estimation, that* 2 ads are bor- 
dered; in this day of frequent pane’, one ad is easily 
confused and connected with another following unless 
cut off from its neighbors by an appropriate cut-off 
rule. In direct support of this recommendation, the 
Missourian students and their directors will note that 
the greatest typographical authorities, such as those 
who indicate the typography for our great magazines, 
insist upon this feature I have just suggested, for 
even such magazines as use no column rules and 
few dashes in their regular reading columns yet use 
both for separating their advertising spaces. 

> > 
O. Byron Copper, De Soto, Wis. 

Dear Str:—The writer has followed your newspaper criticisms 
in the Nafional Printer-Journalist for a number of years and en- 

joys reading it. A year or so ago we sent you a copy or two of 

Tue Heapiicut for inspection. As we have since installed a 
Model 5 linotype and otherwise got on a litle higher perch on 
the ladder, we are again sending you a copy of The Headlight 
for your criticism, the last two issues being enclosed. 

Personally, we make a big effort here to get up a first class. 
well printed, well edited country weekly. We believe it compares 

favorably with other weeklies. We want some expert opinion in 

the matter, and for that reason pass it up to you. 

Yours very truly, 
Cuas. H. Browne 

I can heartily assure Brother Chas. H. Browne thai 
his Horton, Kansas, Headlight, is all that he is apt tc 
suspicion it is. It is truly a great modern weekly. With 
contents superlative, liberal patronage, good typography 
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This is true, for instance, when 
+ haye wotier an ad with ‘the 
claims of “Farmers Mail And 
Lireeze’ as the subject matter 
\nd it gets more dificult all the 

time to write a good “Farmers 
Mail und Breeze” ad. Ii is dif 
ficult just) because the whole 
world knows that there is no 
prosperity superior to the Kan: 

ultural brand. It is by 
pretty generally known 

that this big week 
per has a circulation 

of 100,000 in Kansas and Okla- 
Tt thar 70,000 of this eireu- 
lation isn Kansas alone; and 
that no other farm paper in the 
country h much circulation 
as 70,000 1H) its own state 

That's about all there is to tell 
And the fact that duringsthe past 
12 months “Farmers Mail And 
Breeze” ha» carried a larger 
average volume of business than 
any other farm paper, 1s proof 

vertisers have about the 

Ww Of this paper as an 
agricultural advertising medium 
as T have myself, 

On the theory that repetinon 
is the most valuable figure of 
speech, I have for a good while 
been making the above and simi, 
lar claims regarding this paper 
And we have gone on increasing 
the evolume of businessggarried, 

so that I have felt that in some 
way the advertising must have 
been righit 
apparently done any harm 

A New Claim 
Bur fam going to make a new 

claiva this time, and I never made 
2 stronger one, Iam going to 
write an ad here that has, at 
least, the merit of being differ- 
ent from any other farm paper 
ad vou ever saw, in The Com- 
mercial Union 

Here it all is in a word 

At least-it has not 

The present circulation of 
Farmers Mail And Breeze" is 

over 100,000 copies each issue 
absolutely guaranteed. But the 
average circulation for 1909 was 
81, 250. The gross subscription 
receipts were $71,099.68. That 
means an average of 87 cents 
from each subscriber 
scription price is $1.00 

My. claim is that no other 
weekly general farm paper re- 
ceived on. subscription 40 much 
as $71,099.68 in 1909, and that 
no weekly farm paper whose sub- 
scription price is $1 received as 
much as 87 cents front each sub- 
scriber That is not a 100 per 
cent record, but it is an 87 per 
cent record. 

O} course my claim is based 
‘on’ my own personal opinion of 
the situation, I have never be- 
fore seen a statement of the an- 
nual gross subscription receipts 
of farm papers aside from my 
own papers. A statement of the 
subscription receipts of weekly 
farm papers would be most in- 
teresting I invite brother pub- 
lishers, especially of western 
weekly farm papers, to "show 
up." Such a statement is surely 
as significant as circulation state- 
ments, antl more interesting on 
account of its novelty. 

The 87 cent figure reached 
would have been surpassed if the 
cireulation, 1 don't mind con- 
essing it, had not bern forced 
in the summer and fall of 1909, 
as it never had’ been forced be- 
fore, in order to reach the 100,- 
000 snark 

About Quality of 
Circulation 

Several factors go to make up 
quality. It has sometimes been 
said, that, while “Farmers: Mail 
And Breeze” is strong on the 
quantity side of its circulation, it 
doesn't take high rank on the 
quality side. The character of 
the paper stock on which it is 
printed, which is only fair, is 
pointed to in support of the 
statement that it is not a quality 
paper. Some other papers are 
using stock af better quality, and 
I concede that fine. paper stock 
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DISMESARDS WEST SUPERIOR CASE 

qoite 4 bic of bin'ory Is connected 

The sub-- 

adds quality to an otherwise ai- 
perior publication. 

But 1 don't: concede that a 
farm paper which is printed on 
superior paper stock is, on that 

in the quality account alone, 
class 

1 claim that the best single 
evidence of quality in 2 paper is 
the fact that its readers pay a 
good price for it: This vaill noi 
be disputed. Naturally, there- 
fore, 1 am strenuous on the point 
that the circulation of “Farmers 
Mail And Breeze” is “way up” 
im quality, 

T make the claim that in 
its genecal ‘make up" “Farmers 
Mail And Breeze is greatly in 
advance of the average <un of_ 
farm papers. 

The large circulation recéipts - 
are due chiefly to another fea- 
ture of the paper which still fur- 
ther establishes its place in qual- 
ity row. The paper isa ‘readers’ 
paper." I believe no farm paper 
in the West pays more for the 
matter that goes into its reading 
columns. ‘Advertisers havg told 
me that it is the only farm paper 
they read, 

Look it over. ¥ it isn't on 
the whole a quality paper, tell me 

hy why, oT 
I believe this about “Farmers 

Mail And’ Breeze," that when 
you consider the quantity of its 
circulation, ita quality as evi- 
denced above, and the territory 
in which. it circulates, there is 
not the slightest difficulty in ac- 
counting for the fact that in 1909 
it led all other farm papers in the 
average amount of advertising 
carried, . 

Topeka, Kans. Publisher, 
Marco Morrow, Director of Ad- 
vertising, Topeka, Kans, 

New York Office, J. C. Feeley, 
> Manager, 1306 Flotiron Bldg. 

Chicago - Office, Justin E. 
Brown, Manager, 618 Hartford 

<2 sas City’ Office, SN. - 
pe Manager, 401 Century 

‘Omah Office, W. T. Laing, 
Manager, 290 Ramge Bldg. 

HOLIDAY GOODS 
Appropriate For Christmas Gifts. 

BEST GOODS AT LOWEST PRICES 

Don't woit for the Rush Time Try 
to come in in the evenings and on dogs 
thet are not Farmer Days, 20 we con 
ive gou batter cttention and shox po 

Merry 
Christmas 

CHRISTMAS 

PRESENTS 

mony more thing. You ore eure to 
wave 25 cents on the dollar. 

A SPECIAL PRESEN1 
will be gloen to goo with your Christ 

mas order from our store, 
We will cut One-Fourth of the privet on 
Dry Goods and on Jewelry which poo 
bp of ws between news and Christmes. 

fo gronina. 

RA 
The leading question for most of ws past rome te 

“What shall we beg for « Christmas present?” A 
visit to our store will reliaoe you of all that trouble, 
We have presents euitable for eoeryons, fram baby 

We will name a fxs of tha mony 
articles which might help gow in making up pour 
mnind whet to get: Lardisa’ Hand Boge a from 
506 to $10; Fong Neohoeor and Collars, Collar 
and Belt Pins, Heir Ornamenta, Neokties at [rom 
8650 10 $1, Fanoy Hose, 4 poir in @ fancy box for 
$1, Cuff Buatons, Sect Pins, Handhershie's, Ope- 
170 Shawls, Feecinators, Newk Scarfs, Fang Rib- 
bors, Silt Waist Postarne, Faneg Gloss and Mit 
tena, and many other articles whieh will make very 
appropriate’ Christmes presents. Dan't make pour 
parchases until pom'es looked ower cur stock = We 
och furnish pou with Fanep Groceries, Apples, 
Cardiss and News for Christmas ot the oery lowest 
prices. In closing, we wish pou all o Merry Xow, 
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and, a deligthfully perfect impression, how could the 
Headlight be pronounced anything other than first- 

‘class? In point of contents one could hardly expect 
more in a weekly newspaper. ‘There is an abundance 
of local and personal mention, headed news stories, 
special correspondence, etc., besides attractive special 
features in each issue. The editorial work on all of 
this is of an eminent character and most careful 
proof-reading is in evidence. But after everything 
else has been pointed and praised, there remains the 
Headlight’s press work—its crowning glory—which 
measures up to the highest standard of perfection. 
Of course, the linotype operator gives the pressman 
an excellent slug to work on, and, as a result, every 
line comes up clean and clear. The advertisement 
composition is not on par with the press work, I am 
sorry to say. It shows some marks of slight and 
hurry, but yet, with a fine sense of the value of white 
spaces and a clear idea of proper display, the results 
generally are neat and attractive. For instance, ex- 
hibit 6 is one of the best specimens. In closing, I 
want to say that in the opinion of this department, 
there is but one feature—a very important feature, 
too,—in which the Horton Headlight may be said to 
rank low, and that, my dear Editor Browne, is in 
mechanical makeup. It is almost criminal that such a 
spacious sheet should think it expedient or necessary 
to descrate its fine front page by placing displayed ad- 
vertising matter thereon. What a grand, handsome 
sheet the Headlight now is, in spite of this defect— 
but how much more charming and magnificent it 
would be if the plan of makeup were adopted as I 
have so often outlined as proper: Clean front page; 
all ads to the right hand side; ad-spaces “graduated” 
with largest spaces at bottom, topped out with the 
smallest ones. Try it Brother Browne, and listen to 
me holler hallelujah in our next! 

SS 
Dear Mr. Copprer:—We are sending you three recent issues of 

our paper. The Hudson Star-Observer, for such criticism as you 

may see fit to favor us with. We would like to get in line on our 

work, and know of no other way to get it so straight from 
the shoulder. We have no apology or excuse to offer, not even 

the rush of the holiday season. 

Yours truly, 

Hupson Star-OBSERVER Pup. Co., 
V. S. Pease, Ed. 

For months I wondered what had become of him. 
I noticed his scintillant stories and editorials had dis- 
appeared from the columns of the Boscobel, Wiscon- 
sin, Daily-Enterprise, and: I wondered whither Fate 
had called him. Then in the busy workaday life I 
would temporarily forget about him only to find him 
again fitting across that strange faculty of mind called 
memory, I refer, of course, to my friend, Verne S. 
Pease. And here for months past in my desk lay 
these papers and this letter which were intended to 
relieve all my wonderings. Perhaps this friend has 
flitted to other parts, I know not; so I must keep on 

remembering and wondering. The paper on which he 
was working as editor and manager these months past 
is the Hudson, Wisconsin, .Star-Observer, which 

I am compelled to say is a dandy. Clean front page, 
all home print, sane mechanical makeup—yes, more 
than sane—artistic is the better word—excellent and 
abundant contents, first class editorial work—need I 
offer further proof to make the reader believe that 
what I first said is true? If so, I can surely do it: 
Look at the accompanying reproduction (exhibit 7). 
This is one of the exquisite first pages of the Hudson 
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Star-Observer. Note the art in it, as evidenced in the 
tasty makeup, the well balanced head-masses and the 
neat typography. Some weeks the make-up of this page 
is’ varied, a large four-column half-tone run at the 
top of the central columns; and again a boxed “lead” 
head appears there; but in none of these instances is 
an effect secured that so pleases me as that in the 
page reproduced. The ad-work on the Star-Observer 
is a little too fussy to be really admirable, but the 
press work is beyond reproach. The contents could 
hardly be improved. There are few men with whom 
I have had the pleasure of coming in contact who 
possess so remarkable a talent for making copy 
out of local features as Editor Verne S. Pease. It 
seems to me he can take any old local subject and 
clothe it with interest, put good head over it, brush it 
up, with a flourish of English or two, and have a really 
readable story. I was going to say that this was his 
forte; but he is also a very clever editorial writer. 
He must be a great reader, and has the advantage of 
retaining a memory of much that he reads. He 
studies state politics and writes of them and hundreds 
of other knotty topics with the ease and confidence 
that we less gifted editors write up our short locals. 
He has wit, too, and seems never at a loss for just the 
right word at the right time—in his writings. I 
freely admit that in this review I have had more to 
say of the man than his present work— the Star Ob- 
server, but inasmuch as there is little or nothing in 
the latter that I do not approve of, and much in both 
the man and his work that I do, I have allowed my- 
self to commit to this paper just the thoughts that 
crowded for utterance. 

S+> > 

From Foreman Edwin F. Jones, of the Newport, 
N. H., Republican Champion, comes the following re- 
quest : 

Dear Sir:—I am sending you under separate cover a copy of 
the Champion for criticism of ads. Also will you please explain 

why your paper is $2.00 a year and 15c single copy? 

Beginning on the end of this brother’s letter and 
working backward, as it were, I must say that I was 
surprised to learn that the National Printer-Journal- 
ist sold for 15c the single copy. I had always 
supposed the price was 20c. Having verified the fact 
by reference to the Western News Company’s price 
list, I am at a loss what to say, and will leave it for 
the publishers’ to explain. It must appear that the 
publishers prefer to sell their publication over the 
news counters rather than by direct subscription, in- 
asmuch as the annual cost to a subscriber buying his 
National Printer-Journalist over the news dealer’s 
counter is but $1.80, whereas if he deals direct with the 
publisher he must needs dig up $2.00. Surely this is 
a matter that has escaped the serious thought of 
Messrs. Herbert. Turning to the ads in the Republs 
can Champion, I am pleased to find some high grade 
work in many of them. The five best specimens may 
be seen as exhibits 8 to 12 inclusive. The first of 
these was a full page example, anent which I have 
only to say that the first and main display line was 
just a trifle weak in connection with the heavy faces 
predominant in the balance of the ad. (I have just 
now discovered that I cannot reproduce the full page 
specimen, inasmuch as a better specimen appears on 
the reverse side of the page, and therefore, we will 
consider exhibit 8 omitted.) The People’s Store 
specimen is very neatly designed and treated with dis- 
cretion throughout. There is a nice treatment in evi- 
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dence in detail and the type-faces used are peerless 
advertising letters. Typographically, the Dudley Shoe 
Company specimen is a very attractive thing and 
most assuredly had a certain good effect as an adver- 
tisement, although its brevity precludes any great 
force of argument. The Lovell ad looks to me like a 
pretty clever handling of a pretty difficult proposition. 
The good press work on the Champion, as is always 
the case, helps, the appearance of the advertisements, 
too. (I have substituted a pretty speicmen from this 
paper as exhibit 8.) 

[This fifteen cents a copy business was a miStake, a wild 
experiment to get sample copies in the hands of those who 
were too negligent to write, but might buy at a discount. It 
was a temporary experiment under a contract. It is all over. 
The paper is 20 cents a copy and $2.00 a year.—ED. | 

Sot (eee 

Mr. O. Bryon Cooper, De Soto, Wis. 

Dear Sir:—Under separate cover I am sending you the two 

first issues of theTimes Dispatch, D. A. Lindsey, Editor. I would 
like to have your criticism on the ads. I have been working at 

the trade only about two years and am but sixteen years old. 

I get the N. P. J. at the news stand and like it best of all. Mr. 

Lindsey has opposition in the Blade but I think he will do the 

best business anyhow. 
Yours truly, 

F. O. GRIMES. 

The Times-Dispatch, Walnut Ridge, Arkansas, is a 
fine, bright, enterprising paper, with an abundance of 
news and politics leavened into its pages—but | came 
near forgetting, it was not of the paper, but of the ads, 
that my young contributor requested me to write. I 
want to begin by stating that for a lad but sixteen years 
old and two years’ experience, Master Grimes is doing 
pretty creditable ad work, if indeed, he’s the guilty 
party. He is sensible for sticking tenaciously to simple 
schemes, and therefore his efforts are commendably 
plain and neat. In some instances he produces results 
that no one would guess were the handiwork of such 
a youthful novice, for instance, exhibit 13. Had the 
address line been given a little greater prominence in 
this specimen the effect would have been better. 

ROS ne 

O. Byron Copper. 
Dear Str:—Under separate wrapper Friday, I mailed you a 

copy of this week’s paper. Please criticise the ads of the Red 
Lake Falls Supply House, Hunt Hardware Co. and Garcean 
& Rubertus, and I’ll be very thankful.. I appreciated your com- 

ment on some of my work in the December N. P. J. and have 

tried to follow your ideas as much as possible. Thanking you 
again for your appreciated criticisms, I beg to remain, 

Yours very truly, 

Homer F. Mussevy. 

I might very appropriately explain that the above 
letter comes from the competent ad-man and foreman 
(I’m merely guessing at the last, for Brother Mussey 
is not that kind that parades his position by signing 
his name with the title affixed) of the Red Lake Falls, 
Minn., Gazette, of whose work I have had ample com- 
pliments to file on previous occasions in this depart- 
ment. These advertisements to which he calls my 
attention this month, ought to prove a source of in- 
spiration to every compositor who will study them 
and especially instructive to such young compositors 
as Brother Grimes of Walnut Ridge, Arkansas, men- 
tion of whose work appears in the paragraph above, 
since they so well demonstrate the possibility of get- 
ting away from the monotonous and hackneyed and 
still maintaining dignity and simplicity. I have no ser- 
ious fault to find with any of these Mussey speci- 
mens. They will bear close scrutiny. 

Mationaf (printer: Journafist 

Abolishing Government Competition — 
With Printers 

ON. H. A. CASTLE of St. Paul, whose long 
experience as a printer and publisher, fol- 
lowed by several years as Postmsater at St, 
Paul and then with eight years as auditor 
of the U. S. General Postoffice Department, 
has signally fitted him for the position of 
counsel for “The National Joint Commit- 
tee,” on which Past-President A. Nevin 

Pomeroy represents the National Editorial Associa- 
tion. He has been doing very effective work in Wash- 
ington in the effort to have the Government cease 
printing envelopes in an unfair competition with the 
printers of the country. Mr. Castle has favored the 
NATIONAL PRINTER-JOURNALIST with copies of the 
bill that has been presented and an advance copy of 
the “Brief” supporting the same, in which are given 
all the facts and arguments for the consideration of 
the Postal Committees and members of Congress. 
The bill is H. R. 23,098, 61st Congress, 2nd Session, 
entitled, “A Bill Prohibiting the Printing of Certain 
Matter on Stamped Envelopes and the Sale Thereof.” 
This is the Bill the passage of which is desired, as 
the item in the Postoffice appropriation bill only holds 
for one year. This bill was referred to the Commit- 
tee on the Postoffice and Post-Roads, March 16, 1910, 
and ordered printed. The Bill is as follows: 

Be it enacted by the Senate and House of Representa- 
tives of the United States of America in Congress Assem- 
bled, That from and after June 30, 1911, it shall be unlaw- 
ful for the Postoffice Department, or any officer, head of 
bureau, or chief of division thereof, to print or have printed, 
or sell or offer to sell any stamped envelope bearing upon it 
a printed direction giving the name of any individual, firm, 
or company, or any number of any postoffice box or drawer, 
or any street number or the name of any building to which 
it shall be returned if tuncalled for or undelivered; Pro- 
vided, That this shall not apply to those envelopes printed 
with a return card left blank as to name, address, box, 
drawer, street number, or building, and which only gives the 
name of the town or city, with the State, District, or Terri- 
tory. 

The following organizations of printers, publishers 
and allied trades have united in the asking this legis- 
fation: National Editorial Association, International 
Association of Photo-Engravers, National Association 
of Stationers and Manufacturers, American Enevelope 
Manufacturers’ Association, National Paper Trade 
Association, Printers’ League of America, United Ty- 
pothetee of America. 

The bill ought to be passed and will be passed if 
all the members of these several organizations do their 
duty through the press and by writing letters direct 
to their respective U. S. Senators and Members of the 
House of Congress, who need to have their attention 
repeatedly called to the injustice now being done. 
The printers and publishers have been urging such a 
change in the law as will be effected by this bill for 
a quarter of a century and should now demand a 
recognition of their rights and the doing away with a 
practice that is of no value to the Postal Department, 
costs the Government a large outlay in the aggre- 
gate, with no returns; tends to build up a monopoly, 
confers a valuable gratuity on large business con- 
cerns, banks and corporations, at the cost of the peo-— 
ple, to the direct injury of printers, envelope makers 
and allied trades. ; 

The “Brief” is an. able document and covers the 
whole ground. The reasons are such as we have’ 
urged for years and need not be printed here. How- 
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ever, for a clearer understanding by those who have 
not given this subject full consideration, we quote the 
following paragraphs, that are commendable for the 
direct and clear statement of the points at issue: 

No attack is made on the general principle involved in 
the return request. The proviso of the proposed bill specific- 
ally enacts that: “This shall not apply to those envelopes 
printed with a return card left blank as to name, address, 
box, drawer, street number of building, and which only gives 
the name of the town or city, with the State, District or 
Territory.” 

The request for a return is a good thing. Either written 
or printed it ought to be compulsory. When the postage 
rate on letters was reduced from three cents to two cents 
it should have applied to those only bearing return requests. 
If that had been done every letter now mailed would have 
attached to it either a written or printed request for return 
to the writer. The supposed necessity for printing these 
return requests on Government stamped envelopes without 

charge, or at all, would have ceased to exist, and the Dead 
Letter Office would have been long since put out of business. 

We, therefore, recognize the fact, not only that the 
stamped envelope is a necessary convenience, and that its 
manufacture and sale must be controlled by the Postoffice 
Department, but we also realize that in many cases the 
printing of a blank corner card, specifically permitted by the 
proposed bill, is a convenience to the smaller user and of a 
sufficient advantage to the postal service to justify the manu- 
facture and sale of envelopes so printed in blank, under pub- 
lic auspices. We deny, however, that there is any justifica- 
tion, either in principle or in policy, for the entry of the 
Postofice Department into competition with paper manufac- 
turers, paper jobbers, stationers, envelope makers and allied 
trades, by offering to print without charge individual corner 
cards on stamped envelopes in quantities of 500 and upwards, 
as now permitted. 

The private correspondence which furnishes almost the 
whole of the mail that goes to the Dead Letter Office is not 
now reached by the practice we complain of, and will never 
be reached until a discrimination in postal rates is made in 
favor of the written or printed return address. It is there- 
fore a fallacy to assume that any considerable increase in 
the work of the Dead Letter Office would ensue from the 
enactment of the proposed legislation. Undoubtedly more 
than 95 per cent of the present users of the free request 
envelopes would get them printed at home if the free print- 
ing by the Department were abolished. 

Two truths which we look in vain to see set forth in De- 
partmental reports or discussions on this subject, are to our 
minds self-evident. One is that most of the letters which 
go to the Dead Letter Office are mailed by individuals of 
the poorer or more ignorant classes, who would not under 
any circumstances use a Government “special request” en- 
velope, and never have used it. They are the ones who make 
the most errors in names and postoffice addresses. The other 
class which contributes to this Dead Letter patronage is com- 
posed of the careless or absent-minded letter writers who 
misdirect their letters or fail to address them at all. The 
free corner card printed by the Department is limited to 
quantities of 500 and upwards, and the people whose mail 
burdens the Dead Letter Office do not buy envelopes in such 
quantities, nor have they the means to invest $10 at one time 
in postage stamps, nor do they appreciate the importance of 
the return on their letters. The other fact is that printing 
establishments are found in every town, village and hamlet 
and envelope printing is surprisingly cheap. The’ smaller, 
as well as the larger business houes, use printed corner card 
envelopes, both for the security of their mail and as an ad- 
vertisement; there is no sufficient reason why the Govern- 
ment should undertake this work which can be as well and as 
thoroughly done by private enterprise. 

The Postoffice Department is a very large consumer of 
Many manufactured articles, that because of enormous pur- 
chases it buys very cheaply. One example is that of writing 
fluid. At the present contract price of writing fluid the 
Postoffice Department could get a greater percentage of 
Profit than it claims on its envelopes and then undersell 
every other jobber of writing fluids in the United States. 
The same policy could be extended to many other lines of 
industry, and the letter carriers and postmasters could be- 
come sales agents for the one favored manufacturer of 
twine, ink, etc., instead of the one favored envelope manu- 
facturer. This would create a monopoly for the manufac- 
turer who happened to secure the contract, as it now does 
with printing envelopes to a very great extent. All these 

things are equally obnoxious in principle; it does not seem to have occurred to anyone that there would be justice in 
carrying the principle to the extremes suggested, and yet 
there is no logical reason why it may not be done under the 
precedent established in case of request envelopes. 
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That the cost of this extra printing is concealed by the 
methods employed in framing the contract, does not change 
the fact that it is an expensive and a needless burden upon 
the revenues of the postal service, 
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Under the present contract the corporation which furnishes 
the stamped envelopes is paid a flat rate for supplying them 
with or without the corner card printed. If no printing were 
included the contract price would undoubtedly be much less, 
for this printing involves setting up a separate form of type 
for each name and address (more than 482,000 forms being 
in use last year), also reading proof, verifying and making 
corrections on each form, stopping the printing machine for 
each change of form, the careful separation of the different 
lots as they come from the printing machine, and as they 
go to and come from the folding machine, and the same 
care in packing and shipping and accounting. All this indi- 
vidualism of orders adds very materially to the cost of manu- 
facture, as every one must see at a glance. If only 5 per 
cent of the stamped envelopes bore this extra printing, it 
might be plausible to allege that the cost thereof was almost 
negligible. But when we glean from the official reports that 
at least 80 per cent of the thousand odd millions of stamped 
envelopes manufactured by the contractor bear this special 
printing, distributed among 482,000 individuals and firms, the 
rank absurdity of the contention that the philanthropic and 
unselfish contractor does this work for nothing, wherefore 
it costs the Government nothing more than the plain envelope 
costs, rises to such heights as to be supremely ridiculous. 
The expense of printing is not added to the price of the 
envelope, according to the Departmetn, because, as they claim, 
there is no such expense. Therefore, if there is such an ex- 
pense, it must necessarily come out of the postal revenues; 
hence, the printers of the country are not only cheated out 
of work which is rightfully theirs, but they are, in addition, 
obliged to help pay a proportion of the deficit. 

A meeting of the Indiana State Leased Wire Circuit was 

held in Indianapolis recently to discuss matters pertaining 

to the Associated Press in Indiana. The President, F. A. 

Miller, editor of the South Bend Tribune, called the meeting 

to order. The election of officers for the ensuing year re- 

sulted in the choice of A. J. Monynihan, of the Fort Wayne 

Journal-Gazette, for president. The papers represented 

were the South BendTribune, Fort Wayne Journal-Gazette, 

Fort Wayne Sentinel, Marion News-Tribune, Terre Haute 

Tribune and Terre Haute Star. Harry Beach, of Chicago, 

superintendent of the central division of the Associated Press, 

and George M. Cook, manager of the Indianapolis office, 

were also present. 

Republican editors of the Thirteenth Indiana District met 

in South Bend recently and organized the Thirteenth Indiana 

Congressional District Republican Editorial Association.  F. 

A. Miller, editor of the South Bend Tribune, was elected 

president, and O. B. Bassett, editor of the Elkhart Review, 

was made secretary. The association is formed to keep 

the editors of the district in closer touch with each other, 

particularly in the approaching state and congressional cam- 

paigns. The next meeting will be held in June in Rochester. 

The following editors attended the South Bend meeting: 

John L. Moorman, Stark County Republican; O. B. Bassett, 

Elkhart Review; I. R. Landis, Nappance Advance; R. H. 

Mosier, Bristol Banner; J. W. Messimore, Syracuse Register ; 

S. E. Boys, Plymouth Chronicle; C. W. Riddick, Winamac 

Requblican; Judson Fitzpatrick, Francesville Tribune; Albert 

W. Bitters, Rochester Republican; F. A. Jernegan; Mish- 

awaka Enterprise; W. A. Endley, Walkerton /ndependent; 

F. A. Miller, South Bend Tribune. 



Pleasant Occasions 

RECEDING, during and following the recent con- 

vention of the National Editorial Association many 

occasions of instructive pleasures and many happy 

features, outside of the regular papers and busi- 

Cae 

Doten entertainingly wrote in the Apr. 16 issue of 

Old Colony Memorial, of Plymouth, Mass., a pa- 

per that has reached its 89th volume, and is a 

splendid, bright, clean, up-to-date newspaper—notwithstanding 

that it has reached nearly to its ninetieth year—as follows: 

“In support of the ‘winter capital’ assertion we have the 

backing of one of the livest commercial organizations any 

city of the Union can boast, in the “New Orleans Progres- 

sive Union” of which Mr. B. Trevazant is secretary. This 

enterprising body takes in hand the editorial entertainment, 

in the hours out of convention and likewise, that we may 

“go it alone,’ supplies us with copies of a nicely printed 

pamphlet filled with information descriptive of the city, under 

the title of “New Orleans, what to see and how to see it.” 

There are ever so many fine illustrations in it of the places 

to see, and having seen them, you have something to keep, 

ness, were enjoyed and deserve recording. 
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to look at afterwards. One great incentive to this way of 

making the city known, is the annual Mardi Gras festival 

just before Lent, the fame of which is spread all over our 

country. Many thousands are attracted to this fete, the de- 

tails of which are carried through in a very brilliant man- 

ner, and the Progressive Union takes good care not only to 

advertise well, but to see that the railroads all over the land 

make fair reductions in rates so that people can get to New 

Orleans to see the big show. Then they get the low rates 

extended away into March, so people like us can afford to 

come here after that particular glory has departed; the ad- 

vantage to the editors being that the big crowd is gone, and 

there is plenty of room at the hotels at the usual prices. 

We are much impressed with the get-there methods of the 

Progressive Union, and all the editors commend their exten- 

sive printing and advertising enterprises which 

Orleans wonderfully. 

help New 

This morning representatives of the 

Union are on hand to receive us, on the spacious office floor 

of the hotel, and we are greatly pleased also to meet here 

resident friends in the persons of our excellent and popu- 

lar ex-president of the N. E. A., Col. John Dymond of the 

New Orleans Sugar Planter, and his gifted, kindly daughter 

for whom the Association holds genuine regard, esteeming it 

high privilege that it may consider her too a daughter of the 

Editorial household. They make our home-coming very 

pleasant, and add the excelling value of Dymonds to our 

Silver Anniversary. Another city friend to “gie us a han’ ” 

of welcome, is editor L. E. Bentley, who publishes the Chief 

at Donaldsonville, a short distance up river, making his 

home here. We had hoped likewise to meet his daugh- 

ter, a charmingly versatile and accomplished pen-woman, who 

has brightened former gatherings of the N. E. A. with her 

presence, but superlative blessing and honor have come to 

her in wifehood, with residence in far away New York, so 

we put good wishes on the breezes for her and give her 

proud and happy pa a supercordial hand clasp for remem- 

brance’s sake. 

It seems real good to greet the convention members “from 

all over everyhere,’ there being about 300 of us when we 

go into session this morning. Goy. Sanders of Louisiana 

gives us a splendid welcome to his jurisdiction, and leaves 

the bars down and gates open for us to go anywhere in the 

State. Then follows Mayor Behrman, who gives the free- 

dom of the city in an equally liberal and fraternal spirit. 

President Pomeroy responds in part ,and then introduces Joe 

Mitchell Chapple of Boston,—our Joe,—who lets himself out 

in the happiest manner and makes “us easterners” proud of 
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him. Col. R. H. Henry, of Jackson, Mississippi, next ac- 

knowledged the distinguished consideration we have received 

at the hands of the State and the city, in easily flowing 

speech and graceful expressions characteristic of him, and 

then President Pomeroy delivers his annual address full of 

good points of the past and hopefulness of the future of the 

N. E. A. The platform is then given to our sweet 

old poet laureate, W. E. Pabor of Florida, who reads “Tn 

Remembrance’ made up of short extracts from each of his 

annual poems covering a period of fifteen years, concluding 

with an affectionate farewell request that the Association take | 

the laureate’s crown—‘‘and bestow instead, the shining laurels 

on some younger head.” It was sweetly touching and im- 

pressive, but the poet is loved too dearly to be replaced while 

yet his “moving finger’ writes,’ and many a silent blessing 

follows him as he modestly retires to his seat. 

After this the convention falls into the routine program 

as prepared, with able papers on various subjects pertaining 

to the newspaper craft, continuing through three days until 

the last evening, when the “Silver Anniversary” is observed, 

with Col. Henry presiding. Very pleasingly he prefaces the 

principal feature of the evening and introduces Col, Dymond, 

who standing beside a fine large oil portrait of B. B. Herbert 

of Chicago, the first president of the Association, addresses 

“Father” Herbert affectionately, giving a sketch of his long 

life of usefulness, and relation to journalism, together with 

his devotion to the objects of the Association and untiring 

labors in its behalf. The Colonel eloauently expresses the 

feelings of all of us towards “Father” Herbert, and con- 

cludes by presenting the portrait as a remembrance offering 

of our united good will. Our genial and kindly first presi- 

dent is deeply affected, and for the first time, as we have 

known him, his ready flow of words is checked; but recoy- 

ering, he gives us an outpouring which testified his gratifica- 

tion, and love toward all, accepting the testimonial as in- 

tended with heart speaking to heart its deepest feeling. A 

brilliant array of past presidents contribute stirring speeches, 

and our Silver Anniversary goes into the Association history 

shining like a loving cup with three handles and a deeply- 

graven inscription on the side “lest we forget.” It was a 

nice time, and don’t you forget it! 

With the whole city open to us during our stay, there is 

enough always to entertain a spare moment; but our good 

friends work in on us an evening at the French Opera 

House; an “oyster steam” as guests of Lawrence Fabacher, 

and a trip on New Orleans harbor as guests of Capt. Streck- 

fus of the steamer “J. S.” and then there are any number of 

“offers” which we have to decline simply for want of time. 

Of course we visit the “French quarter,” Canal Street being 

the dividing line between that and the American part of the 

city. Here are the historical buildings, antique shops, pictur- 

esque creole residences; the old French market; the Cabildo 

where the transfer of Louisiana by France to the United 

States was made December 20, 1803; the St. Louis Cathe- 

dral, one of the earliest Roman Catholic churches in Louts- 

iana; Jackson square with its equestrian statue of General 

Jackson bearing on the massive granite pedestal his famous 

declaration when president—“The Union it must and shall 

be preserved”—which even the most rabid secessionist, IM 

Civil War times, never dreamed of cutting out or disturbing— 

let that be remembered everlastingly to the credit of New 

Orleans. Besides these are the quaintily named streets; the 

immense old St. Louis or Royal Hotel, now going to ruin.” 

One of the happy occasions on Saturday evening after 

the close of the convention, was a dinner tendered by Hon. 

John Dymond to the Past-Presidents in attendance this year. 

There were present, in the order of their having occupied 

the Presidential office: B. B. Herbert, Chicago; Josph B- 

Maceabe, Boston; R. H. Henry, Jackson, Miss.; W. W. 
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Screws, Montgomery, Alabama; John Dymond, New Or- 

leans; John E. Junkin, Sterling, Kansas; Will H. Mayes, 

Brownwood, Texas, and A. N. Pomeroy, Chambersburg, Pa. 

Messrs. Herbert, Screws, Junkin, and Pomeroy were accom- 

panied by their wives and Col. Henry by his daughter and 

of course Mrs. Dymond was present and joined with her 

husband in welcoming the delegates to their pleasant South- 

ern home(which they have occupied for four decades) though 

Miss Florence Dymond, by reason of her relation to the As- 

sociation, presided as hostess at the table with her father 

as host. The dinner was rich and complete in menu and 

appointments and elegantly served. At each plate was a 

diminutive bale of cotton in commemoration of the South- 

land and the floral decorations were tasteful and appropriate. 

A joyous social hour was greatly enjoyed and will be ever 

gratefully remembered by the guests who were so fortunate 

as to be present. 

Col. Henry nominated Hon. Joseph Maccabe as Presi- 

dent of the Past-Presidents for the ensuing year who was 

declared elected without opposition. The affair was at the 

close of a strenuous week and the guests withdrew at an 

early hour in thoughtful regard for the temporary illness 

of the honored host. It will be grateful news to all that he 

has since fully recovered and is his own self again. That he 

took upon himself, at this time, the carrying out of this prev- 

iously planned occasion in manifestation of friendship, loyal 

goodwill and hospitality, made the event by that much the more 

prized by all his guests. 

On Monday following the convention some forty members 

of the associations, who did not take the Panama excursion, 

were entertained by the Commercial Club of Gulfport, Miss., 

with a trip to that growing city and attractive resort. The 

journey was by rail to Pass Christian, thence by trolley cars 

to Biloxi, and then back to Beauvoir, the last residence of 

Jefferson Davis and where he wrote his life and the history 

of the War of the Rebellion. The residence is now used as a 

Confederate Home and buildings and grounds are kept in 

perfect repair and good taste, and necessary improvements 

and additions have been made. The welcome by the old Con- 

federate veterans and the officer in charge was most cordial 

and hospitable. The looking through the rooms where he 

worked and slept, the library where he held communion with 

the great minds of the past and the parlor in which hangs a 

life-sized oil painting of this great historic character, when 

old age had given rest to his features and ripeness to his 

expression, was all a pleasing experience. It can be readily 

realized that the place affords a most attractive home to the 

soldiers who served in the ranks of the Confederacy and loved 

and revered their great leader and President. On a return to 

Gulfport a banquet was tendered to the visiting guests. An 

address of welcome was extended by the President of the 

Commercial Club and at the close of the feast First Vice- 

President R. E. Dowdell of South Dakota, the ranking off- 

cer of the Association, fittingly responded on the part of 

the Association with thanks for the courtesies extended and 

greatly enjoyed, and called on Past-President B. B. Herbert, 

who spoke of the wonderful growth of the place since the 

visit of the National Editorial Association ten years ago, and 

claimed some credit or share in that growth for the publicity 

given by the editors and referred to the delights of the visit 

to Beauvoir with its associations. 

Mr. A. W. Glessner of the Galena Gazette, was next in- 

troduced and added well-spoken words of gratification and 

praise. The party was then taken by trolley car out on the 

great pier, showed the ships loading with lumber and other 
products for all parts of the world and told of the work 

that had been done in improving the harbor and from thence 

Teturned by train to New Orleans. 
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Of the visit to Natchez preceding the Convention at New 

Orleans, The Daily Democrat of that city said in part: 

A royal welcome awaited the visitors. The streets were 

thronged with people, the several clubs were illuminated, the 

Elks’ building being outlined with incandescent lamps and 

the usual liberal display of red fire, one of the characteristics 

of the Natchez celebration of Mardi Gras, marked the route 

taken by the reception committee, the visitors and the mili- 

tary companies in the march to Institute Hall. 

Just before the arrival of the special train the military 

companies, Co. B. under command of Capt. Matt Harper, 

with thirty-six men in line, the St. Andrews Cadets, Capt. 

Audley Conner’s Rough Riders, Davidson Smith's Cow Boys, 

headed by the Natchez Concert Band, Hon. P. W. Muvi- 

hill, grand marshal, marched up Main Street to Pine, thence 

to Franklin and then to the Elks’ Club where, in the pres- 

ence of a vast crowd, Miss Annis Oakley (Dunbar Merrill) 

gave an exhibition of fancy shooting. : 

Plates were used as targets and blank cartridges were used, 

but when the boy who was to break the plates with a pole 

and a nail failed, Judge Reber proved equal to the occasion 

and did the work with a hatchet. 

At half-past eight the reception committee and the pa- 

raders repaired to the depot to await the coming of the special 

train. 

The train arrived on time and the distinguished visitors 

formed in line and marched to the Institute Hall, which was 

soon crowded with visitors and the ladies of Natchez. 

The visitors were delighted with the beautiful decorations 

in the ancient building, and charmed with the manner of their 

reception. 

Mayor Benbrook delivered a beautiful address of welcome 

assuring the visitors, who were at this time the guests of 

Natchez, that while he extended the welcome to them, every 

heart in Natchez joined with him in this expression and every 

man and woman in the city expressed the hope that their 

euests would enjoy every moment of their stay in Natchez. 

He said it was the best and most hospitable city in the 

South and the people were at the command of their guests. 

Before concluding he explained that Mr. Jas. K. Lambert, 

proprietor of the Democrat, was chairman of the committee, 

but that owing to recent bereavements in his family (the 

deaths of his mother and aunt last month) it was impossible 

for him to appear on this occasion. 

In closing Mayor Benbrook said that he hoped the visitors 

would leave the city with feelings of regret on account of 

their departure and their hearts filled with the hope of an 

early return to Natchez where a hearty welcome awaited 

them. 

Mr. A. Nevin Pomeroy, President of the Association, 

responded for the Association. He spoke in warmest terms 

of appreciation of the hearty and sincere welcome and hos- 

pitality extended. The members of the Association had 

heard much of Natchez and its hospitality and it was a 

pleasure to find that it would be impossible to overrate the 

city in these respects. 

He introduced Mr. B. B. Herbert, of the NarTionaL 

PRINTER-JOURNALIST, Chicago, a venerable gentleman, father 

of the organization, who spoke in feeling terms of the hos- 

pitality of the people of Natchez. He had heard of this 

hospitality before and he believed that Natchez was the best 

and most hospitable city in the South. He spoke of the 

brave men on both sides in the war between the States, how 

they were reunited and how nobly they and their children 

are standing together in making this country the grandest 

on the face of the earth. He was frequently interrupted 

by the applause of his hearers and it was easy to see that he 

had won a place in the affection of his Natchez audience as 

he had in the hearts of the members of the National Edi- 
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torial Asociation, all of whom referred to him lovingly as 

lta theta 

Clyde Oswald of the American Printer, was introduced 

and told a couple of good stories on “The Editor?” and was 

followed by J. P. Baumgartner, of Pasadena, Cal., a native 

of Virginia, who related a’ most interesting story. 

Mayor Benbrook had announced the programme which 

was to adjourn to the Elks’ Club, where lunch was to be 

served, while the dance at the Hall would continue until 

midnight. : 

A number of the editors remained for the dance and 

others who went to the Elks returned later in the evening. 

AT THE ELKS. 

Long tables were placed in the lodge room of the Elks 

for the men and the seats about the room were received for 

the ladies. 

The lodge room was crowded with ladies and gentlemen 

and the visitors, many of them Elks, enjoyed the evening 

to the utmost. The lunch merged into a conversazione and 

numerous invitations to return to the city, and requests that 

party calls be made to the visitors at their respective homes 

were extended. 

wWErSe: 
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THIS MORNING'S PROGRAM. 

An auto ride was programmed for the morning at 9:15 

o'clock. As many automobiles as could be requisitioned 

were at the Natchez Hotel at that hour. 

Street cars were in readiness for those who wished to 

take a car ride over the city and to make up for the deficit 

in the automobile line. 

The visitors were charmed with the manner of their en- 

tertainment and said they would leave Natchez with feel- 

ings of pleasure and joy at the delightful manner in which 

they had been received. 

“GROWING BETTER ALL THE TIMF” 

OFFICE OF THE SHELBINA DEMOCRAT. 

W. 0. L. JEWITT, EDITOR AND PUBLISHER. 

SHeEtpina, Mo., April 21, 

Hon. B. B. Herbert, Chicago, Ill. 

My Dear Sir:—Inclosed draft for $2 to pay for Jour- 

NALIsT till next year. I think you are doing a good work, 

for the newspaper men. Your publication is certainly valua- 

ble, and the best of all is it grows better all the time. 

Yours truly, 

W. O. L. Jewett. 

BUSINESS NOTES 
This Department is conducted for the benefit of 

advertisers, and expresses their claims and views 

Barnhart Bros. and Spindler, Type Founders of Chicago, 

state that they cast during the year 1909, almost to a pound, 

twice the amount of type that they cast during the preceding 

twelve months, and nearly three times what they cast dur- 

ing the calendar year, 1907. It would seem from this that 

the type founders are making inroads on the machines, 

rather than, as sometimes has been supposed, the re- 

The Barnhart Foundry state further that the orders 

seem to come from every part of the country alike. That 

while there have been fewer large ordrs, there has been a 

vast increase in the number of small orders. Less offices 

are starting up, but the old ones are equipping themselves 

better and further in advance of their actual needs than 

usual. 
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The users of Offset Presses have taken kindly to the 

Offset or Reversible Type which has been produced for 

their use by Barnhart Bros. & Spindler of Chicago. The 

new type saves one process in offset printing and gives better 

results than ever before obtained. The Offset is used also quite 

largely by rubber stamp men. 

BEAUTY AND SENTIMENT IN PRINTING. 

Society Printing, a Neglected but Very Profitable Field. 

Imagination, sentiment and beauty have no small parts 

in the kind of printing that wins, as well as in all the 

affairs of life. As education and refinement, and wealth— 

that finds one of its highest uses in the promotion of the 

first two—increase, art in printing, that involves and is 

founded upon imagination, sentiment and beauty, comes 

more and more in.demand. This applies to all lines and 

branches of the graphic arts, in business stationery and — 

newspaper and magazine making, but especially to all that 

is known as society printing. All this is coming more 

generally to be appreciated and the manufacturers of types” 
and of all else that enter into or aid in securing pleas- 
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ing results, fully recognize the fact of the higher artistic 

demand and are helping in the needed education along 

these lines and have provided the means for accomplish- 

ing the work. Before us, as we write, are two tastefully 

conceived and gotten-up pamphlets from the American 

Type Founders Company that have suggested and fittingly 

illustrated these thoughts: 

“A Collection of American Beauties” shows a bouquet 

of the Queen of Flowers, in red and green on the first 

cover page, printed on extra fine white pebbled cover 

LP 

A Collection of 

Aurican Meauties 
Wrur 

Auerican 

Hoantivs 
9 

ad 

Ameviean 
Tope Founders Co. 

Auoricau Type Founders 
Company 

stock. The paper used, in the body, is high grade white 

enamel and on the upper corner of the fly leaf, are the 

following poetical sentiments: “Dedicated to American 

Beauties” :— 

“For thee, the groves green liveries wear, 

For thee, the Graces limit the dawning hours, 

And Nature’s ready pencil paints the flowers.” 

—Dryden. 

tunes the shepherd’s reed, 

steed, 

“In peace, Love 

In war, he mounts the warrior’s 

In halls, in gay attire is seen, 

In hamlets, dances on the green. 

Love rules the court, the camp, the grove, 
And men below and saints above 

For love is Heaven, and Heaven is Love. 

—Scott. 

The title page is effectively artistic and is shown here- 

with. Then following four left-hand pages, present scenes 

of courtship and marriage: “The Proposal,” “Asking 

Father,” “Approaching the Altar,” “Taking the Auto” at 
the old home for the wedding tour, having appropriate 

verses and catchy illustrations, with specimens of correct 

wedding invitations and announcements on the opposite 

pages, and throughout the remainder of the pamphlet— 

all, of course, set in the “American Type Beauties”: Tif- 

fany Shaded, Tiffany Text, Wedding Text, Engravers 

Shaded, Tiffany Slope, and Tiffany Upright. These types 
are also shown in specimen pages with sizes and prices 

of fonts. The other pamphlet, gotten up with equal ap- 

proriateness, is devoted to “Correct Society Printing” 

with a page under the head, “Sure Road to Profits,” fol- 

lowed by a discussion of the topic on the other pages of 

“A Profitable Field of Printing Imperfectly Cultivated.” 

The argument shows the economy of the printed cards 
with a liberal profit to the printer, over engraved cards. 

The printed cards by the use of the types shown, are 

equally handsome with engraved work. Correct styles 

are given and suggestions for an advertising list for call- 

ing cards is inclosed. A statement is made which should 
attract attention and should receive the consideration of 
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printers, that “The letterpress printer who furnishes stock 

equal in quality to that used by the Copper plate, and 

who prints perfectly from unworn types and delivers in 

daintily wrapped packages, need not fix his prices much, 

if any, lower than the Copper plate printer, although his 

cost of production is considerably less. We reproduce 

the proposed list price as follows:— 

PRICE LIST OF CALLING CARDS 

Customers will select a style from the specimens on the 

other side of this circular, and a size from the diagram on 

opposite page. Carefully consider the length of your name 

in selecting style and size. 

The following prices include engraved name plate and 

printing 50 best quality cards in style. 

Any Script, Mr., Mrs. or Miss 6 SO) 
Address or day, extra, per line 2 G3. 318, 
Printing 50 extra cards, any style. . . . °.50 
Printing 100 extra cards, any style . . . .90 

Tiffany Upright or Slope seat 3 ro mee 290 
Address or day, extra, per ine 1.50 at 

Tiffany Shaded : 00 
Address or «day, extras ner: line 1.50 

Tiffany Text ‘ , #30 
Address or day, ses, per ee 1.50 

Engravers Shaded } - 2Se 
Address or day, exe per line, 1.50 

Engravers Old English, Cloister Black, 
Engravers Old English Open a2) 2) 
Address or day, extra, per line 1.50 

Lining Copperplate Roman, Engravers Bold, 
Card Mercantile, Mercantile 2 8 PAOD) 
Address or day, extra, per line 1.00 

All Gothics ee ee 150 
Address or day, extra, eee line! eed 2 65 

ENVELOPES 

Card Envelopes, 18 cents per package of 25; 60 cents per 

package of 100. With mourning border numbers |, 2, 3 and 

Italian, 30 cents per package of 25; numbers 4 and 5, 48 cents 

per package of 25. 

CORRECT SOCIETY STATIONERY 

We carry in stock a full line in correct material, shapes and 

sizes. Correspondence paper and cards printed correctly. 

All orders delivered in special boxes 

COMMONWEALTH & EUCLID 

Correct Society Printing 

225 Maple Avenue Gotham, Alaska 

We have frequently urged the value of advertising to 

printers and for ten years have been showing why as 

well as how, in our “Work Through Publicity” depart- 

ment, yet thousands of printers fail to seize upon the op- 

portunities within their reach and plod along with no 

systematic efforts to create new business, content, appar- 

ently, to accept such work as is brought to the office. We 

fully agree with the statement made by the American 

Type Founders, who speak from wide and long observa- 

tion, that “The profitable possibilities of the development 

of a printing business, by advertising, are not appreciated 

by the majority of printers.” To those printers properly 

equipped to undertake the work, a rich field, ready for 

development is found in society printing as is clearly 

shown in the pamphlet. There is no reason why one 

who runs a general job printing office, should not be 

equipped for society printing work. It only means the 

addition at a comparatively very small expense of a few 

fonts of type adapted to the purpose. Neat advertising 

of society printing will not only create business in that 

line but will be of advantage to all the other branches of 

work. 
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UP-TO-DATE PROGRESSIVENESS. 

We recently learned from Mr. H. A. Gatchel, President 

of the well known Illustrating & Engraving house of Gatchel 

& Manning ,Philadeplhia, that on January I, 1910, he incor- 

porated the business of which he was the sole owner, and fol- 

lowing out the broad, liberal policy for which this house, 

under his management, has always been noted, we now learn 

that he has disposed of a portion of his stock to his Super- 

intendent Mr. Charles A. Stinson, and elected him to the 

office of Vice-President of the Corporation. 

Mr. Stinson is a thoroughly practical man, and has been 

associated with the House of Gatchel & Manning for seven- 

teen years, during the last ten of which he has held the posi- 

tion of Superintendent of the Manufacturing Department. 

We tender to Mr. Stinson our hearty congratulations and 

extend to him our best wishes for success and prosperity, 

along with this enterprising and up-to-date Engraving House, 

which is so widely known throughout the country. 

May they continue to grow and prosper. 

Barnhart Bros. & Spindler, whose enterprise furnished 

gratis a practically verbatim report of the first International 

Cost Congress to 35,000 printers in the United States, report 

that unprecedented interest has been taken in this matter by 

the printers of this country. So great was that interest that 

after having sent out the original report, they were com- 

pelled to print 10,000 more of the proceedings to satisfy the 

demand. he gratifying feature is, that all printers, large 

and small alike, seem to be taking hold of the Cost ques- 

tion, manifestly intending to work out and apply methods 

which will put the printing trade on a profit-making basis in 

every part of the country. : 
x Kk 

A SUCCESSRULSPRINTERS oUPPLY) HOUSE. IN 

Sil, PANWIE, 

The C. I. Johnson Manufacturing Company, of St. Paul, 

Minn., whose advertisement will be found in this issue, have 

won large success in the great and growing Northwest. An 

entirely independent concern,—built up from comparatively 

a small beginning in the past twenty years,—with C. I. 

Johnson as President and his two sons, Chas. Johnson and 

W. F. Johnson as Vice-President and Secretary, respectively, 

all trained to the business—they devote especial attention to 

furnishing complete outfits for job and newspaper printing 

offices. While the company early won and still retain a wide 

and favorable reputation on account of rebuilt machinery— 

a first specialty—many inquiries are still received asking if 

the company handles type and other supplies, though for the 

last eight years, everything that the printer uses has been 

handled and a great number of complete outfits have been 

installed. This shows the persistency of first impressions 

and the large results of advertising a special line. In the 

last two or three years, the Hansen types—handled by this 

company—have come to be generally known in the North- 

west, and the company claim that many printers have become 

their customers, upon learning that they handled these 

types and all else that the printers use, excepting paper. 

They carry in stock all standard lines of new goods, cylinder 

presses, jobbers, paper cutters, stitchers, wood goods, galleys, 

leads, slugs, type, wood type, news and job inks, etc., etc., that 

go to make up a complete, modern printing outfit, besides 

keeping in stock a considerable quantity of second-hand ma- 

terial for printers who want to economize in certain lines 

or who are placing or enlarging plants in the smaller towns 

where a large expenditure is not justified at the start. 

The company received in the first two weeks of April, 

ordrs for eight cylinder presses and four complete outfits 

and are rushed to the limit, but are prepared to take care of 

all orders. The company have the important distinction of 
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being the only printing supply establishment west of Chicago, 

at least, with practical machinists at the head of the estab- 

lishment. Three out of four of the directors can each re- 

build and erect almost any printing machine made. Their 

success shows the value of having practical men in control 

of the business management. Their mechanical ability and 

training enables them to judge of every machine when pre- 

sented, and to see that a machine will do what is promised 

or desired and if second-hand, not only to buy such a machine 

as can be rebuilt in a manner to give satisfaction, but buy it 

right so that it can be sold at a price to be economical and 

profitable to the purchaser and then to see that the rebuilding 

has been properly done and that the machines are right when 

shipped to customers. 

PUBLICITY FOR TOWNS. 

The growing tendency (and a most commendable one) 

of towns and cities to take advantage of modern advertising 

methods in exploiting their advantages as the locations for 

manufacturing plants and business houses is producing most 

astonishing results. In the trade journals, especially those 

devoted to advertising, there are accounts of the phenomenal 

development of towns whose Boards of Trade have gone out 

into the world and brought business to them. 

And these are not “Boom” towns. They have advan- 

tages in the way of railroad or waterway transportation, — 

convenience to supplies of raw material, low priced factory 

sites, etc. and they have not sat with folded hands waiting 

for people to stumble over them, but have sought out those 

who were looking for just such places and on a firm founda- 

tion of solid worth have built up an enduring structure of 

prosperous business houses. 

Cities already possessing large establishments and busi- 

ness houses, governed and directed by men experienced in 

modern advertising methods, have a decided advantage over 

towns more or less remote from the few metropolitan cen- 

ters where the masters of advertising are mostly to be found, 

But that is no reason why the smaller towns should relax 

in their efforts. It is true that the details of the work of 

advertising a town are probably not known to those inex- 

perienced in this particular line, and it is also true that this 

lack of familiarity has deterred many, otherwise ambitious 

and energetic, from embarking on such a work, but the 

same general principles which lead to success in a man’s 

private business will be productive of results in developing 

a town. 

A little booklet has been issued by Messrs. Gatchel & 

Manning, the well known Engravers of Philadelphia, which 

contains many hints on the successful conduct of this work. 

They send it free on request. 

The Mergenthaler Linotype Company informs us _ that 

they have frequent requests for operators who can set foreign 

languages, particularly Spanish, on the Linotype. There 

seems to be au unusual demand just at present in the South 

American countries for Linotype operators. 

be glad to hear from operators who can set either Spanish, 

Portuguese, Bohemian, Polish, Russian, Swedish, Italian, or, 

in fact, any foreign language. It is their intention to maif- 

tain a list of operators who have filed applications with 

them, so as to have someone always available when a request 

of that kind is received. 

They would 

FOR SALE—An excellent daily and weekly newspaper 
and job printing plant in a very prosperous Indiana Manu- 
facturing city of 8,000. Equipment complete, Mergenthaler 
linotype, Whitlock presses, etc. Business established 
many years ago. Big rin of job work at good prices. 
Write at once if interested. Address, “1863,” care National 
Printer-Journalist, Chicago. 

ae 
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IWANTS AND FOR SALE 

Ajivertisements will be inserted in this column at the rate of 25 cents a line, ten 
words to the line. Copy must reach this office not later than the 2oth of the 

Cash must accompany order month preceding date of publication. 

WANTED—Type Casters: hand, steam and automatic; also 
type founders’ other expert help wanted; steady work, full 
hours. Address Wm. F. Capitain, Superintendent American 
Type Founders Company, 300 Communipaw Avenue, Jersey 
City, New lTersey. 

DAILY NEWS REPORTS FOR EVENING PAPERS, 
league ball scores daily. Special and Chicago news. YARD’S 
NEWS BUREAU, 166 Washington St., Chicago, III. 

THE VAN BIBBER ROLLER CO., Sixth and Vine Sts., 
Cincinnati, will give you the best rollers that can be made for 
any season or press. Our facilities are the best, and we use 
the latest Gatling Gun and compressed air apparatus. It pays 
you to have good rollers, and they count more in press work 
than anything else. In writing or shipping, “Cincinnati” is 
sufficient. Everybody knows us. 

A COLD SIMPLEX STEREOTYPING OUTFIT, $17.00 and 
up, produces the finest book and job plates, and your type is 
not in danger of being ruined by heat. Simpler, better, quicker, 
safer, easier on the type and costs no more than papier-mache. 
Also two engraving methods costing only $5.00, with mate- 
rials, by which engraved plates are cast in stereo metal from 
drawings, made on cardboard. ‘Ready-to-use’ cold matrix 
sheets, $1.00. Come and see me if you can; if not, send post- 
vge for literature and samples) HENRY KAHRS, 240 East 
Thirty-third Street, New York. 

FOR THE TRADE—Best line of Litho Print Stock Certifi- 
cates, Bonds, etc. New and Special Designs. Fine Gold 
Effect. Write for samples and prices. THE PIONEER 
COMPANY, established 1849, Manufacturing Stationers, St. 
Paul, Minnesota. 

CONTRACT WANTED—Have plant of metropolitan facili- 
ties in small city, busy only part of time. Will save some 
money for publisher getting out weekly or monthly publica- 
tion on contract. Figure any size job. Linotype composition, 
clean presswork. W. B. ROGERS PTG. CO., Trenton, Mo. 

FORCIBLE EDITORIAL WRITER has few hundred 
words surplus copy weekly. Would allow reputable Inde- 
pendent or Insurgent paper free use of same for time. A., 
care N. P.-J. 

FOR SALE—Because the Manager wishes to retire from 
active business, all the caitpal stock (1,000 shares) of the 
Dearborn Printing Company, Seattle, Wash., is offered for 
$7,500. Good plant, location, reputation, patrons, profits. A 
rare opportunity for two or three up-to-date printers to ac- 
quire a growing business in a growing city. Particulars to 
those prepared to buy. Address, B. B. DEARBORN, 303 
Collins Building, Seattle, Wash. 

Two-Color Cuts and Copy 
For a series of advertising that will boom your job department, 

something new every month,cos s but $2 or $3 per month, owin to the 
service you choose, but it brings results. Don’t despise the service be- 

cause it is cheap. We make the price low because 
B : printers are not millionaires, but we go after effective 
usiIness results just the same. Write at once. 

Builders Frank H. Armstrong Adv. Co., Des Moines, Iowa. 
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ONLY EVENING NEWSPAPER 
CITY OF 35,000 POPULATION 

Well equipped and with an established gross cash in- 

come of over $34,000.00 annually. Will be sold at 

attractive price and liberal terms, account of desire of 

IN 

owner to retire. 

$10,000.00 cash necessary. 

deferred. 

Balan ce can be 

Proposition No. 617. 

C. M. PALMER 

Newspaper Broker 277 Broadway, New York 

. 

jae White Paper Co 

TRADE MARK 
Reg. U.S. Pat. Off. 

210 Monroe Street, Chicago 

Cover and Book Papers 
WS GEES @ GED C USI © GS © CSD $ 8 e 8 e l 6 [ e ; & : ’ 

DURANT 
‘MODEL B 
JOB PRESS 

soummematl g57 COUNTERS 
Set a new Standard, Equalto our Model A. cyl nder press counter in 
accuracy and durability, but more compact, better appearing and 
more easily reset than any counter out. Can be set up in five minutes 
0 any jobber. Insist on seeing it. 

URANT COUNT: 
URANT Coo 
MILWAUKEE, Wis, 

The W.N. DURANT COMPANY, Milwaukee, Wis. 

Diagrams of Imposition 
Schemes for laying down the pages for book and pam- 

phlet work, with notes and explanations. This book is 
printed on best bond paper, bound strongly, and just fits 
a vest pocket. Price 50 cents. Third edition. 

National Printer-Journalist | 
STATION X, - - - CHICAGO, ILL. 

ENGRAVED CARDS 
For cash with order from the Trade we engrave a one line plate and furnish 100 engraved cards postpaid. In Script 
80c. Block or Gothic, $1.15. Roman, Solid Old English, or French Script, $1.25. Shaded Old English, $1.50. 
Shaded Roman or French Script, $1.60. For plate and 50 cards, any style, deduct 20c from the price for 100. 

Engraved Weddings and Business Cards, Steel Die Embossing from all sizes of Dies. 

THE AMERICAN EMBOSSING CO., 192-196 SENECA ST., BUFFALO, N. Y 
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A Glimpse of Our New Cut Catalog 
Just to Give You An Idea of Its Contents 

Our new Cut Catalog contains 150 pages—some 1800 
cuts —each representing an advertising “idea;” every one 
answering a useful purpose; all of them ready to lend a touch of human 
interest and artistic embellishment to an otherwise ordinary job of printing. 

Just exactly what the newspaper publisher needs to enliven merchan- 
dise ads in his paper. The use of our cuts will double the value of his 
advertising space. 

The printer can “ginger up” his products with our cuts and greatly increase 
his business and profits. A few of the good things shown in our new catalog are — 

Advertising Cupids Eye-catchers Merchandise Cuts 
Comics Borders Holiday Illustrations 
Menu Headings Closing Cards . Toys, etc. 

The cuts are ready for immediate delivery. They cost but a few cents and add dollars 
to the value of your output. 

We have always sold the books for 25 cents to cover postage, but to place it before 
the readers of the National Printer Journalist, we have taken off the tax. We'll send 
it to you free. Merely drop us a line saying “send a copy of your New Cut Catalog free.” 

Barnes-Crosby Company 

Artists :: Engravers :: Catalog Plate-Makers 
Branch Offices in Fifteen Principal Cities 215 Madison Street, Chicago, IL. 
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The Final Test is on the Press 
That Ss when you find out what you have spent your good money on—The prac- 
tical printers are our most enthusiastic friends. Our half tone engravings for 
newspaper work rank as high in their class as our three color work does in the 
highest class of illustration. 

Send jor Specimen Portfolio No. 7, showing Three and hour 
Color Process, Multi-color, Duograph, Higilight, Designs, ete, 

—— Established 1889-—— 

Gatchel & Manning 
Designers & Engravers 

in one or more colors 

PHILADELPHIA 
If you are interested in ““boosting’’ your town, send for one of our booklets on the subject. 
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a Word to 
the Wise! 

A Wire Stitching Ma- 
chine designed along 
new and simple lines, 

3 capable of producing 
highest quality work, and built 
to stand up under the most ex- 
acting requirements, is clearly 
the Wire Stitcher for the wise 
printer or binder to buy. Suchis 
the ‘‘Boston’’ Wire Stitcher, now 
used by all up-to-date printing 
and binding concerns. If you 
are not a user of the “‘Boston’’ 
it is high-time you looked into 
the extraordinary merits of this 
simple machine, which the most 
obtuse operator can very readily 
master and keep in steady, satis- 
factoryand profitable operation! 

G Vi uergeiis Bros. 
Designers and 
Engravers 

he Nickle. eae and 
ickle - ers 

ie 167 nea Ste 
Chicagn, 
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Gelephone Franklin 460 
Private Erchange All Depts. 

: | The only Engravers anv lectrotypers within the mat 

ee hes ae : Soe i 
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For full information write nearest salesroom 

American Type Founders Company 

DEER SA SSG AAG SEA AGI SCDEAIEG SEAS A BAAS BEGINS 
Set in Century Oldstyle Bold, Cloister Border and Chap-book Cut 

ESBS OS EES DST BCR Or DCB DEBS Dr DK DCD DK DEC Dae DR DC DK DST DER DECI DR OS ES ESOS SIO RESUS ER ER RSS ERE 1 AEN OS CS DO ED 9 OES ATIC . 

Inkoleum is a pure colorless liquid Ink Reducer and Dryer Use In‘ of heavy body and reduce 

and does not affect working proper- with Inkoleumas paper requires. 
ties of inks like paste compounds in- Thin inks are reduced with varnish 
troducing foreign matter, wax, tallow, and color weakened. Inkoleum 
etc., which lessens strength of color. will start your presses cold mornings 

Inkoleum spreads pigment evenly arn wes iti only reducer 
and gives bestresults. (Dry it and (eS so y supply houses cvery- 

note the difference. ” THE OLDEST AND STILL THE BEST where. That tell’s the story. 
PRICE 50 CENTS. NO SAMPLES 
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Our Staff Specialists 

Our Auxiliary Newspaper Service 
is prepared by a large staff of experienced 
and trained newspaper editors. Each man 
has been selected because of his ability to 
handle the particular department of which 
he has charge. Our editors are specialists in 
the art of preparing our splendid service. 

‘Watch Your Exchange Table” 

WESTERN NEWSPAPER UNION 

a e @ e 

o] A Beautitul Book Face is the 
LIGHT DORSEY ILLUSTRATING LIGHT DORSEY 

Copyright 1910, by Inland Type Foundry 

THERE IS A SINGULAR STATELINESS AND AN 
It is the latest thing out—right Kc yen ts a ae oe 

up to date. Perfectly legible,  1135ssm THAT one may see.to 
strong and full of character, but — -ruinsrisas50 Le. same. $120 

< IMMUNITY FROM ANY BLOT graceful and pleasing tothe eye, ~ on ite shores gives it a cena 
Cast on standard line unit set ar eh $2.75 L. C. $1.40; C. $1.35 

FORTY YEARS #Pais 
from 1 une BEST wearing type superb sheet of water has 1234 
meta nown. s 14-Point, 27a 14A, $3.00 L. C.$1.55s|Cxgit45 

Send for display specimens. THIS LOVELY PLACE 
is easily accessible to 89 
18-Point, 20a 10A, $3.25 L. C. $1.65; C. $1.60 

INAGYAINODY TENE Lea FOUNDRY COSTLY HOUSES 
a 12th and Locust Sts. 175 Monroe St. 160 William St. ° 

for use in the 1463 3 SAINT LOUIS CHICAGO NEW YORK 

a 6-POINT ACME BORDER , S6-POINT ACME BRASS RULE - 
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Our Inks Are Known Wherever Printing Is Done 

H. D. ROOSEN CO. 

Fine Halftone, Cut and Book 

BLACK INKS 

We manufacture and sell more Fine Black Inks than any 

three other firms combined. 

BROOKLYN, N. Y. TORONTO, ONTARIO CHICAGO, ILL. 
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S. BLAKE WILLSDEN 
The Pioneer Map Man 

The man who sold a quarter of a million 

maps to one publisher. 

The following is an extract from a letter 
just received from a pleased customer who 

has used a similar chart for 6 consecutive 

years. 

“The sample copy of the new chart received and they 

are indeed about as near perfect as it is possible to get 

them. The improvements and corrections have all been 

put in O. K. and the additions that you have added are 
very good indeed. We thank you for your good work 

on this chart. It certainly will be a whirlwind for new 

business, The atlas goes good in some localities, but the 

chart is in a class by itself.” 

Lest you forget! Remember ten years 

ago I sold many Circulation Managers 
Census Maps of the different States. I will 
be in the field first with 1910 Census Maps 
and Atlases. Have booked several orders 
already and solicit your further patronage 
in this line. 

Our Live Stock Anatomical Chart con- 

tinues to be a WINNER. 

A first-class county-seat weekly writes: 
“The charts have been received and are going like hot 

cakes. We had some two years ago that gave such excel- 

lent satisfaction that when your anatomical chart came 

out we jumped at the chance. Every subscriber who has 

received a chart declares it superior to the one of two 

years ago. Our list is made up largely of farmers and 

the younger up-to-date farmer especially, is pleased with 

the chart because it is a veritable encyclopedia to him. 

At, this writing it looks as though we would need some 

more in the very near future.” 

This is only one of hundreds of other 
testimonials received from _ satisfied cus- 

tomers. 

Early contracts will have territorial rights 
fully protected. Prices will be right. Best 
value for the money. Write for terms and 
secure the great 1910 winner for circulation 
promotion. 

S. Blake Willsden 
PREMIUM SPECIALIST 

151-153 Wabash Avenue Chicago, IIl. 

Megill’s Automatic 
Patent Register Gauge 

The sheet as shown, is fed short of the gauge and yet it will register. When the 
press closes, the ‘‘Automatic’’ extends forward and gently pushes the sheet to exact 
position, It does not bite the sheet and prevent it from registering. It never pushes 
it out. It registers cardboard or paper. The ordinary gripper operates it. No extra 
fixtures. The gauge simply forms a stop for the sheet and then registers it. Feed 
ordinarily, but as fast as you like. 

The Automatic Register Gauge, including a pair of the Double-Grip 
Gauges for the bottom, to your door for $5.95. Testimonials und booklet 

Your dealer or, 

E. L. Megill, Pat. & Mfr., 60 Duane St., New York 

NO MORE CUT ROLLERS 
INK-DIVIDING BANDS 

The Final Word in Color Printing 

——SAVE MANY TIMES TH: IR COST— 

Practicaliy Indestructible; Do not Injure Rollers; 
Positioned Instantly. Thirty Days’ Trial Allowed on all 
first orders Give nominal diaméaters of rolle.s, and 
number and widths of brands wanted. 

‘‘We have used your Ink-dividing Bands and are en- 
thusiastic about results.’’—Unity Press, New York City. 

N-M-C-R COMPANY 
370-372 SMITH ST., BROOKLYN, N. Y. 

Cutters That Cut 
will give you more work and 

better work. 

Royle makes that kind. 

John Royle & Sons 
Paterson, N. J., U. S. A. 

Engravers’ Machinery 

Printer’s Account Book 
A TIME AND MONEY SAVER. 200-page book, 1,000 jobs, 
$3.50; 400-page book, 2,000 jobs, $5.00. Book measures 1134x1534 inches. 

National Printer-Journalist, Station X, Chicago. 

Printers’ Ready Reckoner 
Showing at a glance the cost of stock used on job work, 

the quantity of stock required for jobs of from 50 to 100,000 
copies, the quantity of paper needed for 1000 copies of a 
book in any form, from octavo to32mo, and other valuable 
tables. Price 50 cents. Fourth edition, enlarged. 

National Printer-Journalist, Station X, Chicago 
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THE NATIONAL LINE 
Four Sizes—20, 24, 28 and 30 inch—with or without Crimping, 

covomacce Scoring and Slitting Attachments—Can be equipped for Self-Con- 
tained Motor Drive, Line Shaft or Individual Motor. 

INDEPENDENT ROTARY CRIMPER— 
SCORER AND SLITTER:—NO PER- } Taking stock up to 24 inches wide. 
FORATING 

oe rnuse A Galley Proof-Press—Feeds, Inks and Cuts Automatically. 

NATIONAL ROTARY | Produces a smooth, true surface. Takes any size cut up to 10 

CUT SURFACER inches square or to 14 inch diagonal measurement. 

NATIONAL TYPE-HIGH Indispensable for determining whether cuts or electros are 
GUAGE type-high— For locating high and low spots. 

W rite for more detailed information 

National Perforating Machine Co. 
Manufacturers of Printers’ Machinery 

2208 Campbell Street - - - - KANSAS CITY, MO. 
FOR SALE BY ALL DEALERS 

Read by British and Colonial Printers the World Over. 

Che British Printer 
Every issue contains information on trade 

$2. per Annum, post free. Specimen Copy sent onreceipt of 35 Cents 

matters by specialists. Reproductions in 

colors and monochrome showing modern 

methods of illustrating. All about New 

Machinery and Appliances. Trade notes 

form reliable guides to printers and allied 
Wants to Tell You 
that pictures made on Crown 
Engraving Plates are ex- 
actly suited to newspaper illus- 
trating. 

No blurred, imperfect or in- 
distinct lines, no tedious or trou- 
blesome chemical processes, no 
time wasted, but the best, the 
quickest, the cheapest, the only 
thoroughly satisfactory method of 
making cuts. 

Used by the largest daily pa- 
pers, used by weeklies; used in 
every state and territory; used in 
every country on the globe. Cor- 
respondence with artists solicited 

ies areroen HOKE ENGRAVING PLATE C0. 
Patentees and Sole Manufacturers 

A. O’DONOGHUE, ST. LOUIS, MO. 
European Branch House: 

traders. Specimens of job work form orig- 

inal designs for “lifting.” 

PUBLISHED BI-MONTHLY. 

PUBLISHED BY 

RAITHBY, LAWRENCE &> CO., Ltd. 

LEICESTER, and LONDON 

317 W. 124th lies = New York 15 Tooks Court, Chancery Lane, E. C., London, England. 
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F. E. OKIE COMPANY 
High Grade Lithographic and Typographic 

Printing Inks 
Branch Office: Kenton Place above Sansom Street ££. oKIE, President : 

40 St. John Street 

LONDON, E. C., ENGLAND) PHILADELPHIA, U. S. A. F. B. OKIE, Sec’y. and Treas. 

2 The Sun Never Sets on Our 40 Cent Ink. It is 

used all over the world. It has the best 

value for the price of any black ink on 

the market. It is a 75c ink trimmed 

down to meet popular demands. All 

its value is there and the printer gets 

it. Our 25c magazine black is built on 

the same lines, has the same fine work- 

ing qualities. We have cover inks that 

cover. White that is white. Specify 

1061 Red for the finest brilliant 

red ink made. Black Diamond 

News, cleanest news on 

the marker. 
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judged by its Cover. 
The advertiser thoroughly appreciates this. He, therefore, 

judges the printer by his ability to produce new, striking and 

original covers. 

Selecting paper for producing such covers is an easy task with 

our samples at hand. We offer a comprehensive assortment of 
staple and novel cover papers which, from the standpoint of 

practicability, is the most interesting at your command. 

We can convince you, if you will write us, that J. W. BUTLER 

PAPER COMPANY should be the source of your cover paper supply, 

ESTABLISHED 1844 

J.W. BUTLER PAPER CO. 
212-218 MONROE STREET 

CHICAGO. 
DISTRIBUTORS OF “BUTLER BRANDS” 

Standard Paper Co Milwaukee, Wis. Mutual Paper Co Seattle, Wash. 
Benedict Paper Co Kansas City. Mo. ; American Type Founders Co... . . . Spokane, Wash. 
Southwestern Paper Co. Dallas. Texas American Type Founders Co Vancouver, B. C. 
Southwestern Paper Co. . . . .. Houston, Texas National Paper & Type Co. (export only) New York City 
Pacific Coast Paper Co San Francisco, Cal. National Paper & Type Co... .. . . City of Mexico. Mex. 
Sierra Paper Co. Los Angeles, Cal. National Paper & Type Co City of Monterey, Mex. 
Oakland Paper Co. Oakland, Cal. National Paper & Type Co Havana, Cuba 

Central Michigan Paper Co., Grand Rapids, Mich. 
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and a loss of many dollars to you. 

or more concerns asking you to buy. 

Write us to-day. 
We have been using your Typographic Numbering 

Machines for several years, and the fact that we have 
constantly increased the number in use to such an ex- 
tent that we are perhaps one of the most extensive 
users of Typographic Numbering Machines in the 
world, is sufficient evidence of the satisfactory service 
your machines have given. 

Weare pleased with the machines Suilt to order 
for us, and find they are satisfactory in accomplishing 
the work for which they are designed. 

MODEL 274 
here shown, is type-high and de- 
signed to be locked in the chase with 

the form or used separately to print 
numbers only. It is simply const- 

ructed—nothing to get out of gear 

—yet built to stand the hardest use 
you can putitto, The frame is made 
of a tough nickel-bronze metal that 

possesses extraordinary durability. 

The working parts are made of a 
highly tempered carbon steel. The 
figures engraved on_ best-quality 

steel wheels are practically inde- 
structible. The machine is auto- 
matic and numbers from 1 to 99,999 

consecutively. Size 114x154¢ inches, 
Price, $8.00. 

* Your-Money-Back-lf-You-Want-It.” 

Niagara Falls, N. Y. Yours very truly, 

The Carter-Crume Company, Ltd. 

We have anumber of your Typographic Numbering 
Machines in constant use and they are giving the best 
of satisfaction. We consider your machines superior to 
those of any of your competitors and we know 
whereof we speak, as we have tried them all very 
thoroughly. For our work we would rather have one 
Bates than five of any of the others. 

Philadelphia, Pa. Yours very truly, 

J. C. Early 

696-710 Jamaica Avenue 

Let Others Tell The Story 
HEN you buy Numbering Machines you want the best, of course. 

You simply cannot afford to take any chances with inferior machines. 
One mistake—a single slip—may mean the spoiling of an entire job 

But how are you to determine which is the best machine with half a dozen 
There are two ways, first—by trying out 

all of the machines, a rather expensive method ; second—profiting by the experi- 
ence of others. Just read below what some of the biggest users of numbering 

machines in the country have to say about the subject, then write us for a free 
copy of our new book on Typographic Numbering, Dating, Perforating and 
Scoring Machines. This book is the most complete of its kind ever published 
and will give you a lot of information and data that we know will interest you. 

In connection with your Typographic Numbering 
Machines, we take pleasuré in advising that these ma- 
chines have been very satisfactory and haye caused 
practically no trouble whatever. 

We have used various Numbering Machines made 
by competitors but they have caused considerable 
trouble and annoyance and we were compeiled to dis- 
card them. 

Our several experiences with other machines forced 
us to decide that the Bates was the most satisfactory 
machine for our purpose. 
Chicago Ill. Yours very truly, 

International Tag Company. 

A large number of Typographic Numbering Ma- 
chines of your make have been in constant use in our 
plant here for a number of years and have given entire 
satisfaction in every particular. 

We have experimented at different times with ma- 
chines of other manufacturers and they have not come 
up to our requirements. 

We consider your machines superior in every re- 
spect to all others and we would not think of using any 
other than the Bates. 

Philadelphia, Pa. Yours very truly, 

E. C. Fell Manufacturing Co. 

The Bates Machine Company 
BROOKLYN, N. Y. 

E beg to announce, that in addition to the full line 
W of Printer’s and Bookbinder s Machinery which REBUILT LINOTYPES 
we manufacture, we have on hand several hundred with new matrices, new spacebands 
second hand Wire Stitchers, Perforators, Table Shears, and Universal mold. 
Paging and Numbering, Punching, Round Corner Cut- Write for prices and terms. 

We use nothing but Genuine Linotype 
Parts made in the United States, in 
our work. 

Monitor No. 1, 20th Century Wire Stitcher WE REPAIR SPACEBANDS 
5,000 Now in Use 

ting, Ruling, Book Trimming, Stabbing, and Stapling Price for repairing bands, each...25c. 
Machines, which are in good condition, and which we I 

are selling at greatly reduced prices. If you are inter- 

ape write for our price list of second hand machinery. Gutenberg M achine Co 

Aker : 
Witt S. Menamin, President and General Manager LATHAM MACHINERY CO. we tig WABAGH AVENUHER 

Chicago: 306-312 So. Canal St. 
New York: 8 Reade St. Boston: 220 Devonshire St. CHICAGO 
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The Unitype 
Possesses all the advantages of the hot-metal com- 

posing machines without their troubles, and high costs 
: of maintenance. 

As it works without gas or 
molten metal it is incomparably 
economical. It is extremely swift 
and the quality of its product is 
vastly superior to that of any 
other machine. 

Z It can be operated by 
those having too little 
skill to handle hot metal; 
and it will earn a profit 
in places where self-cast- 
ing composing machines 
can be run only at a loss. 

In fact, no out-of-town 
publisher who regards 

| ie economy as a condition 
CME LASLE UNITEPE essential to his work can 

now afford to set his paper by any other method. 

The price of the UNITYPE is but $1500; payable 
$150 in cash and $37.50 and interest a month—a most 
profitable investment when it is realized that a UNI- 
TYPE invariably pays for more than itself. 

Wood & Nathan Company 
Number 1 Madison Avenue 

New York City 

387 
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I: o [ae 
‘““Globetypes”’ 

Electros From Halftones 

The Best the World has Ever Seen 

B i: electrotypes at the regular price mean in addition to superior results in print- 

ing, a saving in the make-ready, that if compared with the usual “idle-press” time, may be 
greater than the cost of the electros. 

The Globe Engraving and Electrotype Co.’s electrotypes and nickeltypes are 
absolute reproductions of the original forms or cuts. 

The buyer of printing should have a decided interest in the quality of the printer's product. 
To insist on “Globetypes” is an insurance to that end. 

, Perfect electros are a matter of supreme concern to the printer, as good printing without 

superior materials to work with is an impossibility. 

The printer who has once used “Globetypes” will not be satisfied with electros that 
are an iota less than absolutely perfect duplicates of ‘the originals. 

In considering the claims of any special process, in addition to price and quality, the 

condition of the type and cuts when returned should not be overlooked. It is of importance to 
the printer and his customer, that forms for electrotyping should not be subjected to a process 
that will break the type or crush the cuts. 

The “Globetype” quality is made possible by an apparatus evolved and patented by one 
of the company. ‘There is not another like it in the world. 

The price for “Globetypes” is the standard price for“electros from halftones—no more. 

The evidence of a “Globetype” from a 400-line halftone (1 60,000 dots to the square inch) 

_ printed with the original for comparison, is to be had for the asking. 

407-427 Dearborn Street,’ - es - Chicago 
Our scale of prices for Halftones, Zinc-Etchings and Eletrotypes is the most 
complete, comprehensive and consistent ever issued. With it on your desk KA 

a the necessity for correspondence is practically eliminated. eo 

This adv. is printed from a ‘‘GLOBETYPE.’’ 
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THE NEW SEMI-ROTARY EAT BED 

WEB PERFECTING PRESS 
Prints from type or plates. Built in two sizes to print either 4 or 8 pages or 

4-8 or 12 pages of a standard seven column newspaper from one roll—requires but 

TWO INKING FOUNTAINS and TWELVE COMPOSITION ROLLERS (which are all 
interchangeable), has counter-balancing moving type beds (moving in opposite direc. 

tions) ROTATING CYLINDERS, tapeless in and out feed, AUTOMATIC WEB 
TENSIONING DEVICE, CONTINUOUS MOVING PAPER, and many other new 

features which insure a steady running reliable press, one in which the web breaking 
has been eliminated. 

Read what users have to say after year’s steady use: 
Bakersfield, Calif . Oct. 16th, 09. 

Gentlemen: 

In April of this year we installed an eight-page press of your manufacture in our office, and at this writing it affords us sincere 
pleasure to state that the press has given the very best satisfaction, It has not given us the slightest trouble, and from the date of instal- 
lation until now the web has not been broken or the ink rollers removed. The way the press pulls the web of indifferent paper throngh 
the machine is marvelous. The impression is excellent and the register absolutely perfect. The inking device, which throws the rollers in 
or out of contact, is a marvel of simplicity and results in a great saving of time, The ability of the press to print on heavy book paper 

without offsetting should commend the machine to book publishers. 
In conclusion, we are more than pleased with the press, and are proud that we ownone. We cannot say too much in commenda- 

tion. It more than meets every expectation. 
With best wishes for the success of the Semi-Rotary press, we remain, Yours very truly, 

THE ECHO PUBLISHING CO. 
(User of eight page machine.) 

PATENTED 

The New Semi-Rotary Flat Bed Web Perfecting Press 

The Press is Right. The Price is Right. 

every respect beyond our expectations. We wish your company greatest success which cannot fail with such wonderful machinery. 

L°ITALIA PRESS CO. 

San Francisco, California, January 18. 

Gentlemen: 
After one year’s most successful test, cannot refrain expressing our thorough deep satisfaction, press which works perfectly, iu 

(User of 12-page machine.) E. Patrizi, President. 

The New Semi-Rotary Press is now being manufactured by 

THE GOSS PRINTING PRESS CO. 
NEW YORK OFFICE Factory and General Offices: LONDON OFFICE 

No.1 Madison Avenue 16th Street and Ashland Avenue No. 93 Fleet Street 

METROPOLITAN BUILD’G. CHICAGO, ILL., U. S. A. LONDON, - ENGLAND 



390 Mationaf (printer: Zournafist 

ir 

| 
BEATS THE REST 
Good Workmanship and Material. Trip 
or Throw Off. Printed Side Up Delivery. 
Few Working Parts. Power Fixtures 
and Hand Attachment on Each Machin>. 
Requires no Expert to Erect or Operatz. Simplex Press 

Six-Column Folio (Suaranteedseeet) Price, $450.00 Six-Column Quarto (uagycessnee*) Price, $550.00 

BEST VALUE OF ANY LOW-PRICED PRESS MANUFACTURED. FULL INFORMATION AND LITERATURE SENT BY CHICAGO HOUSE OF 

KEYSTONE TYPE FOUNDRY, 529 Wabash Avenue, Chicago 
——S————==_Q_a_q“cu“<—“I_SaSsSSss.s. _—_a2a_ LL) 

a 

| 
| 

THE NATIONAL LINE 
Four Sizes—20, 24, 28 and 30 inch—with or without Crimping, 

NATIONAL ROTARY Scoring and Slitting Attachments—Can be equipped for Self-Con- 
PERFORATOR tained Motor Drive, Line Shaft or Individual Motor. 

INDEPENDENT ROTARY CRIMPER— 
SCORER AND SLITTER:—NO PER- | Taking stock up to 24 inches wide. 
FORATING 

Saat Teiave NENTS ioe Mais A Galley Proof-Press—Feeds, Inks and Cuts Automatically, 

NATIONAL ROTARY | Produces a smooth, true surface. Takes any size cut up to 10 
CUT SURFACER inches square or to 14 inch diagonal measurement. 

NATIONAL TYPE-HIGH Indispensable for determining whether cuts or electros are 
GUAGE type-high—For locating high and low spots. 

W rite for more detailed information 

National Perforating Machine Co. 
Manufacturers of Printers’ Machinery 

2208 Campbell Street - - “ - KANSAS CITY, MO. 
FOR SALE BY ALCL DEALERS 
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Are setting more matter 

Cutting down their pay rolls 

Issuing better papers, and 

Making more money with 

JUNIOR LINOTYPES 
Jo wise ones ordered Juniors in March 
36 wise ones ordered Juniors in April 

You'll Have to Hurry 

If you want to be among the first 1,000 

3 Sy SP 

PRICE $1,500 
Sold on terms so easy that they pay for themselves 

Mersgenthaler Linotype Company 
Tribune Building, New York 

Chicago: 521 Wabash Ave. San Francisco: 638-646 Sacramento St. New Orleans: 332 Camp St. 

Melbourne, P T _f{ Canadian Linotype, Limited, Buenos Aires: Hoffman & Stocker 

Sydney, Peels oronto:4 38 Lombard St. Rio Janeiro: Emile Lambert 

Wellington, Eading Stockholm: Akt.-Bol.Gumaelius & Komp. Havana: Francisco Arredondo 

Mexico City:} “°" St. Petersburg: Leopold Heller Tokio: Teijiro Kurosawa 
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When You Buy 

Investigate New Model Jobbing Folder 

The above machine will fold not only periodical work but the finest catalogue work. It has Automatic 
Registers at all folds. Automatic Sheet Retarder and Head Perforators that overcome all ‘*buckling”’ 

Made by BROWN FOLDING MACHINE CO 
E, Rv Ex, PE NUNS Yel VeAGNGIeA 

Imitation is the 
Sincerest Flattery 

For Over Twenty-five Years our 

51.00 Insurance Policy Ink 

has stood at the head of all Job Inks for printing 

on hard-surface papers, drying quickly with a 

gloss, and not offsetting. Other houses have 

tried unsuccessfully to imitate it, but our process 

of making this Ink makes it unqualifiedly the 

Finest Grade of Job Ink on the market. 

On receipt of one dollar we will forward by 

express, prepaid, one pound to any part of the 

United States or Canada. 

ERE DUKE DEV eeO: 
FRED’K H. LEVEY, President CHAS. BISPHAM LEVEY, Treasurer 
CHAS. E. NEWTON, Vice-President WM. S. BATE, Secretary 

MANUFACTURERS OF HIGH-GRADE 

PRINTING INKS 

New York 
| 59 Beekman St. 

Chicago 
357 Dearborn St. 

San Francisco Seattle 
6°32 Battery St. 411 Occidental Ave. 

taf rome = va mee - — - = “ | 

A GOOD STAPLING MACHINE 
Is a Convenience and an Economy in Every 

Printing Office. 

It is an absolute necessity 
ACME No. 6 ye 

to every printing office that 

does not have a wire 

stitcher. 

The Acme Binder 

No. 6 

is a good stapling machine. 

It has stood the test for 

years and has been im-. 

proved through practical 

experience with the de- 

mands of printing offices. 

A stapling machine helps 

in securing business. Get 

one and do your own pam- 

phlet binding in the most 
economic and expeditious 

PRICE $40. 
manner. 

The Acme leads them all and is for sale by Printers 
Supply Houses throughout the United States. For further 
and full particulars write 

THE ACME STAPLE MACHINE CO., 
112 NORTH NINTH ST., - - CAMDEN, N. J. | 

Progress Typewriter Supply Co., Ltd., London, England, European Agents. 
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COTTRELL 

Two Revolution, Rear Tapeless Delivery 

Table Distribution 

Newspaper and Job Machines 

JOHNSONIZED 

Printing Machinery 

No. 40, bed 35x52; prints 4 pages, 6 column 

62, bed 47x60; prints 4 pages, 8 column 

73, bed 38x55; prints 4 pages, 7 column 

229, bed 26x37; prints 2 pages, 7 column 

OPTIMUS 

Two Revolution, Front Delivery 

High Grade Job Machines 

No. 55, Bed 39x55 

No. 228, Bed 29 x 43 

PONY HUBER 

Two Revolution, Front Fly Delivery 

Table Distribution, Improved Crank 

Movement, Fast Job Machine 

No. 197, bed 25x35 

Two Revolution, Front Delivery 

Table Distribution 

High Grade Job Machine 

These machines are guaranteed to 

be rebuilt in a proper manner, and 

for all practical purposes, to be as 

good as new, and to do as good 

printing as they ever did. All 

worn and broken parts replaced 

Write NOW for the ‘‘ Big List’’ of 

JOHNSONIZED 
Printing Machinery 
showing a stock of 45 rebuilt Drum 

and Two Revolution Pressses of 

all sizes and styles. Six floors 

filled with bargains awaiting you 

Complete stock of H. C. Hansen 

Independent Type Foundry Type, 

Standard Line, Copper Alloy; also 

in stock all standard makes of new 

material; complete outfits specialty 

C..1. JohnsonMfg.Co. 
Saint Paul — :: 

Most Complete Stock of Printing Machinery in Northwest 

Minnesota 
No. 180, bed 37x52; prints 4 pages, 7 column 

66, bed 37x52; prints 4 pages, 7 column 

216, bed 29x 43; prints 2 pages, 7 column Northwestern Agents for New Scott News and Job Drum 

Set in HANSEN Lining Caslon Full Face J.A.K. 
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ULLMANSE 
THE MAN WHO KNOWS ¥Y y, N << 

Ullman’s Inks 

Usually knows enough 

To buy them. & 

This advertisement 

Is meant for those 

Who need & 

Doubletone Inks and 

Ullmanines. 

But don’t know it. a 

SIGMUNDULLMAN2CO 

NEW YORK PHILADELPHIA 

CHICAGO CINCINNATI 
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~TheBest 
| in EngfaVings a 

We produce every style of engraving for making 
catalogues and advertising attractive. The cost of 
the engravings is one of the small items of expense, 
but they are the strong feature for attracting attention 

to selling qualities. 

Let us tell you more about why SANDERS 
ENGRAVINGS have the greatest selling qualities. 

LON SANDERS, PRESIDENT 

221 OLIVE STREET, ST. LOUIS, MO. 

| TheNanethat ame for ; ¢ 

SANDERS ENGRAVING COMPANY 
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H A M | L T O N g S MODERNIZED COMPOSING-ROOM 
oo oF URNITURE —————— 

has revolutionized thousands of composing-rooms and helped to put those establishments on a profit-earn- 
ing basis. There yet exists several other thousands of printing establishments equipped with antiquated 
furniture. To the proprietor of every such office we want to put this question: 

What would a saving A of 40 per cent in floor 
space and a large saving in labor 
mean to you? 

If you doubt that such remarkable results can be accomplished, read the testimonial on this page 
and many others we have shown, and be convinced that this is a vital question pertaining to YOUR business. 

AMILTON MANUFACTURING COMPANY: 
ie Po Abiaca e Siace installing your new Stands, Stone, Tables and Sort and Galley Cabinets, we find they are great labor- 
savers, being so built that employees do not conflict with each other at aay time. Thea, too, they are compact, saving about 40 per 
cent space, which is an item in all large composing-rooms. 

The Stands are as near dust-proof as can possibly be made, and are, therefore, protectors of the delicate face of the types toa 
nt. 

hcg holae well built and neat in appearance, they are a big improvement over the old-style composing-room furniture. 
Very truly, GEvu. E. GEISTWEIT, Supt. Composing-room, WM. GREEN. 

NEW YORK CITY. 

A word to us or to your nearest supply house will bring an expert to your establishment who will show you 
We are what can be accomplished in YOUR plant. It will be up to us to show you possible results. 
interested If you are interested in this vital question of composing-room equipment, send for a copy of ‘‘Composing- 
in the ques- room Economy.” It shows the floor plans and tells graphically of the results accomplished in more than thirty 
tion of Modern- rep.esentative plants. 
ized Furniture and “Ss 
we would like to have 
your representative show 
us a floor plan of our compos- A IL 
ing-room as you would re-arrange ~ - 
it, with a view to our installing such 
furniture as you can show us would soon 
be paid for in the saving accomplished. 

Main Office and Factories: - TWO RIVERS, WIS. 
Eastern Office and Warehouse: - RAHWAY, N. J- 

ALL PROMINENT DEALERS SELL HAMILTON GOODS 

A VALUABLE LINE GAUGE, graduated by picas and nonpareils, mailed free 
to every inquiring printer. 

Automatic 
Register Gauge 

Megill’s 
Paten 

The sheet as shown, is fed short of the gauge and yet it will register. When the 
press closes, the ““Automatic’’ extends forward and gently pushes the sheet to exact 

position, It does not bite the sheet and prevent it from registering. It never pushes 

it out. It registers cardboard or paper. The ordinary gripper operates it. No extra 
fixtures. The gauge simply forms a stop for the sheet and then registers it. Feed 

ordinarily, but as fast as you like. 

The Automatic Register Gauge, including a pair of the Double-Grip 
Gauges for the bottom, to your door for $5.95. Testimonials and booklet 

Your dealer or, 

E. L. Megill, Pat. & Mfr., GO Duane St., New York 

Cutters That Cut 
will give you more work and 

better work. 

HDesiqners and 
Engravers? 

Electro Steroans Royle makes that kind. 

Nickle -Tppers 
167 Adams Ste 

Chicagn. John Royle & Sons 
Telephone Franklin 460 Paterson, N. J., U.S. A. 
Private Erchange All Depts. 

The only Engravers av Electratypers within the loop. 
Engravers’ Machinery 
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ua” Ample Galley Equipment 
——————— 

at Least Possible Cost 
ee 
ee 

material,—consequently wasted time and a direct Suitable for proof-taking. 

money-loss may be traced to an inadequate galley 

equipment A sufacient number of the expensive brass 

galleys to provide ample galley space means the ex- 

| 

| ITTERED- UP composing stones, pied type, damaged PLATE-ZINC GALLEYS are strong, smooth and built to last 

| penditure of a lot of money. For general use— | Gace Galvanon meres 

especially storage purposes— it 1S CERTAIN that | Steel | Zinc 

| ~ 
| 

| CHALLENGE PLATE-ZINC and GALVANO I Single -Columamearctsetes sc. eosetecmassls each +00 «Dd 

| | Single C alf- ames i 0) i 

STEEL GALLEYS offer the MOST_ECONOMI- Doubio eat ae ee ke el ti 
CAL. solution to the galley problem. They will save | rapa ese sbeceeesitaveseenssesteneseauees i oe ee 

you from fifty to seventy cents on the dollar. “Note |" sob siege ee "35 |e one? 

: : JOD TORUS Ma eccar tence scene tecenase ot totne i .50 91 

the following prices: | Mating Seincic Col 2 eee eee «386 | 67 
| (Mailing? DoubIe Cole:.iye.scransnar + 138 84 

. . . . | 

Special sizes made to order at proportionate prices | 
| | 

Sold by Dealers Everywhere 

MANUFACTURED BY 

The Challenge Machinery Co. 

GRAND HAVEN, MICH., U. S. A: 

Salesroom and Warehouse, 194-196 Fifth Ave., Chicago 

GALVANO STEEL GALLEYS are made from specially gal- 

vanized sheet steel. Suitable for storage purposes, 

THE NEWSPAPER 

DIRECTORY THAT 

IS DIFFERENT 
—————S 

The American Newspaper Annual and Thi 

Directory is the only work of its kind publish- In t ver e 

ing statistics gathered from original sources. N : f 

It is purchased and followed by general early 2,000 prominent printers 
advertisers whose united expenditure for space . and binders have bought Boston 

doubtless exceeds a million dollars per week. Wire Stitchers during the past Six 

How do you regard this work, Mr. Pub- years; not on our Say so that Bos- 

lisher? If your business is worth while the tons are the most efficient, but 

book which puts you on the advertising map b : : a 
ecause experience with them or 

must be worth while also. It would appreciate ° * 2 
investigation among users have 
proven Bostons to be the Wire 

N. W. AYER & SON Stitchers that yield most profit. 

Pui blihers Why not make your bindery more 

PHILADELPHIA | profitable by using the BOSTON ? 

your support. 

1910 Edition, combining Rowell’s Directory, ; 1 

now eagle Price $5.00. Carriage st ts AmericanType Founders 
Co 

publishers. General Selling Agent 
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THE BABCOCK PRINTING PRESS MANUFACTURING CO., NEW LONDON, CONNECTICUT 
New York Office, 38 Park Row. John Haddon & Co. Agents, London. Miller & Richard, Canadian Agents, Toronto, Ontario 

BARNHART BROS. & SPINDLER, WESTERN AGENTS, 183-187 MONROE STREET, CHICAGO 
Great Western Type Foundry, Kansas City, Missouri; Great Western Type Foundry, Omaha, Nebraska; Minnesota Type Foundry Co., St. Paul, Minnesota: St. 
Louis Printers Supply Co., St. Louis, Missouri; Southern Printers Supply Co., Washington, District Columbia; The Barnhart Type Foundry Co, Dallas, Texas; 
National Paper & Type Co., City of Mexico, Vera Cruz, Monterrey, and Havana, Cuba. On the Pacific Coast—Pacific Printers Supply Company, Seattle, Wash. 

Babcock Pony Optimus 
Babcock Pony Optimus 

“Our eight (Pony) Optimus presses are at times kept 

busy on tissue paper, which they usually handle at 1960 per 

hour. We replaced all other machines with yours.” 
There are two sizes of the Optimus Pony, and four of 

each are here referred 
to. They print 23 by 29 

and 24 by 36 sheets, 

respectively. Their 

manufacture is spe- 
cialized; the men and 

tools employed work 

on no other presses. 

This exclusiveness se- 

cures superior value. 
Excellence and fitness 
make them the most 
popular of pony two- 
revolutions. Though 

two-roller presses, they 

are capable ofrivalling, 
and do successfully 

rival, much work done 

on heavier machines with so-called greater distribution. 
Practically the Pony Optimus is a big Optimus made 

small. Thereisthe same simple and speedy ball and socket 
driving-mechanism—a perfect, rotary, primary motion, re- 
versing the bed by a faultless crank action, and so precise 

in its operation that no Optimus possessing it has ever been 
out of register between bed and cylinder; the same relative 

strength under impression, making it positively the most 
rigid of small presses; the well-known and effective Optimus 

printed side up front sheet delivery, of especial value on 

small work, where sheets of any size or stock are handled 

without loss of time for readjustments, and as accurately 

jogged as in the original packages; the direct-acting eccen- 
tric cylinder lift, free from rods, springs and complications; - 
air springs, with plungers readily adjusted without use of 
tool; back-up mechanism; trip, and an exceptionally neat 
and convenient arrangement for attaching electric motor. 

The only notable difference from the big machines is in 
handling the ink on the table. Here there is plain angle- 
roller distribution, and nothing else is better on a small 

machine. The table rollers are small, and easily put in 
motion by the plate; the rider rollers with which they are 

provided prevent spinning, increase the inking surface and 

Pony Optimus, Feeder's Side. 

improve distribution. The vibrator on the three-inch form 

rollers is geared, and carries two composition riders when 
needed. For breaking, distributing and carrying ink this 

arrangement is particularly thorough and effective, and gives 

the Pony Optimus an 

inking capacity be- 
yond the average. 

This, combined with 
its strength, is the 

reason why this small 

machine has printed as 

fine work ascanbe done 

on any press. Some 
users handsomely print 
two pages of a seven- 

column folio newspaper 

on the No. 4, which fact 
will give some idea of 

its rigidity. 

No. 3, bed 26 by 32, 
has two tracks, both of 

the roller type,andruns 

easily and quietly at 3000 an hour. No. 4, bed 27 by 39, 

has four tracks, two of the roller type and two wheel tracks, 

readily adjusted for taking up wear, and is guaranteed at 

2800. Each is supplied with safety gripper mechanism; 
positive slider mechanism; back-up; trip; jogger; counter; 

slitter; overhead steam fixtures, or arranged for belt 

attached electric motor; one set composition rollers; one 

extra set roller stocks; wrenches; oil cans; hard packing; 

and is boxed and delivered f.0.b. cars at factory. Belts are 

not included, nor is any wiring done. 

The Pony Optimus has been made and sold for nearly 

twenty years. The first of the line is still in active and 

profitable operation. The present press is a great advance 

on the first, and even better than that of a short time ago; 
for improvement has been continuous. Fast, strong, quiet, 

accurate in register, handy, it is the money-maker of the 

pressroom. It offers economy in production, as necessary 
in printing as in any other line of manufacture. 

The Pony Optimus has demonstrated its worth. Itis up 
to the minute. It does not give trouble, nor does it seem 

to wear out. Satisfaction in its use is not a matter merely 

promised; for if the machine is properly handled the satis- 

faction is guaranteed unhesitatingly. 

Babcock Optimus Pony 
SET IN AUTHORS ROMAN 
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MAKERS OF 

| Basouio INK & COLOR Co. 5 

IMPORTERS aN? 
Hoy aay < \h/ aN S ( H R () 1) | N E; 

DRY y OLS seman
 \ 250% W277 reSY 

ew xorg 

Art Two Tone Inks 

Requiring No Slip-Sheeting 

INKS OF QUALITY AND RIGHT PRICES 

WE ALSO RECOMMEND KLEENU 

=< SS ees = 

KLEENU G a eee a = ) KLEENU 

Quickly \ Sane Ma Mi Renee 
Cleans hee : : Printing Ink 

Hands Paint 

Kettles Grime and 

Pots Dirt 

and Pans of any kind 

Approved, Adopted and For Sale by 

American Type Founders Co., 45 Branches and Agencies 

Barnhart Type Foundry Co., 200 Williams Street, New York 

H. C. Hansen Type Foundry, 43 Centre Street, New York 

And many other stores. Ask for it. | 

It is a Wonderful Preparation 

BASOLIO INK and COLOR CO. 
250 WEST TWENTY-SEVENTH STREET 

NEW YORK 
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We Make More Cylinder and 
Job Press Rollers for Chicago 
Printers Than Do All the Other 
:: Roller Makers Combined :: 

A few names of leading printers 
of Chicago, also the number of 
their presses on which our rollers 
are used exclusively: 

Rand, McNally & Co. . . 206 Presses 
American Colortype Co. . zs 
Regan Printing House . . 32 ‘* 
Armour Printing Works . 56 ‘ 
R. J. Kittredge & Co. . . 49 * 
W:-B:.Conkey Co.) . . . 64°“ 
M.A. Donohue & Co. . . 33 ‘“ 
Stromberg, Allen & Co. . 45 = ‘“ 
Poole Bros.)..,.) «= 106s 

Total, . 642 Presses 

The Buckie Printers’ Roller Co. 
Chicago St. Paul Detroit 

FORTIETH YEAR 

Established 1869 
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Our Inks Are Known Wherever Printing Is Done 

H. D. ROOSEN CO. 

Fine Halftone, Cut and Book 

BLACK INKS 

We manufacture and sell more Fine Black Inks than any 

three other firms combined. 

BROOKLYN, N. Y. TORONTO, ONTARIO CHICAGO, ILL. 
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RINTING 

WITH THE 

AUWTKePRESS 

MANUFACTURED BY 

THE AUToPREss (© 
M. D. KOPPLE 

PRESIDENT 
299 Broadway, NEW YORK 

THE AUTOPRESS DOESN’T 
COST MONEY—IT SAVES 

The AUTOPRESS prints from type forms or flat plates— 
at a general speed of 5,000 impressions per hour. It will 
automatically feed cardboard up to 140 pounds and paper in 
sheets generally used in commercial printing, thicker than 
french folio. The bed is 12} x 17 inches, taking stock in 
sizes up to 11x 17, and covering a form 10% x 1634 inches. 

If you do not install an Autopress today, you will 

later on—after your competitor does. 
Don’t follow—why not lead? 
The Autopress may be purchased on terms to suit 

the convenience of the buyer. No money coming to 

us unless it accomplishes what we claim for it. 

THE @MPAN 

‘THESE 

i fl 
Here are a few of those who have 

already installed Autopresses. Get 
their opinions: 

Buffalo, N. Y., J. H. Dean Co. 

Lowell, Mass., Courier-Citizen Co. 

Madison, Wis., Democrat Printing Co. 

New Bedford, Mass., W. H. Collins Co. 

Minneapolis, Minn., McIntyre & Dahlen 

New York City, N. Y., Stettiner Brothers 

Topeka, Kas., Hall Lithographing Co. 

New York City, N. Y., Germania Ins. Co. 

Cincinnati, O., S. Rosenthal & Co. 

Youngstown, O., Youngstown Printing Co. 

Wheeling, W. Va., West Virginia Printing Co. 
Haverhill, Mass., Wade Printing Co. 

New Haven, Conn., Geo. D. Bone & Son 

Chicago, Ill., Rosenthal Brothers 

Newark, N. J. Prudential Insurance Co. 

Meadville, Pa., Messenger Printing Co. 

L. I. City, N. Y., Martin Berger 

Brooklyn, N. Y. Brooklyn Daily Eagle 

New York, N. Y., N. Y. Life Insurance Co. 

Saint Joseph, Mo., Chapman Printing Co. 

Philadelphia, Pa., Frank M. Acton Co. 

St. Louis, Mo., The Mangan Press 

Montreal, Canada, The Gazette 

L. I. City, N. Y., L. I. Star Publishing Company 
Troy, N. Y. W. H. Brown 

Fort Smith, Ark., Weldon, Williams & Lick 

Pittsburg, Pa., C. S. Edman 

Newburgh, N. Y. Newburgh Evening Ney 
Troy, N. Y., Troy Times Art Press 

Boston, Mass. The Leavitt Press 

New York City, N. Y., The Peck Press 

Hartford, Conn., R. S. Peck & Co. 

Seattle, Wash., Sunset Printing & Calendar 
Works 

Brooklyn, N. Y., Guide Printing & Pub. Co. 
New York City, N. Y. Latimer Press 

Newark, N. J., Essex Press 
Boston, Mass., L. Miller Company 

New York City, N. Y. John A. Phillips 

Pittsburg, Pa., O. R. Roschie 
Rochester, N. Y., Franklin Printing Company 
Long Island City, N. Y., Am. Drug. Syn. 

Y 
M. D. KOPPLE, President 

CHICAGO OFFICE NEW YORK OFFICE 

299 BROADWAY 
BOSTON OFFICE 

176 FEDERAL ST. 
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The Ault & Wiborg Co. 

Makers of 

Letterpress, Steel-Plate, Copper- 

Plate and Lithographic 

INKS 

Importers otf 

Lithographic Stones, Supplies and Bronzes 

Cincinnati New York Chicago St. Louis — 

Buffalo Minneapolis Philadelphia San Francisco 

Toronto, Can. City of Mexico, D.F. Havana, Cuba Buenos Aires, S. A. 

London, Eng. 
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“ MY about Zinc Plates” 
That's what our booklet “ZIT NCOLOGY ” tells 
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@ It explains in detail the process of — — > 

Printing from Zinc Plates, gives numer- 

SS 
- }-—— 

ous useful formulas, etc. i 
@ Write for a copy. 

@ We have recently installed a Zinc 

PLATE DEPARTMENT and are now ready 

to furnish the trade with Zinc Plates 

in any size and any style grain, at 15c. 
aN AKL ais per square foot, grained. 
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Volume Twenty-eight Chicago, June, 1910 Number Six 

SUCCESSFUL ANNUAL CONVENTION OF THE AMERICAN NEWS- 
PAPER PUBLISHERS’ ASSOCIATION 

The Whole Field of Newspaper Making Instructively Covered 

ISCUSSIONS had, papers and reports pre- 
sented and business transacted at the Con- 
vention of the great organization whose 
membership is made up of the owners, pub- 
lishers, and managers of the leading 
dailies of America, form an annual event 
of great importance to all newspaper-mak- 
ers and employing printers. 

The organization had its origin from the National 
Editorial Association, the chairman of a committee 
appointed at the annual convention of the N. E. A. 
at Cincinnati in 1886, for a plan of business features 
and co-operation, first moved in the new organization, 
as will appear further on. 

The first meeting of what has grown into the 
American Newspaper Publishers’ Association, was 
held at Rochester, N. Y., the second in Indianapolis, 
Ind. After that a permanent business headquarters 
was established in New York City, where subsequent 
conventions have been held. It was in the original 
plan that the N. E. A. should have such a headquarters 
with branches in four other cities, but it became 
largely an educational, unifying and social force rather 
than a business body, though the business feature may 
yet be developed. It is certain that there should be 
closer co-operation between the two organizations, 
though they have acted together in the past as to 
securing just libel laws in the different States and in 
matters as to the tariff on print paper and wood pulp, 
and in the opposing of unjust, monopolistic combina- 
tions among paper manufacturers. 

The annual meeting of the A. N. P. A. held at the 
Waldorf Astoria, New York City, April 27th, 28th 
and 29th was signalized by the large attendance, from 
every portion of the country, of representative news- 
paper-makers and forwarding the work, began years 
ago and persistently followed up to the present time. 
All the New York trade papers, especially The Fourth 
Estate, The Editor*and Publisher, Newspaperdom and 
Printers’ Ink paid great attention to the convention 
this year and did most valuable and helpful service 
and are entitled to highest praise and credit. 

na 
NP oJ 

The following editorial summary given by the Edi- 
tor and Publisher, will be found interesting and en- 
lightening to all the readers of the NATIONAL Print- 
ER-JOURNALIST, though we have dwelt on these mat- 
ters, from year to year, ever since the meeting in In- 
dianapolis in 1888, where this paper was then issued : 

BIG THINGS DONE BY THE AMERICAN NEWSPAPER PUB- 

LISHERS’ ASSOCIATION. 

By process of development, beginning with the year 
1887, when the American Newspaper Publisher’s Associa- 
tion was organized, the annual meeting of this organiza- 
tion, has grown to be the most important class event of the 
year to the publishers of the nation. 

From the little body which met first at Rochester, 
N. Y., in 1887, the association has grown to include three 
hundred of the leading publishers of the country and has 
become a powerful national institution. 

The object of the organization is stated in Article 11 
of the By-laws: 

The purposes of this incorporation are: To provide a 
common agency for gathering and disseminating infor- 
mation of value to publishers of reputable newspapers; 
to protect them from irresponsible customers; to act as 
agent or attorney in fact for corporations and individuals. 
in all transactions in which corporations or individuals 
may lawfully engage and employ an agent or attorney in 
fact, and to render such other assistance or service to its 
stockholders as may be within its corporate powers. 

Events of the past year more trenchantly than ever 
pointed to the necessity of a practical organization of pub- 
lishers for mutual business interest, and more than justi- 
fied the combined activity of the members of the A. N. 
P. A. in behalf of the entire industry. 

The remarkable campaign conducted by the associa- 
tion to bring about a more equable adjustment of the 
price of white paper was the leading work of the past 
rear. 
: The discussion of this subject by Congress during the 
consideration of the Payne-Aldrich Tariff bill attracted 
the attention of the whole country, and of most of the 
publishers in foreign countries. It is directly due to the 
A. N. P. A. that tariff duties on white paper were re- 
duced. 

While the reduction of the cost of white paper seemed 
to be the main purpose of the organization last year, 
chiefly because of the intenseness of the controversy, many 
other matters of vital concern to the publishers were 
handled and developed. 
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The labor bureau continued its quiet but effective work, 
and strengthened the concord between publishers and 
their mechanical workmen. Nearly four hundred arbitra- 
tion agreements are standing. 

The system through which advertising agents are 
made known and recognized by the association has been 
perfected, 

It has continued to steadily influence the Legislatures 
of the various States toward harmony and uniformity in 

enacting and revising libel! laws. 
It has been quick to discover evils and to search for 

remedies. The evil of the “press agent” had grown to 
such size that it was made a salient feature of the asso- 
ciation’s program of reform. The officers have gathered 
data and opinions upon this subject for presentation to 
the present convention. The publishers of the whole 
country will watch with keen interest the action of the 
A. N. P. A. in dealing with this problem. 

Altogether, the gatherng of publishers this year brings 
a spirit of forceful optimism and looks out upon a field 
throbbing with new life and prosperity. 

This is just a brief epitome of what intelligent news- 
paper-makers have accomplished by wise, legitimate 
co-operation, but Printers’ Ink advocated still broader 
and more systematic work and, to this end, presented 
a number of contributed articles by leaders in the call- 
ing, on timely subjects, and advocated editorially 
closer organization as to advertising business. Among 
these contributed articles, a prominent advertising 
agent wrote on the topic: “The Strong Reasons Why 
Good Agents should Unite,’ and said: “The agent 
represents both the advertiser and the publication, and 
this twofold representation is business-like, and con- 
sistent with the purpose of advertising.” But he be- 
wails the fact that, “The inefficient and irresponsible 
agent is one of the pests of the advertising world. 
* * * * Tn the newspaper field he can be studied as a 
phenomenon in full career. A friend of mine—an 
advertising agent—is of the opinion that a man, with 
about $20 in cash, can rent desk room on Fifth Ave., 
New York, have some nice letterheads printed, with 
his own name as advertising agent on them, and send 
out orders broadcast to newspapers with chances in 
his favor of having fifty per cent of them accepted.” 

There is no doubt but that the A. N. P. A. has done 
excellent work in the preparation of a lst of relia- 
ble agencies, and through reporting to its members 
as to the reliability of advertisers, but it is also evi- 
dent that much more of needed work along these lines, 
for the protection of newspaper publishers, still re- 
mains to be accomplished. Another article is on the 
subject, “The, A. N. P. A. as a Watch-Dog of Credits 
and Agents,’ in which it is developed that not only 
“The advertiser and the agents who, deliberately or 
involuntarily, fail to pay must be guarded against for 
the sake of the advertising in general, and publishers 
in particular,” but also the “semi-incompetent, finan- 
cially wobbly and wholly non-creative parasite.” 

Advertising has become a profession, and it is one 

of the most difficult. Agents, now, are not only ex- 
pected to arrange for space in publications, but to 
see to it that the space is so used as to bring re- 
sults.o» Lhe publisher is just as much interested, or 
ought to be, in the profitableness of ads in his paper 
as is the advertiser. If there is no gain to the adver- 
tiser, his money is secured without returning any. con- 
sideration and the advertising contract will not be re- 
newed. é 

Herbert F. Gunnison, Business Manager of the 

Brooklyn, N. Y., Daily Eagle, is quoted as saying, 
among many other pertinent things, in an interview, 

after tracing the development of bore business habits 
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among newspaper publishers, with much credit for 
the improvement to the A. N. P. A.: 

“Newspaper publishers today clearly understand that 
they are sinning against their own welfare in not pro- 
tectingo the agent and in allowing any roaming advertiser 
to get away with a lower rate than is given the agent. 
They know that their concern, taking a broad view of 
the matter, is one with every other newspaper proprietor. 
The man in Waco, Tex., doesn’t any longer think that he 
can paddle his own canoe, and the other fellow in Ban- 
gor, Maine, can paddle his. They are both in the same 
big boat and must pull together. 

“T know of some papers that gave a lower rate to 
some advertisers than to others. 1 know also that when 
the higher rated ones found this out—and they always 
find such a thing out sooner or later—they insisted that 
the papers give them a rebate. One rebate check drawn 
by a publisher amounted to several thousand dollars. 
Bumps of this kind make the publishers realize that a 
hope for better order is not entirely a dream of idealists.” 

Advertising and Selling Magazine also had a timely 
article under the caption, “Wanted—A Leader,” re- 

plying to a previous article on the “Advertiser and the 
Agent,” and advocating a better understanding and 
the getting together. All this was along lines of sug- 
gestions, but now as to the work of the convention, 
Most of the sessions were with closed doors and we 
reached New York Thursday at 10 P. M., so we were 
not able to be present, even at the famed banquet, 
when New York’s Mayor arraigned a New York 
newspaper in words, the publication of which caused 
W.R. Hearst to bring libel suits with aggregate dam- 
ages claimed of a million and a quarter. 

Editor Ernest F. Birmingham, who has been push- 
ing Fourth Estate forward tot sixteen years or more, 
with an energy and persistency that has won success, 
deserves special credit for the thorough manner in 
which he handled the proceedings of the convention 
and all matters connected therewith. From the issue 
of The Fourth Estate of April 30th, we glean all that 
we deem of especial interest to NATIONAL PRINTER- 
JOURNALIST readers, occurring up to Thursday: 

With one of the greatest attendances on record in 
which were representatives of every state and territory 
in the Union, Canada and Mexico, the American News- 
paper Publishers’ Association and the Associated Press 
held their meetings in New York this week. 

THe, Waldorf-Astoria as usual proved the center of 
attraction, for it was there that the meetings were held. 

Following the roll call the association went into execu- 
tive session and the routine business was cleaned up. This 
included the reports of the board of directors, treasurer, 
manager, auditing committee, advertising agents’ commit- 
tee, banquet committee, the topics committee and the 
budget committee. 

GOOD REPORTS. 

All showed the association to have had a successful 
year in every way. The treasurer and auditing committee 
in their reports showed the association had greatly in- 
creased in the way of finances, and the board of directors 
and manager showed the great work the association is 
doing for its nearly three hundred members and the high 
appreciation shown for it. 

The reports of all other committees also showed fine 
accomplishments. ‘Then there were open discussions on 
advertising. The following points were touched upon: 

Shall the A. N. P. A. publish edition of the list of 
“General Newspaper Advertisers,” and how shall the ex- 
pense be met? 

Shall not formal objections be filed by this association 
with the United States Government against its advertising 
through an irresponsible agency? 

What papers are giving agentss’ 
Standard Oil Company? 
tising without doing so? 

Has the time arrived for the A. N. P. A. to underta 
a vigorous campaign of advertising for advertising? 

commissions to the 
Do any papers get the adver- 
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The question as to the government’s way of placing its 
advertising aroused a very interesting discussion in which 
part was taken by many of the members. In the end it 
seemed to be the general opinion that it would be more 
favorable to all concerned if the government would place 
its advertising direct and not through any agency. 

FREE PUBLICITY. 

The committees on libel and press agents presented 
their reports of the past year’s work in the afternoon. 
A wide discussion on free publicity followed the report 
of the press agents’ commission, in which the methods of 
many firms for obtaining advertising were thoroughly de- 
nounced. 

The discussion of the topics under the heading of 
“Advertising” was then resumed. Many interesting opin- 
jons and much discussion were aroused by the considera- 
tion of the following: 

How should a “double-truck” advertisement be meas- 
ured? Should it be charged as two full pages Or, should 
an additional charge be made for the space of the center 
margins, or “gutter?” 

Has the discussion of the “press agent” problem at the 
last annual meeting and subsequent action by our mem- 
bers served to reduce that evil? 

Are all members who have tried the cash discount to 
advertisers and agencies satisfied with the way it has 
worked out? Would any member who has tried the cash 
discount abandon it now and go back to the old method? 

What is the extent of the newspaper’s right to reject 
advertising copy where current rate is offered and matter 
is not libelous, obscene or fraudulent? Are there any 
legal rulings making newspapers “common carriers” as 
to advertisements? 

Have any members heard of a proposed scheme to 
establish an advertising agency which will place the ad- 
vertising of the trusts and kindred big interests and which 
will withhold the business from all papers whose edito- 
rial policy is objectionable to the so-called “money 
power?” 

Should an advertiser who makes an annual contract 
through one agency be allowed to place part of his copy 
through other agencies and be given benefit of the lower 
rate earned upon the aggregate space placed through all? 
Who would be responsible to the newspapers for a short- 
rate in such a case and how could it be collected? 

“STOP KNOCKING.” 

A Canadian member who wanted to see how things 
are done on this side of the border proposed the discus- 
sion on the question, “Does ‘knocking’ one’s opposition 
really create business?” ‘This aroused a widespread in- 
terest among all present, and before the matter was very 
old all were of the opinion that the less “knocking” done 
will prove to the advantage of the whole newspaper indus- 
try. It was thought that the newspapers ought to take 
as models the publishers of national magazines who, 
when in search of business, work to start a general cam- 
paign for the whole magazine field and do not try to 
keep business from a contemporary, as is frequent with 
the newspapers. “Knocking” was voted the worst possi- 
ble method for a newspaper publisher to use for the sake 
of getting business. 

Several members asked for a report of the tests and 
workings of the electric dry matrix process, used by the 
Pittsburg Post during the past year. This was fully ex- 
plained. 

A proposition was made that the members of the as- 
sociation get together and form a mutual insurance sys- 
tem, by which all their plants would be protected against 
damage by fire. Elbert H. Baker general manager of the 
Cleveland Plain Dealer, explained the project, and a com- 
mittee was appointed by the president to consider the 
matter and present a report in the morning. 

Then the following matters came up: ; 
Why should newspapers continue to review books with- 

out remuneration? j 
How many newspapers doing business as corporations 

have changed to individual ownership in consequence of 
the Federal Tax Law? 

Discussions of “mutual state news associations.” Also 
on the state news problem. 

Instead of so much academic discussion of topics at our 
annual meetings, can.uniformity of action be secured by 
passing a series of resolutions and codifying same for the 
guidance of its members? 
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Suggestions for possible improvement in the associa- 
tion’s bulletin service relating to the placing of business 
by advertisers and agencies. 

In connection with the report of the standing commit- 
tee the following topics were presented for discussion: 

Resetting of matrices (waste). 
What is the process of exacting a full eight hours from 

press crews? Also from stereotypers? 
Is there any limit to the constant increase of wage 

scales? 
Can a local priority law be successfully combatted? 
Are any schools being established to teach practical 

printing in all its branches? 
Have any newspapers other than those in San Fran- 

cisco been pestered by the formation of unions of sub- 
scription solicitors and newspaper carriers? 

On what basis is depreciation on plants figured? 
What saving of floor space and increased output has 

been eames by the New York World by installing its new 
press! 

What legal right has the Postoffice Department to 
make any regulations as to the credit given’ to a sub- 
scriber? 

Have the Iowa Associated Dailies met with success 
in insisting upon cash in advance for mail subscriptions? 

How can we eradicate the abuse of agents rebating 
their commissions to advertisers? 

Is it possible to abolish all agents’ commissions and 
have a flat rate for advertisers and agents. 

As to the sessions of Thursday and Friday The 
Editor and Publisher had the following: 

The last business was the election of officers. 
officers were re-elected, as follows: 

President, Herman Ridder, New York Staats Zeitung; 
vice-president, Bruce Haldeman, Louisville Courier-Jour- 
nal; secretary, Elbert H. Baker, Cleveland Plain Dealer; 
treasurer, W. J. Pattison, New York Evening Post. The 
board of directors re-elected Lincoln B. Palmer as mana- 
ger. 

The important business on Thursday was the report 
of the Committee on Paper, submitted by Chairman John 

All the 

Norris. This report was, in part, as follows: 
Gentlemen: A strike in the mills of the International 

Paper Company has disturbed market conditions and 
reduced output. Prices of news print paper for transient 
needs have advanced approximately $9 per ton within the 
last five weeks. Publishers are bearing the burden of this 
industrial warfare. The paper mills that are not affected 
by the strike have prevented a shortage in stock by utiliz- 
ing their previously unused capacity. They have taken up 
all the slack there was in the trade. New production to 
the extent of 320 tons per day is coming upon the market. 
The very considerable advance in price has also diverted 
some paper machines from other kinds of paper to news 
print paper. Some Canadian mills are paying the regular 
tariff of $3.75 per ton, and the countervailing duty of 35 
cents per ton and the retaliatory duty of $2 per ton addi- 
tional—a total of $6.10 per ton in tariff dues for admis- 
sion to the American market in order that they might 
profit by this dispute of the International Paper Company 
with its employes. There is a report of an importation 
of news print paper by publishers from Germany to re- 
lieve this market. Paper is also coming from Norway. 

RECIPROCITY WITH CANADA. 

President Taft and the Canadian authorities have ar- 
ranged to confer soon upon the adjustment of trade rela- 
tions between the two countries, and it is barely possible 
that some sort af a reciprocity arrangement may be made 
in the summer for ratification by Congress next winter. 
Meanwhile, vast interests are held in suspense. ‘The cost 
of paper to publishers, involving an outlay of approxi- 
mately fifty million dollars per annum, is left to the un- 
certain decision of special interests in Congress. The 
American Newspaper Publishers’ Association should urge 
prompt action in removing this menace. A delay until 
next winter will bring millions of loss to newspapers. The 
matter should be settled now.* * * 

New Production. 

Reports have been received of new production to the 
extent of 320 tons in the United States and 165 in terri- 
tories that affect this market. The shipment of news 
print paper from Norway to Gulf ports and relief from 
oppressive charges of paper-makers has been promoted 
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by pointing out to foreign paper-makers that the freight 
rates from the Baltic to Gulf states were no greater than 
from New York to Gulf ports. 

Plans for establishing harbor mills in New York and 
Philadelphia are in contemplation by publishers of those 
cities. 

STANDARDIZATION. 

Progress has been made toward a standard width of . 
paper. One hundred and forty-five members of the Amer- 

ican Newspaper Publishers’ Association now use the 67- 
inch width, or its divisions, or are equipped to use it in 
case of necessity. One hundred and fifty other newspa- 
pers have reported that they do use, or in case of neces- 
sity they could use, some of those widths. Many mem- 
bers using sizes other than standard have incorporated in 
their contracts an option to go to standard. 

TESTING. 

In addition to equipping the paper bureau with appa- 

ratus to test the bursting strain of paper and to accurately 

weigh the paper upon scales corrected by government 

standard, arrangements have been made with the Little 

Laboratory, of Boston, and with the Electrical Testing 

Laboratories, of New York ‘City, to measure the color of 

paper samples and to make other examinations of paper 

samples when required. 

POOLS. 

The Department of Justice is investigating contracts 

of the paper-makers, substantially all of which restrict the 

use to which publishers may apply their paper. 
The Box Board Paper Pool, one of ‘the parasites of 

the American Paper and Pulp Association, were indicted 

in the United States Courts for restraint of trade, and its 

members were fined. Writs of prohibition were also is- 
sued during the year against the former members of the 
Fiber and Manila Pool. 

RECOM MENDATIONS. 

The Paper Committee asks the American Newspaper 

Publishers’ Association: 
First—To urge the adoption of the Mann Bill (H. R. 

12314) “to encourage and promote commerce between the 

United States and the Dominion of Canada.” 

Second—To ask the President to give print-paper con- 

sumers access to the paper mill reports of daily produc- 

tion, daily shipments and stock on hand, in order that an 

open market may be promoted. 
The Paper Committee recommends the adoption of 

the form of uniform contract submitted by it. It suggests 

that members insist upon (ist), a weight basis of 30 

pounds for 500 sheets, measuring 24 x 36 inches; (2nd), 

that the yardage be indicated on each roll; (3rd), that 

standard colors be adopted when approved by the Board 

of Directors; (4th), that standards, when approved by the 
Board of Directors, be established for effective and eco- 
nomical wrapping of paper rolls. 

LABOR LEADERS ADDRESS MEETING. 

At the afternoon session on Thursday, President Jame. 

M. Lynch of the International Typographical Union, J. J. 

Freel of the International Stereotypers’ Union,and Charles 

Smith of the International Mailers’ Union, appeared be- 
fore the meeting and spoke of the cordial relations ex- 
isting between their organizations and the publishers and 
expressed their confidence in the continuance of these re. 
lations. 

PRESS AGENTS. 

Friday morning a report was presented by Don C. 

Seitz of the New York World on “Press Agents.” In the 

lively discussion which followed, the practice of “news 
bureaus” which send out stories concealing advertise- 
ments under the disguise of news was severely condemned. 

A resolution was adopted urging the newspapers in the 
organization to discourage in every way possible such press 

bureaus and throw their offerings “on the floor” at every 
opportunity. 

After the election of officers, Mr. B. B. Herbert of 

the National Editorial Association, on motion of Her- 

bert F. Gunnison, Business Manager of the Brooklyn, 

N. Y. Eagle, was invited to a seat in the convention 

and requested to address the meeting. 

Mr. Herbert was introduced by President Ridder, 

with complimentary remarks as to his work, and spoke 
in part as follows: 
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Mr. President and Gentlemen :—I am gratified over 
the courtesy you have extended and pleased to have 
the highly-prized privilege of addressing you on this 
occasion. 

In 1886 at the convention of the National Editorial 
Association, in Cincinnati, as President of that organi- 
zation, | appointed a committee on business organiza- 
tion, of which the late W. H. Brearly, then of the 
Detroit Evening Journal, was chairman. Our associa- 
tion is made up of delegates from the different State 
Associations. It was found that the interests and 
conditions of the members of our organization, were 
so diverse, that it was impractical, at that time, to 

unite then along business lines, as had been proposed, 
so the chairman of the committee went ahead and with 
the sanction and aid of Mr. Butler of Buffalo and oth- 
ers, called a meeting at Rochester in 1887, and out 
of that has grown the great American Newspaper 
Publishers’ Association founded substantially on the 
plans laid down in my annual address at Cincinnati, 
so that I feel a sort of relationship with you. Since 
then I have watched the work of this Association with 
ever-increasing interest and, after the close of each 
annual session, | have endeavored to give, as fully 
as possible, the results of your work, the practical, 
helpful things brought out as to newspaper making, 
for the benefit of editors and publishers. If you will 
look back to the newspapers of twenty years ago you 
will at once recognize the fact that there have been 
many improvements, not only in the papers owned 
by members of your organization but in the press of 
the whole country. You have won the greater benefits, 
but you have benefited all and shown many worthy 
things possible of accomplishment through intelligent 
co-operation that were deemed impossible. 

As I look over your assembly, I am forcibly im- 
pressed with the thought of our mortality. I knew 
especially well those most active in your organization 
in the early years, Mr. Brearley, Mr. Scottjaeiim 
Morgan, Mr. Farrell, Mr. Bryant, Mr. Driscoll 
and a score of others. All~those I hayé meme 
tioned have passed to the unknown world, and 
live only in the splendid work thaty accom 
plished and in your memories. I would like, if time 
permitted, to speakly briefly of the work of some of 
these men, but it is enough that they helpec in the 
upbuilding and improving of the newspapers of, the 
country. He who helps to improve a Nation’s press 
does a valuable service for his country. Many of the 
founders have fallen but you have taken up the work 
and you are carrying it forward and you are witnesses 
to the improvements that have been made, and you 
share in the fruits of the better conditions reached, 
and what is of more direct interest, in the improved 
exchequers of your papers. Prosperity is at the very 
foundation of all progress and all usefulness, and a 
prosperous, incorruptible, reliable press should not 
only be a country’s pride but is a country’s hope. 

I thank you.” 
President Ridder conveyed the thanks of the Asso- 

ciation to Mr. Herbert for his remarks. The New 
York Times had the following additional facts with 
regard to the closing sessions: 

In the morning a lively discussion was held on a fe 
port presented by Don C, Seitz of the New York World, 
in which “press agents” as represented in bureaus which 
send out stories concealing advertisements under the guise 
of news were severely condemned. The association 
adopted a resolution urging the newspapers in the organi- 
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zation to discourage such press bureaus in every way pos- 

sible and throw their offerings “on the floor” at every 
opportunity. 

The association, by unanimous vote, decided to demand 

of the executive officers of the International Printing 
Pressmen’s Union a strict enforcement of the arbitration 

agreement, which, it was declared, was now being fla- 

grantly violated in Chicago, where the web pressmen are 

on strike. The association demands that the charter of 

the offending local union be suspended and the places of 

the strikers be filled. A telegram signed by Herman Rid- 

der, President, was at once sent to H. N. Kellogg, the 

association’s ‘Chicago representative, directing him to 

eommunicate the association's demands to the union lead- 

men -once. 
The association’s officers were re-elected. 

Free Printing of Envelopes Fight—Oppo- 
sition in Retreat 

The National Joint (Committee of the allied printing 

and paper trades, and of the organized country newspa- 

pers of the country and the trade press, on duty a little 

more closely than ever before at Washington in the cru- 

sade to stop the free printing of the individual return 

request on stamped envelopes, appears to have smoked 

out still further the efforts of the Merchants’ Association 

of New York to beat the Tou Velle and Nelson bills 

which would stop this abuse, and of the National Asso- 

ciation of Employing Lithographers to interfere, just as 

effectively though more indirectly, with the efforts of the 

allied trades by pressing the so-called Lawshe or com- 

promise proposition which would pretend to correct the 

abuse by another means, but which would not correct it 

at all. 

The testimony of Mr. Myron C. Taylor, president of 

the Mercantile Corporation of Dayton, Ohio, lately given 

before the House Postoffice Committee, discloses that “a 

gentleman named Mr. Eddy in New York is a stockholder 

(of the Mercantile Corporation) to a small amount.” A 

Mr. Charles Eddy, supposed to be the same person, is a 

member of the so-called Stamped Envelope Com nittee of 

the Merchants’ Association of New York, which took up 

so vigorously the matter of inducing—without any marked 

success—the various business Organizations of the cour 

try to oppose the Tou Velle bill. 

It also appears that Mr. R. M. Donaldson, treasurer of 

the Mercantile Corporation of Dayton, is vice-president 

and member of the Board of the National Association 

of Employing Lithographers, the organization which 

through its Board of Directors lately fathered the Lawshe 

scheme to beat the Tou Velle bill—much to the disgust 

of certain members of the Lithographers Association, as 

has appeared from a considerable correspondence which 

the members of that organization have sent to the Joint 

Committee in Washington. 

One of these members of the Lithographers Associa- 

tion, indeed, has pointed out the Lawshe schene would 

simply mean that the present monopolistic contractor in 

stamped envelopes would soon get all of the lithographed 

stamped envelopes to produce and thus his monopoly of 

the stamped envelope business, if it were continued at 

all, would be fixed the more securely in his hands—thus 

making the feint,through the Lawshe proposition, of a kind 

of double-barreled advantage, so to speak, to these influ- 

ential persons who dominate the Mercantile Corporation 

and the Lithographers Association at the same time. 

The Joint Committee has also been developing the 
situation in the House Postoffice Committee to such an 

extent that all of the opposition to a favorable report of 

the Tou Velle bill, emanating mostly from the chairman 

of the Committee, Mr. Weeks, and supported mainly by 
. 
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Messrs. Gardner of New Jersey and Fassett of New 

York, seems to be disappearing, and a favorable report 

of the bill, if the promises of the friends of the allied 

trades within the Committee itself may be relied upon, 

may be expected shortly. Meantime the Joint ‘Committee 

is pressing for a hearing for the Nelson bill, (exactly the 

same in its terms as the Tou Velle bill) before the Senate 

Committee, and if the more influential members of that 

Committee, like Mr. Penrose of Pennsylvania, the chair- 

man, and Mr. Crane of Massachusetts, will permit, the 

hope of the Joint 'Committee would seem to be justified 

that, with or without a hearing, a favorable report of the 

Nelson bill might be had shortly. So far as known, there 

is nO Opposition among the Committee, except possibly 

from the sources mentioned, to a vote upon the 

proposition to report the bill at any time. 

The efforts cf the Merchants’ Association of New York 

through Mr. Eddy, if he was the man, to defeat the efforts 

of the allied printing and paper trades has been neatly 

and rather thoroughly interfered with by the Philadelphia 

Board of Trade, which has sent to the various business 

bodies of the country a very strong resolution favoring 

the passage of the Nelson and Tou Velle bills, and the 

opposition of the Lithographers Association, developed 

through Mr. Donaldson, of the Mercantile Corporation 

and of the American Lithogpraphic 'Co., if he is the man, 

has been at least somewhat interfered with by the rather 

general and very strenuous objection of the members of 

the Lithographers Association, who seem to object to 

having their organization used in such a way for the un- 

doing of friendly organizations with which so many of 

them are directly connected in several ways and which 

have always been so friendly to them in their various 

industrial struggles. 

two 

OVER ONE HUNDRED NEWSPAPER STUDENTS 

FROM TWENTY STATES. 

Madison, Wis., May 14.—That 1t02 students have ‘enrolled 

in the course in journalism at the University of Wisconsin 

this year in addition to twenty-six in the course in agricul- 

tural journalism, a total of 128 preparing for newspaper work 

and trade journalism, is shown by the new bulletin now in 

press. 

In the course in journalism thirty-four freshmen began 

the work this year, coming from fifteen States, including 

New York, New Jersey, Pennsylvania, Colorado, Montana, 

Oklahoma, Texas, South Dakota, Indiana, lowa, Kansas, Illi- 

nois, Washington, Minnesota, and Wisconsin. The ether 

States represented by students in the course are Michigan, 

Missouri, Ohio, Nebraska, New Mexico and Kentucky, to- 

gether with Mexico. Thus twenty-one States and one for- 

eign country are represented in the course. 

There are three graduate students, including the alumni 

fellow in journalism. Of the others twenty-six are seniors, 

seventeen juniors and twenty-two sophomores. 

The students in agricultural journalism number twenty- 

six, of whom three are from Illinois, two from New York, 

one from Missouri, and twenty from Wisconsin. There are 

two graduate students, ten seniors, nine juniors and four 

freshmen, together with one student in home economics. 

“BEST OF THE TRADE PAPERS.” 

ALBERT LEA, MINN., March 12, IgIo. 

Mr. B. B. Herbert, Chicago, Ill. 

My Dear Mr. Herpert:—I always enjoy reading the 

PRINTER-JOURNALIST, and think it the best of our trade papers, 

but I wish to particularly congratulate you on the March 

number. Yours fraternally, 

J. P. Hur ey. 
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IMPLICITY in press and 

pulpit and on the platform, 

is the crying need of the 

age. Men, when they write 

or speak publicly, seem fre- 

quently to hypnotize them- 

selves into a condition of 

aloofness, unnaturalness or 

egotistic aspiration for stir- 

ring effect, and lose all the 

genial, direct, sincere, truth- 

ful comradeship and good 

fellowship that belong to 

private conversation. One 

should never write or de- 

claim for mere effect but 

to convey truth, thought or 

and 

heart. 

feeling from a true 

sincere mind and 

Herein is eloquence, its op- 

posite is artificial and is not entertaining, edifying or 

convincing. The actor, in endeavoring to interpret or 

portray the thoughts or emotions of others, must first 

learn to be natural, to be, for the time being, the very 

Mere mechanical writ- character that he represents. 

ing, speaking or acting is abhorrent and ineffective. 

Directness and simplicity and telling the ones ad- 

dressed what they ought to know are needed not only 

in the narration of events, or news, and in editorials 

seeking to interpret the same and to enforce truths 

and awaken to action but, no less, in all business 

writing or advertising. The Montreal Herald sends out 

many excellent suggestions to its agents and its 

patrons and, right along the lines of what we have 

written, the following, that has reached our table, in 

the form of a signed, typewritten circular letter, de- 

serves the attention of newspaper-makers and adver- 

tisement writers: 

“Prices should be quoted where possible. This con- 

veys information at a glance. A newspaper advertisement 

should be just as explicit as a salesman, the advantage 

being that while a clerk can talk to only one individual 

at a time an ordinary issue of a newspaper carries the 

same story to many. In newspaper advertisements writ- 

ers frequently shoot over the heads of their readers, often 

generalizing when pointed and explicit information should 

be given in exactly the same language that would be used 

if speaking to a customer, printed matter merely having 

the advantage of rendering repetition unnecessary, as is 

frequently necessary when talking to a customer in order 

to emphasize the good points of the article he is trying 

forselle 

These directions as to ad-writing, generalized a lit- 

tle, will apply to all 

give your readers what they are most interested in 

knowing, what is most important and useful to them. 

their heads. Simple 

language and illustrations, such as you would use in 

conversation with a friend or when narrating to him 

an event, or wish to be most informing, pleasing, en- 

tertaining convincing and inspiring. Go and learn of 

the Great Teacher, who walked and talked with his dis- 

ciples until their hearts burned within them, who illus- 

trated by the objects and processes of nature and the 

doings of the world around them and the history and 

the religion that hey knew and that had been taught 

them from childhood when they retired at night and 

when they arose in the morning. 

effective mnewspaper-writing— 

Be explicit, do not shoot over 

Do not go into unknown fields in order to display 

Today knowledge is so general, 

that the fields for illustrations, for gathering examples 

to make narratives pleasing, and for illuminating and 

enforcing the truths and the philosophy of life and 

all that pertains thereto, and of government, com- 

merce and all the sciences and industries, are much 

more extensive than in the past, but keep within these 

and, as far as possible, keep to those best known, best 

loved, nearest home, dearest and best cultivated. Tf 

you would seek the great mountains, be sure that you 

have first intelligently led your readers through the 

foothills and made them to understand and feel the 

grandeur of the prospect and ready for the ascent, and 

then, once at the top, without dizziness, blindness or 

fear, be sure that they are able to search the distant 

horizon and to understand and enjoy the magnificence 

your broad learning. 

of the view, in a way to awaken desire for nobler liv- 

ing and doing. 

Elsewhere in this issue, we present the views of a 

number of men, who occupy high, official positions im 

the world, as to the modern newspaper press. These 

opinions, expressed over their signatures, speak vol- 

umes as to the broadening influence that the press has 

exercised upon the minds of men of political power 

and place, and the press, everywhere, should endeavor 

to show such worthiness as to deserve the encomiums 

-and retain the entire confidence of all true men and 

of all lovers of their own countries and of a common 

The worthiness can only be 
’ 

humanity. highest 
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reached or retained through entire independence, 

truthfulness and fearless loyalty to justice, righteous- 

ness, equity and the rights of men. We would not, in 

a single instance, question the sincerity of any of these 
men who have written so earnestly as to the high func- 

tions of the newspaper, yet, it has been the experience 

of the world, that men have been more prone to extol 

the virtues of the powerful than to point out their 

weaknesses, vices and shortcomings. The power of 

the modern newspaper press must be conceded, but its 

weaknesses, vices and shortcomings are not unknown 

to the thoughtful members of this modern profession 

or calling that has never been equalled in its oppor- 
tunities, by any vocation known to or followed by men 

in all ages. 
‘ 0 se te a * 

J.C. Hemphill, of the Richmond Times-Dispatch, 

formerly of the Charleston Courier-Journal, recently, in 

an address before the students of Yale, ably pointed 

out some of the defects and many of the requirements 

of this calling in the fulfilling of its high mission—a 
mission that springs out of and is entirely inseparable 

from its very character. Of the work and duty of the 

editor he said: 

There is no profession so exacting, none requiring so 

extensive and accurate knowledge of history and philoso- 

phy and political economy, none calling for so great pa- 

tience of opposition, such clearness and firmness of judg- 

ment, such courage of conviction and such careful regard 

for the rights of others. Horace ‘Greeley avowed a con- 

tempt for the college-bred man. Charles A. Dana, on the 

contrary, held that the more a newspaper man knew the 

better newspaper man he would be, and from Mr. Dana’s 

time down to the present it has happened that in the 

Sun the account of a case in the police court is as well 

written as the leading article on “The Evils of Strenuous 

Individuality in the Affairs of Popular Government,” and 

generally with a truer sense of proportion. It 

proper function of the journalist to inform, to instruct, 

to persuade, to lead. He should be the champion of every 

good cause, the open enemy of every bad one. In 

times of great popular excitement, he should stand against 

the mob. It requires courage of the highest order to do 

this. 

The truth is the press, in these abundant times, speak- 

ing generally, is in the business for the money there is 

in it. The most potent force in shaping and directing the 

thought and sentiment of the country, it is yet a beggar 

at the door of patronage. Little or no independence is 

actually possessed by the journalists who preach inde- 

pendence and who make much ado about the courage of 

their convictions and the inerrancy of their doctrine. We 

who make the newspapers are perhaps as honest at least 

as the public we serve, and that surely could not be de- 

Scribed as extravagant praise. It must be said, however, 
to the credit or the discredit as you please of the public, 

that it reflects largely the character of the newspapers 

by which it is served. The press of the country 
has kept step with the progress of the country up and 

down—up in size of the newspapers and economic waste 

and down in disregard of individual rights and in shame- 

less surrender to the vulgarities of what the cheap peo- 

ple, with which this country is crowded, call the higher 

social life. The yellow streak runs not less through the 

is the 
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press than through the people. The shame of the press 

is that it has catered to the worst tendencies of a cor- 

rupt and malodorous age. It has magnified all the weak- 

nesses of humanity, “played up,” in the language of the 

shop, the indecencies of society, revelled in the rotten- 

ness of the divorce courts and engaged with deliberation 

in the intensive cultivation of every source of scandal. 

Its mission ought to be the elevation of the public; in- 

stead, it advertises its degradation; fairly shrieking against 
any restriction upon its liberty, it converts its liberty into 

license. Broadly speaking, the most sensational and ir- 

responsible newspapers make the most money, and there 

has been noted for years the gradual degradation of the 

American press to the American level. Some of the clean- 

est and most self-respecting newspapers are published in 

New England, but even here the tendency towards a 

lower conception of journalism cannot have escaped the 

observation of those who are interested in the development 

of our civilization. It will not be disputed that the farther 

we have outgrown the homely virtues and the simple 

faith of the fathers, the larger the powers we confer upon 

our centralized government at Washington, the more we 

demean the neighborhood and exalt: the state, the more 

we destroy individual initiative and build up combinations, 

the more we imperil the foundations of society. Going 

on he said: 

The newspapers of today, like the churches, represent 

this or that view of political questions; this or that in- 

dustry, or individual or section; they possess the enthu- 

siasm of advocates, they lack the wisdom of the judge. 

There is a great deal in the point of view. If you will 

pardon a somewhat personal note, this was discovered 

in a very practical way, when my father, after completing 

his theological course at Allegheny Seminary, was refused 

licensure because he would not say that he believed slav- 

ery was a sin per se and was later regarded with suspicion 

by his own presbytery in South Carolina because he de- 

clared that there were many abuses connected with the 

institution which should be cured. There is a wide dif- 

theory and fact, between knowing a 

thing and hearing about it, between the ideal and real, 

between having nothing and possessing all things. ‘The 

people of the two great sections of this country have not 

understood each other because they have not known each 

other, and the.partisan and sectional press on one side 

of the old line as well as on the other is largely to blame 

for the separation of the past and the misconception of 

the present. 

Now, Hr. Hemphill told a great deal of truth in all 

this, still there have been influences at work during 

the past quarter of a century and more, that have 

ference between 

tended to the correcting of many of what he pointed 

out as the existing wrongs. A close and ever-increas- 

ing commerce, multiplied travel and social intercourse 

among the people of all the States, North and South, 

East and West, have done away with prejudice, divis- 

ion of interest and views, as have also the interchange 

of views and news through the Associated Press. Peo- 

ple in every hamlet, city and State read every day all 

over the country, in their own home papers, exactly 

the same matter that is read by the people in every 

other section; then the great newspaper organizations, 

the American Newspaper Publishers’ Association, and 

the National Editorial Association, have brought the 

editors together each year in friendly and fraternal 

intercourse; the last-named organization has caused 
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the editors to travel together and to visit every part 

of the whole country and then to tell their readers, 

numbering many millions, in the aggregate, of all the 

best things regarding the places and people visited, 

their attainments and aspirations. The press has ex- 

panded wonderfully in broadness of views; has be- 

come less partizan and more independent, until it is 

questionable if anywhere, mere partizanship can com- 

mand the support of any great number of newspapers. 

There must be in the future, something more than the 

party cry or promises. Here is an editorial in the 

June issue of the National Magazine, of Boston, 

which, very possibly, we prize more because it is 

largely personal—for we love the esteem of our fellow- 

men—that, nevertheless, is right to the point as illus- 

trating the fact that the people of the two great sec- 

tions of this country do know, and hence esteem and 

understand each the other. Speaking of the National 

Editorial Association in New Orleans, last February, 

Editor Chapple says: 

A touching event of the convention was the presenta 

tion to “Father Herbert” of a portrait of himself, painted 

by Miss McKinstry of Minnesota. The exercises on this 

occasion were held in the evening and there was much 

of the warmth of family affection as the editors who had 

past realized that many 

A glowing tribute was 
met in conventions for 

of the familiar faces were missing. 

paid to the man whose whole soul for years past has been 

in the work of the Association. There were few dry eyes 

when “Father Herbert” tried to express his appreciation, 

and insisted that nothing could have pleased him better, 

as the crowning achievement of a life work, than this 

mark of love bestowed upon him while he yet lived. Each 

of the past-presidents present gave a brief review of their 

administrations which made a colloquial history of the 

Association from the start. Each speaker gave a meed 

of praise to the founder. 

It has been said that if this organization had been as 

active previous to 1860 as it has been for twenty-five 

years past, there would have been no Civil Wate, ihe 

kindly feeling among the members has done more than 

any other one influence to unite in good fellowship men 

all over the country, and has aided materially in eliminat- 

ing any bitter feeling which might have existed between 

the North and South. Northern editors long ago found 

many things to admire and appreciate in their Southern 

confreres; Southern editors found sterling worth in 

Northern members that could not be perceived except by 

close association and an exchange of letters. Every state 

and territory, ‘Mexico, ‘Canada, Cuba and other places 

usually considered “very far-off” are represented in the 

National Editorial Association. President Pomeroy has 

reason to be proud of his administration, which included 

the silver anniversary and a trip to Panama. ‘There are 

plans for a visit to Hawaii next year, under the leadership 

of President Baumgartner of San Diego, California. 

years 

Now, this is only a single incident, showing the 

fraternal spirit that has been engendered and caused to 

exist in each of the twenty-five like annual conventions, 

that have been held in all parts of the Union, followed 

by tours through every section, during which citizens 

of every State in the Union have clasped hands of 

goodwill and friendship and have come to understand, 
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admire and love each the other. The yellow journals, 

the prejudiced, unfair journals, the party organs, even, 

are today the exception and not the rule. We hear 

more about them because they are exceptions, just as 

the newspapers publish more about wickedness than 

righteousness because crimes, the exceptions, are the 

news. It would be a sad condition if virtue should be- 

come the exception and crime the rule, hence common- 

place and not news at all. 
* * 

The press has wonderfully advanced in public sery- 

ice as well as in independence, but one of the difficul- 

ties in the way of the worthy newspaper, as in that of 

the practical reformer, has been the false views that 

have seemed to pervade the great mass of the Ameri- 

can people as to the holding public office. As we haye 

had occasion to remark before, in touching on this 

subject, this glamour of official position, this worship 

of place and of place-holders, is probably an inherit- 

ance of the memories and traditions of Kingcraft, that 

traditional royalty, overlordship, that placed all rule 

as of divine decree and right. The man that gets place 

by whatever means, is supposed to be lookedup to and 

revered or envied, and politicians, through organiza- 

tion and systems of reward, are able to resist even the 

power of the honest, independent press. 

Up to Their Business. 

In a room adjoining the hall in which the sessions 

of the National Lithographers Association was held, 

at Hotel Astor, New York City, last month, the Har- 

ris Automatic Press Company, of Niles, Ohio, gave a 

most attractive and convincing display of color work, 

done on their presses at a speed that would have been 

beyond belief even a decade or so ago. There was one 

sheet, showing birds of varius colors and hues, rep- 

resenting, as we remember, fourteen different colors, 

shades or tints, that was a wonder of perfection as to 

all points, exact register included, and was a work of 

art and of beauty. It was but one of many specimens 

and then there were attractive booklets and printed 

matter of various kinds and last, but not least, there 

were in attendance, gentlemanly, bright young men, 

representatives of the Company, who understood all 

the possibilities and achievements of the Harris Auto- 

matic Presses and were “up to their business” in 

every way, and as genial as they were intelligent. The 

room naturaly became a popular place to pass the 

spare minutes. The lithographers are a progressive 

band of master workmen and were there to learn. 

We were among the learners and while we cannot tell 

the whole story here, we are, for the benefit of read- 

ers, going to reprint the following bits of wisdom, 

from one of the little Harris booklets entitled, “Speed,” 

that are good for every man, though they do not per- 

tain alone to any particular calling or business, how- 

ever fittingly they are here applied to printing: . 
Rights are peculiar things. 
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The struggle for them has been the pivot about which 

history has revolved ever since “the memory of man run- 

neth not to the contrary.” 

Strange as it may seem, we are as far from the final 

solution of the problem as we ever were. 
So) OSS Ee: a a ce 

Folks who shout loudest for “rights” generally are 

the very ones who ignore absolutely the other side of the 

matter—duty ! 

They forget that for every right there is also a duty. 

If you have a legal right to a piece of property—which 

is really all that ownership consists of—you owe a duty 

to the rest of mankind to use that property in no way 

that will trespass on the rights of others. 

And all the rest of the world owes you the duty of 

recognizing your right of control and respecting it. 

But there are duties much more subtle than this. 

Duties that are not so commonly recognized as the 

rights which they accompany. 

Let’s for illustration, get right down to the business 

that interests you and interests us, 

Every man who gets into the printing game has cer- 

tain rights. 

He has a right to the consideration of people who buy 

printing. 

He has a right to get all of the business he can and 

make as much profit as is consistent with honesty and 

honor. 

But these same rights depend 

which he is called upon to fulfill. 

Every printer should recognize the duty of putting 

himself in a position to serve, as it should be served, tne 

class of business to which the is catering. 

This includes the duty of making prompt delivery, the 

duty of doing high-grade work and 

his word with his patrons. 

No printer who is not willing and prepared to fulfill 

these duties has any right to expect the business of peo- 

ple who want good printing delivered on time. 

upon definite duties 

the duty of keeping 

The Time to Advertise. 
Stopping an ad to save money is like stopping a clock 

to save time. 

The time to advertise is all the time. The man who 

fishes longest has the largest basket of fish. 

Advertising is an insurance policy against forgetful- 

ness. It compels people to think of you. 

Like eating, advertising should be continuous. When 
today’s breakfast will answer for tomorrow’s you can 

advertise on the same principle. 

No one lies awake thinking of your business; out of 

print out of mind. The Presidential candidates are well 
advertised every four years. Ask your neighbor who ran 

with Bryan the last time—five out of ten will say they 

have forgotten and the other five will think long before 

they correctly answer.—From Carriage and Wagon 

Builder letterhead. 

“AS LONG AS WE CAN RAISE THE DOUGH.” 

April 20, 1910. 

National Printer-Journalist, Chicago, Ill. 

GENTLEMEN :—Enclosed you will find check which you will 

Please place to our credit. We expect to take your paper as 

long as we can raise the “dough” or get it on credit. 

With best wishes, we are, 

Yours very truly, Tue CoyLe Press, 

M. Delvaux Coyle, Proprietor. 
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Wise and Liberal Action 

AND GOODWILL, HEALTH, ACCIDENT AND LIFE 

INSURANCE FOR EMPLOYES. 

HILE in New York City we had the pleasure 
of attending the ‘closing session of the 
National Association of Employing Lith- 
ographers, which was especially to be 
noted and praised for the liberal spirit 
manifested and the fraternal good will that 
was evident in the intercourse among mem- 
bers, and in the action taken, as well as a 

proper regard for the workers. The New York Times 
rightly interpreted the high incentives and excellent 
accomplishments in its brief review of the proceedings 
as follows: 

The National Association of Employing Lithographers, 

which several years ago fought the labor unions and defeated 

them and which ever since have been able to maintain an 

“open shop,” decided yesterday at their annual convention in 

this city to grant an eight-hour day to their employes. 

This step was taken, it was explained, not because the 

association feared that pressure would be brought to bear for 

a shorter work-day, but because the members thought it wise 

to make conditions so satisfactory for their men that they 

would not have to turn to the labor unions. 

In addition to giving an eight-hour day beginning January 

Ist next, instead of the nine-hour day which at present pre- 

vails in lithograph shops throughout the country, the asso- 

ciation adopted a plan which provides its employes with health, 

accident, and life insurance without cost. 

This plan will be operated through an insurance com- 

pany and has been decided in order to take the place of the 

insurance plan in the labor union with which the lithographic 

workers were affiliated before the employers declared for an 

open shop. 

The granting of an eight-hour day and the decision to 

provide their employes insurance against sickness, accidem, 

and death is expected to prevent, for a long time, any labor 

trouble in the lithograph trade. It is looked upon as a step 

which probably will be followed in many other trades which 

have found it difficult to deal with labor organizations. 

The decision to grant an eight-hour day was not made 

without a fight in the ranks of the National Association of 

Employing Lithographers. Two years ago the proposition 

was broached. But then it was not looked upon kindly by a 

majority of the association A campaign of 

education has been going on in the association for many 

months, however, and dozens of the employers who formerly 

looked with disfavor on an eight-hour day were won over. 

The subject came up for discussion on Monday, when the 

convention began in the Hotel Astor. Yesterday it came to a 

vote. The measure was carried by a small majority, and was 

afterward made unanimous. 

The granting of the eight-hour day will affect between 

20,000 and 30,000 employes, it is said. 

This is a step worthy the consideration of all em- 
ployers of labor. It is a plan that will go far toward 
eliminating labor wars and bringing about that har- 
mony and good feeling, that realization of a com- 
munity of interest and an esprit de corps, reaching to 
and animating all, that tells for large accomplishment 
and constant, intelligent progress. To recognize and 
grant all that is desirable, to provide all means to 
make the condition of every worker in an establish- 
ment safe and pleasant, and to secure each against 
the calamities attendant‘on accidents, sickness or death 
and to treat all with kindness and consideration as 
members of one family of workers and producers for 

WEAN TAY: 
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the benefit of all and the upbuilding of a business, is 
to free the thoughts of unnecessary dread and worry, 
and to give all and each new energy, new interest and 
new life. 

During the closing session, the speeches showed real 
gratification over what had been accomplished. 

Mr. Denham of Minneapolis, Minn., explained, with 
the use of camera and screen, the details of his system 
for ascertaining cost, in which a lively interest was 
shown. It is gratifying, if somewhat strange, that 
after so long a period, printers and members of allied 
trades have awakened to the fact that the only safety, 
the only way to success and of doing away with ig- 
norant, destructive price-cutting, is through a system 
by which the cost of production may be accurately as- 
certained. No one is going, knowingly, for any length 
of time, to do work for less than it costs him. The 

trouble has been that printers have not known, have 
made guesses, with the constant fear that some one 
else would bid less for doing the work, and that they 
could do it as cheaply as anybody. 

A representative of the Philadelphia Printers’ Mu- 
tual Fire Insurance Association explained the plan and 
workings of that organization and Mr. Shroeder of 
New York spoke in a congratulatory vein on the 
improved condition of amity and goodwill between 
employes and employers, and of the wise spirit and 
practice among employers,the conductors of the trades, 
to aid each other in the solving of difficulties and help- 
ing in the correction of errors and in the improve- 
ment of methods and conditions. 

NOTES FROM THE FIELD. 

The New Hampton, Iowa, papers have increased their 

subscription price from $1 to $1.50 per year. 

George F. Robb has sold the Redfield, Iowa, Review, of 

which he had been editor for three years, to W. C. Newton 

of Sioux City. 

Howard C. Kegley, city editor of the Ames, Iowa, Times, 

has resigned. Kegley will take a short rest before returning 

to his chosen profession. 

Fire in the old Times building, Chicago, April 2oth, re- 

sulted in injury to five persons, caused a panic in the build- 

ing, and did $10,000 damage. The Staats-Zeitung on first 

floor were not damaged to speak of. 

The Dunn 

orate its fiftieth anniversary, issued a supptement giving an 

outline history of the county in whose upbuilding it has been 

an important factor. The edition is one of the best products 

of the kind published in Wisconsin in some years. 

County News, Menominee, Wis., to commem- 

Hon. Henry H. Ragon, one of the pioneer newspaper men 

of Indiana, editor and publisher of the Lowell Tribune, a 

staunch republican organ, has been admitted to the practice 

of law before the interior department, Washington, D. C. 

The honor granted to Editor Ragon is an unusual one. 

By an unusual circumstance, E. A. Bailey, editor of the 

Geneva, Ill., Patrol, and enthusiastic prohibitionist, was elect- 

ed police magistrate at the recent election there. Bailey was 

not a candidate. No one was. The incumbent was filling an 

unexpired term. The council forgot to put the office on the 

ballots. Alderman J. Niles Wheeler saw the error and 

drummed up seven votes for Bailey. Bailey was elected. 

Mationaf (Printer-Zournafist 

Lofty and Inspiring Views of the News- 
paper Press 

T the banquet of the American Newspaper 
Publishers’ Association and the Associated 
Press at the Waldorf Astoria, New York 
City, Thursday evening, April 28th, besides 
the speeches that were delivered, a large 
number of messages from prominent men 
were read that testified to the general rec- 
ognition that is now given, everywhere, to 

the important functions and valuable service of the 
newspapers. These ought to prove both inspiring and 
instructive to every newspaper worker. We quote 
from a few of these. communications. 

Theodore Roosevelt telegraphed from Brussels, 
France: 

It is unnecessary to say anything about the enormous power 

of the press, the wise exercise whereof is not only an essential 

for the nation, but an essential to the perpetuity of the press 
itself. With best wishes to those upon whom rests the heavy 
responsibility of using that power aright. 

THEODORE ROOSEVELT. 

Rome, April 28.—To repeat that press is one most power- 

ful and most beneficent forces modern society is a common- 

place, but what is a commonplace if not an evident truth uni- 
versally felt? 

Marouis AnTONIO Di SAN GIULIANO, 

Italian Minister of Foreign Affairs. 

Tokio, Japan, April 28.—What* most desirable in newspaper 

press of today is absolute honesty, high intelligence, true patriot- 

ism, regard for human rights, and sincere desire for peace of 

world. 
Responsibility, newspaper publisher second none. I regard 

The Associated Press as essential factor progress civilization. 
Marouts KATSUMA, 

Prime Minister of Japan. 

Copenhagen, Denmark, April 28—Press is strongest moral 

factor in public life of present times. In no other profession is 
tact, discretion so requisite. Press is exercising great educa- 
tional influence upon nations by unveilng crimes in private and 

public life. One of the best missions, press is uniting members 
same nation throughout world. ; 

Cart THEODORE ZAHLE, 
Danish Prime Minister. 

Madrid, April 28.—Although the press in obedience to force 

public opinion, discusses freely differences between countries 

by publicity, the final result its work is for peace, because 

teaches nations better understand one another. 
PRIETO, 

Spanish Foreign Minister, 

Paris, April 28—I extend to entire American Press expres- 

sion, my cordial sympathy and best wishes its prosperity. I 

thank it for working for maintenance cordial relations between 

France and United States for realizing that the goal to great 

republics in world in their material moral growth in develop- 

ment of ideas, justice and liberty. 
PIcHON, 

Foreign Minister, French Republic. 

Rome, April 28.—All hail to the press, the driving wheels of 

the spirit; an everlasting source of light and the prime factor 

in fashioning the nation and leading its onward march. 

Ernesto NATHAN, 
Mayor of Rome. 

London, April 28.—I desire to send my felicitations to the 

annual meeting of The Associated Press. Every good cause 

is indebted to it, and the cause of Irish liberty perhaps more 

than any. . The chief enemies of Ireland are ignorance and mis- 

representation. By letting the truth be known about the aims 

and objects of Irish national movements The Associated Press 

is doing a great service to justice and freedom. 
Joun E. REDMOND, 

Leader of the Irish Nationalists. 

Lima, Peru, April 28—The many newspapers and illustrated 

reviews published Peru are proofs Peru’s belief in importance 

press. Press as torch-bearers will shed light on our present 

controversy, chiefly through excellent news service of The 
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Associated Press. Greeting and cordlal good wishes for your 
prosperity. 

: Aucusto B. Lecuta, 

President of Peru. 

Christiannia, April 28.—The arsenals of the press are daily 

supplied with weapons from the great workshops of science, 
where the strongest and brightest brains are incessantly working 
to solve the problem of life and illuminate all questions bear- 
ing upon the growth and development of mankind. 

Konow, 

Prime Minister of Norway. 

Constantinople, April 28.—The press, a machine to enlighten 

and mould public opinion, can, if it wishes, obscure public 

opinion. I hope American press always will remain faithful 

to its purpose, avoiding all temptations impelling it to mis- 

lead the public. 
HAKKI Bey, 

Grand Vizier of Turkey. 

London, April 28 —Cordial congratulations. Best wishes 
I can send my old comrades is that their enormous and still 

growing power may be accompanied by an ever increasing sense 
of individual responsibility for its conscientious and patriotic 

performance. WHITELAW REID, 
American Ambassador to Great Britain. 

Caracas, Venezuela, April 28—In the name of Venezuela I 

send greetings Associated Press, with wish that, through impell- 
ing force, your organization, the twentieth century may wit- 

ness freedom all men, fraternity all nations, to end that light, 

universal civilization may speedily illuminate entire world. 
EMILIO CONSTANTINO GUERRERO, 

Acting President Venezuela. 

Mexico City, April 28—Mexico’s greetings. The Associated 

Press is a benefaction to nations and governments. It is the 
instantaneous challenge to the transgressions which one or the 
other may commit, by an authorized witness of their acts. 

PorFrro Draz, 

President of Mexico. 

Brussels, April 28—Remembering with pleasure kind wel- 

come I received in United States in former days, I am glad 
seize this opportunity of expressing my sympathy to American 

press, as also for its active contribution to progress of civiliza- 
tion. ALBERT, 

King of the Belgians. 

Lisbon, April 28.—To the Publishers of America.—Press 
today constitutes one of the most powerful factors in develop- 

ment humanity by rapid diffusion useful information, by free 
discussion all questions, and by defense of principles relating 
to happiness and progress our age. I gladly greet American 

press and express my warmest wishes for its further success. 
VILLACA. 

Portugese Minister of Foreign Affairs. 

Berne, Switzerland, April 28.—I gladly send greetings to 

Associated Press. The American press exerts influence on pub- 
lic interests independently and disinterestedly. This influence 
will endure so long as this power is not abused. 

Rogpert COMTESSE, 
President of Switzerland. 

Stockholm, Sweden, April 28—There is “something great in 
leading views sentiments of nations toward noble ends patriotic 
deeds, but dreadful will be judgment which history will one day 
Pronounce on him who uses power of press to undermine official 
and moral strength of his country. Do not be led by it. 

Arvip LINDMAN, 

Prime Minister of Sweeden. 

; Manilla, April 28—Cordial Philippine greetings. We appre- 
ciate here great work done by home newspapers and powerful 
influence your organization. We invite your closest scrunity to 
administration islands, believing ourselves gainers from better 
public knowledge, W. CAMERON ForBEs, 

Governor General of the Philippines. 

Madrid, April 28—In any kind of human activity the press 
becomes as necessary for nations as air for individuals. Earn- 
estness and integrity press therefore are essential as the animat- 
ing, impelling force of progress. 

Maura, 

Former Prime Minister of Spain. 

Santiago, Chili, April 28—Modern democracy affords press 
decisive influence on international politics. Statists and journal- 
ist go hand in hand. It is former’s duty to guide press, and 

415 

latter's duty to support liberty based on right in home affairs 
and peace on justice in foreign relations. 

AuGUSTIN Epwarps, 

Chilian Minister Foreign Affairs. 

Rome, April 28.—Considering great conglomeration of popu- 
lation in immense towns, where impossible know each other, 
public opinion more formed through newspapers, which consti- 
tute a political tie. If influential papers ministered to souls, the 
press might become a church, transforming and purifying people. 

iorer LEVUZZArrTr: 

Prime Minister of Italy. 

Wisconsin University Daily 

The Twentieth Anniversary Edition of the Daily Cardinal, 

of the University of Wisconsin, was issued April 18th. It 

contained much instructive matter. Evidently it has occu- 

pied an important place in the life and work of the Univer- 

sity. When this paper was started only four other universi- 

ties published dailies——Harvard, Yale, Princeton and Cor- 

nell. W. W. Young was the first head of the paper. He is 

now an editor on Hampton’s Magazine, New York City. 

The object of the paper was stated in the first issue, 

twenty years ago, as follows: 

“Our University is growing at a pace equal to any insti- 

tution in America; deparments are increasing and becoming 

more thorough; we command the best talent in the country; 

our governor, legislature, board of regents, president, faculty 

- and friends are all working hard to make this University an 

institution of which the State and the country will feel most 

proud. To hasten this result, is the aim of the Daily Car- 

dinal.” 

The results, in the splendid advancement of the Univer- 

sity of Wisconsin, prove that the “aim” has been signally 

accomplished. The Cardinal is to be credited with its share 

in the splendid success that has been achieved. President 

Charles V. Van Hise pays the following tribute to the paper’s 

usefulness: 

“The Cardinal, as the college daily, has been a strong in- 

fluence in the advancement of student standards in the Uni- 

versity. It has almost invariably been behind the many steps 

of progress and pushing forward. In some cases the views 

expressed by the editors have not met the approval of every 

member of the faculty; but this could not be otherwise if it 

was to be a free organ. Further, it is only by the clear and 

firm expression of the various points of view of the different 

elements of the University that progress can be made. 

“T congratulate the Cardinal upon the completion of twenty 

years of service to the University and have no doubt that in 

the future it will be an even more potent influence than in 

the past in advancing its interests along the highest lines. 

Samuel Beebe, former editor and publisher of the Lake 

County, Ind., Star, was buried at his former home town, Low- 

ell, April 22nd, he having resided at Morgan Park at the time 

of his death. He is survived by a wife, two sons and one 

daughter. His death was due to heart failure. 

The first issue of the Journal of the American Institute of 

Criminal Law and Criminology has appeared. The journal 

will be the official organ of the institute which has for its 

avowed functions the furtherance of the scientific study of 

the criminal classes and the modification of criminal proce- 

dures so as to insure speedy justice. James W. Garner, pro- 

fessor of political science in the University of Illinois, is edi- 

tor-in-chief, of the publication, and Colonel Harvey C. Car- 

baugh, Judge Advocate U. S. A. Department of the Lakes, 

is editorial director. The associate editors, include such men 

as Dean John W. Wigmore of the Northwestern Law School, 

and Professor Charles R. Henderson of the University of 

Chicago. 
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Address all communications to O. Byron Copper, De Soto, Wis. 

OW absurdly paradoxical it 
seems that newspaper men, 
above all others should be 
poor advertisers. No other 
class of business men have 
better opportunity to study 
advertising first-handed, to 
learn its faults and its vir- 
tues, to watch its results 
and to gain a clear under- 
standing of what consti- 
tutes good advertising ; 
yet, my experience and ac- 
quaintance with quite a 
number of country news- 
paper makers, as I have 
previously intimated, re- 
veals the deplorable fact 
that hundreds of country 
newspaper publishers are 
not only sadly ignorant as 
to what good advertising 
consists of, but are likewise 
quite as sadly negligent in 

the matter of giving their business the judicious publi- 
city which is its due. 

Now, I realize that ere I have said more, many of 

my readers will be ready to rise up and call me a liar, 
because the average country editor habitually utilizes 
every surplus page of every pamhlet emanating from 
his shop (in which such sacrilege is permissible) and 
every inch of space in their own papers to tell the 
people the hackneyed story of “The Weekly News, the 
largest circulation in Blank county; best advertis- 
ing medium; subscription price $1.00 per year ; official 
paper; John Doe, editor and publisher,” etc., which 
while in itself is good, inasmuch as it is advertising ; 
but poor advertising, inasmuch as it lacks conviction— 
lacks anything to clinch the argument or to impress the 
reader with the truth of the statement. It has too 
much the sameness of the other fellows’s claim—too 
much the tenor of an idle claim. It lacks the force 
and enthusiasm that brings results; the suggestive 
facts and figures that make people spend their money 
for the paper or its advertising space. 
What counts in advertising as much as any one other 

point is originality. And this originality must be backed 
up by good, sound, hard-headed, impregnable reasons 
why the argument set forth is true. These reasons are 
selling points. The devising of ways and means of in- 
ducing people to read one’s advertisements is not so 
much a question any more as is impelling them to be- 
lieve one after they have read one’s advertisement. 
A good ad, therefore, must of necessity, be couched in 
careful terms. One should take as much pains in writ- 
ing an ad for his business as an author of a short story 

is said to take with his manuscript, writing it, striking 
out and re-writing it a dozen times. First, of course, 
it is essential that the business and its need are under- 
stood thoroughly ; no less is a clear understanding of | 
the facts of the case imperative; including the paper's 
contents, its mechanical departments and their rela- 
tive degree of excellence, the character of the papers 
readers, extent of circulation, past results of advertise- 
ments, etc. Any one of these in which the sheet excells 
should be strongly featured in its advertising. These 
are selling points. 

Now nearly all the country newspaper men whom I 
have known, as I have said, were willing enough to - 
advertise their own business when surplus space ad-_ 
mitted of it—and then the hackneyed, meaningless, im- | 
potent, proverbial copy was furnished on the spur of 
the moment—that is, I mean to say that all publishers 
hail self-advertising as a very convenient way out of 
a dilemma—like Abraham’s buck in the bush, a handy 
filler to which they may turn when nothing else is at 
hand to occupy the vacuum in the forms that are due 
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to go to press. Notwithstanding that country mews-| 
paper makers consistently and wisely counsel their 
local merchants and manufacturers to spend their hard 
cash in giving publicity to their stocks in trade, yet 
few of them have I known who ever dreamed of in- 
dulging in the luxury of self-advertising themselves, 
unless it could be done without involving the outlay of 
cash from Mr. Editor’s own pocket. Is this consis- 

tent ? 
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I had a little experience of my own along the line 
T am discussing, this spring, a review of which ought 
to prove inspiring to my fellow publishers. I carefully 
wrote and set up a five-inch , double-column advertise- 
ment which I also had etched (Exhibit 1) at a cost of 

something over $1.00. This advertisement I then had 

inserted in four papers in three cities that stand on 

the borders of my newspaper territory, a few times in 
each, at a total cost of something like $6.00 or $7.00, 
which I paid by cash with order, as an assurance of 
good faith with my fellow publishers. Immediately up- 
on inserting this advertisement I prepared and mailed 
to each of the business houses in the cities covered, a 
personal letter in which I called attention to the news- 

paper ad and briefly set forth the main selling points 
of my paper’s space, the condition of my field and the 
opportunity offered here for more business for those 
who made a judicious bid for it. As a direct result 

up-to-date, I have signed up contracts with business 
houses in those cities covered, for 1500 inches of ad- 
vertising space—representing in dollars and cents to 
me more than twelve times the cost of the advertising. 
What this experience teaches, I think, is clear; We 
newspaper men can profit materially by taking exactly 
that dose which we are continually prescribing as a 
panacea for all the business ills of our customers. 

> > 
O Byron Copper, De Soto, Wis. 

Drar Str:—We are sending under separate cover a copy of 

our last week’s issue of the Williston Herald and will ask what 
you think of it. 

Very respectfully, 
E. M. Disney. 

Brother Disney has had to wait for some time for 
my verdict, but I hope in this case the old adage, 
“better late than never,’ proves true. The Williston 
(N. D.) Herald is a very creditable sheet. The copv 
now before me contains sixteen pages, all of which 
are home-printed and the matter therein linotyped. A 
spotlessly clean front page is one big feature in the 
Herald's favor, but, fortunately, not the only one. The 
contents are quite as commendable as they are exten- 
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sive and the advertising is both abundant and pretty 

creditably handled throughout. The print on the 
Herald is fair, although the copy I have shows im- 
perfect ink-distribution. I select an advertisement 
from this sheet for reproduction, which, while a trifle 
weak in display, is very neatly designed and ably 
whited out. Exhibit 2. 

mS RS 
O Byron Copper, De Soto, Wis. 

My Dear Mr. Copper :—By a perusal of the NATIONAL PRINT- 

ER-JOURNALIST, of which I am a constantgreader, I notice that you 
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seem to occupy the position of the ad and make-up man’s “father 

confessor’ so I am taking the liberty of mailing you under 

separate cover, a couple of copies of our late issues, trusting 
that if you have the time to look them over you will do so 

and offer any suggestions you may think will improve the appear- 

ance of the sheet, the get-up of the ads therein contained, etc., 
for I consider the greatest help to any craftsman is to get critic- 

isms and suggestions on their work by those in a position and 

competent to offer them, and to study those criticisms and work 

on the line of the suggestions offered. Newcastle is a town of 

only 1200 people, yet I think it has a printing plant that would 

be a credit to a town much larger. 
While I have no apologies to offer on the appearance of the 

News-Journal, yet I would have you kindly ‘bear in mind that we 

are trying to do the work on an old-style Country Campbell, and 

on press day the entire hospital corps has to be called out in 

order to give birth to the sheet. 
Trusting to hear from you through the N. P.-J. I beg to 

remain, Yours very truly, 
W. W. SaceE, 

Foreman News-Journal. 

Newcastle, Wyoming. 

I have long persisted in the practice of quoting these 
letters I receive from my brother printers and pub- 
lishers, believing that they are interesting to my read- 
ers in general, because some of them impress me as 
being really better than that which follows from my 
own typewriter—and I think here is one that will bear 
me out in that thought. I thought when Editor 
Rader of the erstwhile Soundview of Olalla, Wash- 
ington, got off that little gag of his about “obstetrics 
of thought,” that was about the limit—but here comes 
this Sage with this allusion to the obstetrics of a news- 
paper. But the newspaper about the birth of which 
he speaks so dolefully is like some people, who, 
though getting into this world, they gave great pain 
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Ghe News-FZournal. 

and suffering, yet in their goodness and purity of 

character, compensate before they leave it again. The 

News-Journal is an all-home-printed six-column 

quarto, with a delightfully clean front page and a 

fairly creditable mechanical make-up throughout. Just 

how the upper portion of the first page looks may be 

seen by referring to the accompanying reproduction 

(Exhibit 3). I find no serious fault with this sheet 

except perhaps in point of advertisement composition : 

That, it seems to me, is not nearly so good as it ought 

to be, with the material at hand. The ads lack mod- 

ernity in design and display. What I mean can best 

be understood by comparing the displayed columns of 

this sheet with like work in high grade publications. 

~S> > 

I swan! Again, I thought I had all of those special 

Christmas editions dispensed with, but here have i 

unearthed another one—one that promises to prove 

interesting in spite of the June atmosphere in which 

the review. will be read: This is the letter which in- 

troduced the contribution : 

O. Byron Copper, De Soto, Wis. . 

Dear Srtr:—I am sending you under separate cover special 

Christmas edition of the Willow Springs Republican, which con- 
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tains several page ads and several smaller ones. This paper was 

gotten out in six days—the mechanical work being done by 

myself and one lady compositor. I did most of the display 

work in the ads and made up the paper, etc. I would be pleased 

to have you comment on the edition, if you see fit to. 

Respectfully, 
H. F. Susser. 

I am first impressed favorably with the neat and 
well-balanced effect achieved by Brother Slusser in 
the making up of his first page; although, the use of 
the Cheltenham Bold for headlines gives a rather 
coarse appearance to the page. This edition surely 
represents a big week’s work for two people—and that 

A USEFUL PRESENT 

TMAS 

® ater tiedery (coe eee Ladies and Gentlemens 

® 
® 
& = r 

hd <==; | LOVAN BROS. 
s&h OO OD 

No. 4 

fact only increases my natural admiration for the high 
degree of merit observed in many departments of the 
work. I must not neglect to emphasize here that I 
have not forgotten the “lady compositor” in that re 
mark, /abnere) isca jhign. desree soi" art ‘possible, in 

PROTIVA HORAK 8 CO. a mye nai go —_| PROTIVA-HORAK & CO 
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Beautiful, Useful and Appropriate Presents, Suitable for Everybody 

A Fine Nice Line of G: 
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‘our Choe Bat 
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straight composition of type, descernible to him who 
gets down close and looks for the little things of which 
a hundred and one count so quickly in the printing 
business. Good straight matter composition adds a 

Mationaf (printer: Zournafist 

great deal to the appearance of a printed page, as 
book makers all so readily appreciate. And the dis- 
played work in this sheet is unusually well done, es- 
pecially when one considers the extra amount of it the 
compositor had to do for this special edition. For ex- 
ample I show two full-page specimens which cannot 
easily be bettered by further comment. (Exhibit 4 
and 5.) 

SS 

Juncrion City, Kansas, Feb. 19, 1910, 

O. Byron Copper, De Soto, W1s. 

DEAR Srr:—I see by the NATIONAL PRINTER-JOURNALIST that 

you comment and criticise the general appearance of country dailies 

and weeklies. Am taking the liberty of sending you, under sepa- 

rate cover, copies of our daily and weekly, for comment and 

criticism. Our daily is printed in a city of 7,000 population and 

our telegraph news-service is in “plate’ form. We saw the 
heads and set heads of our own on all articles, so as to make 

the “make-up” uniform, and think further that it is done in 
such a manner as to “fool” the most of the people—even print- 
ers—to tell what is “hand-set” and what is “plate.” Please let 

me know what you think of the appearance in general as com- 

pared with others papers of like size and printed in cities of our 
class. In Kellogg's Auxiliary of December 11th, you may see 

a reproduction of one of our front pages. Thanking you in 
advance, and trusting to hear from you, I am, 

Respectfully yours, 

H. T. Parsons. 

Indeed here are two papers as truly ideal as one is 
apt to find in the practical work-a-day world. I take 
pleasure in reproducing one of the first pages of the 
daily edition, as seen in Exhibit 5. I ask the reader te 
note the distinct uniformity throughout; the superla- 
tive balance achieved in the placing of head-masses; 

THE JUNCTION CITY UNION prs 
ESTABLISHED JUNE. 1896 MasDAY 

AWAITING DECISIONS ~ 

SEEMED 10 GET SHALL HELP 

PUNS AT MIC AB, 
=r | 

No. 5 

the simplicity and dignity in all of the typography, and 
the commendable fashion of opening only every other 
column with a headed anticle. Some young dailies 
think they must have a head—a boldly displayed head, 
at that—at the top of every front-page column, but I 
think here is a sheet that well bears out my long-con- 
tended plea for the other style. The scheme of saw- 
ing off the plate heads and substituting therefore hand- 
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set heads is a proper one, and,as the correspondent sug- 
gets, thus enables the make-up to maintain his delight- 

ful uniformity. Comparing this sheet mentally with ‘like 

publications from similar cities which I have seen. 
| am moved to assert candidly a I have seen few 

that were so good and none his 

statement is made broad enough to include every de- 

partment, for fortunately, the fine features that stand 

out so strongly in the first page of the Junction City 
Union are not ‘confined alone to that one page, but per- 

meate the entire sheet. The Weekly Union is very 

like the Daily Union, as regards its front page, and 
likewise as regards its general excellence in typog- 

raphy, contents, editorial work, mnews-service, and 
print, but in addition to all of this, there are special 
departments that are distinct and apart from the daily 

editions. This is a weekly, thank you, that, while be- 
ing produced from a daily office, nevertheless suffers 

UXURY, 
worry and 
the intense 

nervous strain of 
present day life 
-are among the 
things that are 
held responsible 
for the fact the 
mortality! from 
diseases that 
more properly 
belong to later 
life has risen to 
‘an alarming 
extent. 

Valentine 
v Day v 

Parties 

Our 
Lives 
Are 

Growing 
Shorter Y COMMON CONSENT 

St. Valentine’s Day has 
become the favorite 

occasion: for fancy dress or 
costume parties and home 
entertainments of various 
kinds. The wide range of ap- 
propriate costumes suggested 
by the day is one reason for 
the popularity of these frolics 

By 

Dr. John V. 
Shoemaker 

oH 

There's 

Die Earlier 

Than Our 
Grandparents Another 

Day for 
Our forbears Mistletoe 

led the simple 
life and their 
constitutions 
were better able 
to withstand the 
approach of dis- 
ease. The 
achievements of 

| modern hygiene 

Almost as appropriate as an 
adjunct of Valentine Day as 
of Christmas. Obscurity veils 
the origin of the games and 
frivolities which have been 
handed down as particularly 
in keeping with the observ- 

ance of the day. 

d 

Warning 
in and medical dis- 

covery seem 
unable to check 
the sweep of the 
dread scythe 
among those of 
middle age. 

This / 

end Ir Ideas for You 
In This! 
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not at all because of that fact, which is so deplorably 
the case generally with all such publications with which 
I have to do. Referring again to the special features, 
they are, for instance, a department a editorial cor- 

respondence, being letters of description, history, etc., 

from other states and cities, and a big pageful of local 
country correspondence. Truly, the Union is a weekly 
paper that must appeal to the residents of the country 
surrounding Junction City, and I do not wonder that 

its circulation numbers 3,000 copies per week. 

SS aS 

From Charles R. Walker, Jr., 18 Park Street, Con- 
cord, N. H., comes a copy of an amateur sheet, enti- 
tled, Weekly Messenger, together with a request for 
review. The Messenger is a_ strikingly neat little 
paper, and takes on something more of the profes- 
sional character than the average amateur publication, 
inasmuch as it claims a circulation of more than half 
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a thousand and carries a nice lot of live ‘“‘sure-enough” 
advertising. This, like the rest of the sheet, is well 
set, and every page is properly made up in the strict- 
est recommendation of this department. The contents 
are creditable, as is also the impression. I wish the 
Messenger a future filled with success. 

+ <> 

Not many of my printer-readers have forgotten 
the fine lot of ads reproduced and reviewed in these 
columns a few issues in the past, which were the pro- 
duction of a genius named Mr. Knutzen, with the 
Western Newspaper Union. Here is another batch of 
specimens from Mr. Knutzen, together with a very 
interesting letter by the author of the remarkable ads. 
Since, in this letter the contributor has explained so 
well why he was prompted to do certain things (rather 
unusual things, by the way) in the setting of these 
ads, | am therefore deeming it best to quote the letter 

Monastery 
Emblem of The in a Cave 
Valentine Festival 

— BY 

WALDON FAWCETT 

Next week we offer a big 
treat in the way of an 
interesting and unique 

Valentine Day feature. 

New fad this year in love 
tokens which has the 
charm of novelty and the 
advantage of representing 

an outlay exactly com- 
mensurate with the purse 
of the donor. 

Be Up-To-Date 
You must dispense with picture 
postal cards if you would be 
in fashion in your proffer of 
valentines in the progressive 
year of 1910. 

Our next week’s special is 
one. of the most interesting 
and best illustrated features 
ever presented to the reading 
public. It describes the most 
famous monastery in Greece. 

‘“*“Megaspelaeon 
Ever Hear of It? 

You probably haven’t and it 
is a safe bet you couldn’t 
pronounce the name if you 
had. The story of the life 
and customs of this brother- 

hood makes most inter- 
esting reading, 

See the Pictures 
Read the Story 

The sculptured image of 
the god of love is the 
newest thing in valentines. 

CUPID IS IT 

No. 8 No. 9 

in full, as follows (the ads being reproduced as Ex- 
hibits 6 to 18, inclusive) : 

Dear Sir :—Following are some of the features I wanted to 
bring out in my ads: 

Exhibit 6—Cross 

physician. 

Exhibit 7 and 8—St. Valentine’s, a day for lovers; therefore, 

the hearts which I manufactured, and the cupids in No. 8. 
Exhibit 9—The religious Catholic cross. 

Exhibit ro—The wreath of honor bestowed upon a scarred 
face. 

Exhibit 11—Elbert Hubbard of 

revivalist of Mission 

border effects. 

Exhibit 12—Border effect. 

Exhilbit 13—I intended to build up the entire design of the 

brick effect, but did not have enough small pieces. The ad did not 

come out as I expected. Looks top heavy. 

Exhibit 14 and r5—Simply catchy effects to attract the eye 
and cause one to read the ad. 

Exhibit 16—Washington lived in the Colonial days, which ac- 

counts for the Colonial composition. The British ruled in the 

Colonial days, hence, the two griffons at the top. 

(indicating red cross)—article written by 

also the 

Mission 

East Aurora, was 

style of furniture, hence the 
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Scarred 
Face is 
Badge of 

By KARL VON SCHILLER 

What football te to the 
American «student,* rugby 
and boxing -to the English, 
so is the duel to the German, 
‘a test of endurance and a 
lesson in keepiag an ¢quable 
,temper ‘and. restraint under 
provocation. 

More Scars — 
More Honor 

This feature is an interest- 
ing story df college life in 
Germany, illustrated by 
photographs depicting 
various phases in the work 
and play at one of the big 
seats of learning. Mr, Von 
Schiller ‘knows. the life and 
writes entertainingly of it. 

Read This Feature! 

Next Week 

(ational (printer: Zournafist 

Exhibit 17—-The torch denotes intellectual light. 

Exhibit 18—Merely a catchy effect. 

ELBERT 

-HUBBARD 

CON ee 

We have a big treat for our 
readers for next week. The 
“Sage of East Aurora” 1s 
known far and wide as one 

of the most picturesque 
writers of the day, and our 
next illustrated feature 1s 
in his best style. 

John Jacob 
: Astor :: 

The First 
By Elbert Hubbard 

This is the title to look for. 
It is an interesting and 

romantic account of the 

founder of the Astor fortune 
in New York. The first 
Astor's early struggles, how 
he won success by persist- 
ence and rare good sense 
and foresight makes a thrill- 
ing narrative. 

DON’ T MISS 

HUBBARD’S 

STORY 

composition. Perhaps some of them are a trifle im- 
practical for newspaper work of every day; but one 

TWENTIETH 
CENTURY 

INNOVATIONS 

Wireless telegraphy and practical 
sky craft—public and private inter- 
ests are working energetically to 
combine the fruits of these two 

wonderful inventions. 

WIRELESS 
TELEGRAPHY 
VIA KITES AND 

BALLOONS 
By WALDON FAWCETT 

Our next week’s feature will give an 
interesting account of the experi- 
ments being conducted by the United 
States Government. (The illustra- 
tions accompanying this article are 
unusually interesting. 

DON’T FAIL 

TO READ IT 

NEXT WEEK! 

New 
Gold Brick 
Games HHHHH HHHHH 

By Bailey Millard 

a 
Evolution in fraud, as 
in everything else, is 
the order of the day. 
Selling shares in fake 
companies has been 
found by the swindler 
to be an easier and 
much safer game than 
selling a brass brick to 
a credulous sucker. 

Higher Education. 
For Crooks 

High. finance is the 
latest in the repertoire 
of the swindling gen- 
try. They have come 
to recognize that there 
is nothing like a cor- 
poration when one 
wants to do a really 
‘safe and prosperous 
business. 

Read How 
The GullibleAre 

Fleeced 

No. 10 No. 11 No. 12 No. 13 

I wrote the foregoing that the ideas may come more quickly 

to you when writing your review of the ads, as you did in the 

February number. 

thing is sure, those who sometimes wonder what is 
meant by modern composition, finished composition, 

Most respectfully yours, 
oe and like terms, may find the answer fully inscribed i in 

WM. KNUTZEN. 

“‘Highbrows”’ 
at Play 

How the members of Pres- 

ident Taft's official family find 
relaxation from cares and 

A 
14-inch 

Gun for the 
Navy 
By Waldon 
Fawcett 

WASHINGTON 
“CUSSED” 

perplexities of affairs of state. 
The outdoor life finds devotees ou: 

in all of them. NATIONAL 
"THANKSGIVING WAS 
PERHAPS THE MOST 
EXCITING EVER CELE- 
BRATED ON THIS 
CONTINENT. OUR 
TIMELY FEATURE 
NEXT WEEK WILL 
TELL ALL ABOUT IT 

THE FIRST 
NATIONAL 
ANKSGIVI 

IS A STORY OF A 
BOTTLE, A BIRD, A 
BROKEN NOSE AND 
A PRESIDENT WHO 
ROUNDED OUT THE 
EXPRESSION OF HIS 
WRATH WITH A 
FEW WELL-CHOSEN 
AND FORCIBLE 

“CUSS WORDS” 
SOME INTERESTING 
FACTS ABOUT THE 
ORIGIN OF THE 
HOLIDAY ARE ALSO 

RELATED 
DON'T MiSS 
THIS FEATURE 

NEXT 
WEEK 

The 

Diversions 
of Cabinet 
Officers 

By Edward B Clark 

Surrounded by the greatest 
erage for secrecy, the 

tuted States Navy Depart. 
ment is now engaged in the 
construction of its Grst 14-inch 
gun for battleships 

Beats 
Out Foreign 

Powers 
Expenments in a new type of 
gun, which naval experts say 
will prove much more effective 
than the (2 or '3-inch gun, 
are \nterestingly described in 
this article by Mr Fawcett. 

$100,000 For 
One Gun 

Read About It! 

Our big feature next week 

will tell about how the heads of 

the departments of the United 

States government enjoy 

themselves when they turn 
their vocatons. 

Will Interest All 

Read It! 

No. 14 No. 15 No. 16 

To say the least, these advertisements from Brother these specimens from Brother Knutzen. All of the 

Knutzen are highly perfect specimens of the art of “ideas” which the brother desired to bring out in his 

aside from 
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type are perfectly clear to me, athough I must con- 

fess his “hearts” in Exhibit 7 are rather obscure. 
Again, while he has called Exhibit 15 “simply a catchy 
effect,’ I see in it quite a suggestion of the bore of 
the “14-inch gun” mentioned therein. I don’t mean it 

as a disparagement, but in some instances it looks like 

Your Own 
Editor 

E:P!ToRs who use 
‘our Ready Prints 

control the matter 
that is used to make 
up each edition. :: 

ACH editor selects 
the kind of matter 

that he thinks will 
interest his individual 
readers, ::- 3: | 3 

4 
Our | Staff 

newspaper ser- 
vice is prepared 
bea staft 

experienced 
and trained 

ticular depart- 
ment of whi 
he has charge, 
qoOu editors 
are specialists 

ors. man in the art of 
has been se- paring our 
lected because did service. 

“See Them on Your Exchange 

Table” 

Western Newspaper Union 

Cleveland 

See Them on. Your 
Exchange Table 

Western Newspaper Union 
Cincinnati Cleveland 

No. 17 No. 18 

the brother’s symbols were somewhat strained, as, for 
instance, in Exhibit 10 and again in Exhibit 17. 
Doubtless the best specimens in the bunch are exhibits 
11, 14 and 18. The manner of “building’’ the border- 
rule in that manner to achieve the novel shape at the 
corners, as seen in the last-named specimen, is a new 
“wrinkle” to me. 

Ea ee 

O Byron Copper, De Soto, Wis. 
Dear Sir:—We are sending you under separate wrapper the 

last two or three issues of our publication, The Greenwood 
Index, and would like criticism in regard to the general mak-up 

of the paper and the ad. composition. 

Yours very truly, 
Tue InpEx Pus. Company. 

Per J. S. Bailey. 

Greenwood, S. Car. 

I find the Index a fine, large sixteen-page sheet of 
southern make, southern opinions and southern tem- 
perament. The front page is clean, and how well it is 
made up can be seen from the accompanying repro- 
duction, exhibit 19. This is about as good a “scheme” 
as can be chosen for six-column pages. The mechan- 
ical makeup of the balance of the paper is not quite 
so correctly handled, although it is not bad. The ad- 
vertisement composition shows haste. It lacks finish, 

"te THE GREENWOOD INDEX. "‘s: 
People 

‘tssTen FEIEN 
rt Uy OF AST FIGS 

No. 19 

the general aspect indicating roughness and somewhat 
prominent disregard, or ignorance, of harmony in 
type faces. This criticism is based on the work as a 
whole, for in some instances really neat and attractive 
effects are achieved, which may denote that more than 
a single hand has had a finger in the pie. The Jndex 
is evidently linotyped and as a result its contents are 

delightfully abundant. Column after column of read- 
ing matter, bright, entertaining and up to the moment 
in interest and purpose. In this respect it is one of 
the leading weeklies that I have recently inspected. 

Sa SS 

O. Byron Copper, De Soto, Wis. 

Sir :—We are sending you today under separate cover copies 

of our publication. We are not subscribers to the NATIONAL 
PRINTER-JOURNALIST, and do not know whether it is in keeping 
with your policy ‘to offer criticisms in that case; but if it is 

we shall appreciate to have your valuable opinion of our paper 
as a whole and of two or three of the ads. 

Thanking you in advance for whatever courtesy you may 
care to extend to us, we are, 

Yours very respectfully, 

Wabasha, Minn. WaABASHA County HERALD, 

S. M. Quigley. 

Yes, Brother Quigley, right or wrong, the service 
of this department of the Nationat PrinTER-Jour- 
NALIST is exactly like the sun—it “shines alike upon 
the just and the unjust,” alike upon the saint and sin- 

Beautiful 
Figure 

A correct Corset will give it. We have 

‘Warner’s 
Rust Brot Corsets 

Th mpoy styles, 

or walking. No awkward ridges and buiges. 

Guaranteed not to rust, break or tear. We can 
Gt you right at prices ranging from $1 ,to $3. 

Comfortable sitting, standing 

S.Hirschy & Son 

No. 20 

ner—which in this case, you will readily comprehend, 
is the subscriber and the non-subscriber. You can see, 
I dare say, that your position in this instance is on 
a direct parallel with that of that reader of the Wa- 
basha Herald, who has got along all these years by 
borrowing his neighbor’s paper, and who, whenever 

UNITED STATES DEPOSITORY 
BS > GEES = 

Suits and Top Coats 
Made to Your Order 

$2,450 to $300 
Correct Style, Perfect Fit, First Class 

‘orkmanship Guaranteed 

THE 

First National 
Bank 

ASCH Prices werent pa 
WR SMT MORE ans Cote 

Wabasha, Minnesota 

CAPITAL And SURPLUS, $100,000.00 

3 Per Cent. Pxid oo Time Deposits 
Come ip, \ook over the clothe, Exomtps the garments we bevels 

‘cork for otbere—ee'll gladly ebow you the toeide materiale and mak. 
‘va @hich, oext to guaGry of outer cloth, workmeacebip and style, 
the most Important part of a garment. ‘To ae these diferen! thugs 
% to enalinn the pricas are lar below regular 

Loechler & Miller 
MERCHANT TAILORS 

ee eee 

Thir bash tas imatalled for the use >) Ube 
valile + aumber 

DEPOSIT BOXES 
mow ee) Fire aad Sapper Vaaits 

It 

We 
eve access 
oy boors, 

Uf you ate wot tamillar with tbe plac wr wilt 
be glad to bave you call at the bank aad iapect 
ver yaull and the enw equipment 

Ne. 21 No. 22* 

any member of his family has done anything real 
smart, like getting married, bucking the suicide of the 
race, or dying, has always been very careful to let you 
know all about it and expected you to write up the 
event in a wordy story. I know what your natural 
opinion is of him—but you know how he could redeem 
himself—and the same remedy is open to you in this 
case. The Wabasha Herald is a seven-column quarto 
with ready- printed interior. In spite of a very badly 
worn dress and column rules, a fairly creditable print 
is secured. The ad faces are modern and in excellent 
condition. The two columns of displayed matter on 
the initial page is deplorable, but one could hardly find 
fault with the contents of this paper. The editorial 



499 

department is both extensive and entertaining in the 
extreme; there is a combination of the light wit and 
heavy reasoning seldom seen in a single Nolunit: The 
ad-compositor is a skillful hand, but it is evident that 
much of his talent is yet untrained. I am going to 
yield to the emotion and reproduce several of these 
ad-specimens and comment upon them in order; Con- 
sider first exhibit 20. Here is an artistic idea, but it 
was hardly carried out successfully. The proper treat- 
ment would have been to run the double cross rules 
just below the heading, “Beautiful Figure,” and just 
above the signature “‘S. Hirschy & Son.” The effect 

NOT IN IT 
The B prices of mail order houses are not in it 

That Spring Suit 
Made to Your Order Your Order 

$2450 to $302 
Sopra 
< 1a, 4ook over the ctothe, Exemlpe the rarments po hove fe 

ok Woe others—ee'll gedly show eo a inside a ae aod mek 
low which, pext to quality of outer of6¢ oo abip and style, k | 
the ier ja ie deaetifls of @ garment oe these iitetebt tied 
ls to realize the prices areler below regal é 

Loechler & Miller | 
MFRCHANT TAILORS 

ee 

No. 23 

Our 10c Sale 
OF LARGE SIZED 

TINWARE 
wil surprise ou: Articles worth four times 

asmuch. Your choice for 10c. 
| See our windew display 

JULIUS SCHMIDT 

No. 24 

would have been perfect balance with the preclusion 
of the meaningless emptiness at the top and bottom. 
I would have preferred an “A” preceding the word 
“Beautiful” in the catch line. In exhibit 21, we have 
another very artistic design of the architectural order. 
This is very neatly, completely and appropriately done. 
It gives the suggestion of the entrance to a bank, 
alright, but is a fashion of typography for which I 
personally never had a great liking. I have seen the 
columns made to look more realistic by the use of three 
or more 6-point rules with rounded ends, run up and 

The Advantages of February 
Buying 

IND SEASON necessity for the merchant to reduce stock gives 
the careful buyer this opportunity to make purchases at a sav- 
ing of twenty-five per cent and on some articles much more 
All are high class goods left from the season's selling, and very 

desirable from the standpoint of quality and price. If your require- 
ments are met in any of these_many offerings, you are fortunate in 

the assurance of a most unusual and desirable bargain. 

i= 
Men’s lined Coats, Mackinaw Jackets 

O F F Corduroy Coats, Men's Kersey Pants, Caps 

KUEHN MER. COMPANY 
MAIN STREET WABASHA, MINN. 

Men’s Overcoats, Boys’ Overcoats 

Men’s, Boys’ and Children’s Suits 

No. 25 

down, six points apart, representing the grooves so fre- 
quently present in the real thing. In Exhibit 22 is pre- 
sented something more ordinary, perhaps, but never- 
theless better. Here is a finished piece of composition, 
and one in which, with the exception of the slight 
underscore, there is scarcely a technical error. Exhibit 
23 is an improvement the compositor introduced in the 
same ad after it had run a week or two. But, is it 
really an improvement? The next example (exhibit 
24) is remarkable chiefly for its attractive border in- 
vention. No one can deny that the next specimen 
(exhibit 25) is an attractive one. Its only fault is be- 
ing a trifle overdone. The fancy border around the 
initial E is strikingly out of harmony with the balance 
of the work. A plain initial would have been far 
better. The underscoring of the lines in the panel is 
a thing I should not have recommended, especially not 
with such heavy-faced rule, and the abbreviation 
“Mer.” in the signature line, I shall not pretend to 
know for what that was meant. It might stand for 
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mermaid, mercy, or murder, mispelled. It would have 
been far better to have set this line in upper and lower 
case to permit the spelling out of this word “mercan 
tile,’ and the address line below needn't have been 
spread out and separated with those hyphens. Closed 
up in the center of the line is the simplest and the sen- 
siblest way to treat such things. Good laws, whether 
they pertain to the commonwealth or to the arts, are 
founded on common sense. 

ae. aS 

Here is a very interesting epistle from a former con- 
tributor, with which I am pleased to present you, dear 
reader : 
O. Byron Copper, De Soto, Wis. 

Dear Sir:—Some time ago, I sent you for review a copy 

of the Spreckels Courier, of which I was at the time editor. 
You said some very kind things about the editorial work and 

the general arrangement, but expressed it as your opinion that 

(judging the town from a large advertisement of the Improve- 
ment Club) the Courier was not as good as the town deserved; 
that too much plate, cheap foreign ads and space-killers were 
used; and not enough local news. I heartily agreed witn every- 

thing you said. The reason I had not remedied these condi- 
tions was that I was not the proprietor. I did the literary 

and part of the mechanical part of the work, but not the man- 
agement. It was largely because our ideas on this very point 

differed that a short time ago I retired from the position. [| 

am enclosing you under separate cover a copy of the Spreckels 

Enterprise, which as you will notice is a store newspaper for 
my father’s store in Spreckels—therefore the advertising locals 

sprinkled throughout the paper. We have solicited advertising 
from merchants where lines do not conflict with ours, so that 
with the third issue we changed from two to three columns, 
and the sheet is now more than paying for itself. 

The general make-up, etc., is according to my own ideas in 
such matters, though I realize that there is still room for im- 
provement. The mechanical work and most of the writing is 
also mine. While this makes no pretense at being a news- 

paper in the generally accepted use of the term, a strict count, 

item for item, shows that each issue has contained more local 
news items than the local paper for the same week. 

Hoping you will favor us with your helpful suggestions, IT 

remain, Yours fraternally, 

RupotpH A. WILSON. 

I hope Brother Wilson may not be disappointed if 
I have to tell him that I can find little in his neat little 
sheet that requires improving—in fact, little that I 
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| Order Your Masquerade 
| Costume at Once 

Our assortment of 
masks and cos- 

tumes is still complete 
and if you order with- 
in the next two or 
three days we can as- 
sure you satisfaction 
If you wait later this 
may not be possible. 
aSsSsSaeaseeeeSSSSSSSssssssSSSSSS 

COME IN AND LET 
US SHOW YOU 
WHAT WE HAVE 

Wilson's 
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can suggest as improvement. 
ical composition and make-up, contents, etc., are all 

Literary style, mechan-’ 
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very pleasing and the print is good. Exhibit 26 shows 
one of Mr. Wilson’s tasty ads. This ad is attractive 
and neat; but it could have been simplified consid- 
erably and in the same degree improved: If the main 
display lines had been centered and the body matter 
dropped somewhat lower, better balance would have 
been achieved; and the three rules just following the 
body above the signature, together with the under- 
score below the signature combine in making that 
“touch too much.” 

S| <> 

Il am among the several editors of the United States 
who receive regular exchange privileges with that esti- 
mable magazine and power for good in the world— 
Physical Culture, by Bernarr MacFadden, himself, if 
I mistake not, a graduate in the calling of newspaper 
work. Through ‘this magazine Editor. MacFadden is 
doing a great work for humanity, combatting sham- 
modesty, destroying false theories and erroneous 
methods regarding different phases of human life, 
and building up bodily health with a sound line of 
reasoning and sane hygiene. I’m thinking that a great 
many of us city and country editors are daily. and 
weekly using our editorial space in the exploitation ee 
subjects far less worthy than those dealt with i 
Physical Culture, and it is my personal advice es 
everyone of my ‘fellow editors to get into exchange 
with Physical Culture, profit by a perusal of its inspir- 
ing pages and, as well, pass on the good news to his 
own readers. When you have learned to know the 
magazine Physical Culture as I do, you will all under- 
stand. 

Officers of the Hoe Company Entertain 
The first annual banquet to the printing press salesmen of 

R. Hoe & Co. given by the officers of the company at the 

Waldorf-Astoria on Monday evening, May 2nd, was certainly 

a most enjoyable affair, bringing together in close touch the 

selling force and officers to exchange views and discuss meth- 

ods for the improvement and betterment of the business, 

as well as to promote social relationship among members 

of the organization. 

The President, Mr. Robert Hoe, received the guests of 

the evening, giving a hearty greeting to all. After an infor- 

mal talk in the reception room, the party adjourned to the 

private dining-room, where covers were laid for twenty on a 

large circular table elaborately decorated with flowers and 

ferns. 

The menu was as follows: 

MENU. 

Clovisses 

Potage Sante 
Radis Olives Amandes salees 

Truite de riviere au bleu 

Salade de concombres 

Tournedos d’agneau, sauce Colbert 

Pointes d’ asperges au gratin 

Pommes de terre, Palestine 

Sorbet au kirsch 

Chaudfroid de canneton 

Salade de laitue 

Celeri 

Fromage Gervais Bar-le-duc 

Cafe 
Graves Superieur Krug Private Cuvee  Apollinaris 

Liqueurs 

After the repast, Mr. Robert Hoe made an address of 

welcome, calling attention to the fact that although this was 
the first banquet of the kind which had been given by the 
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officers, he intended having one every year hereafter to pro- 

mote the welfare of the business and fellowship among the 

men who are such important factors in the conduct of the 

business. 

A silent toast was then given to the late Robert Hoe and 

all present arose as a token of respect for the late chief who 

had been the life and soul of the business for so many years. 

All of those present were called upon one after another to 

say a few words giving their views freely about the different 

phases of their business relations—not alone with the com- 

pany but with their customers. In this way did the banquet 

become not only a material feast, but an intellectual one as 

well. The parties all enjoyed themselves and vowed they had 

never before had so much fun and_ instruction combined. 

Greetings were sent by cable to their co-laborers in London, 

wishing them health, and and all were 

sorry when the hour came to depart. 

A large-sized photograph was taken of the eroup sitting 

around the banquet table and a copy of the picture later pre- 

sented to each of those present. 

Much credit must be given to the management of R. Hoe 

& Co. for the way they are introducing new methods, not 

alone in the selling end, but in every other branch of the 

business, with a view of still further increasing the already 

large establishment which is catering to the printing trade all 

over the world, and the great rush of business shows that 

these methods are unusually successful. So fast are orders 

for large machines coming in that the only question with the 

Hoe people is how to finish the work in time to satisfy so 

happiness success, 

many customers. 

Those present were: Robert Hoe, F.W.H. Crane, P. P. 

Chew, W. Spalckhaver, Edward.G. Pringle, Oscar Roesen, 

Otto L. Raabe, Richard Kelly, A. J. Gallien, R. C. Seymour, 

Rozier L. Bouis, Wm. Nixon, J. Carruthers, E. C. Melledge, 

Howard Reynolds, EF. P. Sheldon, H. S. Mount, F. Crow- 

ther, H. V. Ball. 

Items of Interest 

C. A. Silas, editor of the Villisca, Iowa, Letter, has been 

married. 

The Sioux City, Iowa, Journal completed forty years of 

existence April 18th. 

R. E. Morris, editor of the Telegram at Runnells, Iowa, 

has announced himself a candidate for state representative 

on the republican ticket. 

D. D. Martin, formerly city editor of the St. Joseph, 

Mich., Daily Press, has accepted a position on the editorial 

staff of the Lansing, Mich., Republican. 

J. C. Marquis, editor of agricultural publications at the 

University of Wisconsin, has been given the additonal title 

of instructor in agricultural journalism. 

A wedding of interest took place at Ottumwa, Iowa, April 

20th, at St. Mary’s Catholic Church, when Emmett C. Dough- 

erty, city editor of the Ottumwa Couwrier, and former pres}- 

dent of the Iowa State League Board, was united in mar- 

riage to Miss Margaret J. Conroy. 

J. K. Garrett, a newspaper reporter on the Burlington 

Iowa, Hawkeye, has been appointed police judge and clerk 

by the commission plan city council. Both offices were com- 

bined and the salary fixed at $25 per month, effecting an an- 

nual saving of $2,000. Mr. Garrett will make it a side line 

to his newspaper work. 
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The Associated Press Convention 

On Tuesday and Wednesday, April 26 and 27, the 
Eleventh Annual Convention of the Associated Press 
was held at the Waldorf-Astoria, New York City, and 
was followed by that other great organization of 
American daily newspapers, the American Newspaper 
Publishers’ Association. 

The Associated Press is strictly a business, news- 
gathering and news-distributing organization, man- 
aged by its officers and a board of directors and em- 
ployes. The annual meeting is devoted mainly to lis- 
tening to reports of officials and the electing the mem- 
bers of the Board, five members retiring each year and 
vacancies occurring by death and other causes. The 
Report of the Board of Directors contained many 
items of interest, among other things, it showed how 
the expense of daily newspaper publishing may be 
materially increased by the occurrence of great news 
events like the recent earthquake in Italy and the 
hunting tour of an ex-President of the United States 
to the heart of Africa. 

The Association expended in securing the news of 
the world for its members, during the year, $2,665,- 
561.56 and received from members $2,603,292.81, leav- 
ing a deficit of $62,268.75. 

The report gives the reasons for some of this in- 
creased expenditure. The account is intensely inter- 
esting and greatly valuable as showing the wonderful 
accomplishments through systematic organization and 
all the wonders of garnering and transmitting the 
news of the whole world every day to the tens of mil- 
lions of readers of the American daily newspapers. 
It was in part as follows, and contained in its sum- 
mary of the work done, an epitome of the great his- 
toric events of earth for the past twelve months: 

The increased expenses during the year were partially 
due to an enlargement and strengthening of the working 
personnel, and to the physical betterment of all the cen- 
tral offices and partly to the reporting of a number of 
unusual news events. 

The working force has been augmented by highly- 
trained newspaper-men of broad experience in all the de- 
partments of news-gathering and news-handling, and the 
effect of this recruiting of the working force has resulted 
in a greatly improved general news: report, and in more 
rapid handling of the report to all of the members. 

All news of a bulletin character, as an illustration. now 
passes across the continent from New York to San Fran- 
cisco and the other Pacific Coast cities in from five to six 
minutes of elapsed time, whereas in previous years a 
much longer period ensued. In case of what is known 
as “flash” intelligence, representing simply the fact of a 
notable incident, even this period of actual elapsed time 
has been lessened. 

In the matter of handling important domestic news 
events, the Associated Press is now called upon to do 
this work largely through its own staff correspondents. 
Much of this news in former years was received through 
the special reports of members in their respective home 
fields. 

The demand, however, of the membership for a com- 
prehensive and more rapid handling of important news 
occurrences has made it necessary for the management to 
send staff men to report many of these happenings. This 
has caused a greater expenditure than formerly, but in 
turn has resulted in a much more satisfactory and alto- 
gether quicker reporting of news in which the press of the 
entire country is interested. 

iSuch incidents as the ‘Cherry mine disaster, the Reel 
Foot Lake tragedy, important court trials and general 
conventions, have been reported by staff correspondents 
of the Associated Press to a larger extent than ever 
before. 

Big Expenditures. 

A number of news events of exceptional importance 
occurred during the year, entailing the expenditure of 
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large sums of money to meet the pressing news emer- 
gencies. Three of these events, at least, were of historic 
magnitude—the discovery of the North Pole after centu- 
ries of effort, the Messina earthquake involving a death 
loss making it the greatest tragedy on record, and the 
departure of a retiring American President from _ the 
White House for the heart of Africa. 

The Italian earthquake occurred a few days before the 
opening of the year, but its terrible effects with the at 
tendant moving of correspondents to the scene, and 
heavy increase for cables, were prolonged through the 
early months of the new year. On January 4th the cable 
from the earthquake points reached the highest daily 
total, 4,087. words, and the aggregate for the month 
reached 32,775 words. 

Our own correspondent at Messina, Joseph Pierce, was 
killed. Besides dispatching staff correspondents from 
Rome, Paris, and other points, special correspondents 
were hastily recruited and sent to the scene. These meas- 
ures resulted in a cable service which was pre-eminent for 
the completeness, promptness and graphic detail of this 
greatest of all tragedies. 

The circumstances attending the discovery of the 
North Pole entailed exceptionally heavy disbursements in 
sending correspondents to remote and almost inaccessi- 
ble regions of the Far North, equipping and dispatching 
an ocean-going tug to Labrador to meet Commander 
Peary. The forwarding of dispatches by wireless tele- 
graph from Labrador, and from Dr. Cook in mid-ocean, 
was necessary to meet exceptional conditions. 

The fact that this notable discovery was claimed by 
two Americans made it a news event peculiarly within 
the range of an American news-gathering organization. 
The first announcement of the claim of each explorer 
came through the Associated Press, and, although the de- 
tailed stories of the explorers were purchased at large 
expense by private parties, our service was notable for its 
completeness on the actual news developments in Copen- 
hagen, Labrador, Sydney and many other points. 

Expresident Roosevelt’s trip through Africa was of such a 
novel character, and was attended by so many elements of 
possible danger, that it was deemed essential to cover his 
journey through the African wilderness. 

This has involved an outlay in equipping a staff cor- 
respondent and his expeditionary outfit and heavy tele- 
graph and cable tolls, services of native runners, etc., 
from points in the heart of the jungle to cable stations 
and thence by circuitous cable routes traversing the In- 
dian Ocean, Red and and Mediterranean seas, and the 
Atlantic Ocean, making an aggregate cost for defensive 
protection and for tolls reaching a high figure. 

Other news events involving considerable expendi- 
tures during the past year have been the trans-continental 
tour of President Taft, the massacre in Turkey, leading 
up to the revolution at Constantinople and overthrow of 
the late Sultan; the War of Spain in Morocco, and the 
bloodv riots at Barcelona: and recently the insurrection 
in Nicaragua, resulting in the abdication of Zelaya. 

President Taft’s trip, covering 12,750 miles and touch- 
ing all sections of the country from the Atlantic to the 
Pacific and southward to the gulf and to Mexico, was of 
such a notable character that a staff correspondent ac- 
companied the party throughout the trip, involving 4 
large outlay for telegraphic tolls. 

The Turkish massacre began at Adana, Asiatic Tur- 
key, in April, 19090, spreading to Tarsus, Hadjin and many 
other points where the fatalities ran into the thousands. 
As ‘Constantinople was threatened with uprising, our cOor- 
respondent in Berlin was sent to the Turkish capital, 
where, with a hastily improvised staff of correspondents 
placed through the massacre region, he forwarded com- 
plete and vivid accounts of the disorders culminating with 
the bombardment and capture of Constantinople by the 
revolutionary element. 

The emergency of the Turkish massacres developed 
an entirely new reliance in newspaper correspondence, 
namely, the Ameriéan missionaries stationed at remote 
regions of disorder. f 

A number of these missionaries were commissioned 
as our temporary correspondents; and their dispatches 
from Beirut, Adana, Tarsus and other points of Syria were 
the first and only information of the appalling magnitude 
of the horrors, and were among the most graphic por- 
trayals of the scenes of the massacre. These emergency 
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expedients involved outlays for services and for telegraph 
and cable tolls over long distances. 

COVERING THE NEWS 

When the situation in Nicaragua recently reached a 
critical stage, two staff men were sent to the scene. We 
have thus been represented at the government capital, 
Managua, and at the insurgent headquarters, Bluefields, 
and have received a service covering the execution of the 
Americans, Groce and Cannon, the flight of Zelaya, and 
the series of sanguinary battles they fought. 

The termination of the world-encircling and record- 
breaking cruise of the American battleship fleet occurred 
in 1909, the cruise ending at Hampton Roads, on Feb- 
ruary 22nd. 

Throughout the trip the Associated Press was always 
represented on board the ships in whatever quarter of 
the globe the ships touched, day or night, and ample dis- 
patches were forwarded, the reports from all points in 
South America, Australia and the Orient showing the 
scope of the service. 

The Alaska-Yukon-Pacific Exposition, the Hudson-Ful- 
ton celebration, the dethronement of the Shah of Persia, 
the flight of Bleriot across the English channel, the as- 
sassination of Prince Ito, and the Steinheil trial at Paris 
are some of the other events of the year which required 
special provision. 

Aside from the foregoing notable news events of the 
year, with their attendant expenses, it should be borne in 
mind that on the ordinary and current news events of 
each day the Associated Press covers, day in and day out, 
every section and corner of the United States and the 
entire outside world, giving to each event its proportion- 
ate importance so far as this can be determined by the in- 
telligent judgment of correspondents and editors. 

It is but due recognition of those engaged in the work 
of gathering and distributing the news to say that they 
constitute an army which, in point of efficiency, is equal, 
if not superior, to any similar body ever organized, and in 
point of number is by far the largest body of news- 
gatherers assembled under one organization. 

This record of newspaper work, which was only 
possible through the uniting of leading newspapers in 
every State and Territory of the Union, in the secur- 
ing of general and foreign news, is not only interesting 
and informing to newspaper- -makers and readers alike, 
but is a striking illustration of the possibilities of ac- 
complishment through modern methods of friendly 
co-operation in a broad, liberal spirit of enterprise for 
the service of the whole people of a great Nation. 
Much credit is due General Manager Melville E. 
Stone, who has commanded a mighty army of intelli- 
gence, in which every soldier has been found at the 
post of duty and every one, when occasion has de- 
manded, has proven himself a hero. The results of 
this constant campaign of knowledge or information, 
are constructive not destructive, tend to uplifting, bet- 
tering and inspiring and the uniting of all men every- 
where by common bonds of sy mpathy and understand- 
ing. Men have, in the past, hated and sought the de- 
struction of each other through misunderstanding and 
ignorance, today the newspapers carry fullest possi- 
ble information, to all quarters of the globe and 
cases of want or disaster, spontaneous floods of sweet- 
est charity and benevolence flow forth as did the 
waters, in old time, leap from the solid rocks in re- 
sponse to the blow of the great leader and prophet, 
Moses, whose stroke was guided by intelligence, love, 
deepest sympathy and unswerving faith. The news- 
papers, bringing all men into relationship of com- 
mon knowledge, constitute the greatest possible peace 

congress. 
The following sketches given in the New York 

Times, of the seven members elected to the Board of 
Directors of the Associated Press, this year, will be 
of interest to readers of the NATIONAL PRINTER-JOUR- 
NALIST : 

Mr. Howell, who is the well-known editor of the At- 
lanta Constitution, has been a National Democratic Com- 
mitteeman from Georgia since 1892, and from 1900 to 1906 
was a member of the Georgia Senate. He succeeded 
Henry W. Grady as managing Editor of the Constitution 
in 1889, and succeeded his father as editor-in-chief in 1897. 
In 1r90r he bought out Col. W. A. Hemphill’s stock in the 
Constitution and became president of the company. He 
has been a director of the Associated Press for ten years. 

Mr. Knapp is an ex-president of the Associated Press, 
as well as of the American Newspaper Publishers’ Asso- 
ciation. He has been in active newspaper work since 1867, 
when he entered the service of the Missouri Republican, 
of which his father was one of the principal owners. For 
several years he directed the Republican’s Washington bu- 
reau. When he became president of the publishing com- 
pany, in 1888, he changed the name of the paper to the 
Republic, of which he has since been the active editor-in- 
chief as well as owner. 

Mr. ‘McClatchy comes of a California newspaper fam- 
ily. The Sacramento Bee was conducted by James Mc- 
Clatchy, the veteran California editor, for many years, un- 
til 1884, when his son, Charles Kenny McClatchy, became 
CdHOn.0) Vite McClatchy represents the Pacific Coast on 
the board. 

‘Mr. ‘Barr of Pittsburg has long been prominent in 
Democratic politcs, is president and general manager of 
the Pittsburg Post since 1886, and is also president “of the 
Sun Publishing Company of Pittsburg. 

Mr. Clark, a graduate of Yale, has been connected with 
the Hartford Courant since 1871. He is president of the 
Courant 'Company, a director of the Connecticut Mutual 
Life Insurance 'Company, and treasurer of the Wadsworth 
Athenaeum. 

Frank Brett Noyes, until recently editor of the Chi- 
cago FRecord-Herald, and now editor of the Washington 
Evening Star, has been president of the Associated Press 
since June, 1900. In returning to Washington he came 
back to his native city and to a familiar atmosphere in 
the Star office, where he was manager for twenty years 
prior to Igot. 

Mr. Weis is head of the largest evening newspaper of 
the rapidly-growing city of Duluth, and is regarded as one 
of the most progressive newspaper editors and managers 
in his State. 

SUBURBAN PRESS OF NEW ENGLAND ELECTS 

OFFICERS. 

The monthly meeting, which was also the annual meet- 

ing, of the Suburban Press Association of New England, was 

held at the Crawford House, Boston, Monday, April 25th, 

when the election of officers took, place the following being 

chosen. to serve for the ensuing year: President, Isaac M. 

Marshall, Manchester, Mass.; Vice-Presidents, L. M. Con- 

well, Somerville, Mass.; L. O. Williams, Putnam, Conn.; 

G. W. Southworth, Needham, Mass.; Chester W. Robbins, 

Old Town, Me.; C. H. Thurston, Westboro, Mass.; H. E. 

Emerson, Winthrop, Mass.; E. F. Sibley, Olneyville, R. I.; 

Recording Secretary, Alexander Starbuck, Waltham, Mass.; 

Corresponding Secretary, R. William Waterman, Athol, 

Mass.; Treasurer, Ernest H. Pierce, Revere, Mass.; Audi- 

tors, Isaac M. Marshall, Alexander Starbuck. 

The National Theatre Advertising Company of Chicago 

has been incorporated for $10,000 to do a general advertis- 

ing and mercantile business. Paul Pauz, Leon S. Alschuler, 

Charles W. Stiefel are incorporators. 

The Press Club of Chicago, the Chicago Newspaper Club, 

the Chicago Literary Club and other organizations of simi- 

lar nature held a combined memorial meeting at the Press 

Club of Chicago Saturday evening, April 30th, in honor of 

the late Samuel L. Clemens. It was at the suggestion of 

Mark Twain that the Press Club of Chicago was organized 

more than thirty years ago. There were addresses by Opie 

Read, Franklin H. ‘Head, Roswell Field, Edward O. Brown 

and others. 
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We hold no brief for either Mayor Gaynor or Edi- 

tor Hearst, of New York, but an incident occurred at 

the banquet of the Newspaper Publishers’ Association 

in New York, growing out of the relations of these 

gentlemen, and a newspaper publication, that is not 

without instructiveness to newspaper-makers. Mayor 

Gaynor accused the editor with “the committing of 

two felonies,’ and then explained these offences to 

consist in the printing in the newspaper, of a copy of 

a New York City order for $48,000, omitting two 

dates, charging this to have been done with the view 

of making the present administration to appear re- 

sponsible for an act of the previous administration. 

The inference was drawn that these dates were pur- 

posely omitted from, or routed out of, the plate with 

the purpose to deceive. As a matter of fact, writing 

very frequently will not reproduce on a photographic 

plate unless it is written or traced over with India Ink, 

and the editor claimed that, while the dates were not 

reproduced, they were printed in the article, so that 

there could have been no intent to deceive. The ques- 

tion of interest to publishers, however, is one as to 

libel. 

certain crime in words and then by his immediate ex- 

As we remember the law, if a person charges a 

planation shows that what was charged was no crime, 

but that there was simply a misuse of a word or words, 

on his part, this would not be actionable or libelous. 

The object of the law is not to promote but to prevent 

litigation. It is certainly not forgery or changing a 

public record, merely to print a photographic reproduc- 

tion thereof omitting the date. 

newspaper publishing, such a thing would certainly 

be very foolish and reprehensible, if intentional and 

From any point of 
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with the purpose to deceive. The newspaper man who 

would do this would prove himself much more a fool 

than a criminal. There were no dates substituted in 

the document, for those omitted, no change in the 

original document, which still remained intact, ready 

to be presented at any time to correct any mistake, 

omission or change in any publication of the same, 

Had there been another date substituted in the place 

of the right date, the case would have been different 

and the intent to deceive would have been apparent. 

The singular thing, in this matter, is that a learned 

judge, many years on the bench, should have called 

these things felonies, forgeries and changes of a pub- 

lic document, which his words showed were nothing 

of the kind. While we doubt whether, under the cir- 

cumstances, there would be any possibility of success- 

fully bringing an action of libel against Mayor Gay- 

nor, we can easily see, with such broad charges made 

by such a man, how a newspaper, in giving a report, 

might be led into making assertions in head-lines or 

elsewhere, separate from the explanation of what was 

meant as mdae by Mayor Gaynor, that would be ac- 

tionable. 

It certainly is wise for a newspaper in printing 

charges of wrong-doing by one man against another 

to be certain of the truthfulness of the charges or to 

be sure not, by unexplained words, to go further than 

the gravamen of the complaint or charge. 

epee ae 

Another thing is worthy of remark and that is the 

growing tendency to charge wrong intentions upon 

newspapers and thereby constantly impairing the 

reputation of the public press for reliability. News- 

paper men are not guiltless as to this latter offense 

when speaking of competitors. There are some yel- 

low journalists, undoubtedly, but the newspapers that 

will knowingly falsify, or pervert the news are very 

few, if there are any such. News'may be played up, 

made graphic and sensational in details, and wrong in- 

ferences may be drawn from facts in editorials, but 

mmsstatement of facts, intentionally, is exceedingly 

That, in the face of all the charges of unrelia- 

bility, all the people take and read the papers and con- 

fidently rely on the news contained therein, are strong 

rare. 

evidences of general reliability. 
ste nbs 3K >} *% 

We might not have written the foregoing, had we 

not, immediately after the reading of this occurrence 

in New York City, listened to an address by Repre- 

sentative Hill, that newspapers and magazines had lost 

all influence through unreliability and misrepresenta- 

tion, and if he wanted to be elected Mayor of a city, he 

would go around and slap every editor in the face. 

This is the reward reaped by a few partizan papers 

that, through a false idea of party loyalty or for other: 

cause, have supported unworthy men for office. If 
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the press, at times, has proved corrupt and unreliable, 

politics and politicians have been largely the cause. 

Subserviency to office-seekers has been the worst and 

most foolish offense of newspapers. Now that poli- 

ticians recognize the growing independence of the 

press, it is natural that they should consider the same 

offensively corrupt. When the leader of the regular 

Republicans in Congress publicly declares that he could 

save three hundred million dollars annually in the ex- 

penditures of the Government, a charge that the press 

of the country is corrupt and unreliable, comes with 

bad grace from the members of Congress who follow 

his lead and who are violators of their duties and of 

their oaths of office, if they do not work to protect 

the Government's treasury from marauders and to 

prevent all wrongful or unnecessary expenditures. 
she K x 

Reliability is the most precious jewel of the press 

and should not be cast away before swine. It should 

be guarded by every member of the calling. The 

paper that seeks advancement by crying out constantly 

and falsely against the reliability of others, is worse 

than the bird that defiles its own nest, for all other 

papers, as well, suffer from the filth, ill odor or con- 

tumely. 
Kk 2k ok 

There is no calling, not even that of the judges of 

the bench, that demands more of judicial candor, than 

that of the newspaper calling and newspapers should 

be as candid and careful in speaking of each other as 

should those occupying the judicial bench. 

Why Belong to An Association 

In sending out the program for the Annual Meeting of 

the Nebraska Press Association at Lincoln, the efficient sec- 

retary, C. C. Johns, urged the following facts as to the value 

of membership in the State Press Association and attendance 

on these conventions, that might well be urged upon the news- 

paper makers of every state in the Union :— 

Every other line of business in Nebraska is organized and 

is working together for the good of itself. It’s united organ- 

ization that’s making headway. 

And right now in the crisis of this organization—I appeal 

to every loyal newspaper worker in this state to come into 

the ranks, lend a shoulder to the wheel and help make the 

Nebraska Press Association the greatest and most powerful 

organization in the state. Just look at the good we can ac- 

complish. 

And you are the very man we are after. 

There isn’t any doubt in my mind but what the influence 

of this association is good. It tends to make better writers, 
better newspapers and better business men. 

Just the other day I received a letter from one of the old- 

est members of the association. It makes a fellow feel good 

to read it:— 

_ “No man who wants to make money in the newspaper busi- 

ness, or even to give reasonable satisfaction to his patrons, 
can afford to miss the annual meeting of the Nebraska Press 

Association. .Regular attendance for twenty years has con- 
winced me.” 

And he is a man who has one of the very best newspapers 
in the state—and is making money. 
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There’s some six hundred newspaper men and women in 
Nebraska. One hundred and fifty of them belong to the 
the Association. We're after those who don’t. We want 
them to get the inspiration that comes from our annual gath- 
erings too. 

As secretary of the association, I realize more than any 
one else, the benefits of the organization and that’s why I am 
naking this sort of a personal—egotistical appeal to the 
Nebraska newspaper folks to come into the fold. 

WHY EVERY NEWSPAPER MAN IN THE STATE SHOULD BELONG TO 

THEN. Ps A: 

It’s the counting house where ideas about our own busi- 
ness are exchanged at par value. 

It provides an inspiration to know what the other fellow 
is doing and to learn that you are not the only one who has 
“troubles.” 

It brushes the cobwebs out of a man’s mental garret and 
gives him a broader view of the profession. 

The power for good that the Nebraska newspaper folks 
can be at all times is mutiplied over and over thru united 
organization. Every other line of business is strongly organ- 
ized. So must we. 

NOW WHY SHOULD I JOIN? 

Because I believe in boosting my own profession. 

Because I want to help my own interests by uniting with 

such a body. 

Because the most successful publishers in the state attend 

the annual meeting and talk “shop.” I can get new ideas—new 

inspirations. 

Because I get fourfold returns in general trade knowledge 

at every meeting. 

Because I can learn more about Nebraska. 

Because it is an ideal vacation for me. 

Because I can mix with fellow workers, who enjoy the 

same benefits and have the same troubles. 

Because [| love my chosen work. 

The program was an especially attractive one and there 

was a feast of practical discussions, papers, questions and 

answers, covering all most important and practical affairs in 

the printshop and newspaper making and “Conservation and 

Prosperity.” The beautiful, enterprizing city of Lincoln con- 

tributed substantial interest to the occasion, aside from liberal 

entertainments, by the offering of $300.00 in prizes on the 

topic, “The Future of Lincoln, as Viewed from the Present 

Conditions.” 

STUDENTS WHO ARE ALREADY PRINTERS. 

Beautiful, indeed, is the Winona Printer, published 
by the Trade Schools of Indianapolis. The students 
of the Winona School of Printing are surely to be 
congratulated on the excellence of the color-printing 
in this magazine. This school, as has been explained 
in the NATIONAL PRINTER-JOURNALIST, which is cor- 
dially thanked for its assistance, is not conducted for 
financial gain. The tuition does not cover the ex- 
pense incident to the instruction, and no commercial 
work is produced for financial returns. The pertinent 
statement is made that of all the great variety ad- 
vertising they have done, this high-class publication 
has been found the most effective. This shows the 
value of a house-organ ‘to printers who can get up one 
which is a work of art. This has been shown so many 
times in this department,, by letters from printers who 
tell of the actual results house-organs have achieved, 
that it is a wonder to me that many good printers I 
could name, seem to be doing nothing in this line of 
printing publicity. 
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Y far the most interesting 
contribution which has 
come in during the month 
is a bunch of specimens 
printed by the Indian 
students at the Govern- 
ment school at Carlisle, 
Pa. This work is all exe- 

mie) = cuted by the student ap- 
—— a!) §=6prentices under the direc- 

tion of the school printer, 
Mr. E. K. Miller, no other 
person of practical exper- 
lence in the trade being 
connected with the de- 
partment. The work in- 
cludes stationery, pro- 
grams, wall cards, copies 
of school publications, and 
the annual report of the 
institution. The latteris far 
different from the ordi- 
nary Government docu- 
ment, being printed on an- 

tique deckle-edge paper of very good quality. The title 
page is set in a band effect and printed in two colors, 
and the cover is an antique brown, printed in a darker 
shade of the same color and with a dash of blue under 
the title. Another meritorious specimen is a copy of 
The Red Man, a publication which is not only printed 
by the Indians, but for which they make many of the 
illustrations and write much of the matter. It is gotten 
up in more satisfactory style in every way than some 
magazines of general circulation. Many of the wall 
cards have special reference to the trade, and some of 
them have found their way to the walls of the shop 
where the work is done on the NATIONAL PRINTER- 
JourNAtist, where as in other offices, I trust they will 
prove a source of inspiration to better work. One 
such has this very appropriate legend: 

The printing-offce workman who strikes an unnecessary 
blow on any machine, furniture, or other material, or who 
bruises, cuts, files, or otherwise mutilates any type, ornament, 
quad, or brass rule, prepares future trouble for himself and his 
fellow-workmen, and is a nuisance to them, as well as an un- 
profitable employee, and a continual menace to the quality of 
the work. 

Much of the ornamentation on this printing is in 
bright colors and peculiar design, reminding one of 
Navajo blanket ; but it is always in good taste, never 
offending one’s sense of harmony in colors or design. 
The presswork is uniformly excellent. 

> D> 
In response to my suggestion in the April number 

for a resetting of the title page of catalogue for the 
Buffum Tool Company IT have received reset sugges- 
tions from the following: 

E. A. Frommader, Moline, III. 

EVIEW OF JOB 

CoB oyviers Vandaliaio, (C2). 
J. Percy Matkin, Mt. Pleasant, Tenn. 
Wm. J. Conlin, Hingham, Mass. (2). 

All of these are being shown herewith. Mr. From- 
mader has, I think, caught the spirit of the piece of 

et ECE FEE EEE EEE FEE EEE CEE CES SEESEECE SEE ESE ES 

The 

Truth 

About 

Buffum Automatic 

Card Press 

Made by 

BUFFUM TOOL CO., 

LOUISIANA, MO. 
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By J. Perey Matkin 

work very successfully. The emphasis of the word 
“Buffum” is a happy thought and serves to give char- 
acter to what would otherwise have been an unattract- 

The Truth About 

Buffum 
Automatic Card Press 

Made by 

Buffum Tool Company 
Lousiana, Missouri 

By E. A. Fiommader 

ive page. Mr. Conlin in one of his specimens has em- 
phasized the word “Truth” which from a logical typo- 
graphic standpoint is probably more correct than the 
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other: but in this case it does not look so well, nor 

does it serve the purpose of whetting the curiosity so 
successfully. On the plainer one of Mr. Syler’s com- 

ihe Os, 

U 
about 

BUFFUM 
AUTOMATIC 
CARD BRESS 

qe IEIK 

Made by 

BUFFUM TOOL CO. 

Louisiana, Mo. 

By Wm. J. Conlin 

positions he suggests that a cut of the machine should 
be substituted for the dash in the center of the page, 
but even at that the page would scarcely be more than 

Ghe 
The Truth About 

The Buffum Auto- 

matic Card Press 
about 

Buffum 

Automatic 

BUFFUM TOOL CO. 

Louisiana, Mo. 

By C. E. Syler 

commonplace. His other head is much more satis- 
factory, and with a cut of the machine in the place of 
the book cut, would make a very commendable title. 
The cut which he uses is, of course, intended to em- 
phasize the idea of truth, but something less conven- 
tional should be substituted for it. 

> > 
It is worth while to get the other man’s point of view 

on almost any matter. Lawyers sometimes say that 

they spend more time studying the opposite side of a 
case than in reviewing their own. I am therefore, 
making an extract from an article which appeared in 
Modern Methods a couple of months ago, written by 
Mr. E. St. Elmo Lewis, publicity manager for the Bur- 

ihrruith 

ByCee Syler 
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roughs Adding Machine Company, and to which he 
has given the title of “The Business Man and Good 

Printing.” He says in part: 
What is an artistic result? 

To me an artistic result in printing is the combining of type, 

ink and paper in such a way as to produce a sentiment in favor 
of the printed thing. It attracts favorable attention, it is pro- 

vocative of pleased interest, it arouses confidence in the message 
it bears, and withal, a distinct sense of pleasure in the man 

who is considering it. 

This applies equally to the simplest piece of commercial 
stationery and to the most ornate catalogue. When you have 

reduced that statement to its last subtle vanishing point of your 

logic, you will find that it withstands every test of the acid 
of your reason. I ask you to think of it, with an open mind, 

for in it lies the whole answer to your problem: “What is art?” 

Any successful piece of printing bears a definite relation to 

the purpose for which it is intended. We print letterheads on 
writing paper, not on half-tone coated. 

We do not set up a machine catalogue in a hair-line letter 
and decorate it with a scroll-work of daisies and mignonette— 

not unless we again fail to catch the spirit of the thing. 

Even the most indifferent to the eternal fitness of things do 
not display a millinery opening announcement as they would a 
notice of a sale of horses and mules. 

These are crude examples, to be sure, and are certainly 
obvious enough. 

The printer of today and tomorrow does and will place the 
emphasis on service to the user of his wares. He will take 
for granted, as the user does, that he knows how to get the best 

result from his mechanical equipment, that he has the mechaniec’s 
knowledge of his tools, but he will go a long step further. He 

will give the buyer the best product from the standpoint of 
the most intelligent buyer of quality and efficiency. 

I like the term ‘efficiency’ because to me it means so much 

more than mere printing—it means printing that accomplishes 

the end for which it was purchased, 7 e., to produce results for 
the buyer. 

The craftsman will be prepared to show the buyer, if the 

latter does not know, how he can supplement the buyer in the 

-The Truth About The 

Buffum Automatic 

Card Press 

Made By 

BUFFUM TOOL CO. 

Louisiana, Mo. 
Meade by 

Buffum Tool Co. 

Louisiana, Mo. 

By Wm. J. Conlin 

latter’s effort to get results. The craftsman will study the 

buyer’s particular problems and insofar as printing has to do 

with their solution, help in their solution. 

Here is a customer who wants a catalogue. It should be a 

good job of printing. It is worth an effort to get it. Yet 90 ea 
cent of printers will expend their whole effort in wire-pulling 

or in price-cutting. On the other hand, suppose that one of 
those printers went to the customer, got his ideas and his copy, 
an idea of what the customer wanted the catalogue to look like, 
and then got a good artist and an expert compositor to joim 
efforts in arranging a title-page, cover page, and probably to set 

up a couple of pages. When the dummy was arranged suppose 
the printer took his proposition and the dummy to his pros 

pective customer. Which do you think would receive the most 

serious consideration—the arrangement that realized the CUS 

tomer’s purpose and selling instincts, or the price alone of the 

others? 
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I do not remember having seen the specifications 
for the kind of man necessary ‘to make a good printer 
better set forth anywhere than in a recent issue of 

_geinatenns pandayh se HB: 

Sere ee 

THE WINONA PRINTER, and I believe it will be very 
helpful to reproduce a part of the article here: 

There are few occupations which call for the creative ingenu- 
ity more variously than does the creation of good printing. 

Each separate piece of work requires some new ideas wrought 

out and harmonized to the variety of conditions with which it is 
surrounded. The first consideration generally is the nature of 
the business to be exploited. Then the time, the place and the 
price must be carefully considered; and following these come 

the stock and other materials with which to work. Each one 
separately, then collectively, puts in a claim for recognition, 
which must be quickly, yet carefully, weighed and measured. All 

these matters of general and separate detail have become so 
common to the experienced worker and so nearly an automatic 
habit of his brain, that he cannot appreciate what a wonderful 
combination of judgment, art and practical ingenuity he has 
really grown into, hence is not likely to have much patience 
with the one who cannot “see it all at a glance.’’ On the other 
hand, the younger workman who never has had the responsi- 

bility of more than one or two abstract operations to the work 
and has only a faint conception of the relation of these to the 

concrete whole, cannot begin to appreciate his lack of general 
knowledge until he attempts to lay out a piece of work and see 
it through from start to finish. It is then he realizes for the 
first time that the beauty of the whole is the sum of the small 
details, each end of which has a power for distortion out of all 
Proportion to its relative size. 

SS SS 

J. Warren Lewis, Odgen, Utah, is one of the guilty 
compositors who uses a cap “I” for “J” in Old Eng- 
lish text. The error occurs, Brother Lewis, on the 
letter head for Joseph Barker, and is all the more no- 
ticeable because of the fact that the correct letter is 
used twice in the same heading. I am showing your 
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head for Newman & Stewart as being an unusually 
good handling of a face which does not ordinarily 
lend itself to first-class stationery work, especially 

Che Successful Wan 
A Nafieition by WESBIE RORTANLEY, of Kaniey 

who has lived well, laugh 
ed often and loved mach; 

“ESE who has gained the trust 
of pure women and the 

Oy 
Horning 
Taper 

4 to nny, res 
wtOW 

Senay 

A 

in series,as you have used it. Regarding the card which 
T am showing, it should be explained that the band of 
ornaments, the paragraph mark and the street number 
are in red, and the balance in black. [I am not sure 

NEWMAN anv STUART 
METAL CORNICES, SKYLIGHTS, 
STORE FRONTS, SMOKESTACKS, 
TIN ROOFING, GUTTERING, ETC. 

WARM AIR HEATING 
ALL KINDS TIN WORK 

BELL PHONE S09-Y 
IND PHONE 520 Nee 

2254 WASHINGTON AVE 

OGDEN UTAH 

that anything is gained by changing to the swastika 
ornaments at the end of the border line. 

> > 
The first thing to reach me for a long time from the 

press of the Republican Publishing Company, 
Hamilton, Ohio, is a book gotten out for one of the big 
cement companies, and this has come to me in a round- 
about way. It is ample evidence, however, that this 
company is still keeping up to its high average work- 
manship, if not indeed rather outdoing itself. It is 
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printed on the heavy enamel which this company 
knows so well how to handle, and each page has a 

wide border printed in a buff tint. The same tint is 
also used as a background for the illustrations. The 
book has a heavy cover made up in two shades of 

~Mpha Portland Cement Company 

PIONEER 

PORTLAND CEMENT 

brown and embossed in gold, and with decorative 
brown end sheets. A jacket encloses the book, made 
of Japanese silk paper in fantastic design. 

S+> > 

One of the most attractive letter heads in panel de- 
sign which I have seen in a long time has been sent in 
by A. H. Farrow, of Newark, N. J., and is shown here- 
with, together with a number of others of Mr. Far- 
row’s specimens. There is nothing one can point to in 

oO Porch. Portico and Verandas enclosed with Glass :: 

The Newark Sereen Corks 

Turning, Wood Carving and Model and Pattern Work 

St. Benedict's College Dramatic Club 
in an elaborate production of Shakespeare's 

Hamlet 
at St. Marys Hall. Wilham arid Shipman Streets, Newark 
Monday farenceg Atpeilieeren tye ittleranteet all tenting 
GENERAL ADMISSION 

Mationaf (printer: Journaftat 

them to the corners. On the card, it would have been 
better to have used the same style of text at the bottom 
as at the top, provided the compositor was sure that 
he wanted a text at all; as for myself I think I should 
have preferred a plainer letter, allowing the one line of 
text embodying the name of the company to stand out 
boldly. The lines “Job Printing’ and “Ink Pads” 
look rather peculiar in caps at the bottom of the two 
panels; a general line at the top of each panel would 

point. have been more to. the The lines “German 

Newspaper” and “Job Printing” are scarcely pertinent 
to the general trend of the card, as expressed in the 
name of the company. If ‘they are to be used at all, 
however, I should put “Job Printing” where the room 
number now is, transferring that to the bottom line, 

General Jobbing 

F. DEGROUCHY, Proprietor 

TS-17 Schley Street 

NEWARK. av 5 
yah oe Pi 

>: FIFTY CENTS 

this head as being particularly remarkable, and yet 
the general effect is very pleasing. It is worked out 
in a consistent, intelligent manner, and is just far 
enough removed from the ordinary to be attractive, 
while at the same time avoiding any possibility of be- 
ing accused of freakishness. The cards are also excep- 
tionally well done. 

LS <> 

M. R. Taschenberger, editor and proprietor of the 
Waterbury Beobdachter, Waterbury, Conn., sends a 
bill head and card with the request that they be criti- 
cised in this department. The bill head is very satis- 
factory, except that I think I should have put the 
street and room addresses together in smaller line un- 
der the panel, instead of separating them and running 

Reserved seats, seventy-five cents, will be on sale at the College, 522 High 
Street. on and after April first 

FRANK M. SCHTENER 
FINE JEWELRY 

+18 CLINTON AVENUE. Newark, N. 1 

with the rest of the address. On the whole, however, 

I think the job most deserving of praise is the letter 
head on which you have written. For the benefit of 
other readers I will say that the paper and ink com 
bine two shades of blue, a combination which is al- 
ways Satisfactory. 

~> > 

I have from the American Type Founders Company 

a booklet which is entitled “Correct Society Printing,” 
and as its name would lead one to suppose, it tells 4 
lot of things which printers ought to know as to sizes 
of cards and invitations, kind of paper, styles of type 
and composition, ete. My first thought was to fe 
print a part of this booklet; but there is so much 
which is of interest that I shall let those who desire 

i, 
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it secure it for themselves, so that they can get the 
benefit of the whole book. 

SS SS 

Two letter heads showing a good handling of 
gothic for this class of work, are sent me by Wm. J. 

FmeD HM MILLER, PRopnicvon 

THE HINGHAM JOURNAL 

HINGHAM, MASSACHUSETTS 

HERSEY BUILDING, SOUTH STREET 

Conlin, Hingham, Mass. The booklets are also fairly 
satisfactory. A printer is scarcely entitled to make 
his imprint as conspicuous as you have in the case 
of the by-laws for the Pointer Club, though the fact 

ROBERT C MCQUILLEN, PresioenT 
. 

THE POINTER CLUB OF NEW ENGLAND 

that you are an officer of the club probably accounts 
for the license you have taken in this regard. 

S D> 

From the press of the Binner-Wells Company, 
Chicago, I have a handsome catalogue, the title page 
of which is here shown. I wish it might have been 

ROBERTS 
TRACK-LAYING 

MACHINE 

possible to eliminate the apostrophe, but I suppose 
the customer would not allow it. 

> > 

In the minds of close observers there is not the least 
doubt that it is worth while to advertise in those me- 
diums which reach the farmers. For those who have 
not studied the subject and are at all skeptical, no 
better proof could be brought forth than a little book 
recently published by The Northwestern Agriculturist 
of Minneapolis, the prosperous and well known pub- 
lication into which Past-President P. V. Collins of 
the National Editorial Association is putting the best 
effort of the best years of his life. The book is enti- 
tled “What Farmers Use,” and is all the more illum- 
mating when studied in connection with a volume 
gotten out six years previously under the same title. 

The book is a compilation of replies to a series of 
fifty-seven questions published in Mr. Collins’ paper, 
asking the farmers to tell what brands of goods they 
were using along these fifty-seven lines. The later list 
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includes a number of things which it was not thought 
necessary to incorporate six years ago, such as farm 
telephones, gasoline engines, manure spreaders, etc. ; 
and in a personal letter Mr. Collins states that were 
the list to be compiled again he would include farm 
automobiles, steam, hot water and hot air heating 
plants for farms, and electric lighting and bath-room 
fixtures for farm houses. 

Replies were received from 2,148 different persons, 
which go to amplify the facts shown by the first in- 
vestigation, viz.: that the modern farmer is using the 
best grade of goods, and the ones extensively adver- 
tised in farm papers. Cheap goods do not appeal to 
the farmer. Take the matter of watches, for instance. 
Two of the best and most expensive makes of watches 
show a total in this list of 2,005, while the two best 
known names among the cheap watches show a total 
of only 57 in the pockets of the farmers who answered 
these questions. 

Pianos show an increase, being in eleven per cent of 
the farm homes now as against eight per cent six years 
ago. The organ appears to maintain its popularity as 
a home musical instrument, although its use has not 
increased in percentage. While the actual number of 
organs in use is greater than that of pianos the latter 
shows an increase of over three per cent, which goes 
to demonstrate the fact that the farmers are buying 
less of the $50 organs and more of the $300 to $600 
pianos because their tastes have changed and because 
they can well afford the increased cost and they want 
the best in that line that is on the market: The fact 
that there are nine more makes listed than there were 
six years ago alone indicates that the manufacturer is 
more alert to the advantage of pushing goods among 
a class of people who are becoming more particular as 
to the quality of what they buy. 

It is sometimes supposed, also, that the farmer does 
not buy prepared breakfast foods. But this is shown 
to be a mistake,. as practically every well advertised 
breakfast food is represented in this list by a consid- 
erable number of users. The fallacy that the farmer’s 
wife still continues to make the soap for the household 
is hard hit, too, there being only three families on the 
entire list not buying laundry soap. Washing powder 
and scouring soap also come in for a fair share of 
patronage. 

Harvey C. Kendall has assumed’ the management of the 

Dodgeville, Wis., Sun Republic. Mr. Kendall has been em- 

ployed in the ad and job department of the Dodegeviile Chron- 

icle for the past year and four months, but was formerly on 

the Republic. Frank W. Hadden, the former manager of the 

Sun-Republic, was obliged to give up the management of the 

paper, owing to the fact that he received the appointment as 

special agent of the Census Bureau for Iowa County, and 

the work in connection with the appointment will require all 

of his time for the next four months. 

Walt Mckee, editor of the Show World, theatrical weekly, 

died at his home, April 27th. Mr. McKee left his office ten 

davs before in apparent good health, but collapsed shortly 

after he reached home. He remained in a stupor irom that 

hour until he died. He is survived by a widow. Mr. Mc- 

kee came to Chicago two years ago from Philadelphia, where 

he acted as the eastern manager of the Show World. He 

came here as editor and held that position until death. He 

was well known in theatrical circles, having once been on 

the stage. J.'H. Streyckmans, business manager of the paper, 

will assume his duties temporarily. 



434 

Editor’s Week at the University of Mis- 

souri 
NATIONAL PRINTER-JOURNALIST by 

Kenton, 
[Written expressly for the 

three students in the School of journalism: G. Vv. 

E. R. A. Felgate, Gordon Fisher.] 

HE first Editors’ Week at any American Univer- 

sity was held at the University of Missouri May 

oth to 14th, under the direction of that Univer- 

sity and of its School of Journalism. Its object 

was strictly educational, and it was promoted for 

the good that a week’s school of instruction along 

newspaper lines would be to the editors of Mis- 

souri and to the students in the school of Jour- 

Et 

wow 

nalism. 

The success of the week is best shown by the comments 

of the editors who attended, the character and the number 

of the addresses by prominent newspaper men of Missouri 

and elsewhere, and the attendance of the week. 

One hundred and thirty-three editors, 

of Missouri counties, exclusive of St. Louis, Kansas City 

and St. Joseph, attended during the week. That such a repre- 

sentative group of Missouri editors thought well enough of 

the opportunity to take advantage of the week, speaks well 

for the undertaking. It shows that the newspaper men think 

there is good in it. 

In all six days were planned for, and each day was full 

of new ideas for the newspaper man, and the students of 

journalism. The courses of instruction covered all branches 

of the work from composing room to the business office. 

Herbert Kaufman, of Chicago, Victor Rosewater, of the 

Omaha Bee, Will Irwin, of Collier’s, Joe Mitchell Chapple, 

editor of the National Magazine, Boston, and C. D. Morris, 

of the St. Joseph, Missouri, Gazette, delivered addresses at 

the evening sessions. They spoke respectively on “Adver- 

tising,” “The Editorial Page,” “The Art of Reporting,” “Mag- 

azine Journalism,” and “Essentials in Journalism.” 

Every morning at 8 o’clock assistant professor Frank L. 

Martin of the School Journalism, gave a lecture on news- 

gathering, and at 9 o'clock, Charles G. Ross, of the faculty, 

talked on copy-reading, and the preparation of copy. At 10 

o’clock 9n Monday, Wednesday and Friday, Walter Williams, 

dean of the School of Journalism, lectured on newspaper 

administration, with especial attention to the editorial page. 

J. H. Craig, an advertisinng writer for the Brown Shoe Com- 

pany, of St Louis, talked on the various phases of advertis- 

ing at 11 o'clock each day. These classes were held from 

Monday to Friday, inclusive. 

The afternoon sessions were devoted chiefly to a discus- 

sion of news from the city editor’s standpoint. Those who 

spoke on the subject “The News as the City Editor Sees It,” 

were Henry F. Woods, night editor of the St. Louis Republic; 

C. C. Cline, city editor of the Kansas City Journal; William 

V. Brumby, managing editor of the St. Louis Star; C. C. 

Calvert, city editor of the St. Joseph News-Press and Pope 

Y. White, city editor of the St. Louis Times. 

Wednesday afternoon Mrs. C. A. Bonfils, (Winifred 

Black), of the Kansas City Post, told of the news as the 

newspaper woman sees it. Richard Spamer, musical and 

dramatic critic of the St. Louis Globe-Democrat, spoke on 

“Newspaper Criticism” Friday afternoon. “The Getting of 

Advertising’”’ was discussed by W. G. Bryan, business man- 

ager of the St. Louis Star, Tuesday afternoon. His talk was 

followed by a general discussion on advertising. 

George H. Scruton, editor of the Sedalia, Mo., Democrat- 

Sentinel, discussed “The Near City Daily,’ Wednesday after- 

noon. 

The two assembly hours of the University of Missouri, 

were used hy the editors. On 

representing 45 

Tuesday Herbert Kaufman 

(Nationa? (rinter-Aournafist 

spoke on “Some Things a University Cannot Teach.” The 

Thursday morning hour was taken up with a three cornered 

discussion of the press by a newspaper editor, a magazine 

editor and a “star” reporter. The speeches were made by 

Victor Rosewater, Joe Mitchell Chapple, and Will Irwin. 

Irwin is making a special study of American newspapers for 

Collier's Weekly. 

In his part discussion, Mr. Irwin said that the news 

columns were of greatly increasing importance over the editorial 

page. “People are beginning to think for themselves.” he said. 

“The mission of journalism is to let in the light. Save re 

ligion alone, the modern newspaper is the greatest extra-judi- 

The profession of journalism 

Journalism is better 

cial force in this generation. 

as a whole is sound and progressive. 

than it ever was.” 

One notable feature of the week was the number of col- 

lege men present. It seemed that almost everyone who talked 

had been a college man, and was proud of it. This throws an 

interesting light on the subject of journalism and college men, 

THE UNIVERSITY OF WEEK AT Epirors ATTENDING EpITors’ 

embarassing to the old school theory that a journalist does not 

need college training. It was the concensus of opinion among 

those attending Editors’ Week that in order to make the best 

journalist, one must have college training. 

A small exhibit prepared by the various manufacturers 

of newspaper and printer supplies, was arranged in Switzler 

Hall. It consisted of type, matrices, motors, type setting and 

casting machines, ready plates and mats of news service, and 

the like. 

The University of Missouri had invited the editors to 

Columbia and endeavored to make them feel at home. A 

large electric illumination of the word “Journalism” was put 

on Switzler Hall, where the day meetings were held. The 

quadrangle was illuminated at night by hundreds of incan- 

descent electric lights. One afternoon of the week the lab- 

oratories of the School of Engineering were run for the 

benefit of the visiting editors, and they were at all times wel- 

come to the state farm. Friday night, the University cadet 

band gave an open air concert in their honor, and three im- 

formal receptions were held for them at Dana House, the 

home of some of the students in the School of Journalism. 

The Columbia Commercial Club entertained the visitors with 

automobile trips over the town. 

Without exceptions, the attendance 

highly of the value of such a week to the newspaper frater- 

nity. Each editor went away with some new ideas, broader 

concepts and higher ideals in his chosen line of work. Each 

was of the opinion that one cannot have too much training 

for the profession of journalism. 

The real value of Editor’sWeek can best be told by giving 

extracts from speeches and papers: ? 

Will Irwin talked on “The Art of Reporting.” He started’ 

that this is the age of news, not views. 

editors in spoke 

out by saying 

a 
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“We are influencing our public thought through the presenta- 

tion of facts; and the gathering, the assembling and the pre- 

senting of these facts is the work of the reporter. 

There are two ideals of news,. The first is to give the 

news colorless, the absolute truth. The second is to take the 

best attitude for the perpetuation of our democracy. The 

first would be all right if there were such a thing as abso- 

lute truth. When jesting Pilate asked, ‘What is truth?’ he 

expressed the eternal quandary of modern journals. The 

best we can do is to follow the second ideal, which is to 

point out the truth as seen from the broadest, the most human 

and most understanding point of view. 

Dana worked out the art of journalism just as Greely 

worked out the editorial page and Bennet worked out the 

Enitors ATTENDING Epitors’ WEEK AT THE UNIVERSITY OF 

Missouri. 

mews. In the seventies there was a system of fine writing 

which makes the files of the newspapers of that time seem 

ridiculous now. A murder story began with a quotation and 

you had to read through half the story before you found 

out who was murdered. 

Dana saw one of those obvious things that escapes most 

of us. He made the Sun the standard of news writing. He 

found that news must be a plain tale, that fine writing is 

as out of place as a ball gown would be on a school girl at 

9 oclock in the morning. He showed his reporters that 

they must write what they saw, that their main tool was 

their vision. 

‘But Dana also saw the limitations of news. He knew 

the whole art of seeing. The faculty of seeing is not con- 

fined to the unusual man or woman . If it were I should 

not be talking about it. Anyone can cultivate it. There you 

have the whole secret of the Sun, which has so profoundly 

influenced newspaper writing.” 

William V. Brumby, managing editor of the St. Louis 

Star, gave some valuable “do’s and don'ts” in his afternoon 

talk. He discussed the “News as the City Editor Sees It.” 

He also spoke of the passing of the old school reporter— 

the one of unkept appearance—who is giving way to the 

new, neat appearing college trained type. 

“Don’t imagine that newspaper reporters are detectives, 

at least, not private detectives, prying into private affairs,” 

he said. “It is necessary to get down under the skin in 

public matters, to ascertain and report the underlying mo- 

tives and inner workings of things affecting the body politic. 

“Don’t have a private talk with anyone and then write it 

up as an interview. Don’t violate a confidence. ? 

“Be a good listener. Let the other do the talking. 

“If drinking interferes with your newspaper business you 

will have to quit the business. 

“Be careful of your good name. Never make the mis- 

take that a fast life is a smart life. Convince the public that 

a newspaper man can be a gentleman.” 
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Mr. Brumby said that he felt sure that all newspaper 

men would welcome to their ranks students from the School 

of Journalism. 

Pope Y. White, city editor of the St. Louis Times, de- 

fined news as the chronicling of events of interest to the 

community. 

“In considering news the chief thing to consider is the 

character of the people you address,” he said. “It is mani- 

festly the duty of the press to print the news without fear 

or favor, free from bias and without malice. A newspaper 

editor is something like a physician. He should feel the 

pulse of the public and give it what he thinks best. The 

public today wants more to be entertained than instructed. 

A good way to test the value of a story is to ask the ques- 

tion, ‘Does it touch a human chord’? 

sified.” 

Mr. White cited the Bible as justification for printing 

so-called scandal stories. He said it was necessary to print 

these at all times. 

News must be diver- 

He said that the two important things that enter into 

a news story are its importance and its interest to the com- 

munity where it is published. 

At Editors’ Week at the School of Journalism of the Uni- 
versity of Missouri. From left to right: C. C. Cline, city 
editor of the Kansas City Journal; Joe Mitchell Chapple, 
editor of the National Magazine, Boston; P. W. Hampton, 
of Hampton's Mercury. 

He called the city editor the buffer of the newspaper 

office. 

“The news as the city editor sees it is the news as the 

public sees it,” said Mr. Calvert. The city editor is there to 

give the readers what they most want and in the form they 

‘He must not neglect the social happenings, the 

sporting news, or any activity that the people of a commun- 

ity are interested in. 

Wakits It: 

The city editor should see all the news and see it quickly. 

His heart goes out to the reporter who gets the details, and 

gets them correctly. What are little things to the reporter 

may be the big things to the city editor.” 

Richard Spamer, musical and dramatic critic of the St. 

Louis Globe-Democrat, advocated a municipal theater in 

which art could be placed above money. He said the pur 

pose of dramatic criticism is to create an American drama. 

but that this will be impossible so long as it is controlled 

by those who place money above art. He believes the theater 

should be a local unit similar to the schools. 
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In the course of his lectures, J. H. Craig brought out many 

valuable points. He said he considered the three essential 

points to good advertising business to be: First, give value 

received and know it; second, give satisfaction and prove it; 

third, use part of your profits in building up and improving 

your business. 

“To prove that advertising pays, successes in advertising 

must be given publicity,’ said Mr. Craig. You must create 

a favorable impression of advertising. And like anything 

else it must be done by system. A certain amount of a firm’s 

expenses should be for advertising. From 1 to 5 per cent of 

the expenses have been figured as a fair amount to spend 

for advertising.” 

Mr. Craig took up the various problems that are to be 

met in the advertising field and discussed them thoroughly, 

devoting a part of his time to the consideration of country 

advertising as well as city advertising. He used illustrations 

of good and bad advertising in his lectures. 

The first session of the meeting was devoted 

to a talk on “The News as the City Editor Sees It,” by Henry 

F, Woods, night editor of the St Louis Republic. Mr. Woods 

compared the city editor of a newspaper to the general of 

afternoon 

an army with the various members of the staff as colonels 

and captains, and the privates as the reporters. 

“The city editor must be full of leadership above all,” said 

Mr. Woods. 

get it and how to tell it. 

“He must know how to pick out news, how to 

He must know his public. He must 

know how to train the greenest reporter, and how to handle 

the star reporter.” 

In explaining the various types of newspapers and the city 

editors that make them, Mr. Woods spoke of the type of 

newspaper that distorts news, the type that is a bare chron- 

icle of events, the “saffron hued” type of the yellow editor, 

and the one that sees things as they are. 

It probably would not be just to characterize the address 

of Herbert Kaufman, the widely known advertising and editor- 

ial writer from Chicago, as being the best of the week for there 

were so many good talks that it is impossible to say which 

was the best. Nevertheless it is safe to say that the address 

by Mr. Kaufman on Monday night was of a high rank and 

was well appreciated. 

Mr. Kaufman brought out the fact that advertising has 

come to be a new force in commerce, that it is no longer 

a makeshift profession but one worthy of the best brains 

of the country, and that it is a power in the making. 

Mr. Kaufman said he believed there was no field in which 

the coming of the college man produced more good than in 

the advertising field, and that his coming with logic, ideals 

and honor meant the displacement of the weaker type of ad- 

vertiser, the black-leg and the schemer. 

Mr. Kaufman discussed the methods of advertising of a 

few years ago when both newspapers and magazines were 

festered with disgraceful announcements. when faith healers, 

venders of magic and all sorts of quacks practiced their de- 

ceit upon the people by then 

showed how the present age had made wonderful progress 

toward the elimination of such men and toward sane, hon- 

est and truthful advertising. 

means of advertising. He 

“A new type of advertising men is striding to the fore,” 

said Mr. Kaufman. “Men who have nothing to sell except 

their time and ideas—who carry no price ticket upon their 

ideals of self-respect. A better generation of publishers is 

in the saddle; the newspapers and magazines are breaking 

their alliance with quackery and brigandage. The creed of 

the editorial sanctum is rapidly becoming the religion of the 

counting-room—the publisher has awakened to the fact that 

it is as much his duty to defend his subscribers as he is 

called upon to protect their welfare in the news columns. 

(ationaf (printer-Journafist 

“A newspaper to earn respect of its subscribers must first 

respect itself. Before it can become a good advertising 
medium it must be a good paper. If half of its subscrip- 

tion list is made up of men who have been defrauded by 

cheats until they are incredulous of the statements of any 
concern, the honest advertiser suffers; he pays for more cir- 

culation than he gets, he buys too many blank units, he 

wastes the cost of reaching each reader who lacked faith. 

“Advertising is simply salesmanship with a time limit, 

the concentrated essence of plain reasoning. It must be 

clear, direct and sincere; it must ring true and bear analy- 

sis—anything which wouldn’t sound logical if it were uttered 

by a clerk over the counter is bad advertising. Advertising 

is just good common sense.” 

Mr. Kaufman believes the writer of advertising must be 

a close student. He must understand the condition of the 

field and the product he is trying to advertise. He must be 

a good reasoner and a convincer of men and women and 

must know how to interpret things. 

“Advertising is not the art of finding something new and 

telling about it,’ said Mr. Kaufman, “but it is often a mat- 

ter of making a thing seem new which has never been talked 

of before. No advertising man can not be too well equipped 

nor can he possess ideals and principles which will not stand 

him in profitable stead. Advertising calls for the best and 

the strongest, it cannot find enough helpers to serve its need. 

The modern business man knows that he must strike the 

modern pace, wear a new armor and bear new weapons.” 

At the last night session in the College of Agriculture audi- 

torium, two speakers gave short talks. The first address was 

by Joe Mitchell Chapple, of the National Magazine, Boston, 

on “Magazine Journalism.” 

Mr. Chapple told of his experiences and trials in his work 

on the National Magazine and how he had finally made the 

acquaintance of nearly all of the important men in Washing- 

ton, of the national capital’ In speaking of the necessary quali- 

ties for a magazine writer, Mr. Chapple said: 

“The self-same qualities that count for a good newspaper 

reporter come into active play in magazine journalism. It is 

the simple process of not only seeing things, but feeling 

things, when the reader is carried forward with the writer 

to actually see and feel a situation. Then we have evidence 

of public opinion crystallized. It is curious how trivial things 

lead to important consequences. The human will always ap- 

preciates a picture; we never outgrow the child’s love of a 

story and love of pictures; and even if Shakespeare insisted 

that the play is the thing, the story is the thing in journal 

ism, in all its phases.” 

Following Mr. Chapple’s address, Charles D. Morris, edi- 

tor of the St. Joseph Gazette, gave a talk on “The Essen- 

tials in Journalism.” According to Mr. Morris, the five 

things that are essential to success in newspaper work are, 

natural fitness, education, industry, honesty and cheerfulness.” 

It is possible to train men and women to write,” said Mr. 

Morris, “but without natural ability the work is mechanical. 

I have known men to succeed without college education, but 

not without culture, broad learning and experience from 

association with men. You have a greater responsibility tham 

the lawyer or the physician, for you have a greater number of 

clients. You should know whether the physiology of the 

physician is correct, or the theology of the parson is sound. 

“Your information should be so wide as to include every 

activity of life. The great feat is to tell what you know; 

not that a thing should be done but how to do it. Your 
education should be general and yet you should be specialists 

in politics; not only specialists in politics, but readers of | 

good literature.” 

(To be concluded in July issue) 
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Address communications to Harry Albro’ Woodworth, 

A HUMORIST PRINTER. 

HERE was it that I saw not 

long since an “apprecia- 
Hl IES tion’ of my dear Chris- 

tian friend Most Easy 
é Budd, of Wichita and Ter- 

ry Elat and late of Bur- 

moet 7 

5) "y 

; lington, but always, I be- 
leveson the job? (Read 

ia his advertising matter here- 
[== with reproduced for fur- 
Hi ther particulars). I said, 
1 | Siiyedear eChristian 
: friend,’ even though he 

has been either  photo- 
graphed or wash-drawn in 

as the preachers—and the 
advertising men. On a 
dragon’sblood cover to a 

folder appear these words, “Genealogy of a Coun- 
try Printer.” This is in Tudor text, and although Mr. 
sudd may not have on hand such faces as those which 

have both open-line and solid forms, he has made 
a wonderful job of two printings by making a white 
right-hand shading to the words as they were printed 
in the reddest of all reds by setting the gauge-pins 
over a little, don’t you know. To the inside of this 
folder is pasted at the top a somewhat smaller folder 
of plate stock which is that reproduced as 1a. The 
frame is evidently printed from real wood, which is so 
scarce now, built type-high. This is certainly a re- 
markable combination of wood engraving, If you can 
call it that, half-tone from wash and straight com- 
position (if you can call it so, also). The hour- 
glass composition in the same size of a series is 
unique, as is the fearful and wonderful combination 
of “Main Points” which follow it. Back of the half- 
tone is a yellow tint, at least I think so. This is the 
night that the comet is due to strike the earth if it 
does not get short-circuited, and there is so much cy- 
anogen gas and other hot air in the atmosphere that 
everything looks yellow, even to the New York Eve- 
ming Journal. On another folder Budd uses another 
frame which is devilishly black and adds to the humor 
of the text by its being a trifle skimpy in the joints, 
which is suggestive on some country printing-office 
chases which I have known. The picture of Budd 
is printed over a yellow tone this time — something 
that makes a tint look weakly in comparison. T 
showed this job to a printer the other day and he 
said he did not care for straight composition which 

iF the guise of the Devil, but 
' then those who began in 

i | this world as printers’ dev- 
, ils have done almost as 

Hi much good to the world 
a 5 

i 

Scranton, Pa. 

was all caps, but I told him to read it and he had to 
admit that in such work as this the caps of the “Fred- 
dy’s Slate” face added to the gayety. The wording is 

DEAR SIR,-] HAVE JUST BLOWED MY BOSS 

FOR ABOUT 300 DOLLARS WORTH OF NEW 

PRINTIN THINGS, AND IN ORDER To GET YOUR 

NEXT JOB | WILL THROW IN THE ANNEXED 
PICTURE OE A FAMOUS PRINTER, DONE IN OLD 

MISSION AND PE-RU-NA AND SUITABLE FOR 

DECORATING ANY DEN OR OUTBUILDING. | Do 

ALL. KINDS OF PRINTING, MOSTLY WORSE, AND 

THEREFORE KNOW | CAN PLEASE YOU FOR 32 

YEARS | HAVE PRINTED, AND WITH THE Ex- 

CEPTION OF & YEARS IN WICHITA AND 6 DAYS 
IN TERRY HUT HAVE BEEN IN BURLINGTON 

ALL THE TIME | CAN’T STAY HERE ALWAYS 

5O YOU HAD BETTER HURRY 
MOST EASY BUDD 

REDMOND’S PRINTER 
PHONE SIX-FOUR MAIN 

2a 

"THE man who makes good on 

the job has a better pull than 

the fellow who caters to the boss 

3a 

ARTHUR G. HALLETT 

Ourographer LET 

Two Hundred Nine W. Secbad Street 

EAST LIVERPOOL, OHIO, U. S. A. 

la 4a 

certainly humorous. It is a combination of the Fra 

brand of Roycroftie and the wit of the He lead 

of the Indianapolis News, “Kin” (Hoosier for Elbert) 

Hubbard. 
Now we come to a job (3a) which would do the 

soul of the Fra good. It is all in black—that is, 

there is only one printing and that in black ink, which 

makes it different from other motto cards. However, 

the effect is quite as pleasing as if it were in some 

two harmonious colors of ink. The word “color,” as 

black-and-white artists use it, applies very foreibly 

here, as the border is in two delightful tones of gray. 

There is consequently a three- color effect, if not a 

trichromatic one. 

I have given Mr. Budd considerable space this 

time because I believe he is a man whose original 

advertising helps to get his firm the business iid 

very appreciable way. 
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BIG ADVERTISING IN A SMALL CITY. 
With the card reproduced as 2 comes a piece of 

advertising printing which | will refer to later. Now 
for the card: It is certainly out of the ordinary as to 
composition. The small type is printed in green over 
a green tint. The rules are red and the name of the 
print-shop is in purple with the exception of the in- 
itial P, which is green. The signature of the fore- 
man is in writing ink. Probably the balance would 
be somewhat better in the reproduction if the signa- 
ture were not there, but I did not scratch it out, for I 

want the readers of this department to get acquainted 
with Mr. White. 

+ > 

Rock Hill, S: G., is a town that had less than 6,000 
population in 1900—it should surely have more now if 
the London Printery has been in town long. The 
catalogue I have just received is on super-calendered 
and plate stock, and contains in the neighborhood of 
100 8x11 pages. Father Herbert has been telling us 
that in spite of his splendid admonitions and a decen- 
nium of nagging from this department the printer- 
folk in the smaller cities and towns of America have 
not yet grasped the possibilities open to them through 
the work they can do in their own shops to adver- 
tise their ownselves. It must have made this ever- 
young and up-to-the-moment editor and advertising 

Zé Rock Hill, South Carolina 

& SS Vea ak a 

From Eminent Critics 

78 THE LONDON PRINTERY 

National Printer-Journalist 

There few printers who will take as much 
pains with a poultry circular as is shown on 

one which recently came from The London 

Printery, Rock Hill, S. C. It is a delightful 

little creation and would surely tend to induce 
me to go into the poultry business, were I not 

SOHO pti slatted as : qnenamhtet si 

Bamilton Carhartt Cotton Mille 

Ruff, Jr. It is certainly as satisfactory a piece 

of work as could have been set. 

The London Printery, Rock Hill, S. C., sends 
a bunch of dainty colored work, which will not 

show in the reproduction but a small part of 
original excellence. 

Saat Dosser-Goodson Company 

SOOSSCTSIOSVCSOSSSCOSSSSES PSIESCS ORS SHH 

$065655550000000606056659000006068 

in it already 

with it, too. 
The American Printer 

The McFadden Auto Company letterhead is 
excellent. It will not reproduce orI would 
show it. 

A bunch of other good stuff along 

Their work shows considerable care in execu- 
tion and knowledge of what is best in the typo- 
graphic art. Their designs are simple and for 

the most part easily executed. As an example 

of this might be cited the letterhead for A. F. 

[We have several hundred such favorable 
comments as theones above, which goes toshow 

we know what is best in printing.]— London. 

Printing That Attracts The Business Bringing Kind 

2H 

adviser feel good to have this proof that there is no 
hook-worm among the type-lice of Rock Hill, S.-C. 

The composition of the booklet is excellent; the 
type is new and fashionable; the ink is of a quality 
to match the fine stock—there are three colors and a 
tint on the cover, and each page of the remainder of 
the book has at least two colors. On the first body- 
page is a picture of the red Printery, which is a good- 
sized and handsome building of three stories. Fol- 
lowing this is an address “To Our Old and New Cus- 
tomers.” Then follow the “Terms,” and a little an- 
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nouncement of the “Special Catalogues” of the firm, 
Just as if this were not a special catalogue? After this 
follow a number of pages concerning the special type 
which the firm have in stock for its rubber-stamp 
business. The faces and series shown also serve as 
specimens of the type which is in stock for use in 
job printing, although ‘this branch of the busi- 
ness is more specifically treated later on. The catas 
logue does not mention the names of the various 
faces of type, but gives each font a number. The 
shop seems to have plenty of up-to-date series and, 
best of all, many sizes of a series. At the bottom 
and top of each page is the pleasing diamond work- 

80 THE LONDON PRINTERY Rock Hill, South Carolina 

a} 

A PRINTING SHOP THOROLY EQuirreD 

: Che London Printery 
Typographecs and 

Stationers 
i 

| ATED AT 
ROCK HILL, 3 C. 

No. 5. A neat letterhead oddly balanced. 

J. EDGAR POAG, BROKER 
“CUTS THE EARTH TO Real Estate SUIT YOUR TASTE™ 

RocK Hitt. S C 

No. 6. A well balanced letterhead for a realestate dealer. 

Printing That Attracts The Business Brirging Kind 

mark of the company set out by a long panel. The 
name and address of the firm are at the top of each 
page, and at the bottom appear on either side, short 
sentences, of which the following are examples: 

“Printing that Attracts,” “Its Our” Habe 
Please,” “Printers? Read What Others Say; seam 
Success—Not an Experiment,” “See First Page for 
Terms, Etc.,” “Note the Prices in Our Catalogue 
‘“Moore’s Modern Methods Don’t Cost Money,” 
(directly opposite the last sentence, —_———= 
They Save It,” “For Quick Returns Send Us Your 
Order,” “We’re Johnny on the Spot Every Time,” 
“Your Needs Are Our Study,” “Prices subjectoe@ 
Advance,” “Please Designate Specimens by Number,” 
“Our Policy Pays Us and Pays You,” “Every-Day 
Needs at Every-Day Prices,” “What You Want and 
When You. Want It,” “There Is No Place Like Home 

(Directly opposite the last sentence, “The Print- 
ery is the Nearest,” “Prices Subject to Change With- 
out Notice,” “Read What Others Say About Our 
Printing,’ “Our Printery is Right at Your Door,” 
(opposite last sentence, “Won’t You Pull the Latch- 
String) 

Such sentences as the above are well worthy of 
careful study. They are each written to fill a certaim 
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space and when a printer or other advertiser learns to 
write short, snappy, appealing, convincing sentences 
like these he is well along the road to success as an 
advertiser. It takes considerable practice to go rather 
beyond this in advertising as connected with composi- 

tion and make sentences which have only a few words 
which go in stated places and which should be of 
equal length, or nearly so. Some papers employ men 
to do nothing else but write headlines. Surely such 
men could shine as writers and designers of adver- 
tising display, particularly as most of them were 
originally printers. 

At the end of the book there is a department enti- 

Hed “SPECIMENS of PRINTING By The London 
Printery,’ “BRIGHT YOUNG MAN.”. The reproductions 
given in this department are from the NATIONAL 
PRINTER-JOURNALIST. I am giving one page which 
shows how the concern has utilized Mr. Hanson’s 
pertinent comment, and also furnishes an idea of the 
layout of some of the pages of the book. The long 
panel with the work-mark, which is at both top and 
bottom, is printed in a lake ink. The ornamental bor- 
der around Mr. Hanson's design is in a bronze green 
(2b). Another page of specimens is shown as 2c. 

The use that The London Printery makes of the 
bouquets it has received should be suggestive to many 
printers who do not realize what force sometimes at- 
taches to an honest opinion by a critic of job printing. 
lf one of the critics of the printing trade papers has 
gven you a sincerely appreciative notice of your work 
do not be too modest to pass it along. In this age of 
competition that great force known as Distribution, 
which is so greatly helped by that supplementary 
force Advertising, requires that its high priests sacri- 
fice their innate modesty on its altars in order that the 
flame may be seen. @G 

A CARD FROM A STATE OF GOOD PRINTERS. 
This (3) is the way in which the Commercial 

Printing Company, of Fort Worth, Tex., impress on 
the minds of prospectives their name as well as their 
ability as designers. The postal card on which this 
announcement appears is in two colors. The rules and 
the paragraph marks being red. 
How little I have seen of De Vinne lately! What 

with our faces with the long ascenders De Vinne 
seems to have been relegated to a back seat for a 
while, even more than such handsome faces as Jen- 

To avoid the possibility of confusing our mail with 

q that of another firm in this city, who for some reason 

have adopted a name very similar to ours, please ad- 

dress us in the future,—— 

The Commercial Printing Company 
281 West Tenth Street, Fort Worth, Texas 

Not connected in any way with any other printing con- 

cern in this city, regardless of name. 

No. 4 

son, Shoeffer, etc., and yet look how handsome the 
‘op . . . . + 

DeVinne on this card looks with its generous leading? 
> > 

For a piece of composition which occupies in the 
original a space of full length inch deep by two-thirds 
inches wide, the envelope (4a) of Arthur G. Hallett, 
of East Liverpool, O., is certainly striking. The in- 
itial T is red and the remainder green. The union 
label looks rather well in the position in which Mr. 
Hallett has placed it. 

: 

: 
: 
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Mr. Hallett encloses a card (4a if you can make a 
good half-tone of it) which is one of the most unique 
pieces of composition I have ever seen, and I have 
seen a few. The utilization of the squares to form a 
yellow tint with streaks of white is clever, as is also 
the arrangement of the smaller squares to form a very 
attractive border, which is in blue. Perhaps the in- 
itial E also in blue, is the cleverest production of all, 
being likewise made up of squares. The tint is yellow 
and the wording brown. The spaces where the crosses 
appear brighten the job by means of the white of the 
stock. [4a could not be reproduced.—Ep. | 

+> > 

WHERE CUT AND*‘TYPE MATCH. 

This (5) is a striking example of the use of a cut 
of the words “Job Printing’ in connection with a 

THe Stone Printinc Co. 

JOB PRINTING 
142 FRANKLIN AVENUE 

SCRANTON, PA. 
No. 5 

union label, and some harmonious gothic type. The 
job is especially pleasing with its wide margin and is 
printed in brown on white stock. 

YS <S 

A PAPER'S PAPER. 

The Eagle Bulletin is a newspaper about a news- 
paper. The February number, which is just come to 

2 VHE BAGEE BULLETIN 

A NEW AND STRIKING IDEA IN 

ADVERTISING. 
“Tell me what you eat,” said Brillat 

Savarin, “and I will tell you what you 

are” Jobn Hill, who realizes with 

Savarip that the first’ pleasures of 
ud the last pleasures of old 

age come from the palate,*las been 
using Uh agle’s advertising columns 
to tell the Clarendon’s patrons what 
they wv nd to tell the general public 

what uld pot eat. His advertise- 
meni en ereating much favor- 
able 

baby hoo 

from the public as well 
as Lose iiterested in advertising, 
are considered the best “ads” of 
restaurant that have ever appeared 
Housewives, if sucb there be, wiio 
haven't read his “Food Talks.” have 
missed a lot of ripe instruction from 
an expert in detecting what is over- 
ripe. He begap by advice about mar- 
keting Ile declared War on cold stor 
age products. “Freezing destroys fla- 

“Haak 
Hea puted inany gastric diseases to 
the eating of cold storage medts and 
fish. He added ‘We would be pleased 

xe SI 
trib 

if the law made it a erine to freeze or 
offer for sale frozen food.” Then he 
went into the milk question, the need 
of clean stebles for cows. of clean 
milkers, of tests for tuberculosis, of 
careful packing, and of tests for age 
ard for richness. The Clarendon bas 
the milk and cream of Guernsey cows. 
never permitted in transportation to 
get below 42 degrees Fabrenheit. The 
cream has a standard of 45 per cent. 
butter fat: but to sult patrons’ taste. 
a 22 per cent grade of equal purity js 
served. The national standard of 
cream Js only 18 per cent. Mr. Hill is 
going to keep up these “Food Talks.” 
He will,tell us why certified oysters 
are worth while, and why the swelling 
of oysters by soaking in fresh water 
destroys flavor. Eggs, he will explain, 
should be put under the specific gravi- 
ty test. which will show if they are 
more than four days old. All older 
than that he rejects. He will detail 
how chickens and turkeys should be 
fed. killed, dressed and shipped. to 
taste right. His views on ice creams, 
on soups. on squabs and on vegetables 
will be instructive. A few of his pef 
recipes are to be included. Mr. Hill's 
experiment in buying high priced ad- 
vertising space to enable him to talk 
frankly to his public ts being widely 
discussed among advertising men. So 
far as the hotel and restaurant business 
is concerned, it is an absolute novelty. 
The John Hill-Clarendon Hotel ad- 

vertising is appearing every day at 
the top right hand corner of the page 
opposite the editorial page in the 
Brooklyn Eagle for whieh position be 
pays 30 cents per une. His ads sre 
set In double-column space, from 50 to 
80 lines deep. Mr TIil) writes his own 
copy He knows what be is talking 
about and that is why bis ads are 80 
effective 

4 LETTER OF APPRECIATION. 
The Dorland Advertising Agency of 

Atlantic City, one of the largest resort 
advertising concerns in the country, 
recently wrote the following in a 
letter to the Eagle 

“In our experience of twenty-six 
years in specializing solely along the 

lines of handling resort and hotel ad- 
vertising, we have always found the 
Brooklyn Eagle Information Bureav 
of great value to our clients. Never 
bas 4 complaint reached us concern- 
ing its work and scope, and never bas 
anything but the highest commenda 

Two of John Hills Advertisemente 
in the Brooklyn Eagle. 

tion for thorough service, bonest 
treatment and excellent results to all 
reached our ears. We are always 
happy to recommend it to any and all 
of our patrons throughout America 
and Europe.” 
The Dorland agency has charge of 

Which Are Appearing Exclusively 

Food Talks No, 3. 

We think the prevalence o 
cans is due to the constant use 

or offer for sale frozen food. 

New Yorkers have been 

little city girl, being taken to 

ens, ducks and turkeys taste, 

—freezing—destroys the flavor 
their proper flavor 

Clarendon. We very much d 

of which the same can be said 

Cold Storage. 
(Continued.) 

You can fool the palate; you cannot fool the stomach 
We would be pleased if the law made it a crime to freeze 

But laws ought to be unnecessary 
If you, who do the eating and digesting, demanded 

FRESH food, there would be no more “cold storage.” 

bitterly for the thin blue milk she had at home, saying she did 
not like the “yellow” kind. For such as these there is no hope. 
But for those who have not forgotten how fresh, plump chick- 

meats and fish that we sometimes think they prefer it. A 

detect the cold storage variety 

No cold storage products of any sort are used at the 

hotel, restaurant or private dwelling in Greater New York 

f gastric diseases among Ameri- H 
of cold storage (frozen) foods. 

fed so long on frozen poultry, 

the country for a week, cried 

there is always a sure way to 
Remember, cold storage 

r Reject all things that lack 

joubt whether there is another 

I JOHN HILL, Clarendon Hotel. 

Food Talks No. 10. 

Jater than March. 

March until November first. 

of any pretentions, in or out 

until summer This raises the 
and spoils the product 

are introduced yearly in the 
freezing of poultry 
this frozen food. 

and only then. The freezing 

naturally 
The Clarendon for many 

| unfrozen 

Turkeys. 
i _ Every one ought to know that*turkeys are brought to li 

their best condition for eating from Thanksgiving until not i 

Yet more than one-half the turkeys eaten are eaten from 

Every country hotel, seaside resort, restaurant and hotel 

the Clarendon—has turkey prominently on its printed menu 
daily all summer Every turkey thus sold 1s a turkey bought 
by the marketman in December or January, frozen, and held 

So long as the public will pay a high price for this frozen | 
and unsanitary stuff, so long will the venders sell it Bills 

Laws are not necessary Do not buy 
Eat your turkeys when they are best— 

price of this national dish almost prohibitive, would cease 

except in season—when it is at its best. and can be obtained 

JOHN HILL Clarendon Hotel 

of Greater New York—except 

price during the proper season I 

State Legislature to control 

» and consequent making the 

years has not served turkey 

=e 2 Pe B) 

hand, claims that more new advertising originates im 
the Brooklyn Eagle than in any other newspaper in 
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this country. In an article concerning reproductions 

it says that the Brooklyn Eagle is a letter of introduc- 

tion to the homes of its city. There is no doubt, as 

the the Bulletin claims, that for sixty-nine years the 

Eagle has been a part of the daily life of Brooklyn, 

and has built up a body of readers of peculiarly high- 

class. One page of the Bulletin’s four pages is shown 

(6). It has a talk about “A New and Striking Idea in 

Advertising,” which tells of how John Hill is a be= 

liever not only in the Pure Food Law but also in pure 

food. The two advertisement on this page are proudly 

reproduced by the Bulletin with this heading “Two of 

John Hill’s Advertisements which are Appearing Ex- 

clusively in the Brooklyn Eagle. They are good adver- 

tisements. Their serial form and their timeliness at a 

time when people are beginning to see the great dan- 

gers that lurks in impure food are worthy of special 

note. The Eagle makes the claim that it carried 

9,5554,571 lines of advertising last year, and that only 

two papers in New York City exceeded this record. 
> > 

GO TO THE BUSY MAN, THOU HUSTLER. 

A small blotter which is composed, in a fashion that 

has a direct bearing on its conversational powers is 

If You Want Work Quick ra#RKRAR 

Go to the BUSY MAN—Hz¢’s Busy Because He's Good. 

ye ELE ROOSEVELT is said to have said: ‘When yes 

want something dono in a hurry, go to the BUSY MAN.” 
The best workmen—the best printere—are usually busy 

simply because they are the best. 
Wo are busy, which is evidenco of tho superierity of 

the work we do, But we are never too busy to make esti- 

mates and suggest ideas for printing that will prove profitable 

to you. 

NEW ‘PHONE 2:3. ee OLD ‘PHONE 1815-R 

People’s Printing Co., DIME BANK BUILDIN G, 
138 Wyoming Ave., SCRANTON, PA. 

L. A. CLARK, MGR. 

No. 7 

that reproduced as 7. The small type in the center is 

red and the remainder blue. Such talk as is on this 

blotter should make a busy firm busier—and that is 

probably just what the firm wants. 
> > 

A NEW CONTRIBUTOR—AND A GOOD ONE. 

Dear Sir:—Am enclosing a few specimens of job work and 

would like to have you comment on same in the columns of your 

journal. We received the first copy of your paper a few days 

ago and I am very much interested in the “More Work Through 

Publicity” department. Yours truly, 

The Harbor Beach Times, Tuomas F. Biss. 

Browne Publishing Company, Harbor Beach, Mich. 

Harbor Beach had only about a thousand population 

ten years ago, the newspaper directory says; but if 

the Times is as enterprising and up-to-the-times as 

RE PRESCOTT Secretamy TREASURER & F BROWNE, Presioan? G@. G BROWNE. vice-r 

THE HARBOR BEACH TIMES 
HARBOR BEACH, MICHIGAN 

@ROWNE PUBLISHING COMPANY 
PRINTERS AND PUBLIBHERS 

No. 8 

its job office, it should have ten thousand now. Here 

(8) is the letterhead design of the Times, on heavy 

brown deckle-edge stock, “Established 1880” line and 

rules, and address of the company and rule green; 

remainder brown. A good example of how rules are 

being used in place of panels, with less expense to 

material and time. Other designs by Mr. Bliss will 

be criticised later. 

Mationa? (printer: Zournafist 

BUSINESS IS BUSINESS. 

A valued contributor says he thinks printers and 

other business men will find the following useful in 

their business. 
“The man of business is strictly business, he under- 

stands his business, he know buiness, he talks busi- 

ness, he does business, and is full of business, he 

minds his business, he does not meddle in other peo- 
ple’s business. To worry others with your business is 
not business; if you let others know your business 
you will soon be out of business. To get you into 
trouble is the lawyer’s business, to get out of it is your 
business. To tell others to do, but not to do it him- 
self is the preacher’s business. To not let others do, 
yet do it himself is the policeman’s business. To make 

that loan is not business. I write this card as strictly 

business. I present it as a matter of business. Save 

it, as it is full of business. Call and see me and well 

do business.” 
> > 

A RAILROAD AS A MAGAZINE PUBLISHER, 

I wrote a long article on railroad advertising for the 
NATIONAL PRINTER-JOURNALIST some years ago, and 

at about the same time devoted one entire installment 

of my department in Printer and Publisher to the 

subject. But in all the railroad literature I reviewed 

at the time, I did not have a real magazine, evidently 

furnished “without money and without price” to pres- 

ent and prospective patrons of a railroad, with the 

single exception of the late George H. Daniels’ publica- 

tion, issued by the New York Central. Arthur G. 

Lewis, of Norfolk, Va., has presented me with a num- 

ber of copies of Book of the Royal Blue, in which he 

conducts a department of wisdom and poetry entitled 

“Stub Ends of Thought.” The magazine is published 

by the passenger department of the Baltimore & Ohio 

Railroad, and contains articles, poems, etc., fully up 

to the standard of magazines which we gladly buy 

when we have the price. All America seems to be 

this bright monthly’s oyster, but one of the most in- 

teresting articles bears the title, “Keeping the Balti- 

more & Ohio in Repair in War Time was a Task for 

Hercules.” Hercules did not happen to be on hand, 

but the B. & O. seem to have obtained someone equally 

strenuous and resourceful in person of its then super- 

intendent of construction, W. E. Porter. The maga- 

zine is beautifully illustrated. Mr. Lewis is a cheer- 

up philosopher whose page has become so popular 

that he has issued “Stub: Ends of Thought” in book 

form. Here are a few of the stubs: 
Enthusiasm is the engine that drives our mental capacity to 

effort; and directs our ability to results. 

There can be no real executive ability without the posses 

sion of that positive knowledge which comes only after earnest 

research and actual experience. ’ 

What some people call bad luck is really nothing more than 

ill-judgment and lack of confidence. 

But it’s bad luck to have these in our make-up, 1s 

it not? We'd better try to purge them out of out 

system. 
> > 

WHY SHOULDN’T HE BE BUSY THERE ? 

Just received a copy of the Loveland (Col.) Daily 

Herald with the heading “Dan Cupid Gets Very Busy 
in Loveland.” 

The ads are not set in an original and uniform style 

which nevertheless allows scope for the Individuality 

of the Advertiser. 
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Leaders in the Art Preservative Con-ult 

The Twenty-foirth Annual Convention of the United 

Typothetae cf America proved the most Useful ard 

Successf7l in Its History—Reception by the President 

of the United States—Congressmen Speak on Second- 

Class Matter—Government Printed Envelopes—‘“fi I 

wanted to be eletced Mayor cf a City I would slap the 

Editor of every Paper in the Face’—Practical Devel- 

opment of Boys and Education of Printers—Cost of 

Production, Etc. 

ROCIALLY the Twenty-fourth Annual Convention 

of the United Typothete of America was auspi- 

ciously opened in the magnificent Assembly Hall of 

the Raleigh Hotel, Washington, D. C., Monday eve. 

16th. There was a program of read- 

legerdemain, chalk talks, and other 

entertainment. 

i 

ning, May 

ings, songs, 

A cordial, social time was enjoyed, 

and master printers, from Winnipeg to Richmond 

and from Boston to Galveston and Los Angeles, exchanged 

greetings, renewed old friendships and formed new ac- 

quaintances. 
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for all other cities and that hereafter you will meet only in 

Washington. 

The prosperity of our city was never better established and 

never were its prospects brighter, but we want the aid of all 

patriotic Americans to make this in all respects the finest of all 

capitals. maintenance and 3ecause you all contribute to its 

beautification, it is your city, and therefore I cannot present 

you with the proverbial keys of a city that is already yours. 

But I do bid you a most hearty welcome and trust your confer- 

ences may be productive of much good to the business interests 

you represent.” 

Edward A. Kendrick of Buffalo, N. Y 

dress of welcome. 

.. resporded to the ad- 

“Your kind words, Mr. Commissioner,” he 

said, in part, “have made us feel at home. We are happy 1n our 

from the 

atmosphere of our National Capital that will help us solve the 

place of meeting, and we shall draw an inspiration 

problems which will come before us in the next few days.” 

After Mr. Kendrick’s address the convention started in im- 

with Fell 

the following committee appointments: Auditing, Southworth of 

Chicago, chairman; Morgan, Philadelphia, and Wheeler, Boston. 

Cushing, of Boston, Bois, Baltimore; Lath, 

Chicago; Brock, Philadelphia; Walcott, New York, and Mouton, 

Providence. Credentials, 

meca tely routine business. President announced 

Topics, chairman ; 

Eynon of Washington, chairman; 

Engraved from Photograph by the Globe Engraving & Electrotype Company of Chicago. 

A. at Wuuirte House sipE oF THE U. S. ARMy Anpd Navy BUILDING MEMBERS OF THE U. T. 

Tuesday morning, May 17th, the opening session was held. 
President Fell introduced Cuno H. Rudolph, President of the 

Commission, who now, under Congress exercise control over 

the Capital City of this Nation. 

Commissioner Rudolph was greeted with much applause. 

“This is your twenty-fourth convention,” said Mr. Rudolph. 

“It is the first time you are, as a body, performing the duty of 

Patriotic citizens to come to Washington. 
fore, and including your twenty-third convention, always visited 

othere cities, I take it that your coming now means ‘twenty-three’ 

As you have hereto- 

Warde of Pittsburg, and Walkenhorst of Kansas City. 

The report of the president, which was next in order of busi- 

ness, was listened to with attention, and was frequently inter- 

rupted with aplause. 

The address showed that wonderful progress had been 

made in the last year, both in the increase of membership 

and the installation of methods to meet every demand of the 

master printers of the country, one of these being that of a 

The principal points of 

gereral interest in this most satisfactory report, which fur- 

simplified cost-ascertaining system. 
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nished conclusive proof that President Fell had fully met the 

expectations of the members who had insisted on drafting 

him for a third term of service, were as follows: 

THE, SIMPLIBRIED COST SYSTEM 

Last Fall we started with what, for want of a better name, 

has been called the ‘Simplified System.” This gives the printer 

the proportions of his productive and non-productive time, 

and this is perhaps the first enlightenment which he needs. 

While this system was received with interest, we still 

found a lack of persistency, and concluded that the only way in 

which our membership would put in operation 

matter how much their desire be to possess one, was to put 

a representative in their offices to install the system and watch 

its operation for a couple of months until the data commenced 

to show the actual conditions to the individual member. This 

has proven just what the printer needed. We have confined 

these installations solely to our members and have performed 

this service at a very moderate expense. The results have been 

extremely gratifying. With the certainty of knowledge coming 

from the operation of the system, the prices for printing have in- 

creased toward the margin of profit which every merchant should 

demand for himself. The printers have been brought together in 

different communities, have given earnest study to the situation 

and have ‘benefited heavily from the results. While we appre- 

ciate that there was an advantage in our earlier ideas in arous- 

ing a general interest, we know that the only sure system of cost 

introduction is by a personal representative directing it in the 

office of the member. 

great 

a system, no 

The establishment of three new Typothete in one state in the 

last ninety days, bringing together as enthusiastic and level-head- 

ed a bunch of printers as it has ever been my pleasure to meet, is 

the kind of evidence which we have been seeking. The fact that 

our representatives’ time is so demanded that it is a question 

where they will go is so unique in printers’ associations that you 

will understand the enthusiasm which possesses us. 

Mr. James H. Collins has been writing a series of excellent 

articles in the Saturday Evening Post. I quote from one of 

them dated April 23. Speaking of the introduction of experts 

into a particular plant and what they would find, he says: “The 

first definite information it yielded sent them to the management 

with suggestions about a certain kind of castings. ‘You are los- 

ing money on them; raise your prices.’ ‘Oh, we wouldn’t dare 

ask higher prices for those,’ was the reply. ‘Our competitors 

crowd us too closely. It would put us out of business.’ ‘Well, then, 

go out of business,’ said the engineers. ‘This work will put you 

into bankruptcy eventually, for you are losing money on all you 

turn out.’ ”’ I merely quote this because our trade is not the only 

one that is worried over the conditions of cost, and these articles 

have been so to the point that they have appealed to me very 

strongly. 

One of our older Typothete in a western city at the time of 

the Detroit convention had but seven members in good standing. 

The printing conditions in that town were in very bad shape 

and there was utter lack of confidence in their competitors. Our 

representative was sent to that town and made it his head- 

quarters. Today this is the largest Typothete in our organiza- 

tion, possessing forty-one active, live members. The prices of 

printing have been increased, conditions of operation have been 

improved, cost systems introduced and the general conditions of 

printers in that vicinity raised to a plane never before exper- 

ienced in the community. 

COST CONGRESS—EXTENDED CREDITS, ETC. 

The U. T. A. was active in bringing together the first Print- 

ers’ Cost Congress, which was held in Chicago in October, and 

our membership is heavily represented upon its permanent board. 

Local organizations in various parts of the country have taken 

up other matters o fequal importance. The question of extended 
credits to printers lacking financial strength, and who, because 

of this weakness, formed unfair and injurious competitors, 
has been brought to the attention of paper jobbers and machinery 

people, with the result that through hearty cooperation on their 

part conditions have been much improved. We would suggest 

to our various locals that this work be taken up with activity, 

as the results are mutually beneficial. 

Mationaf Printer: Zournafist 

INSURING AGAINST ACCIDENTS 

The question of employers interesting themselves in inducing 

their employes to insure against accident and death is steadily 
growing. It is our hope to have presented for your consideration 

a paper on this matter by a well-known insurance company. The 

idea as worked out is the presentation of this matter to the 

employe as to the conservative and economical protection of 

himself and family, the employer securing it for him at the 

lowest possible rate and usually participating in the expense. It 

is not, however, made a charitable matter in any sense. The 

larger corporations in various lines, including the railroads and 

steel companies, have already set aside large sums for this work, 

and it is undoubtedly one of the matters which all employers will 

have to seriously consider. It is our hope that a successful plan 

may be worked out for our class of business. 

TRADE ABUSES—STAMPED ENVELOPES 

Our Committee on Trade Abuses, consisting of Mr. Byron S, 

Adams, of Washington, and Mr. Rufus C. Williams, of Rich- 

mond, have been most energetic in their efforts to change the 

law under which the Government prints stamped envelopes with- 

out charge. They have been cooperating with the Joint Com- 

mittee in Washington and several hearings have been held before 

the Congressional Committees. It is admitted in Washington 

that the agitation and effort for the repeal of this law has been 

carried forward with remarkable ability; some congressmen have 

told me unequaled in their experience. 

38 PER CENT INCREASE—PLETHORIC TREASURY, 

The general condition of our organization, we feel, is a 

matter for mutual congratulation. In the ten months succeed- 

ing the Detroit Convention we have increased our memebership 

38 per cent. It was with some hesitancy. that we reduced our 

dues 40 per cent. at that time. By careful economies and the 

prompter. remittances of our members we have been able to pay 

all our expenses and to increase our cash balance very materially. 

It is pleasing to advise you that we are absolutely without in- 

debtedness or claims against us of any kind, and the Treasurer 

will advise you of a very satisfactory balance in the treasury. 

The Secretary and his staff deserve special commendation for 

their earnest and painstaking work during the past year. They 

have traveled many thousands of miles and have been steady in 

their endeavors ‘for the betterment of the association. My asso- 

ciate officers and the Executive Committee have been active and 

willing helpers in our progress. 

The reports of Wilson’ H. Lee, Chairman of the Execu- 

tive Committee and of Secretary Franklin W. Heath, fully 

substantiated in, detail the claims and statements of the 

President. These reports as well as all the proceedings 

should be carefully considered by the officers and members of 

all other organizations of ‘printers and newsnaper-makers 

who seek for the accomplishment of useful and practical re- 

sults. 

Herbert L. Baker of New York City, presented a paper 

on “Ideas of Improving Our. Bulletin.’ The Bulletin is a 

monthly leaflet conveying information to membefs, and 

Mr. Baker favored the confining it, in its scope, to con- 

fidenial communications and leaving the general field to 

the trade publications, that have evidenced a willingness 

to aid in the cause and to give all matters that could help 

in the work. He evidently considered that«the journals 

in the field, ever prepared to do missionary serviec in any 

cause that will be of benefit to printers or organizations 

of printers, should receive full consideration for theif 

enterprise, loyalty and patriotic efforts. We had not 

given much thought to this matter, but we think he is 

right. Our attention, during our recent trip East, was 

frequently called to the fact that organizations, all over 

the United States, are constantly making appeals for ad- 

vertising to support publications and pay for their print 

ing. However, President Fell, following Mr. Baker's 

paper, assured the members that there was no intention 

of transgressing upon the field of the trade papers. It 

is well that the matter was brought up, for certainly, 



Mationa? (printer-Fournafist 

papers that circulate among all the master printers and 

publishers can do much more valuable and effective work 

toward extending an organization and its work, than can 

a bulletin, simply sent out to the members who are already 

enlisted in the cause. There is a limit as to what a trade 

will stand, even in technical papers,.though as we have 

frequently stated, in substance, the member of any branch 

of the graphic arts does an injustice to himself and misses 
an opportunity for a wise investment and reaping a hun- 

dred fold on the expenditure, if he does not invest at 

least ten dollars a year in technical publications devoted 

to his calling for study by himself, his associates and 

employes. It is a very poor paper out of which one good 

suggestion, worth ten dollars, cannot be obtained each 

month and that would be a hundred and twenty dollars a 

year. We occasionally meet a man who says he does not 

have time to read the trade papers. If all such would take 

these papers and read them, they would have vastly more 

time and more money. This paper commenced teaching 

the gospel of cost in 1888, under a man who had been 

thirty years in the business and if that preaching had been 

heeded then, the result would have been the saving of 

millions of dollars to our readers, and this has been only 

one of hundreds of things of like importance that have 

been taught from month to month. The trouble is, that 
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stood in line about an hour for the supreme and intelligent 

pleasure, in common with hundreds of thousands of others, 

of marching before the President, having their names an- 

nounced and shaking his right hand. He stood to the left of 

the line, and, being accustomed to having the Chief Execu- 

tives stand on the right hand, some came near passing by 

before realizing that they were in his august presence. We 

thought the President looked weary and bored, though that 

may have been our own feeling or imagination. The custom 

is a seemingly foolish one, yet so well fixed is it in the 

minds and customs of the American people that it will prob- 

ably be continued. There were three hundred in the party 

so that three hundred hours, in the aggregate, were con- 

sumed. What would be thought of a business establishment 

that would pay a Superintendent $75,000 a year and then have 

him put in a very large share of his time in standing up and 

merely grasping the hands of the members and employes? 

We remarked something of this kind to one of the party but 

he said the people claimed the right to meet their ruler, which 

is all right. However, the President is not the ruler. Rule 

in this country is in the hands of the people, nominally, at 

least, and the President is only the people’s hired man, but 

it is to be presumed that it will be argued that the Presi- 

dent represents the people and in shaking hands with him, 

we shake hands with all the people or real rulers—personi- 

U. T. A. Party at Mt. VERNON—HoME oF GEORGE WASHINGTON. 

too many, in all walks of life, are entirely heedless, are 

like those, for whom our Methodist father used to pray, at 

the family altar, “Who go on, Gallio like, as though they 

had no Hell to shun or Heaven to win.” Now the very 

name Gallio means, “one who sucks” and there are many 

“suckers” in this world who merely wish to suck a living 

out of the world with the least bother. Gallio was the 

Roman Deputy of Achaia, who was _ indifferent even to 

violence among the people, and of whom it is written that, 

“Gallio cared for none of these things.’ His careless, 

indifferent successors have made trouble for the members 

of all callings and the citizen of all governments, from the 

day of the Apostle Paul even unto now and doubtless for 

several preceding centuries. Too many printers have gone 

on, as though they had no failure or bankruptcy to shun and 

no success to win, and have made a real earthly hell for 

themselves and for their contemporaries and competitors and 

have fallen far short of any haven or heaven of competence 

or success. 

Tuesday forenoon was devoted largely to a “pump-hand- 

ling” of the President of the United States and securing group 

pictures of the members in front, and on the White House 

side, of the Army and Navy Building. Congressman Weeks 

of Massachusetts arranged for a reception by the President 

and the members were hurried to the White House and 

fied in him, for the time being. It is, none the less, a tax 

on the time and vitality of one who much needs both for 

the effective performance of the duties involved upon him. 

Nevertheless, we, with Jane Addams of Hull House, accept 

the universe as it is and will probably continue, in the future 

as in the past, to shake the hand of the President of the 

United States whenever the opportunity is afforded. 

Returned to the hall of meeting, business was taken up 

and addresses were delivered by Congressmen Weeks of 

Massachusetts and Smith of California. 

“T have not come here,’ Mr. Weeks said, “to make any 

apologies for my position. I accepted the chairmanship of 

the committee on postoffices and post roads. I have had 

trouble ever since. 

Representative Weeks declared that, like many large en- 

terprises, the postoffice did not know exactly what it cost 

to run certain parts of its business, though he was sure it 

cost more than a cent a pound to carry second-class matter 

by present methods. He suggested it would be a good 

idea to distribute by freight instead of fast mail those period- 

icals issued less frequently than weekly. This, he said, might 

materially decrease the deficit of the Postoffice Department. 

Speaking on postal savings banks, he implied that he and 

others in Congress were not much enamored with the propo- 

sition. 
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“T will say for myself and the President, however, that 

at his suggestion | have been working on a bill to carry out 

his ideas on postal savings banks.” 

Representative Weeks did not touch upon the subject of 

the printing by the Postoffce Department of return addresses 

on envelopes. Both Representatives made it clear that they 

wanted to rank as regular Republicans and were neither 

ashamed nor afraid. It was evident, though that both were 

much more governed by the traditions of the Postoffice De- 

partment than by any thorough understanding of the busi- 

ness. We do not know as they are to be greatly blamed 

for this, as the time of members of Congress is largely taken 

up in securing an election every two years and in doing 

things for their constituents and the different interests in 

their respective districts, sending out seeds and public docu- 

ments, acting as chore boys in running around to the de- 

partments; attending to social functions and trading in pet 

bills with other members to secure legislation and appropria- 

tions for their own’ districts, and looking after postoffices and 

other positions for their supporters and dependents, by rea- 

son of all of which, and other things not so obvious, there 

is the unnecessary annual expenditure of $300,000,000 which 

Senator Aldrich says, otherwise, he could save, and by means 

of such saving the high taxes could be reduced. Mr. Smith 

scored the newspaper press and the magazines and to show 

that he was not afraid, said: 

“There never was a time when the newspapers and maga- 

zines had less influence for good than they have today. 

“They deal only in superlatives. They are not leading the 

public. 

‘Pheyecanmeelecia aumayor, Oral ciiy.) liek swanted stompe 

elected mayor of a city the first thing I would do would be 

to go out and slap every editor in the face. The people no 

longer follow the papers and it is the papers’ fault. 

“The present-day magazines are filled with utterly lurid 

tales about government affairs. Not one page in a hundred 

thousand is devoted to telling the good there is in the gov- 

ernment. The people are being surfeited with superlative 

tales of’ wrongs that cannot be substantiated. 

“The press of the country is riding for a great fall un- 

less it gets back to the old-fashioned way of stating facts.” 

' GOVERNMENT TO GO OUT OF BUSINESS. 

“The basic principle of our form of government is that 

the work of the country should be done by the people of the 

country,’ said Mr.-Smith. “The government of the United 

States is a government and. not a business. 

“It should get out of the printing business. 

days the House committee will report a bill that will tell it to 

go out for good.” 

He said that the same theory that the government ought 

not to be a business applied also to the parcels post and the 

postal bank. 

“We ought to be consistent,” he said, “although it is not 

necessary to be consistent in order to be a statesman. If 

there is any motto written in invisible letters above the doors 

of Congress it is ‘Consistency is a virtue of small men.’ ” 

The assertion of Congressman Smith to the effect that 

the Government contemplated going out of printing of en- 

velopes was received with hearty cheers and both Representa- 

tives were given the thanks of the convention. ‘After this, the 

regular program was resumed and a number of able papers 

were presented that were never surpassed in merit and prac- 

tical value, and were greeted with hearty applause. 

Mr. Clyde Oswald of the American Printer, New York, 

presented a paper on “Attitude of Printers toward Organi- 

zations,” in which he suggested that organizations 

and conventions were of small value unless the principles 

and~ the things learned were carried out by the mem- 

Before many 
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bers at their homes and in their Work and business rela- 

tions. ‘lhere were also instructive papers on “Press Room 

Output,” by -H. P. Porter, of Boston; “Offset Pressyaamm 

Charles E. Webber, of Cincinnati, and “Cost of Cylinder 

Press Work,” by Claude D. Kimball, of Minneapolis. Mr, 

Kimball argued that, in estimating the cost of press work, 

from thirty to fifty per cent should be added for idle or non- 

productive time. The addresses that awakened the greatest 

interest were those devoted to apprentices and to the educa- 

tion of printers. The discussion was opened by a paper from 

T. E. Donnelly of Chicago, that revealed the fact that he is 

conducting, in his large printing establishment in Chicago, a 

model school for apprentices, who sign for a term of seven 

years. Regular teachers are employed and instruction given 

in school studies, a certain number of hours each day being 

devtoted to work. The apprentices or students are paid 

$2.50 a week at the beginning, with an advance every six 

months. The subject was ably discussed by Mr. Isaac Hi 

Blancharded, New York City, and Mr. J. Stearns Cushing 

of Boston. This matter is of so much importance and so in 

line with and illustrative of the contentions of the editor 

of this paper for the past twenty-five years, that we shall 

make the same a special feature of an early issue of the 

NATIONAL PRINTER-JOURNALIST, as it is impossible to give the 

subject proper space, attention or consideration at this time. 

Along a similar line, was a most pleasing and convincing ad- 

dress by J. Horace McFarland of Harrisburg, ,Pa., on higher 

education of printers, which was received by the convention 

with much applause. The paper on the cost of production 

of printing presented by Frank E. Webner of Cincinnati, ex- 

pert accountant, was the subject of general discussion. 

The last address before the convention was on “The Fu- 

ture of the Winona Technical Institute,” by Charles Book- 

walter, formerly for three terms mayor of Indianapolis. 

Speaking of the lack of technical education in this coun- 

try Mr. Bookwalter said: “In most of our schools today we 

educate the boys away from work and not toward work. 

The average American boy thinks that it is dishonorable to 

work with his sleeves rolled up. He looks upon productive 

labor as a lowering of social cast. Teach the American boy 

how to use his hands or the business of America will have 

those hands at its throat. 

“One branch of instruction which I hope to see estab- 

lished at the Winona Technical Institute is domestic science. 

Let our girls marry our boys with knowledge enough to boil 

lard without burning it.” 

UNION MAN, NOT “UNION CRANK.” 

On the subject of labor unions, he said: “I am a union 

man; I carry a union card; but I am not a union crank. 

When the unions of our town insisted upon having charge 

of the Technical Institute I called a halt. It is time enough 

for the young man to decide about unions when he gets out 

in the world to enter his trade. 

“The day the American laborer says that a boy shall not 

have a technical education, except under union direction, that 

day the union man ceases to be an American citizen.” 

Mr. Bookwalter’s address raised the greatest enthusiasm 

among the delegates to the convention, who showed their ap- 

preciation by voting $3,000 for the support of the Winona 

Technical Institute. Before adjourning the convention unamni- 

mously adopted by a rising vote a resolution thanking Byron 

S. Adams of Washington for his efforts to bring about a 

repeal of the law permitting the government to print return 

addresses on stamped envelopes, and expressing it as the 

sense of the convention that the law should be changed. 

A resolution thanking the press of Washington for the 

full and accurate accounts of the convention was passed 

uanimously. 
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THE NEW OFFICERS. 

The officers elected were as follows: Wilson H. Lee, New 

Haven, President; J. Stearns Cushing, Massachusetts, First 

Vice-President; George M. Courts, Vice- 

J. A. Morgan, Chicago, Third Vice-President; 

Texas, Second 

President ; 
A. M. Glossbrenner, Indianapolis, Treasurer. 

The members of the Executive Council Committee are 

CHAIRMAN Ex-Com. CUSHING PRESIDENT LEE 

Harry K. Dean, Grand Rapids; Benjamin P. Moulton, Rhode 

Island; E. A. Kendrick, Buffalo; A. E. Southworth, Chie 

cago; L. T. Davidson, Louisville; George H. Ellis, Boston, 

Alex. Fitzhugh, Des Moines; W. T. Fletcher, Kansas City; 

William Green, New York; H. W. J. Meyer, Milwaukee; 

W. E. Milligan, San Antonio, Texas; William Pfaff, New 

Orleans; Robert Schalkenbach, New York; Fred L. Smith, 

Minneapolis; Edward Stern, Philadelphia; John Stovel, 

Winnipeg, Canada; Rufus C. Williams, Richmond, presidents 

and treasurer, ex-officio; Franklin W. Heath, secreary; the 

Bourse, Philadelphia, Pa. 

There were three hundred and eleven members and visi- 

tors enrolled at this convention, which was the largest at- 

tendance for many years, or in the history of U. T. A. as 

we believe. ; 

At two o’clock on the afernoon of Thursday, an excur- 

sion by boat to Mount Vernon and return was enjoyed. The 

The verdure of river 

There is 

day was an ideal one in every way. 

banks and trees, perfect, and the party congenial. 

not a more delightful spot on earth than is Mount Vernon 

overlooking a landscape that is enchanting. 

It is a fit resting place for Earth’s noblest son, and as a 

shrine of patriotism for the World’s greatest Nation. It 

seems providential that Washington should have selected a 

spot so inspiring in its surroundings as his home. The as- 

sociations are such as to touch the hallowed emotions of the 

heart of every true American and to fill his soul with awe, 

“wonder, love and praise.” 

NEW YORK PRESS ASSOCIATION. 
At the Cooperstwn Convention last: year the New York 

Press Association unanimously voted to hold the 1910 con- 

vention at Saratoga Springs in acceptance of the invitation 

extended by President John K. Walbridge of the Saratogian, 

which invitation was warmly seconded by the Publicity Com- 

mittee and the Business Men’s Association of Saratoga. At 

a meeting of the Executive Committee and others held in 

Saratoga, May 6th, it was resolved to hold the conven- 

tion Thursday and Friday, July 7th and 8th. The headquar- 

ters of the Association will be the Grand Union Hotel, where 
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the Association has been delightfully entertained heretofore. 

A special rate has been secured of $3.00 pr day for room 

without bath, $4.00 with bath. The members generally will 

arrive at the Hotel on Wednesday, July 6th, in time for so- 

cial reunion Wednesday evening. The first session of the 

convention will be held at 9:30 Thursday morning. Subse- 

quent sessions as then decided. The exercises will include 

besides reports from officers of the Association and dele- 

gates to National Editorial convention, an address by a man 

of national reputation and an authoritative explanation of the 

postal rulings in relation to newspapers by a Washington 

official of the Postoffce Department, with opportunities for 

questions, and other attractive features. 

Elaborate afternoon and evening entertainments will in- 

clude a variety of excursions, dancing parties and a con- 

cluding banquet with toasts and speeches. 

The matter of the entire program was left with the Presi- 

dent, the Secretary and Executive Committee, and Mr. Wal- 

bridg of the local committee. The leaders of Saratoga 

Springs and the citizens generally, aim to give the members 

of the Association the time of their lives. 

It was urged at the Syracuse meeting that a special effort 

be made this year to enlarge the membership of the Asso- 

ciation, and that each member aid the Secretary in this work 

by sending in names of those who would be desirable mem- 

bers. 

TEE NATIONAL COPY SCONES de 

The circulation of a rumor to the effect that the National 

Copy Contest and Copy Show, to be conducted by the Omaha 

Ad Club in connection with the Convention of Associated 

Advertising Clubs of America in Omaha July 18, 19, 20, has 

been abandoned, brings a strong denial from that city. 

Instead of dropping the contest, the Omaha Ad Club has 

to believe that it will be better than 

pected, many attractive prizes having been offered. 

reason was first ex- 

Writers of advertising who desire to compete for these 

prizes may obtain full information regarding the contest by 

writing to A. L. Gale, Darlow Advertising Agency, 230 Bee 

Building, Omaha, who is to have charge of this contest from 

now until the awards are made by an unprejudiced committee. 

Mr. T. A. McNeal, editor of Farmers Mail and Breeze, 

Arthur Capper’s big weekly farm paper published at Topeka, 

is a Republican candidate for Congress in the Iirst Kansas 

District. He is making his campaign in anticipation of the 

primaries in August on a progressive platform. 

nent is D. R. Anthony of Leavenworth, the present repre- 

sentative from the First District. Mr. McNeal’s brother will 

probably be the Republican candidate for governor of Okla- 

homa. 

His oppo- 

Robert W. Burns, aged 67, one of the editors of the La 

Cross, Wis., Republican, in the days when “Brick” Pomeroy 

made the La Cross Democrat famous throughout the coun- 

try, died there April 26th. He was the son of former Lieut. 

Governor Timothy Burns. 

[RESELCIMFOR I ISe er UCRY SmhAND? wk 

OrriceE Morninc EXAMINER. 

Ocpen, Utau, May 24, 1g10. 

National Printer-Journalist, Chicago, Illinois. 

GENTLEMEN :—Your paper deserves respect for its plucky 

stand in all matters pertaining to the printi¢ business. From 

time to time I have rendered good service in the interest of 

the NATIONAL PRINTER-JOURNALIST. 

Yours truly, 

Ocpen Morninc Exam|ner, 

B. R. Boman. 
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BUSINESS NOTES 
This Department is conducted for the benefit of 

advertisers, and expresses their claims and views 

F interest to printers and publishers is an announce- 

ment just made concerning the Cutler-Hammer 

Mfg. Co. of Milwaukee, makers of electric con- 

trolling devices, and Kohler Brothers of Chicago, 

contracting electrical engineers and owners of the 

patents covering “The Kohler System” automatic, 

push-button control for printing presses, motor- 

driven tools, etc. 

An arrangement has been made by the two companies in 

question whereby the Cutler-Hammer Mfg. Co. will here- 

after manufacture and market for Kohler Brothers, in the 

United States and Canada, the various types of push-but- 

ton operated controllers comprised in “The Kohler System” 

of control. For the purpose of carrying this arrangement 

into effect, all data, records, etc., pertaining to “The Kohler 

System” have been transferred to the Cutler-Hammer Mfg. 

Company. 

It is announced by the Cutler-Hammer Company that they 

have retained the services of the men who have been handling 

this branch of Kohler Brothers” business, thus insuring a 

continuance of expert supervision by engineers thoroughly 

familiar with “The Kohler System” control and its applica- 

tion to printing presses and other classes of motor driven 

machinery. 

Formal notice to the trade embodying the facts above 

stated will be shortly by the two companies con- 

cerned. 

issued 

NEWCO UST MONE ORS SCOd Tice e@: 

Walter Scott & Co., the well-known printing press manu- 

facturers, have secured the services of Mr. George W. Hanna 

to represent them in New York City. 

Mr. Hanna is well known in the printing press trade, hav- 

ing been connected with Marder, Luse & Co., of Chicago, 

for eight years, and later having charge of the New York 

territory for C. B. Cottrell & Sons Co., for nearly fifteen 

years. Through Mr. Hanna’s wide experience in selling ma- 

chinery to large newspapers and magazines, as well as to the 

trade generally, he is well qualified to represent the very com- 

plete line manufactured by the Scott Company. 

Mr. Hanna is now in charge of their New York office, 

No. 41 Park Row. 

THE SIMPLEX NEWSPAPER PRESS. 

This press differs radically from other machines designed 

for use in country offices, and as its name implies, it has no 

complicated parts or adjustments. 

The cylinder is a multi-revolution stop cylinder entirely 

automatic in its action. It is geared to the bed by means of a 

cut gear on one end, which meshes with a steel rack on the 

bed. On the forward motion of the bed, the cylinder is. re- 

volved in perfect unison with the bed, while on the return 

movement the gear runs loose, allowing the cylinder to re- 

main stationery. This gear is fitted with a series of clutches 

or dogs which allow the gear to back without rotating the 

cylinder and they pick up instantly the moment the bed starts 

on the forward movement. 

The bed is driven by a crank motion having cut gears 

and pinions, the bed being mounted on two sets of roller 

bearings running in two substantial tracks and having bearing 
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surfaces two inches in width. The bed raises and lowers the 

cylinder by means of a rocking lever connection, the cylinder 

being held down at both ends by substantial connections. 

Keys and pins are used throughout in place of set screws 

and all friction-bearing surfaces are provided with hardened 

steel roller bearings. 

The feed mechanism is unique. Instead of grippers, the 

sheet is fed to the cylinder by means of a special feed roller, 

is then taken by endless tapes that pass around the cylinder 
and deliver the sheet to the fly. 

An adequate ink distributing device and supply is pro- 
vided, the cylinder has impression screws for adjustment and 
all necessary conveniences are amply cared for, 

The Simplex is a newspaper press for the country weekly 
and daily and as such it fills the requirements of a large 
number of offices. It can be driven by hand or power and is 
sold at a very low price considering the careful manner in 
which it is manufactured, the stability of the machine and 
the field it covers. 

The machine is built by the Simplex Press Co., of Atlanta, 
Ga., and is offered to the trade through the Keystone Type 
Foundry, who are exclusive selling agents. Full informa- 
tion regarding the Simplex may be obtained by addressing 
the nearest branch house of the Keystone, their houses being 
located in Philadelphia, New York, Detroit, Chicago, Atlanta 
and San Francisco. 

HAS THE EFFICIENT STEREOTYPING OUTFIT 
ARRIVED AT LAST. 

It has always seemed strange to us that the low-priced 
combination stereotyping outfits were marketed by con- 
cerns which were generally in some line of business offen” 
than that of making plate-making machinery. In the ef 
fort to offer a pretentious outfit at a small price, effi- 
ciency in such outfits has been subtracted to find a profit, 
and without efficiency any apparatus is a bad bargain, 
however little the bad bargain may be purchased for. 
Nothing is so dear as inefficiency, and general disappoint- 
ment has followed the purchase of stereotyping outfits 
made by amateurs for amateurs. 

We are pleased to learn that the F, Wesel Manuface 
turing Company, which has been in advance in stereo- 
typing machines for many years, and never more so than 
at present, has put on the market combination stereo 
typing outfits on Wesel Quality lines at moderate prices. 
It is, perhaps, rather against the general interest of a 
manufacturer of appliances for professional stereotypers — 
to market a combination apparatus. Such considerations 
have heretofore prevented their manufacture by respon-, 
sible plate-making machinery manufacturers, but we 
think their fears were groundless, 
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If we stop to think of it, is it not strange that an ex- 

pert mechanic, be he a printer, stereotyper or carpenter, al- 

ways desires to use superior machines and tools, while 

the amteur mechanic is generally provided with cheap 

machines and tools, such as would not be accepted by 

expert mechanics. 

Particularly does this apply to stereotyping, which is a 

simple art, which may be learned from a small pamphlet, 
provided the workman has proper and efficient apparatus 

and tools. More than any other art connected with print- 

ing, stereotyping requires efficient apparatus, because, to 

make good plates one must depend upon the apparatus 

more than upon the workman. 

All interested in this matter, will do well to send to 

the Wesel Company for circulars. 

The Sigmund Ullman Company have made another mag- 

nificent contribution to the art of printing in the production 

of a specimen book of L. N. F. Cover Inks. The book is 

about 6 x 9 inches in size and is bound with silk cord tightly 

drawn through three holes. It opens lengthwise. The cover 

stock used is manufactured by the Advertisers Paper Mills 

of New York. The surface of the stock is bond, with a 

linen finish. The inks are displayed to excellent advantage 

by means of art studies and special designs in a variety of 

pleasing colors. The publishers are entirely jutified in the 

asertion that the L. N. F. cover inks “dry with a high finish, 

lie smoothly, and cover perfectly.” After looking through the 

pages of this specimen book, the printer-pressman will con- 

sider that the claims of the Ullman Company have been given 

satisfactory demonstration. 
Sei) a5 

TWO NEW EXPANSION SYSTEM REGISTER HOOKS. 

The two register books shown herewith are the latest ad- 

ditions to the Expansion (Point) System of the Printers’ 

Blocks, the well-known plate mounting system originated and 

manufactured by the Challenge Machinery Co., 

Haven, Mich. 

These two splendid hooks, 6 x 6 ems in size, models of 

simplicity and strength and possessing every desirable fea- 

ture, will no doubt become the general favorites their design 

of Grand 

and construction warrant. Either can be relied upon to fill 

every requirement, thus making it unnecessary to include in 

an equipment a variety of hooks each designed to fill its own 

particular need. 
The “Art” Hook possesses exceptional strength, sufficient 

travel to meet all ordinary requirements and will allow a 

minimum margin of eight points between plates. It is com- 

posed of only three parts and may be taken apart in an in- 

stant for cleaning. The narrow opening between jaw and 
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base of hook overcomes the objection of some to a long 

travel hook. 

The “Rex” Hook differs but little frm the “Art.” It is 

composed of but three parts and permits of the minimum 

margin between plates. It possesses in addition, however, 

the extra long travel of jaw—a desirable feature where plates 

vary materially in size. 

The manufacturers state that the demand for Expansion 

System equipments was never so great as at the present time, 

and that it will be necessary to enlarge this department in 

order to render their usual prompt service in filling orders. 

PRESSES. 

The Regensteiner Color Type Co., Chicago, who have re- 

cently installed a Scott rotary offset press, eare producing very 

high grade multi-color post cards at 3,000 per hour. 

Curt Teich & Co., of Chicago, manufacturers of multi- 

color post cards, have purchased their second Scott offset 

press. 

SCOT 

Among the latest advocates of rotary presses are the Prue- 

cil Printing Co., who have ordered a Scott sheet feed rotary 

machine. 

F. B. Mills & Co., dealers in seeds, have installed 

a large Scott rotary magazine press on which they are print- 

ing their entire edition of catalogues. 

The Press and the Chronicle of Patterson, N. J., have 

combined and have installed a Scott 3-deck newspaper ma- 

chine, also two Scott 2-revolution presses in their job depart- 

ment. 

The Patterson News has added a multi-color attachment 

to their 3-deck Scott and have installed two Scott 

2-revolution presses in their job department. 

F. G, Henry & Co., of 128 White St., New York City, 

manufacturers of post cards have installed a Scott 4 roller 

machine. 

The Brooks Bank Note Co. have installed a Scott rotary 

offset machine. 

The Fullmer Cornelious Press Co., of Indianapolis, Ind., 

have installed a Scott sheet page rotary press. 

E. D. St. George manufacturer of post cards has installed 

two Scott lithographic and two revolution presses. 

The American Lithographic Co. have installed three Scott 

rotary offset machines in both their New York and Buffalo 

branches. 

press 

Automatic presses have won their way to an ever-increas- 

ing demand on their merits for speed in production, conven- 

ience, in operation, economy in the payroll and money-earning 

ability. The improvements therein, during the past decade, 

have been numerous and practical. The Autopress Company, 

of New York, presents most convincing argument for the 

value of the Autopress on page 443 of this issue of the 

NTIONAL PRINTER-JOURNALIST. It is that of the adoption and 

use of the machine by forty of the most successful and pro- 

gressive firms and companies of the United States. There 

is nothing else so persuading and satisfying as practical test 
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in actual work. The Autopress has a wide range—not only 

automatically feeding paper used in commercial work but 

cardboard up to 140 pounds weight. It prints from regular 

type forms or flat plates at the rate of five thousand impres- 

It will pay every owner of a printing ofhce 

It is worth while to know 
sions an hour. 

to get in touch with this press. 

of the possibilities of such a machine before making a pur- 

Do not wait until competition by the 

Write for particu- 
chase along old lines. 

more progressive compels the purchase. 

lars. It will cost no more, and will be prized as a favor, if 

you will mention the NATIONAL PRINTER-JOURNALIST, 

COTTRELL’S NEW YORK OFFICE. 

The office of C. B. Cottrell & Sons Co. have been located 

on Printing House Square for forty-two years. In 1868 Mr. 

C. B. Cottrell opened his first New York office at No. 8 

Spruce Street, which was then a central location for the 

In 1894 they 

where for 

printing and publishing business of the city. 

moved to 41 Park Row, facing City Hall 

sixteen years the pleasant and profitable doctrine of “Use 

a eipelic 

Cottrell Presses” has been promulgated. Today they are in 

offices at No. 25 Madison Square North, as shown in 

The front windows overlook Madison Square and 

new 

above cut. 

the side windows are across the street from the well-known 

Madison North: is° East 

26th Street. The new offices are within a few steps from the 

Square Garden. Madison Square 

surface cars on Broadway and Fourth Avenue, and but a 

short distance from the Subway stations at 28th Street and 

23rd Street. The Flat Building, the Fifth Avenue 

Building and the great Metropolitan tower are across Madi- 

son Square. 

Madison Square. 

For some years the trend of the printing and _ publish- 

ing business in New York City has been steadily northward 

Iron 

The company’s new telephone number is 6244 

and the new location will be found very convenient by the 

trade. 

The great northwest has an independent printers’ supply 

house which has given evidence of its progressiveness by 

the use of advertising space in leading printing trade jour- 
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nals, particularly the NATIONAL PRINTER-JOURNALIST. The 

advertisement of this firm will be found on page 403. 

The C. I. Johnson Manufacturing Company of St. Paul 

is owned and controlled by Mr. C. I. Johnson and his two 

sons, Charles Johnson, Vice-President, and W. T. Johnson, 

Secretary. 

This Company specializes in furnishing complete print- 

ing office outfits and, while throughout its territory the firm 

has become very well known, on account of its reputation for 

successfully rebuilding machinery? a great many inquiries are 

received asking whether type and other supplies are handled, 

In the last eight years the C. I. Johnson Manufacturing Com- 

pany has handled everything, for which a printer could have 

use, with the exception of paper. Many printers become 

regular customers upon learning that the firm sold supplies 

of all kinds. 

On page 398 of this number of the NATIONL PRINTER= 

JourRNALIST will be found a neat quarter-page advertisement 

N. W. Ayer & Son 

as publishers of the combined advantages of Rowell’s Direc 

tory and the American Newspaper Annual, are offering a 

compendium of information with which no publisher can 

The authorative statemnet that 

which should interest publisher-readers. 

afford to remain unfamiliar. 

the Directory is purchased, consulted and followed by general 

advertisers whose united expenditures for space doubtless 

exceeds a million dollars a week is of great significance. 

The book itself is about 9 inches in thickness, containing 

1,362 pages, with first-hand ratings for thousands of newspa- 

pers and periodicals. The advertisements of the various publica- 

tions, excellently displayed, are an education in themselves, 

as they furnish a fund of ideas upon the vitally important- 

to-the-publisher subject of how to most successfully adver- 

tise his advertising space. Leading publishers long ago ree- 

ognized the necessity and deep wisdom of taking some of 

their own medicine and it would seem that the use of space 

in this splendid Directory is oné of the principal channels 

of influence by which the timorous advertiser is finally 

reached and persuaded to launch his bark or frigate upon 

the great sea of commerce. The publisher who spends $5.00 

for a copy of Ayer’s Newspaper Annual and Directory will 

never regret the expenditure. This book may well be called 

the general advertiser’s Bible and the publication which is not 

properly listed in the marginal references will get about the 

same amount of attention as is accorded where no connect- 

ing link is found. 
*K * 

“UP ANOTHER NOTCH.” 
Broken Bow, Nesr., April 29, 1910. 

National Printer-Journalist, Chicago, IIl. 

GENTLEMEN :—Inclosed find $2.00 to boost my subserip- 

tion to the NATIONAL PRINTER-JOURNALIST up another notch. 

Couldn't get along without it. I am, 

Iraternally yours, 

W. L. Purcerit PRINTING GO; 

“CANNOT BE WITHOUT IT.” 
Prosser, WaAsu., April 23, 1910. 

National Printer-Journalist, Chicago, ll. 

GENTLEMEN :—Enclosed, please $2.00 in check form for 

another year’s subscription of your valuable magazine. 

I cannot ‘be without it, and miss it very much when I fail 

to get one each month on time. 

Please also send one of those Stylo Pens. 

Yours truly, G. A. HAYNES. 

FOR SALE—Printing outfit, $350.00, worth $700.00:—IOxI5 
Gordon, 50 fonts new, late style type, racks, cases. Other . 
business interferes. Full description on application. Drawer 
“TD.” Uptown Station, Pittsburg, Pa. 
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WANTS AND FOR SALE 
Advertisements will be inserted in this column at the rate of 25 cents a line, ten 
words to the line. Copy must reach this office not later than the 20th ot the 
month preceding date of publicauon, Cash must accompany order 

WANTED—Type Casters: hand, steam and automatic; also 
type founders’ other expert help wanted; steady work, full 
hours. Address Wm. F. Capitain, Superintendent American 
Type Founders Company, 300 Communipaw Avenue, Jersey 
City, New lersey. 

DAILY NEWS REPORTS FOR EVENING PAPERS, 
league ball scores daily. Special and Chicago news. YARD’S 
NEWS BUREAU, 166 Washington St., Chicago, Ill. 

{HE VAN BIBBER ROLLER CO., Sixth and Vine Sts., 
Cincinnati, will give you the best rollers that can be made tor 
amy season or press. Our facilities are the best, and we use 
the latest Gatling Gun and compressed air apparatus. It pays 
you to have good rollers, and they count more in press work 
than anything else. In writing or shipping, “Cincinnati” 1s 
sufficient. Everybody knows us. 

A COLD SIMPLEX STEREOTYPING OUTFIT, $17.00 and 
up, produces the finest book and job plates, and your type 1s 
not in danger of being ruimed by heat. Simpler, better, quicker, 
safer, easier on the type and costs no more than papier-mache. 
Also two engraving methods costing only $5.00, with mate- 
rials, by which engraved plates are cast in stereo metal from 
drawings, made on cardboard. “Ready-to-use” cold matrix 
sheets, $1.00. Come and see me if you can; if not, send post- 
age for literature and samples)§ HENRY KAHRS, 240 Kast 
Thirty-third Street, New York. 

FOR THE TRADE—Best line of Litho Print Stock Certifi- 
cates, Bonds, etc. New and Special Designs. Fine Gold 
Effect. Write for samples and prices) THE PIONEER 
COMPANY, established 1849, Manufacturing Stationers, St. 
Paul, Minnesota. 

CONTRACT WANTED—Have plant of metropolitan facili- 
ties in small city, busy only part of time.' Will save some 
money for publisher getting out weekly or monthly publica- 
tion on contract. Figure any size job. Linotype composition, 
clean presswork. W. B. ROGERS PTG. CO., Trenton, Mo. 

FORCIBLE EDITORIAL WRITER has few hundred 
words surplus copy weekly. Would allow reputable Inde- 
pendent or Insurgent paper free use of same for time. A.,, 
care N. P.-J. 

FOR SALE—Because the Manager wishes to retire from 
active business, all the caitpal stock (1,000 shares) of the 
Dearborn Printing Company, Seattle, Wash., is offered for 
$7,500. Good plant, location, reputation, patrons, profits. A 
tare opportunity for two or three up-to-date printers to ac- 
quire a growing business in a growing city. Particulars to 
those prepared to buy. Address, B. B. DEARBORN, 303 
Collins Building, Seattle, Wash. 

SITUATION WANTED—An all-around job printer who 
is taking instruction in hand-lettering, wishes a position 
in an office where he will have an opportunity to do some 
er work. Address, “G.,” care National Printer-Jour- 
nalist. 

ee 

: Send for full particulars, stating present 
position and experience, and name territory desired. 
G. J. C., care National Printer-Journalist. 
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RESET AT SEE PR ESET EA TE CT COT ISO OTE 7 EY, 

ONLY EVENING NEWSPAPER IN 
CITY OF 35,000 POPULATION 

Well equipped and with an established gross cash in- 

come of over $34,000.00 annually. Will be sold at 

attractive price and liberal terms, account of desire of 

owner to retire. 

$10,000.00 cash necessary. 

deferred. 

Balan sé can be 

Proposition No. 617. 

C. M. PALMER 

277 Broadway, New York 

PRACTICAL JOURNALISM 
———————————— 
A Complete Handbook oi Modern Newspaper Methods 

By EDWIN L. SHUMAN 
Author of ‘‘Steps into Journalism” 

Literary Editor of the Chicago Record-Herald 

Illustrated, 12 mo. Cloth $1.25 net; postage 12c additional 
— eS ee ee en ae 

Newspaper Broker 

alice is the most comprehensive treatise on newspaper 

work that has thus far appeared. It explains the 

organization of a newspaper staff, the best Way to 

enter journalism, the usual steps of promotion, the salaries 

paid, etc. There are practical chapters on how to start 

and run a country newspaper, and for workers on the 
country press there are valuable suggestions on how to 
make connections with large city papers. There is a 
chapter for the country correspondent. 

Mr. Shuman’s method in regard to the large journals 
has been to tell what each department does, and the best 

methods of doing it. We get a view of the reporter at 
work, coupled with clear instructions on how to write a 

news story. ‘The question of how to get a start is answer- 
ed in regard to every department. For the experienced 
editor there is much valuable information in the chapters 

on errors, libels and copyright. There are chapters for 
artists, ad writers, women and special writers. The book 

covers the whole field of journalism with a thoroughness 
never before attempted. 

FOR SALE BY 

NATIONAL PRINTER-JOURNALIST 
STATION X - - - CHICAGO, ILL. 

Printers’ Ready Reckoner 

Showing at a glance the cost of stock used on job work, 
the quantity of stock required for jobs of from 50 to 100,000 
copies, the quantity of paper needed for 1000 copies of a 
book in any form, from octavo to32mo, and other valuable 
tables. Price 50 cents. Fourth edition, enlarged. 

National Printer-Journalist, Station X, Chicago 

ENGRAVED CARDS 
For cash with order from the Trade we engrave a one line plate and furnish 100 engraved cards postpaid. In Script 
80c. 
Shaded Roman or French Script, $1.60. 

Block or Gothic, $1.15. Roman, Solid Old English, or French Script, $1.25. Shaded Old English, $1.50. 
For plat« and 00 cards, any style, deduct 20c from the price for 100. 

Engraved Weddings and Business Cards, Steel Die Embossing from all sizes of Dies. 

THE AMERICAN EMBOSSING Co., 192-196 SENECA ST., BUFFALO, N. Y 
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‘CleatineSalc] 

A Glimpse of Our New Cut Catalog 
Just to Give You An Idea:of Its Contents 

Our new Cut Catalog contains 150 pages—some 1800 
cuts —each representing an advertising “idea;” every one 
answering a useful purpose; all of them ready to lend a touch of human 
interest and artistic embellishment to an otherwise ordinary job of printing. 

| Just exactly what the newspaper publisher needs to enliven merchan- 
-dise ads in his paper. The use of our cuts will double the value of his 
advertising space. , 

The printer can “ginger up” his products with our cuts and greatly increase 
his business and profits. A few of the good things shown in our new catalog are — 

Advertising Cupids Eye-catchers Merchandise Cuts 
Comics Borders Holiday Illustrations 
Menu Headings Closing Cards Toys, etc. : 

The cuts are ready for immediate delivery. They cost but a few cents and add dollars 
to the value of your output. 

We have always sold the books for 25 cents to cover postage, but to place it before 
the readers of the National Printer Journalist, we have taken off the tax. We'll send 
it to you free. Merely drop us a line saying “send a copy of your New Cut Catalog free.” 

Barnes-Crosby Company 
E. W. HOUSER, President 

Artists :: Engravers :: Catalog Plate-Makers 
Branch Offices in Fifteen Principal Cities 215 Madison Street, Chicago, Il. 
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J Koes S 

NEWSPAPER INKS 
FOR 

Perfecting, Cox Duplex ad 
Cylinder Presses 

Gives Satisfaction 

It’s made from refined Rosin Oil Varnish—not the vile, 

smelling bi-product of petroleum—give them a trial. 

Some of Our book ink standards are: 

©. K. Cut 4771 F Nubian Black Ambition Black 

Spcl. Black 4449 Surprise Black 

and a full line of superb Job Colored and Black Inks. 

The Jaenecke Printing Ink Co. 
Main Office and Works: Newark, N. J. 

New York Philadelphia B St. Louis 

| chee Office: 351 Dearborn Street. 



452 Mationa? (printer: Journafist 

The National Machine Company 
Sole Manufacturers 

111-113 Sheldon Street, 

em NNN S$ 

mee pat tr 
j 

LEA wy 

The Largest Cutter and Creaser Made 
in the World 

BUILT IN FIVE SIZES 

No. 1, 20 x 30 in. inside chase 
No. 1 1-2, 22 1-2 x 30 1-4 a a 
No. 2. 23 1-4x 31 G 
No. 3, 27 x 40 ea a 
No. 4, 30 x 44 7 

Power for Nos. | and I 1-2, one h.p., for Nos. 2 and 
3, one aad one-half h.p., and for No. 4. two h.p. 

i i ) 

Hartford, Conn., U.S.A 
E ARLY in 1876 the first printing presses 

made by M. Gally, since which time there have 
been placed hundreds in most of the paper-box 
manufactories of the United States. The press 

the most powerful and easily handled machine 
ever produced for this purpose. It has the 
improved platen movement of the Universal 
Press, it is remarkably simple, and being ex- 

adapted for either stamping or paper-box cut- 

lock and are also provided with phosphor- 

impression cranks. 
In these presses are combined unequaled 

ing. The speed is limited only by the ex- 

pertness of the feeder. The platen is under 

absolute control by means of the instantaneous 

throw-off. These presses are double geared, 

extremely powerful, durable and effective, and 

will not “stall.” 

Improved Styles 

Quarto Medium, 10 x 15 inside chase 

Half Medium, 13 x 19 ve a 

Half Super Royal 14 x 22 . 5 

Super Royal No. 4 17 x 25 te it 

Embosser No. 1, 21% x 22 Sc ie 

Embosser No. 2, 24 x 26 = 4 

Stamper No. 3, 24 x 26 Ss * 

Cutting and Creasing Presses, 5 Sizes 

quire a larger press than the 14x 22 inches; 
to publishers using ready prints, in small towns, 
for one-page work; blank book makers and oth- 

ers who do not have constant need for a cylinder press, 
we offer the Style No. 4 Universal. This press is built 
in one size only—17 inches by 25 inches inside chase, 
on new lines and no expense has been spared in this new 
production, now offered to the trade for the first time. 

The frame is of a solid, modern design, and is pro- 
portionately heavier than the 14 x22 inches; the bridge, 
fly-wheel, hook connection and cam lever are heavier; 
the cam-way in the large gear wheel is of an improve 
design, requiring a larger friction roller; the gear 
wheel has the steel sections in the rim and cam-way 
like the Style No. 2 and Style No. 3 Universals; the 
carriage ways are of a new design, the carriage slot 
being perpendicular its full length; this press has the 
long pinion shaft with the outside floor support like 
the Style No. 3 Universal and the new style double 
inking device without springs is a part of the regular 
equipment. 

The following small parts are included:—FIVE 
STEEL CHASES, one roller mould (for which a set 
of cast rollers will be substituted if preferred), eight 
form roller stocks, six distributor roller stocks, two 
vibrator or ductor roller stocks, sixteen roller wheels, 
(eight large and eight small,) three iron lateral dis- 
tributors or changers, two feed tables and one set of 
wrenches. No treadle fixtures are supplied with this 
press. Each press is shipped complete with ink foun- 
tain and side power fixtures, including tight and loose 
pulleys, and the improved belt shifter and brake com- 

at O meet the demand of those printers who re 

bined. Gross weight complete, crated for domestic 

Super Royal No. 4. 17x25 inside Chase. 

shipment, 3,500 pounds; floor space required,—includ- 
ing feed tables and stands in position,—44 inches 
from front to back and 60 inches sideways; Pulleys, 
16 inches in diameter with 334 inches face, carrying 2 
34 inch belt; the flywheel makes eight (8) revolutions 
to each impression and the press will require about 1 
H. P. to operate it. Price furnished on application to — 

Agents or The National Machine Co. 

Write for Catalogue. Sold by All Reputable Dealers in the World. 

THE NATIONAL MACHINE CO., Sole Manufacturers HARTFORD, CONN., U.S.A. 

adapted to the work of cutting and creas- | 
ing paper and pasteboard for boxes were | 

now offered is the latest improvement, and is — 

tremely solid in its build, it is peculiarly — 

ting. All sizes have the extra steel gibbed | 

bronze bushings between the draw bars and | 

power, speed, strength and facility for operat- | 
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Bargains in Rebuilt Machinery 

BABCOCK OPTIMUS 

Bed 32x47,4 form rollers, table |] 

and vibrator distribution. Op- 

timus delivery, airsprings,trip, | 

back up. Speed 2000 per hour. 

Printing Surface, 29x46. 

Price $2000. 

Cc. B. COTTRELL & SON 
“MONARCH” 

Drum Cylinder Press. Bed 

33x48, 2 form rollers, table dis- 

tribution, air springs, tapeless 

rear delivery, will print 6-col. 

quarto. 
Price $750. 

JOB PRESSES 

12x18 Challenge, long fountain, 

30 inch Challenge Power - $200 

S. 8. fixtures - : $200 => | 

18x19 Colt’s Armory - 225 GEES i 

14x22 Galley Universal, style Sy ) 

No. 3A, with double lock - 3860 7 ae fi 

10x15 Golding, with fountain |e > —_— E| 

and S. S. fixtures. - - 225 A eC E| 

f zZ A 

_ PAPER CUTTERS I i. 

¢ - ¢ * : 

32 Rival ‘i - 2.10 
32 ° Champion - 150 \ 
25 ‘* Advance, Lever Power 70 

| 32 ‘ Rival SG) Bae oee sap al 
Oona Reliance o>. Ree 85 

And many others. Write for full information 

A. F. WANNER & COMPANY 
340-42 Dearborn Street CHICAGO 

We SS 
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Buftalo 

Printing Ink 

Works 
BUFFALO, N. Y. 

Headquarters for Southerners in N. Y. 
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Broadway Central Hotel 
Broadway, Cor. Third Street 

IN THE HEART OF NEW YORK 

Only Medium Priced Hotel Left in New York 

Special attention given to Ladies unescorted 

SPECIAL RATES FOR SUMMER 

Our TABLE is the foundation of our enormous business 

American Plan, $2.50 upwards 

European Plan, $1.00 upwards 

Send for Large Colored Map and Guide of New York, FREE. 

DANIEL C. WEBB, Proprietor 

The Only New York Hotel Featuring American 

Plan 

Excellent Food Moderate Prices Good Service 

Mationaf (Printer-Zournafist 

NEW FROM COVER TO COVER 

Webster’s New International 

Dictionary 

JUST PUBLISHED 
Editor in Chief, Dr. 

W. T. Harris. 

Key to literature of 
seven centuries. 

General information 
doubled. 

Divided Page: impor- 
tant words above, less 
important below. 

400,000 Words and Phrases. 

6000 Illustrations. 

2700 Pages. 

GET THE BEST. 

WEBSTER’S COLLEGIATE DicTronaRy. Largest of our abridg- 

ments. Regular and Thin Paper Editions. 

1116 Pages and 1400 Illustrations. 

Ask your bookseller for the New International or write 

fo1 Specimen Pages to 

G. & C. MERRIAM CO., Springfield, Mass., U.S. A. 

Read by British and Colonial Printers the World Over. 

Che Hritiah Printer 
Every issue contains information on trade 

matters by specialists. Reproductions in 

colors and monochrome showing modern 

All about New 

Trade notes 

methods of illustrating. 

Machinery and Appliances. 

form reliable guides to printers and allied 

traders. Specimens of job work form orig- 

inal designs for “lifting.” 

PUBLISHED BI-MONTHLY. 

$2. per Annum, post free. Specimen Copy sent onreceipt of 35 Cents 

PUBLISHED BY 

RAITHBY, LAWRENCE &> CO., Ltd. 

LEICESTER, and LONDON 

American Representative, 

A. O’DONOGHUE, 

517 W. 124th St., - New York 
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MADE AND 

SOLD BY THE 

National Rotary 
Cut Surfacer 

ENTIRELY NEW 
PRINCIPLE 

Revolving Plate with Lathe Cut- 
ting Tool moving across base of 

cut producing a smooth true sur- 

face. 

Takes any size cut up to 10” 

square or 14” diagonally. Mi- 

crometer adjustment of cutting 

tool to the 1-1000 part of an inch. 

Easy and Simple to operate. 
Price only $52.50 F.O.B. Factory 

Let us tell you more about it. 

Booklet on request. 

National Type High Gauge 
Shows whether your cuts or 

electros are type high. Locates 
high and low spots. 

Price $10 F.O.B. Factory 

NATIONAL PERFORATING MACHINE COMPANY 
2201B Campbell Street, KANSAS CITY, MO., U.S. A. 

BOR S ALE By, 

ALL DEALERS 

NO MORE CUT ROLLERS 
INK-DIVIDING BANDS 

The Final Word in Color Printing 

—SAVE MANY TIMES TH:IR COST— 

Practically Indestructible; Do not Injure Rollers; 
Positioned Instantly. Thirty Days’ Trial Allowed on all 
first orders Give nominal diameters of rollers, and 
number and widths of brands wanted. 

‘We have used your Ink- dividing Bands and are en- 
thusiastic about results.’’—Unity Press, New York City. 

N-M-C-R COMPANY 
370-372 SMITH ST., BROOKLYN, N. Y. 

Printer’ sAccount Book 
A TIME AND MONEY SAVER. 200-page book, 1,000 jobs, 
$3.50; 400-page book, 2,000 jobs, $5.00. Book measures 1134x1534 inches. 

National Printer-Journalist, Station X, Chicago. 

DURANT 
MODEL B 

JOB PRESS 
= y COUNTERS 

Set anew Standard, Equalto our Model A. cyl nder press counter in 
accuracy and durability, but more compact, better appearing and 
more easily reset than any counter out. Can be set up in five min :tes 
oO any jobber. Insist on seeing it. 

The W.N. DURANT COMPANY, Milwaukee, Wis. 

PATENTS PENDING 

Diagrams of Imposition 
Schemes for laying down the pages for book and pam- 

phlet work, with notes and explanations. This book is 
printed on best bond paper, bound strongly, and just fits 
a vest pocket. Price 50 cents. Third edition. 

National Printer-Journalist 
STATION X, . : CHICAGO, ILL. 

Inkoleum is a pure colorless liquid 
and does not affect working proper- 
ties of inks like paste compounds in- 
troducing foreign matter, wax, tallow, 

etc., which lessens strength of color. 
Inkoleum spreads pigment evenly 
and gives best results. Try it and 
note the difference. 

PRICE 50 CENTS. 

Ink Reducer and Dryer 

INKOLEUM 
THE OLDEST AND STILL THE BEST 

Use Ink of heavy body and reduce 
with Inkoleumas paper requires. 
Thin inks are reduced with varnish 
and color weakened. [nkoleum 
will start your presses cold mornings 
without washup. The only reducer 

sold by supply houses cvery- 
where. That tell’s the story. 

NO SAMPLES 
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Be re OKIE COMPANY. 
High Grade: Lithographic and Typographic 

Printing Inks 
Branch Office: Kenton Place above Sansom Street F. E. OKIE, President 

40 St. John Street 

LONDON, E. C., ENGLAND) PHILADELPHIA, U. S. A. F. B. OKIE, Sec’y. and Treas. 

The Sun Never Sets on Our 40 Cent Ink. It is 

used all over the world. It has the best 

value for the price of any black ink on 

the market. It is a 75c ink trimmed 

down to meet populardemands. All 

its value is there and the printer gets 

it. Our 25c magazine black is built on 

the same lines, has the same fine work-. 

ing qualities. We have cover inks that 

cover. White that is white. Specify 

1061 Red for the finest brilliant 

red ink made. Black Diamond 

News, cleanest news on 

_ the market. 
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DISTRIBUTORS OF “BUTLER BRANDS” oer MICHICaN PAPER CO., Gosd Reet Mich. § 
5 . , M a eattle, ashington 

STANDARD PAPER CO., Milwaukee, Wisconsin Sf AMERICAN TYPE FOUNDERS CO., Spokane, Washington 
INTERSTATE PAPER CO., Kansas City, Missouri p 

AMERICAN TYPE FOUNDERS CO., Vancouver, Br. Col. 
SOUTHWESTERN PAPER CO., Dallas, Texas ~ . NATIONAL PAPER & TYPE CO., (Export Only) N.Y. City 
ee ee AER COsE Hodson, Texas NATIONAL PAPER & TYPE CO., City of Mexico, Mex. PACIFIC COAST PAPER CO., San Francisco, California : 

Pre ii NATIONAL PAPER & TYPE CO., City of Monterey, Mex. 

CAND Roe oc) ee ieee \ NATIONAL PAPER & TYPE CO., Havana, Cuba 
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Imitation is the 

Sincerest Flattery 

For Over Twenty-five Years our 

$1.00 Insurance Policy Ink 

has stood at the head of all Job Inks for printing 

on hard-surface papers, drying quickly with a 

gloss, and not offsetting. Other houses have 

tried unsuccessfully to imitate it, but our process 

of making this Ink makes it unqualifiedly the 

Finest Grade of Job Ink on the market. 

On receipt of one dollar we will forward by 

express, prepaid, one pound to any part of the 

United States or Canada. 

FRED’K H. LEVEY CO. 
FRED’K H. LEVEY, President CHAS. BISPHAM LEVEY, Treasurer 

CHAS. E. NEWTON, Vice-President WM. S. BATE, Secretary 

MANUFACTURERS OF HIGH-GRADE 

PRINTING INKS 

Chicago 
357 Dearborn St. 

New York 
59 Beekman St. 

Seattle 
411 Occidental Ave. 

San Francisco 
6°8 Battery St. 

of a “Globetyp 
e original for 

A GOOD STAPLING MACHINE 
Is a Convenience and an Economy in Every 

Printing Office. 

ACME No. 6 It is an absolute necessity 

to every printing office that 

does not have a wire 

stitcher. 

The Acme Binder 

No. 6 

is a good stapling machine. 

It has stood the test for 

years and has been im- 

proved through practical 

experience with the de- 

mands of printing offices. 

A stapling machine helps 

in securing business. Get 

one and do your own pam- 

phlet binding in the most 

PRICE $40. economic and expeditious 

The Acme leads them all and is for sale by Printers’ 

Supply Houses throughout the United States. For further 

and full particulars write 

THE ACME STAPLE MACHINE CO., 
112 NORTH NINTH ST., = - CAMDEN, N. J. 

manner. 

Progress Typewriter Supply Ce., Ltd., London, England, European Agents. 
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From Five to One 
Read what Mr. Keeler of the Wyalusing 

(Pa.) “Rocket” says about the 

JUNIOR LINOTYPE 
‘‘Before installing the Junior our force 

of compositors consisted of five people. 

Today the entire composition is handled 

by the Junior, which means a notable sav- 

ing of money. Up to the present time | 

have been operating the machine myself, 
: ; Heads in black face, body matter setting, aside from the newspaper, the Cee rene ans eee ana a 

greater portion of my job work. Because of 

the promptness with which I can now turn 
New dress every time you print. 

out my job work, this feature of the busi- 

ness has increased to such an extent that I ; yay : No hunting for sorts, no distribu- 
am about to hire an operator to handle the tion. 
newspaper composition. The Junior is _ 
the best investment I ever made and noth- News That IS News 

ing could induce me to part with it.”’ 

Join the 

1000 
Club 

Two-Letter Junior 

$1500 
Easy Terms 

More than 

Mersenthaler Linotype Company 
Tribune Building, New York 

CHICAGO: 521 Wabash Ave. SAN FRANCISCO: 638-646 Sacramento St. NEW ORLEANS: 332 Camp St. 

MELBOURNE, pe TORONTO: \ Canadian Linotype, Limited, BUENOS AIRES: Hoffmann & Stocker 

SYDNEY, N. S. W. re are eae a35 Lombard St. HAVANA: Francisco Arredondo 

WELLINGTON, N. Z. { on ies : STOCKHOLM: Akt.-Bol. Gumaelius & Komp. RIO JANEIRO: Emile Lambert 

MEXICO CITY, MEX. ) ~“°mPany ST. PETERSBURG: Leopold Heller TOKIO: Teijiro Kurosawa 
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The New GOSS “ACME” Straightline Two-Roll Rotary Perfecting Press No. :P 

Made to print either 4, 6, 8, 10, 12, 14, 16 pages in book form. 

Constructed so that it can be arranged to print either two or three extra colors, at a slight expense. 

It is practically a single-plate machine, thus saving time in not having to make duplicate plates. 

Plates are cast from our regular standard stereotype machinery. 

The New GOSS High-Speed Sextuple Press—No 160 

Is built and guaranteed to run at a speed of 36,000 per hour for each delivery, for the full run. 

Prints 4, 6, 8, 10, 12, 14, 16, 18, 20, 22, 24, 28, 32, 36, 40, 44, 48 pages. 

All products up to 24 pages can be made in one section (book form). 

SPECIAL FEATURES 

Plates can be put on without removing ink rollers. No ribbons whatever when collecting. 

Patented ink fountains; screws all at one end of foun- Design prevents breaking of webs. 

tains (regular piano key action). Entirely new HIGH-SPEED PATENTED FOLDING AND DE- 

Ali roller sockets automatically locked. DELIVERING DEVICE. 

PATENTED AND MANUFACTURED BY 

THE GOSS PRINTING PRESS CO. 
Factory and General Offices: 

NEW YORK OFFICE: LONDON OFFICE: 

No. 1 Madison Avenue 16th Street and Ashland Avenue No. 93 Fleet Street 

METROPOLITAN BUILD’G. CHICAGO, ILL., U. S. A. LONDON, - ENGLAND 
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rN Na 

BEATS THE REST 
Good Workmanship and Material. Trip 
or Throw Off. Printed Side Up Delivery. 
Few Working Parts. Power Fixtures 
and Hand Attachment on Each Machine. 
Requires no Expert to Erect or Operate. 

Six-Column Folio (Sy3canceqeee’*) Price, $450.00 Six-Column Quarto (CoD nee) Price, $550.00 

BEST VALUE OF ANY LOW-PRICED PRESS MANUFACTURED. FULL INFORMATION AND LITERATURE SENT BY CHICAGO HOUSE OF 

KEYSTONE TYPE FOUNDRY, 529 Wabash Avenue, Chicago 
os tt ot So Ss no er 

Used Simplex Machines 
For Sale 

10-pt. Adjustable 12-pt. Adjustable 10-pt. Adjustable 
Factory No. 1385 . Factory No. 1395 Factory No. 1509 

$200 $200 $200 

These Simplex Typesetting Machines 

have been used, but are in good order. 

They are practically the same kind of machines 

(except the shape of the base) 

that are now advertised as Unitypes. 

Note factory number and price of each. 
No type with these machines. 

Gutenberg Machine Company 
WILL S. MENAMIN, PRESIDBNT AND GENERAL MANAGER 

545-547-549 Wabash Avenue, - CHICAGO, ILL. 

a cece ot | 
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Newspapers, Publishing Houses, Linotype 
Plants, Printing Plants _ st | 

Will find this 

Proof Press 

a time-saver, 

as it 

Feeds, Inks 

and Cuts 

Automatically 

Sectional View showing Vibration Movement, 

NATIONAL AUTOMATIC PROOF PRESS 
(MESERUALL LICENSE) 

Perfectly rigid impression—no adjusting cylinder springs—cylinder raises on return 
movement—inks galley both ways—no waste of paper, as proof.can be taken on four | 
different lengths—takes proof 7% inches wide and 23% inches mane Pradjtes ial 
ble proots quickly. “ 

| 

| 

—— MADE AND SOLD BY THE 

NATIONAL PERFORATING MACHINE COMPANY 
Manufacturer of | 

| 

NATIONAL ROTARY PERFORATOR-—Four sizes, 20, 24, 28, 30 inches, with or without Crimping, Scoring and Slitting Attachments 

INDEPENDENT ROTARY CRIMPER-SCORER-SLITTER (No Perforating)—Taking stock up to 24 inches wide 

NATIONAL ROTARY CUT-SURFACER—Entirely new principle involved 

NATIONAL TYPE-HIGH GAUGE—For locating high and low spots; determining whether cuts or electros are type-hish, 

Office and Factory —903 E. 22nd Street, Kansas City, U.S. A. | | 

ALL OUR MACHINES FOR SALE BY YOUR NEAREST DEALER | 
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FOR a 
ni C3 a 4 

» yee rey ob 

ULLMANS] 
“NK Achilles was invulnerable 

Except in a seemingly 

Unimportant spot 

And Viele ioe” 

Now can you, Mr. Printer, & 

Afford to lose the advantage 

OE your expensive facilities 

And earnest endeavor 

To do the best work 

By neglecting that 

Little item of great importance 

Printing Ink. 

Buy the right ink right 

Ullman’s Ink—of COUrSse. 

SIGMUNDULLMAN?CO 

NEW YORK PHILADELPHIA 

CHICAGO CINCINNATI 
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THE BABCOCK PRINTING PRESS MANUFACTURING CO., NEW LONDON, CONNECTICUT 
New York Office, 38 Park Row. John Haddon & Co. Agents, London. Miller & Richard, Canadian Agents, Toronto, Ontario. 

BARNHART BROS. & SPINDLER, WESTERN AGENTS, 183-187 MONROE STREET, CHICAGO 

Great Western Type Foundry, Kansas City, Missouri; Great Western Type Foundry, Omaha, Nebraska; Minnesota Type Foundry Co., St. Paul, Minnesota; St. 

Louis Printers Supply Co., St. Louis, Missouri; Southern Printers Supply Co., Washington, District Columbia; The Barnhart Type Foundry Co., Dallas, Texas; 

National Paper & Type Co., City of Mexico, Vera Cruz, Monterrey, and Havana, Cuba. On the Pacific Coast—Pacific Printers Supply Company, Seattle, Wash. 

The Babcock Optimus 
The Babcock Optimus 
The Cylinder Lifting Mechanism 
of a modern two-revolution is but little less important 

than its bed motion, the most vital of all; for upon the 

manner of the lift impressional strength depends in 

greater degree than is generally un- 

derstood. Infact there are presses 

that must depend upon it almost 

entirely for such rigidity as they 

possess. It is of sufficient impor- 

tance to receive the buyer’s serious 

attention. 

The Optimus lift, simple, direct, 

differing radically from others, has Cylinder Up 

been in use from the beginning. (__}} fl 
The years have proved it com- 

pletely satisfactory. There are 

few parts; no complications; lit- 

tle chance for wear and none for 

trouble; use develops no weak- 

ness. It insures the maximum of 

strain resistance, and materially 

aids in making the impressional Cylincer Down 

rigidity of the Optimus the greatest known to fiat-bed 

presses. Asa consequence, hard, heavy, exacting and 

fast work is the especial service of this press; and the 

most and best of to-day’s work is this kind. 

The Optimus cylinder boxes are attached immovably 

to the side-frames. They are large, with broad bearing 

surfaces that resist wear. Each box has an outer and 

inner parts fitting each other so closely that the eye does 

not readily distinguish the two, each part a complete 

box in itself. The inner box is eccentric on its inside, and 

into this the large steel cylinder shaft is placed. This 

eccentric box works within the other, and is made to 

oscillate by a simple cam and lever arrangement. 

That is all there is of the Optimus cylinder lift. 

Whether cylinder is up or down depends upon the posi- 

tion of the eccentric, and not upon the position of the 

box. The movement of the eccentric is slight; action 

always positive and sure. No dependence is placed up- 

on doubtful springs, toggles or long draw-bolts, for there 

arenone. The heavy side-frames are left at full strength 

to solidly hold cylinder to its work. 

During impression the eccentric is on its center, with 

no strain whatever on lifting connections, which might 

be broken away without in the least disturbing either 

eccentric orimpression. The trip is only operative when 

cylinder is off impression; its use when on impression 

has no effect, the impression will be completely finished. 

Other two-revolutions have their cylinder boxes 

loose in the side-frames, which therefore cannot be used 

directly for giving impression. Their boxes slide up 

and down, moving with the cylinder as it lifts and 

lowers. They are “reciprocating” boxes, actuated from 

below the bed through springs, toggles, and long rods 

reaching up through the frames from bottom to top, and 

the force of impression depends upon these connections. 

Such boxes are entirely unlike the fixed boxes of the 

Optimus, which compel the side-frames themselves to 

directly meet the brunt of impressional strain. Greater 

rigidity is secured by fixing the cylinder at a given point 

and inflexibly holding it there than is possible by loosely 

hanging it in a couple of forks and trying to pull it to its 

work. 

Only through the direct use of the side-frames can 

the greatest rigidity be secured. They are the natural 

and simple means for preventing the elasticity and 

weakness every other arrangement has developed. The 

perfection of its cylinder lift has made the Optimus the 

strongest press under impression the trade has known, 

with all that that means besides of delicate certainty of 

touch and speedy make-ready. 

The Babcock Optimus 
SET IN AUTHORS ROMAN AND AUTHORS ROMAN ITALIC 
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The National Machine Company 
Sole Manufacturers 

111-113 Sheldon Street, 

Peet \ \ 

pure 

\| 
ite 

= p NN Z f 

f : 

The Tiarsese Cutter and Creaser Made 

in the World 

BUILT IN FIVE SIZES 

No. 1, 20 x 30 in. inside chase 

No. 1 1-2, 22 1-2 x 30 1-4 S os 

No. 2. 23 1-4 x 3l ae a 

No. 3, 27 x 40 nA a 

No. 4, 30 x 44 i. i 

Power for Nos. 1 and I 1-2, one h.p., for Nos. 2 and 

3, one and one-half h.p., and for No. 4. two h.p. 

SS 

Y 
= 

\\ 

Quarto Medium, 

Half Medium, fii se ale: ss e 

Half Super Royal 

Super Royal No. 4 17 x 25 # e 

Embosser No. 1, 

Embosser No. 2, 24 x 26 . ik 

Stamper No. 3, 

Cutting and Creasing Presses, 5 Sizes 

Super Royal No. 4. 17x25 inside Chase. 

Hartford, Conn., U.S.A 
ARLY in 1876 the first printing presses 

adapted to the work of cutting and creas- 

ing paper and pasteboard for boxes were 

made by M. Gally, since which time there have 

been placed hundreds in most of the paper-box 

manufactories of the United States. The press 

now offered is the latest improvement, and is 

the most powerful and easily handled machine 

ever produced for this purpose. It has the 

improved platen movement of the Universal 

Press, it is remarkably simple, and being ex- 

tremely solid in its build, it is peculiarly 

adapted for either stamping or paper-box cut- 

ting. All sizes have the extra steel gibbed 

lock and are also provided with phosphor- 

bronze bushings between the draw bars and 

impression cranks. ; 

In these presses are combined unequaled 

power, speed, strength and facility for operat- 

ing. The speed is limited only by the ex- 

pertness of the feeder. The platen is under 

absolute control by means of the instantaneous 

throw-off. These presses are double geared, 

extremely powerful, durable and effective, and 

will not “stall.” 

Improved Styles 

10 x 15 inside chase 

14 x 22 4 @ 

210/"x 22) eee 

24 x 26 ts ts 

O meet the demand of those printers who re- 

quire a larger press than the 14 x 22 inches; 

to publishers using ready prints, in small towns, 

for one-page work; blank book makers and oth- 

ers who do not have constant need for a cylinder press, 

we offer the Style No. 4 Universal. This press is built 

in one size only—17 inches by 25 inches inside chase, 

on new lines and no expense has been spared in this new 

production, now offered to the trade for the-first time. 

The frame is of a solid, modern design, and is pro- 

portionately heavier than the 14 x22 inches; the bridge, 

fly-wheel, hook connection and cam lever are heavier; 

the cam-way in the large gear wheel is of an improved 

design, requiring a larger friction roller; the gear 

wheel has the steel sections in the rim and cam-way 

like the Style No. 2 and Style No. 3 Universals; the 

carriage ways are of a new design, the carriage slot 

being perpendicular its full length; this press has the 

long pinion shaft with the outside floor support like 

the Style No. 3 Universal and the new style double 

inking device without springs is a part of the regular 

equipment. 
The following small parts are included: —FIVE 

STEEL CHASES, one roller mould (for which a set 

of cast rollers will be substituted if preferred), eight 

form roller stocks, six distributor roller stocks, two 

vibrator or ductor roller stocks, sixteen roller wheels, 

(eight large and eight small,) three iron lateral dis- 

tributors or changers, two feed tables and one set of 

wrenches. No treadle fixtures are supplied with this 

press. Each press is shipped complete with ink foun- 

tain and side power fixtures, including tight and loose 

pulleys, and the improved belt shifter and brake com- 

bined. Gross weight complete, crated for domestic 

shipment, 3,500 pounds; floor space required,—includ- 

ing feed tables and stands in position,—44 inches 
from front to back and 60 inches sideways; Pulleys, 
16 inches in diameter with 334 inches face, carrying a 

314 inch belt; the flywheel makes eight (8) revolutions 
to each impression and the press will require about 1% 
H. P. to operate it. Price furnished on application to 

Agents or The National Machine Co. 

Write for Catalogue. Sold by All Reputable Dealers in the World. 

THE NATIONAL MACHINE CO., Sole Manufacturers HARTFORD, CONN., U.S.A. 
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Advertising to be Effective, Must be 

Educating — Must Teach Something 
Barnes-Crosby Company has been teaching people the use of almost 

every commodity through the medium of pictures, illustrations and 
engravings that tell more at a glance than a whole chapter of words set in cold type. 

This advertisement is one of a series intended to familiarize printers and publishers 
with Barnes-Crosby Company and its products. 

Barnes -Crosby Company is an organization of over 300 artists and engravers — 
trained specialists — producing illustrations and engravings by every known process, for 
every purpose. Barnes-Crosby Company originates ideas, prepares the illustrations and 
designs, engraves the plates and delivers them to you ready for the press. 

Barnes-Crosby Company co-operates with Printers and 
Publishers, but does not compete with them. 

Day and Night Service 

Barnes-Crosby Company 
E. W. HOUSER, het 

Engravers :: Catalog Plate- Makers 
Two Complete Establishments ; 

215 Madison Street, Chicago 214 Chestnut Street, St. Louis 

And the Following Branch Offices: 

New York, Union Square, Tel. Stuyvesant 4849 Milwaukee, Wells Bldg. Tel. Main 2394 

Artists 

Cincinnati, Perin Bldg., Tel. Canal 371 Minneapolis, Andrus Bldg., Tri-State Phone 9511 
Detroit, Stevens Bldg., Tel. Main 535 _..Moline, 3rd Ave. and 17th St., Tel. Old East 258 
Indianapolis, Majestic Bldg., Tel. Main 5255 * Cleveland, Citizens Bldg., Tel. Main 93 Bell 

Kansas City, 308 E. 10th St.. Tel. Bell Main2010 Toledo, 1004 Grand Ave., Tel. Home Phone 5385 
and Home Main 5100 Birmingham, 2111 1st Ave., Bell Phone Main 1057 

Memphis, 161 Madison Ave.,Tel.Main4218Cumb. Mexico City, Dolores 7 

Just say the word and we'll send you our free booklet, “Helpful Hints to Advertisers and Printers.” 

It is well worth the trouble. 
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3 MAKERS OF 

~BASOLIO INK & COLOR Co. 
IMPORTERS ND 

T ry Nios ~ ito 5 ( H R () }) | N E 

Art Two Tone Inks 

Requiring No Slip-Sheeting 

INKS OF QUALITY AND RIGHT PRICES 

WE ALSO RECOMMEND KLEENU 

KLEENU KLEENU 
Quickly Removes 

Cleans Printing Ink 

Hands Paint 

Kettles Grime and 

Pots Dirt 

and Pans of any kind 

Approved, Adopted and For Sale by 

American Type Founders Co., 45 Branches and Agencies 

Barnhart Type Foundry Co., 200 Williams Street, New York 
H. C. Hansen Type Foundry, 43 Centre Street, New York 

Ard many other stores. Ask for it. 

It is a Wonderful Preparation - 

BASOLIO INK and COLOR CO. 
250 WEST TWENTY-SEVENTH STREET 

NEW YORK 
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H A M | L T O N 9 & MODERNIZED COMPOSING-ROOM 

——————_ FURNITURE ———— 

is doing more toward revolutionizing the working methods and the equipment of the present-day printing 
establishment than any other one agency. 

It will soon come to the point where the 
office with the antiquated equipment will be 
handicapped to such an extent that it will be 
difficult to show a profit On work pro- 
duced under ola methods with old 
equipment. Such savings as are being 
made in labor and floor space must 
eventually influence and finally control 
the price of printing. 

After reading the statement of the Review 
Printing and Stationery Co., of Decatur, IIl., 
reprinted below, let every employing printer 

whose composing-room has not been 
re-equipped ask himself this question: 

What would @ saving of 50 per cent in floor 
spacé and 33/3 per cént in labor mean to me? 

THE HAMILTON MANUFACTURING CO., Two Rivers, Wis.: Decatur, Ill., May 25, 1910. 
Gentlemen,—Regarding the equipment of cabinets which you installed for us some six or eight months ago. 
These cabinets take up less than one-half of the room occupied by the old-style racks and cases, which we had previously, and in 

addition to keeping our composing-room outfit in better shape than was possible under the old plan, we have practically eliminated 
the dust and dirt. 

The labor-saving propensities have permitted us to cheapen the cost of labor in our composing-room from a strictly time-saving 
standpoint nearly one-third. In fact, we are doing more and better work with three first-class compositors on the ‘floor than we 
were formerly able to do with five. 

This may seem a strong statement, but our books will bear out the assertion. We would not go back to the old plan under any 
consideration. Very truly yours, REVIEW PRINTING & STATIONERY CO. 

With such remarkable results is it to be wondered that one printer can underbid the price of another printer which 
may not carry a satisfactory margin of profit and still leave it possible for the successful bidder to make a good profit? 

A word to us or to your nearest supply house will bring an expert to your establishment who will show you 
We are what can be accomplished in YOUR plant. It will be up to us to show you possible results. 
interested If you are interested in this vital question of composing-room equipment, send for a copy of ‘‘Composing- 
in the ques- * room Economy.” It shows the floor plans and tells graphically of the results accomplished in more than thirty 
tion of Modern- representative plants 
ized Furniture and 
we would like to have : 
your representative show 

ingrroom an you would rearra THE HAMILTON MF ing-room as you would re-arrange x : 

it, with a view to our installing such 
furniture as you can show us would soon Main Office and) Factories: : TWO RIVERS. WIS. 
be paid for in the saving accomplished. ’ 

Eastern Office and Warehouse: - RAHWAY, N. J- 

Streatianid NOs cies eiiieestfotereeg ste tan atabiesstrecace<s rece ss= ALL PROMINENT DEALERS SELL HAMILTON GOODS 

A VALUABLE LINE GAUGE, graduated by picas and nonpareils, mailed free 
Have you a copy of “*Composing-Room Economy?’ ...........+++ to every inquiring printer. 

Automatic 
Register Gauge 

THINGS WE DO }) | Megill’s 
ea Vv Patent 

PYRAWINGS | [p= 
wy Of omy des criphon rhe 

ond for every purpose, 1n 

The sheet as shown, is fed short of the gauge and yet it will register. When the 

qEY 

PEN annINK or WAST. 
press closes, the ““Automatic’’ extends forward and gently pushes the sheet to exact 

VAI LETTER:H 1 INES) position, It does not bite the sheet and prevent it from registering. It never pushes 
it out. It registers cardboard or paper. The ordinary gripper operates it. No extra 

CATALILO GS COVERS, fixtures. The gauge simply forms a stop for the sheet and then registers it. Feed 

ordinarily, but as fast as you like. 

TIAG YNZ PUI SS Oye The Automa ic Register Gauge, including a pair of the Double-Grip 
‘AD’ DESIGNS wis ej> fof Gauges for the bottom, to your door for $5.95. Testimonials und booklet 

Your dea:er or, 

meee ANI Gs AL DRAWIN Ga S
 E. L. Megill, Pat. & Mfr., 60 Duane St., New York 

FROM BLUE PRINTS OR PENCIL SKETCHES. 

BIRDS-EYE VIEWS. 2S Cutters That Cut 
RETOUCHING PHOTOGRAPHS % will give you more work and 

Pe MILALE=TONES ZINC LICHINGS <,. Lo better work. 
PemOOLOk WORK “OF FEVERS “f° 

DESCRIPTION, IN TWO, THREE 
OR MORE COLORS, Wood 
ENGRAVING, WAX ENGRAVING, 
ELECTROTYPING, STEELOTYPING, 
NICKELTYPING STEREOTYPING, 
COMMERCIAL PHOTOGRAPHING. 
meine rite l ooh ante rae Fiavelenebea rk ott 

BUERGENS DROS CG) 
187 ADATIS STREPT., CHICAGO. 

Royle makes that kind. 

John Royle & Sons 
Paterson, N. J., U. S.A. 

Engravers’ Machinery 
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We produce every style of engraving for making 
catalogues and advertising attractive. The cost of 
the engravings is one of the small items of expense, 

but they are the strong feature for attracting attentior 
to selling qualities. 

Let us tell you more about why SANDERS’ 
ENGRAVINGS have the greatest selling qualities. 

SANDERS ENGRAVING COMPANY 
LON SANDERS, PRESIDENT 

221 OLIVE STREET, ST. LOUIS. MO. 
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, | Everything the Printer 
LY 

: : Uses 
¢ 

> We carry in stock COMPLETE PRINTING OUTFITS of all standard goods and 
> sell all makes of new Machinery and Material, &c. Always pleased to furnish ie 
> estimates for complete plants ie 

4 
> Hansen Copper Alloy Lining Type ie 

z Hamilton Wood Type Hamilton Wood Goods 

3) Chandler & Price Products e 

> Latham Machinery Co., Stitchers, Etc. e 
< Challenge Machinery Co., Gordons, Cutters : 

> Diamond & Stonemetz Presses @ 

» Rossback Creations e 
>) Ke 

> © 
> e 
5 Hansen’s Complete e 
> Mitering Machine ie 
» 

‘ 

Z Price, complete, $18.50 = 

>) Sent on trial S 

> Sets with a pin. Mo guesswork. The best e@ 

> iS 

z Rouse Sticks Star Sticks : 
ee S 
5 Yarger, Acme & Boston ptaplers @ 

> Mustang and Horton Mailers | 

ie Colt’s Armory Presses g 

: Seybold and Brown & Carver, Oswego Cutters e 

S Hickok Ruling Machines New Scott Drum Presses id 

> Southworth, Portland and Sterling Punches : 

3 Tatum Punching Machines e 

| | CG. L Johnson Mfg. Co. | | . 1. Johnson Mfg. Co. | = 
PY iS 

S Saint Paul 3 Minnesota ¢ 

2 : Largest Stock of —REBUILT MACHINERY — in the Northwest e 
> : 
iS) s 
By Set in Hansen Caslon Full Face Type Egg and Dart Border J.A.K. 

S e 
CWAVAIAIAIAN AN AIAN WATT OVOTOVA TAVATANATAIATOATANTANIATATOT OT AT OTAT/ TAT ATAVAVATATATS | 

x 
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How to judge an advertisement 

before you use it 

John Lee Mahin has prepared ten 
tests whereby the advertising 
value of newspaper and magazine 
advertisements, street car cards, 
posters or any other printed matter 
may be judged. ‘irese are not 
mere theories, but ten real tests. 

Applying them you arrive at 
the calm, cold reasons for or 
against the copy you have in mind. 

a 

These ten tests have proved themselves 

over and over. All ten of them have 

been applied to this advertisement. 

A complete set of these tests sent 

on request. Address 

Mahin Advertising Company 
704-754 American Trust Building Chicago 
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New Model Jobbing Folder 
When You Buy 

ivestipate 

The above machine will fold not only periodical work but the finest catalogue work. 
Registers at all folds. 

473 

It has Automatic 

Automatic Sheet Retarder and Head Perforators that overcome all ‘‘buckling’”’ 

Made by BROWN FOLDING MACHINE CO. 
ERIE, 

Wants to Tell You 
that pictures made on Crown 
Engraving Plates are ex- 
actly suited to newspaper illus- 
trating. 

No blurred, imperfect or in- 
distinct lines, no tedious or trou- 

blesome chemical processes, no 
time wasted, but the best, the 
quickest, the cheapest, the only 
thoroughly satisfactory method of 
making cuts. 

Used by the largest daily pa- 
pers, used by weeklies; used in 
every state and territory; used in 
every country on the globe. Cor- 
respondence with artists solicited 

HOKE ENGRAVING PLATE C0. 
Patentees and Sole Manufacturers 

ST. LOUIS, MO. 
European Branch House: 

15 Tooks Court, Chancery Lane, E. C., London, England. 

PENNSYLVANIA 

JER! — NOES. 

= A Stitcher Pointer! © 
Prospective buyers of wire 
stitching machines should 
note that the working parts 
of a Boston Wire Stitcher 
(about 2,000 users) are al- 
ways in plain sight, and that 
the wire is visible at all times 
without the necessity of re- 
moving parts. Also, that in 
Boston Wire Stitchers, the 

spot into which the wire is 

driven is always in full view. | | 

These are but two of many © 

exclusive features found in * 

the Boston Wire Stitchers. I 

— American Type Founders Co. : 
General Selling Agent ON 

OMGHOL JORGE 

lOke— SBIR. Okeke ONE 

UOeerOice se} 
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Our Inks Are Known Wherever Printing Is Done 

H. D. ROOSEN CO. 

Fine Halftone, Cut and Book 

BLACK INKS 

We manufacture and sell more Fine Black Inks than any 

three other frms combined. 

BROOKLYN, N. Y. TORONTO, ONTARIO CHICAGO, ILL. 
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Bargains in Rebuilt Printing Machinery 
| Two-Rev. Cottrell. Bed: 26x37, 

4 form rollers, air springs, || 

front fly delivery. Speed 2000 | 

per hour. | 

Price $1,200 

37x52 Potter, 2 rollers, rack and screw distri- 

bution, tapeless, wire springs, 2 tracks,. foun- 

fationmeounter, /-col. quarto..........- $850 & 

JOB PRESSES 

Pre BE Pee OT GOW 2 22% Sor ee ee o's $100 88 inch Advance Power-..-.c+:**+eee+0+ 0° °° $220 

8x12 Challenge Gordon:.-.---+--+-++--+....-- 90° (382° ~ Rival; finger gauge 76" (0 oan. 3 5 210 | 

Meet Oe Ga = Gordon => 2. eke eects wees 160 25 “ Advance, Lever...... Te ey Slave) <7 () “th 

12x18 Challenge with long fountain----...... 210" «B08 | < ‘“ Finger gauge ...... -- 110 | 

10x15 Golding with art ftn. and S. S. fixtures.. 225 36 “ Sheridan Power, Straight gauge...... Das ea | 

14x22 Universal style No. 8A ....... Peer nS (Om BOGS | ‘ Finger gauge ------..- 400 

And many others. Write for full information 

A. F. WANNER & COMPANY 
340-42 Dearborn Street CHICAGO 
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The Ault & Wiborg Co. 

Makers of 

Letterpress, Steel-Plate, Copper- 

Plate and Lithographic 

INKS 

Importers ot 

Lithographic Stones, Supplies and Bronzes 

Cincinnati New York Chicago St. Louis 

Buffalo Minneapolis Philadelphia San Francisco 

Toronto, Can. City of Mexico, D.F. Havana, Cuba Buenos Aires, S. A. 

London, Eng. 



CINCINNATI «NEW YORK+CHICAGO *ST LOUIS 
BUFFALO *PHILADELPHIA+*MINNEAPOLIS 
SAN FRANCISCO «TORONTO «HAVANA ® CITY OF 
MEXICO «BUENOS AIRES «PARIS ‘LONDON 



What do you 

Most zinc plates are sold at an absurdly 
® high price. A&W Zinc Plates, any size, 

any style grain at |5c. per square foot, are 
Inc a es ry backed up, every inch, by our reputation 

If 
your information is limited or 

hazy, you need 

Zincology 
(THE BOOKLET THAT TELLS) 

“| HE possibilities of printing from zinc are so very big that 
when we got into the subject, enthusiasm took the place 

of curiosity. We've put some of these pertinent facts into 
print so you can absorb them quickly. 

Obey that impulse 

and write for the booklet before your 

competitor does 

ING “IT CAN'T BE DONE,” WHO 

IT’S THE PRINTER WHO DOES IT 
q WHILE THE OTHERS ARE SAY- 

SHAKES HANDS WITH SUCCESS 

THE AULT & WIBORG COMPANY 
Cincinnati 

New York Chicago St. Louis Buffalo Philadelphia 

Minneapolis San Francisco Toronto Montreal Havana 

City of Mexico Buenos Aires Paris London 
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A GREAT PRINTING ESTABLISHMENT CONDUCTS A PRACTICAL 

SCHOOL OF PRINTING 

AN APPRENTICESHIP SYSTEM THAT MUST WORK GREAT, ered by the management of the Lakeside Press, from 
COUNTLESS AND LASTING BENEFITS TO THE APPREN- the fitting up a school and work rooms, in admirable 

manner, in a costly down-town building where space TICES AND IMMEASURABLE GOOD TO THE EMPLOYER. tie : 
is worth a large price for every square foot occupied. 

AND TO THE PRINTING CRAFT. : aes 
Next and still more costly and expensive is the 

NDUCED thereto by listening to the reading employment of an able, experienced, well equipped 
of a paper by T. E. Donnelly of Chicago, teacher for conducting the high school department 
before the Convention of the United Typo- with a view to the calling, in the school room, and a 
thetee of America in Washington, D. C., we competent printer in the printing department, to give 
improved the first opportunity, after our constant and practical instruction and direction. We 
return, to visit this model, modern school were heartily welcomed by both these gentlemen, who, 
of printing, conducted in connection with however, expressed a desire to be known only 
the Lakeside Press, one of the largest print- through their work. 

ing establishments of America. The school 1s on one The teacher, or supervisor in the school-room, was 

Group of Apprentices. 

of the floors of the printery, and is made a part of formerly a public school teacher and superintendent 

the establishment. We were, at once, impressed with in Wisconsin and organized and installed an industrial 

the idea as to how highly the undertaking is consid- high school in that State. He has had long and suc- 
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cessful experience as a teacher. He has general su- 
pervision over the boys, whom he selects from among _ 
the applicants, visits and secures the interest and co- 
operation of parents and teaches the academic 
branches. 

The instructor in printing thoroughly understands 
the art and the business in its different branches. He 
was formerly in charge of a complete printing estab- 
lishment and hence knows the requirements for good 
workmen and the needs of a printing plant. 

The name adopted is that of “The School for Ap- 
prentices of the Lakeside Press.” It was organized 
in July, 1908. The object is to teach boys printing un- 
der right conditions, which are: Suitable school and 
work rooms, supplied with proper materials and sur- 
roundings; with instructors who devote their entire 
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ter than the ability to do a few apparently fine or 
fancy pieces of job printing. 
THE TRADE CoURSE OF Stupby includes straight 

composition; various measures, solid and leaded; 
poetry; notes, side, foot, cut-ins; inserting initials, 
tabular work, ete. 

THE ACADEMIC StTupIEs include mathematics, with 
lessons in Algebra to cultivate the inventive faculties, 
and Geometry receives still greater attention, =to 
strengthen the reasoning powers, and to teach form, 
proportions, etc.; the elementary sciences; much in- 
struction and practice in English. 

After the first six months, the boys are given regu- 
lar work in the establishment under overseers—one 
overseer for each boy—who report to the supervisor 
each month. In this way the boys are given a regular 

At work in the School Room. 

time to teaching, directing and supervising, and who, 
as indicated, by knowledge, observation, experience 
and practice, understand the demands and the right 
conditions. There is a certain amount of exposition 
of the principles of the art and its relations or what is 
known as theory, with much practice in elementary 
work. Study, instruction and elementary practice are 
followed at the earliest possible period by commer- 
cial work, or actual accomplishment which appeals to 
all boys. It is the joy of creative work, of that which 
is to be used, or the real things, that gives highest 
inspiration to youth and all humans. 

THE FounpaTIon is laid first in straight composi- 
tion to teach spacing, division of words, justification, 
punctuation, capitalization, various indentions. etc. 
A solid basis on which to build is considered far bet- 

course of instruction in the shop at actual work, as 
well as in the school and are promoted upon showing 
efficiency and every possible opportunity is given for 
advancement and every available incentive used to 
stimulate efforts for highest possible attainment. The 
results are interest, wide-awakeness, attention, alert- 
ness and enthusiasm. The following outlines of the 
courses of study and instruction will prove not only 
interesting but useful to all employing printers who 
have a desire to help the boys in their establishments 
to advance and to secure or furnish effective, well- 
equipped workmen for the future: 

Trade Instruction. 
The Case——Lay out of, how to stand at, kinds of. 
The Stick.—How hold, how set, 

spaces, justifying, measures. 
spacing, sizes of 
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The Type.—How pick up, sizes, nicks, faces. 

The Galley.—Proofs, corrections. 

Distribution.—How hold the type. 

Indention.—Prose, poetry. 

Copy.—Straight matter, reprint, 

written, pen-written), difficult. 

manuscript (type- 

The Page.—Sizes, make-up, head lines, chapter heads, 

sunk heads, ending paragraphs, space between head-line 

and type, initials, cuts, side-notes, cut-in-notes, foot-notes, 

half-title, preface, index, title page, book pages, tieing 

up, proving. 

Poetry.— Setting. 

Tabular Work: Without Rules.—1. 

words and one column of figures. 2. 

and two columns of figures. 3. One column words and 

three columns figures. 4. One column words and four 

columns of figures. 5. Two columns words and one 

column figures. 6. Three columns of figures. 

With Rules.—1. One column words and two columns 

figures. 2. One column words and three column figures. 

3. One column words and four or more columns of 

One column 

One column words 

figures with single, double or triple heads. 4. Two col- 

umns of words and two columns of figures. 

Academic, Technical. 

English.—Spelling, capitalization, punctuation, quote 

marks, division of words. 

Proof-Reading.—Marks used. 

The Type.—Sizes—Point system; faces—Old-style, 

modern; capitals, small capitals, italics, how measure, 

how figure. 

Leads.—Kinds, spacing when leaded. 

Paper.—Kinds, sizes, weights. 

Furniture— Wood, metal. 

The Stone.—Planer, mallet, key. 

The Chase.—Locking-up, planing, quoins. 

Academic, General. 

Arithmetic.—Twice a week. Applied problems. 

Algebra.—Four times a week. 

Physiography.— Daily. 

English. Daily, reading, composition, grammar. Each 

student required to read at least six volumes of Standard 

Literature during the year. 

The two letters, drawn by the boys, that are repro- 
duced and shown herewith, indicate something of the 

1 Neck 

n Shoulder 

3 Counter 

4 Stem 

5 Serif 

6 Har-line 

7 Nick 

8 Grogve 

Oi) Feet 

10 Pin-mark 

Letters drawn by Apprentices. 

methods and thoroughnessof instruction as to the types. 
They are required to give in their own words, a 
description of every part of a letter, to tell the dis- 
tinguishing differences of these parts in the various 
styles of types and with these differences, their ob- 
jects and the varying effects secured by their use in 
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printing. Hereby the rationale of printing is under- 
stood and the means whereby proper harmony, proper 
balance and artistic results are secured, while valua- 
ble instruction is obtained in language and the power 
or ability of expression. | 

The report blank shown herewith indicates the 
methods, together with the prizes that are offered for 
higher excellence, by which a constant stimulus is 

The School for Apprentices of The Lakeside Press 

Shop Report of 

for-= s=monthic==endingasacee nese -ale se eke « Dept.< = -5 

Io Isihejindustriousi\. tony. ser ctieeiei viete WaDoes) hes tnvito)leartt seme =ss oes 

ais be:careful tcvemee meee ease 8. Is he quick to learn?......-.-...-.-- 

Zpisihe reliable cmerteisits- eae olor g. Is he generally satisfactory? .......-. 

1S HE aCcubate tareerres ase = sila oe eae to. Has he any serious faults ?— Specify - - > 

on 2s he: prompt? 2-22. <2 5 sare oe cterental= 

6. Is he improving?) -. << -s-se0,- ens Eficienty stsantste santeeitar sete aisasiz2 

Overseefieessenis- Ge ee iee aes soon 

Record Report of Apprentices. 

given to effort for highest possible attainment and 
perfection. 

As an illustration of the advantages given the boys, 
we interviewed one apprentice, about fourteen years 
of age, who had already learned to lay a case of 
Greek characters or text, and he placed his hand in 
the different boxes and rattled off the names of the 
Greek letters more rapidly and correctly than could 
many of the sophomores in our colleges. 

The requirements for admission are that a boy must 

be a school-graduate between fourteen and 

fifteen years of age, the nearer fourteen the better. The 

boy’s school work must show good standing in his stud- 

grammar 

ies, and when deemed neccessary, a physical examination 

will be given. The boy must be of good moral character, 

he must be desirous of learning the printing trade, and 

his parents or guardian must promise to co-operate with 

the school in looking after his welfare. The supervisor 

of the school arranges to interview the applicants, who 

usually apply by letter, and also visits the parents. If 

the boy appears to be satisfactory, he is given fair trial, 

and if both the boy and supervisor of the school are 

satisfied, an agreement is entered into between The Lake- 

side Press and the boy and his parents for the full term 

of appretinceship. 

The students of each year are divided into two classes, 

being ranked according to scholarship. The students are 

in school three and one half hours daily during the first 

two years; one half of which time is taken up with trade 

instruction, and one half with academic work. They also 

work four and one half hours daily in the shops. The 

hours spent in the shop teach actual factory methods, 

and gradually accustom the apprentices to factory work, 

a difficult thing for many boys to learn. To be on time, 

to be systematic, to be told, not asked, and that once only, 

are new ideas to many boys, but these are promptly in- 

stilled into their minds when they enter a large work- 

room and work side by side with the men. | 

The boys work in relays in the factory, and are given 

work in the various departments in order to learn some- 

thing of the various branches of the trade, and ultimately 
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to select the particular department they will enter. This 

training will make a well-grounded specialist in a depart- 

ment. After the first apprentices work 

the regular shop hours in the factory, excepting two or 

three hours per week, which is devoted to school work. 

two years the 

The following outline course for the first year is here 

given to show the plan of the work: Under the trade 

instruction, the boys are taught the case and how to 

stand properly; how to hold the composing-stick and to 

set a line of type, properly spaced and justified; how to 
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remain as an apprentice for a term of years until the trade 

is learned. The boys are paid $2.40 per week for the 

first year, this being at the rate of ten cents per hour for 

the time factory. The second year the 

rate is $3 per week. Beginning with the third year the 

rate is $5 per week, with a substantial increase every six 

months until the scale of $21 per week is reached at the 

actually in the 

end of the apprenticeship. 

It is proposed to give the seven-year apprentices 
an all-around training and we understand that oppor- 

In the Composing Room with Instructor. 

handle type and take a proof,—the aim being to teach 

the proper methods of setting straight matter and mak- 

ing up pages correctly rapidly. Under 

trade instruction the general rules for spacing, division 

and academic 

of words, capitalization, punctuation, and proof-reading 

are taught, and each student is required to read proof 

and correct the type from the marked proof-sheet. Type 

sizes, kinds, and faces are also taught. 

The general academic instruction is along similar lines 

to that carried on during the first two years of high-school 

side. 

A series of trade problems has been prepared to be used 

course. Arithmetic is reviewed from the factory 

in connection with the review work. 

A bonus of $25 per year, payable semi-annually, is 

paid all appren::ces whose average standing for six con- 

secutive months is 95 per cent or above. Two weeks’ 

vacation on pay is allowed each student whose average 

standing for the year is 95 per cent or above. 

A contract is entered into between the firm and the 

apprentice and his parents. The firm agrees to teach the 

boy the trade, and the parents agree that the son shall 

tunity wil be given to learn the presswork as well as 
all the other mechanical processes. 

PRESS-ROOM APPRENTICES, 

In this department grammar school graduates over 

sixteen years of age are received. [very opportunity 
is given to the boys to learn and advance. An eve- 
ning school is maintained for their benefit during the 
winter months. There are definite agreements on 
salary and as to increases therein as the work is satis- 
factory. The boys are not held back, but are aided 
and encouraged to advance, and bonuses are paid for 
excellent work. This incentive has proved effective 
and satisfactory. Every one that enters this depart- 
ment can have no fear of being kept back as a tender 
or feeder, for he is to become a pressman as rapidly as 
ability and application will prepare one therefor, and 
we noticed that in some instances the advance to the 
charge of a press with full pressman’s pay has been 
remarkably rapid. Merit and efficiency are the re- 
quirements. There is no favoritism. 



Mlationaf (Printer: Aournafist 

“Industrial Education” 

Paper read to the United Typothetae at its Convention 

in Washington, D. C., Wednesday, May 18, 1910. 

BY ISAAC H. BLANCHARD, NEW YORK CITY. 

T was a pleasure to carefully read Mr. Thomas 

E. Donnelley’s paper on Industrial Education 

prior to the session of this Convention. In 

short and specific statement it told the story 

of a gradually developed training school which 

has had the earnest attention and consideration 

of an honest and earnest leader for many years, 

and the trade at large throughout the United 

States is under a material obligation to Mr. Donnelley, 

not only for the results which he has shown can be ac- 

complished, but for the clear and concise manner in which 

he has explained, for the benefit of others, the working 

of his system, that the public may reap the reward sure 

to follow similar efforts in other localities. 

The essentials to success in any industrial educational 

undertaking may be numbered or divided as follows: 

First: “Finding the right boy.’ This cannot be ac- 

complished by hiring boys and turning them loose in out 

workshop, expecting them to pick up a trade and then call- 

ing that precedure a system of industrial education. The 

boy must be discovered who has an inclination for the 

trade after having had an opportunity to understand of 

just what the details of work at the trade consist; not 

only the boy, but his parents must be favorably disposed 

to becoming a student, and when such a boy is found, the 

next task is 

Second: “Trying him out.” The head of an industrial 

school can only get results through constant contact with 

. each boy as an individual, studying the boy’s inclinations 

with a view to determining whether or no the boy should 

be continued as an apprentice, or should be transferred 

to some other class of trade or occupation. The “trying 

out” of the new boy is only second in importance to his 

discovery. 

Third: 

velop all the faculties necessary in a progressive printer, 

is the class of training that the industrial school must 

give, and some academic work, coupled with a training of 

“Special all around training,’ which will de 

the eye and hands, rounds out a boy as no academic work 

alone, or manual training alone will round him out. The 

properly equipped American citizen of the future must 

have this well developed and broad mind. 

Fourth: “Let the work on which the student spends 

his time be “live work” in which he will feel an interest 

because it is of practical use, for it is only through a 

knowledge that the labor of his hands is a useful product 

that a human interest can be created an developed in the 

student. 

Fifth: “Pay the student wages” and in paying the wages 

with the very first payment start contributions toward 

an insurance and capital, or retirement fund, so that with 

the first earnings of the youth will come the realization 

of the importance of layings aside a fund for emergency 

purposes, for business development purposes, and for old 

age provision. With the possession of such a savings 

fund comes a much more rapid development of manhood, 

and an appreciation of its responsibilities. 

Sixth: “Practical idealism must be the governing and 

controlling motive of the instructor.” 

The six necessities above mentioned are producing the 

satisfactory results concerning which we have read and 

can be duplicated in any fairly large plant, and it is in the 

hope that a classification of those qualities and a re-state- 
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ment of them may induce many of our members to under- 

take a similar work that I have repeated these items in this 

Paper. 4 

3ut even as the necessity for employing the student’s 

time on live work is in present day practice admitted to 

be an absolute essential to the successful development of 

the student, so should the industrial training of our youth, 

made through the agencies of the graphic arts departments 

of our public schools ‘be the means of improving our local 

civic family and advancing the home and family interest 

in each and every community. 

Every city, or school district large enough to have an 

industrial training department in its public school system, 

should have a graphic arts branch, and that graphic arts 

branch or class should produce, either monthly or quart- 

erly, a publication which should contain reports of the city 

or district officials; these reports being prepared, re-writ- 

ten, and finally printed in shape to be comprehended by 

the average layman citizen, for the place to teach the sim- 

plicity and the details of community life is in the industrial 

school. 

The 

of the expense of the government in various communities 

publication should contain comparative studies 

similar in size to the community in which the publication 

is prepared. 

It should give full details of local tax rolls, assessment 

rolls, and all the business undertakings of the community. 

It should contain papers by the student, discussing the 

various purely family affairs of the community. 

[ts entire visible effort should seem to be the acquaint- 

ing of each student with the details of the operation of the 

public business of his own district. 

Results. 

The proper handling of a graphic arts class in each of 

our communities is going to give us: 

t. Intelligent citizens; for the students in editing and 

printing the community periodical are gathering informa- 

tion concerning civic life and civic family matters, and are 

learning how to understand and comprehend community 

life, and also learning how to prepare the story of that life 

for its intelligent consideration by the community and 

their fellow students’ interest in the publication is going 

to be mulitplied many fold because of the fact that it is 

or seems to be prepared by the student body, and the en- 

tire work will add to the dignity and importance of each 

individual student because of the human responsibility 

thrust upon both graphic art students and the general 

public. 

2. Apprentices will discover their natural callings, and 

many a boy by the opportunity offered in this graphic 

arts public trade school would become a practical first 

class printer, while others, through contact with graphic 

arts class, would learn that a profession (so-called,) or 

some mechanical trade called definitely to him. Writers 

who can intelligibly and simply express themseluves would 

be discovered, and the logical essayist with a natural 

mental equipment that ought to be developed for the good 

use of an entire community will be discovered and saved 

from the waste of his life and effort on some calling for 

which he is less fitted. The intricacies of accounting and 

the instinctive preceptions of the arts will have their de- 

votees among the student body, for only 

through the exercise of opportunity does the inborn in- 

clination of the youth come out and secure recognition. 

3. The entire civic community through the operation 

of the graphic arts class of the public industrial training 

school in the manner herein outlined will learn to regard 

the communiity life in its details as the inidividual affair 

discovered 
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of each individual citizen, and will ultimately do such reas- 

onable work for the community as each individual is best 

fitted to offer. 

The general public today(and by the general public I mean 

99 per cent of the entire population of the United States of 

full legal age) speak of government and our governors or 

legislators invariably in the third person. I protest that 

such a designation is wrong, and I assure you that as our 

study, of civic life increases we are going to talk of the 

task of governing and controlling as “our” task, and as 

“we,” the legislators, instead of “they”. “This is my 

city;” “This is my playground;” “This expense of admin- 

istration is our expense of administration;” and “we must 

sit down and commune together and determine in what 

way our expenditures shall be decided upon and distrib- 

uted. We only want the greatest good for the greatest 

number. We only can get it because we devote a reason- 

able amount of time to a study of each individual prob- 

lem.” 

4. The day of the attainment of the manhood of the 

race is upon us. The human family as one great unit is 

feeling the influence of the unseen force which compels 

men of wealth and position to become their brothers’ keep- 

ers, and the way to make the individual man as potent for 

usefulness:as his Maker intended him to be, is to take 

him at from 12 to 14 years of age, and help him find his 

physical and mental strong points, and, having found them, 

help develop and train them to their greatest usefulness. 

In that development and training there shall come, as the 

b 

years go by, a race of men who, giving their time and 

thought to the industrial training problem will produce 

a vigorous, better and absolutely, unselfish citizenship 

that shall be a demonstration to the world of the fact that 

in the same fair land of freedom where first was put in 

force the principles based on the words, “We, the people” 

shall come those happy exhibits of human comfort and 

helpfulness springing from the manly adoption of the only 

divine commandment ever given, “Love One Another.” 

5. Industrial training as a public function in the “Art 

Preservative of all Arts” 

result, and the members of the United Typothetae of Am- 

erica, for their own business welfare, and for the welfare 

of their country, should lend their aid, each in his own 

community, to an immediate development along the lines 

suggested. 

will) help to accomplish that 

Louis C. Cramton, of Lapeer, Mich., editor of the Lapeer 

Clarion, has announced himself as a candidate for Congress 

for his congressional district. Mr. Cramton will oppose Con- 

gressman Henry McMorran for the nomination. He is thir- 

ty-five years of age and represented Lapeer County in the 

legislature during the 1909 session. He was one of the au- 

thors of the Warner-Cramton liquor law. 

Frank Markle, secretary of the Milwaukee Press Club, 

with Mrs. Markle, have sailed for Europe. They expect to 

be gone about six months, and will visit the exposition at 

Brussels. Mr. Markel expected to meet President Roosevelt 

somewhere in Europe and arrange for his expected visit to 

Milwaukee under press club auspices some time after his re- 

turn home. 

Frank J. O’Rourke, an experienced newspaper man of 

Freeport, Ill., long connected with the editorial staff of the 

Journal, has taken a position in the city department of the 

Rockford, Ill., Star.. He has charge of the sporting page. 

FE. H. Marriott, who has for years been engaged on the 

Star, has been engaged as editorial writer on the Joliet, Ul, 

Republican. 
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The Linotype 

A PAPER READ BEFORE THE UNITED TYPOTHETAE AT WASHINGTON, 

BY L. A. HORNSTEIN. 

SUALLY when a representative of a machinery or 

supply house arises to address an assemblage such 

as this, the audience—that is, those of them who 

do not make their escape—is prepared for a dis- 

sertation on the merits of a product which bears a 

close resemblance to the matter contained in the 

pages of a descriptive catalogue. 

I want to preface what I have to say by assur- 

ing you that I will not confine myself to bald statistics of 

comparative cost of hand and machine composition, most of 

which you have no doubt figured out to your own satis- 

faction, but rather try to elucidate my points by specific in- 

stances and illustrations which you as individuals can apply to 

conditions as they exist in your own plants. While I might 

go into minute details as to comparative costs, it is doubtful 

whether any of you gentlemen here present would care to 

analyze them, or perhaps remember them, even 

though they proved my case beyond peradventure of a 

doubt. 

A certain statistician once said, “Give me the figures and 

I can prove anything,” It has also been aptly said that while 

figures will not lie, liars will figure. For this reason, as I 

stated at the outset, I will try to present the case of the Lino- 

type without dwelling too much on statistics. 

Whenever any one of you compare mentally the relative 

advantage of machine over hand composition, you naturally 

think of Linotype composition. Isn’t that true? Try it. The 

reason for this mental comparison is obvious. 

For some years after the advent of the Linotype it was 

regarded strictly as a straight matter machine, adapted purely 

and simply to newspaper composition alone—restricted in its 

scope and limited in its capactity. While the bulk of all com- 

position in the general book and job office was and still is 

straight matter, it is so complicated with the addition of 

italics, small caps, and black letter that entry into this prolific 

field was barred to the Linotype until inventive genius pro 

duced the two-letter matrix. 

‘Having invaded the field of book, catalogue, and magazine 

composition, it remained for the Linotype to demonstrate and 

prove its fitness, and that it has done so is amply evidenced 

by its almost universal adoption for those purposes. It has 

notstood still, either, but has kept pace with the demands and 

requirements of the progressive printer, and even a little in 

advance. The double magazine Linotype has shown the job 

printer that the scope of this machine is not limited to the 

mere setting of his straight matter, but that it is adapted to 

a vast variety of miscellaneous work as well. And the end is 

not yet. 

The Linotype has done much to standardize the cost of 

composition, because you can figure on the output -of a 

machine with a nicety and exactness that is impossible with 

hand composition. The often repeated statement that “the 

printer habitually miscalculates his costs” is only in a meas- 

ure correct. True, there is considerable variation in the rate 

at which different printers figure their hour costs, but the 

greatest divergence seems to lie in the difference of opinion 

as to the time required to do the composition on a certain 

job. This applies almost wholly to hand composition, how- 

ever, and is practically eliminated in figuring costs on Lino- 

type composition. The cost per 1,000 ems of Linotype com- 

position can be figured just as accurately as the cost per 

1,000 impressions on a press. 

Here is a case in point: About thirty printers in a repre- 

sentative western city attended a meeting at which a job was 

passed around and each man present requested to name the 

<r 
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price he would quote if he were asked to figure on it. The 

price of the stock was known. There were no cuts, so there 

could be little or no difference in the cost of the press work. 

And yet the figures submitted showed a variation of about 

120 per cent. As all had figured on the same basic price per 

hour the entire differenece must have been in the estimates 

of time required to set the job by hand. No such divergence 

would have been possible had Linotype composition been 

figured on. 

A latest model double magazine Linotype, equipped for 

setting roman, italic, and small caps in two different sizes of 

type and any length of line from six to thirty-six ems, costs 

$3,600. It is capable of being changed easily and quickly to 

any of upwards of 400 different faces, ranging from 5 to 36 

point. With such a range it would be an intricate job indeed 

that could not be adapted to the Linotype. We have specimens 

on file of difficult and intricate composition that have been 

accomplished on the Linotype by users in the ordinary course 

of work that would have surpassed belief ten years ago. 

It is idle for the carping crite to complain that it takes 

an expert to accomplish such results on a machine. So also 

would it require the services of an expert to set the same 

matter by hand only to a far’greater degree. 

On the other hand, when the same carping critic designates 

a particularly poor piece of composition as representative 

Linotype work, he quite overlooks the fact that it is possible 

to turn out most abominable press work on an excellent 

and high priced press; or to ruin the appearance of an ex- 

ceptionably fine half tone in printing it. In the final analysis 

it is the “man behind the gun” who determines the value of 

any machine, whether it be for setting type, printing, or 

any other purpose. Some mighty poorly displayed jobs are 

sometimes perpetrated by alleged printers, even though sup- 

plied with the best material, as any of you will readily admit. 

So in estimating the cost of composition either by hand 

or by machine, the human element must always be considered. 

It may be laid down as a general principle that it does not 

pay to entrust a high priced piece of machinery in the hands 

of a cheap or incompetent man. Given the combination of a 

Linotype and a reasonably good man to operate it, the results 

attained are bound to be such that hand composition will 

suffer in comparison. 

The product of a Linotype should be 5,000 ems an hour 

in the hands of a competent operator. This gives a total of 

240,000 ems per week of 48 hours. Figure the operator’s 

wages at $25.00, and the keyboard cost of Linotype composi- 

tion is only about 10% cents per 1,000 ems. Add to this the 

cost of maintenance of a quick change double magazine 

Linotype as follows:— 

Interest on $3,600 at 6 per cent........ $ 4.15 per week 

Insurance on $2,880 (80 per cent of 

its value) at 2 per cent 

Sasmatepl.OO per 1,000 feet: ..22. 2.2.6 + 

Power, %4 h. p. (New York rates)...... 

Repairs and Renewals ($26.00 a year).. 

Menreciationat 5 per cent.......:....:- 

Interest on 1,000 lbs. of 7c metal at 6 

(Per GIR pags nonle ocee emia ces ase 

Deterioration of Metal (Estimated).... 

1.10 per week 

.60 per week 

1.00 per week 

.50 per week 

3.50 per week 

.o8 per week 

.25 per week 

$11.18 

This gives a total of $11.18 for cost of maintenance, or less 

than 5 cents a 1,000 ems, making a total net cost of less than 

16 cents per 1,000 ems corrected matter for Linotype compo- 

sition. 
If this estimate of production is considered too high, a 

net product of 4,000 ems per hour at the same rate of wages 

and maintenance would bring the cost of Linotype composi- 

tion to about 19 cents per 1,000 ems. Reduce the estimated 

product still further—to 3,000 emscorrected matter per hour, 

and you will admit that this is certainly conservative enough— 

and at the same rate of wages and overhead cost, the price 

per 1,000 ems would amount to only 22 cents a thousand ems. 

If the product of the machine be increased, by running it 

two shifts, for instance, the net cost per 1,000 ems is pro- 

portionately decreased, since the fixed charges for insurance, 

interest, etc., will remain the same. The only increase would 

be in the nature of keyboard cost—not to exceed 15 cents 

a thousand, 

Comparing these figures with hand composition, even at 

the very lowest piece scale, it will readily be seen that it 

would be extremely difficult even to approximate this low net 

cost of composition. 

These figures are based on the output of a single Linotype. 

As the size of a plant is enlarged by the addition of more 

Linotypes, the cost of maintenance per machine is proportion- 

ately decreased. In other words, the economy of operation is 

greater where a battery of three or four machines is running 

than when only a single Linotype is used. 

While I would not care to use the reasoning of the patient 

who figures that if four grains of quinine were good for him, 

forty grains would do him ten times as much good, yet it is 

a fact that the single machine plant is in a sense overcapital- 

ized, and the entire cost of operation and maintenance is 

charged against that single machine; whereas, in the case of 

a number of machines in the same plant, this cost is evenly 

divided among a number of units. And yet the advantage 

of machine over hand composition is so apparent that 2,000 

one-machine plants find it extremely profitable. 

It is also assumed that the machine be kept reasonably 

employed. It is axiomatic that no machine will earn you any 

money while standing idle. But this applies with equal force 

to any other machine of whatever kind in your plants—wheth- 

er it be a press, a perforator, a stitcher, or even a typewriter. 

Now as to the price of type. While some of the larger 

sizes, from 10 point up, may be selling at the present time 

for about 30 cents a pound, the cost of the smaller sizes is still 

largely in excess of that price. But even at 30 cents there must 

be added thereto the cost of freight, cartage, and laying in 

cases—easily 5 cents a pound more. And do you gentlemen 

realize that the mere unwrapping of the type ‘and laying it in 

the cases—the only way in which it can possibly be used— 

renders it second-hand and depreciates its value 50 per cent 

or more, even though it may never have been used a single 

time. 

Every printer knows that metal at 7 cents a pound has 

an intrinsic value that does not depreciate. Eight cent metal 

transformed into 30 cent foundry type at once drops back to 

its intrinsic 8 cent value after its first usage. 

Depreciation lays its withering hand on foundry made 

type, and by the dictum of its makers reduces its value 

about 75 per cent whenever an attempt is made to realize 

on this investment. One thousand pounds of standing matter, 

costing for foundry type $300, is worth exactly $80 (in trade) 

when inventoried; while if in slugs at 7 cents a pound, its 

value would still be its original cost, $70. 

A Linotype can easily be bought with the money lost in 

type depreciation in almost any fair sized book and job 

office, and still leave a profit in the proprietor’s pocket. 

In the case of standing matter, where a Linotype is used, 

no part of the plant is tied up, and only sufficient capital to 

cover the investment for metal at 7 cents a pound, as against 

30 cents a pound or more for hand set type. No doubt 

you all make a charge for matter kept standing for more than 

a certain length of time, but that charge would not apply 

where great numbers of pages of an incompleted catalogue, 
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for instance, were in type waiting to be printed. In that case 

you would have to keep on buying type at 30 cents or more 

per pound. The difference between 30 cents and 7 cents is 

not diffcult to figure. The charge for standing matter in the 

good old hand set days was almost sufficient to purchase the 

necessary metal outright in these modern slug set days. 

One of the most important features of the value of Lino- 

type composition is almost invariably lost sight of in figuring 

cost of composition, and the machine is given no credit for it 

whatever. I refer to the ability of the office using a Lino- 

type to get up a much greater amount of type within a limited 

time than would be possible by hand methods. The amount 

of time thus saved must necesssarily assume gigantic propor- 

tions, if we should stop to figure it out, and while you must 

all admit the value of Linotpe composition in that respect, 

no one, to the best of my knowledge, has ever considered it 

in dollars and With presses to be provided with 

work, the item of fie consumed in composition has always 

cents. 

appeared of the utmost importance to me. 

Added to this all important feature of time is the ele- 

ment of ease of handling Linotype composed matter as com- 

pared to hand set matter, the elimination of distribution, the 

escape from the “sorts” bugaboo, and many other advantages 

too numerous to mention. 

The superintendent of one of the largest book and job 

offices in Chicago—which makes a specialty of high class cata- 

logue work—informed me sometime ago that on hand com- 

position his men actually produced about 750 ems an hour, 

while on the Linotype the average product, week in and week 

out, on all classes of work,amounted to 3,200 ems an hour 

corrected matter. The scale for hand composition in this 

office is $19.50 a week, while the pay of the Linotype operators 

is $24 a week. He stated that the actual labor cost of compo- 

sition is approximately 16 cents a thousand on the Linotype, 

as against 53 cents a thousand by hand. 

In estimating the cost of maintenance of a Linotype in an 

average office a debit of 5 per cent per annum is usually 

charged off for depreciation, Figuring on this basis, the life 

of the machine would be just twenty years, which, in the light 

of actual experience, is far too short. No one can tell at the 

present time how long a Linotype will last. Possibly fifty 

years is not unreasonable to expect, judging from the present 

appearances of some of the oldest machines. Owing to the 

perfect interchangeability, accidental breakages can be re- 

placed with new parts at a comparatively slight expense, thus 

perfect condition, replacing the machine in an absolutely 

practically as good as new, and without the cost of time, 

labor, and material in making repairs such as are required 

on other classes of printing The 

parts, which are most liable to wear out or break, are very 

cheap and easily replaced, and actually bear a lesser relation 

to the whole than do the rollers on a printing press, which 

machinery. vulnerable 

must of necessity be renewed three or four times a year. 

Repairs and renewals are usually figured at $26 a year. 

This also isan extremely liberal estimate, since one man who 

runs a single Linotype in a small community, remote. from 

expert help, informs us that his repair bill for ten months’ 

actual operation amounted to 17 cents. This record, of 

course, is exceptional, yet it merely demonstrates what 

can be accomplished by careful management and handling. 

Certain rebuilding companies are at the present time offer- 

ing rebuilt Model 1 Linotypes at “$2,000 up.” Their adver- 

tised prices are perhaps considerably like hotel rates—i. e., 

principally wp—and no doubt they have very little difficulty in 

securing purchasers for their machines at prices ranging from 

$2,200 to $2,500. When it is considered that these are our 

earliest make of machines, all of which have been in con- 
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stant use for from twelve to fifteen years, it speaks volumes 

for the vitality of the Linotype. Notwithstanding the radical 

changes and improvements made in our later models during 

the past few years, these earliest patterns still bring from 

65 to 75 per cent of their original cost in the open market, 

and apparently are regarded as bargains at those prices. 

In the light of all the facts, we believe we are warranted 

in making the statement that no piece of machinery used in 

the graphic arts depreciates as little in actual value from year 

toyear as does the Linotype. No other machine will bring as 

large a proportion of its first cost after ten or more years’ 

use as the Linotype. No other machine costs less to main- 

tain in the matter of repairs and renewals rendered necessary 

by ordinary wear and usage. No other machine is so profit- 

able in its operation, or brings in as large a percentage of 

return on the investment as does the Linotype. All in all, 

no machine or any other equipment of a modern printing 

office is so valuable an asset as a Linotype. 

Newspaper Circulators Meet in Mon- 

treal. 

The National Association Members Newspaper Circula- 

tion with officers as follows: Robt. L. McLean, Pres., The 

Evening Bulletin, Philadelphia, Pa., Harry H. First, First 

Vice President,?he Enquirer, Cincinnati, Ohio, John D. Sim- 

Second Vice President, The Journal, Atlanta, Gas 

Joseph R. Taylor, Secretary-Treasurer, The Press, Grand 

Rapids, Mich., held their annual convention at Montreal 

this year at the Windsor Hotel, Wednesday, Thursday and 

Friday, June 15th, 16th and 17th. 

mos, 

At the convention jast year held at Cleveland, Ohio, the 

Montreal members extended a cordial invitation to the mem- 

bers to come to their city this year and as a recompense 

for their long trip, offered to pay the transportation expenses 

of every member from the nearest point to him in Canada. 

The Convention unanimously accepted the offer. 

Members of the Association at Montreal who had been 

successful in making these arrangements, carefully looked 

after the general welfare of the members. 

Many publishers are doubtless unaware of the value they 

derive by having their circulation managers become members. 

of this Association the prime objects of which are the ex- 

change of ideas and the protection of each others interests. 

The Association maintains a list of the irresponsible news 

agents. In this item alone, any member has the advantage 

of the other’s experience. Any circulation manager after 

becoming a member and attending the conventions, becomes 

acquainted with this great body of men who are scheming 

incessantly to build the circulation of their various papers 

and who are daily mastering the many intricate problems and 

adding thousands of subscribers to their lists, all of which 

must redound greatly to the benefit of each member and his. 

publisher. 

It has grown from comparatively a small body to one 

of a membership of over 250. At the present rate of growth, 

its roll will soon contain names of circulation managers of all 

the progressive dailies. An elaborate program was pre- 

sented at this year’s convention. 

One thing to which we wish to call special attention 

is the liberality of Canada toward all members of the 

press, and she has been reaping a rich reward for the past ten 

years or more. The newspapers of this country have be- 

come timid as to exploiting their claims for recognition, 

and the result has been the loss of millions of dollars to 

the country. 
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An Instructive Library and Museum of Typography 
Bye S: 

O one will deny that the universal use of 
books and other typographic productions in 
this country has been one of the principal 
contributory causes for its elevation among 
the most enlightened nations of the earth. 
It may be said with equal truth, that prac- 
tically nothing is known by the public con- 
cerning the history of the art by which this 

intellectual advancement has been made possible, and 
among the most ignorant are the very practitioners of 
the art themselves. What curious anomaly is this! 
What are the causes? Why has the study of that art 
which preserves all the rest, been neglected? There 
are many reasons, but to analyze the complexities of 
the question would lead too far astray. 

HERBERT. 

has ever been made to increase the common interest 
in the origin and growth of this art which has be- 
come the preservative of all arts. Perhaps the dis- 
inclination of printers to assume other tasks than 
those at which they are immediately employed will 
be excused when it is more generally appreciated that 
the man who engages himself in the manipulation of 
types and production of printed sheets can reserve 
very little time for the purpose of investigation and 
study. The numerous details that constantly require 
attention and the multitudinous problems which clamor 
for solution so occupy his mind that matters for- 
eign to the work in hand ‘are compelled to wait and 
finally are neglected. When the eight-hour day shall 
have been extended to include the employer as well 

The Library Section of the Museum, showing the book cases, old proof press and display 

cases at the right, containing the more valuable books. 

Isaiah Thomas, printer of Worcester, Mass., had 
this observation to make just 100 years ago: ‘‘Not- 
withstanding all that has been done, to transmit to us 
the history of the origin and progress of the arts. we 
are still very deficient in this branch of knowledge.” 
Our libraries are filled with books, centuries old, but 
even the skilled librarians have no special knowledge 
relating to them. The librarian must know how to 
classify and catalogue the books in such a manner as 
to enable them to be found, but his knowledge usually 
ends here. The training of a librarian should not be 
considered complete until he has acquired a knowl- 
edge of the history of printing. He should have the 
ability to indicate the interesting points of a book, dis- 
criminate between editions and to tell the counterfeit 
from the original. 

One of the most important causes for the deficiency 
in popular knowledge concerning the art of printing 
appears to be that no concerted and systematic effort 

as the employe it is probable that these adverse con- 
ditions will be changed. 

Printing trade schools are contributing their share 
in the engenderment of a higher appreciation for the 
history and traditions of what should ultimately at- 
tain to the degree of a profession. Trade journals, 
until within the very recent memory of man, woefully 
inefficient and blunderingly obtuse, are educating the 
more advanced followers of the art. It may be said, 
in their defense, that the American journals have al- 
ways kept pace with the requirements of the trade, 
but the difficulty seems to have been that the appetite 
or thirst for specific knowledge has been too easily 
satisfied. The stream has not arisen above its source 
of demand. Anyone at all acquainted with the trade 
journals of today, however, will recognize that these 
untoward conditions do not now exist. However, a 
trade journal, despite the most ambitious plans, and 
fondest dreams, of its editor, cannot provide a uni- 
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versity curriculum nor would the business manager 
permit the infusion of much of this class of matter 
into the pages of the magazine. He understands too 
well that the interest of the buying public is in the 
present and in that kind of knowledge which can be 
immediately applied. 

One of the most significant movements that will 
undubitably have a decided influence in promoting a 
veneration for and knowledge of the historical side of 
printing and publishing is the recent foundation of a 
national typographic library and museum. This was 
brought about largely through the efforts of Robert 
W. Nelson, President and General Manager of the 
American Type Founders Company, whose attention 
to the needs of the craft in this direction was attracted 
by an anonymous communication in that foremost of 
all printing trade journals, The Inland Printer. The 
arguments in favor of such a project were so well 
founded in logic and reason that Mr. Nelson’s interest 
and enthusiasm were aroused. Mr. Nelson learned the 
author’s identity and lostnotime in enlisting hisservices. 

A large room in the fireproof structure occupied 
by the American Type Founders Company in Jersey 
City, N. J., was provided. The program announced 
was “to illustrate the progress of typography in all 
countries and in every period.” The work of collect- 
ing material began in 1908 and so vigorously has it 
progressed that the Library now contains over 5,000 
volumes, all relating to typography, besides numerous 
prints and portraits and antiquities of printing. The 
illustrations afford a satisfactory idea of the arrange- 
ment of the room but furnish a very incomplete one of 
the importance and value of its contents. A day spent 
within touch of books produced by the first masters 
of printing would have its effect upon the sensibili- 
ties of the veriest dullard. It was considered’ that 
the most satisfactory service could be given to student 
visitors by arranging the exhibition of books in their 
chronological order, illustrating the history and theory 
of printing step by step. 

In the cases, at the right of the first picture, are 
shown items of fascinating interest to the disciple 
of Gutenberg and Coster, arranged chronologically. 

In the first case labelled, “Prior to Gutenberg” are 
found implements used in printing by the Japanese, 
long before movable types were invented. A wooden 
block bearing raised characters, with the tools for cut- 
ting them, an inking brush and a “baren” for rubbing 
the impression on paper or other fabric, are the prin- 
cipal appliances. ‘They constitute what was formerly 
a complete Japanese printing outfit. The method is 
still used in Japan and China. The outfit was pre- 
sented to the library in 1908 by the government of 
Japan, through Mr. Hatsutaro Koyama, director of 
the Imperial Printing Office, at Tokyo, Japan, after 
he had visited the museum. Accompanying this gift 
are Nos. I to 25 of the Naigai Shimpo, (The Home 
and Foreign News), also Volume VII of the Kama- 

kura Chronicle, a history printed in March, 1605, 

from the first Japanese hand-cut wooden and copper 
types made in the Flower Kingdom. These gifts to 
the Library are said to be very rare and the only 
copies in America. Under the head of “Printing of 
the XV Century” we find an assortment of very 
famous books. A book printed in 1476 by Peter 
Shoeffer, the first pupil of Gutenberg, and the first to 
cast movable types; also a book printed by that great 
printer Jenson in Venice in 1479 (thirteen years be- 
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fore Columbus landed on these shores). Another ob- 
ject of entrancing interest is Coburger’s Latin Bible, 
with wide (2 inch) margins and beautifully illumin- 
ated initials, in blue, red, green and other colors. 

A small book, printed in 1561, hidden away among 
its larger neighbors, is famous as it contains the ear- 
liest known reference to the alleged first invention of 
printing at Haarlem. The name of Coster, however, 
is not mentioned. Placed near the famous book is 
another, though much larger in size, with an equally 
interesting history. The volume is the “ Cologne 
Chronicle,” one of the earliest books that refers to 
the invention of printing by Gutenberg. It was printed 

sa isi isi 

Cut 1.—The last page and colophon of a book printed in 1476 

by Peter Schoeffer, first pupil of Gutenberg, and 

the inventor of the typefounding art. 

in Cologne in 1499. A portion of the reference to 
printing, on page 312, is as follows: “In the year of 
our Lord known as MCCCL, which was a golden 
year, the people began to print and the first book 
printed was the Bible in Latin, and it was printed in 
larger type than that they print missals with. Al- 
though this art had been invented in Mentz, the style 
now commonly used, the prototype of it, however, 
was found out in Holland, for the Donates, which 
were printed long before. ..... Moreover, thepfirst 
inventor of printing has been a citizen of Mentz, and 
he was born at Straissburch, and was named Sir 

Johan Gudenburch.” 

If the visitor is interested in the controversy, he 

will here find another book, printed in Latin, which 
will perhaps satisfy him that our friend, Sir Johan 
Gudenburch also had his “honored contemporary 
across the street.” The book is a “History of Ba- 
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tavia,” by Hadrian Junius, 1588. On page 255 will 
be found reference to Laurens Janszoon (Laurentius 
Ioannes, Lawrence Johnson, otherwise Coster) as be- 
ing the inventor of printing at Haarlem. This iden- 
tical sentence is responsible for starting the great con- 
troversy and notwithstanding the importance of the 
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in one day, than many librarians or book writers could 
do in a year.” 

As one of the exhibitions of work done in the Sev- 
enteenth Century, “Moxon’s Mechanick Exercises,” is 

interesting. It was printed in 1639, and 394 pages are 
devoted to printing and type founding, which are 

tworqnod Btanimi9 be ax: 
finesqno ledlitur eterna ma 
thins.to,.nrghios (ice! > 
Gabomico tae: 

i Nd 
E Hfealsaerst cnn 

mr stLiit buintmod appar 

rac perinone ena oe Dei 
‘nudliuo Yolumuneffe moment re Sake eee lat facta dehommibus ful turtoveus 

Dignum lit: vt propter tant atrocita 
fom epi elfen be 
coum pou ‘aus 

‘cane abbartbys alulqy prelanaa re 
‘igofio perfonia ac hnieratio fac Dio. 
Celie Dequibuc cpedice videbinr: 
fauofolibs poli eps oegradare. - 

> Retander quam, beret peauitati, ; 4 
ae reeetunoocaee tice ae ee pins i f Y'Wtea comm (Geni peelannplennt Naoweab eae jhod en pie) ea fepotnirts ad. Gv per manus impoftionem conto Malone o 
cake een fenoncran fablaces 

mel silane: Fence ablotuioniabenchaum me, 
pune ie ee Franmur=niliprdpyjomanibucpu- dun = a he Dlicommukdues proyciant buinf 

modi corpora Dumndtoee: Tlocila 
le ppetas careat fepulrara. ae 
Peete eae cigs ‘blog 

i lise: a 4 
sbokica oii neeeeiinee ry cont 

Gecieations laqueoinndded » - 

BPS R 

fan mento * memosian oy 
dinatamsadnure nan debentttoum 94) Publis. tind 

icon ieee viudbaat oiftiman erst oc berefi vel Goa en 
i i sf aU content f@— tabanepeninttices4 go Enis laa eciindam cenera Neinetis cxaftctee butulmodi bere’ waar q 

fsiifex officium public adinitta beneritialiogn admin poterat. Pa 
turquod fifecuo actun faerie Dec: bedesad padi pmif 

- -bimuoirritios cinene. 8) Ad bec. 
2 Heeler celina ak 

buwinodi pethlcnsid pfonarig 

X= sq 
‘vet bercdos, pecurtata ft de narrationc fact. t icipicbat ofiscx 

ct [onal Parte.t bichsjils beredew 15 fiers i + den tify ink prudent darter eevee oo aee 
| te f+ Cot.COm | 

wien meen aia a fg, i RG 3, 
A Uemeonalai aici eoneee 

€@}Alnebat.alt parenica 
0 ene tr naam moo mon psn 

4 Aon begin on tote cip 9 ran man : oo) 

£6 ‘PromithLeproncnonerantfanemeniontiogndipedidetenche = 

chee ene | 

Cut 2—Sexti Libri Decretalum, the last book printed by Nicholas Jenson, Venice, 1479. 

invention, it is not certain to whom the credit belongs, 
but it is not impossible that both made the invention 
about the same time. Another small book with frontis- 
piece in red and black is near at hand, printed in 1507 
at Paris. It shows Badius’ first printers’ mark, first 
used in July, 1507. With the exception of a repre- 
sentation of a press in the original “Dance of Death,” 
this is the earliest known picture of a printing office. 
The compositor is setting left-handed. 

One of the most famous books of antiquity. is the 
Nuremburg Chronicle, printed by Coburger in 1493. 
containing more than 2,000 large wood cuts, a picture 
of which we show herewith. It is a history of the 
world from the beginning to date of printing. 

Under the head of “Printing of XVI Century” is 
found a famous book by a famous printer, Geofroy 
Tory, a printer, engraver and type founder of Paris, 
who wrote and illustrated his famous ‘ Champ 
Fleury,” and had it printed in 1529. This is the first 
edition. It deals in detail with the proportions of let- 
ters and contains numerous examples of all kinds of 
letters. Tory was the inventor of the apostrophe and 
cedilla. 
A small book, “History of Manual Arts,’ London, 

1661, Henry Herringham, printer, is shown opened 
at Chapter 5. The first page of Chapter 5, referring 
to printing, reads: “This is a divine benefit afforded 
to mankind, saith Polydor Virgil, an art that is sec- 
ond or inferior to none, saith Cardan, either for wit 
or usefulness; it puts down handwriting for neatness 
and expedition; for by this more work is dispatched 

minutely described and illustrated. The section re- 
lating to typography is introduced with an account 
of the Coster-Gutenberg controversy but the author 
makes no attempt to solve the riddle. 

Cut 3—The Nuremburg Chronicle, printed in 1493, by Coburger, 

an immense volume, with more than 2,000 

woga@-cut engravings. 

Books printed in the 18th Century are numerous, 

and many facts associated with their production are 
of great interest. Here is a book—the first book 
printed by Benjamin Franklin as a Master Printer 
in Philadelphia, in 1738, all the type having been set 
by Franklin himself. Other books are on display 
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with the imprints of James Franklin, Boston, 1718, 

Wm. Bradford, 1692, etc. 
A large Bible is displayed, printed in German with 

the first font of type cast in Americd. The type was 

made by Christopher Sauer, Germantown, Pa., prior 

to 1770, probably in 1769. One of the valuable pos- 
sessions of the Library is a small octavo collection of 
a few issues of the Giestliches Magazien (Spiritual 
Magazine). No issue has a date, but there is a title 
page dated 1770, and a preface stating that No. 1 
was issued in 1764. The printer was Christopher 
Sauer. Various authorities have placed the event of 

CHICAGO Ty p 
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First book printed in German types in America, Germantown, 

First book printed from stereotype plates, Edinburgh, 5 

The first Chicago specimen book, 1856. 

First book printed by Benjamin Franklin as a master printer, 

First specimen book of the Boston Type Foundry, first type 

First specimen book of Binny & Ronaldson, Philadelphia, 

First book printed from stereotype plates, by James Watt, bs a J a 

casting the first type in America from 1745 to 1773. 
The importance of this acquisition is demonstrated 
unmistakably, for No. 12 of this collection of stray 
issues of the Giestliches Magazien is the only one 
which has any information not purely spiritual, and 
on its last page in pica German, types is printed: 
“Gedruckt mit der ersten Schrifft die jemals in Amer- 
ica gegossen worden,’ which interpreted literally is, 
“Printed with the first types that ever in America 
cast was!” The print of No. 12 is*sharp and clean, 
andor a difterent face’ to. the Nowy issre sie inay 

E FOUNDRY. 

Mattonar (Printer: Zournatist 

therefore be said that the date of the first manufac- 
ture of types in America was between 1764 and 1770. 
It is not known yet how often this undated magazine 
was issued. When this is discovered, the exact date 

of starting the important type industry in the Western 
Hemisphere will be known. 

From a book collector’s point of view, one great 
merit of this little collection of the Giestliches Maga- 
zien is that these are the only issues of this magazine 
known to have escaped destruction. The magazine is 
not mentioned by the three great bibliographers who 

catalogue all have undertaken to early American 
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Sarnia, 
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Bey, 

Pa el. 307 

cotland, 1739. 

1728. Type set by Franklin himself,as‘related in his autobiography. 

foundry in Boston, 1820. 

1809; earliest known American type specimen book. 

Philadelphia, 1813. 

printing to be found in libraries and known 
private. collections. |It turned up at "a wea 
at a Pennsylvania farmhouse. A man who did not 
collect books, but who knew a friend who did, ven- 

tured to buy it for him. In course of time this book- 
collecting friend visited the new owner of this little 
collection. “I bought a book for you; perhaps it is 
no good, but I took a chance; what do you think of 
it?’ “Well,” said the’ .wily collector, “lt you) pam 
more than twenty-five cents you got stung.” “Great 
Cesar! I paid a dollar for it; but it’s yours formes 
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quarter.” A dollar passed between them. Now, as 

to its value, two hundred dollars couldn’t buy it. 
Another rare book is a copy of the first Bible in the 

Irish (Gaelic) language, printed in London, 1685. An 
exhibit that will attract the visitor’s attention is that 
of six pieces of type, said to be the oldest types im 
America. They were plowed up in Ephrata, Pa., 
near the site of a printing office established there in 
1745 and ceasing to exist in 1799. The Ephrata com- 
munity made printing paper, printing ink, leather and 
cloth and pins, and were famous printers. 

The most casual visitor will be attracted by the 
numerous pictures and curiosities of typography ar- 
ranged in swinging frames under glass. This print 
room is shown in one of the accompanying illustra- 
tions, in which will be seen high on the wall the be- 
einnings of the tvpographical halloffame,the portraits. 
life size and uniform in style and frames. Some fifty 
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American newspapers is interesting. Here is a copy 
of James Franklin’s New England Courant, 1723, 
printed by Benjamin Franklin, while his elder brother 
was behind the bars for too freely criticising the now- 
ers that were. Franklin’s Pennsylvania Gazette has 
a: prominent place, and Peter Zenger’s New York 
Weekly Journal, 1734, and later; the first American 
newspaper printed in German, Franklin’s Philadel- 
phische Zeitung, 1732; the first paper printed in 
Ohio, the first issues of New York Herald and Sun, 

Philadelphia Ledger and scores of similar valuable 
items of the same character. 
We see here autographic letters of great printers: 

William Bradford, Franklin, Garnes, Revington, Hall, 
Green, Thomas, and nearly always portraits accom- 
panying these manuscripts. 

On turning to the ample book cabinets we wonder 
that so many books have been written and printed 

North Side of the Typographic Museum, near the entrance, showing the type- 

founders’ “Hall of Fame,” swinging frames and cases containing 

the more valuabie books. 

celebrities will be thus honored, the pictures forming: 

a frieze around the room, giving it an imposing ap- 
pearance. As indicating the broad character of this in- 
stitution, we noticed the portrait of Mergenthaler, the 
late Charles Murray (of Barnhart Bros. & Spindler), 
Richard March Hoe, Darius Wells (inventor of the 
routing machine and machine-made wood type), and 
others. 
A great curiosity is a stereo matrix, one of the set 

used in making plates for the first edition of an 
American newspaper printed from curved plates, the 
weekly (N. Y.) Tribune, August 31, 1861. It was 
preserved by Tom Rocher, Horace Greeley’s superin- 

tendent of printing, and given to the Typographic Li- 

brary by one of his descendants. 
In the frames are specimens of the earliest Ameri- 

can job printing that have survived, dating back to 

1704, 1714, 1720 and later. The collection of early 

about printing and printers. There was never before 

so many such books collected in one place. [very 

book in English, German or Spanish that has illuni- 

yated the history of printing at any period finds a 

home here; biographies of printers and books written 

by printer-authors, histories of printing offices, type 

foundries and manufactories of printing machinery ; 

the poetry of printing; printers’ text-books in all lan- 

guages; representative examples of the work of 

famous printers and presses; books on journalism, 

engraving, liberty of the press (some of these, very 

ancient, bearing edicts restricting the liberty of the 

press), on stereotyping, electrotyping, process engrav- 

ing, typefounding, apprenticeships, labor question, cost 

question; orations on printing, reports of celebrations, 

and every imaginable phase of typographic energy. 

The collection of printing trade journals in all lan- 

guages is the most complete ever gotten together, com- 
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mencing with the first of this class of literature, is- 
sued in Brunswich, Germany, in 1834. The collec- 
tion of type specimen books of all countries is also the 
most complete there is. 

It will take a large volume to even catalogue the 
Typographical Library and Museum, and we can do 
no more than give a very general idea of its con- 
tents. 

Every printer, we suppose, knows that Caslon Old 
Style types, so much used today, were designed and 
made prior to 1734 by William Caslon of London. 
The matrices were brought to this country in 1861, 
and are still in use by the American Type Founders 
Company. In this library we find the only copy 
known to exist of the supposed first specimen sheet 
of William Caslon, showing the Caslon Old Style pre- 
cisely as it is cast today. This was found by the 
librarian folded in a book on printing dated 1742. Cas- 
lon was a great figure in typefounding, and much has 
been written about him, but all historians mention an- 
other specimen broadside as his first. The house of 
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Earliest known specimen sheet of printing types issued by 

William Caslon, England’s Typefounder, in 1734. 

Caslon still exists in vigor in London, and it has a ty- 
pographic museum containing memoriabilia of the 
typefoundry. The present head of Caslon’s, writing 
to the librarian, says= 

“We duly received your letter of 28th ult., that you 

have secured your broadside specimen of W, Caslon, 
Letter Founder, in Ironmonger Row, Old Street, Lon- 
don.’ This specimen sheet certainly antedates the 
Broadside with the Chiswell St. address on it, and we 
very much regret to say that we have not a single 
copy of the specimen sheet you have acquired, and we 
should like very much to obtain a copy.” This is a good 
evidence that the one copy in the American Typo- 
graphical Library is the only one left. 

Or sGArY sku: 
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One case in this museum is devoted to showing rare 
foreign specimen books. The oldest specimen is that 
issued by Ratdolt in Augsburg, in 1486; others are of 
the Oxford University type foundry (still continu- 
ing), 1693; James Watson, Edinburgh, 1714; Wil- 
liany Caslon, London, 1734, and the first speciaay 
book used in America, 1794. 

It must be remembered that the work of collecting 
material for the Library and Museum has only oc- 
cupied about three years. The phenomenal results 
obtained are a credit to the vigor of the librarian and 
to the liberality of the American Type Founders Com- 
pany. The institution should have the hearty sup- 
port of every American printer and publisher. 

In the preface to the “History of Printing in Amer- 
ica,’ written in 1810, and yet the latest history on 
this subject, the author refers to the difficulties at- 
tending the gathering of material for his work and 
relates his experiences. From older printers then liv- 
ing, he received information respecting the transac- 
tions and events which occurred in their own time, 
and also concerning those of which they received the 
details from their predecessors. “By these means,” 
he adds, “I have been enabled to record many cir- 
cumstances and events, which must soon have been 

buried in oblivion.” These facts were also to be 
sought for, and the inquiry after them has so long 
been neglected, that the greater part of them would 
soon have passed beyond the reach of our re- 
searches.” 

Does this not indicate that there is a need for com- 
piling facts of present, current history relating to 
the printing trade, into a permanent form? Everyone 
in the printing industry whose range of mental vision 
is not confined between his cradle and his coffin 
should get into touch with this library and back up 
the efforts of its librarian to make it a monument to 
the typographic art. 

ITEMS OF INTERES: 

The Mason City, Iowa, Globe Gazette, is planning to erect 

a new building shortly. 

The Chicago Commercial Times a new daily morning 

financial and commercial paper made its appearance June 15. 

editor of the 

state senator 

Charles H. Everett, of Racine, Wisconsin, 

Wisconsin Agriculturist, is a candidate for 

from his district. 

The Wisconsin Press Association will meet in Milwaukee 

on July 7 and 8, and the members will be eniertained by the 

Milwaukee Press Club on the night of July 7. 

S. A. Brewster from the Joliet News has taken a position 

as editorial writer on the Chicago Examiner and is an asso- 

ciate editor of the new commercial section of the paper. 

The Blazer is the new name chosen by a weekly newspaper 

and vicinity. Thomes Wallace Swann, for- 

merly of the New York Sun and the Philadelphia Record, is 

to be the editor. 

Beginning with the first issue in July the Harvard, Ill. 

Herald will be enlarged to a seven column quarto, the pre- 

sent size being a six column quarto. With the plans under 

consideration and partially perfected it is safe to say that 

the paper will be improved in many ways. 
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Composing-Room 

OMPOSING-ROOM economics have occupied 

the attention of printers to a greater degree 

during the past few years than ever before. 

Many of the larger printers of the country have 

seen the advisability of re-equipping their com- 

posing-room on an improved modern basis, the 

advantage being that a greater percentage of 

efficiency is assured, more work being done 

with number as well as better work. 

In addition to this, the space occupied by the composing- 

room is reduced considerably and it is possible under this 

plan to give to each workman better working conditions 

both as to light and ventilation. 

A very interesting example of modern equipments is 

that of the new composing-room recently installed by 

A. F. Wanner & Co., for the Springfield Publishing Com- 

pany, Springfield, Ohio. The conditions surrounding this 

plant were very unusual. Composition 

heavy, required with the old methods inrodinate 

amount of space and unless some change had been made, 

it would have been necessary to put up a new building to 

accommodate the composing-room. A careful study of 

the conditions of the plant showed that more space was 

decidedly unnecessary, and if taken, would increase the 
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cost of composition in the plant. In order, however, to 

utilize the old room it was necessary to arrange carefully 

the new equipment (which, by the way, was all of a 

special design devised expressly for the Springfield Pub- 

lishing Co. by A. F. Wanner & Co.’s expert). A diagram 

of the floor plan as arranged is shown herewith; also a 

photographic view of a section of the composing-room. 

The type cabinets, or compositors’ stands, were made 

with flat desk-like tops for use in connection with Cali- 

fornia job cases in which all of the type was stored. Each 

of the cabinets were of different construction, it being the 

plan to make each stand a complete working unit for the 

handling of the particular class of work being done by 

the man using same. Each stand was fitted with letter- 

boards in sufficient quantity to accommodate the matter 

to be stored in same and over each tier of cases and let- 

ter-boards, an electric light fixture placed which 

throws a strong light on the cases when pulled out, this 

being an especially desirable feature when night work is 

being done. In addition to these lights, wires for the top 

lights are run through the cabinets, thus doing away with 

all unsightly wires hanging from the ceiling. 

was 
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Some of the type cabinets were made with arrange- 
ment for the special lengths of leads, slugs, and rules re- 
quired. In addition to these cabinets, there were special 
cabinets for the storing of page matter. Also, special 
stone frames with every inch of space utilized, were de- 
signed, the space underneath the stones being used for 
labor-saving furniture, reglet, foundry bearers, chases, 
eres 

In the plant of the Springfield Publishing Co., the bulk 
of the composition is done on machines, of which they 
have each, linotype and This S1X machine monotype. 

O6N ANOLE ZOVUOLL 100% LINIGVO JOI7 VIVA 
CABINET N85 | CABINETN? 1) | Srorace 

SHELVES 
= 

s 
3 
5 [esver| 

Hs | AsiwverN*6 | CaBinzr N+ 5 

SPECIAL STATE| SPECIAL STATE 
Proan Caninaz | Worn Capin eT 

AOR NIZA 

STONE FRAME 

4RAIE 

CABINET N*S 

HP BXAPAUs| 
DIsK 

STONE FRAME 

42 A996 CaBINET N¥9 |CABISTET NYS 19) 

‘ABINETN’ 5! CABINETN® 5} 

Fq|>= 
‘2 
S| CaBinET NYO 

foes) 

> 
Id 
ie 
eS 
4 
° 
2 CABINET Nt 5 

NOLWADTT 

CABINET N95 
3 

8 

Ri) 37 0NE FRAME Q 

> - = 
téE°x90 yo 

HIS 
y 

Nie 
A 

i y | ABINET NOS 
: 

iF 
2 

i_| I 

Wa5niNCTON Yop & TARRIF 

HAND PRESS Stee MIamsr ase 

r<¢ 

5 

a6 

Z 

ou 
: 

; 

2 

> 
3 2 

: 3 : - 
3 3 

RB 
3 : 

x 
s 5 

a 
2 5 

——$—$<$<<$—<$<——<——— 
> > 
« = ™ 

671R LircrRPo CABINET 

. i | qounrror™ 

ye \ STAIRWAY 
4 

}---— = = = —— 

aaa ne — ne eS 

composition is very heavy and it is, of course, desirable to 

have it moved just as little as possible. With this idea in 

view, compositors handling the greatest amount of ma- 

chine matter were placed nearest the 

Thus the work took a straight course from there to the 

make-up men and proofing press, then on to the lock-up 

machine room. 

and press room. The work following this natural course, 

it is possible to handle it with more expedition and great- 

ly reduce the confusion which prevailed before, when 

the work was shunted back and forth through the room. 

The of ths 

equipment is that the 

enabled to produce their work at a lower cost. 

special 

Co. are 

An effect 

to be desired not only from the standpoint of saving, but 

also from that of pleasing conditions as will be readily 

seen by referring to the illustration shown herewith. 

arrangement and 

Springfield Publishing 

result modern 
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Editors’ Week at the University of Mis- 

souri 

(Concluded from June Issue) 

The program of the week was arranged on the give and 

take idea. Almost every man who attended was expected 

to tell the others something new about journalism. A ‘cer- 

tain time each afternoon was set apart for round table dis- 

cussions on advertising, the editorial page, circulation, office 

equipment and similar shop talk. 

The personal equation was one of the best things of the 

week. The best way to understand a newspaper man is 

through his personality in spite of the impersonal tendency 

of modern journalism. 

The receptions at Dana House were especially beneficial for 

this reason. ‘There all who attended were enabled to get in 

touch with the personal side of the editors. 

Tuesday afternoon George H. Scruton of the Democrat- 

Sentinel, Sedalia, Mo., spoke on “Ihe Near City Daily,” 

and C. Cline, city editor of the Kansas City Journal on 

“The News as the City Editor Sees It.” 

In his address Mr. Cline said: “Make your news inter- 

esting. Put life into it. A reporter must remember that a 

world with a grouch is to read over its morning coffee. A 

short story 1s sometimes more interesting than a long one. 

A reporter has no right to bore the readers of a newspaper 

with a long drawn out statement of dry facts, any more than 

any man has who buttonholes a friend on the street and tells 

him of the cute actions of his little boy. 

“The only way to make a story interesting is to be inter- 

esting, since news is an impression of happenings from the 

reporters viewpoint. If you are animated and enthusiastic 

your stories will necessarily be so.” 

A newspaper should not change its style, Mr. Cline be- 

lieves, since its patrons become accustomed to its style. 

After this talk, an informal round table discussion was 

participated in by C. J. Vaughan, editor of the Democrat, 

Linn; Mrs. Lily Herald Frost, of the Leader, Vandalia; J. T. 

Kenower, Bulletin, Breckenridge. 

At the night session Wednesday, Victor Rosewater of 

the Omaha Bee, spoke on “The Editorial Page,” giving a 

scholarly and effective address, 

The afternoon sessions were given over to a series of 

talks on “The News as the City Editor Sees It.” This part 

of the program was managed by the city editors of the St. 

Louis and Kansas City dailies, and credit must be given to 

them for the comprehensive way they talked on such a broad 

subject. These lectures were well attended, those coming 

being amply repaid for their trouble, for with personal inci- 

dents in the lives of these men, and with their own observa- 

tions the talks were among the most helpful of the entire 

week. 

After an hour’s talk by these men the afternoon was given 

over to a series of short talks in the nature of discussions, 

The Near City Daily, Circulation, and News for the Coun- 

try Paper comprising some of the topics. Though these dis- 

cussions on newspaper work were given by men on the 

smaller papers it must not be supposed that these men lacked 

in point and precept, for they were as enthused as those of 

the metropolitan dailies, and talked with an earnestness that 

showed they recognized their peculiar position, however small 

it might be. 

One of the heads under which the talks came was that 

of discussions on the Editorial Page. Many and_ varied 

were the points of attack, but a general consensus of opin- 

ion prevailed in regard to the significance of this page. 

The articles on this phase were from the pens of the smaller 

country editors, yet no inference must be made that these 
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lacked vim and pointedness; on the contrary many of them 

dealt seriously with their task knowing the sway a country 

editor can wield, and in consequence, the papers were ex- 

haustive and gave forth the principles by which these men 

ran their journals. The fact that in most cases their audi- 

ence was a few hundreds instead of the teeming population 

of the great cities made no difference, for they wrote with 

equal zeal for the few readers or the vast multitudes. 

Under two natural heads came those who read papers; 

first the editors who presented their theme, in a languid 

way, and made a feeble support for the editorial page in the 

country paper, secondly, those men with live souls who, 

realizing the duty of such a page in the smaller journal and 

under the commercialism, put forth their views, couched in 

subtle but potential paragraphs, with the fervent hope that 

those reached might be impressed. 

The reason given by those who were not decided in their 

stand for the editorial page was that the work of the metro- 

politan papers, with respect to the editorials, completely over- 

Mrs. CeAS Bonnls 
students in the School of Journalism of the University 

(Winifred Black) and some women 

of Missouri. Photograph during Editors’ Week at the 
University of Missouri. 

Upper Row.—Left to right: Miss Cannie R. Quinn, Colum- 
bia, Mo.; Miss Etna MsCormick, Richmond, Mo.; Miss 
Mary Gentry Paxton, Independence, Mo.; Miss Florence 
Laturnofi Belleville, I11. 

Lower Row.—Left to right: Miss Heloise B. Kennedy, Den- 
ver, Colo.; Miss Ruby H. Sutton, Sedalia, Mo.; Miss Bes- 
sie Freedman, St. Louis, Mo.; Mrs. C. A. Bonfils (Waini- 
fred Black), Kansas City Post; Miss Blance Whitaker, 
Belleville, [linois. 

shadowed the feeble effort of thet country editor in his ex- 

pressions of ideas. Hence what need for him to offer poor 

comment to his readers when the best was at hand? 

P. W. Hampton, editor of the Kingston, (Mo.) Mercury, 

said that the discussion could better be carried on under the 

head of “Why the Editorial Page?” “So far as the average 

country paper is concerned financially” said Mr. Hampton, 

“the editorial had better contain crisp news paragraphs from 

Rabbit Run and Smith’s Corner, embellished first with names, 

second with more names, and third with full names. Also 

those time-honored jokes————— will undoubtedly be read, 

and in the main appreciated and invariably digested.” 

The same speaker went on to say that the laborious edi- 

torials of the country editor appearing once a week by the 

side of the keen pen-work of the city editor must of neces- 

sity be “a message frought with burning issues and couched 

in sizzling language to attract attention.” “In such event the 

editor must be an adept and not a novice at editorial writ- 

ing.” 

In editorial work more so than in other, individuality must 

be the keynote, and even in a country paper, surrounded by 

those of the city, the indidvidual views of the editor will be 

read and watched for if they are worthy, till at last the 
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subscribers will say, “I wonder what our editor has to say 

today?” This feeling will grow until it is part of the paper 

“But briefly,” Mr. Hampton continued, “as respects the coun- 

try press generally, little is heard from its editorial page so 

far as local readers are concerned, which fact is apt to lead 

many to the conclusion that after all, news and not opinion 

is the demand of the average reader, and he who will devote 

his attention to gathering the former and smothering the lat- 

ter is more likely to pile up the shekels than he who is over- 

burdened with instruction for the dear people. While the 

press is the people’s university, the students as a rule are not 

clamoring for the substantial so much’ as the evanecent.” 

The aforesaid paragraph, while containing truth is ont 

wholly true. The editorial page of the country should not 

try to instruct alone, it should be a page of conversation 

WEEK 
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between the editor and his subscribers on the live issues of 

the day. If the editor, however, assumes a dictatorial tone, 

especially in the country paper, the “pile of shekels’” may not 

be such an easy matter. But as many of the other speak- 

ers said that in giving a good editorial page, one was sure 

of being paid well for it. — 

Another talk on nearly the same lines was that of Mr. 

Chris Pearson, Jr., editor of the Middleton (Mo.) Chips. 

“With the thousands of rural free delivery mail routes,” said 

Mr. Pearson, “leaving the cheap city dailies at about eight 

out of every ten farmer’s boxes, there is growing year by 

year a less excuse for the so-called ‘editorial’ page in the 

country weekly. If I might perpetrate an Irish bull, I would 

say that the ‘editorial’ page should contain all the local news 

and advertising that could possibly be crowded into it. This 

would prove not only more profitable financially to the paper, 

but also of much more interest to by far the greater number 

of its readers.” 

The same opinion is here raised, as to the overshadoing 

opinion of the city editorial Mr. Pearson also fears for 

the financial side of the paper if the editorial page is con- 

spicuous. He says, “the editorial page should contain all the 

local news and advertising that could be possibly crowded 

into it.’ In other words have no editorial page at all. In 

this same paper the remark was made that too many of the 

editorials are bold reprints, a result being stale articles that 

have been read before. Furthermore, “the average reader 

draws most of his political inspiration—or bias—from his 

party daily,’ hence the futility of political articles in the 

country daily. , 

If we must tolerate this page in the journal the matter 

it prints should be honest and fair, with the paper’s party 

and that of the opposition. The “canned” editorials furnished 

by the party bureau should be credited to exchange, and thus 

avoid the suspicion of plagiarizing editorial matter. Give 

credit to whom credit is due, in other words, and this policy 

about the page by adding “In conclusion, fill in your edito- 

rial page with more interesting and paying matter first; and 
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then if you are shy of copy, fire in hot shot editorials. They 

will help to ‘fill up,’ in case you have no card of thanks or 

free puffs of Jones’ fine hogs for that purpose.” 

This is one version of this important page where edito- 

rials seem to be “filling” instead of the main feature around 

which the filling is put. 

The other editors and their views will now be taken up, 

and these are the men who recognize the value of the edito- 

rial page in their journal. These men have their own opinion 

and they are determined to give it to their readers, feeling 

confident that if care is put into the compilation of the mat- 

ter for this page it will be its own reward; but left to take 

care of itself will drag the tone of the paper down. 

Prominent among those who emphasized the editorial 

page in country journals was W. O. L. Jewett, editor of the 

Shelbina (Mo.) Democrat. This veteran of journalism spoke 

in a clear, forceful tone, impressing all those who heard him. 

“T have some pronounced views about editorial responsibility 

and duty, and I may as well voice these in the beginning, as 

my talk, owing to the limited time, must be somewhat dis- 

jointed. The man who controls the press cannot dodge re- 

sponsibility. He is directing a highly charged battery which 

is dangerous if not correctly handled, and especialy so with 

the unskilled. The pubishing of a newspaper is far above 

any ordinary business or venture, and I beieve it should 

be directed from the editorial chair, rather than by the busi- 

ness office. The press of today is too much under the sway 

of commercialism. We eat to live, but we should not live to 

eat. We make money to pay expenses, but we ought not to 

publish a paper solely because there is money in the busi- 

ness.” Such was Mr. Jewett’s opening paragraph, and the 

tone was maintained throughout. 

One of the other speakers of the Convention referred 

Graduating Class, Missouri University School of Journalism. 

to Mr. Jewett’s editorials as follows: “Colonel Jewett uses 

his editorials like a Czar sends out his ukase. He pro- 

nounces, and the last word has been said. And he is nearly 

always right.” 

To Mr. Jewett the editorial is as essential as the paper 

that bears the news. This part of the paper should be used 

to further the purpose of the editor, for the talker, the edi- 

tor without a purpose, is an object of disdain. “First and 

foremost he needs a sound heart and sound common sense. 

I put his heart first, for if that is wrong all other qualifica- 

tions are worse than useless.’ The words of that giant 

philosopher, Immanuel Kant, have been taken to heart by Mr. 

Jewett, and he recognizes that “there is nothing good in the 

world but a goood will.” 
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Politics in the newspaper was placed above all by this 

speaker, in fact,according to this editor’s idea man is ultimate- 

ly ruled by politics. The paper went on to say that as many 

are indifferent to these questions, and willing to turn to more 

vital matters. “And let me say right here, that in my opinion 

politics more vitally concerns and affects the people than any- 

thing else. Our well-being materially, religiously rests upon 

politics. The institutions under which we live have much to 

do with us, and the character of these is shaped by political 

parties.” After deploring the lack of interest in politics, Mr. 

Jewett went on to say that the young men of the United 

States are growing up knowing little about these matters and 

caring less. 

T. V. Bodine of the Paris (Mo.) Mercury, was another 

firm advocate of the editorial page for the country journal, 

and from the facts he enumerated there was ample founda- 

tion for his belief. “The Anglo-Saxon is a literary and polit- 

ical animal, and the editor who hasn’t found that out hasn’t 

had his eyes open,” Mr. Bodine accordingly gives them litera- 

School of Journalism Building, Missouri State University, 

Columbia, Mo. 

ture, politics and comment, finding it the best policy. The 

commercial value of a good,-snappy, honest, courageous edi- 

torial page remains unquestioned so far as | am personally 

concerned. In dollars and cents, which must be the ultimate 

standard, whatever pretensions we make otherwise, it pays 

and pays big.” Here is the theme of this speech and it has 

been proved by Mr. Bodine in his newpaper work. Those 

who spoke in the early part of the afternoon and complained 

of the editorial page, were evidentally lacking in the knowl- 

edge that the public will pay for a good one as well as they 

pay for good news. In support of this statement the speaker 

went on to say: “The man out on the farm likes good writing 

and is willing to pay for it. His isolation prevents the daily 

intellectual stimulus that comes with social contact, and be- 

ing denied access to books for kindred reasons, his paper be- 

comes to him what the periodical is to the man of the town 

or city.” Mr. Bodine appealed to the intellects of his read- 

ers and being desirous of maintaining that status, puts into 

his paper fit reading for these. 

“Tf you will come over to Paris or Monroe County I 

will show you 2,500 men who read the Scrap Bag of the Paris 

Mercury religiously every week, who read it first, who praise 

it and cuss it by turns, who agree with it one week and differ 

with the next, but who relish it in either case because it 
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makes them think and brings to them something above the 

mediocrities of the commonplaces of life.” This, then, is the 

case of one who has put into his editorial page brain and 

pen work and has found that it pays. The speaker contin- 

ued, “Nine out of every ten men who come into the Mercury 

office, either to renew their subscription or to subscribe out- 

right, mention the Scrap Bag, and I know it has paid and 

paid big.” 

Thomas Speed Mosby of the Jefferson City (Mo.) Dairy- 

man, has evidently a different field, and he advocates that the 

editorials be written in more rhetorical structure. To inter- 

pret the news is what this speaker thinks the most cardinal 

point of the editorial page. “Here the panorama of the 

world’s events should pass in continuous and instructive re- 

view; here men and measures should be tested in the cruci- 

ble of sound judgment; and here the important facts of 

current interest should be analyzed and portrayed with spéc- 

troscopic beauty and precision. A penetrating mind is more- 

over a necessity to the editor, according to Mr. Mosby, for 

the general run of events is not understood by the public ‘at 

large, then comes the duty of explaining the why and where- 

fore. Not only to the mind but to the soul should the edi- 

tor aim his pen. Human topics should be discussed didac- 

tically for the purpose of lifting mankind higher in his 

thoughts and actions. The editor should never lose an oppor- 

tunity to “point a moral or adorn a tale,’ and over his desk 

should hang the motto: “Nothing Human is Foreign to Me.” 

In the midst of these multifarious tasks the editor should 

not forget to make his readers smile. Humor is one of the 

essentials of editorial writing that is effective. Finally Mr. 

Mosby gave as a maxim, “Give your readers what they 

want.” 

William Southern, Jr., of the Independence (Mo.) Exam— 

mer, was next on the program. “Some have gone so far as 

to say that the Government of the United States is a goy- 

ernment of the newspapers. And to a large extent this is 

true.” This statement coming from the editor of a smaller 

journal is proof that he realizes the importance of the posi- 

tion held by the editor; thus the responsibility of the page of 

comment and criticism looms large before the country editor. 

“T would have a cartoon on every editorial page. No 

man can express in words an editorial so quickly and so 

strongly as. the cartoonist.” This speaker saw the only one 

that mentioned the cartoon on the editorial page. 

The policy of Mr. Southern is to go after your man in 

the editorial with a big club, and hit hard; not go sneaking 

around, leaving picks where there ought to be club blows. 

This policy, if adhered to, will command respect. 

In his discussion of the editorial page, Lee Shippey ar- 

eued that the editorial page should be the most important 

page in the newspaper. “It is to the editorial page,” said Mr. 

Shippey, “that the public must look for daily thought. Of 

course if it finds no food there or food of such poor quality 

that it would rather do without, it will learn soon to depend 

on the news column alone for mental sustenance. If the 

newspaper is to fulfill its mission and stand for things and 

do things, it best can do so through its editorial page. The 

perfect editorial page should contain a lot of good reading 

matter besides the editorials.” 

Friday afternoon the following took part in the round 

table discussion of “Circulation”: H. J. Blanton, Appeal, 

Paris; M. V. Thralls, Herald, Ulrich; Frank H. Sosey, Spec= 

tator, Palymyra; O. B. Davis, Advance, Ava; J. W. S. Dil 

lon, Star, Grant City. 

Saturday morning at 9 o'clock the last session. was held. 

More than an hour was devoted to an informal discussion 

of “Office Equipment.” At this meeting spoke John W. Jacks, 

Standard, Montgomery City; R. R. Gilbert, /ndependent, Lin- 
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eoln; Otto C. Botz, Journal, Sedalia; W. B. Rogers, Republi- 

can-Tribune, Trenton; L. W. Border-T elephone 

Hume, 

In his discussion of office equipment Mr. Jacks gave a list 

of things that he considered essential to the production of a 

worthy and attractive newspaper. He said he thought for 

the average office a Junior Linotype machine was the most 

suitable. He recommended the electric motor as the most 

convenient and satisfactory motive power. 

Altogether, every day of Editors’ Week was an enjoyable 
one and not an unprofitable hour was passed. 

Moore, 
, 

It is seldom, 

Herbert Kauffmann, Editor- Will Irwin, Special Writer 

ial Writer, Chicago Trib- for Collier's Weekly, a 

une, one of the speakers speaker during “Editors” 

at the ‘“Editors’ Week,” Week,” at Columbia, Mo. 

Columbia, Mo. 

and in fact, it may be truthfully said, that never before 

has such a company of brilliant men representing so widely 

the press not only of Missouri, but of other States as well, 

assembled at such a convention. Men were there who had 

passed through all stages and experiences and phases of 

newspaper and magazine work—men from the city and men 

from the country papers—and they knew what they were 

talking about. The advice given by each was the accumula- 

tion of years of experience and was therefore valuable as 

well as entertaining. 

Anthony Czarnecki a well known Chicage newspaperman 

now a banker was married June 15 to Miss Sabina Hahn 

in the Holy Trinity church, in the presence of a large com- 

pany of guests. Archbishop Quigley was the celebrant. 

The Hannibal Cowrier-Post has changed over its mail cir- 

culation to a strictly cash in advance basis, it being the first 

Rather 

contrary to expectations the subscribers are delighted with 

newspaper in the state of Missouri to take the step. 

the new proposition and almost invariably state that it is 

simply good business. The circulation of the Hannibal Cowr- 

ier-Post is strictly paid in advance, no orders are taken un- 

less cash is paid when the order is taken and the paper is 

stopped on the day of expiration unless another payment is 

received. This is setting a new pace in Missouri Journalism. 

Considerable interest is centered throughont the entire state 

of Missouri in this undertaking. 

“The Editorial Page”’ 

Paper read by Lee Shippey, “Jeffersonian,” Higginsville, 

Missouri, during Editors Week at the School of 

Journalism of the University of Missouri. 

N beginning I feel that I should warn you that 

I write verse, am something of a sentimentalist 

and something of a preacher, if there is still no 

objection, I will proceed with my text: 

If you look on the world with kindly eyes 

You will find nothing in it to despise; 

In all that hitherto seemed low and mean 

You will find virtues heretofore unseen, 

While all the beauties of the world will grow 

More beautiful than those you used to know. 

The faults of others you can then condone 

Because they are so like unto your own, 

For others’ actions you excuse can find 

As if they were your own you had in mind. 

No harsh misjudgment will you then express, 

Thus advertising your own littleness, 

No hasty criticism will you make, 

Which, though half-founded, may cause hearts to ache. 

But, loving all your world and well beloved 

By all your world—feeling that life has proved 

Well worth the living—that will be your prize 

If you look on the world with kindly eyes. 

I believe newspaper men, above all other men, should 

look on the world with kindly eyes because they are 

above all other men the leaders and molders of thought 

and opinion. And it would be a bad thing, indeed, if our 

leaders and molders of thought were themselves men of 

narrow mind and intolerant opinion. 

I believe men are as much called to newspaper work 

as to the ministry. They certainly are not impelled to take 

it up by greed. If it were merely wealth they were after. 

they would all try to become pork packers or oil em- 

bricklayers or combination 

It is almost a rare thing, in- 

perors or railroad kings or 

ice-and-coal men or farmers. 

deed, for a newspaper man—I speak particularly as a 

country editor—to get rich. He may make a good living, 

he may even become moderately wealthy, but he never 

gets rich. The army of shoestring peddles he has to meet 

alone would keep him from doing that—the big, hearty 

looking fellows who are so crippled up by inflammatory 

rheumatism that they have only enough strength left 

to take your money and spend it. And if they didn’t keep 

down his surplus the gasoline engine would. No, editors 

never get rich. Yet all about us we see men who are 

among the most intelligent, the most able and the most 

énterprising we toiling with all their ‘brain and 

heart at newspaper work which is rewarding them with 

only a living. They know as well as we know that they 

might do better, from a worldly standpoint, in some other 

field of endeavor. But they do not feel called to any 

know, 

‘other field, they do not want to enter any other field. 

The love of newspaper work is in their blood and not all 

the marvelous blood tonics they advertise at less than 

regular rates could get it out of their blood. 

to be leaders and molders of thought and opinion and 

most of them are sincere patriots who want to do good 

in the world. 

For that reason the editorial page should be the most 

important page in the newspaper. It is to the editorial 

page that the public must look for its daily food for 

thought. Of course, if it finds no food there, or food of 

such poor quality that it would rather do without, it will 

soon learn to depend on the news columns alone for men- 

They want 
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tal sustenance. But the editorial page is the mental meat 

of the paper, and a strictly newsitarian diet will not suf- 

fice if we want to build up mental and moral muscle. 

If the newspaper is to filfill its mission and stand for 

things and work for things and do things, it can do so 

best through its editorial page. The tone of the whole 

For instance, if the news col- 

effect of the editorial 

paper counts, of course. 

umns are tnreliable the 

is diminished. But the news columns’ should never 

be allowed to become unreliable. We cannot fool the 

people all the time and it is a mighty hard matter to fool 

all of them any of the time in these wide-awake days, so 

it is a whole lot wiser not to try to fool them at all. The 

editorial page should show plainly and fairly what the 

paper stands for and is working for—and it would be a 

foolish editor indeed who did not make his paper stand 

for the best in everything, according to his lights, 

Our lights differ greatly, of course. That is why we 

must try to look on the other fellow’s lights with kindly 

eyes. It may) be -that in a. great many that 

will like old Sir Roger de Coverly, decide that 

there is a great deal to be said on both sides. But in suchcases 

we must be all the more tor) be 

want our arguments to be effective. I do not believe in 

bitter partisan editorial. I would like to see the editor 

who likes to be known as a master of invective disappear 
“trom our midst.” I do not believe invective ever did any 

great good in the world and I am sure it has done a great 

deal of harm in the world. We all know that on those 
rare occasions in our lives when we happened to be wrong 
in an argument, we were convinced of our error either by 
an opponent who considered our views fairly and care- 
fully, and courteously showed us wherein we were wrong 
or by our own reconsideration of the facts. And we all 
know that whenever we get into an argument in which 
our opponent uses insult and invective for argument, we 
are right whether we are or not. So if we want our edi- 
torials to be read in a spirit of fairness we must write 
them in that spirit. 

cases 
make us, 

careful fair, if we 

I believe in strong editorals, but facts 
make the only incontrovertible arguments. I believe in 
pointed paragraphs—sharp-pointed ones, too—but the 
points should be the kind which prick like spurs to better 
things, not the kind which merely hurt. 

I warned you that I am something of a preacher. I 
may have proved it by the way I have rambled away from 
my text. I may have been invited here more to talk about 
the physical make-up of the editorial page than the moral 
obligation of it. As to the make-up of the editorial page 
I believe I have already made it clear that I consider edi- 
torials essential on it. But besides our own thoughts that 
is the best place in the paper to put other people’s 
thoughts. To write good editorials the editorial must 
keep informed as to what is going on in his state and his 
country, at least. To do that he must read current news- 
papers and magazines, and in so doing he is bound to find 
many gems of thought which would interest, instruct and 
amuse his readers. The editorial page is the logical 
place for the best of these: It is also a good place for 
poetry, humor, and articles of any kind which are not dis- 
tinctly a part of the news of the day. And I consider it a 
splendid place for a good column of state news and com- 
ment. Practically everything which is good stuff for a 
newspaper, yet is not essentially part of the news of the 
day, might be said to belong to the editorial family. 

| once heard an editor grumbling because the make-up 
man had put the editorial he intended for his lead over in 
the last editorial column. “Why,” said the printer, “you 
oughtn’t to kick on that position. It’s the best position 
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I could give an editorial. It’s right next to reading mat- 

ter.” That printer was not so far wrong. The perfect 

editorial make-up should contain a lot of good reading 

matter besides the editorials. 

For the benefit of anyone who may not have had the 

same idea, I will cite one experience of my own. Like a 

good many other country editors I print my paper in 

two runs. Often I have plenty of room on the first run, 

but a rush of advertising at the last minute makes our 

space crowded on the last run. Frequently we were com- 

pelled to leave out most of our editorial page stuff to 

make room for .this business. So we changed our edi- 

torial page from page 4, a last run page, to page 2, a first 

run page, which we find much more satisfactory 

In the concluding words of the Fourth—A grade com- 

position writer, that is all I know about editorial pages— 

from a country editor’s standpoint. Were I still a metro- 

politan newspaper man I might be able to tell country 

editors how to run their papers with more assurance, but 

since becoming a country editor I have become somewhat 

country edified, and my edification is still going on. But 

I do sincerely believe that the editorial page should be the 

most representative page in the newspaper. And the edi- 

tor of the smallest country paper in Missouri, though he 

be the leader and molder of thought for comparatively 

few people, is doing a great and splendid thing if he is 

influencing those few toward better citizenship and higher 

ideals. Men who have amassed millions of dollars have 

not done so much good in the world as that country edi- 

tor is doing. Men who have risen to success and power 

and fame have not done so much good in the world as 

that country editor is doing. Men who have conquered 

nations have not done so much good in the world as that 

country editor is doing. And the good we do in the world 

is the great, great thing, after all. Shakespeare has said 

the evil that men do lives after then, and because Shakes- 

peare was great and wise and we are a little bit inclined 

to cynicism, we have accepted that saying as an axiom 

and have learned it by heart. But when we think of it all 

we all know that it is not true. It is the good men do 
which lives after them: 

The good men do, lives after them 

Until the end of time, 

Each high example helps to make 

Some other life sublime; 

Each action has its influence, 

Be it for good or ill, 

Each pattern, truly we admire, 

Ideals must instill. 

And characters, thus builded strong, 

On others leave impress, 

And they on others, which, in turn, 

To others give no less. 

The good men do, lives after them 

And spreads to every clime— 

The good men do, lives after them 

Until the end of time. 

W. G. Watrous, well known to the advertising fraternity, 

and for the last decade advertising manager of Kuth, Nathan 

& Fischer company of Chicago has become manager of the 

Western department of Sherman & Bryan Inc., advertising 

agents of Ne York City at Chicago. The western office 

covers the territory from the Alleghanies to the western 

coast. Mr. Watrous has been retained by Kuh, Nathan & 

Fischer as advertising counsel, and in addition carries several 

important accounts to Sherman & Bryan. This agency, while 

only a trifle over three years old, has met great success. 
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The Inland Daily Press Association 
The Inland Daily Press Association, of which Frank D. 

Throope, Journal, Muscatine, Iowa, is President, held a very 

successful mid-summer meeting in the library of the Press 

Club of Chicago, on Tuesday, June 2tst. An address was 

delivered by Mr. John Norris of New York, Chairman of 

the Committee on print paper, of the American Newspaper 

Publishers Association. He gave an extended statement as 

to paper conditions and as to the present supply of pulp 

wood. ‘He stated that in view of anticipated early adverse 

action by the authorities on the shipment of pulp wood to 

the United States and to circumvent this, there ‘had been an 

unusually large cut of pulp timber in Quebec and other 

Provinces, and that the supply of pulp in sight was conse- 

quently large and sufficient to meet the demand for two 

years to come. He contended that, in consequence of this 

over-supply of pulp wood, the tendency of prices were down- 

ward, notwithstanding the numerous indications that makers 

are planning to ask an agreed and uniform contract price 

equivalent to $2.05 f. o. b. mill or $2.25 New York and Chi- 

cago and tributary territories, with correspnoding prices for 

other localities, and the constant urgings to place orders now 

against a prospective rise. He advised against buying at 

present. Mr. Norris has made paper a special study for sev- 

eral years, along the lines of the sources of supply and the 

probable demands, and has, at his tongue’s end, or handily 

stored in his memory, a wonderful array of figures and sta- 

tistics, which he rolled off in a conversational talk to his in- 
terested hearers. Questioned as to probable legislation and 

as to the action of the administration, he said, in substance, 

that. the complaints of print paper buyers seem to have no 

weight with Congress and no effort is made to investigate 

their charges, while, on the other hand, the statements made 

by paper manufacturers are accepted without question. This 

may be drawing it a little strong, yet, from recent revela- 

tions, there is some foundation for the belief that the “in- 

terests,’ with their millions, have had more effective and 

loyal representation at Washington than have the people or 

the press. There was some excellent legislation during the 

closing days of the Congressional session, owing apparently 

much more to the strenuous efforts of the administration thar 

to the loyalty of very many members of the National body 

to those whose votes had given them their positions. 

Mr. Norris did- not think that the administration thad, so 

far, been able to reach any definite accomplishment as to 

wood pulp in negotiations with Canada, but thought there 

was a plan or deal on for an amicable agreement. 

W. J. Hill, publisher of the Cowrier-Post of Hannibal, 

Mo., gave an instructive talk on “The Development of Circu- 

lation—What is the Best Method?” ‘He advocated the mak- 

ing the best newspaper possible, giving the local and neigh- 

borhood news, employing good canvassers on salaries with 

added commission on subscriptions above a certain amount. 

The subject brought out general discussion, during which the 

prevailing opinion seemed to be against giving premiums or 

holding voting contests, excepting under exceptional condi- 

tions. Where a paper was behind in its circulation, a voting 

contest to advertise the paper and awaken an interest had 

been found profitable, but the contest should be conducted by 

the office, and the prizes, offered in the contest, should be of 

merit and of a value equal to or above what the same arti- 

cles could be bought at lowest cash prices. One publisher 

had found the giving of a magazine with his paper profitable. 

“What will the Daily Newspaper do with the Ever-pres- 

ent Press Agent?” elicited views adverse to the agent that 

resulted in a condemnatory resolution denouncing the press 

agent who seeks to secure free advertising under the guise 

of news. This discussion was led by J. R. Sutton, of the 

Reporter, Logansport, Indiana, who related interesting and 

instructive experiences and contended that the fear of losing 
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advertising by refusing to give these free notices was un- 
founded and the expectancy of gaining advertising thereby 
vain and illusive. It was ordered that a communication be 
addressed to all the metropolitan papers requesting that “free 
adertising” be eliminated from all middle west newspaper 
columns. It was even advocated that tickets to theatres and 
circuses should not be accepted for stories of the actress who 
lost her diamonds or the giraffe that choked to death be- 
cause of a sailor’s knot in its neck. 

An outline for a combination of the newspapers in eight 
of the Middle West States belonging to the Inland Daily 
Press Association was formulated purposely with a view of 
carrying on a further campaign against the so-called trust 
manufacturers of news print paper. 

Arrangemens were made by which contracts now held be- 
tween the various publishers allied with the association and 
manufacturers will be terminated at approximately the same 
time. When the new contracts are made they will be made 
through a purchasing committee representing the association. 
The committee will receive bids for all the paper to be used 
by the association and a scale will be arranged within the or- 

ganization for the different members according to the amount 

of paper they want to buy. 

Ehe Executive Committee, headed by James F. Powell of 

Ottumwa, Iowa, will have perfected plans for a combined 

buying of print paper at the meeting to be held in Chicago 

next October. 

Missouri State Editorial Association 
DonieHAN, Mo., June 20, IQI0. 

Editor National Printer-Journalist, Chicago, Ill. 

One of the best meetings of the Missouri Press Associa- 

tion ever held was the one at Cape Girardeau last week. Two 

hundred and fifty newspaper folk were in attendance and 

everything “went merry as a marriage bell.” The members 

of the association were met at St. Louis by reception com- 

mittee of the Cape Girardeau Commercial Club and were 

taken down the “Father of Waters” on the Steamer Girar- 

deau, the run being a daylight trip all the way. The weather 

was fine and the trip delightful. 

Another interesting feature of the meeting was a rail- 

road tour on Friday through the great drainage district of 

this section of the state where thousands of acres of as fine 

land as the sun ever kissed are being reclaimed by a system 

of drainage canals. 

All the visitors were highly pleased with the Cape meet- 

ing and when it was mentioned by one of the local reception 

tion committeemen that Cape Girardeau would like to have 

the editors come again in 1915, a unanimous vote was taken 

accepting the invitation. 

Following are the officers elected for the enusuing year: 

President, J. R. Lowell, Democrat, Moberly; First Vice- 

president, E. L. Purcell, Democrat-News, Fredericktown; 

Second Vice-president, Ovid Bell, Gazette, Fulton; Third 

Vice-president, Col. Fred Naeter, Republican, Cape Girar- 

deau; Recording Secretary, J. P. Campbell, Prospect-News, 

Doniphan; Corresponding Secretary, J. K. Pool, Courier, 

Centralia; Treasurer, Hon. H. A. Gass, Missouri School 

Journal, Jefferson City. J. P. CAMPBELL, 

Recording Secretary. 

Paul S. Junkin, editor of the Creston, Lowa, Advertiser- 

Gazette, who in company with his wife has been making a 

tour of the world, is expected to arrive home July 1. He 

returned on the steamer that brought home the Roosevelt 

party. Several subscribers of the NATIONAL PRINTER-JOUR- 

NALIST have been touring the world this year, and others are 

saving their wealth, secured through having learned how, for 

future trips. 
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UOEISO CHILCAG OF JU LY, 

HERE is no other vocation 

known among men, than that 

of newspaper-making, that 

opens so opportuni- 

for 

many 

ties acquiring useful 

knowledge of men and af- 

fairs; oi all the duties .of 

officials 

andvor thevcallingssot Thre: 

citizens, of public 

All this knowledge is valua- 

ble in the work of newspa- 

per-making and should be 

sought with an eye to higher 

service and better accom- 

plishment, but its possession 

frequently fits one for other 

fields of usefulness and: for 

broad, intelligent public serv- 

ice. The faithful newspaper 

reporter has chances not 

only 

for highest usefulness in public positions and in his 

for acquiring information that will equip him 

calling but of forming valuable acquaintances that 

may open the way to legitimate advancement or to 

advantageous positions in either business or public life. 

Oscar E. Hewitt, a newspaper man has recently 

been appointed by Mayor Busse of Chicago as deputy 

to Commissioner of Public Works, a position that 

carries with it a salary of $5,000 a year.* For the 

last five years Mr. Hewitt has been with the Record- 

Herald, and most of that time has been “covering” 

the city hall. It was on account of his familiarity 

with the intricate details of practically every office in 

the city hall that he was chosen for the position. 

to be Now, we are not advising newspaper men 

‘danger of the results being disastrous. 

National (printer-Journafist 

looking for or seeking public office and we honestly 

believe that the accepting of the same very fre- 

quently is a mistake and in the end a misfortune. 

This depends upon the man, his abilities, his circum- 

stances and possible prospects, yet there are demands 

of public office that cannot ‘be disregarded, and when 

one receives an Official position on account of being 

thoroughly fitted therefor and the possessing a zeal 

to perform its duties with signal efficiency—instead 

for the low reason that he sought office through influ- 

ence and persistency with an idea of securing ease, a 

fictitious honor and unearned rewards—there is little 

Five thou- 

sand dollars a year is more than any ordinary or ex- 

traordinary reporter is likely to receive as a reporter, 

and faithful work in the line of public service is not 

likely in any way, to unfit a good man for a success- 

What would be 

tageous to a man working on a salary would not ap- 

ful return to his calling. advan- 

ply to one who had to give up an established busi- 

We have known editors to leave their papers 

and accept positions in Washington or even to be- 

Hess. 

come postmasters in their own cities and to depend 

thereon to the neglect of their publications, who have 

suffered irretrievable and have become mere 

Such men 

present a sad spectacle and should serve as warnings 

to others. They have lost permanent position, the 

loss 

driftwood in the changing currents of life. 

chance of a continued, useful, independent employ- 

ment, and of satisfactory upbuilding in a business 

owned and controlled by themselves, and no salary 

or honor compensates for such a loss. 
ste sk sk 25 oe ok 

Henry Watterson, of the Louisville Courter-Jour- 

nal, has a name, a fame and an influence that have 

proved more enduring and more potent than that of 

any man who has merely held a public position, either 

a U. S. Senator, a Member of the House of Con- 

gress, a Governor of a State or even President of the 

United States, during the last forty years, and this 

has come through continuance in and loyalty to the 

He has e€s- 

caped most of the worries and heartburnings, hatreds 

newspaper calling and its higher ideals. 

and disappointments common to seekers and holders 

of public offices and has enjoyed, in a high degree, the 

honor, love and esteem of men and the peaceful se- 

curity abundant rewards of a well-filled life. 

From our viewpoint, he has not been free from mis- 

and 

takes or human frailties and limitations, but these have 

been such as to work few if any public wrongs and 

the public have had no cause, opportunity or occasion 

to make complaint or in any way to interfere with or 

to worry him, in the even course of his peaceful, suc- 

cessful life. His rewards are permanent and substan- 

tial. His age is crowned with the regard and rever- 

ence of the members of his calling and by the esteem 

and love of his fellow citizens throughout the Repub- 
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lic. Recently, the New York Press Club honored 

Col. Watterson with a banquet which not only testi- 

fied to the high esteem in which he is held but served 

to bring out, in spoken words, that were golden, from 

the venerated editor, precious thoughts and wise coun- 

sels that revealed how, by his life of devotion to the 

one calling, he has preserved his powers, kept up with 

the advance of the years and treasured a vital wisdom 

that must tell for great good to the profession 

throughout the breadth and length of the Nation and 

continue, in its benign influence, through the oncoming 

years. He spoke first of his early struggles and of 

how he had “filled every newspaper function from 

galley boy to leader writer,” adding incidents of his 

work and friendships during his career and then said: 

“I think I know what news is and how to prepare 
it equally for the tea table and the breakfast table. Like 
victuals, it may be served hot and savory, or raw and 
unsavory, be brought on plain or be dressed and dec- 
orated to suit the ever varying public taste. There is 
in this, as in cooking, an art. 

SE SS a ee ne 

The city editor should never consider himself a brevet 
chief of police, the reporter a semi-prcfessional detective. 
The newspaper, with the law, should assume the accused 
innocent until proven guilty; should be the friend, not 
the enemy, of the general public; the defender, not the 
invader, of private life or the assailant of persanal 
character. 

“The newspaper is not a commodity to be sold over 
the counter like dry goods and groceries. It should be, 
as it were, a keeper of the public conscience, its rating 
professional, like the ministry and the law, not commer- 
cial like the department store and the bucket shop. Its 
workers should be gentlemen, not eavesdroppers and 
scavengers, developing a spy system peculiarly their own, 
nor caring for the popular respect and esteem. 

“T know that it is the fashion to call such sentiment 
old-timey, just’as it is the custom to call old men 

courtly who are not actually vulgar and slovenly. Self 

respect can never grow obsolete and self-respect is the 
bed-rock of the public respect. There will be shyster 
journalists as there are shyster lawers, unworthy news- 

paper men as there are unworthy clergymen. But, in 

each calling, the rule is bound to be otherwise, and they 

who seek the imprint of the higher, instead of the lower 

brand, will be sure to find it. 
“In short, my dear young friends, I stand for the 

manhood, for the gentleman of our guild, a profession, 

and not a trade, and I believe that, in the long run, the 

owners of newspaper properties will learn that integrity 

and cleanliness will pay the best dividends, and that 
good faith and good humor are positive assets. 

“T hope there is no one of you here tonight who will 

not be one day a managing editor, at least a city editor, 

and whenever any one of you finds himself in a position 

of authority, let him carry these few precepts in his 

mind and in his heart: To print nothing of a man which 

he would not say to his face; to print nothing of a man 

in malice; to look well and think twice before consigning 

a suspect to the ruin of printer’s ink; to respect the old 

and defend the weak; and lastly, at work and at play, 

daytime and nighttime, to be good to the girls and square 

with the boys, for hath it not been written ‘Of such is 

the Kingdom of Heaven’?” 
* * * 

As may be inferred from matter printed elsewhere 

in this issue, we greatly enjoyed a recent visit to the 

University of Wisconsin. We had the pleasure, with 

the heads of the newspaper instruction and agricultu- 

ral departments, of a trip through the buildings and 

over the farm of the agricultural department, and 

that are useful. 
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were gratified, as well as surprised, in witnessing the 

great improvements made. The immense buildings, 

erected and arranged and fitted out with all possible 

appliances for the instruction of the students in agri- 

culture and of the farmers—for a school is held each 

winter, covering a fourteen weeks’ course, which is 

attended by thousands of farmers—shows a wise lib- 

erality on the part of the State that has proved im- 

mensely profitable. It is not only a school of in- 

struction but of experimenation and discovery—not 

only for imparting knowledge of things known but 

of searching out and applying newly-established facts 

Most of our universities could well 

pattern after Wisconsin. We have told of this school 

in the past and shall have more to write in, the future, 

but, for the present, must be content to express our 

hearty agreement with the expressions made by Mr. 

Curtis, publisher of the Ladies’ Home Journal and the 

Saturday Evening Post, of Philadelphia, after a re- 

cent tour of the institution. Speaking of the devel- 

opment of journalistic training in the school he said: 

“The University of Wisconsin is certainly working 

along the right lines in training students and writers 

and editors for magazines, agricultural publications and 

newspapers. There is an evident demand everywhere 

for thoroughly trained men in journalistic work.” 

Mr. Curtis, as must be every intelligent visitor, was 

particularly interested in the work of the agricultural 

college and the experimental and extension service 

through which the farmers of the state are being 

reached, and with the amount and variety of informa- 

tion and assistance which is ‘being offered to the peo- 

ple of the state practically without cost as a result of 

state appropriations. 

Chr ek 

The Elgin, [linois, Advocate, Lowrie and Black, 

publishers, of June 18th, presented a useful feature of 

work in city and newspaper building. It was that of 

“Great Red Letter Bargain Days in Elgin, June 20 and 

21.” The paper contained twenty-eight seven-column 

pages, filled with advertising to such an extent as to 

be convincing proof of the fact that the plan must 

have proved one of substantial profit to the publish- 

ers, and there was much in evidence throughout the 

paper to show that the city itself and its enterprising 

business men, received still larger benefits. The first 

page was devoted to exploiting the enterprise, telling 

of the splendid growth and equipment of Elgin’s great 

stores, and a complete index of the establishments 

offering the attractive bargains. At the bottom of 

this page was also a coupon, in the shape of an order 

on the publishers for five per cent of the cash pur- 

chases made. The paper reached us too late for a 

complete exposition of the plan in this month’s issue. 

For the benefit of readers who ought, during the Sum- 

mer to be getting ready for the Fall subscription cam- 

Continued on page 523 



500 

At the University of Wisconsin 
Manprson, Wis., June 15, I9QI0. 

Mr. B. B. Herbert, Editor NATIONAL PRINTER-JOURNALIST, 

4816 W. Ravenswood Park, Chicago, Ill. 

My Dear Mr. HERBERT: 

I am still getting echoes of your two inspiring talks 

to the students in journalism. One of the.professors in 

English told me last night that one of the young women 

for whom he is adviser had come to him declaring that 

she intended to get onto a weekly paper, after hearing 

your description of the opportunities of doing good 

which it offers. A number of those who heard your 

talk at the smoker were also much interested in the phase 

of trade journalism that you emphasized. 

In accordance with your suggestion, I have had photo 

graphs taken of the newspaper laboratory with the class 

in reporting at work, and am sending you copies of them. 

The pictures were taken by one of the students who have 

been taking photographs for publication, and who reports 

for the State Journal. 

We have put into the Press Bulletin this week a brief 

quotation on the opportunities of the country weekly, 

taken from your talk in the morning; and we also sent 

to the daily papers and the trade journals a 750 word 

report of your address, copies of which I am enclosing. 

I appreciate your kindness in coming to Madison to 

talk to my students, all of whom, I am sure, were greatly 

interested. 

Yours very truly, 

Witiarp G. BLEYER. 

co eNOBER AES ADS OKs OURNAEIS Vis 

B. B. HERBERT, EDITOR OF THE NATIONAL PRINTER-JOURNALIST, 

CONGRATULATES THE STUDENTS IN JOURNALISM COURSE ON 

PREPARATION FOR NEWSPAPER WORK. 

Madison, Wis., June 7—‘I congratulate you upon your 

preparation to enter so noble an estate as journalism,” 

said B. B. Herbert, editor of the NATIONAL PRINTER-JOUR- 

NALIST and pioneer in advocacy of college training for news- 

paper work, in an address this noon before the students 

of the course in journalism at the University of Wis- 

consin. 

“There is no calling known among men today so full 

of opportunity as that of newspaper work, for perma- 

nent usefulness,’ Mr. Herbert declared. ‘There is no 

inspiration greater than that of preparing one’s self. for 

a noble work. And the newspaper man must feel that his 

is a calling not merely to amuse or entertain the readers, 

but to be useful to the community. You work for a re- 

ward, to be sure, but you must make a return. That 

which is gained without return is practically stolen.” 

KNOWLEDGE MUST HAVE PRACTICAL APPLICATION. 

“Recently there were 400 college-bred men in the 

bread line in New York; ‘and the reason was that their 

college work was abstract, without any preparation for 

the real activities of life. That is why for forty years 

I have advocated the training of the hand and eye and 

heart along with that of the brain. The idea of doing 

something with the object of actual, useful accomplish- 

ment is the highest incentive in education. 

“It has been said that the training of students for jour- 

nalism in the schools would lower scholarship. That 

need not be so at all. In preparing for journalism you 

are preparing for a manufacturing industry, a commercial 

business, and a profession. : 

KNOWLEDGE IS NECESSARY. 

“What are the most necessary qualifications in the 

making of a newspaper man? Of course knowledge is 

Qationaf (Printer-Fournafist 

at the foundation. There is no thing in the broad field 

of knowledge that will not be of use to the newspaper 

man. You are therefore very fortunate to be connected 

with a university so broad in its teaching as is the Uni- 

versity of Wisconsin. With law, engineering and agri- 

culture brought together — all on one campus — you see 

something of the different industries and professions, and 

get, more or less, a practical knowledge of them. 

“A knowledge that is the foundation of a broad human 

sympathy and understanding, then, is the first qualifi- 

cation of the good newspaper man. He must be able to 

weep with those who weep, and rejoice with those who 

are glad. He must be able to sympathize with the far- 

mer in his efforts to produce better crops and _ stock, 

and to condition of the roads; he must 

understand the architect’s endeavors to plan more sani- 

He must have the mod- 

ern idea of. helpfulness, of general industrial development 

and civic and rural improvement. 

improve the 

tary and comfortoble structures. 

MUST KNOW NEEDS OF COMMUNITY. 

“In a nutshell, he must know intimately the interests 

When I 

began the newspaper business in “73 (and I gave up a 

lucrative law practice to start a weekly in a town where 

two other papers were ahead of me), I made it a practice 

to travel three days of the week from farm to farm 

through the country, gathering the mews and learning 

the interests of the people. J formed a farmer’s club, 

and printed its reports in the paper. I served the com- 

munity actively in every way I could find, through my 

paper. 

and needs of the community which he serves. 

MUST APPRECIATE CALLING. 

“First, then, you must have the foundation of knowl- 

edge, to be useful. Then you must have a sympathy and 

understanding for those you serve. Then you must have 

your heart in the work. And, too, you must have an 

appreciation of your high calling, There is no other 

that can be so useful, so helpful to all and to so many. 

“You must have a system in your knowledge, to under- 

stand the causes lying back of the events of the day 

which you report. You have in your own mind some 

report of the people with whom you are to deal. Fill 

it out with an intimate knowledge of their interests and 

affairs. The files in your journalism laboratory at the 

university, I find, have material not alone to show the 

methods of writing in various phases of newspaper work, 

but also information on many subjects for use as the basis 

or ground work for your writing. 

TRUTH THE FOUNDATION OF THE NEWSPAPER. 

“One of the things of most importance is truthfulness. 

It is the foundation of newspaper work. If you are 

truthful, you can be fearless. We hear much nowdays, 

about muck-raking and mud-slinging. I claim that such 

terms are unjust to the newspaper profession. The pa-_ 

pers spend millions of dollars in trying to tell the truth. 

It would be infinitely cheaper to sit in the office and 

make up lies, than to scour the earth for the truth, 

hunting it down. “Mud-Slinging” is an unjust term. 

Of course sometimes good men are misled by evil men 

who rise up with the cry of “mud slinging” because they 

are afraid their own private interests may suffer by ex- 

posure. Some papers, with the idea of sensationalism, — 

have gone too far. And sometimes truths are unwhole- 

some, and should not be told in an offensive way; but 

the truth must be told. 

“Be truthful and be sure that you are right, and then 

go ahead and print it. 
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“Il believe the newspaper man should be the ‘good 

physician’ of his community; he should be ever in touch 

with its needs, that he may serve them. He can advance 

education through a sympathetic understanding of the 

teachers and educators. He should keep in constant 

fouch with those who are conducting the useful indus- 

tries, and should understand their methods; he should 

know the members of health boards and their work; 

should know of the good roads movements and those 

for beautifying the countryside. 

COUNTRY WEEKLY HAS GREAT OPPORTUNITY. 

“T know of no better opening for usefulness than the 

well conducted country newspaper in a community that 

is large enough to support it. The country paper if 

made useful, can be made profitable. If through your 

country weekly you can reach the country boys whom 

statistics show furnish the majority of our great edu- 

eators, ministers, legislators, jurists, managers of great in- 

dustries and railroads as well as our most successful news- 

paper publishers and editors, you will be a power in the 

country at large, as well as in your community.” 

NEW STUDENT EDITORS FOR UNIVERSITY DAILY. 

The editorial staff for the Daily Cardinal, the news- 

paper published by the students interested in journalism at 

Re 

Newspaper Laboratory—Course of Journalism, University of 

Wisconsin. 

the University of Wisconsin, has just been named for next 

year, with John L. Childs, ’11, Eau Claire, as editor-in-chief. 

The managing editor will be David Hanchett, ’10, Chi- 

cago, Ill.; intercollegiate editor, Arthur B. Doe, ’11, Milwau- 

kee; news editor, Stuart O. Blythe, ’12, Washington, D. C.; 

university editor, Chester C. Wells, ’13, Freeport, Ill.; as- 

sistant university editor, Alvin Kessler, '13, Evansville, Ind.; 

athletic editor, Theodore R. Hoyer, ’12, Winneconne; assis- 

tant editor, W. D. Little, ’12, Geneva, I1l.; business manager. 

W. G. Goldschmidt, ’11, Milwaukee. 

WELL KNOWN EDITORS TALK ON JOURNALISM. 

“The Opportunities of Agricultural Journalism” was the 

subject of an address by Herbert S. Quick, editor of Farm 

and Fireside, given at a joint meeting of the University 

Press Club, the Cubs’ Club, the journalistic fraternity of 

Delta Alpha, and the Hoard Press Club at Wisconsin Uni- 

versity. 

The field of trade journalism was presented at the same 

meeting by B. B. Herbert, editor of the NaTIoNAL PRINTER- 

Journauist. The other speakers were R. R. Hiestand, Wis- 

consin State Journal, who spoke on “The Cub Reporter on 

the Metropolitan Daily”; Frank E. McGovern, Milwaukee, 

“The Newspaper and Politics’; R. E. Knoff, Wisconsin State 
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Journal; Paul Watrous, formerly of the Milwaukee Evening 

Wisconsin; and F. W. MacKenzie, La Follette’s Weekly. 

That the agricultural press represents the best standard 

of journalism in the country; that the reputable farm paper 

would no more think of publishing any questionable or fake 

advertisements than of sending each subscriber a centipede 

by mail; that the agricultural weekly is the most honest 

paper published: these were some of the statements made 

by Editor Quick. 

COLLEGE DAILY AWARDS PRIZES. 

The Daily Cardinal, the newspaper published by the stud- 

ents interested in journalism at the University of Wiscon- 

sin, has just awarded the following prizes for the best work 

in reporting during the second half of this year: $10 each 

to Chester C. Wells, Freeport, Ill.; Alvin 'H. Kessler, Evans- 

ville, Ind.; and Stuart O. Blythe, Washington, D. C.; $7.50 

each to T. R. Hoyer, Winneconne, Wis., and W. D. Little 

Geneva, Ill.; and $5 to L. G. Castle, Milwaukee. 

COUNTRY WEEKLY PAPER FIELD FOR USEFULNESS. 

“T know of no better opening for usefulness than the 

well-conducted country newspaper in a community that is 

large enough to support it,’ said B. B. Herbert, editor of 

the NATIONAL PRINTER-JOURNALIST and pioneer in the advo- 

cacy of college training for newspaper and magazine work, 

rc 

Preparing Copy in Newspaper Laboratory. All Copy is 
prepared on Typewriters. 

in an address before the students of the journalism course 

at the University of Wisconsin. 

“The country paper, if made useful, can be made profit- 

able, and you can get a world of pleasure out of the work,” 

continued the speaker. “And if you are useful, and in pleas- 

ant work, does it matter whether you are worth $10,000 or 

$10,000,000? You are really better off on the country paper, 

for you are free from much worry. 

“You can make yourself a power not alone in the com- 

munity in which you live, but in the country at large, for 

through your weekly paper you can reach and influence the 

country boys who, statistics show, furnish the majority of the 

senators, railroad managers, and presidents of the nation.” 

—From the University Bulletin. 

There has been a reorganization of the Beloit, Wis., Free 

Press Publishing Company. D. H. Foster comes into posses- 

sion of a controlling interest in the company, and M. C. 

Hanna, who has been editor for the past three years, severs 

his connesction with the paper. The officers of the company 

under the reorganization, will be as follows: L. H. Foster, 

President A. P. Ayer, vice-president, and J. S. Hubbard, sec- 

retary and treasurer. The editorial and business manage- 

ment will be under the supervision and control of Mr. Foster. 
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Address all communications to E. 8. HANSON, 925 Linden Ave., Wilmette, Ill. 

eee E question of how an en- 
oa) corsement and other mat- 

ter on the last page of an 
insurance policy should be 
run is raised by our old 
friend, B. F. Harb, of An- 

derson, Ind., who sends in 
a policy which he has re- 
cently executed, and which 
is here shown in order to 
make my remarks on the 
subject more easily under- 

_ a 
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stood. It seems to be the 

general custom, when 
there is other matter on 

the back jage, to run the 
endorsement at the top, as 

Mr. Harb has done. When 
the endorsement is the 
only matter to run on the 

page, however, it is about 
as often run at the bottom 
as at the top, but always 
with the head toward the 

center of the page. Other matter on the page should 
also be run to the center, which is the only mistake 
Mr. Harb has made on this specimen. The schedules 
on the back follow closely the body matter of the 
policy and should follow it in make up, not only as 
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a matter of orderly sequence but to facilitate refer- 
ence to it in connection with the other parts of the 
policy. Very often this space is occupied by a trans- 
fer blank or other form which has to be filled in with 
writing, and ease of handling for this purpose. would 
also dictate following the same layout as the other 
pages. It is for this reason that the endorsement is 
put at the bottom very frequently when no other 
matter is to go on the page, though theoretically this 

is not filled in until the document is folded. Some one 
will suggest that if this is to be filled in while the 
sheet is flat, it should always be printed with the foot 
toward the bottom of the page, irrespective of whether 
it runs on the lower or upper half. It is to be desired, 
however, that this be printed so that the fold of the 
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sheet will be at the top of the endorsement when the 
policy is ready for filing, as any other arrangement 
would manifestly be very clumsy. 

Mr. Harb sends a number of other specimens, 
calling attention especially to the fact that I criticised 
quite severely a year ago, and sending the same one, 
together with a later edition on which he has shown 
a decided improvement. It encourages me in my 
work of the department to know that some of my 
friends are taking these efforts at criticisn1 seriously 
and are attempting to profit by them. They are writ- 
ten in a serious mood, I can assure you; and the hope 
always goes with them—almost amounting to a 
prayer—that some one may be helped by them. My 

= 

BRICK YAR 

© We BeRales sti 

ZS 

THE ANDERSON FOUNDRY AND MACHINE WORKS 

ANDERSON, INDIANA, U. S. A. 

wish is that I might have a clearer vision and stronger 
words in which to tell my story, so that I might be 
of still greater help to those who look over the depart- 
ment from month to month. 
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Another contribution from this same printer is a 
bundle of posters which he gave me permission to toss 
into the waste basket. I am glad, however, that he 
allowed me to do this instead of doing it himself, for 
otherwise he would have deprived me of a very pleas- 
ant quarter of an hour spent in looking them over. 
They were of a decidedly better grade of work than 
the posters turned out by most printers who are not 
specialists in this class. The inspection of them re- 
called vividly to my mind the time when, as an appren- 
tice, in a country office, I was called upon to assist in 
the execution of the two or three poster jobs which 
came into the shop in the course of a year. “Execu- 
tion” is a good word to use under the circumstances; 

for as | remember them now, these efforts at big dis- 
play, and the transfer of a reasonable amount of ink 
from large wood type to ordinary print paper were 
anything but satisfactory. But at the time we did not 
see those things. We were so elated over having 
accomplished the unusual that a glamor was thrown 
over the deficiencies of the finished product and we 
were scarcely able to notice the heavy streaks of ink 
in some places and the almost entire absence of it in 
others, or the monstrosities of display which were 
made necessary by the limited supply of big type. 
One font there was of unusual size for those parts 
and which was calculated to attract attention any- 
where. It was absolutely necessary that a line of this 
type get into every poster in order to give it the proper 
“thrill,” and not infrequently the copy had to be re- 
vised to accommodate itself to the limitations of this 
letter. Even at that I doubt if the office ever got suf- 
ficent return out of this big type to justify its pur- 
chase; for the guide who conducted wondering visit- 
ors over the office always showed him this type in a 
very impressive manner, telling him that it cost 75 
cents a letter. However, its advertising value as a 
means of impressing the people of the vicinity with 
the greatness of the office may have been worth all it 
cost. 

Amid such a number of specimens of the highest 
class it is scarcely fair to select a single one for crit- 
icism, but I cannot refrain from pointing out the mis- 
take which was made in the selection of an ornament 
for the title page here shown. The ornament is of 
a more bold and rugged design than the rest of the 
page, and is thus not only out of harmony with it in 
design, but also tends by its weight to make the letter- 
ing look too light for the place. A lighter ornament 
would allow the type to take its proper place and claim 
its due share of attention. 

y+ > 
Warren S. Dressler, Camden, N. J., sends in some 

more reset specimens which it has been a pleasure to 
look over. On all of them the improvement is obvious. 
The original setting of the Albert Kramer card has one 
advantage, however, in that the name is closer to the 
center of the card. Mr. Dressler has tried to obviate 
a crowded appearance at the bottom of the card by 
throwing the name higher up, but this was scarcely 
necessary, since a smaller size of type was used in the 
lower left-hand corner. On the resetting, the main 
lines are also thrown farther apart, which is scarcely 
to be commended. In preference to this I should 
rather see the name of the firm set in a smaller size. 

I am also showing a mailing label Mr. Dressler 
sends in, which is notable for two reasons: One is that 
the large letter in the corner was made by the compos- 
itor from patent leather—and so far so good; but the 
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other feature is one which I do not approve, namely, 
the use of the border which he has chosen. This 
border is almost too refined for such a place as this, 
but the objection which probably has the greatest 

ALBERT KRAMER, 
TRAVELING SALES MANAGER 

HILADELPHIA 

TRAVELING SALES MANAGER 

HILACELPHIA 

weight is that it is not adapted to the disconnected 
manner of construction to which it has been put. 

This contributor also sends in a letter head, printed 
from plates furnished by the customer, about which he 

MEATS PROVISIONS VEGETABLES 

Cot. Washington & Orange Sts. 

Media, Pa., 190 

i; ae i 
Minted 

BOSLER & COMPANY, 

GROCERS, 
MEATS. PROVISIONS. VEGETABLES 

COR WASHINGTON & ORANGE STS 

Meoia Pa. 191 

| 
has some very sarcastic things to say. The language is 
scarcely adequate to describe its faults, however. It has 
a design in the center which looks like the indiscrimin- 
ate interlocking of the horns of a number of Texas 

Sulesmen ure notauthorized to collect. Alt payments are to be made to the house 

STATEMENT 

Philadelphia,___________190 

60 JEITLES & BLUMENTHAL, Limited, Dr. 

DVanufacturers of Hand Made Cigars, 
865, 867, 869 N. RanpoLpd STREET. 

Saceswen Awe HOT AUtHOMRED To CoWecT 

PHILADELPHIA, 

DEBTOR TO 

JEITLES & BLUMENTHAL, LTD., 
MANUFACTURERS OF 

HAND MADE CIGARS, 
865, 867 & 869 N RANDOLPH STREET 

steers. The name of the city is the most prominent 

line on the head, while the firm name is partially con- 

cealed behind the aforsaid design, and is further ob- 

scured by having the initials printed in pale gold. But 

he says the customer liked it very much, so why should 

we care? Yes, really, why should we? But the very 



504 

fact that we do shows that we are interested in what- 
ever makes for good printing and are not working 
simply to gather in as many as possible of some one’s 
dollars. So let’s keep on caring. 

S+ 

H. S. Blackburn, with the Tacoma Printing Com- 
pany, Tacoma, Wash., sends some work which it is 
really a pleasure to look over. Among other things is 
a neat little specimen book of letter heads which the 
company has executed for some of its customers and 
which is intended to show to prospective customers 
as an earnest of what it can do for them. These 
sampless are made up in full letter head width but only 
about 3% inches deep, thus economizing in paper and 

Pour Printed Matter 

VE you ever stopped to consider 
what your stationery means to 
you-in a 

. business-like printed matter Isbound to 
reeeive more extinfactory results than 
ba who uses “No. 2" printing. fen't 

: seme We'd 2 
“Anybody ean cut Prices; 

HEAOCUdATERS Sohn A, Logan Cir 
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Cbristoffersen, Campion & Company, Tar. 

ORY GOODS, WOMEN’S COATS AND SUITS 
WOMEN ® ANS MEN's FURMINHING aoDoe 

Mationaf Printer-FZournafist 

head, the box in which the word “Groceries” is en- 
closed being an absolute detriment. The use of a 
style of type for this word different from anything 
else in the head, as you have done, tends to give it 
sufficient prominence without anything else. On none 
of the other work is your taste so much at fault in this 
regard, though the same tendency is discernible on 
one or two more. The best piece of work is that of 
the Kennedy Plumbling Company. on which you have 
used rule and ornament for. a purpose and to very 
good effect. 

> > 
It is not so often that a physician takes up a side 

line, and when he does it is not apt to be printing. 

thie ANGERS 

oF aRNUAD ; Fe 

|) Epworth Teague || 
_Lnstitute 

inting are unexcelled, and we 
We would be pleased to} 

phone A 2669 and ask for J] 

STATE OF WasHOncron s 
ae ete Boar; of Accountancy P Nerve une ‘i 

as The Tarama Printing Company | 
[euacry | [ prowemess | [_pmice | 

The Tacoma Proctiwy Company. Sas Tacoma Anenae, Tacoma . 

space, and making a piece of advertising matter which 
can be sent out flat in a large envelope when it is so 
desired. 

RY 
I enclose samples of my work which I wish you would 

criticise in your column of the N. P. J. I try to be original 
in my work and wonder if that originality is for the best 
interests of the work or otherwise. 

J. Liv Brazier. 
Lawrence, Kansas. 
Yes, originality is all rght, Old Man, but in one 

or two instances you have allowed it to lead you into 
eccentricities which scarcely make for the highest type 
of the art. You have thus been led to use boxes and 
panels in places where their absences would be much 
more appreciated. A good rule to follow is never to 
use rule or ornaments unless you see a good reason for 

OMAN OW Ck tee 
‘i x 2 

J. 4OUNSE, : 
ria ATH PLUMBING Co. : 

SOUTH K graces re Ly 
TACOMA, Wann, et Bound a rat 
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TACOMA, way 

A few speci 
eM of WhUlepe Corner Canty 

For this reason the letter here given, which reached 
me a few days ago, is of all the more interest: 

As a subscriber of The National Printer Journalist, I 
have taken great pleasure in your comments on the var- 
ious specimens of the work by means of the craft. I am 
a physician, however, but my side hobby is printing. a 
do it because I love the art, and at the same time it 
affords me a neat return on the investment. I never 
served an apprenticeship, but picked it up when a boy. I 
enclose you herewith a job finished a few days ago and 
ask you to give me your worthy comments. I hope to 
profit by your keen perception of just “what is what” and 
the criticisms you will be kind enough to make. 

This letter head is what I call “my shop”. It contains 
my name in a way, but I do not want it to read my name 
out and out. T= T\, Conse 

To explain Dr.Conser’s statement that his letter 
head contains his name “in a way,’ it is only neces- 

Kennedy Plumbing Go. 
QGPLPAROI 

Plumbing, Gas Fitting 
and Electrical Work. 

at 937 Massachusetts St. :-1 

Steam and Hot Water 
Heating Plants Installed 

t1 Both Telephones 658 :-1 

Lawrence, Kansas 

it. And the mere fact that it makes a job “odd” or 
“different” is not a sufficient reason. This criticism 
especially applies to such a job as the McCurdy note 

sary to say that the name of his concern is The Con- 
servative Printing Company. The doctor was very 
fortunate in having a name which could thus be 
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handled so successfully. The particular piece of work 
to which reference is made in the letter is a de- 
lightful little menu for a soda fountain. It is admir- 
ably composed and the press work could scarcely be 
excelled. It is somewhat unusual, however, in that the 
inside pages are printed in a different combination 
of colors from the outside. I am sorry that all the 
combinations of colors and stock are such as to make 
reproduction out of the question. Other: pieces of 
work are also admirably printed, the only objection I 

can raise being that the physician’s receipt would be 
considered not sufficiently dignified by many members 
of the profession. 

> <> 

I am indebted to Lester C. Peterman for a well 
printed announcemnt and program of the commence- 
ment exercises of the high school at Groveport, Long 
Island. Friend Peterman reveals his identity in this 
way as a member of this graduating class. He had 
the honor of giving the class history, as well as adding 
a violin solo to the musical part of the program. 

~~ > 

This little piece of work is from a circular sent 
out by the H. C. Hansen Type Foundry, and I am 
showing it because of the entire harmony which it dis- 
plays. The border and ornament are especially appro- 
priate to the topic of the pamphlet and at the same 
time they harmonize well with the style of type used. 

The Fourth Annual 

Frait Show 

BERKSHIRE ORN. 308. 85C. 

Premium List 

12-PT. ARANCIO BORDER, 48 INS. $2.' 

I imagine if I had been doing the work I should have 
used a size smaller figures for the date, and possibly 
should have tried a line of caps of a smaller size for 
the line “Premium List,’”’ although I might not have 
been satisfied to let it run that way. This use of the 
basket of fruit and the border of apples is one of the 
obvious harmonies which everyone will papreciate. But 
there are also more subtle harmonies, depending upon 
historical association, and artistic style, and a hun- 
dred other things, which the printer must know about 
and be able to weave into his work if he would have it 
in the top notch class. 
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The advertising value of an envelope seems to be 
proven by the fact that almost any business man can 
find plenty of people willing and anxious to furnish 
him without cost all the envelopes he needs, provided 
he will allow an advertisement to appear on them. This 
is called to my mind just now by the receipt from the 

ERY DAY 
~—|’ EAT RAISIN BREAD 785205 — SESE Bag 

San Joaqin Printing and Advertising Company, Fresno, 
Cal., a bunch of the envelopes which were gotten out 
to advertise Fresno County’s Raisin Day. These were 
attractively printed in two colors and ought to help 
very materially in advertising the resources of the 
county. 

ES SAS 

A catalogue is very largely for utility, of course, 
yet I think it is a mistake to print it without a title 
page, such as the one I have on the desk before me as 
I write.. It was not sent in for review, but came to me 
in other channels, so that I need not give the name of 
the printer even if I knew it, which I do not, for he 
seems to be of that class who do not think it worth 
while to put an imprint on a job. Aside from the de- 
fect I have mentioned, it is a piece of work to be proud 
of: and the absence of a title page was in all probability 
the fault of the customer rather than the printer. But 
if the question ever comes up for the printer’s opinion, 
he should urge the use of a title by all means. 

+> > 

This little leaflet illustrates a practical expedient 
which is well worth remembering. The customer is 
often desirous of pointing out specific parts in an illus- 
tration. He has the cut, and does not care to go to 

just enough wire for 
ple, No unwinding 

ew suppott. Won't break 
wn top of staple. 

win legs. of 

lat or saddlt table chan 
2 seconds, 

Thickness gauge automatic 

hickwess adjustment i 
dent. Works any grade of! 
stock pertectly 

the expense of having a special drawing made, and 
another plate. In such an event it can be done, as in 
the present instance, by setting up a form of rules and 
running them in a separate color over the plate. It is. 
a kind of work which requires accurate register in 
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order to be successful; but when done carefully it is in 
some respects much more effective than a separate 
drawing. 

> > 
The Stutes Printing Concern is still doing business 

at the same old stand in Spokane, Wash. And that it 

Mationaf (Printer-Zournafist 

As usual, also, the quality is up to a high standard. It 
must be a source of much satisfaction to a concern re- 
quiring large amounts of printing, to have its own 
plant, as does ths one, in charge of a competent man 
like Mr. Rowe. Then there is no “shopping around” 
for prices, no uneasiness as to quality, no fear but that 
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it before you for your consider: 

W. 1D. VINCENT, Cashier 
Lala 
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does the same grade of work,if notmore so,is evidenced 
by the bunch herewith reproduced. There must be an 
unusual amount of ozone—whatever that is—in the 
atmosphere out there; at least there is something which 
keeps a man up to the top notch of efficiency every 
minute of the time. It would not be diffcult to gather 
up a whole trainload of Chicago printers who would 
be benefited by going out there and taking a few 
breaths. 

<< SS 

Just at the last moment the express wagon brings 
me the package of specimens which comes once a year 
from E. Fred Rowe, in charge of the printing depart- 
ment of James Vick’s Sons, Rochester, N. Y. It is 

é ut 
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To Our Depositors: 
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tion of the Protective Department of the American Bankers Associatin 
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thot nit wohers and Statens ti meer a ree ond a 

ER, 

hat 

valarites or forge 
cries be reported prony pt ie to tee bank" 

We heartily concur in this recommendation, and in the interest of 
mutual protection place it before you for yo ur consider- 
ation and co-operation F, W. ANDERSON. Cashier 
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the job will be given the right of way through the shop 
and be completed on time. 

I have singled out for special attention, one of the 
smallest jobs in the lot—a business card in plain white 
and black, which is nevertheless the less worthy of 
study. Note particularly how the sizes of type are ad- 
justed, not only to the importance of the ideas they con- 
vey, but also to the artistic balance of the card. The 
spacing is perfect. Two squared lines are followed 
by two other squared lines, but there is no evidence of 
effort or artificiality about the squaring. The corners 
are well balanced. The firm name is slightly above the 
center of the card, where it should be, and the matter 
under it is worked in without suspicion of crowding. 
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a bulky package, and I come in from work in my 
garden—having a holiday at home—to examine its 
contents. As usual, it contains a large assortment of 
miscellaneous work in addition to the circulars, cat- 
alogues and other printing of this famous seed house. 

igi Kelp. 
The E, C, Brown Co,, Rochester, N.Y. 

The style of type might not appeal to all of us, on first 
suggestion, as being Sable for a high class business 
selection. 

I want also to show an unusual banquet menu. The 
card, but I think we shall agree that it justifies its 
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reproduction will no doubt show that it is composed of 
sparate sheets of different lengths, tied together in a 

~ Roch 
‘Florists Association. 

The Second Annual Banquet 
March fourteenth 

‘ Gaufrette Potatoes 

Roast Philadelphia Capon 
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‘Grad eb Cream 

Assorted Qnices 
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«) SAL Valentine. 
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The Retailer 
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The Carnati 

The Row . © George Aemus 

cover. The plate may not show the floral design in tint 
which is on each card, all these registering together to 

Vick’s Superb Asters 

(ga | THREE DEBUTANTES | 
| ALE | vick’s Early Upright Lavender Pink 
| ee } E. Vick’s Early Upright White 

Vick! eK 

== Rochester, N. Y. James Vick’s Sons 

form one complete design when the sheets are assem- 
bled. 
And now that I have begun to select special pieces for 
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mention, I scarcely know where to stop. For here 
is a little circular on which the initials are worked in 

a fashion which one seldom sees. It is a kink worth 

TEN CHAIRS POPULAR PRICES 

MARTIN & DEWITT 
NEW BARBER SHOP 
ABSOLUTELY SANITARY 

ENTRANCE THROUGH THE 
WHITCOMB HOUSE LOBBY 

MANICURING ROCHESTER, N. Y. 

remembering, for it not only gives a piece of work a 
certain fantastic character, but can be utilized at times 
to simplify instructions to the linotype operator, as he 
does not have to allow space for the initial. 

HLIAS are sometimes started inte 
growth before planting out. In this 
case they can not be put out until all 
danger from frost is past It is more 

satisfactory, as a rule, to plant the tuber 

where the plant is to remain. Th F 

safely be done fifteen to twenty days 
before the green plants could be planted, 
as it will take about that time for the 

pe of the inquiries about Dahlia plant- 
ing that we receive from our customers 

show a misapprehension as to the nature 

of the tuber. We hope that this leaflet 

will make clear some of the points that 

we are frequently called upon to explain 

The engraving on the first page shows 
an entire clump as it comes from the 

field (1), and single tubers, or salable 

division of different varieties, (2, 3, 4, 5). 

nay 

dahlia to appear-above the soil 
Amateurs sometimes replant an entire In our own planting, if the tubers are 

clump, but the results are.never so satis- 
factory- as from divisions. 

long, like most of those in the engrav- 
ing, we cut away the end as indicated 

by the lines 2, 6, c, d@. If the whole 
tuber is planted the fibrous roots start 

The dahlia tuber does not have external 

“eyes'’ like the potato, Under suitable 

conditions sprouts develop from the 
crown, or neck, of the tuber near the 
point where it was attached to the main 

from the extreme end and in the fall 
the resulting clump will be awkward to 

handle and to store. In the clump 
shown at (1) the piece from which it stem. No buds develop in other parts 

of the tuber, but it is surprising to see 
how small or dried up a piece of the 
neck may be and yet produce a strong 

sprout. In dividing the clumps as much 
as possible of the shank, or point of 
attachment to the stem, is left on the 

tuber; about half of the tubers being 

discarded as deficient in shank or from 

having the neck broken in handling. 

was grown (e) was shortened in planting 
about as indicated for (3). If the tubers 

are very large we sometimes cut away « 

part at the time of mailing to save both 

room in packing and postage. 

Plant about May Ist, covering three 
inches deep. If many shoots start up, 
thin out to one of two, When plant is 

6 inches high, cut off above second joint 

ee 

And here again is the cover page to a circular, 
But there are so many good things that I shall have to 
consign most of them to a group illustration, and pass 
On. 

S+ > 
A. L. Callopy, publicity manager for the Interna- 

tional Trust Company, Denver, Colo., sends a little 

Che DISTRIBUTION 
of PROPERTY under 

COLORADO_LAWS 

booklet which he has written and designed, and which 

was printed by the Carson-Harper Printing Company 
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of that city. It is printed on buff stock, with the cover 

printed in green and purple, the columbine state flower 
of Colorado, being prominently portrayed. The inside 
pages are in brown and rose. The whole booklet is ex- 
ceedingly well done. 

Se 
This specimen came, I beleive to the main office of 

the JouRHALIST, and not to my own private address, 
and I am not certain to what particular individual I 
am indebted for it. The main. feature about it, to which 

LOCALS, 5 CENTS PER LINE DISPLAY ADS, 10 CENTS PER INCH 

THE EDGERTON JOURNAL 
CHARLES A EVANS, Eorron ano Ownen 

THE BEST ADVERTISING MEDIUM IN PLATTE COUNTY 

—, V7. Odgerfon, NMisooure, 

date I wish to call attention, is the line inside the 

panel, a feature which I do not think is to be recom- 
mened. The date line belongs more properly with the 
body of the letter than with the heading. 

> > 

Here is another one which came to me in the same 

roundabout way. It might well have had the depth 

| | W. J. HEFFERNAN Et eee: 

co ee y Label 

8 ruts tan RINTER ws S reste § 
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€es229. 

{6 MECHANIC STREET 
SPENCER, MASS. 

of the box redticed by at least a pica. 
YS > 

This is coming to be indeed the day of the house 
organ. I need not fear to give offense by applying 
this name to a new one which has just appeared, for 
it confesses under its heading of The Indeeco to be 

She Indeecey 

“House Organ for the Indianapolis Engraving and 
Electrotyping Company.” Its purpose will be to pro- 
mote the intelligent use of good engraving. The 
quality of work it contains is shown by the reproduc- 
tion of two pages herewith. Please put me on the 
regular mailing list. 

Terry Simmons, editor of the Marseilles, Ill. Plaindealer 

for thirty four years has been appointed postmaster of Mar- 

seilles to succeed the late S. S. Thompson brother-in-law of 

Attorney General Stead, who died the week following his 

third appointment. 
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ALWAYS FINDS TIME TO READ THE NATIONAL 

PRINTER-JOURNALIST. 

Office of The Hannibal Courier-Post. 

HANNIBAL, Mo., May 31, I9g10. 

B. B. Herbert, Publisher National Printer-Journalist, Chicago, 

Illinois. 

Mr. Dear Mr. Hersert :—Please find enclosed $2.00 for the 

renewal of my subscription to the NATIONAL PRINTER-JOUR- 

NALIST. It kept me mighty busy to increase the business of 

the Courier-Post 400 per cent in twenty-seven months, but I 

always found time and I always expect to find time to read 

the NATIONAL PRINTER-JOURNALIST. I hope all newspaper 

men in Missouri will read the NATIONAL PRINTER-JOURNALIST 

in order that they may derive the benefits that thousands of 

other newspaper men derive from this splendid magazine. 

I am enclosing herein a little verse: which tells the rea. 

son that the Courier-Post has grown so and why it has paid 

the advertisers to advertise in the Courier-Post. The little 

verse is “In Missouri.” Now, you know the Courier-Post is 

located in Northeast Missouri, in Hannibal, the city that has 

a pay roll of neary $500,000 per month, which is the largest 

in any city of its size west of the Ohio River. The Cowurier- 

Post covers like a blanket the best section of Northeast Mis- 

souri and Western Illinois and is read each evening by 

nearly 30,000. 

With kind personal regards and hoping to meet you at the 

next meeting of the Inland Daily Press Association, I am, 

Very truly yours, 

W. J. Hitz, Publisher. 

IN MISSOURI. 

There are apples on the trees in Missouri. 

There is a fragrance in the breeze in Missouri, 

They have sunshine, they have snows, 

Anything that’s planted grows, 

Everything that’s started thrives in Missouri. 

Every fellow wears a smile in Missoui. 

You can tell ’em a mile in Missouri. 

They’re not always on the make, 

If you’re broke you'll get a stake. 

Hospitality’s no fake in Missouri. 

Everybody’s on the square in Missouri. 

You'll get justice over there in Missouri. 

If you only do your part, 

You can enter every heart 

With or without Cupid’s dart” in Missouri. 

They will take you by the hand, 

Show you round to beat the band 

And you'll know just where you stand in Missouri. 

One part is supremely blessed, Northeast Missouri. 

One that’s bound to lead the rest, Northeast Missouri. 

They’ve had gatherings up that way, 

And it’s not too much to say, 

Soon the werld will homage pay, Northeast Missouri. 

Willis E. Beal has sold his interest in the La Porte, Ind. — 

Printing Co., to S. E. Taylor, F. C. Sonneborn, C. H. Has- 

kinson, H. A. Lindgren and F. J. Widdeli. The latter is 

city editor of the Herald. The consideration is said to have 

been $17,000. Mr. Beal will locate on a fruit ranch in Cal- 

ifornia with his sister, Mrs. A. J. Warner, this for benefit 

of his health, his family to follow. Mr. Widdell will be 
at the head of the business department. 
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Local, City and County Development and 

Good Roads 

A Contract with God for Service to Man. 

Address delivered by H. B. Varner, Editor Southern Good 

Roads, Lexington, N. C., before the Joint Convention 

of the North Carolina Press Association and the 

North Carolina Good Roads Association, Wrights- 

ville Beach, N. C., June g, 1gro. 

N giving an illustration of the truth of his ob- 

servations, by citing a number of articles of 

local interest and importance contained in an 

issue of a country weekly, editor Clarence H. 

Poe, of the Progressive Farmer, recently wrote 

very aptly, as follows: 

“There is hardly any more gratifying devel- 

opment in the South today than the tendency 

of our newspapers to give less attention to far-away is- 

sues and theories and more attention to the big, vital, 

throbbing problems of building up the counties and towns 

in which they are located — that God-given task to which 

they are called.” 

This is, indeed, gratifying, and the tendency, 

to all who read the newspapers of the state, is making 

itself more and more manifest. The papers, weekly and 

daily, are giving more space to home topics, a discussion 

of which makes for improvement and progress, more than 

ever before. This is especially true of the weekly, which has 

too often wasted space on subjects of no immediate con- 

cern-to its readers. Every live weekly today carries edi- 

torial comment and news stories on such subjects as 

more corn and wheat to the acre, crop rotation, results 

some farmer has obtained from a trial of new methods, 

drainage, special tax for school and good roads. 

This is significant. It means that the press is wide 

awake, that the people are also, and that this is an era 

of change and progress. And it is far less common than 

formerly for an editor to select the fence in a fight for 

improvement, because of late years the press has found 

its financial feet and is able to stand on them. I doubt 

if in all North Carolina there is a newspaper today that 

is so much afraid of the influence of some “big-bug’’ who 

opposes the expenditure of money for schools or roads, 

that it would devote a column of editorial to denouncing 

Russia for her treatment of the Jews, during a campaign 

for a bond issue when the cause of progress called for 

every line of the paper to support it. 

In answering this call of its God-given duty, the local 

paper is doing much for good roads, both directly and 

indirectly. It helps the cause of better highways when it 

advocates more corn and more wheat, better stock, im- 

proved agricultural methods, and better schools, for the 

hour a farmer brings his farm up to modern standards, 

that hour he needs good roads more than ever before, 

and favors them more strongly. More corn means better 

roads, the development of the school means the develop- 

ment of the highways, any progressive action whatso- 

ever is a step toward improved roads; and, on the other 

hand, good roads mean still more corn and wheat, still 

better schools, still more progress in every particular. 

For the cause of good roads is closely linked with every 

other cause that makes for better things. 

And the country weekly is taking the lead in the im- 

provement of the farm, and the roads connecting it with 

the market become a force for the upbuilding of the 

whole country with all its diversified interests, because 

apparent 
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the farm is the foundation of the republic, and it is 
through agricultural evolution that real lasting prosperity 
and greatness will come. If the farmers are in good 
shape, so is the country as a whole, and the reverse is 
likewise true. The condition of the highways is of vital 
interest to the farmers and has a far-reaching influence. 
Community after community has shown that good roads con- 
tribute to the prosperity of the farmer and to his wealth, 
and in aiding the good roads movement, the press is thereby 
adding to the assets of the country. 

In arguing the road question, it seems to me that it 
would be wise to urge the construction of high-class 
roads for the main highways, like the amiosite road, a 
costly but enduring type of construction that will bear 
any sort of traffic from automobiles down. Next to that 
stands the ordinary macadam, and whie it, too, is expen- 
Sive, yet, the press in urging good roads should not fail 
to hold up always the ideal of the best roads possible 
Macadam cannot be secured in all counties at the present, 
and there remains then the gravel road and the sand- 
clay road, both serviceable types and inexpensive. And 
finally, where there is no immediate opening for any consider- 
able road improvement, we think that one of the most effect- 
ive, direct opportunities of the press to aid the good roads 
movement today is to educate the people to the value 
of an absurdly simple, yet, wonderfully effective inven- 
tion known as the split log drag. Few communities 
can afford to build permanent stone roads, and for years 
to come dirt roads must be used in most of North Car- 
olina territory. This being so, the problem of good roads 
in the majority of our counties resolves itself into the 
proposition of making dirt roads as good as possible, 
at the smallest expense. Here is where the drag comes 
in. It is extensively used in the west, where miserably 
bad roads have been transformed into boulevards at 

practically no expenditure of money. In the South, 

strange to say, the people have not taken hold of the 

idea. North Carolina papers have published quite a 

good deal about it, but there is much more to be said of 

it, and constant hammering on the subject is bound to 

bring the drag into general use. There is an abundance 

of literature on the theme, meaty and convincing, and it 

should be used liberally by the press. The Saturday 

Evening Post carried an article, May 7th, that ought 

to be reproduced in every weekly newspaper and, I am 

glad to say, was reproduced in several. The government 

office of public roads gladly furnishes special articles 

about the drag, as it does about road making in general. 

I am convinced that when the farmers once take hold of 

this method of road improvement, they will be astonished 

at the power it possesses for performing miracles, and 

will wonder why they endured bad roads so many years 

when within their reach there was such an inexpensive, yet 

thoroughly effective means for making their common 

dirt roads veritable boulevards. 

A weekly paper in any county can start a good roads 

revolution by heading an effort to have a number of such 

built. Get the merchants of the town to contrib- 

The drags cost about two dollars each. Select a 

road leading into town for experiment. Get the farmers 

living on it to agree to drag, say, a mile each. In a short 

time a good road, properly shaped, crowned and drained 

results,and the whole county has been educated and con- 

vinced. Sometimes I think that the drag and this little 

plan of co-operation have not been taken hold of, just 

because the whole thing is so simple and inexpensive. 

The press ought to begin a lively campaign for the plan, 

drags 

ute. 
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because it is the only possible way for road improvement 

in some counties for years to come. It stands mid-way 

between the unimproved road and the macadam, and 

serves its purpose well. 

There are 

and in bringing about road improvement without money, 

one simple expedient being to have the county commissioners 

various ways of creating road sentiment 

set apart certain days for road work. This was tried in 

Davidson last summer with most excellent re- 

sults. ‘he commissioners named three days in July and 

called on the people to turn out and work the roads. 

Fifteen hundred citizens answered the call and gave the 

public roads such a thorough working that it 

that more was done during those three days than had 

done on the roads in ten years. The Davidson 

county commissioners think so well of the idea that they 

have set apart July 28, 29 and 30 as good road days in 

county 

was said 

been 

Davidson county., and the roads will again receive a 

much needed working. 

The automobile has been and will continue to be a 

potent good roads influence, and while I would not advise 

the editor of any country weekly to purchase a machine 

in order to build up the good roads propaganda in his 

county, at least not while the present low advertising 

rates are in force, yet, it will not be amiss for the paper 

to call attention to the far-reaching influence of the ma- 

chine for better highways, putting in a word for the 

autoist in order to lessen the predjudice against him. 

For many people vehemently declare that they will not 

tax themselves to build good roads for these modern 

travelers This is passing and in time will pass 

away entirely, but the press can hasten the day. A good 

road for the automobilist means a good road for the 

farmer and everybody else, including the old lady with a 

box of eggs in the buggy. 

(On ISS 

distant towns should 

receive instant and hearty encouragement at the hands 

of the press, for the time is coming when North Carolina 

will be traversed in every direction by such roads, and 

they will prove a tremendous factor 

Proposed highways connecting 

in the development 

of the commonwealth. They will not only accomplish 

what a good road always does for those who live along 

its course, but these highways will attract tourists from 

abroad, and _ that largely increased money cir- 

culation. It is said that in one small resort in New En- 

gland last summer as much as $6,000 a day was spent 

by automobile tourists drawn thither from many states 

means a 

by alluring roads which penetrated a territory rich in 

scenic attractions. 

While always and ever, the cause of good roads and 

politics should be kept far from each other, yet, the press 

can render good service by demanding that the men whe 

represent us in the general assembly be men who favor 

building good roads, who are not afraid to champion 

measures looking toward the expenditure of public money 

for this purpose. A good roads legislature would bring 

a good roads era at once. What would otherwise happen 

only after a lapse of wearisome time would occur now. 

The state aid idea is being put into practice in every 

good roads state. It is no longer an experiment. New 

Jersey and New York for years have demonstrated that 

it is the solution of the question. And the press should 

not only demand that candidates for local and state offices 

favor good roads, but they should labor to secure good 

roads congregessmen, for there is no doubt in my mind 

that the national government ought and sometime will 

begin to take interest in the construction of good roads 
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and will aid the states in the work. I do not believe that 

the people will always stand for the expenditure of hun- 

dreds of millions of dollars each year for the army, navy 

and waterways improvements, public buildings and the 

like, and only $75, o00 a year to maintain an office of 

good roads that can only advise and suggest and in a 

limited way assist and encourage the people of the United 

States in such a supremely important work as good 

roads building. 

If you will pardon a personal reference, I will re- 

count how the Lexigton Dispatch did excellent work for 

the good roads movement in its territory, and inciden- 

tally made money and extended its circulation and in- 

creased its influence, by operating two special trains from 

Davidson, Davie and Yadkin counties to Charlotte, for 

the purpose of showing more than two hundred farmers 

these magnificent highways which radiate from the Queen 

City into all parts of the county of Mecklenburg. Those 

who went were selected by subscribers of the paper who 

expressed a choice of candidates when they paid sub- 

Few of these farmers had ever traveled on 

macadam road; some had never so much as 

roads as are in Mecklenburg; I believe there 

was One or perhaps two, who had never been on a train 

in their lives; and all were men, who, as most farmers do, 

live the majority of their years close at home, bound 

down to their unceasing round of farm work. The ma- 

jority of them did not favor the expenditure of money for 

roads on the plea of poverty. Those men were taken out 

over the roads of the county, shown the bridges, and the 

road forces at work, methods were explained, lessons 

from experience told, the expense set forth, how land 

values had doubled, trebled and quadrupled, the advan- 

tage of being able to rush produce to market in any 

weather when the prices were high, how prices for prod- 

uce had steadily risen, and what wonderful improvement 

had been made in churches and schools and farming as a 

result of good roads; and those visiting farmers went 

back to their hones laden with good roads argument and 

enthusiasm, to become missionaries among their neigh- 

bors, and in the case of Lexington township, there is no 

doubt that the influence of the Davidson farmers who 

made the trip went far toward the success of the election 

in which $100,000 of good roads bonds were voted. Other 

weekly papers can do this same sort of thing, and they 

will find that while they are doing good for their coun- 

ties, they are also ‘building for themselves and reaping 

good returns on the investment of money and energy. 

scriptions. 

a modern 

seen such 

The farmers appreciate this kind of enterprise and | 

have yet to see a newspaper fail that labored for the 

people. You may undertake a movement that is prompt- 

ed by selfishness, by a desire to extend your circulation 

and make money, and yet if you are at the same time 

doing something for the uplift of your county, you are 

doing much more than laboring for yourself, and the 

results will justify anything you may do. If you wage 

a strenuous campaign for good roads in your county, 

The man who does good in 

this world is sure to be rewarded. I know of a certaim 

gentleman who began life with a contract written out 

with God Almighty as party of the second part, in which 

it was agreed that if the efforts of the party of the first 

part prospered, he would help the poor and do all he — 

could for the material betterment of the people about 

him. That man today is rich. He has kept his word and 

his contract, he has done inestimable good in the world, 

he has carried new ideas and education to many, al- 

you are working for yourself. 
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leviated human suffering and squalor, beautified barren 

places and has done a thousand and one things from 

distributing flower seeds to exploiting a country 

where victims of the great white plague may find hope, 

and yet he has made money for himself, and has what is 

more than wealth—the satisfaction of knowing that he 

did what he could to make this world better than he 

found it. The labors of the press are largely performed 

with this same spirit. ‘Countless acts are done by the 

newspaper man, for which he neither gets nor expects 

to get anything whatsoever, not even thanks, but he finds 

pleasure in the work. 

This good roads question is outranked in importance 

by no other question. In it is bound up the happiness 

and progress and prosperity of the country. The press 

can lay its hand on nothing that will redound more to 

the welfare of the people than the cause of good roads, 

and it must answer to the fullest degree the call that 

duty makes. With good roads, North Carolina will be 

immeasurably bigger and better and greater, and all other 

improvements will be added to this improvement. The 

South with good roads will be a greater South, and the 

seers tell us that through a greater South, will come the 

greater nation. 

free 

Wisconsin and New York Associations 

Nearly Twins in Age 

The Wisconsin Press Association claims the honor of be- 

ing the oldest state editorial and publishers’ organization in 

the: United States and will hold its fifty-seventh annual con- 

vention in Milwaukee, July 7th and 8th, while the New York 

Press Association will hold its conventon for the fifty-seventh 

year on the same dates at the Unites States Hotel, Saratoga 

Springs, N. Y. These two organizations are evidently pretty 

nearly twins as to age, though, if we are not mistaken, New 

‘York missed holding conventions two or more years during 

the time of the War for the Preservation of the Union, 

otherwise the only difference must be as to the months of 

organization. The officers of the Wisconsin Association have 

provided an especially attractive program in which the vet- 

erans of the calling in the Badger State are to take a promi- 

nent part. 

President George E. Cooper of Black River Falls, an- 

nounces that Dean Walter Williams, at the head of the 

School of Journalism, in the University of Missouri, will 

make an address on “Equipment for Journalism.” Col. J. A. 

Watrous of Milwaukee will speak on “Early Day and Pres- 

ent Day JournalismCompared;” Col. John Hicks of the Osh- 

kosh Northwestern, on “The Press of South America,” and 

Emil Baensch, of the Post, Manitowoc, on “The American 

izing Influence of the Foreign Press in America.” 

A variety of subjects of practical interest to editors will 

be discussed by W. H. Bridgman of the Stanley Republican, 

Adolph Candrian of the La Crosse Nord Stern, Miss Lura 

Dow of the Palmyra Enterprise, Judge H. S. Comstock of 

the Cumberland Advocate, F. R. Bloodgood of the White- 

water Gazette, J. M. Axtell of the Sparata Republican, Nels 

W. Oscar of the Washburn Times, and others. 

Short memorial papers will be read on members who 

have passed away during the year—one on R. H. Gile, for- 

merly of the Merrillan Leader, by H. C. Warren, now of 

the Leader, and one on George A. Markham, late of the 

Independence News Wave. 

R. B. Wentworth of Portage, who was secretary of a 

meeting of editors of the state at which the permanent as- 

sociation of the newspapers was made, at Portage on July 

9, 1853, will be at the meeting, if his health holds out, with 

the minutes of that meeting, in pamphlet form and in which 

OLE 

there are letters from prominent newspaper men of that- 

day, including Mr. Ellis, who started the Green Bay Advo- 

cate in 1833. Mr. Wentworth is now 8&4 years of age and is 

an old-time printer. He did all the press work on the session 

laws enacted by the legislature in 1849, on a hand press, of 

course. In 1852 he started the Dodge County Gazette at 

Juneau. In 1857 he was a member of the legislature. 

The Milwaukee Press Club will give a reception to the 

members on Thursday evening. 

Secretary F. E. Andrews is arranging for an independent 

excursion by the members of the association after the close 

of the meeting. 

We have not, at hand, the full literary program of the 

New York Association, but the outline of “Business” and 

“Entertainments” show that a strenuous meeting and good 

time will be enjoyed: 1. Address of Welcome by the Mayor. 

2. Response—President W. H. Greenhow. 3. Calling of Roll. 

4. Annual Address—President Greenhow. 6. Appointment 

Standing Committees—Organization—Finance—Resolutions— 

By the President. 7. Communications. 8. Notices. 9. Pa- 

pers. tro. Addresses. 11. Discussions. 12. Reports of Na- 

tional Conventions of 1909 and 1910 with illustrations. 13. 

Report of Committees. Election of officers for I910-ITI. 

During the convention there will be addresses by men 

of national reputation, definite announcement of which will 

be made later, as well as subjects of papers. 

Entertainment—Wednesday, July 6.—3:30 P. M.—Drive 

about town and to the Springs. 8:30 P. M. Social gathering 

of the members of the New York Press Association, the As- 

sociated Dailies and Select Weeklies All will join in the 

exercises and entertainments of the days following. 

Thursday—2:30 P. M.—Trip to Saratoga battlefield and 

monument as guest of the Saratogian. Address by Hon. Wil- 

liam S. Ostrander on the battle, one of the fifteen decisive 

battlefields of the world. Return by 5:30 P. M., addresses. 

Friday—1 P. M—Trip to Mt. McGreogr, scene of the 

last days of Gen Grant. 4:30 P. M., reception to ladies by 

Mrs. Walbridge. 8 P. M., banquet, followed by toasts and 

speeches. ; 

Items of interest 

Clark B. Turner, father of the newspaper business in 

Pontiac, Mich., and one of the best kown residents of his 

city, died suddenly at his home the other day. He had been 

ill a week, but his death from heart disease came unexpect- 

edly. He was 72 years old. 

The Daily Record of Cedar Falls, lowa, has announced 

that it will withdraw its $3 per annum cash in advance sub- 

scription rate after July 1, and charge $4 per year to every- 

body, owing to the advanced cost of everything entering 

into the production of a newspaper. 

Thursday, Jane 23rd, the members of the Michigan Press 

Association and Eastern Michigan Club, gathered 

at Port Huron, Mich., to get a start for their summer trip 

into Canada. The editors departed from Port Huron on a 

special Grand Trunk train at 12:30 P. M. 

Press 

The two newspapers of Clear Lake, Iowa, are getting 

together and are laying plans for a novel way of running 

newspapers in towns of 2,000 population. Editors Daven- 

port and Wallace, the latter recently buying the Mirror, the 

former for years controlling the Reporter, have joined in the 

purchase of a typesetting machine, and in order to make it 

of service to both papers will necessitate running a sort of 

semi-weekly paper for the town. The Mirror will publish om 

Tuesday and the Reporter on Thursday. 
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Illinois Editors 

RESIDENIT WM. T. BEDFORD can congratulate 

himself upon the fact that the forty fifth Annual 

Convention of the Illinois Press Association, over 

which he presided at the Chicago Beach Hotel, 

June 8, 9, and 10, was one of the most successful 

and enjoyable in the history of the organization. 

The first session was devoted mainly to routine 

business and appointment of committees but 

Wednesday afternoon the work and fun commenced. 

In his annual address, President Bedford referred to the 

benefits and pleasures and to the formation of enduring 

friendships, resluting from an attendance upon the conven- 

tions of the association and then said among other things: 

“The past year has been one of a general average of 

prosperity for most newspaper men in Illinois. In spite of 

the fact that things generally are high and that the paper 

trust has been doing its best to put us all out of business, 

most of those who conduct newspaper offices in this state 

have been making a fair living, and have been able to place 

away in the safety vault a few shekels for the proverbial 

rainy day. I, therefore, congratulate my brothers of the 

craft upon the present business conditions and indulge the 

hope that the coming year holds still better store for us. 

“There are no doubt some timid creatures amongst us 

who are afraid of ‘centralization of government, ‘imperial- 

ism’ and such other awful and diabolical things as we hear 

about at campaign times. These gentlemen are at present 

‘viewing with alarm’ (with apologies to a distinguished Dem- 

ocratic statesman) the efforts of the third assistant post- 

master general to get a newspaper subscription list upon a 

cash basis. “They fear that this official is going to establish 

a censorship over the press of the nation, and so are inclined 

to make war upon him. I am glad to note, however, that 

some of the newspaper associations have taken the advanced 

position of declaring in favor of a straight-out cash-in-ad- 

vance subscriptions. 

FAVORS CASH-IN-ADVANCE POLICY. 

“T would recommend that this association also go on 

record as favoring such a policy. The big city papers 

adopted this plan years ago and it is tthe rule with all the 

periodicals of large circulation. There is absolutely no reason 

why it should not be the rule in the office of the country 

newspaper. In this connection I would like to see a law 

enacted by congress making it necessary as one of the quali- 

fications for the second class postage privilege that all the 

subscriptions of a publication be paid strictly in advance. 

* * * * * * * * 

I believe that you will save money by insisting that every- 

body place the money on the mortar board strictly in advance 

of the transaction. 

business he will pay up in advance if he wants your paper. 

And, after all, the true test of a legitimate subscriber is: 

“Does he want your paper?” In this connection I have always 

questioned the advisibility of premium-giving and the lasting 

results of automobile contests, diamond and piano contests, 

and other devices to make a man take your paper when he 

does not want it. Let’s go on record in favor of the cash- 

in-advance system, and let us co-operate with the post office 

if it is willing to assist us in accomplishing this reform. 

ADVERTISING RATES 

“There is probably no topic connected with the manage- 

ment of a newspaper office more difficult of solution than 

the question of advertising rates. This is especially true in 

regard to the publisher of short experience. To some of us, 

perhaps, it is an old ahd threadbare subject, but I am going 

to touch upon it just for a moment. The adoption of adver- 

tising rates for any newepspaper must be largely an arbitrary 

If the subscriber knows that you mean — 
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proceeding. The publisher should endeavor to get a schedule 
of rates that is fair to himself as well as to the purchaser 
of his space, although I believe it never has been settled, 
and perhaps it never will be, as to what is a fair rate. Each 
publisher must decide the matter for himself. But having 
once established your rates, never deviate from them even 
one cent. ‘Have the same rate for all, and stick to your rate 
card ‘even though the heavens fall.’ One receives all kinds 
of propositions from the advertising agencics and from the 
advertisers direct, offering you never more, but nearly always 
less than your rate card prices. Do not throw these com- 
munications in the waste basket, but sit down and write, or 
call in your stenogapher and dictate a courteous answer, 
stating plainly that you never, under any circumstances, de- 
viate from your rate card. State that these rates quoted 
are the lowest given to any advertiser. Tell something about 
the good qualities of your publication, about the excellence 
of the community in which you live (if you can do so with- 
out lying), and also point out the superior quality as well 
as the quantity of your readers. Convince the man at the 
other end, who reads your letter, of your earnestnes and of 
the fact that all advertisers receive the same rates, and you 
have the battle won. You will not win it with one letter, 
however, for the advertising agent is a persistent individual 
and will probably try repeatedly to get you to accept his 
miserable offer, and you may have to write several letters 
before you will convince him that you will stick to your rates. 
And I would stick to them even though you lose the con- 
tract. You will no doubt lose some business in establishing 
the fact that you have a business backbone, but when they 
once know that your advertising rates are infrangible, will 
not willingly, perhaps, but will eventually conclude that they 
must pay them if they want to buy space in your paper. 

“And, while touching upon the matter of advertising, 
I cannot refrain from saying a few words in connection with 
that growing inquity, the press agent and his second cousin, 
the free notice. Nowadays one’s mails are swamped with 
all kinds of appeals from the ubiquitous press agent, and with 
alleged news notices with free advertisements buried in them, 
asking for space in the paper. This kind of stuff I consign 
unceremoniously to the cavernous depth of the office waste 
basket. .Not the least of these offenders are the gentlemanly, 
but nervy, advertising agents of the great railroads, par- 
ticularly those who no longer exchange transportation for 
advertising space and who are also unwilling to pay a cent 
for publishing the article they would see in print. Tons of 
their material are sent every year to the newspapers of the 
country, telling them about the great improvements that are 
being made on such and such a road, and so on. 

TIME TABLE IS AD. 

“I heartily approve of the action taken by some of the 
newspaper associations of the state and nation, defining a 
railroad time table as an advertisement. The newspapers 
should demand payment for the insertion of such time tables, 
either in cash or in transportation. I believe that the edi- 
torial association of my home county was the first to go on 
record in the adoption of a policy of this kind, and I quote 
here the resolution adopted by that association several years 
ago: 

Whereas, The various railroad companies of the state 
in their classification of advertising matter, do not include 
the railroad time table in their classification and decline to 
pay for it as such, therefore be it 

Resolved, that it be the sense of the La Salle County 
Editorial association that a railroad time table is an adver- 

tisement, and should be paid for on the same basis as any 

other advertising, 

“I revive this topic because I notice that a number of 

papers in the state are still printing the time table, and from 
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inquiries which | have made I learn that they are receiving 

no compensation therefor. If we ever adopted a resolution 

such as this, it would be well to keep it before the members 

by publishing it in the association’s annual publication of 
the proceedings. 

“Does anybody here know what is the correct price to 

pay for legal advertising? I believe that some time in the 
dim and distant past a committee was appointed by one of 

my predecessors, charged with the duty of reporting to this 

association the schedule of prices for legal advertising. I 

may be mistaken in this, but I believe that no report has yet 

been forthcoming. 

“So much for the business side of the newspaper! If I 

have trespassed upon the topics of others who are to address 

you, | beg pardon. I am sure, however, that in the brilliance 

of their utterances, my feeble words will be eclipsed, if not 

forgotten.” 

Mr. Bedford closed with an earnest recommendation that 

the association lend its efforts to have a thoroughly equipped 

school of journalism established in connection with the Uni- 

versity of Illinois in order that young men of the state 

might be training in the news and editorial departments of 

newspaper making. 

The subject of “Free Advertising’ was next discussed 

by John R. Marshall, the veteran editor-postmaster of the 

Yorkville Record, and others. The speakers dwelt upon the 

press agent and free notice evil, and the publicity the State 

Fair association and various chataquas were requesting. 

Hon. Thomas Rees of the Illinois State Register, Spring- 

field, told how the numerous requests for free advertising 

had prompted him to prepare a clever form letter that had 

turned many requests for free notices into good advertising 

at regular rates. Mr. Rees next related his experiences with 

“The Mysterious Mr. Raffles.” 

Advertising, the exclusion of free notices and other topics 

were discussed. The papers and discussions were able and 

all seemed convinced that advertising should be treated as 

advertising. The story told by Hon. Thomas Rees of the 

Illinois State Register as to his experience with “Raffles” 

afforded both amusement and instruction, and was not with- 

out dramatic features. It was evident that the “Mysterious” 

gentleman, who has come to be pretty widely known in news- 

paper circles showed, on this occasion, that he was not free 

from “tricks that were vain and ways that were peculiar.” 

Editor Rees, while acknowledging that open confession might 

be good for the soul, claimed that he had rather reluctantly 

consented to appear as a horrible example, in his lapse from 

good business judgment, for the benefit of his fellow mem- 

bers of his calling. 

The address of Hon. James Hamilton Lewis, of Chicago, 

occupied Thursday morning session. It was complimentary 

to the editors and to their helpmates, their wives, many of. 

whom were. present, and in style both ornate and_ elo- 

quent. He fully maintained his reputation as an orator and 

scholar and, withall, a philosopher as to social and _politi- 

cal conditions. He inveighed against over-legislation, the 

trying of political leaders to overcome opponents, and to 

set up their theories and advance their views and interests 

by enactments in disregard of the fundamental principles of 

individual rights. He pictured as unwise and destructive, 

this warfare through constant law-making and the dividing 

of parties and the people into different camps each strug- 

gling for laws to advance their own purposes and losing 

sight of that deep, broad justice and patriotism that actuated 

the founders of the Republic. He argued against this call- 

ing-in and struggling-over new laws, for the beating down 

of privileges of one side to build up special privileges on 

the other. He wanted a revival of human charity and the 

recognition of that deep religion that recognized all men as 
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brothers and God as the common Father of all in love and 

righteousness. Friday morning was largely devoted to dis- 

cussion of the topic: “Contests—Do They Pay?” led by 

James E, McClure and Chas. W. Wanner. The prevailing 

opinion seemed to be in favor of a negative answer to the 

question, though the leaders showed that they had made these 

contests profitable. Profitableness of contests seems to de- 

pend largely on the existing conditions as to the paper’s cir- 

culation, and not a little on the character of the people. Con- 

tests should never be considered as other than strenuous 

advertising to get the attention and to win the opportunity 

of showing an ability to satisfy the subscribers who have not 

previously formed the habit of taking the paper. The ulti- 

mate profit must be reaped by making a paper that the peo- 

ple will want and will continue to take after they have been 

gathered in. This is the general rule, yet it is a fact that, 

in some communities, what might be called the gambling 

spirit—with no bad meaning—is so strong that many can 

never be reached unless they are given some kind of a chance 

to win something for themselves or for their friends. 

Mr. E. B. Pinkerton read an able paper on, “County Or- 

ganization—Its Advantage,” showing how valuable friend- 

ships could be cultivated, better understanding secured, un- 

wise competition be eliminated and rights, especially as to 

legal advertising, etc., be enforced. 

The Secretary read a Memorial Tribute to the late Clin- 

ton Rosette of De Kalb, a former President of the Asso- 

ciation and one of its most honored members. The me- 

morial was prepared by Dr. Cook, who had been a close 

friend and especially familiar with Mr. Rosette’s life and 

work, and he gave high and just words of praise as to his 

character, principles, and able service not only in the call- 

ing but in the promotion and the aiding in the upbuilding 

of educational and other worthy interests and institutions in 

his city and in the State. : 

Other memorials had been prepared of other deceased 

members of the Association, but were ordered printed in the 

proceedings without the formality of reading. 

Resolutions of thanks for courtesies extended to the mem- 

bers were adopted and the following named officers were 

elected: President, J. M. Sheets of the Oblong Oracle; first 

vice-president, G. W. Hughes of the Clinton Register; second 

vice-president, B. E. Pinkerton of the Rossville Press; third 

vice-president, A. T. Cowan of the Polo Tri-County Press; 

secretary, J. M. Page, Democrat, Jerseyville, Ill.; Treasurer, 

Terry Simmons of the Marseilles Plaindealer; member of 

executive committee, Charles Warner of the Hoopeston 

Chronicle. 

Secretary Page’s election was for the twentieth consecu- 

tive year, but under the constitution the treasurer can only 

serve two years in succession, and hence, although the retir- 

img treasurer, Eugene L’Hote, had made an exceptionally 

excellent record, another good man was elected as his suc- 

cessor. : 

THE NEW PRESIDENT. 

J. M. Sheets, the newly elected President of the Illinois 

Press Association is younger in years than have been the 

majority of his predecessors in the office, at the time of 

their election, and.they have grown no younger since. He 

was born in the city of Oblong, Crawford County, Illinois— 

where he now conducts his newspaper—March 29, 1875. His 

the public school and high school and he 
training was in 

entering the service of 
prepared for newspaper work by 

Uncle Sam as assistant postmaster at the age of nineteen 

years and succeeding to the office of Postmaster W. H. 

King at the end of two years. It is wiser to graduate from 

a postmaster’s office than to graduate from being a newspa- 

per publisher to that of being a postmaster by reason of some 

service rendered either a party or a politician. The right 
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kind of a young man can learn a good deal in a postoffice 

that will prove valuable in the publishing of a local paper 

or could have so learned from 1894-1896. It afforded a 

good opportunity for forming acquaintances and learning 

“Who is Who.” He established a good reputation for thor- 

oughness in his work and is said to have broken all records 

in handling mails. In 1896, he passed a thorough examina- 

tion before the United States Civil Service board for a clerk- 

ship and was placed on the eligible list for appointment to a 

postal clerkship but, fortunately for him, a full list ahead 

prevented his appointment. It would have been a misfor- 

tune and contrary to all sound principles of economics to 

have spoiled the timber for a good newspaper editor and his 

opportunity for the life of usefulness and influence rightly 

belonging to the calling, by keeping him at throwing let- 

ters and papers into mail bags. 

Mr. Sheets is carefully studious and hence thoroughly in- 

formed in the affairs of the times and the principles that 

social, political and economic questions. underly church, 
~~ 

J. M. Sheets, President Illinois Press Association 

He is a member of the Methodist Episcopal Church, of the 

Knights of Pythias, and Modern Woodmen, and of the 

Democratic and Illinois State Editorial Associations. As a 

speaker, he is fluent, entertaining and aggressive and has 

many calls to local platforms for public addresses. He will 

make an excellent President, and the members of the Illi- 

nois Association can anticipate a largely attended, enthusias- 

tic and instructive convention for next year. 

THE ENTERTAINMENTS. 

Chicago has a reputation for liberality and hospitality in 

entertaining, and fully sustains the same on every proper 

occasion. A dinner was given on Friday evening, the fol- 

lowing firms uniting in tendering the banquet to the mem- 

bers of the A’ssociation and their ladies at the White City: 

American Type Founders Company, Barnhart Bros. & 

Spindler, Sam’l. Bingham’s Son Mfg. Company, Bradner 

Smith & Company, J. W. Butler Paper Company, Chicago 

Newspaper Union, Gutenberg Machine Company, Keystone 

Type Foundry, Latham Machinery Company, Mergenthaler 

Linotype Company, Miehle Printing Press & Mfg. Co., Mos- 
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er Paper Company, Western 

Paper Company. 

There were two hundred guests present and Mr. W. H. 

French of Barnhart Bros. & Spindler, made an appropriate 

address of welcome. The occasion was greatly enjoyed, 

Following the banquet, the beauties and wonders of the 

White City were viewed, and the Association badge was the 

open sesame everywhere. Wednesday evening the Messrs. 

Shubert extended an invitation to the Garrick Theatre to 

witness “A Man’s World,” in which the distinguished Mary 

Mannering is enjoying an immense success. 

Thursday evening, the play of “The Lottery Man” de- 

lighted the editors at the Lyric. The play is an ideal one 

for a newspaper entertainment, as the basic idea is the fate 

of a newspaper man who offers himself as the prize in a lot- 

tery, on the coupon plan, in order to increase the sale of a 

book that he has written. ‘Thursday afternoon, the Ameri- 

can League Base Ball Club, through its president, asked the 

members of the convention to attend the game between Bos- 

ton and the White Sox. The editors and their wives showed 

their interest in the great national game by attending in force 

and proved themselves genuinely American in spirit as first- 

class and enthusiastic “fans.” } 

Among the hosts who were bent on giving the editors a 

time to be remembered, we noticed Geoge B. Lincoln of the 

Mergenthaler Linotype Company, who was out with his 

great automobile, showing the editors and their ladies the 

Chicago parks and boulevards, and there were others. Mr. 

Lincoln had traveled with his sightseers, 125 miles up to the 

middle of one afternoon and we do not know how much he 

exceeded this record on that and subsequent days. The edi- 

torial guests enjoyed the rides and so evidently did Mr. Lin- 

coln himself. He is an enthusiast as an automobilist and 

recently made the journey with his auto to Philadelphia and 

back, on the occasion of the meeting of the United Typo- 

thetee of America at Washington, and has regretted, ever 

since, that he did not go by auto all the way, but some man 

who had just been over the route from Washington to Phila- 

delphia discouraged him in a report as to road conditions so 

that he took the cars from Philadelphia to Washington and 

return to that city, though he wanted the machine every day 

while he was in the National Capital and found that his in- 

formant was probably only a boulevard driver who never 

before had been out of Washington and did not know a good 

road when he saw it outside of the best asphalt pavements in 

the world. 

Newspaper Union, Whiting 

Brief Notes 
S. W. Garnett of Flint, Mich., is the new editor of the 

Whitehall, Mich. Forum, W. W. Bristol, the former editor, 

having been compelled to retire on account of poor eyesight. 

Suffering from a fever contracted while touring South 

America, James M. Pierce, publisher Jowa Homestead, Des 

Moines, Ia., has been seriously ill at’ his home ever since his 

return. Serious fears were entertained for his recovery for 

several days. . 

George E. Roberts, president of the Commercial National 

Bank of Chicago, and former director of the mint, will make 

the principal address at the meeting of the Upper Des 

Moines Editorial Association, to be held in Iowa City on 

July 7th and 8th. 

Southern Iowa editors will gather in Des Moines on July 

21 and 22 for their annual convention. O. W. Hull, secretary 

of the Southern Iowa Editorial Association, has notified Sec- 

tary Geis Botsford of the Commercial Club, that the in- 

vitation of Des Moines had been accepted. 
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Address all communications to O. Byron Copper, De Soto, Wis. 

ERY appropriately follow- 
ing that which I said 
in an introductory way 
in last month’s installment 
of ‘Newspaper Criti- 
cisms,”’ comes a contribu- 
tion from Editor W. W. 
Maltman of the Wood 
River Nebraska, Sunbeam. 
Along with the papers 
came a letter which I 
would not have lost for a 
dollar; but this has been 
an unusually strenuous 
time with me, and, as a 
consequence, I have had 
to depend on others a great 
deal to take care of my 
mail, etc; and, as might he 

expected, some very valu- 
able things have been mis- 
laid or lost, among them 
this very interesting letter 
from Brother Maltman. I 

am still optimistical enough, however, to thank my 

lucky stars that I am able to lay my hands on the pa- 

pers. Editor Maltmar is an advertiser. Hes, net 

only an advertiser thru his own sheet, or alone .by 

means of booklets, brochures, blotters, and other 

things issued from his own shop, but he’s an adver- 

tiser thru the columns of his contempoaries. Like 

‘the true philosopher that he is, I recall that he de- 

clared in the letter alluded to, that he could reach his 

readers easily enough thru the columns of the Sun- 

beam, but the only way he could successfully get his 

proposition before the people that were not already 

his patrons was thru the pages of other papers. It 

is indeed funny that this extremely simple fact has 

not taken possession of the minds of many more of 

the newspaper fraternity. In exhibit No. 1 may be 

seen a reproduction of Brother Maltman’s big adver- 

tisement that he ran in the Grand Island Daily In- 

dependent--bought his space and paid his cash for it, 

just like any other legitimate business man. The 

trouble with a great many of us newspaper men 1S 

that we are ever on the alert for “something for 

nothing.” We pretty nearly all know that advertising 

pays, and pretty nearly all of us would use a lot of 

advertising space in other papers if it didn’t cost us 

anything. But we cannot tolerate the idea of paying 

hard cash for anything in our own line--a very ab- 

surd thot-habit, I am sure. Why, I know many a 

country editor who never subscribes for a magazine, 

not even a trade journal, simply because of this fool- 

ish habit of expecting everything of this nature on an 
exchange basis. It is high time that we threw off this 
worn-out fault and stepped into the line with modern 
business men. I do not know whether the reader 
will be able to decipher the words of this reproduced 
advertisement of Brother Maltman, or not; but if he 
can, I am sure that he will agree with me in the opin- 
ion that Editor Maltman is extraordinarily successful 
in carrying the genius of his newspaper man’s mind 
into the ad-writing field. This ad is almost like a 
personal interview—it is almost like the man Malt- 
man’s speakirig to you face to face—and that’s the 
sort of an ad that wins, because it convinces. What 

l've Got Two Propositions to Make 
MALTMAN, 

If You Enjoy Reading A Better 
Country Newspaper--- 

That’s Clean---That’s 

If You Are An Advertiser and 
Anxious to Reach the Best 

People in West Hall 
County---This Will Good and 

7 Interest You Wholesome 

1 Can Carry Your Message to Them Then I Want a Moment of Time 

Better Than Any One Else While--- 

Thav's straight from the shoulley, Wheve’s nat a bit T ‘tell you something about my paper—The \ood 

of blue sky 4 wt it, Vi vend River Sunbeam—that’s making , the people of the 

up, veady a anxious to west end, of Hall cavnty happy every week Now 

wan is q chance to do it if you enjoy reading about the prosperity of Hall 

you ave in, i county farmers; avout the richness and productive 

present to a well-paying, prospe 
want to help you. And 1 can ve 

can do it ton VW you Want the proof 

Why I Can Save You Money 

Im printing a mighty good paper—so most folks 

tell me—and this paper goes Into the best homes in 

(he west half of Mall county. Jt’s a different kinul 

of # visitor Ufan most country papers, It's weleome. 
Jovery subseriber on my paper subseribes for it. He 

He and lakes fe heeause he wants il Im his hon 

ad it. They read the messa fvom my 

‘iisevs. Sure they do. These me: s must 
vn, SWaight frem the shoulder, business talks, 

else they doh’t get space in my paper. Ive turned 
If the ad Is 

g001 and the advertiser reliable—then L want them. 

them slown because sgme look :'shaily”. 

Jf not, no. 

When I take an ail from a man for my paper 4 

giurantee jt to get him resulls. tf no Tesults, then I 

will willlngly, gladly, cheerfully return him every 

cent ft cost, (J insist that my paper makes good 

with the nilverdser. Can you ask for a better proj- 
osition? ‘Can you reach a betler class of customers 

than these prosperous people of the Wood River 
Valley? ladon't believe you can. | want your ad. A 

post card will bring my vace eand and more veasons 
why your ad wlll bring You business. Write me (o- 

day.. 

Who Makes The Wood River Sunbeam Bring 
Résults to Advertisers. 

ness of our soils; the fatness of our herds, the big- 

ness of our grain bins; the happiness of ourselves— 

then you really owght to read my paper. Because 

Hall county is a wonderful county and every week 

The Sunbeam infolds something about its wonder 

fulness that “ou really ought to know. 

How Toe Get This Paper 

There's only one way that you can ‘get it. Sub- 

seribe for ft, and when you do, plank down one plunk 
that will put your name on the Ist of Progressive 

Folks for one yaar. .This paper of mine won't go to 

a single sou} who doesn't pay cash in advance for it 

If at che end of the year, you feel-that you have bee! 

buncoed, been swindled out of this dollar, just whis- 

per to me «his. fact and FU return your dollar will 

ingly and. give you dne more for interest. I KNOW 

my peper is worth a dollar for a yearly visit to any 

man on earth who enjoys Wholesome reading. So 
i'm not afraid to make this proposition td any one 

I've got a bjg bunch of subscribers already—every 

one of tiem pait-in-advance—and I won't be satis- 
fied until 1get my paper into every home between 

Grand Island aod Shelton, and_ee-if you feel the 

need of a welcome visitor to yoursdomicile that will 
never tire of preaching of the goodness of Nebraska 

and of Hall county in particular, I don’t want you to 

wiit any longer., Send along that <lollar today. But 

if you're from Missouri, send me a postcant and Vl 

mail you a copy or two of these scripiures of mine 

just lo impress- you chat F am not trying to Nn # 

buneo game. Write me today, 

of Wood River, Who Guarantees The Sun- 
beam to Make Good With Its Readers. 

EE 

No. 1 

he says in that vis-a-vis interview is rich, too. It’s so 

different from the kind of stuff to be met with in 

the ordinary newspaper ad. And I need not add that 

more than anything else nowadays it is originality 

that counts. The man who can say things differently 

in his advertising, who can do things differently in 

his work, that is the man who is never crowded in 

the world simply because he occupies the high places. 
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And I am unreserved in saying that Mr. Maltman’s 
originality is not limited alone to his advertising. He 

THE Woop Sake SUNBEAM. 
yu Like Thi 

NO. 23 Vou, ViUi 
13 SSS 

COUNTY CLERK ROAD MATTERS 
POELL RESIGNS Ee eel | ARE SETTLED 

th 7 

Voluntarily Steps Out as Soon as .|County Board Holds an Interesting 
Successor, Richard Buenze, Can 5 Session—Langan Road Case 

B ly Adjusted. 

OUNG CAIROITE |THECONTESTTO 
SHOOTS HIMSELF. CLOSE JUNE 47; 

No 2 

(pe SERIES ETRE POF Tee ES TT | 

Two Good. Ones 
For a Quick Sale Sale 

] 
| 

| 
| 

| | We have forquick sale two splendid residence properties 
in Wood River. Either of these properties are worth more 
than we will ask but they must be sold at once. 

No. 1 The William Maltman Residence on Ninth street. 

Two lots with plenty of fruit and sbade trees—six room 

house—good cellar and out buildings, This house was all 

built new tour years ago and is in first class shape through- 

out. If you want a good home see about this at once. The 
price will surprise you. 

No. 2 The C. C. Johns property on Eleventh street. This 

place consists of three big lots, a good six room house with 

yogd rvomy closets and cellar and out buildings. 

fruit. shrubs and shade trees. 
Plenty of 

Will make an ideal home. 

This property is‘only listed for thirty days and must be 
sold in that time, If yow want a home see about these places 

to-day. They must be sold now and will be sold cheap. 
Telephone if you can’t call, 

THE SUNBEAM 
Telephone L-89 Rear of Postoffice Building 

Se 

No. 3 

SS => LSS SSS ESP rea SVS SSS SSS] I 
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gets out a good paper, a newsy paper, a well printed 

paper—a paper so good, so newsy, so well printed, 
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that, as he boasts in his advertisement, his subscrib- 
ers take it because they like it and read it, and, last 
but not least, they all pay for it—in fact, (we have 
Maltman’s word for it) that’s the only way they can 
get it—by planking down a plunk in advance. Mr. 
Maltman, I am pleased to note, appreciates the value 
of a clean front page, and maintains one that is clean 
enough to delight the heart of the veriest fanatic in 
this line. He also appreciates the advantage of keep- 
ing the mechanical end of his shop well supplied with 
modern equipment—such as up-to-date type faces, etc. 
As a consequence, combined with skilled fingers, the 
displayed portions are also delightful. There’s prac- 
tically but one thing to kick about in the Sunbeam, 

| Housecleaning? | 
Of course you are and you will want new curtains for 

at least one of the rooms, We have just received a splen- 

did New Spring Line of Curtains, NetsandScrims. We 

can satisfy you with any priced curtain you may want. 

Our $1.35 Lace Curtain is an exceptionally good valve. 

New Lace Curtains 

$1:35, $1.75, $1.90, $2.50. $3.50 and $5.00 

The Season’s Latest 

We are also showing a very attractive line of Art 

Denims and Silkalines. They are just what you have 

been wanting to make those dainty curtains and other 

“fixins” around the house. 
You will find our entire dry goods department chuck 

full of the season’s latest fabrics. And here’s something 

to remember--You can always do a iittle better at Sher- 

rerd’s on everything you eat and wear 

S. A. SHERRERD | 
8 

Everything That's Good to Eat and Wear 

© OP CRESS MOE Ee | CED 1D SEIS OTe ee 

No. 4 

and that’s the irregularity followed in the imposition 
of the ads in the other home-printed pages. These 
are scattered by the make-up here and there through- 
out the pages, so that each is virtually an island of 
display surrounded by a sea of straight matter—a 
practice which I am convinced is of no more benefit 
to the advertiser than it is pleasing to the eye of the 
cultured reader or printer. (Exhibits 2, 3, and 4.) 

> > 

GERING, NEB., 
O. Byron Copper, De Soto, Wis. 

BrotHEer Coprper:—We have recently installed a junior lino- 
type, and while you have seen the Courier a few times when 

printed under old methods, think you may be interested in see- 

ing it now after getting partly settled down to slug work. I 

think there are a good many publishers using the junior who 

do not get real typographical results from it, but I am trying 

it, and I believe we are going to make it. Of course, we are 

not yet experts, but I honestly believe we have not injured the 
appearance of the paper by any use we have made of machine 

work so far. Take special notice of the use we are making of 

slugs in advertising. You can easily detect it—we have a two- 

letter machine with blackface for both 8 and 10, so you can’t go 

April 9, 1910. 
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wrong on picking it out if you care to take time. Besides do- 
ing our own composition, I am already handling job composition 
regularly for three or four other papers, and only put in the 
machine in February. 

With best personal wishes, I am, 

Yours fraternally, 

A. B. Woop. 

Watching the progress in the perfection and adver- 
tising of the Junior Linotype, and fairly well ac- 
quainted with the effectiveness of its work and _ its 
perfect adaptability to country newspaper offices, I 
am not surprised that the revolution which it is bound 
to accomplish in country print-shops is dawning, as 
so ably witnessed in the pages of this contribution 
from my old-time friend, Editor A. B. Wood of Ger- 

ing, Nebraska. Over the title and across the first 
page of the Courier, set in the black face from the 

“Junior,’ I read that “Every line on this page except 
the heading is machine cast—which proves the revo- 
lution in method being made by our new Linotype 
machine.” Exhibit 5 shows this remarkable page. 
As Brother Wood has suggested in his foregoing let- 
ter, the Linotype can be utilized to a very telling ad- 

EVERY LINE ON THIS PAGE EXCRPT THE HEADING 18 MACHINE CAST—WHICH PROVEZ THE REVOLTIUN IN METHODS BRING MADE SY OUR NEW LINOTYPE MACHINE 

Che Geting Coutiet Oldest Paper Uedar Continveas 
Ownership in the Western 
Perticn of tho Btate 

Ouly Paper at the Oeunty Beat 

vey Cltisen of Coosty 

OERING, 6OOTTS BLUFY COUNTY, NEBRASKA, FRIDAY, APRIL 1, 1910 91.00 PER ANNUM 

er Bullets of Coming Bree | Mrs KE helferias deen te Ul ver Maye durlag thel® 3 ja aka Meese te Voeteees ™ 
PERERerEceEern Conservation Congrow ah Linvain 6 ¢* 6+ 99% *¢ © PROORAM OF DISTRICT 

. rete . + 3 
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a a i ae i it 15 
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Everything high but spade 
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vantage in advertisement composition as well as in the 
setting of straight matter, and, while of course, for 
real fine effects it is doubtful whether anything will 
ever be devised that will equal handwork, yet in many 
instances, slugs are entirely satisfactory in ad work. 
The trouble is, that where there is a machine, many 
lines are forced upon it which would look far better 
hand-set in a larger face than the machine is able to 
produce. This criticism will apply strikingly to sev- 
eral of the displayed spaces in the Courier, where the 
long primer black face has been made to appear in 
spaces entirely too great to look well. The effect is 
empty and suggestive of compositorial shiftlessness. 

> > 

ASHEVILLE, N. C., May 16, 1g1!o. 
Frirnp Copper :—It has been quite a while since I have had 

the opportunity to contribute anything to your Dept. of N. P.-J., 

so am submitting a few specimens turned out by the office of 

which I am foreman. 
We get out a weekly (Blk. Mt. Record) of which I enclose 

three copies—one marked “regular,’ one marked ‘“‘special’’ on 
account of using book paper, and the last issue the publisher 
decided to use “patent outside,’ we only printing inside pages 

Which is the best? 
Am also enclosing a copy of the Daily Christian Advocate, 

which we are getting out daily for the Methodist Conference. 
We print several monthly papers, have two or three city direc- 

tories in all the time, in addition to briefs, college catalogues, 
and small work of every description, so we don’t have any 
time to “spread” ourselves. I don’t do any mechanical work 
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myself, but of course I “lay out” the majority of the work. 

Our equipment consists of 2 linotypes, 2 cylinders, 5 jobbers. 

Fraternallly, 

Howarp C. Hutt. 

It may not be considered germain to the subject 
matter of a department of this character to indulge in 
personalities, but I cannot forego the remark prefato- 
rial that I am indeed pleased to hear again from this 
friend whom I have watched develop from a crude 
but original novice into a fine, finished printer of 
much skill and some fame. The question which I 
am required to answer is an easy one: “Which is the 
better of the three newspaper specimens submitted ?” 
The one marked “special,” of course. But it is bet- 
ter only in stock than the one marked “regular,” and, 
since the latter is more practical, that is the one I 
should recommend to follow. Where a publisher is 
so situated that he can run an all-home-print sheet, 
where he has the proper press facilities and the pat- 
ronage that will support such an enterprise, I think 
it is the only strictly modern and proper thing to do; 
hence, my disapproval of the patent outside issue. 
The clean front page, the excellent impression, the 
live contents, bright editorials, neat typography and 
generally fair make-up, are all features in the Record 
to be highly admired. The Daily Christian Advocate, 
copy of which Brother Hull has also enclosed me, is 
likewise very neatly and nicely gotten up. It could 
not easily be otherwise with so able a printer back 
of it to direct its making. 

> > 

ForsytH, Mont., May 12, 1910. 

O. Byron Copper, De Soto, Wis. 

Dear S1r:—Inclosed find copies of our paper for criticism. 

Respectfully yours, 

TrA COLE. 

My correspondent as above subscribed, is the edi- 

tor of the Forsyth Times-Journal, while J. A. Kuhn 
is the publisher. His letter is not very much—and I 
have quoted it either from force of habit, else to con- 

vince at least the compositor who sets these lines that 
the contribution came voluntarily, and was not stolen 
from a pile of exchanges. There’s no one familiar 
with the Times-Journal who’d gainsay me in that it 
is a fine wide-awake sheet—particularly in point of 
contents; and, comparing the issue of March 24 with 
that of an edition of May 5, I am agreeably im- 
pressed to note that a more modest and less scarey 
typography is being adopted. For weekly papers I 
don’t like to see anything too loud in the way of 
heads. The Times-Journal is a large paper—seven- 
columned pages and eight of them, all home-set and 
chock full of fresh, readable, high-class stuff. The 
matter is all machined and other evidences of mod- 
ern equipment are seen on every page. The news 
columns of this paper are interesting enough, and well 
worthy of any praise that I might feel moved to in- 
scribe; but most of all have I been interested and 
moved to more than ordinary admiration by the edi- 
torial page. This is an exception to the rule that “the 
best things are done up in small parcels,” for, while 
there is almost a pageful of these editorials, yet 
amongst them I find some of the best wit, some of 
the finest reasoning, and some of the ablest discus- 
sion of matters of current importance and concern, 
all couched in the easy, fluent idioms of the times. In 

the course of one of these editorials on the subject 
of the reappearance of an occasional news item of 
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earthquakes in the vicinity of San Francisco as an 
evidence that the Pacific Coast has regained control 
of its nerves, Editor Cole voices a theory that is en- 
tirely appropriate quoted here: 

“For a time it was agreed, apparently, that items of this kind 
should be suppressed, not only by the press dispatches but by 

the local newspapers. The result was that private letters and 
conversations magnified every trivial tremble into a dangerous 

quake. The public is slow to understand that the easiest way 

to spread the news of an unpleasant incident is to keep it out 

of the newspapers. Information then spreads in underground 
channels with the speed of a pestilence, and becomes distorted 

and magnified on every mile of its travels. With all their faults 

in dealing with the world’s news, the newspapers neutralize ten 

lies for every one they put into circulation.” 

SS 

Mr. O. Byron Copper, De Soto, Wis. 

Dear Sir:—I am sending you last week’s issue of the Wim- 
bledon News for criticism. The News is published in a small 

town of about 600 people and the enclosed sample is about the 

average issue. From a little 6-col. folio and the cases filled up 

with old and worn-out type and about half of that not on the 
point system, I have built the plant and business up to what the 

enclosed sample shows in a little over thirteen months. 

Yours truly, 

J OF (CARTER: 

The “enclosed sample” which Brother Carter men- 
tions in the above letter, shows that the plant of the 
Wimbledon, N. D., News, is today right up to scratch 
in every particular. Modern faces and borders, good 
presswork, etc., make a paper that the publisher need 

ALL shoes look well on the shelves; 

you can judge a pair of shoes 

best after you've worn them. 

When you buy a pair of Selz shoes 

you are buying shoes that for thirty-nine 

years have held a reputation for all that is 

good in shoes; they’re built on honor by  , 

SS SS SaaS S58 makers. who cannot be tempted to cheapen 

That is the 

reason they are the largest makers of good 

them in a fraudulent way. 

j]|S>= SSS SSS 

shoes in the world. 

Selz shoes here. 

as! 

Co. Joos Mercantile 
sn a ss) SS [0 
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= 
not feel ashamed of when sent abroad—even to ex- 
pert critics. That he has been able to accomplish 
so much in so short a time, is a pretty fine tribute to 
his ability as a newspaper man. The News consists 
today of ten six-column pages, replete with an 
abundance of live reading matter and attractive ads— 
lots of ads like that shown as Exhibit 6, and full- 
page ads like that shown as Exhibit 7. They speak 
for themselves, and likewise themselves speak for the 
type equipment of the shop and for the skill of their 

(Nationaf (printer: Zournafist 

maker. It is altogether a very creditable paper Brother 
Cole is giving the people of Wimbledon, and it is 
pleasing to note that the people of Wimbledon, at 

SS SS SS SSS SS SS SS SS SSS SS SS SS Se . 

= ‘| Easter Spring Opening== 
We announce that our ie fee for the Spring season are now completly Riecal aah 
mid-winter clearance sale, which was a record breaker, it being the biggest and best sale we ever wa ™ every- 
body that was there will tell you. We have decided to hold this EASTER SPRING OPENING beginning MONDAY, MARCH 14 and ending March 28 “During oar 
last sale wo cleaned out every odd an end and out of fate picce of merchandise in our store, in many cases giving things to you for just one-third what ther “were worth 
But we are willing to do this once a year, for most of you know by this time that we arg firm believers in a clean and up-to-date stock, so you can come to ox More for at 
least one year and feel satisfied that you are getting the very latest and hest that money can buy. ' On our trip to market including Chicago, St Louis and the* labge boy- 
ing centers, we have purchased large quanities and splendid.assortments of beautiful garments anc materials of overy kind embracing every new idea or crestjon: that | 
has been approved by the arbitstors of fashions, We have exorcised our best judgment and usual care in the selection of our epring stocks and are confident that wou {i 
will approve the styles and qualities we present for your inspection. 

WE INVITE YOU TO VISIT OUR STORE ON MONDAY, MARCH 14, 1910 ‘ 

We Will Hold Our Millinery Opening on Monday, Mar. 21 

Invitations Will be Sent Out Later 

wanes s wogite wn | Special Sunkist 
ORANGE SALE 

beautiful garments as now. 

Here is fruit that ie fresh aa that eaten by your California friends 

An appeal to the Young | 
Men of Wimbledon now nights 
before Easter. 

‘Thoy will accord with your atrietast conception You will be looking for something new. We 

of artistic merit, quality and style, We have them + 

fn the ralnproof rubberized blue weryes, also sane 
cloth, correctly tailored, 

ite use. Excellent values at 

Py 0 $10.00 $15.00 $20.00 up to $25.60 

New Spring Waists_ 
Smart new models in waste 

lingerie made from batistes, + ¢< 
French orgindies,’ Persian 

Inwns. sheer mull | Pricee 
ranging from 

$1.25 to $8.00" 

food value to brain and nerve celle 

FREE Orange SPOONS 
Save wrappers from SUNKIST ORANGES 

Send 12 wrappers and 6 two-cent stamps for a handedme Rogen’ Headquarters for the Prettiest 

Wash Goods in the City.” 
Our wash goods are the center of admiretian of 

very wormen that will look at them. Elaborate 
uments of beautiful weaves. Theie ‘s much buttonhole, also the Belmont Collar where the tie 

fits vo perfectly. 
GORDON HATS. Amer- 

ean men of fashion in the 

‘Clark Street, Chicago, {lL Don't let this slip your mind. 

GROCERIES 
All bail Hiawatha Brand Pure Foods, they have got them all beat 

We have the article which says so. It is easy to print this on paper, |} -~ 
but come to ourstore and we will prove it to you, what is better still 
‘our prices are cheaper 

‘Try « can of our sliced peaches, pineapples, strawberries, raspber. 
ries tomatbes, pens, corm, and if i ian't just whet we claim it to he i 
wort cost you « cent. 

NOTIONS 

goods contains everything that the 
rds. “Rolta Sitk Strips, —Tyro Silk, 

Sill: * Exyptian Tissues, Melino Silk, 
Silk Dragonsl Rough Suiting Silk, Pon- 

ee, Tyregrade Poplin. 

White Goods 
‘Large assortment of Flaxona, Persian Laiens, 

Indie Linona, French India Linons ryone 

that bought a piece af our Flaxon last year will 
bated buy some this season, We have them also 

in colors, prices ranging from 20¢ to 3S<. 

Persian behi ‘BSc to SOc 

India Linons 12he to 30e. 

cece and eae 

don Flat. 
Don't forget the CLUETT 

SHIRT—We have them in 
he very latest pattern, the 
black and white aoe we 

Something for Nothing 
On St Patrick Dey, Thursday, March 17 we will give to every 

“man, woman and child one Shamrock FREE 

WATCH TFs SPACE NEXT WEEK. 
prices are cheafer. Be sure and ask to see them. 
Fuularda and rough ail effect have first call. | 
DENNSTEDT BROTHERS CO.! 
WIMBLEDON BARNES COUNTY NORTH DAKOTA 
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be able to make a selection out of this now tine. 
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least those engaged in business—are showing their 
appreciation with a liberal patronage. 

y>S D> 

Necue, N. D., May 21, 1gto. 

O. Byron Copper, De Soto, Wis. 

DeEAR FRIEND :—It is some time since I have sent in anything 
to your department for criticism. I am enclosing two ads which 
have appeared in late issues of The Chronotype. Any criticism, 
adverse or otherwise, will be appreciated. 

Your sincere 
Homer FappEN. 

These are regular Lampman-Fadden examples— 
these ads from Brother Fadden—and both possess 
the same fault censured in one of the last specimens 

me 
FoR THE HOUSEKEEPER — 

BED SHEETS PILLOW CASES BED SPREADS 

Wall Paper 

LINEN TOWELS LINEN CRASH CURTAIN SWISS 

Rugs and Mats 

i073 

Linoleum 
fore Xb 

Window Shades 

Lace Curtains 

Drapery Goude 

GOLD PAINT ALUMINUM PAINT PAINT BRUSHES WALL BRUSHES LION BRAND FLOOR PAINT 

——  NECHE, NORTH DAKOTA : J. LaMOURE & COMPANY 

No. 8 

reviewed for this same friend: They would have 
appeared neater, stood out better and have been more 
desirable in every point of view if each column be- 
tween the head and tail had been empaneled. This 
is a very simple process, and where light rules are 
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employed it lends a dignified effect scarcely achiev- 
able with other schemes. There was a time when I 
did not object to, and even admired, a two-point face 
for rule in ad work; but of late I have learned to 
eschew the use of such bold face material, preferring 
in its stead a two-point rule with a one-point beveled 
face. This kind of rule is easily manipulated in all 

srosssrsseteeties Stl hid bled Dorset et 3 

* a sFor Men That Dress Well: 
- Hats Shirts Madeto-measure sults $13.50 Cotton, cashmere and  llsle $ 

= Lanpher Has $3.00 Guett tinsiain 02-00 anaes i ts bat He ee —— _2Be 4 
hats special $4.00 Monarch shins. bed reine ead 00 to .0¢ 

7 eon. 1.50 Collars Su Se ee vi poe rae) & 
= colegiee a 250 fer IDES Guana. $1650. maenders glove and 

— = 
«Holmes & Briden, Neche, N. D. : 

- 

BEATE EER ERB GBA aa AA A RAS, 
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classes of work, and gives an effect of neatness and 
cleanliness to the work that should be much sought 
after. In all composition what the compositor should 
ai mto attain is a setting in which the type employed 
will come out in the printing as the most prominent 
figure in the job. This is possible only by the use of 
the finer faces of brass rules. 

\ < 

SycAMorE, O., May 20, rgro. 
Mr. O. Byron Copper, De Soto, Wis. 

Dear Sir:—Am mailing you this week’s copy of the Leader 

so you can see what the little fellows in 1,000 towns occasionally 

do. An unusual amount of matter was set with the regular force 

and “out on time” too. 
We publish Thursday and aim to make the 2:29 p. m. train. 

High school graduating exercises were held Wednesday evening 

and we gave them about five columns. The primary election was 

held on Tuesday and some of the returns we could not get until 

Wednesday night. A sudden death also took a little time, the 

funeral being held at 10:30 Thursday morning. We always have 

a column of late locals and a few advertisers who are always 

late. This week we set eight columns of ads after Wednesday 

morning. Print six pages at home, making three runs, owing to 

a small press. Have four hands, two good ones and two appren- 

tices. 
A year ago a two days’ session of the farmers’ institute closed 

on Thursday afternoon at three o’clock and many of our sub- 
scribers came from the hall to the Leader office and were given 

their papers ten minutes after the institute closed and containing 

a full report of the afternoon or closing session. Hand compo- 

sition, too. 
We enjoy reading your department and pinch many a good 

idea. Very respectfully, 
H. C. RAMSDELL. 

The preceding missive from Brother Ramsdell goes 
to show, I guess, that they’re not so slow back in 
Ohio, either. The Leader is a six-olumn quarto with 
two ready-printed interior pages and very creditable 
throughout. I must congratulate its publisher on the 
fact of his fine, clean front page, and likewise on 
his abundance of county correspondence, than which 
nothing can be more potent in increasing a paper’s 
popularity. I like the modesty in evidence in the ty- 
pography of the news columns of this sheet, and, 
while the advertisement composition is strong and 
regular, the fault cited in the foregoing paragraph, of 
using too bold a rule face in connection with the type, 
is very conspicuously in evidence. We printers must 
learn to be more discriminate in this use of black rule. 
It is one of the big secrets of success. 

SS 

WATSONVILLE, CAL., May 16, 1910. 

Mr. O. Byron Copper, De Soto, Wis. 
Dear Srr:—Some time since I sent you for review a copy 

or two of a little store paper on which I am doing all the me- 
chanical and a part of the literary work—the Spreckels Enter- 

prise. To this date have seen no mention in the N. P.-J., but 

presume pressure of other matters has crowded it out. Since 

then I have taken a position with the Daily Register of this city, 

and among my duties is the setting of about all the advertise- 

ments. I am sending you under separate cover a copy of the 

Register. Also I am sending, you clippings of several ads I 

have set since coming here, and will appreciate any suggestions 

you have to offer. I am also sending you copies of recent num- 

bers of the Enterprise, which I am printing here on job press. 

The paper of course is too small to allow of any individuality in 

ad composition, but I would be glad to have you criticise the 

general appearance, make-up, and news service. 

Fraternally. 

RupotpH A. WILSON, 

Without stretching the truth I can say that Brother 
Wilson is doing some very creditable ad-work for 
the Watsonville Register, a typical western sheet in 
which the heads tell more than half the story. His 
ads bring to mind again a subject touched upon else- 
ZS UBS SOMME DWCLAU TIENTS UTI, 

Ready With The Kind of Boys’ 

Clothing and Furnishings That 
Will Stand a Lot of Wear 

COTES DWW 

AMSA 

Our Display of Hos- 
jery for Women and 
Children is Now at 
the Height of Its 

Completion 

where in this installment, as pertaining to the advan- 
tage of machine-set matter in connection with adver- 
tisement composition. The ads of Chas. Ford Com- 
pany are the first to be met with in my hurried ex- 
amination of these papers, and in Exhibits “1o and 
11’ we have what I have deemed the best of the lot. 
These show a pretty conservative use of the machine 

HUIS HUME DINNSSAMU TUE RAS SAUD SPU SSS UMRWWCCHMM THI SSSA ABW, 

May Festival Values 
“Your money’s worth or your money back” 

A 

7 

LMSW UA SON LELEZZW™S 

Thal s the propositi 
safer Investment 

ry castomer of this store, and nur word is our bond. Do you know of 
We have repeatedly stated that we do no! consider 2 transaction 

fe wan! you fo tell us when closed until you yt 
jink we would make such an offer unless we knew 

fe? 
stand ready to make this good al any time. 

10ds you buy here. Do you I 

Popular Dress 

Goods 

EMI SSAUII SFM SSMU .COOWWE. 

For the summer days. The fit 
and comfort to the wearer of 
these beautiful dresses which 
we sell are alone worth the price 
we ask. ou get grace and 
ARE cis ds Paes 
tickle conomy into a hearty 
laugh. 

$1.50 to $2.50 Each CHAS. FORD CO. |} 
No. 11 

gothic, but in one or two others I detected a straining 

of this service. There is always the temptation, es- 

pecially on rush days, to make the machine set many 

a line against the better judgment of the compositor, 

simply because it can be railroaded that way. Where 

the office is equipped with a machine that can supply 

pica faces as well as long primer, brevier and non- 

areil, as some are, the man who lays out the ads 

can, if skilled in the work, save a lot of hand set- 
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ting and still come out with pretty presentable re- 
sults. With only the one face to utilize, however, 
Brother Wilson has done remarkably well. Regard- 
ing his Spreckles Enterprise specimens, this little pub- 
lication ‘was pretty thoroughly considered in last 
month’s department, all that was said then being quite 
appropriate ‘to these later issues. 

SS SS 

BARRINGTON, ILL., May 30, roto. 

Mr. O. Byron Copper, De Soto, W1s. 
Dear Sir:—I am mailing you under separate cover a copy 

of our latest issue for review and criticism through your de- 
partment in the NaTionaL Printrer-JouRNALIST. We have had 
an unusually large amount of job work lately and the paper 
has been sadly neglected, so that it is not up to our usual 

‘standard. 

The Review composing room and job office is run in con- 

nection with a lime, cement, and paint business, and the cylin- 
der press room is located about a block distant. I am 20 

years old and do most of the work, editorial and mechanical, 

being assisted only by a young man two years my junior. I 

have never worked under or with an experienced printer, so 

that you see my entire knowledge of the ‘business has been 

gained through my own experience and study of the trade jour- 

nals. I mention the facts, not as excuses for any faults you 

may point out, but so that you may thoroughly understand the 

situation. I desire, particularly, advice concerning the make-up 

of the paper. } 

Any help you may give me will be greatly appreciated. 

Yours very truly, 
iL. B. Pappock. 

With a full knowledge of the circumstances in 

hand, as set forth in the fore-quoted letter, it would 

be unjust to pounce upon this contribution with one’s 

most caustic thoughts; still a critic should ever bear 

in mind that the only benefit he can expect to im- 

part is through correction of such errors as he is able 

to disclose. I want to begin my consideration of the 

Barrington Review by stating that I have seen hun- 

dreds of newspapers far below the standards set by 

this sheet. Fine taste is manifest in the manner of 

making up the first page, and keeping it chaste from 

displayed work. While the advertisement composi- 

tion is lacking in any degree of remarkable excellence, 
nevertheless it is clean, strong and well whited out, 
which is a great deal more than I have been able to 
say for that of many another paper which I have 
been called upon to review. Since my contributor has 
asked that I speak particularly as pertaining to the 
mechanical makeup of his paper, I will say that the 
best results are attainable by placing the largest ad 
at the lower right-hand corner of each page, over this 
impose the next largest ad, and so on until the page 
is topped out with the smallest specimen. Following 
this plan, to the left of each of these ads can be in- 

serted a smaller ad, beginning with the largest at the 
bottom, as before, so that when through each ad- 

space may be bordering on pure reading matter—or, 
at least, by following this plan, the greatest possible 
number of ads can be got in next to reading matter. 
About the only thing that is radically wrong with the 
first page of this sheet is the way in which the double- 
deck heads are set, or more properly speaking, the 
manner in which triple-line inverted pyramid is 
leaded. A nonpareil slug, or even four points, would 

be a great sufficiency of space between these lines. A 
trifle heavier impression would improve the print, too. 

+ > 

VEBLEN, S. D., May 26, 1o10. 
O. Byron Copper, De Soto, Wis. 

My Dear Sir:—I appreciated your criticism so much when I 

sent in a copy of the Advance some months ago that I have 

sent you another for the same punpose. Then, too, I remember 

Mationaf (Hrinter-Zournaftst 

you invited me to do so. We are still pushing along, endeav- 

oring at all times to keep up the standard of our little paper 

and live up to the motto I established, “The Best Efforts for 

the Best Paper.” 

I will appreciate anything you may see fit to say regarding 

the appearance and general make-up of my paper through the 

columns of your worthy page in the N. P.-J., and will do my 

best to profit by your criticisms. That is my reason for send- 
ing the paper. 

From the appearance of the body type in the paper would 

you consider it worth while to change and put in new faces. 

I have been considering this for some time, but it costs a 

great deal to make the change and the print seems ‘fairly good 

to me. 

Thanking you, I am, 
Fraternally yours, 

Harry E. Pork, 

On the whole, Brother Polk’s little paper has many 
a good, commendable feature; but it’s too bad those 
displayed ads are still permitted to remain as a mar 
to the front page. I know what the excuse is: “Too 
much advertising and too small a paper.’ Bah! I 
have a paper of just the same size, and, if anything, 
a good deal more advertising most of the time; yet 
I never ran a displayed ad on my first page. In such 
matters, “where there’s a will there’S a way.) am 
extra insert can be gotten out with but a little special 
time and expense, occasionally when an exra run of ~ 
advertising may require it, and the higher esteem in 
which the paper will be held by its readers, coupled 
with the better satisfaction to be felt on the part of 
the publisher, are worth the extra cost and labor. 
There might be a trifle greater degree of uniformity 
maintained in the heads in this paper, and, while there 
is evident room for improvement in the composition 
of the advertisements, still I have no serious complaint 
to file anent this feature, believing that the composi- 
tor is striving his best to achieve good results, which 
in many instances is really the case. The Advance 
gives its readers a good deal of news and other read- 
ing matter, and generally this is worded in a fair style 
of English. And that Editor Polk is honest and 
working toward highly commendable ideals as an edi- 
tor is proved by the following extract from one of 
his heart-to-heart talks with his readers: He is speak- 
ing of the perfidy of many present-day editors, and 
the not uncommon use of the syndicate editorial, when 
he says: 

“But, fortunately, many newspapers are rallying to the front 
and awakening to the fact that a newspaper, to be of the 

greatest good in the world, must have ideas of 1r’s own and 

express them as such, and place the other fellow’s idea in a 

space apart from the editor’s special column. We are proud 

of the fact that we are endeavoring, as our ability permits, to 

keep the Advance in such a class and we trust its policy may 
never change.” 

> > 

DusuHore, PA., June 9, 1910. 

O. Byron Copper, De Soto, Wis. 

Dear Sir:—It seems good every time I write to someone 

in dear old Wisconsin as it is my native state. Possibly you 
know of my home town as a well-known summer resort, Lake 
Geneva, but this is getting far from what I wish to say. 

The June number of the N. P.-J. has reached my desk today 
which came as a reminder that I must send you a copy of the 
Review. So under separate cover I am sending you two copies 

of the Review. One is this week’s and the other I picked at 
random. In an early issue of the N. P.-J. I kindly ask you 
to tell me what you think of them, whether you make it flowery 

or knock it. Thanking you for whatever you may say, I am, 

Yours truly. 

Li | Ro TAYLORS 

Inasmuch as Brother Taylor and I are natives of 
the same state, I should certainly like to be able to 

A 
nih 
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conscientiously praise his publication sky-high; but as 
much as I regret to have to admit it, there are various 
things that will not permit of such a pleasant course. 

Lest some one may carry away the wrong impression, 
I hasten to add that there are likewise several fea- 
tures in the Review that fully deserve all the praise I 
might desire to bestow upon any contributor, but 
through imperfect or improper mechanical treatment 
even many of these have been rendered only partly 
admirable. The way in which the title of this paper 
is treated is simply “rotten.” The line above the title 
is all right, if it had only received the least degree of 

taste or skill in its construction. It is too big and 
bold, in the first place, and in such lines judgment 
should be exercised and the highest degree of uni- 
formity kept by sticking to caps throughout, or to 
caps and lower case. This gives the aspect of sim- 
plicity so desirable, and no less admirable. The little 
squibs at either side of the title are all right in them- 
selves, but they lack a border, either of some light- 
.face foundry design, or of one-point rule. The date 
line is a little too prominent. A straight cap line 
would be better than the cap and small cap effect ; and 
the setting of the subscription and single copy prices 
in the bold condensed Gothic is about as objectionable 
and inharmonious as one could well imagine, stuck in, 
as it is, with the clean, sharp-cut Roman and smooth, 
round Cheltenham. And, of course, any novice 
would tell you that the title should be separated from 
the date line by a rule of some kind, preferably by a 
single rule of about a one-point face. The headings 

CENTRALIA DAILY CHAONTIOLE TUESDAY, MARCH m1 1910 

[ The Entire Store Is in Readiness For 

the Five Days Prior to Easter 
Comprehensive preparations have been made for an active trade during the few days prior to Easter. Assortments of Spring 

Merchandise have been materially strengthened. This store's service is at a high state of efficiency, 

and there are the usual conveniencies that serve to make purchasing here a pleasure. 

EASTER SHOWING 
You expect to see the most stylish and beautiful garments for Easter, and when | | 

you come here to view our display you'll not be disappointed. The styles for Spring are | | 

attractive in themselves, and they are also developed in fabrics and colors that will | 

please the most critical. The suits and coats that we’ are showing can be delivered 
quickly as you'll find when you try them on, that very few, if any alterations are re- 

quired, on account of the perfect designing. Select a garment that becomes and fits you | | 
and you'll find, as you wear it, that the graceful lines are permanent --- that the garment 
holds its shape. This very important point of iaerit is due to the high quality of garments 

. . - Suit Specials This Week $15 and $18} 
: CHECKS and DIAGONALS \j 

A pair of Kid Gloves will be fitted FREE of charge to each purchaser of a auit before 

Easter. An up-to-date dressmaking department is conducted in connection with the 
suit department. Give us a trial and be convinced that we mean what we say. | 

Only Five Days | 

Until Easter| 

employed over the news stories aren’t so bad, but the 
setting of that squib about the contents in Cheltenham 
Bold, thirteen ems flush looks like the devil—had set 
it. Reduce this to ten or twelve point and put a neat 
six-point border or two-point rule around it, and the 
effect would be different. The manner in which the 
inner pages of the later edition are made up is com- 
mendable, especially as regards the arrangement of 
the ads, but the use of that horribly unsightly, black, 
antiquated, extended letter as a heading for the coun- 
try news letters, is surely the limit. The make-up of 
the last page is less uniform, less systematic, and 
hence, less praiseworthy. The contents are first-class. 

d2T 

CENTRALIA, WasH., April 22, 1910. 
Dear Mr. Coprer:—Just a line to advise you that under 

separate cover with this mail I am sending a few ad samples. 

CENTRALIA DAILY CWFONTCLE SATURDAY FERBUARY 30.1610 

ATTENTION 
Do You Want Your Dollar to Buy Two Dollars Worth of 

the Highest Grade of Merchandise Ever Placed on Market? 

HERE’S A FORCED OPPORTUNITY 

The fact Is this, as you all know, that we have bought out the entire Jones stock, You are all 

acquainted with my former nvethods of doing business and I thank you for your patronage which 

has been the result of my wonderful success in Centralia, My successis a surprise to the busi- 

ness world. Some expressed opinion that it could not be done but! can prove that it has already 

been done. We will carry a greater and better line than ever before. Wewill continue to grow 

larger instead of smaller. ‘A Live fish Can Swim Up Stream But a Dead One Can Float Down."" 

Here Are Quoted Some Stunners 
Wt Isn’t Every Day That. You Are Able to Find Such Price-Reductions 
Prices that will never appear again. You know when La Mare & Greenleaf tell you a thing you can depend upon it 

GENT'S FURNISHING DE NECKTIES / MANDKEROBIETS AUTO SCARTS 
PARTWENT 

% 
toe! 

lrarance price 1 
COLLARS AND CUFFS 130 vi HosTERY 

fost 

SALE STARTS MONDAY MORNING, FEBRUARY 28, AT NINE o’cLock 

THE TOGGERY 
C. Le Mare & N. Greenleaf, Proprietors 

4123 Tower Ave., Centralia, Wash. Centralia’s Successful Merchants 

ee, es 

No. 13 

for criticism. If you should use any of them in reproduction: 

would kindly ask you to send me the cuts, also bill for same 

presen’ 
posalble,to tell ofeverythiag (nour lai 

4 
Twenty -Five Cents |” 

: PRETTY RIBBONS Fe, 
For Fancy Work bs 

Bed Spreads == ro 

Are Practical for Presents, 1-4 Off ——————_—__—____ \| 
| 4 

S243 
Dec. 15 to Jan. 1 

the year around. Of course in this annou! 
but many suggestions are given that wi 
offers at this time, A Morry Obristmaa | 

| ping ovent. 

BEAUTIFUL SKIRTS 

At Moving Prices 

Mail Orders Will Rocolve 

Prompt Attention A GREAT STOCK OF PETTICOATS 
Beautiful Handkorchiofs 

37, | | For Ghristmas, Pure Linen 
tHand Embroidered 

= 69 Cents 
AN EMBROIDERY OPPORTUNITY 

EXCELLENT TOWELS ON SALE eae Oe 

; Fl = Ge yr o> ste | so. s1.98|| a 

Be 109 [ AUZDRIDGE’5| 109 
. MN. * | Tower Avenue AUZDRIDGE 2g Tower Avenue 

_~ | Gentralia Centralia \_~ 

No. 14 

Am doing several stunts here from galley boy to machinist- 

operator, and really like it—in fact I fancy the business in all? 



522 

its branches, always appreciating new ideas, suggestions, etc. 

Thanking you very kindly, I remain, 
Very truly yours, 

E. Kennepy (with Daily Chronicle). 

This budget of ads from Brother Kennedy, are quite 

sufficient to place him among those in the ranks of the 

best artists of the craft. (Exhibits 12, 13, 14 and 15.) 

These specimens, particularly Exhibits 14 and 15, de- 

note a highly developed taste and an extremely skill- 

ful hand. They have all the virtues of good pieces 

of ad-composition—balance, strength of display, legi- 

CENTRALIA DAILY ORROWICLE SAYURDAY. MARCH Jo. W10 

yer 
d 

‘EASTER SALE # 
Spring Fashions blooming in charming profusion at AULDRIDGE’S. 

Every department is overflowing with new gopds, and more goods are arriving daily, 

Never were we so well prepated for Spring or Easter Shopping as now. Our Im- 

mense Stack comprises everything for ladies and children the market affords, at 
prices everybody can afford. You cannot afford to miss this Blg Sale, Read on 

and see our prices; tn come in and be convinced that i('s to your interest to do 
your Spring sh6pping while this sale is on. 

aie 

Embreideries 

"|| Hose Supporters 
7 

call fq Eakags or Mascon 

Corsets 

gieeeexs” 

Telephone 2443 

109 N. Tower Ave. 

The Busy Store 
| AULDRIDGE:S. Centralia, Wash. 

No. 15 

bility, dignity, adequate white margins, uniformity, 
simplicity, attractiveness, symmetry and finish. It was 
a shame, however, that in No. 14 one of the little 
Christmas trees got turned upside down. The 13th 
specimen appeared originally in two colors, several 
of the main display lines having been printed in red. 
This enhanced its beautiy. The wide white margins 
achieved throughout this specimen make one of its 
most admirable features. 

Bante USS, 

I have written about the Dallas County News of 
Adel, Iowa, before, but possibly many of you do not 
recall that it is a monster paper—being one of those 
abnormally large quartosof pages of eight columnseach 
—and just lately Foreman Van V. Boyce (he of North 
Yakima comradeship) set a double page ad for this 
gigantic sheet that was really more than the ordinary 
undertaking. How well he succeeded may be seen 
from the miniature reproduction herewith presented. 
(Exhibit 16). As I have pointed out time and again 
in the past, setting an ad on such a huge scale as this 
is not one of the most enviable or easy propositions. 
One has to draw considerably upon his imagination to 
tell just what to do. Usually, on account of the nor- 
mal equipment of the average office, one finds before 
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he has well begun that he cannot be too choice in se- 
lecting the faces for his various lines. And there are 
a thousand other handicaps against first-class results. 
So, after the ad is done and a proof pulled the com- 
positor kicks himself for some things that he did as 
well as for some things that he didn’t do. Now, the 

OME TO ADEL! 
RAD AND REAP THE PROS SELLING) THE 

THE LEADER STOCK 
ADEL, IOWA 

SELLING THE 

THE LEADER STOCK 
ADEL, IOWA 

commencing 

Friday, March 11th Friday, March 1 1th 
af 7 : | Y Ch: 

Al 9:00 O'clock Sharp Don't Wait, Be Here When the Doors Upen. First Come, First Served At 8:00 O'clock 

KINBLY REMEMBER: ‘The Greatest PorKion of This Sock Will go ab Less Than G0 Canis Ou Tho Dolar 
You are Now Face to Face With the World’s Greatest Slashing, Crashing Sale Ever Ield in Adel, lowa. 

$45000 STOCK == 
Now at Your Mercy! Be There gn Time! | 110-01. 

INVESTIGATION IS THE FORERUNNER OF KNOWLEDGE! 

commencing 

Store Closed Wednesday and Thursday to Invoice Stock and Mark Down 
Prices. ** Grand Opening on Friday, March 11, 1910, at 9:00 O'clock 

SPECIAL 
Friday morning,9 o'clock 

$1.50 Wash Boilers 
(restotionsi 1, 

will be sold at | * will be sold at 

39¢ each 7 each 
Special Hour Sales All Day 

YES ' 

Be sure 
f by 

oft 

Phe ex 

Ladies’ Tait de Cloaks 
Suits, Skirts and Waisis 

‘en the 

abt ice and please read his Hh tells yi fou where and’how to buy everything you need to wear and use af the most wonderful prices ever quoted 
AND SU! ERCHAN g 1 for Men, Women and Children at a fraction 

is Splendid Offer. No article is listed which does not 
n purchasing your supplies. 2 2 2 
(the splendid goods offered in this wonderful slaughter 

WE REQUIRE Dry Goods Stock to Gg 
AE 2 (of mes et 2 40 salespeople 

Apply Thursday Morning 

Wich Caery $8.8. Pence ar Over 
owed Bae 

Beautiful 10 yd. Dress 
Pattern for 15 Cents. 

Ladies’ Tailor-Made Cloaks 
Suits, Skirts and Walsts Ladies’ Furnishings 

Ss seeeeeo Sheet: 

Extra Special 

This is not a “Hurrah Sale” so called with regular prices. Not an ordinary sale where a few items are taken here and there as special leaders, but every article 
in this mammoth stock, from a paper of oins to a silk 

This Wonderful Movement iioab "bau “Suto Wire 

Let Nothing Keep You Away. A sale that will gladden the hearts and homes of the People for miles and miles. 
Positively Nothing Reserved--no limit--stock must be sold--no matter whut cost. This is your OPPORTUNITY. 

100 [MILES NOT TOO FAR TO COME. LOOK FOR THE COLORED TAGS, THEY TELL THE GREAT SAVING. 

Western Clearing House Syndicate 
Big Signs Of America Selling the Leader Department Store Stock at Adel, lowa. 

Look for the Look for the 

Big Signs 

No. 16 

few strictures that I have to offer anent this big speci- 
men from Brother Boyce are: First, the uneven 
spacing in the line, “Yes! Investigation is the fore- 
runner of knowledge.” There was no reason for al- 
lowing a greater space following the first word than 
elsewhere between words, and the effect is anything 
but pleasing. Second, the omission of rules between 
the various columns comprising the price list. 1 
should have preferred seeing each of these in a panel. 
Third, the squibs at both ends of the signature would 
have been neater and better if centered in a neat box- 
panel. Brother Boyce writes me that he set this great 
advertisement in twelve hours and a half, only a part 
of the price list having been set on the Junior Lino- 
type. Copy was practically all manuscript, too. 

The Omaha and Council Bluffs Railway Company says its 

damage suits have been reduced 27 per cent by the adver- 

tising campaign carried on by the company within the past 

year. “Ads” showing how to alight from cars and how to 

prevent accidents have been running regularly in the news- 

paper there. 
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Continued from page 499 

_ paigns, the methods used, with illustrations, will be 

given fully in our August issue. ~ 

One page in this June 18th number attracted our 

attention on account of just having read proofs of 

Ex-president Varner’s address printed this month. The 

page was devoted to good road-making and described 

the “Split Log Device” for road-making that is men- 
tioned and commended by Ex-President Varner. 

Every editor should procure and publish a description 

of this wonderfully cheap ‘and simple invention and 

every publisher who has a spark of patriotism or even 

sense enough to understand how the advancement of 

the interests of his own county and every resident 

therein, will be of direct benefit to his paper, will 

devote a portion of his space, at least once a week to 

this cause of good roads. 
ce 

The Democratic Watchman of Bellefonte, Pa., 

is one of the neatest, brightest and most attractive 

papers that has reached our desk within the year. It 

has rather the appearance of a literary publication, at 

first glance, than that of most modern newspapers 

that are rendered ugly by the over-use of large black- 

faced type. Scare heads are admissable in papers 

that are sold on the streets or on news stands. They 

serve to draw the attention of buyers and are a sort 

of hurrah advertising, commanding attention as do 

the voice of the auctioneer, the callings of the news- 

boys, the barkers at shows, or, to be more graphic, 

the dark storm-clouds, the flashing lightnings and roll- 

ing thunders in the heavens. 

There is no such advertising reasons as an excuse 

for destroying the symmetry, beauty, neatness and 

tasty attractiveness of a home paper that is sold 

wholly through regular subscriptions and that is ex- 

pected to occupy a position on library, sitting-room 

or parlor table in the well-ordered and_ well-kept 

homes. There is a refining influence in a neatly- 

printed page on clean white or cream-tinted paper and 

one like the Watchman because it is all that we have 

indicated as desirable in a home newapaper. We 

rather believe, however, that we would set the head- 

ings in caps instead of in caps and lower case. 

The first column of the first page of this model 

home newspaper, is made up of short, pointed, breezy, 

editorial paragraphs on current matters, both local 

and general, running from two lines in length at the 

top to seven lines at the bottom. This column runs 

up to the top of the paper by.the tasty heading and 
is headed with the name of the paper and the name 

of the editor, P. Gray Meek, followed by a column 

heading of “Ink Slings.” The last column on this page 

is made up of brevities set in six-point under the cap- 

tion “Spawls from the Keystone.” The aptness and 

appropriateness of this is apparent when it is. under- 
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stood that “Spawls” signifies “Splinters or fragments 

of stone” and that “Keystone” is the name given to 

Pennsylvania by reason of its having been the central 

State, joining the thirteen colonies or States at the 

time of the formation of the American Republic. The 

column is composed of State News Brevities boiled 

down, carefully rewritten and edited. The heading 

and date line extends across four columns of the pa- 

per, with the motto of the paper, State Rights and 

Federal Union” between. These four center columns 

contain headed editorial articles in three columns with 

extracts from exchanges, mostly of a political char- 

acter, occupying the fourth. The editorial work shows 

care and ability, and the impression, from the start 

and throughout, is that the editor is endeavoring to 

give readers sound doctrine from his viewpoint and 

all the reading matter that he can compress within the 

pages of the paper. The second page is devoted to a 

poem, a selected story and miscellany. The first col- 

umn of the third page is devoted to “Farm Notes,” the 

second column to “For and About Women” and the 

remainder to miscellany and advertising—the adver- 

tising beginning at the bottom of the third column and 

occupying nearly all of the fourth, fifth, and sixth 

columns and the last. column is given up principally 

to business cards. The beginning of the first column 

of 'the fourth page contains the name of the paper 

and of its editor, the date and the subscription price 

which is “paid strictly in advance $1.00, paid before 

expiration of the year $1,50, paid after expiration of 

the year $2.00.” 

payment. 

These rates ought to secure prompt 

An officially signed announcement of a 

County political caucus follows, and there is one po- 

litical editorial followed by obituaries, locals and no- 

tices of marriages. The fifth page is devoted to coun- 

try correspondence and neighborhood and real estate 

news and advertising. The legal notices are all on 

this page. The sixth and seventh pages are devoted 

to miscellany and short stories and advertising. The 

advertising is set in neat, hight face type and kept, 

throughout the paper, to the right of or immediately 

under the reading matter. The eighth page is de- 

voted wholly to local news, personals and markets— 

the local brevities filling the first column and the per- 

sonal mentions and markets the last two columns, while 

the other three columns are given up to the more ex- 

tended local notices, among which we notice an in- 

teresting article on “An Old Home Week” for Belle- 

fonte and Center County. The paper is printed on a 

good quality of book paper and the press work as 

well as the composition is first-class throughout. We 

have given this extended notice because we consider 

the arrangement of the paper and its execution most 

admirable and the paper a very nearly perfect model 

for an eight-page home paper. There is a page for 

everything and everything on its page. Editor Meek 

is to be highly congratulated. 
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BUSINESS NOTES 
This Department is conducted for the benefit of 

advertisers, and expresses their claims and views 

THE SIMPLEX SNEWS PAPER PRESS 

This machine is manufactured at Atlanta, Ga. and has 

until recently been offered to the publishers of the South 

only. The sales in that section go to prove that it is well 

adapted to the needs of the country office and the machine 

is now being offered by the Keystone Type Foundry to pub- 

lishers in other sections. The experience of the users of 

the Simplex has been very satisfactory and as the machine 

is made in two sizes, (six column folio and six column 

quarto) to sell at a very low price it would seem that there 

should be a substantial field for the press. 

The bed and cylinder drive and all attachments are so 

simple in design that it has resulted in a press which can be 

offered the publishers at a low price without a corresponding 

reduction in grade of material or workmanship. When the 

low price is due to simplicity in construction, publishers may 

purchase such machinery with full confidence in its ability 

to stand up under actual operation and provide a satisfac- 

tory service. 

Information can be obtained from the nearest branch house 

of the Keystone Type Foundry. They have warehouses lo- 

cated at Philadelphia, New York, Atlanta, Detroit, Chicago 

and San Francisco. 

fee 

The Publishers Press in order to extend its business has 

increased its capital stock to $500,000. The growth of the 

business of this organization has demonstrated that there is 

a field for a first-class, up-to-date Feature News and Syn- 

dicate Service, along the lines it has been working, and un- 

controlled by any newspaper or combination of newspapers. 

Its business has developed so rapidly that in order to 

meet the call for its extension promptly and _ satisfactorily 

it has been determined to increase its capital stock. 

The meeting of the Board of Directors which decided 

upon this action, re-elected Mr. Curtis J. Mar as President 

and General Manager, and to his hand was intrusted the 

work of the further extension of the Service. 

Many of the best papers in the country are now taking 

either the News or the Syndicate Service of the Publishers 

Press, and its list of clients is steadily growing. 

Among the subscribers are, the Atlanta, Ga. Constitution; 

Oakland, Calif. Tribune; Portland, Ore. Journal; Denver, 

Colo. News; Mobile Ala. /tem; Colorado Springs, Colo. 

Telegraph; Fort Smith, Ark. Times Record; Pittsburg, Pa. 

Leader; Jackson, Miss. News; St. Paul, Minn. Pioneer 

Press; Salt Lake City, Utah, Tribune; Dayton, Ohio Jour- 

nal; Seattle, Wash. Post Intelligencer; Memphis, Tenn.News- 

Scimiter; Columbus, Ga. Ledger; Cripple Creek, Colo. 

Times; Louisville, Ky. Courier-Journal; Birmingham, Ala. 

Age-Herald; New Orleans, La. Item; Spokane, Wash. 

Spokesman-Review; Oklahoma, City Okla. Daily Pointer; 

Omaha, Neb. Bee; Beaumont, Tex. Journal; Winston-Salem, 

N. C. Journal; Boise, Idaho Statement; Boston, Mass. Post; 

Los Angeles, Calif. Times; Sioux City, Ia. Journal; Houston, 

Tex. Chronicle; Phiadelphia, Pa. Ledger; Duluth, Minn. 

Herald; Phidelphia, Pa. Bulletin; Tulsa, Okla. World; 

Louisvelle, Ky. Times; Youngstown, Ohio Telegram; Des 

Moines Ia. Register and Leader; Troy, N. Y. Observer; 

Augusta, Ga. Chronicle; Macon, Ga. Telegraph; Bellingham, 

Wash. American; Indianapolis, Ind. Star; Patterson, N. J. 
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Press-Chronicle; Minneapolis, Minn. Tribune; Greenville, 

S. C. Piedmont; Enid, Okla. News; Clarkdale, Miss. Reg- 

ister; Hamilton, Ont.Herald; Vancouver, B. C. World; Van 

Couver, B. C. Province; Calgary Alberta Herald; Sac 
remento Union; Everett, Wash. Tribune. 

* ok x 

“A treasury of art’ would not be an inappropriate des- 

ignation of the “Fiftieth Anniversary Specimen Book” of 

the Queen City Printing Ink Co, of Cincinnati, that has 

reached our desk in this beautiful month of flowers. It is 

within our recollection when such a work would have been 

prized, carefully preserved-and lovingly exhibited as a verit- 

able art treasure. Even twenty-five years ago such a show- 

ing of art with printing inks would have been impossible. 

Of course, the wonderful advance in half-tone engraving is 

an important factor in the possibilities of artistic accom- 

plishment, but the ink maker has kept pace with the artist 

and engraver and made it possible to rival in effect, on the 

printed page, the most perfect oil painting—the highest at- 

tainment of the genius of the brush, palette and pigments, 

who “mixes his colors with his brains,’ aided by trained 

taste, eye and hand. 

The object ‘of the catalogue, “to present specimens of 

Queen City Inks of Superior Quality for every known pur- 

pose,” has been successfully and most attractively and artis- 

tically accomplished. The subjects chosen for illustrations 

have been wisely selected. We were pleased to note that 

besides the art subjects, and the Queen City menagerie of 

animals previously shown in these pages, a large number of 

illustrations of mechanical and manufactured products, such 

as printers are required to handle in catalogues and other 

printing for customers, are shown. We have always thought 

that, while art pieces are not to be neglected in showing pos- 

sibilities of reproduction and printing, that, both engravers 

and printing ink manufactures would be wise to choose such 

objects as are required to be shown in actual work. As a 

specimen book it is complete and useful, and as an example 

of high-class printing on every page, it is highly educative 

and valuable for reference in the printery. In the liberal 

use of solid blacks, halftone plates, combination designs and 

type, an opportunity has been afforded to show a great many 

shades and kinds of inks suited to evry possible requirement. 

' The Queen City Ink Company have had fifty years’ experi- 

ence in the manufacture of inks and for over twenty-two 

years of the fifty have been regular advertisers in the 

NATIONAL PRINTER-JOURNALIST. 

The long years of experience as manufacturers, their care- 

ful study and broad knowledge of requirements and condi- 

tions; their complete, up-to-date plant and equipment, the 

central location of their plant and convenient location of 

their branches, have all contributed to place the Queen City 

Inks at he top as to quality, at the front commercially, and 

to justify the assertion that “The Queen City Ink Habit 

Pays.” The frontispiece of the catalogue contains the por- 

traits, in halftones, of E. H. Murdock, President of the 

Company and of the Managers of the six principal branch 

offices in this country:J. O. Reay, Boston, Mass.; A. C. Da- 

vis, Philadelphia; E. F. Cheeseman, Cincinnati; 'H. E. Delbar, 

Chicago; D. H. Church, Cincinnati, and J. L. Preisman, Min- 

neapolis, Minn. 

Rev. A. Warden of Waukesha, Wis., son of former 

Mayor A. F. Warden, and long known as a newspaper cor- 

respondent, was nearly fatally stricken by the heat June 20, 

while telephoning news to newspapers. Mr. 

been known as a news writer for more than a decade. He 

has assisted in editing the Waukesha Dispatch which he 

longed to his father up to seven years ago, when the latter 

moved to Oklahoma. He served one term as deputy munici- 

pal clerk. 

Warden has — 
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Small Middle-West Evening Daily 

In the 1% months ending May uA 1910, had gross earn- 

ings of $8,769.19. Owner paid operating expenses out 

of the income, paid $510.00 for betterments and took out 

MmoaNro AND FOR SALE 

Advertisements will be inserted in this column at the rate of 25 cents a line, ten 
words to the line. Copy must reach this office not later than the 20th of the 
month preceding date of publication. Cash must accompany order 

If you are looking for a weekly newspaper and complete $1,757.20 in cash for his personal effort and investment, 
job printing office in one of the most promising sections ys : : 

of the Northwest, it will pay you to investigate this. while eg ae the good receivables over $1,000.00. 
Owner has good reasons for selling. Address, “J.,” care Adequately equipped. Account personal reasons Owner 

National Printer-Journalist. will sell for $15,000.00; $6,000.00 cash necessary, bal- 

WANTED—Type Casters: hand, steam and automatic; also ance can be deferred. Price includes subscription and 
type founders’ other expert help wanted; steady work, full 
hours. Address Wm. F. Capitain, Superintendent American 
Type Founders Company, 300 Communipaw Avenue, Jersey 
City, New Tersey. C. M. PALMER 

DAILY NEWS REPORTS FOR EVENING PAPERS, 
league ball scores daily. Special and Chicago news. YARD’S 
NEWS BUREAU, 166 Washington St., Chicago, III. 

THE VAN BIBBER ROLLER CO., Sixth and Vine Sts., Read by British and Colonial Printers the World Over. 
Cincinnati, will give you the best rollers that can be made tor 
any season or press. Our facilities are the best, and we use 
the no ed een and ca rtcseed air apparatus. It pays j PO rer A 
ou to have good rollers, and they count more in press work O} rh T i 

dian anything else. In writing or shipping, “Cincinnati” is he 4 ji T Hi Ytit P y 
sufficient. Everybody knows us. 

A COLD SIMPLEX STEREOTYPING OUTFIT, $17.00 and 
up, produces the finest book and job plates, and your type is 
not in danger of being ruined by heat. Simpler, better, quicker, matters by specialists. Reproductions in 
safer, easier om the type and costs no more than papier-mache. 
Also two engraving methods costing only $5.00, with mate- ; : 
rials, by which engraved plates are cast in stereo metal from methods of illustrating. All about New 
drawings, made on cardboard. “Ready-to-use” cold matrix 
sheets, $1.00. Come and see me if you can; if not, send post- 

ledger accounts. Proposition No. 6. 

Newspaper Broker 277 Broadway, New York 

Every issue contains information on trade 

colors and monochrome showing modern 

Machinery and Appliances. Trade notes 

age for literature and samples. HENRY KAHRS, 240 East form reliable guides to printers and allied 

Thirty-third Street, New York. traders. Specimens of job work form orig- 

CONTRACT WANTED—Have plant of metropolitan facili- inal designs for “lifting.” 

ties in small city, busy only part of time. Will save some 
money for publisher getting out weekly or monthly publica- 
tion on contract. Figure any size job. Linotype composition, PUBLISHED BI-MONTHLY. 
clean presswork. W. B. ROGERS PTG. CO., Trenton, Mo. 

FORCIBLE EDITORIAL WRITER has few hundred $2. per Annum, post free. Specimen Copy sent on receipt of 35 Cents 
words surplus copy weekly. Would allow reputable Inde- 
pendent or Insurgent paper free use of same for time. A, een PIPL ISH DEES 
care N. P.-J. 

FOR SALE—Because the Manager wishes to retire from RAITHBY, LAWRENCE & CO., Ltd. 
active business, all the caitpal stock (1,000 shares) of the 
Dearborn Printing Company, Seattle, Wash., is offered for LEICESTER, and LONDON 
$7,500. Good plant, location, reputation,’ patrons, profits. A 
Tare opportunity for two or three up-to-date printers to ac- 
quire a growing business in a growing city. Particulars to 
those prepared to buy. Address, B. B. DEARBORN, 303 
Collins Building, Seattle, Wash. A. O’DONOGHUE 

I 9 

SITUATION WANTED—An all-around job printer who 
is taking instruction in hand-lettering, wishes a position 317 W. 124th St., = New York 
in an office where he will have an opportunity to do some 
of this work. Address, “G.,’ care National Printer-Jour- 

American Representative, 

nalist. 
a e 9 

JOB PRESSMAN—Wanted a practical job pressman to Printers Ready Reckoner 
demonstrate and sell an attachment for job presses that 
will sell on sight in every printing office. To the right 
man an exclusive territory and liberal commission will 

Showing at a glance the cost of stock used on job work, 
the quantity of stock required for jobs of from 50 to 100,000 
copies, the quantity of paper needed for 1000 copies of a 

be paid. Unless I am satisfied that vou can make forty book in any form, from octavo to32mo, and other valuable 
to fifty dollars per week after a week’s trial, you are not tables. Price 50 cents. Fourth edition, enlarged. 
the man I want. Send for full particulars, stating present : 4 ‘ . 
position and experience, and name territory desired. National Printer-Journalist, Station X, Chicago 
G. J. C., care National Printer-Journalist. 

ENGRAVED CARDS 
iF h with order £ the Trad g ne line plate and furnish 100 engraved cards postpaid. In Script 

800. Block or Gothic, $1.15. eReraht Sci Old English: or French Script, $1.25. Shaded Old English, $1.50. 

Shaded Roman or French Script, $1.60. For plate and 50 cards, any style, deduct 20c from the price for 100. 

Engraved Weddings and Business Cards, Steel Die Embossing from all sizes of Dies. 

THE AMERICAN EMBOSSING CO., 192-196 SENECA ST., BUFFALO, N. Y 
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Buftalo 

Printing Ink 

Works 
BUFFALO, N. Y. 

| 
: 
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Breton Central Hotel 
Broadway, Cor. Third Street 

IN THE HEART OF NEW YORK 

Only Medium Priced Hotel Left in New York 

Special attention given to Ladies unescorted 

SPECIAL RATES FOR SUMMER 

Our TABLE is the foundation of our enormous business 

American Plan, $2.50 upwards 

European Plan, $1.00 upwards 

Send for Large Colored Map and Guide of New York, FREE. 

DANIEL C. WEBB, Proprietor 

The Only New York Hotel Featuring American 
Plan 

Excellent Food Moderate Prices Good Service 

Mationaf (printer: ZJournafist 

NEW FROM COVER TO COVER 

Webster’s New International 

Dictionary 

JUST PUBLISHED 
Editor in Chief, Dr. 

W. T. Harris. 

Key to literature of 
seven centuries. 

General information 
doubled. 

Divided Page: impor- 
tant words above, less 
important below. 

400,000 Words and Phrases. 

6000 Illustrations. 

2700 Pages. 

GET THE BEST. 
WEBSTER’S UOLLEGIATE DICTIONARY. Largest of our abridg- 

ments. Regular and Thin Paper Editions. 

1116 Pages and 1400 Illustrations. 

Ask your bookseller for the New International or write 

fo1 Specimen Pages to 

G. & C. MERRIAM CO., Springfield, Mass., U.S. A. 

THE NEWSPAPER 

DIRECTORY THAT 

IS DIFFERENT 

The American Newspaper Annual’ and 

Directory is the only work of its kind publish- 

ing statistics gathered from original sources. 

It is purchased and followed by general 

advertisers whose united expenditure for space 

doubtless exceeds a million dollars per week. 

How do you regard this work, Mr. Pub- 

lisher? If your business is worth while the 

book which puts you on the advertising map 

must be worth while also. It would appreciate 

your support. 

N.W. AYER & SON 

Publishers 

PHILADELPHIA 

1910 Edition, combining Rowell’s Directory, 
now ready. Price $5.00. Carriage paid to 
publishers. 
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WE beg to announce, that in addition to the full line 
of Printer’s and Bookbinder s Machinery which 

we manufacture, we have on hand several hundred 
second hand Wire Stitchers, Perforators, Table Shears, 

Paging and Numbering, Punching, Round CornerCut- 

Monitor No. 1, 20th Century Wire Stitcher 

5,000 Now in Use 

ting, Ruling, Book Trimming, Stabbing, and Stapling 
Machines, which are in good condition, and which we 
are selling at greatly reduced prices. If you are inter- 

ested write for our price list of second hand machinery. 

Address 

LATHAM MACHINERY Co. 
Chicago: 306-312 So. Canal St. 

New York: 8 Reade St. Boston: 220 Devonsh re St. 

NO MORE CUT ROLLERS 
INK-DIVIDING BANDS 

The Final Word in Color Printing 

—SAVE MANY TIMES TH IR COST— 

Practically Indestructible; Do not Injure Rollers; 
Positioned Instantly. Thirty Days’ Trial Allowed on all 
first orders Give nominal diameters of rollers, and 
number and widths of brands wanted. 

“We have used your Ink-dividing Bands and are en- 
thusiastic about results.’’—Unity Press, New York City. 

N-M-C-R COMPANY 
370-372 SMITH ST., BROOKLYN, N. Y. 

Printer’s Account Book 
$3.50; 400-page book, 2,000 jobs, $5.00. Book measures 1134x153{ inches. 

200-page book, 1,000 jobs, 

National Printer-Journalist, Station X, Chicago. 

Inkoleum is a pure colorless liquid 
and does not affect working proper- 
ties of inks like paste compounds in- 
troducing foreign matter, wax, tallow, 

etc., which lessens strength of color. 

Inkoleum spreads pigment evenly 
and gives best results. Try it and 
note the difference. 

PRICE 50 CENTS. 

Ink Reducer and Dryer 

INKOLEUM 
THE OLDEST AND STILL THE BEST 

527 

REBUILT LINOTYPES 
with new matrices, new spacebands 
and Universal mold. 

Write for prices and terms. 

We use nothing but Genuine Linotype 
Parts made in the United States, in 
our work. 

WE REPAIR SPACEBANDS 

Price for repairing bands, each...25c. 

Gutenberg Machine Co. 
Witt S. Menamin, President and General Manager 

545-549 WABASH AVENUE 

CHICAG® 

DURANT 
‘MODEL B 

AF JOB PRESS 

COUNTERS 
Seta new Standard, Equal to our Model A. cyl.nder press counter in 
aceuracy and durability, but more compact, better appearing and 
more easily reset than any counter out. Can be set up in five minutes 
Oo any jobber. Insist on seeing it. 

The W.N. DURANT COMPANY, Milwaukee, Wis. 

Pc8 DURANT COUNTER 
WN T coo 

ILWAUKEE, wis, 

Model B, Job Press Counter 

Diagrams of Imposition 
Schemes for laying down the pages for book and pam- 

phlet work, with notes and explanations. This book is 
printed on best bond paper, bound strongly, and just fits 
a vest pocket. Price 50 cents. Third edition. 

National Printer-Journalist 
STATION X, CHICAGO, ILL. 

Use In: of heavy body and reduce 
with [nkoleumas paper requires. 

Thin inks are reduced with varnish 
and color weakened. [nkoleum 
will start your presses cold mornings 
without washup. The only reducer 

sold by supply houses every- 
where. That tell’s the story. 

NO SAMPLES 
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High Grade Lithographic and Typographic 

Printing Inks 
Branch Office: Kenton Place above Sansom Street 5. £. okIE, President 

40 St. John Street 

LONDON, E. C., ENGLAND PHILADELPHIA, U. S. A. F. B. OKIE, Sec’y. and Treas. 

The Sun Never Sets on Our 40 Cent Ink. It is 

used all over the world. It has the best 

value for the price of any black ink on 

the market. It is a 75c ink trimmed 

down to meet populardemands. All 

its value is there and the printer gets 

it. Our 25c magazine black is built on 

the same lines, has the same fine work- 

ing qualities. We have cover inks that 

cover. White that is white. Specify 

1061 Red for the finest brilliant 

red ink made. Black Diamond 

News, cleanest news on 

the market. 
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A GOOD STAPLING MACHINE 
| m it: d ti l 0 il I Sy { h e | Is a Convenience and an Economy in Every 

Sincerest Hattery Bade ORS It is an absolute necessity 
ACME No. 6 <n 

to every printing office that 

does not have a wire 

For Over Twenty-five Years our stitcher. 

$1.00 Insurance Policy Ink The tn 
0. 

has stood at the head of all Job Inks for printing 

on hard-surface papers, drying quickly with a 

gloss, and not offsetting. Other houses have 

tried unsuccessfully to imitate it, but our process 

of making this Ink makes it unqualifiedly the 

Finest Grade of Job Ink on the market. 

is a good stapling machine. 

It has stood the test for 

years and has been im- 

proved through practical 

experience with the de- 

On receipt of one dollar we will forward by mands of printing offices. 

express, prepaid, one pound to any part of the 

United States or Canada. 

ERED KOH MEV bay C Gs 

A stapling machine helps 

in securing business. Get 

one and do your own pam- 

phlet binding in the most 
FRED’K H. LEVEY, President CHAS. BISPHAM LEVEY, Jreasurer 

CHAS. E., NEWTON, Vice-President WM. S. BATE, Secretary ee economic and expeditious 

x PRICE $40. 
MANUFACTURERS OF HIGH-GRADE manner. 

PRINTING INKS The Acme leads them all and is for sale by Printers’ 

New York Chicago Supply Houses throughout the United States. For further 
59 Beekman St. 357 Dearborn St. A 5 

and full particulars write 

San Francisco Seattle 
653 Battery St. 411 Occidental Ave. THE ACME STAPLE MACHINE CO., 

112 NORTH NINTH ST., - - CAMDEN, N. J. 

a Progress Typewriter Supply Co., Ltd., London, England, European Agents 

B sharii and Heer as thet @uts— are! fades | | a 

To know where tosend forms for catalog pages a vith half- 

| tones—to get electros that will print as well as the type land cuts? 

The evidence of a “Globetype” from a “400 ‘line halftone (160,000 dots t : 
the original for qeaison,| is B yours tor the asking. 

male desig i & Fattonday zinc ee ood and 
Ou ue of p 3 is the most complete, compreheiisive and consis i on 

necessity for Correspondence is practically eliminated. This ‘adv. is re a ao a CGE 
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ON THE OUTSIDE of the JOB 

Getting News 

Getting Advertisements 

Enlarging Circulation 

That’s where the JUNIOR LINOTYPE helps the 

Publisher of the Country Weekly to be— , 

Nearly 700 publishers have found the Junior 

a sure way to larger profits. 

If you are still a skeptic and have not read 

about 

“Inquisitive Gorey” 

send for this Booklet; it’s an eye opener. 

Mersenthaler Linotype Company 
Tribune Building, New York 

CHICAGO: 521 Wabash Ave. SAN FRANCISCO: 638-646 Sacramento St. NEW ORLEANS: 332 Camp St. 

MELBOURNE, TO { Canadian Linotype, Limited, BUENOS AIRES: Hoffmann & Stocker 

SYDNEY, N. S. w. (Parsons TORONTO: 7 35 Lombard St. PIANTAN AtBrenciaceArredonds 

WELLINGTON, N. z. ( [rading STOCKHOLM: Akt.-Bol. Gumaelius & Komp. | RIO JANEIRO: Emile Lambert 

MEXICO CITY, MEX. Company ST. PETERSBURG: Leopold Heller TOKIO: Teijiro Kurosawa 

a RS 
( aeeseeneniemeeiieneneemegeneiaiaaael 
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The National Machine Company 
Sole Manufacturers 

111-113 Sheldon Street, 

in the World 

BUILT IN FIVE SIZES 

The Largest Cutter and Creaser Made 

No. 1, 20 x 30 in. inside chase 
No. 11-2, 22 1-2 x 30 1-4 - 
No. 2. 23 1-4 x 31 ss o 
No. 3, 27 x 40 i os 
No. 4, 30 x 44 Ad 

Power for Nos. I and I 1-2, one h.p., for Nos. 2 and 
3, one aad one-half h.p., and for No. 4. two h.p. 

Quarto Medium, 
Half Medium, 
Half Super Royal 
Super Royal No. 4 
Embosser No. 1, 
Embosser No. 2, 
Stamper No. 3, 
Cutting and Creasing Presses, 5 Sizes 

Super Royal No. 4. 17x25 inside Chase. 

Write for Catalogue. 

Hartford, Conn., U.S.A 
ARLY in 1876 the first printing presses 

E adapted to the work of cutting and creas- 
ing paper and pasteboard for boxes were 

made by M. Gally, since which time there have 
been placed hundreds in most of the paper-box 
manufactories of the United States. )The press 
now offered is the latest improvement, and is 
the most powerful and easily handled machine 
ever produced for this purpose. It has the 
improved platen movement of the Universal 
Press, it is remarkably simple,.and being ex- 
tremely solid in its build, it is peculiarly 
adapted for either stamping or paper-box cut- 
ting. All sizes have the extra steel gibbed 
lock and are also provided with phosphor- 
bronze bushings between the draw bars and 
impression cranks. 

In these presses are combined unequaled 
power, speed, strength and facility for operat- 
ing. The speed is limited only by the ex- 
pertness of the feeder. The platen is under 
absolute control by means of the instantaneous 
throw-off. These presses are double geared, 
extremely powerful, durable and effective, and 
will not “stall.” 

Improved Styles 

10 x 15 inside chase 
13 x 19 “ e 
14 x 22 re it 
exc zo 

21% x 22 “ Se 
24 x 26 Ds = 
24 x 26 se - 

quire a larger press than the 14 x 22 inches; 
to publishers using ready prints, in small! towns, 
for one-page work; blank book makers and oth- 

ers who do not have constant need for a cylinder press, 
we offer the Style No. 4 Universal. This press is built 
in one size only—17 inches by 25 inches inside chase, 
on new lines and no expense has been spared in this new 
production, now offered to the trade for the first time. 

he frame is of a solid, modern design, and is pro- 
portionately heavier than the 14 x22 inches; the bridge, 
fly-wheel, hook connection and cam lever are heavier; 
the cam-way in the large gear wheel is of an improved 
design, requiring a larger friction roller; the gear 
wheel has the steel sections in the rim and cam-way 
like the Style No. 2 and Style No. 3 Universals; the 
carriage ways are of a new design, the carriage slot 
being perpendicular its full length; this press has the 
long pinion shaft with the outside floor support like 
the Style No. 3 Universal and the new style double 
inking device without springs is a part of the regular 
equipment. 

The following small parts are included:—FIVE 
STEEL CHASES, one roller mould (for which a set 
of cast rollers will be substituted if preferred), eight 
form roller stocks, six distributor roller stocks, two 
vibrator or ductor roller stocks, sixteen roller wheels, 
(eight large and eight small,) three iron lateral dis- 
tributors or changers, two feed tables and one set of 
wrenches. No treadle fixtures are supplied with this 
press. Each press is shipped complete with ink foun- 
tain and side power fixtures, including tight and loose 
pulleys, and the improved belt shifter and brake com- 
bined. Gross weight complete, crated for domestic 
shipment, 3,500 pounds; floor space required,—includ- 
ing feed tables and stands in position,—44 inches 
from front to back and 60 imches sideways; Pulleys, 
16 inches in diameter with 33% inches face, carrying a 
3% inch belt; the flywheel makes eight (8) revolutions 
to each impression and the press will require about 1% 
H. P. to operate it. Price furnished on application to 
Agents or The National Machine Co. 

T O meet the demand of those printers who re- 

Sold by All Reputable Dealers in the World. 

THE NATIONAL MACHINE CoO., Sole Manufacturers HARTFORD, CONN., U.S.A. 
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HALLEY’S COMET HAS COME AND GONE 
But the GOSS “COMET” Press Has Come to Stay Forever 

THE GOSS “COMET” 
FLAT BED WEB PERFECTING PRESS 

THIS LITTLE PRESS WILL PRINT, PASTE AND FOLD 
FOUR. SIX OR EIGHT PAGES OF EITHER A SIX OR 
SEVEN COLUMN I35 “M’’STANDARD SIZE NEWSPAPER 

The “COMET”’ flat bed web perfecting press is the very latest accomplishment in newspaper 
machines for perfecting a four, six or eight page paper from type forms. 

It is the most economical newspaper press on the market, and will save time. labor and 

money for the publisher, from the day of its installation. 

It will save money because it takes less power to operate than any web perfecting press on 

the market. 

It will save money on every paper it prints, as the cut of the web and reduced margins will 

make a continuous saving of white paper. 

It will save money because there are less than half the composition rollers to maintain. 

All composition rollers are interchangeable, while the inking fountains are of the thumb screw 

variety (screws two inches apart). 

It has double drive, angle bars for associating the webs, and practically a rotary tapeless folder. 

The “COMET’’ will take up a floor space twelve feet square. It is four feet eight inches 

high, and will weigh sixteen thousand pounds, while a five horse power motor will be ample power. 

Is this not an ECONOMICAL PROPOSITION ? 

————— PATENTED AND BUILT BY ————— 

THE GOSS PRINTING PRESS CO. 
NEW YORK OFFICE: 46th Street and Ashland Avenue 

No. 92 Fleet Street No. 1 Madison Avenue 

Metropolttan Life B’ld’g. CHICAGO, ILL. LONDON, - ENGLAND 

LONDON OFFICE: 
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A Review of Dummies 
marks the beginning of every printing order outside of the ““common garden 
variety” kind. The dummy serves as the plans and specifications for the 
catalog or booklet the printer is asked to build. Type-setting, press work and binding are 
mechanical functions and can be performed successfully by all printers who have equipment 
and skilled workmen. If you have both, Barnes-Crosby Company will make you an 
active competitor for the finest illustrated catalogs and booklets—the class of work 
monopolized by a few printers who maintain art and engraving departments as adjuncts 
to their printing business. 

Barnes-Crosby Company is an organization of artists and engravers—some 300 of 
them—competent to design dummies, designating their shape; size, quality and color of 
stock; illustrations, color schemes and binding. Their dummies will get that order for you. 
Barnes-Crosby Company will furnish you complete plans, engrave the plates and deliver 
them to you ready for the press, Printing plates for every purpose. 

Barnes-Crosby Company co-operates with Printers and 
Publishers, but does not compete with them. 

Day and Night Service 

Barnes-Crosby Company 
E. W. HOUSER, President | 

Engravers :: Catalog Plate-Makers 
Two Complete Establishments 

215 Madison Street, Chicago 214 Chestnut Street, St. Louis 

Direct Contact with Barnes- Crosby Company can be had in their Branch Offices: 

New York, Union Square, Tel. Stuyvesant 4849 Milwaukee, Wells Bldg., Tel. Main 2394 
Cincinnati, Perin Bldg., Tel. Canal 371 Minneapolis, Andrus Bldg., Tri-State Phone 9511 
Detroit, Stevens Bldg., Tel. Main 535 Moline, 3rd Ave. and 17th St., Tel. Old East 258 
Indianapolis, Majestic Bldg., Tel. Main 5255 Cleveland, Citizen’s Bldg., Tel. Main 93 Bell 
Kansas City, Braley Bldg., Tel. Bell Main 2010 Toledo, 1004 Grand Ave.,Tel. Home Phone 5385 

and Home Main 5100 Birmingham,2111 1st Ave.,Bell Phone Main 1057 
Memphis, 294 Madison Ave., Tel. Main 1292 San Antonio, Veramondi Bldg., 132 Soledad St. 

Mexico City, Dolores 7 

Perhaps you're from Missouri. In that case, we'll “show” you. A word from you and 
we'll send you samples of what other printers have accomplished with our assistance. 

Artists 
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THE HEAVIEST, SIMPLES1, MOST COMPACT AND HANDSOMEST TWO-REVOLUTION. COMPARE THIS ILLUSTRATION WITH THAT OF ANY OTHER 

PieepAbCOCK PRINTING PRESS MANUFACTURING CO., NEW LONDON, CONNECTICUT 
New York Office, 38 Park Row. John Haddon & Co. Agents, London, Miller & Richard, Canadian Agents, Toronto, Ontario. 

Peon ak lebROs. & SEINDLER, WESTERN AGENTS, 183-187 MONROE STREET, CHICAGO 
Great Western Type Foundry, Kansas City, Missouri; Great Western Type Foundry, Omaha, Nebraska; Minnesota Type Foundry Co., St. Paul, Minnesota; St. 
Louis Printers Supply Co., St. Louis, Missouri; Southern Printers Supply Co., Washington, District Columbia; The Barnhart Type Foundry Co., Dallas, Texas; 
National Paper & Type Co., City of Mexico, Vera Cruz, Monterrey, and Havana, Cuba. On the Pacific Coast—Pacific Printers Supply Company, Seattle, Wash. 

BABCOCK 
OPTIMUS 

Sometime ago we here said that no Optimus made within a dozen years was now 

out of register between bed and cylinder, no matter what use it had had. 

We have said it often. In this instance it was striking enough to create comment. 

We repeat it. No one has found such an Optimus; it doesn’t exist. 

About twelve years ago we invented our ball and socket bed motion, a marvel of 

accuracy, simplicity, strength. Its precise action supplies that register between bed and 

cylinder that has not changed in a single press in a dozen vears. 

While a pressman can control the action of the guides, etc., register between bed 

and cylinder is structural, and beyond any lasting cure he can make. 

SET IN AUTHORS ROMAN 
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READ Y FOR DIS TRIB UTION 
OUR 

FIFTIETH ANNIVERSARY CATALOGUE 
UNQUESTIONABLY THE HANDSOMEST 

SPECIMEN BOOK EVER OFFERED TO 

THE PRINTER 

CONTAINING ONE HUNDRED 

speciMeNS OF QUEEN CITY INKS 

FOR EVERY KNOWN PURPOSE 

1860-1910 

THE QUEEN CITY PRINTING INK CO. 

CINCINNATI 

CHICAGO BOSTON 

PHILADELPHIA KANSAS CITY MINNEAPOLIS 
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BLACK, 5505 

The Queen City Printing Ink Company 



Che Queen Gity 4 Ink @ 
os) 

CINCINNATI BOSTON PHILADELPHIA {<I ~< CHICAGO KANSAS CITY MINNEAPOLIS 

Especially adapted for 7 Note Tone, Covering Capacity 
High-Class Catalogue Work. Cleanliness, Etc. 
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BEATS THE REST 
Good Workmanship and Material. Trip 
or Throw Off. Printed Side Up Delivery. 
Few Working Parts. Power Fixtures 
and Hand Attachment on Each Machine. 
Requires no Expert to Erect or Operate. 

Six-Column Folio (“so yer nee) Price, $450.00 Six-Column Quarto (uarantced Sneed) Price, $550.00 

BEST VALUE OF ANY LOW-PRICED PRESS MANUFACTURED. FULL INFORMATION AND LITERATURE SENT BY CHICAGO HOUSE OF 

KEYSTONE TYPE FOUNDRY, 529 Wabash Avenue, Chicago 
og eo ioe J 

#9929920 i feeeacrenr 

Used Simplex Machines 
For Sale 

10-pt. Adjustable - 12-pt. Adjustable -10-pt. Adjustable 
Factory No. 1385 Factory No. 1395 Factory No. 1509 

$200 $200 $200 

These Simplex Typesetting Machines 

have been used, but are in good order. 

They are practically the same kind of machines 

(except the shape of the base) 

that are now advertised as Unitypes. 

Note factory number and price of each. 
No type with these machines. 

Gutenberg Machine Company 
WILL S. MENAMIN, PRESIDBNT AND GENERAL MANAGER 

545-547-549 Wabash Avenue, - CHICAGO, ILL. 
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The Firm of Practical Men 

The C. I. Johnson Mfg. Co. is the only firm of practical men in 

the Northwest handling printing machinery, By the term Practical 

Men, is meant the ability to take down and erect and rebuild any 

machine or machinery used in the printing business. ‘That is what 

three out of four of the members of this firm can do. 

When the owners, the men at the head of the business, are 

practical men in their line, does it not seem reasonable that they will 

see that machines are right before delivering them, when these men 

know from their own knowledge whether a machine is properly rebuilt, 

not having to rely on some other party s word or opinion? 

Are not practical men apt to know what is needed to fill your 

requirements and to deliver what you want and what you expect? 

Are not practical men likely to be careful when they buy machines and 

buy only those which they know from their own knowledge can be 

rebuilt properly? 

The personnel of the C. I. Johnson Mfg. Co. 1s composed of prac- 

tical men, and when they say that a machine is ready to be shipped and 

to do the work as it ever did, in the hands of competent workmen, the 

purchaser knows that he is getting what he bought, 

Send for latest ‘Big List of Johnsonized Machinery,” giving 

deseriptions and prices on forty-six rebuilt eylinder presses and thirty- 

four rebuilt job presses, most of them now in stock. 

C. I. JOHNSON MFG. COMPANY 
“THE FIRM OF PRACTICAL MEN” 

HANSEN TYPE St. Paul, Munnesota 

SET IN HANSEN LINING PURITAN 
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ULLMANS 
“UN K2, 

You cant save time 

By stopping the clock @ 

And you can t save money 

By buying “cheap” inks. 

Use Ullman’s Inks 

Then 

4 
sa 

You will save 

Time and money both. 

i 

SIGMUND*ULLMANsZCO 

NEW YORK CHICAGO 

PHILADELPHIA CINCINNATI , 
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How to judge an advertisement 

before you use it 

John Lee Mahinvhas prepared ten 
tests whereby the advertising 
value of néwspaper and. magazine 
advertisements, streetcar. cards, 
posters or any: other printed matter 
may be judged. These are not 
mere theories, but. ten teal tests 
Applying them, yyou arrives: at 
the\calm, cold’ reas Aor or 
against the copy you have j inf mind. 

These ten tests have proved themselves 

over and over All ter{,of them have 

been applied to ‘thi§ advertisement. 
A complete set of these tests sent 

on request. Address 

Mahin Advertising Company 
704-754 American Trust Building Chicago 
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The Quickest Way to Bigger Profits 
Is to Become the Owner of a 
ss | eens 
SLL SOE ——————i———————— OO 

~- Stonemetz 
Cwo - Revolution 

HE Stonemetz Two-Roller, Two-Revolution Cylinder 

Press is a money-maker in any shop. Ie will re- 

lieve the big machines of the small jobs in the large 

establishment, and in the small or medium sized office, 

will do the work of two or three platens. Ample speed, 

perfect register, ease of make-ready and ability to “stay right” are convincing features of Stonemetz value. 

Its reasonable price is made possible only by simplified construction and perfect manufacturing methods 

Built in three popular sizes. Write for illustrated descriptive matter, samples of work, ete. 

The Challenge Machinery Co. 
GRAND HAVEN, MICH., U. S. A. 

SALESROOM AND WAREHOUSE, 194-196 FIFTH AVE., CHCAGO 

The Proof Press to 
Take All Your Proofs 

Most of the printing devices which have been on the market 

in the past have been adapted to only certain classes of 

proofing and consumed considerable time in operation. 

The POTTER PROOF PRESS will prove every class of mat- 

ter, galley matter, page matter, cuts, halftones and even 

the most intricate three-color and press work. In the 

POTTER PROOF PRESS we applied the principles of a 

cylinder press, for hand operation—with all the many ad- 

vantages such as gripper feed, impression trip, continuous 

register rack, etc., enabling-you to take a proof more quickly 

than by any other method, better than has been heretofore 

possible. 

The POTTER PROOF PRESS is built in two convenient 

sixes, namely 10 x 25” and 16% x 25”. 

Catalogues and samples of work done on the machine will 

be mailed promptly ou receipt of request. 

Sold by founders and dealers everywhere. 

Manufactured by 

340, 342 Dearborn 

A.F.Wanner & Company street, chicago, I. 
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penne 
NEWSPAPER INKS 

on ORE S< 

Perfecting, Cox Duplex and 
Cylinder Presses 

Gives Satisfaction 

It’s made from refined Rosin Oil Varnish—not the vile, 

smelling bi-product of petroleum —give them a trial. 

Some of our book ink standards are: 

O. K. Cut 4771 F Nubian Black Ambition Black 

Spcl. Black 4449 Surprise Black 

and a full line of superb—Job Colored and Black Inks. 

The Jaenecke Printing Ink Co. 
Main Office and Works: Newark, N. J. 

New York Philadelphia Be St. Louis Py 

Chicago Office: 351 Dearborn Street. 



Cationa? Printer-Fournafiat 

HAMILTON’ 

Weare 
interested 
in the ques- 
tion of Modern- 
ized Furniture and 
we would like to have : 
your representative show 
us a floor plan of our compos- 
ing-room as you would re-arrange 
it, with a view to our installing such 
furniture as you can show us would soon 
be paid for in the saving accomplished. 

MODERNIZED COMPOSING-ROOM 
— FURNITURE 

is brushing the cobwebs from antiquated composing-rooms throughout the world. p 
: o printer since the day of Gutenberg has enjoyed such opportunities as are now available 
in the way of space-saving and labor-saving composing-room furniture. 

Modernized composing-room furniture without cost. 
The saving occasioned in the course of a single year’s business will pay the entire cost of in- 

stallation. 
This result has been so frequently accomplished and acknowledged by our customers through 

the testimonial letters which have appexred in connection with our advertisements that we do 
not believe any reasoning printer will question the statement. 

And right here we come back to the pertinent question: 

What would a saving of 50 per cent in floor space and 33} per cent in labor mean to you? 

This bank is for the convenience of the make- 
up man and should be attached to the ceiling 
directly over the make-up stone. It will be 
found of great convenience in newspaper of- 
fices, where every minute that can be saved in 
the time of the make-ready is of the greatest 
importance, 

The bank is double-faced, the same lengths 
of rule being accommodated on both sides. 
However, each side could be made to accom- 
modate different lengths if required. 
A convenient way of using a bank of this 

kind is to put column rules on one side and 
mee furniture or leads and slugson the other 
side. 
The illustration shows a bank divided to take 

column-rules in Jengths varying by half picas 
from 31-2 to 10 picas, inclusive, and from 10 to 
42 picas, varying by single picas, with an extra 
long blank space for odd and full length rules. 

HANGING COLUMN RULE BANK 
| 
| 
} 

The supporting pipes should be cut to meet 
the requirements and to bring the bank to a 
convenient working height. The ends of the 
supporting pipes are threaded, so that the bank 
can be raised or lowered to the extent of 6 
inches. 
As ordinarily made, the bank is 72 inches 

long and 12 inches wide on each side; made for 
one tier of column-rules. the compartments 
being about 5-8 inch deep, 
These banks can be made in any size de- 

sired, and prices and drawings will be sub- 
mitted on receipt of specifications. 

LIST PRICE 

For 72-inch bank,doubled-faced,12 inches wide: 

Brass-lined..... ....... .$75.00 
ZANGSINE A cpeasaueseseers 60.00 Less usual 
All wood, unlined..... j discounts. 

A word to us or to your nearest supply house will bring an expert to your establishment who will 
show you what can be accomplished in YOUR plant. It will be up to us to show you possible results. 

_lf you are interested in this vital question of composing-room equipment, send for a copy of ‘Com- 
posing-room Economy.’ It shows the floor plans and tells graphically of the results accomplished in more 
than thirty representative plants. 

THE HAMILTON 
Main Office and Factories: 
Eastern Office and Warehouse: 

MFG. CO. 
: TWO RIVERS, WIS. 

- RAHWAY, N. J- 

ALL PROMINENT DEALERS SELL HAMILTON GOODS 

A VALUABLE LINE GAUGE, graduated by picas and nonpareils, mailed free 
to every inquiring printer. 

(THE THINGS WE DO) 

RAWINGS 
a description, 

Sac for very Surpose. InN 

PEN ano INK or WAST. The sheet as shown, is fed short of the gauge and yet it will register. 

Automatic 
Register Gauge 

When the 

Pelt eek TICAD Ss, 
CA ENibO eS, COVERS, 

press closes, the ‘*Automatic’’ extends forward and gently pushes the sheet to exact 

position, It does not bite the sheet and prevent it from registering. It never pushes 

it out. It registers cardboard or paper. The ordinary gripper operates it. No extra 

fixtures. The gauge simply forms a stop for the sheet and then registers it. Feed 

ordinarily, but as fast as you like. 

hi eCAtZINES ORs 
‘Ap’: DESIGNS. i iti it 

HALF-TONES, ZINC ETCHINGS, 
COLOR, WORK OF EVERY 
DESCRIPTION, IN TWO, THREE 
OR MORE COLORS, Wood 
ENGRAVING, WAX ENGRAVING, 
ELECTROTYPING, STEELOTYPING, 
NICKELTYPING STEREOTYPING, 
COMMERCIAL PHOTOGRAPHING. 
ei ee a ie ee 

o4 

MECHANICAL DRAWINGS 
FROM BLUE PRINTS OR PENCIL SKETCHES. 

BIRDS-EYE VIEWS.&5 
RETOUCHING PHOTOGRAPHS. 

BUERGENS BROS 
1e7 ADAMS OTREET, CHICAGO. 

Your dealer or, 

The Automatic Register Gauge, including a pair of the Double-Grip 

Gauges for the bottom, to your door for $5.95. Testimonials und booklet 

E. L. Megill, Pat. & Mfr., 60 Duane St., New York 

Cutters That Cut 
will give you more work and 

better work. 

Royle makes that kind. 

John Royle & Sons 
Paterson, N. J., U. S. A. 

Engravers’ Machinery 
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‘The Name that stands for - 

; TheB est. : 

an EngraVings | 

We produce every style of engraving for making 
catalogues and advertising attractive. The cost of 
the engravings is one of the small items of expense, 
but they are the strong feature for attracting attention 

to selling qualities. 

Let us tell you more about why SANDERS 
ENGRAVINGS have the greatest selling qualities. 

SANDERS ENGRAVING COMPANY 
LON SANDERS, PRESIDENT 

221 OLIVE STREET, ST. LOUIS, MO. 
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tevessieare New Model Jobbing Folder 

The abc ve machine will fold not only periodical work but the finest catalogue work. It has Automatic 
Registers at all folds. Automatic Sheet Retarder and Head Perforators that overcome all ‘‘buckling”’ 

Made by BROWN FOLDING MACHINE CO. 
ERIE, PENNSYLVANIA 

We 

ummer 
reading 

Wants to Tell You 
that pictures made on Crown 
Engraving Plates are ex- 
actly suited to newspaper illus- 
trating. 

No blurred, imperfect or in- 
distinct lines, no tedious or trou- 

blesome chemical processes, no 
time wasted, but the best, the 
quickest, the cheapest, the only 
thoroughly satisfactory method of 
making cuts. 

Used by the largest daily pa- 
pers, used by weeklies; used in 
every state and territory; used in 
every country on the globe. Cor- 
respondence with artists solicited 

send to nearest selling house 

American Type Founders Co. 

for its descriptive circulars of 

The Boston 
Wire Stitcher 
and thus become informed as 

tothe superior features ofthis 

Popular Wire Stitcher 

—_ - ee 

ES” NS 

HOKE ENGRAVING PLATE C0. 
Patentees and Sole Manufacturers 

ST. LOUIS, MO. 
European Branch House: 

15 Tooks Court, Chancery Lane, E. C., London, England. 
7) 

ze COR SX a & ae ar ee 
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Our Inks Are Known Wherever Printing Is Done 

H. D. ROOSEN CO. 

Fine Halftone, Cut and Book 

BLACK INKS 

We manulacture and sell more Fine Black Inks than any 

three other firms combined. 

BROOKLYN, N. Y. TORONTO, ONTARIO CHICAGO, ILL. 
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PERFORATOR 

CRIMPER 

SCORER 

SLITTER 

Made in Four Sizes 

The Stub or Strike 

SEE Attachment— 

One Operation. 

ENTIRELY NEW 
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The Combined National Rotary 

ALL IN ONE 

PRINCIPLES INVOLVED 

Booklet and Samples 

NATIONAL PERFORATING MACHINE COMPANY 
Office and Factory: 905 E. 22d Street, Kansas City, U.S. A. 

AboiGmyaOrU Re NB ARIES T. DEALER 

GUARANTEED MACHINERY 
We guarantee every machine to 

do as good work as a new press 

17x22 Hoe Drum, box frame, air, tapeless.....6 375 

19x24 Babcock Standard Drum, tapeless, air.. 450 

24x30 Cottrell Drum, tapeless, air............... 450 

26x37 Cottrell & Son, 2-rev., 4-roller, front 

BES ERIE al! cde cess Sag a ae a 1,100 

29x42 Hoe Drum, box frame, tapeless, air..... 650 

32x46 Potter 2-rev., tapeless, air Springs........ 700 

33x47 Cottrell &Son,drum,tapeless,air springs 700 

33x48 Campbell, Country Drumieteeenacee 450 

37x50 Campbell, 2-rev., 4-roller................. 

37x52 Potter Drum, tapeless, wire............... 

32x47 Whitlock, 2-rev., 4-roller, rear delivery 1,250 

36x51 Babcock Standard Drum, tapeless, air.. 800 

33x48 Hoe Drum, tape, wire...............0.0065 400 

32x47 Babcock Optimus, front carrier delivery 1,400 

39x52 Huber, 2-rev., 4-roller................000: 1,600 

42x60 Potter, 2-rev., 4 roller.................055. 900 

41x60 Campbell, 2-rev., 4-roller................. 800 

Send for illustrations and full description 

A. FE. WANNER & CO. 
Printing Machinery : : : ; CHICAGO, ILL. 
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The Ault & Wiborg Co. 

Makers of 

Letterpress, Steel-Plate, Copper- 

Plate and Lithographic 

INKS 

Importers of 

Lithographic Stones, Supplies and Bronzes 

Cincinnati New York Chicago St. Louis 

Buffalo Minneapolis Philadelphia San Francisco 

Toronto, Can. City of Mexico, D.F. Havana, Cuba Buenos Aires, S. A. 
London, Eng. . 



if CINCINNATI « NEW YORK 
CHICAGO > ST.LOUIS B@ + BUFFALO * PHILADELPHIA 
MINNEAPOLIS > SAN FRANC/SCO - TORONTO - HAVANA 
C/TY OF MEXICO + BUENOS A/RES « PARIS ‘LONDON: 



What do you 

Most zinc plates are sold at an absurdly 
e high price. A&W Zinc Plates, any size, 

t any style grain at 5c. per square foot, are 
Inc a es e backed up, every inch, by our reputation 

If 
your information is limited or 

hazy, you need 

Zincology 
(THET BOOKLET *THAT ELIAS» 

“| HE possibilities of printing from zinc are so very big that 
when we got into the subject, enthusiasm took the place 

of curiosity. We've put some of these pertinent facts into 
print so you can absorb them quickly. 

Obey that impulse 
and write for the booklet before your 

competitor does 

ING “IT CAN'T BE DONE,” WHO 

IT’S THE PRINTER WHO DOES IT 
q WHILE THE OTHERS ARE SAY- 

SHAKES HANDS WITH SUCCESS 

THE AULT & WIBORG COMPANY 
Cincinnati 

New York Chicago St. Louis Buffalo Philadelphia 
Minneapolis San Francisco Toronto Montreal Havana 

City of Mexico Buenos Aires Paris London 
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EQUIPMENT FOR JOURNALISM 

Journalism is a mirror and as truthful a mirror as those who buy it wish it to be. 
The public library is for the few, the newspaper is for the many. 
Journalism 1s not trade nor business, but a profession; the profession of the interpreter. 
The man who enters journalism merely to make 

SUCCESS. 

money does not achieve the highest professional 

The well-rounded journalist comes not from the tall towers of the metropolis, but from the 
humbler offices of the country towns. 

The editor's equipment should fit him well for high calling. He must need know books and the 
hearts of men. 

The only position in this day and age of the world that any American can successfully fill with- 
out training is that of idiot. 

The many do not always or often stand for the right. 
A fake is a falsehood whether it be a fake interview, a fake picture or a fake story. 
Publicity ts the best policeman. 
Offenses agaist the public trust are most deserving of prominence. 
There are yellow journals, mendacious journals, subsidized journals, but they are exceptions. 
The journalists of Wisconsin are the very troop of the guard for Wisconsin's progress and ad- 

vancement; the color bearers in the campaign of public service. 

ADDRESS DELIVERED BY WALTER WILLIAMS, DEAN OF THE SCHOOL 

OF JOURNALISM OF THE UNIVERSITY OF MISSOURI, BEFORE 

THE WISCONSIN PRESS ASSOCIATION AT MILWAUKEE, FRIDAY, 

JULY 8, I9QIO0. 

OURNALISM is the interpreter’s profession. 

lat Other men do great deeds or little deeds, full of 

4 glory or of meanness. The journalist interprets 

these deeds to the multitude. He is the clerk of 

ant the day—the recording angel—and his work is the 

production of commentaries upon the gospel of 

ODD all human life. If there be more mean deeds than 

deeds of heroism, more gray days than days of 

glory, not he who records and interprets is therefor re- 

sponsible. 

Ephemeral though the newspaper is said to be—the 

life of a daily newspaper is but thirty minutes—its influ- 

ence is far-reaching. Indeed journalism, it seems to me, 

is the one profession that will endure the millennium. 

For whether there be lawyers, with the coming of peace 

they will fail; whether there be preachers, they will cease; 

whethere there be physicians, they will vanish away; only 

journalism will endure—the profession of the interpreter. 

Journalism presents an unflattering picture sometimes. 

Human life is not everywhere and at all times clean and 

wholesome and beautiful to portray. Even Cromwell had 

a wart on his cheek and Cleopatra’s nose was crooked. 

The picture is not a truthful one except warts and crooked 

noses are included. The journalist’s mirror sometimes 

presents distorted likenesses and gives panoramas out of 

due proportion. There is constant temptation to exag- 

gerate. But even preachers preach sometimes in loud 

tone of voice and the unnecessary and misleading super- 

lative has not been entirely banished from all sermons. 

3ut journalism is a mirror for all that and as truthful 

at those who buy it wish it to be. 

The journalist, who is interpreter, must do more than 

play the mirror to humanity. He must comment upon 

the picture his mirror shows. Indeed, it requires the 

comment to make clear the picture. Even the Bible 

needs the preached word for interpretation, the foolish- 

ness of preaching. In his columns of comment the in- 

terpreter becomes also an advocate and a judge. He 

presents the facts of human life, the changing experiences 

of every day, seizes upon some facts and experiences for 

comment, and bases thereupon his argument, gives other 

facts and pronounces judgment thereupon, and, finally, 

interprets the whole body of facts for those who read his 

journal. In many ways the Hebrew prophet of twenty- 

five hundred years ago resembles the modern journalist 
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of the present century who does his duty to the full. It 

was no idle nor unfair comparison which Washington 

Gladden made when he described a great American jour- 

nalist as the Hosea of his day. 

The Hebrew prophet spoke for a single nation and 

for the life that then was, though his message affects the 

centuries. The modern journalistic prophet’s voice is 

heard in the streets today for today, but it speaks for all 

people. The journalist must needs be catholic in sympa- 

thy, democratic in large sense in his journal. The public 

libary is for the few, the newspaper is for the many. 

Books are reservoirs, newspapers are the running streams. 

Your libraries are too high for the multitude. Through 

and by means of them a scholar rises here and there to 

bless a nation or an age. The newspaper, however, lifts 

whole peoples into the sunlight. Andrew Carnegie, the 

canny Scotchman, persuaded many a city to pay taxes to 

maintain a library to bear his name. The newspaper 

must maintain itself by the voluntary contributions of 

the people whom it pleases. Yet the newspaper carries 

information and inspiration to thousands, where the 

library—valuable as it is—supplies information and in- 

spiration only to scores. 

Ephemeral as the newspaper is, it is none the less 

valuable. It presents knowledge afoot, knowledge in ac- 

tion, knowledge harnessed for use. Scarcely a great lit- 

erary production of the century has not been given first 

or last to the people through the newspaper or the maga- 

zine. The essays of Macaulay, the poems of Tennyson, 

the arguments of Jefferson, the philippics of Adams and 

Otis, the diatribes of Carlyle, the colorful criticisms of 

Ruskin, the wit of Sydney Smith, the novels of Thack- 

eray, the verse of Burns and Whittier and Lowell, all 

found their way first to the hearts of the peole through 

the newspaper press. More potent than any book is the 

modern newspaper. Ephemeral as is the spoken word, 

when rightly aimed it is most effective. Given a whole 

newspaper with fair interpretation of human life, and a 

whole Bible, and the fortunate possessor of Bible and 

newspaper would need nothing else to be prepared for 

all the duties of this life and for all the privileges of the 

life to come. Ephemeral, yes, but— 

“I would be the lyric ever on the lip, 

Rather than the epic memory let slip.” 

Let me give another definition. 

Journalism is the conducting, 

writing for a journal, 

periodical publication. 

ists. 

Printing is necessary to the publishing of a journal, 

but printing is not journalism. Printing merely affords 

medium for journalistic expression. Expression not 

medium constitutes journalism. Printing is a trade or, 

in its highest form, an art. 

The production of newspapers and periodicals involves 

purchase of news reports, employment of labor, sale of 

advertising space, sale and distribution of published 

copies. This production of the newspaper or periodical 

is publishing. Publishing is a business. 

Journalism is in essence different from printing and 

pubilishing. It is the gathering and presentation of news 

and of comment upon the news, of discussion of all that 

interests, entertains, informs, or instructs. It affords the 

pictured record and interpretation of human life in every 

aspect. The journalist is recorder, advocate, buyer and 

seller of news, judge, tribune, teacher, interpreter. When 

he only buys and sells news, he is in business. When he 

merely records, he is clerk and bookkeeper for the day’s 
doings. When he interprets, whether’ as 

directing, managing, 

newspaper, magazine, or other 

Persons thus enaged are journal- 

contributor, 
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writer, editor, journalism is near akin to literature, if it 

is not literature. In its highest sense, journalism is not 

trade nor business, but profession—the profession of the 

interpreter. 

The term “journalist” was once held in disrepute by 

many members of the profession. By preference the 

term “newspaper man” was used for description. <A 

journalist was said to be all pretense and a newspaper 

man all practice. This ancient prejudice against the term 

“journalist” doubtless was caused by the existence of 

numerous hangers-on, camp-followers, parasites. Men 

who wrote an occasional article for a newspaper, or had 
a slight connection with some journal, posed as journal- 

ists to the disgust of the men who made journalism 

their life work. More recently, however, this prejudice is 

disappearing. No other word so accurately serves for 

definition. Journalism has become a profession in which 

special aptitude, equipment, experience and training are 

increasingly necessary. The result of changed condi- 

tions, brought about by the marvelous growth of the 

press, has been to create a body of journalists forming 

a distinct profession. 

The profession of journalism has for its members 

men and women who do widely different work. It includes 

reporters, editors, illustrators, special writers, directors, 

managers, magazinists. It includes workers on country 

newspapers and on city newspapers, on dailies, weeklies, 

monthlies, quarterlies. While their duties are widely 

different in many ways, they have the same common pur- 

pose of journalism—to record for the public and to inter- 

pret to the public that which is of public value and 

interest. 

The fascination of journalism is, in part, at least, in 

its appeal to man’s desire for power, mastery, service. 

The journalist is creator,-not merely carpenter and 

joiner. The highest journalism does not give a photo- 

graph but a portrait of life. While on the business side 

the making of a newspaper is a commercial enterprise, 

as much so as the management of a department store, 

yet few men enter journalism only or chiefly for busi- 

ness or commercial reasons. The.,man who enters jour- 

nalism merely to make money does not achieve the high- 

est professional success. General H. V. Boynton, long 

a Washington correspondent, said: “Men write for 

money, for fame, and for dear life—fjournalists for all 

three.” The call of journalism is a call to joyful, fase 

cinating service. Described as a grind by many of its 

followers, involving hard, continuous, nerve-racking, 

brain-exhausting, body-fatiguing labor, no journalist ever 

quits journalism for another vocation. It is a tradition 

of the calling that the man who gets printer’s ink on his 

fingers—who goes seriously into journalism—‘“never en- 

tirely gets it off.” 

Personality, trained, equipped, experienced, is dom- 

inant in journalism. ‘That journalism has become im- 

personal is frequently said in way of belittling comment. 

Journalism is less personal in the sense that it has be- 

come co-operative rather than individual. ‘The success- 

ful practice of journalism, however, demands now more 

than ever before trained personality and to such brings 

its highest reward. Journalism—the journalism that is 

worth while—is personal journalism. “Whenever in the 

newspaper profession,’ wrote Charles A. Dana in the 

New York Sun, “a man rises up who is original, strong 

and bold enough to make his opinions a matter of con- 

sequence to the public, there will be personal journal- 
ism; and whenever newspapers are conducted only by 
commonplace individuals, whose views are of no con- 

sequence to anybody, there will be nothing but impersonal 
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journalism.” Personal journalism has not been suc- 

ceeded by impersonal journalism. The journalist was 

never more powerful nor did personality ever count for 

so much in the profession of journalism as now. 

On city newspapers division of labor segregates. In 

country offices the same individual may often be trades- 

man, mechanic, business and professional man. For this 

cause, if naught else, the well-rounded journalist comes not 

from the tall towers of the metropolis, but from the 

humbler offices in the country towns. 

The time has gone by—if indeed it ever was—when 

the country editors who hoped for distinction and high 

usefulness could be unequipped, save for the passing 

knowledge of stick and rate-card. Training and educa- 

tion are necessary to journaliste success. The editor 

should know how to write, edit, and make a line fit the 

type; he should understand the difficulties and limita- 

tions of the business office, but this is not all. He must 

understand journalism, practical and theoretical. The 

country lawyer, doctor, teacher must be trained 

for his profession, must have license or diploma before 

he is permitted to even enter his profession. Shall the 

editor—who is teacher to thousands, who gives law to 

court and laymen, who is a physician of the mind—go 

untrained, untaught? 

needs 

To most of us schools of journalism are now unat- 

tainable. But each may make his own school and train 

himself thereat. Any editor may adopt and pursue a 

course in training which will inform his mind, 

his sympathies, and better equip him for life's 

While all knowledge is helpful to an editor, there are 

certain special branches which he most needs. He should 

certainly be acquainted with the history of England, of 

the United States, of his own state. He should know 

something of sociology, of economics, of psychology, of 

the masterpieces and master figures in prose and poetry, 

of Hamlet and Jean Valjean, of Epictetus and Arthur 

Dimmesdale, of Ben Johnson and David Copperfield; he 

should be reasonably familiar with the biographies of 

the leaders in state craft, the makers of the republic. 

Most of all, if he wishes to know the history of the peo- 

ple who have moulded human minds and human hearts 

and human thoughts more than any other people, if he 

wishes to drink deep at a well of English undefiled, he 

should read and re-read the book which, for want of 

better name, we call the Bible, the Book. 

The country editor’s equipment should fit him well 

for high calling. He must needs know books and hearts 

of men. We country editors need to read more books, if 

not fewer newspapers. Knowledge and strength and in- 

spiration are his who reads and re-reads the really great 

books. I do not now and here speak of the tools of the 

trade, the few volumes which treat in technical way of 

newspaper-making, of writing, of journalism as a profes- 

sion. They are, of course, well worth while. Nor would 

I undertake to set out a course of reading book by book, 

for that which is poison to one may be meat and drink to 

his neighbor. But read and reread not merely newspapers 

but books. The country editor who relies always and only 

upon his exchanges for his inspiration will seldom rise 

higher than the average of his exchanges. It is he who 

equips himself, by study and by reading, for larger things 

who accomplishes more largely. 

A country editor whom I know, a man in a small 

town, with a small weekly newspaper and a small income, 

has influence far out of proportion to the size of his town 

or the size of his newspaper or his income. “Never a 

day passes,” he has said, “that I do not dip into a book.” 

His library is not large, indeed it might truthfully be 

enlarge 

work. 
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called pitifully small, but it is used. At least a book 4 

month, borrowed or owned, he reads—not a large pre- 

scription surely —fiction or history, sociology or poetry, 

criticism or politics, biography or essay. He keeps his 

mind freely vigorous by a daily bath in a book. And 

he carries more local news and local advertising than any 

of his contemporaries, while his editorial page counts 

throughout the commonwealth. Upon his office table I 

found just yesterday Jane Addam’s “Spirit of the City,” 

Henry George’s “Progress and Poverty,’ Frederick C-. 

Howe’s “Privilege and Democracy,’ Thomas Nelson 

Page’s “John Marvel,” “Mr. Dooley in Peace and War,” 

and the biography of John DeLane, the editor of the 

London Times. ‘These,’ he said, “are a three months’ 

supply.” Is it to be wondered at that a country editor 

who thus attends to his equipment magnifies his profes- 

sion and is by that profession magnified. 

But newspapers, as well as books, should be read for 

equipment—the great newspapers. Nor is here reference 

made to the reading of newspapers for news, but for 

suggestion. The country editor will study the best news- 

papers to make his own newspaper better. He will not 

slavishly imitate, but will adapt to his own work the 

methods of the most successful metropolitan. What are 

Walter Williams, L.L.D., Dean of the School of 

Journalism of the University of Missouri 

the best newspapers and why are they the best? This 

question the country editor is constantly asking himself 

and will profit by the answering. 

The country editor will avoid provincialism. Pro- 

vincialism is not alone of the country editor, but of the 

city newspaper as well. Perhaps the most provincial 

newspapers in America are published in the city New 

York. For real news, broad and comprehensive, giving 

the interpretation of the world’s doings, the newspapers 

of the Middle West are to be preferred to those of the 

Atlantic seaboard. 

The country editor’s equipment includes training. The 

only position in this day and age of the world that any 

American may successfully fill without training is that 

of idiot. Whether in print shop or in school or, prefera- 

bly, in both, the country editor, to achieve the largest 

success, must be well trained in newspaper-making. 

The field of country journalism is changing. The city 

journal, with the coming of the rural mail delivery and 

added transportation facilities, invades the field which 
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was formerly the country editor’s own. To succeed, the 

country journal must be a better newspaper and a differ- 

ent. It must be not the mere garden variety, but must 

stand for something. It must give all the news, of course, 

but also comment and interpret. 

Above all else, the editor, dwelling in city or in 

country town, must be free. The newspaper, particularly 

the country newspaper, is simply the lengthened shadow 

of one man. ‘The effect of its influence depends not upon 

circulation, on size of page or of town, on cleanliness 

of typography and beauty of press work, but on the 

brains and conscience of one free man. Those other 

things help, but brains and conscience plus freedom make 

the influence felt. 

In equipment for the practice of this profession we 

need insistence upon high ethical standards. It is well 

to discuss type and linotype, circulation and advertising 

rate, but these are but means to an end. The end is 

more than the means. So long as the body is more than 

meat and the soul than raiment, so long as man is man 

and not brute, so long as he lifts his heart to Heaven and 

his spirit goes on beyond the stars, the newspaper is 

more than any, more than all of these. Type and paper 

make the messenger, but the message is more than the 

messenger. Material resources and equgipment are the 

means, but the end is above the means. The brain and 

the heart have need of the hands and the feet, but who 

shall say the hands and feet compare with the heart and 

brain? In this commercial age there is constant tempta- 

tion to substitute economics for ethics. To do this in 

journalism, the imperial profession, to make it merely a 

device for filling one’s stomach or one’s pocket-book, is to 

degrade it to the rank of the fakir or the companionship 

of the shameless creature of the streets. That the many 

do this is no excuse. The many do not always or often 

stand for right. That each of us is tempted all the time 

by the bread-and-butter problem to turn aside from duty 

after fleshpots is no defense. This is but the weakness 

of human nature, the flaw in the marble, of which we all, 

in our loftier moments, are ashamed. 

It is not my purpose to suggest a code of ethics. Cer- 

tainly, however, the profession of journalism, born almost 

within the memory of man now living, should establish 

and maintain certain ethical standards which none may 
knowingly violate and still retain the respect of his fel- 

lows in the profession. Journalism means more than a 

meal ticket. As basis for the formation of such stand- 

ards there are some general principles that seem to me 

fundamental. 

The two sources from which an honest newspaper 

has financial support are: the sale of space in its columns 

for publicity, which is advertising; and the sale of printed 
copies of the newspaper, which is circulation. 

The directors of a public journal are responsible for 

the character and worthiness of that which appears in 

its columns. They may not shift responsibility by plead- 

ing that the publication of certain matter is paid for by 

others. No advertising which seeks to promote the sale 

of any article which can be sold only contrary to law 

should be permitted to appear in any newspaper. Such 

advertising makes the publisher partner with the law- 

breaker. All advertising should appear in the recognized 

advertising columns or be plainly marked. To do other- 

wise is to be guilty of deception. Immorality, fraud, 

fakes, uncleanness should be banished from the adver- 

tising columns as from the news columns. Nothing 

should be advertised which is detrimental to physical or 

moral, public or private health. The public journal has 

no right to circulate moral disease or financial fraud, 
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through its advertising columns even though it defend 

virtue and uphold honesty in its editorial columns. The 

newspaper is a public servant in every column. 

There should be rigid insistence upon certain princi- 

ples for the news and editorial columns. A fake is a 

falsehood, whether it be a fake interview, a fake picture, 

or a fake story. No honest man is willfully guilty of 

falsehood. Scandal mongering is not publishing news nor 

is a reputable reporter a private detective. No news- 

paper should prejudge cases which the courts are called 

upon to decide. A full account of the details of crime 

should be given to the public, particularly if those in- 

volved have large business dealing or are prominent. 

Publicity is the best policeman. ‘The newspaper should 

be a light in the community, but should not kill or cripple 

or scar by too intense illumination. In the publication 

of news of crime the details should be given in a manner 

as little offensive as possible. Offenses against the pub- 

lic trust are most deserving of prominence. 

The coloring of news so as to give a false interpreta- 

tion is dishonest. 

The editorial opinions of a newspaper should never 

be sold or its policy changed from that which its editor 

believes to be right because of purchase or influence, di- 

FEect Of Indirect. 

In journalism there are three good rules that may be 

added to that which I have in such general way sug- 

gested: 

1. Never write anything the authorship of which you 

would be ashamed to own. 

2. Never write anything that you would not like for 

your mother or sister to read. 

3. Never say as a journalist that which you would not 

say as a gentleman. 

The measure of the earning capacity of any news- 

paper is the measure of its service to the public, said 

Medill McCormick, of the Chicago Tribune, one of the 

world’s greatest journals. And no journalist may well 

and long serve the public except he be honest with him- 

self and with the public. He must, consciously or un- 

consciously, hold to high ethical standards. 

Technical knowledge of our profession, the intellect- 

ual skill which comes from training and from study, the news- 

paper sense—all these combined in superlative degree 

may make a great and brilliant writer, but-never a jour- 

nalist of the highest usefulness. The journalist must be 

a gentleman. _His power, in last analysis, is himself. 

It does not simply reflect his character—it is what he is. 

If he be rude, boorish, flippant, his paper will show it. 

If he be unsympathetic, uncharitable, coarse, the col- 

umns of his newspaper will be the same. 

For the sake of journalism and, more, for the sake 

of this struggling world, for which journalism is both 

staff and guide, let this Association stand for the noblest 

in thought and deed. If here be those amongst us 

recreant to this high trust, let us win them back by mild 

and gentle words, or, failing, scourge them with whip of 

small cords from the temple they profane. 

Journalism is not helped toward better things by 

wholesale discussion of a yellow press, a mendacious 

press, a subsidized press. ‘There are yellow journals, 

mendacious journals, subsidized journals, but they are 

the exceptions. Tihere are yellow preachers, who preach 

sensation not salvation; mendacious preachers, who be- 

lieve one thing and preach another; cowardly preachers, 

afraid to call their souls their own—all these are the ex- 

ceptions, no rarer among the preachers, believe me, than 

journals like unto them are among the press. Funda- 

mental to good journalism is faith, faith in God and faith 
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in man. Public service may not be rendered without 

confidence in the public, which is faith. Every good 

journalist seeks first the favor of the public and rightly 

expects that all other needful things will be added unto 

him. With sound ethics and strong faith one enters the 

kingdom of good journalism and without are the sorcerers, 

the deceivers, the unclean and every one that loveth and 

maketh a lie. 

As we study the technique, the How and When, may 

we not forget the Why of journalism. To do this we 

must take the broadest, largest views, must lift our eyes 

to where the mountain breezes blow and all the air is 

pure, must rise from guttersnipe to eagle and gaze undis- 

turbed e’en at the morning sun. ‘Then shall the jour- 

nalist prove worthy of his highest mission—the uplift- 

ment of a world for which he is interpreter, prophet, 

servant. 
a 

Items of Interest 

B. F. Steinel, a newspaper reporter, who resides in 

West Aliiss, Wis., announces himself a candidate for sen- 

ator on the Democratic ticket in the Seventh District 

at present represented by Senator George Page. 

The moving pictures of the late Jeffries-Johnson fight 

have been barred from Hannibal, Mo., as a result of 4 

fight made by the Hannibal Courier-Post to prevent young 

boys from seeing them. The Hannibal Courier-Post went 

after the matter in such a way that a resolution was 

brought before the city council by Alderman Geo. W. 

Dulany, millionaire banker and lumberman, which was 

passed, 

The summer meeting of the Southern Iowa Editorial 

Association was held in Des Moines at the Savery Hotel, 

Thursday and Friday, July 21-22. A fine program of 

speeches and entertainment were arranged and the meet- 

ing proved one of the most successful ever held. On 

Thursday night the editors were guests of the Press 

Club of Des Moines at an informal reception and smoker 

at the club rooms, 712-714 Locust Street. On Friday 

afternoon they were entertained as guests of the Com- 

mercial Club. 

The Milwaukee Press ‘Club has decided to have a 

banquet on the night of September 7th at one of the 

large hotels in honor of Col. Theodore Roosevelt, who» 

will be the guest of the club at the club’s silver jubilee 

celebration. It is the intention to invite prominent men 

from all parts of the state, regardless of political affiia- 

tion. Invitations will be sent out. within ten days. 

President George Nuesse has received a large number of 

letters already asking about the plans. ‘The letters are 

from many Wisconsin cites and show that interest in the 

former president’s visit is widespread. The banquet will 

probably be held from 5:30 to 8:30 o’clock, after which 

the Colonel will appear at the Auditorium and deliver 

his first public address since his return from Africa and 

Europe. It will be Col. Roosevelt’s only address in Wis- 

consin. Tickets will be issued about ten days before the 

event and will be distributed by club members. At noon 

the colonel will eat luncheon at the club. A reception 

committee to be named will meet ‘Col. Roosevelt at the 

train. This committee may include Gov. Davidson and 
Mayor Seidel. Thus far Mr. Roosevelt has expressed 

only one desire and that is that the schedule of his visith 

to Milwaukee may be so arranged that he may inspect 

the work being done by the Milwaukee School of Trades. 
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Golden Nuggets 
ET life into the paper” is an excellent news- 
paper phrase used in a paper by Miss A. 
Louise Babbage, co-editor with her father 
of the Breckenridge, Ky., News. She says: 
“We use what we call ‘our life line.’ It is a 
line set in thirty-six or forty-eight point type 
and run across ithe top of the page. Some 
we have used are, ‘Hurrah for the C. H. S. 

Baseball Team’; ‘A Right Merry Christmas to You 
All’; ‘Plant a Tree Next Friday.’ Occasionally we 
use some ‘lightening and thunder heads,’ but father 
likes the clear, bright, sunshine heads for regular 
use. 

OK Ok 

In a paper treating as to extent of the difficulties and 
thankless hard work of an editor, R. W. Vincent, man- 
aging editor of the Charlotte, N. C., Observer, con- 
tended that fortunately there is a brighter side, and 
breaks forth into verse as follows: 

I see a man pushing his way through the lines 

Where the work of the terrible fire fiend shines. 

“The chief?” I inquire, and a policeman replies, 

“Why, no, he’s one of them newspaper guys.” 
k 2k ok * 2K K oo *K 

I see a man start on the trail of a crook 

While he scorns the police and brings him to book. 

“Sherlock Holmes?” I exclaim, and some one replies: 

“Sherlock Holmes! He’s one of them newspaper guys.” 

He painted, with glowing hopefulness, the blessed 
future of all of us: 

“When the grim reaper has flashed “30” over the wires 

that span the river Styx to each one of us and the last 

form has gone to the press room of eternity, I believe the 

recording angel will inscribe this tribute and drop a single 

tear: 

“Up here are the good and down there the bad and the 

near bad, but over yonder with harp and crown herd the 

great unclassified whose virtues were faith, hope and char- 

ity; who did the most good while they lived for their fel- 

low men and the least for themselves and left the world bet- 

ter than they found it’.” 
ee ee 

In speaking before the Northern Development Asso- 
ciation, recently, Leroy Bouchner of the Minneapolis 
Tribune, said: 

Every commercial organization ought to include all the 

newspaper men in the district, for these men, who study 

nothing but the best methods of making people read what 

they write, can be of assistance to a community in making 

people read its message. 

It’s of no use to have a splendid article for sale if you 

can’t sell it. 

Make the news of your community readable and you 

needn’t worry about publicity. 

If you keep telling people what a fine state they have, 

what splendid farms, what unexcelled advantages, they will 

talk about it and spread the gospel, and they won’t do it 

unless you keep telling them. If the newspapers talk about 

their towns every day, every week, their readers will follow 

their lead. 
kx x 

In an address before the Texas Press Association, 
the veteran editor, William A. Bowen of the Arlington 
Journal gave the following exalted views of the high 
requirements and functions of the newspaper calling: 

It calls for the widest reading, the most accurate scholar- 

ship, the most thorough culture, the intimate acquaintance 

with the facts of science, the deepest thinking, the profound- 
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est knowledge of men and measures. In short it is, when 

rightly lived up to and entered upon with the appreciation of 

its privileges and duties, the greatest and most learned of all 

professions, law and medicine not excepted. 

In the making of a newspaper all of the avenues of 

human learning must be traversed, all channels of human 

interest must be navigated, all pathways of statesmanship 

must be walked, all mountains and valleys must be ex- 

plored. And to this effort will come the sweetest reward 

that can come to man, that of hearing his conscience say, 

“Well done, good and faithful servant.” 
Se se Weld oe 

LANE GREG 

Editor George S. Johns of the St. Louis Post-Dis- 
patch, in addressing newspaper men of Missouri, put 
it none too strongly in speaking of some of the car- 
dinal principles and requirements of permanent news- 
paper success when he said: 

“The power of publicity should never be used for per- 

sonal or selfish ends; never with animosity; never with mal- 

ice; always with justice; always with calm, careful judg- 

ment; always with a good public end in view. 

“T emphasize accuracy. It is the foundation of perma- 

nent newspaper success. Newspaper inaccuracy and unre- 

liability are the cheapest cuts to public scorn and contempt. 

I do not mean to say that no success can be won without 

continual accuracy, nor that the best newspapers are always 

accurate.” 

WHAT EDITORIAL COLUMN SHOULD CONTAIN. 

Some wholesome, practical truths, thatought to be self- 
evident to every intelligent, carefully observing, thought- 
ful, conscientious newspaper-maker, who has the good 
of the calling and weal of the Nation at heart,werestat- 
ed by A. D. States at the Missouri University School 
of Journalism. It is encouraging to know that there 
are so many men of ‘broad experience in the calling 
who are ready to combat the too prevalent commercial 
idea that the newspaper mission is only to sell news, 
gossip, and sensations as the Italian vends out pea- 
nuts, ignoring all obligations and the far-reaching op- 
portunities for usefulness. Mr. States rightly stated, 
in speaking of the editorial column—which should be 
found in every creditable newspaper: 

That column should contain honest and carefully studied 

matters and opinions in which there should be no question 

as to the sincerity and motive of its editor. Editorial cita- 

tions, suggestions and statements should be along all lines of 

uplift and public good. Such give the paper tone, signifi- 

cance, and make it an agent of power in its community. 

It requires some brain and an abundance of tact to succeed. 

The ancient thought that almost anyone could make a suc- 

cess of the profession is rapidly passing. Even the thought 

that a paper filled with news exclusively fills the mission of 

a paper is also passing. An exclusive news sheet may please 

a number of people who care for nothing but town and 

country gossip, yet there remains an army of people in every 

news district, who care for more and they are not satisfied 

with less. The careful editor, in expressing his opinion, sim- 

ply strikes a common chord, and the message is transmitted 

to each and every patron. 
Pe ee Se ae a ee 

A live editorial, coming from an honest pen backed by a 

competent conservative mind, often awakens the sleepy por- 

tions of the paper’s territory and gives new life, new hope 

and unquestioned activity. A news item seldom prompts a 

community to greater action and a tell tale sheet only de- 

lights those who think the newspaper is the mouthpiece for 

common gossip. 
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TRUTH FIRST ESSENTIAL. 

I am asked what the editorial page should contain. First, 
it should contain the truth, given in concise, plain, simple 

English and the subject matter treated should be of the 

nature that causes people to act, not only hearers but doers 

of things. It is a little bit strange, however, that many 

splendid measures are advocated by the live editor that are 

not enacted until many years afterward. The people often 

say a certain editorial possesses the right ring and should be 

made effective at once, yet they wait, sometimes, until after 

the editor is dead, before they put the editorial suggestion 

into practice, and then one or more desire to get the credit 

for what the thoughtful editor suggested, and, he now en- 

joying his eternal reward, cannot find the time to defend his 

earthly propositions. 
a ar ie eee ee 

Editorial columns are splendidly effective condition build- 

ers. Conditions in all communities can be made better and 

the paper that gives a clean editorial page, one that is free 

of slush and is never ready to accept the questioned, cannot 

be otherwise than a potent factor in elevating the profession 

and shedding benefits on all who breathe the pure air of 

progres and higher civilization. The editorial page is a civi- 

lizer. It gives its strength to the progress of the age and it 

does a work that no other agent can do. It talks to the peo- 

ple at their own fireside, in the quiet of the evening, it takes 

its place in the family circle and it gently leads members of 

the family into channels of thought that are helpful and 

useful. 

GUARDIAN OF PUBLIC MORALS. 

A news item may soon be forgotten. An editorial truth 

is usually abiding and it never fails to bear fruitage. Local 

news very often deserves editorial notice; the passing of 

some well known citizen, the act of some charitable individ- 

ual, the sacrifice of some devoted father, the splendid deed 

of some worthy citizen—all these, and more, deserve a place 

on the editorial page. 

The reformer, many of whom I have heard in my time, 

who advises one to abolish the editorial column en- 

tirely and fill one’s paper with local news, usually takes 
his own advice as far as the editorial column is con- 
cerned, but follows it to an extreme by leaving out the 
news also. 

The outcry against the editorial column which we hear 
so often voiced at our own meetings no doubt originated 
from the delinquency of the old-timer in furnishing little 
else to the public save his own opinions, but deference 
to it has led many of the brethren to the other ex- 
treme. Many papers have the bad habit of giving the 
post of honor to the proceedings of the police jury, for- 
getting that the article of the most importance to the 
paper is not always of the most importance to the 
public. 

Re | ate ee 

The editorial column, properly conducted, adds char- 
acter to the paper and tone to the profession. I often 
think that newspaper men are to blame for all of their 
misfortunes because they belittle their occupation, in- 
stead of being insistent that its dignity be recognized. 
And there is no surer method of lowering the dignity 
and standing and influence of a newspaper than by neg- 
lecting one of its most important functions. The ex- 
pression of an opinion on an important public matter is 
just as much the duty of a newspaper man as it is to tell 
of the actual happening. If the opinion is an honest 
opinion, if the advice offered is honestly meant, it will 
always have an influence upon the public, even if it does 
not coincide with the opinion of the majority. People 
will think better of a newspaper that does not shirk its 
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responsibilities, and the editor who fails to fulfill his duty 
will generally be reckoned as too cowardly to speak out 

in meeting. 

But it may be urged that the necessity of taking a 

stand upon a public question does not arise every week 

or every month. Fortunately for all of us, this is true; 

but we need not drive the editorial column into semi- 

eclipse on that account. Every community of sufficient 

importance to sustain a paper has its aspirations, its im- 

provements, its moments of peril. A newspaper cannot 

better justify its existence or more easily command the 

support required for its preservation than by using its 

editorial columns to help along every project that merits 

public support—W. E. Krebs, in address before the 

Louisiana Press Association. 
Soe ame 

The account of the proceedings of the Louisiana 
Press, at Opelausas, which has reached us in very 
neat pamphiet, is so filled with good things and re- 
veals such a spirit of earnestness and so high a stand- 
ard of ideals, and of attainments on the part of the 
members of the press, that we wish that it could be 
in the hands of every editor and publisher in the 
United States. First, however, we want just to note 
the wise and patriotic zeal manifested in favor of 
using every possible effort and raising any amount 
of funds requisite to the holding of the Panama Ex- 
position in celebration of the completion of this great 
undertaking of the construction of the canal across 
the Isthmus. The holding of this exposition was 
urged from the high standard of its educational value 
and the impetus that it would give to all the indus- 
tries as well as to commerce and the direct benefit 
to the Government that would result from the broad 
and practical advertising that would be given to this 
new channel of trade and travel. It developed that 
New Orleans proposed to contribute to the proper in- 
auguration of this enterprise $3,600,000, while the 
rest of the State, the country outside of that city, is 
asked for $1,500,000. The editors were ready to sec- 
ond the undertaking with their work and influence, 
which the conduct of the press has taught all the 
people of the State to prize very highly. 

No branch of newspaper work, however, was neg- 
lected in the sessions of the conventions. 

LEADERS OF ADVANCED THOUGHT. 

A leading member of the Opelausas bar, in a wel- 
coming address, did honor, to the profession of law 
by the high ideals he expressed as well as to the 
members of the newspaper calling. He said: 

We recognize in you the leaders of advanced thought, 

the uplifters of the moral tone of our country, the build- 

ers of a high and lofty sentiment, and the disseminators 

of that knowledge without which we would grope in 

darkness. 

What a power for good you are, how nobly you es- 

pouse the cause of right, and with what sledge-hammer 

blows you strive to crush out the evil that stalks around 

in the most brazen effrontery! 

It is the public press that dignifies and exalts our 

people and causes many who might wish to err, to re- 

frain, rather than expose themselves to the searchlights 

of our newspapers, who, with unrelenting justice, expose 

what is wrong and reward what is right. 

All praise to the press of the State of Louisiana, as 

well as to our sister States, and may it be that in this, 

the 20th century, the century of advanced thought, the 

century of the greatest possibilities, that the good the 

public press has accomplished in the past will be ac- 
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centuated by the good they _are now accomplishing, and 

will ever accomplish, until through their noble efforts, 

such a transformation will take place in the moral wel- 

fare of our people that we will feel that the millennium 

is near at hand, and that through the good offices of the 

press we thave become almost sufficiently purified to as- 

cend to the very gates of the skies. 

SYSTEM AND CO-OPERATION. 

President E. D. Gianelloni, in his annual address, 

plead for goodwill, system, business methods and co- 
operation : 

It should be a matter of gratification to every member 

of the Association that during the past year the Louisiana 

press has made important strides—its progress has been 

along substantial and lasting lines, and its march toward 

better and truer ideals. It is my opinion that there is 

existing today among the newspapers’ of the State more 

real fraternity and respect than at any time during our 

history. This feeling of fellowship extends not only 

among the editors in the country parishes, but among 

the editors of the entire State. The city newspaper man 

is meeting the country newspaper man more than half 

way with the “gald hand,” and there is no happier omen 

for the craft than this fraternal feeling. We all recall 

with pleasure the pretty compliment which was paid the 

members of the Louisiana press last year by one of the 

big morning dailies, when the editors were made the 

guests of that paper at a breakfast. On that occasion 

were gathered the representatives of all the city dailies, 

and true amity was extended on every side. 

I am convinced that the tie of friendship can be 

made stronger, if each paper would run a department 

wherein articles from Louisiana papers only would be 

given space. That it is a good feature is proven by the 

fact that many of the Louisiana papers are running a 

department of this kind, and there is no doubt that it is 

popular with the people. 
* 2k * > * 

The time for united effort and real co-operation among 

the newspapers of the State has come. If we are to be 

in a position to aid in the work of developing this great 

State to the fullest extent, we are bound to get toegther. 

The South, we are told by strangers, who come here, is 

today the promised land, flowing with all the good things 

necessary to make a people contented. 

A CHANCE TO WIN $100. 

HonoLuLu, HAwatl, June 25, 1910. 

National Printer-Journalist, Chicago, Ill. 

GENTLEMEN :—The Hawaii Promotion Committee will pay 

$100.00 for a design suitable for a poster to advertise Hono- 

lulu’s Sixth Annual Floral Parade celebrating Washington’s 

birthday. Designs may be submitted up to August 15th and a 

decision will be made not later than September Ist. 

The Washington’s Day Floral Parade has come to be the 

important Fete Day of the year in Hawaii. The chief fea 

ture of the celebration is the Floral Parade ittself. This 

usually consists of flower-bedecked automobiles, carriages 

and floats. No advertising features are permitted in the 

parade. 

The parade occurs during the forenoon. In the afternoon 

there are usually sports or contests of some description, and 

in the evening a street carnival feature and an elaborate 

mask ball. There are no fixed conditions, but we want a 

true poster effect—something that is striking and character- 

istic of the event it aims to advertise. 

Yours very truly, 

Tue HAWAUAN PROMOTION COMMITTEE, 

By Will J. Cooper, Acting Secretary. 
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Commercialized Journalism 

N addressing his conferees of the Wisconsin Press 

on the baneful effects of too much of the com- 

mercial spirit in the newspaper. W. H. Bridgman, 

editor of the Stanley, Wis., Republican, and later 

elected President of the Editorial Association, 

said: 

We live in an age of big things. The power 

of great combinations of wealth is finding ex- 

pression in journalism, the same as it is in great business 

industries. No longer does the public wait with bated breath 

for the editorial utterances of a Greeley, a Halsted, a Mc- 

Cullogh, a Dana or a Watterson, whose publishing plants 

and publications were only incidental to the all-pervading per- 

sonality of the men behind them. On the contrary, in this 

day the people turn indifferently to the editorial page to 

read the opinions of the stockholders and the big advertisers, 

whipped into form by a corps of young men, known as edi- 

torial writers, who receive the munificent sum of from $25 

to $50 per week. And if one of these young men becomes 

obstreperous and assumes to have opinions of his own, his 

that publication soon becomes a_ tender connection with 

memory. 

The great daily papers to whom you and [| are looking for 

direction and leadership, are lacking in inspiration. Notwith- 

standing’ this, they are fearfully and wonderfully made. I 

cannot better describe one than to say that it is a great, in- 

animate creation, without a heart, without a soul, yet with 

marvelous power in certain directions. I should justify this 

by the statement that what I have said is true only so far 

as the motives of the men who own and control the publi- 

cation make it true. We should feel no diffidence in dis- 

cussing this subject with perfect frankness for we, who are 

editorial and _ professional 

work, can but deplore the tendency of the times. 

actively engaged in newspaper 

This may 

be appropriately termed, ‘““lhe Commercial Age in Journal- 

ism.” 

Some of you can recall a period in the life of our country 

when a man with a great brain and a great heart and a very 

few dollars, could build up a newspaper. In this day, he 

needs more than a few dollars—a few million will suffice— 

but-it matters not if he have a heart or a brain at all. A 

dockwalloper on the wharfs of an eastern lake port, whose 

both academic and had been 

sadly neglected, became the owner and editorial director of 

two or three of the 

United States. They were merely incidental in perfecting 

other great plans, in securing contracts from the city, from 

the state and from the nation. He was building railroads, 

seeking franchises, and, at the same time, endeavoring to ex- 

alt himself, personally, in the eyes of the people. The 

populace stood abashed at the nerve of a man who, when 

opposed in his ambitions by the newspapers, simply put an end 

to it all by buying the newspapers and making their editorial 

policy what he chose. And more than this, he conducted them 

on that colossal scale which made it hazardous, if not im- 

practicable, for other publications unsupported by great capi- 

tal and solicitous as to dividends, to enter that field. 

CONTROL OF PUBLIC PRESS. 

What in its inception caused the Napoleons of finance to 

raise their eyebrows in wonder has, in succeeding years, be- 

come a practice so common that it scarcely occasions com- 

ment. 

The history of events in recent years in graft-ridden San 

elementary training, moral, 

most influential newspapers in the 

Francisco affords some dramatic incidents which had to do 

with the control of the public press. Those of you who have 

followed the story of Judge Lindsay’s struggles in Denver, 

have had to hide your heads in shame for the profession to 

which you belong. 
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Now the result of this sort of thing is beginning to be 

manifest. The result is what might be expected. The press 

is suffering a loss of prestige with the people. In other days 

the people approached the editorial page as the fount of wis- 

dom and direction. Today factory made editorials have been 

delegated by the people to the same category with ready- 

made clothes. They are framed up to further a plan which 

exists in the minds of the stockholders. This purpose may 

or may not be to increase the popularity of the paper and 

earn dividends, but the editorial policy is too likely to be in 

conformity with a purpose entirely unrelated to the building 

up of a successful publication, and the earnings are a matter 

of secondary consideration. 

This invasion, I need not warn you, will not cease with 

the limitations placed upon it by the field of the metropolitan 

daily. It has already extended to the field of the country 

daily, and will, eventually, invade the field of the country 

weekly. It is deserving of our consideration because of the 

handicap which it imposes upon legitimate journalism. Legiti- 

mate publishers cannot meet such competition. The reasons 

W. H. Bridgman. Editor of the Republican, Stanley, Wis. 

why we cannot meet it are many, but chief among them are 

two. First, the absolutely reckless spirit of irresponsibility 

and lack of ideals which pervades the field of commercialized 

journalism. 

The professional pride which permeates the work of the 

true editor and publisher is lacking in the commercialized 

journal. Your true editor acknowledges his resposibility to 

God and his duty to his fellow man. Your $50 per week edi- 

tor acknowledges allegiance only to his employer, who may 

not be able to write his own name. Then away with the 

refined ideals of high-browed journalism. Your great paper 

of today plays to the galleries. You and I know that there 

are a lot of things published on the first pages and the second 
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pages and the third pages of the big newspapers which ought 

never to be published at all. A lot of things are so pub- 

lished which are not true, which you and I know are not 

true the moment we see them, and which the editor who al- 

lowed them to be published knew were not true when he 

allowed them to be published. But the purpose is to appeal 

to the interest of the people, too often it is an appeal to the 

ignorance, the morbid curiosity and the baser passions and 

the prejudices of the people. 

IS CIRCULATION CRAZY. 

The publisher of today is circulation crazy. He wants 

readers and will have them at any cost. He often gets the 

circulation by paying for it with cold, hard cash, and with- 

out expectation of seeing his money again. 

Incidental to these recent developments is the practice of 

converting the news pages into editorial pages, the coloring 

of news matter to conform to the purposes and desires of 

the publishers. This is a practice which was comparatively 

unknown till in recent years. It has become especially true 

in political contests. The news columns of many of the 

great dailies are absolutely unreliable in that their writers 

have orders to write only news which favors a certain side 

of a question. And if news columns do not mis-state facts, 

they are barren of all information which might prove detri- 

mental to that side of the contest in which the publisher and 

owner of the paper is interested. “This practice does not 

commend itself to what remains of the legitimate editorial 

profession. 

I have recently studied the files of leading New York 

papers, during the period leading up to the Civil War, and 

I find that the editors in those days believed that the people 

were entitled to the news, pure and undefiled, as it came 

from the agencies which gathered it, regardless of its com- 

plexion. But the editorial pages of those papers teem with 

the reasonings of great personalities that must have carried 

conviction to the hearts of men, for they spake as men who 

had a message from on high. They sought not to pervert the 

ideas of men by inflaming their prejudices against a real or 

imaginery enemy, but the influence of their logic led men 

to greater heights of thinking and acting. 

We owe it to our country and our God not to try to turn 

a few paltry pennies ‘by creating a hatred in the hearts of 

one class of God’s people against another, absolutely without 

cause. I say, shame on such ideals, shame on such journal- 

ism. The method of what is popularly known as yellow 

journalism does not require any comment here. 

The second reason why this sort of competition is unfair 

to the legitimate profession is that it places its product upon 

the market at a price which is not measured by the cost of 

production as must be the product of the legitimate pub- 

lisher. Of this we would have less reason to complain if 

the product were of benefit to mankind, but when we can 

demonstrate that its effect is to lower the standard of pub- 

lic morality, we have cause for complaint. A feature of 

this business policy is to make the advertising patronage pay 

the cost of circulation and it is a policy which, in my opin- 

ion, cannot be too strongly condemned. I believe that the 

two classes of patronage should each be required to bear its 

own share of the cost of production. It is this reprehensible 

practice which has beclouded the moral sense of the editorial 

departments of some of our great papers. I have it from 

what I consider unquestioned authority, that the great de- 

partment stores of Chicago are a unit in condemning certain 

schedules of the Payne-Aldrich tariff bill, as are heavy im- 

porters of certain classes of goods in other cities. It is 

probably not exaggerating to say that these stores expend an 

average of $10,000 per day in advertising in the Chicago 

daily newspapers. For any prominent newspaper of Chicago 
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to have defended the Payne-Aldrich tariff bill would have 

been to invite enforced suspension. 

MUST ARRANGE DIVISION. 

I believe a question that we will have, eventually to con- 

sider, will be that of separating legitimate journalism from 

commercial advertising. Dearly as we love the liberal ad- 

vertiser in our respective bailiwicks, a higher appreciation of 

our duties to the public will one day bring us to a careful 

analysis of our true relations to the advertising patron. 

You may have gained the idea from these few remarks 

that I am a pessimist. But I am not. I am speaking to an 

association whose active membership is almost exclusively of 

country newspaper men and women. ‘The spirit of modern 

commercial enterprise has not yet invaded our sanctums. 

We sometimes do things in our respective fields which we 

consider progressive, but it is a far journey from our $5,000 

plant and 2,000 edition to the skyscraper perfecting press, 

printing more papers in a minute thane we print in a year. 

Yet, if 100 copies of the great daily arouse in the hearts of 

the people that bond of sympathy, that responding confi- 

dence, that cordial acceptance of face value which is ac- 

corded one single copy of your insignificant sheet, then would 

the great daily evangelize the world in a single day. 

I am still so old fogyish and sentimental as to believe that 

my duties as an editor in my community clothe me with 

some responsibilities greater than those which rest upon any 

other man of the community, with the possible exception of 

the clergyman. I am frank to say that my conscience has 

not yet permitted me to publish the gruesome details of 

murders and murder trials, and accounts of other crimes in 

a minute detail, so repulsive as to cause shudders to chase 

themselves up and down the spine of a normal adult. I 

say I deem it my duty to suppress such things in the inters 

est of the youth in the homes where my paper is read by 

each member of the family old enough to read. Such mat- 

ter is not news. And, however much of the populace may 

crave that sensationalism, I can justify my action as a news- 

paper editor in denying them the privilege of reading mat- 

ter which I know they ought not to read. “I am my broth- 

er’s keeper” to a greater degree in the editorial profession 

than in any other. 

CONSERVES OUR IDEAS. 

Let us strive to keep the field of country journalism untaint- 

ed by commercialism. Sooner or later it is sure to attract the 

attention of the syndicate fiend, because of the opportunities 

which it offers to exploit the people by virtue of their faith 

in the integrity of the country press. The country press of 

Wisconsin may be provincial in many localities, it may be 

Here and there the 

same hand which writes the editorial sets the type out of an 

old-fashioned news case, makes up the form and turns the 

press yet withal, the people have faith in it, they trust it. The 

great “Yellow” can arouse the people to action when there is 

something sensational, but the country press still has the 

power to secure co-operation from the people in building up. 

Our most sacred duty is in conserving the higher ideals 

and standards created by the fathers. It is your duty and 

mine to inspire faith and hope and confidence in this repub- 

lic. Let those who must accomplish their unholy purposes 

that way, preach the doctrine of hatred and discontent and 

unrest. I regard the creation of courses in journalism in 

our universities as a hopeful sign that it may eventually 

result in establishing a standard of qualifications for admis- 

gion to the work as special training has done in the other 

professions. A man called to editorial work who has not a 

proper appreciation of his relations to the public is a greater 

menace to the safety of the nation than would be the armed 

host of an invader. Our boasted liberty of the press too often 

becomes license. 

lacking in modern mechanical equipment. 
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“IS THE INFLUENCE OF THE NEWSPAPER DECLINING?” 

‘“MUCK-RAKER,” PRESIDENT TAFT AND OTHER SUPER- 

FICIAL CRITICS ANSWERED. 

Every one of us suppresses news for the public good—news that would do no earthly good to any 
one but do immeasurable harm to individuals, to the commumity and to the rising generation. . 

“A newspaper is a man done up m brevier and nonpariel’—A newspaper has a heart. 
Public men make a great mistakes when they read the newspapers in the light of reflecting selfish 

ends. 

The influence of the press is growing with the increase of the power of public opinion. 
The earlier newspapers were controversial, personal, bitter in the extreme, without news and not 

temporately or logically argumentative, and were dependent on partisan owners and “patronage’— 
not a free press, but tied and manacled by the terms of its existence and the publisher was a public 
pauper. 

The old purely party organ has almost entirely disappeared. 
The newspaper business has become a legitimate one. The first principle of business success is to sell 

honest goods. 
Advertisers do not control—their control would kill circulation. The editorial rooms of every news- 

paper preserve better than ever before the ethical standards. 
The first business of the newspaper is to givethe news—what people are doing and thinking. 
Men have grown larger and outgrown childish things, and newspapers have grown larger and out- 

grown the bounds of organs—of a single idea. 
A newspaper has no power unless tt 1s right. 
Press influence was never before so great as it is today—never existed for such good purposes. 
The old-time newspaper had only the power the politicians gave it, now it has the power of the 

people behind it. 

BY WILLARD D. MCKINSTRY, OF THE WATERTOWN, N. Y., 

TIMES. 

S the influence of the newspaper declining? I 

unhesitatingly answer that it is not, but that 

it is growing, and that its influence was never 

so great and that it was never: so much for 

good as it is today. A good deal has been 

written and said of late to prove the contrary, 

but it is either because the critic has been pes- 

simistically dispeptic or because he did noi 

comprehend the true purpose and the true power of the 

newspaper. We hear criticism charging that the news- 

papers publish too much of the news and print too much 

of what is not fit to print. This comes from the con- 

servative classes, the ministers and others, who generally 

take pains to read what the newspaper man prints for 

them. ‘The other criticism is that the newspapers do not 

publish enough; that they suppress news for a business 

consideration. 

“A leading muck-raker makes this charge, which js 

reprinted and answered in the Editor and Publisher. He 

say, We have no longer a free press; that nobody 

reads editorials except the proofreader, who is pad to 

read them.’ 

“President Taft is another critic. He intimated that 

the newspapers were entirely controlled by the counting- 

room, and that failure to take off the duty on print 

paper was the cause of unfavorable comment on his ad- 

ministration. The muckraker charges that news is sup 

pressed. It is. Every one of us suppresses news for the 

public good. A newspaper has a heart as well as a man. 

We do suppress news that would tear a famliy to pieces, 

that would cut the heart of a wife like a knife and bring 

shame to the children, and whose publication would do 

no earthly good to any one, but do immeasurable harm 

to individuals, to the community and to the rising gen- 

eration. This kind of news is the muckraker’s field. and 

among the thousands of newspapers in this state there 

are few muckraking sheets. 

“You newspaper men know, and I know, in our daily 

and weekly experiences, the motives that lie behind us 

in suppressing such news as we do suppress and temper- 

ing it where we cannot suppress it, and we are proud 

that we do it. A‘ former speaker before this association 

said: ‘A newspaper is a man done up in brevier and non- 

pariel. It goes into your pocket, it comes out at your 

home, it is admitted into the privacy of the family cir- 

cle. It has no right to say anything which a gentleman 

calling at the home would not say. ‘It may be a rowdy 

or a loafer and appeal only to rowdies and ‘loafers, but 

if it goes into good homes it must be a gentleman.’ 

PRESIDENT TAFT’S CRITICISM. 

“Let us look at President Taft’s criticism in the light 

of your own experiences. Does the price of paper con- 

trol your opinions? If you speak of the tariff on paper 

it is not from a personal standpoint, but from some 

principle involved which may effect you more than oth- 

ers, but is general in its application. Now let us get 

right down to the real fact. The influence of the press 

is the influence of public opinion. If President Taft’s 

administration was early criticised it was because public 

opinion was critical and the press reflected it. ‘That at- 

titude has been changed, and why? ‘The tariff on paper 

is just the same, but President Taft succeeded in pulling 

out in good shape work in Congress, making a most 

creditable record. Public opinion says so and the press 

says so. 

NOT SELFISH ENDS. 

“Public men make a great mistake when they read 

the newspapers in the light of reflecting selfish ends. 

They would do better if they gauged public opinion in a 

broad sense by the interpretation of the press. The 

newspaper does not create public opinion. It records it. 

The power it gets is in crystallizing it into action. Pub- 

lic opinion is made on the acts and works of public and 

private men as portrayed by the press from day to day 

and week to week. It is built as corals build islands, 
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atom by atom until a great body is created. It is not 

made in the heat of a short campaign, but is the slow 
growth of an idea. The newspaper may forecast it, and 
apparently create it. Itmay take Horace Greeley’s motto, 
to ‘Find out what the people want to do and then tell 

them to do it.’ 

“Is the power of public opinion lessening, or is it 

growing? If it is growing, the influence of the press is 

growing, for it is a reflection of public opinion, and I 

do not believe any one will dispute that there was never 

any other time when the voice of the plain people was 

as potent as it is today. 

THE EARLY DAYS. 

“Let us go into history a little as to the beginnings and 

rise of the newspaper. ’Way back in the early days there 

were differences of opinion as to certain policies of gov- 

ernment. These differences created parties. The advo- 

cates of differeing opinions said we must have a means 

of putting our policies and the arguments for them before 

the people and get an expression from them at the polls 

The leaders put their hands in their pockets, bought a 

press and type and hired a printer, who was nominally 

the publisher, but was under the dictation of those who 

furnished the money and who had a right to control the 

utterances of the journal for the purposes which they had 

established it, and for which they had paid, and the 

party organ was born. It was not a newspaper and was 

not expected to be. It was a tract. It printed only such 

news as was favorable to the policy it was established 

for and distorted all news, if it printed it at all, favorable 

to the other party. 

“De Tocqueville, in 1835, in his ‘Democracy in Amer- 

ica, was amazed at the number of newspapers in the 

United States and the influence they exerted, but he was 

not favorably impressed with their tone. “The most dis- 

tinguished classes of society,’ he said, ‘are rarely induced 

to engage in these unedrtakings, and the journalists of 

the United States are usually placed in a very humble 

position with scant education and vulgar turn of mind.’ 

“Such was his opinion when Horace Greeley was run- 

ning The New Yorker and James Gordon Bennett had 

just started the New York Herald. You have only to 

look over old files to see the truth of his observation. 
The tone of the newspapers was bitter and personal. 

They were controversial in the extreme and not argu- 

They abounded in personalities and of news 

they had none. The newspaper was born of the Civil 

War. People wanted the news. The Associated Press 

was started, and as this served papers of all parties alike, 

it had to give the news unbiased, and it was printed in 

all of them alike, the views of the paper being shown 

in the headlines and the editorial comments. Even this 

distinction has disappeared, and headlines have become 

merely a synopsis of the news underneath them to help 

the hurried reader, and the comment has become fair on 

the facts stated. 

“Let us go back to history. The printer gradually 

bought out the original owners, but still he depended upon 

them and upon the party for which his paper stood for 

his support, and kept it largely on the same lines. He 

expected support from merchants, lawyers and everybody 

else, of his particular party, and he didn’t expect any 

support from those of differing opinions who had an 

organ of their own which they supported. We have the 

nomenclature of those days with us in the words, 

‘patrons’ and ‘patronage’ and ‘subscriber.’ They patron- 

ized the organ of their party, and they subscribed, not 

for a newspaper but for the support of an organ. It 

mentative. 
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was not a free press, but was tied and manacled by the 
terms of its existence and its publisher was a public 
pauper. 

“The printer publisher gradually began to ask himself 
why he should put his money and his work into a service 
from which he had no returns. Why should a merchant 
refuse to sell goods to anybody but Presbyterians? Why 
should he make goods sold only to half or perhaps less 
than half of the community? He gradually enlarged the 
article which he manufactured into a real newspaper and 

put it forth for what it was, the news of what people 

were doing and the news of what people were thinking 

The progress was slow, the old idea died hard, and poli- 

ticians continued to assume a right of control of his 

capital and labor and business, but the great mass of 

the people liked it. He found that he could sell more 

goods, and today the newspaper businesss has become a 

legitimate one, established on business principles. Now 

what are business principles The first principle of 

business success is to sell honest goods, and more 

and more newspapers have been doing it. The old purely 

party organ has almost entirely disappeared, for as a 

business proposition it has generally become a failure, 

and its influence as measured by the party organ of 

years ago has declined, while the influence of the real 

newspaper, honestly reflecting public opinion at large, 

has increased. 

ADVERTISERS DO NOT CONTROL. 

“The charge is made that in becoming a business 

proposition the newspaper has dropped the _ old 

ethical standards and become entirely commercial- 

ized; that it is now controlled by the advertisers. 

Did any advertiser ever try to control the policy of your 

paper, and if he did, did he ever succeed? I have never 

known such a case. What advertisers want is circula- 

tion, and they don’t care a rap what fads newspapers 

may carry if it only carries them into homes where they 

want to sell goods. If the advertisers could control 

newspapers, or wanted to, they would simply kill the 

circulation of that newspaper and then they would not 

want it as an advertising medium. Every newspaper pub- 

lisher knows this, and what the counting room demands 

of the editor is such a close touch with the great major- 

“ity of public opinion that the newspaper shall be such 

a welcome visitor in the homes of the people, that they 

will be willing to pay for it and take more copies of it. 

The editorial rooms of every newspaper preserve better 

than ever before the ethical standards. They are more ~ 

unhampered than ever before to study the pulses of the 

common thought and to reflect accurately and honestly 

the best average of that thought. 

GIVE THE NEWS. 

“The first business of a newspaper is to give the news. 

And what is the news? It is that which is of the most 

widespread public interest. Is it only what people are 

doing, or is there other and more important news of 

what people are thinking? There is a good deal of talk 

about the decline of the Editorial. President Taft speaks 

of that. Even so forcible an editorial writer as Henry 

Watterson thinks it is declining. It is as a personal 

thought. The Greeleys and the Raymonds in their day 

furnished both the news and the comment and were pow- 

erful personalities in shaping the public thought by the 

power of their individual wills. The public hadn’t the 

material on which to shape their own thought. These 

men had all the putty and could make their own idols 

which was the only thing the common man had to wor- 
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ship. With the birth of the real newspaper all this 

changed. The common people have today all the facts 

on which to form their opinions that the editor has, and 

on the average, are just as capable of forming them. We 

have newspaper writers today just as capable as a Gree- 

ley or a Raymond, but the common level has risen so 

high that their personality is nothing. It is no longer what 

a Greeley or a Raymond or a Dana says, but what a 

Tribune or a Sun or a Times says, and their influence is 

proportionate to their success in properly reflecting pub- 

lic opinion. If the influence of public opinion is greater 

than ever before, the influence of the press is greater. 

INFLUENCE INCREASING. 

“And I believe the influence of the press is constantly 

increasing, for it is taking the place of all other meth- 

ods of reaching the people. Parties and politicians must 

advertise. The political stump speech is gone. Torch 

light processions and brass bands and ‘come one, come 

all’ have been put aside as childish things in the larger 

maturity of today. Political leaders now set forth their 

arguments in the presence of reporters and the people 

of the entire nation hear them. Men have grown larger 

and outgrown the narrow bounds of organs of a single 

idea. Newspapers are more and more the means of 

conveying ideas, and then reflecting back to the people 

their opinions based on the information given them. 

A newspaper must not tamper with the news. It must 

not misrepresent the common thought based on that 

It must be honest with its readers and fair in the 

discussion of all questions. A newspaper is recognized 

for its honesty just as an individual is. It must be free 

from all entangling alliances. In this way it wins con- 

fidence just as an individual does, and there is a power 

in a newspaper through its own individuality, for when 

the people recognize that a newspaper is honestly re- 

flecting public opinion, not trying to :dictate to them, 

they in a degree allow it to do some of their thinking for 

news. 

them. 

MUST BE RIGHT. 

“A newspaper has no power unless it is right. Not ail 

the combined newspapers in the country could make the 

people accept a wrong. Newspapers may sometimes put 

a curb on popular passion by cool reasoning and show- 

ing the exact facts, but the sober second thought of the 

people is always right. Newspapers may have some in- 

fluence, either to inflame passion or to bring about that 

sober second thought. There are some newspapers with 

the motto, ‘Raise hell and sell papers, that seek to in- 

fluence public passion. but they are so few that the news- 

paper world ought not to be judged by them, and, as a 

matter of fact, while sensationalism and passion may start 

a newspaper, it does not sustain one and such news- 

papers having attracted popular attention, then seek to 

clean up and court respectability as a measure of self- 

preservation. 

“Ts the influence of the press declining? This is a 

gathering of newspaper men. How is it in your indj- 

vidual cases? Do you find a lessening or an increase in 

the power of your own publications? Imig yey al 

greater freedom in tracing out the currents of pub- 

lic thought ‘in the publication of legitimate news,’ 

have you a larger field than your paper had, say 

ten, fifteen or twenty years ago? JI think the majority 

of you will say that your publications, in a broader sense, 

have more influence than they ever had before; that any 

one of you could recite numerous imcidents where you 

have brought about results when you could not have 
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brought them about under former conditions and would 

not even have tried to do so. ‘IJ think that you will agree 

with me out of your personal experiences that the influ- 

ence of the press was never so great as it is today and 

that it was never exerted for such good purposes. 

“You have built up your communities by taking the 

initiative in public enterprises, and seen needed public 

works accomplished by that ‘damnable iteration’ which 

Charles A. Dana recommended, constantly pounding an 

idea into the public thought until the public began to 

think it was its own thought, adopted it as its own and 

acted upon it as its own. You will notice that I have 

claimed no mmherent power in the newspaper mechanically 

born of type and press. As in every other business it is 

the soul that speaks and character that counts, and in 

the properly conducted newspaper its soul will beat re- 

sponsive to the best impulses of the great human soul 

and to the best of human aspirations. 

“T do not minimize this ethical side of the newspaper. 

While it is no production of magic, as some people sup- 

pose, and not the product of the wisest or most learned, 

it is the faithful exponent of the people’s will, and in 

that it has ever-increasing power. The old-time news- 

paper had only the power the politicians gave it; now it 

has the power of the people behind it. Then it was the 

expression of the few; now it is the expression of the 

many. It is the lens which concentrates the rays of 

public opinion to a burning focus, and kindles the flame 

which burns out wrongs. It is the searchlight which dis- 

closes the evils of dark places and purifies the noisome 

spots. Its power is the power of publicity which no evil 

can stand against, which weakens every wrong and 

strengthens every right. It is a power which grows in 

opportunity and in good purposes every day.” 

THANKFUL, AND GLAD HE IS IN THE NEWS- 

PAPER PROFESSION. 

OFFICE OF THE OBLONG ORACLE. 

Ostone, ILx., July 12, 1910. 

Hon. B. B. Herbert, Chicago, Illinots. 

Dear Mr. Hersert:—I want to thank you for the many 

kind expressions you sought to exercise through your 

splendid monthly magazine, the NATIONAL PRINTER-JOURNAL- 

Ist, about me. I am profoundly grateful to you for the 

same and while, perhaps the matter is, from my point of 

view, unmerited, I assure you I appreciate it. With you, 

I am glad I failed of appointment in the mail service and 

also that I gave up the study of law for the newspaper 

profession in which I have been fairly successful. Trust- 

ing that I may be able to fulfill the duties of President as 

well as my predecessors and again thanking you for the 

liberal manner in which you handled our recent conven- 

tion and the personal reference, I am, 

Fraternally, 

J. M. SHEETs, 

‘IT 1S JUST. RIGHT!” 

OFFICE OF THE REcorRD. 

ApA, Ou10, June 16, 19I0. 

Editor National Printer-Journalist, Chicago, II. 

Dear Sir:—I enclose the amount due on subscription. 

Your publication comes nearer meeting the needs of the 

printer than amy of the several publications with which I 

am familiar; it is not too technical—it is just right. 

Yours truly, 

AGNEW WELSH. 
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Full, Rich Grain of the Ear, Not Husks or 
Chaff—Giving Facts and Presenting 

Helpful Truths 

OFFICE OF THE Dairy Express. 

KirKsvILLE, Mo., June 27, 1910. 

B. B. Herbert, Editor National Printer-Journalist, Chicago, 

Illinois. 

Dear Mr. Herpert:—I enclose herein a copy of an ad- 

dress delivered before the Missouri Association last week. 

If you care to use it, you are welcome to it. 

Yours very truly, W. Rivcway. 

WAS interested in a paragraph headed, “An Ital- 

jan Shot,’ which appeared in one of our North 

Missouri newspapers last week, and which gave in 

these instructive sentences the story of a tragedy 

as the editor of the paper heard it: 

“We are informed that an Italian, whose name 

we have not learned, went from this city to Des 

Moines a short time since. He had not been there 

long before some trouble arose with the result that he was 

shot, but how seriously we do not know. Have not been 

informed as to the nature of the trouble that led up to the 

shooting.” 

Doubtless very little of wit was intended by the writer 

of these bristling sentences, but the humor overwhelmes me, 

especially when I consider that the itern is taken from a 

weekly paper. A newspaper man who had seen the para- 

graph remarked to me that he thought the writer, rather 

than the Italian, should have been shot. There might be 

some excuse for a daily paper of limited force to publish a 

news item without giving any facts, but the editor of a 

weekly paper who will write sixty-three words without stat- 

ing even one fact, merits capital punishment. Careless, slip- 

shod methods of reporting and writing news has a bad re- 

flex influence upon any community that is unfortunate 

enough to have newspapers that employ careless methods. 

A newspaper man has no right to pad his space with stuff 

and ask the innocent public to pay for the privilege of read- 

ing it. The editor who would do so should have at least 

one damage suit in his lifetime to make him more carefui 

in reporting and writing news, and to make him sift every 

event for at least a few facts. 

A newspaper’s moral and material influence is too great 

to give off carelessly written mews with respect to persons 

or institutions, for its relationship to the community is very 

close, whether it be a daily or weekly. After all, the daily 

paper is only the weekly multiplied by six or seven; my wife 

says, with six or seven times the number of care-lines on the 

face of the editor. 
An ancient book has it that “Where there is:no vision the 

people perish,’ and the saying has something to do with 

newspaper folk as well as with other folk. Few men run- 

ning small daily newspapers expect to get riches or honor, 

but they publish them, believing that they may see, in a 

small measure, the realizatiion of their vision of usefulness 

to society. A newspaper man is very closely and sympa- 

thetically allied to his town. If an interurban railroad or a 

municipal light plant, or a power dam, or a county fair is 

needed, the real editor, worthy of the honorable name, of 

the daily or weekly paper is usually the man singled out to 

boost the enterprise, and it is well that he be singled out, 

for if he is of the right kind, he has a vision of a bigger 
and a better and a more beautiful town. He sees the vision 

of the town government placed above ward politics and upon 

a good business basis. Every one of you know that the 
average Missouri city of ten thousand people today is care- 

lessly and indifferently managed, and is often made the prey 

of self-seeking men; and everyone of you knows that if the 
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daily papers in the average Missouri town were doing their 

duty without fear or favor, conditions would be immeas- 

urably better than they are. I believe that the newspapers 

of this state should now. be advocating such reforms as will 

enable our towns to be more wisely managed, and more ade- 

quately provided with revenues with which to pay their liv- 

ing expenses, which, as you know, are quite high this good 

year. 

A newspaper to be a constructive force in a community 

must be controlled and edited by a constructionist, The edi- 

tor and the reporters must be awake to the natural resources 

and possibilities of the town, and they must carefully give 

every item of news that will encourage the building of the 

town along material lines. The news column of a small 

daily must possess this creative and upbuilding characteris- 

tic as well as the editorial column. I believe that I can go 

further and say that the advertising columns should like- 

wise possess that characteristic. Ads are a very strong 

factor in the community life; they contain the commercial 

news, the store news of the community. One of my patrons 

lately complained that he does not get the people to read his 

advertisements, a condition that is as much regretted by 

the Daily Express as it is by the patron of the Daily Express. 

I think there is a reason for this condition, and the reason 

was expressed by the advertiser himself, when he said that 

certain merchants had abused the right of advertising, inas- 

much as they had mislead the people and had caused them to 

be suspicious of advertising. 

I have found it takes a conscientious effort on the part 

of an editor to overcome the negligence on the part of the 

people. Advertising is commercial news to be read by every 

subscriber, man or woman. I read the story of a subscriber 

of a metropolitan paper, father of a large family of girls, who 

declared he was going to quit taking the paper. A friend 

overhearing the statement asked, “Is there too much scandal 

and police court news in it for your family to read?” “No,” 

said the subscriber, “too much bargain sales.” 

That the advertising columns are not read may be due not 

only to the merchants for the reason indicated, but may be 

due to the papers which have not endeavored earnestly to in- 

terest the people in their business columns. It may be due, 

likewise, to the public which is disposed to read a thirty-six 

page Sunday paper in less than thirty-six minutes. They 

have the headline habit and with it superficiality. 

“T had rather have a good newspaper in your town than 

a church,” said the traveling representative of one of the big 

press concerns, who is a sort of a preacher himself when he 

is not talking Duplex presses. He rightly says that a news- 

paper is the biggest thing in the town and the most influen- 

tial when it has behind it a personality surcharged with en- 

ergy and devoted to the public weal. 

idealist, perhaps, but why not? 

country journalism, is idealism. 

There are people, many of them I hope, in your town, 

whose reading is confined to your little daily paper, whose 

inspiration, if they have any, comes from you. I think of 

the old gardener in the edge of Kirksville, who came to my 

office lately and, paying for his month’s paper out of his 

hard-earned money, told me that mine was the only news- 

paper which he read. I felt like returning the money, and 

saying that we didn’t want the responsibility of educating 

him and keeping him in line as a citizen. With the press 

salesman I say that character counts for as much in my 

office as it does in the parsonage, and that it contributes its 

part towards molding and upbuilding the community. I 

consider every editor a preacher; not a preacher of dogma 

or dollars, but of doings. And to return to my first state- 

ment, he must be a careful preacher; careful to preach of 

facts and to teach the truth, even if by doing so he is 

sometimes made unpopular. 

The press man is an 

Journalism, particularly 
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My Impressions 
I am Ex-Officio Factory Inspector of the United States. 

Wherever I go, and I go quite some, I inspect factories, ele- 

vators, mills, stores, shops. 

I am always on the lookout for the big industries, looked 

after by the Big Boys, who are doing big things, and making 

this world a better place because they are here. 

The Dodge Plant at Mishawaka interested me mightily. 

First, on account of my friend, “Mel” Mix, its president, a 

central Illinois product and my old neighbor. And second, 

because the Dodge Manufacturing Company is helping har- 

ness the forces of Nature, and driving the countless wheels 

of trade. To hook up a waterfall and have.it do the work 

of a thousand horses and as many men, to me, is an almost 

miraculous thing. 

Such work means civilization—it means happy homes, gar- 

dens, flowers, trees, books, pianos, pictures. It means paved 

streets, good roads, painted houses, trolley lines, school 

houses. It means safety, health and decent prosperity. It 

gives work to thousands upon thousands. That is the reward 

of good work—more work. 

If the devil finds you idle he will get you to work in his 

factory, as sure as hell. 

In the Dodge Plant I saw a very hearty, willing and 

healthy lot of workers. I know nothing of what they are 

paid beyond what I saw written on their faces. And the 

look of content proved to me that everybody was paid all he 

earned. 

I saw no sign of tyranny or oppression. And yet every- 

where I saw tokens of a noble discontent. Nothing was quite 

good enough, it must be better. The last buildings built were 

better than the first. Here was constant improvement. “To 

stand still is to retreat,’ said Napoleon. When you think you 

have got it you have lost it. 

In order to hold the old customers, you must get out 

after the new. 

The Dodge folks are going to the front. 

them is yet to come. 

The number of young men about the place was a hope- 

ful sign. They are getting an education at their work for 

their work. 

The system, order, economy, activity, good cheer, courage, 

hope, self-reliance and courtesy of the Dodge Plant are most 

impressive. 

With the Dodge folks there are no frills, fads, fuss, feath- 

ers or flunkeys. I saw no figureheads paid big salaries for 

drawing their breath. 

Moral Punk was noticeable by its absence. The whole 

impression is one of high intelligence—but not so high that 

you have to stand on a step-ladder to reach it—combined 

with great simplicity, directness, honesty and an understand- 

ing of this great fact: You can only help yourself as you 

benefit humanity.—ELBERT HUBBARD. 

The best for 

A Lithographer’s Views 
Washington, June 3, to10; A member of the National 

Association of Employing Lithographers, writing to the 

Board of Directors of that orginazation on the subject of 

the free-printing of the individual return-request on the Gov- 

ernment stamped envelopes (482,000 free-printed jobs in the 

course of a year,) says: 

“We are in receipt of members general letter No. 547 

explaining the action of the Board of Directors on the sub- 

ject of stamped envelopes, and want to take decided ex- 

ceptions to the action of the Board on the subject, and 

regret that the Board did not take other action at that time, 
for we feel that the action and explanation of the Board is 

entirely wrong. We would have no objection to the sug- 

gestion relating to the amendment of the present laws made 
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by Mr. Lawshe, but we would have decided objection to this 

amendment, were the present law allowed to stand in its 

present form. There is no doubt in our mind that if some 

way can be devised for a fair and equitable manner of em- 

bossing stamps on lithographed envelopes it might lead to 

some business for lithographers, but we do not think it would 

amount to a very large quantity, but under the present ar- 

rangement the only one who can do any printing at all 

on a stamped envelope is the contractor for the manufacture 

of these stamped envelopes. There are hundreds of envelope 

manufacturers and printers in the country that are fitted 

for printing envelopes very cheaply with special machinery 

used only for that purpose, but under the advantages enjoyed 

by the Dayton contractors for stamped envelopes, as the law 

now stands; they have absolutely no chance to compete in 

any way. If in addition to the present laws, the recommen- 

dation of Mr. Lawshe would go through, it would mean 

only one thing that the Dayton contractor in addition to 

having the exclusive right of printing envelopes would also 

put in a lithographing plant and enjoy virtually a monopoly 

of this part of the business also, for it is folly to think that 

a lithographer, situated like ourselves, for instance, many 

hundred miles from Dayton could lithograph envelopes 

and send them down there for making and embossing being 

thus compelled to pay whatever charge the Dayton factory 

might see fit to put upon the envelopes, in addition to freight 

both ways, and competing with a lithographic plant installed 

by the Dayton people in their own town. The installation 

of a plant would follow immediately if Mr. Lawshe’s amend- 

ment should go through, and they would be in a position 

to get virtually all the lithographed stamped envelopes that 

would be manufactured. 

We regret very much that the action of the Board was 

taken before giving the members a chance to express their 

opinion on it, and we also think that the explanation con- 

tained in this general letter of this action is very one-sided, 

and a wrong matter. We regret that this firm will not be 

personally represented at the next meeting, for if this letter 

should come before the meeting, we would like to be heard 

from, as we are vitally interested, and we think it advisable 

to put this leter in the Bulletin, and try and get the ex- 

pression of some other members, whom we also know are as 

vitally interested as ourselves in this matter. 

Members of the Milwaukee Press Club gathered in the 

rooms on June 1, to pay tribute to departed brothers and to 

unveil a tablet to the late Gen. Louis Auer. Former Gov. 

George W. Peck delivered an eulogy on Gen. Auer, full of 

reminiscenses of bygone days, touching upon hunting trips, 

military operations and civic activity. The life and work of 

Andrew J. Aikens was reviewed by John G. Gregory. H. P. . 

Myrick spoke of William A. Rublee, and Henry F. Tryrell 

eulogized Mather Dean Kimball, whose death was but recent. 

Robert F. ‘Howard and William S. Dunlop, both veterans of 

active newspaper work, who died in the harness, were paid 

tributes by Oscar H. Morris and Charles D. Boyd, respec- 

tively. Resolutions on the death of Robert F. Howard, 

Mather, Dean Kimball and Gen. Louis Auer were adopted. 

The Illinois Woman’s Press Association has elected the 

following officers for the ensuing year: President, Mary 

Eleanor O’Donnell; Vice-presidents, Cornelia Templeton Jew- 

ett, Caroline Huling and Mate Palmer; Treasurer, Salena 

S. Martin; Corresponding Secretary, Ada Barton Bogg; Re- 

cording Secretary, Addie Farrar Andre; Chairman of Sec- 

tions—Author’s, Elizabeth A. Reed; Contributor’s—Maude 

M. Jackson; Editor’s—Ethel M. Colson; Poet’s Ophelia Law- 

rence B. Blair; Publisher’s—Estelle Ryan Snyder; Repor- 

ter’s—Jean Commerford. 
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Wisconsin Editors 
NE Fifty-seventh Annual Convention of the Wis- 
consin [Editorial Association, was especially nota- 
ble for the hospitality, entertainments and cour- 
tesies extended by the daily press and the people 
of the Cream City of the Lakes. The Milwaukee 
Journal, L. W. Nieman, editor, was especially 
happy in the welcome extended. The first page 
of the paper of July 7th, was surrounded with 

iorty-two excellent half-tone portraits of members of the 
Association, as a border, while a cartoon, strikingly illus- 
trative of the helpful mission of home newspapers, filled 
the upper half of two columns. Its forcefulness in portray- 
ing a truth as to service, often acknowledged, but substan- 
tial manner, was of a character that ought to appeal to 
every conscientiouss newspaper worker, and would fully 
justify its reproduction, with due credit, as a hint from high 
authority as to what every worthy home publication is con- 
stantly doing for the “Prominent Citizens,’ who are made 
prominent and helped to higher accomplishments, influence 
and usefulness through the local press. When the editor of 

this paper reached Milwaukee, the first session of the Con- 

vention had been held and the editors were enjoying a lake 

excursion as the guests of the enterprising Evenging Wis- 

consin. On the return, filled with enthusiasm over the pleas- 

ures enjoyed, they were escorted by the Newsboys’ Band to 
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up rest room for the girls. Too many errors mean a discharge. 

One of the editors, who also conducts a printing office, re- 
marked that it would be a thing most desirable if so perfect 
a record could be kept in a printing office. The result would 
be the speedy weeding out of the careless and inefficient and 
properly awarding merit. It certainly would prove a most 
valuable spur to careful, speedy and effective work. There 

could be no sloth or soldiering without immediate detection. 

The evening was enjoyed by the editors at the rooms of the 

Milwaukee Press Club, while the ladies witnessed “ Tihe 

Commanding Officer,” as the guests of the Alhambra Thea- 

tre. 

At the Press Club an address of welcome was delivered by 

Milwaukee’s new Socialist Mayor, in which he said: 

“IT am happy to bid you welcome to Milwaukee, and I 

hope you will enjoy a good time while you are in our city. I 

am not going to fall into the mistake that some do of telling 

you of your mistakes. You might turn around and tell me 

of mine, and then I know I would get the worst of it. When 

I read the papers there seems always to be much more be- 

tween the lines than the ink shows. I can see that you are 

fighting the same battle that most of us are doing—to keep 

the wolf from the door. 

“I am not here to condemn you, but I am here to predict 

that the time is coming when the energy we now have to 

expend in the struggle for bread and butter will be devoted 

Group of members of Wisconsin Press Association and their ladies—R. 8B. Wentworth, Portage, the only living charter member of the 
Association formed in 1853, is seated between the ladies. Back of him standing, are President Geo. F. Cooper, Secretary 

F, E. Andrews, Hon. John Hicks of Oshkosh, Wis., late Minister to Chile, Col. J. A. Watrous of 
Milwaukee, and other prominent members. 

the office of the Milwaukee Journal. Then followed a re- 

ception at the office of the Daily Journal, and an inspection 

of the splendid plant, and the members of the party were 

photographed in a group in front of the building—a half- 

tone of the group photo was published in the Journal on the 

following day. A visit, by invitation, to the Telephone Ex- 

change, came next. Here the handling of the telephone mes- 

sages of a large city, direct through the main exchange and 

through eight or nine sub-exchanges, was fully explained. 

Did you ever visit a telephone exchange station? If not, 

you have missed one of the interesting and instructive won- 

ders of the twentieth century. The scientific arrangement 

of the great callboard; the electric light signals given at every 

call; the most effective handling of one hundred and twenty 

calls each hour by every one of scores of bright young ladies ; 

giving the direct connection with each party called or switch- 

ing to the proper sub-station; the absolutely perfect system by 

which the exact time taken by each operator in connecting the 
caller with desired number, and dozens of other matters and 

devices elicited constant wonder. If an operator makes a 

blunder or takes more than the proper time in handling a 

call, a record is automatically made and is copied and placed 

on a bulletin-board opposite her name in the splendidly fitted 

to something higher. Some day we shall attain to heights 

where we shall not have to fight for the cruder things, and 

then I am sure we will all be happier and better men.” 

President Geo. F. Cooper, of Black River Falls, and W. H. 

Bridgman, editor and publisher of the Republican, at Stanley, 

who was later elected as the new president of the Associa- 

tion, fittingly responded. Pleasing. remarks were also made 

by George C. Nuesse of the club, President George C. 

Cooper of the association, W .H. Bridgman of Stanley, and 

F. A. Cannon, Guy Gregg of Milwaukee, and J. M. Axtell 

of Sparta. 

Henry W. Bleyer, oldest member of the press club, with 

one possible exception the oldest in the State, still in the 

harness and the veteran of all gathered together at this 

function, was presented by the club with a bouquet, taking 

him completely by surprise. 

Refreshments were served, a very pleasant, social time 

fully enjoyed and the Milwaukee press boys won a place in 

the hearts of the editors as “jolly good fellows,’ bearing the 

right stamp of hearty, newspaper good fellowship. 

The first day’s session, as shown by the very excellent, 

worthy and full reports contained in the Milwaukee dailies 

had been one of great interest. Recently we have not made 
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a practice of giving accounts of conventions in such extended 

form, feeling that many of our readers had other means 

of securing these accounts, and wishing to preserve our 

pages for treatment of the profession of journalism and art 

of printing in direct manner, but the value of the papers and 

the instructiveness and interest of the account, with the new 

and pleasing things contained therein, fully justifies the re- 

publishing of the following from the Journal of July 7th :— 

Like a voice from the past was the presentation to the 

Wisconsin Press Association in the convention hall of the 

St. Charles Hotel of a bound volume containing the minutes 

of its first meeting fiftyseven years ago. 

The presentation was made by R. B. Wentworth, Portage, 

an honorary member, the only survivor of the thirty-one 

editors who attended that meeting. The volume contains the 

minutes, also, of the 1857 meeting, which was the next, and 

those of the following two years. 

At the 1857 meeting the Wisconsin Editors and Publishers’ 

Association was organized. The volume contains letters from 

a number of old-time editors. 

GIFT APPRECIATED. 

In expressing the thanks of the association to Mr. Went- 

worth, Col. J. A. Watrous said: 

“T cannot think of anything that any one would present 

to the Wisconsin Press Association that would be more 

highly prized than a record of the organization of the first 

press association in Wisconsin, and also the first one in the 

United States. I know that every newspaper man and news- 

paper woman in Wisconsin will thank Mr. Wentworth for 

this present.” 

On motion of Secretary F. E. Andrews of the Bloomer 

Advance, it was voted to instruct the president to deposit 

the volume in the State Historical library at Madison for 

safe-keeping. 

ATTENDANCE GOOD. 

About 100 attended the opening session. President George 

I. Cooper, Black River Falls Banner, cut his address short, 

because of the length of the program. He expressed appre- 

ciation of the entertainment given the association by Superior 

at the last convention and to the Superior Commercial Club 

for awarding $150 in cash prizes for the three best write-ups 

on Superior to appear in the respective papers of the editors, 

which went to W. H. Bridgman, Stanley Republican; Lura 

Dow, Lodi Enterprise, and Percy Eau ‘Claire 

Leader. ; 

“The time is not very far distant,’ he said, “when the 

paper which is a football of privilege or a plaything of vanity 

will be a rarity in the newspaper field.” 

Following the address of Lieut. Col. J. A. Watrous, an 

honorary member, James E. Jones, Kilbourn Event, one of 

the old-time members of the association, said: 

Atkinson, 

PRIMARY ADVERTISING. 

“The primary eletcion law has caused candites for office to 

send us a half dollar and ask us for $10 worth of adver- 

tising.” 

THE LADY EDITOR IS HERE TO STAY. 

“The lady editor has come tto stay,” said Miss Lura Dow, 

editor of the Palmyra Enterprise. She paid a warm tribute 

to the memory of Miss Emma Brown, for a time editor of 

the Wisconsin Chief, Fort Atkinson, succeeding her brother, 

Thurlow Brown, in that position. 

of Neal Brown, Wausau. 

Miss Dow told of her own work on the paper formerly 

run by her father, which she bought some time after her 

father’s death, following a period of school teaching when 

she had a school in La Crosse. She said in part: 

“There are oceans of hard work in the business, but in 

what, that is worth while, is there not? 

Miss Brown was the aunt 

There are unpleas- 
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ant things about it but there are about anything af real value. 

‘there is small remuneration, and this we must admit is one 

of the serious disadvantages, but here it is well to be the lady 

editor. 

“A publisher was once speaking to me about the loyalty 

to home merchants which the Enterprise maintains in cutting 

out all foreign competing advertisement, and he said: ‘Your 

position is right; but I could not support my wife and chil- 

dren on that policy. And I replied, “Neither could 1, per- 

haps, if I had a wife and children to support.’ Another ad- 

vantage of being a lady editor. 

“There undoubtedly is a place in newspaper work for 

which woman is especially fitted and she fills it far oftener 

than is known. She doesn’t always answer to the call of 

editor; she is often only the editor’s wife. Now be honest. 

How much of the work for which you are receiving credit 

is the result of your wife’s power and thoughtfulness? 

GIVE WIFE CREDIT. 

“Many of you should place her name by the side of yours 

at the top of the editorial column. When you have an ex- 

ceptionally important article for publication, you like to read 

it to her and secure her approval, dont you, just as*we ladies 

enjoy the counsel and approbation of brotherly advice?. Ina 

sense she is the lady editor, isn't she? It is only another 

example of brain power and thoughtfulness, for which the 

general gets all the credit. 

“Woman has not, as yet, climebd to an equal height in 

political matters, which is something of a hindrance when 

politics plays such a prominent part in the editorial columns 

of most periodicals. But even with her limited knowledge of 

great economical and political questions, she could not make 

more blunders than some of her brother competitors, who are 

supposed to know all about those great questions, especially 

if they are to be their own judges; or even as many as 

some of the politicians themselves. 

“T do not know how welcome we may be in the editorial 

field. Surely, we have received the greatest courtesies from 

our brother editors; but if the ladies should enter the work 

in such numbers as to monopolize it, it might be different. 

But I do not believe. the percentage of editors who are ladies 

will ever be large. Perhaps you think this is an unconscious 

admission of man’s superiority. -Then so let it be. The ad- 

vantage is certainly on his side, but I believe that the further 

development of woman should make her a close competitor.” 

THE PRESENT AND THE PAST COMPARED. 

“The press made its most lamentable mistake when it 

ceased leadership in matters political—absolutely honest lead- 

ership—and permitted it to be assumed by ambitious and not 

always the best class of politicians.” 

So declared Lieut. Col. J. A.Watrous, United States Army, 

retired, speaking on Early Day and Present Day Journalists 

Compared. 

“There is a string of dailies in Wisconsin that any State 

might be glad to possess,’ he said. “Some of them would 

fit into cities double or three times the size of their homes. 

They show ability and enterprise that would gladden the 

hearts of the pioneers who started the weeklies from which 

they have grown. Some of them are models. It does a “Has- 

bin’ good to skim their pages. 

OTHERS NOT So GODD. 

“There is another string of dailies that I could wish had 

not crippled a fairly good weekly with misdirected ambition 

to appear six times a week, Some of this string may have 

made money for their owners, but surely the most of them 

are a disappomtment. They do not possess leadership capac- | 

ity. I wish, in the interest of the publishers and an imposed- 

upon public that the dailies in this string would return to 

weeklies whence they came, and that a regeneration might 
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make of their weeklies public-spirited leaders—make 

worth the money to their tewns and their patrons. 

“dhere is a long list of well-printed and industriously 

edited weeklies in the State. They are helping their towns. 

They are supplying a want, in spite of the fact that the dailies 

from the big cities now reach most of their patrons. It will 

be a sorry day for Wisconsin when ‘such weeklies are not 

demanded and liberally patronized, ‘Lhe conscience in them 

is needed. 

“Of another string of weeklies I cannot say as much. 

No one can who loves the truth. Many of them have hard 

work to breathe. J am sorry for the owners of all such. 

They could do better for themselves in other callings, in 

which they would be kinder to the public. 

them 

POWER IN EDITORIAL, 

“There was much power in the conscientious editorial ex- 

pressions of the early days; they were read, digested and 

read again, and they convinced: It was an exceptional case 

when the old day reader did not turn first to the editorial 

page. Il am going to hazard the guess that that is not the 

way today, as a general thing. While it is true that in a 

considerable majority of our dailies and in a considerable 

minority of our weeklies, there is a wholesome showing of 

editorial expression, there are some of the dailies and a long 

string of the weeklies that are as free from courageous edi- 

torial expression, in most of their issues, as some of the yel- 

low and guerrilla press are from honesty, pure motives and a 

desire to deal squarely. 

It should not be remembered against a lover of the pro- 

fession if he manifests both contempt and disgust when he 

turns to an editorial page and finds medicine locals, legal 

notices or society tittle-tattle where there should be editorial 

expression. With such a state of affairs on that page, we may 

be sure to find few or no attractions on any page.” 

SOUTH AMERICA HAS WELL-EDITED PAPERS. 

Col. John Hicks of the Oshkosh Northwestern, who re- 

cently returned from a diplomatic post in South America, 

spoke as follows: 

“My knowledge of the South American press is limited 

to that of Chile and Peru, but the characteristics of the 

press of those countries will be found largely in all the Latin 

American countries. In regard to machinery, the daily papers 

in the large cities are equipped with the Mergenthaler Lino- . 

modern appliances for the 

In regard to news the 

types, the perfecting press and 

manufacture of a daily newspaper. 

South American papers are supplied with a daily report made 

ap by the New York Herald and furnished by the South and 

Central American Telegraph Co. 

“Tn addition, the Havas and Reuter news agencies with 

headquarters in Paris, have a list of newspaper clients and 

they maintain reporters at all important points in South 

America. Tihere is no such thing as an Associated Press 

among the newspapers, but each paper buys its news of, the 

agencies, just as it is done in Europe. 

“The Associated Press of the United States has agents 

at all important points, but the service is used only in the 

American papers. 

“In points of editorialeand journalistic ability the South 

American newspapers rank high. There is a strength and 

dignity in the editorial column, a temperateness of expression 

and a conservatism of judgment that many American news- 

papers might imitate with advantage. Editorial expressions 

are invariably polite and gentlemanly im tone, and I am 

frank to say that they seem to have greater weight with the 

reader than the editorial opimions of many of the American 

papers. 

“The Latin American is proverbially polite and consid- 

erate of the opinions of others and this race characteristic is 
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shown in the editorial columns of the newspaper. The news 

columns are also reasonably clean and free from vulgar sen- 

sations, while the news instinct seems to be fully as strong as 

in papers on this side of, the equator. 

“One great and appalling difficulty in the building up and 

maintainance of a strong newspaper in the South American 

cities is that. the poorer classes do not read or support the 

newspapers which are maintained solely by the upper or mid- 

dle class. For intance, the city of Santiago has a population 

of 350,000, yet the people who buy and read newspapers will 

number scarcely more than 75,000. The poorer classes in this 

respect are much like the colored element in the South. 

“But in spite of this fact the Santiago newspapers are en- 

terprising, intelligent, patriotic and public-spirited, and their 

influence on the public is always powerful.” 

The Evenng Wisconsin contained the following as to the 

proceedings of the second day’s sessions: 

Abolishment of the Government’s practice of printing 

“return” envelopes in competition with the legitimate trade, 

PROMINENT Citizens Ne 
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Wisconsin Journal's Idea of the Helpfulness of Home 

Newspapers 

was made the subject of considerable animated discussion at 

the morning’s session of the annual convention of the Wis- 

consin Press Association and the imputed loss of the power 

of the press through which absence of influence representia- 

tives in Washiington might not support the fraternity’s meas- 

ures, threatened at one time to start brilliant oratorical pyro- 

technics. 

This came about after the presentation of a paper by J. M. 

Axtell of Sparta on “The Benevolence of Uncle Sam as a 

Printer,” proved to be of such merit as to result im a de- 

cision to have it put in pamphlet form for distribution to the 

members of Congress. The association has sought to rem- 

edy the Government printing evil for many years. A bill 

providing for the abolishment of the practice of printing 

“return” envelopes passed the House. 

James E. Jones of Kilbourn said that the organization 

should resolve that it was tired of resolving and wanted to 

know if it ever could accomplish anything. He said that the 

editors are not asserting themselves as strongly as they 

should and that the national representatives should be shown 

that the press had some strength. 
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Frank E. Noyes of Marinette offered a resolution to 

amend one offered by Mr. Jones, both being turned over to 

the committee on resolutions made up of W. H. Bridgman, 

F. B. Gesler and Mr. Noyes. Mr. Noyes provided for the 

printing if the Axtell paper. 

In the protest aroused by this paper, broadsides were 

fired at Congressmen indifferent to newspaper interests, in 

which B. B. Herbert of the NATIONAL PRINTER-JOURNALIST, 

Chicago, official organ of the National Editorial Association, 

said: 

“I think it’s about time these Congressmen were taught 

newspapers are a power. He cited an instance of a Cali- 

fornia Congressman, Mr. Hill, who had declared if he want- 

ed to be elected to office, he would first visit the news- 

paper offices and slap the face of every editor.” 

A. C. Chase, Colfax Messenger, referred to a speech by 

L. H. Bancroft, at Chetek on July 4th, as the “broadest 

speech against the press of the country I ever heard. He 

spoke of our influence as worse than nothing and ourselves 

as liars.” 

The discussion resulted in the adoption, later in the day, 

of the following resolutions: 

Resolved, That the Wisconsin Press Association heartily 

indorses the sentiments expressed in the paper of Mr. J.M. 

Axtell, and the remedies suggested therin; and that 1,000 

copis of the address be printed and a copy sent by the secre- 

tary to every member of Congress. 

Resolved, Further, That this association protests against 

the furnishing by the Government of _ so-called special 

stamped envelopes, with names and addresses of individuals 

or firms, and urges upon the Senate the passage of the house 

bill No. 3075, known as Tou Velle bill. ; 
Resolved, Further, That the matter ‘of Government ad- 

vertising be referred to the National .Editorial , Associa- 

tion, with a request that a committee on-legislation be ap- 

pointed by the association to formulate and suggest national 

legislation more favorable to newspapers, and that the moral 

and financial assistance of this association be pledged to a 

national campaign of reform in the matter of government 

advertising. 

Following the address by Dean Walter Williams which 

is printed in full as the leading article in this issue, Profes- 

sor Willard B. Bleyer of the Wisconsin University spoke of 

the advance that is being made in education preparatory to 

the newspaper calling, mentioning the courses of journalism 

in the Missouri, Wisconsin and Washington Universities, 

and enumerating half a score of other universities that are 

preparing to introduce such courses during the coming year, 

and referring to the presence of B. B. Herbert, editor of 

the NationaAL PRrINTER-JOURNALIST, who, for more than 

twenty years had advocated this school training now being 

generally adopted, for those who propose entering upon the 

calling. He asked the aid and advice of the editors and, 
especially, for suggestions as to standards and methods for 

the admission of properly equipped persons to the profes- 

sion, as applicants to practice law, medicine and teaching 

are now admitted after examination showing their prepara- 

tion for these callings that are really less important than 

newspaper making to the welfare of the public in general. 

B. B. Herbert was called out and spoke of attendance upon 

Wisconsin Press Association for ten years successively in the 

past and of the high standing of the members of the Asso- 

ciation, and of the splendid papers that had been pre- 

sented at this convention. He commended very highly the 

address made by Dean Williams, and also the stand as to 

woman’s place in journalism taken by Miss Lura Dow, the 

lady who had addressed the convention. No other calling 

touches the home so closely as that of newspaper making, 
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and woman finds a place in all that affects the home. Human 

interest is the key to worthy newspaper work and success, 

and women are always quickly alive to all matters of human 

interest. 

In all the talk about conservation, he was glad to hear 

Governor Baensch refer,in his able address on the Foreign 

Press, to the necessity of the conservation of American 

citizens. The conservation of our youth and all our people is 

of first importance, and no other agencies are so charged 

with the grave duty nor so well fitted therefore as are the 

newspapers of the country. 

The distinctive ideal of this age is that of service and 

no other calling admits of such broad and constant service 

as that of the newspaper. He commended the Wisconsin 

University for its practical work and the editors for using 

the influence of their newspapers toward securing the liberal 

appropriations that had enabled such facilities, enlargement 

of buildings and the supplying of appliances on so munifi- 

cent a scale as he had witnessed, with the result of placing 

F. E. Andrews, Advance, Bloomer, Wis., Secretary Wis- 

consin Press Association 

the Wisconsin University not only in the first rank but in 

the lead of the great universities of the United States in 

all the fields of practical experimentation, from _ the 

results of which the State and the Nation had received 

tenfold in return for all the vast expenditures made. 

The following officers were elected for the ensuing year: 

President, W. H. Bridgman, Stanley Republican; Secre- 

tary, Frank E. Andrews, Bloomer Advocate; Treasurer, Cas- 

sius L. Coward, Lodi Enterprise; Vice-presidents, by Con- 

gressional Districts:—First, A. P. Colby, Union Grove; Sec- 

ond, G. L. Schwartz, Poynette; Third, I. W. Fogo, Richland 

Center; Fourth, C. A. Booth, Milwaukee; Fifth, Henry You- 

mans, Waukesha; Sixth, H. M. Bolens, Port Washington; 

Seventh, Merlin Hull, Black River Falls; Eighth, Mrs. An- 

nette Carpenter, Waupaca; Ninthg A. T. O’Brien, Kaukauna; 

Tenth, E. J. Scott, Shawano; Eleventh, A. C. Chase, Colfax. 

It was voted to give $100 to advance legislative work in 

the interests of the association, and the following committee 

of five was appointed to further the work: John Hicks, Osh- 

kosh Northwestern; C. W. Fraser, Menomonee Falls News; 

F. E. Andrews, Bloomer Adance; August Roden, Madison 
State Journal, and O. G. Munson, Viroqua Censor. 

After the close of the convention, the editors were treated 

to a most enjoyable ride around the beautiful city by the 

Standard Paper Company. The ride was followed by enter- 
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tainment at Milwaukee’s amusement park, and on Saturday, 

July oth, the editors enjoyed a most delightful excursion to 

far-famed Waukesha. 

“Here,” as President George F. Cooper relates in a most 

complete and entertaining account in his excellent paper, the 

Black River Falls Banner, was enjoyed, “not the least among 

the features of the gathering. 

“The Men’s Club covered themselves with glory by the 

extremely cordial reception and subsequent hearty and liberal 

entertainment. They took pride in exhibiting one of the 

prettiest cities in the universe by means of automobiles. For 

pure water bubbling springs Waukesha probably beats the 

world, and is now laying plans to become a great health re- 

sort. Among the interesting things shown the visitors were 

the celebrated Bethesda spring and park, the Metropolitan 

White Rock Bottling Works, which are said to be the largest 

in the world, and are located in a finely-equipped fire-proof 

concrete building; and the plant of the American Dehydrat- 

ing Company, who are engaged in putting up all kinds of 

fruits and vegetables by extracting all the water and reducing 

them to but a fraction of their natural size and weight, and 

preserving them ready for use by again adding the water.” 

The Dowagiac, Mich, Daily News has outgrown its 

present quarters and its owners are securing ideas for a new 

building which they plan to erect shortly. 

A. F. Conlin editor of the Belvidere IIll., Republican will 

be a candidate for nomination for the office of county super- 

intendent of schools at the primaries in September. 

The Chicago Woman’s Press League has adopted a new 

policy for the ensuing year. A tea will be given every month, 

at which the officers from clubs in different parts of the city 

will be entertained. At the first meeting the officers of the 

state federation will be the guests; at the second the offi- 

cers of all south side clubs, and at the third officers of or- 

ganizations on the north side. An auxiliary has been formed 

of women who are interested in the work of the league 

and who will be known as “Civic Hostesses.” The work of 

the auxiliary will be to entertain distinguished guests. Mrs. 

Harold McCormick has been appointed chairman of the com- 

muttee. 

Leon McDonald of Lockport has taken charge of the 

Joliet, Ill., Daily Republican, as managing editor, and T. A. 

Cheadle as general manager. 

came as the result of the retirement of Judge Haven, who 

for the past four years has been president and general mana- 

ger of the Joliet Republican Printing Company. Judge 

Haven took hold as the active head of the Republican in 

December, 1906, following O. B. Brush as general manager. 

That he is to leave the city and enter into partnership in 

the practice of law in Chicago, is given out by the judge, 

whose interests have required a great deal of his attention 

in Chicago for a long period. 

“KEEP THE N, P:-J. COMING.” 

Tue Courter-DemMocratT, Datty AND WEEKLY. 

RUSSELLVILLE, ARK., July 15, 1910. 

NaTIONAL PrinTER-JOURNALIST, 4618 W. Ravenswood Park, 

Cicago, Ill. 
GENTLEMEN :—Pardon my delay in sending check to cover 

inclosed statement. 
Keep the N. P.-J. coming. I might be able to run the 

shop without it (though I have never tried it), but one thing 

I am sure of anyway—I can run it better with it. 

Respectfully yours, J. A. Livrneston. 

The changes in the personnel , 
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Postal Rulings in Relation to Newspapers 

ADDRESS BY H.-M. BACON, SUPERINTENDENT OF THE 
CLASSIFICATION OF THE UNITED SATTES POSTAL DE- 
PARTMENT—BEFORB THE NEW YORK STATE PRESS 
ASSOCIATION, JULY 8, I910, AT SARATOGA SPRINGS. 

Y appearance before you is by direction of the 

Postmaster-General in accordance with the 

request of your organization that a representa- 

tive of the department address you on the sub- 

ject of second-class matter. The Postmaster- 

General feels that a better understanding by pub- 

lishers as to second-class conditions, the law on 

the subject and the department’s administration 

thereunder cannot help but prove highly beneficial to all parties 

concerned. On numerous occasions, within the last three years, 

departmental officials have had opportunity ef explaining its 

policy, with the result that assembled publishers have been 

convinced that a friendly attitude exists toward them and 

that the efforts that are being made to improve condi- 

tions are with the idea of helping the legitimate pub- 

lisher 'by removing as far as possible unfair conditions 

which some misguided persons think should be allowed 

to exist under the present statutes. On these occasions 

publishers appear to have been satisfied, from the tone 

of their resolutions and the personal expressions of ap- 

proval received, that the department’s efforts were along 

the right lines and that the administration of the law 

was safe and sane. I trust that this occasion will be no 

exception in that regard. 

“Early in 1908 I talked to the assembled members of 

the New York Associated Dailies in convention at Al- 

bany. Some of those now present heard me on that oc- 

casion. At that time I was telling publishers what the 

Postoffice Department ‘hoped to do in the way of im- 

proving conditions and how it expected to do it. The 

prospects were hopeful from the standpoint of all legiti- 

My remarks today will be what the Post- 

has accomplished and how it has 
mate interests. 

office Department 

done it. 

“In 1907 the Postmaster-General 

regulations governing the second-class of mail matter. 

These regulations were radically different from those 

which they superseded, particularly in respect of the at- 

titude of the department in the matter of mailing sample 

copies and the carrying of expired subscriptions. For 

instance, the sample copy privilege, which for several 

years prior to that time amounted to a number of copies 

equal to the number of subscribers to the publication, 

was placed at ten per cent of the weight of mailings as 

to subscribers for the year, and the Postmaster-General 

determined upon a time for carrying subscriptions on 

credit after which he could not regard such delinquent 

subscribers as forming a part of the legitimate subscrib- 

ers required by the law. 

“These regulations were issued under the provisions 

of the Revised Statutes, which in prescribing the duties 

of the Postmaster-General, place upon him the neces- 

sity of ‘executing all laws relative to the postal service’ 

(R. S. 396), and provide for the issuance by ‘him of ‘regu- 

lations, not inconsistent with law, for the government of 

his department’ (R. S. 161). The regulations in quesion 

were based upon a careful study of the law covering the 

second-class of mail matter and the application there- 

under of what was believed to be reasonable and legal 

rules. It was the belief then, as it is the conviction now, 

that these regulations were justifiable and desirable from 

a postal standpoint, and that they would result most 

beneficially to the legitimate publishing interests of the 

promulgated some 
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country. From the first the sample copy rule had almost 

universal indorsement, the opposition coming from cer- 

tain expected quarters. Thus the righteousness of the 

Department’s action was made more apparent. 

EXPIRED SUBSCRIPTIONS. 

“The other important rule was that in respect of.so- 

called expired subscriptions. This rule appears as para- 

graph 3, section 436, Postal Laws and Regulations, and 

is as follows: 

““3 A reasonable time will be allowed publishers to 

secure renewals of subscriptions, but unless subscriptions 

are expressly renewed after the term for which they are 

paid, within the following periods: 

‘Dailies, within three months: 

*‘Tri-weeklies, within nine months; 

‘Semi-weeklies, within one year; 

‘Semi-monthlies, within three months; 

‘Monthlies, within four months; 

‘Bi-monthlies, within six months; 

‘Quarterlies, within six months, 

they shall not be counted in the legitimate list of sub- 

seribers, and copies mailed on account thereof shall not 

be accepted for mailing at the second-class postage rate 

of one cent a pound, but may be mailed at the transient 

second-class postage rate of ome cent for each four 

ounces or fraction thereof, prepaid by stamps affixed. The 

right of a publisher to extend credit for subscriptions to 

his publication is not denied or questioned, but his com- 

pliance or non-compliance with this regulation will be 

taken into consideration in determining whether the pub- 

lication is entitled to transmission at the second-class 

postage rates.’ 

NEED FOR A RULE, 

“You might be interested in knowing at least one of 

the things that convinced the Postmaster-General some 

reasonable rule should be promulgated. For instance, 

prior to 1908, a publisher might have claimed a million 

circulation and such a circulation might be based upon a 

‘legitimate list cf subscribers’ numbering not to exceed. 

two hundred thousand. The course pursued by the pub- 

lisher would be somewhat as follows: Persons whose 

subscriptions had expired would not be removed from 

the list except when a sufficient number of new subscrip- 

tions had been received to maintain a list, current and 

delinquent, of approximately five hundred thousand; that 

is to say, the publisher would eliminate from his claimed 

subscription list only enough names to maintain the mail- 

ing of five hundred thousand copies as to subscribers, 

retaining on his list three hundred thousand subscrip- 

tions which had expired for long periods, which, together 

with the two hundred thousand actual subscriptions, 
would make the mecessary quota. 

“Upon this mailing of five hundred thousand, under 

the old one hundred per cent sample copy rule, the puh- 

lisher could mail five hundred thousand sample copies. 

In this way ‘he was able to maintain, primarily for adver- 

tising purposes, a guaranteed circulation of one million 

copies. An item in the October, 1908, issue of tire 

Mail Order Journal, which devotes much of its space 

to information regarding the so-called mail order papers, 

reads as follows: 

““Before the postoffice started its crusade against maii 

order publications to weed out those that were fakes, roe 

combined circulation of all mail order papers was as 

claimed by them, about 30,000,000... What of these month- 

lies have been left, will hardly amount to over 12,000,c90. 

“About the time this rule was promulgated the De- 
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partment had a typical but abnormal case before it, in 

which on a claimed list of six hundred thousand only three 

per cent were current subscriptions, ninety-seven per 

cent had expired. 

“You will thus see that in such a case, and there were 

many such, a real abuse of the second-class rates resulted, 

and that by reason of the Department ‘having no definite 

rule as to how long a subscription that had expired would 

be recognized as a part of a legitimate list, the publisher 

was disposed to take the view that, without a rule, the 

Posmaster-General had no right to ‘hold that from an 

expiration standpoint he did not have a legitimate list. 

This ‘expired subscription’ regulation was, therefore, 

aimed at the publisher of the abuser type and was not 

directed at the publisher whose practices were normal 

and legitimate and who only carried om his list as sub- 

scribers the names of those persons whom he had reason 

to believe wanted his publication sufficiently to pay for it 

and would renew their subscriptions when called upon to 

do so. 

PREMIUMS. 

“In examining the topics for discussion at the 1908 

meeting at Albany of the New York Associated Dailies, I 

have noticed that one of the topics related to the use of 

voting contests as a subscription producer. Although 

these remarks are two years late, I believe that the in- 

formation before the department on this subject will 

prove of interest to you. The experience of the depart- 

ment is that where publishers give their agents a premium 

of high value or highly represented value the so-called 

agent pursues the course of least resistance in attaining 

his ends, with the result that in many cases when he 

thinks he is within the prize money in a voting contest, 

he resorts to paying the subscriptions of persons or hav- 

ing his friends pay such subscriptions in order that he 

may win the prize. Thus you do not get what you are 

looking for. You expected genuine subscriptions, and 

what you received was merely a list of names sent in by 

your agents for the purpose of obtaining your prize 
money. 

“He puts wp $200 to win your $500. In some cases the 

recipients do not care to receive the paper nor be placed 

in the light of subscribers thereto, and at best your eircu- 

lation on that basis is merely a temporary expedient and 

of no lasting benefit to your paper. The net result of 

this is that you pay a high price to an agent for effect- 

ing the free circulation of your publication. It has 

seemed to the department that if publishers realized 
that under such offers they were not obtaining in all 
cases genuine subscriptions to their publications, they 

would be less inclined to resort to the prize or guessing 

or voting contest for the purpose of advancing their cir 
culation. 

“In conclusion I want to say that the most desirable 
thing is a purifying of existing second-class conditions 
so that the circulation of publications will be on the 
basis of the merit of the papers as such, and that when a 
copy of a paper is not sent to an actual subscriber thereto 
a higher than the pound rate of postage will be paid 
thereon. My personal view is that the bringing about 
of right conditions will do more to save the existing low 
second-class rate to publishers than any other one thing.” 

DISCUSSION OF QUESTIONS. 

Subsequently Superintendent Bacon answered ques- 
tions on the delivery of second-class matter, asked gen- 
erally by the association members. The questions cov- 
ered practically all possible fields and were answered in a 
direct and authoritative manner, There seemed a general 
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tendency to criticise the delivery of papers especially in 

New York City and in the smaller or fourth-class offices. 

However the Rev. Mr. Hones stood up for the New York 

office and claimed that the delay in the delivery of papers 

was largely the fault of the publishers themselves, who 

either did not address their mail clearly, or did not do up 
their papers securley. 

The following members took part in the open discussion: 

John A. Sleicher, Harpers Weekly; J. L. MacArthur, Gran- 

ville Sentinel; M. D. McKinstry, Watertown Times; Charles 

M. Redfield, Malone Telegram; W. O. Greene, Fairport Mail; 

C. C. Overton, Coney Island Journal; L. Wm. Hones, Ros- 

coe Review; EK. C. Adams, Marathon Independent; Albert 

E. Hoyt, Albany Argus; Frank Walker, Hamburg /ndepend- 

ent; H. J. Niles, Springwater Enterprise; Lewis McKinstry, 

Fredonia Censor, and President Greenhow. 

At the conclusion of the discussion, Secretary Bunnell 

read a telegram from the association members in Niagara 

Falls, inviting the newspaper men to meet in that city 

next year. The matter was referred to the executive com- 

mittee and the place of meeting will be announced later. 

A Change to the Pacific Coast 

The name of Sherman has been so long connected with 

successful newspaper making in Port Huron, Michigan, 

EA Sher 

and more been the 

that a change seems something to be regretted. 

for a decade of years man, who has 

Fred W. Sherman, new Publisher Santa Barbara Independent, 
formerly of the Port Huron, Mich., Times. 

Michigan Executive Committee member of the National Edi- 

torial Association, and for more than a score of years a sub- 

scriber to the NATIONAL PrRINTER-JOURNALIST, and his son, 

Fred W. Sherman made a record of splendid newspaper suc- 

cess in Michigan. A year or so ago the father retired and, 
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in April started for a trip in the Old World across the 

great Atlantic, taking well-earned rest and_ recreation. 

Then came the news of the sale of the paper, and just be- 

fore going to press last month and too late to make note of 

the fact, word was received of the purchase by Fred W. 

Sherman of the Daily Independent of Santa Barbara, Cali- 

fornia. The Shermans will be missed from the conven- 

tions of the Inland Daily and the Michigan State Press As- 

sociations, 

Michigan develops excellent newspaper men and Califor- 

nia is now the gainer. Mr. Sherman is a newspaper man 

through and through “to the manor born,’ and entered the 

business as an assistant to his father, immediately upon fin- 

ishing his course at school. Ten years ago he became mana- 

ger and three years ago he purchased a controlling inter- 

est in the paper and the Port Huron Times was built up till 

it became known and recognized as the leader among news- 

papers in cities of the size of Port Huron, in ‘the North Cen- 

tral States. Mr. Sherman had sold out with a view of set- 

tling on the Pacific Coast and the purchase of the Jnde- 

pendent was the consummation of his plans. He entered the 

new field in the prime of life with the decade of successful 

work and experience back of him, and is full of vigor, with 

an ambition, determination and enthusiasm to push his news- 

paper and the beautiful city of Santa Barbara to the front. 

The Independent was established as a weekly newspaper 

some thirty odd years ago and at one time was known as the 

Index. Something over twenty years ago it became a daily, 

consisting of four pages. In 1901 it was purchased by A. S. 

Petterson and Thos M. Storke, Mr. Petterson retiring after 

a few months. Under Mr. Storke’s ownership the paper has 

achieved its success. He soon enlarged it to eight pages, 

later installed Linotype machines and three years ago the 

office was equipped with a modern Duplex newspaper perfect- 

ing printing press. 
The Independent has been a staunch advocate of the in- 

terests of the whole people and as such has attained a com- 

manding position in its field. 

Elmer Crockett, president of the South Bend Tribune 

Company, was in Fort Wayne, Ind., recently investigating an 

oil burning system for use under melting pots and steam 

tables. The system seemed to be satisfactory and,the Trib- 

une will experiment with it. The Tribune recently com- 

pleted an experiment in the use of gas and forced air under 

the melting pot in its stereotyping department and found it 

so much more expensive than coal that it was abandoned. 

Mr. and Mrs. Charles E. Crockett have recently returned 

from a visit to Washington, where Mr. Crockett, who is 

Secretary of the South Bend Tribune Co., attended the con- 

vention of the United Typothete of America, and picked 

up useful points on cost estimating and other subjects. 

Under the management of S. W. Garnett, the new editor 

of the Whitehall, Mich., Forum, improvements are “being 

made not only in the makeup and general appearance of the 

sheet, but an entirely new outfit, comprising two new job 

presses, two imposing stones, a large paper cutter, an office 

desk, chairs, tables, type, cases, etc., has been installed. It 

is said this is only a beginning of the good things that may 

be expected. Motor power will be used. July and August 

are good months in which to add new material, presses, ma- 

chinery, and improved appliances. There is. more time. 

S. G. Goldthwaite, postmaster and editor of the Boone, 

Iowa, News-Republican, received a broken right arm in 

cranking his automobile. The bones broken at the 

Point: Editors should not monkey with autos. 

were 

wrist. 
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There are those, unfortunately for trade 

publishers, who are too dull, indolent and stupid to do 

anything for the building up of their own interests or 

to take, pay for and read a journal wholly devoted to 

their own advancement, and we cannot expect such 

insipid drones to make any effort for the good of their 

communities, even though their own interests are 

helped thereby, but there are. live men in the news- 

paper calling who are pushing ahead along every use- 

ful line and are driving out the sloths and the slug- 

gards. To these men, who appreciate their obliga- 

tions and opportunities, we appeal and these we en- 

deavor to serve. Read, study and inwardly digest all 

the good things as to means for service and improve- 

ment, and for the preparing the youth properly to, en- 

ter upon the calling of all callings, contained in this, 

August number and we promise more for September. 

This is your patriotic duty. 
Se 

Our pages show a good deal of able discussion as 

to the value of editorials. No one can carefully read 

the arguments presented without being convineed that 

editorials should find a prominent place in every well- 

conducted newspaper. These editorials should be 
earnest and possess all the power that earnestness 

gives and all the ability, backed by sincerity and re- 
search, that can be commanded. They should be 

pointed, clear and interpretative of the matter treated. 
As everits nearest to the people served are of most 
interest, the editorials should deal first and most ther- 

oughly with those events or subjects of clearest and 
most direct concern to the readers and that the more 

directly involve their personal interests. In this free 

land, however, where every citizen is a sovereign, by 

right, if not by the exercise thereof, of the school dis- 

paper: 

trict, the town, the county, the State and’ the Nation, 

the fields are almost limitless and the true, properly- 

equipped editor, should be desirous at all times of aid- 

ing to the safe ways in any and all of these fields in 

which his readers may be called to walk or act. 
* * ok 

Whether newspaper publishers wholely agree with 

the remarks—a synopsis of which is given in this is- 

sue—made by Adolph Candrian of La Crosse, before 

the Wisconsin Editorial Association, no one should be 

unmindful of the value of health culture to every 

community and to every individual therein. The sub- 

jects of the proper physical care and training of chil- 

dren and youth in the public schools, proper sanita- 

tion for all the people and health culture, are always 

now, in this progressive age, sources for gathering 

most interesting, informing and helpful news. that 

affords subjects for entertaining and useful editorial 

Health, and the proper development of 

mind and body are today receiving very broad’ atten- 

tion and general and thorough investigation, and every 

editor owes to himself and to his readers very direct 

and high obligation with regard thereto. The pub- 

lic conscience has never been sufficiently aroused on 

this subject, and the responsibility of the community 

for the burdens of sickness and deaths in families, 

caused by the neglect to provide proper sanitation, has 

not been rightly placed or rightly understood. As a 

matter of public policy the sending of children to 

school has ‘been made obligatory. If by reason of 

unsanitary or improper conditions in the schools, chil- 

dren are rendered ill, injured in their eyesight, or in 

their health, the community not the parents, should 

comment. 

pay the cost arising from such sickness or injury and 
should be answerable in damages therefor. The com- 

mutity that, through the failure to provide proper 

sewage or through permitting the supply or the sup- 

plying of impure water, causes typhoid fever or other 

diseases to invade the homes of the people, resulting 

in sickness or death, is morally just as responsible to 

the persons suffering through this neglect,as to persons 

who are injured by defective streets or sidewalks and 

should be held and be made to pay just as certainly 

im one case as in the other. When officials and tax- 

payers are compelled to pay for injuries coming 

through sickness caused by insufficient or improper 

sanitation, or resulting from lack of proper safeguards, 

there will be a wonderful improvement in public health 

and a striking decrease in the death rate. There is no 

socialism about this, either. Communities, by neglect 

and by overt acts, are today simply the murderers of 

the innocent and there is no socialism about ceasing 

to commit bodily injuries and murders. If public 

officials through neglect or wrongful acts for gain, or 

otherwise, are the causes of sickness and death, they 

should be punished as felons just the same as are 

other felons and murderers. There is a good deal 

that might be said as to the responsibility of one who 
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sets himself up as a public instructor if he neglects 

the opportunities afforded and the responsibilities as- 

sumed, 
ake sae 

“Inertia,’-as defined by Webster’s Dictionary, is 

“that property of matter by which it tends when at 

rest to remain so, and when in motion to continue in 

one line or direction unless acted upon by some external 

force.’ There are, however, laws of gravitation and 

friction that tend to cause all moving bodies on this 

earth to cease motion and to remain at a standstill un- 

iess there is an impelling force applied to keep up the 

momentum. Men in trades and in all associations are 

governed by like laws. There are always inertia, 

gravitation and friction to overcome. Progressive men 

are frequently vexed if not discouraged by their ex- 

periences in their efforts for progression. Efforts that 

are required to produce any forward movement often 

seem almost wholly lacking in effect. When motion is 

in the wrong direction and the members of a trade 

or calling are running along in a groove or rut, to 

change to a proper direction seems an impossible task. 

When a changed or forward motion is started, and 

the impelling force is not continuously applied, all 

changed or forward movement stop, the momentum 

ceases, all the results or efforts of power applied are 

lost, everything drops back to the old condition with 

the amateur reporter’s well worn “sickly thud” and the 

latter condition is worse than the first. However, con- 

tinued application of proper propelling force will prove 

effective in the end to 

gravitation and friction. 

the overcoming of inertia, 

The history of the efforts 

and the final happy outcome of progress in some of 

our trades and the improved conditions and methods 

therein calied to mind these underlying 

laws that govern matter and 

alike. For twenty years and more, the progressive 

among the printers of this country have agitated and 

pushed for better conditions and improved methods. 

They worked through organizations with small appre- 

ciable results but kept on pushing. At last the whole 

body of printers have commenced to move forward in 

the matter of correct cost systems and improved meth- 

ods. The movement through Ben Franklin Clubs and 

a Great Cost Congress seemed to the casual observers 

as wonderfully sudden, but they did not 

the preparation, the planning and planting the ma- 

chinery, that had preceded and the knowledge as to 

operating processes that had been acquired through 

the two preceding decades. 

For nearly the same length of time the progressive 

and enterprising members of the allied branch of the 

graphic carts, photo-engraving, had been promulgating 

and agitating for correct methods of ascertaining act- 

ual costs and for the making proper and equitable 

charges for varying lines of work, from an ascer- 

tained basis of facts, rules and methods. The recent 

meeting of the International Photo-Engravers Asgo- 

principles or 

mind, men and things 

appreciate 

Jolas Kan: : 
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ciation in Buffalo, N. Y., showed that the inertia had 

at last been overcome, an understanding had been 

reached and the proper forward movement had been 

imparted to almost the entire body of photo-engravers 

in the United States and Canada. Hence this con- 

vention was, by general admission, denominated as the 

most successful in the history of the Association. 

“A Home Coming Edition” of the Sandwich, IIL, 
Argus, Hon. J. B. Castle, Editor, bearing date of July 
22nd, has a brightness and cleanliness in appearance 
that brings joyousness even in this heated time, with 
the mercury playing around 9o degrees above zero. 
Good, nicely finished paper costs money, but the sat- 
isfaction that it gives, when, as in the Argus, it is well 
printed, with clear, bright inks, we believe, makes 
it worth to the business the ‘extra cost. When the 
old residents who have moved away received this copy 
of the home paper, fragrant with goodwill, glowing 
with beauty of homes, schools and churches, exuding 
prosperity, and filled with memories of the past, and 
kind words, from others who are out in the wide 
world, they must have felt strong drawings on their 
heart-strings for a visit to the hallowed scenes of their 
earlier years, if not regrets over having ever departed 
from a region so favored. Nearly four pages of the 
paper are “filled with letters from the former citizens 
and these are replete with much that will be of equal 
interest to those who have remained at the old home- 
steads and to those who are counted as newcomers 
as well as to the wanderers from the old home. In 
glancing over the pages, we notice letters from River- 
side, Calif.; Seattle, Wash.; Lincoln, Neb.; Bay City, 
Mich. ; Fresno, Calit qualea ‘Boca, Colo.; Boise, Ida. ; 

New York City Nw Ys Bushland, (hex: 
Boston, Mass.; Pocatello, Ida., and many other places 
all over this mighty Republic. We Americans are cer- 
tainly a changing, migratory people, but are all Ameri- 
cans with a growing knowledge, and acquaintance and 
a reliable autonomy resulting therefrom. It is a splen- 
did symposium of letters, filled not only with the mem- 
ories of the past, but with all the endeavors of the 
present and of the knowledge and conditions of far 
separated regions. Here is an extract out of a letter 
from Boston: 

Dear Argus:—Old memories rush through my mind when 

I see the familiar name, and I wonder where all the friends 

of earlier days have spent the intervening years Some have 

passed on; history; some may be 

unhonored and unsung, yet have filled these passing years 

with golden deeds. 

In one of the school prophesies on a Friday afternoon, it 

was written that in Nineteen Hundred Florence Gunn would 

be the wife of a minister and living in Boston. That seemed 

very amusing and very absurd. But the young prophet wrote 

truer than she knew, for Florence Gunn does live in Boston, 

and her husband is Rev. J. W. Brigham, D. D. He preaches 

on Sundays, and lives a very busy life other days, for he is 

taking a Ph. D. course at Boston University, and is teaching 

in the Gordon Missionary Training School, where Mrs. Brig- 

He graduated, after a 

five year’s course, from the Emerson School of Oratory. 

Our child is a graduate of Wellesley College, and a post 

graduate of Radcliffe, the woman’s department of Harvard 

others have made lasting 

ham also teaches a part of the time. 

University. 

Right under this is a letter from far-away Pocatello 
Idaho, in which the writer says, among other inter- 

esting things: / 
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Dear Friend—As I expect to enjoy your “Home-coming” 

edition, I would be selfish should I decline to make my little 

contribution. 
The Indian Reservation is only a few miles away and many 

a small boy in Sandwich would find his curiosity satisfied and 

be entertained by every day sights on our steets. 

The Railroad Y. M. C. A. here has a membership of about 

1,000 and a most excellent building. The town is progressive 

and recently voted a large appropriation for a complete 

sewerage system. (Why not Sandwich?) The city water 

is from the mountains and of perfect quality. The Oregon 

Short Line will expend a large sum of money here this 

season, the work to include a new passenger station, viaduct 

and subway across yards and a depot park. 

In this way the letters by scores run on, giving 
pictures of life in all sections of the land, and making 
comparisons with, and suggestions as to, the old home 
town. It is not an actual home-coming, but a very 
enjoyable “home-coming” through the columns of the 
home paper. 

Responsible Stewardship and Conserva- 
tion 

The old clergy, throughout this country, used to 
dwell much on the stewardship of men, who, as they 

claimed, held all things in trust for use with a view 
to the higher ends of life and to the good of mankind. 
It was urged, with unfaltering faith, founded on Di- 
vine revelation and the relations of mankind, that 
a strict accounting for every talent, every opportunity, 
and every possession was not only obligatory but would 
be demanded. There has been a great advance, since 
the former days, in science and learning, but the 
broader knowledge has rather served to strengthen 
the soundness and the true scientific basis and philoso- 
phy of this just doctrine of responsible stewardship. 
There is no calling in which its recognition is more 
essential than in that of newspaper making where the 
service, if not more direct, is more influential in re- 
sults upon mankind, than in any other vocation of 
men, and the direct accountability is more apparent in 
results ‘both upon ‘business itself and in the fields 
served by the newspaper. Accountability, however, 
as today more generally recognized, is not confined to 
any calling or condition. It enters largely into the 
new gospel of conservation. It is very certain that, 
for the welfare of the race, every generation should 
leave this earth in as good or better condition than 
when inherited from the previous generation, and 
what is better for the future is better for the pres- 
ent. No one is benefited or helped by the squander- 
ing of the wealth of 'the land any more than an heir 
is benefited by the wasting the estate left him by his 
father. In impoverishing the soil, filling up the water 
courses, destroying the forests, exhausting the mines, 

irretreviable injury is worked to the present possessors 
as well as to those who are to come after. If it is 
claimed that one may wrong himself, no one has a 
tight to rob or injure others. The disturbing the 
equilibrium in the natural world tends not only to 
impoverishment but to causing disease and death. 
The guilt is greater than that of theft, it is 
that of murder, through overt acts or a gross 
carelessness that is equally criminal, and would 
be so held in any court of justice. If a man 
carelessly shoots into a crowd, and thereby kills a 
man, though he had no intent to shoot any one, malice 
will be inferred, and if anyone is killed. the man who 
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did the shooting would be held guilty of murder. If 
one or many befoul a stream of water by throwing 
filth therein by which the water is defiled, causing 
sickness and death, such a one is a murderer. The 
community that knowingly permits such poisoning of 
water supply is accessory to murder. The man who 
so cultivates his fields as to permit the washing away 
of the fertility of the soil, robs himself, his family and 
the community for the present and for all time. The 
lack of a proper retention of the water where it falls 
and where it should be retained to furnish proper 
moisture and, through proper, regular processes of 
Nature, find outlet through the springs to feed the 
streams with pure water throughout the year, causes 
damaging floods at one time and drought at another, 
transforms the living streams into muddy cesspools, 
destroying the finny tribes to whom God has given 
the streams for their habitations ; fills up the rivers, in- 
terfering with the means of transportation provided 
by Nature and works injuries in many other ways. 
Filling up our rivers with filth and earth and then 
dredging them out, makes conservation a constant ex- 
pense besides all the dircet injuries caused. It is like 
binding men and throwing them into a river and then 
having men ready to fish them out dead or alive, and 
calling this the conservation of men. Prevention is 
the wisest, least expensive and the only sure and true 
conservation. It must begin at every home and on 
every farm. Our waterway Congresses will accom- 
plish very little permanently until they look further 
than merely to the dredging out the channels of the 
rivers. 

Would Modern Politicians Call the In- 

terpreting Prophet Hosea, a 
Muck-Raker ? 

In his address before the Wisconsin editors, pub- 
lished in this issue of the NATIONAL PRINTER-JOUR- 
NALIST, and which is not only filled with useful, prac- 
tical wisdom, as to. newspaper making, but is good 
literature of the highest literary character, Dean 
Walter Williams called the editorial profession 
that of the “ Interpreter,’ and referred to the 
prophets of the Hebrews and especially to Hosea, the 
interpreting prophet, in illustration. We found oc- 
casion to commend the aptness of the reference, at 
the time. However, Hosea was a prophet that did not 
mince matters, and while prophesying largely through 
metaphors, and symbolism, after the custom of the 
Asiatics, made himself clear in his interpretation of 
the results of the sins of his day and nation. The 
following passages—only substituting the word Amer- 
ica for “Israel”— will illustrate the vigor of his de- 
nunciations of wrong-doers and of his interpreta- 
tions of the dire results to follow their wicked deeds, 
and they also suggest, very naturally, the question. 
whether—had he been an interpreting newspaper man 
of today and written as he did twenty-seven hundred 
years ago—the politicians who are loud on loyalty to 
party and to conservation—not wanting to be dis- 
turbed in their quiet game of running things for 
themselves and enjoying the fruits of their own shame, 
without exposure—would not have denounced Hosea 
as a “muck-raker’” :—“Hear ye, the word of the Lord, 
ye children of America: for the Lord hath a contro- 
versy with the inhabitants of the land, because there is 
no truth nor mercy, nor knowledge of God in the 
land. By swearing, and lying, and stealing, they 
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break out (or break in the rather) and blood touch- 
eth blood. Therefore shall the land mourn and every 
one that dwelleth therein shall languish. * * * * As 
they were increased, so they sinned against me; there- 
fore will I change their glory into shame. They eat 
up the sin of my people, and they set their heart in 
my iniquity. And there shall be like people, like 
priest; and I will punish them for their ways and re- 
ward them their doings. For they shall eat, and not 
have enough; they shall commit whoredom, and shall 
not increase; because they have left off to take heed 
to the Lord. Whoredom and wine and new wine take 
away the heart. My people ask counsel at their stocks 
and their stafr declareth unto them; for the spirit of 
whoredon: has caused them to err and they have gone 
whoring from under their God.’—Hosea 4:1-12. 

“For I desired mercy and not sacrifice, and the 
knowledge of God more than burnt offerings.’’— 
Hosea 6:06. 

“For they have sown the wind, and they shall reap 
whirlwind; it hath no stalk; the bud shall yield no 
meal; if so it yield, the strangers (the trusts) shall 
swallow it up.”—Hosea 8:7. 

“Sow to yourselves in righteousness, reap in mercy; 
break up your fallow ground; for it is time to seek 
the Lord, till he come and rain righteousness upon 
you. Ye have plowed wickedness, ye have reaped 
iniquity ; ye have eaten the fruit of lies; because, thou 
didst trust in thy way, in the multitude of thy 
mighty men. ‘Therefore shall a tumult arise among 
thy people and all thy fortresses shall be spoiled.’’— 
i20sea 4012, -13, 14, 

There were to be insurgents even in those remote 
ayer ioe, G2.725. 

But here is more: “He is a merchant, the balances 
of deceit are in his hand, he loveth to oppress.’’-— 
Hosea 12:7. And America said, Yet I am become 
rich, | have found me out substance; in all my la- 
bors they shall find none iniquity in me that were sin.” 
—Hosea 12:8. (The whole virtue is in not be- 
ing found out, and in escaping the penitentiary.) 
And now they sin more and more. * * * Therefore 
they shall be as the morning cloud and as the early 
dew that passeth away, as the chaff that is driven 
with the whirlwind out of the floor and as sinoke out 
of the chimney.’’—Hosea 13:2, 3. 

But Hosea was a preacher as well as a reporter and 
interpreter, and he had an abiding faith in the ulti- 
mate and permanent victory of righteousness: “Who 
is wise and shall understand these things? prudent, 
and he shall know them? for the ways of the Lord 
are right and the just shall walk in them: but the 
transgressors shall fall therein.”—Hosea 14:9. 

Chas. Scofield, editor of the Marengo, IIl.,Republican-News, 

is in poor health and he will soon enter a Chicago hospital 

to submit to a second operation. Less than a year ago Mr. 

Scofield found it necessary to undergo an operation and now 

it is imperative that he do likewise. 

John T. Winship, former editor of the Saginaw Mich. 

News and until recently Chairman of the Democratic State 

Central committee, in an interview the other day, declared 

himself a candidate for nomination for United States Senator. 

John D. Rerick has retired from the Kendallville, 1Ind., 

Daily Sun and Weekly Standard, and is succeeded by the 

Sun Publishing Company, with J. F. Robinson as manager. 
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W. J. Pollard, President-Elect of the New 

York Press Association 

It is no small honor to serve as a worthy presi- 
dent of a State Editorial Association. Such a posi- 
tion carries a grave responsibility and affords the no 
mean opportunity of leaving an impress, for good, on 
a whole Commonwealth, through influencing the 
members of the press to higher ideals, nobler endeavy- 
ors and more useful accomplishment toward building 
up and helping forward the people in the way of 
higher living and the improving and making more 
effective all their institutions, all their efforts and 
plans for better conditions in their homes, civic and 
social relations, their schools, churches, industrial, com- 
mercial or agricultural pursuits. There is an assured 

William J. Pollard, President-Elect N. Y. Editorial Association, 

“Journal,’’ Seneca Falls, N.Y. 

immortality of fame and influence coming from the 
occupying such a position. None of the men who, 
during the past fifty-seven years, have served in the 
office of President of the New York Press Association, 
have been forgotten, nor have the works that they did 
and the words of counsel which they spoke ceased in 
an influence that has been perpetuated in the work of 
their coadjutors and their successors, and all are now 
to be commemorated and their characters, work and 
memories to be revived—given new life and power— 
in a history of the association for the past fifty years, 
now in press, by that genial editor and pleasing writer, 
A. O. Bunnell of Daneville, N. Y., who has served 

for forty-three years as the Association’s efficient Sec- 
retary. 

This year the New York Editorial Association at 
its convention in Saratoga Springs, July 7, 8, elected 
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as President for the ensuing term, Editor W. J. 
Pollard of the Seneca Falls, N. y., Courier-Journal. 
Seneca Falls is no mean town. It is on the river 
from which it derives its name; has good water power 
for its manufactories of wooden and leather goods, 
steam and tire engines, power pumps, power and foot 
lathes and novelties. 

Mr. Pollard has been President of the Journal 
Publishing Co., and editor of the Courier-Journal 
since 1895 and a pretty constant attendant on the N. 
Y. Press Association during that time. One good fea- 
ture of his life, a most fortunate thing for the editor 
of any home paper, is that he was born, educated and 
always lived in the delightful city in which he con- 
ducts his newspaper and hence is acquainted with the 
people and all the institutions and industries of the 
place. He was born in the memorable year of 1861, 
when the great struggle commenced for the preserva- 
tion of the Union of States as a Nation, a free Re- 
public one and inseparable. He attended the public 
schools of the place and then entered Union College 
in the class of 1882, graduating in due course with 
high honors. He was a member of the Psi Upsilon 
fraternity while in college and was elected a member 
of the Phi Beta Kappa honorary society on gradua- 
tion. Was twice elected Supervisor of the town of 
Seneca Falls and was appointed by Governor Morton 
a member of the Board of Managers of the Willard 
State Hospital for the Insane, serving five years. He 
has shown himself worthy, as an editor and as a mem- 
ber, of the high honor. 

Internal Craft Absurdities vs. Externa 
Trade Abuses 

BY GEO. H. BENEDICT. 

An entire lack of knowledge of the cost of the product— 

is awfully absurd. 

A lack of uniformity in the charges for regular lines of 

work of equal quality—is really ridiculous. 

An entire lack of system in charges for unusual and special 

lines of work—is discrediting to the craft. 

Doing: RUSH work at regular rates without consideration 

of the tncreased cost of production—is a monstrous stupidity. 

Deliberately reducing prices when buisness is dull and the 

cost of production is highest—is pernicious and degrading 

competition. 

Giving trade prices to transient customers—is the height of 

business folly. 
Giving special prices to brokers and hypercritical custom- 

ers—is glaring inconsistency. 

Hirrinc Heip.—Getting employes away from competitors 

boosts wages, creates discord and a malignant desire to retal- 

iate in like manner. Insist on references from would-be em- 

ployes and you will save both money and friendships. ; 

SALESMEN.—The solicitor whose only argument is—“can 

save you money”—who divulges trade secrets to show how it 

can be done—who indicates by his methods that he thinks it 

is his duty to get the best price for the customer instead of 

a fair price for the firm that pays his salary—is the worst 

competitor the employer can have, and .a worse foe to the 

craft than the customer who deliberately lies about the prices 

he has been offered. 
_ADVERTISING.—It is better to be left out of a good adver- 

tising medium than to be buncoed into a contract with a bad 

one. When in doubt, don’t. Stay out and save the money— 

go in and you have not even a gold brick. 

_ Crepits.—Insist on references from would-be debtors and 

you will save money. An unwise credit and a ten-dollar 

loss means all the profit on the next hundred dollar ‘job. 
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Six Steps in ithe Philosophy of Adver- 

tising 

DVERTISING must ever be a matter of 
leading and daily interest to every pub- 
lisher of a newspaper or other period- 
ical. It is a subject that can never be ex- 
hausted no more than can the news, for 
the publication of which the newspaper ex- 
ists, together with its proper handling, 
treatment and interpretation. Every branch 

of advertising which, in a broad sense, is business 
news, needs a different handling, and, in a way, a 

different kind of knowledge. Society news requires 
a different equipment for the proper reporting, than 
does sporting or political news. School advertising 
requires a different equipment or added knowledge 
and ability to that necessary in the preparation and 
handling of advertiisng for the sale of either dry- 
goods, groceries, hardware or farm machinery. Yet, 
there are general principles and rules common to the 
preparing, handling and display of all advertising as 
to gathering, preparing and interpreting the news. 
Advertising, which is a sort of news, finds its proper 
place in newspapers and is most effective there. Ad- 
vertising is more than news, it is combination of the 
news and the editorial. Not only should the facts be 
stated clearly, forcibly, pleasingly, simply and be pre- 
sented in an attractive manner typographically—as 
should be all news or reading matter in every news- 
paper or periodical—but the demand, exists in adver- 
tising, for comment, application of the facts to exist- 
ing needs and argument or persuasion, all of which 
latter is the province of the editorial. The editorial 
part of the advertising—as for that matter should be 
all editorial—needs to be short, crisp, pointed, en- 
lightening and convincing. The facts furnish the es- 
sentials, but facts alone do not, to most minds, point 
the lessons, enforce the needs, or attainable results. 

Recently, in an address before the Wisconsin “Busi- 
ness Educators’ Association,’ F. G. Cramer, Presi- 
dent of Cramer-Kesselt Co., gave some very prac- 
tical views and facts as to school advertising, and a 
ereat deal that is equally applicable to all “Profitable 
Advertising,’ which was his theme on this occasion. 
It is just as important to the publisher that arlvertis- 
ing should prove profitable as it is to. the advertiser. 
If the space sold by the newspaper does not create 
or bring business, it is without value and that which 
is valueless caninot long find a sale in any market. 
Pres. Cramer rightly stated, that in advertising there 
must be a plan and then there must be a faithful car- 
rying out of the plan. No one ever won a victory 
without a plan, of the campaign and certainly no one 
ever won by planning, however wisely, and. stopping 
before the campaign was carried to the ultimate issue. 

As to the plan, we deduce the following principles 
from what he stated at greater length and in a most 
convincing manner :— 

First—Make a careful study of the service or 
other commodity offered for sale—know minutely and 
sympathetically what it is and why it should appeal 
to the prospective buyers. Know exactly what is had 
to offer and how it compares as to quality, better or 
poorer and wherein, than other services or articles 
offered in the same market. 

Second—Secure a full and, correct understanding 
of that portion of the public sought to be reached. 
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Third—Know the territory, the callings or the 
trades that can be covered with the promise of prof- 
itable results. 

Fourth.—The media, the newspapers or periodicals, 
best adapted to reach or cover the territory or trade, 
and to gain the attention, to interest and to awaken 
the desires of the prospective customers or patrons. 

Fifth—The season or time when the need exists 
and the minds of the public sought are in the most 
susceptible mood. 

Sixth.—‘‘Salesmanship in printing” has to do with 
the science of psychology. Under this division Presi- 
dent Cramer further said: “Now that we know how 
to reach at the smallest cost the greatest number of 
most likely prospects at the most seasonable time, 
what should we say to them, and how should it be 
said to create a desire on their part to come to our 
school. ‘his is a matter of what we technically term 
advertising copy. I term the six steps we have just 
taken, the six common senses of merchandizing.” 

He then continued as to the “how”: 
We now have the skeleton of our plan clearly outlined— 

the “modus operandi” fixed. We have the ‘what,’ the 

“when” and the “where,’ and we are now to the “how.” 

The “how” is a matter of detail, experience and professional 

ability. And under this head let us first consider media, 

How can we reach the greatest number of prospective de- 

sirable prospects by the shoretst route at the lowest cost? 

First, through the newspaper, with which, in some. cases, I 

would include the farm paper; second, through the private 

school journal or house organ. I don’t think a third médium 

need be considered, because if the two I have just mentioned 

are adequately used, the average 

large to accommodate and take proper care of the results. 

Now, why the newspaper first? For several mighty 

strong, clean-cut reasons. In the first place, you can usually 

find a newspaper that is read by just the class of people 

you desire to reach. In the second place, it reaches the peo- 

ple at anywhere from one-half to one-tenth the cost of any 

other media. In the third place, it is the most powerful 

moulder of opinion and creator of desire | know of. And, 

believe me, I am saying it right from the shop when I tell 

you that the advertising columns are more effective in the 

moulding process than ‘are the news columns, for which ‘also 

there are ‘a number ‘of good reasons. For one thing, a 

great ‘deal more care is taken in the preparation of the ad- 

vertising ‘news. I know of advertisements that have been 

in the course ‘of preparation several months before ‘they 

‘appeared in print. And when ‘they did appear it was only ‘to 

test them out, to make sure that they were right, before 

they were used for the purpose for which they were writ- 

ten. This care and caution cannot be taken in the prepara- 

tion of the daily mews matter, nor can a news item be tried 

out to see if it ‘will take befote it its published. And be- 
hind all this is the fact that deep down in her heart ‘the 

average woman is far more interested in’silks and flor and 

furniture and feathers than she is in much of the other 

news. And so it is with many men in things which interest 

them. 

Dr. Henry R. Harrower, for several years a young prac- 

ticing physician of Kankakee, Ill, has abandoned his profes- 

sion and will henceforth engage in editorial work. Dr. Har- 

rower has for some time been editor of the Journal of 

Physiologics and Theurpeutics and finds that he has not the 
time to devote to both practice and this work. He will give 

up his office at Kankakee and will return to his former resi- 

‘dence, Chicago, 

school will be none too- 

The New York Editors 

Three Associations Meet Conjointly. 

HE matter of precedence in the matter of the 

formation of the first State Press Association 

of the United States has been settled by the 

ascertained fact that the Wisconsin ei‘tors or- 

ganized in January and the New York editors 

in July, 1853. The fifty-seventh year’s conven- 

tion of each association proved a splendid suc- 

cess, of which the respective presidents and 

officers may well be proud. The papers, discussions and 

proceedings furnish a great quantity of good newspaper 

philosophy, methods and practices of highest value to all 

publishers. of the United States. Recognizing this fact, 

to the omission of other matter and our regular depart- 

ments for this month of August, we have provided, in 

this issue, for all newspaper workers of the Nation to 

partake of the rich feast afforded, though, of necessity, 

some of the courses will have to be omitted, but there 

will be enough fully to satisfy all demands. 

THE ASSOCIATED DAILIES. 

The New York Associated Dailies opened the editorial 

tournament at Saratoga Springs on July 6th, and was 

called to order by President G. S. Griswold of the 

Batavia News, who is peerless in conducting a home daily 

with a circulation equal to the entire population of his city. 

The Saratogian, Saratoga’s splendidly conducted daily, gave 

a very* full account of all the sessions and the following 

gathered therefrom will be found of practical value to 

newspaper-makers and paper users in all the States: 

The summer meeting of the Associated Dailies began 

in the parlors of the United States Hotel, the headquar- 

ters for the allied organization. 

The feature of the morning’s business was a talk on 

ptint paper by John Norris, of New York, chairman of 

the Print Paper committee of the American Newspaper 

Publishers’ Association. 

‘CONTROL ALLEGED. 

In ‘his statement before the newspaper men Mr. Nor- 

tris said: 

“The price of news print paper involving ‘an annual 

outlay of sixty million dollars, is controlled by a gentle- 

man’s agteement which iis trying to force an agreed 

price upon news ‘print paper. In nto other industry, do 

makers refuse to sell their product f. oxvb.imill. The 

paper mills insist upon knowing the buyer’s name, and 

the ‘destination of paper before they will sell it. For 

twenty months there has been an obvious effort to res- 

trict output. The purpose of that arrangement is to keep 

afloat ‘a number of industrial hulks which long since 

passed their days of efficiency. Within three years, we have 

had three print paper famines. In twenty months the 

print paper makers of the country have kept the stock 
of paper on harid for all the newspapers of the country 

to an average supply of less than eight days. This fact is 

disclosed by the reports of Herbert Knox Smith, the 

Commissoner of Corporations, upon the production and 

shipments and stocks on ‘hand of news print paper 

mills, as furnished to him by the mill men. Paper makers 

have failed to accumulate sufficient stock to meet the 

ordinary needs of the newspapers. In fourteen months 

out of twenty, they did not work to their capacity. The 

mill owners admit that they have produced only 92 per 

cent of their capacity. 

PUBLISHERS PAY PENALTY. 

“The penalty that publishers are temporarily paying for 

‘this restriction ‘of ‘output :and -artificial stimulation of .pri¢es 

? 
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may be stated approximately at $5 per ton, but the print 

paper makers are inviting disaster by the inducements they 

are making for new production. Every artificiality of that 

sort carries its own penalty and ultimately works to the 

advantage of the consumer. An illustration of the ex- 

tremes to which the coddling of the paper trade has been 

carried may be found in the case of the International Paper 

Company which brought together twelve years ago a group 

of thirty mills, operating IoI paper machines, of which 

only forty-nine were then in good condition. With the 

lapse of twelve years, the efficiency of its machinery has 

materially diminished. Some months ago, before the paper 

strike occurred, it produced only 925 tons per day, though 

it had a capacity of 1,416 tons per day. At present it is 

producing an average of eighteen tons per day per machine. 

Contrast that showing with the recent production in New- 

questions on the subject. Mr. Norris was heartily thanked 

for his exhaustive statement and interesting treatment of 

the subject which is of vital interest to publishers generally. 

BUSINESS DISCUSSION. 

Adjournment for an hour for lunch was taken at the 

end of the discussion. Early in the afternoon the business 

of the gathering was again resumed. © This included in- 

formal discussions by various members on the following 

topics of inierest to the craft: Advertising, circulation, -in- 

surance, delivery of papers by mail, news print paper, and 

Linotype composition. The discussions were free and 

proved of great value to the members of the organization. 

THE NEW YORK STATE ASSOCIATION. 

The New York State Press Association opened its fifty- 

seventh years’ session on the morning of July 7th with a 

Engraved from photograph by the Eclipse Electrotype and Engraving Co., Cleveland, Ohio. 

The New York State Editorial Association at Battle Monument, Saratoga Springs, N. Y.. July 8, 1910 

foundland by American brains on American machines of 

fifty-nine tons of paper per day per machine. 

“In New York state we are cutting timber 

as fast as it is being reproduced. If we continue, we shall 

not have a sawing stick left in the state in tweny years. 

This statement is made upon the authority of Mr. Whipple, 

of the Forest, Fish and Game Commission. Is it not time 

that the New York state editors and publishers made some 

efforts in their own and in the public interest to settle this 

paper problem intelligently and with a vigor that would 

carry force and conviction to paper makers and to public 

officials ?” 

Following Mr. Norris’ talk the remainder of the morn- 

ing session, which did not conclude until 1:30 P. M., was 

given over to an open discussion. Many of the members 

expressed their views, and Mr. Norris answered many 

five times 

welcoming address on behalf of the city and a response by 

President Greenhow. Mr. F. L. Waterbury, speaking on 

behalf of Saratoga Springs, thanked the editors, whose aid 

had turned public opinion to favor the State reservation 

of the Springs and park and hence caused the passage of 

the bill. He paraphrased the old saying, “The hand that 

rocks the cradle rules the world,’ into one more grateful 

to the editors, “The hand that writes the copy rules the 

world.” 

President Greenhow complimented Saratoga in his re- 

sponse, as combining all the spots of beauty and historic in- 

terest, and, following the roll call, delivered his annual 

address in substance, as follows: 

“Our world, playing ‘tag’ with the sun in its plunging 

flight into the unknown abyss of space, is 150,000,000 miles 

away from the spot from which it shone a year ago. 

*, 
4 

m 
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The “There have been many changes since that time. 

thrilling issues of last year have become the history of this. 

Dr. Cook has disappeared and Peary is in the limelight. 

England has a new king. The Smithsonian Institute has 

been filled with a miscellaneous assortment of bones and 

hides from Eastern Africa. The ‘Return Elba’ has 

been successfully accomplished. The conquest of the air 

has become a potent fact. MHalley’s terror has appeared, 

fizzled and disappeared to frighten other worlds. The great 

Panama Canal is a year nearer its opening date with all 

its possibilities for peace and war. Everything movable in 

the line of science and general development is in motion. 

Progress is the watchword everywhere. The man who 

stands still is left behind in the swirl hopeless as one ma- 

rooned. 

from 

““The eternal surge of time and tide rolls on 

And bears afar our bubbles.’ 

“In the midst of this whirl of perpetual motion what is 

our individual standing today? Is it better or worse than a 

year ago? Are we keeping up with the procession of 

Progress; remaining stationary in business or social eddy, 

or falling behind into ‘innocuous desuetude?’ 

NEW CONDITIONS DEVELOPING, 

“New conditions are constantly developing in the news- 

paper world. Labor and material are growing more costly, 

and the plant producing less when conducted on the old 

lines. The eternal activity of unrestrained human ingenuity 

is constantly producing counterpoises to these growing handi- 

caps. Labor-saving machinery is adjusting the balance for 

those wise enough to take the advantage offered. 

“And other factors in our business prosperity are chang- 

ing. Subscribers will die, and advertisers retire from busi- 

ness, either through the age limit, the powerful influence 

of the sheriff, or the inexorable processes of Nature will 

reach the end described by the little Sunday school girl, who, 

being asked if ‘Martin Luther died a natural death, prompt- 

ly responded: “No, he was excommunicated by a bull.’ As 

they pass on new ones must take their places in sufficient 

number if the busines is to be continued. If there is a 

demand for the paper, however, and it is what it should 

be, its future is safe, for in these days every live man and 

woman must read, and the successful man of business must 

advertise if he is to find a market for his goods. 

“Important changes are also going on in the rules of the 

postal department. The department is anxiovs to help real 

newspapers for which there is a demand. But it is burdened 

down like a ship covered with barnacles after a long voy- 

age, with all sorts of speculative matter published free, 

taking their profit from the advertising claimed for a large 

circulation. Where is the line to be drawn? Naturally, 

if a direct rule is to be drawn that will legitimately apply 

to all, it will fall upon those papers whose address labels 

show they are not paid for. Wise or not; just or not, it 

is based upon the wisdom that reigns in the department. 

It is a situation that must be met. The publisher who is 

wise will begin in time to prepare for the inevitable, and the 

subscriber will no longer have occasion to complain that he 

‘cannot stop the darned thing.’ 

MUST DEPEND UPON QUALITY. 

“The future publisher, like all other business men, must 

depend upon the quality of his goods and methods to secure 

his market. When that time comes it will be better all 

around. 

“Some men are quick to adapt themselves to these chang- 

ing conditions. Others are long in considering them; while 

still others are indifferent, content to plod along with all 

the handicap of archaic methods. 

D77 

“The tone and editorial attitude of the press is chang- 

ing for the better. The old ‘party organ’ is passing. 

“Newspaper plants are getting to be too costly, and_ the 

expense of running them too great to be jeopardized by 

catering to any boss. The circulation, too, must be a general 

one to insure financial success. The public is getting too 

critical. It is demanding facts clear of personal bias or 

prejudice. A spirit of independence is, on that account, 

constanly growing. The shortcomings of their party mana- 

gers is as clearly criticised as the position of their opponents 

is fairly stated. For a realization of the work done by the 

army of editors, animated by a spirit of devotion to the 

public interests, and official honesty, one has only to watch the 

results of recent Congressional elections; the dragging into 

the sunlight of publicity and the fate of political grafters 

of every party, from Missouri to Pittsburg. Reason is tak- 

John K. Walbridge, “Saratogian,” Saratoga Springs, N, Y., One 
of the Vice-Presidents of the N. Y. Editorial Association 

ing the place of vituperation, as patriotism is of partizan- 

ship. The remodeling of public policies and the advance 

of public honesty are pronounced effects of editorial causes. 

PARTY LINES MERGING, 

“Probably in no case is the change of editorial spirit to 

fairness more pronounced or noticeable than in the attitude 

of the best element of the press on either side than in the 

treatment afforded our Governor Hughes in a contest with 

machine methods, or the non-partisan comments upon recent 

and present federal scandals. Party lines are merging into 

a fight for the best moral and material good of’ the state 

and municipality in each case. Honesty has been apotheo- 

sized in the sanctum. 

“Are we, members of this and other associations, making 

the most of the opportunities offered us? We meet in con- 

vention year after year, in touch with a mine of accumulated 

practical knowledge that many of us had, and which few of 

attempt to properly develop. We are impressed by the 

value of what some of us attempt to digest; feel the stirrings 

of ambition within us, but lack the energy to turn the knowl- 
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edge we have gained to advantage, and sink back into inertia. 

kor any one here to say that his annual association with 

bright and practical men from all over the state—men who 

have experimented along the very lines upon which knowl 

edge would be valuable and who are cheerfully willing to 

give freely of that knowledge—is valueless, would be ab- 

surd. It shows that he is either too obtuse to learn, too lazy 

to apply that knowledge, or else he has reached that happy 

stage of human existence set forth by the followers of 

Buddha: 
stirless rest, 

Blessed Nirvana.’ 

“The secretary of the Nebraska Editorial 

quoted from a letter written by one of the wealthiest and 

that who said, 

= -Sinless, 

Association 

most progressive members of association, 

among other strong things, that: 

“No man who wants to make money at the newspaper 

business, or even to give reasonable satisfaction to his 

patrons, can afford to miss the annual meeting of the Ne- 

braska Press Association. Regular attendance for the past 

twenty years has convinced me.’ 

“The history of the Associated Dailies, whose member- 

ship is largely made up from this association is a remarkable 

proof of the value of such organizations for practical men, 

capable of taking advantage of the opportunities offered. 

The members of that association have one and all built up 

profitable businesses, have splendidly appointed establishments, 

and are continually adding to their already expensive plants 

and great facilities. In one day the members, during the 

meeting in Rome, visited three new and up-to-date offices in 

the Mohawk Valley, filled with the latest machinery, the own- 

ers of which admitted their indebtedness 1n many ways to 

that association. All were practical men, and some of them 

were prosperous before the organization was formed.” 

Mr. Greenhow then recalled the forming of the Asso- 

ciated Dailies Association in the Fifth Avenue Hotel twelve 

years ago. 

Concluding, he said: “This organization was not formed 

for the purpose of forcing from unwilling advertisers rates 

they could not otherwise get. They soon learned that it 

was just as disastrous to demand rates that were too high 

as it was to accept rates that were too low; 

an intrinsic 

that there is 

value somewhere, as there is in a bushel of 

wheat, and they ought to find it, and then refuse any other. 

Until this year the meetings were held three times a year. 

Now they are held semi-annually and are continually grow- 

ing in interést and value.” 

Secretary and in presenting his ‘an- 

nual report, stated that the association ‘now numbered over 

200 members, with a gain of twenty during the year. The 

finances He also reported to be in a flourishing condition. 

In referring to the legislation of the past season he Te- 

called the failure of the bill t6 compel railroads to publish 

their time tables. 

ne . ; 1 \ 
Treasurer Bunnell, 

ASSOCIATION’S HISTORY. 

Secretary Bunnell also announced that his fifty-year his- 

tory of the association was ready for the binder. In closing 

he stated that all but one of the founders of the associa- 

tion had passed away. The sole survivor is Major Harwood 

W. Dudley, of Warsaw, who at present is eight-eight years 

of age. Secretary Bunnell then stated that the senior mem- 

ber had endeavored to be present at the sessions, but he 

had received a telegram from Major Dudley this morning 

to the effect that the aged man could not come. 

THE N. E. A. WANTED IN I0Q12. 

E. L. Adams then spoke of the possibility of having 

the National Editorial Association meet in this state in 

To12. The president subsequently ‘appointed Messrs. Adams, 

‘hana Farms ; 
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Porter, Kline and Frisbie as a committe on this 

question. 

Elias Vair then read a communication from Major Dud- 

ley and the letter from the veteran member was included in 

the minutes. 

Willard D. McKinstry of the Watertown Times, read a 

very able, satisfying and convincing paper on the topic, “Have 

the Newspapers Lost Their Influence?” that appears on 

another page of this issue of the Nationa PrINTER-JOUR- 

NALIST. . 

William J. Kline, of Amsterdam, gave an,account of 

the New Orleans Convention of the National Editorial As- 

sociation and the Mardi Gras in Ig1Io. 

At the conclusion of Mr. Kline’s most interesting ac- 

count of the Southern trip, Will O. Greene, of the Fairport 

Mail, gave a paper on “The Panama Canal, how it is being 

made; what it will be, and what it will do.” 

The next paper, “Uncle Sam in Panama, Educational, Re- 

ligious, Sanitary and Social,’ was given by Ed. L. Adams, 

fo the Marathon Independent. 

Sleicher, 

A. O. Bunnell, Secretary- Treasurer N, Y. State Editorial 

Association 

ALR. Scott, of the Geneseo Republicdn, was unable to be 

present, and as a consequence, his paper, “Panama and the 

Zorte, Historical, Geographic and Political,’ was not read, 

but will be published in the convention minutes. 

“THe Yankee in the Tropics ; the United Fruit Com Ba- 

Banana Growing ‘and Shipping; Tropical Jun- 

gles and Rivers,” was the title Of the paper subsequently 

read by Elias Vair of the Waterloo News. 

At the conclusion ‘of this paper adjournment | was taken 

until Io o’clock of July 8th. 

At the second day’s meeting an address of great inter- 

est to all publishers was delivered by H. M. Bacon, Super- 

intendent of the Classification Division of U. S. Postal 

Department, which, on account of its value as showing the 

present position of the Department as to Second Class Mail 

Matter and the reasons therefor, is given in full on anothe- 

page. 

Routine business was transacted and the following officers 

were elected for the ensuing year: W. J. Pollard, Seneca 

Falls Journal, President; Vice-presidents, W. D. McKinstry, 

of the Watertown Times, E. L. Adams of the Marathon 

Independent, -J. K. Walbridge of the Saratogian, George €. 
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Marcellus of LeRoy Gazette, Don C. Seitz of the New York 

World, A. O. Bunnell, Dansville Advertiser, Secretary and 

Treasurer; Executive Committee, Will O. Greene of the 

Fairport Mail, C. I. Combes of the Johnstown Republican, 

Ree. Porbes of the New Rochelle Paragraph, Dr. E. 4H. 

Porter of the New York Journal Homeopathy and Gardiner 

Kline of the American Recorder. 

President-elect Pollard, in a brief speech of acceptance 

thanked the members for the honor conferred on him and 

promised his best efforts toward promoting the success of the 

organization. 

The sessions were alternated with instructive and most 

enjoyable excursions, addresses and entertainments, that 

were enumerated and well epitomized in a memorial unani- 

mously adopted at the close of the banquet,’as follows: 

“We feel deeply indebted for the instructive address by 

H. N. Bacon, superintendent classification division, Postoffice 

Department, Wasihngton, strongly indicating the friendly 

and co-operative attitude of that Department toward the 

publishers, the stirring paper by Willard D. McKinstry of 

the Watertown J7imes, and the illuminating statement of ex- 

periences in connection with the meeting and excursions of 

the National Editorial Association by Fred P. Hall, William 

J Kline, Will O. Greene, Ed L. Adams, Elias Vair and 

Carl G. Clarke. 

“We cannot do justice to our entertainers in this brief 

testimonial, but throughout the coming years none shall be 

forgotten. We must, however, mention the indefatigable in- 

- dustry of Brother Walbridge in planning such a perfect pro- 

gram of entertainment. The United States Hotel has given 

its best, and none could be better; the Delaware & Hudson 

Railroad has made it easy for us to enjoy its excellent trans- 

portation facilities and the New York Telephone Company 

has kept us in touch with the outside world. The drives 

about the well kept town, the visits to the health giving 

springs, the trip to the historic Saratoga battlefield—made 

noteworthy by the instructive address of William S. Os- 

trander—the ride to Mt. McGregor, forever memorable as 

the spot where our greatest general closed his eyes in death, 

the reception to the ladies by Mrs. Walbridge at the unique 

House of Pansa, reproducing the glories of Pompeii, and 

the crowning event of the ceaseless hospitality, a delightful 

banquet, all will remain as milestones in life’s journey and _ 

make the fifty-seventh year of our association one that we 

shall ever recall with greatest delight.” 

The historical paper on the Saratoga Battlefield was filled 

with incidents in the history of the place that thrilled with 

dramatic and historic interest and taught much of the great 

endurance, chardships, and perils of early pioneers, and of the 

one great decisive battle of the Revolutionary War. 

At the banquet three prominent politicians, Senator Beck 

ett, Superintendent of Insurance Hotchkiss, and Daniel Fris- 

bee, Democratic leader in the New York House of the State 

Legislature, treated, in a strenous manner, of the matter 

of primary elections as against delegated political conven- 

tions for chosing candidates for public office and proved that 

there are strong arguments for and against both methods. 

The other banquet speakers, nearly all of whom are well 

known to the readers of the NATIONAL PRINTER-JOURNALIST, 

were, John A. Sleicher, of New York; Louis McKinstry, 

of Freedonia; James H. Potts, of Troy; Surrogate W. S. 

Ostrander, of Saratoga Springs; State Commissioner of 

Health Porter, of Albany, and former Senator Garry A. Wil- 

lard, of Booneville, a Past-President of the N. E. A. 

All the speeches were well worth while but as most im- 

portant to our readers we can only give the following from 

the address of John A. Sleicher, editor of Frank Leslie’s 

Weekly, who said in closing his remarks: 

“Whether its material rewards be great or small, jour- 

nalism is the most attractive of all the learned professions. 

“Are we, members of the fourth estate, deluding ourselves 

with the thought that our position is secure? Do we not see 

manifold signs of a decided reaction on the part of our 

best readers against sensationalism? Would it not be bet- 

ter if we conceded more to the growing demand for ac- 

curacy and moderation? Ought we not to do this, moved 

by a patriotic purpose in view of the appalling dan- 

ger to republican institutions that so many foresee in 

the rapid spread of class hatred and socialistic notions? I 

leave these questions with you for those moments of quiet 

reflection that must inevitably come if we do not speedily 

awaken to the dangers involved in the delusions and illusions 

both of the press and the people.” 

At the annual meeting of the Select County Weeklies, 

held on Thursday, George E. Marcellus of the LeRoy Ga- 

gette was re-elected President; L. C. Sutton of the Massena 

Observer was chosen Vice-president, and Will O. Greene 

of the Fairport Mail was elected Secretary and Treasurer. 

The following directors were also chosen: Harry Hall, Cats- 

kill Recorder; Will O. Greene, Fairport Mail; L. C. Sutton, 

Massena Observer; Frank Walker, Hamburg Independent; 

P. A. Blossom, Brockport Republic; J. L. McArthur, Gran- 

ville Sentinel. 

The Select County Weeklies is composed of weekly papers 

in the State of New York which have 2,000 circulation or 

more, or have the largest weekly circulation in the county 

where published. 

In addition to electing officers a general conference was 

held and plans for the year’s work were discussed. 

The Tou Velle Bill Passes the House 

The Tou Velle Bill to stop the free printing of the indi- 

vidual return requests on stamped envelopes—a proposition 

involving an impossible competition with a single monopolis- 

tic Government contractor, on the part of the job printers 

of the country, in the case of some 482,000 jobs of printing 

annually, passed the House of Representatives in Washing- 

ton Monday night (June 20), by the astonishing vote of 192 

to 27. There was no opposition that deserved the name. 

Mr. Cox of the Dayton, Ohio, district—in which the Mer 

cantile Corporation, the present Government contractor is 

located—spent the time allotted to him in debate in attack- 

ing the chairman of the Joint Committee for having organ- 

ized the movement that expressed itself in this great vote. 

Hon. Sereno E. Payne, the floor leader of the Republicans, 

in whose (Auburn, N. Y.) district another factory of the 

stamped envelope contractor is located, was the only other 

speaker in opposition. 

The friends of the bill were impatient even to hearing one 
of their own number, Mr. Stafford of Wisconsin, a most ‘able 

and conscientious. member of the House Postoffice Commit- 

tee, advocating. They wanted a vote. 

The bill immediately went to the Senate aad was then 

within five days of the end of the session—as it proved— 

there was not sufficient time in which this Committee could 

have a hearing on the bill, though many would agree that no 

hearing would be necessary, in view of the facts and: argu- 

ments made by friends of the bill at the hearing before the 

House Post office Committee—which certainly cleaned the 

situation up. Yet, the Senate dislikes to be hurried, and al- 

though it is a literal fact that every member of the Senate 

is either intensely interested in reporting the bill without 

delay, or is reaching a similar state of mind, and as it is 

not known that there is a single opposing vote in the Sen- 

ate, it would look as if the prospects for a speedy passage 

‘of the bill at the beginning of the next session were good. 
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The allied paper, printing trades and country newspaper 

publishers must not therefore feel that they can lull them- 

selves into any situation of false security. The opposition 

of the Postoffice Department, expressing itSelf chiefly through 

Postmaster-General Hitchcock, and Third Assistant Postmas- 

ter-General Travers, has been very stubborn all along back, 

and by the use of the Postmasters, and even in some cases, 

no doubt, by the use of Postoffice Inspectors, will be not only 

opposed with increasing energy to the passage of the bill, but 

this Department and its representatives may be expected to 

be opposed to those who favor the bill. 

The opposition admitted to be organized by the Merchants’ 

Association of New York has pretty nearly petered out, it is 

true. Although two considerable business organizations— 

out of some 320which have had the matter under discussion 

in one way or another—expressed themselves as opposed to 

the bill, they apparently were deceived by the widely circu- 

lated statements that the “poor consumers” of the stamped 

envelopes desired this subsidy, when*it is a matter of proof 

that not one-half of one per cent of the total number of 

consumers of all kinds of stamped envelopes—including the 

plain and those printed with the blank request—enjoy the sub- 

sidy of the individual return request, and that it is on the 

supposition that each one of the 482,000 jobs of such free 

printing done by the Department in a year was a customer 

only once in a year, whereas it has been admitted by postal 

experts that not over a hundred thousand customrs of the 

individualized return request enjoys the subsidy, which 

would reduce the percentage of faveored customrs almost 

to the vanishing point. 

It is not thought that a change on grounds as flimsy as 

those of the business organizations of the country, will end in 

any vociferous or overwhelming objection to the stoppage of 

an abuse which works itself out to the disadvantage of the 

customer of stamped envelopes the more unjustly the smaller 

the customer is. 

The admitted opposition sought at first to be engineered 

by the National Association of Employing Lithographers, 

also seems to have come to nothing, but at the same time 

will need—like the admitted organized opposition of the 

Merchants’ Association of New York—to be watched sharp- 

ly by all friends of the measure throughout the country 

everywhere during the summer and fall. True, the Western 

Lithographers’ Association, which is nearly as large as the 

National, is practically united, and certainly very determined. 

in its support of the bill, a circumstance which still further 

endangers the integrity of the National Association of Em- 

ploying Lithographers, if its Board of Directors persists in 

opposing the Tou Velle bill. The Postoffice Department and 

its various bureaucrats then, and a sprinkling of merchants 

in New York then, and a few lithographers then, practically 

seem to be the force of the opposition, yet they need to be 

watched. That is because the Postmaster-General and Mr. 

Travers and others having the closest possible connection 

with the Postoffice Department have boasted repeatedly in 

Washington and elsewhere that the stamped envelope bill 

would not pass at this session of Congress just closed, and 

would never pass. 

The thirteen thousand individual members of the eight 

organizations co-operating under the auspices of the National 

Joint Committee think otherwise, and intend otherwise, though 

it is very true that Mr. Hitchcock, Mr. Travers and the 

others think that they don’t count. 

The Postoffice Department also proposes that the item in. 

the Postoffice Appropriation bill, by which the free printing 

of the individual return request on stamped envelopes would 

be stopped during the fourth or last year of the present con- 

tract for stamped envelopes, shall amount to nothing, though 

the intent of Congress, in the Senate Committee and the 
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Senate, as well as the House Committee and the House, was 

very clear that this should be done; in fact, the sentiment 

in favor of stopping the practice by that measure of legis- 

lation was unmistakable. Yet Acting Third Assistant Post- 

master General Travers is out in an official letter saying that 

the Department would not stop this free printing of the indi- 

vidual return requets. Thus, of course, refuting the rea- 

sons—or excuses—given by certain real opponents, though 

pretended friends of the legislation—that everything had 

been accomplished in the appropriation bill.” It seems, in 

view of Mr. Travers’ order, that nothing was accomplished, 

which naturally will interest the thirteen thousand members 

of the various participating organizations to find out in the 

fall whether or not anything can be done, even by the pas 

sage of a permanent law, to cause the Department to de- 

sist. 

A Prize Winner 
Junction City, Kan., July 15, 1910. 

O. Byron Copper, De Soto, Wis. 

Dear Srr:—The enclosed clipping tells what our weekly issue 

of February 25 did at the Kansas State Editorial Association 

Meeting. I am sending you under separate cover a copy of 

that issue and would be pleased to have you criticise same in 

your valuable journal. As foreman of the office and “make-up” 

I feel pretty proud of the issue. Thanking you, I am, 

Yours respectfully, 

H. T. Parsons. 

I do not blame foreman Parsons for entertaining 
a little pride over the fact that his paper, the Junction 
City Umon, won three first prizes out of four in a 
contest conducted by the state editorial convention 
which convened at Wichita lately. The features on 
which the Union carried off so many high honors 
were: Neatest appearing Kansas paper; best display 
in advertising columns, and best general make-up of 
Kansas paper. Superintendent Rickman of the print- 
ing department of the State Agricultura! College, to- 
gether with five prominent newspaper men of the state 
acted as the board of judges who rendered the decis- 
ions and who awarded the prizes. I said I did not 
blame Brother Parsons for feeling a bit proud over the 
fact, for, forsooth, I feel a bit of pride over it my- 
self, because it vindicates the good opinion I voiced 
of this excellent publication in last month’s NATIONAL 
PRINTER-JOURNALIST. The issue of the Union en- 
tered in the contest was that of February 25, which 
was indeed a very admirable paper. 

Mayor J. N. Stone, editor of the Neoah Wis., Times, is a 

candidate on the Democratic ticket, in the Nineteenth district. 

“T understand,” said Mr. Winship, “That many of my 

friends are circulating a petition asking me to make the run,- 

and I will surely get in the race.” 

“PHAT” WITH GOOD THINGS. 

Waite Biurrs, Wasu., July 20, 1910. 

National Printer-Journalist, Chicago, Ill: 

Dear Mr. Herbert :—Yes, here’s the price with thanks for 

your very interesting publication. It is intensely practical 

and exceedingly “phat” with good things for the newspaper 

offices. 

Your department has a real “homy’’ tone which alone 

must catch the fancy of all old-time newspaper workers. 

With best wishes for many years of continued success, 

I remain, Fraternally, Ancus Hay. 
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Address all communications to E. S. HANson, 925 Linden Ave., Wilmette, Ill. 

O doubt I am unduly 
fussy in the matter, but 
I really do not like to 
have my reading inter- 
rupted by a lot of word 
ornaments. In my opin- 
ion, a line which is filled 
out to the right measure 
by the use of a lot of 
“flub-dubs” is evidence 
either of a lack of orig- 
inality or a lack of suff- 
cient variety of type. It 
is disconcerting to the 
reader to run onto a 
colon, or something of 
the kind, after every 
word, bringing you to a 
stop which is unwar- 
ranted and which one is 
ikelyer tow resent, (elhis 
remark applies to the 
field in general, but is 
suggested at this time 

by a booklet received from Levi L. Smith of Bonner 
Springs, Kansas, in which one line is thus treated. 

Basehor 

Public 

Schools 

This is the only point of criticism T have been able 

to make, as otherwise the booklet is extremely high 

class. If I were to make any other suggestion at all. 
it would be that a somewhat softer shade of red be 
used for the border around the pages. The cover of 
the booklet is here shown, and was printed on rough 
brown stock in black and red. The red was all right 
for this dark stock, but should have been softened 
considerably for the cream stock of the inside pages. 
The only suggestion I have to make in regard to your 
letterhead is that a narrower face of rule be used. 

* * * 

John W. Roper, with the Creamery Package Manu- 
facturing Company, Chicago, has contributed to the 
success of this department again, after a long silence. 
He has made a welcome contribution in the shape of 
three jobs for one firm, designed consistently through- 
out to harmonize with each other. The cut in each 
case is printed in black and red, and the lines “Steam 
and Hot Water Heating” are in red. The adherence 
to readily recognized style throughout its printed mat- 

ter by a business house has many things to recommend 
it. Among other things it serves to bring up the name 
of the firm to the mind of those with whom it is deal- 

ing whenever a piece of its printed matter is seen. 

And from this printer’s standpoint it has the advan- 

tage of bringing the customer back to “the same old 

stand” more often than as though he were willing to 

take up with any style which any printer might wish 

to foist upon him. Mr. Roper also sends other speci- 

mens which are excellent pieces of typography. 
*k * x 

It should offer some encouragement to the smaller 

men in the business to know that the big ones make a 

mistake once in a while. In proof of this I call atten- 

tion to a piece of work recently sent out by the 

Griffith-Stillines Press of Boston. The booklet is sent 

out to advertise the company’s own business, and is, 

up to the very last point, designed and executed after 

the customry high class fashion of these people. It 

is modeled along French lines, as announced in a 

statement accompanying it, as follows: 

The French do some things with a dainty, esthetic 

touch which is irresistible. The fact is strongly exem- 

plified in a peculiarly charming piece of done-in-Paris 

printing which recently fell into our hands, and which 

we have taken much pride and pleasure in reproducing in 

the form of a brochure of most unusual nature. 

Possibly this may account for the mistake to which 

I have alluded: but at any rate, at the last moment the 

sheets were run through the roughing machine, giv- 

ing them a stippled surface. This gives a delightful 

effect in many instances; but in the present case the 

matter was set in small type, and printed in a color 

which did not give a strong contrast, and the inden- 

tions of the paper make it somewhat difficult to read. 

Add to this the fact that it is printed on highly coated 

paper, the sheen of which is broken into cross lights 
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by the roughing process, and it can be readily under- 
stood that in the sunlight at least it is a book which 
it will be very easy for the recipients not to read. 

x Ok OX 

It is difficult to understand why anyone will dis- 
figure a page of printing in order to get it into a cer- 
tain predetermined length of type page. I have be- 
fore me a booklet which has many things to recom- 
mend it, and yet which is absolutely spoiled by having 
the leads taken out between the last two or three lines 
at the bottom of each page. I see no reason for this, 
except that the printer decided beforehand that a 
type page should be so many picas long, and he felt 
bound to adhere to this regardless of everything. 
This is a little booklet gotten out by Hal W. Trovillion 
of Herrin, Ill., and contains a paper by him entitled: 
“An Opinion Journalistic,’ which I have read with 
much pleasure. The book is very nicely designed 
and well printed, and aside from the fault I have 
mentioned it is a most creditable piece of work 
indeed. 

A new wrinkle in running heads has come to me 
from the McCormick Press, Wichita, Kansas, and is 
herewith shown. The idea of the long and short rule 
is not a bad one for handling the question which some- 
times vexes a printer, of connecting marginal heads 
with the main body of the matter and at the same 
time preserving a harmonious appearance of the en- 
tire page. The use of two rules the entire width, at 
the top of the page, is usually frowned upon, and 

rightly so, as making the page top heavy and giving 

an unfinished appearance. Those Kansas people. have, 
I think, hit upon just the right thing for the place and 
i hope many of our readers will remember it and use 
it, or some modification of it, when the opportunity 
offers. It would be still better if the running head 
were such that it could be carried over from the left- 

hand page to the right-hand page, instead of being re- 
peated, as was necessary in the present instance. A 

group of other good work from this same sgurce is 
also being shown. 

ok 7 2k 

I am pleased to hear from W. W. Sage, New- 
castle, Wyoming, om hope he will let us see some 

imni The 
letter head and Br clore hich he sends leads me to 
believe that there are sqme more good things being 

turned out there, especially as Mr. Sage says that 
they are not different from the class of work which 
most of their customers appreciate and are willing to 
pay for. I have not looked up the town of Newcastle 
in the census reports, but my impression is that it 
is a much smaller town than one usually thinks of as 
being addicted to deckle-edge linen stationery and 
“near-lithographic” printing, especially in that part 

LURES PRA 2 ai Aly PS ea SEED PERS Hise 
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would net Ge adverns 

apytiing yoa mey aay wits be Pe 
txt, * ain others who may ano your oritiotar 

BYahing you wnbounded sucgews, IF bag to 
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Kesonntin, #7. 

of the country which has to stand for the reputation 

of being wild and wooly. Mr. Sage and his fellow- 
laborers have, I take it, done some intelligent and 
well directed educational work along the line of get- 
ting the people educated to appreciate a good thing 
wen they see it, and are to be conerstilense on the 

success they seem to have attained. 
fe ln 

Herewith is a title page from a recent specimen 
sheet sent out by the J. W. Butler Paper Company, 
and which speaks for itself. The words “Book” and 
“Lustro” are in a light yellow, as well as the decora- 

ase “y 
ae 

tive barder; the rest is in black. It is an attractive 
piece of work, the only criticism to be offered being 
that the body matter in the center is spaced too wide, 
this being especially noticeable on account of the nar- 
row margin between the matter and the rule. 

oe ye * 

From the same source comes another specimen 
sheet of Cameo Plate, done in the highest style of the 
art at the shop of the Matthews- Northrup Works at 
Buffalo. It is a beauty, in green black with decora- 
tions in a buff tint. 



(Nationaf (printer: Fournafist 

A book of specimens just sent out by Chas, Eneu 
Johnson & Co. will be a revelation to those who have 
not yet become intimately acquainted with the off-set 
process of printing. It consists of sheets of several 
different kinds of paper printed from a variety of 
different plates by the off-set process, most of which 
would be impossible on an ordinary printing press. 
When one sees fine halftones printed on laid paper 
and on linen bond, and coming out perfectly, he is 
inclined to sit up and take notice. 

a 

A. G. Hallett, East Liverpool, Ohio, sends a letter 
head and envelope which are set and colored to har- 
monize with each other. The background is in a very 
light green tint, the border in silver gray, and the 
matter in brown. The stock is a smooth white. I] 

a 

| ‘Tur JOS. BETZ PRINTING COMPANY 
q } . HG GRADE'CATALOG ACE, COMMERCIAL Awn COTFOR PROCESS ‘ ; < 

| : WES AR i Printing Nes ONE WS 
STARE O NRK BM HOKE KS iv 

wish the word “Printing” might have been in the 
same type on both the head and envelopecard; Ishould 
also decrease the depth of the envelope card some- 
what, making it more nearly proportional to the depth 
of the head; this would do away with the blank space 
at each side of the envelope card under the lines “Sta- 
tioners” and “Embossers.” Otherwise [ can find 
nothing to criticise. 

2 * Ok 

Seymour Eaton, the famous Philadelphia organizer, 

has this to say in the Chicago Tribune, relative to a form 

of mistaken “economy” many advertisers are addicted to: 

“Many advertisers will shave off fifteen cents a thousand 
on envelopes and a quarter of a cent a pound on paper 
and beat down the printer in price so that he is obliged 
to use thirty-cent ink, and by various other ‘economies’ 
get his material ready for six dollars a thousand. He 
will then pay the Government twenty dollars a thousand 
for carrying his stingy, badly-printed, cheap-looking six 
doflars* worth of stuff and pat himself on the back for 
being economical.” 

The hotel menu is not ordinarily an artistic affair. 
The printing of this daily stunt is usually an unre- 
munerative and thankless job, turned out at cost or be- 
low in the hope that it will bring some other work 
along with it. And more often than not this other 
work is let to the lowest bidder and goes somewhere 
else. I have some samples of menus before me, how- 
ever, which show that there is a printer up in Massa- 
chusetts who considers the printing of this class of 
work worth while, and gives to it the same careful 
attention as is devoted to his other work. He is Wm, 
J. Conlin of Hingham, Mass., and I sincerely hope 
that he is getting out of this work the money that it és 
worth. 

* * * 

The Saratogian, of Saratoga Springs, N. Y.. 

showed its enterprise during the recent convention of 
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the New York Press Asscciation by getting out a 

THE NEW YORK PRESS ASSOCIATION AT 

SARATOGA SPRINGS 

Wier Bh. froali/? 

RESORT OF AMERICA 

IN THE FOOTHILLS OF THE ADIRONDACKS 

JULY 6th, 7th, 8th, 1910 
UNITED STATES HOTEL 

handsome complimentary program for the members. 
The cover, here shown, was printed in three colors. 

“k x Be 

While this little folder is an excellent piece of work 
in general, the particular feature of it which I wish to 
emphasize is the fact that the illustration, if not made 

Not to. bein the swing of events, 
but because we have got to, do, it. 

all the devils and you’ll shortly find us 
y very much at home and extending you 

welcome in, the room, just vacated by, the Post 
Office, across the street from our old stand. 

S: weve packed up, eur junk and stowed 

ea ec a 

Also you, will find us doing printing off the. very best style 
with, qur-usnal rush in handling orders.. Come.in to, sve us. 

F ° « . : m—™ 

Empire Printing Company 
Levi L. Smith, Manager Bonner Springs, Kansas 

especially for this piece of work, is particularly adapt- 
ed to the subject. It is not a stock cut which could 

be used equally well for the moving of the dry goods 
man, the blacksmith or the barber shop. There is 
the printing press right there on the wagon, making 
the eut, and the eircular which it illustrates, worth 
much more than it otherwise could be, both from an 
artistie and commercial standpoint. 

*k *K * 

[For other specimens mentioned in this Department, see 
yages 599 and SOI. pages 59 a 9 ] Z . x 
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The Potency of Truthful Advertising 

SUPERIOR INTELLIGENCE OF THE AMERICAN PEOPLE 

LARGELY ATTRIBUTABLE TO THE AMERICAN NEWS- 

PAPERS — ADVERTISING NOT A LUXURY BUT A STA- 

PLE — ADVERTISERS DO A PHILANTHROPIC SERVICE— 

ADVERTISING, ABSOLUTELY TRUTHFUL AND CLEAN, 

HELPS ALONG THE MILLENNIUM. 

HE Associated Advertising Clubs of Amer- 

ica has grown into a most powerful organi- 

zation—far-reaching and useful. The at- 

tendance, at the recent convention in Omaha, 

was the largest and most notable in the 

history of the organization. The follow- 

ing address by President Samuel C. Dobbs, 

who was re-elected, will be found to contain much 

that will prove valuable, as well as entertaining and 

inspiring to every newspaper and_ periodical pub- 

lisher, whose privilege and opportunity it is to scat- 

ter abroad, through the most effective mediums known 

to modern men, not only the news, the events of the 

whole world with their lessons, but also the practical 

information as to all things devised or fashioned for 

man’s industrial, social, educational and governmental 

progress—for his sustenance, his comfort, his. pro- 

tection; the clothing and adorning his person, the 

supplying and beautifying his home and all else to 

meet his wants, physical or material, mental or ra- 

tional, esthetic and spiritual : 

“You have been termed, and correctly so, the modren 

wonder-workers of this the most wonderful age of the 

world. Let us draw a comparison. The world pays tribute 

to Marconis and Edisons. It erects monuments to Ful- 

tons, to Longs, to Whitneys and hosts of others. It is well 

that it does, because these thoughtful, earnest students and 

scientists have blessed the universe with the fruits of their 

genius. 

“But what slow progress would all these great blessings 

of humanity have made had it not been for the potency of 

publicity which took up the burden where science left off 

and put on that finishing touch, without which they would 

almost as well have never been. conceived. 

“Publicity or advertising, or whatever term you choose 

for it, like a winged messenger, snatches up great truths and 

accomplishments and carries them to the uttermost parts 

of the world. 

CHANGE OF THOUGHT. 

“Through the wonderful potency and the tremendous 

force of comercial publicity the entire domestic thought 

and life of this nation has been changed materially within 

the past generation. 

“Dr. Nicholas Murray Butler, president of Columbia 

University, made the statement that the American nation 

is the most intelligent people on the globe and that this 

condition is attributable very largely to the more than 

20,000 newspapers published in the United States. 

“Dr. Butler stated a fact, but he did not go far enough. 

The three great educational institutions of this country; name- 

ly, the newspapers, the weekly periodicals and monthly maga- 

zines, are doing more in an educational way than any other in- 

flunce I know. Unfortunately this education is not always free 

from taint, inasmuch as the columns of some newspapers are 

sometimes made subservient to political or finacial influences, 

and the spirit of demagoguery too often dominates them. But 
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with all, they are performing a great service and are helping to 

build the greatest nation on earth, a nation of reading and 

thinking people. 

NO LONGER A LUXURY. 

“Not many years ago a daily newspaper was an almost un- 

thought of luxury. The purchase of a prominent weekly for 

the average family was an extravagance and magazines were 

published only for the wealthy. But that has all changed and 

you advertising men are responsible in a very large measure 

for the evolution. Through the avenue of advertising space the 

daily penny papers have been made possible. There is scarcely 

a family that cannot afford a daily paper. Likewise the pop- 

ularity of the ten and fifteen-cent magazines has been brought 

about by the tremendous amount of advertising placed in 

them. In other words here are three great educational insti- 

tutions that are receiving a perpetual endowment from the ad- 

vertisers of America. 

“T grant you that these advertisers are not necessarily 

philanthropists; nevertheless they are doing a philanthropic 

service whether they will or not. 

“This tremendous influence of publicity carries with it a 

corresponding responsibility. 

ADVERTISING STAPLE. 

“No longer is advertising looked upon as the haphazard end 

of a buisness. In the majority of instances the ablest man in 

a corporation is the man who directs its publicity, and wher- 

ever this is not the case, it should be. 

“There is no door shut in the face of the advertiser. He 

enters with equal facility the cottages of the poor and the 

palaces of the rich. He virtually directs what the nation shall 

eat, drink and wear, how it shall live and, in some instances, 

how it shall be buried. 

“Appreciating this tremendous responsibility to the Amer- 

ican nation this great army of advertising men and women, 

some years ago began to realize, with its growth, the necessity 

and importance of the study of advertising as well as the eleva_ 

tion of publicity from a plane smacking of quackery and fake 

methods to the plane of science. ' : 

“Today, gathered here in this goodly city of Omaha, the 

gateway to the great West, we have the greatest meeting of 

advertising men, embracing every legitimate line of publicity 

that the world has ever known, and the eyes of the buisness 

universe-especially the portion we term Our Country—have 

focused themselves on you and will read with interest the res- 

ult of your deliberations. 

NATIONAL IN SCOPE. 

“For the first time in the history of this organ- 

ization, it is today absoluely national in scope as well 

as in spirit. Today we welcome delegates from the 
splendid clubs of New England. New York city has 

sent able representatives to assist in our work. The 
clubs of the Pacific Coast, which are represented here 

will tell you of the work they are trying: to do, and 

will carry back with them inspirations that will mean 

much for advertising in that glorious region of the 

Far West. : 

“You cannot begin to measure the zone of your 

influence. 

“A few days ago I received a letter from far-off 

India, from an advertising man who had read one of 

my speeches. He asked me to put him on my mail- 

ing list and send to him whatever I could in the way 

of advertising literature concerning. our organiza- 

tion. 

“Last week a letter came to me from Samoa, 
This man had, at so late a date as only a few weeks 

before, received and read some publication containing 

the speech I made at the close of the Louisille con- 

vention a year ago. 
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A few days before I left home a 

similar lines came to me from Odessa, Russia. 

“It is certain that this gathering here will materially 

affect for good the advertising methods of the whole 

world. Here on this floor will appear the buyer to dis- 

cuss advertising from his point of view. On the pro- 

gram we have some of our greatest editors, who will 

give us their viewpoint of advertising. "The man en- 

gaged in the field of outdoor advertising, the novelty 

man and the man who neither buys nor sells advertising, but 

who reads it, will each have his say on this platform. 

“As stated to you on a number of occasions during the past 

ten months, it is my ambition that this convention be a great 

educational institute, that there may be more advertising and 

that we may have better advertising. My hope is that the ad- 

vertisements, whether they be on the billboard, the painted wall 

or printed page, may always be clean, truthful and honest. 

While I have little expectation of seeing the millenium, yet 

the wonderful advance along such lines, as shown in the past 

few years, leads me to believe that the greater proportion of 

advertising will soon be absolutely truthful and clean. Why 

shouldn’t it be? It is the only kind that really pays in the 

end, and we advertising men are advertisers for profit.” 

letter. along 

Talks by Wisconsin Editors 
INFLUENCE OF THE FOREIGN PRESS 

HOW EDITOR SHOULD CARE FOR HEALTH—UNCLE SAM CRITICISED 

—SOME THOUGHTS OF THE PAST. 

Ex-Lieut. Gov. Emil Baensch, Manitowoc, who arrived to 

address the Wisconsin Press Association after some of the 

members had begun to fear that he wouid not be able to 

attend, in discussing “The Americanizing Influence of the 

Foreign Press in America,’ declared that the German press 

now stood firmly for local option on the liquor question, 

“but,” he added, “for units as small as possible.’ At the 

same time, he said, the German press of New England stood 

for home rule “to do as we darn please.” He said that the 

Germans wanted to enjoy the benefits of local home rule; it 

was not a national question, he said, as there were some pro- 

hibitionists among the Germans; it was a custom they had 

always followed. 

“The German press has brought sunshine to the social 

intercourse of America,’ he said. “It has brought the Christ- 

mas tree. It has brought appreciation for song and music. 

These are gifts to the American people. And it has re- 

ceived from the Americans energy, enterprise and grit. 

“The conservation of natural resources is important, but 

the conservation of American. citizens is 

While we are watching the trees grow up, we should watch 

While we are watching water- 

more. important. 

men and women grow up. 

ways, | et us not forget the streams of immigration pouring 

into this country. 

“To the immigrant the foreign press is philosopher, friend 

and guide, while to the American it is a barometer and 

an indicator and shows where immigrants settle.” 

He said there were 1,200 foreign papers in this coun- 

try, printed in twenty-six languages. During the last ten 

years the number of Italian papers grew from thirty-five to 

seventy-six, most of which were in the East. The German 

papers number 659, showing a decrease from 727 in 1890. 

He pointed ovt that since the Kaiser’s day, German immi- 

gration had fallen off, saying that “the decline of the foreign 

press is the best proof of its success. The foreign press is 

not here to stay. It teaches the immigrant, it moulds him 

into an American.” Of the eighty-two papers in the United 

States over 199 years old, six are German. 

During the colonial days, Mr. Baensch said, there was a 

controversy similar to the Bennet law controversy in 1890, 

during which “unfortunately,” he observed parenthetically, “the 
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Germans won out.” The German immigration in 1848 helped 

the north to win the Civil War, he declared, and since that 

time the German influence had aided in winning the sound 

money fight. 

The German press first used the cartoon, and Thomas 

Nast was the first to draw the G. O. P. Elephant. The 

Mergenthaler typesetting machine, he said, was another con- 

tribution the Germans made to modern American journalism. 

EVERY EDITOR AS HIS OWN PHYSICIAN. 

In his discussion of “The Editor as His Own Doctor,” 

Adolph Candrian of the La Crosse Nord Stern, declared that 

primeval man had no need to study health matters because 

he lived a natural life and enjoyed natural health, pointing 

out that there is need for such study now, inasmuch as we 

moderns lead unnatural lives. He said in part: 

“Rational health culture ought to be the fundamental 

consideration of every individual, for only’in a sound body 

J. M. Axtell, Sparta. Wis. 

dwells a sound and untrammelled mind, and this appeals with 

peculiar force to the editor, not only for his own benefit, but 

as a leading cause of agitation among the people, for the 

modern newspaper is their daily Bible and their main source 

of practical inspiration and knowledge of current things. 

Hence the editor is, or ought to be, not only a mere news- 

monger, but a leading educator of the people, by reason of 

his opportunity, his influence, his power. He commands their 

constant attention, he can sway them for good or for bad, 

but in nothing could he aid and elevate the people more 

fundamentally than by spreading the gospel of the science of 

life and health, for only strong and healthy people go to 

make a great and progressive nation. 

LOOK AFTER OWN HEALTH. 

“Allow me to express my firm belief that, if the Ameri- 

can people awaken to the fact that no man’s health is safe 

except in his own keeping, if they conclude to devote just a 
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fraction of the intelligence and the energy they bring to bear 

upon their business, the pursuit and culture of their health, 

the whole question will be gloriously solved, and the doc- 

tors must look to their laurels. The more the people will 

investigate health culture, the more they will discover it to 

be a very simple matter, and that art and science are wholly, 

foreign to it. 
“If you have a sore finger, an aching throat or a con- 

gested appendix, the trouble is really in the whole system 

and not in the supposedly offending parts. ‘Nature cure 

relieves them by its simple applications, without a drop of 

- medicine and without the cruel knife, and it completely re- 

stores the patient without maiming and without crippling 

him. Nature cure maintains that to cut off that sore finger, 

to remove the tonsils and to clip out that appendix would 

be proof of criminal incompetency, and that this sort of al- 

leged healing by simply chopping off what you cannot cure 

could be performed by any educated butcher, but is un- 

worthy of a socalled celebrated surgeon. 

“For over half a century it has been stoutly claimed 

that neither the white plague nor any other disease could 

be cured by drugs. Medical science has ridiculed this 

theory, and its countless specifics, anti toxins, serums and 

other glittering fallacies have come and gone, and millions 

of white plague victims have been experimented on into 

the grave. Nature cure maintains that only air, light, sun, 

proper nourishment and exercise will ever cure and check 

the white plague, and medical science at last has been brought 

to its knees and silently, sullenly bows to the verdict now 

accepted throughout the whole civilized world. 

FEARS DOCTOR TRUST. 

“In principle a national health bureau is all right, and 

viewed in this light it has gained the consent of the press. 

Even exPresident Roosevelt has recommended it, but later 

he has qualified his assent, and some of the great papers 

of the country like the New York Herald, the Los Angeles 

Times and others have discovered the nigger in the fence 

and are sounding the alarm. Behind the project stands the 

‘doctor trust,’ represented in the American Medical Asso- 

ciation, and its mighty lobby is moving heaven and earth to 

attain its purposes. 

“As between the American Association and the news- 

papers, there is surely no love lost. Medical ethics prohibit 

advertising, and patent medicine publicity would also be 

strictly and completely excluded from the newspapers if the 

political doctors were to have full sway. 

“Blessed be the day when every editor will be his own 

doctor, and an advocate of simple life and nature cure! 

It will mean not only a better life, a stronger life and a 

longer life for himself, but it will mean a happier, a more 

prosperous and an infinitely greater nation.” 

UNCLE SAM NOT POPULAR AS PRINTER. 

J. M. Axtell, editor of the Monroe County Republican, 

Sparta, speaking on “The Benevolence of Uncle Sam as a 

Printer,” scored the practice of the government in printing 

return cards on stamped envelopes without additional charge 

for the printing, to the loss of the country job printer. 

He declared that the government discriminated between 

the big and small user of envelopes when it offered to print 

this card on envelopes when purchased in quantities of 

500. es 

“Tf the printing business is to have government competi- 

tion,” he said. “I believe we should have it in every line, 

and if we are not to have it in other lines I believe the 

government should get out of the printing business at once 

except to supply its own needs. 

“During the last week of the session of Congress just 

closed the Tou Velle bill passed the house, but I have 
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been unable ‘to find any record of any action on the bill in 

the senate. This bill is framed to stop the printing of the 

special request envelope by the government, but does not in- 

terfere with the present practice of the govrnmnt supply- 

ing plain stamped envelopes nor the envelopes with the 

name of the postoffice printed on them.” 

He also scored the war department’s advertising for 

bids for work at Camp Robinson, thé’ new military reserva- 

tion near Sparta, by means of mimeographed notices, rather 

than advertising in, the local papers, and the Postofhce De- 

partment’s paying only 2 cents a name for “advertised” let- 

ters and trying to get all other kinds of departmental adver- 

tising free. 

THE PAST AND THE PRESENT REVIEWED. 

Yes, I know that they say comparisons are odious, but 

there are comparisons and ocmparisons. ‘There are styles 

of them that look good, and it is well to make, and I 

like to make them. If a beautiful mother presents the fam- 

ily with a beautiful baby and it grows to womanhood and 

is as beautiful as her beautiful mother—in character, form 

and feature—is a comparison of the daughter with the 

mother the least bit odious?. Of course not. 

That, I may say, in passing, is not the kind of com- 

parison I am about to make. 

I have been looking back—back twenty+seven years— 

and how easy it is to see things that then were. I wish 

we might look ahead that length of time and see things 

as they will be in 1937. .But. we can’t—some of us—and 

what’s the use of wishing? 

Looking back to 1883, I see a room not more than 14x14, 

in which an editor, two reporters, a proof reader, a busi- 

ness manager, one clerk, the latter acting as cashier as well 

as book-keeper, and one messenger. 

Work? That is hardly the word needed in telling of 

their activity. They plunged into their tasks and kept plung- 

ing about sixteen hours a day; and they made a good 

many folks stop and take notice. 

Please take a good, square look at that photograph. 

Yesterday, after the Wisconsin Press people returned 

from that delightful excursion on a bay as beautiful as the 

one which smiles upon Naples, an outing generously ten- 

dered by the Evening Wisconsin, they made a late afternoon 

call, and I looked upon another and a quite different photo- 

graph, and compared the two. 

Instead of one I4xI4 room and_ seven plungers, it 

showed scores of rooms, some of them much more than 

14x14, and instead of seven busy people in the one room 

there were nearly I50 busy men and women, and besides 

these, 1,800 other persons are employed as agents, carriers, 

newsboys, etc. 

The old photograph showed a newspaper plant worth $500. 

The new photograph shows a newspaper plant worth $1,000.- 

ooo, at least, a plant about as complete, from press room 

to upper floor as can be found in the great West. 

It was a rare treat for the press people to survey the 

million dollar plant—to see papers made at the rate of 72,000 

an hour—to look at a battalion of busy workers on the in- 

side and a regiment of hustlers on the outside. That pic- 

ture will long be familiar to them. Will they occasionally 

look upon «the other, and make comparison—compare the 

Milwaukee Journal plant of 1883 with the Milwaukee Jour- 

nal plant of r910? 

One shadow crosséd my path while looking over the 

plant, yesterday. I didn’t see good old Bob Howard reeling 

off copy as he did for the old plant. Business Manager 

Michael Krause wasn’t there. Both are sleeping the sleep 

that even Big Ben cannot disturb. 
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But the editor who wrote on a second-hand pine table 

in the old plant is writing in an office that cost more than 

would pay for fifty such plants as he helped to operate 

twenty-seven years ago. He has earned the change by 

twenty-seven years of persistent, hard work, and if all of 

the toes he has stepped upon were assembled it would require 

a long freight train to transport them. I saw no happier 
editor yesterday than Mr. Nieman. 

How a Newspaper Helped and Utilized 

a Sane Fourth 

Tue Laure, ADVOCATE. 

Laure, Nes., July 14, I910. 

Hon. B. B. Herbert, Chicago, Til. . 

Frienp Hersert:—I send you by this mail pictures of the 

Advocate’s automobile as it appeared in the parade here on 

the Fourth. The young ladies wore dresses and hats made 

entirely of Advocates. The young ladies scattered the en- 

closed card through the streets as we rode along in the 

C. E. Nevin Edna Sargent 

Laurel, Neb., Advocate Helping to Celebrate a Sane Fourth 

Alice Wendel Mary Frerichs 

parade. They—the cards, as well as the young ladies—made 

a hit. Not a card could be found lying on the ground an 

hour after the parade was over; they had all been picked 

up. The picture was taken in front of my home after the 

exercises. Miss Wendel is a typo in the office, and the other 

young ladies were secured for the occasion. 

Yours respectfully, C. E. NevInN. 

(Tue Carp) 
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If you are not already a Subscriber to this 
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and Fifty Cents a Year 

5&7 

The Useful Citizen 

ELDOM will there be found a more in- 
structive, complete and truthful view of the 
worth and functions of the newspapers of 
a State than is contained in the following 
editorial that appeared in the Milwaukee 
Journal of July 7th, as a welcome to the 
members of the Fifty-seventh Annual Con- 
vention of the Wisconsin State Editorial 

Association :— 
When Theodore Roosevelt was moved to pay a compli- 

ment to Jacob Riis, he said of him that he was New York's 

most useful citizen. If we were seeking merely to pay a 

compliment to the members of the Wisconsin Press Asso- 

ciation who have gathered in Milwaukee for their annual 

meeting, we should borrow Mr. Roosevelt’s phrase and apply 

it to them. For we know of no brief characterization of the 

country editors of Wisconsin that would be more fitting or 

just. We say this in face of the fact that every member of 

society who is engaged in productive work serves a useful 

purpose. None is so high as to be exalted far above his fel- 

lows and none so low that he should be crushed beneath the 

weight of their contempt. 

In the life of the several communities from which they 

come, the editors of the country press play a part the im- 

portance and value if which are little realized by those they 

serve so faithfully. The country editor even is human and 

he is possessed of the frailties of mankind. He is fallible. 

But we doubut if a class of men has been produced by our 

civilization that possesses more of the virtues that men are 

taught to admire than is possessed by the editors of the 

country press. The fact that they manifest them in a home- 

ly, unpretentious and unobtrusive way does not impair their 

force, though it may obscure their presence. Of all the vir- 

tues upon which men place most stress is the virtue of cour- 

age. Is there a braver man in the community than the coun- 

try editor? The merchant may fear to express his opinions 

lest it should result in a loss of trade. The lawyer, whose 

public spirit often is that of the attorney retained to appear 

in the citizen’s garb and set up a special plea for the interest 

that has retained him, may hesitate. The clergy, grown timid 

in the face of conflicting interests, may seek safety in silence. 

But the country editor is called upon to come forward and 

give voice to his views. And he does not often shirk his re- 

sponsibility. 

It has been said of the church that even if its foundations 

should be swept away, it yet would fulfill an indispensable 

function as a social institution. Its priest is present with 

the family at marriage, at the christening, at the burial. He 

is associated with the tenderest and most sacred memories 

and ties of the family life. Where the church goes to min- 

ister, there the press goes to gladden or console. The coun- 

try editor is the honored guest at the wedding feast. He 

rejoices at the birth of the children that come to brighten 

the family fireside, and he mourns with the afflicted when the 

heavy hand of death brings desolation to the hearthstone. 

In! the life of the community, no less than in the life of 

the family, the country editor has an intimate function. He 

is alert to its material advancement, its moral and intellectual 

uplifting. There are exceptions in every instance that prove 

the rule. We speak of the country editor as a class, but in 

face of the qualification that we hae made, we cannot recall 

a single case where a country editor, whatever his own per- 

sonal conduct may have been, has conductedd his paper in a 

way to lower the moral standard of the community in which 

it is published. And we say this after reviewing an intimate 

acquaintance with the country newspapers of Wisconsin ex- 

tending backward for more than a quarter of a century. 
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It is a remarkable thing, when one comes to think of it, 

that the press as an institution, with no restraint imposed 

upon it by a code of accepted professional ethics, with no 

penalties prescribed and to be inflicaed in event of unethical 

conduct, should hold to as high ideals as it does and avoid 

the baser uses to which it could be put. 

This is as true of the press of the large cities as it is of 

the press of the smaller cities and villages—the press that 

has been generalized into “the country newspapers.” We 

hear a great deal of the controlled and subsidized press—of 

suppressed news and the blighting effect of commercialism 

upon the integrity and independence of the press—but it is 

largely a fiction of generalization based upon isolated in- 

stances of fact or fancyy. There are newspapers in almost 

every large city that are owned by interests and employed 

with a view to serving their ends. There are party news- 

papers that permit their partisan zeal to outrun their sense 

of fairness. But that which is denounced as a suppression 

of the news is largely the exercise of editorial responsibility. 

Every newspaper publisher and editor, be he in a small 

or large community, is forced to recognize his obligation and 

responsibility to the community. It weighs upon him as 

surely as the responsibility of office weighs upon our public 

servants and sobers the reckless to conservative action. Every 

bit of scandal and gossip that enters into a newspaper office 

should not be spewed upon the community. The suppression 

of news most often is a suppression of that which decency 

requires should be suppressed, Errors may be made, but it is 

infrequent that an injury is worked to the public through the 

exercise of the editorial function of censorship. 

The newspaper, like every other institution, is undergoing 

a change. It cannot escape the process of evolution. To 

most of us the fact of change in itself is likely to seem a 

phase of degeneracy. It is human nature to look longingly 

to “the good old days.” The “golden age” lies always in 

the past. But while the journalism of today does not give 

opportunity for the individuality of expression that char- 

acterized the personal journalism of a former day, the change 

has made for its independence rather than its subserviency 

Commercialism has made the newspaper that is published 

upon its merits independent of “backers” and party bosses. 

The merchant’s concern, with all due regard for the gentle- 

men that are so excited over the censorship of the press by 

the department store of the city and the general store of the 

country community, is to sell his wares rather than to inflict 

his economic or political views upon the community. We 

are aware that selfish interests ever seek to influence, intimi- 

date and control the utterances of the press when they come 

directly in conflict with the public over franchises, tariff privi- 

leges and like grants of governmental favor, but the fact 

remains that never before in its history has the press been 

freer and more indepnedent as an institution than it is at 

the present time. And it owes its independence to the very 

cause that is ascribed as the source of its undoing—commer- 

cialism. 

What we have herein said is borne out by the newspapers 

of Wisconsin—both in Milwaukee and the state at large. We 

do not believe that the country editor is getting the material 

rewards that his services to the community warrant, but he 

is far better rewarded, far more prosperous, far more inde- 

pendent than he was a quarter of a century ago, when too 

often he was at the mercy of some political “boss” or “or- 

ganization,” both for material support and standing with his 

constituency. He no longer is dependent upon the “county 

printing.” His newspaper is supported by its readers and 

advertisers upon its merits. The primary election law has 

wholly emancipated the country editor from the politicians. 

The day when a ticket could be named by a few “leaders” 

and the country editor whippped into line has passed. The 
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country editor is in direct communication with the voters and 

if the politicians wish to address them they must consult him. 

He has ceased to be their creature. It is for him to com- 

mand—for them to obey. 

This discussion of the country press is a pleasant duty. 

For years we have been reading our country exchanges and 

forming opinions of, and accumulating admiration for, the 

country editor. We could go on discussing him and his op- 

portunities and the service that he renders to his community 

and the state until there would be none left, we fear, to bear 

us company. But the country editor is with us today and 

now that we have him close at hand and cornered, we have 

been unable to resist the temptation to tell him precisely what 

we think of him: For any one that meets the country editor 

and is honored with his attention should count that day worth 
while. He may be sure that he has tet a man. that, like 

Othello, has rendered some service to the state. 

Valuable Lessons from a Souvenir Edition 
} SOUVENIR Number of the Journal, of 

Jamestown, Greene County, Ohio, issued 
July 22nd, contained many matters of his- 
torical interest and of instructive value to 
newspaper publishers. The Journal is 
edited by W. S. Galvin, who founded the 
first paper in Jamestown in 1870, but other 
duties required his attention and he did 

not return again to the full control of a newspaper 
until 1893, when he purchased the Tribune, of which 
he had for a time been editor, and to which the Jour- 
nal is the successor. In 1900 the present manager, 
W. J. Galvin, took an interest with his father in the 
paper and the firm has remained the same until today, 
the business, as shown by the increased number of 
subscribers, has been enlarged fourfold in the ten- 
year period. The Tribune was consolidated with the 
Greene County Press in 1909, hence the new name. 
We frequently hear the complaint of too many news- 
papers, and in this as in many other cases the result 
has showed the wisdom of the combination. 
in his history of the Journal, the editor says: 

“The expense of advertising in two papers when one 
would more thoroughly cover the field was an injus- 
tice to the advertiser, as well as double expense, cut- 
ting the value of advertising just in half, and there- 
fore the consolidation came as a relief to local busi- 
ness circles. 

“Since the consolidation the Greene County Jour- 
nal has issued a better paper than either paper was 
before consolidation and at more expense and we 
believe the public generally appreciates the efforts we 
have put forth.” 

Competition may be the life of trade, but is fre- 
quently ‘burdensome to a community and death to 
competitors. Col. Watrous intimated in his remarks 
before the Wisconsin Editorial Association, that too 
many newspapers had tended to lower the standard 
of the press in Wisconsin. It is a pretty general com- 
plaint that too many churches of too many creeds or 
denominations, agreeing in essentials and only disa- 
ereeing in traditions and non-essentials, have lowered 

very materially the pulpit. 
Some of our politicians have undertaken to account 

for the high cost of living by the waste, in market 
men, grocers and merchants covering the same fields, 
with equal expenses in rents, interest, salesmen, solic- 
itors, delivery men and teams, where one firm would 
serve the field more effectively. There is no doubt 
that they are in a measure right and that the people, 

Of this 
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and all who serve them, will have to learn sooner or 
later, new lessons of co-operation in production and 
distribution or selling and buying. Newspaper men 
should be first to lead in the reform by example as 
well as precept. ‘The “Souvenir Number” shows 
strength and prosperity and hence is a worthy object 
lesson in itself. lt is printed in three eight-page sec- 
tions and is well illustrated with halftone views of lo- 
cal officials and portraits of business and professional 
men. A cut of the “Journal Linotype” is given as an 
evidence of thrift and preparedness. 

Home newspapers should never neglect the history 
of town and county. It is, frequently, wonderful 
how much thrilling interest in the way of local his- 
tory and biography, crowds the pages of one of these 
special anniversary editions of a home newspaper. The 
history of the press and sketches of the lives of 
former local editors afford themes for a record of 
incidents, of struggles for worthy objects, of lives well 
lived and of accomplishments hardly attained that 
are both entertaining and instructive, and inspiring 
as well. 
We cannot go into these things here, as exempli- 

fied by this issue of the Journal, however valuable 
they might prove, if set forth by way of suggestion, 
but here are some things of value to all newspaper 
publishers, whether in rural or metropolitan cities— 
we scarcely have any villages any more: 

First there is a heart-to-heart talk with advertisers 
in which the purchasing ability of the people in 
the territory covered by the paper, is fully set forth. 
We reprint two paragraphs by way of example, for 
the same method of statement can be followed by pa- 
pers covering a field of ten thousand or of ten million 
population : 

“Jamestown is the center of one of the richest agri- 
cultural sections in Ohio, that is dotted with well kept- 
up farms that are profit-makers for both farmer- 
owners and tenants. 

“The population of this territory is very conserva- 
tively estimated at 10,000 people, all within ten miles 
of Jamestown. There are 250 square miles of trading 
territory adjoining the city. The Jamestown post- 
office alone serves 5,500 people and the five rural 
routes reach out in all directions.” 

Then follow statements showing how thoroughly, 
directly and almost exclusively, as a home paper, the 
Journal covers the territory and population, and inter- 
ests them with a full home news service, and, then, an 
offer of broadest possible proof of circulation to,ad- 
vertisers : 

“Every advertiser in the Greene County Journal 
has the privilege at any time and IS WELCOME to 
examine the paper stock bills, the postoffice receipts 
for papers mailed, or to count the number of papers 
as they are printed and mailed. This is real PROOF.” 

Then follows an article with regard to 

THE JOURNAL JOB DEPARTMENT. 

“An important feature of any country newspaper 
plant is the job printing department. The Greene 
County Journal has one of the largest job  print- 
ing departments in Greene County and is always add- 
ing to its equipment the latest type and improved ma- 
chinery. 

Large jobs that in years past were impossible in 
country offices are now handled quickly by the Jour- 
nal.. For instance, the Bargdill and Adams store bills, 
long familiar to the residents on acount of their long 
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period of issue announcing the semiannual sales, are 
now handled in the Journal office in a day and a frac- 
tion, whereas they were heretofore held up as much as 
a week before they were sent out to the public. 

The equipment is described: 
“This large equipment is interesting to the merchant 

who desires prompt and effective work, and the day 
ot small country offices which consist of only a few 
ionts of type and an “army” press is consigned to the 
past. 

“The Journal employs competent workmen who are 
paid living wages and they are skilful and prompt in 
turning out the job printing. Our prices are generally 
lower than the competing printers, or at least as low 
while our motto for many years has been “We print 
to please.” 

TO PRODUCE A GOOD PAPER MEANS WORK. 
“While the country paper today is not in the metro- 

politan class by any means, issuing dozens of editions 
each day, investigation will show just as much news- 
paper enierprise in these comparatively small offices as 
in the cities. The only difference is that the field is 
larger. The average country newspaper man can step 
into the city office, and with a little preliminary instruc- 
tion regarding local conditions, go out and make good 
in a few hours.” 

THE EDITOR. 
Of the editor, a prominent citizen who knew him 

as the first editor of the place, has the following to say 
and in it may be ascertained some of the elements that 
have contributed to the success of the paper: 

W. S. GALVIN—BY ONE WHO KNEW HIM. 
“We are asked to supply the text for the picture of 

Jamestown’s first editor, and founder of the Echo, 
jJamestown’s first newspaper. 
“We are not writing his obituary, and will not state 

when he was born, which may have been 64 years ago. 
It is within our province to speak of him only as the 
editor of a newspaper. 

“The Echo published in 1870, made a great hit. It 
was different from the papers of the day. There was 
nothing hum-drum about it. Every item was sprightly. 
That peculiar “nub” and flavor that strikes the reader’s 
fancy, was always present. 

“Mr. Galvin is versatile in his writings. A racy para- 
grapher, he can make his point in a line or two. His 
style is unique and all his own. Wit, humor, and path- 
os are ever at his command, and he indulges them as 
occasion requires. 

‘His humorous sarcasm is most trenchant and bites 
hard. It.is all smooth and entertaining to the reader, 
but to the victim it is gall and wormwood. He never 
employs this style without sufficient provocation. 

“He is no imitator, and he has it in for shams. False 
pretenses, no matter in what circles, are to him an 
abomination and on a par with the unpardonable sin. 
He admires candor, and steers shy of persons who at- 
tempt double duty by carrying water on both shoulders. 

“He is a town booster, and delights to recite the 
advancement of boys who have left Jamestown. and 
made good. Without envy, it pleases him to hear of 
the sucess of others, for he believes the maximum of 
happiness is with those who honestly succeed. 

“But the community has long known him, and have 
taken his paper for many years. And it is only a sou- 
venir edition that could obtain his consent for a place 
in his paper for these remarks about ‘his editorial per- 
sonality. And it may be they will find a place in his 
gaping waste basket. The writer will wait and see.” 
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(Continued from 583) 

I have had a number of things to say at different 
times about literature which is sent out to boom 
various cities, but I.do not believe too great emphasis 
can be put on the need of having this matter of the 
very highest order. I have before me a little booklet 
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Newspaper Enterprise as to News of 
Direct Interest to Readers 

}NE thing a newspaper publisher should ever 

keep in mind is that when news is to be secured 

that will be of special and direct interest to readers 

of the paper, especially if it be a direct money 

interest, there is scarcely any limit of effort and 

expenditure, within reason, that will not be jus- 

tified. News of general interest can be waited 

for through the regular channels, but that which 

affects, especially, a paper’s ‘constituency is different. 

The Spokesman-Review of Spokane, Wash., recently 
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By John W. Roper, Chicago (see page 581) 

gave a splendid illustration of the proper appreciation of 

this and afforded a striking instance of that enterprise which 

has placed the paper in front rank among the best dailies of 

the Nation. The whole city and surrounding regions were 

This 

§ AUTOPISs 

Excerpts fron some attractive trade literature 

next train leaves for Lockport. And much of this is 
due to the printer. He has failed to put his imprint 
on it, but I strongly suspect the Matthews-Northrup 
Works of Buffalo. 

deeply interested in the Spokane railroad freight rate case that 

had been pending before the Commission in Washington— 

the prosperity of all depending, to a very large degree, on 

equitable and fair rates of freight on merchandise. On 
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che forenoon of June 2gth, the findings and conclusions were 

announced in Washington and at three o’clock the next 

morning had been edlivered by special wires to the Spokes- 

man-Keview in 32,918 words, all mathematical. lt was a 

feat accomplished under difficulties and never before or 

since equalled in telegraphy. The story is well worth read- 

ing, recording and remembering, as showing that nothing is 

impossible to the up-to-date modern uewspaper . when it 

comes to securing and giving live news. From the Spokes- 

man-Review of July 2nd, we take the following as to this 

accomplishment :— 

The commodity list made a total of 23,798 tabulated figures 

-and its transmission at lighting speed across the continent is 

the greatest achievement in sending and teceiving mathemati- 

cal matter in the history of telegraphy, according to informa- 

tion from the Western Union. 

the Spokesman-Keview is the first and only newspaper in 

the world to undertake such a stupendous task of complete 

and conclusive reporting by wire or otherwise. 

The telegraph companies accepted the unique order with- 

out hesitancy, and the story of how it was carried out so 

successfully is electric with the thrill of enterprise and organ- 

ization that outstrips the sun in his march around the world. 

MESSAGE SANG ALONG MEXICAN BORDER. 

By the clock this huge and exceedingly difficult message 

was delivered to The Spokesman-Review two hours before it 

was relayed out of Chicago on the last leap of its westward 

flight. 
In addition to the commodity to the list of figures, 9,120 

words of the interstate commerce commission’s conclusions, 

which came over the Postal, had to swing down along the 

Mexican border, and thence north through San I’rancisco to 

Spokane. The total magnitude of the two messages is 32,918 

words. 

As the Spokesman-Review was the first newspaepr in the 

nation to recognize the importance to just freight rates to 

Spokane and the Inland Empire, so it was foremost in recog- 

nizing the vital value of representing the entire official read-. 

justment of those rates to every consumer and dealer in this 

territory, regardless of expense, the moment the long battle 

had been won. 

As soon as the sweeping character of the decision was 

known here, the Spokesman-Review demanded of its Wash- 

ington correspondent every detail by wire. The printed rate 

lists and decision were filed at the Western Union and Postal 

offices in Washington immediately upon receipt of instructions 

from Spokane and poured into Chicago over the wilderness of 

wires stretching between the two great centers of national 

information. 
FIFTEEN MINUTES TO GET BUSY. 

The Western Union office in Spokane had 15 minutes’ 

notice of what to expect from Chicago. Night Chief G. W. 

Brady assigned A. D. Campbell, R. R. Houston, C. G. Wirick 

and J. R. Caples, five of the best operators in the business, to 

receive from the five direct wires that had been cleared out of ' 

Chicago to carry the Spokesman-Review special. 

Figures and names began to pour into the Spokane office 

direct from Chicago at 10 p. m. Spokane time. Under the 

system hurriedly adopted to meet a unique situation the com- 

modities were taken in alphabetical order and the list under 

that letter ran clear through the wire it started on. 

At 3:30 in the morning here the last wire had closed. 

The gigantic task was finished. 

The Postal put its approximately 10,000 words on four 

wires at Washington, D. C., at 5 p. m., Spokane time. It was 

hurled into Chicago and started west from there at 6 p. m. 

SPECIAL ROUTE FOR SPOKESMAN-REVIEW. 

The Postal had waited until 6 o’clock in the hope of having 

> ‘ 
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more clear wires west by that time, but only a single direct 

wire was found available. The Chicago office glanced over 

the United States, telegraphically speaking, and then orders 

went shooting out to couple a direct service from Chicago to 

Omaha, from there south throguh Colorado, New Mexico, 

Arizona, California, Oregon and Washington, a wire distance 

of 6500 miles. 

two Spokane Postal operators, Frank Coyle and A. P. 

Price, did the work at this end. An hour was lost on the first 

wire by trouble between Spokane and Salt Lake City, but 

the message had been received in this city by midnight. It is 

the bigest special story handled by the Postal office in Spokane 

with the exception of the first commodity decision rendered 

by the commision and forwarded by wire to The Spokesman- 

Review at that time. 

The Postal’s special southwest wire used by the Spokes- 

man-Review is the longest ever used for a message of that 

length. Service over this immense stretch was slower than 

usual on special wires because of the varying climates through 

which the message flashed. The wires and current are sen- 

sitive to temperature changes. 

The order of the Spokesman-Review, however, through 

the triumph of telegraphy, was sufficient to overcome the 

handicap of distance or atmospheric conditions in the vast 

expanse of earth that lies between the Pacific and the Atlantic. 

* * * 

The Northern Indiana Editorial 

Association. 

The annual meeting of the Northern Indiana Editorial 

Association was held July 21 and 22 at Lake Wawasee. 

James E. McDonald of the Ligonier Banner, president of 

the association called the meeting to order. In the absence of 

the secretary, R. D. Willis, of the Waterloo Press, A. D. 

Moffett, of the Elwood Daily Record was chosen to fill the 

vacancy. 

A buisness session was held the afternoon of the 21st, and 

a banquet at night at the Wawasee Inn attended by about 150 

people. 

The following officers were elected for the following year: 

President—A. D. MOFFETT, Elwood Record. 

First Vice President—S. E. BOYES Plymouth Chronicle. 

Second Vice President—F. B. LEIGHTY, St. Joe News. 

Treasurer—G. N. MURRY, Nappanee News. 

Secretary—J. A. BEANE, Goshen Democrat. 

Executive Committee— C. R. Trowbridge, Mishawaka; 

John B. Stoll, South Bend; Harry B. Darling, Laporte. 

Mishawaka was chosen as the place to hold the next meet- 

ing. 

The President was empowered to appoint the delegates to 

the National Editorial Association. 

* ss * * 

Band Concerts for Children 

Along the lines of keeping close to the people, in 
their minds and hearts; rendering service in their 
daily lives and adding to their pleasures, the Mans- 
field, Ohio, News is giving free brass band concerts 
during the summer, one each week on Wednesday 
evening in each of the ten school parks of the city. 
W. S. Cappeller, principal owner and manager of the 
News, says the concerts are wonderfully popular with 
the women and children and are better subscription 

getters for a good newspaper than premiums or popu- 

larity contests. 



592 

Internatienal Association of Photo-En- 

gravers 

S we have had occasion to remark, by way 
of illustration in an editorial this month, 

the convention of the International Asso- 
ciation of Photo-engravers, held at Buffalo, 
N. Y., June 27, 28, this year, was one of 
the most successful in the history of the 
organization. We are pleased to be able to 
give a group picture from photograph, by 

the photo-engraving process, of this splendid body of 

progressive men, who have done so much for the 

cause of attractive illustration and, indirectly, for the 

advance of the graphic arts and newspaper-making 

in all sections of our country. There were one hun- 

dred and twenty-four delegates present. The reports 

of the President, Secretary and Treasurer were full 

of interest and showed a most satisfactory condition 

of progress and up-building. 

One of the first of the many practical addresses was 

on “Cost Keeping’ as applied to the photo-engraving 
business, by Mr. W. L. Denham, of Minneapolis, 

Minn. He was endorsed as to the methods, which 
were elaborately shown by stereopticon slides, by 
Messrs. Buckbee and Mears, leading Photo-engravers 
of St. Paul and Minneapolis, who had adopted and 
tested the system. It was the testimoy of these gen- 
tlemen, that the introduction of the system of ‘“‘Cost- 
Keeping’ had revealed the startling fact that they had 
been losing money on one-half of the work that they 
turned out. This matter of correct cost is of equal 
value to engravers and to the users of engraving. 
No business is well founded that does not rest on the 
actual cost of the products used. For this reason, we 
have had occasion, from time to time, in the interest 

of our readers, to call attention to the efforts put 
forth, the past several years, by Mr. Geo. H. Benedict 
of the Globe Engraving and Electrotyping Company, 
to develop a correct basis of cost, and the system that 
he has devised to that end. At this convention, he had 
charts showing, by convincing diagrams and figures, 
the cost of halftones from the small or minimum sizes 
up to the largest cuts made. We have previcusly 
given the facts, he has deduced, and have shown here- 

tofore the unfairness and the very unsatisfactory prac- 
tice of any craftsman losing on part of his products 
to make up the deficit on another part. Some of the 
leading engravers who previously, from inattention or 
prejudice, had failed to comprehend the facts, figures 
and system as heretofore presented by Mr. Benedict, 
reached a full and satisfactory understanding this 
year and declared, privately at least—as there was not 
time for discussion at the time the matter was gone 
over—that he was absolutely right in his figures and 
correct in his deductions and in the methods of 
reaching the results in ascertaining of actual, desired 
costs of the different sizes of plates. 

S. H. Horgan, Editor of the Process Department of 
the Inland Printer, presented a very valuable paper cn 
the topic: “The Future of Photo-engraving.” The 
following from this address will be of concern and 
value and profitably entertaining to our readers, who 
have interests that are helped by and are closely al- 
lied with the work of the engravers, besides they are 
in the same boat with the engravers as to large serv- 
ices rendered to others without being sufficiently 
awake to, and mindful of, the required rewards for 
their own prosperity : 
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Our industry is one which has been one of the principle 

factors in the spread of intelligence and of civilization; which 

has been the means of advertising all lines of business and 

making the fortunes of others. Is it not time that we 

awaken to the propriety of keeping some of the rewards of 

our business for ourselves? 

FORTUNES FOR OTHERS IN 

will be inflicted on you. 

Process Work.—No statistics 

For it has been said: There are 

three kinds of liars—the ordinary, every-day liar, the accom- 

plisched liar and the statistician. Every one knows that with 

the increase of illustrations all literature has been so popu- 

larized, from the daily newspaper to the edition de luxe of a 

book, as to have brought immense fortunes to publishers, 

while the process. man contributes his time, talents, indus- 

try and fortune itself, to become a further tool to the power 

that is getting richer at his expense. 

It would take hours to tell how some of these great insti- 

tutions have profited by photo-engraving, 

ples will suffice: 

In 1883 Mr. Joseph Pulitzer got control of the New York 

World and strugled along with it until March 12, 1884, when 

he startled newspaper publishers everywhere by producing 

on that Sunday a page of type illuminated with crude single 

column cuts. The result was almost instantaneous. The edition 

was speedily sold out, and from that day Mr. Pulitzer’s for- 

tune was assured. From a man overwhelmed with debts, on 

the day he began to use cuts, it is now said that his income 

is $1,500,000 a year. He published a chart later to show 

the rapid growth in the circulation of the /Vorld, and the line 

of increase shot upward from that March 12, 1884. His suc- 

cess with cuts taught all other papers that if they wished to 

fill a popular demand and increase their circulations they 

must use our work. 

Another New York exhibit is that of the magazine pro- 

prietor who had trouble in getting Photo-engravers to ex- 

tend him credit for the illustrations he needed, and is now 

so rich that he has purchased papers in several cities and 

expects to have a chai nof them at an expenditure of possibly 

$100,000,000. 

PHOTO-ENGRAVERS ARE PLAYED ONE AGAINST THE OTHER.— 

It might be asked why it is that these great book, magazine 

and periodical publishers do not install their own engraving 

plants? Before process engraving came into use they em- 

ployed their own wood engravers. Why the change? The an- 

swer is: Because they found that owing to the unbusiness- 

like rivalry which actuates photo-engravers, they can play 

one engraving firm against another, as they cannot do in 

buying paper, electrotypes or press work. ‘Thus do they get 

their engraving done for less than the process engraver can 

produce it for. 

A couple of exam- 

If we had time to review the prpogress of process work 

we would find that it has in the past not only filled the actual 

wants of the publishers, who have made fortunes by it, but 

it is our brains that has interpreted needs, which created 

demands, thus inaugurating many new lines of business, We 

would find that it has kept years in advance of the press 

builder, inkmaker and paper mills, who have also fattened 

on it. 

If “Photo-engravers are played one against the oth- 
er,’ So most certainly have and are the newspaper men 
and printers, though there is of late a decided im- 
provement coming toward friendly, mutual under- 
standing and consideration and a better comprehen- 
sion of the costs of production and how to ascertain 
the same. 

Edward G. Pringle of R: Hoe & Co., gave many 
instructive facts and suggestions in his talk as to 
“Points About the Offset Press, which should be Un- 

derstood by Photo-engravers.” The “Offset Press” 
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is commanding pretty general attention at present and 
the possibilities of artistic and rapid work are yet only 
fully appreciated. 

John Clyde Oswald, who as a publisher of a paper 
for printers, ought to know all about the difficulties 
of creating and securing business and the ways of 
mastering these, gave an entertaining talk on the topic. 
“Creating New Business.” It is something that news-- 
paper men as well as engravers and printers should 
understand. It is much more satisfactory to create 
new, profitable business than to take business at a loss 
away from competitors. 

Engraved from Photo hy the Globe Engraving and Electrotyping Co., Chicago, Ill, 

aNe 

is a mighty good idea for the members of all call- 
ings to consider all new devices, machinery and sys- 
tems at their conventions, that their merits may be 
understood and their defects pointed out. 

The following officers were re-elected for the en- 
suing year: 

Orricers.—H. C. C. Stiles, President, the Maurice Joyce 

Engraving Company, Washington, D. C.; T. Heath, Vice- 

president, Electric City Engraving Company, Buffalo, N. Y.; 

Geo. Brigden, Secretary, the Toronto Engraving Co., Limited, 

Toronto, Canada; John C. Bragdon, 

Bragdon, Pittsburg, Pa. 

John C. Treasurer, 

Delegates to the Fourteenth Annual Convention of the International Association of Photo-Engravers, Buffalo, N. Y., June 27, 28 and 29, 1910. 

“The Co-operative Plan for Fire Insurance” that 
has been explained during the past three years or 
more before many conventions of printers and news- 
paper men, was ably presented by Arthur J. Ferris, 
Secretary and Treasurer of the Graphic Arts Mutual 
Fire Insurance Co. 

“Saving Silver Waste” was a practical subject of 
economic interest to the engravers. W. E. Baldwin, 

of Chemical Works of M. Ames, Glens Fall, N. Y., 

who handled the theme, claimed that engravers waste 
60 per cent and only use 40 per cent of their silver. 
“Waste” is a subject that should receive more care- 
ful attention in all our establishments, and how it oc- 
curs and how to prevent are questions worthy of dis- 

cussions. 
“The Hutt Patent Automatic Halftone System” 

was presented by Adolph Benevy of New York. It 

Executive CoMMiTTEE.—Geo. H. Benedict, Globe Engrav- 

ing and Electrotype Co., Chicago, Ill.; L. F. Eaton, Peninsu- 

lar Engraving Co., Detroit, Mich.; H. A. Gatchell, Gatchell 

& Manning, Philadelphia, Pa.; Frank H. Clark, Eclipse En- 

graving & Electrotype Co., Cleveland, Ohio; Geo. Meinhau- 

sen, Clegg, Goeser, McFee & Company, Cincinnati, Ohio. 

In addition to re-electing H. C. C. Stiles President, 
by unanimous vote, the members surprised him with 
the presentation of a rich silver service that in actual 
money cost ran up into several hundred dollars, but 
bevond estimate in sentimental value to President 
Stiles, as an expresssion of goodwill on the part of 
his fellow members and co-workers. Jind, gener- 
ous words accomppanied the presentation and Presi- 
dent Stiles replied with feeling, earnest expressions, 
of thanks, though his emotioons did somewhat inter- 
fere with the easy flow of speech. 
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Twenty Successful Years 

Man is distinguished from all the rest of the animal 
creation in the keeping record of time, counting the 
hours, days and the years, and speculating on eternity. 
tlumans have a respect for anniversaries—days mark- 
ing the rounding ot the years and great events. It is 
well, for thereby comes occasion and opportunity for 
retrospect, for studying the lessons of the past, meas- 
uring progress and forecasting the future. News- 
papers do well to make note of the completing of 
cycles of time and to take into consideration and con- 
fidence, on these occasions, the people served and 
whose doings the paper has recorded. In harmony 
with this idea, that quite wisely and broadly prevails 
among the members of this calling. J. F. Grawe of 
the Bremer County, lowa, /ndependent, makes note, 
in his issue of July 14th, of the completing of twenty 
years as editor and publisher of the independent. He 
acknowledges that the years have been “strenuously 
busy,” but rejoices that while he has been weary many 
times, he has “seen more happy hours than tired 
hours.” This is probably the cases with all of us, but 
we are sometimes inclined to dwell on the weariness 
and the worry to the forgetting of the joys that come 
in our work. What is possibly of more interest to the 
hard-worked members of the calling, are the princi- 
ples and the methods throguh wihch constant progress 
has been made and how his constituents are inter- 
ested in, and benefited by, the recounting of the at- 
tainments of the two decades and the forecasting the 
future. As showing the principles adhered to, and 
believed in, the “Good Morning,” or salutatory, pub- 
lished twenty years ago, is reprinted and the news- 
paper creed contained therein is of a kind that de- 
serves remembering and will not hurt by repetition. 
It will be found more general in its adoption today 
among editors and publishers, than was the case a 
score of years ago among the makers of journals for 
both the great parties. Here it is in part: 

“What little politics the paper will have will be 
Republican, but the Independent will not follow the 
party flag without the approval of its own conscience. 
The Independent will be Republican so far as that 
party is the champion of measures which in our judg- 
ment are in harmony with the welfare of the people. 
It will help to fight the battles of the party only so 
far as the party stands by the massess of the American 
people and aims to advance their cause. It will con- 
demn sins of its own party the same as when found - 
in any other party. The Independent will not cover 
up the misdeeds and shortcomings of politicians. It 
will never knowingly be the organ of any scheme cal- 
culated to advance the interests of any person or com- 
bination at the expense of the people. It will not be 
backward to attack any public abuse or wrong-doing, 
even though it be intrenched in wealth and influence.” 

In this conscientious independence lies largely the 
usefulness, the worthy, permanent success and influ- 
ence of a newspaper, besides bringing the highest 
feelings of self-respect, confidence, complaisance, sat- 
isfaction and pleasure to the. editor. , It places the 
calling, in all that is satisfying and gratifying, far 
above that of holding a political office, however high, 
to attain which one must become subservient to others, 
most of whom are known to be unworthy. Many a 
good man, possessed of ability, power, influence and 
entire worthiness, is sought out, put forward and 

elected to office by designing, dishonorable tricksters, 

who could win no position for themselves from the 
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people, but who expect to put the good man under 
such obligations as to make it almost impossible for 
him to retuse them places, control and leadership. The 
independent newspaper suffers no such degradation. 

The twenty years of this /ndependent, at Waverly, 
Iowa, founded on such priciples, has shown constant 
progress by reason of wise business policy as well. 
‘his included the adding of new type and equipment 
and keeping up with the times in the purchase of ma- 
chinery, and in giving the news—the local and the 
neighborhood. The reports from the different points, 
by correspondents, are numerous, of proper character 
and complete. The editor relying on what has been 
shown by every issue of the /ndependent, does “not 
feel called upon to make any promises for the future,” 
only cherishing the hope of being “able to say and 
do something occasionally that may be helpful to read- 
ers and that will lead them to think good thoughts.” 
This desire for usefulness, and for a beneficial and 
uplifting influence, is the strength of every home paper 
that succeeds. Along the line of usefulness, with the 
recognition of the fact that paper’s supporters, sub- 
scribers and advertisers, and all the people rightly 
have a share in the occasion of retrospection, the Jn- 
dependent gives a brief review of the conditions 
twenty years ago and now, and enumerates the firms 
then in business, following with mention of the 
changes and advances that they have made. ‘The ad- 
vance and increase in public improvements and pub- 
lic buildings are shown, and have been gratifyingly 
great and numerous, and business establishments have 
flourished and increased wonderfully, but here are 
some facts enumerated that, in spite of the traditions 
of the changes in the poverty of the press, show that 
newspaper-making has become among the most per- 
manent and unchangeable as to ownership, among the 
callings of men in this land of newspaper readers and 
advertisers and of the free and independent press. 
The editor says, and the way of saying is evidence of 
the new spirit of fraternity and goodwill among mem- 
bers of this calling: 
“W.H. Tyrrell of the Republican and C. W. Miller 

of the Democrat are still our competitors in the news- 
paper business and we have neighbored with them 
nicely during the past twenty years.” 

This is followed by the statement that only one law- — 
yer and not one doctor of twenty years ago is now 
practicing in Waverly. If editors will go over the 
names of the business firms and of the professional 
men in their counties or states, they will find, prob- 
ably to their surprise, that there have been for the last 
quarter of a century fewer changes, fewer failures and 
fewer deaths among newspaper publishers and editors 
than among the members of any other business or 
calling. This probably would not prove true in Alaska 
nor in the other territories, or to the very newest 
States, but we believe it will hold in any State except 
Nevada that has been in the Union twenty-five years. 

* * * * 

Leads in Auto and Machinery Purchases 

J. V. Peatty, editor of the Crystal Lake IIl., Herald, is the 

first McHenry county editor to invest in an automobile. Much 

of his spare time since has been devoted to auto trips to var- 

ious places. In either the field of bying up-to-date machinery 

for his printing office or investing in the latest devices for 

comfort, Editor Beatty is always in the van and he sets a 

pace other publishers of weekly papers have a hard time to 

keep up with. 
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The Press is Not a Jumping Jack. 
Every publisher ought to read Editor McKinstry’s 

address, before the New York Editorial Asssociation, 
appearing elsewhere in this issue. It shows, as other 
articles, this month, also show, the true character, 
standing and influence today, of the American press, 
that, instead of losing, has signally gained in inde- 
pendence and power. The great mass of newspapers 
in this country are no longer “jumping jacks” to move 
only as politicians, bosses or business men pull the 
strings. There are men who may be rightly so named, 
who have no initiative, judgment or will of their own, 
but comparatively few such men remain long in the 
newspaper business or profession. The newspaper, by 
its very nature, requires rapid action and quick de- 
cisions—the passing of judgments, on the instant, a 
hundred times a day or a week as to what shall be 
printed or shall be omitted—not in the interest of one 
man or class of men, of one clique, corporation, policy 
or party, but in the interest and for the welfare, full 
information and enlightenment of the whole people. 
A paper is not of any value to advertisers, to the ad- 
vancement of any cause, to the promotion of any man’s 
candidacy for office, or to the success of any organi- 
zation asking the support or suffrages of its readers, 
without it first has readers—and the more readers the 
more valuable—who take and read the paper because 
of their conviction that it is serving them honestly, 
truthfully, loyally without fear or favor with both 
news and opinions. There are too many papers for 
any one paper to deceive the people, who today read 
both sides without prejudice. When newspapers were 
few and no one took more than his party paper and 
that often from a deep conviction, or sense of duty, 
to support the cause in which he believed, it was pos- 
sible to have the partizan organ still exist and yet obey 
only the strings that were pulled by the political 
manipulators. The same’ principle also applied to 
then existing monopoly of labor represented by slav- 
ery. Now, no poltical party, no monopoly, no special 
interest, no individual or political boss can get the ex- 
clusive hearing of any great number of newspaper 
readers. Every one wants to read the other side as 

well, and the modern newspaper publisher gives both. 
sides wisely, honestly and without prejudice, for if 
he does not so give or publish the whole news, he is 
quickly exposed, berated, put to open shame and con- 
tumely, and driven out of business through the delin- 
quency of his subscription list—the loss of his sub- 
scribers, for the lack of enterprise and fairness and 
because he does not give the entire news, without 
fear or prejudice, for which each and every subscriber 
takes and pays for and reads the paper. The people 
support the newspapers and only their support is 

worth while. 
* * x 

‘‘Ad Work and the Linotype Way.” 
Under the above caption, which is as appropriate as it is 

catchy—considering the object and all that is shown—the 

Mergenthaler Linotype Company recently sent out a twelve- 

page newspaper, with the view of illustrating the wonder- 

ful possibilities of the Linotype in ad composition. The 

paper contains eight full-page and one double-page depart- 

ment store advertisements, each advertisement furnished 

from representative newspapers in different parts of the 

country; the Boston Post, the Brooklyn Eagle, the Indian- 

apolis News, the Courier Journal, the Kansas City Star, 

Buffalo Evening Times, the Houston Post, the Los Angeles 

Times, and the Sunday Oregonian. It affords a wonderfully 
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impressive and effective object lesson. On the first page are 
printed the signed statements with the portrait of either 
the foreman or superintendent of each of the dailies repre- 
sented in the unique symposium of big advertisements taken 
from their respective publications. The advertisements are 
models and were all set on the Linotype with th excep- 
tion of the large displayed lines which are indicated by white 
cancellation marks. The statements made by the superin- 
tendents and foremen, respectively, are interetsting and in- 
structive and should prove valuable to other operators in 
the setting and handling ads on and from the Linotype. 
The sizes and styles of type used are given as, for illustra- 
tion, the Superintendent of the Houston Post, Mr. Geo. F. 
Eberle, says: “The faces used are 8 point No. 2 with Gothic 
No. 3, 10 point Old Style with Antique No. I, and 18 point 
Cheltenham Bold advertising figures. * * * * The use of 
the advertising figure attachment has enabled us to do away 
with two hours’ overtime of eleven men every Friday after- 
noon, and I| find that in make-up one man now does the 
work of three. Furthermore, the ads show up fully as well 
as when set by hand and time and trouble of distribution is 
eliminated.” 

E. H. Merchant, superintendent of the Boston Post, says: 
“When a side-head was set in assembler, the operator looked 

at the indicator to see how many ems it measured, so as to 
know the length of the dash line for underscore, 

The operator delivered matter to ad. room just as it ap- 

pears in paper, thus eliminating all cutting of slugs either for 

underscore rule or large prices. This is a great time-saver and 

prevents any possibility of trouble caused by type figures drop- 

ping and getting transposed while making up, which heretofore 

has created considerable annoyance and expense in all compos- 

ing rooms. 

Another good feature of these large overhang figures on 

the machine is that when setting a page or double page ad. 

containing a great many prices, no time is wasted hunting for 

sorts, as is generally the case where foundry type is used. 

The 2 point black rule between items was also cast on the Lin- 

otype. 

The benefit to the advertiser in having new type in every 

ad. is at once apparent, as it has much cleaner and better 

appearance. He is also enabled to get his proofs quicker, and 

editions can be caught which otherwise would be impossible. 

In my opinion, the overhang figure is the second greatest 

improvement made on the Linotype for ad. work—the first 

being the double magazine machine. Our Linotype equip- 

ment consists of nineteen machines—eight of which are double 

deckers. Six of the latter are provided with the overhang 

figure attachment.” 

Every one who has not been supplied should secure and 

make a study of a copy of “Ad Work.and the Linotype 

Way.” 

On the last page of the paper a sample advertisement, 

full-page size, is given, in which “every word and every 

figure was composed on the Linotype, and every rule, border 

and slug used was cast on the Linotype. “The only ‘thand- 

work employed was on the make-up.” It is an immense 

advertisement with a great amount of solid matter with 

hundreds of prices given. There were used in its composi- 

tion four head letter faces, running from 12 to 62 point, four- 

teen faces of advertising figures running from Io to 24 point, 

five body faces running from 5% to 12 point, and three dif- 

ferent display faces of 12 and 14 point. It is, withal, a 

pleasingly, harmonious, artistic and forceful advertisement. 

Of course it was entirely without illustrations or cuts. The 

immense variety of sizes and styles of faces shown in the 

advertisement, with unity in effect and good taste through- 

out, is a wonder in the field of ad composition accomplish- 

ment. 



BUSINESS NOTES 
This Department is conducted for the benefit of 

advertisers, and expresses their claims and views 

$o40, IN PRIZES -lO<PRINTERS, 

As a contribution to the growing movement for the 

better technical education of the printer, the American 

Type Founders Company offers a series of cash 

awards in a prize letterhead competition, open to all, 

except employes of the type company. The prizes are 

one each of $50, $40, $30, $25, $20, $15, $10 and ten 

of $5. The competition closes September 1, 1910, and 

the prize winner will be announced in the October 

issue of the American Bulletin. Full particulars may 

be had by addressing Competition Department, Amer- 

ican Type Founders Company, 300 Communipaw 

Avenue, Jersey City, N. J. 

DO NOT STEREOTYPE? 

So advises one of our advertisers, 2nd page cover, un- 

less you are sure that it will increase your profits. This 

seems to be unnecessary advice, but our friends go on 

to further advise against the use of amateur stereotyping 

outfits. Now, primarily, the main thing in stereotyping 

is to cast in an accurate mould (or casting box), one 

which will not twist and get inaccurate under great heat. 

If one has an inaccurate casting box, all the stereotyping 

skill on earth will not result in a good printing plate. 

You can not cheapen the quality of a casting box with- 

out destroying the printing quality of the plates cast in it. 

It is not only that the cheapened box is too light, but 

that the manpfacturers do not know how to construct it 

so that one strain will counteract another. Another point 

is the selection of the suitable metals and mixtures 

thereof. We know of many who have given up stereo- 

typing in despair of getting good printing plates, and in 

every instance they have attempted the impossible with 

the promise-all and perform-little amateur outfits. 

You could search a thousand plants in which stereotyp- 

ing is done by practical stereotypers and never find a 

dollar’s worth of machinery made by these amateur 

makers of amateur outfits. It is, therefore, encouraging 

to us to find that a concern of the eminence in stereo- 

typing invention and manufacture of the F. Wesel Manu- 

facturing Company has put a practicable moderate-priced 

stereotyping apparatus and outfit on the market. Wesel 

has built casting boxes and other apparatus for the great 

plate selling concerns, such as the American Press Asso- 

ciation, and for the biggest daily papers and for the pro- 

fessional stereotypers everywhere, and his company is the 

first of the great plate machinery makers to make a 

combination apparatus. In all matters relating to plate- 

making, Wesel is a leader, whether the plates be stereo, 

electro, or process engraved. It is the part of wisdom 

to consult with Wesel before purchasing any plate-mak- 

ing machinery. 

The Simplex Newspaper Press, which is manufactured 

in Atlanta, Ga., was first introduced to the publishers of 

that section. ‘That it completely meets the requirements 

of the country newspaper publisher is proven by the ex- 

perience had in that section. Mr. W. E. Atkinson, pub- 
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lisher of the Dallas (Ga.) Journal, states that “the money 

invested in the Simplex Press is far more satisfactory 

than in many presses sold at twice the cost or expense.” 

This same opinion has been expressed by other publish- 

ers who are now using the Simplex and who formerly 

used drum cylinder presses costing two and three times 

as much to install. 

The sale of the Simplex Press is made excltisively 
through the Keystone Type Foundry. Information may 

be obtained by addressing any of their houses located 

at Philadelphia, New York, Atlanta, Detroit, Chicago or 

San Francisco. 

Well Gull 
Se Os AHOMA STATE. EDITORIAL, : 

snIDIeEOA ee Mez 

a ee OE wee 
Or SUPPLY HOUSE REPRESENTATIVES WILL FURNISH / 

> ALL YOUR NEEDS IN PAPER ,TYPE, PRESSES , INKS, 
ROLLERS AND ENGRAVING. 

\ 
SFG) BARTBERGER « iv JONES DAN HH. CHURCH _ 

SAITLY vy s S KENNEDY FRED CORNEDE PRANK 

An Unique Advertising Design 

From Hills Print Shop, Hal Marchbank, Manager, 505 

Pearl St., N. Y., comes a substantial little volume on linen 

paper, in cloth covers, devoted to the description and ex- 

ploitation of the Turbo-Humidifier, which is a simple device 

for producing artificial humidity in textile and other facto- 

ries and shops where increased humidity of the air is de- 

sired. Some facts presented are of general interest to all 

manufacturers and indoor workers, among these are the fol- 

lowing: “Proper humidification should introduce fresh, pure 

air. This diminishes the dust and lint in textile plants, 

and tends also to neutralize the carbonic acid gas given off in 

the breath of the occupants, by freshening or revvifying the 

atmosphere. 

“A properly humidified air will always be more healthful 

than a hot, dry atmosphere, and decidedly more so than one 

containing dust and lint.” In cotton manufacture: “The right 

temperature and the right amount of humidity are to warm 

the fibre, to kill the electricity, and prevent waste and broken 

ends.” 

But we did not intend to remark on the contents of the 

book, the rather, to refer to its mechanical execution, its 

make-up and its adaptation to the promotive purpose for 

which it is designed. It is cleanly printed in clear, large- 

sized text (10 point); the illustrations are noticeable for 

perfection of detail, and the text is free from typographical 

or other errors. The book, like the device that it adver- 

tises, is simple and convenient in arrangement, substantial 

and neatly attractive in appearance. The paper is firm, 

strong, of good, substantial weight, and light cream tint in 

color. The pages are attractive, grateful to the eyes, easy 

and pleasing in the.reading. There is no attempt at the or- 

namental to detract attention. It is adapted to its subject 

and object as should be all printing and as is all good print- 

ing. 

The American Type Founders Company’s Century 

Oldstyle Bold, a comparatively. new face, is being ex- 

tensively used by the best printers. It is an excellent let- 

ter. See advertisement of the Company’s “Boston” Wire 

Stitcher, on another page. 
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WANTS AND FOR SALE 

Advertisements will be inserted in this column at the rate of 25 cents a line, ten 
words to the line. Copy must reach this office not later than the 20th of the 
month preceding date of publication, Cash must accompany order . 

If you are looking for a weekly newspaper and complete 
job printing office in one of the most promising sections 
of the Northwest, it will pay you to investigate this. 
Owner has good reasons for selling. Address, “J.,” care 
National Printer-Journalist. 

FOR SALE—A six-column quarto Babcock press in good 
condition; $450, F. O. B. Belleville, if taken at once. A. Q. 
MILLER, Belleville, Kansas. 

WANTED—To buy a rotary press for printing magazine, 
size about 1234x9 inches, 16 to 48 pages. Address, The Ameri- 
can Issue Publishing Co., Westerville, Ohio. 

FOR SALE—Live country weekly in growing town near 
Everett, Wash. Doing good business, but proprietor has 
Alaska “fever” and wishes to leave forthwith. Price, $1,500; 
terms if desired. Address, “Islander,” Langley, Wash. 

WANTED —Type Casters: hand, steam and automatic; also 
type founders’ other expert help wanted; steady work, full 
hours. Address Wm. F. Capitain, Superintendent American 
Type Founders Company, 300 Communipaw Avenue, Jersey 
City, New Tersey. 

DAILY NEWS REPORTS FOR EVENING PAPERS, 
league ball scores daily. Special and Chicago news. YARD’S 
NEWS BUREAU, 166 Washington St., Chicago, Ill. 

THE VAN BIBBER ROLLER CO., Sixth and Vine Sts., 
Cincinnati, will give you the best rollers that can be made for 
any season or press. Our facilities are the best, and we use 
the latest Gatling Gun and compressed air apparatus. It pays 
you to have good rollers, and they count more in press work 
than anything else. In writing or shipping, “Cincinnati” is 
sufficient. Everybody knows us. 

A COLD SIMPLEX STEREOTYPING OUTFIT, $17.00 and 
up, produces the finest book and job plates, and your type is 
not in danger of being ruined by heat. Simpler, better, quicker, 
safer, easier on the type and costs no more than papier-mache. 
Also two engraving methods costing only $5.00, with mate- 
rials, by which engraved plates are cast in stereo metal from 
drawings, made on cardboard. “Ready-to-use” cold matrix 
sheets, $1.00. Come and see me if you can; if not, send post- 
age for literature and samples. HENRY KAHRS, 240 East 
Thirty-third Street, New York. 

Buy This Book 
The Practical Printer 

By Henry G. Bishop 

Contains instructive information on 
all the various parts of the printing 
business, with diagrams of imposition 
and useful tables. ‘‘A book of in- 
struction for beginners, a book of ref- 
erence forthe more advanced.’ 4th 
edition. 200 pages. Cloth, $1.00 

National Printer = Journalist 
Station X = = CHICAGO 
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$2,973.59 WAS THE CASH RETURN 

to owner for personal work on and investment 

in county seat, middle west, Republican, weekly 

newspaper property in the twelve months end- 

ing April 30, 1910. Town of approximately 

2,000 population. Original net cost of equip- 

ment $4,715.00. Owner desiring to get into 

a larger business will sell for $5,500.00 cash. 
Price includes subscription accounts, but not 

advertising and job accounts. 

Proposition No. 27 

C. M. PALMER 

277 Broadway, New York Newspaper Broker 

Read by British and Colonial Printers the World Over. 

Che Britigh Printer 

Every issue contains information on trade 

matters by specialists. Reproductions in 

colors and monochrome showing modern 

All about New 

Machinery and Appliances. 

methods of illustrating. 

Trade notes 

form reliable guides to printers and allied 

traders. Specimens of job work form orig- 

inal designs for “lifting.” 

PUBLISHED BI-MONTHLY. 

$2. per Annum, post iree. Specimen Copy sent on receipt of 35 Cents 

PUBLISHED BY 

RAITHBY, LAWRENCE & CO.., Ltd. 

LEICESTER, and LONDON 

Printers’ Ready Reckoner 

Showing at a glance the cost of stock used on job work, 
the quantity of stock required for jobs of from 50 to 100,000 
copies, the quantity of paper needed for 1000 copies ofa 
book in any form, from octavo to32mo, and other valuable 

tables. Price 50 cents. Fourth edition, enlarged. 

National Printer-Journalist, Station X, Chicago 

ENGRAVED CARDS 
FE h with order f£ the Trad g a one line plate and furnish 100 engraved cards postpaid. In Script, 

80c. Block or Gothic, $1.15. Raraniseld Old English, or French Script, $1.25. Shaded Old English, $1.50. 

Shaded Roman or French Script, $1.60. For plate and 50 cards, any style, deduct 20c from the price for 100. 

Engraved Weddings and Business Cards, Steel Die Embossing from all sizes of Dies. 

THE AMERICAN EMBOSSING CO., 192-196 SENECA ST., BUFFALO, N. Y. 
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_BASOLIO INK & aaLoR Co. 
IMPORTERS. aN? 

—~ walle ACTURERS 
‘ 

DRY co oN AR
NSHES 250 W27

1 

Manufacturers of 

PRINTING and 

LITHOGRAPHIC 

INKS 
OF 

Eo Vis Ba Rey, 

Kota Na 

Especially 

SCHRODINE 
TW O-3E ONdaaT NEES 

of Yellowish, Greenish, Brownish 

and Reddish secondary tone which 

require no slipsheeting. 

BASOLIO INK AND COLOR CO. 
250 West Twenty-seventh Street 

NEW YORK 

Every Printer 
who has ever used 

KLEENU 
considers it the most valuable and 

the best he has ever found with 

which to remove printing ink, grease, 

dirt and grime from his hands. 

It is equally valuable in the 

kitchen, in the bathtub and for gen- 

eral household purposes, as well as 

for cleaning wood and metal and 

marble slabs or tiling in the shortest 

time. 

For sale by 

AMERICAN TYPE FOUNDERS CO. 

All Branches and Agencies 

BARNHART TYPE, FOUNDRY CO; 

New York 

H.C; HANSEN TYPE “FOUNDRY 

New York 

And great many other stores. 

Ask any dealer for free sample. 

KLEENU MANUFACTURING CO. 
250 West [wenty-seventh Street 

NEW YORK 
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Printing Ink 

Works 
BUFFALO, N. Y. 

NO MORE CUT ROLLERS | 
INK-DIVIDING BANDS 

The Final Word in Color Printing 

—SAVE MANY TIMES THEIR COST— 

Practically Indestructible; Do not Injure Rollers? 
Positioned Instantly. Thirty Days’ Trial Allowed on all 
first orders. Give nominal diameters of rollers, and 
number and widths of brands wanted. 

‘We have used your Ink-dividing Bands and are en 
thusiastic about results.’’—Unity Press, New York City. 

N-M-C-R COMPANY 
370-372 SMITH ST., BROOKLYN, N. Y. 

= 9 Printer’s Account Book 
A TIME AND MONEY SAVER. 200-page book, 1,000 jobs, 

$3.50; 400-page book, 2,000 jobs, $5.00. Book measures 113/x15 34 inches, 

National Printer-Journalist, Station X, Chicago. 

REBUILT LINOTYPES 
with new matrices, new spacebands 
and Universal mold. 

We use nothing but Genuine Linotype 
Parts made in the United States, in 
our work. 

WE REPAIR SPACEBANDS 

Price for repairing bands, each...25c. 

Buffalo 

Gutenberg Machine Co. 
Wit S. Menamin, President and General Manager 

545-549 WABASH AVENUE 
CHICAGO 

DURANT 
MODEL B 

#\J0B PRESS 
ay COUNTERS 

DURANT Co: 

E WN. DURANT Co’ 
MILWAUKEE, Wis, 

< 

Model B, Job Press Counter 

Set a new Standard, Equalto our Model A. cylinder press counter in 
accuracy and durability, but more compact, better appearing and 
more easily reset than any counter out, 
o:any jobber. Insist on seeing it. 

The W.N. DURANT COMPANY, Milwaukee, Wis 

Can be set up in five minates 

Diagrams of Imposition 
Schemes for laying down the pages for book and pam- 

phlet work, with notes and explanations. This book is 
printed on best bond paper, bound strongly, and just fits 
a vest pocket. Price 50 cents. Third edition. 

National Printer-Journalist 
STATION X, . ° . CHICAGO, ILL. 
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Inkoleum is a pure colorless liquid 
and does not affect working proper- 
ties of inks like paste compounds in- 
troducing foreign matter, wax, tallow, 
etc., which lessens strength of color. 
Inkoleum spreads pigment evenly 
and gives best results. Try it and 
note the difference. 

PRICE 50 CENTS. 

Ink Reducer and Dryer 

INKOLEUM 
THE OLDEST AND STILL THE BEST 

Use Inks of heavy body and reduce 
with [Inkoleum 4s paper requires. 

Thin inks are reduced with varnish 
and color weakened. [Inkoleum 
will start your presses cold mornings 
without washup. The only reducer 

sold by supply houses every- 
where. That tell’s the story. 

NO SAMPLES 
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Bp E OKIE COMPANY 
High Grade Lithographic and Typographic 

Printing Inks 
Branch Office: Kenton Place above Sansom Street ¢. £. oKIE, President 

40 St. John Street 

LONDON, E.C., ENGLAND’ PHILADELPHIA, U. S. A. F. B. OKIE, Sec’y. and Treas. 

The Sun Never Sets on Our 40 Cent Ink. It is 

‘used all over the world. It has the best 

value for the price of any black ink on 

the market. It is a 75c ink trimmed 

down to meet populardemands. All 

its value is there and the printer gets 

it. Our 25c magazine black 1s built on 

the same lines, has the same fine work- 

ing qualities. We have cover inks that 

cover. White that is white. Specify 

1061 Red for the finest brilliant 
red ink made. Black Diamond 

- News, cleanest news on _ 

the market. 



MADE LIKE WEDDING BRISTOL 
LOOK. LIKE WEDDING BRISTOL 

AND 
ARE NOT caer EXPENSIVE 

‘Samples Gladly furnished ~AskForThem- 
DISTRIBUTORS OF “BUTLER BRANDS” 

STANDARD PAPER CC., Milwaukee, Wisconsin CENTRAL MICHIGAN PAPER CO., Grand Rapids, Mich. 

INTERSTATE PAPER CO., Kansas City, Missouri 9 MUTUAL PAPER CO Seattle, Washington 
SOUTHWESTERN PAPER CO., Dallas, Texas CREAR FOUNDERS Coke peer 
SOUTHWESTERN PAPER CO., Houston, Texas NATIONAL PAPER & TYPE CO. (Export Only),N.Y. City 
PACIFIC COAST PAPER CO.. — San Francisco, Califomia NATIONAL PAPER & TYPE CO., City of Mexico, Mex 
SIERRA PAPER CO., Los Angeles, California NATIONAL PAPER & TYPE CO., City eee nterey, Mex 
OAKLAND PAPER CO., Oakland, California NATIONAL PAPER & TYPE CO., Havana, Cuba 

J-W-Butler Paper Co 
CHICAGO ~— ESTABLISHED:-1844 

PRIVATE CARDS} 
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BASOLIO INK & COLOR Co. . | saa m 
A, | MEORTERS met “con : ; / 

‘|| ITH: F _ ily 
ae ENt UMS, ae th 

> PRINTING LINKS. BASOLIO AS IF BY 
ae DRY runes mmvARNHES = Mae ee 

Manufacturers of 

LITHOGRAPHIC. Every Printer 
who has ever used 

OF 

considers it the most valuable and 

R Y the best he has ever found with 

iD V 1D which to remove printing ink, grease, 

dirt and grime from his hands. 

kK I N D It is equally valuable in the 

kitchen, in the bathtub and for gen- 

eral household purposes, as well as 

for cleaning wood and metal and 

Especially marble slabs or tiling in the shortest 

time. 

SCHRODINE mae 
AMERICAN TYPE FOUNDERS CO. 

ale W O T O N im al N K S All Branches and Agencies 

BARNHART TYPE FOUNDRY CO. 

New York 

: H. C. HANSEN TYPE FOUNDEM 
of Yellowish, Greenish, Brownish Nowavork 

and Reddish secondary tone which 
require no slipsheeting. And great many other stores. 

Ask any dealer for free sample. 

BASOLIO INK AND COLOR CO. KLEENU MANUFACTURING CO. 
250 West Twenty-seventh Street 250 West Twenty-seventh Street 

NEW YORK NEW YORK 
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Takes the Place of Three 

Compositors 

Read what J. L. Hart wrote to a friend 
of his about the 

JUNIOR LINOTYPE 

in the ofhce of the Farmville (Va.), Herald: 

Mr. A. P. Rowe, 

Fredericksburg, Va. 
The Junior Linotype is the greatest money saver | have ever installed into 

my printing office. The best recommendation | could possibly give to this machine is to 
state emphatically that if the Junior was taken away from me, and I could not get another, 
I would never issue another copy of the Herald. * * * * * * * * * 
When | installed the machine, I had three compositors setting on the Herald, a job printer 
and a colored pressman, on an average payroll of $10.00 per week each, now | have only 
one compositor for the Herald, and he has time for idling, and I pay him $12.00. Of 
course there are some expenses in connection with the machine. Gasoline costs me about 
10c a day, but up to this writing I have not had to spend a copper for repairs. But why 

should I take your time with this. I do state most positively that the Junior is the greatest 

machine ever put into a country printing office. | am sending you a little book entitled 

“Inquisitive Gorey,’ and I endorse every word contained in it. This book will furnish you 
with an answer to every question you may have in mind to ask concerning the Junior 

Farmville, Va., April 23rd, 1910. 

Linotype. You will never have a single regret that you bought a Junior. 
I have just completed the setting of the catalogue for the Farmville Summer 

Normal. I put up every line of it on my machine in 10 point type leaded, and it is fine. 

You can do the best class of job work with this machine, and there are scores of things 

it will do and do successfully. Read the book I am mailing under another cover to you, 

which | have marked “personal” to insure its reaching your hands. If I can be of further 
assistance to you please let me know. With best wishes, I am, 

Very sincerely yours, 

(Signed) J. L. HART. 

The booklet, “Inquisitive Gorey,” which Mr. Hart refers to, was issued by us 

last January. We'll be glad to send you a copy. 

Mersgenthaler Linotype Company 
Tribune Building, New York 

CHICAGO: 521 Wabash Ave. SAN FRANCISCO: 638-646 Sacramento St. 

COPENHAGEN: Lange & Raaschau 

NEW ORLEANS: 332 Camp St. 
MELBOURNE, P TORONTO: Canadian Linotype, Limited, BUENOS AIRES: Hoffmann & Stocker 
SYDNEY, N. S. W. Aes z 35 Lombard St. HAVANA: Francisco Arredondo 

. WELLINGTON, N. Z. Trading STOCKHOLM: Akt.-Bol. Gumaelius & Komp. RIO JANEIRO: Emile Lambert 
MEXICO CITY, MEX. ) ©°™P2"Y ST. PETERSBURG: Leopold Heller TOKIO: Teijiro Kurosawa 
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The National Machine Company 
Sole Manufacturers 

111-113 Sheldon Street, 

EZ AA 

BE EE SS 

The Largest Cutter and Creaser Made 
in the World 

BUILT IN FIVE SIZES 

No. 1, 20 x 30 in. inside chase 
No. 11-2, 22 1-2 x 30 1-4 : a 
No. 2. 23 1-4 x 31 = 3 
No. 3, rif x 40 a y 
No. 4, 30 x 44 ib a 

Power for Nos. 1 and I 1-2, one h.p., for Nos. 2 and 
3, one and one-half h.p., and for No. 4. two h.p. 

| 

Super Royal No. 4. 17x25 inside Chase. 

Write for Catalogue. Sold by All Reputable Dealers in the World. 

Hartford, Conn., U.S.A 
ARLY in 1876 the first printing presses 
adapted to the work of cutting and creas- 
ing paper and pasteboard for boxes were 

made by M. Gally, since which time there have 
been placed hundreds in most of the paper-box 
manufactories of the United States. The press 
now offered is the latest improvement, and is 

the most powerful and easily handled machine 
ever produced for this purpose. It has the 
improved platen movement of the Universal 
Press, it is remarkably simple, and being ex- 
tremely solid in its build, it is peculiarly 
adapted for either stamping or paper-box cut- 
ting. All sizes have the extra steel gibbed 

lock and are also provided with phosphor- 
bronze bushings between the draw bars and 
impression cranks. 

In these presses are combined unequaled 

power, speed, strength and facility for operat- 
ing. The speed is limited only by the ex- 
pertness of the feeder. The platen is under 
absolute control by means of the instantaneous 
throw-off. These presses are double geared, 
extremely powerful, durable and effective, and 

will not “stall.” 

Improved Styles 

Quarto Medium, 10 x 15 inside chase 
Half Medium, 13 x 19 a 2 

Half Super Royal 14 x 22 st} 7s 

Super Royal No. 4 AlWiexeeS - = 

Embosser No. 1, 214% x 22 if as 

Embosser No. 2, 24 x 26 <4 

Stamper No. 3, 24 x 26 # ee 
Cutting and Creasing Presses, 5 Sizes} 

quire a larger press than the 14x 22 inches; 
to publishers using ready prints, in small towns, 
for one-page work; blank book makers.and:oth- 

ers who do not have-constant need for a cylinder press, 
we offer the Style No. 4 Universal. This press is built 
in one size only—17 inches by 25 inches inside chase, 
on new lines and no expense has been spared in this new 
production, now offered to the trade for the first time. 

The frame is of a solid, modern design, and is pro- 
portionately heavier than the 14 x22 inches; the bridge, 
fly-wheel, hook connection .and cam lever are heavier; 
the cam-way in the large gear wheel is of an improved 
design, requiring a larger friction roller; the gear 
wheel has the steel ‘sections in the rim and cam-way 
like the Style No. 2-and Style No. 3 Universals; the 
carriage ways are of a new design, the carriage slot 
being perpendicular its full length; this press has the 
long pinion shaft with the outside floor support like 
the Style No. 3 Universal and the new style double 
inking device without springs is a part of the regular 
equipment. 

The following small parts are included:—FIVE 
STEEL CHASES, one ‘roller mould (for which a set 
of cast rollers will be-substituted if preferred), eight 
form roller stocks, six distributor roller stocks, two 
vibrator or- ductor roller stocks, sixteen roller wheels, 
(eight large and eight small,) three iron lateral dis- 
tributors or changers, two feed tables and one set of 
wrenches. No treadle. fixtures are supplied with this 
press. Each press is shipped complete with ink foun- 
tain and side power fixtures, including tight and loose 
pulleys,..and.the improved belt shifter and brake com- 
bined. Gross weight complete, crated for domestic 
shipment, 3,500 pounds; floor space required,—includ- 
ing .feed..tables and .stands in -position,—44 inches 
from front to back and 60 inches sideways; Pulleys, 
16 inches in diameter with 334 inches face, carrying a 
3%4 inch belt; the flywheel makes cight (8) revolutions 
to each impression and the press will require about 1% 
H. P. to operate it. Price furnished on application to 
Agents or The National Machine Co. 

Ty O.meet the demand of those printers who re- 

THE NATIONAL MACHINE CoO.,,,..Sole-Manufactures HARTFORD, CONN., U.S.A. 
See ee ee 
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HALLEY’S COMET HAS COME AND GONE 
But the GOSS “COMET” Press Has Come to Stay Forever 

THE GOSS “COMET” 
FLAT BED WEB PERFECTING PRESS 

THIS LITTLE PRESS WILL PRINT, PASTE AND FOLD 
FOUR. SIX OR EIGHT PAGES OF EITHER A SIX OR 
SEVEN COLUMN I5 “*M”’ STANDARD. SIZE.NEWSPAPER: 

The “COMET” flat bed web perfecting press is the very latest accomplishment in newspaper 

machines for perfecting a four, six or eight page paper from type forms. 

It is the most: economical. newspaper press on the market, and will save time, labor and 

money for the publisher, from the day of its installation: 

It will save money because it takes: less- power to operate than any web perfecting press on 

the market. 

It will save: money on every. paper it prints, as the cut of the web and reduced margins will 

make a continuous saving of white paper. 

It will save money because there are less than half the composition rollers to maintain. 

All composition rollers are interchangeable, while the inking fountains are of the thumb screw 

variety (screws two inches apart). 

It has double drive, angle bars for associating the webs, and practically a rotary tapeless folder. 

The “COMET”’ will take up a floor space twelve feet square. It is four feet eight inches 

high, and will weigh sixteen thousand pounds, while a five horse power motor will be ample power. 

Is this not an ECONOMICAL PROPOSITION ? 

——————— PATENTED AND BUILT BY ————— 

THE GOSS PRINTING PRESS CO. 

No. 92 Fleet Street No.1 Madison Avenue 

Metropolttan Life B’1d’g. CHICAGO, ILL. LONDON, - ENGLAND 
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A Review of Dummies 
marks the beginning of every printing order outside of the ““common garden 
variety” kind. The dummy serves as the plans and specifications for the 
catalog or booklet the printer is asked to build. Type-setting, press work and binding are 
mechanical functions and can be performed successfully by all printers who have equipment 
and skilled workmen... If you have both, Barnes-Crosby Company will make you an 
active competitor for the finest illustrated catalogs and booklets—the class of work 
monopolized by a few printers who maintain art and engraving departments as adjuncts 
to their printing business. 

Barnes-Crosby Company is an Bee ion of artists and engravers—some 300 of 
them-—competent to design dummies, designating their shape; size, quality and color of 
stock; illustrations, color schemes and binding. Their dummies will get that order for you. 
Barnes-Crosby Company will furnish you complete plans, engrave. the plates and deliver 
them to you ready for the press. Printing plates for every purpose. 

Barnes-Crosby Company co-operates with Printers and 
Publishers, but does not compete with them. ) 

Day and Night Service : 

Barnes-Crosby Company 
| E. W. he, President 

Artists :: - Engravers Si ‘Catalog Plate-Makers 
Two Complete Establishments 

215 Madison Street, Chicago .__ 214 Chestnut Street, St. Louis 

Direct Contact with Barnes- Crosby Company can be had in their Branch Offices: 

New York, Union Square, Tel. Stuyvesant 4849 Milwaukee, Wells Bldg., Tel. Main 2394 
Cincinnati, Perin Bldg., Tel. Canal 371 Minneapolis, Andrus Bldg., Tri-State Phone 9511 
Detroit, Stevens Bldg., Tel. Main 535 Moline, 3rd Ave. and 17th St., Tel. Old East 258 
Indianapolis, Majestic Bldg., Tel. Main 5255 Cleveland, Citizen’s Bldg., Tel. Main 93 Bell 
Kansas City, Braley Bldg., Tel. Bell Main 2010 Toledo, 1004 Grand Ave.,Tel. Home Phone 5385 

and Home Main 5100 Birmingham,2111 1stAve.,Bell Phone Main 1057 
Memphis, 294 Madison Ave., Tel. Main 1292 San Antonio, Veramondi Bldg., 132 Soledad St. 

Mexico City, Dolores 7 

Perhaps you’re from Missouri. In that case, we'll “show” you. A word from you and 
we'll send you samples of what other printers have accomplished with our assistance. 
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THE HEAVIEST, SIMPLEST, MOST COMPACT AND HANDSOMEST TWO-REVOLUTION. COMPARE THIS ILLUSTRATION WITH THAT OF ANY OTHER 

THE BABCOCK PRINTING PRESS MANUFACTURING CO., NEW LONDON, CONNECTICUT 
New York Office, 38 Park Row. John Haddon & Co. Agents, London. Miller & Richard, Canadian Agents, Toronto, Ontario. 

BARNHART BROS. & SPINDLER, WESTERN AGENTS, 183-187 MONROE STREET, CHICAGO 
Great Western Type Foundry, Kansas City, Missouri; Great Western Type Foundry, Omaha, Nebraska; Minnesota Type Foundry Co., St. Paul, Minnesota; St. 
Louis Printers Supply Co., St. Louis, Missouri ; Southern Printers Supply Co., Washington, District Columbia; The Barnhart Type Foundry Co., Dallas, Texas; 
National Paper & Type Co., City of Mexico, Vera Cruz, Monterrey, and Havana, Cuba. On the Pacific Coast—Pacific Printers Supply Company, Seattle, Wash. 

The Babcock Optimus 
The Babcock Optimus 

The very best assurance buyers can have that satis- 
faction will follow the installation of a new machine is 
in the condition and performance of the old machines 
of that make. 

We made the first Optimus presses many years ago 
when comparatively little was known by anyone of the 
two-revolution type, and when printing conditions were 
far from the exactions now prevailing. After more 
than twenty years these first Optimus presses are still 
in use, in some cases in big pressrooms satisfactorily 
competing on modern work with modern machines. 
Other two-revolutions of that early time are no longer 
made, while many born since have died. 

The old Optimus must have been fundamentally 
sound and meritorious to still exist with vitality suf- 
ficient to as easily carry modern burdens as do those 
others that have been especially made to meet them. 

What the very old Optimus presses are, and what 
they are doing, make us proud of them. Especially 
satisfactory are later old machines with the ball and 

socket bed motion, not one of which is out of register, 
while all show superiority in strength, distribution, 
speed and wear resistance, after many years of use. 
In the light of present knowledge we do not claim that 
these old machines are perfect; we do claim that they 
are an existing, tangible encouragement to everyone 
to buy Optimus presses now, for the fundamentally 
vital and exclusive features that have won Optimus 
success are those, made better, that have been used all 
these years under every printing condition. Time, the 
unprejudiced tester, has established their value for the 
favorable consideration of the present inquirer. 

Look up the late Optimus presses! They are greatly 
better than these old machines that are so good. Im- 
provements have been constant in both big and little 
things, especially in those that make for convenience, 
relieve the operator of labor, and expedite production. 

It has never been possible to buy a press as fit for 
the hardest conditions and service as the Optimus, and 
this is equally true now. 

The Babcock Optimus 
SET IN AUTHORS ROMAN 
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YOU HAVE parity USE FOR IT 

H. De 

THE ADDITION em UND RIe Ze LO PRINTING INK GIVES 

PRESSMEN @ Jas THE OPPOR LUN It yee ORG Nels DRYING 

QUALITIES ... BODY . . TACK) 3a 

USE Tints of YOUR OWN 

MANUFACTURE 
USING 

queen city LIOUID TINT BASE ayn QUEEN CITY INKS 

UNCLE SAMS creen BACKS are 

NEVER USED 

TO PAY FOR BETVERUNKS THAN, THOSE, MANUBA GED Kip 

BY 

THE QUEEN CITY PRINTING INK Company 

CINCINNATI CHICAGO | BOSTON 

PHILADELPHIA KANSAS CITY 

MINNEAPOLIS 
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SO SOE 

BEATS THE REST 
Good Workmanship and Material. Trip 
or Throw Off. Printed Side Up Delivery. 
Few Working Parts. Power Fixtures 
and Hand Attachment on Each Machine. 

© 

Requires no Expert to Erect or Operate. 

Six-Column Folio (“ysopsesene’*) Price, $450.00 Six-Column Quarto (CusanteetSeeet) Price, $550.00 

BEST VALUE OF ANY LOW-PRICED PRESS MANUFACTURED. FULL INFORMATION AND LITERATURE SENT BY CHICAGO HOUSE OF 

KEYSTONE TYPE FOUNDRY, 529 Wabash Avenue, Chicago 
Oy et Sn oe oll 

morc ee 

Used Simplex Machines 
For Sale 

10-pt. Adjustable 12-pt. Adjustable 10-pt. Adjustable 
Factory No. 1385 Factory No. 1395 Factory No. 1509 

$200 $200 $200 

These Simplex Typesetting Machines 

have been used, but are in good order. 

They are practically the same kind of machines 

(except the shape of the base) 

that are now advertised as Unitypes. 

Note factory number and price of each. 

No type with these machines. 

Gutenberg Machine Company 
WILL S. MENAMIN, PRESIDBNT AND GENERAL MANAGER 

545-547-549 Wabash Avenue, . CHICAGO, ILL. 
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A Very Useful 
Hansen’s Spear Indicators Aal Novello 

2 2A 

Per Font, $1.65 Will justify perfectly to 6-pt. rule 
Font contains 4 each Nos. 1, 2A, 3, 4, 19, 20, 21 and 22; 6 No. 2 

GROUP C 

(Fine 9 

Per Font, $1.40 Will justify perfectly to 4-pt. rule Per Font, $1.00 Will justify perfectly to 2-pt. rule 
Font contains 6 each Nos. 5, 8, 25 and 26; 4 each Nos. 6A, 7, 23 and Font contains 8 each Nos. 9 and 12; 6 each Nos. 10A, 27, 28, 29 and 

24; 8 No. 6 30; 4No.11; 12 No. 10 

GROUP D 

Per Font, 2 each, $1.50 Will justify perfectly to 12-pt. rule 

Use these indicators to brighten and individualize adver- 

tisements. Useful in certain classes of booklet and job 

printing. Have you a copy of the Hansen Catalog Show- 

ing late style type faces and printers specialties : 

C. I. Johnson Mis. Co. 
Complete Printing Outfits in Stock 

* Johnsonized”’ and New Machinery Hansen Standard Line Type 

SAINT PAUL, MINNESOTA 
Set in Masterman Roman 
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XY So seule nie | 

ULLMANS 
v “N KS” 

They say 

The printing business is slow 

But the sales of Ullman’s Ink 

Are greater than ever. ® 

The busiest printers . Are the ones who use 

gens Inks ® 
And the user of 

Ullman’s Inks 

Is getting the business 

That others miss 

SIGMUNDULLMANZCO 

NEW YORK CHICAGO 

PHILADELPHIA CINCINNATI 
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A. F. WANNER & CO. 
342 Dearborn Street 

CHICAGO 

The Printers’ Supply House, located in the heart of the 
printing district of Chicago 

We sell and deliver on very short notice printing outfits complete. We handle 

Chandler & Price and Challenge Gordon Presses, Golding Presses, Galley Uni- 

versal, Scott and Stonemetz Cylinders. 

In Cutting Machines we have the Advance Challenge, Diamond, Reliance, 

Peerless, Chandler & Price, National and Brown & Carver. 

ine 
We furnish American, Inland, Keystone or Hansen, giving the printer an opportunity to get 

the best products of all the famous foundries. 

BRASS RULE 
We have our own factory on the spot and can furnish any face made in very short order. 

We are the home of the famous Wilson Blocks, Suddard Block System, American Multiplex 

Punch, Potter Proof Press. 

We sell the Hamilton Manufacturing Co's. Wood Type, Wood Goods, Imposing Stones, Cases 

Cabinets, Furniture, etc. 

Our Machine Shop for rebuilding all kinds of printing machinery is very complete. We carry 

a very large stock of Cylinder Presses, Job Presses, Paper Cutters, etc. All our rebuilt machinery 

is sold under a guarantee so that the purchaser is sure to get just what he contracts for. And we 

are able to give the printer the result of many years of practical experience in this line of business. 

Write for our new list of Rebuilt Presses, Cutters, Stitchers, 
Motors, etc. 

A. F. WANNER & CO. 
342 Dearborn St. Chicago, Ill. 

TELEPHONE 1040 HARRISON 
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BARGAINS 
In Rebuilt and Second Hand 

Machinery for 

PRINTERS AND BOOK BINDERS 

Have you seen our Special List of Bargains 
for August only? 

WIRE STITCHERS 
(All Sizes) 

MAKE PRICES 

Donnell - - $ 65.00 to $165.00 
Morrison - - 60.00 to 165.00 
Universal - - 100.00 to 350.00 
Boston No. 3 - - 
New Jersey - - 
Brehmer - - 60.00 to 200.00 
Thompson - . 85.00 to 170.00 

Stapling Machines (A// Makes) 

Prices ranging from $12.00 to $30.00 

Round Corner Machines (A// Makes) 

Prices ranging from $12.00 to $65.00 

Paging and Numbering Machines (A// Makes) 

Prices ranging from $80.00 to $145.00 

Perforators (4// Makes) 

Prices ranging from $40.00 to $150.00 

Stabbing Machines - Sanborn Power $75.00 

Punching Machines (A// Makes) 

Prices ranging from $15.00 to $150.00 

Paper Cutters (A// Makes) 

Prices ranging from $70.00 to $250.00 

Table Shears (Al! Makes) 

e Prices ranging from $40.00 to $100.00 

Ruling Machines 
Prices ranging from $75.00 to $120.00 

- 125.00 
175.00 to 300.00 

Write for itemized list of second-hand machinery. 

Wire Stitchers We manufacture 

E Perforators 

Monitor # Punching 
Machiner Machines 

+ y Box Stitchers 

for the et Paging and 

i Numbering 

Complete Machines 

Bindery Embossers 

> ee Standing 

Presses 

It has stood at |” Creasers 

the top Job Backers 

for 20 years Etc., Etc. 
Monitor No. 1 Wire Stitcher 

LATHAM MACHINERY CO. 
306-312 S. Canal Street 

CHICAGO 
NEW YORH, 8 ReadeSt.. .... BOSTON,220 Devonshire St. 

613 

Imitation is the 
Sincerest Flattery 

For Over Twenty-five Years our 

51.00 Insurance Policy Ink 

has stood at the head of all Job Inks for printing 

on hard-surface papers, drying quickly with a 

gloss, and not offsetting. Other houses have 

tried unsuccessfully to imitate it, but our process 

of making this Ink makes it unqualifiedly the 

Finest Grade of Job Ink on the market. 

On receipt of one dollar we will forward by 

express, prepaid, one pound to any part of the 

United States or Canada. 

ERED Ker GE EV EY.€O? 
FRED’K H. LEVEY, President CHAS. BISPHAM LEVEY, Treasurer 
CHAS. E. NEWTON, Vice-President WM. S. BATE, Secretary 

MANUFACTURERS OF HIGH-GRADE 

PRINTING INKS 

New York 
59 Beekman St. 

Chicago 
357 Dearborn St. 

San Francisco Seattle 
653 Battery St. 411 Occidental Ave. 

A GOOD STAPLING MACHINE 
Is a Convenience and an Economy in Every 

Printing Office. 

It is an absolute necessity 

to every printing office that 

does not have a wire 

stitcher. 

The Acme Binder 

No. 6 

is a good stapling machine. 

It has stood the test for 

years and has been im- 

proved through practical 

experience with the de- 

mands of printing offices. 

A stapling machine helps 

in securing business. Get 

one and do your own pam- 

phlet binding in the most 

economic and expeditious 
PRICE $40. 

manner. 

The Acme leads them all and is for sale by Printers’ 

Supply Houses throughout the United States. For further 

and full particulars write 

THE ACME STAPLE MACHINE CO., 
112 NORTH NINTH ST., - - CAMDEN, N. J. 

Progress Typewriter Supply Co., Ltd., London, England, European Agents. 
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FOR EVERY BINDERY—FOR EVERY PRINT-SHOP 

ON CRIMPING 

FUTURE ORDERS Two Styles, 

FOR Nothing Better. 

PERFORATING SCORING 

MACHINES Single or Hinge 
Cover, 

A CRIMPING Anyewaidte 

SCORING 

SLITTING a from 

ATTACHMENT Onionskin to 
CAN BE Heavy 

FURNISHED Cardboard. 

THE INDEPENDENT NATIONAL ROTARY CRIMPER-SCORER-SLITTER 
——_—— NO PERFORATING 

TAKING STOCK UP TO TWENTY-FOUR INCHES WIDE 

Fitted for line shaft or motor drive with belt, $110; or with self-contained individual motor drive, 

16H. Pe DD. Ce, $1405 4 HPA, Ca $1652 HOB shactory. 

WRITE FOR FURTHER INFORMATION AND SAMPLES OF WORK 

NATIONAL PERFORATING MACHINE CO. 
MANUFACTURERS OF PRINTERS’ MACHINERY 

FOR SALE BY ALL DEALERS. 22d and Campbell Sts... KANSAS CITY, MO., U.S.A 

investigate NeW Model Jobbing Folder 

The above machine will fold not only periodical work but the finest catalogue work. It has Automatic 
Registers at all folds. Automatic Sheet Retarder and Head Perforators that overcome all ‘‘buckling”’ 

Made by BROWN FOLDING MACHINE CO. 
ERIE, PENNSYLVANIA 
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HAMILTON’S 
MODERNIZED COMPOSING-ROOM 

FURNITURE —————— 

No cabinet previously introduced has attracted such quick and 
wide attention as has occurred in connection with the Ad-Man’s 

Cabinet. Already several large lots of these eabinets have been 

installed in leading printing-ofices in the United States, Canada, 
England and Australia. 

The Ad-Man’s Cabinet embodies all the good features of other 
cabinets, providing the low Job Case equipment with the supported 

Lead and Slug Bank which does not obscure the foreman’s view. 

The two tiers of cases are reversed, one tier facing each side. It 
has a Working Top, Copy Drawers, Supplementary Galley Banks, 
Adjustable l ead and Slug Banks, Extension Front, Mortised Label 

Holders, Foot Rails and Electric Light equipment. No Iron Brack- 

ets are required. It is a master-piece of economical composing- 

room equipment, and will save 50 per cent of floor space and 25 per 
cent in composing-room labor in almost any office where installed. 

SEND FOR COMPLETE DESCRIPTIVE CIRCULAR 

Our Booklet, ‘“CompostnG-Room Economy,”’ shows the actual 
plans of the composing-rooms in more than thirty rep- 

resentative printing establishments throughout the 
United States. If you are interested in this vital 

question, send for a copy and fill out the 
coupon attached. Let us show you what 

can be done wth your office. 

Weare 
interested 
in the ques- 
tion of Modern- 
ized Furniture and 
we would like to have 
your representative show 
us a floor plan of our compos- 
ing-room as you would re-arrange 
it, with a view to our installing such 
furniture as you can show us would soon 
be paid for in the saving accomplished. 

THE AD-MAN’S CABINET 

THE HAMILTON MFG. CO. 
Main Office and Factories: . TWO RIVERS, WIS. 
Eastern Office and Warehouse: ° RAHWAY, N. J- 

Name ewee ence eo acvece cele eevee Se ences es cece ee este eccesccesvecceeseesecccrenese Se eS Se a ee ee aa aa ne 

So PA ae ALL PROMINENT DEALERS SELL HAMILTON GOODS 

City erescrecraeseeenseacens Sactene State Sn aS Ree pigeons ez ALVALUAELE LINE CAUCE, craduated by picsstandenonparcile emailed free 

Have you a copy of Composing-Room Economy? nes dedeny eno te to every inquiring printer. 

Megill’s 
Paten 

Automatic 
Register Gauge 

ne description, 
Snel for every DUrpose InN 

PEN ann INK or WAST The sheet as shown, is fed short of the gauge and yet it will register. When the 

press closes, the ‘““Automatic’’ extends forward and gently pushes the sheet to exact 

WARNS LETTERHEAD Ss position, It does not Bite the sheet and prevent it from registering. It never pushes 
it out. It registers cardboard or paper. The ordinary gripper operates it. No extra 

CATAL O GES COVERS. fixtures. The gauge simply forms a stop for the sheet and then registers it. Feed 

imal ordinarily, but as fast as you like. 

LL GIZA Me S Ores The Automatic Register Gauge, including a pair of the Double-Grip 
AD. DESIGNS. iii -}- SSaehik eat eae to your door for $5.95. Testimonials and booklet 

E. L. Mesgill, Pat. & Mfr., 60 Duane St., New York 

MECHANICAL DRAWINGS 
LUE F S 

BIRDS-EYE VIEWS. 25 CUT LONGER 
RETOUCHING PHOTOGRAPHS 

io 1IALF-TONES, ZINC ETCHINGS .,. 
aa GOoLOrm WORK OF EVERY CT. 

DESCRIPTION, IN Two, THREE 
OR MORE COLORS, Wood 
ENGRAVING, WAX ENGRAVING, 
ELECTROTYPING, STEELOTYPING, 
NICKELTYPING STEREOTYPING, 
COMMERCIAL PHOTOGRAPHING. 
“heehee chock ck ck ch ce oe 

SUERGCENS BROS 
167 ADAMS STREET, CHICAGO. 

with less sharpening. 

Royle Router Cut- 

ters Cut 

Try Them 

John Royle & Sons 
Paterson, N. J., U. S.A. 

Engravers’ Machinery 
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We produce every style of engraving for makiag 
catalogues and advertising attractive. The cost ot 
the engravings is one of the small items of expense, 
but they are the strong feature for attracting attentior 

to selling qualities. 

Let us tell you more about why SANDERS’ 
ENGRAVINGS have the greatest selling qualities. 

> 

SANDERS ENGRAVING COMPANY 
LON SANDERS, PRESIDENT 

221 OLIVE STREET, ST. LOUIS, MO. 

— 
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OPPORTUNITY 
This is the One Year in Ten When You Can Take Advantage of 

Opportunity—When You Can Give Your Readers Some- 
thing That There is a Great Demand For 

Once in Every Ten Years. 

YOU WILL TAKE ADVANTAGE OF OPPORTUNITY BY SECURING THE VERY 
BEST DOWN-TO-DATE 1910 CENSUS CHART OF YOUR STATE AND UNITED STATES BY 
WRITING US FOR TERRITORY AND SECURING TERMS FOR THE GREATEST 
ee IN CIRCULATION PROMOTION EVER USED BY A NEWSPAPER PUB- 

IT NEED NOT NECESSARILY BE A “ONCE IN TEN YEAR?” OFFER, BUT WE 
QUOTE FROM FIVE CUSTOMERS WHOM WE STARTED USING OUR CHARTS TEN 
YEARS AGO, AND THE FACT THAT THEY ARE PLAGING THEIR ADVANCE CON- 
TRACTS NOW FOR THESE CHARTS IS STRONG EVIDENCE THAT THEY HAVE 
FOUND THEM TO BE A STAPLE MEDIUM. (We omit names of customers, but will be glad to 
send these on written request.) 

(1) eWe accept your offer and you may book our order for 5,000 Wall Charts, made up according to our 
specifications. These of ‘course to contain the 1910 census of ———————————._ You may begin deliv- 
ering the first thousand as soon as you have the charts completed, and a thousand every thirty days 
thereafter until all have been shipped, billing for each lot monthly. 

It is now about ten years since I gave you our first order for maps. During that time I have used a 
great many of them and I have always found them a very satisfactory circulation feature. Really, I would 
give the map preference over any other premium.” 

(2) “In giving you our order today for ten thousand (10,000) additional charts, it is our wish to have them 
shipped, out monthly, following the completion of our present stock order. I believe it is now ten 
years since I have started to use your maps and charts, and can frankly state that I have found them 
a most satisfactory premium. In fact, my canvassers throughout the country would not think to con- 
tinue business unless they had the charts to show.” i 

(3) “We are placing our order for ten thousand (10,000) additional charts, which you are directed to ship 
monthly, beginnng August 1st, 1910, and to follow one thousand a month thereafter until this order is 
completed. We have been using the Chart as a premium for nearly a dozen years and it is the only 
premium that has not been discarded in favor of some other during that time. The Chart has always 
ne our Soatoua and we get the larger part of our business for ‘both the Daily and Weekly through 
the use of it.’ 

“Confirming the order recently placed with you for 10,000 Charts for —————————— and 10,000 for 
—_—___, will say it is understood that in accepting these orders, you agree that the charts shall 
show the complete 1910 census for the states shown on the charts. Our agency force have used an 
average of over 60,0000 charts a year for the past five years, we have used them on our general pub- 
lications nearly 10 years and can recommend the map and chart to be the most staple premium for cir- 
culation work.” 

“T have yours of August 4th and accept your terms of that date for 25,000 Wall Charts. You 
understand, of course, that we do not want any of these charts until the new census is available. I 
believe this is the seventh year for me to place orders with you for the Wall Chart, and I am glad 
to say that it is one of the most staple premiums I have ever used. The traveling men can always get 
business with it and year after year we find the demand grows. We hope you will get these maps to 
us at the earliest possible moment, for we anticipate a big business with them during the season of rgro-rr1. 
Asking your usual prompt attention to this order, we are.” 

(5) 

THE NEW HOME LIBRARY CENSUS WALL CHART WILL BE THE GREATEST 

CIRCULATION GETTER FOR THE SEASON OF 1910-11. 
IT HAS MADE A REPUTATION FOR ITSELF—PUBLISHERS LIKE IT—AND IF YOU 

HAVE NOT PLACED YOUR ORDER WOULD SUGGEST THAT YOU WRITE NOW AND 
ARRANGE FOR TERRITORY. FIRST COME—FIRST SERVED! NO ENTERPRISING PUB- 
LISHER CAN AFFORD TO BE WITHOUT IT. 

WHEN WE SELL YOU THE CHART, WE ALSO SELL YOU AN IDEA, THEREFORE, 

UPON DELIVERY OF THE CHARTS, YOU WILL GET EVERY HELP IN THE WAY OF 

THE RIGHT KIND OF ELECTROS, CIRCULAR FORM LETTERS, VALUABLE SUGGES- 
TIONS, AND EVERY CO-OPERATION TO THE VERY BEST OF OUR ABILITY. 

PUBLISHERS LIKE TO DO BUSINESS WITH THE MAN WHO KNOWS 
YOU WILL GET THE BEST CHART BY PLACING ORDERS WITH THE PIONEER 

MAP MAN. WRITE HIM TODAY FOR SPECIAL TERMS AND SAMPLES.” 

S. BLAKE WILLSDEN 
Newspaper Premium Specialist 

151-153 WABASH AVE. - - CHICAGO, ILLINOIS 
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LOW PRICE OR QUALITY? 

Which influences your decision ? 

Do not decide on price alone. 

Secure Quality at a fair price. 

Consult 

The Quality Ink Makers 

H. D. ROOSEN COMPANY 
261-263 WATER ST., BROOKLYN, N. Y. 

CHICAGO, ILL. TORONTO, ONT. 

BUENOS AIRES. MEXICO CITY. 
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A & en = pS | 

il R SCOTT &¢ 
SS 

PLAINFIELD Nid. us 

CAPACITIES 

Cuass X XT 

24,000 per hour—4-6-8-10 and 12 pp. 

Cuass XX 
24,000 per hour—4-6-8-10-12 and 16 pp. 

Cuass XXS 
24,000 per hour—4-6-8-10-12-14 and 16 pp. 

Chass XX Y 
24,000 per hour—4-6-8-10-12-14-16-18 & 20 pp. 

Cass YY 
48,000 per hour—4-6-8-10 and 12 pp. 
24,000 per hour—14-16-18-20 and 24 pp. 

Also made in 32 page size and to print colors. 
All “Speed King”’ presses can be enlarged in ca- 
pacity at any time without change of foundation 
or any interruption in use. 

The Fastest and Simplest Newspaper Press in the World 

The SCOTT “Speed King” 
Many attempts have been and are being made to approximate the perfection of this 
machine, but on account of our BASIC PATENTS and EXPERIENCE in building this 
type of press, all imitations have certain disadvantages or complications. Compare 
our “Speed King” Press with all others as to Simplicity—Accuracy— Speed—Versa- 
tility—and Durability, and you will find that the SCOTT “Speed King” is supreme. 

EXCLUSIVE “SPEED KING” FEATURES 

Speed—400 revolutions per minute of printing 
cylinders. 

Single Plate—Double Speed. 

Fewest number of two-page-wide cylinders and 
fountains. 

Prints from regular semi-circular stereotype plates. 

Positive Half-Sheet Inserting. 

Mechanism—Made fool-proof and many others. 

COMPLICATIONS AVOIDED ARE 

Paper-Wasting Devices. 
Wide Cylinders involving unequal wear. 
Split Cylinders running different speeds. 
Chopping Folding Blades. 
Tubular Plates. 
Multiplicity of cylinders and other parts. 

There is no press ‘Just as Good’’ as the SCOTT “Speed King”’ 

For descriptive matter, prices and full particulars. address 

WALTER SCOTT & COMPANY 
New York: 

41 Park Row 

David J. Scott, General Manager 

MAIN OFFICE AND FACTORY 

Chicago: 
Monadnock Block 

PLAINFIELD—NEW JERSEY - U.S. A. 

Cable Add: ess —Waltscott New York—Codes used: A BC 5th Ed., and Our Own 
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The Ault & Wiborg Co. 

Makers of 

Letterpress, Steel-Plate, Copper- 

Plate and Lithographic 

INKS 
Importers of 

Lithographic Stones, Supplies and Bronzes 

Cincinnati New York Chicago St. Louis 
Buffalo Minneapolis Philadelphia San Francisco 
Toronto, Can. City of Mexico, D. F. Havana, Cuba Buenos Aires, S. A. 

London, Eng. 



Aa 

CHICAGO 

Ca yeorF 

PHILADELPHIA 
SAN FRANCISCO 
HAVANA 
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BLACK INK 

NOW FOR OUR BLACKS! 
We have shown you what our Colors can do. 

The same expert skill, science and care that have 

made A. & W. Color Inks world-famous, go into 

our Blacks—and we have a Black for every pos- 

sible printing need. 

TELL US YOUR REQUIREMENTS. 
We can, and will, supply just the Ink for the work. 

Years of experience and a full guarantee behind 

every ounce Ve Loiuae. |baui<, 

ONE TRIAL OF OUR SCIENTIFIC BLACK 

will prove well worth your while. 

It is a product that makes good. 

THE AULT & WIBORG COMPANY 
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PHILADELPHIA MINNEAPOLIS SAN FRANCISCO Toronto, Can. 
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Printing in the Earlier Days 

The History of the Press of a City for Over a Half Century—How a News- 
paper Has Fulfilled Its 

OME one has said that, “The printing-office 
is the poor man’s college.” 

In reading an article, in the Battle Creek, 
Mich., Journal, the saying was re-called, and 
not only its truthfulness impressed upon the 
thought, but also the fact of the broadness 
of the knowledge imparted and the great 
extent and influence, in the aggregate, of 

this printing-office-college with a branch in every city, 
town and hamlet. The article was by Charles E. 
Barnes, the dean of journalism in the beautiful, en- 
terprising city of Battle Creek, and was a review of 
some fifty-five years in the history of the local press 
and printing. The writer gave his recollections of 
the offices, editors and the “boys,” with glances at 
the conditions and methods. The numbers of young 
men who learned their trade, got their education and 
start in life in the office of the Journal, and then went 

out to found other newspapers or printing-offices in 
other cities or to enter other professions, or Con- 
gress, or hold other imortant positions, suggests the 

breadth of educational influence of the printing offices 
all over the nation. Two graduates of the Journal 
office now conduct large printing establishments in 

Chicago, while scores of others are engaged in news- 

paper publishing in all parts of the county, while nat- 
urally, many, in the half century or more, have passed 
over to the other side, after having done their work, 
no small part of which consisted in the education of 

other young men in other and distant printing offices. 

The following pen picture of the old-time news- 

paper office, when Mr. Barnes entered upon his ap- 

prenticeship, will be read with interest and profit: 
In those days all editors were printers by trade. * * * m 

The typesetting was all hand composition. It was never 

dreamed that the old-time compositor would be supplanted 

by a machine. The old compositor did perfect work. Even 

the spacing, division of words, punctuation, etc., were marked 

upon his proof. Such exactness now would cause the mod- 

ern machine hand to have spasms. 

The weekly was printed upon a No. 6 Washington (Hoe) 

hand press. All job work, even to a calling card, was done 

upon a small hand press known as the fool’s cap press. The 
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-many sheets at a time. 

Functions as a School 

bed of the press just took on a quarter sheet bill, nothing 

larger. 

The work of a pressman was a trade in itself. The man 

did nothing but run off job work. The neat and artistic 

work done upon a hand press was a marvel. The pressman 

spent much time in placing “bearers” in just the right posi- 

tion, and in “overlaying” and “underlaying” the “form,” also 

in “overlaying” the “tympan sheet,’ and in trimming the 

“frisket” so that the ink would not blacken the paper or card- 

board. For days at a time the writer has “rolled” for a 

pressman; that is—to ink the forms or type. It was a lively 

job for the boy to keep up with him. 

Before press day the pressman had to “wet down” the 

paper. All paper was wet before printing because the type 

made a better impression upon it. The paper came in 

reams (twenty quires) and was folded in quires, the folds 

coming in the center. Spreading the paper upon a large 

board upon “the bank,” he sprinkled with a whisk broom so 

When finished, another board was 

placed upon the top of the pile, and weights placed upon it. 

The press work was done by the “token” which is ten quires 

or 240 sheets. The pressman who could print a “token” an 

hour was considered a fast man. The “devil” or apprentice 

did the inking, or “rolling,” as it was called. Back of the 

press was a standard upon which revolved two wooden roll- 

ers. Between these rollers was run the inking roller. The 

three rollers were the length of the press bed. To the inking 

roller was attached a long handle with which the roller boy 

controlld it. Upon this roller was daubed the ink from the 

keg. Ink was called “color.” With the left hand upon the 

crank that revolved the rollers, and the right hand upon the 

long handle of the composition roller, the boy had to rap- 

idly revolve the three until the ink was evenly distributed. 

As fast as the pressman rolled back the press “bed” and threw 

up the “frisket” the roller boy had to roll the “form” twice 

and get his roller out of the way before the pressman “flew 

the “frisket” and dropped the “tympan” upon the “forms” run- 

ning it by the “rounce” under the “platten” and then grab- 

bing the “devil’s tail” or lever, pull the same with great force 

and make the impression. It was a knack to pull the lever 

of the press. Very strong men came in the office on press 

day and the pressmen would ask them to make an impres- 

sion. When they attempted they tried to pull the lever with 
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simplpy the strength of the arm and would fail or make 

strenuous work of it. The secret of the work of the press- 

man was that when he pulled the lever he threw the weight 

of the body backward as he made the pull. 

When the ink upon the paper began to show up light the 

pressman yelled “color.” Then the roller boy had to very 

quickly daub ink upon the rollers and have it distributed and 

the form rolled before the pressman could again “fly the 

frisket.” 

The “devil” was required to wash the rollers and the 

newspaper forms. To get them clean they had to be 

scrubbed with lye. To wash rollers was the dirtiest job ever 

invented. The work of the apprentice was no summer picnic. 

Every old-time apprentice expected to learn the trade, then 

go west to some new town, start a newspaper and “grow 

up with the town.” 

Press day was the great weekly event. Everybody had to 

turn in and help fold and direct the papers by hand, no mail- 

ing machines then being in use. 

The day the inking rollers were made was another red- 

letter day. They were made of glue and molasses. The mix- 

ture was placed in a big tin can made for the purpose and set 

on the stove. A big, roaring fire was kept up all day to melt 

the compositon. It required skill to make good rollers, and 

the man who had charge had to watch it constantly. When 

the composition was thought to be in just the right condi- 

tion it was taken from the stove and poured in a big, round 

iron mould, the inside of which had been well greased, and 

then put away to cool. After standing the right length of 

time the ends were seared with a hot iron, and the roller 

taken out. All of the office force then gatherd around to 

see if it was perfect. When the day came for the making 

of rollers in the summer time the sashes were taken out of 

the windows and every effort made to keep cool. A print- 

ing office on roller-making day was the hotest place of which 

one could conceive. Hades would be cool compared to it. 

Each case of type contained capitals, small capitals, and 

The present “point” system of designating 

type was unknown. ‘The styles of type were great pica, small 

pica, bourgeois, brevier, minion and nonpareil. In the cities 

the smaller sizes were used, agate, pearl, and diamond. The 

type used for reading matter in the papers was brevier. Oc- 

casionally bourgeois was used. Nonpareil was used in adver- 

tising. Of the display types the following were used: Old 

English, bold faces, clarendons, antiques, gothics, old style, 

script, etc. Italics were largely used to emphasize words and 

sentences. It has now gone entirely out of use. 

The office had no paper cutter, but had a card cutter. All 

of the paper for job work was cut with a shoe knife. It took 

considerable skill to do the job neatly. 

The print papepr and ink were both of first class quality. 

All paper was then made of rags and was not of the flimsy 

kind used today. 

The methods of doing business were different. No can- 

vassers were ever employed to solicit either subscriptions, 

advertising, or job work. If a merchant wanted an “ad” or 

job work he had to come to the office. Business men had 

the privilege of changing their “ads” just four times yearly 

and no more. This was the inflexible rule. This is in con- 

trast with today when the business man demands a change of 

“ad” every day. One Battle Creek business man ran an “ad” 

for eight years without changing. The printer had to reset 

the type in the “ad” about once a year as the constant press 

work was wearing it down so that it was unreadable. 

All deaths and marriages were set in the small nonpariel 

type and placed under classified headings. A mere announce- 

ment of -the facts was given, no gushing write up. Every 

wedding brought a liberal supply of weddnng cake, over 

which the printers made merry. This gift was always ac- 
knowledged with thanks. 

lower case type. 
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The entire Journal force were members of the old volun- 

teer fire department, when hand engines were in use. It was 

amusing to see with what suddeness the printers made their 

exits from the office when the alarm was given; hatless and 

coatless printers sprinting for the engine house. All busi- 

ness was suspended in the office. 

The old-time printer was favored in many ways. He al- 

ways carried his composing rule in one pocket, and by show- 

ing it to the ticket-taker at any theatre or place of amuse- 

ment, was admitted free. 

One marked characteristic of the office was the harmony 

and good will that existed. There were no jealousies or jars 

or ill feelings betwen the printers. Jolly, companionable men 

were the old-time printers. 

The morning that I entered the office the first work as- 

signed me was learning the “case,” that is, learning where 

each letter is located in the case containing the type. I was 

given a piece of copy and with “stick” and “rule” in hand 

the first work of compositon began. The first article set was 

a clipping from a Detroit paper of a robbery in Marshall. 

The paper containing this article is still preserved by the 

writer. ‘The article was set with a “side head’ which was 

the style in those days. There were no such display headings 

as are seen in the papers today. Long articles would have 

only one heading set in small type. 

Here is another extract from the history of the 
Journal, which shows that the “printing-office-college 
of the poor man” was not behind other colleges in 
patriotism nor in the furnishing of volunteer soldiers 
in the war for the preservation of the Unioon, as well 
as a glimpse of one of the early editors, Mr. Wal- 
ter W. Woolnough, who conducted the Journal from 
1852 to 1863: 

Mr. Woolnough was a man of ability and a good writer. 

He was a fast type-setter and always had a good proof. 

‘He never wrote his copy, but instead always stepped up to 

the case and composed his editorials or locals as he set them 

up in type. This way of combining writing and type setting 

was peculiar to Mr. Woolnough. The writer never heard of 
any other editor doing his work in this manner. 

Among the printers first employed by Woolnough who 

learned the trade in his office was Charles R. Galpin. He 

enlisted in Co. C, 2nd Michigan Infantry and was killed in 

the famous charge of that regiment at Knoxville, Novem- 

ber 23, 1863. Timothy R. Fish also enlisted in Co. C, 2nd 
Infantry. Although badly wounded, he lived through the war 

and came home with his regiment a lieutenant. George Mc- 

Connelly went out as drummer boy in the 2nd Infantry. He 

survived the war and came home and founded the Flint 

Journal. Both Fish and McConnelly learned their trades in 

the Journal office. 

One of the best known printers that enlisted from the 

Journal office was Lorenzo A. Barker, familiarly known as 

“Ren” Barker. He served in the 66th Illinois (Western 

Sharpshooters). ‘After the war he came to Battle Creek for 

a time and then went west and worked at Sioux City. He 

established a weekly at Shelby, Iowa, called the Journal. Sub- 

sequently he came to Michigan and located at Lake City, 

Missaukee County, starting the Journal. He sold this paper 

and bought the Reed City Clarion which he stillowns. Barker 

is one of the best known newspaper men in Michigan, and is 

prominent in the Grand A'rmy circles. He can always be seen 

at the state press meetings and the Grand Army reunions. 

A. A. Beach, familiarly known as “Fon” Beach, was an- 

other apprentice who enlisted. He went in the war on the 

gunboat “Ozark,” in the Mississippi squadron. After the war 

he learned the molder’s trade. He now lives in Detroit. 

At one time a young Irishman called Johnny, whose sur- 

name has been forgotten was employed in the office. He 
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drifted away and when the war broke out enlisted in the 

rebel army. 

Mr. Woolnough claimed that the old Journal office fur- 

nished more men for the army than any other country news- 

paper office in Michigan. 

Albert Gore became lieutenant of Co. D, 66th Illinois 

Infantry (Western Sharpshooters). He learned his trade 

in the Review and Herald office, subsequently working in the 

Journal office. Mahlon Gore, brother of Albert, also a Re- 

view and Herald printer, was working for the Journal at the 

outbreak of the war and enlisted in the three months’ service. 

Afterwards he founded the Sioux City (lowa) Journal and 

later the Orlando, Florida Reporter, and became one of the 

prominent newspaper men in that state. He is now living in 

Orlando. 

Another printer who enlisted from the Journal was Dr. 

Wm. J. Miller. He served in the Mississippi squadron on the 

gunboat “Forest Rose.’ After the war he learned dentistry. 

He died in Galesburg. 

George Ryan, another apprentice, served during the war 

on the gunboat “Ozark,” in the Mississippi squadron. He 

is now dead. His brother Jerome Ryan learned the trade in 

the Journal office and afterwards for years worked on the 

morning papers in the cities. When last heard from he was 

working in Chicago. ; 

“A Candidate’s Edition” 

“A Candidates’ Edition” is a new one and yet seem- 
ingly appropriate to the approach of primaries and 
elections. The grouping of all the candidates, with 
their claims, portraits and biographies, in one issue, 
makes a paper easy of reference for voters, and has 
the advantage of presenting the whole view of the 
field as to those seeking positions, and then the one 
paper can be easily preserved, or kept at hand, for 
consultation, and comparison of the claims of candi- 
dates and parties. This new kind of special edition 
was adopted by the Belleville, Kansas, Telescope, in 
its issue of July 27th. A page and a quarter was 
given up to the official announcement by the County 
Clerk, of all the candidates of the different parties, or 
the primary party tickets, Republican, Democratic, 
Socialist and Prohibition, for the primary election. 
with the date of election and an enumeration of the - 
precincts, etc. This is legal advertising and, from a 
newspaper publisher’s standpoint, is a vast improve- 
ment over the old method when the newspaper was 
expected to do this service for the public without 
charge or reward. The announcement of the candi- 
dates and their claims were also treated, in times past, 
simply as news, and candidates often forgot to thank 
the paper for this publicity, and the party managers 
looked upon all the work of the editor as for the good 
of the cause. Now candidates are expected to pay for 
space in the paper the same as other advertisers, and 
no more think of using a paper’s columns without pay 
than of using the teams of a livery stable without 

pay—at least that seems to have become the rule in 
many sections of our great Republic. There may be 
danger of too much commercialism in practical poll- 
tics but, certainly, it is better that the announcements 
of candidates, and of parties and their claims, should 
appear openly as advertising, than that a species of 
secret bribery of the press should be carried on, where 
the newspaper publisher secretly sells his columns and 
his editorials to candidates or parties. It is fair that 
the people, the members of the parties and the individ- 
uals should openly pay for what is received rather 
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than that the press should bear all the burden. Ad- 
vertising should be honest and must be honest to -be 
effective. 

Under this new plan the people are given all sides 
and can judge for themselves. There remains, then, 
no grounds for suspicion that the publisher or editor 
is only working for the promised position of post- 
master or other appointive office, or for a private bribe. 
The new way is a business method. If a man wants 
an employment, he advertises. Offices are nothing but 
employments, though the newspaper editor and pub- 
lisher as representing his constituents—all the peo- 
ple—has an obligation or duty to them and to him- 
self, as one of the people, to see to it that unworthy, 
dishonest or inefficient employes do not get employ- 
ment through fraudulent advertising. Every news- 
paper should have honest principles and convictions 
that are above purchase and an editor should never 
sell his editorial utterances to candidates or politi- 
cians any more than he would sell them to merchants. 

Advertising should appear as advertising. The old 
view that advertising is less effective in exploiting 
the truth and winning credence and votes, because it 
is known as such and is paid for, honestly, has been 
proven to be erroneous by actual test. The truth 
presented honestly, clearly and convincingly wins 
fame and demand alike for men.and measures as for 
merchandise, lands or stock... So in recognition of 
these facts and existing conditions, this, Kansas pub- 
lisher gets out an extra “ Candidates’. Edition” to 
serve them more effectively and conveniently and to 
afford space for this political advertising at. the oppor- 
tune or proper time, just as Christmas editions are is- 
sued to accommodate the special and increased holi- 
day advertising, and the announcements, in this way, 
are afforded proper space and display. 

Unique Prize Competition for Master 

Printers 

The American Type Founders Company has hit 
on a new idea in prize contests, and one which prom- 
ises most interesting results. It specially interests the 
employing printers, although open also to employees. 
Awards of $100, $75, $50, $40, $30, $20 and $10— 
$325 in all—are offered for ‘booklets which excel in 
advertising effectiveness, typographic style, technical 
excellence, and appropriateness of type display and 
size and selection of paper and cover stock. All con- 
testants are to use the same copy. This copy for a 
booklet has been carefully prepared with a view to 
being an excellent advertisement for all printers in 
cities of all sizes. It is expected that the contestants 
will utilize the competing booklet in their respective 
territories as a means of procuring orders, so that 
even if not so fortunate as to win an award they may 
be benefited in a greater degree by their own adver- 
tising. In fact, the object of the competition is to 
stimulate advertising for printing orders, and to im- 
prove advertising ideas in the printing trade. 

The competition closes Novembeer 1, 1910. Full 
particulars with the conditions and copy for the book- 
let are printed in the August issue of the American 

Bulletin, procurable at any branch of the American 

Type Founders Company. There are no restrictions 

on the size and the shape of the competing booklets. 

The names of the seven successful printers, with their 

portraits, will be published in the Novembeer issue of 
the American Bulletin. 



DITORIAL NOTES AND P 

ECESSITY of broadness of 

view, breadth of sympathy, 

and understanding cannot 

be too frequently nor too 

strongly enforced home upon 

the mind and conscience of 

every editor and publisher. 

There ‘are~ “ many mén of 

many minds,’ a fact that 

used to be enforced in the 

old copy books, and_ the 

newspaper must serve, in- 

terest, please and in a meas- 

ure edify each and all. A 

modern newspaper affords 

little opportunity for a man 

of narrowness or who is 

wholly possessed by some 

hobby of belief, as service- 

able as some hobby as a side 

line for recreation may prove. The world may need 

reforming, but reforms cannot be forced down men’s 

throats in the raw. Reforms must be sugar-coated, 

and they must be accompanied with all things that 

are helpful, strengthening and informing. They do 

not set well on an empty stomach. Men’s interests 

and predelictions, necessities, conditions and sur- 

roundings must ever be taken into account. This 

world is today not lacking in idealists, but modern 

idealism must be practical. The power of the press 

rests largely in the opportunity afforded and pretty 

generally improved, by all successful publications, of 

touching human beings at every point. We have ever 

delighted to quote, as especially applicable to the news- 

paper-worker, the expressed sentiment of the oldGreek 

poet, “May nothing human be foreign to me.” The 

wider our observation, the more are we convinced 

that this should be a constant desire or prayer, for the 

fulfillment of which, in study, reading, association with 

others, in handling of news events, in all writing and 

work, there should be constant effort. We have said 

that newspaper--making affords especial opportunity 

for the human sympathy, for this personal contact 

with men on every side, and while this may be at once 

admitted, it may be worth remarking that even the 

advertising in a newspaper should have this in view 

as is naturally its trend. Advertising should be treat- 

ed or handled not only for the money that it may 
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bring, but with a view to the betterment of the news- 
paper readers, the elevating the standard of living, 

the making known and creating a desire for the more 

healthful, more nourishing foods, the more suitable 

clothing, the more sanitary habitations, the better 

means for carrying on of trades, agriculture, com- 

merce; of all production and distribution. All should 

be, even in the advertising department, given with 

a broad understanding of men’s wants and the possi- 

bilities of the betterment, improvement and uplifting 

of humanity. 
* * * 

Most men who complain of inadequate returns 

from printing and newspaper-making have them- 

selves to blame. Callings that require closest appli- 

cation and demand careful attention to innumerable 

details have no rewards for the shiftless who expect 

a business to keep them without their keeping the 

business. Ben. Franklin, the first great American 

printer and newspaper-maker, said, in his Poor Rich- 

ard’s Almanac, many years ago, “Keep your shop and 
your shop will keep you.” 

The printer clubs do well to designate their or- 

ganizations by his honored name, in these days of 

signal and persistent advances in the calling that he 

loved and honored and they will do well to study and 

to come to a full appreciation of his methods and 

ideals and of what he meant, as shown by his prac- 

tices, when he said, “keep your shop.” His life and 

its grand outcome show that he did not mean merely 

to stay in your shop, though he was to be found 

there during his earlier, active years, from 12 to 16 

hours of the 24, each day. He made his shop a means 

of intellectual growth and improvement, and the mas- 

tery of its details, and it constant improvement, his 

pleasure. He did not shrink before any lions in the 

way, but gained strength and success by mastering 

difficulties. When asked to print the paper currency of 

a State; he did not say that he could not for lack of 

the facilities ; he took the work and made the “means” 

for its accomplishment. In the absence of engravers. 

when he needed cuts or illustrations, he engraved 

them. In the absence of typefounders, when he need- 

ed types that he could not obtain otherwise, he made 

them. He put his brains into his work and never 

hesitated to charge a good round price for the use of 

his brains and skill. At forty-six years of age, he re- 

tired with an income of five thousand dollars a year 
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besides other investments, and five thousand dollars a 

year then was equal to twenty-five thousand dollars 
a year now. He retired to devote his life to philos- 

ohpy, invention, the service of his country and phil- 
anthropy, for which he had fitted himself during his 

strenuous years of work as a printer. When he said, 
“keep your shop,” he evidently meant “to maintain,” 

“to keep up,” “to conduct,” “to manage,” “to preserve 

from danger, harm or loss,” especially “from loss” ; 

“not to neglect,” “to be faithful to,” “to support,” to 
make the most of, and everything else, that this good 

Anglo-Saxon and Old English word “keep,” may sig- 

bbe USS 

nify. 
Meee me (oh 

One good man in an organization, who is willing 
to render loyal, continuous service with no hope of 

reward except the benefits that may result to an hon- 

orable calling and its members, is beyond price and 

deserves highest honor and deepest gratitude from 

those sharing in the fruits of his unselfish labors. 

Such a man is John T. Mack of Sandusky, Ohio, who 

has been, for the twenty-second year, elected President 

of that splendid organization, the Ohio Associated 

Dailies, that now has a membership of one hundred 

and twenty-two. He has been an indefatigable work- 

er, and is a splendid newspaper man with brains which 

he is not afraid to use. The influence of one such 

man is a beneficence to a whole State. He keeps 

young by useful activities. How much better this 

than rusting out through sluggish indifference, care- 

lessness and inactivity. 

Estimating with a full knowledge and consideration 

of all the expenses of conducting a printing business 

beats guessing every time, and then it is honest, while 

guessing is dishonest to yourself, your employes, your 

business, your family and your customers. 
a a 

Printing is the most popular calling in America, 

there being more printing establishments than there 

are of any other line of manufacturing industry. For 

this very reason, in order to decent success, better and 

more systematic methods are required in this art of all 

arts and trade of all trades, than in any other. There 

is less opportunity for monopoly than in any other 

industry and hence when properly conducted there is 

less to be feared from competition. 
Gk. Oe, 

Reading with the object of securing knowledge, 

as well as for broadening intelligence and cultivating 
the mind, is a necessity to every printer or newspaper- 

maker who would advance and do justice to himself 

and his calling. Desultory skimming over news 

events is rather dissipating than improving and, be- 
cause of this very fact, the newspaper man needs as a 
counteracting influence to read books. Dr. Williams 
made a valuable suggestion as to this, in his able ad- 

dress, that was printed in full in our August issue. 

Every editor should always have a course of solid 

reading om hand. One good book a month is none 

too much. Such reading gives strength that is easily 

to be recognized in the newspaper and it pays. The 

fact is that to learn is to increase earnings, but the 

learning is not all, it is the vigor and quickness of 

the mind, the strengthened reasoning faculties, the 

broader view and the broader interest in affairs, that 

are most worth while—as well as the increased joy- 

ousness and pleasure. Without all these the editor 

and, hence, his newspaper, becomes weak, insipid, 

without force or purpose. Read your exchanges as 

you must but read books, also, if you would grow, 

exert a worthy influence, and win a permanent suc- 

cess. 

* * > 

“The laborer is worthy of his hire.” Honest gain 

and suitable reward or increase are the underlying 

principles of all life, the very end and spring of all 

existence. There must be profit in planting and reap- 

ing and the greater the legitimate profit or gain the 

greater the satisfaction, the benefit and the honor. 

The cheap man, who works without a profit is by 

no means the most profitable to the man who pays 

for his product or his labor. Work should be done 

in a way to profit the man who buys as well as the 

one who sells. If you cannot so conduct your bus'- 

ness as to make it profitable, to earn and to secure an 

adequate reward, there is something wrong with you 

or with your business and it is your duty to ascertain 

and remedy the wrong or else quit your business be- 

fore it quits or bankrupts you. No one gains any- 

thing through bankruptcy. 
* «kx 

Results are the standards by which all things must 

be measured or judged. Men farm because of the 

-expected harvest, and without harvests there would 

be no farming. Men advertise for expected business 

and without business there would soon be no adver- 

tising. That there is so great and rich and increasing 

amount of advertising is the most convincing proof 

that it has proved profitable, that it has brought the 

expected harvest, that is just as certain as are the 

crops to the farmer. 
* * * 

The South Bend, Ind., News, as part performance 
of its duty, for the protection of the health of the 
people, devoted the whole of the first page of its 
July 31st issue to an illustrated article describing 
what was observed and learned on a visit to a sani- 
tary dairy, near the city, that supplies dispensary milk. 
Stop, we notice that not all the page is devoted to this 
description, for space is given up to giving the names 
and amounts contributed by the newspaper’s read- 
ers to secure $400 to make up a deficiency in the dis- 
pensary fund, but then, that is in the same line of 
service. Now, we are hardly in shape, to use in the 
NATIONAL PRINTER-JOURNALIST, a whole newspaper 
page of matter devoted to “Sanitary Milking and Bot- 
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tling,’ under the startling inquiry, “Do you know 
hundreds of babies are dying from poisoned milk?’ 
Nevertheless, we fully appreciate the value of such 
matter to newspapers that go to the homes of the 
people. The story from a news value standpoint is 
intensely interesting and worth a hundred times more 
than the equal number of columns telling of a sup- 
posed wife murder in London and the tracking and 
apprehension of the husband on this side of the At- 
lantic. Is it not so? Is not the murdering of our 
own babies, and the endangering of the health and 
lives of our families and of ourselves, more impor- 
tant, than are any and all the outbreaking crimes of 
passion, avarice, or revengse in all the rest of 
the world? These crimes, as numerous as they seem 
in the aggregate, are, after all, exceptional, and the 
perpetrators are sought out and punished by the au- 
thorities as they deserve. The victims are not gen- 
erally wholly blameless and were not wholely helpless 
as are our babies and our families... Thousands of in- 
fants and others are murdered in our midst every year 
by impure milk or other food, to one person in all the 
world killed by violence. Why not find the startling 
news in these crimes at our own homes and in the 
means or steps for prevention and the means of pun- 
ishing the guilty, rather in raking the world for 
accounts of deeds of violence that we cannot pre- 
vent and that contain no helpful instruction except 
the old lessons of the old Bible, of man’s lust and 
hate, and that “the wages of sin is death’? 

Newspaper-makers have a powerful responsibility 
when they pamper their readers with accounts of out- 
breaking crimes of the whole world on the plea that 
it is what they demand, and neglect those things that 
pertain to their safety and the safety of their families 
at home. The appetite for accounts of crimes, is 
largely an acquired appetite for which the newspapers 
are in a large measure to blame. Now we have passed 
the age when we have any babies to protect, and ,we 
feel pretty safe in the little use that we make of milk 
that comes to us in sealed bottles, yet we read every 
word of the story told by the South Bend, Ind., News, 
with absorbing interest. Let newspaper-makers search 
out this kind of news in their own cities, counties and 
states and then tell the same with intelligent, fearless, 
full, instructive clearness and a real sympathetic spirit, 
alive to the safety, happiness and well-being of those 
whom they serve and to whom they look for support, 
and they will very soon be convinced that the people’s 
highest interest is found in, and is most aroused by, 
their own welfare and the security of their loved ones 
rather than in outbreaking vices and the abhorrent 
crimes of distant criminals. 

ITEMS OF INTEREST. 

Frank M. Hatch, head of the circulating department of the 

South Bend Tribune, is visiting in New York. Before re- 

turning he will go to Maine for a short stay. Mrs. Hatch ac- 

companies him. 

W. K. Lamport, associate editor of the South Bend 

Tribune, is spending August in a log cabin near Hackley, 

Wis. He is accompanied by his wife and their infant son, 

Richard Morey Lamport. 

F, A. Miller, editor of the South Bend Tribune, has re- 

turned to his desk after eight weeks in St. Luke’s Hospital, 

Chicago, where he was treated for stomach difficulties, one an 
ulcer. Mr. Miller returned home greatly improved. 
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Advertising Facts and Features 

LARGENESS, STRIKINGNESS, VALUES, SYSTEM. 

S all advertising is intended to turn the at- 
tention of possible purchasers or investors 
to the goods or other things, like lands or 
horses, had or offered for sale, the ques- 
tions of where, when and how attention can 
be most effectively and profitably secured, 
are of first consideration. 

As newspapers are taken for, and are, 
today, the principle and by far the most _ effect- 
ive sources of information, and advertising is  es- 
sentially information or news, the natural conclusion 
would be that the newspaper would be the place or 
the “where” to advertise and the experiences of deal- 
ers in all lines have established the rightness of this 
conclusion. The “when” is something easily decided 
and equally well established. Some articles are in 
like demand all the year, and these should be adver- 

tised all the time, ‘but other articles are for certain 
seasons and should be advertised just before the open- 
ing of and during such seasons. 

The question of “how” to get the best results is 
more difficult. 

Many advertisers have come to the conclusion that 
large ads are the only ones that are effective. It is 
certainly a fact that such ads, where the possible busi- 
ness to be obtained will justify the expenditure, are 
generally the winners. Americans like large things 
and largeness in a business announcement not only 
attracts attention but conveys the impression of 
great resources, of big stocks with a variety and worth 
to justify the large expenditure. There is something 
inspiring in mammoth advertisements as there is in 
the looking upon a mighty landscape or towering 
mountain. ; 

The Independent of Grand Rapids, Itasca County, 

Minnesota, contained in its issue of August 4th, a 
great display advertisement of four full pages, of 
seven-column size, and certainly for a store in a 
new city of the size of this Western Grand Rapids, 
with only a small population, it was sufficiently re- 
markabble to attract attention both at home and 
abroad, and must have impressed prospective buyers 
that with such an esablishment in their midst there 
could be no necessity or excuse for sending abroad 
to distant mail order houses to purchase merchandise. 
One reason that country merchants have had occasion 
to complain of the competition of mail order houses 
is to be found at their own doors: they have failed 
to meet advertising with advertising; have been so 
stingy in their business announcements as to impress 
buyers with the idea of littleness, of inability to sup- 
ply goods wanted or to meet prices of the larger es- 
tablishments. There is an unending search for bar- 
gains coming not only from a desire for economy 
which is often felt to be a necessity, but from the habit 
of wanting to get the best of a bargain or things for 
less than cost, which is not so commendable, but must 
be met in salesmanship. This large advertiser, in the 
Grand Rapids Independent, recognizes these facts and 
evidently plans ahead for an annual “Round Up Sale,” 
and freely quotes prices and quotes values. He makes 
his advertising striking and uses the above quoted, 
meaning, popular and well-known and impressive West- 
ern expression, to make an impression. He further 
pictures a mounted cowboy, throwing his lariat, and 
roping the words as a heading, while his splendid steed 
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is on the run. This is the striking feature of the adver- 

tisement. Under this heading is a picture full of 
action, showing hundreds of men and women rush- 
ing into the door of the store to take advantage of the 
“round up.”’ There is system and continuity in the ad. 
It is evidently an annual, for under the cuts start- 
ing the displayed announcement of the sale are the 
words, in large, bold, black-faced type: “The above 
cut is a representation of the crowds filling our store 
at our last “Round Up Sale.” 

The ideas of the value of the goods, the attraictive- 
ness of the bargains and the day of sale are all prop- 
erly emphasized and impressed. The ideas of system 
and of giving buyers something to which to look for- 
ward with anticipation are important. Advertising 
should be made as far as possible a continued story, 
with something in each chapter to indicate that much 
of interest and importance is to follow. It is a good 
thing, too, for every dealer to always have something 
of value to offer to attract or induce visists or letters. 

This plan has recently been adopted with signal 
success by bankers as well as by merchants and could 
be used with equal success by newspapers and print- 
ing establishments. The bank, referred to, secured 
artistically attractive calendars of real value and then 
instead of distributing these promiscuously or placing 
them on a table, or in a window, for all comers to 
help themselves, advertised a “calendar day,” fixing 
the day before Christmas. The calendars were neatly 
arranged and handed out with expressions of good- 
will by an officer of the bank in charge of the same. 
People were in this way attracted to the bank, a sort 
of speaking acquaintance was formed with those who 
had been strangers, and the record of the names of all 
these callers for the presents was kept, securing 
a valuabble mailing list of people who had been inter- 
ested. The calling for the calendars in person, undet 
the conditions, increased the estimate of value. There 
is a great waste and loss of advertising power in indis- 
criminate, free circulation of printed matter, just as 
there is in the free, indiscriminate scattering abroad 
of the copies of a newspaper unaccompanied with any 
announcement of the reason therefor and without any 
follow-up letters, circulars or personal calls. 

Improved .Waterways 

It is hardly possible for anyone who has made any 
investigation, to be otherwise than convinced of the 
importance of improved waterways and their use. 
There must be a study and preparation for the eco- 
nomic and profitable utilization of waterways as well 
as a study of the most feasible methods for their im- 
provement. Nature provided forests, brush and great 
growths of wild grass that served to hold the waters 
back and to prevent erosion and floods. Men have 
cut down the forests, grubbed up the brush, plowed 
up the grass and now, when the rains come or the 
snow melts, the waters rush, without restraint, into 
the streams, carrying along the soil, causing floods 
and filling the channels and beds of the streams with 
the washed-away soils and building up barriers at the 
mouths of the rivers. The whole balance, fixed by 
nature through countless cycles is destroyed; the hus- 
banded fertility of the fields carried away, navigation 
clogged and the finny tribes—sources of great food 
supply and wealth—driven from their natural haunts 
to a condition of deterioration and extinction. These 
things should be first put right by plans to retain the 
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water where it falls until the surplus works its way 
to the brooks through pure, life-giving springs. 
When this has been provided for, our waterways, 
aided, whenever necessary, by proper dredging and 
wing dams, will do much for their own improvement. 

There enters into this question of water transporta- 
tion another important question, that of the speedy 
and economical handling of freights. It is not only 
needed to have a navigable stream; if its use in the 
getting of the freights to the boats, the loading and 
getting to desired destination, without reshipment, and 
the conveniently unloading and delivering the goods 
to the warehouses, is more expensive in time and 
money than by direct shipment by rail, then expendi- 
tures for waterway improvements would be unwise. 

There is another thing, too, there must be a prac- 
tical, well ascertained plan as to the making of these 
improvements. Our Government has thrown away 
millions of dollars in the past, large shares of which 
have gone for “graft”; so much so that the “River 
and Harbor Bill” has come to be known as “Uncle 
Sam’s Pork Barrel,” with every politician after his 
share of the pork for his particular locality, and mil- 
lions more have been thrown away because there was 
no system of making the improvements permanent. 
Streams once dredged have filled up again and there 
has been a constant round of expenditure and waste, 
no one objecting, on the idea of an equitable division 
of the spoils and silence. A better system has been 
in some measure inaugurated and something of a 
proper system has been, at least, proposed, after sur- 
veys and plans by competent U. S. Engineers. 

Still there is. room for further improvement and 
greater safeguards. Our attention has been called to 
this matter—in which we feel every newspaper man 
who has any regard for his country should have an 
active and intelligent interest and a duty, in the in- 
terest of the whole country and of all the people who 
are losers through. burdensome freight—by a series of 
articles furnished in a page by the Western Newspaper 
Union. These articles are prepared by Mr. John A. 
Fox,’ Special Director of the Rivers and Harbors 
Congress. This Congress is a voluntary organization, 
having the purpose the adoption of, and putting into 
effect by the U. S. Government, a fixed and definite 
waterway policy, toward the improvement of the 
meritorious waterways of the country. There are six 
of these articles, with the following general head- 
ings, that might well be reprinted in all the news- 
papers of the country: “All Are Concerned,” “Sav- 
ing of Millions,” “Mean Lower Rates,” “Good for 
Country,’ “Canals for Benefit,” “Freight by Water.” 

TYPES PLAY STRANGE FREAKS. 

The story is told of an editor who recently wrote a 

“puff” for the belle of the ball, saying: “Her dainty feet 

were encased in shoes that might have been taken for fairy 

boots,” but the compositor made it read: “Her dirty feet 

were incased in shoes that might have been taken for ferry- 

boats.’—Printing Trade News. 

Such mistakes will happen to the humiliation of the editor 

but seldom as serious as the one recorded. 

“We read the other day,” says a Missouri editor, “where 

a fellow was shot and his life was saved by the bullet strik- 

ing a silver dollar. Now should we happen to get shot 

before you pay up your subscription, and there is no dollar 

in our pocket to stop the ball, we shall always presume you 

might have saved our life.”—Atlanta Constitution. 
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The Washington Staats-Zeitung 

| COPY of the Washington Staats-Zeitung of Seat- 

tle has served to remind us, once more, of the 

ability, the high character and the great services 

of the German newspapers of this country. There 

are, among other things, a thoroughness, a faith- 

fulness, a conscientious meeting of demands, a 

leadership in the improvement and development 

of opportunities, and a recognition and meeting 

of obligations that are worthy of highest commendation and 

adoption, and that have come to be recognized as a charac- 
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ganization or party is loyal to itself, its tenets, traditions, 
history and objects that attracted him to membership therein. 
The German press shows this, the experience of every man 
who has come into close association with our German fellow 
citizens proves the same. 

Governor Emil Baensch, of the Manitowoc, Wis., Post, 
in his address before the Wisconsin Press Association—a 
very brief outline of which was given in the August issue 
of the NationAL PRINTER-JOURNALIST—gave an enlightening 
view of the work that the German press and people have 
done for this country. Because applicable to the paper that 

APN DNIMIDINS 

SSAVAAUANANI) 

ih} 

teristic of German character, both national and individual. 
The German is loyal to principles and to the country of his 
adoption; he is constant and faithful to every organization, 
or party to which he gives allegiance, so long as such or- 

is under review, the Washington Staats - Zeitung, we are 
going to repeat and reprint here a few of the words of 
Governor Baensch, covering things that we have not here 
enumerated, so that our pen picture on this occasion may 
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be more complete: “The German press has brought sunshine 

to the social intercourse of America. It has brought the 

Christmas Tree. It has brought appreciation for song and 

music. * * * * And it has received from the Americans 

energy, enterprise and grit.’ He implied, if he did not in so 

many terms say, that the German press has brought a 

broader respect for personal rights, for the conservation 

and upbuilding of individuals, of the youth, men and women. 

“Tio the emigrant, the foreign press is philosopher, friend 

and guide.” 

The copy of the Staats-Zeitung indicates that the pape1 

is doing all these things that have been mentioned or indi- 

cated and, besides, is intelligently, effectively and enthusias- 

tically promoting immigration to, and the industrial, com 

mercial, agricultural, educational and social interests, and 

the improvement of its city and state. It is in every way 

a model special number that evidently resulted in the creat- 

ing of business at a dull time of the year. The advertising 

patronage was magnificent. 

The first page typified the early days, and the full fruition 

worked out by the pioneers in the shadow of the totem 

poles. The West Der Osten with the farmer and mechanic 

or “handwerker,’ and the Orient find proper and significant 

representation, while Alaska, that has contributed so much 

to the growth and wealth of Washington’s two great coast 

cities, is properly represented in the foreground, as a stal- 

wart miner grasping a bag of gold. The representation of 

Washington, the “IJmmergrun-Staat,’ as a stalwart maiden, 

decked with flowers, holding a horn of plenty in her arms 

and surrounded by fruits, finds most appropriate idealiza- 

tion. We are reproducing this page for the suggestiveness, 

broad significance, appropriateness anid beauty. It is wise 

to study such models and to see wherein one’s own city 

and state can be so represented as to bring out, in illustra- 

tion, strikingly and pleasingly, the most important character- 

istics. A telling first page thas no little to do with the popu- 

larity and effectiveness of a special issue. 

On the second page, the readers of the paper are intro- 

duced to the staff of the Staats-Zeitung, presented in ex- 

cellent half-tone portraits, and they are a worthy appearing 

fourteen, pleasing in expression, strong and bright in intel- 

lectuality, with force of character, earnestness and kindli- 

ness. A newspaper more than any other human product is 

a reflex of the men who make it. We like the expression 

that was quoted in an address published in the August issue 

of the NATIONAL PrRINTER-JOURNALIST, “A newspaper is a 

man done up in brevier and nopariel”’; only the modern news- 

paper is made up of many men. We believe in personality 

and that newspaper subscribers or patrons like to know of 

the men whose news stories and opinions they read, or to 

whom they commit the promotion of their business in the 

advertising columns. It is legitimate for a newspaper or 

magazine to advertise in a proper manner the men who make 

it or who write for its pages. Many of our leading publica- 

tions have recognized these facts and have built up their 

papers and magazines on the personalities, and worthy fame 

of the editors, writers and news gatherers, whose popular- 

ity they have advanced in every legitimate way possible. 
It is a false idea that newspapers should not advertise the 

men who make them as well as the work they do. The 

fame of Messrs. Wellman and Curtis is a large unit of 

value to the Record-Herald, as are the fame of Lyman Ab- 

bott and Theodore Roosevelt to Outlook, Henry Watterson 

to the Louisville Courier-Journal, of Editor Brisbane to the 

Hearst papers and as was the name of Harvey Scott, recently 

deceased, to the Oregonian. These names are written as 

they occur. Many others might be mentioned and vastly 

more might have been made towers of strength to the pub- 

lications which they served, had their names been made 
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known as would have been the case had it not been for 

false ideas of the impersonality of the press. 

All editors know that personals are the most popular 

department of a newspaper. Parties win very largely 

through the advertised personalities of their leaders. Stren- 

uous, continuous advertising make men and the ‘business or 

institutions with which they are connected. The adver- 

tising, of a shoe man, has had much to do with the excep- 

tional success of his business, and it made him the Governor 

of Massachusetts. Without advertising, Theodore Roosevelt 

and President Taft would have been today in compara- 

tive obscurity and the party that they successfully lead would 

have been defeated. We can never escape the power of 

personality so long as men are men and human sympathies, 

admirations and friendships exist. 

Following the mere modest presentation of portraits of 

the members of the newspaper’s workers, the State of Wash- 

ington receives able treatment on the editorial page and on 

other full pages. 

A brilliant showing is made of Seattle, the Queen of the 

West, and her magnificent system of parks. There was 
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much to show and yet the reality is greater than all that can 

be told even in so mammoth an issue of a newspaper as is 

this issue of the Staats-Zeitung. We have been there, and 

know by seeing. 

Tacoma, “die Stadt der Zukunft des Pacifischen Nord- 

westens,’ is given prominent place as are other places of 

lesser size, but of surpassing wonder. 

However, here we find a not unexpected department, that 

tells of the “Deutsches Vereinswesen,” and illustrates how 

the Germans have brought music, fraternity and athletics, 

not for the few but for all, to this land of liberty which 

they have sought and found. We reproduce herewith a plate 

showing the emblems of these organizations. The I. O. 

QO. F. is not a German order but we know, from experience 

in the lodge, that the Germans have embraced and adhered 

to, with unfaltering loyalty, its teachings, of “ friendships, 

love and truth”’ This is an important section of the paper, 

equally important to any newspaper. With all our talk of 

money-worship and commercialism, social organizations and 

fraternities have taken a strong hold on the people of this 

country and they are doing an ennobling work, though we 

have sometimes thought that the number of secret orders 
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had been multiplied beyond profit, and that one great cen- 

tral, open order, devoted, not only to fraternity and 

benevolence, but to some method of saving and investment, 

to teaching economies, physical training, and good citizen- 

ship, might be advisable. However, existing organizations 

should not be neglected by the press. 

This department of Staats-Zeitung gives, in half-tone por- 

traits, a great number of strong, kindly, impressive German 

faces of the best German type, of both men and women, 

the latter, whether foreign or Washington born, are strik- 

ingly handsome and wholesome in appearance. Ulustration 

has a big part in such an issue. We believe in giving por- 

traits whenever possible. It is the nearest approach that 

newspapers can get to the personal presence of those con- 

cerning whom facts are given. 

Say all we may as to the power of the written word, the 

illustrations and the portraits draw, please and impress and 

really convey much that cannot be told in the cold type 

characters. 

Managers of Newspaper Circulation 

Again 

A SUGGESTION THAT ALL NEWSPAPER WORKERS HOLD A JOINT 

CONVENTION. 

In our July issue we gave a brief account of the conven- 

tion of the Association of Newspaper Circulation in Moon- 

treal. It was a great convention and thoroughly representa- 

tive as is indicated by the following list of officers chosen 

for the ensuing year: 

President, Henry E. First, Cincinnati Enquirer; First Vice- 

President, John D. Simmons, Atlanta, Ga.; Second Vice- 

President, W. J. Little, Montreal, Canada; Secretary and 

treasurer, John R. Taylor, Grand Rapids Press; Board of 

Directors, E. A. McKinnon, Philadelphia, Pa.; J. N. Chev- 

rier, Montreal, Canada; J. L. Russell, Cleveland, Ohio; James 

R. Henderson, Montreal, Canada; C. F. Stout, Plainfield, 

New Jersey, and E. C. Johnson, ‘Springfield, Mass. 

There was a spirited discussion as to where the conven- 

tion should be held next year. Atlanta put in a strong bid 

but it was finally decided by a close vote to hold it in Chi- 

cago. 

Through the courtesy of the Montreal newspapers and 

their energetic circulation managers and the Richelieu-On- 

tario Navigation Co., the side trip to Quebec was afforded 

the members and immensely enjoyed by all. 

Circulation of a high character and of a quantity up to 

all that can be furnished by the field covered by a news- 

paper is the very foundation of all newspaper success and 

hence the practical papers and discussions of these expert 

newspaper circulators are of the very greatest value to all 

.newspaper publishers, and we hope next year to be in a posi- 

tion to give a full account of these at the convention in 

Chicago. 

While considering this convention and also the great con- 

vention of Associated Advertising Clubs of America at 

Omaha, the thought has occurred to us as to how valua- 

ble a joint convention of all organizations of newspaper 

workers might be made. If all these various associations 

of circulators, business managers, advertising managers, ad- 

vertising agents, publishers and editors could only meet 

in the same city on the same dates, there could be an inter- 

change of views and a concerted action based on reports 

of committees of conference, that would result in a better 

understanding, and work for improved methods and a gen- 

eral and permanent good, in one year that otherwise would 

require many years for accomplishment. 
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Commercial Employing Printers of Texas 

ONDERFUL improvement in the _ conditions, 

business methods and financial standing of em- 

ploying printers were pleasingly in evidence dur- 

ing the proceedings of the Sixth Annual Con- 

vention, Friday and Saturday, August 5th and 

6th, at Galveston, of the Employing Commercial 

AT.) 8 Printers of Texas. 

The first session was called to order at 10:30 

A. M., Friday, by President George M. Courts, and Rey. 

Charles Harper invoked the blessings and guidance of Provi- 

dence upon the delegates, and the work of the Convention, 

President J. H. Langbehn of the Galveston Busuiness 

League, deliveered the welcoming address, and related, in a 

most interesting manner the wonderful expenditure, since 

the great catastrophe by storm and flood, made by the city 

in municipal improvements, in building the great sea wall, 

in grade raising, in the causeway now under construction, 

and in the erection of the magnificent Hotel Galvez. 

The welcome was broad and generous, and appropriate 

responses were made thereto. The Secretary’s report stated 

that the past year had been one of success in many respects, 

and called special attention to the favorable report and 

progress of the Tou Velle bill in the House of Representa- 

tives. This bill, which has as its purpose the prohibiting 

of the Postofficce Department from printing special request 

return envelopes, had passed the house just before its final 

adjournment, but did not come up in the Senate. Other 

recommendations looking to the good of the association were 

made by the secretary. 

ADDRESS BY PRESIDENT GEORGE M. COURTS. 

President Courts said in his annual address: 

This, the sixth annual convention of the employing print- 

ters of Texas, finds the organization in better condition than 

ever before, and, while our membership has not shown a 

large increase, I feel that we have held our own. We may 

well feel proud of our strength as an organization banded 

together for the betterment and uplifting of the trade. 

While we have by no means accomplished all we were an- 

xious to accomplish, some progress has been made, and in 

the future, if we continue our efforts as in the past, great 

good is bound to come to all printers enrolled in our 

membership. 

A BETTER, KNOWLEDGE OF THE COST OF PRODUCTION. 

The necessity of education as to better knowledge of 

the cost of production and more cordial relations and closer 

cooperation with their neighbors, seems to be more fully 

recognized than ever before, and I feel that, with continued 

active effort on our part, great benefit is sure to come to 

our trade. 

Our work for the past year has been devoted to and 

along educational lines, and, I feel, with some degree of 

success. 

The employing printers seem to have at last realized the 

advantages of meeting and getting together as in other 

trades and lines of business, and I am inclined to believe 

that in the future they will see and feel the necessity and 

benefits of this, more and more, and bearing on this point 

I quote from the report of the department of commerce and 

labor: 

GREAT AND INCREASING NUMBER OF PRINTING OFFICES. 

“At the census of 1905 the total number of establishments 

engaged in printing and publishing was larger than any 

other one industry. This results from the fact that printing 

and publishing is one of the least localized industries, for 

even in very small communities the printing oflice is al- 
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most as necessary as the postoffice. Interest in this fact in- 

creases when it is observed that printing and publishing 
forms a striking exception to the tendency toward con- 

solidation, accepted as one of the signs of the times in 

the industrial world, for increase in number of printing 

establishments was greater proportionately from 1900 to 

1905 than from 1890 to 1900. While this refers more to 

tendency of the manufacturing industries to consolidate un- 

der one management than it does to the trade societies, it 

also shows that the printer is inclined to go it alone.” 

MORE COMMON SENSE AS TO ESTABLISHED PRICES, 

Are we really as intelligent as we think we are? And 

if we are, would it not be well if we had more of the com- 

mon sense of the coal dealer, “If we all charge the same 

price,” says the intelligent printer, “we will be accused of 

being in a trust.” Well, the coal dealers all charge the 

same price, and they stand as high in the comunity as any 

one; as a matter of fact, some think that, as a class, they 

stand a little higher with the banks than do the printers. 

Now if there is any business in the world ‘that needs strong 

organization, it is that of printing. 

IMPORTANCE AND FEASIBILITY OF PROPER COST SYSTEMS, 

Your officers have felt that the introduction of cost 

systems will do more than any other one thig to interest and 

instruct the printer and make him a fair competitor, and 

results in localities where it has been installed prove that 

their conclusions were correct. It is hoped that more inter- 

est will be taken in this work until there is not a printer but 

what will be informed as to the cost of this work. The 

public, as a whole, are willing to pay a fair price for the 

services rendered, but there thas been such variation in prices, 

that they naturally call for bids on their work to find where 

the bottom is. 
‘During the past year there has been printed, published 

and distributed a very large amount of literature along 

the lines of cost systems and ascertaining the cost of printing, 

and while this may not have brought visible results it has 

been educational and caused every printer to give some 

thought as to how to better his condition and to get bet- 

ter prices for his work and to raise his rating with the bank 

a little above that of the milliner, and the sooner that each 

and every one of you, no matter the size of your plant, 

introduce and install a cost system the better it will be for 

you. 

GREAT WORK PERFORMED BY U. T. A. 

The United Typothetae of America, our national assoc- 

iation, is performing a great and grand work along this 

line and as vice president of that body I offer the members 

of this organization the facilities at the disposal of their office 

and any information or assistance that may be of interest 

to the fraternity. 

We shall have with us at this meeting one or more offi- 

cers of this national organization, who will adress us and 

give us an illustratrated lecture on the latest improved cost 

systems. 

I have to recommend to this meeting that some action 

should be taken and a strong effort made to increase our 

membership. 

SIGNALLY STRONG AND EFFECTIVE CAMPAIGN IN THE 22 YEARS’ 

WAR AGAINST PRINTING STAMPED ENVELOPES. 

Referring to the discontinuance of printing of stamped 

envelopes by the United States government, the agitation 

against this was started by the United Typothetae in 1888, 

twenty-two years ago, for the repeal of the law which au- 

thorized the government to sell stamped envelopes and im- 
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print same without charge, has received an impetus during 

the past year. 

Our representatives upon the joint committee in Washing- 

ton, Mr. Byron S. Adams and Mr. Rufus C. Williams, have 

accomplished splendid results, and the work of the com- 

mittee establishes a new record in effective organization work. 

The Tou Velle bill to stop the free printing of envel- 

opes—a case of 482,000 jobs of printing annually—passed 

the house of reresentatives in Washington Monday night 

(June 20) by the astonishing vote of 192 to 27. There was 

no opposition that deserved the name. 

The bill immediately went to the senate and was then 

referred to the senate postoffice committee. As this was 

within five days of the end of the session it proved there 

was not sufficient time in which the committee could have 

a hearing on the bill, though many would agree that no hear- 

ing would be necessary in view of the facts and arguments 

made by friends of the bill at the hearing before the house 

postofiice committee, which certainly cleared the situation 

up. Yet the senate dislikes to be hurried, and although it 

is a literal fact that every member of the senate is either 

intensely interested in reporting the bill without delay, or is 

reaching a similar state of mind, and as it is known that 

there is a single opposing vote in the senate it would look 

as if prospects for a speedy passage of the bill at the begin- 

ning of the next session were good. And the fight for 

the repeal of the law must be continued. 

Members of congress make the statement that never be- 

fore was such a concentrated campaign waged as was the 

effort for the repal of this iniquitous law. 

SECRETARY HEATH’S LECTURE. 

The President’s address was followed by an illustrated 

lecture. It was instructtive but popuularized and made en- 

tertaining and given in the line of his work of promotion 

by Secretary Franklin W. Heath of the United Typothete 

of America. The Galveston News said Secretary Heath’s 

Lecture was entitled: “The Printer and the Dollar,’ and was 

profusely illustrated with pictures of the men noted in the 

advance of the art of printing, and also humorousu pictures 

showing the present position and attitude of the printer 

toward many important questions. The lectuure was full 

of wit and with the humorous pictures was very greatly 

enjoyed by all. 

SECOND DAY'S SESSION—TOPICS PRESENTED AND DISCUSSED AND 

OFFICERS ELECTED. 

The News of Galveston, one of the model dailies of this 

Republic, that, with its brother publication, the News of'Dal- 

las, which under one ownership and general management, 

has done yeoman service for the people and great common- 

wealth of Texas, showed proper appreciation of this gath- 

ering of the masters of the art promotive and preservative 

of all other arts and industries by giving very full and sat- 

isfactory accounts of the sessions from which we glean the 

following that will be of value and instructive interest to all 

progressives among the readers of the NAtionaL PRINTER- 

JOURNALIST: 

MUTUAL FIRE INSURANCE. 

A paper on the subject of fire insurance prepared by Al- 

fred J. Ferris, was read by the secretary, in the absence of 

the author. Co-operative fire insurance rather than insurance 

under the old line was urged as the best insurance for print- 

ing establishments. A history of the mutual insurance com- 

panies organized and operated among the various industries 

was cited. The advantage of mutual insurance among the 

allied establishments was explained and figures cited to show 

that the insurance is figured on an actual cost basis—no big 

salaries to pay to a large corps of officers, and the actual ex- 
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penses of conducting the insurance features kept down to 

the minimum. The insurance on the plants is written at 

current rates, each member contributing one years premium 

and assuming an ultimate assessment liability of five times 

the said sum to cover the possibility of extraordinary losses. 

At the end of each year the profits are divided among the 

members. The record for the past three years being the pay- 

ment of 25 peer cent dividend to the members. So far the 

record this year shows an earning of about 30 per cent. 

William T. Eicholz of Cusro, organizer of the Texas 

Mutual Fire Insurance Association and a veteran member 

of the Texas Press Association, who joined the printers’ as- 

sociation at this convention, also addressed the meeting on 

fire insurance matters and explained the operation of the 

Texas association. He advocated mutual insurance, but stated 

that there was no reason why a printer should go to Phila- 

delphia for insurance when there was a company in Texas 

just as strong and which offered just as good protection. 

BENEFITS OF ASSOCIATION MEMBERSHIP 

A. J. Embree of Belton addressed the convention on the 

subject of “Benefits Accruing From Membership in the 

State Association of Employing Printers.’ He advocateda 

wider membership, stating that every printer in Texas should 

be a member of the Employing Commercial Printers. The 

many advantages to be derived from membership in the 

association, educational, financial, fraternal and commercial, 

were presented in a forceful manner. The remarks of the 

speaker were not confined to benefits in a business way, but 

were more applicable to fraternal and social benefits to be 

derived from membership. 

“The Printer’s Credit at the Bank” was the subject 

treated in an excellent paper prepared by Ennis Cargill of 

Houston and read by the secretary. The relations now 

existing between the printer and the banker were clearly 

presented and the reasons for such relations. Also a pre- 

sentation of the relations as they should exist was a part of 

the paper. It was recommended as sound business principles 

for the printer to free his establishment of all overhanging 

mortgages, and once his place of business is free, to keep it 

free from all indebtedness by not purchasing any machinery 

or equipment for which he will have to give a mortgage on 

his plant. It was stated that if this policy was carried out, 

the banker would be a friend to and would be glad and 

always ready to help the printer in time of need. 

SECRETARY HEATH’S ADDRESS ON THE COSTS SYSTEM 

An address by Secretary Franklin W. Heath of the United 

Typothetae of America on “The Costs System” was the 

next dicussion before the association. his address was con- 

sidered one of the most important and most profitable de- 

livered during the convention. Secretary Heath dealt with 

the costs system in detail as it is now employed in the large 

establishments of the North and East. 

The system was exemplified by the use of six large 

printed charts, enlarged from the smaller charts to be used 

in the employment of the system in any office. The cost of 

any job is shown in every department of the print shop 

from the time the copy is turned in till the finished order is 

turned out. Also the cost and producing ability of every 

employe is shown by showing the time in which he is em- 

ployed in producing work and the time employed in non-pro- 

ducing work. The system is very complete in all details and 

is the system being recommended and put in use by the 

United Typothetae. 

J. S. Lowery of Honey Grove was introduced and called 

upon for a speech. He was introduced as “the Bill Nye” of 

Texas, the ex-president of the North Texas Press Associa- 

tion, and as the president of the “Buttermlik Club of Texas.” 
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In his remarks he stated that he was going to have intro- 

duced in the legislature to offset the effects of the ten-mile 

law now being considered a bill making the drinking of 

buttermilk by all persons compulsory. His remarks were 

very much appreciated. 

Appropriate resolutions upon the death of an honored 

member, John W. Worley of Dallas, were read and adopted 

by a rising vote. 

RESOLUTIONS ADOPTED. 

The resolution committee, composed of J. E. Grinstead, 

Kerrville; James A. Dorsey, Dallas; J. V. Dealy, Houston, 

and J. S. Hill, Waco, who were appointed at Friday’s ses- 

sion, reported the following resolutions, which were adopted: 

We, your committee on resolutions, respectfully submit 

the following report: 

Resolved, 1. That we heartily endorse the actions of the 

committee that was appointed to investigate the practice of 

printing return cards and other advertising on stamped en- 

velopes by the government to the detriment of the printing 

trade. We especially appreciate the able paper prepared and 

read covering the subject, and recommend that the committee 

be retained and instructed to contiue the good work. 

Resolved, 2. That the thanks of the association be ex- 

tended to the Ben Franklin Club of Galveston, to the press 

of the Oleander City and to the citizens in general for cour- 

tesies extended and for hospitable entertainment afforded us 

during the convention. 

Resolved, 3. That the employing printers of Texas es- 

pecially appreciate the attendance at this convention of Presi- 

dent Wilson H. Lee and Secretary Franklin W. Heath of 

the United Typothetae of America, and of President George 

H. Berry of the International Pressmen and Assistant’s 

Union, and that our thanks be tendered them for their enter- 

taining and instructive addresses. 

Resolved, 4. That the thanks of this body be tendered to 

Mr. George M. Courts for his faithful efforts in behalf of 

the association as president, to Mr. Robert Clark for efficient 

and attentive service as treasurer and to Marvin D. Evans 

for his faithful work in the interests of the organization as 

secretary, and that we express our regrets that owing to 

illness in his family we are deprived of Mr. Evans’ presence 

at this convention, and to all those who have contributed in 

any manner toward the success of the meeting. 

OFFICERS ELECTED 

On recommendation of the committee on nominations, 

composed of Fred W. Erhard, Galveston; W. E. Milligan, 

San Antonio; Sam Hargreaves, Dallas; C. C. Paxton, Fort 

Worth, and A. J. Embree, Belton, the following officers were 

unanimously elected for th coming year: 

Forrest T Morgan, Austin, president. 

Ennis Cargill, Houston, secretary. 

Robert Clarke, San Antonio, treasurer. 

Vice presidents: J. E. Grinstead, Kerrville; E. A. Adey, 

Houston; A. J. Embree, Belton; E. A. Nordhaus, San An- 

tonio; H. C. Weiss, Beaumont; C. D. Reimers, Fort Worth; 

H. E. Byrne, Tyler; W. J. Knapp, Galveston. 
Executive committee: J. E .Hill, Waco; G. M. Courts, 

Galveston; L. B. Clegg, San Antonio; M. D. Evans, Fort 

Worth; Henry Dorsey, Dallas; E. A. Thompson, Denison; 

Sam Hargreaves, Dallas; F. W. Erhard, Galveston; Henry 

Reese, Gonzales, sergeatnt at arms. 

Under the general good of the order short talks were 

made by Henry Dorsey of Dallas, E. A. Baldwin of Austin, 

Wilson H. Lee of New Haven, Conn., president of the Uni- 

ted Typothetae, and J. E. Grinstead of Kerrville. There 

being no futher business to attend to the convention ad- 

journed to meet in the city and at time selected by the exec- 

utive committee. 
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O. Byron Copper, De Soto, Wis. 

KNOW of no other word 
in the English language 
that is greater, or vested 
with more important sig- 
nificance for humanity at 
large, than that simple lit- 
tle noun, a combination of 
Latin and French—* sim- 
plicity.” It is the keynote 
of more than half the great- 
ness in the world. It is 
back of all that seems su- 
pernatural or mysterious. 
It is the secret of all that 
is best. It is the doorway 
to all that is most difficult 
to attain, the ladder to the 
heights of the most glori- 
ous fame. Men are great 
generally in just the de- 
gree that they have, con- 
sciously or unconsciously, 

cultivated simplicity of 
speech, of manner, and of 

address. It is only ‘because of their apparent simplicity 
that great inventions confound us and fill us with mar- 
vellings and awe. The most charming writers, the 
greatest preachers, the most powerful orators, the 
leaders in all professions are noted for their infinite 
simplicity of language, of rhetoric, of method and of 
speech. The greatest engineers, the most skillful arti- 
Sans, the most dextrous strategists, the most clever ac- 

tors—the greatest in any calling are those who have 
attained the highest degree of simplicity. The word is 
therefore a fitting motto for men of all vocations, and 
none the less for the men of newspaperdom, from the 
publisher on down to the lowest-salaried person on the 
pay roll. Nothing will endear the business manager to 

his patrons like a natural, unaffected personality ; noth- 
ing will charm readers more than a simple, loving 
editorial style; nothing will more quickly and surely 
bring credit to the job compositor than an adherence on 
his part to design and display of least complexity ; and 
nothing will bring heartier or surer recognition for 
the work of the ad-man or make-up than the applica- 
tion of “dignified simplicity” to their work. It is a 
word that should be inscribed in large letters over the 
doors of every department of every print-shop in the 
land. It is a word that should be instilled into the 
heart of every apprentice and exemplified in every 
accomplishment, since, through the application of sim- 
plicity alone can the best work be achieved. 
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A friend has favored me with a copy of that de- 
lightful paper, the Hillsdale, Mich., Daily Standard 
Herald, which happens to be of a special home-coming 

edition, gotten out in honor of the class reunions of 
the Hillsdale College. Like very edition of this fine 
sheet, this is fashioned after emienent standards of 
art in every department of its making. The pages are 
cleverly edited, neatly imposed and nicely illustrated. 
The ads are abundant and set in a strong, serviceable 
style. Editor D. W. Grandon’s rare genius gives one 
a distinct and unmistakable glimpse of itself in his 
“Cozy Corner Chat,’ being an editorial department, 
along the David Grayson tone, that is most charming, 
to say the least. The golden thread that runs through 
this “chat” as a subject, is “Faith,” which is one of 
the most essential articles in the editorial stock and 
store. 
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Few who have followed me in this department for 
any length of time are strangers to the name of the 
Alma, Kansas, Enterprise, of which I have been moved 
to speak commendably on several occasions in the past. 
Here I have another copy or two of this fine country 
sheet, the sight of which is the same as that of an old- 
time friend. The Enterprise is a ‘fine type of ithe 
“country weekly.” It is a seven-column quarto with 
ready-printed interior, and will be most readily recog- 
nized as that sheet which carries the record-breaking 
number of country correspondence letters. This is 
really its specialty feature, there being always from 
fifteen to twenty of these letters, some of which oc- 
cupy nearly a full column. Besides these, of course, 
there is a pageful of locals and personal mention items 
and a bright editorial department. There is a good, 
clean print on the Enterprise and a satisfactory fea- 
ture is the compositor’s partiality to liberal margins 
and masses of white. There is, however, too pro- 
nounced a tendency to the use of dashes, ornaments 
and underscores to permit of a really artistic aspect. 

yS+S D> 

Still another old-time friend is the Hebron, Neb., 
Champion, and one which it is also a rare pleasure 
to meet again. The copy before me is rather a “mud- 
dy” one, showing imperfect ink-distribution and pos- 
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sibly poor make-ready. It consists of twelve pages 
and quarter-sheet supplement, with contents of a fairly 

creditable character. There are a good many typo- 
graphical errors in evidence in the straight matter, 

which is so frequently the case where incompetent 
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compositors are at the cases. The make-up of the 
first page is excellent, its attractiveness being en- 
hanced by the use of two large half-tones. In Ex- 
hibit No. 1, I am reproducing an advertisement from 
this paper, which, while very creditable in general as- 
pect, is nevertheless full of technical faults. The hy- 
phens and colon between the two words in the main 
display line are highly obnoxious, ase are also the 
obsolete ornaments above and below the body mass. 
Equally as objectionable is the double cut-off rule over 
the signature. How I wish that all ad-compositors 
could become fully impressed with the extraordinary 
advantage of simplicity in their work. It is worth 
more than all the ornaments, flourishes and curliques 
that the typefounders ever molded. 
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For excellence of contents, neatness of typography 
and beauty of impression, there are few papers that 
compare with the Dakota Republican, that ‘big, pros- 
perous sheet of Vermillion, South Dakota. I have 
two issues of it in my lap, both of which are eminently 
high grade in all of the particulars mentioned. Each 
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is liberally illustrated—and the print is a joy forever. 
When the displayed ads are kept off the front page 
(which is sometimes the case) the inspection of suc 
a superlative newspaper becomes simply a delight 
The ingenuity of the make-up man in framing up neat 
little poetic “squibs” to eke out odd spaces aside of 
cuts, ets. is surprising as well as highly appreciable for 
one with an eye for art. If there is another country 
weekly with such an abundance of reading matter, 
so ideally impressed, so free from typographical’ er- 
rors, so entertaining in characterr, I haven’t seen it. 
Generally, it seems to me there is a little too great a 
proneness on the part of the ad-man to use useless or- 
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namentation and underscoring, but this fault is en- 
tirely absent from the attractive specimen being shown 
as Exhibit No. 2. This ad reaveals a most sane and 
conservative taste. 
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I am presumably indebted to Brother J. A. Hood 
for this copy of the Ocean Grove, New Jersey, Times, 
which still keeps abreast of the high standards of ex- 
cellence observed at the time of my initial introduc- 
tion to it several years ago. This issue of the Times 
tells in one of its front page headed stories, of the 
completion of the new Times building, a structure of 
frame with stucco finish, two stories in height, with 
cement cellar ; the approximate dimensions being 29x51 
feet. From this description one must judge in agree- 
ment with the author that the new Times building is 
an ornament to the Grove and a source of joy and 
comfort for the office force. 
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That good friend, George H. Speck, the man who 
has made himself famous as the plucky, boosting, en- 
terprising publisher of the Pemberville, Ohio, Leader, 
than which there is no better country weekly any- 
where, has thought among all his other busy thoughts 
of the day to send me another copy of his inimitable 
“big little’ paper. As I ran through its pages I sim- 
ply marveled to note that Editor Speck’s steam is still 
pounding fresh and strong up to high pressure, same 
as ever. He must simply be a dynamo of inherent 
newspaper-making ability and ardor. How else could 
he keep up such a strenuous, snappy, indefatigable 
style? There’s his hundred weekly headed stories, 
his locals, his “notes,” his “pencil and scissors,” his 
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“on the sides,’ Pemberville history, additional locals, 
etc., etc., all quite as much in evidence and all quite 
as vigorously interesting or funny, as the case may 
be, as ever they were. And besides all this, there are 
still the ads, all just as neat and carefully attended to 
as they seemed on the day when I pulled the wrap- 
per from my first copy of the Leader. And the man- 
ner in which Brother Speck is making up the pages 
of his paper now is a matter over which I can mosi 
heartily rejoice and felicitate—they are arranged 
strictly in accord with the system outlined so many 
times here as the proper thing in imposition: The big 
ads are all at the bottom, right-hand side, with the 
smaller spaces graduating toward the top. Thus the 
right-hand side of the page is occupied with ads, 
whereas the left-hand side holds the reading matter. 
Thus, also, is the greatest number of ads permitted 
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to run alongside of pure reading matter—that much- 
sought-after position. The man who sets these ads, 
too, is one who has caught a full appreciation of the 
advantages of the “simple way,’ as I go to prove by 
illustration. (Exhibit No. 3.) Apropos of these 
Leader ads, it is interesting to note what this genius- 
editor says of the subject of advertising in this very 
issue of his paper: 

“If there is one enterprise on earth that the quitter 
should let alone, it is advertising. To make a success of 
advertising, you must be prepared to stick like a leach. A 
business man should know before he begins that he must 
spend money—lots of it. ‘He cannot hope to reap benefits 
commensurate with his expenditures the first month. Adver- 
tising pulls—doesn’t jerk. The pull may be very gentle at 
first, but it is steady and it will increase day by day, month 
by month and year by year until its power is irresistable.” 

Withal, I was moved to the somewhat facetious 
suggestion that the editor of the Pemberville, Ohio, 
Leader is a pretty big “Speck” in the newspaper fra- 
ternity. 
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Apparently this department is to prove a veritable 
“home-coming”’ of old-time friends: Here is another 
one of them—The Daily Argus, of Dalton, Georgia, 
a six-column folio, which as small dailies go, is a 
fairly creditable production. In a sub-head slogan, 
the Argus describes itself pretty accurately as fol- 
lows: 

“The telegraph service of The Argus covers the news of 
the entire world. It is supplemented by a local news service 
unexcelled by the reportorial service of any newspaper South, 
making it a physical impossibility for any person living in this 
section to do without The Argus except at a distinct loss. 
All the local news first.” 

All the typography of this sheet is plain and strong, 
the straight matter linotyped, and the print above 
criticism. A colored comic supplement is a regular 
addition to the Saturday issues. 
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In so far as the Barrington, Illinois, Review is 
among the ranks of the clean-front-page devotees, it 
is commendable but regretably the contents of the 
sheet are too limited. I refer, of course, to the local 
matter, which is considerable in the minority, the main 
part of the paper being filled with plate. So far as it 
goes, however, the local matter is commendable, there 
being several correspondent’s letters and a couple of 
headed articles. There ought to be a great deal more 
news to be gathered about town, which would, if dis- 
placing the plate, make a much more desirable paper 
of the Review. 
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From another copy of that popular little paper, the 
Pemberville, Ohio, Leader, to which I gave space 
above, I extract the following bit of joyful news, 
which goes only as another proof of the thrift and 
progressiveness of Editor Speck: 

“The Leader has a happy surprise in store for its read- 
ers, but we can keep the secret no longer. 

“A Junior Linotype has been ordered and will probably 
be installed early in July. The machine was to have been 
shipped from New York the first of this week.” 
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Long before this tiem reaches the reader’s eye, the 
new Junior will doubtless have been installed, and it 
is with breathlessness that I await a copy of the 
Leader under the new dispensation. 

+> > 
A notable paper was the late “Booster Edition” of 

the Hannibal, Missouri, Courier-Post, consisting of 
twenty-eight pages all replete with highly entertaining 
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matter appertinent to the home city, well embellished 
with cuts, and liberally interspersed with advertise- 
ments of great and small spaces—mostly great. In 
many respects the Courier-Post is high class, especial- 
ly in point of editorial work and make-up. The news- 
service is always good, too, and the print modern. 
This booster edition showed that the paper is a live 
one, run by live men, supported by live men and all in 
a live town. 

>.> 

Inadvertently a copy of the Milford, Illinois, Her- 
ald’s special Easter edition of sixteen pages and cover 
has escaped mention until now. It was a highly cred- 
itable effort and most generously patronized by local 
advertisers. In both extent and character the con- 
tents of this special were worthy of praise, and I have 
been really pleased with the typography of this sheet, 
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which in its simplicity and high degree of proper art 
ranks considerably above that ordinarily met with on 
country papers. One of the forceful, simplified ads 
has been selected for reproduction, practically at ran- 
dom. . (Exhibit No. 4.) Eugene L’Hote is the editor 
of this promising paper, and is to be congratulated 
upon the depth and purity of his editorial work. The 
printing of the Herald is well done. 
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_ Another publication, the review of which is consid- 
erably belated, is this News-Miner of Republic, Wash- 
ington. The News-Miner is an all-home-printed, six- 
column folio, and to many it would appear as a news- 
paper freak. One consoling feature is that the front 
page is clear of displayed advertising matter, never- 
theless the aspect is anything but beautiful. This un- 
sightliness is due principally to the fact that several 
different kinds and sizes of head-letter are used, and 
when fonts ran low they were sorted up from neigh- 
boring cases of different faces. The two inside pages 
are made up of solid advertising matter, which speaks 
well for the town, if nothing else. The back page con-: 
tains little more than a half column of reading matter. 
But the most interesting thing about this publica- 
tion is an article headed, “Republic Press Club Takes 
a Holiday,” which, after proper introduction plunges 
into the following diverting history of the machine 
upon which this specimen was impressed: 

“Chief interest centered in the old newspaper press whose 
history the memory of man extendeth not to the contrary. 
It is perhaps the most celebrated and widely known press in 
the Northwest today, having been brought around the Horn 
from New York.in the early part of this century. 

“The press was used by Mr. Harper while conducting a 
newspaper in the Big Bend country about fifteen years ago. 
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She’ is an old comrade of Mr. Riordan, who when a boy, 
used to manipulate her in a print shop in the Southern part 
of the State. She has been called Mathusala, owing to her 
mature age. She has gladdened the hearts of orphans, and 
widows, succored the opppressed and down-trodden, and been 
a menace to evil-doers for many centuries. Many a town in 
this state has hearkened to her wailing notes as day after 
day she has ground out truths and untruths and spoken the 
words that make or unmake the great of earth. 

“From some unknown spot within the bowels of this ven- 
erable machine emenates a peculiar, a mournful and piteous 
sound, resembling “the far-away howl of a cayote.” From 
whence it cometh the most skillful of press doctors have 
been unable to determine. The theory is advanced that she 
is wailing the loss of those patterned after her own likeness 
which have ceased to grind or else mourning for the sins of 
an ill-spent youth. : 

But from present indications her days of usefulness are 
well-nigh numbered and in view of this fact we are negotiat- 
ing for the purchase of an Optimus, a machine that has taken 
first prize for flatbed printing at all the national exhibitions 
in this country and abroad.” 

<S <> 

A creditable newspaper specimen is this copy of the 
Fanquier Democrat, of Warrentown, Virginia. The 
front page is a clean one and neatly made up, with 
strict regard to balance and general appearance. The 
contents are high grade and well edited and the 
patronage accorded the sheet by local advertisers is 
extremely liberal. The Democrat is a six-column, all- 
home-printed quarto, and while the make-up of the 
pages, other than the first, is considerably out of kelter, 
nevertheless, there is little with which one might rea- 
sonably find fault. 

Ss  <& 

Another very good paper which has lain a long 
time on my desk awaiting notice is this Weekly News 
of Newman, Georgia. Regularly it is a linotyped all- 
home-printed, six-column quarto, and is brimful of the 
best. to be gathered for a local weekly. But what I 

dg SATER & McKOY | 
Men’s Outfitters 

GENT’S FURNISHINGS, SHOES and HATS 

Beacon $3.00 and $3.50 Shoes 

jal’> Hats * Imperial 

Sole Agents for Imperial $3.00 Hats 
Our Own Brand $3.50 Shoes i represented in the larger cities of the 
Burt & Packard “Kortect Shape” $4.00 Union by the leading merchants 

14 Court Square, NEWNAN, GA. 

The First National Bank 
ot Newnan, Georgia 

| The Manufacturers’ National Bank 
of Newnan 

Capital Stock $57,000.00 
Surplus and Undinded Profits $137,000 00 

Capital Stock $60,000.00 
Surplus and Undivided Profits $15,000.00 

OFFICERS 
RAR eq AmUI pres A « PDEE Nan fortron 

We OL umes Sane 
OFFCIERS. 

AW SORTS Prestieen 1 © PARSER, Ouctler 
KD, COLE, IM, VicePrening WO FANAS amiss Cashier 

VIRECTCRS OIRECTORS. 
Mc OLovER 
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Newnan Banking Company 
Newnan, Georgia 

The Coweta National Bank 
Newnan, Georgia 

Capital Stock $50,000.00 

Surplus’and Undivided Profits $35,000.00 

Capital Stock $55,000.00 
Surplus and Undivided Profts $97,000.00 

OFFICERS» 
OE FOWRLL. Freee WC “MeIRIOR View Premidaar 
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DIRECTORS: 
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THOR 4, 10% 
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wish to confine myself to principally is the fine Indus- 
trial Edition. issued by this publication, consisting -of 
some twenty pages, or thereabouts, filled up with mat- 
ter taking in everything in the commercial and indus- 
trial interests about Newman, from the smallest busi- 
ness concern to the greatest. manufacturing plant. 
This. special was doubtless engineered by Mr. and 
Mrs. C. H. Loop, special edition experts and biograph- 

Mationaf (printer-Zournafist 

ers, of Morristown, Tennessee. One thing that, is in- 
stantly noticeable from a scrutinty of this specimen 
is that the Newman: Weekly shop is equipped in a 
highly modern and efficient way, the type faces being 
invariably of most popular and_ serviceable fonts. 
This, of course, has been an inestimable aid ‘to the 
mechanical makers: of this fine special edition, which 
as an advertisement for the town and _ print-shop 
from which it emanates cannot be excelled. Exhibit 
5 is a selection from the displayed portions of this 
mammoth special. It will show the fine typography 
and the modest styles adhered to. I cannot afford to 
venture further into an attempted description of this 
specimen, which, suffice to say, with all of its. columns 
of matter and accompanying illustration, rivals my 
limited vocabulistic powers, and stands as a fine 
monument to the enterprise of its worthy publishers. 

s+ DS 

Exhibit 6 is an advertisement specimen from O. K. 
Williams of Geneva, Alabama, and is selected as the 

Special Sale of White Goods and Embroidery 
14th Beginning Monday, February 

And Ending Saturday, February 19 
UR Prices for THIS SALE will set the own artalking, tor the goods in thus Bargain Event are strictly High Grade, Fresh 

Clean Stock and We have relentlessly Keduced Prices with a determination of making valles so great that our shelves 

and counters will be cleared of all seasonable goods with a rush. The quotations given here prove our claims. Read them 

Carefully; then COME TO OUR STORE. Our Prices wilf make you money, Remember it begins the 14th and ends the 19th 

Embroideries 

Notions Geneva Mercantile Company 
ear Mutuon, yet ion, 

Moan agg Hye 1M sare aye 
“Your Money's Werth er Money kefundee* 

Geneva, Alabama 

Exhibit 6 

best out of a group of several newspaper ads. The 
underscoring below the main line is considerably too 
heavy ; it detracts materially from the strength of the 
type. It would have been preferable to have set the 
two lines pertaining to the opening and closing dates 

Wanted 
‘One or Two 
Good, Strong 
Colonics or 
Hives of 

KE 
Would  pre- 
fer them in 
box hives. 
Write e 2 
come 

This Office 

Exhibit 7 

of the sale in the same size type, with the introductory 
mass in a measure a couple of picas shorter, to allow 
of more white at each end. Too much space is con- 
sumed by the signature—that is, the signature has 
been spread out over too much space. It would have 
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looked better, no doubt, thrown to the center of the 
panel. A well-displayed little specimen from the same 
compositor is shown in Exhibit 7. The display lines 
tell the story—“Wanted—bees—this office.” 

> > 

Exhibit No. 8 shows a page of ads from the Law- 
renceburg, Indiana, Press, which are very neatly, sim- 
ply and attractively gotten up. Exhibit 9 is a speci- 

‘Milan Bids For Business 
IRA J. NICHOLAS 

Funeral Director 

= 

Schoonover & Fallis 
MILAN, INDIANA, 

An Open Letter 

Schoonover & Fallis 
Opposite Bank, MILAN, IND. 

'G. W. TOOLE 
MILAN, INO. IRA J, NICHOLAS - MILAN, IND. 

The Milan Mill and Elevator 
Is always ready 1o pay cath Jor your 

WHEAT CORN 

STATE BANK OF MILAN 
OPENED JUNE}, 1899, 

Milan 
othe best place tn svatbeastem tics 
nr you tu do, yuse tr ting 

Capital $35,000 
Surplus $16,000 
Undivided Profits - $1,400 

HAY 

RYE OATS 
HEADQUARTERS FOR 

Maeve Dairy Heed, Some Make Mise Feud, Clover and Grace 
eed, Prater het, Beal Scrap, Googe aoe, Peary Sepstonn 

Conyers’s 

J.P CONVERS, Milan, tnd. MILAN MILL AND ELEVATOR, MILAN, IND. 

—.E.ELLAS 

General Merchandise 
Dry Goods, Shoes nod 

Fresh Orvcories 

SEE! BEHOLD! ln Wwe 

“THE 3000 STYLES OF SUMMER NOVELTIES, WILSON & FLEMING 
Por 

HARDWARE 

‘SPRING AND SUMMER SUITINGS: 

ine SHOES 

ng, che 

RUBBERS 

WG Pamino 

GROCERIES 

MEATS 

NOTIONS 

wwe 

DRY GOODS CLASSY GENTS FURNISHINGS 
er 1He PLA 

OPPOSITE THE MILAN STATE. BANK. 

C. E. WRIGHT Te Fashion Talo MILAN : INDIANA 

JW. WINN 
Patent Medicines, Paints and Oils 

Wall Payor aod School Supplies 

Lawrence R. Olmsted 

Qe 
OPTOMETRIST 

MILAN, IND, 

Bye eteacne 

G. & L. LAWS, Milan, Ind. 
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men*from the pages of the Laurel, Nebraska, Advo- 
cate, which by the way, issued on green paper last 
St. Patrick’s Day, a fact which I believe I failed to 
mention in season. 

This ad speaks for itself. There ought to be always 
a lot to learn from the printed matter sent out by the 

Saturday 

April 9 

Saturday 

April 9 

Boys Knee Pant Suits 
just the kind to please 
you, at from 

$2.50 o $7.00 
Also a full line of Chil- 
dren's Wash Suits 

A brand new line of 

Men's and Boys’ 

Clothing 
all of the latest and 
most up-to-date styles 

\ of Men's Suits cut from 
| | and popular shades of 

Hats 
All the latest shapes 

and colors for men and 
boys, in Stetson, Tiger 
and Champion hats, 

cloth at prices from 

| | 310.00 +0. $39.00 
Peters Shoes 

A full line of the right 
shapes. leathers and 
colors in men's and 
boys’ shoes snd oxfords 

Young Men's and 
Youths'long pant suits 
at prices from 

$7.00 vo $20:00 

Economy Clothing Co. | 
Adjoining Wilson Bros. 

| Laurel, Neb. 

| 

| 

| In New Buildin: 

| 

i 
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great type founderies. The temptation with their 
printers, however, is invariably to overdo the work. 
It is a good deal as it used to be with old-time job 
offices in getting out advertising for themselves: They 
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endeavored to have every type in the shop represented 
in each individual job. However, here in Exhibit 10 
I have a specimen from a late copy of the American 
Bulletin (American Type Founders, Minneapolis), 

R MAMMOTH Shipment of 
of Farm Implements have amv 
ed and we extend a cordial: in- 
Vitation to all Farmers to call 

and investigate the merits of our season- 
able Machinery before buying else- 

We can also save you money 
on Harness. We handle the Stude- 
baker line and believe it to be the best 
manufactured. If ini need of a new 

that competition cannot touch-— | » 
quality of goods considered, of course... 

Exhibit ro 

which is really a beautiful example of neatness and 
simplicity. I should have preferred the secondary 
display lines all centered over the descriptive mass, 
however, if the ad had been mine. 

+> > 

The Lynden, Washington, Tribune is now lino- 
typed—I can’t remember that it was so when I last 
had the pleasure of inspecting it. And I want to in- 
sist upon it, when I used that word “pleasure,” just 
then, I did so thoughtfully; I wasn’t merely employ- 
ing a hackneyed term worn out by all of us who wish 
to appear polite; but I meant it; for an inspection of a 
paper with the scribblings of a genius like Dan Cloud 
reduced to cold type in its columns, cannot be other 
than a pleasure to a fellow whose head is so shaped 
that he can appreciate such “dinky but cute” fea- 
tures. I can’t see (judging solely by the copy of the 
Tribune in hand) that Dan makes much of a pre- 
tension of getting out a news-paper, according to the 
generally accepted idea; but he gets out a paper after 
a fashion of his own—and'I dare say the reason why 
there aren’t more such papers is because there aren’t 
matty of us who could get onto the fashion. I dare 
say further that Dan’s readers like the Tribune quite 
as well the way it is as they would if it were differ- 
ent. From start to finish the Tribune appears to be a 
joke; after one studies it a moment, however, he 
changes his mind and concludes the editor was quite 
serious; and then the next thing one wonders whether 
he was joking or serious; one can’t tell which; and 
that’s: probably just what saves Dan Cloud’s face. 
Imagine a country editor saying this of one of the dig- 
nitaries of his- state: “Mr. Watts isn’t pretty, but he 
always reminds me of Webster’s dictionary. He 
looks like he knew so much that he ought to be bound 
in leather. I’ve got a notion that it isn’t all looks, 
either.” Or this: “Treasurer Wilson is a homely cuss, 
but he looks honest and folks say he is.” There aren’t 
many of us country editors with nerve enough to thus 
openly express our personal opinions of the “big bugs” 
from the state house. It is this unique simplicity— 
this droll wit—that saves Dan Cloud, all right. Of 
course, I didn’t mean to intimate that the Tribune 
doesn’t give the news—there’s a couple columns or 
more of locals besides as much of country correspond- 
ence; but Dan writes up funny sketches about the 
simplest things, puts a foxy head over them and, as if 
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by magic, they become the most charming, laughable 
reading you ever set your eyes on. How he does it is 
a miracle, because it’s a gift, which the Father failed 
to hand out to all of us alike. I’m glad that Dan got 
it. Somehow it fits him. 

SOI SS 

That the Springfield, South Dakota, Times has a 
very skillful compositor on its staff, is attested by the 

Wood 
s TYNE FOUNDERS COMP 

‘OMPANY'S W 

Dorsey 
Combination 
Pressroom 

Cabinet 

RING SUITS ate now 
in and we invite inspection. 
Our line surpasses sung 
we have ever carned, 

mn quality and price The young 
men will be much interested in this 
yeai's stvles, because of the grace 
ful shapes that assure 8 perlect fit 

Suits From 
$12.00 to $30.00 

You can make just as good a se 
lecton mght wn our store today as 
you can find in Chicago, Whar do 
you save? Why, you save the fare 
to Chicago, of course... 

Everything that is advertised by the 

Hamilton Manufacturing Company 

1s available at all Selling Houses of 

Ameriwan Type Founders Company 

at the lowest prices and best terms Henderson & Benedict 
SPRINGFIELO SOUTH DAKOTA 

Exhibit 11 Exhibit 12 

[BBR oe ke oe [Fe foe ke oe 

GENUINE DIAMONDS 
On the Installment Plan 

BAY BE a good system, but u is 
fil tar more sahslactory to issue a 

WAd| check on your home bank in 

extend every possible courtesy to deposit- 
ors at all times, and respectfully invite your 
deposit and checking account. & @ 2 

Bank of Springfield 
SPRINGFIELD, SOUTH DAKOTA. 

| WASTING HARD EARNED 
MONEY 

MILLINERY 
OPENING 

We desire tw announce t announce to the tadies of Springfield 
and vicinity, thar we will holo our Easter Opening, Friday and 
Saturday, March 18 and 19, 1910. We nave a fine line of Trimm 

} Savin alematica | med Hate for etrest and dese wear, for Ladies Misses snd 
| Or Saving Systematically | Children. alto some up to date Motoring Bonneta it is the 

largest and finest offering of up to date Millinery ever shown 
‘ { 

There's only one nght side---That's Systematx 
Saving Inside an Interest Account at this Bank 

FIRST NATIONAL BANK 
WE INVITE YOUR DEPOSIT ACCOUNT 

in Springfield, and ait the Ladies are cordially invited to call 

and \napect the stock “wily the assortment is complete... 

KELSEY & ISAACSON 
MILLINERS. 

No. 15 

Exhibits shown herewith (Nos. 
trifle grotesque, but nevertheless very tasteful. 

RS ee 

_ The Jackson Republican of Maquoketa, Iowa, is a 
six-column quarto on ready-prints. It runs a goodly 
amount of home-set matter and carries a neat style of 
heads and a fairly decent make-up, although far from 
correct, inasmuch as displayed ads find position on the 

11-15.) “Probably a 
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front page and ads are inserted on both sides of other 
pages. The advertisement composition and_press- 
work are ordinary. 

+ > 

There aren’t many offices with a better selection of 
type faces in them than that of which the Purerce 
County Tribune of Rugby, North Dakota, can boast, 

A FEW NEW’SPRING SUITS SHOWN AT 

NELS JACOBSON’S STORE 

Exhibit 16 

Arrived On Monday 

One Car of Moon Bros. Buggies 
and Carriages from St. 

Louis, Mo. 

Just Arrived 

Today 

A car of mixed machin- 
ery of odds and ends to 

make my spring stock of 

farm. machinery complete. 

1 am able now to fit you 

out in anything in my line. 

Cattle taken in on ma- 

chinery at the market 
price. 

{f you want to see a little the best 
buggy ever. shipped into Pierce county, call 
at my place, and I will tell you why they 
are the best. 1 have a sample of these 
buggies before they are painted so you can 
see what you are buying. 

L. M. GRANT 
North of RR. Tracks 

RUGBY, L. M. GRANT 

No. 18 

N. DAK. 

No. 17 

and there are few papers who get a finer bunch of 
ads to use their type in.. (Exhibits 16-21.) Note the 

10 YOU EVER STOP TO 
think that year foc i 
on les FARM 

MACHINERY 

Call and look over my line of Farm 
Machinery before buying. * 

I have the most complete line of machin- 

ery handled in Pierce county. A visit to my 
warebouse will convince you. 

I have selected the best line of goods 
money will buy and [ know that most farmers 
will appreciate this, 

HT have not what you want, 1 will get 
it for you. 

L. M. GRANT NELS JACOBSON 

No. 19 No. 20 

effective way in which Nels Jacobson makes his cuts 
talk for him in his ads. 



MNationat rinter: Zournafiat 

“New Castle, the Rose City,” is the title of about 
the nicest souvenir edition which I have ever seen. It 
is published by the Daily Times, of New Castle, In- 
diana, and is certainly a fine tribute to the skill and en- 
terprise of that publication. In the center of the front 

cover page is a beautiful red rose in natural colors, 
and inside is page after page filled with long articles 
and many pictures, completely covering the city of 
New Castle, its people, its churches, schools, commer- 
cial enterprices, industrial plants, ete. Throughout, 
all the work on this fine publication is indicative of 
the highest skill and most modern equipment. Had 

Your Business Competitors Would 

Rather You'd Advertise Any- 

where Else Than in This 

Newspaper! 

Wouldn't you-—if you wished 

the utmost ill to your competi- 

ter-rather see him advertise 

in any other medium than in 

this newspaper? 

You can be pretty sure that 

the men who want to do the 

business you are doing now— 

and who want to secure the 

trade you are also seeking-— 

would be almost inclined to 

Pay your advertising bills in 

other mediums if you bound 

yourself not to advertise at all 

in this newspaper! 

And it would be a good 

stroke of policy for them! 

No. 21 

one only this elegtnt souvenir to write about, there 
would be-ample inspiration in its beautiful pages to 
fill a volume, but as there are still many papers await- 
ing my inspection, I am forced to stop, thus prema- 
turely it seems, but not before extending my thanks 
to the Daily Times for this copy of the souvenir. 

eG Sy 

Exhibit 22 is a specimen from Editor R. H. Fad- 

y 
| 

NGBW SPRING GOODS 
= | @ New Skirts. GS : 

We have just received our new spring stock of the 
famous Shuerman skirts in black and the leading colors # 
See these skirts and know what skirt stvle and 9) 56) 
quality really ts # $5.00 to. —— . ——.. .- Ves 

A Special Loco Special 20 Pieces 
Gotton 

chsilie Protty patterns sor 
Kigooas of for quilt cor 

rors 

Filly pieces fine Swiss Embroidery 
All widths to match # From 4 in. 
to 18 inches wide » iD new 

GO cas 15 0 35C 

J. LAMOURE & COMPANY, ——  NECHE and WALHALLA 

den’s Neche, North Dakota, Chronotype, in which the 
central ornament is a superfluous touch. 

+> > 

And here’s another copy of that very admirable 
weekly, the Dundee, Illinois, Hawkeye, of which I 
have written several times in the past, in a more or 
less complimentary strain. The Hawkeye is none the 
less worthy of compliment at this date, with its clean 
front page, commendable contents and good typog: 
taphy. By the latter I refer to the head styles and 
straight matter, since the advertisement composition, 
in the main, is deserving of but little praise. It has 
the look of the work of a novice—a novice, however, 
not without ideas and a striving after modern. designs, 
which I trust will be attained by study and practice. 
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" , Arenal dere tor Une Crvingue Suppty Co 7 

§ Now is the time every one is contemplating some pleasant outing expedition. Z 
It is a time when you feel like getting out and enjoying the pleasant summer 

PH (Z? 
days. Are you equipped? 2 For “roughing it.” for lounging and for evening 
wear wetcan furnish you with everything you need for your outing outfit. & 
Equip yourself well: you will enjoy your vacation more. The outfit we will 
sell you will be right up to the high notch of perfection--not out of date. You 
cannot use your old clothes while on your outing. You will need the very 
“toppiest™ garb you can obtain. You will meet many people whom you would 

like to make your friends. We can show you the best selected line of outing wearables in Covington. Our 
salespeople will be courteous in offering you any suggestions you'ask. Let us prove how well we can please. 
During the next few weeks we are going to offer some interestingly low prices on summer goods: visit us. 

Unmatchable Summer Bargains Are Offered at This Store 

SAMPLE RUGS WORK SHIRTS | |NEW NECKTIES 
0 "| PRETTY NEW SHIRT WAISTS i WOMEN’S READY - TO - WEAR 

FOR SUMMER WEAR, GARMENTS. 

DRESS |S FOR NOW ONLY Se A YARD. Things for Men and Young That Suggest 
Early Buying for Summer Now. 

AS this time of the sensoa some wen ond young me prefer to wear 4 light 
Uual cam Se wora every day. lool 

ELEGANT SHOWING OF SUM- 
MER LINENS. 

jemands fe 
= Feeve aod the price is oply 

B10 ASSORTMENT OF EXTRA 
NICE WASH BELTS. 

ing s* oly 

BEAUTIFUL NEW SILKS FOR 
SUMMER DRESSMAKING. 

List of Miscellaneous Items That Mean a - = 
Saying for Summer Buying. ve real Lamy designe, eco 

{40 patent ether, id and guomeial wrap sande wth high bee: an exe Rati Nat sll leche te! 

FINE LEATHER HANDBAGS IN 

« maltable 
be [ovnd bere Now bre splendid time to 
porchase yoor ails, as silk boying bas only 

LONG SILK GLOVES 1N ALL 
APPROPRIATE COLORS. 

06 Meason is the wearlog of silk glover 
“coore eppropy lish than right pow. 
and at 

ot Mitad PRETTY 27-INCH_FLOYNCINGS 
colors at ouy eer Ts IN NEW PATTERNS. 
vyesta, aot the cbeap kind iat are 

me 

Exhibit 23 

Exhibits 23 and 24 are specimens from the Coving- 

& Hamilton-Brown Shoes s|/ 

SHOES OF MERIT AND QUALITY 

The American Gentleman, American Lady / 
and Security School Shoes are shoes of com 

in every detail ~ in workmanship 
in fit and in style They possess all these | 
sjualities at prices lower than others cost 

hence it 1s an easy task to ‘‘always keep the / 

quality up" Try a pair and we'll prove it 

The Covington Supply Co. / 

Exhibit 24 

ton, Tennessee, Leader, and the handiwork of Tom 

McGregor. They are both clever pieces of work. 

Warren G. Harding, proprietor of the Marion Evening 

Star, was nominated by the Republicans for govenor of 

Ohio, at the state convention in Columbus, recently. 

POINTERS ON REPORTING. 

“Get the news in the first sentence.” 

“Tell your story.” 

“Keep it short.” 

“Put some life into it.” 

“Keep yourself out of it.” 

“Don’t imagine that the copy reader, the proofreader 

or Providence will punctuate for you.” 

“Think of today, tomorrow, next week, not yester- 

day.’—Prof. Bleyer, to Wisconsin University Students. 
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The Handling of the Great News Story 

N Tuesday, August oth, the country was shocked 

by the news of the shooting of another prominent 

public man, Mayor Gaynor of New York, as a 

sacrifice, as was President James A. Garfield, to 

machine politics, that treats offices as rewards to 

be claimed by ring or partisan henchmen. For- 

tunately, as reported at the present writing, at 

least, the assassin’s bullet did not do its intended 

work, a noble life is to be saved and the country breathes 

easier. The manner in which the news story of the thrilling 

event was handled may now be considered with a due ap- 

preciation of the enterprise shown. 

Mayor ‘Gaynor was on the deck of an ocean steamer, 

holding brief conversation with and bidding good-bye to his 

friends, just before starting for a month’s vacation in Eu- 

rope. A number of cameras were pointed at the time, in 

order to get the last portrait of him and his friends before 

the start and, almost simultaneously with the shot came the 

click of cameras, already in position, so that the plates re- 

corded exactly the appearance of the Mayor, as supported 

by the arm of a friend a second after the bullet had found 

its mark. The Fourth Estate, in its issue of August 13th, 

gave the following account of how the news «was received 

and handled ‘by the New York dailies :— 

The past week has been the busiest that the New York 

newspapers have experienced in many years, on account 

of the shooting of Mayor Gaynor on the steamship in 

Hoboken, N. J., on Tuesday as he was about to sail ‘for 

Europe on his vacation. 

From 9.43 Tuesday morning when the afternoon 

papers took up the handling of the case, until far into 

Wednesday morning, when the morning papers sent their 

story of the affair on the streets, there was not a'mom- 

ent’s rest in New York newspaperdom; when the papers 

were not issuing special extras on the reports of the 

wounded city executive’s condition there were the bulle- 

tins every few minutes to keep the residents of the city 

jn touch with the hospital in which surgeons were frant- 

ically working over the mayor. 
Tuesday morning broke in the offices of the afternoon 

papers with nothing of special interest to lead with. A 

railroad wreck in California had killed a number of pas- 

sengers, but the morning papers had covered the accident 

pretty thoroughly, so there was nothing to do but add 

what other few details could be obtained, put on a modi- 

fied “scare head” and feature it as the leading story for 

the first editions. 

It was known that Mayor Gaynor was to sail for Eu- 

rope from Hoboken that morning, but nothing very prom- 

ising, outside of a few comments on civic conditions he 

might make to the newspaper reporters -before his de- 

parture. The regular men who every day cover the de- 

parture of prominent persons for Europe had been given 

the assignment, and were at work taking pictures and 

obtaining whatever statements he was making for pub- 

lication. 

FIRST NEWS. 

It was 9.45 when the telephone bells in the various 

offices began to ring frantically and the information 

came that an assassin had shot the Mayor. Activity was 

no name for the turmoil that ensued. Star men -were 

dispatched to the scene as fast as it was possible to get 

them there. The make up of the regularly planned edi- 

tions was ripped asunder, four-page “flyers” were made 

up on the instant, “scare” heads the full-width of the pag- 

es were put on over the announcement, which was in 

some cases but a half-dozen lines, and out they went on 
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the streets as fast as the big presses could print them. 

Papers were issuing from the offices in old “newspaper 

row” almost as fast as flakes in a snow storm. They 

were quickly seized by newsboys or thrown pell-mell 

into automobiles for distribution in every part of the 

city, where they were bought up as fast as it was possi- 

ble to exhibit them to the excited residents. 

From the newspaper offices further down than Park 

Row—the Post, in ‘Vesey street; the Mail, at Fulton 

and the home of the Telegram—uptown in Herald Square 

steady streams of papers were issued and covered their 

immediate neighborhoods before others could reach the 

sections. 

The Evening 

evening paper, 

Post, the city’s conservative three-cent 

surprised everybody by being on the 

streets as soon as its contemporaries with a four-page 

“flyer” selling at one cent. As in most of the other 

cases make-up rules were side-tracked in the rush on 

the Post and it must have been a big surprise to its cli- 

entele to find one of the paper’s minor departments—“The 

World of Sports”—prominently featured on the front 

page. This evidently was the handiest page to get at 

and the matter in the leading column selected to come 

out for “the story of the day.” 

GETTING THE DETAILS. 

By the time the “ flyers” had been circulated, the public 

had been worked up to its highest pitch and was calling 

on the newspapers for more information. ] 

Enough particulars of the case had come in by this 

time to make up a tolerably good story and had been 

put on the presses and was ready. Like the first announce- 

ments, they were sca‘tered through the city and cir- 

culation departments probably have some records to 

show that they can gaze at in admiration for many years 

to come. This practically was only the begining of the 

rush, for as soon thereafter as new details were obtained 

out went more “extras.” Few were unsold. Readers 

eagerly bought up every paper that came near them, and 

it was not uncommon until the excitement wore off a bit, 

to see men and women with half a dozen papers before 

them trying to read them all at once. 
by 

Between the issuing of “extras,” bulletins were dis- 

played in front of the various offices that were eagerly 

awaited by onlookers, ‘Some of the most remarkable 

pictures ever obtained of a happening of this kind were 

taken by photographers of press associations and news 

papers. ‘It seems that at the moment of the shooting 

cameras were pointed at the mayor from every angle 

to obtain the latest picture of him before starting on his 

journey. Simultaneously with the clicking of the cameras 

the shots came andthe plates recorded the look of the 

victim as the bullet hit him. 

These were rushed over to the offices and put in the 

first issue that it was possible to catch. The pictures 

caused much comment everywhere and will propably re- 

main in many households as mementos of the happening 

for many years to come. | 
At Pine Camp, N. Y., where the New York Militia and 

regulars are maneuvering, the New York World and 

Tribune apprised the soldiers of the happening in a novel 

manner. ‘The news was received by the circulation men 

at the camp after the regular papers had been sent on 

their way from New York, but the World and Tribune 

men immediately had fly sheets announcing the facts run 

off on the presses of the Carthage Republican, in the 

nearest town, and inserted. them when the papers arrived. 

Wednesday morning’s papers were featured with sto- 

ries and pictures of the happening, in several cases entirely 
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The Herald issted an edition 

of twenty-six pages, wh:le the Times was next with twenty; 

the others were not far behind. 

NEWSPAPER MEN HEROES. 

Newspaper men, outside of their work in letting the 

public know of the accident, played an important part in 

the drama. They were the only ones with the mayor at 

the time, besides his secretary, members of his cabinet 

and a few personal friends to whom he was saying 

“sood-bye.” Corporation Counsel Archibald R. Watson, 

for some time editor of the Bench and Bar Magazine; Rob- 

ert Adamson, secretary to the mayor and a former New 

York JVorld man; and Henry C. McMillen, political editor 

of the New York Evening Mail, and the man who covers 

the Legislature at Albany for that paper, played prominent 

filling six or seven pages. 

parts. 

It was McMillen who succeeded in wresting the revol- 

ver from the murderer, and Adamson probably saved the 

mayor from instantaneous death by knocking the pistol out 

of line with the mayor’s head after the first shot had been 

fired. The second bullet on this account went up in the air 

and the third one went by Adamson’s face. The assailant, 

having succeeded in getting loose, sought to take revenge on 

his victim’s protector for interfering with him. 

McMillen, Adamson and Watson immediately jumped 

into the thick of the fray and were the first to pounce on the 

shooter. After a hard fight, with the help of others of the 

mayor's friends, city officials and police, they succeeded iu 

subduing him and dragging him to an automobile which took 

him to the police station, but not before he had got rid of 

two more bullets, one of which hit Street Cleaning Com 

missioner Edwards in the arm. The latter was a most promi 

nent factor in subduing the assailant, who afterwards gavr 

his name to the police as James J .Gallagher of New York, 

a discharged city employe seeking revenge. 

The attempt on the life of Mayor Gaynor has been the 

only happening of its kind of any great importance 1» 

America since the assassination of President McKinley in 

TQOT. 

ACCURACY AND TRUTH IN BOTH ADVERTISING 

AND NEWS NOW DEMANDED. 

Knowledge Increases Respect for Right-doing—News- 

papers Natural Business Builders. 

It is not so long ago that all advertisements were 

looked upon with suspicion. 

They were accepted by the people upon the theory that 

the moral code did not apply to trade—that it did not 

exact accuracy of statement on the part of merchants. 

To-day, the advertisement that does not bear, on its 

face, evidence of truth, is rejected by the public. It is a 

flat failure. 
The merchant who lies about the merchandise he sells 

stands about as much chance of succeeding as does the 

man in any community whose word is not accepted. 

As we grow in knowledge, so does our respect for 

right-doing increase. 

Education is the people’s safeguard from the wiles of 

the deceivers in advertising, and that is the reason the 

deceivers do not attain permanent success. 

Newspapers are natural business builders. They are 

the quickest and generally the safest carriecrs of mes- 

sages from advertisers to homes everywhere, every day. 

I admit to partiality in my judgment of newspapers. 

To my mind they are the greatest power in the world. 

They print the spoken word almost as soon as it is 

spoken. They reproduce everything except the human 

voice, and do it quickly and intelligently. 
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The church, the public school and the newspaper form 

a triumvirate of charactar, education and general uplift 

in every community. 

Newspaper publishers, therefore, should not print in 

their news or advertising columns anthing that carries 

with it a suggestion of insincerity or inaccuracy. 

The value of newspaper publicity is greatly enhanced 

when publishers insist that advertisers who buy space in 

their columns confine their announcements to state- 

ments of actual fact—Wm. C. Freeman in New York Mail 

and Express. 

MISS VIRGINIA CLAY RECOVERING FROM A 

SEVERE ILLNESS. 

Members of the National Editorial Association will be 

interested in reading the following, from the Athens, 

(Ala.) Democrat, as to a highly-esteemed lady member of 

the Association, who read a paper at the Guthrie con- 

vention in 1905, on “Women in Journalism,’ and will 

hope that her recovery may be rapid and complete, and 

that she may be able to attend many future conventions: 

Miss Virginia Clay, the brilliant and popular editor of 

the Huntsville Democrat, is recovering from a long and 

tedious illness. It is a source of great pleasure to the 

press of Alabama to know that this bright particular star 

in its firmament is rapidly returning to health and vig- 

or and that the gems that have dropped from her pen 

will still continue to glisten on the pages of literature and 

that her genial and happy presence-will still be felt in the 

community in which she has shed so many bright rays 

and socthed so many aching hearts by her sympathy and 

words of condolence. Alabama ‘has no brighter daught- 

er, Southern journalism no sweeter spirit, womanhood 

no purer member, and her recovery fills the hearts of 

all who know her with gratitude to Him who does all 

things well. 

A NEW PAPER AND A CENTENNIAL 

CELEBRATION. . 

Parkersburg, W. Va., has a new $1.00 weekly devoted 

to local news and interests and Republican in politics. 

The name is the Parkersburg Tribune. It gives up the 

entire first page to local news. The Parkersburg Cen- 

tennial to be held from September 5th to roth, is given 

large space and the paper offers a ten-dollar prize for a 

Centennial poem, to be read at the opening exercises. 

Residents of the county over eighty years of age are 

to be named as honorary Vice--Presidents and to occupy 

a place on the platform. An Old Colonial Homestead 

is to be erected in the city park. The house, which is 

in reality a mansion of its day, is over one hundred years 

of age, and is well known to half the citizens of the 

county as the old Cooper homestead. It will be replaced, 

as nearly as possible in accordance with its oroginal sit- 

uation, and filled with relics of colonial and early Vir- 

ginian days. 

ALWAYS GLAD TO RENEW. 
New York, July 25, 1910. 

Mr. B. B. Herbert, care National Printer-Journalist, Chicago, 

Illinois. 

My Dear Herpert:—I have taken the NATIONAL PRINTER- 

Printer for so many years and have found so much of in- 

terest in it from month to month that I am always glad to 

renew my annual subscription. Please find $2 enclosed and 

continue my name on your list for the ensuing year. 

With hest wishes for vour health and welfare, I am, 

Very truly yours, 

JToun A. SLEICHER. 
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Love your work and your work will “love, honor 

and obey” vou. 
3, Peco ok 

The technique or routine of a trade may be learned 

in the shop, and skill be acquired by practice, but art 

must come from the heart and be inspired by desire 

for higher accomplishment. If we can inspire or en- 

thuse men in their work, make them realize and de- 

sire to reach the highest possible attainments, we have 

no fear as to the results. 
kK Kk 

The best kind of recreation is to meet and asso- 

ciate with others of higher attainments in the calling; 

compare notes as to methods, means and results, ex- 

change views, tell of aspirations; form and cement 

friendship, be social, kindly, generous and joyous. 

The Ben Franklin Clubs are doing good work along 

these lines, and attendance on their meetings, often, 

proves the highest kind of intelligent recreation. “Tron 

sharpeneth iron; so a man sharpeneth the counte 

nance of his friend” and if his “‘countenance,” first, 

then, his wits, his mind, his whole soul, his emotions 

of joy and gladness. 
3k ok 3K 

Keep your windows bright, and attractive with the 

best work that your office has produced and let the 

people look in on a scene. of artistic beauty and thrifty 

activity, where system and order prevail. It is the 

best and most profitable advertising obtainable for the 

cost involved and will return a thousand fold. 
ska Veet Re 

Master your business. and it will be your faithful 

and profitable servant: Perfect mastery means a 

knowledge of all details and processes but, above all 

else, of the cost of production and salesmanship. 

or yourselves justice. 
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Keep informed as to the interests of your subscrib- 

ers and advertisers and study ways by which you may 

be useful as well as entertaining and instructive, and 

go out of the way to help them through garnered 

knowledge in their callings whether they be farm- 

ers or manufacturers, merchants or professional men. 

Convince every one that your paper is on the constant 

outlook for intelligent helpfulness to the community, 

all its officers and institutions, to every individual in 

all his interests and activities. Be a live, power con- 

ducting wire, always charged to a voltage sufficient 

to meet all demands. The same in your job office. 

Do not be an old, slow, overshot water-wheel in an 

exhausted stream. 

Do not serve only your belly or let your belly be 

your god, but wake up; subscribe for and read the 

papers devoted to your calling; get a grip-hold on 

your business; don’t ‘be led around by small politi- 

cians and make believe you are serving either your 

party, your constituents, your family, yourself, your 

calling, your country or your God. If any editor or 

publisher of a metropolitan or home daily or rural 

weekly, will carefully read and study one copy of this 

September issue of the NATIONAL PRINTER-JOURNAL- 

1st and will honestly write that it is not worth more 

than two dollars to him or to some one in his em- 

ploy, we will send him the NATIONAL PRINTER-JOUR- 

NALIST for a year without further charge—and this is 

by no means one of our most valuable or useful num- 

bers. Come, some of you are not doing your busi- 

ness, your papers, your establishments, your employes 

You are not giving those who 

are honestly working along lines for your benefit, a 

There is not a paper published today in 

the interest of either newspaper-making or printing 

square deal. 

that is not worth more than the subscription price. 

It is a very poor calling or business that, in this age, 

will not repay the expenditure of ten dollars a 

year for publications devoted to its advancement, and 

the NATIONAL PRINTER-JOURNALIST costs only $2 a 

year. 
Se ee Cr 

The other Sunday, we listened to a sermon by an 

elderly minister of the Presbyterian Church, from the 

following text: II Peter 1:5-7: “And besides this, 

giving all diligence, add to your faith virtue; and to 

virtue knowledge; and to knowledge temperance; and 

to temperance patience; and to patience godliness; 

and to godliness brotherly kindness; and to broth- 

erly kindness charity.” As the good man interpreted 

and impressed the lessons of this text, we could not 

but think of their direct applicability to the callings 

‘of newspaper-making and printing. 

With the endless detail in each calling, “giving all 

diligence” is a first lesson to be impressed, but, as in 

all attainments—in any of the undertakings of life— 

in invention, discovery, scientific investigation, in busi- 
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ness enteprises, in philosophy, in all social, govern- 

mental, ndustrial, philanthropic or religious improve- 

ment or advancement—faith is at the very foundation ; 

faith in the calling and in oneself, founded on pre- 

paredness, zeal and equipment; faith in the sources 

of information, in men and measures, in all the peo- 

ple and in the final outcome. But faith only furnishes 

the splendid and absolutely necessary foundation. 

There must be virtue, which the good minister de- 

fined as not alone abstaining from vice, but as man- 

liness—the word virtue coming from the Latin Vir, 

meaning man. virture, or manliness, then 

comes the demand for knowledge. The broadness 

of knowledge, useful to both editor and printer, is 

without limitation. Temperance was defined as “keep 

under the body,” with its appetites, passions and 

lusts, the refraining from all that is injurious, the 

temperate use of the things that are good, abstinence 

from all that injures the body, mind and soul and such 

use of things required as will preserve health, give 

vigor, alertness, clearness of thought, health, endur- 

ance, strength. Then no other callings are known where 

patience is more needed,‘‘though sorely tried,” often in 

when favors are denied,” 

Having 

ve “search and vigil long,” 

when other fellows “get a scoop,’ when news-gather- 

ers, typos and types go wrong, when advertisers get a 

grouch and subscribers fail to pay or renew and grum- 

blers, not understanding, growl. Patience aids disci- 

pline, gives power and rights all things—“ tis the soul 

of peace’ and the sure winner of success. “Godli- 

ness,’ Obedience to the laws of being and the observ- 

ance of duty in all the relations of life—devotion to 

parents, children, benefators to country and fellow- 

men “is profitable in all things,’ and especially to 

those who stand forth as the imparters and interpre- 

ters of information, truth and the philosophy of life 

and of wholesome living, to all men. “Brotherly 

kindness” is a broader possibility and affords a greater 

opportunity to the members of the newspaper making 

fraternity than to those of any other calling known 

among men. The improvement of every opportunity 

for “brotherly kindness” is becoming more general 

among the best newspapers every year. They are 

ever lending a hand of succor to the distressed, to 

lift up the fallen, to ward off disease, to help those in 

want.. The relief funds raised and distributed by the 

newspapers, annually, run into millions of dollars— 

the hospital funds, the open air funds, the sick baby 

funds, the outings for mothers, the Christmas feasts 

and gifts and Santa Claus entertainments for the 

poor, and the words and works for helping to secure 

justice, to find relief or employment, have all come to 

be recognized as the legitimate and profitable work 

of the newspapers. Last, but not least, comes char- 

ity, the broad love for mankind without which every 

newspaper is a dishonorable failure. Charity that 

“never faileth,” “‘suffereth long and is kind, envieth 

not, vaunteth not itself, is not puffed up, doth not be- 
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have itself unseemly ; seeketh not ‘her own, is not eas- 
ily provoked, thinketh no evil; rejoiceth not in in- 
iquity, but rejoiceth in the truth.” 

This minister’s interpretation of religion as  in- 
tended not so much to save men from hell and to se- 
cure them a place in Heaven, as to build up manly 
Christian characters and make men worthy, was also 
a pleasing and an edifying thought.. Too many fol- 
low the newspaper, as they do other callings, not 
for the development of all its possibilities, but merely 
to live for the time being, to keep away from the hell 
to them of hard, manly effort, which they deem as 
drudgery, and to get into the heaven of some political 
position or other easy job. Their papers lack force, 
character and usefulness and are failures. Diligence, 
faith, manliness, knowledge, temperance, faithfulness 

to all the duties of life or godliness, brotherly kind- 
ness, and charity, or love for one’s neighbors, will 
make the newspaper calling the most delightful, use- 
ful and joyous occupation that has been known in all 

the ages. 

Another School of Journalism 

The News Letter, published semi-monthly, by the Mar- 

quette University of Milwaukee, Wis., 

lowing announcement in its issue of August 29th:— 

The Marquesette University board of directors have 

decided, in connection with the College of Economics, to 

open a School of Journalism. "The new school will be 

under the directorship of Professor J. E. Copus of Mar- 

quette University, who has had many years’ experience 

in newspaper work, and who will conduct the practical 

side of journalism. Father Copus, besides being a well- 

known contributor to many magazines and papers, is an 

author of over a dozen books on various subjects, and 

knows the newspaper business from type-setting to edi- 

torial writing. He is acquainted with the working of the 

state press and also with metropolitan journalism. Mil- 

waukee is most favorably situated for a School of Jour- 

nalism. Technical and practical knowledge can be gained 

here with more facility than in any other place in the 

state. The new School of Journalism will have a large 

and competent staff, as professors from the Law, Eco- 

nomics, and Arts and Science departments, will be avail- 

able for the teaching staff. The School of Journalism 

will begin on October 1st. A bulletin will be issued in a 

few days. 

Thus the opportunities for school education multiply. 

If the future newspaper man is not so equipped in his 

calling as to take position along with the members of the 

contains the fol- 

other learned professions, it will be his own fault. 

Eighty-nine Years Young 

D, M. Harris of the Missourr Valley (la.) 

reached the eighty-ninth milestone in the journey of life 

July 22nd and notwithstanding his age he is still able 

to set his column of matter per day or to write as clear 

and vigorous English as he did when he went to Harri- 

son County in 1868. D. M. Harris has represented Har- 

rison County in the legislature of Iowa with credit to 

himself and county and has served four terms as mayor 

of Missouri Valley. 

Times, 
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A Little Pilgrimage to the Hobby Uni- 

verse of George Theill Long—Printer, 

Publisher, Connoisseur. 
BY ALVAH P. FRENCH. 

O man can do his best work without diversion 

however brief. Untiring devotion saps vital- 

ity, lessens creative power, incites deteriora- 

tion. The busy man of this restless time finds 

a physical safety-valve in a hobby. He is 

recreated, taken away from his task, intro- 

duced to a specialized world all for the bet- 

terment of his manhood and destiny. Under 

the stimulous his ideals, aspirations and hopes are real- 

ized and his fears dissipated. Under these conditions 

he, in a measure, comes into his own. And every human 

being has a keenly interesting personality. Even our 

“home folks” as human documents, develop unexpected 

veins of worth, and so we are prompted to write a few 

random paragraphs on a “Little Pilgrimage or Journey” 

to the Hobby Universe of George Theill Long, printer, 

publisher, connoisseur, bon vivant. 

Early in Mr. Long’s life he 

gineering and for several years applied himself assid- 

uously at Cornell and Columbia, but, being the son of 

his father, the owner of a newspaper, the smell of print- 

er’s ink, bacteria-like, infected him, (and once inoculated 

there is no eradication) and he returned to White Plains 

to do “locals” on the Westchester News, and incidentally 

acquire the wisdom of the world that makes all news- 

paper workers many-sided men. He at once applied his 

gifts to the management of a publishing business that 

today has no local competitor in value of equipment or 

rapidity of service. Under his concentrated direction 

there was a magical evolution. The antiquated became 

the modern. Qld methods succumbed. New devices 

were introduced—the latest mechanism became every- 

where apparent. George at once became a human dynamo. 

He began to perform feats in the printing world. He did 

things, and did them well. 

In the fall campaign of 1806, during the celebrated 

Congressional contest, the ballots for the county had 

been printed in Newburgh, Saturday morning, preceding 

Election Day, the day of the Sound Money Peace Par- 

ade in New York, Judge Dykman ordered the ballots re- 

printed. The printers said it was an impossible task. 

Judge Dykman summoned Mr. Long who replied that 

it was not impossoble. He was given carte blanc orders 

and by noon of that day was on his way to New York 

to buy a carload of paper to do the Court’s bidding. 

Together with the paper he reached Newburgh that eve- 

ning by six o’clock. By ten o’clock that night he had 

hired all available presses in the various printing plants 

of the city and the ballots were completed in the wee 

small hours of Monday morning and during that day the 

entire allotment of ballots for the county was delivered 

at the various polling places. During the past four years 

the ballots have been printed in the News plant, which 

has specially constructed presses costing many thousands 

of dollars, with which to perform the work. In fact it 

is the only plant so equipped in the County. 

In past years it has been the custom for the printers 

of the Proceedings of the Board of Supervisors in book 

form, to take from two to twelve months after the ad- 

journment of the Board of Supervisors before the pro- 

ceedings have been compiled, printed and in book form. Mr. 

Tong, who had the contract this year, although he had 

sixty days in which to do the work, delivered the job in 

less than ten days, winning a handsome bonus and set- 

inclined toward civil en- 
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ting a pace for quick, accurate work, that will undoubt- 

edly remain unbroken for years to come. 

The volume this year was larger than any heretofore, 

there being over two thousand pages, cleanly ‘printed 

and substantially bound. 

There is no holiday aspect about this record of pro- 

gress. It represents work, hard work and concentration. 

There may have been periods of tense anxiety, great 

responsibility, close application under the law, but with 

it all the spirit of the optimist and cheerful sharer of bur- 

dens was the part He assumed with his co-laborers. He 

was liberal, generous. and kind. He proved the man. 

But what of his diversion—his hobby? Can you guess 

the outlet of this individual who possesses the composite 

elements great in the Venetian printers, Caxton, Guten- 

berg and Ben Franklin, William Morris, Theodore L,. 

DeVinne, our modern typographic artists We will tell 

you—he is a collector, a. judge of art. Mr. Long married 

in 1899 Adelaide Rusher Husted, famous as an amateur 

painter. ‘To her husband she has been a congenial spirit 

and together the intervening years have given great 

pleasure in the collection of paintings, many of them 

worth a king’s ransom. ‘Today it is their proud boast of 

owning one hundred and twenty-five rare works by 

American and foreign artists, and their studio and home 

1s the mecca of scores of art lovers, who revel in the 

collection of rich canvasses and miniatures that excite 

and impel expression so satisfying to the artistic tem- 

perament. Among them are the Prize Canvasses—“The 

Parassita al Triclivio” by Roberto Bompiani, of Rome, 

size five by seven feet, containing eleven people in Ro- 

man costume; “Fleeing Officer on Horseback and Aide,” 

by E. Meissionier, size 6 x 8 inches. “Gathering Fagots,” 

landscape by Corot, size 20 x 30 inches. “Autumn,” land- 

scape by George Inness, and five others by the same art- 

ist. ‘Autumn in the Grain Fields,’ landscape by Edward 

Gay, and ten others by the same artist, besides many 

others. Among these by Mrs. Adelaide Husted Long 

are: Watercolors—“Peonies,”’ 20 x 30, a vase containing 

a large bunch of peonies in full bloom. ‘The rich color- 

ings, drawing and handling, compare favorably with the 

works of Paul de Longpre. Ojils—Several ideal heads, 

life size. Miniatures—Those of George T. Collins, the 

artist; ‘Mrs. A. M. Husted, the artist’s mother; Mrs. Mary 

fF. Rusher; Master Luce, of Richmond, Va., true like- 

nesses handled with the delicate touch of an artist. 

Mr. Long is the eldest son of Edward B. Long and 

was born in White Plains, October 11, 1868. In politics 

he is an ardent republican. He once served with credit 

his native town as Receiver of Taxes and Assessments. 

—Westchester Magazine. 

George Chandler Bragdon, prominent in newspaper and 

political circles of New York State, particularly during the 

thirty years succeeding the Civil War, died recently in the 

Homeopathic Hospital in Rochester. He was seventy-eight 

years old. He edited the first paper published in Water- 

town and for a time he owned and edited the Adams Visi- 

tor and afterwards founded the /thacan. At various times 

he was connected in an editorial capacity or as one of the 

staff, with the Watertown Post, the Oswego Times, the 

Oswego Palladium, the New York Financier, the Utica 

Herald, the Dansville Advertiser, the Rochester Union and 

the Rochester Post-Express. 

Bruce Kennedy, for a number of years night editor of 

the Advertiser, has been elected secretary of the Business 

Men’s League of Montgomery, Ala. 



MNationaf Printer-Zournafist 

Fifty Years of the New York 

Press. 

VERY highly-prized volume entitled, “New 
York Press Association. Fifty Years, by 
the Secretary,’ has reached our desk. 

It is scarcely necessary to add that the 
work is by Secretary A. O. Bunnell, for 
every reader of the NATIONAL PRITNER- 
JouRNALIsT knows that the genial Mr. 
Bunnell has been the Secretary since 

the memory of most newspaper-makers, now on 
earth, runneth not to the contrary, or since 1867. In 
1892 the Association celebrated the silver anniversary 
of his highly valued, continuous service, in a most 
pleasing and generous manner and he is now within 
less than seven years of the golden anniversary, when 
we hope to be present to join in the joys, testimonials 
and congratulations. 

With so long a service, who could be better fitted 
than he to write the history? We are pleased to read 
in the preface that, with his broad experience and ob- 
servation, Mr. Bunnell is led to say, what we have 
remarked in substance, on occasion, as to conventions 

of editors: “In looking over the records of the asso- 
ciation, it becomes evident that its members as a pro- 
fessional class compare favorably in intelligence and 
moral qualities with those of a religious synod or con- 
ference or a medical or bar association, while more 
free from much of the narrowness generated by de- 
nominational exclusiveness and theology, medical 
school and theories, legal precedents and special plead- 
ings in behalf of unworthy clients and grasping cor- 
porations.” 

The story of the fifty years of the doings of an ac- 
tive organization of newspaper men, though it be only 
a summary, is pretty anteresting reading. The char- 
ter members, in 1853, numbered thirty-two, and of 
these all but four were under forty years of age and 
only one had reached his forty-seventh year. A plate 
is given showing the portraits of the first forty-five 
Presidents, and the study of the faces reveals the 
change in appearance of the American of 1853 and of 
1903. It is a change of features as well as of fashion. 

The Historian says, in the opening of chapter one, 
on the first meeting: “It was eight years before the 
Civil War. The Nation was peaceful and prosperous, 
and the present hot fever to accumulate vast fortunes 
had just begun. There were hardly half a dozen mil- 
lionaires in the country and no multi-millionaires ; but 
thousands were tramping across the Western plains 
with the hope of picking up or washing out a few 
thousand dollars worth of virgin gold in the newly- 
discovered fields of California. There were no Pacific 
railroads, no transcontinental telegraphs and no ocean 
cables. There were no news agencies, no perfecting 
presses, no linotype machine, no purchaseable stereo- 
type editorial or miscellany. * * * * The telegraph was 
a new wonder. * * * * and the telephone, the trolley 
car, and the electric light were not.” 

The record shows, however, that there were able 
men, giants in learning, in philosophy, statecraft, in 
editorial writing and in oratory in those days. But 
the very first convention got right down to business 
and dealt with the advertising question, adopting the 
same flat rate for all and each. Probably the papers 
represented were on a pretty even basis at that time 
as to circulation. It was also resolved to charge half- 
rate for all religious, charitable, society and _ political 
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notices. The book records the spirit of the later 
meetings with a view of the proceedings of each, in- 
cluding ideas, facts, opinions, efforts, determinations 
and pleasures—the social pleasures, and the practical 
and intellectual features. 

On of the interesting features of the convention in 
1872, was the attendance of many Southern editors, 
by special invitation, from Virginia, Alabama, Louis- 
iana, Maryland, North Carolina, and the names of 
these visiting editors, on this occasion are given. It 
was an effort to restore the era of good feeling be- 
tween the North and South, and we wonder, now, 
that it did not result in a National organization of 
editors instead of the waiting more than a decade of 
vears longer. The following is the closing stanza of 
a song composed and sung on this occasion: 

“Though States may sever, parties strive, 

And wide our difference be, 

Yet in the kingdom of the mind 

Opinion must be free; 

And therefore, while the world goes round, 

In every season’s stress, 

We'll cherish always, firm and strong, 

The union of the press.” 

In 1873 Henry Ward Beecher delivered an address 
before the convention, in which he said, “He believed 
in such an annual gathering of editors and publishers. 
He characterized existing political and religious jour- 
nalism and said that the tone of both kinds was better 
than formerly. 

“He noticed that ‘to a large extent’ all journals are 
becoming religious journals. It was the annoyance of 
weekly religious papers that they could not be so re- 
ligious as the dailies.” 
We might run on through the book, finding some- 

thing in each year’s convention that we would like to 
print, but we have given enough to satisfy the mem- 
bers of all other state organizations that a history will 
be well worth while, at least once in every fifty years. 
A few extra copies of the book are in the hands of 
Secretary. Copies can be had at $1.10 each (this in- 
cludes the postage and mailing) by writing to A. O. 
Bunnell, Danville, N. Y. 

“Of making of books,” now, as in the days of Solo- 

mon, “there is no. end.” We wonder, at times, what 

stronger expression he would have used had Solomon 

lived in this age, when books fall from the modern per- 

fecting presses as ripened fruits from trees. This is an 

age of practical books, works intended to aid and direct 

men in all the trades and callings of life. We have just 

received a neat, convenient, little volume by Daniel 

Stern, editor and publisher of the American Artisan ,en- 

titled the “Twentieth Century Sheet Metal Worker.” 

In compiling this book, it has been the aim of the 

author, who is a practical sheet metal worker of many 

years’ experience, to get up a popular-priced pocket ref- 

erence book of short cuts, jumprules and quick methods, 

combined with accurate information for the tinner; the 

author’s idea of a pocket reference book being, one filled 

with “kinks” and instantaneous helps, leaving out the 

long-winded, scientific rules and explanations. This book 

is compiled in such shape as to be easily understood by 

the youngest apprentice, and at the sane time sufficiently 

scientific for the practical use of the journeyman. The 

author has fully accomplished his object. In cloth the 

book is $1.00, in flexible cover, 60 cents. 



Straight Talk to Home Patrons 

N account of vicious and unbusiness-like 
practices that have been permitted to pre- 
vail in the printing and newspaper callings, 
it has become necessary, at times, and often 
to disabuse the public mind of erroneous 
ideas that have been formed and a lack of 
understanding, or real misunderstandings, 
that has or have, been fostered. No printer 

or newspaper man should place himself in the position 
of a mendicant begging for support, but should pre- 
sent his claims for business at profitable rates in a 
manly, straightforward manner, on the basis of high 
and full consideration, and it is perfectly legitimate to 
present these in his own newspaper. 

The following from such a proper presentation by 
H. D. Matthews, editor and publisher of the Monitor- 
Transcript of Monroe, Wash., can well be taken as a 
suggestive and valuable model for owners of home 
printing and newspaper offices, large or small, any- 
where in this land of progress and upbuilding :— 

Publishing a newspaper is a business that a man may 

never stop learning. He may learn to be a merchant or 

a blacksmith, and, after a few years’ experience, he can 

continue doing the same thing over and over again—if in 

the former two classes, restocking his shelves and sell- 

ing more goods always at a fixed advance over the cost 

which he knows is necessary in order to afford him profit 

enough to cover expense, his cost of living and a reason- 

able profit; if the latter, learning what it is worth to 

shoe a horse or put on a set of tires and agreeing with 

other blacksmiths what shall be charged for work, as do 

professional men and members of labor unions. 

But the printer has little or no stock to turn over, and 

in but few cases any really fixed charges for his work. 

His plant is a manufacturing plant—his capital tied up in 

expensive machinery and printing material that depre- 

ciates rapidly in value. If he is not business man enough to 

know that he must make interest on his investment and at 

least 10 to 15 per cent per year allowance for depreciation, 

in order to keep his plant renewed with good material 

and machinery—both being fixed charges against his an- 

nual business—over and beyond his operating expenses— 

before he can pay himself a salary, or think of taking any 

profits out of his business—his plant will run down, his 

intellect and ability to help his community degenerate 

and himself become, a veritable charge upon the business 

interests of his home town. 

The publisher of a newspaper is entitled to just as 

much respect—to the privilege of having his business 

recognized as a dignified source of livelihood—as is ac- 

corded the heads of other business enterprises in the same 

community. It is his own fault if he is not. If he hon- 

estly devotes his efforts to furthering the best interests 

of his community through his newspaper, and supplies 

his patrons with a good product of his job presses 

at rates equivalent with what they can get the same work 

done by other men in the printing business, he is doing 

just what they are doing—selling his paper, his advertis- 

ing space and his job-printing at prices that will give him 

a fair return for his labor, and energy and ability, over and 

above a reasonable interest on his investment and a fund 

with which to continually keep replacing his wearing-out 

plant. 
ee ee ee ee ee 

The editor of this paper is conducting a business that 

he takes a pride in and to which he devotes his best 

efforts for the benefit of the town and surrounding coun- 
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try and his readers. It is not altogether egotism that 

enables him to say that he is publishing at least as good 

a paper as is issued in any town in the state of equal size— 

that is fact. It is brought about through the exercise of 

as good business methods as he has been enabled to 

acquire in an experience of 22 years. 

The getting out of a good newspaper goes had in hand 

with the support accorded it. Unless the paper is good 

—a paper that is subscribed for generally and paid for— 

it is not regarded by business men as being worthy of 

much support in the way of advertising. If he does not 

get their business, at fair prices, it can not be made a 

good newspaper. It takes money to run a newspaper— 

just how much no man knows until he gets a good taste 

of the business. 

In running the newspaper there is just one man the 

editor can suit, and that is—-himself. His paper is a 

mirror that merely reflects what is going on in this com- 

munity. Personal prejudice, bias or feeling of any kind 

must be kept out of its columns if the publisher can hope 

to retain the goodwill and respect of his readers. It must be 

absolutely fair and impartial. Its columns are open to all 

for reasonable discussion of matters of interest, and its 

efforts must be devoted equally to the benefit of all—not 

to the assistance or support of the few. If the editor is 

honest, he can not help at times trampling on some one’s 

toes, but the courtesy should be accorded him of be- 

lieving that it is not for his own personal good but for the 

benefit of the community. A spineless editor, who simply 

tries to cater to all and not offer any criticism from fear of 

making enemies, never amounts to anything and his paper 

is hardly read. 

The editor of this paper believes in public improve- 

ments and progression, He pays considerable taxes him- 

self, not wholly on property acquired in the newspaper 

business in Monroe, and, consequently, does not aid in 

getting them without cost to himself. He is constantly 

working for a bigger and better Monroe and a better de- 

veloped, more thickly settled neighboring country, better 

schools and better means of communication and trans- 

portation. He is not doing this merely for his health. 

* * * * * * * 

The Monitor-Transcript plant is well equipped and 

represents a fair taxable valuation. It gives employment 

to several people constantly, who earn good wages and 

live and use their incomes in ‘Monroe. Its editor is in the 

newspaper and printing business—that alone—it takes all 

his time and attention—and asks the friendly consideration 

and business of such people in this portion of Snohomish 

county as believe it worth while to support and aid its 

growth and developement toward the end of enabling it 

to become a really good newspaper, that will be a grow- 

ing benefit and which will be printed in a plant that will 

be a credit to the comunity. . 

System Versus Grouch 

We once heard of an editor who owned an automo- 

bile. Editor Carle and wife of the Fostoria Times are 

touring Europe. Editor Speck is installing a linotype. If 

you have any real fraternal spirit, brothers, put us next.— 

Exchange. 
Well, here's one way: Quit growling. Take the 

“grouch” ont of your business and replace it with “sys- 

tem.” Demand and secure pay for your products. Collect 

and save your money. Don’t let everybody prove you an 

“easy mark’ just because you're in the printing business. 

—Perrysburg (O.) Journal. 
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Harry E. First 

PRESIDENT OF INTERNATIONAL ASSOCIATION 

PER CIRCULALTION MANAGERS. 

ARRY E. FIRST first saw the light of day, 
or rather it was in the evening when this 
memorable event occurred, in the little vil- 
lage of Hudson, McClain County, Illinois, 
April 30, 1862. The village is still there, 
also still little, but there is no telling what 
it would have become if Harry had stayed. 
However, the towns-people either did not 

appreciate genius or never heard of her and allowed 
a live wire to get away before they woke up. 

Tracing his lineage, we find that real, red, royal 
blood courses turbulently through his veins. The 

NEWSPA- 

HARRY E. FIRST 

royal part is a long ways back (at least that is what 
they say) back in Scotland several centuries ago. At 
any rate, his grandparents and great-grandparents are 
of old revolutionary stock, but it is not known for 
sure whether either of them were present to sign the 
Declaration of Independence, although they were in 
hearty accord with all the provisions of that now 
famous document. His parents were both born in 
Ohio, a fact which affords him no little satisfaction, 

and his mother was a third cousin of Andrew Jackson, 
a former President of these United States. It is very 
likely that he derives his scrappy disposition and 
penchant of running for president of one thing and 
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another from this source. So much for ancestor and 
antecedent. 

For twenty years prior to breaking into the circu- 
lating habit on the Cincinnati Enquirer, he worked at 
day wages for Uncle Sam in his Postoffice Department, 
doing one thing and another, the last twelve years of 
which was as Assistant Superintendent of the Rail- 
way Mail Service, having in charge that portion cov- 
ered by the states of Ohio, Indiana, Kentucky and 
Tennessee. This was a very dignified job, requiring 
some smattering of ability. The only trouble experi- 
enced was in making ends meet, as Uncle Sam, exem- 
plified by the Postoffice Department, expects his serv- 
ants to take it out in honors and dignity, leaving to 
posterity the question of solving its own financial 
problems. Consequently, he jumped into the news- 
paper game, which brings us down to what happened 
in Montreal recently, where the International Asso- 
ciation of Newspaper Circulation Managers held their 
annual convention and went so far as to unanimously 
elect Mr. First to the presidency, which will bring to 
that great organization added prestige and dignity. 

HIGH ESTIMATE OF THE NEWSPAPER BY 

A MINISTER 

“Now is the time our country is in need of an honest, 

conscience guided press. It has taken us a little more 

than 100 years to learn some of the most important les- 

sons of our democracy, and, that being so, how essential 

it is that we have an honest press. 

“The newspaper is the most influential and powerful 

institution in modern society. The pulpit, the school, the 

forum, have to make way for the newspaper. 

“Tt is the window through which we look out upon the 

world of events, and before us pass in rapid procession 

the activities of men—an anti-foreign riot in China, famine 

and industrial oppression in India, governmental experi- 

ments in New Zealand, parliamental crises in England, 

financial flurries in Wall street and a whole train of hap- 

penings, inspiring, squalid, scandalous, trivial, that make 

up the day’s news. It is the dispenser of information con- 

cerning men and events. It determies the questions of 

popular interest, sets the trend of public speech, public 

thought and general customs. 

“The community is dependent upon it for information 

and guidance concerning commercial, social and politict] 

matters. 

“Should this powerful institution have a conscience, be 

amenable to moral law, be subject to considerations of 

right and wrong, be responsible to God or man for its 

influence?—Rev. Reynold E. Blight, Los Angeles, Cal. 

VALUE OF GENIAL HUMOR. 

I find that it pays to have a special column given over 

to local hits in a humorous way. The “Corner Observer” 

in my paper isd “go getter” as subsciber and friend 

maker. It is the best read feature of the Observer and 

has preference among subscribers as they take it from the 

postoffice. It is largely responsible for the increase in 

my circulation, and I have no doubt of anyone being able 

to do as I have done. 

I try to keep away from “funnies,” and I base all my 

items on facts. I can’t say that I have made any enemies 

for the Observer with this feature, and I can say that my 

books show conclusively that I have made money and 

business with it. You can’t force the human feature. If 

you write or print good stuff there will be plenty to tell 

you of it; if you don’t you will not hear from it.—Fred 

Chase, Editor Quenah Observer, before N. W. Texas Press 

Association. 
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Another Great Editor Passes Away 

HARVEY W. SCOTT, OF THE PORTLAND OREGONIAN, DIES 

AT BALTIMORE, AUGUST 8TH. 

EW editors have been more generally or 
favorably known among the members of the 
calling than Harry W. Scott of the Portland 
Oregonian. He especially won the high re- 
gard of the members of Fourteenth Annual 
Convention of the National Editorial Asso- 
ciation that met in Portland, July 4-8, 1899. 

It seems that Mr. Scott had been suffering, 
of late, from sciatica and went east to Baltimore for 
an operation which had not been considered at all 
dangerous. He was accompanied by his wife and 
son, and it was intended to pass some time at Atlantic 
City. The operation seemed successful, but a change 
for the worse came Sunday evening and the patient 
was unable to rally. 

We first met Mr. Scott in his office at Portland in 
April of 1899, and in writing of his paper and work, in 
an article concerning Portland and its newspapers pub- 
lished in the NATIONAL PRINTER-JOURNALIST in May 
of that year, we gave the following view of his char- 
acter that we feel will be now read with increased in- 
terest and profit and we are not able to add much of 
anything thereto now: 

“In 1865, Mr. Harvey W. Scott, the present edito- 
in-chief, became editor of the paper. Mr. Scott is a 
terse, clear and able writer. His editorials show 
earnestness, deep conviction and an unswerving, con- 
scientious honesty, while he is a self-made man, he is 
a thorough scholar, and his writings show the trained, 
well-balanced philosophical mind. He goes down to 
the roots of things, with that patient, painstaking in- 
dustry and carefulness characteristic of the thorough 
student and honest seeker after the truth. With these 
traits added to boldness, fearlessness and deep feel- 
ing, his editorials always make instructive as well as 
entertaining and often fascinating reading. No other 
Western paper is so generally quoted in the East as is 
the Oregonian. There is no sympathy shown for 
sham reforms, yet with commonsense conservatism, 
there is neither pedantry nor narrowness; with noth- 
ing inflammatory, but with roundness of doctrine, a 

full understanding and recognition of the principles 
and relations of government, of international law. of 
true freedom, of the relations of labor and capital— 
which is but accumulated labor or its fruits—as well 
as with the rights of the people in all their varied 
positions, there is such a handling of truth as to com- 
mand attention and awaken respect among the intel- 
ligent, and to win the commendation of all good, loyal 
citizens, of the members of the household and of the 
school room, of thrifty mechanics, farmers and busi- 
ness men. 

“There is perhaps no better place to judge a man 
than in his own household. There are no men bet- 
ter able to judeve of an individual’s quality of mind 

than those with whom the party judged is daily 
thrown in contact. No man ever worked for the 
Oregonian who is not a friend of Mr. Scott. His 
office is open at all times to any of the employes of the 
Oregonian, and any man on the Oregonian who makes 
an effort to perform the duties to which he may be as- 
signed ever receives anything but the most courteous 
treatment from the able head of the editorial depart- 
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ment of the paper. Mr. Scott is affected neither in his 
manner, in his conversation nor in his writing. The 
lesson of this entire honesty of purpose on the part 
of Mr. Scott, coupled with his fearlessness of ex- 
pression, on all occasions when vigorous and prompt 
action is called for, may well serve as an object lesson 
to young writers who hope to succeed by an affected 
or stilted style, that deceives no one but them- 
selves, and which is never accepted as an evidence of 
genius anywhere but in the pretentious circles of 
mediocrity that spend but little money for the support 
of modern newspapers. The best classes of readers 
of a great newspaper are always found among the 
real thinking masses of the people.” 

These words were published by us after weeks of 
inquiry and observation in Portland, under the most 
favorable and advantageous conditions, with a view 
of securing facts that would be of most interest, in- 
struction and profit to the editors of America, and 
furnish the best basis for observation, study and prep- 
aration of articles for their own papers, in view of 
the convention of the National Editorial Association in 
that city in July. 

As Mr. Scott was then he continued until the end, 

only growing in strength and worthy fame, as during 
the whole of forty-five years of service on the Ore- 
gonian as editor. 

On July 5th, Mr. Scott delivered an address of 
welcome to the National Editorial Association, on 
behalf of the press of Oregon, that was full of 
strength and wisdom, that was a revelation of the 
man, of the ideals and aspirations of his State as he 
had come to understand them after nearly a half a 
century of residence and work therein, of his views 
of the editorial calling. He said in part, speaking 
first of Oregon, then of the Nation and then of news- 
paper calling: 
“We are honored by your visit and we think we 

have somewhat to show you. Surely you will not 
wonder that we take pride in our mountains and riv- 
ers, and delight in our air and skies and verdure. We 
who know Oregon and Washington, through experi- 
ence, believe them incomparable in their natural at- 
tractions. 

*K * *K * * * ok 

“Tt is more than sixty years since the first American 
settlers made their way across the wide plains to Ore- 
gon, and we have among our citizens those who were 
born in Oregon, of American parents, more than sixty 
years ago. * * * We who came across the country in 
the early ’50’s—not to speak of those who came ten or 
twenty years earlier—saw not a single white inhab- 
itant in the ereat recion where now lie the States of 
Kansas, Nebraska, Colorado, Wyoming and Idaho.” 

He spoke of the characteristics of the State and 
of other States and said: “Each of our States or group 
of States is directly what it is, distinctively what it is 
in consequence of the play of local conditions upon 
the character of its people, and of the reaction of the 
minds of the people upon their surroundings. 

* * * *K aK *k * 

“Tt may sound paradoxical, but it is a truth, that a 

people is guided far more by its dead than by its liv- 

ing members.” 
* * K 1K * 2K * 

Speaking in a broader view of the Nation and the 
race: “The race to which we belong is definitely 

bound to certain ideals and standards. Success of 

these means the success and supremacy of the race. 
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“Such is the power of race ideas and ideals that in 
spite of the conditions among us that have sprung 
from local conditions—differences less acute than in 
former times—we are in reality one people—North, 
South, East and West.” 

“The newspaper herein has a special function and 
duty. It must take note of all events, and it ought 
to be prepared to discuss them with intelligence, 
breadth and range. Independence is a prime neces- 
sity; and these large questions with which we have 
to deal should be approached with least possible bias 
from party associations.” 

“Tt is easy always to find fault with others; it is 
easy to criticise and denounce the opposite party. In 
small affairs it does not matter, but in great affairs 
to be a fault-finder without suggesting a remedy is 
an unworthy proceeding.” 

Pe ee a 3 

“One thing is certain: This country of ours is in 
the world and of the world, and it must bear its proper 
part in the world’s affairs.” 

There is much more through which, being dead, he 
yet speaketh, and through which as he said of the 
dead, his influence will have no small part in the guid- 
ance of the living, in the “ever acting force,’ we quote 
his own words used in his address, “which seems to 
revive the dead, to restore what we destroy, to renew 
forgotten watchwords.” 

H. W. Scott was born in Illinois in 1838. In 1852 
with his father’s family he went across the plains, ex- 

periencing all the adventures; took part in the strug- 
gles with Indians, went through all the strength-giv- 
ing hardships and endurance of frontier life, helped 
his father open up a new farm. At twenty years of 
age, he struck out for himself, worked his way 
through college to the attainment of a thorough class- 
ical, literary and scientific education, and then studied 
law. In a series of articles on ten model American 
newspapers, published in the NATIONAL PRINTER- 
JOURNALIST in I90I, among which we gave promi- 
nent place to the Portland Oregonian, we had the fol- 
lowing, given as a key to Mr. Scott’ S success : 

“His work helped to keep him in touch with the 
world, taught, him the practical side of life, while his 
studies disciplined his mind, and furnished a broad 
store of useful knoweldge.” 

Mr. Scott’s death is a great loss to the press of the 
Pacific Coast and of the Nation but, so thoroughly has 
his character been impressed on the great paper which 
he directed in its editorial policy and utterances, that 
it will not easily, nor for many years, if ever, be 
otherwise than loyal to its traditions and to the great 
mind and soul, that for so many years, shaped its 
course, directed its influence, and shaped its destiny 
and, in a large measure, through it, the destiny of the 
rich region, the mighty, growing empire, served 
thereby, during its formative period. 

PERSONAL VIEW OF MR. SCOTT. 
Mr. Scott was a member of the Board of Directors 

of the Associated Press, and while in New York last 
October, in attendance on the meetings of the Board, 
he was interviewed by the New York Editor and Pub- 
lisher, which printed the following that gives a very 
instructive and comprehensive view of the man, his 
character and his ideals of the newspaper calling and 
its obligations: 

STRIKING PHYSICAL TYPE. 
Last year they offered him the Ambassadorship to 

Mexico. If there be an ambassador type—a physical 
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type, such as the artist would want to create, Colonel 
Scott is of that type. He was born in Illinois in 
1838. He is six feet three inches in height, massive 
in figure. Homer Davenport loves to draw pictures 
of him, and make him one of the French Academy, 

one of the immortals, giving him the composite look 
of Bismarck, Thomas B. Reed and Nathaniel Haw- 
thorne. There are bits of delicate color and form in 
his features, anchorages for sentiment. His eyes are 
brown. The fighting bumps in his head bulge large. 

This is the question I asked: 
“Tt is said that you have always refused to engage 

in any business outside of your newspaper business ; 
that you have declined many offers which assured suc- 
cess and riches. Why did you refuse them?” 

He answered instantly: 
“The thing I value most in my life is my independ- 

ence. 
“May not a newspaper publisher preserve his in- 

dependence if he engages in other business aside from 
his publishing business ?” 

PUBLISHER MUST BE INDEPENDENT. 
“T think not,” said Colonel Scott. ‘The publisher 

who would produce a newspaper which has lasting 
character and influence, must have an absolutely free 
hand. His independence must be maintained. He 
must stay out of associations that take from his news- 
paper interest. 

“T suppose a man could stay in the newspaper busi- 
ness and have a herd of blooded cattle or a fine flock 
of sheep, as I have. This kind of relaxation does not 
interfere with a man’s independence. 

“Tf a person nowadays wants to accomplish any- 
thing worth while in business, he must have a large 
business and devote all his business faculties to it. 

“The object and purpose of a newspaper is full and 
independent publicity, and a person interested in other 
lines of business, in railroads, banks, manufacturing 
or anything of an industrial character, had better stay 
out of the newspaper business. 

“If a man is engaged in the industries) lo have 
named, and also owns a newspaper, he is constantly 
beset by his associates to keep out of print this or 
that article of news, or to shade news so it will not 
be unfavorable to the particular business in which 
friendly parties or associates are interested. They will 
ask that the matter which might be annoying or un- 
favorable be suppressed, or that it be presented in a 
way that will not carry the whole truth. Nor are 
men engaged in business to be censured for avoiding 
publicity, or for the desire to have matters about 
themsevles presented in a good light through the 
newspapers. 

OUGHT NOT TO HOLD POLITICAL OFFICE. 
“The long and short of it is that the newspaper 

publisher must not have friends who have such a hold — 
on him that his independence is endangered. 

“As to politics, I am convinced that the ownership 

or editorship of a newspaper is incompatible with po- 
litical ambition. The people will not tolerate the idea 
of a man pushing himself through his own newspaper, 
and they are right about that.” 

Here I said to him: “The present administration 
lately offered you the post of Ambassador to Mex- 

ico. Why did you decline?” 
“For several reasons. One reason was I did not 

want to entanele my newspaper with politics. Our 
policy is Republican, but independent at all times. 

“Another reason, and perhaps the chief one, was 
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that, since I have made one career, such as it is, I 
could have no sane expectation at my time of life, 
of beginning another that would lead to success or 
satisfaction.” 

NEW STORY ABOUT COLONEL SCOTT. 

Upon hearing the news of the death of Colonel 
Scott, a well-known publisher recited to The Editor 
and Publisher the following incident: 

“A few years ago a syndicate with large capital 
planned to start a chain of morning newspapers in 
Oregon and Washington. It became known that 
these papers were to be the organs of large financial 
interests and were to be run primarily to boost these 
special interests. The syndicate applied to a tele- 
graphic news association for service. 

“A delegation of leading publishers of the Pacific 
Northwest went to New York and called upon the 
president of the telegraphic news association. Colo- 
nel Scott was spokesman. He said: 
“We are in the business of publishing newspapers 

and have no other business. We have no other mis- 
sion. The parties who are planning to start these 
new publications are not newspaper men. They ex- 
pect to serve big financial interests. I hold that you 
are morally bound to protect us against those who 
would debauch the ideals of journalism. We have 
fairly, honestly developed the newspaper field of the 
Pacific Northwest. We believe you ought not to fur- 
nish a telegraph service that will be used for the pur- 
pose of breaking down standards of honest newspaper 
conduct. We trust you will refuse your service to 
these special interests.’ 

“The president of the telegraphic news association 
was convinced. The chain of newspapers alleged to 
have been backed by ‘special interests’ was not 
started. 

Editor S. A. Bovell Deceased ‘ 

Stephen A. Bovell, editor of the Jonesboro, Tenn., 

Herald and Tribune, died Saturday, July 30th. He had 

been connected with the paper from the time of its 

founding in 1869, and its editor for the past seventeen 

years. He was one of the best known editors in Ten- 

nessee. 

He was associate editor of the Union Flag, a paper 

published at Jonesboro about the close of the Civil War, 

which made its appearance with about ten subscribers, 

from which small beginning it grew to an influential 

journal. 

Nearly or quite a third of a century ago he was the 

editor of the Nashville Press and Times, a Republican 

newspaper published at Nashville during and some time 

after the close of the Civil War. More than thirty 

years ago in the celebrated Stokes-Senter campaign for 

Governor he edited the Tennessee State Journal. He also 

did work on papers published in Indiana, Illinois and 

Kentucky. 

Mr. Bovell was a fluent, fearless writer and, doubt- 

less, had he been engaged on some of the great met- 

ropolitan papers, he would have made a national reputa- 

tion. He was a student of public affairs and was well 

posted concerning the politicl history of the country and 

especially of his State in the past third of a century and 

more. He was always a strong supporter of Hon. W.. P. 

Brownlow and contributed his full share to Mr. Brown- 

low’s remarkable success. He was a vertitable tribune 

of the people, believing in their sovereignty and their 
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virtue, and was always ready to defend them with the 

courage of a lion. 

Mr. Bovell has been succeeded, as editor of the paper, 

by H. C. Beauchamp, who had been connected with the 

paper as publisher. since 1907. He brought with him a 

new infusion of life and ideas into ‘the office and made 

many important changes, enlarging the paper to eight 

pages, and making other improvements. 

‘Mr. Beauchamp is a collegian, having graduated from 

Cornell University, New York, in 1888. He was one of 

the commencement orators of that year and received 

special distinction for his atttainments in history. Cor- 

nell has given especial attention to training for news- 

paper work. Its courses of study look to the fitting of 

men for practical life, to a greater extent than do most 

older colleges and universities. 

Immediately upon graduation Mr. Beauchamp was 

employed as a reporter upon the New York Tribune, and 

in 1889--90 he served in the same arduous and responsible 

capacity on the New York Press. 

For eight years Mr. Beauchamp was the editor and 

proprietor of the Recorder, an independent Republican 

paper, published at Fayetteville, N. Y., and for five years 

Mr. Beauchamp was engaged in newspaper work in Ala- 

bama, Minnesota and South Dakota. In Alabama he took 

a plunge into the pool of politics and served as a dele- 

gate to the Alabama State Republican Convention and 

was a member of the Committee on Platform and Reso- 

lutions. 

Mr. Beauchamp entered the journalistic field in “The 

New South” with good prospects of satisfactory success. 

He likes is business for which he is, as indicated, thor- 

oughly equipped. 
‘ 

Honest and’Fair Criticism 

“Every public officer should be held to strict account- 

ability. He should be subject to fair and honest crit- 

icism. But a warfare of unfounded and indiscriminate 

assaults upon public men has one inevitable and serious 

result, and that is that it tends to keep good men out of 

public life. The man of average sensibilities, the man 

with a family whose welfare and peace of mind he values, 

shrinks from the onslaught that is too frequently made 

upon men who dare to aspire to public office. 

“A public office should be esteemed a place of honor, 

not a position to be aspired to only ‘by those who are 

hardened to assault, and who are defiant of public opinion, 

and whose cheif incentive in seeking office is an oppor- 

tunity for graft. The great and powerful but dishonest 

newspaper is one of the serious menaces of our times, 

but let me say that in my opinion the evil is one that 

eventually will right itself. 

“You cannot fool the people all of the time. The 

poeple will learn and are learning to discriminate between 

the paper which habitually tells the truth and the paper 

which habitually vilifles and misrepresents. Charles A. 

Dana once divided newspapers into two classes—first, 

newspapers made for sensible people; second, newspapers 

made for fools. The second class has been all too pre- 

valent in recent years, but I think we have some reason 

to hope that in the near future it will be so far in the min- 

ority and its influence so far diminished that it will cease 

to be a public menace.—J. McCan Davis, before Southern 

Illinois Press Association. 

Ditrich Lamade, editor of the Williamsport (Pa.) Grit, 

is touring the State in his automobile. He is accompanied 

by his wife and three sons. 
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An Estimate of the Service Done for 

Humanity by Advertising 

T would be difficult to find a more able or con- 

vincing estimate of the service performed by 

advertising for the advancement of mankind 

than is contained in the following extracts from 

an address by Edward N. Dingley, publisher of 

the Kalamazoo Evening Post before the Bakers’ 

Association and published in full in the ‘Chicago 

Commercial Union:— 

The progress of society is measured by healthy desire, 

and it is the duty of society to stimulate this desire. The 

standard of civilization is determined by the effort to in- 

crease the wants of the people and spur them on to satisfy 

those wants. If England in India could make the Hin- 

doo laborer want more things she could soon civilize them 

to her own standard. If the Russian peasant was not 

satisfied with so little, the development of Russia might 

proceed more rapidly. Tf the negroes of the South were 

not content with huts and scanty clothing, the race ques- 

tion would disappear, and if the poorer classes through- 

out our land could ‘be made to crave better homes, better 

clothing, the problem of poverty could be more speedily 

solved. Society climbs the ladder of evolution only by 

widening its needs and striving to satisfy those needs. 

To desire things is perhaps the first step in social 

progress and this desire no sooner sets in than it begins 

to establish a new kind of society. In the economic 

world, therefore the great problem is to stimulate this 

desire. 

Producers of wealth in the form of manufactured 

goods to be consumed, are more concerned with the 

question of consumption than with the problem of pro- 

duction. The cost of production is, within reasonable 

limits, fixed, at all “events: it, can. be determined 

acurately. But consumption is an unknown and 

variable quantity, depending upon habit, custom, appetite, 

fads, weather, whims and many other intangible things. 

The consuming side of the problem is, therefore, by far 

the most delicate and intricate, requiring an accurate 

knowledge of human nature, a large amount of original- 

ity, and ability to do things at the psychological moment. 

In the industrial world demand always precedes: sup- 

ply, and the nation or the city that raises the level of de- 

mand the highest, reaches the highest social level. The 

manufacturer begins operations and invests his money 

to supply an already existing demand, and if he suc- 

ceeds in stimulating and developing demand he invariably 

outstrips his competitors. 

Political economists of the orthodox school tell us of 

the law of supply and demand and the rules governing 

industrial and social development; but they stop short of 

the greatest factor of all, entering into the modern prob- 

lem of economic development, and that is publicity. 

It is the greatest factor, for it determines largely the 

demand side of the problem. Publicity is today the dy- 

namo that gives life to your factory and enables you to 

pay rent, pay interest, pay wages and secure a profit. 

Publicity is the reservoir which gives you an endless de- 

mand; and without an increasing demand an increasing 

supply is useless. 

This question of publicity is one that is too often 

neglected by the manufacturer or producer. It is looked 

upon by many as a waste of money and unnecessary ad- 

dition to the cost of production, but if the first need of 

society and of government is to stimulate desire, then 

publicity should be the motto of all who desire to secure 
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a portion of the economic gain which surely follows the 

cmplete gratificatin of these desires. 

Publicity is no longer tabooed by any manufacturer 

or producer who is up-to-date and is building for the 

future. Publicity demands more of his attention than any 

other part of his business. Mere mechanical production, 

while important, can be handled properly with ordinary 

care and thought, but the demand, the market, the pub- 

licity, requires the best brain that can be had. 

This brings me to the modern art of advertising, which 

is nothing more than publicity. 

T'wenty years ago advertising was looked upon largely 

as a sop to keep somebody good natured. It was con- 

ducted indifferently and without any plan. It was not 

deemed an important factor in the problem of the pro- 

duction, distribution and consumption of wealth. News- 

paper advertising was meager. Magazine advertising 

practically unknown, and billboard, streetcar and special 

forms of advertisiig unheard ci. 

Systematic publicity, through advertising, has been re- 

duced to a science during the past twenty-five years. 

Capable men devote their lives to the development of this 

branch of social and national progress, studying the psy- 

chology of publicity, the mental and moral phases of the 

problem and the best and most direct way of securing 

results. Study along this line all revolves around the one 

central proposition, which is sociological—how to stimu- 

late the healthy desire of the people and create an in- 

creasing demand. 

While the results to be obtained are concrete and 

practical, and can be measured in dollars and cents, the 

process of attaining the results is purely abstract and 

mental. 

Publicity means the stimulation of a mental process 

among the masses whereby knowledge is transformed 

into desire and desire into attainment. To successfully 

set those mental wheels into motion, requires the highest 

skill. A combination of words, an illustration, can be 

made to so attract the eye as to form a lasting mental 

picture that results in a desire; then an effort to attain 

that desire. All this requires a knowledge of average 

mental processes, and the depth of perception of the 

average human being. 

A careful study of the advertisements in our best 

newspapers and magazines and on billboards reveals a 

cleverness and a knowledge of human nature that is sur- 

prising; all testifying to the acknowledged importance of 

publicity in the modern production, distribution and con- 

sumption. 

The great problem is how to increase the consump- 

tion of wealth, produced in whatever form. 

The growth of publicity in all forms indicates a higher 

standard of social being and brings about ethical and 

moral progress as well as material advancement. To de- 

sire better clothes,, better houses, better food is to im- 

prove our ethical condition and our moral standing as 2 ~ 

nation. ‘To make the luxuries of yesterday the necessities 

of today, is simply raising the standard of our moral 

and ethical being. So that intelligent publicity is a good 

investment, not only materially, but morally and ethically. 

Publicity is, therefore, an important factor in social and 

moral development. 

Do not make the mistake of employing publicity in 

any form for a purely selfish motive, for the results are 

thus too often dwarfed or lost sight of. Employ public- 

ity on the broad ground of social and moral advancement, 

with a view of contributing your. share towards a fulfill- 

ment of the transcending object of society—the stimu- 

lation of wholesome desires. 



Ulationaf (printer: ZJournatist 

You will then surely get your results and reap your 

reward. 
Any form of legitimate publicity is good and helps 

to secure the desired results. As a rule, however, an arti- 

cle of food secures the most effective publicity by being 

advertised so as to reach the homes, and the housewives. 

Good newspaper publicity is always best when the public 

mind is to be almost daily assailed. Constant dropping 

wears away the hardest stone, and daily publicity always 

arrests attention and creates a desire, and finally a 

market. 

The baker is proverbially a crusty old fellow, and a 

little daily publicity can effectually raise the public mind 

to the temperature of fresh and new goods, and stimu- 

late the appetite of the masses to absorb an increasing 

amount of your goods, thus adding to your pile of dough. 

In these days of pure food agitation, publicity has an 

added signifiance. The people demand publicity in every 

thing to avoid fraud and deception and impurity. It is, 

therefore, of the utmost importance that you, as bakers, 

employ publicity, and thus secure the largest amount of 

public confidence. This, of itself, tends to stimulate con- 

sumption and widen markets. 

As members of a large and influential organization, 

you have important duties to perform. You should en- 

deavor to do your part towards making society better and 

happier. The upward and onward progress of the world 

affords rare opportunities to men of affairs to assist in 

this great world movement. Inventive genius and crea- 

tive faculty have stimulated desires for beter and higher 

living, and in attaining these desires the demand for bet- 

ter food and clothing and shelter has increased. 

Men are richer, happier, brighter, better, wiser, and 

stronger than ever before, because of the gratification of 

wholesome desires, operating under certain fixed laws. 

The human race is going forward with rapid strides. 

When men first learned to trust their brain instead of 

their muscles, this onward movement began and it is still 

going on. Every day sees some new achievement of the 

human, some new conquest over environment. The 

world becomes more peaceful, more industrial. The re- 

wards of industriy become greater, and machinery guided 

by human hands do the work of millions and contribute 

to the workshops of mankind. The countless objects of 

human desire, most potent of all human forces, are 

formed. In this great march of human events, publicity 

plays an important part. The more man gets, the more 

he wants; the more he does, the more he aspires to do; 

the higher his advancement, the higher mounts his ambi- 

tion. 

This is human progress, and publicity through adver- 

tising is the dynamic force behind all progress. 

Independent Personality and 

Boosting Championship 

One of the most valuable lessons taught by the ex- 

perience of an editor is to be resourceful and develop an 

independent personality. The rural editor has a person- 

ality of his own that he is proud of and will not subjugate 

to the selfish whims of prospective customers. He plays 

to no man or set of men, but advances his ideas because 

conscientiously, he believes them to be right. 

The real newspaper is a booster, not a knocker. It 

is a builder, not a tearer down. It is a constructor, not 

a destroyer. It is the defender of the right, the opposer 

of the wrong. It is the champion of the defenseless, the 

exposer of the vicious——Chas. P. Gray, Messenger, Celina, 

Tenn. 
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W. A. Johnson Promoted 

Editor W. A. Johnson of the Memphis, Tenn., Herald, 

for many years a member of the Executive Committee of 

the National Editorial Association and a regular attend- 

ant at the annual conventions, has been noted for many 

years as a growing man. His worth has been recognized 

at his home by his recent election to the position of State 

Senator in the twenty-ninth district. He is also a regent 

of the Universitv of Texas. For many years he served 

as President of the Memphis School Board, and is largely 

interested in educational affairs. He has had wide travel 

and observation and has ever been a patient learner. His 

many friends in the N. E. A. will be pleased to know of 

his advancemeint. 

Simplicity 

Be simple, unaffected; be honest in your speaking 

and writing. Never use a long word where a short one 

will do as well. 

Call a spade by its name, not a well known oblong 

instrument of manual labor. Let a home be a home and 

not a residence; a place, not a locality, and so on of the 

rest. When a short word will do, you always lose by a 
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long one. You lose in clearness, you lose in honest 

expression of meaning, and in the estimation of all men 

who are capable of judging you lose in reputation for 

ability. 

The only true way to shine in this false world is to be 

modest and unassuming. Falsehood may be a thick crust, 

but in the course of time truth will find a place to break 

through. Elegance of language may not be in the power 

of us all, but simplicity and straightforwardness are-—Wm. 

Cullen Bryant to a Young Editor. 
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Individuality and Imagination 

NDIVIDUALISM and imagination are two 
essentials to all worthy art attainment. Co- 
operation has in this day great economic 
uses, but any combination or co-operation 
that eliminates the individual and dulls his 
faculties and stunts or eliminates his imag- 
ination, or makes the worker merely a cog 
in a wheel of production, is not only un- 

American but is destructive of art or high quality of 
excellence in production. Individual responsibility, 
development, attainment ,honor and reward is the 
foundation of American institutions, and of the all- 
prevailing religious instruction and incentive in this 
country. 

No employer of workmen can afford to ignore the 
individuality or personality of his employes. Napoleon 
Bonaparte’s influence and the loyalty and almost wor- 
ship of his soldiers is known to have depended largely 
on his ability to recognize and call by name every sol- 
dier in his ranks, or at least, make each to feel that 
the eye of the commander was upon him, to approve, 
commend, remember and reward. There are scarcely 
any other callings, in this age of machinery, of com- 
bination, of great factory methods, that still yield 
more opportunities for individuality than those of 
newspaper-making and printing—the one is a profes- 
sion and the other an art in which artistic results are 
coming to be more and more demanded. 

The Printing Art of Boston contained two excel- 
lent articles treating of “The Appreciation of the In- 
dividual,” and “Imagination in Business,” that pre- 
sent ideas that have not been sufficiently recognized 
in very many establishments, though we have had the 
pleasure, from time to time, to give the successful 
methods of many establishments, like those of the 
Lee Syndicate of Newspapers and of Mr. Capper of 
Topeka, Kansas, and a score of others, where they are 
fully recognized and put into successful practice. We 
have joined the two subjects because the recognition 
of the individual is the only way to arouse that prac- 
tical imaginative faculty that impels to the seeing of 
things in art and business. 

Charles H. Coffin, writing under the title of Appre- 
ciation of the Individual, after giving a view of exist- 
ing conditions and the difficulties to be confronted, 
says: 

Surely nothing is more hopefully American than this 

self-importance of the individual and the self-responsi- 

bility that it breeds. On the other hand, there cannot 

be a greater impediment to the progressive citizenship 
Or a more serious menace to economic stability than 

anything which may tend to impair this attitude. 

At present, however, it is being impaired by the ma- 
chinery of combination. And in two ways: firstly, by the 
combination of Capital; secondly, by the combination of 

Labor, which has been called into existence to oppose its 
encroachments. The latter has within its own ranks de- 
liberately opposed individualism, while the former has in- 
directly discouraged it by the use of machinery and ma- 
chine-like organization. Such is the un-American condi- 
tion presented by the industrial situation in this country. 
That its consequences are disastrous even from a purely 
commercial point of view is being recognized. For a 
time the superior quickness of the American worker ob- 
scured the real issue, since quantity of output was alone 
considered. Now, however, pressed by foreign competi- 
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tors, notably the German, our production is beginning to 

develop its inferiority in point of quality. Labor in this 

country maintains only a general average of intelligence, 

resulting in average returns; while in Germany the en- 

couragement given to individual distinction is producing 

a corresponding distinction in results. 

The first desideratum, therefore, in this country is an 

extension of the system of technical education, designed 

for the twofold purpose: firstly, of taking the place of the 

old system of apprenticeship, in a word of general tech- 

nical instruction; and, secondly, of discovering and giv- 

ing opportunity to those students who prove themsevles 

possessed of exceptional capacity. A considerable start 

has been made in the various technical schools through- 

out the country, which for the most part have been es- 

tablished by individual capitalists of broad and far-seeing 
ideas, and in the manual schools which the Municipal 
Boards of Education are promoting in so many cities. 
Meanwhile, the great combinations of Labor, the trades 
unions, hold aloof from this movement. As far as I know 
they have given it but little direct encouragement and 
are disposed to regard it with suspicion, as an effort to 
loosen the solidarity of their organizations. An ameliora- 
tion of this attitude can only come about gradually 
through the molding of the minds of the young who will 
be the workmen of the next generation, or more speedily, 

through the confidence inspired by employers. When the 
latter succeed in making the unions believe that they are 
sincerely desirous of improving the conditions of labor, 
it will not be long before conference: takes the place of 
contention, and mutual instead of independent interests 
will be the subject of reciprocal loyalty. This good day 
is being postponed by politicians whose selfish interests 
lie in maintaining the ignorance and helplessness of the 
masses, and by a brand of employers, largely of alien ex- 
traction, whose chief impulse is greed. On the other hand. 
in all parts of the country, there is an increasing number 
of employers and concerns bent on establishing with their 
employees a relation of reciprocity of interest based upon 
mutual confidence. It is they who are sincerely striving 
to readjust the principle of individualism to the new con- 
ditions. 

Broadly speaking, the problem covers two sets of sit- 

uations: fiirstly, those in which the output is direcely af- 
fected in quality by individual enthusiasm and skill on the 
part of the employees; secondly, those in which there is 

no immediate, direct gain from such conditions. As an 

example of the latter, one may take the case of a man 
whose exclusive job is to tend a machine that operates 
with practically automatic regularity some specific func- 
tion, such as the threading of a screw. The man in the 
case 1s little if anything more than a starter, stopper, and 
oiler of the machine. The latter has all that there is of 
credit in the work. Day after day, all the year round, 
the man occupies the same stand by the same machine, 
contributing to it a minimum of intelligence. How shall 
he preserve his sense of manhood, much less of individ- 
ualism, in a routine so deadly that it would drive you or 
me crazy? 

Yet it is obviously in the interest of the concern for 
which he works that this man should not get to feel him- 
self in a hopeless state of uninterrupted servitude. Such 
a state of mind breeds discontent, and discontent spreads 
like a canker, Prudence as well as philanthropy suggets 
that the lot of this human part of the machine shall be 
humanized as far as possible. If he has the capacity for 
something higher, he must be encouraged and given op- 
portunity to reach it; if he has not, his low estate must 
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be as far as possible ameliorated. It is the recognition 

of this that is prompting employers to improve the sur- 

roundings of labor; to bring light and air and wholesome- 

ness into the interior of the factory, and to supplement 

these necessaries with attractiveness outside the hours of 

labor. For example, many of the great department stores 

now provide commodious rooms in which their employees 

may enjoy real relaxation during the lunch hours—com- 

fortable seats, tables covered with magazines, even a piano 

being now regarded as reasonable amelioration of the 

strain of labor. Similarly, the industrial concerns that 

are established—as is becoming the vogue—in the freer 

conditions of extra-urban surroundings, are providing 

reading rooms, baths, and opportunities for indoor and 

outdoor recreative exercise and social intercourse. ‘The 

factory, indeed, is growing to be not only an industrial 

but a social organiation, to which its members, from high 

to low, feel a privilege in belonging. The old idea of 

separate individualism is being succeeded by that of cor- 

porate individualism, so that a man or woman finds a 

pride in being part of an aggregate effort. It is, if one 

may say so, a combination kind of individualism that is 

being fostered; a new kind, but the kind that fits in abso- 

lutely with the system of combination which is the genius 

of the age. Just as men of all sorts of varying degrees 

of capacity unite in their pride of being American citizens, 

so as to have a share in the corporate individualism of an 

enlightened industrial combination will be a matter of 

pride and content. The relation between the units com- 

posing the combination will more and more grow to be 

that of fellowship. 

But to return to the cases in which encouragement, 

given to the individual directly, affects the quality of the 

output. We may take as a case in point the printing in- 

dustry. It is probably a fact that few employing printers 

realize how much the standard of their output depends 

upon a few good workmen. No doubt their foremen in 

the composing and printing rooms are aware of the truth 

of this. They know that when a job comes in that calls 
for special attention, one of those orders which tends to 
make or mar the prestige of the house, there will he only 
one or two of the men, perhaps only one, to who they 

will feel safe in assigning the work. They at ieas: rec- 

ognize the value of this individual, and the need of en- 

couraging him by judicious appreciation, so that he shall 
not fall below his own standard. They also know how 
he responds to this encouragement; how his appetite for 
work is stimulated by a fresh problem in composition or 
by the occasional incentive of new material; a new font, 
for example, or even a few new bits of decorative detail. 
It is so important, in the interests of the concern, that 
such a man shall not be allowed to grow stale, and the 
conditions of the composing-room so easily lend them- 
selves to routine and to the apathy which the same old 
daily grind engenders that I have heard of shrewd fore- 
men occasionally shifting the position of the stands in 
order to create a little variety of surroundings. ‘Mean- 
while the employer himself, not brought into actual con- 
tact with the units of the composing room, too often re- 
gards the employees solely in the mass and his output is 
simply the product of a system of human and mechanical 
machinery. If under such circumstances the output main- 
tains a high standard, it will be because this attitude is 
not reflected in the shop itself, but counteracted by that 
of the foreman and those workmen on whose extra judg- 
ment and skill he has learned to rely. In a word, it is 
upon individualism, whether or not it is recognized by 
the employers, that the prestige of the latter is really 
based. 

Nationa? (Orinter-Zournafist 

An admirable exarple of the value of individualism 

is afforded by the Munich house of F. Bruckmann, one 

of the largest establishments in the world for the pro- 

duction of the highest class of halftone and photogravure 

platemaking and printing. The genius of the business is 

Mr. Goetz, who received his training in New York, but 

abandoned that field because it did not afford at that time 

sufficient scope for his individualism. He became asso- 

ciated with the Bruckmanm house and has risen through 

the various grades until he is now the controlling mind 

of the organization. His policy has been consistently to 

foster the individuality of his subordinates, in order that 

they may take a personal pride in the technical and artis- 

tic efficiency of the work entrusted to them. At once, 

as you visit the plant, you are conscious of an atmos- 

phere of individual self-respect and corporate pride. From 

the office boy up, everybody expresses in his or her de- 
meanor the satisfaction of being part of a combination 

that is known all over Europe, and is second to none in 

the high quality of its habitual output. It is a remarkable 
example of combination enriched by the free play of in- 
dividualism, and of individualism finding a worthy pride 
in helping to uphold the. aggregate. 

John L, Hunter under the subject of Imagination in 
Business, writes: 

Imagination in the lives and thinking of people is one 
of the most needed qualities of the human race today. 
Imagination is nothing more nor less than the ability to 

see things before they are actually brought about. 

Imagination of the right kind sees things so real and 

sees them to so much purpose that the person doing the 

imagining can bring things to pass, can create, can make 

out of little or almost nothing the real things of this 

world. 

Imagination has a good deal that makes it seem like 

a divine power. not be confounded with the 

capacity to build useless air castles. It must not be mixed 

te mast 

with the idea that a great many have of clairvoyancy 

We must remember, however, that it is this capacity to 

see far into things which has made it possible for the 

great commercial industries of the country to be built. 

We must not forget that the heads of these industries 

had the picture in their mind long before the industry had 

fairly started. 

Equal Responsibility of Editors and 

Public Officers 

I have at times doubted the universal wisdom of many 

editors and wondered if their own assumptions did not 

The 

editors have placed themselves in the same class with 

call for superhuman, if not divine, qualifications. 

the men in public life, with the power of attorney to rep- 

resent the people, and some day I think they will be held 

to the same accountability. 

The man who uses public office for purely selfish pur- 

poses is condemned not only by the press, but by the 

people, and he is denied the opportunity to continue that 

kind of pwhlic service for very long. The publisher who 

misuses the confidence of his readers for purely selfish 

purposes should also be condemned and would be if there 

were means to expose him—Speaker Cannon to Editor 

American Press. 
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Address all communications to E. 8. HANsoN, 925 Linden Ave., 

HE business card of the 
AS |. Mediar’ Company is 
scarcely up to the usual high 
grade of work sent in by 
Warren S. Dressler of Cam- 
den, N. J. It does not have 
the individuality and quality 
touch which most of his 
work shows, and I am sure 
it would ‘be objected to by 
salesmen of the best taste, 
who always want to make a 
good appearance right at 
the start of an interview by 
handing out a card which is 
attractive. What would I 
do to improve it? you will 
ask. Well, in the first place 
I should introduce a reduc- 
tion in sizes of type most of 
the way along the line. The 
main line might be brought 
down by allowing the same 

initials to remain and setting the rest of the name in 
a size smaller; the line, “ Biscuit Manufacturers,” 

could then be slightly reduced, bringing it down to 
the same relative length to the main line as it now 
holds ; then set the street address smaller, allowing tlic 
name of the city to remain as it is and thus stand out 
a little stronger relatively. The name of the sales- 
man should also be smaller. The spacing between 
lines is also at fault. The line, “High Grade,” 
more space below it than above, while any difference 
in spacing should be in the opposite direction. The 
reduction in sizes of type would admit of a little 
closer spacing and consequently the dropping of the 
main line nearer to the center of the card. And lastly, 
I should do away with the choppy, ragged appear- 
ance of the lines by omitting the points. All of which 
criticism is submitted to Mr. Dressler in the hope that 
he will receive it “in the same spirit reeten ekle 
has handled the same series of type to much better 
advantage in the resetting of the cigar billhead. 

> > 

Hatry E. Polk, Veblen, S. D,, sends a letter- 
head upon which he wants criticism. In my opinion, 
Brother Polk, the reason your letterhead gets old so 
fast is that it is all set in a series of which you should 
employ but one or two lines. Try another head, using 
the Old English only for the name of your paper ; then 
set the rest in some plain, neat letter. That extended 
Gothic which you use on some of your other work 
might do if you have nothing better, though a square 
letter would be better. Not knowing just what you 
have, however, and your outfit being limited, as you 
say, it is not easy for me to suggest; but there are 
many faces which will go well with the Old English. 

_ blotter, on enameled 

has. 

Wilmette, Ill. 

If you reset the head I should be glad to see it again. 
You have made the same mistake “of using too much 
of the Old English on one or two of your other speci- 
mens. Your notehead for the Commercial Hotel, 
while using a style of type which is:very old and not 
usually used on this class of work, is so tastefully 
arranged and well printed as to make it really worth 
while. The head for the baseball team is also very 
satisfactory. 

> > 

I am still out with a club for the people who use 
coarse halftones on good paper. I have before me a 

stock, containing a newspaper 
halftone of 60 or 80-line screen, when the job should 
have had one of 133 or 150-line. The man saved a 
dollar and a half, but he failed to impress upon the 
public the beauty of his line of shoes as he should 
have done, and as he would have been able to do had 
he got a plate suitable to the stock to be printed. 
Halftones are so cheap nowadays that it does not pay 
to economize in this regard. The job comes from Ar- 
thur H. Farrow, Newark, N. J., who would not 
stand for such a thing if the customer did not compel 
him to, I know. The neatness of his design and press- 
work serve but to accentuate the fact that the cut is 
wholly unsuited to the place which it occupies. 

> > 

I thought I was through with the subject of half- 
tones for the time being, but the next job I take up is a 
circular sent out by the Globe Engraving and Elec- 
trotype Company of Chicago, gotten out especially to 
call attention to the fact that electroty pes can be made 
from halfones with working qualities identical to the 
original plates. Some customers are very fussy about 
their best halftones and hesitate many times to turn 
them over to a printer to use on work which they 
consider of lesser importance. In such instances the 
printer can suggest an electrotype to good advantage, 
sometimes in this way being able to get out an at- 
tractive job where otherwise an inferior plate, or none 
at all, would be insisted upon. 

George Jacobson, Mountain Home, Idaho.—The 
return card on vour envelope is extremely satisfac- 
tory. The letterhead would be improved, I think, by 
placing the firm name in the center of the line and 
the word “Publishers” under it, doing away with the 
short piece of rule. I do not like the division of the 
word “commercial,” but it seems almost unavoidable. 
For the rule, I should prefer an ink of the same 
color as the body of the head, but much lighter in 
shade. 

<a <—> 

Several causes are responsible for the increasing 
popularity of uncoated papers. One is to be found in 
the advancine price of paper, and another in the de- 
velopment of the offset process, by which a wider 
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range of papers can be used than formerly. But there 
seems to be also, a growing feeling that an uncoated 
paper is more “‘elite’ and in better taste. Paper 
manufacturers are thus being led to develop uncoated 
papers which will answer every purpose, including the 
demands for halftone work. 

* * ok 

Glad to hear from Wietlispach again, the man who 
has put Streator, Ill, on the map. One clever little 
piece of work of his which is worthy of special com- 
ment is the letterhead for Wm. G. Foster, architect. 
It is a simple device which Mr. Wietlispach has re- 
sorted to for securing a neat and acceptable effect. 
It is one of those simple things which many printers 
refuse to adopt because of their simplicity, and yet 
which, I am sure, will be appreciated by an architect 
and other men of good taste. The card for Metcalf 
Brothers, with its small line of script in the center, 
is something of a puzzle to me. I am wondering 
whether this was done at the instance of the custo- 
mer, or whether it is in conformity with the composi- 
tor’s idea of balance and proportion. A much larger 
size of the script should, in my opinion, be used, both 
to suit the size of the card and also to give the line 
its proper relation to the rest of the matter. The card 
for Gaut & Company is extremely well balanced and 
a model of such work in every way. I do not like so 
well the card for the Lyric Theatre, the two styles 
of type used appearing inharmonious to me. I should 
prefer to have the matter in the corner in a square, 
black Gothic. On the letterhead for the Streator 
Home Building and Loan Association I should use 
a lighter rule above and below the names of the offi- 
cers and directors, and then set the name of the asso- 
ciation in two lines, squared up with rule or ornament 
below. This would do away with so many long and 
accentuated stretches of rule across the page, giving 
the head two dimensions, as it were, whereas it now 
appears to have but one. In closing this paragraph 
I want to reproduce a little bright stuff from a piece 
of advertising matter which Mr. Wietlispach sends 
out: 

You can’t stand still and stay in the game. Jf your 
competitor who uses attractive printed matter does a 
better business than you, the umpire (the buying public) 
will quickly call you “out.” Don’t wait till it’s “two 
strikes and two out.” 

Go after business hard, line up the orders, then drive 
them in with good advertising and you'll give competi- 
tion something to worry over. 

We print the kind of advertising that gets results— 
are careful and prompt in delivering it just when you 
want it. Our “nine” are all fast, steady players, that 
will give any “fan” plenty. of excitement for his money. 
Prices of admission always moderate, nothing fancy.” 

* Ok Ox 

A catalogue composed of sinzle sheets collected 
together in a cover of the legal style is getting 
to be a more and more popular type of publicity. 
Three of this style which have recently reached me 
age the Eclipse Folding Machine Company of Sid- 

Ohio. These are tied rather ornately with 
a 2 silk cord, but on many such pieces of work an ordi- 
nary legal paper fastener is used. Each of these cata- 
logues is devoted to a single machine, thus giving a 
business man an opportunity to focus his attention on 

a single type at a time, and giving him this in the 
form in which he prefers to have all matters laid upon 
his desk for consideration. These sheets are in regu- 
lar letter size, so that they fit in with the mail and with 
the weneral run of matter which is likely to pass be- 
fore him. 

[Nore—Unfortunately this department has to go to press this month without illustrations. 
early in August to an engraver, who wires us at the last moment that the copy has been lost. 
of the department, and the omission of some matter which would be of no value without the illustrations. 
has not happened before and I trust will not occur again.__E. S.H.] 
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A new issue of Printology has just appeared, that 
once-in-a-while publication sent out by the Regan 
Printing House, Chicago. Those who are fortunate 
enough to secure it wish that there might be several 
more publication days for this, each year, so handsome 
and chaste a piece of printing does it usually appear. 
I( is “innocent “ole any = eirort sat unusual effects, 
but simply devoting itself to getting out the best pos- 
sible piece of dignified, reputation- -building printing 
of which the shop is capable. In this respect it is well 
worthy of imitation by many a smaller shop. I have 
never forgotten the troupe of colored singers which 
once came to my home town when I was ‘still in the 
apprentice stage of the business. They sang very 
acceptably a number of the more or less familiar 
negro melodies, giving much delight to the audience. 
Then one of the members of the company assayed ta 
do something more pretentious, and undertook to ren- 
der a selection from one of the difficult operas. It 
was not only beyond his musical ability, but entirely 
outside of his range of musical comprehension, and 
the result was so excruciating as to give the audience 
an uncomfortable feeling for the rest of the evening. 
And so it is with many. printers; they attempt things 
beyond their reach and fall down miserably, whereas 
they might acquit themselves very creditably if they 
would only keep within their limitations of experience. 
and knowledge, and shop resources. 

* * * 

The Cheltenham family of type faces seems to keep 
up its phenomenal popularity, as evidenced by the fact 
that the type founders have just put at the disposal 
of printers another new size—120. point—which is 
cast in the bold, bold extra condensed, and inline ex- 
tra condensed... This is a popularity which is, how- 
ever, really not phenomenal at all. For it is a type 
which justifies its use every day. I am just reminded 
of a time when Cheltenham first came onto the mar- 
ket. The shop where I was then working was plan- 
ning to put in a new general purpose series, and the 
choice finally simmered down to two faces, one of 
which was Cheltenham. Two of us stood out stren- 
uously for this type, believeing that it had qualities 
which would make it a winner, and in the end we had 
our way. The other type which was under considera- 
tion had a brief run and is now very seldom seen. 

* Ox * 

Alaska is not entirely off the map, so far as good 
printine is concerned. I have not been there. but can 
vouch for it to a certain extent, for here before me 
is a booklet printed at the office of The Daily Alaskan 
at Skazway, and is a piece of work which would do 
credit to many a large city in the “States.” It is well 
designed, is replete with halftone illustrations, and has 
a cover of linen finish paper embossed in green and 
gold. 

* * ne * 

A program of the annual outing of the International 
Silver Company comes from the press of the Vech- 
ten Waring Company, New York. It has a multi- 
tude of good points which might be illustrated and 
commented upon, but the one I have chosen as per- 
haps being the most helpful to others is a plain page 
with a four-line heading. So many printers fall down 
when it comes to a heading of this kind that this 
one may help some one to understand that dienified 
simplicitv will outrun a whole lot of other things, in 
the opinion of people competent to judge. 

The copy for reproductions was sent 
This has necessitated a hasty revision 

This is something which 
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“Science and Art and Printer’s 

Wages” 

RITING in a recent issue of the British 
Printer, under the above caption, Harold 
Hood, F. R. P. S., has the following, among 
an array of edifying thoughts, that will be 
found well worthy the consideration of 
American, as well as of British printers :— 

Men who like to call themselves practical, 

rejoice in quoting the popular adage that an 

ounce of practice is worth a ton of theory. In a sense 

true, but I have a better precept than that to offer to 

you, that “A grain of correct theory is worth a ton of 

imperfect practice.’ My outstanding aim is to show the 

relationship between workman’s or master’s wages, and 

the amount of science or art, or both, which he intro- 

duces into his plant or office methods or productions. 

These factors are inseperable—the wages or salary 

of the compositor or machineman must be directly pro- 

portionate either to the value of the artistic faculty or 

the extent of the scientific knowledge he is able to bring 

to bear on his particular section of the trade; the prin- 

ciple holds good, of course, as to the combined use of 

both these faculties. 

There may be nothing to be gained in worrying too 

much about the countless defects to be found in all direc- 

tions of science and of art in printing in general, and in 

this country in particular. Yet let us British printers 

not content ourselves to remain in a fool’s paradise by 

imagining that things on the whole are pretty good in the 

printing trade. 

There is very much to be dissatisfied with, both in 

methods of output and conditions of living during work- 

ing hours, and I wish I could stimulate the imagination 

and inventive faculty of some of the. B. P. readers in the 

direction of mechanical improvements on the one hand 

and a higher standard still of artistic excellence on the 

other hand. 

There is a good reward awaiting the inventer of minor 

improvements in the printing machine or caseroom. 

What pleasanter way of increasing one’s wages than a 

snug little royalty coming in regularly from some inven-_ 

tion out of one’s own experience? 

That there are opportunities for minor 

seems to be proved by the success of the many patented 

devices which printers keenly take up both for the com- 

posing and the machine-rooms, and in the direction of 

chases, quoins, block mounts and in innumerable other 

directions, there is ample material! for inventiveness born 

of the working difficulties of practical men. Excellent 

though the most improved Wharfedales and two-revo- 

lution machines are, for instance, it must not be imagined 

that we have the last word in letterpress printing machine 

design for the jobbing printer. My whole conviction is 

that in fifty years’ time the to-and-fro motion of the type 

bed will be as dead as the reciprocating steam engine 

will be. . 

- The principal holds good in printing as in other direc- 

tions—that the person to apply new and scientific ideas 

in some form legally protected and comercially work- 

able is fairly sure of an increased income. 

One of the chief truths which it will 

trying to drive home in these notes is this:—That if a 

printer, whether master or workman, is to succeed in 

anything more than a hundrum fashion, it must be either 

because he applies more than an average amount of 

science in his methods; or, as an alternative, his finished 

inventions 

be worth while 
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products must evidence an amount of skill which stands 

out beyond the ordinary. 

That there are exceptions to this rule does not dis- 

prove the truth of it. ; 

It may be said that there are many instances where 

firms have built up excellent businesses simply through 

the perseverance and skill of their travellers, in spite of 

the fact that not even the smallest degree of science had 

been bestowed either in the purchase of the plant or in 

the systematization of the business. But what is the 

traveller’s skill but science well applied? 

I don’t refer to the mere making of ends meet by em- 

ploying printers, any more than I mean that a man of 

humdrum, commonplace character cannot draw his 

Society's minimum wage. What I do mean is that either 

workman or employer, to earn bigger wages or higher 

profits than the average, must of necessity either intro- 

duce more art into his productions or more science in the 

producing or selling. 

Let me give you a concrete if rather elementary ex- 

ample:—20,000 handbills, demy folio, for a grocer or a 

draper, or similar public trade, are not considered cheap 

nowadays at 4s. per 1,000, though the precise price 

doesn’t matter for argument’s sake—say, £4 the lot. Yet, 

considering that actually one-half that amount may be 

used up in the paper alone, it can easily be understood that 

if there is much trouble from heavy setting and unpaid 

alterations, the profit is often quite absent at the end of 

the job. 

‘And yet there might be some decent return on these 

everyday jobs if science is allowed a look in—and one 

must admit that lack of capital is one of science’s chief 

obstacles. 

Take the same 20,000 folio job again at the same price. 

Imagine a department specially organized for that line, 

which might be specially advertised for delivery within a 

certain number of days, the travellers also bear in mind 

that the printing must only be done on certain days. 

In this way, by each printing day, it should be only 

reasonable to expect two or four, or even eight orders 

from customers up and down the country. 

The ordinary printer might run off the work on a 

flat-bed four or eight up; but for the moment we don’t 

wish to know what the ordinary printer would do, The 

printer who applies a maximum of science in combination 

with a plant ideal for this class of work would probably 

use a flat-bed web machine, or one of the newer small 

rotaries. 
My point in this definite example is to show how a so- 

called poor price often prevents a printer getting a decent 

profit, simply because he has to compete against concentrated 

science in the shape of machines and tools and organ- 

ization greatly superior to his own. 

The compositor and machinist is on a different footing 

from that of the employer—in a position distinctly more 

fortunate or more monotonous, acording to the point of 

view. 

Though the exercise of science on the part of workmen 

may be more limited than that for the organization of the 

factory as a whole, yet it is none the less real. .Com- 

position, for example, may be sharply divided into two 

kinds—that in which speed should predominate, and the 

other in which attractiveness is of chief importance. The 

speed compositor, whether at the keyboard or case, must 

be something of a scientist if he is to earn the highest 

wages—that is, he must cut down all useless motions and 

distractions: he must indeed organize so that he gets the 

most out of his body with a minimum of effort. 

The display compositor, on the other hand, needs to be 
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something of an artist, but without the artist’s traditional 

erratic character, and there is no more obviously true 

statement than that the compositor with the best artistic 

instinct, developed to suit the varied requirements of 

printing and coupled, of course, with a reasonable 

mechanical skill, commands highest wages. 

There never was a greater need than now for artists 

and scientists each to his own special department. 

I cannot do better than urge upon each member in 

every section of the printing trade, the cultivation of the 

scientific habit on the one hand or the stimulation of the 

artistic instinct on the other. 

You will find that it is by no means easy to conduct 

any branch of business on a strictly scientific basis; and it 

is certainly perfectly impossible to run a business on 

purely art lines. Pure art on business lines is impossible, 

and the combination is as unmixable as oil and water. 

But, for that reason, don’t therefore imagine that ‘‘no 

art” is the only alternative. Let every compsitor, every 

bookbinder, every draughtman, introduce as much artistic 

sentiment into all his work as business conditions and 

time and price will allow, and I am sure—absolutely sure 

that wages and prices will eventually be the better for 

it. 

For example, a man who is engaged for forty shillings, 

and who persists in developing his talent five shillings 

further, is much more certain of a half-crown rise than 

that honest young engaged for £2 and 

doesn’t see why the should give the boss any more than 

he bargained for! 

Before concluding, I must repeat that I admit the ex- 

istence of obstacles to scientific application in printing 

works. Yet we must repeatedly ask: Why do I do this 

or that?—and must throw overboard all habits and sys- 

tems.and traditions which do not give a satisfactory answer 

to the all-powerful word, W-H-Y. 

There is  applicabel science which ap- 

peals particularly to quite young men, and that is the 

science of perseverance. 

man who was 

in printing a 

Though all achievements worth while are generally 

impossible or at least difficult at the first few attempts, 

yet by that mere curious quality of persistence or re- 

peated offort you will gain such skill and knowledge that 

gradually you will achieve results which at one time 

seemed almost too good to be possible to you—such de- 

sirable things as the skill in an artist or compositor to 

execute a first-class design that should serve an impor- 

tant purpose; to a newspaper man the ability to write a 

first-rate report free from the commonplaces of the imi- 

tator; to an employer the accumulation of a first-rate 

plant and a staff after his own heart; to a machinist the 

ability to put through without worry the most difficult of 

formes; to a binder the binding and tooling of a first- 

class edition de luxe. 

All these are worth while, as all useful things, excep- 

tionally well done, are worth living for, and the beauty 

of it is that they are all possible to the young men in 

their own respective departments by the cultivation of 

that simple science of repetition and persistence. Per- 

severe, then,— 

“For emulation hath a thousand sons 

That one by one pursue. 

If you give way, or hedge aside 

forthright, 

Like to an entered tide they all rush by 

And leave you hindmost.” 

from the direct 

We have evidently much to learn from our friends in 

Germany. It is now reported that a stationer at Hanover 

Mationaf (Printer: Zournafiat 

who, although not possessing a printing office, was in the 

habit of calling himself a printer and taking orders for 

printing work at “cut” rates, has been prosecuted by the 

genuine printers in that city for unfairly competing with 

them. The Court, under the provisions of the law 

against cases of this sort, ordered the offender to re- 

move the word “printer” from all his stationery or other 

printed matter. Further, a fine of £5 will be inflicted on 

him should any complaint of the kind be proved against 

him in future. 

‘‘The Science of Poetry and the 

Philosophy of Languages”’ 

“The Science of Poetry and the Philosophy of Lan- 

guage,” is the title of a new book by Hudson Maxim, 

published by Funk & Wagnalls, 44-60 E. 30th St., New 

York ‘City. Poetry has its uses in a newspaper office, and 

editors, writers and reporters never can thave too much 

of the right kind of knowledge about “The Philosophy of 

Language.’ The author well defines the object of his 

book in his introduction as, “To provide a _ pratcical 

method for literary criticism and analysis, and a standard 

of uniform judgement for determining the relative merits 

of literary productions, and iurther, to supply a more 

practical and efficient means than we have heretofore 

for the standardization of poetry, whereby any poem may 

be assayed, and the amount of its poetic gold determined 

and separated from the slag and dross. .The more I 

have studied, the stronger has grown my conviction that 

no other subject of equal interest and importance to man- 

kind has been so neglected by science, so abandoned to 

the chaos of misunderstanding, There is, indeed, no gen- 

eral agreement as to what constitutes poetry. There are 

many opinions as there are critics. Often the worst 

poetry is pronounced the best, and often che best the 

worst, by some who are considered leading authorities.” 

The illustrations are by William Oberhardt. This 

book will unquestionably arouse a great deal of interest 

and discussion in literary circles because of the daring of 

its scientific originality. It will give the public a new 

conception of the many-sidedness of Mr. Maxim’s intel- 

lect. \In scientific circles his inventive genius has been 

demonstrated by the production of smokless powders, 

and high explosives which are now used by American and 

foreign governments. In writing this book, he has applied 

the same analytical methds of thought to his subject that 

won him success in the field of invention. 

Threshing it Out With an Advertising 
Agent 

At a recent quarterly meeting in Salt Lake City, the 

Utah Press Association had a set-to with a live advertis- 

ing agent that seems to have been of mutual benefit. The 

American Press says: “Advertising and the necessity for 

uniform rates were the principal topics discussed. A talk 

on these subjects was made by John D. Giles of the 

Giles-McAllister Advertising Agency. Mr. Giles denied 

charges of unjust discrimination against agencies in deal- 

ing with country weeklies. He accused country editors 
of not telling the truth regarding their circulation. 

This caused a number of heated addresses for and 

against advertising agencies, and at the end a committee 

was appointed to take up the matter of uniform rates and 

the reorganization of business methods in conjunction 

with Mr. Giles.” 
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Muck-raking Properly Anathema- 
tized. 

HERE is no greater folly nor greater sin 
known among newspapers than that of mis- 
representation and scurillity, and no con- 
demnation thereof can be too great, yet it is 
unfortunate that in this very proper and 
general condemnation of a vice, guilty ren 
rightly accused of incompetency, vascilla- 
tion, disloyalty to their high offices or trusts, 

have come to find protection by charging that the 
truth printed about them is “muck-raking.” The bad 
practices of a very few newspapers have, by unfair ac- 
cusations and vile sensationalism, weakened the power 
of the honest press and offered a refugae to offenders. 
People do not discriminate, yet the wrong must be 
exposed and the truth be established. Real ‘‘muck- 
raking,’ which has come to mean dishonest accusa- 

tion, deserves’ to be most strongly condemned by all 
honest newspapers, publishers and editors. All such 
will fully coincide with the foHowing condemnation, 

by James C. Hemphill, of the Richmond, Va., Times- 
Dispatch, in his final address at Yale University in the 
Bromley Lecture Series on Journalism :— 

“There is another present-day problem, and the last 

that I shall note, in which not only honest service to the 

public, but the honor of the newspapers themselves, is in- 

volved; I mean the muck-raking problem. This des- 

cription of the evil was invented by the late President 

of the United States, who, in the midst of his strenuous 

activities, bethought himself of the Pilgrim’s Progress, 

out of which he brought the muck-raker back to life. 

“There has not a day that 

this miserable creature has not been one of the 

active agents of the Gospel of Dirt. Encouraged by the 

monthly magazines, which have been slipping through 

the mails at the newspaper rate of postage, he has spread 

out over the whole political and industrial field and in- 

vaded the social circle with his baleful presence. 

“A liar by nature, or, as the Short Catechism for Young 

been since his discovery 

most 
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Children has exactly described him, this “child of Satan 

and heir of hell,’ has brought the newspaper and the 

magazine into merited disrepute by the coarseness of 

his mendacity, and the irreparable damage of his lying, 

not only to the victims of this adventures, but to the 

peace and good order of society. 

“Tennyson must have had him clearly in mind when 

he wrote, “A lie which is half the truth is ever the black- 

est of lies.’ Nobody has escaped his lechery, and for the 

sake of the money he has been able to make out of his 

dirty business he has brought disgrace upon a high estate 

and ruined many a reputation. Would I have the news- 

papers to refrain from pursuing crime and exposing false- 

hood? Not at all; but I would not have the innocent 

punished or the guilty condemmed without due process 

of law. 

“The mobs which hang and burn negroes in Texas 

or in Illinois are not worse enemies of well-ordered 

society than are the muck-rakers, and the newspapers 

and magazines which assassinate the character of those 

who may fall under their displeasure, or who fail to pay 

for “protection.” 

“Speaking generally, newspapers are published nowa- 

days primarily to make money for their owners. They 

have no more right to sell lies to their readers for the 

truth, than the grocery merchant has to sell sand for 

sugar, or oleomargarine for butter. 

“The fits and starts, 

as it pays or loses; for its friends only, and not for its 

enemies as well; for society, in its broader aspects, and 

not for its neighborhood; for the Nation and not for 

the State. It cannot lie about Taft without justifying the 

suspicion that it is not altogether truthful in what it 

newspaper cannot be honest by 

says about Bryan. 

“Tf it take any short cut to accomplish its purposes, 

it cannot be depended upon to hold fast when the tide 

does not serve its condition. ‘To paraphrase a very nota- 

ble saying of a very great man, journalistic honesty is 

journalistic expediency. “Corruption wins not more than 

honesty.” 



North Dakota Editors Organize a 

Ben Franklin Club 

The North Dakota Editorial Association held a re- 
markably large and successful convention at Willis- 
ton, N. D., August 5th and 6th. One hundred and 
thirty-five editors and sixty-five ladies were in at- 
tendance, a larger number than either New York 
State or Illinois can generally muster, and these peo- 
people of the press and their entertainers showed that 
they believed in the strenuous life. 

The following from the account in The Western 
Publisher, will be found edifying as showing how they 
do things in North Dakota and how they might be 
done in many other: States: 

The association was called to order at 10 A. M.' Fri- 

day and 135 editors—with 65 ladies—responded to roll call. 

Mayor Bruegger extended a very cordial welcome and 

President Jesse B. Burgester of the association respond- 

ed briefly. Editor Boyden of the Lisbon Free Press, gave 

a reading from his poetic writings and Manager N. B. 

Black of the Grand Fork Times so sweetly sang a_bari- 

tone selection that he was repeatedly recalled. 

President Burgster brought up the question as to the 

legal rate for publication of county commissioner proce- 

edings and the discussion, which occupied the remainder 

of the morning session, resulted in the president being or- 

dered to appoint a committee of five to codify the present 

laws relating to printing and to report at the next meeting 

of the association. The committee, which consists of N. 

B. Black of the Grand Forks Times, A. R. Wright of the 

Oakes Times, Grant Hager of the Grafton Record, George 

Farries of the Williston Herald, and H. P. Knappen. of 

the Bismarck Palladium, was empowered to employ an attor- 

ney to assist them. The same committee was authorized to 

act as a legislative committee and the association pledged 

the necessary funds to carry on the work. 

The present laws are very conflicting and inadequate, 

the legal rate for the publication of “legal notices’ is 

less than the commercial rate, and there is some much- 

needed legislation which will be promoted by the state 

organization. 

The remainder of the day was given over to pleasure. 

Autos conveyed the gentlemen to the irrigation project 

five miles away where they spent the afternoon. A dance 

in Gates’ hall closed the day. 

Saturday morning the ladies were given a pleasing 

auto ride about Williston and its environs, Friday after- 

noon they were entertained in the rooms of the Com- 

mercial club by the club women of Williston and a de- 

lightful program enjoyed. 

Saturday morning the association had opportunity for 

a brief business session at which, among other business, 

W. J. Anderson of the Rugby Tribune gave an excellent 

address upon “The Adequate Rate for Advertising for 

the Country Weekly With a Circulation of from 1,000 to 

1,500.” Mr Anderson said he had a circulation of 1,500 

and for several years had been receiving 15 cents an inch 

for short-time advertising and 12% cents on yearly con- 

tracts with an average of 30 inches an issue. He said he 

had strong competition but he had maintained the rates 

and had no regrets. Manager Wilson of the Grand Forks 

Herald spoke on advertising rates. 

Saturday noon there was a historic barbecue. Two of 

the choicest steers of the range had been done to a turn 

and it it is estimated that 2,000 people enjoyed juicy, ten- 

der beefsteak sandwiches, etc. All of Saturday afternoon 

was devoted to the subject of cost systems and resulted 

in the formation of a Ben Franklin club of North Dakota. 
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The sessions and meetings closed with a banquet in Gates’ 

hall at which Sam Clark of the Minot Reporter was toast- 

master. 

The annual and mid-winter convention of the association 

will be held in the Grand Forks early next January, and 

promises to be equally important to the N| D. fraternity. 

BEN FRANKLIN CLUB ORGANIZED. 

The Ben Franklin Club of North Dakota was organized 

with the following officers: President, Jesse B. Burgster of 

the Jamestown Daily Capital, also president of the State 

Press Association. 

Secretary Roy T. Porte of the Porte Printing Co., of 

Fargo. 

Treasurer George D. Colcord of the Minot Independent. 

President Burgster was authorized to appoint a vice- 

president for each judicial district of the State and he has 

made the following selection: ; 

First district, N. B. Black, Grand Forks Times; second 

district, J. H. Bloom, Devil's Lake Journal; third district, 

J. P. Hardly, Fargo; fourth district, R. J. Hughes, Wahpe- 

ton Globe-Gazette; fifth district, W. C. Taylor, Valley City 

Times-Record; sixth district, Walter Confarr, Bismarck 

Tribune; seventh district, Chas. H. Lee, Walhalla Moun- 

tainer; eight district, J. A. Corbett, Williston Graphic; ninth 

district, W. E. Holbein, Lansford Journal; tenth district, 

M. L. Ayres, Dickinson Press. 

The object of the club is to encourage and promote the 

highest possible standard of proficiency in the profession, to 

encourage and promote the best interests of the printing 

business in all its branches, to devise economical and effective 

methods for the purchase of necessary supplies, materials and 

machinery for said business, to maintain among its members 

a just and equitable system for profitably conducting the 

same ,to co-operate with one another for the elimination so 

far as possible of the practice of ignorant, incompetent and 

ruinous competition arising most frequently from a lack of 

proper information on the part of the unfair competitor, to 

protect its members from bad accounts, grafters and dead- 

beats, to establish and maintain harmonious and respectful 

relations between employees and employers and, so far as 

possible, to correct other evils that tend toward making the 

printing business unprofitable as compared with: other lines 

of endeavor which require even less capital, skill and busi- 

ness ability. 

Mr. John D. Rerick, formerly a salesman for Barn- 

hart Brothers & Spindler, who about a year ago pur- 

chased the Kendallville, Ind., Sun, has been appointed 

Chicago manager of the ‘Challengé Machinery Co., at 
194-196 Fifth Avenue. On accepting his new appoint- 

ment he disposed of his paper and printery and returned 
to ‘Chicago. He had been successful, building up a fine 
business, particularly in commercial printing, several 
specimens finding their way to the National Printer- 
Journalist and receiving most favorable mention. He was 
active also as a town boomer, enlisting the personal co- 
operation of several officials of the Chicago Association 
of Commerce, which led to permanent civic and commer- 
cial organizations from which Kendallville people expect 
much good. 

Former Representative Charles B. Landis and Victor 
L. Rickets have sold the Delphi, Ind., Journal, one of the 
oldest publications in central Indiana and the official or- 
gan of the Republican party in Carroll County, to Enoch 
E., and B. B. Mayhill of Flora, for a consideration of 
$10,000. The new _ proprietors formerly owned the 
Hoosier Democrat, Flora. ‘The paper will continue as the 
only Republican paper in the county. 
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Echoes From Convention of Associated 

Advertising Clubs of America 
OPTIMISM IN ADVERTISING, 

AFE YOUNG, Des Moines Iowa :— 

No man who is willing to let anything make 

him feel downcast has any business in the adver- 

= tising field. 

Ss WONDERFUL ADVERTISING DEVELOPMENT. 

Ex-Vice-President Fairbanks, of 

IAP ed Elis :-— fe Ror Be 

“Advertising has been developed until it has become 

one of the most prominent features of our everyday life; 

in fact, it has become a science. The American Association 

of Advertising Clubs, into which is put so much of energy 

and the ‘get-up and get-there’ spirit, is evidence of the fact 

that there will not be any retreat or diminuation in the de- 

velopment of the publicity side of American business. The 

‘best advertiser and the best merchant are synonymous, and 

THE POOREST ADVERTISER IS USUALLY THE ONE WHO FINDS 

HIMSELF IN A COURT OF BANKRUPTCY. 

“We are far behind some of our competitors in the mat- 

ter of publicity where we seek the world’s markets. The 

increasing capacity of our manufacturers emphasizes the 

necessity of turning our attention more and more _ sys- 

tematically and intelligently to foreign markets. Much of 

the effort to advertise our goods not only in Asia, but in 

European countries, among people who do not speak our 

language yields results which are scarcely worth the men- 

tioning. There is a failure to appreciate local conditions 

and the tastes and prejudices of people whose patronage 

is sought. 

Indianapo- 
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“We are not only advertising our goods abroad, but 

we are advertising our political institutions, which are being 

studied more, perhaps, than at any time in our history. 

Rulers and cabinets and publicists are making themselves 

familiar with our government, and it is not difficult to discov- 

er the gradual incorporation of many of the principales and 

features of our own more and more into theirs.. . 

“The American spirit is abroad; there is no suggestion of 

the intrusion of the bully about it. Our diplomacy is found- 

ed upon principles of justice and fair play, and we make 

our performance square with our professions. We have 

stood for justice among the powers, both great and small, 

so that no one has any lurking suspicion of our exalted pur- 

pose. While trade is not controlled by mere sentiment, never- 

theless universal respect and admiration for our country will 

not fail to have a potential influence in enlargeing the op- 

portunity of American trade in foreign lands.” 

ADVERTISING LOWERS COST. 

John Lee Mahin of Chicago, presents resolutions: 

Whereas, A committee of the United States senate hay- 

ing made an investigation of the causes of the increased cost 

of living, and having incorporated in its report of said in- 

vestigation a statement to the effect that advertising is to 

blame for a part of said increase in the cost of living, and, 

Whereas, Advertising is the life-blood of business, and, 

Whereas, The volume of advertising is a barometer indi- 

cation of the prosperity of the country; and, 

Whereas, Advertised commodities are acknowledged to 

be standard of quality; and, 

Wheras, The history of advertised articles shows one, or 

all, of three things: Lower price, betterment of quality or 

improvement of service; and, 

Whereas, The improved standard of living in the United 

States of America is directly traceable. to the increased dis- 

tribution of high-grade food, clothing, furniture and other 

necessities of life; and, 
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Whereas, Because of the volume of advertising they carry, 

the newspapers, magazines and other periodicals are enabled 

to give their readers many times the value of the money 

spent for subsciption in the class and character of read- 

ing matter provided, as well as in the quantity thereof, and, 

Whereas, Advertising creates a greater demand for an 

article,and by reason of that greater demand greater facili- 

ties are required for its production, and greater producing 

and distributing facilities invariably lower the cost of man- 

ufacture and through that fact lower the cost and increase 

the service to the consumer; and, 

Whereas, The development of the commerce of this coun- 

try depends upon advertising to an enormous degree, and con- 

sequently the wage of the laborer and the profit of the 

dealer are directly dependent upon advertising; and, 

Whereas, The expense of advertising any commodity of 

general sale is absorbed unconsciously in the greater vol- 

ume of profits from an increased sale.at a reduced price, 

therefore 

Be it Resolved, By the American Association of Adver- 

tising Clubs in convention assembled: That we deny and 

deprecate the misleading and unfounded allegation of the 

committee of the senate of the United States that adver- 

tising is in any manner responsible for the increased cost of 

living, and further 

Be it Resolved, That we hereby earnestly request the con- 

gress of the United States in either or both of its branches 

to appoint a committee or a joint committee to investigate 

the nature and purpose of advertising in all its aspects, 

with especial regard to the cost thereof and to the man- 

ner.in which said cost may or may not effect the price of 

the commodity advertised. And be it further 

Resolved, That we regard such an investigation as neces- 

sary in view of the stigma which said report of the senate 

committee has placed upon advertising, and that the knowl- 

edge, experience and facilities of each and all members of 

this association will be placed at the service of such com- 

mittee on request. 

BENEFITS OF ORGANIZATION AND CO-OPERATION SPOKEN OF THF 

A. A, C. OF.A., BUT TRUE OF EVERY ASSOCIATION. 

W. R. Emery of Everybody's Magazine :— 

‘Tf it had accomplished nothing more than the friend- 

ships which have been formed in the various clubs, the or- 

ization of the Associated Advertising Clubs of America 

would have been worth while.” 

It has left its impress upon the business interests of the 

country. 

It has secured the recognition of the best interests in 

the publishing and advertising fields. 

'{t has broadened the business viewpoint of the repre- 

sentatives in the business which it represents. — 

It has decidedly bettered the relations between 

peting interests. 

“And it has materially advanced and improved the gen- 

eral tone of solicitation and the betterment of advertising. 

FIND THE PIN THAT PRICKS AND PULL IT OUT. 

Arthur Brisbane, New York Journal :— 

“T follow the policy of talking to readers what they are 

thinking. ‘ 

“When you hear a baby crying, words of sympathy will 

not quiet it, but if you find the pin that is sticking it and 

pull it out you will be heeded. 

“Human beings have all got some kind of a pin stick- 

ing them and want something said to fit their special case. 

Express what is in the mind of the reader and you are hit- 

ting the mark, in your work as well as mine. 

“Shakespeare is the greatest writer in the world because 

he correctlly interpeted the thoughts of the millions more 

correctly than any other.” 

com- 
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A Success that is an Inspiration 

ORTHY, permanent success comes from in- 
telligent devotion to one’s work. The great 
cause of failure of high accomplishment 
most frequently comes from yielding to the 
constant temptation to change. The young 
man starts out in a calling and proves his 
ability by energy and hard work. He be- 
gins to feel, and his friends encourage him 

to think, that there is a wider field and greater hon- 
ors within his reach. He is tempted to reach out 
for the realization of something greater at once. It 
may be to seek a political office, where fame may be 
attained, or to abandon his successful work in a small 

city to enter upon a calling in a larger city. 
Blinded to the possibilities offered by the future, 

through perseverence in the field where they have al- 
ready proven their powers, scores of instances might 
be enumerated, where men—like the dog crossing a 
stream, that dropped the meat he was carrying, to 
spring at his reflection in the water—have dropped the 

A GENTLY FLOWING RIVER 

substance to grasp at a shadow. One very sad in- 
stance comes to mind as we write, of an attorney, 

who, in his own home, a city of considerable im- 
portance in Maine, left a good practice to come to 
Chicago. The result was that he failed in the large 
city, finally, discouraged and thoroughly disheartened, 
he committed suicide, and his boys, already started 
on the downward path—one of the causes that re- 
sulted in the unhinging of his mind—went to the 
bad. Many like instances, one other ending in sui- 
cide, press into our memory as we write. In the 
midst of such recollections, instances of others who 
have stood steadfast and won, come to mind with a 
cheering influence. 
We have had occasion heretofore to note the in- 

spiring success of W. J. Kline, in the Amsterdam, 
N. Y., Evening Recorder, and now comes to our desk 
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a copy of that paper of August 2oth, with the state- 
ment that thirty-seven years ago, on that day, the 
paper came ino Mr. Kline’s control, then a weekly, in 
a very small city compared with its present size. 
Now, the Recorder is a large and prosperous daily, 
conducted by himself and his worthy son, Gardiner 
Kline. While we believe Mr. Kline possesses those 
brilliant, genial, winning qualities that might have 
made him successful in politics and, very possibly, 
have given him political position in State and 
Nation, we know: of no office that would have brought 
such desirable, safe returns, such real influence and 
usefulness, such secure, happy results for himself and 
his son as have come from his loyalty to his calling 
and to his paper. We feel like contrasting his career 
with that of two brothers who left a paper in Minne- 
sota to win high success in Chicago, but who are now 
dead, leaving no successors to their business which 
passed to other hands, while another brother, who re- 
mained in the small Minnesota city, has enjoyed a 
peaceful, prosperous life and has his son with him in 
his business to enjoy the fruits of his labors and to 
succeed him, while he enjoys the pleasures and hon- 
ors of a serene old age, surrounded by love and troops 
of friends. The greatest things in life are nearest to 
us, after all, if we only appreciate and make the most 
of them. 
We wish to join with the neighbors of William J. 

Kline & Son—his admiring contemporaries in the 
newspaper calling—in extending congratulations. 

The Johnstown, N. Y., Republican says: 
The Republican extends its felicitations to the publish- 

ers of the Amsterdam Recorder, which Saturday reached 

the thirty-seventh anniversary of its existence under the 

guiding hand of William J. Kline, who, with his son, 

Gardiner, still pilots our neighboring city’s evening con- 

temporary. : 
The Amsterdam Recorder of today has a large parish. 

Its constituency has grown with the years until it has 

reached a mark that any publisher should be proud of. 

William J. Kline & Son have one of the most modern 

newspaper plants in-this section of the state. Following 

a policy of constant watchfulness and progressive effort, 

the Recorder has made itself an effective force for good 

in the community which it serves. It is a good news- 

paper today; it will be a betterone tomorrow, and it is the 

Republican’s earnest wish that it may continue so through 

the coming years. 

The Gloversville, N. Y., Leader says: 
Thirtyseven years of faithful, conscientious aid toward 

the progress of a community is a record of which the 

management of a newspaper may be justly proud. The 

Amsterdam Recorder observed its thirty-seventh birthday 

Saturday, and the Leader is very glad, indeed, to units its 

felicitations with those of many another, to congratulate 

the men who are at the Recorder helm, and to acknowl- 

edge the worthiness of the success which has come to the 

Recorder through persistent effort well directed. William 

J. Kline, who for the time referred to, controlled the des- 

tinies of the paper, is entitled to no small measure of 

credit for the work he thas accomplished, and in the 

present team-work of himself and son Gardiner, the jour- 

nalistic mission is being carried forward with all the 

vigor and effectiveness which has ever characterized the 

Recorder. 

With becoming modesty, the anniversary editorial of the 

Recorder asserts that “these thirty-seven years have been 

years of hard work and a conscientious effort to give the 

people of Amsterdam and vicinity a newspaper worth: 
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of this thriving industrious and progressive community. 

The Recorder has its faults and no one knows them bet- 

ter than its editors and proprietors. But we are con- 

stantly trying to correct then, and believe that the paper 

will bear comparison with other towns the size of Am- 

sterdam, or considerably larger.” 

Not the slightest doubt concerning the latter proposi- 

tion, Brothers Kline. Not the least in the world. It’s a 

great thing to make the virtues of a newspaper so far 

transcend that one fails to discern the faults it may have; 

and that, in the opinion of the Leader, is right where the 

Recorder has most excellent grounds for satisfaction. 

We have quoted these deserved encomiums in full, 

because of the points that they accentuate: “The most 
modern newspaper plant’; “constant watchfulness 
and progressive effort” ; “an effective force for good” ; 
“a good newspaper today, it will be a better one to- 
morrow. And again, “Thirty-seven years of faith- 
ful, conscientious aid toward the progress of a com- 
munity”; “persistent effort well directed”; “credit for 
work accomlished” and “the team-work of himself and 
son,’ “journalistic mission carried forward with all 
vigor and effectiveness.” 

In the anniversary editorial in part quoted by the 
Leader, the editor of the Recorder further says, and 
herein is found the key to worthy success attained: 

The purpose in its editorship has always been to re- 

flect faithfully the passing life of the city and the world; 

to stand for honesty and efficiency in public and pri- 

vate affairs; to issue a newspaper of elevated tone and 

fearless in its comments with regard to men and things— 

a newspaper, in brief, for the benefit of Amsterdam. 
7K ok ok * *K ok * 

On this birthday, we look back with gratitude for 

what we have been permitted to accomplish and forward 

with determination to make the Recorder of the future a 

far better paper than the Recorder of today or former 

years. 

In what we have written, we, very probably, have 

repeated some things that we have written and print- 

ed, in speaking of this paper in the past, but then, 

some things are so deeply impressed upon the mind 

that they ever spring forth under like influences, and 

deserve repeating. We are at times quite overcome 

with the realization of the possibilities of accomplish- 

ment in the newspaper calling through persistent, con- 

tinued, unflagging, loyal, honorable efforts. 
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From a Gopher to a Hoosier 

A VARIED CAREER AS PRINTER AND NEWSPAPER MAN. 

The South Bend Tribune has a new adertising manager 

in the person of Frank P. Gould, who will begin his new 

duties about ‘Septenber 1, ro910. Mr. Gould has great 

natural ability together with practical experience in all 

branches of the printing and publishing callings. He is 

of pleasing address, a good mixer and very energetic. 

Mr. Gould was born near Owatonna, the county seat 

of Steele County, Minn., on May 27, 1877, and received 

his education in the schools of Minnesota, Tennessee and 

Indiana, the thirty--three years of his life having been 

passed in those three States, together with two years 

spent in Chicago. He has been connected with the news- 

paper and job printing business since he was fourteen 

years of age, holding positions with the Bradt, Crandall, 

Lane and Times Printing Companies in Chattanooga, 

where he was with the Daily Times for three years. For 

two years he was with the Ketteredge Color Printing 

House of Chicago; for a time edited the Record at Royal 

Center, Ind., and was owner and publisher of the Herald 

at Kewanna, Ind., for eleven years, one term of five and 

another of six years, during which he served a year as 

secretary of the Independent Publishers Association of 

Indiana and a year as secretary of the Northern ‘Indiana 

Editorial Association. He at one time owned and oper- 

ated a job office in Logansport, where also for one year 

he was with the Times as foreman. After completing his 

last term at Kewanna he was with the LaGrange Demo- 

crat as foreman, following which he established the News 

at Star City, Ind., which he sold to accept a position as 

manager of the branch office of the South Bend Times at 

Mishawaka, which position he resigns to accept the posi- 

tion on the Tribune. 

“The advertising business is the most important fea- 

ture in the increase of wealth in the United States and the 

advertising agent is indispensable to a big man in any big in- 

dustry. You people do not begin to get paid enough for work 

if you are doing the right kind.’—Arthur Brisbane. 
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Code of Ethics 

OST heartily do we commend the following 

“Code of Ethics,” adopted by the Ben Frank- 

lin Club of Chicago, to all printers:— 

PREAMBLE. 

Recognizing the fact that in the conduct of 

our business no individual or concern in any 

community can act regardless of the rights and 

privileges of his neighbors and competitors, and 

that while the spirit of competition has been so deeply im- 

beded in the human breast and so keenly sharpened by the 

methods of everyday life as to cause it to enter into and 

influence every transaction, but at the same time believ- 

ing there are methods of competition which are clean, hon- 

orable and legitimate, whereby we can compete without 

wronging others and without demoralizing the business 

in which we are engaged, the Ben Franklin Club of 

Chicago, adopts the following rules, and recommends 

them to all employing printers: 

OUR DUTY TO OURSELVES. 

(1) The code of ethics calculated to elevate the stat- 

us of employing printers must be evolved by the devel- 

opment of moral and intellectual manhood. We should 

therefore, firmly resolve to test every transaction by the 

standard of truth and justice. 

(2) Take advantage of no man’s ignorance, and see that 

employees are truthful and straightforward, and do not 

misrepresent nor overcharge the confiding. 

(3) It is an absolute essential in honorable compet- 

ition that we prove ourselves as honorable in every par- 

ticular as we would have our competitors. 

(4) (Mix freely with intelligent and honorable mem- 

bers of the craft and study. their ways and methods, 

and endeavor to secure a reputation in the community as 
intelligent, honest, first-class business men, whom people 

can trust with their work without competitive bidding. 

(5) Every printing establishment should have some 

system of ascertaining the actual cost of every job. It 

is in this way only that the business can hope to be re- 

lieved from the deleterious effects of guess prices. 

Such a system should not only ascertain the facts but re- 

cord them, so that thev can be referred to understand- 

ingly, and the information immediately ascertained. 

(6) The expenses of doing business, such as the 

wear and tear of materials, interest on money invested, 

bad debts, rents, taxes, insurance, booking, and all other 

items of expense, should be ever before our eyes, and 

we should never forget that these must be as surly levied 

on each particular job as its labor cost. Never, under 

any circumstances, should the minimum cost plus a fair 

profit be departed from; we should feel here a double re- 

straint; in the first place to cut prices is foolish; in the 

second place it is wrong. 

(7) On no account consent to pay commissions to 

bookkeepers, secretaries, purchasing agents, or others who 

have work to give out; it is demoralizing to both the 

giver and the taker. 
OUR DUTY TO THE NEW MEMBER. 

(8) When a new competitor enters the ranks, wel- 

come him as a new soldier in the field, and help him 

with such information and assistance as will enable him 

to overcome the difficulties which all have so much trouble 

in surmounting. 

Rest assured you can make no better or more profit- 

able investment than the time necessary to do so. 

(9) It should be a duty and a pleasure to impart to 
our less experienced competitors, the knowledge we pos- 

sess, so long as we are satisfied that the information gen- 
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erously given will be honorably used; in this way the 

element of ignorance, which does so much to demoralize 

the craft, may be practically eliminated and one of the 

most dangerous factors of competition destroyed. 

Remember that knowledge, kindly imparted, makes a 

business friend of one who would probably otherwise be- 

business foe. 

(10) The employer who starts with a small capital, 

and does most of his own work, should ever remember 

the honorable nature of his calling, and never make the 

mistake of supposing that because he does his own work 

he can do it for less than his neighbor who employs fifty 

or more hands, superintendents and foremen, He should 

rather insist that the work which he does with his own 

hands will be better done, and therefore he should re- 

ceive more for it. 

(1t) When a printer is offered work which he can- 

not do, his rule should be to decline it and refer his cus- 

tomer to an office that can do it, and not accept the 

work hoping to get some neighbor to do it for him and 

allow him a commission. 

(12) When: any person asks for estimates on work 

done by another printer, with plain intent to find cause 

for a fancied unfairness of the price charged, such re- 

quest should invariably be declined; it is not safe to criti- 

cise any price until one is in possession of all the facts. 

The work itself when done does not say whether it was 

done by night or by day, with few or many alterations; 

these with other unknown conditions may have con- 

trolled the price. 

(13) In making estimates we are shooting arrows in 

the dark, and may unwittingly wound some of our best 

friends when we would have least intended it. 

If the aggrieved person thinks he has been injured by 

an estimate which has taken away a valued customer, his 

proper course is to seek an explanation, and he should 

always begin with the supposition that the injurious price 

has been made in ignorance of all the facts, by thought- 

lessness or by mistake. In most cases he can reach such 
an explanation as will prevent a repetition of the error, 

if it does not bring the lost work back. 
PRICES AND ESTIMATES. 

(14) Every establishment should have a_ thorough 

knowledge of what it costs to produce the work it sends 

out, and should determine what percentage of profit it 

will be satisfied with. 

Based upon these two items, it should establish its 

prices for all work undertaken, whether secured by com- 

petitive bid or without a price being named in advance. 

(15) An employing printer should not make estimates 

for work that he cannot do, and when he is devoid of 

experience in certain branches of printing, should not at- 

tempt to price them. It is always unsafe and often unjust 

to give prices upon work of which the cost is not posi- 

tively known, and has to be guessed at. 

(16) Always have the courage to ask a fair remunera- 

tion for any work offered, resting assured that it will be 

more profitable to be without a job than to secure one in 

which there is a temptation: to resort to questionable 

methods in order to avoid a financial loss in its execution. 

(17) Estimates calling for detailed specifications of 

separate value of the paper, composition, electrotyping, 

presswork, ruling, binding, etc., should always be refused. 

These are details to which the customer has no right; 

they are the printer’s property, and to be careless in giv- 

ing them away is one of the surest methods of. provoking 

unfair competition. ra 

(18) An employing printer should always contend that 

he is entitled, when asked for an estimate, to know the 
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names of all who are to be requested to bid on the work. 

A glance at the names is often sufficient to show him 

whether it is worth the trouble to make the necessary cal- 

culations. 

He should also insist upon his right, if he desires it, 

to know all the prices offered for the work, and to whom 

and at what price it was awarded. 

The Use of the Phonograph 

HE increasing use of the phonograph in both 

business and editing is one of the interesting in- 

cidents or features of economy and _ betterment. 

The following from an article by R. Biglow 

Lockwood, with the great publishing house, the 

Hill Publishing Company of New York, that 

appeared in the August issue of the Advertising 

and Selling Magazine, om “System and Man- 

agement in a Publishing Office,’ gives interesting facts as to 

the use of the phonograph for better dictation, that not 

only shows the great economy possible by this way in the 

important branch of correspondence, but also suggests that 

with properly qualified machine operators or type-setters a 

still greater economy is possible in printing and newspaper 

offices : 

ALP 3d J 

The company employs no stenographers, or shorthand 

writers. 

Everybody from the president down, who has occasion to 

dictate, uses the Edison Business Phonograph, 

There is no more rifficult line of business in which to ap- 

ply the phonograph for dictation than a publishing business 

which issues technical papers, involving as it does many words 

never used in ordinary correspondence as well as mathemat- 

ical and algebraical expressions. For this reason the fol- 

lowing information regarding the success of the system is 

of special value, being complied from results obtained un- 

der unusually severe test conditions. 

It has been figured that letters which formerly cost 

eight cents a folio under the old stenographic method have 

been reduced to a cost of only three cents, as produced 

under the present system of dictating them into a machine 

instead of to a stenographer. 

The main advantage derived from using the phonograph 

is the fact that the girls inthe phonographic transcribing de- 

partment who operate the typewriters spend their entire time 

and energy in producing. And the girl behind the machine 

is able to turn out fully twice as many letters a day as the 

girl behind the notebook. 

How THE PHONOGRAPH SAVES 

The truth of this can readily be seen when it is con- 

sidered that in taking notes from dictation at least half a 

girl’s time is non-productive. Every minute she devotes 

to taking down dictation in shorthand is just so much actual 

loss in productive efficieucy. And she is idle much of the 

time while taking notes, owing to the fact that the dictator 

is inclined to do his thinking and looking up references while 

the girl waits with idle pencil at his elbow. Often, too, he 

is interrupted; called to the telephone perhaps, or to inter- 

view a friend or talk to some one on business—during which 

time his stenographer is patiently awaiting his return. 

The use of the phonograph eliminates all this. The man 

who has mail todictate does the preliminary work of thinking 

and looking up references before he starts the machine with 

the result that he wastes no one’s time. Every minute of the 

girl’s time is occupied in writing letters. There is no waste 

nor wrongly directed energy. 
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PHONOGRAPHIC ADVANTAGES, 
The phonograph never gets sick. 
It never comes in late nor leaves early. 
It works overtime without complaint and never goes out 

to lunch. 

It repeats exactly what you say and never igctifopmesy, MADMIN HAS 
what I have in my notes.” 

It needs no sympathy and you need never be afraid of 
overworking it. 

It never disputes you, nor does it waste its time in look- 
ing up references. 

Dictating into a phonograph is done in soundproof booths; 
a little larger in size than the ordinary public telephone booth. 
An index somewhat like the register on a typewrier in- 
dicates the distance traveled by the needle, which enables 
the one dictating to determine the length of his letter. He 
can make the machine repeat what he has said, and if he 
makes a mistake or desires a change in any part of the let- 
ter, he simply indicates it on a special chart provided for that 
purpose, 

GETTING BETTER RESULTS 

One advantage, the importance of which is not apt to be 
usually considered, is the fact that many a nervous man ‘when 
alone in the booth before the machine developes real elo- 
quence. He enters the booth primed with what he wants 
to say, and simply goes ahead and says it, in his own way, 

without interruption. It’s just this natural way of tallking 

that guarantees better letters, and it is surprising to note 

the temptation to gesture when talking into the horn. 

It has also been found that “juniors” develop more rap- 

idity under this system; due to a great extent to the neces- 

sary’ element of concentration on dictation and the’ obvious 

elimination of “side talk.’ The phonoghaph never dis- 

cusses the merits of the latest play, nor is it open to com- 

pliments. 

The records are collected from the booths during the day 

by boys and delivered to the chief of the phonograph trans- 

cribing department. 

Tue ActTuAL Ficures. 

Right here is the point; the chief is thus able to distrib- 

ute the work evenly among the operators—of whom there 

are six. No one girl gets more than she can handle, with the 

result that all are worked in exact proportion to their pro- 

ducing efficiency. 

Each wax record holds an average of ten letters of or- 

dinary length, although this varies with the speed of the 

into which the letters were dictated. And each 

Thus one sin- 

machine 

record can be shaved seventy or eighty times. 

gle record costing 20cents when purchased in lots of one 

thousand, if carefully used, will produce from 700 to 800 

letters. 

Figuring at the rate of five cents saved per folio each 

individual record saves from $3.50 to $4.00 during the course 

of its life; and even when completely worn out the record 

can be sold for a trifle. 

It must be understood that these figures are largely ap- 

proximate, as of course records and letters vary. Also, 

nearly one-third of the work which reaches the phono- 

graph transcribing department consists of editorial matter, 

the editors sometimes using as many as two or three records 

for th dictation of a single long article. 

The editors occupy seperate rooms and each has a phono- 

graph beside his desk into which he dictates whenever 

necessary. 

Now, as we have suggested, with properly trained opera- 

tors, or printers, editors,’ writers and reporters could dic- 

tate on the records and send them direct to the compositors, 

saving all transcribing and of course economizing much time 

for those furnishing copy. 
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BUSINESS NOTES 
This Department is conducted for the benefit of 

advertisers, and expresses their claims and views 

Tlie American Type Founders Company, in its advertise- 

ment of the Boston Wire Stitcher, appearing on another 

page, says: “Boston Wire Stitchers will save operating ex- 

penses, improve the quality of the stitching, increase output, 

and, in general, prove a panacea for all bindery ailments. 

The Company will gladly welcome opportunities for getting 

into communication with present or prospective users of 

wire stitching machines. 

David R. Forbes, of Quarville, Pa. has purchased the 

Leader of Princeton, Ky., as the result of negotiations 

through C. M. Palmer, Newspaper Broker, 277 Broad- 

way, N. Y. City. The Leader is a semi-weekly paper with 

a good circulation for a city of the size of Princeton, with 

excellent opportunities for growth. The city is a grow- 

ing manufacturing and shipping center. 

IMPROVEMENTS IN PROOF PRESSES. 

There are several new styles of proof presses in process 

of exploitation by their inventors. We gather from this that 

the old galley proof press is following the old hand press 

into innocuous desuetude. The majority of the newly in- 

vented proof presses are not self-inking. In other words, 

they do not go far enough. When the printers gave up the 

common use of the hand press they were given self-inking 

presses to take its place. The biggest gain was in the self- 

inking. It is so with proof presses. Is it worth while aban- 

doning the galley proof press for another non-inking galley 

proof press? We think not, especially when there are several 

styles of self-inking proof presses in thousands of printing 

offices, and also proof presses which are self-feeding as well 

as self-inking. Those who are contemplating a change will 

obtain the fullest information in a profusely illustrated mon- 

ograph on “Twentieth Century Proofing,” which may be 

procured by writing to the F. Wesel Manufacturing Com- 

pany, 70-80 Cranberry St., Brooklyn, N. Y. A hand-inked 

proof press is only another variety of the old-fashioned 

galley proof press of our daddies. 

NEW KEYSTONE SPECIMEN BOOK. 

The new catalogue and specimen book that has just been 

issued by the Keystone Type Foundry of Philadelphia, is one 

of the most complete and practical books of its kind that has 

ever been issued. The pages are 9 x 12 inches in size and the 

book consists of 650 pages printed on a heavy sized and super- 

calendered stock. This new specimen book is the first con- 

crete demorstration that gives the publisher and printer a 

proper idea of the growth of the Keystone Type Foundry 

during the past five years. 

The specimen book is very thoroughly indexed and is 

made up into departments which greatly facilitate the show- 

ing of type faces and other material, and which will assist 

the printer and publisher in making a satisfactory selection. 

The first department is confined to a mass of information 

for the printer regarding type and printing material, together 

with a full set of examples showing impopsition of forms. 

The body type is shown in three different ways; first, a 

comparative showing of lower case alphabets, complete; sec- 
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ond, a showing in a regular newspaper measure of 13 ems, 

and lastly, a showing of the same faces in book measure of 

18 and 32 ems. 

The job faces are shown in sequence, from the smallest 

to the largest, but the particular point which willl interest 

the buyer of type is the fact that nearly every face is shown 

in practical examples of ordinary job composition and these 

pages are printed in two colors throughout the book. It is 

plain to be seen that in designing this specimen book the 

Keystone held before them the average limitation of the aver- 

age office and their idea in making up these display pages was 

to show their customers how the several faces could be used 

in the best manner by the average printer by following the 

ordinary rules covering several classes and kinds of display. 

The effects of these sample pages are good and in no case are 

they bizarre.. The publication of a specimen book of this 

size, with the practical examples printed in two colors 

throughout, represents considerable extra investment which 

shows that the Keystone Type Foundry are reasonably cer- 

tain that the money invested will be amply returned not only 

to themselves but also to their customers. 

Immediately following the showing of body and job faces 

is a complete list and showing of the accents supplied by the 

Foundry for all job and body faces in Bohemian, Danish, Nor- 

wegian, Dutch, French, German, Hungarian, Italian, Polish. 

Portuguese, Spanish and Swedish accents. This section of 

the book contains a complete list of all the accents as used 

in the several languages and each face and size of Keystone 

type for which accents are supplied is designated by the ex- 

act number of accents that have been cut to date. This par- 

ticular showing in the book in connection with a C. I. .P. 

Price List, which will be issued shortly, will make it possible 

for the Keystone Type Foundry to circulate this book in 

every country in the world and show the printers and pub- 

lishers of such countries the cost of their goods delivered 

in certain quantities at the most available port of entry in 

each country. The publication of this list of accents in con- 

nection with theC.I.P. Price List is the first real, consistent 

effort made by any type foundry in this country to further 

the sale of their goods abroad along those lines which have 

proven so successful in other lines of merchandising. 

The first edition of this new Keystone specimen book is 

being circulated to a special list, but it will undoubtedly be 

followed by a second edition for general distribution. 
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WANTS AND FOR SALE 

Advertisements will be inserted in this column at the rate of 25 cents a line, ten 
words to the line, Copy must reach this office not later than the 20th of the 
month preceding date of publication. Cash must accompany order 

FOR SALE—Printing plant, containing 23x28 Campbell 
two-revolution, 8x12 C. & P. press, 2-h. p. Foos gas en- 
gine, 25-in. Advance lever cutter, 24-in. Gem perforator, 
Success wire stitcher, type, cases, cabinets, etc. Every- 
thing strictly first-class. Much of the outfit is new. Will 
sell as a whole or separately. Write for itemized list. 
Reason for selling, owner’s time has been sold to Lyceum 
Bureaus. Address, Surburban Press, Bellefontaine, Ohio. 

DAILY NEWS REPORTS FOR EVENING PAPERS, 
league ball scores daily. Special and Chicago news. YARD’S 
NEWS BUREAU, 166 Washington St., Chicago, III. 

THE VAN BIBBER ROLLER CO., Sixth and Vine Sts., 
Cincinnati, will give you the best rollers that can be made for 
any season or press. Our facilities are the best, and we use 
the latest Gatling Gun and compressed air apparatus. It pays 
you to have good rollers, and they count more in press work 
than anything else. In writing or shipping, “Cincinnati” is 
sufficient. Everybody knows us. 

A COLD SIMPLEX STEREOTYPING OUTFIT, $17.00 and 
up, produces the finest book and job plates, and your type is 
not in danger of being ruined by heat. Simpler, better, quicker, 
safer, easier on the type and costs no more than papier-mache. 
Also two engraving methods costing only $5.00, with mate- 
rials, by which engraved plates are cast in stereo metal from 
drawings, made on cardboard. “Ready-to-use” cold matrix 
sheets, $1.00. Come and see me if you can; if not, send post- 
age for literature and samples. HENRY KAHRS, 240 East 
Thirty-third Street, New York. 

Printer’s Account. Book 

A TIME AND MONEY SAVER 

200-page book, 1,000 jobs, $3.50; 4oo-page book, 2,000 jobs, $5 

The book measures 113¢ by 1534 inches 

NATIONAL PRINTER-JOURNALIST CHICAGO, ILL, 

Buy This Book 
The Practical Printer 

By Henry G. Bishop 

Contains instructive information on 
all the various parts of the printing 
business, with diagrams of imposition 
and useful tables. ‘““A book of in- 
struction for beginners, a book of ref- 
erence for the more advanced.’’ 4th 
edition. 200 pages. Cloth, $1.00 

National Printer = Journalist 
Station X = = CHICAGO 

$2,973.59 WAS THE CASH RETURN 

to owner for personal work on and investment 

in county seat, middle west, Republican, weekly 
newspaper property in the twelve months end- 

ing April 30, 1910. Town of approximately 

2,000 population. Original net cost of equip- 

ment $4,715.00. Owner desiring to get into 
a larger business will sell for $5,500.00 cash. 
Price includes subscription accounts, but not 

advertising and job accounts. 
Proposition No. 27. 

C. M. PALMER 

Newspaper Broker 277 Broadway, New York 

a~ 

Stitcher 
for the 

Pall Trade! 
In rejuvenating your wire | 
stitcher department, for 
the fall trade, do not 

overlook the ‘‘ Boston,’’ 

the best-of-all wire 
stitchers. 

\) 4} 

a 
a 

Boston Stitchers will 
save operating expenses, 
improve the quality of 
stitching, increase output 
and, in general, provea 
panacea for all bindery 
ailments. Write us! 

—s 

Ss 
3, 

American Type Founders Company 
General Selling Agent 

Printers’ Ready Reckoner 

Showing at a glance the cost of stock used on job work, 
the quantity of stock required for jobs of from 50 to 100,000 
copies, the quantity of paper needed for 1000 copies of a 
book in any form, from octavo to32mo, and other valuable . 
tables. Price 50 cents. Fourth edition, enlarged. 

National Printer-Journalist, Station X, Chicago 

ENGRAVED CARDS 
For cash with order from the Trade we engrave a one line plate and furnish 100 engraved cards postpaid. In Script’ 

80c. Block or Gothic, $1.15. Roman, Solid Old English, or French Script, $1.25. Shaded Old English, $1.50. 

Shaded Roman or French Script, $1.60. For plate and 50 cards, any style, deduct 20c from the price for 100. 

Engraved Weddings and Business Cards, Steel Die Embossing from all sizes of Dies. 

THE AMERICAN EMBOSSING CO., 192-196 SENECA ST., BUFFALO, N. Y. 



670 Mationaf (printer-Zournafist 

Jaenecke’s 
NEWSPAPER INKS 

RE universally recognized as the highest standard ! 

of perfection. ‘Their use is a matter of economy, 

because of their great covering properties, as it has been 

demonstrated that a given quantity of any of our Celebrated 

News Inks will produce a greater number of impressions 

than any other News Ink manufactured. They possess 

excellent working properties, do not smut the tapes or 

angle bars, impart a clean, clear, sharp impression, and 

print black and uniform. These Inks are manufactured 

in consistencies suitable for any speed or press. 

Correspondence solicited. 

The Jaenecke Printing Ink Co. 
Main Office and Works: Newark, N. J. 

New York = Philadelphia B St. Louis 

Chicago Office: 351 Dearborn Street. 
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Buftalo 

Printing Ink 

Works 
BUFFALO, N. Y. 

NO MORE CUT ROLLERS 
INK-DIVIDING BANDS 

The Final Word in Color Printing 

—SAVE MANY TIMES THEIR COST— 

Practically Indestructible; Do not Injure Rollers; 
Positioned Instantly. Thirty Days’ Trial Allowed on all 
first orders Give nominal diameters of rollers, and 
number and widths of brands wanted. 

‘‘We have used your Ink-dividing Bands and are en” 
thusiastic about results.’’—Unity Press, New York City: 

N-M-C-R COMPANY 
370-372 SMITH ST., BROOKLYN, N. Y. 

Printer’s Account Book 
| Ee Rei 200-page book, 1,000 jobs, 

Book measures 1134x1534 inches. 

National Printer-Journalist, Station X, Chicago. 
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REBUILT LINOTYPES 
with new matrices, new spacebands 
and Universal mold. 

Write for prices and terms. 

We use nothing but Genuine Linotype 
Parts made in the United States, in 
our work. 

WE REPAIR SPACEBANDS 

Price for repairing bands, each...25c. 

Gutenberg Machine Co. 
Witt S. Menamin, President and General Manager 

545-549 WABASH AVENUE 

CHICAGO 

DURANT 
MODEL B 

MODEL B URANTC 

THE WN. DURANT Coro 
MILWAUKEE, Wis, 

Model B, Job Press Counter 

Set a new Standard, Equal to our Model A. cylinder press counter in 
accuracy and durability, but more compact, better appearing and 
more easily reset than any counter out. Can be set up infive min tes 
o any jobber. Insist on seeing it. 

The W.N. DURANT COMPANY, Milwaukee, Wis 

Diagrams of Imposition 
Schemes for laying down the pages for book and pam- 

phlet work, with notes and explanations. This book is 
printed on best bond paper, bound strongly, and just fits 

a vest pocket. Price 50 cents. Third edition. 

National Printer-Journalist 

STATION X, - - > CHICAGO, ILL. 

Inkoleum is a pure colorless liquid 

and does not affect working proper- 
ties of inks like paste compounds in- 
troducing foreign matter, wax, tallow, 
etc., which lessens strength of color. 
Inkoleum spreads pigment evenly 
and gives best results. Try it and 
note the difference. 

PRICE 50 CENTS. 

Ink Reducer and Dryer 

INKOLEUM 
THE OLDEST AND STILL THE BEST 

Use In: of heavy body and reduce 
with [Inkoleumas paper requires. 

Thin inks are reduced with varnish 

and color weakened. [nkoleum 

will start your presses cold mornings 
without washup. The only reducer 

sold by supply houses cvery- 
where. That tell’s the story. 

NO SAMPLES 
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FE OnE COMPA 
High Grade Lithographic and Typographic 

Printing Inks 
Branch Office: Kenton Place above Sansom Street ££. OKIE, President 

40 St. John Street 

LONDON, E. C., ENGLAND) PHILADELPHIA, U. S. A. F. B. OKIE, Sec’y. and Treas. 

The Sun Never Sets on Our 40 Cent Ink. It is 

used all over the world. It has the best 

value for the price of any black ink on 

the market. It is a 75c ink trimmed 

down to meet populardemands. All 

its value is there and the printer gets 

it. Our 25c magazine black is built on 

the same lines, has the same fine work- 

ing qualities. We have cover inks that 

cover. White that is white. Specify 

1061 Red for the finest brilliant 

red ink made. Black Diamond 

News, cleanest news on 

the market. 

SS 



der Butler Brang.» 
On secure in the Knovy 
shat absolute sabhis Fag, Se 
Il beyour lof, try ify On 

fave you Our Sampje.Lsee 

Cellist igawam Bond 
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Housatonic Bow” 

Manuscript Bon d. 
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mplete range of prices 
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A GOOD STAPLING MACHINE 
Is a Convenience and an Economy in Every 

Printing Office. 
Sain Baa asa oe Doi al ultaisvan sapsolutesnepessit 

ACME No. 6 ae ¥ 
Te — to every printing office that 

does not have a wire 

stitcher. 

The Acme Binder 

No. 6 

is a good stapling machine. 

It has stood the test for 

years and has been im- 

proved through practical 

experience with the de- 

mands of printing offices. 

A stapling machine helps 

in securing business. Get 

one and do your own pam- 

phlet binding in the most 

economic and expeditious PRICE $40. 
manner. 

The Acme leads them all and is for sale by Printers’ 
Supply Houses throughout the United States. For further 
and full particulars write 

THE ACME STAPLE MACHINE CO., 
112 NORTH NINTH ST., - - CAMDEN, N. J. 

Progress Typewriter Sc pply Co., Ltd., London, England, European Agents 

[THE THINGS WE DO |p 

RAWINGS. 
OiNGInys des Criplion 

Yand for every DUYPOSe, InN 
PEN anno INK or WASFI, 

7 Orn UE LISR TDA 5 
CATALOGS) Covers 
TIAGAZINES OR; 
(AD HOM SIGM Sat pee 

MECHANICAL DRAWINCS 
FROM BLuE PRINTS OR PENCIL SKETCHES 
DIRDS-EYE VIPWS. 25 
RETOUCHING PHOTOGRAPHS 

-»- HALF-TONES ZINc Ercnincs ve, 
i. COLOR’ WORK OF EVERY shed 

DESCRIPTION, IN Two, THREE 
OR MORE COLORS, Wood 
ENGRAVING, WAX ENGRAVING, 
ELECTROTYPING, STEELOTYPING, 
NICKELTYPING STEREOTYPING 
COMMERCIAL PHOTOGRAPHING, ieee tea a ae oa ee ee are 

JUERGENS Bros @ 
167 ADAMS STREET. CHICAGO: 
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Imitation is the 
Sincerest Flattery 

For Over Twenty-five Years our 

$1.00 Insurance Policy Ink 

has stood at the head of all Job Inks for printing 

on hard-surface papers, drying quickly with a 

gloss, and not offsetting. Other houses have 

tried unsuccessfully to imitate it, but our process 

of making this Ink makes it unqualifiedly the 

Finest Grade of Job Ink on the market. 

On receipt of one dollar we will forward by 

express, prepaid, one pound to any part of the 

United States or Canada. 

FRED’K H. LEVEY €03 
CHAS. BISPHAM LEVEY, Treasurer FRED’K H. LEVEY, President 

WM. S. BATE, Secretary CHAS. E, NEWTON, Vice-President 

MANUFACTURERS OF HIGH-GRADE 

PRINTING INKS 

New York Chicago 
59 Beekman St. 357 Dearborn St. 

San Francisco Seattle 
652 Battery St. 411 Occidental Ave. 

ee 

Buftalo 

Printing Ink 

Works 
BUFFALO, N. Y. 
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“It Gets the Work 
to Keep Us Busy 

That’s what Mark R. Bell, | 

publisher of the Prentice 
(Wis.) Calumet says of the 

Prentice is a town of only about 1,000 population. Mr. 

LINOTYPE 

Bell has had the machine about two years. Now he writes: 

“We are getting out a much larger and better paper, and thereby increasing 
our circulation. We are enabled to go after and get a great deal of profita- 
ble outside work that we could not get before. Besides getting contracts 
direct for county printing and other large jobs, we get sublet to us from other 
printers jobs on which we can make a fair profit at a figure at which they, 
without a Linotype, could not do the work, and thereby leaving them more 

profit than if they had turned out the work themselves. 

I really expect that the machine will soon force me to increase my payroll, as 

I need to have additional help to handle the business if it increases much 
more. Getting up the type for the paper is a snap now, and there isn t any 
more ‘throwing in, as there used to be every week.” 

$1,500 Buys One Easy Terms 

MORE THAN 700 IN USE JOIN THE 1,000 CLUB 

MERGENTHALER LINOTYPE COMPANY 
Tribune Building, New York 

CHICAGO: SAN FRANCISCO: NEW ORLEANS: 
521 Wabash Ave. 638-646 Sacramento St. 332 Camp St. 

MELBOURNE, P TORONTO: i Canadian Linotype, Limited, BUENOS AIRES: Hoffmann & Stocker 
SYDNEY, N. S. W. Trading 35 Lombard St. HAVANA: Francisco Arredondo 

WELLINGTON, N. Z. C., ‘mg STOCKHOLM: Akt.-Bol. Gumaelius & Komp. RIO JANEIRO: Emile Lambert 
MEXICO CITY, MEX. ) ~°™P?°Y ST. PETERSBURG: Leopold Heller TOKIO: Teijiro Kurosawa 

COPENHAGEN: Lange & Raaschau 

SS I SEO SEE SE PT EA DEL IOI EES 
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The National Machine Company 
Sole Manufacturers 

111-113 Sheldon Street, - Hartford, Conn., U.S.A 
ARLY in 1876 the first printing presses 
adapted to the work of cutting and creas- 
ing paper and pasteboard for boxes were 

made by M. Gally, since which time there have 
been placed hundreds in most of the paper-box 
manufactories of the United States. The press 
now offered is the latest improvement, and is 

the most powerful and easily handled machine 
ever produced for this purpose. It has the 

ZZ, improved platen movement of the Universal 
Vow Press, it is remarkably simple, and being ex- 

\ ( 8 tremely solid in its build, it is peculiarly 
aa Y adapted for either stamping or paper-box cut- 

ting. All sizes have the extra steel gibbed 
lock and are also provided with phosphor- 
bronze bushings between the draw bars and 
impression cranks. 

In these presses are combired unequaled 
power, speed, strength and facility for operat- 
ing. The speed is limited only by the ex- 
pertness of the feeder. The platen is under 
absolute control by means of the instantaneous 
throw-off. These presses are double geared, 
extremely powerful, durable and effective, and 

will not “stall.” 

The Largest Cutter and Creaser Made Improved Styles 
in the World 

BUILT IN FIVE SIZES Quarto Medium, oe x a inside chase 

ere Half Medium, x ee 
Weer easorie sinc te rae ane Half Super Royal 14x 220) 
Noein 23 1.455 31 “ Super Royal No.4 17 x 25 “ 
No. 3 Pea x 40 “s « Embosser No. 1, 21% x 22 S be 

Nosan 30's 44 “ “ Embosser No. 2, 34 526) ae 
Power for Nos. 1 and | 1-2, one h.p., for Nos. 2 and Stamper No. 3, 5 24 x ries 

3, one and one-half h.p., and for No. 4. two h.p. Cutting and Creasing Presses, 1zes 

O meet the demand of those printers who re- 
quire a larger press than the 14x 22 inches; 
to publishers using ready prints, in small towns, 
fur one-page work; blank book makers and oth- 

ers who do not have constant need for a cylinder press, 
we offer the Style No. 4 Universal. This press is built 
in one size only—17 inches by 25 inches inside chase, 
on new lines and no expense has been spared in this new 
production, now offered to the trade for the first time. 

The frame is of a solid, modern design, and is pro- 
portionately heavier than the 14 x22 inches; the bridge, 
fiy-wheel, hook connection and cam lever are heavier; 
the cam-way in the large gear wheel is of an improved 
design, requiring a larger friction roller; the gear 
wheel has the steel sections in the rim and cam-way 
like the Style No. 2 and Style No. 3 Universals; the 
carriage ways are of a new design, the carriage slot 
being perpendicular its full length; this press has the 
long pinion shaft with the outside floor support like 
the Style No. 3 Universal and the new style double 
inking device without springs is a part of the regular 
equinment. 

The following small parts are included:—FIVE 
STEEL CHASES, one roller mould (for which a set 
of cast rollers will be substituted if preferred), eight 
form roller stocks, six distributor roller stocks, two 
vibrator or ductor roller stocks, sixteen roller wheels, 
(eight large and eight small,) three iron lateral dis- 
tributors or changers, two feed tables and one set of 
wrenches. No treadle fixtures are supplied with this 
press. Each press is shipped complete with ink foun- 
tain and side power fixtures, including tight and loose 
pulleys, and the improved belt shifter and brake com- 
bined. Gross weight complete, crated for domestic 
shipment, 3,500 pounds; floor space required,—includ- 
ing feed tables and stands in position,—44 inches 
from front to back and 60 inches sideways; Pulleys, 
16 inches in diameter with 334 inches face, carrying a 
314 inch belt; the flywheel makes cight (8) revolutions 
to each impression and the press will require about 1% 

sees H. P. to operate it. Price furnished on application to 
Super Royal No. 4. 17x25 inside Chase. Agents or The National Machine Co. 

Write for Catalogue. Sold by All Reputable Dealers in the World. 

THE NATIONAL MACHINE CoO., Sote Manufacturers HARTFORD, CONN., U.S.A. 
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HALLEY’S COMET HAS COME AND GONE 

But the GOSS “COMET” Press Has Come to Stay Forever 

THE GOSS “COMET” 
FLAT BED WEB PERFECTING PRESS 

THIS LITTLE PRESS WILL PRINT, PASTE AND FOLD 
FOUR. SIX OR EIGHT PAGES OF EITHER A SIX OR 
SEVEN COLUMN I35 “M’’STANDARD SIZE NEWSPAPER 

The “COMET” flat bed web perfecting press is the very latest accomplishment in newspaper 

machines for perfecting a four, six or eight page paper from type forms. 

It is the most economical newspaper press on the market, and will save time, labor and 
monev for the publisher, from the day of its installation. 

It will save money because it takes less power to operate than any web perfecting press on 

the market. 

It will save money on every paper it prints, as the cut of the web and reduced margins will 

make a continuous saving of white paper. 

It will save money because there are less than half the composition rollers to maintain. 

All composition rollers are interchangeable, while the inking fountains are of the thumb screw 

variety (screws two inches apart). 

It has double drive, angle bars for associating the webs, and practically a rotary tapeless folder. 

The “COMET”’’ will take up a floor space twelve feet square. It is four feet eight inches 

high, and will weigh sixteen thousand pounds, while a five horse power motor will be ample power. 

Is this not an ECONOMICAL PROPOSITION ? 

PATEN TE DEAN De ULE B Ye ——————— 

THE GOSS PRINTING PRESS Co. 
NEW YORK OFFICE: 16th Street and Ashland Avenue LONDON OFFICE: 

No. 92 Fleet Street No.1 Madison Avenue 

Metropolttan Life B’ld’g. CHICAGO, ILL. LONDON, - ENGLAND 
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Press-room Activity 
means profits to you. Idle presses spell l-o-s-s. The wheels 
have got to go ’round and ’round in order to earn dividends 
on your investment. We understand your requirements, 
and are organized to meet them. 

The Barnes-Crosby Company 
invites printers to make use of their organization of designers, artists, 
illustrators and engravers (300 of ’em) in the preparation and execution 
of illustrations and engravings. Zinc etching, half tones, color plates in 
two or more colors, electrotypes, wood cuts, etc., delivered to you 
mechanically perfect—on time. The kind of cuts that save time and 
trouble in the make-ready and printing. 

We have recently installed a method of direct color photography— 
as different from all previous methods as day is from night—whereby 
we guarantee perfect reproductions and quicker delivery than ever. 
Three or four color process plates are sold outright and become the 
property of the purchaser. Progressive proofs are furnished with all 
color plates showing the plates printed in their consecutive order, with 
the names and numbers of the inks used. Your pressman needs but to 
follow them, nothing is left to his imagination. 

Day and Night Service 

Barnes-Crosby Company 
E. W. HOUSER, President : 

Artists :: Engravers :: Illustrators 
(Not Printers) 

Complete Plants: 
215 MADISON ST.. CHICAGO 214 CHESTNUT ST., ST. LOUIS 

Branch Offices in 15 Principal Cities. 
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THE HEAVIEST, SIMPLES!, MOST COMPACT AND HANDSOMEST TWO-REVOLUTION. COMPARE THIS ILLUSTRATION WITH THAT OF ANY OTHER 

IHE BABCOCK PRINTING PRESS MANUFACTURING CO., NEW LONDON, CONNECTICUT 
New York Office, 38 Park Row. John Haddon & Co. Agents, London. Miller & Richard, Canadian Agents, Toronto, Ontario 

BARNHART BROS. & SPINDLER, WESTERN AGENTS, 183-187 MONROE STREET, CHICAGO 
Great Western Type Foundry, Kansas City, Missouri; Great Western Type Foundry, Omaha, Nebraska; Minnesota Type Foundry Co., St. Paul, Minnesota; St. 
Louis Printers Supply Co., St. Louis, Missouri; Southern Printers Supply Co., Washington, District Columbia; The Barnhart Type Foundry Co., Dallas, Texas; 
National Paper & Type Co., City of Mexico, Vera Cruz, Monterrey, and Havana, Cuba. On the Pacific Coast—Pacific Printers Supply Company, Seattle, Wash. 

The Babcock Optimus 
The Babcock Optimus 

With heaviest forms, full size of bed, how many two-revolutions naturally, easily 

and indefinitely keep their cylinders on the bearers? 

Just one—the Optimus. 
All claim to offer great impressional strength. How many really furnish it? 

_Just one—the Optimus. 
Guttering is a pronounced indication of weakness. How many are strong enough 

to avoid it? 

Just one—the Optimus. 
Almost regardless of other qualities, the press with greatest rigidity is the best 

press. The Optimus’ faultless driving motion; the hanging of its powerful cylinder; its 

positive cylinder-lift; its massive bed supports, each adds to Optimus rigidity; while some 

of these very things are elsewhere insurmountable elements of weakness, and positively 

bar maximum strength. Know the reasons why the Optimus is stronger. Every quality 

it possesses is a reason why it is better. 

The Babcock Optimus 
SET IN AUTHORS ROMAN 
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The Queen City X Printing Ink 
DD 

CINCINNATI BOSTON PHILADELPHIA ~< CHICAGO KANSAS CITY MINNEAPOLIS 

Especially adapted for | Ss} Note Tone, Covering Capacity 
High-Class Catalogue Work; Cleanliness, Etc. 
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Simplex Press 
| Six-Column Folio (“300 verivear) Price, $450.00 Six-Column Quarto (uaramce4 sree) Price, $550.00 

i 

BEATS THE REST 
Good Workmanship and Material. Trip 
or Throw Off. Printed Side Up Delivery. 
Few Working Parts. Power Fixtures 
and Hand Attachment on Each Machine. 
Requires no Expert to Erect or Operate. 

BEST VALUE OF ANY LOW-PRICED PRESS MANUFACTURED. FULL INFORMATION AND LITERATURE SENT BY CHICAGO HOUSE OF 

KEYSTONE TYPE FOUNDRY, 529 Wabash Avenue, Chicago 
2 oe oe OE or rr] 

DRAWINGS and DESIGNS 
Our {unusually large force of expert Draftsmen, Artists and Designers cover satisfactorily @ 
every variety of illustrative work for Advertisements, Catalogues or Commercial work. * 

THREE COLOR HALFTONE ENGRAVINGS | 
(also” TWO and FOUR COIOR HALFTONES) by our special process. 

MULTI-COLOR WORK,{or more purely commercial work w fete economy is a more important factor. 

Send for Specimen Portfolio No. 7 

GATCHEL & MANNING 
(Established 1889) 

DESIGNERS and ENGRAVERS 
In£OneFor More Colors 

UP Ls a 

Used Simplex Machines 
For Sale 

10-pt.. Adjnstable 12-pt. Adjustable 10-pt. Adjustable 
Factory No. 1385 Factory No. 1395 Factory No. 1509 

$200 $200 $200 

These Simplex Typesetting Machines 

have been used, but are in good order. 

They are practically the same kind of machines 

(except the shape of the base) 

that are now advertised as Unitypes. 

Note factory number and price of each. 
No type with these machines. 

Gutenberg Machine Company 
WILL S. MENAMIN, PRESIDBNT AND GENERAL MAN’ GER 

545-547-549 Wabash Avenue, - CHICAGO, ILL. 
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C. 1. Johnson Mis. Co. 
48-50 East Third Street, ST. PAUL, MINN. 

Complete Printing Outfits in Stock 

Masterman Roman 

6-Point 20A $1.00 40a $1.00 $2.00 

PROFITS INCREASED 

With This Type Series 3 

12-Point 14A $1.35 26a $1.40 $2.75 

BEST MADE 

Standard Line 

14-Point 

Standard 
Line 

8Point 18A $1.15 34a $1.10 $2.25 

THE MASTERMAN 

Commercial Printing 

10-Point 15A $1.25 28a $1.25 $2.50 

EARN MONEY 
Please Customer 

11A $1.50 22a $1.50 $3.00 

FINE FACES OF TYPE 
Orders Filled Promptly 8 
18-Point 8A $165 l5a $1.60 $3.25 

SUPERIOR Quality 
24-Point 5A $1.85 9a $1.65 $3.50 

Tracks NORTH 
80-Point 4A $2.15 8a $2.10 $4.25 

SEND Order 
86-Point 3A $2.65 6a $2.35 $5.00 

Plant BIG 
48-Point 3A $5.00 4a $3.00 $8.00 

IS Fine 

MASTERMAN 

ROMAN TYPE 
Standard Line Highest Quality 

Copper Alloy Metal 

A neat Lithograph style of face for 

Bank and Commercial Printing 

NORTHWESTERN AGENTS FOR 

Evans Attached Folder 

Everything in stock to make up com- 

plete and modern printing offices. 

Hamilton Wood Goods, Chandler & 

Price and Challenge 

Cutters, Colt’s Armory Presses, Scott 

Gordons and 

Perforators, 

Staplers, Stitchers, Ruling Machines, 

Folding Machine, etc. 

Drum Cylinder Press, 

C.l. JOHNSON MFG. CO. 
**Johnsonized”’ Machinery, the Reliable Rebuilt Machinery 

HANSEN TYPE ST. PAUL, MINNESOTA 
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Se Seeley 

ULLMANS] 
NK 

We always study 

We study to please the printer 

We study his wants 

We meet them . 

4 
DOUBLETONE INKS and > 

ULLMANINES 

Have helped to make a success 

Of many publications 

In this and foreign countries. 

SIGMUND-ULLMAN#CO 

NEW YORK CHICAGO 

PHILADELPHIA CINCINNATI ~~ 
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Bargains in Rebuilt Machinery 

C.B.COTTRELL & SON 

“MONARCH” 

BABCOCK OPTIMUS 

| Bed 32x47, 4 form rollers, 

| table and vibrator distribution. Pn Drum Cylinder Press. Bed 

33x48, 2 form rollers, table dis- 

tribution, air springs, tapeless 

Optimus delivery, air springs, 

trp, back up. Speed 2000 per 

| hour. Printing Surface, 29x46. rear delivery, will print 6-col. 

quarto. Price $700 Price $1,800 

JOB PRESSES 

14% x22 Challenge, long foun- 

tain, 5. 5. fixtures - $270 

13x19 Colt’s Armory = 200 

14x22 Galley Universal, style 

No. 3A, with double lock 340 

10x15 Golding, with fountain 

and S. S.fixtures , - 225 |e 

PAPER CUTTERS 

30 inch Challenge Power - $195 

32“ Rival tee 195 : 
322) > “Champion®. = 139 ii 
20 “ Advance, Lever/Power 70 : 

|| o2) 72 Rival e: Hy aeLOU i 
251s) Reliance ye 7 4 “analers5 

And many others. Write for full information. 
l) ‘ 

| A. FE. WANNER & COMPANY | 
340-42 Dearborn Street - = ~ CHICAGO | 

i 
| 
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Reliable 
Printers’ 

Rollers 

Sam’! Bingham’s Son 
Mfg. Co. 

316-318 South Canal Street 

PITTSBURG 
First Avenue and Ross Street 

ST. LOUIS 
514-516 Clark Avenue 

KANSAS HL 
706 Baltimore Avenue 

ATLANTA 
52-54 So. Forsyth Street 

INDIANAPOLIS 
15i-153 Kentucky Avenue 

DALLAS 
675 Elm Street 

MILWAUKEE 
133-135 Michigan Street 

MINNEAPOLIS 
719-721 Fourth St. South 

DFS MOINES 
‘ARNALDO AS 22 A As LD ELE EEE IES CETL DS: 

609-611 Chestnut Street 
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ONE OF THE MORE RECENT IMPORTANT ADDITIONS 

TO THE 

COMBINED NATIONAL 
ROTARY PERFORATOR 

is the 

SELF-CONTAINED 
MOTOR DRIVE 

Turning small hand-wheel enables the operator to 

set the machine without using power and 

prevents waste of stock. 

WRITE FOR FURTHER DETAILS 

NATIONAL PERFORATING MACHINE CO. 
FOR SALE BY ALL DEALERS. 907 E. 22d St., KANSAS CITY, MO., U.S. A. 

nvetigace New Model Jobbing Folder 

The above machine will fold not only periodical work but the finest catalogue work. It has Automatic 
Registers at all folds. Automatic Sheet Retarder and Head Perforators that overcome all “‘buckling”’ 

Made by BROWN FOLDING MACHINE CO 
ERIE, PENNSYLVANIA 
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- 

HA MIL TON’S erento feunr 
The list of modernized composing-rooms is being constantly increased. Many notable installations have re- 
cently been made. Modernized furniture is an item of cost reduction of the first rank. 

No printer can afford to ignore a possible saving of fifty per cent in floor space and from ten 
to twenty-five per cent in composing-room labor in any calculation of printing-office economy. 

That such remarkable results can be and have been accomplished, has been repeatedly shown 
by statements from our customers. These statements have appeared in connection with our recent 
advertisements, and copies of these letters will be sent to any interested printer. 

This is the day of progressive ideas. As usual, there are two factions—those who lead and 
those who follow. What printer desires to remain in the latter class, while his closest competitor 
may be one of the leaders with a modernized composing-room? 

A line to us or to your nearest supply-house will bring an expert into your composing-room, 
who will demonstrate by actual plans and estimates what can be done, what it will cost and the 
possible saving to be accomplished. No responsibility on the printer’s part until we show the scheme. 

If you are interested in this vital question of composing-room economy, fill out the attached 
coupon and mail it to us or to your dealer. 

If you have not received a copy of “‘Composing-room Economy,” showing composing-room 
floor plans in thirty-two representative printing-offices in the United States, write us for a copy. 

JOB PRES S C ABINET A Suitable Receptacle for Tympaa Paper, Gauge Pins 
and other Tools, Benzine Can and Wiping Rags. 

A pressman without proper tympan stock, cut to size and kept conveniently arranged in a cabi- 
net, must first search for a suitable draw-sheet, and after he has found that, he must search 
again for suitable slip-sheet material, which must be cut to size with much loss of time and waste 
of stock. 

Job Press All this waste can be saved when he has a suitable stock of tympan paper in proper grades, 
Cabinet cut to size. It has been estimated that one hour’s time on the press can easily be saved. 

Mounted ona pedestal of convenient working height; on the top we provide a plate-glass mixing slab. 
An additional compartment for the benzine can and a metal-lined compartment for oily rags are 
provided, thus doing away with the danger of spontaneous combustion. The drawer is for gauge- 
ins. 

} There are three compartments for hard press-board, cardboard and filler stock, in various 
grades for use as draw-sheets, and one compartment of larger size for slip-sheets. 

These cabinets are made in three sizes, for 8x12, 10x15, and 14% x 22 presses. Intermediate 
sizes can be accommodated in next size larger. 

One cabinet can be used to great advantage and will serve two presses when placed in the 
center, a little back of the pressman. Where space is available, the best results will be obtained 
by having a cabinet for each press. The compartments should always contain a liberal supply of 
slip-sheet and draw-sheet paper, and if this is done, the product of each press will be very 
materially increased. , 

Send for illustrated supplement to our catalog showing new goods. 

We make more Wood Type than 
W OO ype all other manufacturers in the world 

: ; combined. We have thousands of 
patterns, including those of the old-time concerns, the William H. 
Page Wood Type Company, the Morgans & Wilcox Mfg. '\Com- 
pany, and Heber Wells. We can duplicate any face ever shown in 
metal or wood. 
_ Wood Type is lighter in weight and cheaper than metal type 
in large sizes. Our Wood Type is accurate and uniform in height 
and can be readily worked in the form with metal type. 

Weare SEND FOR A COMPLETE WOOD ‘TYPE You find it 

interested CATALOG which includes a showing of wood THE MARK on every piece of 

in the ques- borders, wood rules, calendar logotypes, etc. OF QUALITY Ei ron Bar alae 

tion of Modern- — Ee h : 

ized Furniture and . 
we would like to have oe ae THE HAMILTON MFG. CO us a floor plan of our compos- 

= - 

ing-room as you would re-arrange 
it, with a view to our installing such Main Office and Factories: - TWO RIVERS, WIS. 
furniture as you can show us would soon Eastern Office and Warehouse: RAHWAY, N. J- 
be paid for in the saving accomplished. 

ALL PROMINENT DEALERS SELL HAMILTON GOODS 

A VALUABLE LINE GAUGE, graduated by picas and nonpareils, mailed free 
to every inquiring printer. 

CUT LONGER 
with less sharpening. 

Megill’s Automatic 

Patent Register Gauge 

Royle Router Cut- 
_ters Cut 

Try Them 

John Royle & Sons 
Paterson, N. J., U. S. A. 

The sheet as shown, is fed short of the gauge and yet it will register. When th 
press closes, the “‘Automatic’’ extends forward and gently pushes the sheet to exac 
position, It does not bite the sheet and pieyent it from registering. It never pushes 
it out. It registers cardboard or paper. The ordinary gripper operates it. No extra 
fixtures. The gauge simply forms a stop for the sheet and then registers it. Feed 
ordinarily, but as fast as you like. 

The Automatic Register Gauge, including a pair of the Double-Grip 
Gauges for the bottom, to your door for $5.95. Testimonials and booklet 

Your dealer or, 

E. L. Megill, Pat. & Mfr., 60 Duane St., New York 
eee 

Engravers’ Machinery 
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The Name that stands for 
The Best 

in EngraVvings 

We produce every style of engraving for making 
catalogues and advertising attractive. The cost of 
the engravings is one of the small items of expense, 
but they are the strong feature for attracting attenttun 

to selling qualities. 

Let us tell you more about why SANDERS’ 
ENGRAVINGS have the greatest selling qualities. 

a AE OTE a 

SANDERS ENGRAVING COMPANY 
LON SANDERS, PRESIDENT 

221 OLIVE STREET, ST. LOUIS, MO. 
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STRONG —ACCURATE—RELIABLE 

WE give publicity to the accompanying testimonial in 
preference to a score of others recently received, 

simply because it refers to one of the first Diamond 
Cutters shipped—a time-tried machine that has been 
subjected to the most severe test and one that has met 
this test in a manner to warrant the unsolicited praise 
of its owners. 

@. Note the special reference to STRENGTH, AC- 

CURACY and ABILITY TO MEET EVERY RE- 
» QUIREMENT. These proven essentials, backed by 
our guarantee of quality and workmanship, should con- 

vince you without further proof that the Diamond Cutters 
are just what we claim them to b—THE BEST AT 

THE PRICE AND THE BEST AT 
ANY PRICE. 

@ Write for circular giving full details—an interesting description of 
the latest ideas in Paper cutter construction. 

Diamond Combination 

Lever and Power Cutter 

Diamond Lever Cutter 

MEETS THE REQUIREMENTS 

Louisiana, Mo., Aug. 16, 1910. 
Gentlemen: 

We have found the Diamond Combination 
Lever and Power Paper Gutter which we installed 
several months ago, to be the first power machine 
sold at its price, that responds to every test of 
strength and accuracy. 

ur work is mostly long runs and the machine 
is used to the limit. Up to this time it has failed 

in no way to meet our requirements. 

ery truly, 

STARK BROS. NURSERIES & 
ORCHARDS GO. 

(Signed) G. K. Hebb. 

The Challenge Machinery Co. 
Grand Haven, Mich., U. S. A. 

SALESROOM AND WAREHOUSE: 194-196 FIFTH AVE., CHICAGO 

COPPERPIATE WORK} 
FOR THE TRADE ONLY : 

Every Printer and Stationer having our 
Sample Book ean take orders for 

ENGRAVED INVITATIONS, | ff 
BUSINESS & CALLING CARDJ,.& 
EMBOSSED STATIONERY Eic |B 

MEU Eo LG Ue STATIONERS ENGRAVING CO. 
Engraving Plates are ex- 147-F rr OV RA CHICAGO. 
actly suited to newspaper illus- 
trating. 

No blurred, imperfect or in- 
distinct lines, no tedious or trou- 
blesome chemical processes, no 
time wasted, but the best, the 
quickest, the cheapest, the only ee it eb. ~ ered oe; - 55S 

Printers’ Ready Reckoner 
thoroughly satisfactory method of 
making cuts. 

Used by the largest daily pa- 
/ pers, used by weeklies; used in 

ee ; every state and territory; used in 
rae every country on the globe. Cor- 

respondence with artists solicited 

HOKE ENGRAVING PLATE CO. 
Patentees and Sole Manufacturers 

ST. LOUIS, MO. 
European Branch House: 

15 Tooks Court, Chancery Lane, Ev-C., London, England. 

Shows at a glance the stock used 
on job work, the quantity of stock 
required for jobs of from 50. to 
100,000 copies, the quantity of 
paper needed for 1,000 copies of a 
book in any form, from octavo tc 
32 mo, with other valuable tables. 
Fourth edition, enlarged. Price 50c. 

NATIONAL PRINTER - JOURNALIST 

Oe ee Bae Se Shee me wn ie ee ete tee - eee + 
STATION X - - CHICAGO 
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LOW PRICE OR QUALITY? 

Which influences your decision ? 

Do not decide on price alone. 

Secure Quality at a fair price. 

Consult 

The Quality Ink Makers 

H. D. ROOSEN COMPANY 
261-263 WATER ST., BROOKLYN, N. Y.. 

CHICAGO, ILL. ‘TORONTO, ONT. 
BUENOS AIRES. MEXICO CITY. 
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A Well Made Roller 
Makes Money 

and 

\ Saves Many Times Its Cost 

ESTABLISHED 1869 

OLDEST IN THE 
WEST 

The Buckie Printers Roller Co. 
CHICAGO, ILL. ST. LOUIS, MO. ST. PAUL, MINN. DETROIT. MICH. | 

396-398 S. CLARK ST. — 1804 PINE ST. 466 JACKSON ST. 172 GRAND RIVER AV. 

Our Rollers Are Guaranteed 

The Buckie Printers’ Roller Co. 
396-398 SOUTH CLARK STREET, CHICAGO 

Branch Factories: St. Louis, Mo. St. Paul, Minn. Detroit, Mich. 
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The Ault & Wiborg Co. | 

Makers of 

_ Letterpress, Steel-Plate, Copper- 

Plate and Lithographic 

INKS 
Importers ot 

Lithographic Stones, Supplies and Bronzes 

|| Cincinnati New York Chicago St. Louis 
Buffalo Minneapolis Philadelphia San Francisco 

_ Toronto, Can. City of Mexico, D. F. Havana, Cuba Buenos Aires, S. A. 
: London, Eng. . . 



$ 

Ow up more s halftones sh 

the or 

Make 

] 4 O a a ma < aS = Z, is o DN) engraver’s l igina ke i 
proof than any other black 

! N LOOK AT THIS SAMPLE IMPRESSIO 

p. t. o. Run Without Slip-Sheeting Flowing Scientific Black No. 993-40 



SCIENTIFIC BLAGHS 
All the good qualities possible to an ink are retained— 

all the bad eliminated. 

WHAT MORE: 
It Has Density and strength of color. 

Splendid covering qualities. 

Ease in working. 

It Will Dry quickly on the paper without “skinning” on press. 

= ~=Print and dry on Goated, Bond; 8.&S.G. or Uineninaaas 

Work equally well on Cylinder or Job Presses. 

It Is Adapted for over-printing on Four-Color Work. 

RSS TERS The Best Black for Printing Halftones on Coated 

Papers. 

Compounded in a ¢horoughly scientific way, by men who have 

never spared time, skill or expense in producing 

Perfect Printing [nks. 

"THE AULT & WIBORG COMPANY 
CINCINNATI New York CHICAGO St. Lours 

BUFFALO PHILADELPHIA MINNEAPOLIS San Francisco 

Toronto, Can. MontTreEAL, Can. Havana, Cusa Ciry or Mexico 

Buenos Aires, S.A. Paris, FRANCE Lonpon, ENGLAND 

= bene 
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The Editor’s Opportunity 

The Successful Newspaper Man 

N his address before this year’s graduating 
class of the Ohio University, speaking to 
those students who had been studying farm- 
ing, Washington Gladden pictured the suc- 
cessful farmer as one of whom all who 
know him may be able to say: 

“He is not a plutocrat; he is not leaving to his 

children any accumulation of stocks and bonds 

by means of which they will be able to live in idleness on 

the labor of future generations, but look at his farm; see 

the fertile meadows where once were swamps; see the 

forest clothing the once barren hillside; see the growing 

crops and farm buildings; see the splendid herd and 

flock that enrich the pastures; look at the records that tell 

of the fruits and grains he has developed, of the pests he 

has stamped out; his own farm will sustain four times as 

much life today as when he began to till it, and every 

farmer in the land is his debtor. 

“And see what he has made of himself. He is the bright- 

est man in the country; these studies and experiments of 

his have been quickening his intellect and leading his mind 

out into many fruitful fields of knowledge and culture and 

all these gains he has been free to share with all his neigh- 

bors; if you want to know what kind of a man he is, ask 

them. He is the heart and soul of all neighborhood life; he 

has done more than any other man to promote good will 

and friendship in the countryside and to make it a pleasant 

place for men and women and boys and girls to live.” 

As we read this and other extracts from the ad- 

dress, in the Chicago Tribune, we felt it to be a splen- 

did text for the study and encouragement of every 

newspaper man in his broader fields of work and in- 

fluence. ; 

_ The editor’s farm is a whole city, county, state, or 

even, in a sense, the nation or, like Wesley’s parish, 

the whole word, for when the printed word is sent 

forth there is no limit, if it be worthy, edifying and 

inspiring, as to the distant places that may be en- 

riched thereby. 
It is, however, the immediate community, town or 

county that is to be studied, cultivated, enriched and 

made better—the editor’s homestead farm is the re- 

gion directly served by ‘his paper. “The newspaper 

man is in touch with all interests and all knowledge 
and all men. His work is not directly with the clods 
of the field, with dumb animals, with insensate mat- 
ter, but with human intelligence, with men, women 
and youth, who are to handle, develop, and direct 
these sources of: material production, to make them 

to yield their richer fruits and increase; to develop, 
conserve, improve, render more useful and enjoyable 
and to provide the ways of perpetuating the work 
and providing properly equipped workers. 

It is the newspaper man’s opportunity to inform, to 
encourage, to inspire and point the way. Are the 
waste places to be made fruitful, barren lands to be 

reclaimed or reforested, exhausted fields to be re- 
newed,it is within a newspaper man’s province to bring 
to the knowledge of his people, as the most important, 
interesting and profitable news that can be gathered 
and printed, all the opportunities, the possibilities and 
methods of “making the wilderness to bring forth 
and bud that it may give seed to the sower and bread 
to the eater”; of covering the home hillsides with use- 
ful shrubbery or trees; of bringing back fertility to 
the soil and of editorially enforcing the news or 
knowledge, so as to cause action and bring results. 

Without considering the wants that everywhere ex- 
ist, it is a newspaper man’s opportunity, all the time, 
to bring to his readers the news of improved stock, 
whether of sheep, swine, neat cattle or horses and how 
to secure and to develop the same, as well as of 
poultry, grasses, grain and fruits; of the needs, 
methods and benefits of better cultivation; of better 
buildings and their architecture or construction; of 

better sanitation; of the economic and social, if not 

even educational, value of suitable highways and how 

to make or secure them; of all the improvements in 

manufactures, their economy and uses, and how to 

make or procure them; the value of practical and im- 

proved educational facilities, and of domestic arts, in- 

dustrial conservation and healthful human development, 

physically, mentally and morally, as desirable, useful 

citizens of the Republic. In a’ word, everything that 

touches or concerns human well-being, and all things, 

security, upbuilding, or happiness afford news or 
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materials and opportunity for the newspaper publish- 
er in a work of service that is unlimited, and tends 
toward a permanent usefulness and success that can 
only be measured by its broadening extent, worth and 
worthiness. ‘To the end that these things may be ac- 
complished and the work be passed on to his heirs 
and successors, it is incumbent on the newspaper man 
to give such a high character and usefulness to his 
paper as that the readers and patrons thereof will 
accept no other; to arrange for such a constant in- 
coming stream of valuable knowledge, into the office 
and sanctum as will demand only continuance and en- 
largement; to so establish the paper in the good will 
of the people as to make the business permanent; to 
so equip the establishment with material, machinery, 
reference library, offices, work and rest-rooms and 
furnishings, all in an attractive, sanitary building, well 
located, lighted, ventilated, and with pleasant sur- 
roundings, so as to afford a pleasant place for eco- 
nomic, effective, profitable work, beloved by the em- 
ployes, and popular among the people as a center of 
general interest and a worthy home of a newspaper 
that represents all the best interests of the community, 
and that is always wholesome, pure, informing, help- 
ful, ennobling, progressive and edifying. 

Do these things, and all men may and will say of 
you: “He is not a plutocrat; he is not leaving to his 
children any accumulation of stocks and bonds, by 
means of which they will be able to live in idleness 
on the labor of future generations’, but look at his 
newspaper and the splendid establishment in which 
it is printed and on the community which he has 
served. The paper is prized and loved by every mem- 
ber of the community, its character is so well estab- 
lished that it is trusted and its instruction and ad- 
monitions are heeded by all, and subscribers are proud 
of the number of years they have taken the paper and 
already young people say that it was the companion 
of their youth and boast of the years their fathers 
took and paid for the paper before them. Notwith- 
standing the value of the plant, and of its superb 
equipment, location and arrangement, the good-will 
coming through the established worth and character of 
the paper, is of tenfold more value. The paper’s 
news and editorial service and arrangements therefor, 
and the building and equipment speak for themselves. 
They are the pride of the place and prized above any- 
thing else as advertising the city’s prosperity and 
progressiveness and the high character of the people 
who support it and of all their industries, mercantile 
establishments, schools, churches and other institu- 
tions and benevolences. Go through the building and 
see where the men work, how everything is arranged 
for their convenience, comfort and health; how sys- 
tem, order and efficiency are in evidence everywhere, 
and how every modern, up-to-date appliance is sup- 
plied; examine the plats, maps and charts of the city 
and county on the walls, with the streets and roads 
indicated, and all the school and public buildings and 
residence places of every subscriber marked; see the 
indexes, with annotations as to subscribers and adver- 
tisers, as to prominent homes and farms; of old resi- 
dents and new; of all the factories, leading indus- 
tries, schools and public institutions, with names of 
officers, boards of management, teachers and public 
officials; of all employes, writers, and contributors, 
and local correspondents with the territory covered 
by each carefully noted as well as the frequency and 
character of their letters or service; of the home. news 
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centers, and the times to call. In brief, there is 
nothing and no person connected with the business 
or of any importance in the field covered by the paper 
that it not indexed with references. There is no im- 
portant incident, reminiscence or historical fact con- 
nected with the city and county or important person- 
age, or honored, early resident, that will not be found 
indexed, with reference to the volumes, substantially 
bound, of the newspaper’s files or to books in the 
libary or to the alphabetically-arranged clippings in 
the newspaper morgue or laboratory, showing at a 
glance where the matter desired can be found. Be- 
sides, there is a large collection of portraits and 
views, pictures of schools, churches and factories, 
dairies and farms, carefully arranged in cabinets and 
indexed so that any desired cut can be found on a 
minute’s notice. A similar system is found in the 
bookkeeping and mechanical departments. No mis- 
takes as to cost of work are possible, nor as to ad- 
vertisements. A careful account is also kept as to 
the earnings, or productive work, of every employe 
and even of every press and other machine. This 
system has taken care to develop and is worth thou- 
sands of dollars to the establishment. Look at the 
arrangement of type cases, imposing-stones, compos- 
ing machines, cutters, presses and folders. Every- 
where convenience in forwarding the work and get- 
ting the best results and economy of space, have been 
carefully studied and arranged for. Herein are sav- 
ings that in the aggregate, even in a year, will run up 
into hundreds of dollars, and help the annual divi- 
dends to amounts equal to the interest on thousands 
of dollars. 

Notice, too, how the establishment is supplied with 
the latest and best machines and appliances. This 
has been brought about by keeping careful account of 
all depreciation or wear, tear and breakage, and 
charging off from 10 to 25 per cent for deterioration, 
and adding these allowances to cost of work, spread- 
ing the same through the year, and actually putting 
aside each month or year the amounts, which such 
percentages show, for the purpose of the purchase of 
new type, appliances, or machinery. These amounts 
are considered the same as wages paid employes, they 
are due the mechanical departments and must be paid. 

This establishment has placed itself beyond the 
reach of all legitimate competition. Then let us take 
a look at the field that the newspaper has cultivated 
and served during all these years. The whole city and 
the whole country have been treated as a much-loved 
family homestead should be treated, cultivated and 
made better. The community has been enriched by 
the paper, has grown in population and wealth under 
its nurturing care. There were only two or three 
manufacturing establishments when the paper com- 
menced its work, but the editor and his assistants 
studied conditions and resources and learned of the 
possibilities from visiting other sections and then ad- 
vocated the building of flour mills, furniture and 
sash and door factories, stoneware and sewer pipe 
works, shoe and hat factories, paper and linseed oil 
mills, creameries and so on, until some forty large, 
profitable industries, employing thousands of hands, 
now bring wealth and employment and_ increased 
population. 

The paper found that the farms were being im- 
poverished by constant cropping with wheat and, after 
consulting with progressive farmers, commenced a 
campaign of rotation of crops and dairy farming. The 
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result was a restoration of the soil, increased crops, 
greater profits from raising swine, poultry, cattle and 
horses, and, while the farmers had been growing 
poorer, every year, they now have money in the banks, 
besides their new houses and barns, and a great and 
increasing wealth in stock. The farms have developed 
in production and in value. 

The roads in the country and streets in the city 
were in very poor condition, but a showing of the 
economy of good roads and streets brought improve- 
ments, and added wealth. Better schools and homes 
have ‘been advocated and, in all these things, and in 
the amount of prosperity in proportion to popula- 
tion, the city and country leads the nation. Adver- 
tising in and subscriptions to, the paper, have in- 
creased with the increase of the purchasing power of 
the people, and the growth of the population and the 
increase of their education and intelligence. 

The editor advocated industrial education and in- 
struction in farming in the public schools, until now 

the Board of Education of the city has provided an en- 
tirely separate industrial building on the same block 
with the high school building, devoted to classes in 

wood and iron working, farming, gardening, printing, 

wood carving and engraving, with a department of 

domestic science for the young ladies, in which house- 

keeping, cooking, and sewing, millinery and nursing 

are taught. A school farm has been secured in the 

edge of the city and is cultivated by pupils interested 

or taking the courses in farming and gardening. Ex- 

hibits are made of the shop, and the domestic science 

department work ,and of the products of the farm and 

garden at the local Industrial Fairs in September, 

each year and also at the State Fair in August, and 

often win high awards and honorable mention. These 

exhibits find place, from time to time, in the “Exhibi- 

tion Window” of the paper, are described and com- 

mented upon in its pages, and attract broad attention 

and interest and have no small educational influence 

and are awakening a deeper regard for the schools. 

There is also a Natural History Museum in one of 

the rooms of the high school building, made up of 

geological, forestry, mineralogical, botanical and 
mounted zoological specimens, in which the p-od 

ucts of the industrial and domestic science de- 

partments finds proper display and exhibition. 

The paper started this musuem by offering prizes 

for local collections in natural history, and when 

the same became too large to keep in the news- 

paper office, turned all the collection over to the 

school, but kept up the efforts to add thereto, and gath- 

ers splendid news items therefrom; subscribers are 

kept interested and hundreds of parents visit the 

museum and the school. The paper is always in con- 

stant touch with all the schools of the city and county 

and with the superintendents, principals and teachers 

therein, and the schools and the paper are united in 

the minds of the people, and it is wonderful how 

popular they have become. The paper maintains a 

regular educational and teachers’ department, under 

the supervision of the County Superintendent, aided 

by the City Superintendent, the principal and teach- 

ers, and has come to be looked upon as an indispensa- 

ble part of the public school system. No one con- 

nected with the schools but that has an interest and 

pride in and a love for the paper. 
Several years ago, through the paper, an industrial 

association was established, of which the editor has 

since served as either secretary or president, as he is 
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also secretary of the Farmers’ and Gardeners’ Club, 
which he organized. 
An industrial fair is held every year and it is dif- 

ferent from other fairs, in that every exhibit is ac- 
companied with a statement of the process of produc- 
tion, and talks and lectures are had for two hours each 
day during which the products are discussed. If the 
exhibits are of wheat, each exhibit has a tag telling 
the nature and condition of the seed sown, where ob- 
tained and why selected; how the ground was pre- 
pared, when plowed, when the seed was sown, how 
much to the acre; when harvested and what was the 
yield. All these receive discussion, and the same 
system, of telling how and why, is pursued with regard 
to all other exhibits, whether of horses, cattle, sheep, 
swine, cereals, vegetables, domestic or culinary arti- 
cles or manufactures. The paper inaugurated and 
advocated this system, and showed the great value of 
the practical knowledge to be derived. 
_The Fair used to be held for only two days, now 

six days each year are devoted thereto and the interest 
increases to the very close. Many farmers come with 
their families and camp on the Fair Grounds, as there 
are lectures and entertainments every night, closing at 
to o'clock. It is unnecessary to add that the Annual 
Fair has proven a great educational and social insti- 
tution and furnishes a week each year of most en- 
joyable recreation and improvement. Years ago, the 
running and trotting races of horses, many brought 
from abroad, were looked upon as the only drawing 
cards, and selling of pools and betting were indulged 
in, and the influence was rather demoralizing than 
uplifting. Trials of speed, as trials of strength, are 
now looked upon only as a part of the exhibits to help 
in the awarding of prizes. Instructive addresses and 
lectures, oratorical contests between advanced pupils 
in the schools, band concerts and contests, vocal and 
instrumental music, now lead the amusement attrac- 
tions. 

The paper gives much space to reporting the Fair 
and finds therein the most highly prized news matter 
of a local character that it is possible to obtain. ln 
no other local event are there so many thousands of 
people directly interested. ; 

The paper has started a movement for a splend:d 
agricultural and mechanics building which is sure to 
prove a success and to add still more to its popular- 
ity. Complete agricultural, horticultural, and domes- 
tic science departments are maintained in the paper. 
and much attention is given to good roads, parks 
and playgrounds, to home improvement and beautify- 
ing; to sanitation and all subjects affecting the well- 
being, the comfort, pleasure and upbuilding of all the 
people in all their pursuits and efforts for advance- 
ment and better conditions. 

And the paper, today, has a large, populous, weal- 
thy parish. Its constituency has grown with the 
years until the paper has reached a mark of which 
any publisher should be proud. Besides the great and 
permanent investments in buildings and machinery, 
making the tangible assets fivefold what they were 
twenty years ago, the net earnings are more than five- 

fold what they were when he commenced publishing 
the paper. 

Early in the days of the increasing prosperity, the 

public were taken into account not only as to the help- 

ful service through the paper’s columns, but as to pos- 

sible collateral and incidental services. In erecting the 

new building it was located, as is seen, on a promi- 
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nent corner in the center of the city, with a high and 
airy basement with great windows on the street sides 
and in this basement the presses were placed so that 
all the passers-by witness a scene of activity and see 
“the wheels go round”; on the street corner a large 
exhibit or show window was put in and while the 
products of the job department are shown there, from 
week to week, the window is given up to the exhibi- 
tion of attractive articles of local manufacture, one 
factory being given the window one week and then 
another the next week, and so on, and during the 
summer and fall horticultural and farm products are 
shown, the paper giving prizes for the best exhibits. 

Then on the street floor, there is a rest-room for 
women, opening into a lavatory furnished with mir- 
rors and toilet articles. In the rest room are writing 
material, a desk and center table on which are files 
of the paper and popular magazines. 
floor there is a hall, with a small parlor and a com- 
mittee or club room and a kitchen. These are all at 
the use of the public for meetings of organizations for 
‘the city’s wellfare and for banquets, and here once a 
month during the late fall, winter and early spring, 
meetings are held of the local Agricultural and Horti- 
cultural Club, and local, Improvement and Good 
Roads Associations, and the Business Men’s Associa- 

tion, promoted by the paper. Lunch and rest-rooms, 
as well as lavatories and bath-rooms are provided for 
the work people. Besides all this, an information and 
employment department is maintained and the refer- 
ence library, maps and: charts and other sources of 
information, are, under proper restrictions, thrown 
open to the people. The building is made as a center 
of social, civic, commercial and all industrial, edu- 
cational and local improyement interests and institu- 
tions. 

And see what the editor and publisher has made 
of himself. In the first place he has earned, secured, 
and holds the confidence, respect and active helpful 
good-will of all the people. He has _ broadened 
through the acquirement of the useful knowledge 
that he has freely given to the people. He has be- 
come a trusted leader, ever consulted on all matters 
affecting the improvement and upbuilding of all wor- 
thy enterprises. He is brighter, more alert and 
stronger intellectually and every other way than 
when he commenced his work. His fame has gone. 
abroad throughout the State and he is known not only 
for the success that. he has attained .but for the great 
good that. he has done. By helping the people to 
greater intelligence, to more constant, successful, 
fruitful employment, and the improvement of their 
homes, their families and their surroundings, and to 
cooperate in all local undertakings and improvements, 
he has driven out bickerings, litigation and grouch. 
He has formed wide and enduring friendships, has 
grown in joyousness, hopefulness, and happiness and 
worth. He has promoted thrift and goodwill and 
love for homes, both in town and country, with the 
fruits of contentment and a just and high pride in the 
city and country so that the people, instead of grumb- 
ling over their lot as in years past, are ever ready 
to declare that they live in the choicest spot, in the 
very paradise of the whole nation. He has become 
the heart and made his paper the very soul of the city 
and county. He has promoted good government, 
good will, public and private benevolences. He has 
built up not only a newspaper in the popular sense 
but an institution of worthy promotion, and impressed 
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his character thereon, so that he will live therein to 
bless and inspire for many years after he has passed 
from earth. He has created a business of most cred- 
itable proportions, that will not only bring to him 
rich and abundant financial returns, with love and 
honor and congenial occupation during his remaining 
years, but will afford like honorable and worthy em- 
ployment, remuneration and high standing among men, 
to his sons and his sons’ sons, tending to educate, 
strengthen and build them up in all worthiness, 
knowledge, human sympathy, intellectuality and 
beneficent influence with highest rewards of honor, 
usefulness and happiness.” 

Items of Intesest 

Mr. and Mrs. John Lee Mahin and children spent 
August in the east. 

The Tribune has editorially denied that it is to be sold, 

and says the late Joseph Medill instructed his heirs never 
to sell the paper. 

Victor F. Lawson has purchased property on which 

to erect a garage and stable for the Daily News to cost, 

including the land, $200,000. 

The Baldwin-Decker Co., of ‘Chicago, has incorporated 

for $10,000 to run a general advertising and sales agency. 

J. H. Baldwin, W. H. Decker and Sidney Adler are the 
incorporators. 

E. Walsh, for three years editor of the Chippewa, 

Wis., Herald, has launched a daily newspaper at Auburn, 

Cal., the Auburn Republican. Mr. Walsh in March, 19009, 

purchased the Placer 'County Republican. 

John T. Beem, editor of the Duquoin, Ill., Tribune, 

said to be the oldest active newspaper man in Southern 

Illinois, celebrated his seventieth birthday recently. He 

was a charter member of the first organized typograph- 

ical union. 

Editor E. W. Phillips has sold the Minden City, Mich., 
Herald to George E. Meredith. The latter for a number 

of years has been a successful school teacher in Sanilac 
County, and was a member of the county board of school 

examiners for four years. 

Des Moines admen will invite Governor Eberhart of 
Minnesota to come to Des Moines and give an address 

on state advertising. They will give a big banquet in 

his ‘honor and at which he will be the principal speaker. 

This affair is to be part of the crusade for a state pub- 

licity bureau in Iowa, which is now being carried on by 

the admen of Des Moines earough their committee of 

eleven. 

The consolidation of the Albert Lea, Minn.,, Tribune, 

and the Albert Lea Enterprise is accomplished. Articles 

have been filed by the Albert Lea Publishing Company, 
capital stock $50,000, which will control the paper, to be 

known still as the Albert Lea Tribune. The incorporators 

are J. P. Hurley, L. 'S. Whitcomb and S. O. Simonson, 

former proprietors of the Tribune; W. A. Moran of Albert 

Lea and F. G. Atherton of Osage, Ia. It is understood 
that ‘C. G. Edwards, former editor of the Pines Eerie 

retains stock in the new corporation. ee a 
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O not fear tl (=) 1e repetition of 

an important fact, and the 

enforcing of a need and the 

importance and profit of its 

supply, in an advertisement 

or even in an editorial. [n- 

deavor, however, to give a 

new viewpoint through il- 

lustration or comparison, or 

more forcible or catchy or 

attractive statements. One 

blow will not form a horse- 

shoe. It is the same iron all 

the time, but it must be bent, 

shaped, hammered, grooved, 

and punched with nail holes. 

One blow will seldom, if 

ever, drive a nail home to 

its place to serve and to 

hold. It must be started, 

then driven through with many taps. Then be clinched 

and filed before the work is completed, and, then, 

there must be many nails to hold and render serv- 

iceable one horseshoe. It is the same with advertising. 
eet ee ok 

The Socratic method of reasoning was largely by 

questioning, and it has been well and graphically said, 

“Socrates thrust the spear of question through the 

shield and heart of falsehood.” It is a method of rea- 

oning well adapted to the newspaper, though, seem- 

ingly, seldom used in this age. The question mark 

would serve well as the symbol of the newspaper re- 

porter, editor or writer. Often nothing will so 

quickly expose an error or reveal the truth as an in- 

terrogation. Skill in the examination of Guia 

and wringing the truth, even from the unwilling, i 

one of the highest and most useful endowments ‘ 

the lawyer. It is scarcely less valuable to the editor 

or the reporter. The newspaper man must “know all 

things, and hold fast that which is good” or true. 
Pa aie se Se 

Everybody, who is worth while in this age and Na- 

tion, loves an editor who loves the truth, who is not 

only fearless but aggressively courageous in the cham- 

pioning of the right, with broadness of view and clear- 

ness of vision, free from egotism, selfishness, preju- 

dice, cant or dissimulation, clean and conscientious, 

with the highest, purest, most intelligent, patriotic, 

philanthropic idealism. Without any sacrilege, or any 

irreverence for any Higher Power, the strength, within 

the sphere of his influence, of such an editor, is above 

and mightier than any earthly “principality, and 

power and might and dominion.” It is a strength 

that comes from influencing all the people to act to- 

gether for sure and effective accomplishment of 
righteous ends. 

i) aed Le 

T. V. Bodine of the Paris, Mo., 

address, at the University of Missouri, rightly ex- 

tolled, “the commercial value of a good, snappy, hon- 

est, courageous editorial page.” Service is what de- 

serves and brings reward, and the higher and more 

worthy the service, the greater the reward, so that 

he was still right, basing his claim on long experience, 

when further saying “In dollars and cents, which 

must be the ultimate criterion, whatever pretensions 

we may make otherwise, the editorial page pays and 

pays big. The better it is the bigger it pays, and I 

say this after twenty years spent in a newspaper office. 

I have learned it through intimate contact with my 

readers week after week, by noting the steady and 

unbroken responses they have made, and by the more 

simple method of listening to them talk. 

theory but a fact.” 

Mercury, in an 

It is not a 

J. H. Allred, in an address before the Southern 

Iowa Editorial Association, gave many points that 

make for the success of a home paper, and all news- 

papers are coming more and more to be home papers 

as telegraph and plate service takes all news alike to 

cities, large and small, over all the earth, Among 

Mr. Allred’s points were: Make an effort to get all 

the local or home news; get the nearby or neighbor- 

hood events; give illustrations of local scenery; have 

a system of systematic arrangement of matter; give 

your advertisements such arrangement as that the 

pages will balance and each will have live reading 

matter next to it. (Our Newspaper Criticism De- 

partment has given the proper rule for this, scores 

of times—all ads to the right of the page, the larger 

at the bottom and the rest built up in proportion to 

the size, until the smallest crowns the top.) Change 

the ads every issue, treating them as important trade 

or store news; be a “booster” for your community, 

your City, County and State. Try to get outa better 

and newsier paper each issue. Be interested in your 

paper twenty-four hours each day, and study how to 

make the paper neater and more attractive by watch- 
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ing your exchanges and by the introduction of new 

ideas. We would suggest the study of a paper de- 

voted to the calling—that reproduces the ideas of the 

best and most successful newspaper makers all over 

the Nation, condensed and commented upon—will be 

the shortest and most economical route to constant 

and speedy improvement. Such a paper is the 

NATIONAL PRINTER-JOURNALIST and it costs only 

$2.00 a year while it is worth, to every publisher with 

brains, in practical suggestions and principles and 

saving time, five times this amount every month. 
et seen 

The publisher of a newspaper or periodical, in sell- 

ing advertising space, does not obligate the paper to 

support any of the views or principles, creeds, hobbies, 

or fads of advertisers, and very few, if any, adver-- 

tisers now expect anything of the kind. The pub- 

lisher is under obligations to his subscribers to see 

that the advertising printed is honest. To publish 

fraudulent or dishonest advertising is to go into part- 

nership with rogues to cheat one’s own friends, sup- 

porters, customers and patrons. If the things adver- 

tised are dangerous to health or life or morals, the 

publisher who knowingly, ignorantly or carelessly, 

sells space in his paper for their exploitation, becomes 

a participant in the crime before the fact and in its 

commission. If the sales of the goods, through the 

advertisement, result in the death of the innocent pur- 

chasers, then the publisher is a murderer for hire— 

and a very cheap hire at that. The crime is certainly 

no less if the one slain happens to be an innocent 

babe. The government Health Department has re- 

cently condemned a number of soothing compounds 

for infants. It is not necessary to say that he who 

advertises these condemned drugs shows that he is 

willing to participate in the crime of infanticide. 

Several years ago we advocated these views, in an- 

swering questions propounded in a Convention of 

Editors, and were rather laughed at and were thought 

to have been placed in an embarrassing position by 

the stand we took, but today nearly all publishers who 

make any claim to honesty, intelligence or decency, 

have come to take the same stand that we then took— 

some twelve or fifteen years ago. There has been a 

vast improvement and raising of the standard of mor- 

ality as to advertising in the last decade as there has 

been in other lines. If the publishers owe it to sub- 

scribers that they are not cheated or degraded by dis- 

honest or immoral advertising, he owes it also to hon- 

est advertisers that the character of the paper for 

reliability, purity, candor and fairness be main- 

tained so that the efficiency of the advertising columns 
may not be lessened by distrust or lack of confidence 
in the medium in which the advertising appears. 

es, oir: 

No other one thing in the history of criminal trials 
has caused so frequently the failure of justice and 

the escape of the guilty as has the phrase, “beyond a 
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reasonable doubt,” in instructions demanded of and giv- 

en by judges in all trials of persons charged with com- 

mission of offenses or crimes. All that is necessary 

is that “if you believe, from the evidence, that the ac- 

cused is guilty, you should so find.” To say “if you 

believe, beyond a reasonable doubt,” is to create a 

doubt, and who shall say whether it is reasonable or 

unreasonable. No judge though trained in all the 
law and all the decisions of wise jurists, cannot intelli- 

gently draw the line as to what doubts are reasonable 

or unreasonable, let alone defining the phrase in a 
way to make the meaning clear to untrained minds. 

Sir Wm. Hamilton properly said, “Doubt is the be- 
ginning and ending of our efforts to know.” Doubt 
means hesitation. It is a vacillating condition of 

mind. It is the enemy of clear judgment and renders 

clear reasoning and correct conclusions impossible. 

The use of such a sentiment or phrase is one of the 

silly traditions of the law, possibly invented, at the 

start, by some iniquitous pettifogger or cringing, 

suborned judge, to save a guilty man from just pun- 

ishment. Suppose that we apply the same sentiment 

to the adopting of religion, to advertising, to business, 

to the taking of remedies when one is sick, to the 

entering into any of the obligations or sacred rela- 

tions of life or upon any work or calling. In religion, 

“He that doubts is damned.” All truth is dominant 

and commanding, but very little truth would be ac- 

cepted if each one stopped to ask “Do I believe be- 

yond a reasonable doubt.’”’ The Bible does not say, 

“Believe ‘beyond a reasonable doubt’ and ye shall be 

saved.” The law and facts are the basis of belief in 

religion, in courts, and in all science and business, and 

not doubts, whether reasonable or unreasonable. The 

fact is that no doubts can be reasonable for doubts 

close the mind to both facts and reason. Supposing 

that in advertising or salesmanship, facts and argu- 
ments are presented and then the customers, patrons 

or buyers are asked to act if they “believe beyond a 
reasonable doubt.” This would serve to defeat every 

claim, to set the people, intended to be convinced, to 

searching for doubts instead of reaching decisions, 
And lessons about advertising and effective newspaper 

making are what we have set out to teach, rather than 

to undertake a needed reform of the courts, that are 

now so bound up with technicalities, traditions, delays 

and quibbles, that injustices and wrongs stand, in our 

courts, at least an equal chance with justice and right; 

and the conviction of grafters, bribers, perjurers, be- 

trayers of trusts, extortioners, embezzlers and even 

man slayers or murderers, has become almost impos- 
sible. 

The lessons to be learned are not to introduce 

- doubts into people’s minds—collect and present the 

news, the facts and thoughts, reasons and conclusions 

in both the reading and advertising columns of your 
paper, with clearness, good faith, and entire confid- 

ence or dominance. Do not, anywhere, show hesi- 
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tancy or doubt. If it should happen to be found out, 
later, that errors had, through wrong information, 
crept in, boldly acknowledge the error and show how 
it happened, but never in any way lower the dominant, 
confident, reliant character of the paper for a single 
issue, and handle an ascertained and acknowledged 
mistake in a way to show the absolute honesty and 
overtopping reliability of the paper. Your readers are 

your jury and you are not a success as a business man 

if you do not win the favorable judgment of each. 
and all as to the editorials, news and advertising in 

your paper. It is the province of the newspaper to 
make its readers, its subscribers, to know the truth 

the whole truth and nothing but the truth, to teach 

them and make them entirely conscious of their needs 

and desirous of supplying these needs. The greater 

and. more numerous the needs and the realization 

thereof, the greater the paper’s opportunity for use- 

fulness, and by that much more it is prized. The 
newspaper can afford only to work for the promotion 

of worthy and laudable ends and objects, and hence 

has no excuse for begging pardon or deceiving its 

readers, or for putting them in a hesitating or doubt- 

ing condition of mind. In addition to the bold and 

dominant position taken, the newspaper, at all times, 

must be clear, simple and direct—simple in language, 

direct in pointing out and enforcing needs and desir- 

able ends—always appearing serene, always superior, 

through its broader knowledge, never suggesting or 

acknowledging any doubts as to the entire ability of 
the members of its greater jury to form right con- 

clusions and bring in a proper verdict from the evi- 

dence and the law, the facts and the reasons, pre- 

sented. If lawyers, who are in theory, and should be 

in practice, the sworn officers of the courts, to see 

justice done and wrong defeated, and also the judges 

themselves, were guided in their words, their conduct 

and in all their actions, by the like methods that have 

been shown necessary and obligatory upon every hon- 

orable newspaper—for permanent success through 

honest helpfulness and honest usefulness—the tech- 

nicalities, the subtilities, the obscurities, the quirks, the 

trickery, the delays of litigation would soon disappear ; 

courts would perform the high functions for which 

they have been created, and civic, business and politi- 

cal honesty would be established and a practical 

righteousness in all the affairs of men would cover all 

the municipalities, states, and the whole nation as do 

the waters of the mighty deep cover the ocean’s bed. 
cok oes 

Hudson Maxim, in his new scientific work on, “The 

Science of Poetry and the Philosophy of Language,” 
while treating of “Fundamental Principles,” says, 

“Tone, known also as timbre or tone-color, indicates 
the character of the instrument producing the sound; 

and as the instruments change with conditions, it also 

indicates the condition of the instrument producing 

the sound, and hence the character and condition of 
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the vocal organs, the speaking instruments of the hu- 
man voice. **** Tt becomes evident then, that the 
tone-color of spoken words indicates the state of the 
speaker’s emotions.” This “tone-color” principle has a 
still broader application. It might be called by an- 
other name when applied to writing, but it leads the 
writer, almost unconsciously, to select those words and 
expressions that, when read or spoken, will convey the 
state of the writer’s emotions, his very “heart throbs” 
and his inner character. It is a fact, too, that all im- 
pressions come to the brain through sensation or feel- 
ing, whether through the sight, the touch, the ear, or 
the other two senses of smell and taste, so all thought 

must have feeling or arouse sensation in order to im- 

press. Words are pictures of thoughts, of scenes, or 
of sounds, are as sweet-smelling flowers in their odor, 

or as nectar to the taste, or the opposites. It is es- 

sential, then, that the writer, to win or please, shall 

be in tune, right “in the inner part’; shall be filled 
with all nobility, all wisdom that has come, with the 

right tone-color, to be a part of the self-instrument, 

with all sweetness and harmony. If the editor is all 
out of accord within, his writings will be out of tune, 

and discord will be the result. Herein might be found 
the text for a sermon to the community, to the sup- 

porters of a paper, whether in a large or small city. 

The newspaper is said to be the mirror of the times, 
of the doings of men, but human minds, responding 
to sensations made on human brains and hearts, com- 

pose the reflecting medium, and the “color-tone” must 
come, to a large degree, from the color of the deeds 
of men that cause the reflections, or, to go back to the 

scientific, first principles of our author, who uses an 

instrument of music instead of a mirror as the basis 

of illustration, it is not only the condition and charac- 

ter of the instrument, but the forces that operate 

thereon that give harmony or discord. If the people 
want sweetness and harmony in the newspapers, they 

should help by their playing. The instrument must be 

right, but even the best instrument may be put in 

discord by the poundings of ignorant, reckless players. 

Even a church organ can be made to play rag-time 

music. To depart from this figure to one more fre- 

quently used; at present, by complaining politicians, 
there would be no muckraking if there were no muck 

supplied in which to rake. 
*K *K *K 

Injustice is never profitable to a business, to a com- 

munity or to a State. It may be a little difficult and 
cause some effort, at times, to discover what is just, 

but it may be confidently asserted that short-sighted, 

selfish, narrow ignorance is the fruitful cause of more 

wrongs, more want and more failures, than any other, 

and all other causes combined. It has been the bane 
of printing, though printing is the source of nearly all 

knowledge and intelligence in this age of the world. 

Where ignorance brings so many failures, so much 

ruin and injustice, it is the height of folly to be misin- 
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formed, or uninformed. The public, that frequently 

expresses so much sympathy for the laborer and his 

hire, is ready to demand that the master printer give 

competitive figures without any opportunity for ascer- 

taining the real cost of the work. The necessity, then, 

is for greater knowledge, care and intelligence on the 

part of the printer. That this has come to be realized 

is shown by the interest in a correct, cost-ascertain- 

ing system, out of which is coming a better under- 

standing and a more general demand that printing 

shall be paid on the only safe, honest, equitable and 

fair basis of the cost of production, with an added liv- 

ing profit to the responsible producer. The necessity for 

the movement has been proven by the fact that, hardly 

without exception, every one who has faithfully per- 

sisted in the introduction of a proper, practical, prove- 

able Cost System, has found that the rates theretofore 

charged had not met the fair and reasonable expenses 

of production. Now, we are not going to print here 

the blanks and rules for a cost system, for these would 

have to be given in separate, incomplete, detached ar- 

ticles, and whole, complete and intelligent systems 

have been prepared and can be had on application to 

the Secretary of the United Typothete of America, 

Franklin W. Heath, Bourse Building, Philadelphia, 

Pa., or to the Cost Commission, or to the Secretary 

of any of the local Ben Franklin Clubs, and will be 

presented and doubtless be further amended, enlarged 

and perfected at the Second Great Cost Convention 

in St. Louis on October 6th and 7th. Twenty-one 

years ago we printed such tables from. month to 

month, and then became convinced that only a com- 

plete system in book or pamphlet form would be ef- 

fective. Articles on the subject have their uses in call- 

ing attention, creating an interest, in setting printers 

to thinking, estimating and seeking further knowledge, 

but that is about as far as magazine articles can be 

useful, in solving the question of a correct Cost Sys- 
tem. Agitation and discussions have prepared the 

way; furnished valuable facts and suggestions, but 

we now must have the compiled treatise or system. 

A cost system cannot be taught in a magazine, any 

more than can, in such a way, be taught the complete 

sciences or branches of Anatomy, Physiology or Ma- 

teria Medica. Besides, blanks have been devised and 

printed to be used in ascertaining correct costs that 

can be obtained much cheaper than they can be pro- 

duced otherwise, and to our way of thinking, the pub- 

lishing of these blanks in a printers’ magazine would 

be as foolish as printing warranty deeds in a law 

journal. If any of our readers wish aid in securing 
these blanks, we shall be glad to assist them. How- 

ever, we have wandered a little away from what we 

had intended to be the scope of this “note,” which was 

to impress the reasonableness and the necessity of a 

reliable cost system and its honesty and fairness to 

both customers and printers. ‘There are men pre- 

pared not only to furnish the’required forms for, but 
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personally to install, the cost sysem and all that at 
very small expense. The first concerted attempt along 

this line was through the influence of the U. T. A. to 

form local Printer’s Boards of Trade in each of 

several cities. These were, in a measure, successful, 

and at least had a beneficial influence in educating the 

printers, and the purchasers of printing, to the reason- 

ableness of higher prices. They did, in a measure, 

regulate the prices in the centers where located, but 

there were tenfold more employing printers outside 

than within these centers, and their competition had 

to be met, and, besides, a cry was raised, and prejudice 

fostered, against these Printers’ Boards of Trade, as 

being combines in restraint of trade and monopolistic 
in tendency if not in fact. The present .educational 

campaign is vastly superior to this first method, as it 

is based on the well-founded supposition that if all 

employing printers are taught the cost, or are induced 

to adopt a system by which they can ascertain the cost, 

they will not do the work at prices below what will 
pay for production and afford a living return for 

the work and the investment. 

OPENING OF SCHOOL OF PRINTING, NATIONAL 
TRADE SCHOOLS. 

Formerly Winona Technical Institute, Indianapolis, Ind. 

The School of Printing opened September 6th with a 

larger enrollment than at any previous opening. Many 

new students have been entered for the general course of 
Typography, Machine Composition and Presswork. The 

Special classes in Machine Composition and in Press- 

work, which are limited to a given number of students, 

have all the students which can be accommodated at 

present. Many applicants for entrance into the Special 

Linotype course must wait until the next class. 

The General Course may be entered at any time while 

the Special ‘Courses have a fixed date of entry. Students 
go from all parts of the United States to this School; 

statistics show that the East contributed the larger num- 

ber to the course in Typography this year, while the 

Central States, the West and South, furnish the largest 

number for Special Courses in Machine Composition and 

Presswork. The demand for Trade education in all de- 

partments except Typography, taxes the capacity of the 

School at all times. The lax interest in Typography, 

when taken in connection with the other fact that large 
numbers of good job compositors are abandoning their 

department for the mechanical portions of the work, give 

causes for alarm concerning the outcome of this rush. 

Such radical changes are bound to effect wages, but aside 

from the question of supply and demand, there is another 

of which the older compositor must not lose sight. After 

a time all mechanical motions become automatic and they 

are then fast or slow according to the alertness of the 

brain and the agility of nerve and muscular force, hence 

the advantage of the artistic over the mechanical is found 

in the fact that in the former, man increases in efficiency, 

while in the latter, he depreciates as years multiply. 

James G. Doyle, of La Salle, Ill., editor of the Daily 

Post, was a candidate for representative at the Democratic 

primaries, September 15th. Mr. Doyle was a candidate 

against Browne, the alleged briber, “for the honor of the 

county.” soft 
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The Citizen Conservators of America 

AN OPEN ORDER OF CONSERVATION, INDIVIDUAL SAVINGS, INVEST- 

MENT, PHYSICAL, INTELLECTUAL AND ETHICAL DEVELOPMENT, 

INDUSTRIAL EDUCATION AND PROMOTION. 

CARDINAL PRINCIPLES. 

N opportunity for everyone and everyone for an 

opportunity. 

Industry, Thrift, Security, Independence, 

Helpfulness of each for all and of all for each. 

Civic Righteousness—duties to all and each 

recognized, understood and loyally performed. 

Good Government—through wise laws hon- 

estly administered, without fear, favor or ex- 

ploitation for glory, personal advantage or gain. 

Conservation and improvement of all natural resources 

and of all the powers and faculties of body and mind, the 

duty of each and all—a personal filial, patriotic and philan- 

thropic obligation that can not be neglected without irrepar- 

able loss to the individual, to the family, the State, the Na- 

tion and to mankind. 

Sanitation—health promotion, culture and preservation— 

a personal and civic obligation that can not be avoided nor 

slighted without greater loss and calamity than comes from 

the waste of all other sources of wealth, or production. 

The rights of each as to person, employment and posses- 

sion, with innocence, virtue and charity, the concern of all 

and to be respected and guarded with all the zeal, boldness, 

wisdom and chivalry of intelligent, advanced knighthood, for 

every man is a brother and every woman is a sister and 

each a child of the one benevolent All Father. 

Honest, earnest co-operation for industrial and educa- 

tional fitness, preparedness, betterment and advancement, 

and the securing an independence to each individual through 

regular savings and the full fruits of the just earnings 

thereof, are the demands and opportunities of this age of 

enlightenment and fraternity. 

Litigations, wars and violent contentions are a disgrace 

to civilized peoples of enlightnment and virtue—a sad in- 

heritance of an ignorant and brutal past—bringing im- 

measurable and unnecessary waste, misery, destruction of 

property, disaster to the contestants and to the public; re- 

tarding improvement and progress and are unnecessary be- 

tween individuals, states or nations, who seek equity, right 

and justice. 
ings should be settled by arbitration through legally consti- 

tuted, permanent arbitrators, or through arbitrators, to be 

chosen under proper regulations and safeguards, who shall 

be intelligent, free from prejudice, just and equitable. 

Security to society and all honor rest in the conserva- 

tion or production of those things that are of real value 

or use for sustenance, comfort, intelligent pleasure, security, 

strengthening or upbuilding. Society, government and all 

community among men rest upon the rendering or return- 

ing an equivalent through service or other consideration. 

That which one does not earn, in some honest way, he, in 

effect, steals. 

‘Conservation to be effective and permanent must be- 

gin in every home, be continued on every piece of land; 

waste from erosion must be prevented, water must be re- 

tained, floods prevented, the streams kept clear, all offal 

and garbage be used for fertilization, all that is taken 

from the soil must be returned to the soil. 
Fashion that means the violation of any of the laws of 

being or that carries an infringement on the rights of others 

is a crime. 

To aid in the carrying out of these principles and those 

co-ordinate thereto, and to supplement the homes and the 

schools in the development. and equipment of youth for suc- 

All disputes, disagreements and misunderstand- 
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cessful, happy lives, and the creating and maintaining a 

proper citizenship for the preservation of self-government, 

and all the rights, and interests of the people, an organiza- 

tion, open to all the people, has become a supreme necessity 

and is hereby decreed: 

ARTICLE J.—NAME. 

This organization shall be known as the Citizen Conserv- 

ators of America. 

ARTICLE I].—OBjEcts. 

The objects of this association shall be the bringing of 

citizens and youth into organizations for mutual helpful- 

ness and improvement, for the better performance of all the 

duties and work of life; for the affording-an opportunity to 

each and fitting everyone for an opportunity in life; for the 

securing of funds for each member through daily savings 

that shall be paid on stock each week, to, be loaned out on 

security for the building of homes, the development of 

farms and the financing of industries; topromote good gov- 

ernment; to encourage and advance agricultural, horticultural 

and other industrial production and improvements therein, 

as well as to encourage all worthy arts of peace and the 

dissemination of all helpful knowledge, and in every way 

possible working out and establishing the declared cardinal 

principles of this organization, to conserve and improve all 

natural resources, and to work for the highest good of all 

its members and for the upbuilding all the people physically, 

mentally, morally, educationally and spiritually. 

ArticLe IIJ.—DEPARTMENTS, BRANCHES AND MEMBERSHIP. 

Section 1. This organization shall consist of Round Ta- 

bles of not less than twenty-eight members, ten Round Tables 

shall constitute a Camp, Ten Camps an Encampment and the 

Encampments of a State, or Nation, not less than ten in 

number, shall constitute a Grand Encampment, and a Su- 

preme Encampment of the World, shall be composed of 

delegates from all Grand Encampments. 

Sec. 2. All persons of good moral character who shall 

respectively and individually declare a desire to promote the 

cardinal principles of this organization and to work for the 

accomplishment of its objects and agree to live in ac- 

cordance therewith and to keep and comply with its laws 

and with the requirements and rules of the rank or branch 

in which admission and membership is sought, shall be enti- 

tled to membership herein, provided that such applicant is a 

resident of the territory over which the Round Table or 

Camp in which membership is sought has or holds juris- 

diction. 

ARTICLE [V.—SUBORDINATE RANKS AND BRANCHES. 

Sec. I. ‘There may be organized under and subordinate to 

the Citizen Conservators of America, with like principles and 

objects, Citizen Conservator Recruits, to consist of young 

men between the ages of eighteen and twenty-one years; 

Citizen (Cadet 'Conservators of America to be composed 

of boys between twelve and eighteen years of age—to be 

divided into Round Tables and Camps, provided that Father 

Conservators of such Round Tables and Senior Conservator 

of such Camps, who shall have general advisory power and 

direction shall be men past twenty-five years of age chosen 

or designated by the regular Round Tables and Camps of the 

same jurisdiction or with their approval and consent. 

Like Subordinate Round Tables and Camps under the 

name of the Citizen Conservator Ladies of America, com- 

posed of matrons and misses past 21 years of age. 

d. Citizen Lady Recruit Conservators of America, com- 

posed of young ladies between the ages of 18 and 21 years. 
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e. Citizen Girl Conservators of America, composed of 

Misses between 12 and 18 years of age. These subordinate 

ranks shall have like boards and officers as that of the 

Citizen Conservators of America, designated by proper 

feminine appellations. 

ARTICLE V.—OFFICERS. 

The Officers of Round Tables shall consist of a Father 

Conservator, a Steward, a Scriviner, a Reader and an Al- 

moner. Each Father Conservator of a Round Table shall 

be a member of a Board of Conservators of each Camp; 

each Steward, Scrivener, Reader and Almoner shall, in 

like manner, be respectively a member of a Board of ten 

Stewards, Scriviners, Readers and Almoners of the Camp, 

and each of the boards respectively shall chose from their 

members each year a Senior Conservator, Senior Steward, 

Senior Scrivener, Senior Reader and Senior Almoner, 

who shall constitute the executive officers of the Camp and 

in like manner these Senior Officers of the Camps shall 

constitue the six boards of each Encampment. The Boards 

and Officers of the Grand and Supreme Encampments shall 

be constituted and chosen in like manner. There shall be 

also employed by each Camp, a Health Conservator. 

ARTICLE V. 

All members of Boards and Officers of Round Tables and 

Camps shall be chosen for one year, and of Encampments 

for two years to serve until their successors are duly chosen 

and qualified, provided that any officer may be recalled for 

inefficiency, wrongdoing, immorality, or neglect of duty. 

ArTIcLe VII. 

Each and every Camp shall duly incorporate under the 

laws of the State or jurisdiction where located with capital 

stock of not less than fifty thousand dollars or more than five 

hundred thousand dollars, divided into shares of fifty dollars 

each, payable in installments of twenty-five cents a share a 

month, and the funds shall be deposited regularly in a 

designated national or state bank, each week when paid, to 

draw such interest as may be obtainable, for the benefit of 

the stock, to remin until drawn out for approved loans. It 

is the intent that the loaning and handling of the funds 

of the different camps, shall be along the lines generally 

pursued by the best local Building and Loan Associations of 

the United States and shall remain in and under the con- 

trol of the Camps, subject only to advice from Encamp- 

ments or Grand Encampments when request is made there- 

for, the Encampments acting entirely as fraternal, advisory 

and promotive agencies for the carrying out the educational 

and conservation work undertaken by this organization. 

Money can only be loaned on the stock of the organization 

and on real estate. 

Provided, That each Round Table may purchase, oc- 
cupy and cultivate for the carrying out of the educational 

and other objects of this organization forty acres of land, 

and each camp not to exceed four hundred acres of land, 

and further 
Provided, No one member or person shall be per- 

mitted to subscribe for or own, at any one time, more 

than five thousand dollars of the capital stock of such 

Camp. 
(To be concluded in November issue) 

Father J. E. ‘Copus, S. J., will be head of the new school 
of journalism to be instituted at Marquette University 

at Milwaukee. His experience in newspaper and period- 

ical work is extensive. Once reporter on a Detroit news- 

paper, where he held down a “police court” run, he grad- 

ually worked up to the position of editorial writer. 
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Brief Notes of Interest 

‘Albert C. Hacker, fifty years old, editor and publisher 

of the Shoals, Ind., News, fell dead of heart disease re- 

cently. 

The Zion City Independent Publishing Co., of Zion 

City, Ill., has been incorporated by Arthur Stevenson, 

Alva Meyers and John H. Sayrs. 

The Washburn, Wis., Times has changed hands. Nels 

M. Oscar, editor and manager for the last five years, re- 

tires, and Rev. George E. Plant assumes charge. 

J. L. Brockman, proprietor of the Steeger, Ill., Herald, 

has sold the paper and his printing plant and contem- 

plates locating at Portland, Oregon, in the printing busi- 

ness. 

The Bridgewater, Iowa Times has been sold to F. V. 

Brower. Otto Chantman, who has published the paper 

for the past three years, has not decided what line of 

work he will take up. 

A. F. Conklin, editor of the Belvidere, Ill, Daily 

Republican, has withdrawn from the contest for County 

Superintendent of Schools of Boone County as his paper 

did not want to lose him. 

The Advertisers Service Corporation has been incor- 

porated with a capital stock of $15,000 to do advertising 

and publishing; incorporators, ‘Charles Tidholm, James 

P. Graham and Russell H. Wilson. 

Frank L. Boyden, who recently sold the Newton, Iowa, 

Daily News, and then bought the Newton Journal, has 

turned the latter paper into a daily. This gives Newton, 

with 5,000 population, two daily papers. 

J. ‘C. Howell, who has been an assistant manager of 

the Warner Instrument ‘Company at Beloit, Wis., for the 

past year, has resigned to become advertising manager 

of the Reed & Barton silverware house of Taunton, 

Mass. 

Dean Walter Williams, of the School of Journalism 

of the University of Missouri, is placing upon the walls 

of Switzler Hall, the Journalism building, at Columbia, 

Mo., large framed, autographed photographs of the past- 

presidents of the National Editorial Association. Among 

the photographs already presented to the School are 

those of B. B. Herbert, P. V. Collins, John Dymond, 

Louis Holtman, W. S. Cappellar, A. O. Bunnell, Albert 
B. White, Byron J. Price, and James R. Bettis. 

Mrs. Magda France West, of the local staff of the ~ 

Chicago Examiner, is the possessor of a souvenir of the 

Knights Templar conclave which, together with the cir- 

cumstances of the presentation, is probably unique. So 

well did she do her work and so charming did she make 

herself to the distinguished Lord Euston of England, who 

attended, that he presented to her the silver insignia of 

the highest degree in Masonry, saying with impressive 

dignity as he did so, “This, Mrs. West, is to indicate to 

you our appreciation of the most intelligent, the most 

' charming, and the best-bred reporter it has ever been 

our pleasure to meet.’”’ Lord Euston also wrote to Mrs. 

West a personal letter, expressing his admiration of the 

correct and clever reports written by her. 
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VIEW OF JOB PRI FAS 

Address all communications to E. S. HANSON, 925 Linden Ave., Wilmette, Ill. 

satatcreteceeeeuese'e"aa"ea" HERE was some unusually 
Maem} nice work sacrificed in that 

bunch of specimens which 
went astray and failed to get 
into our last issue, and I 
have not yet recovered from 
my grief over the affair. The 
NATIONAL PRINTER - JOUR- 
NALIST has so many friends 
in the engraving business all 
over the country that its 
plates are likely to be made 
a good many miles away. 
The express companies, and 
the United States mail, are 
usually the two most reliable 
institutions in the country, 
however, as is attested by 
the fact that such a slip has 
never occurred before in the 
history of the publication. If 
traced down to the bottom 
it would probably be found 

to be due to that prolific source of mistakes—the 

summer vacation. It is right and proper that every- 

one should get away from work for a little season 

each year; but it is very much of a problem how to 

allow them to go and at the same time maintain the 

efficiency of an organization. Printers have their 

troubles in this regard, the same as everyone else. 

They are not “common carriers,” however, and do 

not have to accept work unless they have the facili-. 

ties for getting it out. But it is rather exasperating, 

to say the least, to have to turn down a good piece 

of business just because one is short-handed and is 

therefore unable to get it out within the required time 

limit. 
SS 

I have so often given the readers of this depart- 

ment the ideas contained in the following extract that 

I am glad to have this opportunity of presenting them 

in the language of some one else; for there can be no 

question but that they need frequent repetition. This 

clipping is from The Winona Printer: 

Valuable suggestions are obtainable from the specimen sheets 

used as advertisements by ink makers, type founders and paper 

manufacturers, as well as those found in the leading trade 

magazines. Every facility for producing the best effects is 

employed by these advertisers; no money is spared either for 

skilled artists or finest grades of stock. They aim at perfection 

in every detail. 

That there is, on the part of some printers, a notable lack 

of observation of the value of these works of art, is apparent 

_in their office stationery. Even when the arrangement of the 

type, the color, the color effects, the quality of the stock and 

the general tone of the work is seriously studied, the printer 

too often falls into the error of mere imitation. The impulse 

to imitate is particularly strong when one is fascinated with a 

certain fine specimen. Instead of appropriating the suggestions 

in a way to stimulate one’s own genius, many, it would appear, 

are tempted to resort to mere reproduction, usually with dis- 

tressing results. Imitation is not a safe refuge of incompetence, 
and when a printer descends to it he does so at the cost of his 

individuality and self-esteem. 
Another error which the printer should avoid is that of 

superfluous variety. When a new type face or a new border 

arrives, there is a temptation to “work it to death.” The mis- 
take lies in the tendency to crowd into one job every idea sug- 

getsed by the new faces or the specimens. Such attempts may 
be described as the shooting of the entire load at one charge. 
The good to be gotten out of specimens is not in their imita- 

tion, but in studying the underlying principles and in forming 

combinations dissimilar to those presented, yet harmonious in 

their general effects. Don’t be a mere imitator. 

SS 

Two pages from a creditable booklet are here 

shown, the same being from the press of the Corday 

& Gross Company, Cleveland, Ohio, and advertising 

the product of the Cleveland Folding Machine Com- 

} 
Oe a hy 

: 

pany. The stock used is a light brown shade of an- 

tique laid, and the printing is in black, with rule 

borders in green and initials in black, green and gold. 

It is tied inside a cover of green cloth-finish stock, 

delightfully printed in green and gold. The illustra- 

tions are tipped on. Altogether it is a handsome piece 

of work. 
> 2 

A piece of printing which is a graphic example of 

how to be elegant though plain is a little folder sent 

out by the Swink Printing Press Company of Cleve- 

land, Ohio. The inside four pages are plainly and 

tastefully printed on the best grade of heavy enamel 

paper, and tied with a silk cord in a cover of antique 

cream cover stock, which is blind stamped on a small 

square in front to furnish a smooth printing surface 

for a chaste and harmonious title. The printing was 

done by the Brooks Company of Cleveland. 
> > 

Gatchell & Manning of Philadelphia are sending 

out a little booklet for the particular purpose of arous- 
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ing an interest in the advertising of cities by means 
of books and other similar literature. Of course, it 
goes without saying that this particular piece of work 
is a “top-notcher,” and a strong appeal is made to 
city officials and others who have the giving out of 
such work to make sure that no printed matter goes 
out which shall be a discredit to the town. This very 
thing has been mentioned so many times in this de- 
partment that I want just to drive in another nail and 
clinch the matter still further by quoting briefly from 
the argument set forth in the booklet in question: 

The character of this advertising matter is a potent factor 
in influencing. the recipient—cheap, dowdy-looking, poorly- 
printed literature will unconsciously convince the man who re- 
ceives it that the town sending it out is cheap and shabby. 

Sy, 

A booklet can be neat, catchy, “decent,” without 
going so far up into money as to be prohibitive to 
anyone but the “malefactor of great wealth.” Here 
before me is an issue of the Capper Bulletin, pub- 
lished in the interest of the Capper publications of 
Topeka, Kansas. It contains 32 pages, including the 
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that it will cover without using so much as to smudge. 
The ink used by Mr. Syler seems to have been of a 
fairly satisfactory. grade, but the mistake has been 
made of using too much of it. Another mistake, 
which one is very apt to fall into in the use of type 
of this class, is that the sizes have been allowed to 
run too large for the work in hand. I will call Mr. 
Syler’s attention to two extremes in the matter of 
size of type, one of them being the head for the 
Vandalia Corn Carnival and the other that for Moore 
& Ellis. This latter is very neat and satisfactory. I 
should make no change in it at all, though it would 
stand a larger size of type if desired. The other is 
set on by far too large a scale all the way through. 
The use of such large type carries one beyond the 
idea of a dignified letter head, and into the realm of 
the large bill head, the office blank, the advertisement. 

On one of the specimens in the lot, a word has been 
abbreviated in the main line in order to get in a larger 
letter than was necessary or desirable. Thus the head 
was disfigured in two ways. On some of the heads 
Mr. Syler has used combinations of different sizes, 

Some Specimens of Stutes’ Printing, Spokane 

cover, which is printed at the same time as the body 
of the book. The front is entirely covered by a half- 
tone, however, so that it has the appearance of being 
different from the inside. The brown ink used helps 
to accentuate this impression, for it looks darker on 
the type inside than on the plate outside. The pages 
are all machine set, but they are so carefully made up 
and printed that they attract the attention wherever 
one turns. The shape of this little publication also 
helps to increase its attractiveness, it being 9 inches 
long by 3 inches wide. 

Sa 

C. E. Syler, foreman of The Vandalia Leader, Van- 
dalia, Mo., sends a bunch of letter heads on which he 
asks criticism. They are most of them printed in an 
Engravers’ Roman, or one of that family of types, 
and some of them are quite satisfactory, although they 
should have a little better attention on the press. 
This class of work should be as near an approach to 
lithography as possible, and makes it especially neces- 
sary that the presswork should be given particular 
care. The ink should be of the best, with no sus- 
picion of a brown cast, and with sufficient body so 

giving a cap and small cap effect, and I think he will 
agree with me that this would have been employed to 
good advantage on many of the others. 

> > 
I like this business card, which is from the hands 

of S. H. White of Rock Hill, South Carolina. The 
reproduction does not give the effect of the original, 
for the rules were printed in orange, with the type in 

Stonemetz Two-Revolution Press . Anderson Newspaper and Job Folders Monitor 

Stitchers, Perforators and Binding Machines . Oswego and B. & C. Paper Cuftere 

Lewis Roberts Fine Printing Inke . 

Eureka Roller Wash 
Samuel Bingham’s Son Company Rollers 

"Sticktite’? Tableting Glue Complete Line Printers Papers 

AMES I. BEALL 

“MANUFACTURERS AGENT 

Home Addreos; 

211 Crew Street 

ATLANTA, GA. 

Printing Machinery 

and Printers Supplies 

black, thus producing a result which is difficult to 
comprehend from seeing it in a uniform black. As 
an instance of the care with which this card was prin- 



Mational (Printer: ZFournafist 

ted may be noted the fact that the “J” was not prin- 
ted over the rule, the latter being broken to allow for 
the letter. This is as it should be, though as it more 
frequently is not. 

> SS 

Dear Mr. Hanson :—I want to thank you for the good things 
you said as well as the criticism you made on my booklet in 
the August number of the N. P.-J. 

I am enclosing another booklet on the same order that ] 
have just finished. This order came to me on the strength of 

13 A $125 87a $150 $275 

Printers Demand the Best 

12 Point 

ould Sfrure this Modern Series 

the other booklet, one of them having fallen into the hands 

of the board of education here. 
Any criticism you may offer will be appreciated. 

Yours very truly, Levi L. SmirH. 

Bonner Springs, Kansas. 

This last booklet is well printed and makes a good 
appearance. The only criticism I can offer is that the 
border is rather light for the heavy type which has 

S| new era 5, 1910, will mark the dawn of bx 
Zx9} a new era for the Bonner Springs High 3% 
[S| School students. The new school building, Ye 

2 erected at a cost of $20,000, will be ready for use. 8% 
@This is a fine brick building, finished with the best Ce 

of lumber and modern in every respect. es 
@Besides a well equipped laboratory and gymna- {x 
sium in the basement, six class rooms and the Super- 2 
intendent’s office, the building contains a large ie 

auditorium furnished with modern opera chairs and 32 
having a seating capacity of 325. eal 
This building situated on the heighths of Nettleton Xz 
avenue, overlooking the greater part of the city, is & 
an imposing structure and one of which our citizens Xz 

may justly be proud. 

A FULLY ACCREDITED SCHOOL 

@In the manual issued by the Kansas State Univer- 
sity, the Bonner Springs High School is included in 

Class 1. j 
This places it in the same group as Kansas City, 
Kansas, Leavenworth, Lawrence and a number of 

J the larger cities of the state. . 
@It means that graduates may enter the University 
or any college in the state without examination. 

A transcript of the student’s work furnished by the 
principal admits him without condition into the 
Freshman year. 

fees “3 PE Mee — 

= 

Re 2723 

A ee ee cea 

been used. Of course the width of the border helps 
in a measure to make up what it lacks in “weight,” 
but even at that I think a border of a somewhat 
bolder design would have been better. 

> > 

The question of distinguishing the “I” and “J” 
in text letters is again brought up by J. L. Frazier of 
Lawrence, Kansas, who sends in the following com- 
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munication, which I am glad to give to the readers of 
the department: 

“T? OR “J”—WHICH? 

The other day I set a letter head in text When I pulled 

a proof an “I’’ and a “J”? were the same—that is, both were 
I’s or both were J’s. The circumstance somehow caused me to 
lose confidence in my ability to distinguish between the two 
characters in text, so I consulted the typefounders’ specimen 

book and found, of course, both letters to be exactly alike in all 

except the tail (I call it). As the reproduction shows the tail 

10 Point 14A $110 4403140 $2650 

Leader in Type Fashions 

American Type Founders Company 

6 Pos 16A $085 50a$%115 $200 

EngraverA@ld English ts Extenstuely Used 

To Imitate thaEngraved Effects tn Htue Stationery 

WrddiGo $1234567890 Juvttations 

of the “I” ends in a dot, whereas the tail of the “J’’ ends in a 
fine hair line. 

Now that was contrary to my idea as to which was “I” and 

which was “J,” but I took the typefounders’ word for it and 

set the job in accordance with the specimen sheet. Several 
days later I saw in a trade journal an insert advertising an- 
other text made by the same foundry. Now this text was very 

4A $235 13a $265 $600 

ty Iuangqurated 
5A $205 15a $2 20 

much: like the first, it being a light-face letter, whereas the other 

was bold. The difference, as one can plainly see by the repro- 
duction is about the same as that which distinguishes any light- 
face letter from its bold companion: 

With all the similarity as to outline, I was shocked to see 

that the situation as to the cap “I” and “J’’ was reversed, that 

is, reduced to simple terms, “I” in the light-face becanie, as it 
were, “J” in the bold and vice versa. : 

Now, how can a poor, but well-meaning printer such as I 

ever be sure just which is “I” and which is “J”? How is it 

Jolm Barton& Company 
Third and Walnut Streets 

possible in face of such a contradiction as the reproductions 
prove exists? I did think I knew the difference hrt I'll con- 
fess I'm afraid I do not now. Throw out the life-line, please. 

1 lees AUR WANE . 

> 2 
My opinion is that people do not care to take the 

time to figure out the meaning of lines of printing 
which are run backwards, upside down, or in fan- 
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tastic shapes. This is a general principle, but has 
special reference just at this time to some mailing 
cards sent me by the Lutterloh Press, Kirbyville, 
Texas. These cards look to me like a good “stunt” 
for the most part, with their unusual shape and their 
breezy style; but I should cut out the feature which 
I have referred to. 

> > 

Dean C. Trippler, publisher of The Canova Herald, 
Canova, South Dakota, sends a booklet which was 
designed to advertise both the Herald and the town 
in which it is published. Mr. Trippler writes that it 
is not often his office is called upon to get out such a 
job as this, so that he does not feel that his shop is 
well equipped for it. Yet there is little necessity for 
apology. To be sure, there are many little details 
which might be improved; but the booklet as a whole 
gives one a decidedly favorable impression. The cov- 
er is neat and appropriate, to start out with, and it 
goes ahead and tells its story in a straight-forward 
manner, giving one an idea that the town as a whole, 
and the publisher of the Herald in particular, are en- 
terprising and right in the march of progress. Send 
us some more of your work, Mr. Trippler. 

D> > 

Of the two printings sent in by Harry E. Polk, 
Veblen, S. D., I much prefer the one in one color. 
If two colors are to be used, the green should be much 
lighter in shade. It would be much better, however, 
to spend your entire attention on one printing and get 
it to work out in the best possible manner, paying par- 
ticular attention to the joining of rules and the smooth 
working of the ink. 

Conservation 
Live questions, in which the people are vitally in- 

interested, afford the newspaper’s opportunity. There 
has never been a time, since the settling of the issues 
of the War for the Preservation of the Union, in 
which there were more vital interests at stake, or is- 
sues to be settled, than now; and among the most 
important, is the question of Conservation in its 
broadest sense, as well as in that of preserving to 
the people, and to coming generations, the natural 
resources which a kind Providence through the ages, 
has stored away or prepared, not for any one group 
of individuals nor for one generation, but for all 
the inhabitants of the land and for all the coming 
generations. To appropriate these natural resources 
by individuals, or corporations, is robbery and to 
waste them is a crime against all who are to live here- 
after, as well as robbery. We feel that the newspaper 
that fails to enlist, with all earnestness, on the side 
of the people in this war, not only misses a great 
opportunity, but is guilty of treason. We have lived 
on the frontier and learned, by observation, how diffi- 
cult it was to enforce the homestead and preservation 
laws, that were intended to secure homes to those 
who needed them—to actual settlers. We have known 
clergymen, not one but many of them, in Minnesota, 
in 1856, to build shanties on claims, remain over night 
and then “prove up” and get their land, with no intent 
of living thereon, and then selling the land within a 
week or month, even were the sale not already made 
in advance. 
had to subscribe to an affidavit saying they were pre- 
empting the land for permanent homes for themselves 
and families. The clergy were no worse than others. 
Everybody did the same thing, and we only mention 

tended to 

This in the face of the fact that they . 

MNationaf (printer: Zournafist 

the ministers because they are generally presumed to 
be more intelligent and more strictly conscientious 
than the average laity, and in order to accentuate the 
difficulty that is encountered in conserving the prop- 
erty of the Government or directing to or holding 
it for the purposes intended. The Registrars, and 
other officers of the land offices, knew that the home- 
stead and preemption laws were being violated as to 
the spirit and intent, every day, and yet they winked 
at the offense. We recall one instance, where an emi- 
nent clergyman went to the land office to prove up 
on a claim, and the clerks planned to have what they 
called “a little sport or fun with him.” They com- 
menced reading the affidavit and asking, not only as to 
the required improvements, but as to whether he in- 

make his permanent home on the land. 
The clergyman showed embarrassment and said, “This 
is not necessary.” Then the Registrar stepped up and 
motioned the clerks aside and said, “You solemnly 
swear that this affidavit by you subscribed is true to 
the best of your knowledge, information and belief, 
so help you God.” The clergyman nodded, and the 
entry was made, though the clergyman never lived 
on the land one hour after the entry was made. He 
had erected what was called a “claim shanty” with one 
window and one door, and remained one night and 
had his two witnesses see him there, and then went to 
the land office and pre-empted, got his title and was 
ready to sell. 

These “shanties” were very frequently moved from 
one claim to another. With such experiences in the 
past—and these incidents are mild compared with the 
manner in which pine lands were secured and stripped 
of their wealth of trees to make millionaires out of a 
few lumber men—it comes with bad odor, that smells 
of fraud, to those who know, to hear men argue of too 
much sentiment as to the rigid conservation of natural 
resources. We are pleased to see that Fuel of Chi- 
cago, “A weekly Journal devoted to Coal, Coke and 
Kindred Industries,’ and that circulates among coal 
dealers and coal miners, has the knowledge and dis- 
cernment to understand this advocacy of a namby- 
pamby conservation, through laws that may be kept to 
the letter, so far as the records of Government Land 
Offices may show, but be violated as to the intent and 
spirit. This paper, Fuel, in its issue for September 
13th, in speaking of the recent Congress in St. Paul, 
said: 

“It was to be expected that there would be many 
at the National Conservation Congress with the main 
purpose of conserving the resources of the particular 
corporation with which they were allied, and that they 
would maintain the rights of these particular corpora- 
tions to exploit any resources they could get a grip on. 
They did not seem to realize that that was the par-_ 
ticular thing which continued in the past until it made 
necessary the present conservation movement. Waste 
and destruction have played too large a part in the 
country’s pauperization already along some lines. The 
day when we glibly talked of our unlimited supplies of 
coal and iron and timber are not long gone, but they 
seem very foolish to us now. More States than one, 
blessed in the past with what their enthusiastic citi- 
zens called unlimited timber wealth, are importing 
lumber to build their houses or, rather to make the 
doors and windows of their concrete houses. It’s an 
old story—except to those who would be willing to 
waste the balance during their own lifetimes, and let 
posterity solve its own problems.” 
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The Way They Do in Utah 
A Reminder of Pioneer Days in Other States. 

TAH is not the youngest among the sister 
States of the Union, but frontier conditions stil! 

prevail in some sections and the following from 

the Argus of Salt Lake City, will be a reminder 

of the jolly times had by editors in many sec- 

tions of West, where rail and trains, trol- 

IN Pe} ley cars and automobiles have displaced the 
more primitive conveyances. There is a 

zest and go about the doings and conditions of a newly- 

developing country that are “to memory dear,” and 

that, at the time of their enjoyment, were never looked 

upon as hardships. Our pioneer days were free, joyous and 

filled with hope and gladness. To hold the breaking plow 

handles, turn over the virgin land, breathe all nature’s 

freshness, camp out at night under the twinkling stars, 

eat trout or fried chicken with the bread and butter that 

mother made, enjoy health and strength, compensated 

for all the dust and dirt encountered—it was clean, vir- 

gin dirt, anyhow, coming from untainted soil—and the 

long days of work and the sweet, appetizing fruits thereof 

were constant sources of happiness. 
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“The gang was hustled to a pleasant church building 

where a splendid program was rendered. by local visiting 
talent. 

All contributed pleasure to the program, after which 

the party was taken in hand by the presiding genius at the 
Tremonton hotel, and a fine luncheon served. The house 

was crowded and several relays necessary to feed the crowd, 

but at last the entire party was satisfied—even if $1 a plate 

had been charged, but no one was allowed to pay a cent for 

anything. That spring chicken was great! Other meats 

and frills were on the menu, but chicken was about the only 

order of the day. Everyone wanted chicken. No wonder 

any reader would too if he could have been there. 

EDITORS IN BEAR RIVER VALLEY. 

Carriages, mountain wagons and buckboards were pro- 

vided to show the visitors around. Yes, it was dusty, but 

through it all could be seen millions of large rosy apples, 

pears, peaches, crab apples, grapes, lucern and grain fields, 

and all that goes to making the farmer and Utah citizens 

proud of his brother, the farmer and fruit raiser. 

AN APPLE EIGHTEEN INCHES IN CIRCUMFERENCE. 

The visitors were shown the largest Jonathan apple in 

the world! A big fellow weighing over 12 ounces, meas- 

This outing of the Utah editors was on September 

15th, and took in Bear River Valley with Tremonton as 

the mecca, and there was a railway ride at the com- 

mencement, and the Argus says of the trip: 

“This paper was among the twentyfive represented in the 

party, the entire crowd being 51 guests. The O. S. L. with 

its usual free handed good will towards the Utah Press, 

placed a special car at the disposal of the scribes, and a 

merry crowd it was. Prof. Charles Kent, the miniature 

singer, was on hand with his stentorian voice to sing, and 

otherwise detract attention from the dust-laden scenery of 

the route. Mrs. Kent was also there as official accompanist 

to her leige lord. 

“The jolly crowd was met by Editor Chapwell, Dr. Men- 

ter, Mr. Holmgren, C. C. Wilson and a host of coatless 

workers, known as the Business Men’s club, who verily 

believe (and so do the editors) that this is a section of God’s 

real country held for their special profit and the hundreds 

of new people heading into this modern paradise. 

“This ideal place is by no means small. It covers about 

50x15 miles in area, and ten years ago was nothing but 

an endless prairie of wild sage brush and sand. 

uring nearly six inches in diameter. It was grown at Ell. 

wood an adjoining ward to Tremonton, about two and =a 

half miles southeast. After inspecting the country between 

Tremonton and Garland the members were given carte 

blanc to the town. The big display float was dismantled 

and the party given, besides all they could eat, a huge bag 

of apples, pears and other fruits to take home with them. 

Not satisfied with this the genial Business Men’s club had 

a neat basket of assorted fruit at the depot for every mem- 

ber of the party. The liberality of the Tremontonites was 

so prodigal that it bred avariciousness and one fellow there 

had to procure a sugar sack to carry home the spoils. Dr. 

Menter just smiled when he handed out the sack. 

George P. Engelhard, a Chicago trade journal pub- 

lisher, was a candidate for Congress in the tenth district. 

Mr. Geo. A. Smith,, who has been with Samuel Bing- 

ham’s Son, for.the last ten years, is now with the 

American Printers’ Roller Company, 102-108 S. Clinton 

St., Chicago. 
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Public School Farm at Red Wing, Minn. 

Worthy Work for Editors 

A PRACTICAL GETTING BACK TO THE SOIL, WITH SPLEN- 
DID RESULTS IN THE TRAINING OF 

THE YOUNG PEOPLE. 

N harmony with our leading article this 

month, as to a newspaper’s opportunity, 

we republish from the Red Wing, Minn., 

Daily Republican, an article that appeared 

in the Minneapolis, Minn., Daily Journal, 

with regard to a new departure, in public 

school training and instruction, taken by 

the Board of Education. at Red Wing, Minn. 

No better service could be rendered by any news- 

paper in the United States, than, taking this success- 

ful school farm plan as an object lesson, to promote 

a like undertaking by the public schools of their re- 

spective cities, counties and states: | 

“Like Wisdom, Red Wing is justified by her chil- 
dren. The fact finds latest demonstration in the 
judgment of the state fair committee which has 
awarded to the Red Wing school farm exhibit the 
second prize in a list of ten agricultural schools, with 
a degree of questioning on its part whether the first 
place, finally awarded to Albert Lea, did not belong 
to the schools of this city. 

“The agricultural department of the Red Wing 
schools began practical work on May 10, 1909. Seven 
acres of land, about a mile from the high school, were 
purchased by the board of education and R. M. 
Peterson of the State Agricultural College was en- 
gaged as instructor. 

Pupils Gathered in Front of the Garden Plats on Red Wing 

Public School Farm 

“Nearly 300 students, about half of whom were 
boys and half girls, have regularly pursued their 
work, so many hours each week, on the farm. The 
workers begin in the sixth grade and embrace those 
in the three upper grades, as well as the high school 
students. The plan is to give seven years of demon- 
stration and study to agriculture. 

“In the spring the boys and girls are given a gar- 
den of their own, which they are to plant, cultivate 
and harvest. Each plot is eight by eighteen feet in 
size and can be planted to such vegetables as are pre- 
ferred. A great variety of products are raised. There 
are tomatoes, peas, beans, cucumbers, cabbage, radish, 
lettuce, beets, carrots and melons. All the stuff each 
child raises is his, subject only to being registered 
when it is taken from the farm. 

“There was a noticeable improvement in the care . 
of the gardens this year and the several hundred 
plots were with very few exceptions kept neat and 
free from weeds. The farm has an irrigation system, 
with a concrete reservoir built upon a sidehill, from 
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which the water is conveyed in pipes to the gardens 
and farm below. This has provided plenty of mois-- 
ture and in the light sandy loam, vegetation has flour- 
ished and the crops have been abundant. Some of 
the best kept gardens belong to boys and girls 12 
years of age, who walk two miles or more to tend 
them regularly. 

“Several acres of the farm are given up to the gen- 
eral school farm and planted in such a way as to give 
the children a practical opportunity to study the rota- 
tion of crops. There are five quarter-acre fields, di- 
vided by fifteen-foot roadways. The first plot is plant- 
ed to corn, the next to oats, then wheat,, then grass. 
These crops are moved forward each year, and this 

Public School Pupils at Work 

rotation is considered ideal for the conservation of 
the fertility of the soil and the restoration of elements 
taken from it by certain crops. 

“Another large area is planted to different varieties 
of many kinds of vegeables. This year there were 
raised among all the rest, fifteen varieties of pump- 
kins, seven of watermelons, twelve of peas, nine of 
beans, ten of cabbage, nine of tomatoes, six of red 
peppers, fifteen of corn. 

“The orchard consists of fifty-six apple trees, be- 
sides plums and cherries, all of standard varieties, 
and several varieties of strawberry plants, grapes, 
raspberries, currants and other fruits. 

“To test seed corn, a novel contest has been started. 
From sixteen different Goodhue county farmers was 
obtained in the spring a few ears of their best seed 
corn. A long row of this seed was planted and the 
name of the owner of the corn placed at one end. As 
soon as the corn ripens the sixteen farmers will have 
a harvest “bee” and husk their own particular row 
of corn. Comparisons in weight, measure and qual- 
ity of the corn will then be made and decisions of 
superiority given. 

“On the general farms were also raised areas of 
oats, wheat, barley and field peas, all of which have 
been harvested and threshed. Fields of buckwheat, 
flax and millet are still growing. 

“The object of the school farm at Red Wing is not 
one of research but rather to bring to the children a 
practical demonstration of farm life, its possibilities 
and pleasures. In the fall, winter and early spring 
months regular laboratory work is given by the agri- 
cultural department. 

“The real success of the Red Wing school farm 
will be determined by the practical interest in farm 
life shown by the boys and girls. Four boys and one 
girl, who were graduates from the high school last 
year, will enter the state agricultural college this fall. 

“A new industrial building—the first to be erected 
in the state—costing $50,000, is soon to be dedicated 
here.” 
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An Editor Plans to Conserve Vitality 

, DITOR JOHN P. HERRICK has hosts of 
friends among the editors of the United 
States. He is active, genial, earnest. Like 
many another young man, in this strenuous 
life, he found that he had neglected health 
by too close application and too little activ- 
ity in the open air. A vacation was found 
a necessity and having learned his lesson 

and regained his vitality, he has adopted plans for 
“conservation of natural resources” that will be found 
valuable, by way of suggestions, at least, to many 
another editor who has kept too steadily in the daily 
grind. We are of those who believe that work never 
injures anyone, but there must be change, healthful 
exercise in the open air, regular rest and recreation. 
There are other duties in life besides those of busi- 
ness. It is the bow that is always bent, in one direc- 
tion, that loses its elasticity and beauty. All work 
with no change, not only “makes Jack a dull boy,” un- 
fit to meet the work of life with joyousness and win- 
ning efficiency but frequently sends Jack to an early 
demise. We are all boys in needing play. He who 
takes proper, vigorous, intelligent recreation, with all 
joyousness, will do more and better work and live 
many more years to enjoy the same with his family 
and friends, to whom he owes a debt, of sociability 
and comradeship, personal encouragement and en- 
nobling, loving sympathy and friendship, much greater 
than any duty of heaping up dollars to secure to them 
the curse of selfish idleness or to free them from the 
necessity of joyous, useful endeavor. Editor Herrick 
makes the announcement of his program of a diversion 
of joyous work and recreating conservation of him- 
self and family, at the head of the editorial column 
of his paper, and we heartily commend the same: 

I have returned to Bolivar after a long vacation spent 

in the south and west and resumed personal charge of my 

newspaper, oil business and real estate agency, which were 

in the hands of capable and trained assistants while I was 

away. 

Too close attention to business and too little activity in 

the open air made a long rest imperative. In order to re- 

tain the vitality I have restored by the outdoor life of the 

past few months it will be necessary to make certain changes 

in my office hours. 

My offices will be open as usual from 8:00 A. M., to 6:00 

P. M. except on Saturdays when they close at 5:00 P. M., 

and in charge of my assistants. Personally my office hours 

will be from 9:30 A. M., to 11:30 A. M., and from 1:30 to 

323002 M. 

Clients or friends who desire to see me personally are in- 

vited to call during my office hours and out of town clients 

and friends will kindly make appointments to avoid missing 

me. No business telephone calls will be answered from my 

residence. 

My plans include spending several hours each day in the 

open air, taking life easier than for several years. ‘I will 

go to the woods with the wild bee man, hunt rabbits when the 

tracking snow comes, whip the trout streams in season and 

get better acquainted with my growing girls and boys. We 

are already planning a trip to the butter-nut grove down 

on the creek bottoms when the frosts come. 
In fact I hope to practice conservation of natural re- 

sources in order to get the most of life in the Big Way. 

This action is taken by the advice of my physician and 

good friend, Dr. M. A. Mortenson of Battle Creek. Like 

a good soldier it is my duty to obey orders. 
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I make this public announcement in order that my clients 

and friends may know that I have returned to my work 

and learning of my plans for the future, may govern them- 

selves accordingly. 

“Specialty Advertising—The New Way 
of Business Building” 

A neat little volume of one hundred and sixty-three 
pages with the above title has reached our desk, bear- 
ing, on the first page, the kindly inscription, apprecia- 
tive of the whole field of publicity: 

“To the Editor of the NationaL PRINTER-JoUR- 
NALIST, with Best Wishes for the progress of scien- 
tific advertising in all lines and departments. 

H. S. Buntine.” 
It is a worthy wish, as the “progress of scientific 

advertising’ has very much to do with the advance- 
ment of all commerce, all the industries and all .the 
people. All this has been demonstrated, over and over 
again, in these pages and needs no further remark at 
this time. 

The book is from the press of the Novelty News 
Company, Chicago, and Mr. Bunting, the editor of 
that paper, is the author. The object and scope of the 
work are well indicated in the following two state- 
ments of a preface under the caption, “A New Mes- 
sage to Advertisers”: 

“This little book is offered to aid the man who 

has business to build up, and is in doubt of the best 

way to go about it. * * * * * The problems of adver- 

tising for which» this book offers solution are the 

scientific director and control of circulation, the prac- 

tical elimination of waste effort and the injection 

of personal into the reaches after new business.” 

The author makes no claim to originality, “While 
much presented is new and revolutionary—so new 
that it is not yet well understood in advertising cir- 
cles—yet credit for working out this system belongs 
wholly to the pioneers of specialty advertising.” The 
work contains many facts and illustrations as to ad- 
vertising specialties, their catching points, their ap- 
pealing power and their distribution, that will be 
found valuable. Aside from furnishing suggestions 
as to means for advertising the newspapers, the book 
will appeal more to the job department of the busi- 
ness. The money that has been made out of adver- 
tising specialties and their proved worth and ac- 
ceptableness to dealers and manufacturers—as sup- 
plementary, through a direct personal appeal, to the 
more general newspaper and _ periodical publicity, 
which is largely educational—at once suggests the 
profitableness to the job department of a line of 
business that presents such wide and varied possi- 
bilities and that puts the office in the position of manu- 
facturing printing that meets ready demand and af- 
fords liberal profits. Advertising specialties are about 
the only things, outside of legal blanks, that can be 
used as “fillers’”’ in a commercial job printing office. 
It requires something of inventive fertility, as well as 
ingenuity to devise and create specialties, and this 
work will help by its suggestions, and by its enum- 
eration of devices that have been used. Calendars 
and blotters are always in demand and special pamph- 
lets or books, on caring for the teeth for dentists, 
on banking and savings for bankers, and so on, in 
the different trades, have been found profitable, as 
well as diaries and the like, but there must be a much 
greater number of articles and these must be sug- 
gested by the locality, the business and the conditions. 
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An Article to Show How Perfectly the 

Design of a Composing-Room Can Be 

Made and to What a Degree of 

Perfection the Science of 

Composing-Room Econ- 

omiecs Has Reached 

N the minds of some printers there is al- 
ways a lurking doubt as to the efficacy of 
modern composing room arrangements. 
Claims made by printers who have installed 

of from ten to twenty-five per cent in the 
cost of operation in their composing room, 
are received with considerable suspicion by 

many printers. The statement generally made by 
these ‘doubting Thomases” is that such composing 
rooms may be very good for printers who wish to 
make an elaborate show of their composing-room, 
but that so far as the actual making of money in the 
printing business is concerned, it can be done just as 
well without all this “counting room furniture,” as 
with it. 

Fortunately for the printing trade, all printers have 
not taken the attitude mentioned, but on the other 

hand, have had the courage of their convictions to 
such an extent that they are willing to tear their com- | 
posing-room inside out in order that it might be placed 
on a systematic, profitable basis. To such printers as 
these, the printing craft at large owes a considerable 
debt as they have demonstrated the way in which 
composing rooms, (the “bug bear’ of all printers 
years ago) can be placed on a profitable, paying basis. | 
The awakened appreciation of printers generally of 
the value of this work has been largely due to the 
efforts of the Ben Franklin Club movement and the 
Cost Congresses—which have done so much to famil- 
iarize printers with accurate methods of cost making, 
enabling the printer to tell to a nicety just what de- 
partment is paying and what department is running at 
a loss. It is needless to say that most printers, after 
installing a cost system which really tells them the 
truth about their business, are quick to decide on the 
necessity of reorganizing their composing room on a 
systematic, modern basis. 

The best argument in favor of modern composing 
rooms and properly systematized printing office must 
come from the actual users of such plants. A recent 
demonstration is in the plant of the Springfield Pub- 
lishing Co., Springfield, Ohio—for whom A. F. Wan- 
ner & Co. of Chicago, designed a modern composing 
room something over a year ago, their business hav- 
ing grown so that it became necessary to double the 
size of their composing room, which work was in- 
trusted a second time to A. F. Wanner & Ce., simply 
because the result of the first installation proved so 
immensely profltable to this concern. A zinc etching 
showing the large plant is shown herewith. Details 
concerning the equipment would be too lengthy to 
relate here. So far as the coinposing room furniture, 
etc., is concerned, however, it suffices to say that each 
piece was designed specially to fit the work expected 
Of it. 
able and original ideas brought out which will not 
only prove a great saving to the Springfield Publish- 
ing Co., but will doubtless be utilized by other print- 
ers hereafter. The experts who designed this plant 

such outfits, that they are effecting a saving | 
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are showing, with considerable pride, a letter re- 
ceived from the Springfield Publishing Co. just before 
the last contract was placed with them. A reproduc- 
tion of this letter is shown herewith. 

In the designs there were some very remark- | 
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A New View of the Parcels Post, and a 

Flattering Opinion of the Local Paper, 
to Be Benefited Thereby 

T is not necessary to agree with all that he 
writes, nor to be in harmony with all the 
methods or principles of the newspapers of 
which he is the editor, to recognize the fact 
that Arthur Brisbane, of the New York 
Evening Journal, is one of the brightest in- 
tellects in the newspaper calling today, and 
that the things he says or writes with re- 

gard to newspaper making or advertising or matters 
related thereto, are worthy of heeding, considering 
and investigating. Recently, Editor Brisbane deliv- 
ered an address before the Convention of the Asso- 
ciated Advertising Clubs of America, at Omaha, from 
which we have already published extracts. Part of 
his address, pertaining to local newspapers, was not 
reported at the time, and the American Press asked 
Mr. Brisbane to furnish the same, which he did, in 
the form of a letter that was published in that paper, 
August 27th, and though, doubtless, some of our 
readers have had the opportunity of reading the same, 
we think that the following extracts are worthy of 
reproduction and of reading, for that matter, as well 
as of remarking upon: as 

I was rather sorry to see that Omaha newspapers, 
while quoting other, things that I said, failed to quote 
that. It seems to‘me most important that the metropoli- 
tan newspapers Should do what they can to advocate the 
use by advertisers: of the local newspapers throughout 
the country. eagle 

Most Valuable Medium. 

To begin with, the local*newspapers in proportion to 
their circulation are in my opinion, infinitely the most 
valuable advertising mediumis. that we have. I say this 
naturally, uninfluenced by the fact that the organization 
with which I am associated» ias°no country newspapers, 
but only metropolitan dailies. 

The value of the country newspaper is based largely 
upon the fact that the man who reads it looks upon it as 
a neighbor and a friend, a personal acquaintance, and at- 
taches to the printed statement and advertisements of the 
country newspaper far greater importance than the 
dweller in the big city attaches to the statement of the 
advertisements in the big city newspaper. 

As one friend talking to another about certain kinds 
of goods can influence a friend more than a stranger, so 
a country newspaper, standing on a footing of friendship 
with its readers, can talk to them about goods for sale 
or any other topic and impress them more strongly than 
the big metropolitan newspaper, which is really a 
stranger, an abstraction to its readers, can impress the 
metropolitan reader. 

Big newspapers in big-cities are useful, I hope, since 
I write for such newspapers. But every honest news- 
paper is a member of a great police force. It is impor- 
tant for vigilant, active, wellpaid’ newspaper policemen 
to be scattered in- every corner of the country. It is 
very important that a reasonable income, generous recag- 
nition by- advertisers, should make the local newspaper 
independent of everything except its readers’ welfare. 
Tt is important that the local editor should be well paid; 
that he should be at least as well off financially as the 
average of the rascals in the public office whom he alone 
criticises, by whom he alone is feared. 

Editor Poorly Recognized. 

As conditions are today the local editor, the man who 

is leading thousands of good fights all over the country, 
is poorly recognized or not recognized at all. With few 

exceptions, it is impossible for men of great ability, pub- 

lic spirit and integrity to make by hard work in a year of 

intelligent journalism a quarter as much as can be made 

by any rascal willing to sell himself to a corporation. It 

is a great harm to the country that the ambitious news- 
paper man should be moving always toward the big cities 
in order to make a decent living. Every town where 
there is a Congressman needs a good editor. Every city 
where a judge sits and looks at the corporation with one 
eye and the little people with the other—and a very dif- 
ferent eye for each—needs an honest editor, with both 
eyes on the judge. 

It would be a very good thing indeed for this coun- 
try if country editorship meant a comfortable income, a 
permanent fortune, permanent independence, in addition 
to a position of honor and dignity. 

My opinion is that the local editors, the owners of the 
newspapers in the smaller communities, will never come 
into their own until the United States Government shall 
introduce the parcels post system. 

As matters stand now hundreds of men who would 
be glad to advertise in local newspapers to reach the local 
population away from the big department stores are un- 
able to do so because the thievery of the express com- 
panies makes it impossible for the manufacturer to reach 
the consumer reasonably. 

Five Dollars a Copy. 

Mr. Hearst’s newspaper in San Francisco, as an ex- 
amnle, the Examiner, earns $5 every year for every copy 
of the paper sold. This newspaper can earn this amount 
of monev hecause advertisers throught that newspaper 
can reach directly the people that have the money to 
spend and supply then immediately. How mnch_ it 
would mean to the owner of a small newspaner if his cir- 
culation could be worth to him $5 a copy! What a good 
thing it would be for the intelligent, earnest, energetic 
and honest editor with 2.000 circulation if 2.000 cirenla- 
tion in the country meant $10,000 profit a year! “Two 
thousand circulation in the country world be worth more 
than 2,000 in the citv to the owner of the paper if this 
country had the parcels post. In the long run it would 
be far better for the local storekeeper. Tt might crowd 
out the man who is hesitating about failing and who is 
going to fail in the end anvhow. But it would certainly 
help the able man, and it would make rich men of many 
struggling editors. 

T helieve I could prove this to the satisfaction of any 
intelligent newspaper man if I had a chance to talk to 
him for five minutes. If the man who owns a newspaper 
in the countrv had the. power, hacked with narcels post, 
to distribute manufactured goods to his readers directly, 
his naner would he of the greatest possible value and in- 
finitely more valuable per copy of circulation than any 
newspaper in any big city. 

Always Praises Country Paper. 

T have written vou thus at length because TI don’t 
want vou to think that T neglected your original reauest 
that I should send vou the text of mv -speech at Omaha. 
Whenever I speak in nublic before advertisers T make it 
a point to emphasize the value of the country newspaper. 
and TI intend alwavs to do so. This is good advice from 
the point of view of the advertisers, and it is still better 
advice from the point of view of the average citizen.- It 
would be a very sad day indeed for this countrv if there 
were not scattered in everv hamlet a conscientious, clean 
newspaper man, willing for ridiculously small pay to 
watch and protect the interests of the neighborhood. 

You can make use of this letter if vou like. if you 
care to use it in place of my speech, which you asked for 

and I couldn’t supplv. But I make this reservation—if 
you use anv of the letter you must use it all. I don’t 
like chopped-up quotations.—A. Brisbane. 

P. S.—It may interest you to know that what I ‘have 
said here in regard to the value of the country newspane- 

has been said to me more than once by Mr. Hearst, and 

that IT have carried out his wishes when I have repuh- 

lished in ‘his various newspapers arguments in favor of 

local newsnaper advertising. I think that he deserves 

credit for this in view of the fact that the argument nar- 

rowly viewed, is against his own financial interests: 

Now, with no view of implying any criticism of the 

Omaha papers, it is a fact that there is recognized, at 

times, a lack of appreciation of the papers in the 
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smaller cities by the metropolitan dailies, or, at least, 
a failure to cultivate amicable and helpful relations. 
with what are designated as the local, rural, interior 
or county newspapers. The local press can be made 
of vast value to the metropolitan press, and many of 
our permanently successful and influential dailies, in 
the large cities, have long recognized this fact. The 
city and country papers can be made mutually help- 
ful one to the other and there should be no jealousies 
between them, but, on the contrary, there should be 
mutual aid, respect and reciprocity. Each occupy 
separate fields of service, that may be made to yield 
financial return and honor in proportion to worthiness 
and to the earnest, loyal, intelligent work expended. 
People served by papers in the large cities do not 
differ in character, in common human nature, in 

common human wants, aspirations and ambitions from 

The Youmg Editor 

Waiting for the Parcels Post 

those served in the country, nor do they excel the lat- 
ter in intelligence. It should be ever recognized, that 
city and country are mutually dependent and that 
the prosperity and well-being of the one is necessary 
to the prosperity and well-being of the other. The 
whole test lies in the worthiness. Metropolitan papers 
and local papers are equally necessary and neither 
need fear the competition of the others. The papers 
in the smaller cities if they live up to their opportuni- 
ties and with loyalty, intelligence, industry and proper 
enthusiasm and appreciation of the work, give the 
home news and interests, proper attention, can make a 
success financially that will bring all the comforts 
that can be secured by the publishers of metropolitan 
papers. This is fully demonstrated by the leading ar- 
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ticle this month on “The Successful Newspaper Pub- 
lisher.” To have influence, anywhere, a newspaper 
must be looked upon as a reliable, honest, sincere 
friend to the city or county where published and to 
each and all the subscribers thereto. 

We are inclined to believe that Mr. Brisbane is 
largely right in his views as to the parcels post. The 
merchant in the small city, if he is really rendering 
the full, requisite, honest, useful, intelligent service 
to his customers that his position and opportunity de- 
mand, and is wisely liberally and persistently adver- 
tising the fact, need to have no more fear as to the 
parcels post than has the local newspaper as to the 
second--class mail matter service of the Postal De- 
partment, that brings the great dailies, weeklies and 
monthlies to his subscribers. 

Mr. Brisbane’s suggestions, in this regard, are en- 
lightening and worthy of consideration. The people 
are not really benefited by putting up walls against 
either trade or intelligence, and newspapers are helped 
by all things that benefit the people and are harmed 
by all things that limit their opportunities for doing 
the best possible for themselves. 

The broadest possible freedom for trade, with no 
favoritism, works out best results. It is very probable 

that the parcels post will result in better local stores 
and more successful, just as the liberal, efficient postal 
service has resulted in better and more successful lo- 
cal newspapers. 

As to the local newspaper of the right kind, no 
one over-estimates or too frequently “emphasizes its 
value.” It should be remembered, as we have fre- 
quently had occasion to remark, that all newspapers 
under existing conditions are in a very important 
sense local, and serve the people in restricted districts. 
Comparatively few dailies in proportion to the whole 
circulation, even in New York City, Chicago, St. 
Louis, Philadelphia or Boston, reach a territory be- 
yond thirty miles from the place of publication. 

P. C. Lawrence, editor of the Kiron, Iowa News, has 

sold his property and will move to Houston, Texas, where 

he will become associated with his uncle in the real estate 
business. 
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Obligations of the Newspaper Maker and 
of the Public Official, Equal, 

Sacred and Binding 

The Reliability of Reporters. 

Views Expressed by Ex-President Roosevelt before the 

New York Press Club. 

HAVE found—lI found at Albany—I found at 
Washington—I now find at Oyster Bay—that I 
can take the right type of man—newspaper 

man—and I can make the appeal to his honor, 

and it will outweigh any possible appeal that 

can be made to his self-interest. 

“The friends I have made among the re- 

porters—the newspaper men who have to col- 

lect the news, that stand as the basis of newspaper work— 

the friends I have made among these, represent to me not 

merely friendship on my part, but an increased respect 

for American citizenship and an increased respect for hu- 

man nature. : 

“I have found that the men were men to whom I 

could appeal against their self-interest for what was de- 

cent and straight, and that nine times out of ten they 

would respond to the appeal. 

“I have, perhaps, been less happy in my experiences 

with those at the top of the profession, and I should a 

great deal rather trust—no, I will put another way—I 

would a hundred times rather trust to the news columns 

than the editorial pages of some of the most eminent 

New York newspapers. 

“T don’t know which fact in retrospect I feel better 

pleased with—the fact that I have almost always deemed— 

I think I can say this with truthfulness—that I have al- 

most always gained the friendship and respect of the work- 

ing newspaper men with whom I have been associated as 

Governor, as President, as private citizen. 

Made Work for Cartoonists. 

“T don’t know whether I feel most proud of the fact 

or of the further fact that I have never hesitated for one 

moment to antagonize any newspaper when I thought 

it the right thing to do. Of course, when I speak to the 

working newspaper men [ realize what an invaluable as- 

set I have been to every cartoonist. 

“T can tell there are cartoonists present, because they ~ 

nod assent. The thirst to have something going on has 

been gratified as regards the collector of news. With the 
men at the head I have wanted to stay on good terms; 

I very much wanted to be on good terms if they would let 

me; if they would not let me, it was their affair and not 

mine. 

“My cardinal principle has been to avoid trouble. I 

have always done my best to avoid trouble. 

“TI know the way of the man who seeks trouble once 

with me, possibly twice. If he presses me the third time 

he will have a scrap. And if he presses me enough he 

does not make me feel sorrowful or sorrow for myself, or 

mournful; he don’t make me feel how hard public life is, 

and how ungrateful people are. He makes me want to 

reach him on the point of the jaw. Circumstances may 

be such that I have for the time being to deny myself 

the pleasure, but if the opportunity comes I will reach 

him, and what I said about newspaper men applies to poli- 

ticians also. 

“Friends I have spoken to you of my relationship with 

certain of the newspaper men. There are a great many 

of them with whom my relations have been sources of the 

keenest pride to me, but I want to see the time when in 
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the newspaper world the right to have that feeling will 
spread from below upward. There is not a profession in 
the country of such consequence to good statesmanship 
as the profession of the news paper man and I include in 
that the magazine writer. 

Power of the Press Supreme. 

“The man holding public office has a position of 
peculiar importance as the position of the man who, more 
than any other, makes up the mind of the public about 
that public official. In the right sense of the word, the 
newspaper man connected with the public press, including 
the magazines that deal with public questions, is more em- 
phatically the public servant than is the office-holder, 
legislative or executive, himself. 

“The public servant who deserves well of the public 

deserves better than any other man. The public servant 

who deserves ill of the public should bear a greater bur- 

den of obloquy than any other man. The newspaper man 

who fearlessly says what is true and who would scorn to 

say what is false stands on a somewhat higher eminence 

than any other man in his community; he renders a 

greater service than any other man in his community. 

“The newspaper man who shields corruption and the 

newspaper man who defames honesty stands on a lower 

level of infamy than the corrupt official himself. 

“Any profession the exercise of which carries with it 

great power must also bear a heavy load of responsibility, 

The mere fact that great power exists means that the 

power may be used for evil as well as good. There have 

been newspaper men who have taken the base position of 

saying that the newspaper has nothing to do but cater to 

the public taste; that whether the taste demanded was 

vicious or good, was not its affair; that it only had to 

furnish what the public cared to have. That is a position 

of infamy. The Congressman, the Chief Executive, the 

state legislator, the city official, who based his action only 

upon the theory that whatever the public wished, it was to 

have, would be guilty of high treason to the public. 

“The public official is bound to represent the public 

until his conscience tells him that the public demands 

what is wrong, and then if he is a faithful public servant, 

he will leave public life rather than by staying in public 

life betray the public whom he serves. 

The Ideal of the Press. 

“And there should be just such an ideal for the man 

exercising the most important function in our country— 

the man who in the editorial column, in the news column 

or in any other capacity helps, through a magazine, to 

shape the public opinion that decides the destiny of this 

people. 

“He must try to make his paper, his magazine, attract- 

ive to the public; otherwise he cannot influence it. In 

order to make it influential he must do his part in making 

it respond to the public needs, but he must do that, sub- 

ject always to the condition of not flinching a hand’s 

breadth from the line marked out by adherence to prin- 

ciples of right and of decency. ' 

“And now I want to thank you most cordially and say 

how much it has meant to me to come here, and to real- 

ize that in spite of the almost unaminous verdict of the 

editorial column I still have friends who realize that ac- 

cording to the light that is in me I am fighting and shall 

continue to fight, come weal or woe, for the principles of 

right and of decency and of clean and straight living in 

American life.” 



Entered at the Chicago Post-office as Second-class Matter 

Epiror anp PuBLISHER BENJAMIN B. HERBERT . . 

Official Paper of the National Editorial Association 

PUBLISHED MONTHLY 

OFFICE OF PUBLICATION: 

4618 WEST RAVENSWOOD PARK, CHICAGO, ILL. 

ADVERTISING RATES PROMPTLY FURNISHED UPON APPLICATION 

SUBSCRIPTION RATES—lIn the United States, Canada and Mexico, 
$2.00 per year, in advance, 

Orders for subscriptions will be received by all dealers in printing 
material in the United States and Canada. 

FOREIGN SUBSCRIPTIONS—To countries within the Postal Union 
tos. 6d. 

CHLGA'G OF eo. Cl OBE Ryegi.ot-0 

Improvement has become the watchword of this 

age, in every department of human endeavor. There 

is an advance in all things that conserves man’s mate- 

rial wellbeing. Besides, this, there has been—in the 

face of all the revelations of corruption in politics, dis- 

honesty and graft in business and in government af- 

fairs and in part evidenced by these revelations—an 

awakening of morality, of the highest sense of obliga- 

tion, greater than at any time since the close of the 

war for the preservation of the Union, which, notwith- 

standing the glorious manifestations of devotion to 

and willing sacrifices for principles and country, like 

all other wars, had a terribly demoralizing influence 

on public and business life, by reason of the unnatural 
conditions produced, and the opportunities and incen- 

tives to greed afforded. 
* * ok 

On every hand in this land,more than in any other— 
largely because through the wild rush for wealth and 

power stimulated by boundless virgin resources and 

rapid expansion, we had fallen behind other countries 

like Germany and France—there are evidences of a 

universal movement looking not only to conserva- 

tion of resources but to the fitting of the youth, and 

of all workers, by a fullness, broadness and com- 

pleteness of preparation, to enter upon the callings of 

life with an appreciation of both duty and high op- 
portunity. 

A completeness of equipment and knowledge is 

being provided for, and will soon be generally insisted 

upon, greater than were possible to or possessed by 

workers of the passing generation, in any of the pro- 

fessions, in the arts, trades or agriculture. 

Industrial and agricultural schools are everywhere 

in evidence. Sixteen years ago when, we made an 

Mationat (printer: Journatist 

address on “Industrial Education for Printers” before 

the United Typothete of America at its convention 

in New Haven, Connecticut, we said, without con- 

tradiction, that there was but one place in New Eng- 

land where a boy could secure a training in a trade, 

without first committing some offense and being sent 

to a State Reformatory. All this has been changed 

and now, even Old Harvard has a school of Typo- 

graphy. 

On our desk, as we write, are a score of annouce- 

ments of schools of printing and of journalism. None 

of these has been in existence for more than a decade 

and most of them have come into existence within from 

four to six years. 
ite a de 

One of the signal advances, is found in the in- 

troduction of industrial and agrncultural instruction 

in the public schools. That this is most wise all are 

coming to admit, and we hope that we will be par- 

doned for being a little enthusiastic and a good deal 

gratified over the fact, for forty-four years ago, or 

to be definite, in August, 1866, we advocated this 

very thing in an address before the Minnesota State 
Teachers Association at Fairbault. Our only regret, 

if any, is that we did not continue in educational work 

that to us might have come a greater share in this 

field of industrial training. 
Ea Se 

As a newspaper publisher we did what we could 
and on visiting, last month, our old city of Red Wing, 

we were gratified to find that a separate, handsome 

building, on the same block as the High School, to 

be given up entirely to industrial education, was 

nearly ready for opening. Besides this, those mem- 

bers of the National Editorial Association, who visi- 

ted Red Wing in 1908, will understand our personal 

pleasure derived from the fact of the opening of a 

public school farm there, described elsewhere in this 

issue in an article taken from the Minneapolis Daily 

Journal. At that time, in an address in dedication of 

a new building for our old Red Wing newspaper, 

we said, and every word came from the heart: “I 

have had a vision of a future Red Wing, in which 

every side hill should be covered with vineyards and 

small fruits, and every valley be made a garden, filled 

with flowers and succulent plants; with dairies lo- 

cated conveniently on the brooks—the work to be 

done by the the boys and girls from your schools. 

I would build here a great industrial, horticultural, 

agricultural and manual trade school, in which for 

two or more hours a day the youth and children of 

all this, and the surrounding regions, should have 

work in the open air and should study and have the 

care of plants, flowers, grains, shrubbery, trees, do- 

mestic animals and fowls. They should commune 

with and gain strength, mental activity and health 
from a touch with nature. * * * Had I a million 
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dollars to expend, I would carry out the plan myself, 

for the enjoyment that it would afford, and I would 

make it a great model school so that the children of 

this Nation, might come, at some time, to enjoy simi- 

lar instruction and the people a like blessing.’ All that 

was needed was the suggestion. The progressive pub- 

lic-spirited citizens of Red Wing have commenced the 

good work. (See page 708, this issue). 

One of the most pleasing and comprehensive an- 

nouncements, or bulletins, with regard to this new 

department of industrial and agricultural education 

in the public schools,comes to the NATIONAL PRINTER- 

JourNAList, this month, from Edward Hyatt, Super- 

intendent of Public Instruction of the State of Cali- 

fornia, (Sacramento). Under the head of “Our Edu- 

cational Opportunity,” he says: 

This idea of industrializing our schools is in the air. 

It is the keynote everywhere. Educational gatherings, 

educational literature, educational people are permeated 

by it continually. It is in the East as well as the West, 

in the South no less than the North. The reason is that 

our nation is entering upon a new phase of its existence. 

It is no longer a nation advancing upon new lands, de- 

veloping new resources, conquering fresh fields. It must 

fight now for markets, it must feed its people, it must live 

and prosper by sheer efficiency against the fiercest com- 

petition of its older rivals. This is why the spirit of agti- 

culture and the soul of industry must enter into our 

schools. Our: young people must be prepared for the 

struggle. Their minds, their sympathies, their aptitudes 

must be early turned in the path of their future useful- 

ness, not steered off in some opposite direction. 

He goes on to show the plan, and its origin with 

the Stockton High School, introduced at the begin- 

ing of this year. We wish that we could reprint the 

entire Bulletin. Every editor should have a copy. It 

gives the best and most useful kind of news or infor- 

mation that can be printed in a home newspaper. 

One of the valuable points or features is a “Complete 

Bibliography of the Subjects.” Several of the works 

named in the list should be in the hands of every edi- 

tor. Why? Because Industrial and Agriculture Ed- 

“ucation will be for the next ten years, the most im- 

portant subject before the American people. More 

important than any questions of office holding, parti- 

zan politics, or even of wars—industrial and agri- 

cultural and commercial advancement will banish any 

taste for wars and will render them impossible as too 

destructive and retarding. 

er 

Before us are the announcements of the schools of 

Journalism of the University of Missouri and of the 

University of Wisconsin. They are complete and sat- 

isfying. Items printed elsewhere in this isue show 

how they are being patronized, and how broadly they 

are appreciated. Every editor who has the least re- 

gard for his calling and its future, and the well being 

of his successors, should do everything in his power 

to aid, and to spread abroad the fame of these schools. 

‘school. 
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We are glad to know that many sons of newspaper 

makers are numbered among their pupils. These 

schools, at most of our Western Universities, have 

the advantage of being associated with schools of ag- 
riculture, engineering, and other industrial branches, 
as well as the professions, so that those who are pre- 

paring for a calling that has to do with all the callings 

of life, have the advantage at these State Universi- 

ties of touching elbows with the young men who are 

to become farmers, engineers, electricians, contractors, 

chemists, lawyers, doctors and dentists, and to know 

something of their studies and work. 

Now we intended to speak more at length of other 

schools, but it is for newspaper men, in order properly 

to inform, to seek out these things. However, we 

must not neglect to say something at least about one 

School of Typography, and here is a letter we present 

to open the way: 

Chicago, September 23, 1910. 

National Printer-Journalist, 610 Wilson Ave., Chicago, Ill. 

Gentlemen :—Under separate cover we are sending you 

our little booklet, which contains opinions of a few 

students regarding the I, T. U. Course of Instruction in 

Printing which is being taken by 1,700 compositors. 

The work that it is doing, and the practically non- 

profitable character of the Course, emboldens the Com- 
mission to ask that you give the booklet and its contents 

some notice. 

If you can consistently do so, a good word for the 

Course and its work would be of some value to, and be 
highly appreciated by. Yours very truly, 

W. B. PRESCOTT, Secretary. 

Of course we can consistently and. enthusiastically 

say many good things for the “course.” The booklet 

is itself a splendidly convincing specimen of artistic 

typography and deserves more extended notice 

than can be given at this time. We have given here- 
tofore, the outline of the instruction given in this 

It is “The I. T. U. Course of Instruction in 

Printing, conducted by the Inland Printer Technical 

School under the direction of the I. T. U. Commission 

on Supplemental Trade Education.” It is an honor 

to the I. T. U. The opinions of the students, that are 

given, show the highest and most intelligent apprecia- 

tion of the work that is being accomplished. A printer 

who had served seven years apprenticeship writes: 

“Fad I had a master with the knowledge that you im- 

part, I would have learned more in three years than I 

did in seven.” This school is not confined to Union 

Printers, as we have previously stated, and its work 

has everywhere received highest commendation. An 

exhibit of samples of printing executed by the pupils, 
and shown at the convention for the Promotion of In- 

dustrial Education in Milwaukee, was pronounced the: 

best ever made in the history of the Society and a like 

exhibit, at Cooper Union, New York City, was pro-" 

nounced the most interesting in the hall. “By their 

works, ye shall know them.” “They had a mind to 

the work,” and their own works praise them. 
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The Importance of Neighborhood Cor- 

respondents 

THE JAMESTOWN, N. Y., JOURNAL GIVES A SPLENDID 

EXAMPLE OCF APPRECIATION AND OF THE BENEFITS 

OF ORGANIZATION. 

LSEWHERE, in this issue, we have treated 
of the newspaper’s opportunities for broad 
and useful service. We want to make it 
the leading thought, as far as we treat of 
newspapers, throughout this number. One 
of the opportunities is the gathering, from 
every vicinage, or every community reached 
by the paper, all that is of interest or value 

and then printing the same for the pleasure, informa- 
tion, upbuilding and inspiration of all the readers of 
the paper everywhere. All social and personal events, 
all the worthy doings of men and women, have their 
uses when reliably and pleasingly narrated in the news- 
paper, by way of broadening human sympathies, ac- 
quaintances and friendships. It is well that people 
know one another, and of each other’s undertakings, 
aspirations, and doings, even in the simple, everyday 
affairs of life, and all the little and greater obligations, 
duties and amenities of everyday life, especially where 
people live in the same City or County, or in nearby 
sections of the State. That excellent little magazine 
of newspaper comment, Pointers, published at Kansas 
City, Mo. by the Great Western Type Foundry, 
speaking, in its September issue, of the organization 
of local employing printers, to which paperhouse men, 
typefounders, engravers and bookbinders are eligible, 
who gather each week day at the noon luncheon, to 
get acquainted, to exchange ideas and to hold friendly 
converse, aptly quotes the saying, “If I knew you and 
you knew me, ’tis seldom we would disagree.” The 
worthily conducted newspaper makes the people of 
the same regions, and of like local interests, to know 
each other, and has the opportunity, as we have indi- 
cated, of helping on the progress of all by telling of 
the highest accomplishments and the best methods of 
each. To accomplish this work the newspaper must 
have an intelligent and properly qualified representa- 
tive in each neighborhood, who is alive to the per- 
formance of the required duties of newsgathering and 
is intelligently interested in the community and in the 
newspaper. 

All this has necessitated the employment of neigh- 
borhood correspondents and the interesting them in, 
and fitting them more thoroughly for, the work, by 
means of organization and association. The James- 
town, N. Y., Journal, an especially popular and suc- 
cessful daily paper in a city of some 30,000 and in a 
county of about 100,000, population, has between sev- 
enty and a hundred of such neighborhood correspond- 
ents, who are associated in an organization that re- 
cently held a third annual reunion. It goes without 
saying, that the readers of the NATIONAL PRINTER- 
JouRNALIsT, whether in the metropolitan cities of New 
York, Chicago, St. Louis, Philadelphia, Boston, Cleve- 
land, Cincinnati, New Orleans, or in the progressive 
smaller cities, from Los Angeles, California, to Port- 
land, Maine, from Seattle, Wash., and Portland, Ore- 
gon to Baltimore, Md., and Jacksonville, Fla., news- 
permakers or printers, take this paper not alone for 
the information it contains in regard to members of 
thes two great and important callings, but as means 
for improvement in their own newspapers and print- 
ing offices. We know of no more effective way of 
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helping along this improvement than by supplying our 
readers with most effective methods and means used 
by the most signally successful members of these call- 
ings. Generally, the general plans of organization and 
systems of management; of creating a community of 
interest among fellow workers, and a love for, a loy- 
alty to and a pride in the business—the prime essen- 
tials to success—will apply alike to newspaper, pub- 
lishing and printing establishments, in fact, in over 
sixteen thousand offices the three kinds of business are 
united under the same ownership and management, 
and in many instances, where printing establishments 
do not own publications, a very important part of their 
business consists in printing periodicals for others. 
So all are united by a common bond and each branch 
of the graphic arts is dependent upon and can learn 
much from every other branch. We are inclined to 
slight all except that which bears directly on the nar- 
rowest limits of our own calling, when vastly more, 
as to general principles and plans of management, 
may be gathered outside. With this much by way of 
what, as we have thought, might be valuable sugges- 
tions, we feel that we can do no better than to give 
in full what the Journal has to say, editorially and in 
its routine account, of this third convention of the 
Neighborhood Correspondents,—first giving the edi- 
torial comment as follows: 

Journal Correspondents. 

The third annual reunion of the Journal’s vicinity cor- 

respondents was held Thursday, when the Journal com- 

pany entertained the correspondents at dinner at the 

Young Woman’s Christian association, and later in the day 

at a theater party at the Lyric. Preceding the social fea- 

tures of the gathering a formal business meeting was held 

in the auditorium of the association building, when an 

hour or more was devoted to “shop talk.” Newspaper 

work was considered in its many phases and especially the 

relations of the correspondent to the paper for which he 

writes. 

The Journal correspondents have a formal organization, 

with officers and committees, and both as individuals 

and as an association they take a real interest in the work 

in which they are engaged and in the pleasures afforded 

by these annual gatherings. It gives them an opportunity 

to extend their circle of acquaintances among those en- 

gaged in similar work, it gives them an opportunity to 

give and receive information, to exchange views, to relate 

interesting incidents that have come under personal ob- - 

servation in the matter of gathering and preparing news 

for publication, that could be secured in no other way and 

that is mutually profitable. 

The intelligent and conscientious newspaper correspon- 

dent is the real historian of the community he represents. 

In no other way are the events of the village or town so 

accurately and permanently preserved as through the col- 

umns of a newspaper of high standing and wide circula- 

tion. When the items written by a good correspondent 

and printed daily or weekly in the county paper are pre- 

served year after year—as in many cases they are pre- 

served—they form a history of the community that can- 

not be duplicated nor equalled by any other historian thé 
world has yet produced. 

The Journal owes much to its large and capable family 

of correspondents. Without their intelligent efforts it 

could never have reached and maintained the position it 

holds compared with the other newspapers of the smaller 

cities of the state; without this aid and co-operation it 

could not have extended its circulation into every town 
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and village and hamlet in Chautauqua and adjoining coun- 
ties; without the life and vitality given to the paper by its 
many correspondents it would have been impossible to 
reach and hold the attention and support of hundreds of 
Chautauquans who have gone into every state of the union 

and to the farthermost ends of the earth. To these for- 

mer residents, The Journal goes on its daily or tri-weekly 

voyages with the welcome that would be accorded to a 

friend from home—not because of the admirable tele- 

graphic service that its columns contain, not because of 

the editorial discussions of current events, not so much 

because of the general news of the day that is found in its 

local columns, but because of the items from the old home 

town that a faithful correspondent is sure to record and 
publish at least once a week. 

The Journal company takes just pride in the publication 

of a family newspaper that goes into twelve thousand 

homes, that is read by every member of the family, every 

issue of which contains something of interest to father, 

mother, son and daughter; a newspaper that prints every 

item of news that is really worth printing as it occurs in 

Chautauqua county—and its ability to do this is made pos- 

sible by the service of our vicinity correspondents. 

The names of most of The Journal’s correspondents 

are printed at the head of the letters they write. This is 

done with all regular correspondents, unless they wish 

otherwise. The custom was established three or four 

years ago by this newspaper and it has proven most sat- 

isfactory. It gives an identity to the various letters that 

they otherwise lack; it enables Journal readers in every 

community to know who the correspondent is and results 

in the addition of may items of interest to the letters 

which may be sent or handed to the correspondent on 

this account. It makes the correspondent more thoughtful 

in his work, and to feel a greater responsibility to the com- 

munity he represents. 

Some of these correspondents have been regular con- 

tributors to the columns of the Journal for more than 

a quarter of a century; a very large majority of them have 

been members of The Journal’s staff for five, ten or fif- 

teen years. Their work during these years undobtedly rep- 

resents a great amount of time and energy. But who 

can say that it was in vain insofar as doing their part in 

the world’s work is concerned? Who can say that they 

have not received corresponding benefits? 

there have been annoyances connected with their services, 

but we know from experience that where the work has 

been performed with intelligent interest it has brought 

many pleasures in return. 

On this occasion the correspondents were fortunate to 

have as their guest the Rev. Dr. James McAllister, pastor 

of Pilgrim Memorial church, who gave a helpful and in- 

spiring address upon the importance and responsibility of 

newspaper work, and who paid a high tribute to The Jour- 

nal as a paper of the home and the family, one of stand- 

ing and influence in the community—and he, too, as the 

publishers of the paper have long done, gave our large 

family of correspondents much of the credit for the char- 

acter and wide circulation that it has attained in James- 

town and vicinity. 

THE ACCOUNT OF THE CONVENTION. 

The third annual reunion of The Journal Correspond- 

ent’s association was held Thursday, bringing together a 

company of about 75 writers, for a business and social 

meeting in the auditorium of the Young Woman’s Chris- 

tian Association building, for a dinner in the dining hall 

below and a theater party at the afternoon performance ; 

in the Lyric theater. 

Undoubtedly 
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Like its predecessors the latest gathering was’ enjoy- 
able and profitable, The enjoyment consisted‘in the Op- 
portunity to meet and greet old and new friends and ac- 
quaintances among the coworkers on ‘he Journal’s cor- 
respondence staff, and in participating in the pleasures af- 
forded. The profit was afforded in most pleasurable fash- 
ion in the way of an address by the Rev. Dr. James McAI- 
lister, who spoke on The Newspaper as a Moulder of 
Public Sentiment. President F. P. Hall, J. A. Clary and 
C. N. Hildrum also spoke along lines which might prove 
helpful in the way of suggestions for the correspondents, 
who, in their turn, asked questions and. offered sugges- 
tions from their point of view. 

At the business session a basket of beautiful asters 

brought by Mrs. C. A. Weaver from Maple Springs adorn- 

ed the secretary’s table. The officers of the association 

were re-elected: President, Cassius B. Perrin of Centralia; 

secretary, Guy L. Mills, Mayville; chairman. of program 

committee, Mrs. C. J. Lahl of Westfield. It was unani- 

mously voted that future reunions should be. held in 

Jamestown, the matter of time and other details to be left 

to the management of The Journal Printing company to 

arrange. 

Adjourning to the dining hall divine grace was invoked 

by Rev. Dr. Mc.Allister,and some time was most agreeably 

passed in discussing an unexceptionably well served din- 

ner, after which the company again gathered in the audi- 

torium where, for about half an hour, the Rev. Dr. McAI- 
lister spoke in a vein not only most happy and entertain- 

ing, but instructive and inspiring to a high degree. 

Putting his hearers in the best of humor—if they were 

not already so—with two capital stories, Dr. McAllister 

congratulated the correspondents on the opportunity af- 

forded them to meet and greet each other and then of- 

ferred many valuable suggestions, advising the réporter in 

each locality to strive for originality, completeness and 

readableness of the news letters sent to The Journal. 

“All,” said he, “like to be able to say the best thing in 
the quickest and most pointed way. Each correspondent 

should use originaity and thus bring his community into 

prominence. We want our community to appear, in our 

estimation at least, as large as any. If each correspondent, 

even those from the country districts, outside of the vil- 

lage or town, would make it a point to make his or her 

letter the best that is sent into the Journal office, you 

would put The Journal staff on its mettle to keep even 

with you. pes 
“T believe,” said the first speaker, “that a newspaper's 

first field is as a purveyor of news, and whatever will con- 

tribute to that end is good journalistic policy, and in a paper 

like The Journal, that has its chief strength in being'a 

paper of the people, and which goes into the hundreds and 

thousands of homes in this county and the counties ad- 

joining, and is read by the members of the families in 

these homes, it stands to reason that what.you. call the 

Correspondence of the Newspaper is a Prime Part of the 

Institution 

and if that department is kept up to high standerd it makes 

invaluable that newspaper, for one of the chief ends of a 

paper like The Journal is to represent every section and 

every corner of the community in which it especially cir- 

culates. : 

“Aside from its different features, its metropolitan side, 

its editorial department and the departments giving the 

news of the world, the Evening Journal has another great 

element of strength, which is quite equal to that it is sup- 

posed to represent. I mean now, the aventies' of news 

that are brought out through the different correspondents 
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and I am told that there are between 75 and I00 corres- 

pondents, in addition to the office force, scattered through 

these various counties. What a great power that repre- 

sents, when you think of it friends! 

“A Newspaper has a Wonder Power in the Correspond- 

ents. 

that are represented on its staff, and you are—though not 

in the same vital way that the men who are employed in 

the office may be—nevertheless you are a distinct part of 

the makeup of the staff of the Journal and your depart- 

ment must be maintained through your ambition and 

your determination to write the very best articles that your 

brain is able to produce. ‘Give the news always, but give 

it in such a way that everybody who is acquainted with 

your section of the county and even those who are not, 

will always be glad to peruse the article that you send in 

to The Journal.” 

Turning from his talk along lines of special importance 

to his hearers, Dr. McAllister continued along general 

lines concerning the Evolution of the Modern Newspaper. 

He said in part: 

In the courtyard at Shushan in the times of Queen 

Esther, postmen stood stripped to the waist, ready at a 

moment’s notice to mount swift horses to carry the mes- 

sage of the king to the confines of the empire. This was 

the primitive method of conveying news. Now we have 

the post-office, telegraph, telephone, wireless telegraphy 

and the press. Through these agencies, every part of the 

civilized world is kept intelligently informed of the world’s 

doings. As a means of communicating news the daily 

newspaper easily takes front rank. 

The evolution of the modern newspaper is a subject 

of fascinating interest. There is in the National museum 

at Washington, Franklin’s old printing press. It is a crude 

affair when placed beside one of Hoe’s high grade cylinder 

presses that can print, fold and have a paper of sixteen 

pages ready for the newsboy on the street at the rate of 

seven per second. 

It is evident that our forefathers did not dream of the 

future power and influence of the daily newspaper from 

the fact that when Franklin suggested the idea of starting 

a new paper, the argument was used with good effect that 

there were already two newspapers published and there 

was no room for the third. At the present time there are 

2,200 daily and 15,000 weekly newspapers published in 

the United States in twenty-four different languages. The 

achievements of some of our great dailies, and the splendid 

courage along moral lines of the chief editors, is a source 

of pride and satisfaction. It is not too much to say that 

some of these great dailies have been the history makers 

of our country. 

The name of Horace Greeley, a son of Chautauqua 

county, will go down to posterity as a great journalist and 

statesman. It was James Gordon Bennett, editor of the 

New York Herald, who sent Henry M. Stanley into the 

heart of Africa to find David Livingstone. At that time the 

great question of the hour was, is Livingstone dead or 

alive? England had failed to find Livingstone. The New 

York Herald believing that it was the special opportunity 

of that paper to show its enterprise, sent Stanley at its 

own expense into the interior of Africa to find Living- 

stone. 

The press, probably more than any other influence, 

molds public sentiment. The library of the ordinary man 

is the daily newspaper, to which he goes for his informa- 

tion on most of the vital relations of life. The close re- 

lation between the daily newspaper and the conscience 
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of the public is not only recognized but is observed in 

every walk of life especially in the moral ideals that pre- 

vail in the community regarding law, education and relig- 

ion. The recent exposure of dishonesty and political cor- 

ruption on the part of officials, in state and nation, has had 

the effect of first demoralizing the conscience of the nation 

and then rousing it to a righteous indignation that is 

finding adequate expression in the keen and forceful edi- 

torials given through the daily press and in what we hope 

later will result in the overthrow of these evils that afflict 

the life of the people. Certainly no medium has stood as 

the young David to slay the great Goliath of fortified and 

organized evils as the daily press. 

The education of the public conscience by the press is 

the most hopeful indication in the sky of our national 

life as the representatives of one of the great dailies of 

western New York, you have a part in that educational 

work, 

Five Branches of Co-operative Publicity 

Many good things came out of the Convention of Ameri- 

can Advertising Clubs of America, this year at Omaha. It 

was a Congress of broadest catholicity. Every branch of 

advertising was represented, and Lewellyn S. Pratt, manager 

of Sales, The American Art Works, Cochocton, Ohio, who 

represents specialty advertising, made a pleasing and unique 

presentation or comparison of the different branches of ad- 

vertising and co-operative service as follows: 

To illustrate our idea of co-operative service in adver- 

tising, if you will pardon me I will use a homely illlustra- 

tion which some of the specialty salesmen are using with 

their clients. It is the human hand. The little finger we 

call little Mr. Booklet. He is one of the most generally 

used forms of publicity and tells the manufacturer’s own 

story in his own way; he goes-as directly perhaps as any 

other publicity to the people the maufacturer wishes to 

reach. 

Then comes Rev. Trade Journal Advertising. He is 

strictly orthodox, a litthe narrow perhaps, but very zealous 

in preaching the gospel of the particular trade he serves. 

He has all the advantages of specialization. According 

to his limitations, he is an able expounder. ‘ 

Then we come to Engineer Magazine and Newspaper 

Advertising; the bold spirit which blazes his way to the 

uttermost corners of the earth and penetrates with the 

message of the manufacturer, like sunshine, into the jungle 

of darkest Africa,and to the snow capped peaks of Alaska. 

And then Lawyer Street Car Advertising pleading with 

spirit and precision the case of his client before the great 

jury who ride in the cars both by day and by night. 

And then General Bill Board with brilliant uniform 

and all the caparisons and trappings which attract the 

eye of both old and young. 

So we ‘have these five important branches of pub- 

licity reaching out through great distances and in every 

direction, but often necessarily telling their story in places 

very remote from the stores where the goods are 

sold, all of them, in their own brilliant way, alluring, 

persuading, inviting the buying public where?—to the 

store presided over by the Hon. Merchant, and_ right 

at the door of the store or in the window stands 

Dr. Specialty Advertising, giving the last invitation into 

the place where the goods are and where the sales are 

made. He does even more, he steps into the store with 

the buying public and points out the particular brand; 

reenforcing what has been said by the others—saying 

‘ the last word for the goods the public is invited to buy. 
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Buffalo Favors Newspaper Men for Pub- 
lic Office 

BurFrato, N. Y., Sept. 27, 1910. 

Mr. B. B. Herbert, Editor NationaL Printer-JOURNALIST, 

W. Ravenswood Park, Chicago, III. 

Dear Sir:—Herewith you will find a short sketch of the 

managing editor of the Buffalo Courier and also of the city 

editor of the Buffalo Evening Times, who have been nomi- 

nated for Member of Congress and Assembly from their re- 

spective districts. It is a unique situation in the newspaper 

field, so far as Buffalo is concerned, to have two prominent 

newspaper men running for office at the same time and I 

thought you would be interested in it as a news item. I 

am enclosing, also, a photograph of each, thinking possibly 

you may wish to make use of them. 

Yours fraternally, 

W. S. CRANDALL. 

Chamber of Commerce Building. 

EDITOR OF COURIER NOMINATED FOR CONGRESS. 

Charles B. Smith, nominated as the Democratic candidate 

for Congress in the 36th Congressional Dictrict, is one of 

the well-known newspaper men in the country. As editor 

of the Buffalo Courier he has brought the paper from a cir 

culation fourteen years ago of 10,000 to one of the largest in 

the State outside of New York City. The Sunday Courier 

during his management has been increased from 10,000 to 

over 100,000 in circulation, and is recognized as one of the 

powerful newspapers in the country. 

Mr. Smith is still a young man, having been born in 1870 

near Buffalo. He was first a telegraph operator, but soon 

Charles Bennett Smith 

entered the newspaper business as a reporter, and proved 

himself one of the most capable Buffalo ever had. For a 

time he was the Albany correspondent for the Buffalo Times 

and later was made editor of that paper. 

When William J. Conners bought the Courier, Mr. Smith 

became editor and under his supervision that old-established 

newspaper has steadily grown to wide importance, influence, 

and prosperity. Mr. Smith is familiar with the political 

problems of the day, and although the district in which he 

is a candidate has a Republican plurality his election is confi- 

dently expected, owing to the great change in sentiment this 

year among Republican voters. Besides being an able editor 

and writer, Mr. Smith is a clear and _ forceful 

speaker. 

CITY EDITOR NOMINATED FOR ASSEMBLY. 

John H. Tranter, who is the Democratic candidate for 

Member of Assembly in the Eighth District, New York, is 

one of the most widely known newspaper men in his section 

of the State and enjoys an enviable position in the news- 

paper profession. Mr. Tranter has won his position through 

many years of honorable conection with Buffalo newspapers 

campaign 
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having served in various capacities, from errand boy to city 

editor, the position he now fills on the Buffalo Evening Times. 

Mr. Tranter, who is now thirty-three years old, began his 

career as a newsboy and was later a messenger boy. He 

entered the employ of Norman E. Mack as an errand boy 

and his good qualities were soon recognized by his employer. 

After several years of perseverance, Mr. Tranter was placed 

on the reportorial staff of the Times in 1894, and again dem- 

onstrated that he was possessed of the qualifications of a 

good reporter. In 1896 he left the Times to accept a prof- 

fered position as marine reporter on the Express and served 

in that capacity with so great success that he was soon rec- 

ognized not only in Buffalo, but all along the lakes as one 

John H. Tranter 

of the very best marine writers in these parts. 

During the Spanish-American War, Mr. Tranter handled 

the telegraph dispatches that came to the Express from its 

many correspondents. He remained with the Express until 

1902, at that time being telegraph editor. Returning to the 

Times at the earnest solicitation of Mr. Mack in 1902, Mr. 

Tranter filled a highly responsible reportorial position until 

1905, when he was selected to fill the position of city editor, 

which post he has since occupied with much success, being 

recognized as a “live wire’’ wherever he is known. 

The fight for direct primaries conducted by the Times 

has been directed by Mr. Tranter and he has in many other 

ways shown that he is possessed of the material which would 

make an excellent Legislator. Mr. Trantor is married and 

has two children. He lives at tor Crescent Avenue. 

Good Recipes for Newspaper Success. 

Straightforward, honest work, a determined endeavor 

to do one’s best, an earnest desire to scatter flowers in- 

stead of thorns, to make other people a little better off, 

a little happier because of our existence—these are the 

only recipes for real happiness.—Orison Swett Marden. 

They are the very best recipes for success in news- 

paper making, where opportunities for doing all these 

abound more than in any other calling known to men. 

Seen ae eck 

One of the first necessities of our life is that we should 

grow upward like men, and not sink downward like beasts. 

—Anon. 

Especially does this one first great necessity exist in 

a calling that keeps one ever in the public view. 

When a man gits perfektly kontended, he and a clam 

are fust couzins—Henry Wheeler Shaw. 

“First couzins of clams” find no comfortable abiding 

place either in a newspaper or printing office. One must 

be over anxious for progress and nurture a noble dis- 

content or dry up in the bright sunshine of public ex- 

pectations and demands. 
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Address all communications to O. Byron Copper, De Soto, Wis. 

HAVE remarked before of 
the immense benefit to the 
studious, ambitious printer 
tosthemdervedr,.1t'o in) a 
study of the literature be- 
ing regularly sent out by 
the several great type 
manufacturing concerns. 
Of ‘course, as -I had. occa- 
sion to remark in only last 
month’s installment, there 
is generally that tendency, 
just as there frequently is 
in a printer’s advertising, 
to rather overdo the work, 
in the natural desire to dis- 
play as much of the mate- 
rial as possible in a single 
piece of work; but I can- 
not say that this defect is 
at all in evidence in the 
edition of the American 
Type Founders’ Bulletin 
for last July. It is a very 

neat, simple, modest little four-column quarto with 
most exquisite typography on every page. 

y+ > 

The West Liberty, Iowa, Jndex is one of those 
kind of newspapers which seem to think they can serve 
their advertisers only by sticking their advertisements 
up in the most conspicuous positions in the several 
pages, on the front page, top of column, and, where- 
ever possible, entirely surrounded by pure reading mat- 
ter, which strikes me as a most foolish and deplor- 
able practice. I prefer to go on the well proven the- 
ory that if a paper is made good enough and interesting 
enough to command a big circulation, its space will 
prove worth every cent asked for it, and will be seen 
by the average reader, no matter in what portion of 
the page it may appear. People are with the reading 
of advertisements just as they are with every thing 
to their own choice and rebel against having it forced 
upon them by the ads appearing in the most prom- 
inent parts of the paper. Otherwise the Index is a 
pretty creditable sheet—seven columns big, four 
pages home print and the other four ready printed. 
Abundant contents and a decent print. 
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The Marks, Mississippi, Review is a live, six-col- 
umn quarto with ready-printed interior. You will note 
that I have said “live.” Eug. P. Clarke is the editor and 
publisher of this sheet and he gets up some pretty cred- 
itable locals and editorials for each issue, not to men- 
tion a lot of headed stuff for the first page. These head- 
ed articles would be all right under certain conditions, 
and possibly those very conditions obtain where the 
Review circulates—I’ve never been in Mississippi. To 

make myself a trifle more clear, permit me to explain 
that these headed stories are of statewide, and even na- 
tional interest—subjects covered by every daily paper 
in the state and the principal dailies of the nation. If 
the Review circulates in a field populated by a back- 
woods bunch who subscribe to no daily newspapers, 
then the policy of filling up its space with state and 
national current events is justified; but if, as is gen- 
erally the case in these modern times, each Review 
reader also takes a daily paper or two, then it be- 
comes not only wasteful but foolish to devote valuable 
time and type in the telling of stories that are nine 
days old ere the Review is out and in the hands of its 
readers. The Review is strong on scare heads and 
plate, but carries a lot of advertising, in the compos- 
ition of which there is yet a big chance for improve- 
ment, in spite of the fact that it is somewhat above the 
ordinary. That patent medicine advertisement ought 
to be stricken from the initial page, too. 

LS D> 

We of what was once the “Great Northwest” 
(but which has become in the marked advance of 
civilization only the middle—and a one-sided middle 
at that) and those further on in what is really the mod- 
ern“Great Northwest,” are prone to boast a good deal 
about our great newspapers and frequently feel a 
“pardonable pride” in our local productions in that 
line; but it is when confronted by such remarkable 
newspapers as this Agitator of Wellsboro, Pennsyl- 
vania—such typical product of the east—that we real- 
ize that coming right down to real news values, our 
own loudly, and sometimes even extravagantly, and 
again even unsightly, displayed pages, cannot but suf- 
fer in a comparison. The Agitator is the personifi- 
cation of dignity, modesty and simplicity in almost its 
every feature. There is no displayed advertisements 
to mar the beauty of the first page, nor any heading 
larger than that permitted by the linotype. There is 
column after column of the most entertaining news 
matter, four big seven-columned pages of it, supple- 
mented by a liberal number of ads. Everything about 
the Agitator is done pretty cleverly, although I have 
seen much better advertisement composition. Everything 
is well classified and in its proper place—in fine, every- 
thing is done with precision and harmony, if not with 
pomp and parade, the way the average western news- 
paper attempts to do things. I’m not committing my- 
self to either system; but can’t forego admitting that 
I have greatly admired this quiet excellence so con- 
spicuous in the Wellsboro Agitator. If the Agitator 
force had just a little more of the western art leavened 
into their simplicity, the results would be ideal. 

SS ay 

O. Byron Copper, De Soto, Wis. 
Dear Str:—I send under separate cover six copies of late 

issues of the Daily News for criticism of make-up of page one. 
* * * Shamokin is a town of 20,000 population; has four daily 
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papers (one Polish). Is a mining town. Have you ever seen 
a daily of our environment and competition that puts itself to 
so much trouble to balance their first page? Notice ten and 
twenty em matter in some issues. The copy of the extra edition 
is sent you merely for your opinion as to whether we did a 
pretty fair job in getting such a sheet on the street within ten 
minutes after receiving the last round of the fight. We have but 
one Linotype and that a single letter Junior. Run eight pages 

most of the year ,and six pages when advertising is slack. The 
News is the only paper in the county that gives detailed sworn 
circulation statement, Yours respectfully, 

I. E. Aucker, Foreman. 

That’s true, as Brother Auker suggests by his 
question recorded in the foregoing letter, it is indeed 
infrequent that one meets up with a daily paper 
in the class of the Shamokin Daily News in which 
there is evident such a high degree of thought and 
care in the mechanical makeup. While the first page 
which I have decided to show herewith (exhibit 1) 
will not illustrate the feature mentioned by Mr. Auker, 
namely, the setting of matter in special measures to 

_THE DAILY NEWS === 
4S gee | LEG WAS BROKEN IN 

BAR ROOM BRAWL 
John Harris Slipped on Tiled Floor at the Palace 

Grand Hotel While Fighting With Edward 
| Rhoads---Home in a Cab 

Dremaoe GnerLsTION 
3,531 

“VOL. XVIT—NO. 99 

RESOLUTIONS GALORE | 
AT COUNCIL MEETING 

The Solons Had a Busy Session Last Evening and) 

qalewpenty sepa 5 
—F ia) 

: - Nis ; THREE MEN HAD CLOSE CALL 
ee TD TRENTON. AND. MARRIED s oa Biga si, | WHEN BIG BOILER EXPLODED 

RS. WILLIAM RYON AND DAUGHTERS INJURED 
YESTERDAY ON RUN 

et ean 

MINE INSPECTOR EVANS TELLS 
FOREIGNER TO QUIT MINE 

BOY MANGLED UNDER MINE 
CARS DIED OF LOCKJAW 

2 CIVIC CLUB WILL BAND CONCERT AT 
MEET TOMORROW THE PARK TONIGHT 

Womas in Tows tx tavited Shamokin Band Ready lor Bes! Board of Viewers Visited Liberty 
to be Preseet | Goxcart in Its History and Rock Street Bridges | 

COMMISSIONERS HAVE ~ 
ACCEPT BRIDGES) 

POPULAR COUPLE 
— MARRIED TODAY 

a 

SIGNS OF SPRING: 
WHAT THEY BRING HELD FOR COURT \TAKEN SERIOUSLY 

FOR INDENCENCY ILL AT TAMAQUA) 

Former Counctiman Caused the A Well Keown Youth Soffers 
Arrest of Twa Patrees | Attack of Paeumonia 

CHIEF BURGESS SMINK RECOMMENDS MANY 
MPROVEME! INTERESTING REPORT 

SHAMOKIN WILL NOT GET 
DURYEA AUTOMOBILE SHOP 

BANKS WILL HAVE TO BID FOR 
~ BOROUGH FUNDS IN FUTUR | 

Exkibit 1 

keep or eke out the design of the makeup; neverthe- 
less, it will most admirably depict the technical nicety 
thereof, the fine balance ever achieved, the skill exhib- 
ited in the writing and setting of the head-lines and 
the eminently commendable uniformity in length and 
style of the same. There are just hundreds of read- 
ers—hundreds of printers, for that matter—who have 
never been educated up to the point of appreciating 
such things. They belong to that class of patience-try- 
ing dummies who look but do not see. It is therefore 
a pleasure to come in contact with the person or prod- 
uct of those who do appreciate these little things in the 
calling which are really the distinguishing marks be- 
tween the novice and the master artisan. Everything 
considered, the extra of the Johnson-Jeffries fight 
was a creditable effort—and right here, very ap- 
propriately following the suggestion and thought em- 
bodied in the review just preceding, I must say that 
this is an eastern paper which believes quite as ey- 
idently in telling as much of the story in the headlines 
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as does any western sheet. And I don’t know but 
what the people like it best, after all. They—the dear 
people—still cling to that foolish desire mentioned 
first by the immortal Barnum—and therefore, while 
they may be getting more reading matter in the same 
space without the head-lines, they prefer the humbug- 
gery of the latter inasmuch as it fools ’em and makes 
‘em think they’re getting more news, because they 
can see it more quickly. As a closing thought, I am 
happy to note that it is not alone in making an at- 
tractive first page that the Daily News is worthy of 
more than passing notice, but likewise there is a fine 
effort to give the news and also some pretty able work 
along the line of ad composition, although, of course, 
this shows the result of haste. The average circula- 
tion of the News last April was 3,405, a net gain of 
200 over that of the same month of the preceding 
year. I hope it will continue to increase in popu- 
larity as time goes on, and I cannot see why it will 
not, if the present policies are continued. 

LS LD] 

Dear Mr. Coprper:—The writer is sending you by today’s 

mail an advance copy of The Barnhart Flyer. This issue is five 

column quarto in size. Hope you will look it over and if you 

consider it deserving, mention it in the department. “Newspaper 
Criticism” conducted by you for the NarronaL PRINTER-JOURNAL- 

IST. 
Hoping that the copy will reach you early we remain, 

Yours respectfully, 
BARNHART Bros. & SPINDLER. 

This little specimen sheet from Barnhart Bros. & 
Spindler is surely a very pleasing thing. Entirely ab- 
sent is the tendency to the defect alluded to further 
back in this installment, as being so frequently the 
case with type founders’ advertising matter. I am 
moved to give so much comment to these papers sent 

THE BARNHART FLYER 
CHICAGO. ILL, JULY, 1910 

ONTINENIS UNITED 
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Peace and Trade 
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*|PASTOR LAUDS NEWSPAPERS | 

Dy Wylie Says Eaitors Are 

Exhibit 2 

out by the type manufacturers, because I find them to 
be about the most nearly perfect of anything in the 
line being created today. They demonstrate by actual 
work what we critics are ever endeavoring to inspire 
by written words—by example what we try to show 
by precept. Look at the first page of this Flyer, as 
illustrated in exhibit 2. Note its subdued dignity and 
neatness. Surely it ought to act as an inspiration 
to the many newspaper boys who scrutinize it. And 
by far more excellent and admirable are many .of the 
advertisements appearing in this publication. Unlike 

those seen in a similar paper, review of which begins 

this installment, these ads represent nothing that can- 

not be done in any actual newspaper office: There is 
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none of the impossible grotesque elaboration about 
them that requires the electrotyper’s assistance to 
complete; but they are plain, simple, neat specimens 
worthy of being patterned by any ad compositor in 
everyday work. Exhibit 3 is set in Barnhart Old 
Style No. 2, and makes a very tasteful piece of work. 

AUGUST SALE! 
| | 
Ladies’ and Misses’ Fine Apparel 

Very extensive displays have been arranged for this sale in each | 
section of this great fashion store, showing everything in women’s 
and misses’ high class apparel that is new and smart. The stocks 
are complete and include full lines of practical styles, as well ‘as the 
most elaborate gowns, suits and wraps for dress affairs. Visitors 
to the city will find us prepared to give them especial attention 
and apparel them for any of the many fashionable affairs occur- 
ring during this sale upon the shortest notice—outfits that will have 
the style and character needed for the occasion. 

On Display .of Summer Waists 
SUMMER WAISTS. in all new materials, . HAND MADE PARIS BLOUSES.—A new 

including pure linens, sheer lawns and dotted shipment of hand made Paris blouses has arrived 
Swisses. We illustrate one of the many styles. | just in time for this sale. They are beautiful 
AJl are latest ideas in summer $]. 95 | models; the conception of artists $2. 50 
waists, and are exceptional bar in the costuming line. pa be 
gains, $2.00 and $3.00 values at 

HAND MADE WAISTS, trimmed with fine 
hand made crochet lace, three-quarter or long 
sleeve effects, hemstitched and scalloped em 
broidery. Dainty styles, service serviceable materials, combined 
able materials, all $500 values, $3. 75 | | with taste and style, the outcome 
priced at this sale at | of experience and choice, at 

offered at the low price of 

BEAUTIFUL WAISTS, collarless or high - 
neck effect. frill finish, embroidered panels, 
three-quarter or long sleeves. <i "g styles and 

$1.90 | 

At $550—Waist of wastiable cotton voile. effectively embroidered. Another model is of lingene batiste 
with embroidered tront. back and sleeves tn the dainticst of cyelet work 

At §350—Stewtly man tailored waists, opened to 
side shirt Aceves with narrow band cuffs very attract 

ive style and the newest conception in effect A 

At $2.50 and $3.00—A large and varied collection 
of dainty waists—some elaborately trimmed with lace 
and embroideries. others made in-more simple effects 
with tucking, and altogether bargains at the price. special vatue at the price 

Fashionable 1910 Dress Goods in Every Variety 
Direct from the looms of the foremost American and European manufac- 
tories Special values add greatly to the interest of the unusual offerings 

All wool suiting, 42 inches wide. white ground with 4Sinch all woo! chiffon Panama, in,new and ideal 
small lines tn black, a yard fees ‘ 1.00 | shades. a yard 2 $1.20 

All wool lack and white checks, un small, medium and All wool cream coating serge. 50 inches wide. specially 
Eh oles APE eo $1.50 | reduced at this sale to q 89c. 

We show attractive assortments in stylish models— 

large checks. a yard 

and exceptional values prevail in all of the lines 

Cranite cloths tn cough and neat éffects—soht subdued 

! LACES Wery fine Venue Lace allovers, many designs | | EMBROIDERIES—Short lengths of Swiss and nan 
in white cream and cory This 1s an extra guod quality | sook embroidery allovers, thousands of new and artistic 

The orginal Ban Roy, wool and silk mixture 45-in 

shades of (an. tose green. navy and apricot. 46-in width wide soft and lustrous with a permanent finish and new 

reduced to, a yard $1.25 ! shades. reduced to. a yard $1.25 

New Ideas in Fine Laces and Embroideries 
Fresh face novelues are arriving every day to enrich our stock 

Lingerie and Tailored Waists for Spring |. 

—choice productions gathered from the best designers abroad. 

Half pee per yard 95c. | designs. special at per yard 95c to $1.54 

1Binch Swiss embroidery flouncings in new pretty 

1,95 | designs and conceptions. “Per yard 
Heavy black sik embroidered bands black silé em 

broidcred enserurons per yard 

Disposal sale of short lengths. remnants of colored silk Attractive lor of cross barred corset cover embroider 

embroidered and yewcted trimming laces This lot tsa | tes, wide slart. flouncing embroideries, wide shirtwaist 

bargain and worth your attention pet yard, 25¢ and 50c | galoons. These are worth examining at, 50c 

Women’s Silk Hose 4 Womens Underwear | Gloves and Lace Veils 
Women s fine white eouton Union Suits 

nl med ki id 
Washable Docskin Gloves. —These launder 

beautifully and ends re aiboys| ery stylish $1. 50 

ial selection of 
al for dia aping, in black, 

™ 95c to $35 

and durable 

THE SANS-SUCI STORE | 
Main, Clifford and Zainsville Streets. 

= 

Exhibit 3 

The example in the Adstyle family is 
practicable and pleasing (Exhibit 4). This is 
the sort of stuff the founders should send out to 
you— specimens that will show you the correct way 
of printing without offering anything so complicated 

equally as 

as to render it impossible, or at least impracticable, 
in your daily work. That’s the sort of advertising 
matter that will sell the material, because it shows con- 
clusively what can be done by the practical application 

BARNHART’S 

ALL-BRASS 

GALLEY 
PRACTICALLY 
INDESTRUCTIBLE 

This all-brass galley has a rim of only’ 
one piece: a continuous strip of heavy 
flanged brass, formed to perfectly square 
corners inside, and secured to the bottom 
by more rivets than are used by any other 
manufacturer, 

This patented galley is made solely by 
Barnhart Brothers & Spindler, and is sold 
under a guarantee that it is better and 
stronger than any other galley 

With proper use, it will practically last 
forever; of rough use, such as galleys 
invariably get in large offices, it will stand 
more than any other 

Heretofore there has never been 6 galley 
which would hold fast at the corners 
when used around machines or for hand- 
ling large, heavy pages; but this one-piece 
rim galley will hold fast all around. 

The rim is flanged so that the galley 
with its load can be readily and safely 
grasped; no type load will cause yielding. 
and nothing short of inexcusable abuse 
will effect the accuracy and durability of 
this galley, 

This galley, like all other products from 
the factory of Barnhart Brothers & 
Spindler, is Superior. 

SIZES AND PRICES ON APPLICATION 

Barnhart Bros. & Spindler 
183-187 Monroe Street 

Chicago 

Exhibit 4 

of the faces advertised—not what is possible with the 
material in the hands of experts what is very probable 
with it in the hands of a printer of ordinary skill 
and intelligence. 

Se ES 

Mr. O. Byron Copper, De Soto, Wis. 

Dear S1tr:—We enclose copy of this week’s issue of the 

Herald-Progress for criticism in your department of the Na- 
TIONAL PRINTER-JOURNALIST. Very truly yours, 

Tue HeERALD-PROGRESS. 

I wonder if the Herald-Progress is not printed on 
a hand press? It looks to me like it was; not that 
the print is poor, but there is that tendency to gray in 
the bolder lines always so easily detected in the work 
of the hand press. I’d ought to be able to praise this 
paper a little, for there is a noble effort put forth—a 
successful effort, too, by the way—toward having a 
clean front page. That much is indeed commendable, 
even though the back page is one exclusive and solid 
mass of displayed advertisements. But some how I 
don’t seem to like the front page; it lacks taste, bal- 
ance and attractiveness. Keeping the advertisements 
off the front page of a paper is not all there is to it, 
by any means. The makeup has to know how to give 
the page the finishing touches of art—how to bright- 
en it up with a design as distinctly defined as that of 
any single advertisement. I am sometimes simply 
exasperated that so few printers seem to grasp this 
idea. Half the men making up country newspapers 
don’t seem to realize that there is any more meth- 
od or purpose in making up a newspaper page than 
there is in dumping the type into a galley. For that 
matter, there is even a difference in the way some 
printers dump type from the stick into the galley. 
Some know how to do it in a way that will save the 
makeup a lot of work, while other compositors slap 
it in as it happens to come regardless of leads, dashes, 
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breaks or anything else. The Herald-Progress covers 
its local field well and some creditable editorial work 
is in evidence in its pages. 
est of modern type faces are to be seen in this paper, 
the Cheltenham family (barring an incongruous Goth- 
ic Condensed) being used exclusively. It makes me 
sigh to note that the compositors on this sheet are 
not more worthy to set Cheltenham, than which, in 
the hands of a real artist, there is no finer face made. 
To return again to the subject touched upon above: 
Another fact that provokes my wrath is that there is 
such an evident lack of system in the mechanical make- 
up of this sheet. There seems to be little method gov- 
erning the arrangement of either the ads or straight 
matter. The skilled makeup man has a system he 
follows in everything he does. He invariably grad- 
uates his matter, be it either short items or headed 
stuff, and, in the case of the average country weekly, 
wherein “position” is seldom asked or granted to ad- 
vertisers, the same rule obtains as regards that. The 
Herald-Progress force must study this subject a little 
more deeply. 

+> > 
O. Byron Copper, De Soto, Wis. 

Dear Sir:—I am sending you under separate cover a copy 

of the Winona (Washington) News for your criticism. Winona 

has a population of less than three hundred. I do all the work. 
Never had any experience until I took the paper eighteen 

months ago. Say what you please either about the paper or 
this sample letter head. , Guy HuGHEs. 

I can’t say that I should be pleased to say just what 
I please about this letter head of Brother Hughes’, 
for I am not one of that kind whom it affords pleasure 
to say unpleasant things; still, frankly the letter head 
is rotten. This is so chiefly because of the crazy, stair- 
steppy, red rule work. It’s not within my province 
to go criticising job printing, but I will say that in my 
opinion it is scarcely possible to make a good letter 
head out of a dinky oblong panel printed in the cen- 
ter of the head. Inasmuch as the engravers’ faces 
were used, it would have been far more desirable to 
have set this heading after a more simplified, engrav- 
ing-like design, omitting the work entirely. I wish I 
might say something less discouraging for the paper ; 
but I cannot see how I can. It is one of those little 
sheets—of which God knows there are far to many 
in the United States—two pages of which only are 
printed at home on a hand press. The person making 
it is an amatuer—this fact is evident in every feature, 
and,as such, to be sure, the effort is not so bad. But 
as I see it, that is not what we want in newspaperdom— 
we do not want dinky papers run by inexperienced 
men—we want better papers and the only way to have 
them is to have better printers and better newspaper 
men back of them. Now, possibly, with a full course 
at some of our notable modern schools of journalism, 
together with a four year’s course in the art of print- 
ing-like design, omitting the rule-work entirely. I wish 
I might say something less discouraging for the paper ; 
Hughes confesses himself, would doubtless come out 
all right ; but do they ever get such a training? Near- 
ly all of the old-timers got their education in the call- 
ing through a strenuous apprenticeship. Half they 
learned, of course, was accidental. They had to get 
most of the secrets of the trade through obsevation 
or experiment, or were guided into them through rid- 

icule from their betters. But today printers, like mush- - 

rooms, are made in a single days’ time, as it were, 

and I honestly believe that this alone accounts for 

more than half of the low standard of excellence of 

Likewise some of the fin- - 
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the country press. Many men are running newspapers 
that are no more fit to run them than I would be fit to 
run an electric plant—and in a fair comparison what 
I know about electricity would make what a cow knows 
about heaven look like the Encyclopedia Britanica. 
Still I'm trying not to lose sight of the fact that one 
of the main objects of departments of criticism like 
this is to help young men in the calling, not by rip- 
ping their work up the back, but by endeavoring to 
point remedial measures. In this case, however, noth- 
ing suggests itself that I might say as‘an aid to Broth- 
er Hughes in inproving his little paper. Under the 
circumstances he’s doing about as well as could be ex- 
pected. The manner in which he has his front page 
made up, barring the displayed ads (unavoidable be- 
cause of the limit of two home-printed pages) is very 
commendable, the neat design of having opened the 
first and third, and fourth and sixth columns with 
heads, not escaping me. The advertisement compos- 
ition is crude, showing a decided lack of understanding 
of typography. Mr. Hughes has a fair idea of mas- 
sing, but lacks most markedly in a conception of sym- 
metrical design. In writing the heads care should be 
taken to have each line in the stair step of as equal 
length as possible. 

ey 

Mr. O. Byron Copper, De Soto, Wis. 
My Dear Mr. Copper:—I want to thank you for the nice 

things you have said about me and The Sunbeam in the July 

issue of the N. P.-J. It is no little encouragement in the good 

work to know that there is at least one other newspaper man 
who appreciates the true value of advertising. It might be of 
interest to you to know that the ad I run in the Grand Island 

Independent is right now bringing me enough business to pay 
for itself every week. And besides this I can point out to my 

customers the fact that I really believe in advertising to the 

extent that I will spend money on it and you don’t know how 

much it helps a solicitor’s talk—it proves that I believe in 

what I am trying to get others to believe in. I think this out- 

side advertising was the best thing I ever bought and I’ve been 

spending money on advertising ever since I have been in the 
newspaper business. With best wishes for your success, I am, 

Very truly, W. W. MALtTMan. 

It is a curious thing to me that so few newspaper 
men, comparatively, have caught this advertising idea. 
It seems like the very class of business men who 
should have been first to grasp and apply the value 
of publicity in their business are to be the last. In 
this connection I see by glancing through Brother 
Maltman’s paper that, as is sure to be the case with 
the newspaper man who advertises for advertising, the 
Wood River Sunbeam is carrying several advertise- 
ments for firms in Grand Island. This is a feature 
regarding which the conscience of many a publisher 
has twinged no little; but I think that he need have 
no scruples in accepting advertising outside of the 
home town, especially if that home town is not big 
enough to use all of the paper’s space. The small 
town merchant is thus given a lesson in true adver- 
tising that’s bound to do him good, and while it may 

sharpen the competition with the outside store, and 

even create a competition that did not exist before, 

I believe it cannot do other than result in good to all 

concerned. I believe that a newspaper man owes 

something to his home town, of course. He should 

draw a line somewhere. I do not believe he should 

print advertisements for mail order concerns, for un- 

reliable quack medicines, saloons, etc. But for good, 

reliable retail stores in adjoining towns, a man must 
. , 

be a martyr indeed who turns that down. There’s a 

hundred other ways by which the country editor can 

and usually does amend to his local dealer gratuitously. 
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Changing the subject, I am surprised that so good a 
newspaper man as Brother Maltman, one who catches 
the right idea in so many ways as regards his busi- 
ness, can bear or permit to exist some of the glaring 
defects in evidence in his generally fine paper. For 
instance, the manner in which all but the first page of 
the Sunbeam is made up. How can he tolerate those 
ads scattered promiscuously throughout the columns 
without method and for no other purpose than to 
crowd into the display? How can he tolerate those 
bold Gothic head-lines looming up in his modest and 
sightly front page? Nothing could be more inhar- 
monious. 

> > 

Mr. O. Byron Copper, De Soto, Wis. 
Dear Str:—Under separate cover we are sending you a copy 

of our Stockton News, and would be pleased to have you com- 

ment on the edition if you see fit in the NATIONAL PRINTER- 

JourNatist, of which we are readers. 
Very respectfully, 

W. A. ScorcHsroox & Son. 

In point of a nice clean front page and contents 
against which the most fastidious could hardly com- 
plain, the Stockton, Illinois, News is a pretty fair sort 
of newspaper. It is a six-column quarto with ready- 
printed interior, and aside from several faults, which 
I shall try to mention during the course of this re- 
view, it measures up somewhat above the average. I 
am very favorably impressed with the tasty style of 
makeup of the first page, the successful effort to bal- 
ance and brighten things up with neat heads, etc., be- 
ing especially praisew orthy. The use of a cap line for 
heads over the short stories is not so good as upper 
and lower case, since the latter is not only more easily 
read but also, in the face employed, would admit of 
more in a single line and thus obviate the necessity of 
running the head over into another line as is quite fre- 
quently the case in caps. I think one of the quite com- 
mon errors of newspaper men is to have their single- 
line headletter too large. Ten point is quite adequate, 
and if the face is somewhat extended and bold, then 
even 8-point is big enough. And never should anything 
larger than pica be used. The News can profit a great 
deal by adopting my ideal method of makeup as out- 
lined so often in these columns, and which I will not 
repeat at this time. The compositor also needs some 
heart to heart instruction on correct display, artis- 
tic designing and proper massing. No price ought to 
tempt a publisher to run locals of an advertising char- 
acter sandwiched in among his local news items. 
Such items should be treated as display advertising 
matter and classified accordingly. 

> > 

From H. E. Shrope, with the Star, Washington, 
New Jersey, comes a bunch of advertisements, sev- 
eral of which, for the lack of anything better. thus far 

GRASP THIS CHANCE 
To get Good Groceries 
at moderate pnces 

Everything fresh and 

attractive, Superior 

quality of Canned Goods 

—the very best Butter, 
Eggs and all provisions, 

Our Groceries will be 
delivered at your door 
and your orders. taken 

every day if you wish 

| Washington Candy Kitchen | 

HOME-MADE 

CANDIES 
Easter goods 

' 

43 East Washington Ave Washington, N. J. | 
J. P. Cook’s Pure Food Grocery 

Exhibit 5 Exhibit 6 

in this installment, I shall reproduce herewith,~ to- 
gether with brief comment on each. Exhibit 5 has 
the common defect of too bold rules; the display is 
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strong, that’s evident, but not strong enough to over- 
power those two rules, which are the first things to 
attract the eye, and, what is worse, hold the eye from 
the type. The next specimen (6) is much better; but 
if Compositor Shrope will explain to me why he hung 
the body up in the air, as it were, instead of leading 

‘Parlor Stoves | 

anated all profit and will e out 

every stove at first cos! 
Just wow we have full lines of 

styles and sizes. but In most cases | 
vot owre than one ofeach They 
should vot last loag 

Tw order to get what vou want 
you bad better come in thiy werk 

Exerything im Haraare —— 

THE STOVE MAN 
: Floyd Major Washington, N. J. 

Exhibit 7 

it to the center of the space, I shall be considerably 
relieved. A similar, if not the same, defect is to be 
seen in seventh exhibit. The inversion of the lower 
rule was erroneous, especially, inasmuch as it was so 

widely separated from the body mass. For a two col- | 
or printing the eighth exhibit would have passed as a 
very neat job, but for ad work this is a scheme of rule 

It’s Most 
for the Money 

Mayer’s Reduction Sale | 
OUR JANUARY SALE OF SUITS 
AND OVERCOATS IS NOW ON 

JOLILOWING our usual January custom, we bave ar 
FE] ranged our entire stock of Clothing for quick selling That's what you are look- 

ing for and what we give in 

our line of Women’s Shoes 

at $2, $2.50, $3, $3.50 

and $4, We carry the styles 
that reflect great credit on 

and marked them at prices that will surely induce 
you to take early advantage of these phenomenal values. 

All the correct styles, all worthy fabrics and all sizes 
are here, so get busy and come tomorrow and get 

$10.00 SUITS AND OVERCOATS AT $ 7.50 
1250s Satie ABTS 

18.00 14.00 ; 
20.00“ 15.50 every lady wearing them. 
22.50 * 18.00 Ti kind. 
25.00 * 20.00 ry our kin 

Young Men's and Boys’ Suits and Overcoats at prices that 
are commanding 

Hats and Furnishings — Rare values are what we offer you now 

I. B. HOCHMAN — 
JACOB MAYER ssa" 

CORNER CENTRE SQUARE FASTON, PA. 
| 

226 Northampton St., Easton, Pa. 

“THE HOME OF GOOD SHOES” 

Exhibit 8 Exhibit 9 

that only acts as a confuser to the eye. When prin- 
ted in a light tint, rules can be subdued and the type 
brought out in a stronger hue, but in. setting ads the 
compositor must bear constantly in mind that he is 
working alone in black and white, and that the mes- 
sage of the rules is insignificant compared to that of 
the type. Exhibit (9) is the most pleasing so far, but 
could be improved by closing up the rules to within 

Me ale ep ee eSoese ge eseesee reser on oH on o4eHeeHen Parner seas ace ace aces sie on LOAea reese tose eee ae 

John H. Hagerty Lumber Co. 

Lumber 
be and Mill Work : 

OAK FLOORING A SPECIALTY 3 
, 

ont cde 
>, 2, oO 
o# 2, 

O04, 
R? a 

e 

°, > 
+, 2 
ox 

2%, 9%, rere! 
o4, 1% a 
o4; % + 
o+, 6 

on Mn a® 
Xe NaS Oo 

oO 

309 South 
Main Street 

Phillipsburg,N.J. 
onarnseasoaioatosieeteateate eeeeoe ese sete aLeacoaiesoeloetseveaseetestecte-oteateatestesteeneereaeee iii 

Exhibit 10 

o, 
o*, ? 6 

Estimates Sao Furnished 
? 

oe, 504 
%, 

o*, oe oS 

ee 

a pica of the body mass, compressing the “tail” con- 
siderably more, and distributing the space thus gained 
between the heading and the signature and the sur- 
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rounding border. The tenth exhibit is an unusual 
specimen, quite like the original work of Mr. Stutes 

Felix Waterman 
Hackettstown, N. J. 

NEW SPRING 
STYLES 

Our new &yles for the Spring 
and Summer season are now 
open for inspection. @ Our © 
line is most complete in cloth- 
ing and furnishings for Men, 
Youths and Boys. W 
solicit an early visit. 
will see the most up-to-date 
Stock of clothing in this vicin- 
ity. @ Prices as low as is 

consistent with good 
merchandising 

FELIX WATERMAN 
Rice Building, Hope St. Hackettstown, N. J. 

Exhibit 11 

of Spokane. It is apparently without technical fault. 
Exhibit (11) is also a good ad. 

y+ > 
Mr. O. Byron Copper, National Printer-Journalist, Chicago, IIl. 

Dear Sir:—I am starting in my second year as a news- 

paper editor. It is my wish to give to the people of my town 
and community the best possible paper. Our town is about 600 
population. I am writing you and will send copies of the News 
that you may look it over and if you will kindly give me some 
information that may prove of help to me in bettering the 
paper. I do not get the NATIONAL PRINTER-JOURNALIST, but will 
ask that you send me the copy containing the criticism on the 

News. Any information that you can give will be heartily ap- 
preciated as I want the truth that I may be bettered and helped. 
Again thanking you I beg to remain, 

Very respectfully, DY HH. STEELE. 

If that isn’t nerve, I don’t know how to define it! 
That’s just a little worse than if one of Brother Steele’s 
own townsmen came into his office and asked him to 
kindly write up a big “send off” about his visit to the 
county fair, or some other event in his quiet rural 
life, and simultaneously explained that he didn’t take 
the paper, but would be pleased to have Editor Steele 
spend his valuable time and gray-matter-energy in 
writing him up. Howbeit, I shall proceed to do, just 
as perhaps Brother Steele would proceed to do, in 
case of the contingency mentioned, to give him the re- 
quested writeup in the hope that thereby he may be 
induced to become not only an occasional reader of 
this excellent journal, but a regular and profitable 
subscriber. The Morill (Kansas) Weekly News is 
a cunning little four-column quarto, printed wholly at 
home. The print is very good, and there appears to be 
more than the ordinary care expended in a successful 
endeavor to make neat and attractive pages. The style 

of typography is always tasteful and the press-work 

good. Advertisement composition might be improved 

through a more careful study of uptodate work. The 

makeup can be bettered by adopting this plan: In- 

sert the displayed spaces on the right hand sides of the 

pages; start out with the largest space in the lower 

right hand corner, to the left of this a smaller space 

may be inserted, as one or more smaller spaces may 

also be inserted above. Look to it carefully that the 

ads are graduated, largest spaces toward the bottom, 

and smallest spaces at the top. In this way the great- 

est number of ads will be given preferred position 

and the aspect will be neat, methodical and pleasing. 

A department should be arranged on one of the sev- 
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eral pages under an appropriate heading, in which 
all of the paid locals should be gathered together each 
week. People will learn to look for this department 
after a time, as soon as the paper comes out each week, 
and those who patronize it will soon be pleased to 
find that a local in such a department gives them bet- 
ter and quicker returns than the sandwiched items 
used to. I am very favorably impressed with the gen- 
eral excellence of this little sheet, and see nothing 
further to suggest as a means of improvement. 

> > 
Whenever I get a newspaper that is very bad— 

or very good—I immediately sense sculdugery ; that is, 
I immediately begin to suspicion that some one of 
that particular paper’s enemies or friends, as the case 
may be, has sent the sheet in for proper roasting or for 
praise. I always prefer to have contributions to this 
department accompanied by a letter from the pub- 
lisher or from some reliable and interested member of 
the force; then I feel freer to proceed with a review. 
Now here’s a copy of the Winterset, Iowa, Reporter, 
a six-column folio, all-home-print, which I suspect has 
been sent me by some other than those connected with 
its publication. I get this “hunch” from the fact that 
an article on the panama canal, which occupies all of 
the first page space that is devoted to straight matter, 
and fully a third of the last page, is significantly mar- 
ked with a lead pencil. Now, about all I’m going to 
say, under the circumstances is this: I don’t know 
anything about Winterest; but judging from what 
I can learn from the contents of the Reporter, the 
paper is scarcely a crdit to the place. It is liberally 
patronized by local business institutions, but all the 
local news that has been scared up for this issue is con- 
tained in a trifle over three columns. There is every 
ear mark of a “dead one” in evidence. I’m sorry to be 
compelled to say it. 

Thomas Balmer of New York, the dean of adver- 

tising men, spoke before the Milwaukee Advertisers’ club 

Sept 21. Mr. Balmer argued that national advertising of 

certain staples no longer has so strong an appeal in the 

cities as it used to have. This is due in large measure tothe 

fact that the city consumer of staples buys the finished 

product rather than the raw material. Taking as an ex- 

ample, the national advertising of a certain brand of 

flour, which did not show as good results in the cities as 

in the country, Mr. Balmer said: 

“With every increase of the population the advertisers 

were confident that more and more flour must be con- 

sumed in Chicago, They based their advertising approp- 

riation and expectation upon the certain fact that so much 

flour must be eaten in Chicago, without the slightest rec- 

ognition that the larger and more rapidly increasing bulk 

of it was not being bought by the consumers, but by the 

bakers and sold to the eaters in a form which entirely 

precluded any possibility of there ever being any adequate 

return for the national advertiser in such a community.” 

Seth Brown of Chicago, an advertising expert, talked 
on the dignity of the advertising man’s occupation. He 

said that advertising consists in “selling good news,” and 

that if it isn’t good news, it will fail. 

Charles D. Warner, editor of the Cement World, Chi- 

cago, was honored in Detroit, ‘Mich. Sept 20, when the 

supreme council of the Scottish Rite Masons in session 

there, conferred the thirty-third degree of the order upon 

him. Mr. Warner has been engaged in newspaper work 

in Chicago for twenty years and his home is in Oak Park. 
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A Wealth of Practical Knowledge for Printers and Publishers 

How to Win Success Through Perfect Cost Systems and Honest Prices 

First. The Ben Franklin Club advocates a cost finding System for every shop, which enables you to 
determine the exact cost of the product you have to sell, whereto you can add a reasonable profit, if you 
have backbone enough. 

Second. You will come in contact at the meetings, with experts in your line of business who can teach 
you something—provided you don’t know tt all at present. 

Third. The social intercourse at these meetings removes the horns and cloven hoofs from your com- 
petitors and you soon discover that they are good fellows like yourself; friendships are engendered that 
sometimes fill the heart of your competitor with generosity and he 1s pleased to let you have the job and 
will assist you to get a legitimate profit for the same. This rule is reversible; it works both ways. 

Fourth. The friendship engendered in Reason Three creates a stick-by-each-other feeling, that your 
competitor will freely testify in your behalf when some pernickity, pestiferous, pistolonious customer 
endeavors to get you to discount your bill because all the periods are not perfectly round. This rule is also 
reversible. 

Fifth. The free use of the association secretary will furnish you with the information about the 
above kind of customers. 

Sixth. The Labor Department in the secretary's office gives you a list of the unemployed of the entire 
city and many outside, helping you to secure efficient help promptly and not let the job wait a few days 
while you advertise. 

Seven. The lessons learned from our School of Estimating, stiffen your backbone, so that you are not 
afraid to ask for a profit on your work. 

Eight. A membership conscientiously lived up to, pays mortgages, type founders, paper houses, and 
buys automobiles. 

Ninth. All of the above reasons analyzed and condensed makes a composite phrase which is—It’s 
a good Thing for you. Get in—BEN FRANKLIN MESSINGER. 

MINNESOTA CONVENTION OF PRACTICAL, EXPERIENCED 

PRINTERS AND PUBLISHERS PROVES THE MOST SUC- 

CESSFUL IN THE HISTORY OF SUCH MEETINGS. 

A MINNESOTA STATE BEN FRANKLIN 

CLUB ORGANIZED. 

NE of our regrets, last month, was that we 
were unable to give an account of the no- 
table convention of printers and publishers 
at St. Paul, in our old home State of Min- 
nesota—but we are somewhat consoled by 
the fact that we are able to present the 
same more fully in this issue and we feel 
that in doing so we are giving our readers 

hundreds of dollars in value in practical knowledge 
equally valuable, too, to those in the large metropoli- 
tan cities and to those in the smaller cities of the 
United States. For all this we are indebted to the 
Ben Franklin Messenger of Minneapolis. Instead of 
a synopsis, we have given instead, as an equivalent 
thereto, a statement of the precepts of the en Frank- 
lin Club from the first page of this splendid little 
publication. The Convention was called to order by 
E. K. Whiting of Owatonna, the city, where we helped 
to organize, as member and Secretary of the State 
Board, the State Public School of Minnesota a quarter 
of a century ago, so that we feel that we ought to 
know him, as we have known for forty years many of 
the enterprising publishers and printers of the North 
Star State. Memory makes it a delight to cull over 
the speeches and doings and we are rejoiced to notice 
that this new organization was started by the mem- 
bers of the North Star Daily Press Association, among 
whose members we have many readers and subscribers 
and we hope that what has been published, during the 
past three years as to the Ben Franklin Clubs and their 

work, in the NATIONAL PRINTER-JOURNALIST, was one 
of the incentives to this movement. Messrs. Hunt, 
Grondahl (of our old Red Wing paper) and Mr. Dris- 
coll, first mentioned as the movers, have been readers 
of this paper for years. Mr. Whiting said in calling 
this meeting to order: 

The Start of the Movement. 

The Chairman: Gentlemen, about three months ago 

at a meeting of the North Star Daily Organization of 

this state, we had Mr. Byron, of Minneapolis, with us 

for about a half hour’s talk on the matter of the Ben 

Franklin organization—there was at that time so much 

interest among the printers that it was voted to appoint 

a committee of three, consisting of Mr. Hunt, of Man- 

kato; Mr. Grondhal, of Red Wing, and myself, to call 

a meeting for the purpose of organizing a Ben Franklin 

organization in this State; and your committee has issued 

the call for this time. At that time the matter was put 

up to the organizations of the Twin Cities and the Ben 

Franklin organizations of the two cities very kindly came 

to the front and offered to provide for the meeting and 

for the entertainment. For that reason I am going to 

call at this time upon Mr. Driscoll, who is the President 

of the St. Paul organization, to give you an address of 

welcome. (Applause.) 

.Mr. Driscoll speaks of the St. Paul and Minneapolis 

Clubs and Extends a Welcome. 

Hr. Driscoll: Mr. Chairman and Gentlemen: It is a 

privilege to be called upon to welcome you. Many of 

you whom I have known for a good many years in the 

printing business. And, as the speaker has just told you, 

that the Ben Franklin Clubs of St. Paul and Minneapolis 

have given themselves the pleasure of furnishing the 

funds for the entertainment of this meeting, I want to 

call your attention to the fact that the Ben Franklin Clubs 
have funds. Now that is something that should make its 
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impression to start with, that we 

have money for this purpose. 

We welcome you not to the city alone, but to the 

Ben Franklin movement, which is a large movement. It 

is not only state-wide, but it is national in its scope. 
I am not going to take your time in going into any de- 

tails. The Committee practically requested me to be 

brief, they want to get down to business and to hear some 

real talk on this subject. 

In going into the Ben Franklin movement as a cost 

proposition every man wants to lose his wishbone. We 

have foundin our business when we started outat first there 

was some little confusion between our backbone and wish- 

bone. You want to lose the wishbone and not waste your 

time in studying cost unless you are going to go right 

through it and apply it to your business and keep on and 

watch it. The printing business is the sixth industry in 

the United States, and I don’t know of any line of busi- 

ness that is so poorly organized, or in fact, not organized 

at all. Now, I dare say that in the Minnesota Publishers’ 

Association, if any one should ask a member what his 

business was he would say a newspaper publisher, he 

would not say a printer; he is not proud of it, but he 

ought to be and it is his own fault. It is our own fault 

that we are not proud of being printers. One of the 

largest printers in Chicago sent his family on to Los 

Angeles for the winter; they persuaded him to go out 

there later on. He put on all his glad rags one night and 

went to a reception, dinner or something. Somebody 

asked him what his business was. Well, he said he was 

a printer. He did not say that he was one of the largest 

printers in Chicago and a successful one; but he took the 

train home the next morning. He decided that printers 

were not the real thing down in Los Angeles and he was 

going home. Now there is no reason for that. 

This is a matter that you cannot settle in a few days. 

Mr. Byron was telling me that in South Dakota they ap- 

pointed a committee in the morning to establish and 

recommend a cost system expecting to report at 3 

o’clock that afternoon. Now those of you who have studied 

have money, printers 

this matter for the last two years, having spent two hard 

years at it, realize that you are simply beginning. 

I welcome you again to the city, to the movement and 

I assure you of the co-operation of St. Paul and Min- 

neapolis. (Applause.) 

The Chairman: It is quite a peculiar condition, at least 

for the printers of the country, to know that the printers 

of the Twin Cities have gotten together; and I feel very 

sure that we would at this time be glad to hear from Mr. 

Girling, who is here as the President of the Minneapolis 

Ben Franklin Club. (Applause.) 

Mr. Girling of Minneapolis is Reminded of a Story. 

Mr Girling: Mr. Chairman and Fellow Sufferers: 

This introduction of the Chairman that the printers of the 

Twin Cities have gotten together, reminds me somewhat 

of a story of two traveling men that were traveling 

through the South and got lost one night driving from 

one village to another. It was a stormy dark night; 

they drove for miles and didn’t find a place of habitation 

until it was getting late and they saw a dim light through 

the woods. And Bill said to John, “Well, there’s a light; 

there is a place we can stay.” So they came to a settler’s 

cabin and knocked at the door. A tall, lank settler came 

to the door, they told him of their predicament and asked 

if they could stay all night. He says, “Wa’al, I guess you 

can. We haven’t very many accommodations here, but I 

guess we can take care of you.” So he invited them in. 

There was one large room with only one bed in it, and 

ther was a man and his wife and three or four children. 
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Well, they did not know where they were going to sleep, 

but they looked around a little. Finally the man gave 

them some supper, entertained them and talked to them 

a while, after which the lady of the house said to one of 

the little boys, “Johnny, I guess it is about time for you 

to go to bed.” So she took him behind the screen, un- 

dressed him and put him to bed, in the only one bed that 

was in the room. Johnny went to sleep, and as soon as 

he was asleep she picked him up and took him over in the 

corner and laid him on the floor on a shake-down they 
had there. And she did that same thing with little Mary. 

and also with little Charlie, until she had the three of 

them on the floor. Then she turned to the two traveling 

men and said, “Well, I suppose you gentlemen are ready 

to retire; my husband and I will go out while you go to 

bed.” Well, they thought that was all right; it was kind 

of them to give them their own bed, and they had what 

they thought was a very peaceful night’s slumber. But in 

the morning when they woke up they found themselves 

on the floor, they had been carried over and put in the 

same boat with the kids. 

Now I want to say that the printers all over the coun- 

try are all in the same boat. You may think you are 

sleeping in the bed, but most of you are on the floor. 

That is one thing that I believe we might agree on, our 

objects are the same, and we are all in the same boat. 

And if we have any knocking to do, don’t let us knock 

each other, let us boost each other, and go after our cus- 

tomers. 

I wish to say on behalf of the Ben Franklin Club of 

Minneapolis and of St. Paul, and of the movement in gen- 

eral throughout this country, that there has not been in my 

own experience in the printing business, which has cov- 

ered a great many years, a movement that I believe has 

been as beneficial, and is going to be more beneficial, than 
this one particular movement of the Ben Franklin Club; 

that is, the education of the master printers as to what 

their costs are. There is only one trouble that I find in 

the printing business, just one little simple trouble, and 

that is that we do not get money enough for our work. 

Now the trouble is between two people to settle, the mas- 

ter printer and the customer. The customer is not inter- 

ested in boosting the profits, so it eliminates him. It is 

down to one man, the master printer, to get his price. As 

the preceding speaker has said, we have got to put our 

backbone where our wishbone has been. You can get 

any price you ask if you have got the nerve to ask it and 

stick to it, to let the customer take his job out the front 

door to some other printer. If that printer has got the 

nerve to ask the price, he will get it and that is all there 

is to it. 

If we that are in the business do not know what the 

costs are of our product, how is the customer to know? 

This raovement is along the line of educating ourselves 

to what the selling price of our products should be. 

Objects of the Organization. 

I have not prepared any speech. I know that there 

are gentlemen present here that have the technical part 

of this cost proposition, so that you will all be benefited. 

They can tell you just how to go about it. I think that 

the troubles of the printers are simply that we don’t stick 

together. The question of the selling price of your prod- 

uct is one end of it that I think we ought to study. Most 

of us go into the work-room and think we can cut down 

the cost of manufacture, which I believe is a good thing’ 

to do. There are a lot of leaks in your work room that 

you can stop, most of them of good size, but there is no 

leak like the front office leak in not putting the right 
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charge on your ticket when your work is done. Do not 

cut it down to what you think is cost, or sometimes less 

than cost, but find your cost and then add your profit, 

and you will find that in the course of a short time. you 

will have a bank account to help boost the business 

with. 

I believe that this movement is going to spread from 

one end of the country to the other and by all of us unani- 
mously working together we are going to elevate the 

standing of the printing business. Mr. Hartman, of Chi- 

cago, who is here today, was telling me of a little incident 

that happened while he was down at West Baden. He 

met one of our Minneapolis bankers there and they got 

to talking of the standing of the printing business. The 

banker, who was president of one of the largest banks in 

Minneapolis, said, “Well, we feel that the printing business 

as a business is not a desirable customer to have in our 

bank.” Now these Ben Franklin Clubs are going to change 

that; we are going to put the printing business in the 

commercial world. In the matter of dollars and cents that 

are invested in the various plants, our business ranks sixth 

in the various businesses in the United States, which is a 

very creditable showing. I believe in the matter of intel- 

ligence, there is not a brainier, brighter, more intelligent 

lot of people connected with any business than there is 

with the printing business. That is the trouble with us, 

there are too many leaders, we are all heroes all by our- 

selves; each man knows more than the rest of us all put 

together. We must get together and learn. I believe 

this movement is going to put backbone into every 

printer; it is going to put pride into every master printer; 

it is going to teach thim-that his business is a business 

to be proud of, an honorable calling; that he can stand 

up and face the world and say, “My business is just as 

good as your line of business,” without being ashamed to 

take a position in any community. That is the way I feel 

about it and I am going to stick. 

Now if a man tells me what my costs are and shows 

where I have been wrong, that I have been charging com- 

position at 80, 85, and 90 cents and it costs me a dollar 

and a quarter, I am going to stick for that dollar and a 

quarter; and I believe if the rest of us will follow those 

same rules it will make a revolution in the printing busi- 

ness and in the printing line that we have never seen be- 

fore. It is going to put us where we belong. 

How to Organize and the Benefits. 

The Chairman: I think the main thing we want to 

know about at the present time is the details of how this 

Ben Franklin Club works. We have with us Mr. Byron, 

of Minneapolis, a man, I think, who has put in as much 

time on this movement as any man in the Northwest, and 

he has very kindly consented to talk to you at this time 

upon that subject. (Applause.) 

Mr. Byron: Mr. Chairman and Gentlemen: To begin 

with, I assure you I am going to be brief because I can 

tell all I know in a very few minutes. Through some 

mishap in the Postoffice Department we have a compara- 

tively small representation here today. I am informed that 

the majority of the printers to whom Mr. Whiting sent 

an invitation did not receive them, because I know there 

is enough enthusiasm in the state of Minnesota in this 

movement to warrant a very much larger attendance than 

is here today. 

I am a good deal like the negro preacher who said of 

the white minister who had the church on the street just 

above him, “Ah, don’t announce mah text every Sunday - 

in advance.” “Well, why don’t you, Sam?” “For this rea- 

son,” he said, “this white parson, he announces his text 

and the debil gets ahold of it and pulls it all to pieces; 
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he knows just what he is goin’ to talk about. The Debil 
himself don’t know what Ah’ am goin’ to say.” (Laugh- 

tet.) Now, gentlemen, in giving you this rambling talk 
I am going to give you my personal experiences in or- 
ganization work, and the Ben Franklin Club movement, 
also some little experience, possibly, with the cost 
system. To my knowledge, there are now in the 

country some 125 to 150 almost uniform cost sys- 

tems in the daily use. The printers throughout the 

country who are operating these costs systems are 

getting practically the same result. I do not mean to say 

that the results in one office are just exactly the same as 

in another, but by using a uniform system and compiling 

results, recapitulating costs, we find that the costs average 

about so much in each department. A cost system to the 
average country printer, for instance, seems to be a great 

stumbling-block; it is more than he can master. It seems 

to him to be a great barrier in the accounting system of 

the office. Printers, as a rule, are woefully lacking in any 

sort of a system. I know in Minneapolis when we in- 

augurated the cost system now in vogue a great many 

printers postponed the installation of a cost system for 

some unknown reason. When we got down to the facts 

of the matter we found that they had no bookkeeping 

system on which to establish a basis for a cost system. 

And in talking with printers all over the country I find 

that that same condition prevails everywhere. The printer 

is not a business man, as a rule. Notice the unbusiness- 

like methods of the printing fraternity at large that have 

held back the business men in the printing business. 

I am going to advocate most heartily the formation of 

a State Ben Franklin Club here today; that is the purpose 

of this meeting. Through the medium of that organiza- 
tion the weaker brethren, the men who have no business 

and who are as much your competitors as the good busi- 

ness men, will be informed on correct business principles, 

they will have the assistance of men who have had real 

experience in operating cost systems. If they can be 

made to see the light, I predict that it will raise the busi- 

ness of printing 100 per cent throughout the Stae of Min- 

nesota. 

Now, this is not merely a local movement, gentlemen. 

I was, fortunately, present at the formation of the South 

Dakota Ben Franklin Club. One of our members has a 

call to speak at the organization of a North Dakota Ben 

Franklin Club. So you see if we organize today we come 

in between North and South Dakota, 

I am looking forward with a great deal of pleasure to 

hearing from Mr. Hartman. Mr. Hartman has been 

President of the Chicago Ben Franklin Club for five years. 

He would rather organize and speak to printers than do 

most anything else, I am told. He is a missionary in 

fact. I want to say to you that the experience I have had 

in the Minneapolis Ben Franklin Club, having been its 

President for the first year of its existence, has been a 

most pleasant experience. It has given me a great deal . 

of information on which to build in my own business. The 

members in Minneapolis are most enthusiastic. I will 

make the assertion that the Ben Franklin Club in Min- 

neapolis, in its little over twelve months of life, has bene- 

fited the Mineapolis printers to the tune of almost a hun- 

dred thousand dollars. There is no reason why a state 

organization should not benefit the printers of the state 

in the same proportion, 

Now I am not going to outline anything about a cost 

system, that will come later. The cost system for the 

small shop is still in embryo. It is difficult to make such 

a simple cost system that anybody can understand it with- 

out expert supervision but after a man has attained the 
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knowledge, he will never relinquish it, I.-assure you. When 

I went to organize a small town in Wisconsin a short time 

ago I asked one of our members if he had a message 

to send to the printers here. He was a man who had 

demurred about putting in a cost system. He formerly 

said, “All the cost system I want is to look at my bank 

account at the end of the month and I can tell whether or 

not I made any money.” Now that, gentlemen is the 

superficial way in which the printer has been working as 

long as I have known anything about printing. When I 

went to the man and said, “Have you a message?” he 

replied “No, no special message” (they can’t help but 

break out somewhere), “ Well,” he says, “I will tell yow 

what: if you offered me a thousand dollars right in my 

hand now, and I need the money because I am putting 

in some extra machinery and one thing or another. I 

wouldn’t take it for my cost system.” And that is the 

way they all speak. Nine months after a printer who 

had been in debt in Minneapolis for twenty years to 

my knowledge, had put in a cost system I happened to 

drop into ‘his office. It was the oth of the month. He 

pays his bills on the 1oth—when he has the money. ‘Well 

Byron,” he said, pushing back his check book, “I am just 

through signing my last check. I have cleaned up every- 

thing in nine months.” I said, “What do you attribute 

it to?” “The cost system and nothing else,” was this man’s 

answer, 

Now you are going to ‘hear a good deal of talk about 

cost systems and about organization. But I want to 

urge you, gentlemen, in forming a State Ben Franklin 

Club to appoint officers who are interested, in ‘the first 
place, and who will give some little time to the matter, 

and then I want to urge you to co-operate with your 

officers. I mean to co-operate with them myself. I 

hope St. Paul and Minneapolis will be included in the 

' state organization because I know our friends are eager 

to participate in any good that may result from your 

organization. I believe the committee has not outlined 

any organization plan; it is right in your hands. 

I will-say that one of the greatest benefits we get in 

this movement is meeting in a friendly way. Of course, 

where we have local organizations we can meet as often 

as we choose. In Minneapolis we meet once a week. We 

have a week-end luncheon-at one of the popular cafes in 

Minneapolis. From a quarter to a half of the member- 

ship are always there. We discuss matters pertaining to 

the business, not only to the cost system but to trade 

abuses, etc. We are getting a great deal of benefit and 

we are growing in strength and knowledge every day. 

And while Mr. Girling made some disparaging remark 

about the attitude of the bankers towards the printer, I 

will say that in the heart of the city of Minneapolis 

where the printer did not stand ace high a year ago, the 

banker considers the average printer a very good cus- 

tomer. Well he may, because he has seen him grow, he 

has seen his bank account grow, and he has seen him take 

care of his notes, as he very rarely did heretofore. He 

is in very good standing with the banker, and that is the 

result of the cost system. 
But we have our lapses, we miss fire occasionally. It 

is impossible in our business to figure the price of a 

job in advance and get a profit we always think we are en- 

titled to: There is an element of guesswork in printing 

and there always will be, which necessitates all the more 

a first-class cost system. If we know the cost of our 

product, the rate per hour it is costing us, we have elimin- 

ated half the guesswork on any job we figure on. As TI say, 

there will always be an element of guesswork, but we are 

educating ourselves. We are comparing estimates after 

jobs are out, we have a regular class in estimating. We 
have a blackboard in our club room., When jobs go wrong 

members are very willing to make examples of themselves 

for the benefit of the fraternity. We analyze those esti- 

mates and we analyze the cost after the job has gone 

through the shop to compare results. I am urging very 

strongly that all members in our organization estimate 

jobs on a uniform estimate blank. Our organization has 

printed estimate blanks which we consider very good. We 

have brought a number up here today and I shall be very 

glad to have every man take some home with him. Those: 

estimate blanks are uniform; they are just as. uniform as 

cost system distribution blanks and they can be compared 

item for item. We show them to our foremen, we show 

them to our superintendents and in every way we are 

making this an educational movement. It is time we 

woke up, as I said a short time ago. The small printer. 

looks askance at a cost system. I am going to advocate— 

this is just a personal suggestion—that for the time being 

the printers throughout the state be furnished with price 

lists of what thigs are really worth, what jobs are really 

worth based on the experience of men who have operated 

a cost system. I should like to see you appoint a cost 

committee. It will take some time to work this out, but 

we must practice patience in this new movement we are 

putting forth. I believe if the printers can be made to be- 

lieve that these prices are based on the actual cost, with 

a slight percentage added for profit, that nine-tenths of 

them will be glad to use it. I have spoken, perhaps, to a 

dozen printers’ organizations in the last year. I know 

that they are absolutely ignorant as to the cost and ab- 

solutely ignorant as to what the successful printer is 

charging for his product, they do not believe the facts. 

If these men could be convinced, we would accomplish a 

great deal. Sometime these printers remind me of a story 

that Mr. Curtis told the other day. I shall try to tell it to 
you. I think it has a very apt application. A farmer 

from the country came to the nearest town to see 

a circus and when in the animal tent he saw a camel. 

It was the first camel he had ever seen. He looked the 

camel over from head to foot, he observed the broad, 

spreading feet of the animal, then he went up and looked. 

at the long, snaky legs, and split lip, and the humps. on: 

its back, and its long tail, and he shook his head, turned 

away and was going out, but he turned back and gave: 

it another look, saying, “Damn! There ain’t no such, 

animal.” A 

Mr. Hartman of Chicago, One of the Fathers of the Ben 

Franklin Movement Speaks. ; 

The Chairman: Now, before getting down to the bisi- 

ness of this meeting, we have with us a gentleman from 

Chicago, Mr. Hartman, President of the Chicago’ Ben: 

Franklin Club, one of the first in the United States.’ I° 

think we would be able to gain a great deal by knowing’ 

of the work in Chicago. I am going to call at this time 

upon Mr. Hartman, of Chicago. LAT A Ite 
Mr. Hartman; Mr. Chairman and Fellow ‘Printers: 

I want to assure you that it is a pleasure to be ‘with 

you here today in this uplift movement of the North=" 

west. I believe that there is more work being done in the 

Northwest today for the printers than in any other part 

of the United States. We in Chicago, of’ course, have 

a great big proposition. We have’ about eight hundred’ 

printing offices in the city. We tried for a long-time 

to bring them all into the big parent organization whi¢h 

represents about 80 per cent of the invested capital and 

the output. We found that it was a very hard matter’ 

to bring in the outside printers, so we have organized a North 

Side Ben Franklin Club, a West Side Ben Franklin Club,’ 
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a Hyde Park Ben Franklin ‘Club and another at South 

Chicago. These little fellows at South Chicago have 

gotten up a price list; they would not go into the cost 

proposition because they said that there was too much 

work, but they got up a price list and had us pass on it, 

and they are charging those prices faithfuly. No man 

can get a cut who goes from one printer to the other, he 

gets the same prices. The printers have money in their 

pockets today, when they used to be hustling to get car 

fare to go down town and get a lift of paper to carry 

home. 
Now, the Ben Franklin movement, I believe, started 

in Chicago. About eight years ago I came into possession 

of the plant that I now own and the first thing I did was 

to set down with Mr. Bookeeper and say, “Now let us 

estimate what our costs are in the different departments.” 

I thought I knew something about cost because I had 

been in the business about twenty-two years. We sat 

down and we estimated the cost in each department, and 

we fixed our cost price at the figures arrived at. Our 

jobs coming through showed a very handsome profit. At 

the end of the year I called in an expert accountant to 

go over the books and when he got his figures he came 

to me and said, “Well yow have made $4,300 this last 

year.” "1 said, “You are crazy, “*Comecover here, let me 

show you something.” I went and got my job tickets. 

IT had the cost in one column as we figured it, and the 

selling price in the other. We were averaging about 20 

per cent and we did $140,000 worth of business. “Now,” 

I said, “you are crazy. You go over your figures again.” 

He said, “All right, I will do it.’ He came back and said. 

“T can’t change it.” You can imagine what my feelings 

were. I went home that night and I just laid there all 

night, I did not sleep a wink. I knew there was something 

wrong. The next morning when I came down I said, 

“Charley, now you take this old distribution record here 

and you put down every day the number of hours and 

charge against jobs, and proposing them. I told him to keep a 

record of every hour, chargeable and non-chargeable and at 

the end of the month we had got it down to a science, but we 

were still selling composition at about 20 cents an hour 

under what it actually cost. Taking that 20 cents an 

hour off more than wiped out that big profit trat we 

thought we were making. So I put. down a dead line, 

hour. no figures to be made below such and such a cost 

per hour. The result was that our business dropped 
down from $140,000 to $111,000, but when we got our figures 

from the expert accountant the next year we had 

gained $13,000 on $111,000. 

When I was losing the work all the time I used to get 
cold feet, go back to my little office and stay there and 

hold my head. I would say. “I guess I had better go 

back to that old system and take it hit or miss,” but 

I finally stuck and you cannot get me to go back now 

because I know better. 

I had one great big job for a large store, 75,000 copies 

of a catalog, containing 285 pages and I made $6 on 

that job when I had the correct cost. I thought I was 

making money. There are others still doing that job at 

that price that have not a cost system and they are up 

against it all the time while I get time once in a while to 

go around and talk to my printer friends in the country, 

because I have got a dollar or two in the bank and I am 

not always shinning for money. The cost system is what 

did it. (Applause). 

Now, gentlemen, after I got: this cost system working 

I said, “If that is a good thing for me it ought to be good 

for everybody else.’ I called in five lor six of my old 

ftiends and put the proposition up to them. Now I said, 

credit bureau in Chicago. 

Qlationat (Printer: Journarist 

“We had, years ago, in Chicago, several organizations. 

Commercial Printers and everything,and there is only one 

in existence today with a membership of possibly twenty- 

five or twenty-eight, all the others went out of existence. 

“They were formed on wrong lines.” And we prepared a 

platform that we are sticking to and which we have found 
so liberal that everybody can come in. We do not ask 

them to do anything only to find their cost, and we be- 

lieve that when they know the cost of production they are 

going to get a profit if they can, or let the other fellow 

do the work. After we talked the matter over we called 

a meeting and got forty-five of the printers to come in and 

join us. We put our dues at $12 a year for any size shop. 

It was awful hard work to get that little dollar. Our 

revenue was so small that we could not do anything. 

Then we reorganized practically and raised our dues to 

$5 per year for each cylinder press, and we have boosted 

that since to $7. We are spending about $8,000 a year 

and the printer pays no bill that he is getting the benefit 

of more cheerfully than his dues in the Ben Franklin Club; 

they are ready to boost the game all along the line. 

Now what we have to do today is to educate the men 

that are master printers and then we have got to go to the 

workmen. We have to educate the workman so that when 

he comes to start a shop he will be started right and will 

be a successful printer from the start. We are going 

farther than that, we are taking up the proposition with 

the supply men. We believe the supply men should have 

stated terms of sale, he should not let every Tom, Dick 
and Harry get into the business because he has got $12 

or $15, for that is the fellow that is ruining the business. 

We found on going to the records of Cook County that 

the printing press manufacturers and the type foundries 

held mortgages taken within fifteen months to the tune 

of $237,000 in the city of Chicago alone. ‘They are hurt-. 

ing the business today, as Senator Beech said to the cost 

congress. We do not say that they shall not sell to a 

man and take a mortgage, but when they do sell him they 

should get a certain amount of money down and be sure: 

that he is capable of running a successful plant before they 
let him start. When they do that, we will not have any: 

fault to find with them. 

We have also inaugurated a collecting agency and a 

We have got a line on these 

fellows that are sticking every Tom, Dick and Harry and 

there is only one printer stuck now, as a rule, when there 

is a deadbeat around. As it used to be, they would try 

Mr. Byron, the next gentlemen, and so on all along the 

line, getting all the printing they wanted and nobody ever 

got a dollar. We have stopped that. 

We have another proposition: When a customer had 

a dispute with a printer and the printer sued for a bill, he 
could get every printer in town to go into court and say 

the job was no good, or it was not worth the money. I 
said to the printers, “If a lawyer sues you for a fee, he - 

can get every lawyer in Chicago to go on the stand and 

swear that his charge is reasonable. Why not the 

printer?’ Gentlemen, we have stopped that. We can go 

in and sue now and we can recover every time. That is 

only where a man is entitled to it; we will not back up a 

proposition where a man is trying to rob somebody else, 

because that is not what we are preaching. We are 

preaching honesty in the printing business, and to be. 

honest you must first be honest with yourself. That is 
- sell your product at a fair profit, you must pay your work- 

men fair wages and you must treat your customer fairly 

and squarely and not rob him. If you have no cost sys- 

tem you cannot be honest and successful. I will show you 

why. You take one man’s job at a loss and you will rob 
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the other fellow to even up. That is not square. We 

want each man to pay a fair profit on what he gets from 
us; and when we work on those lines we can go out before 

the world and we can make them respect us, they have got 

to respect us. We are the backbone of the commerce of 

the country. If you stop today our printing presses in the 

country for thirty days it will paralyze business more than 

if every passenger train running into Minneapolis, St. 

Louis or this town were stopped. There is no doubt 

about that, you cannot do business without printing. You 

cannot educate, you cannot spread religion or anything 

else. Your product is absolutely necessary to every man, 

woman and child on the face of this earth. Then why not 

get some reward for what you are doing for mankind? 

As I am to talk tonight I am not going to weary you 

because you might be in the same fix that Pat was when 

he went to church. The minister was preaching on 

prophets or saints or something, I don’t remember which. 

Pat sat back on a bench and finally fell asleep. He woke 

up just about the time the minister said, “Now we come 

to Jeremiah; wher shall we place him?” Pat got up and 

said, “Your Riverence, Jeremiah can have my seat, I am 

damn tired.” (Applause.) 

Printers Everywhere Interested. 

The Chairman: I think you will all agree with me 

that there is a very widespread interest over the country 
along the lines of work outlined by the Ben Franklin or- 

ganization. I think the country printers particularly are 

becoming more awake to the need for some definite 

information as to costs than they ever have been before. 

There has been a great deal of jealousy among the little 

country shops when there really has been no need of 

it. You take it, for instance, in a town like my own: 

We have three shops. I do not suppose there is two per 

cent of the work in that town that goes out of town, 

and yet the printers all this time have been cutting each 

others’ throats and nobody making any great money off 

from it except the customer. 

I was amused the other day when I took this invi- 

tation, which was issued, out to one of my competitors. 

He comes from one of the towns near by. He read 

this invitation through and then said, “Well, when the 

printers of the town that I come from (naming the town) 

get to the point where they are interested in this thing 

I will think there is something in it.” ‘Well,’ I says, 

“my boy, I will tell you something that you don’t know. 

The printers of your town got together this morning and 

had a meeting to see what they could do about this 

very condition,” which shows that the printers over the 

Northwest are becoming more and more interested in 

this work. 

I take it, in coming together as we have it has been 

the intention to make this organization a permanent one. 

We are open for suggestions as to how ‘it shali proceed. 

It has been suggested that a committee on permanent 

organization be appointed to outline this matter for us 

and that we proceed to the election of officers at this 

time. If you have any suggestions to offer we would be 

very glad to hear them.” 

Matters with regard to organization and election of 

officers were considered, and a committee appointed on 

permanent organization. Mr. Whiting was elected tem- 

porary chairman, with power to appoint committees. 

Questions Asked. 

The Chairman: It has been suggested, gentlemen, that 

there may be some of you present who want to ask some 

questions, who want to know what this movement is all 

about and what this organization can do for you ih your 

own individual offices. We have Mr. Hartman here with 

us, Mr. Byron, Mr. Driscoll and some of the other mem- 

bers who can, I know, answer any and all the ques- 

tions which you may: want to ask. We would like to 

make this just a free and easy meeting, and I would 

ask that you at this time ask any question you want 

to. I have talked to Mr. Hartman and he savs he will 

be very glad to answer any questions that you may wish 

to ask, 

Mr. Driscoll: Mr, Chairman, I want to ask a ques: 
tion which I think is in the minds of some of the men 

here, perhaps. I know it has come up in our Ben Frank- 

lin Club, and that is the question of a cost system being 

applied to a small office. Now I believe that that is one 

of the questions that will arise in this meeting. By a 

small office, I mean the average office where a man has 

got possibly one or two cylinders, working a few men 

and doing this own work, and the fact that he is oc- 

casionally on a case, taking stock, occasionally looks 

after the press, occasionally doing something else, is 

called away or doing soliciting, as a number of our 

printers are here. The question has arisen. Can that 

man keep track of his time and charge it to jobs intelli- 

gently and get a real cost on that job? 

Figuring Cost in Small Offices where Proprietors are 

Workmen. 

Mr. Spencer: Mr. Chairman, I can answer that ques- 

tion. I am running just one of those shops, I have one 

cylinder and two jobbers; we employ seven to nine 

people, including two brothers, proprietors. ‘The two 

brothers are active in the shop all tthe time; that is their 

time is broken up more or less, but they are active work- 

ers. Our office force is merely nominal; we do our of- 

fice work ourselves. We follow the cost system and I 

think practically. Our results are practically the same 

as in the other offices. We have had it in operation 

something like fourteen months now. 

Mr. Driscoll: Well, that answers one question I wanted 

to ask. Do either of you work in the shop? 

Mr. Spencer: Yes, we do. 
Mr. Driscoll: And you are able to keep your time? I 

mean when you go into the shop you take your own 

time, don’t you? 

Mr. Spencer: Well, we take the time ticket ourselves, 

we keep the time, we charge whatever time we work to 

the jobs; but we do not charge it in our distribution of 

chargeable hours inasmuch as we draw a Stated salary. 

Mr. Driscoll: Well, why shouldn’t I charge that job. 

Mr. Spencer: We do charge it to the job. 

Mr. Driscoll: Well, you get the actual cost on the job. 

Mr. Spencer: Yes sir. 

Mr. Driscoll: That is, if your outside work required all 

of your time and the man that you put in your place. 

Mr. Spencer: Well, if I do an hour’s composition I 

charge an hour’s composition and place it on my job 

cost. 

Mr. Driscoll: Yes, that is what I am getting at. I asked 

that question because, perhaps, it was in the minds of some 

of these people. I know I have been asked that question a 

great many times. People in small offices look around and 

think, why here is an office with a hundred men, or fifty 

men, or two hundred men; they say that is all right, you are 

big enough for a cost system, but I have only a small office, 

I do part of the work, and it won’t work with me. 

Mr. Spencer: It will work, it is the easiest thing in the 

world. 
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_ Mr,: Driscoll; (Fhat,is.the point I wanted you to demon- 

Bttale anak: ws 
Mr. Spencer: I find that it only takes me about fifteen 

minutes longer to do~ my. little office work each morning 

than it did under the. old system (which was not much of 

ahy- system), in figuring up my time tickets, my work on the 

time tickets when it is necessary, and applying the tracer 

sheets and to the jobs. It is so simple and easy that any man 

can.work it. Is there anything else, Mr. Driscoll? 

Mr. Driscoll: That is the only question I can think of 

I may get another one in a minute. 

Mr. Chairman: I think that was a very timely question. 

‘here is another question which will arise, I know, from 

the standpoint of the country printer: Can he keep a cost 

system where his men are working back and forth from the 

job ‘office to. the newspaper office? I think Mr. Byron can 

possibly answer that question, because I have talked with 

him aboutrit a good many times in regard to my office. I 

notice: we have one or two men who have come in, good Re- 

publicans from the Democratic convention, and I know 

they will be glad to hear something about it. 

now. 

How to Operate a Newspaper Plant and a Job Plant 

Under the Cost System at the Same Time. 

Mr. Byron: Mr. Chairman and Gentlemen: In answer 

to Mr. Whiting’s question how to operate a newspaper plant 

and mechanical plant at the same time, I will say that the 

general rule applied is to make the newspaper a customer 

of the job plant. If it was not for the newspaper the job 

plant. would be without that business. To simplify the whole 

system, we make the newspaper a customer of the job plant. 

You have operators on the newspaper or employes who do 

not properly come under the head of the mechanical depart- 

ment. The reporters on the newspapers should not be over- 

head expense in the printing department; they are an expense 

of the newspaper. If there aretwo proprietorsandthe ques- 

tion of how to divide the time comes up, they must analyze 

the amount of time each spends in each department. One 

partner may be entirely on the newspaper, another may be 

business manager of both the newspaper and the job plant. 

The editor of the paper has nothing to do with the job plant. 

In my judgment, his time should not pertain to the job plant. 

If the manager’s time, as in Mr. Whiting’s case, is divided 

between the newspaper and the job printing business, he 

should divide his time account to the ‘amount of time he 

puts in on each. The newspaper may consume half of his 

time, the job plant the-other half. ‘Therefore, one-half of 

one man’s time is what we call-an office expense or overhead 

éxpense on the job plant. ‘Now that cleans the whole thing 

up. If you-are’ running a newspaper and have no job plant, 

siinply: job the newspaper ott to a competitor, you have to 

pay him so much for printing it) Treat your own business 

in-that'same way, make the newspaper a customer of the job 

plant and put into your cost system.all the machinery in the 

job plant which you use on the newspaper. It leads to an- 

other thing in the newspaper end. You will find that you 

cannot set up ads for seven cents an inch. It will give you 

some light on what advertising is really worth when you pay 

for it. You will find as you go along that you will make a 

great many discoveries where you are wrong on your news- 

paper end. I think I have answered that question, Mr. 

Whiting. 

The Chairman: We have with us Mr. Grondahl, from 

Red Wing, who operates a newspaper and job office combined 

and who has the cost system in operation.. I think that he 

can probably give us some information which should be of 

interest to the country printer. 

_Mr. Grondahl: Mr. Chairman and Gentlemen: We have 

had the cost system in operation about a year. One of the 
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first questions which I asked was how to keep cost when you 

had both newspaper and job plant. It is not so difficult if 

you get accustomed to it. You can keep your records for 

your newspaper just the same as you keep the records for 

any job. That is what we do, and everything is charged 

up against the newspaper. We have two papers, a daily and 

a weekly, and we keep separate account. We divide the cost 

of the two newspapers in every department, whether in the 

press room or in the mechanical department. The type and 

composing departments are charged up against the news- 

paper, either the daily or weekly; then floor space and inci- 

dental charges in connection therewith are based upon the 

floor space consumed by the different departments, the job 

and the newspaper. ‘The reporters’ and editors’ salaries and 

things connected therewith are charged directly to the news- 

papers. The executive officers’, that is, the manager’s sal- 

ary, the stenographer’s, bookkeeper’s, and the clerks’ sala- 

ries, etc., are charged pro rata in proportion to the amount 

of business done in the job and newspaper departments. It 

is a very simple matter. 

Now there is one thing probably that will confound a 

good many, that is, on a new cost system they think it is 

going to complicate their bookkeeping. Really this has noth- 

ing to do with the bookkeeping of the office. If you have 

a set of books that you want to keep a certain way, 

keep them that way. This system is simply to give peo- 

ple who are running a business a thorough knowledge of 

what the goods cost them. When they know what the 
cost is they can enter it on their books right. We have 

a. daily advertising account, weekly advertising account, 

job department account, bindery account, etc. In the office 

proper where the accounts are kept, each one of those de- 

partments is naturally separate, and it would seem by intro- 

ducing a cost system in these departments you would natu- 

rally complicate your office bookkeeping; that is not neces- 

It does not complicate because cost records are kept 

absolutely separate. It does not conflict with the business 

records of the office in any way. If there is any question 

that anybody wishes to ask that I might not think of, I 

would be glad to answer it if I can. 

The Chairman: I had a little experience day before yes- 

terday with my own competitor, who is a gentleman about 

twice as old as I am and been in the business for forty years. 

I have had a good deal of difficulty in making him under- 

stand the importance of this cost system. I had a job com- 

ing up a couple of days ago and I went to him and told him 

that there was no outside competition on it; that in my 

judgment the best thing to do was for us to go over the job 

together and then whichever one of us was fortunate enough 

to get the job would be able to make a good fair profit on it. 

I could not make him see it that way,although I argued with 

him for quite a while. I finally told him as I left him. 

“There is just one thing I would like to have you do. You 

have been operating your business upon one of the price lists 
which Mr. Ramaley put out when he first went into the busi- 

ness, and if you won’t do anything else, I wish you would 

buy one of Mr. Ramaley’s latest books and get up a little 

bit closer to what present costs are.” Now Mr. Ramaaley 

is a.man who has been using these price lists for a great 

many years. As I understood it, he put into his own office 

some time ago this new system, and as the result of that 

he has been compelled just recently to issue a new. price 

list. I think we would all be glad at this time to hear 

from Mr, Ramaley. 

Mr. Ramaley, for Thirty Years a Writer and Publisher of 

Books on Costs, Speaks. 
Mr. Ramaley: Mr. Chairman and Gentlemen: I think 

you are trying to switch off the discussion as to how the 

country printer can put in the cost system satisfactorly. 

sary. 
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Is that what you want to discuss now or do you want 
something else discussed? 

The Chairman: 

as to the costs. 
No, I just want to hear from you 

Mr. Ramaley: Well, I have been working on the cost 
system for some time in various ways, but when the Den- 

ham cost system was brought up here and when I began 

to receive those figures from Minneapolis with reference to 

the Ben Franklin Club, I began to look into them very thor- 

oughly. I thought possibly they were not quite right. But 

I undertook to demonstrate them thoroughly by the Denham 

system, and I have got that now. For nine months I have 

been using that system and I find that they are just about 
right. 

What I want to say to the people that are gathered here 

is that you may make up your mind to this thing, whether 

you are running a small office, that there is going to be 

nearly a uniform cost, it is a very small difference. If you 

reach the point where you consider that there is pretty nearly 

a uniform cost, then you are going to reach the point where 

you can come near to agreeing on cost figures. 

We have had our experience here in the Ben Franklin 

Club of St. Paul on estimating cost. We have had the same 

experience that they have had in Chicago, the same experi- 

ence that the Ben Franklin Monthly speaks about, a variation 

running as high as 50 per cent, even by these people that are 

putting in the cost system, as to what the value of the work 

is. Now what is necessary to do is this: If a thousand men 

have assumed that the cost of hand composition is $1.10, 

why do we want to go back and somebody else say, I can do 

that hand composition for 80 cents, or I can do it for 9a 

cents? Why not say at once $1.10 and let it be a fixed price 

until it goes up? Until it goes up? Why not say the same 

thing with reference to press work? Now the only thing 

when you do that is you have assumed as true what the cost 

congress said, which is on record, .that you must add to 

per cent to handle paper. That is all right. It does cost Ia 

per cent; it costs some men more than Io per cent. It may 

cost Mr. Hartman more or it may cost him less; it may cost 

Mr. Driscoll more or less, I don’t know; but it costs Io 

cents; put that down first, that.is your cost. You have a 

starting point on cost. If you have a time ticket and you 

have got that time ticket in front of you, you have had a job 

and you have had that job entered up, you have a figure there 

of everything and everybody that has been on that ticket as 

to what amount of time has been put on it; you foot that 

time up and you have. it at the bottom. If it is your hand 

composition you know just exactly what that is. If you have 

got your press work, $1.35, foot that up by the hour, if you 

please, and you have that much. Now you are all right. The 

only thing that you are questioning about is if you are mak- 

ing estimates right, that is, if you are making estimates be- 

fore you get the job. The only thing we fall down on is, 

how many hours is that going to take? that is all. Well 

now, when you come to a conclusion about it that a man at 

the present time will not average in any office—there is no 

printer or no set of printers in any office that will average 

more than 800 ems an hour. You use that figure. I used to 

be able to set more than that myself,agood deal more than 

that. We used to think that every man in conection with the 

business ought to make a thousand an hour if he was work- 

ing by the piece, without any question. When we have got 

all these things settled down it seems to me it is an easy mat- 

ter to arrive at-the valuation of what we ought to:charge for 

our work. I say that the price we are charging now, $1.10 

an hour for hand composition, is as low as we ought to 

consider the cost,and we ought +> get our profit above that. 

We are not getting it. We are iot getting a satisfactory 

profit above that cost. A whole }.1t of people consider they 
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can do that composition at a good deal less, so consequently 
we have to try to educate these people up to do that. It 
is the same with reference to press work. |’ 

I went over three estimates of the Ben Franklin Club in 
the Chicago paper. I received it this morning. -There was 
one job there on which a man gave an estimate, that is, ‘he 
figured his cost. I don’t know whether he figured his cosi 
or figured the value, but he added $15 to it, figured it ‘at $60, 
which brought it up to $75. The job was sold at $48, ‘appar- 
ently. I took the cost system on the basis of $1.10 and $1.35, 
and I took the average in a general way of things ‘and -] 
found that the $48 was not so very far out; it was a little 
shy, it ought to have been more. There was another job 
in there of 3,000 letterheads, five forms, lots of coloring on 
it, bronzing and some other things. There were 15,000. im- 
pressions, and that job was done for $11. Of course it was 
on separate forms. That press work was figured right 
straight through at 80 cents a thousand. There was some 
embossing on it, too, all through. If you'had a unit for that 
cost there you would not make such figures as that. The 
job evidently was done at less than the cost value, it was 
done quite a little bit less than the cost of it. That is the 
difficulty about this thing, to educate these people, to. arrive 
at a unit to start with. You do not want to figure that the 
press work can be done within an hour or two hours, or that 
the composition can be done within a certain time and figure 

that way, but you want to get the thing so as to get:.at 

the average expense of doing the work. The-average is not 

the same; some shops take a great, deal more than others, 

You want to reach the average. Unless you establish a unit 

you never will arrive at anything like a uniform cost for 
your work. (Applause). 

Differences in Estimates. | 

Mr. Hartman: Mr. Chairman, I would just like to 

make a little correction here in something that Mr 

Ramaley said about the vast difference in estimates. We 

find that the shops that have cost systems: are ‘estimat: 

ing within five per cent of each other. That #s very 

close. I would just as soon be five per cent ‘highe? that 

the other fellow as to be five per cent lower, becatse''if 

I cannot get a job from a man with an extra five per cent, 

[T am no salesman, But it is the fellow that:has no‘cost 

system that goes along and makes those''fool bids, >The 

cost system, if you watch, will give you the best line*on 

estimating, that you cannot get in any other’ way. ‘You 

watch your work straight through. You will find ‘the 

majority of printers without a cost system take the press-+ 

men’s say-so, that this préss will run 1,500 or 1,800. im« 

pressions an hour, and they are figuring on that line. 

When you get right down to the facts and figures you ‘ate 

getting about 900 average running time. ‘I defy anybody 

to show a better record than that if he keeps it straight 

and thoroughly, and if he does. the average class of work, 

that is the better class of work. On cheap, sloppy hd 

he may get 1,00 or 1,100. 

We have some printers in Chicago, when we bring es- 

timates before the club, who sit up there and can under- 

bid everybody else in competition. They say they have to 

do it in competition because they cannot get the, work. if 

they do’ not do it. We had a man at.tthe last. meeting, 
and a job cost to produce $570, the composition was done 

at a loss. It was a job of,my own, I bought the compasi- 

tion on the outside from:a linotyper and I had him make 

it up. It was absolutely away below cost, and then:. the 

job cost $570. And this man said he could:do it.for. $512 

and make money at it. I got after him this way: I, said, 

“What is your cost per hour on your presses’” It; was 
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largely press work outside of the composition. “Well,” 

he said, $1.56 an hour.” I said “How much for ink?” 

“Oh,” the said, “the ink is included in the press work.” 

Well, the ink costs 30 cents a thousand on presses. I 

said, “How many impressions do you get an hour? He 

said, “I think we average 1, 100. He figured that press 

work for $1.26 when it cost him $1.56 and still insisted 

before we had him pinned down that he could make some 

money. But after we analyzed his figures in this way 

he said, “Well, I guess I am too low, but that is the 

way I would figure in competition because the others do 

it.’ I said, “Why not get right yourself first, get up 

where you ought to be and then go after somebody else 

that is just as big a price cutter in the business as you 

are?” ‘That is what we need. We have to get one sin- 

ner to repent at a time and then go after the next one, 

and we will eventually wipe them out. 

(Concluded in November Issue) 

Sound, Practical Views on Church Ad- 
vertising 

“Churches should advertise as well as business houses, 

for both have goods which are needed by the people,” 

said the Rev. I. L. Cory, of Waukesha, Wis., at his first 

meeting this fall of the Milwaukee Ministers’ association 

held Sept. 20. The Rev. Mr. Cory spoke on the subject 

of “Church Advertising.” He told of the importance of ad- 

vertising to the business man and cited figures to show 

the enormous amounts spent for this purpose. Most of the 

legitimate advertising paid in increased sales, he said, with 

the result that the tendency was toward a higher form of 

telling the people what the merchants had for sale. There 

is an ethical trend in the advertising of the present day,’ 

he said. “Scientific advertising is coming to the fore more 

and more. The true ring of the metal of advertising is 

being heard, for a new reign of truth is entering. The 

mental and ethical qualities of the. advertising man are 

being developed, with the result that there is less of the 

exaggeration than formerly. “Honesty is the first es- 

sential to successful advertising. This means conforming 

exactly to the truth. It means the presence of dignity and 

poise. On the whole there is a promise of great ethical 

value in this manner of letting the people know what they 

need.” ‘Twhe speaker said that while advertising was essen- 

tialto. the successof the businessman, it likewise wasneed- 

ed-by the. church. “If advertising is scientific salesmanship 
for. the business man,whyshouldnot teachings proclaiming 

and publishing the scientific accomplishments of the church 

be equally correct and effective?” he asked. “I believe that 
church advertising is equally important, on the ground 

that the things proclaimed there are needed by humanity. 

There should be the same faith in advertising of the 
church as there is in that of the merchant. It is a mod- 

etn method of placing the truth in the minds of the 

peopte.” 

Missouri School of Journalism 

Eighteen. states and two foreign countries are repre- 

sented in the opening week’s enrollment of the School 

of Journalism of the University of Missouri at Columbia. 
The states from which students are enrolled are Cali- 

fornia, Cotorado, Florida, Georgia, Illinois, Indiana, 

Iowa, Kentucky, Mississippi, Nebraska, New Jersey, New 

York, Oktahoma, Pennsylvania, South Dakota, Tennessee, 

Texas; and the foreign countries of Canada and China. 

The enrolifment shows an increase of 25 per cent over the 

total enrollment of last year. 
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Continuous and Cumulative Value of 
Advertising 

J. L. Parker and Ralph O. Smith were in the rug busi- 
ness for themselves on Thirty-fourth Street, which they 

gave up to go with Joseph Wild & Co., rug merchants. 

They were advertisers—not big—but they were steady 
advertisers. 

They have been with Joseph Wild & Co. for more than 

a year, yet letters continue to come addressed to Parker 

& Smith at the old address on Thirty-fourth Street, mak- 
ing inquiry about rugs as the result of the advertising 

they did—and they haven’t advertised anything at all for 

fifteen months! 

Mr. Parker told me that after a lapse of a year, he would 

send a boy to their old store occasionally and would say 

to himselfi—“Surely there won’t be any letters now,” but 

the boy never comes back without bringing a stack of 
them. 

Does this not illustrate the cumulative effect of adver- 

tising? 

Mr. Parker said recently that he was convinced that 

five dollars expended in advertising one year meant that 

it was worth $10 next year, $15 the next, and so on—that 

its value multiplied, provided in the first place it was the 

right kind of advertising, stated facts and was backed up 

by a house of repute. 

Advertising men, in soliciting business, always. say to 

a prospective customer—if they are wise—that immediate 

results from advertising are not overwhelming, but if it 

is continued intelligently and persistently, the results are 

bound to come.—W. C, Freeman in The Advertising Ad- 

vocate, New York City. 

a \ 

St. Paul’s consolidated publicity bureau cannot draw 

on the city treasury for $8,000 which it alleges is due it 

for conducting an advertising campaign. Judge O. B. 

Lewis, Ramsey county district court, has issued an in- 
junction forbidding payment of the bill by the city, on 

the ground that the advertising of a city’s commercial ad- 

vantages does not come under the head of “current and 

incidental expenses,” and cannot be paid from the 

$10,000 contingent fund appropriated for that purpose in 

1909 and 1910. The case will be fought out in higher 

courts. 

LET YOUR CHECKS ADVERTISE YOUR CITY 

AND NEWSPAPER. 

OFFICE OF THE HANNIBAL CourteErR-Post. 

HANNIBAL, Mo., September 8, I9gI0. 

Mr. B. B. Herbert, Publisher NATIONAL PRINTER-JOURNALIST, 

Chicago, III. . 
My Dear Mr. Hersert:—I have just had made a new in- 

dividual check for the Courier-Post that I think is somewhat 

out of the ordinary and has a striking individuality. I am 

enclosing one herewith as I wanted you to see it. 

With kindest personal regards, I am, 

Yours very truly, 

THe Courter-Post PusLiSHING Co., 

W. J. Hill, Publisher. 
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Second International Cost Congress 
ST. LOUIS, MO., OCTOBER 6, 7 AND 8. 

Echoes from the first great International Cost Con- 
gress of America still reverberate with cheery ca- 
dences throughout the Continent, but the time for a 
second Congress is now at hand. Aided by ever-active 
and aggressive men, devoted to printing and publish- 
ing, and by the increasing formation of Ben Franklin 
Clubs, that now number half a hundred and more, by 
the United Typothetze of America, by the National 
Printers’ League and by the forty-five other organiza- 
tions of employing printers in cities from Washington, 
D. C., to Winnipeg, Manitoba, and from Montreal to 
Texas, and by their efficient officers and members and 
earnestly seconded by Type Founders, Paper 
Houses, Press Manufacturers and Supply Men, the 
movement has spread, taken deep root, sprung up into 
fullness of growth and fruitage. The Ben Franklin 
Club of Chicago had the honor of taking the lead in 
the calling of the First Convention. Other active asso- 
ciations came speedily forward to aid in the work. The 
appointing of a Cost Commission was one of the happy 
ideas, and its carrying out brought wonderful results, 
fully commensurate with the expectations that had 
been entertained and with the very considerable ex- 
penditure that had been made. A cost-finding system 
was formulated and placed before the printing world, 
and, as stated in a little circular issued by W. J. Hart- 
man, President, and G. E. Wray, Secretary of the Ben 
Franklin Club of Chicago: 

From the ends of the earth came demands for the in- 

formation, and thousands of printers have determined to 

ascertain their costs of production. Men who “knew it all,” 

skeptics, and longheaded business printers, all admitted that 

a great light had been shed upon the industry. Where 

formerly composition had been sold for 50c, 60c, and 75c 

per hour, the new discovery led to a charge of $1.10, $1.25 

and $1.35 per hour for productive time. Presswork hitherto 

sold at and below cost, was boosted similarly. 
The reason why so many printers had been crowded to 

the wall was evident, and steps taken to maintain the integ- 

rity of the industry. 
Never before in the printing industry has so much good 

resulted as from this spreading of light. Into the dark cor- 

ners of the continent it has permeated, and printers are com- 

ing into their own. A better day is dawning; it is near at 

hand. It is for the printers themselves, to grasp the oppor- 

tunity within their reach and uplift themselves through a 

knowledge of production. 

There is no reason why the Second Congress should 

not bring equally beneficial results, and probably cul- 

minate in the formation of a permanent International 

Ben Franklin Association to continue the good work. 

PROGRAM. 
The program contains the names of many strong 

men and the topics promise much of value. It is as 

follows: 
SR 

THE SECOND INTERNATIONAL COST CONGRESS. ; 

Annual Report of American Printers’ Cost Commission. 

2, Five-minute reports on Results of Cost Study from 

various cities throught the country. 

3. Exposition of the Standard Uniform Cost-Finding 

System, by F. I. Ellick, Omaha, Neb. 

4. Importance of Making Every Job Show a Profit, by 

R. T. Deacon, Saint Louis. 

s. Portland Costs, by F. W. Baltes, Portland, Ore. 

6. Will Use of Cost Systems Cause Loss of Business, and 

the Results? by W. O. Foote, Atlanta, Ga. 
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7. The Printing Business as it Was, as it is Now, and as 

it Should Be, by Samuel F. Myerson, Saint Louis. 

8. Fire Insurance, by Alfred J. Ferris, Philadelphia, Pa. 

9. Distribution of Overhead Burden, by H. W. J. Myer, 

Milwaukee, Wis. 

10. Standardization, by H. P. Porter, Boston, Mass. 

II. Efficiency, by A. M. Glossbrenner, Indianapolis, Ind. 

12. Salesmanship, by S. J. Harbaugh, Saint Louis. 

13. Credits, by Julius C. Kirchner, Chicago, Il. 

14. Organization and Co-operation, by Walter J. Driscoll, 

Saint Paul, Minn, 

ENTERTAINMENT FEATURES. 

The following entertainment will be provided: 

Thursday evening—Informal Smoker and General Get- 

Together Meeting. 

Friday Afternoon—Automobile Ride, giving the guests an 

opportunity to view the fine residence and park sections of 

the city, for which it is noted. ; 

Saturday Evening—Grand Banquet and Addresses by some 

of the best speakers in the country. 

School of Industrial Journalism 

KANSAS STATE AGRICULTURAL COLLEGE. 

MANHATTAN, September 22, 1910. 

Mr. B. B. Herbert, National Printer-Journalist, 4618 W. 

Ravenswood Park, Chicago, Illinois. 

Dear. Mr. Herpert:—I know you will be interested in 

hearing that the Kansas State Agricultural College has es- 

tablished a department of Industrial Journalism. This de- 

partment is not to be conducted with the hope of turning out 

editors or city newspapers reporters, but to produce intelli- 

gent farm contributors, to teach every-day newspaper En- 

glish, and to make attractive the subjects that are now treated 

too seriously. 

Besides telling you of this new department, in which I 

know you are interested, I desire to invite you to visit Man- 

hattan should you be traveling in the West this fall or win- 

ter, and to ask that you will speak to our students and tell 

them of the important field that is eager to receive them. 

Will you kindly write me at your convenience and let me 

know if you are coming west this fall. 

Very truly yours, CHARLES DILLON. 

Naturally, we, and we believe all the readers of the NATION- 

AL PRINTER-JOURNALIST, as well, are interested in this com- 

mendable step, being taken by the Kansas State University to 

better fit young men to enter the field of newspaper making. 

The agricultural interests of this country are so great, and so 

general in every section, that, besides the splendid farm jour- 

nals which are doing such excellent work, no newspaper, out- 

side of the metropolitan cities, at least, can afford to be without 

a well-conducted agricultural department.. The editor of 

this paper will embrace the first opportunity presented to 

accept the kind invitation extended to meet the students who 

are being trained to enter this useful, and important field 

of work. 

R. J. Finnegan, a Chicago reporter secured the Dem- 

ocratic nomination for Congress in the Tenth district at 

the recent primaries. He will run against Congressman 

George Edmund Foss who was renominated although 

nearly defeated by George P. Englehardt, a Chicago trade 

journal editor. 

The Council Bluffs, Iowa, Nonpavie? on Sunday, Sept. 

18, issued a fine special edition of 72 pages. It was filled 

with. most readable news and special features and car- 

ried a remarkably fine line of advertising. 



BUSINESS NOTES 
This Department is conducted for the benefit of 

advertisers, and expresses their claims and views 

“One Line Specimens of Linotype Faces” is a very 

neat and convenient pamphlet sent out by the Mergen- 

thaler Linotype Company. It is a condensed specimen 

Book of practically all the Linotype faces made up to 

the time of issue, and contains more than five hundred 

different faces, including One-Letter, Two-Letter, Rogers 

Tabular, Foreign, Head Letter, and Advertising Figure 

Faces. . The recent improvements on the Linotype ma- 

chine have so broadened its scope that it now accepts 

matrices and casts slugs from 5-point to 36-point in 

size. Among the foreign faces are shown German, 

Greek, Hebrew, Russian, Servian, and even Arabic face. 

The number of Russian faces shown indicates that the 

Czar’s subjects, or former subjects, are rapidly progress- 

ing in the printing art and in the use of the Mergen- 

thaler Linotype. It -is believed that no type foundry in 

America shows so large a number of Russian type faces 

as are shown by the Linotype Company. 

This condensed specimen book will be found a great 

convenience in choosing faces and in ordering matrices. 

There are pages that contain “Useful Matrix. Informa- 

tion,’ giving facts and suggestions as to sorting up or 

ordering, together with prices and other valuable direc- 

tions. One interesting fact is as to the rapid increase 

in the number of Linotype faces to meet the demand. 

Before this book had been out a month, thirty new 

faces, had been finished in the factory. As in the ma- 

chine, so also in the types, constant improvements and 

devices are being perfected for the convenience and the 

varying demands of production. For  illustration:— 

Two line initial letters in 10, 1m and 12-point are sup- 

plied, the character beimg cast in the first slug to over- 

hang the second slug; the same characters and faces 

can also be supplied ins tworletfer niatrices, in 11 and 12 

point, the top cast on the first and the bottom half on 

the second slug. There are also carried in stock 5% 

point bold face matrices specially prepared to be used 

in connection with advertisements for the casting of the 

date or any other memoranda required by the ad or 

make-up man, thus enabling the determinig of how long 

an ad is to run, etc., without referring to the written or 

printed slips. They are punched hollow so that the slugs 

cast from them will not print. 
The job faces shown are of interest as illustrating the 

broad field now covered by the machine and the attraci- 

iveness of the type faces. The complete line of Gothics 

shown on four pages, II, 12, 38 and 39 is worthy of no- 

tice and commendation. The faces range in size from 

51%4 point to 42 point. This specimen book is merely a 

condensed edition of the complete. work that is nsw 

under way, but it is none the less useful and will be found 
convenient for ready and quick reference when the 

greater work. is published. 
*k 3k a 

Before deciding upon the purchase of a wire stitching 

machine it is well to carefully consider the method and 

the time consumed in accurately adjusting it to the vary- 

ing thicknesses of miscellaneous work. . The American 
Type Founders Company,-in its advertisement of the 
Boston Wire Stitcher, on another page, has these very 
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important features in mind, and offers a proposition that 

should be availed of by those who may be interested. - 

Write them. 
ko eek 

A NEW KEYSTONE SELLING AGENCY. 

The Printers’ Supply Co., of Minneapolis, has been ap- 

pointed Exclusive Selling Agents for the Keystone Type 

Foundry in Minnesota, North Dakota, South Dakota and 

Montana. They have newly fitted up their big salesroom at 

306-308 South Sixth St., Minneapolis, and are now installing 

a large and complete stock of Keystone Type, Brass Rules, 

Leads, Slugs, Paragon Galleys, Brass and Standard Zinc Gal- 

leys Paragon Steel Chases, etc. This stock runs into many 

thousand dollars and is-large enough to enable The Print- 

ers’ Supply Co., to give the printers and publishers of their 

territory the same. good service for which the ' Keystone’s 

Selling Houses are all famous. -This new. convenience will 

be welcomed by the trade in the Northwest, who have for a 

long time felt the need of it. 

The Printers’ Supply Co.,.is recognized as one of the 

leading and most enterprising Dealers in Printing Material 

in the country, and this new connection with the Keystone 

Type Foundry-broadens its field and enables it to give cus- 

tomers the very best service to be had in this line. 

Rite Se hae 

INVITATION TO PROGRESSIVES. 

The F, Wesel Manufacturing Company, to Spruce St., 

New York, and 315 Dearborn St., Chicago, issue a num- 

ber of catalogues of unique value. This company styles 

itself the printers’ universal provider, because .it comes 

nearer to being able to equip the largest complete print- 

ing plants with its own manufactures than any other con- 

cern in the world. These catalogues bring you in con- 

tact with a manufacturer of eminence and great suc- 

cess. The F. Wesel Manufacturing Company offers to 

send any or all of its catalogues upon request. If you 

are a printer you are not as fully posted as you should 

be unless you have studied Wesel’s “Catalogue of Print- 

ing Materials,” or his “What Every Printer Should Know 
about Blocks and Registering Devices,” or his “Chases, 

the good and the bad kinds.” 

If you make plates you will want one of these: “Cata- 

logue of Stereotyping »Machinery and Appliances,” just 

issued, or “Catalogue of Photo-Engraving Machinery and 

Appliances,” or “Catalogue of Electrotyping Machinery 

or Appliances.” Wherever he may buy, the buyers duty 

to himself is to learn what the manufacturer has to say. 
Dealers can not be expected to be :impartial.. It-is fre- 

quently to their interest not to be. 

ip MAD 

A. F. Wanner & Co. announce that they will have an 

exhibition at the Second International "Cost: Congress 

of St. Louis of their various labor saving machinery and 

Department of Composing Room Design, Drite-Lite 

Furniture, Patent Blocks, :Casimir Printing Press, ete. 

All delegates are invited to call at what is doubtless 

to be a very interesting -and=neteworthy exhibition. 
a 

The Buffalo ‘Printing Ink Works, of Buffalo, N. Y., 

announce to friends and patrons, by means ofan artis- 

tically-gotten-up note circular—printed on heavy, an- 
tique-finished, deckle-edged stock, embossed with the ap- 

propriate design of an ink ball on which is shown a 

_ standing buffalo—the reorganization and incorporation of 

the business. ‘The manufacturing facilities have been in- 

creased and’Mr. Cliff’ R. Hun, well and favorably known 

to the printing and lithographing trades for twenty 

years past, has'returned to the organization as Presi- 
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dent and Sales Manager. FE. F. Rycher retains his 

position in the establishment, and the standards of inks 

and of service will be maintained. 

Ke OK 

The Diamond Combination Lever and Power Cutter, 
advertised in this issue, by the ‘Challenge Machinery 

Company will be found just the cutter wanted in a very 
large range of offices. It is receiving high commenda- 

tion by users for its strength, accuracy and ability to 

meet every requirement. 
pee ok 

“White Satin,’ issued by the Champion Coated Pa- 

per Co., of Hamilton, Ohio, not only advertises the 

White Satin paper manufactured by that company, but 

furnishes splendid examples of printing and_ illustrations, 

showing the wonderful artistic possibilities of high grade 

paper and proper inks, designs, composition and press- 

work. The eagle, on the wing in the sky, shown in the Au- 

gust was especially attractive. The head pieces and in- 

itial letters, showing little chicks and the just abandoned 

eggshells, are unique and pretty. One thing that we 

have admired in the Champions advertising, is the use 

of illustrations of such objects or machines as printers 

would be called upon to use in commercial printing. The 

object is to show the results that can be secured in prac- 

tical work through the use of the paper, and customers 

are invited to send cuts to be printed so as to demon- 

strate the results that can be obtained. This is practical 

advertising. 
Esai See 

The time for winter rollers approaches and it pays 

to be supplied with the best and the most seasonable at 

the right time and all the time. There is a great waste 

in the use or attempted use of poor rollers; they cause 

delays and and an idle press after the forms are on and 

ready to run is one of the most expensive wastes in a 

printing office; they cause poor presswork and frequently 

the spoiling of stock, while they are, when the cost is 

rightly computed for and charged against the great 

amount of work that good rollers will produce, one of the 

least expensive of the expenditures of a printing-office, 

yet if they are poor in quality and not in proper condi- 

tion, their use may defeat all the good and profitable ends 

to be obtained by the best composition, high-grade press- 

es, the highest qualities of paper stock, and first-class 

pressmem. See that your printer rollers are all right. 

The roller makers that advertise in the National Printer- 

Journalist can be relied upon. Consult our ad pages. 

K *K Kk 

Because of his advanced age and failing eyesight, Mr. 

John Hewitt some time ago disposed of his controlling 

interest in the Miehle Printing Press & Manufacturing 

Company. He has now retired from the active manage- 

ment of that company, but has retained his seat on the 

board of directors. The presidency of the company, va- 

cated by Mr. Hewitt, has been accepted by Mr. Wm. 

V. Kelley of Chicago, who is well known to the business 

world as a prominent and successful manufacturer. 

In announcing Mr. Hewitt’s retirement, a favorable 

opportunity is presented to mention the rapid and con- 

tinuous growth, under his control, of the business of the 

Miehle Printing Press & Manufacturing Company, it 

having grown from a small beginning eighteen years ago, 

to one of the largest industries of its kind in the world, 

its special line being the, manufacture of flat-bed printing 

presses. 

Mr. Hewitt has given close attention to the business 

from its early days and now feels that it is time for him 
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to step down and let the younger generation continue the 

business. The only relaxation which he has taken from 

close attention to the affairs of the company has been 

to handle his personal investments in real estate, in which 

he has been very successful both in Chicago and outside. 

He leaves the company with best wishes for its future 
strccess and expresses his thanks to the printing trade 

in this and foreign countries for the liberal and continued 

patronage given the company during his administration; 

he also expresses his thanks for the efforts and loyalty 

of the employes, the greater number of whom have been 

with the company during these years and who will still 

continue with the business. 

x * * 

A year ago there emanated from the Passenger Depart- 

ment of the Denver & Rio Grande Railroad a folder giving 

the time of trains, with notes descriptive of the points of 

interest, the scenery, and the industrial and commercial im- 

portance of the cities located on its line, together with infor- 

mation regarding altitudes and populations. This folder, 

at once so simple and understandable, was such a marked 

improvement over the puzzling leaflets usually handed the 

traveler that it was received with instant favor’and attracted 

much attention. Its drawback was an awkward fold, and 

it was minus a map. All this has now been remedied, a 

new descriptive folder, with a splendid Coast to Coast map 

and a collapsible fold that simply falls together, having-made 

its appearance a day or two ago. The Rio Grande now en- 

joys the distinction of issuing the simplest and most readily 

understood time table of any railroad in the United States. 

May its example be followed by other lines. 

* > ** 

THE KAVMOR PRESS COMPANY ISSUES NOTICE. 

July I, I9gI!o. 

To Att WuHom It May ConceERN: 

That I, Lewis E. Morrison, of the City of Newark, County 

of Essex, State of New Jersey, hereby notify the public at 

large that I am the patentee and was granted by the patent of- 

fice Letters Patent No. 642,915, 818,903, No. 818,974, and No. 

819,699, same being duly recorded in patent office at Washing- 

ton, D. C., and I hereby warn all people under the penalty 

of the law, not to build, barter, buy, sell, or operate any auto- 

matic printing presses or automatic sheet feeders, or any part 

or parts of same, covered by above patents. 

And all purchasers are warned that the “American High- 

Speed Automatic Jobber” was built under the above patents, 

and-all people are warned against purchasing or operating this 

press of any press or presses, or sheet feeders covered by the 

above patents, as they will be held legally for damages for 
Lewis E. Morrison, 

Or his Attorneys, 

ZIEGLER & SIMPKINS, 27 William Street, New York City. 

operating same. 

It is announced that J. M. Worthington a Grand 

Rapids, Mich, newspaper man, recently secretary of the 

Barrows campaign committee, has been engaged as editor 

and manager of the new paper which will result from the 

consolidation of the Boyne City, Mich., Evening Journal 

and the Boyne Citizen, recentiy purchased by L. H. Waite 

and Joseph Allendifer. 

The Danville Ill, Record, a weekly paper devoted to 

the interest of union labor, has been purchased by Hugh 

Stevens, who has assumed management. The new editor 

will doubtless succeed in his new enterprise, as he has had 

several years’ experience in his chosen line of work and’ 

stands high in union circles. 



738 Mationaf (printer-Zournafist 

WANTS AND FOR SALE 

Advertisements will be inserted in this column at the rate of 25 cents a line, ten 

words to the line. Copy must reach this office not later than the 20th of the 

month preceding date of publication, Cash must accompany order bers 

FOR SALE—Printing plant, containing 23x28 Campbell 

two-revolution, 8x12 C. & P. press, 2-h. p. Foos gas en- 

gine, 25-in. Advance lever cutter, 24-in. Gem perforator, 

Success wire stitcher, type, cases, cabinets, etc. Every- 

thing strictly first-class. Much of the outfht is new. Will 

sell as a whole or separately. Write for itemized list. 

Reason for selling, owner’s time has been sold to Lyceum 

Bureaus. Address, Surburban Press, Bellefontaine, Ohio. 

DAILY NEWS REPORTS FOR_ EVENING PAPERS, 

league ball scores daily. Special and Chicago news. YARD’S 

NEWS BUREAU, 166 Washington St., Chicago, IIl. 

THE VAN BIBBER ROLLER CO., Sixth and Vine Sts., 

Cincinnati, will give you the best rollers that can be made for 

any season or press. Our facilities are the best, and we use 

the latest Gatling Gun and compressed air apparatus. It pays 

you to have good rollers, and they count more in press work 

than anything else. In writing or shipping, “Cincinnati” is 

sufficient. Everybody knows us. 

A COLD SIMPLEX STEREOTYPING OUTFIT, $17.00 and 
up, produces the finest book and job plates, and your type is 
not in danger of being ruined by heat. Simpler, better, quicker, 
safer, easier on the type and costs no more than papier-mache. 
Also two engraving methods costing only $5.00, with mate- 
rials, by which engraved plates are cast in stereo metal from 
drawings, made on cardboard. “Ready-to-use” cold matrix 
sheets, $1.00. Come and see me if you can; if not, send post- 
age for literature and samples:) HENRY KAHRS, 240 East 
Thirty-third Street, New York. 

FOR SALE—Two Unitype Machines, 10 and 8 point; 
good condition; very cheap for quick sale. Address F., 
this Office. 

YOUNG UNINCUMBERED SOLICITOR—On com- 
mission for printing occasional inside work for which sal- 
ary will be paid. An active, hustling, fairly competent 
printer. (Free Mason preferred), and thoroughly honora- 
ble, may have excellent future. Location, a Pacific Coast 
city. Write Bates, care Barnhart Bros. & Spindler, Type 
Founders, Chicago, Illinois. 

BANKRUPT SALE of Monotype, job press, paper cutter, 
gas engine and other printers’ material. List on request. 
East Wisconsin Trustee Co., Manitowoc, Wis. 

EXCELLENT EDITORIAL SERVICE—soc. WEEK UP. 
Able, original, exclusive. Any proportion political. 5450 
Vernon Ave., St. Louis. 

ADVERTISING AND PUBLICITY MAN WANTED— 
Automobile manufacturing company is in need of a writer 
having both advertising and news experience. State age, 
education, experience and salary expected. Address F., Na- 
tional Printer-Journalist. 

FOR SALE—The plant of The Masterman Printing Com- 
pany, Kansas City, Missouri. Equipment consists of one No. 
00, one No. 3 and one Pony Miehle presses, three 10x15 
C. & P. Gordon presses, one Dexter folding machine, one 
Dexter folding machine, one Latham stitcher, one Boston 
stitcher, one 38-inch Seybold cutter. Individual motors on 
each item mentioned above. Hias a complete composing 
room equipment, much of the type being pracuially new, 
and also omplete office equipment; all in FIRST-CLASS 
condition. An exceptional bargain at $12,500.00. H. H. 
PETERS, W. R. MERSHON, Receivers, 412-16 E. oth St., 
Kansas City, Mo. 

$6,000.00 CASH AVAILABLE FOR 

FIRST PAYMENT ON DAILY 

NEWSPAPER PROPERTY 

Independent or Republican evening properties 
preferred, and badly managed or run down 
properties in good fields. No objection to 

Central West or Pacific Coast locations. 

Proposition No. 43. 

C. M. PALMER 

Newspaper Broker 277 Broadway, New York 

The “Boston” 
wire stitcher 
is the only 

wire stitcher 
making all | 

adjustments 
by turning 

one 
hand-wheel 

For Proofs of above, write 

American Type Founders Company 

General Selling Agent 

Printers’ Ready Reckoner 

Showing at a glance the cost of stock used on job work, 
the quantity of stock required for jobs of from 50 to 100,000 
copies, the quantity of paper needed for 1000 copies of a 
book in any form, from octavo to 32mo, and other valuable 
tables. Price 50 cents. Fourth edition, enlarged. 

National Printer-Journalist, Station X, Chicago 

ENGRAVED CARDS 
For cash with order from the Trade we engrave a one line plate and furnish 100 d d id. | i 
80c. Block or Gothic, $1.15. Roman, Solid Old English, or French Serine $1.25. Shaded Old English: A 
Shaded Roman or French Script, $1.60. For plate and 50 cards, any style, deduct 20c from the price for 100. 

Engraved Weddings and Business Cards, Steel Die Embossing from all sizes of Dies. 

THE AMERICAN EMBOSSING CO., 192-196 SENECA ST., BUFFALO, N. Y. 
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Have You a Linotype? 

Then 

The Rouse Lino-Slug Cutter 
The Rouse Lino-Slug Cutter is very 

strong and compact and embodies many 

time - saving, accuracy-insuring features 

found in no similar machine. 

The gauge sets instantly and locks au- 

tomatically to any measure up to thirty-one 

picas, by either nonpareils or points. Simp- 

ly “push the button”’ (release the lock), 

slide the gauge to the desired measure. and 

let go. 

The gauge can not possibly slip, and is per- 

manently accurate. 

Ample power is provided for cutting the 

thickest slugs and, as the gauge can not slip nor 

the knife spring from its work, a clean, square 

cut is assured, and each lot of slugs must be of 

uniform length. 

No similar machine approaches this cutter, either in 

the quantity or quality of the work done, and it willpay you 

to replace your old-style machines with these time-saving 

tools. 

REAR VIEW 

SETTING THE GAUGE 

MADE ONLY BY 

H. B. ROUSE & COMPANY 

2214-16 Ward St. CHICAGO 
Sold by dealers everywhere 

SRE corer Er ETE TN | SS 

The British and Colonial Printer and Stationer 

Established 1878 Every Thursday Price, 2d. 

Published by W. John Stonehill & Co., 50 Shoe Lane, London, E.C. 

A WEEKLY JOURNAL of Home, Colonial and For- 

eign Printing, Engraving, Stationery and Bookmaking 

Trades’ Intelligence, Mechanical and other inventions 

illustrated, Novelties in Stationery, Books and Book Man- 

ufacturer Patents, Gazette and Financial Trade News. 

Annual Subscription per year ef 52 issues. post free, $3.00 

Special to Apprentices and Printers—$1.65 per year. 
State where employed and in what capacity. 

The Leading Weekly Paper in Europe for the Printing, Engraving, 
Stationery and Allied Trades 

SOME TRADE OPINIONS, 

“A representative printers’ paper’’—Inland Type Foundry, St. 
Louis, Mo. 

“We do not doubt but that the P. and S. is a good printers’ journal 
wherein to advertise our machinery.’’—Paul Schniedewend & Co., 
Chicago. 

“Very popular publication’’—Challenge Machinery Co., Chicago. 

“The leading journal in England, so far as typographical mat- 
ters are concerned.’’—McMillan Machine Company, Ilion, N. Y. 

““We assure you we appreciate your publication.’’—Chandler- 
Price Company, Cleveland, O. 

“We have long understood the B. and OC. P. and S. to be the 
leader of its class in the kingdom.’’—Conger Engraving Plate Com- 
pany, Linneus, Mo. 

Americanmachinery and other firms contemplating opening up trade 
with the United Kingdom should place their announcements with this 
paper. 

Advertising rates on application to 

Albert 0’Donoghue, 317 W. 124th St. New York 

PRACTICAL JOURNALISM 
A Complete Handbook of Modern Newspaper Methods 

By EDWIN L. SHUMAN 
Author of *‘Steps into Journalism” 

Literary Editor of the Chicago Record-Herald 

Illustrated, 12 mo. Cloth $1.25 net; postage 12c additional 

HIS is the most comprehensive treatise on newspaper 
work that has thus far appeared. It explains the 

organization of a newspaper staff, the best way to 
enter journalism, the usual steps of promotion, the salaries 
paid, etc. There are practical chapters on how to start 
and run a country newspaper, and for workers on the 
country press there are valuable suggestions on how to 
make connections with large city papers. There is a 
chapter for the country correspondent. 

Mr. Shuman’s method in regard to the large journals 
has been to tell what each department does, and the best 
methods of doing it. We get a view of the reporter at 
work, coupled with clear instructions on how to write a 
news story. The question of how to get a start is answer- 
ed in regard to every department. For the experienced 
editor there is much valuable information in the chapters 
on errors, libels and copyright. There are chapters for 
artists, ad writers, women and special writers. The book 

covers the whole field of journalism with a thoroughness 
never before attempted. 

FOR SALE BY 

NATIONAL PRINTER-JOURNALIST 
STATION X - - CHICAGO, ILL. 
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Read by British and Colonial Printers the World Over. 

Che British Printer 

Every issue contains information on trade 

matters by specialists. Reproductions in 

colors and monochrome showing modern 

All about New 

Trade notes 

methods of illustrating. 

Machinery and Appliances. 

form reliable guides to printers and allied 

traders. Specimens of job work form orig- 

inal designs for “lifting.” 

PUBLISHED BI-MONTHLY. 

$2. per Annum, post free. Specimen Copy sent onreceipt 0f 35 Cents 

PUBLISHED BY 

RAITHBY, LAWRENCE & CO., Ltd. 

LEICESTER, and LONDON 

NO MORE CUT ROLLERS 
INK-DIVIDING BANDS 

The Final Word in Color Printing 

—SAVE MANY TIMES THEIR COST— 

Practical.y Indestructible; Do not Injure Rollers; 
Positioned Instantly. Thirty Days’ Trial Allowed on al] 
first orders Give nominal diameters of rollers, and 
number and widths of brands wanted. 

‘‘We have used your Ink-dividing Bands and are en- 
thusiastic about results.’’—Unity Press, New York City. 

N-M-C-R COMPANY 
370-372 SMITH ST., BROOKLYN, N. Y. 

= 9 Printer’s Account Book 
A TIME AND MONEY SAVER. 200-page book; 1,000 jobs, 

$3.50; 400-page book, 2,000 jobs, $5.00. Book measures 1134x1534 inches, 

National Printer-Journalist, Station X, Chicago. 

REBUILT LINOTYPES 
with new matrices, new spacebands 
and Universal mold. 

Write for prices and terms. 

We use nothing but Genuine Linotype 
Parts made in the United States, in 
our work. 

WE REPAIR SPACEBANDS 

Price for repairing bands, each...25c. 

Gutenberg Machine Co. 
Witt S. Menamin, President and General Manager 

545-549 WABASH AVENUE 

CHICAGO eS. 

1 DURANT} 
MODEL B} 

AF JOB PRESS | 
y COUNTERS | 

Set a new Standard, Equalto our Model A. cy] nder press counter in 
accuracy and durability, but more compact, better appearing and 
more easily reset than any counter out. Can be set up infive min tes 
Oo any jobber. Insist on seeing it. 

The W.N. DURANT COMPANY, Milwaukee, Wis, 

: MODEL B BU © THE WNP eRANT COUNTER 
PATENTS AN. DURANT Co. o 

MILWAUKEE wis, 

Diagrams of Imposition 
Schemes for laying down the pages for book and pam- 

phlet work, with notes and explanations. This book is 
printed on best bond paper, bound strongly, and just fits 
a vest pocket. Price 50 cents. Third edition. 

National Printer-Journalist 
STATION X, : - CHICAGO, ILL. 

Inkoleum is a pure colorless liquid 
and does not affect working proper- 
ties of inks like paste compounds in- 
troducing foreign matter, wax, tallow, 

etc., which lessens strength of color. 
Inkoleum spreads pigment evenly 

and gives best results. ‘Try it and 
note the difference. 

PRICE 50 CENTS. 

Ink Reducer and Dryer 

INKOLEUM 
THE OLDEST AND STILL THE BEST 

Use Ink of heavy body and reduce 
with Inkoleumas paper requires. 
Thin inks are reduced with varnish §f 

and color weakened. [nkoleum 
will start your presses cold mornings 
without washup. The only reducer 

sold by supply housesevery- § 
where. That tell’s the story. 

NO SAMPLES 
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The CHANDLER & PRICE 
PRESS PYRAMID 

SHOWING ACTUAL SALES AND DELIVERIES OF THIS RENOWNED PRESS 
PROM SHE DATE, OF BEGINING OF BUSINESS UP TO JULYs 21, 1010 

1887—311 GORDONS 

1900 —1, 763 GORDONS 

1910—3, 124 GORDONS 

TOTAL NUMBER CHANDLER & PRICE GORDONS 3 8, 37 1 
SOLD AND DELIVERED IN TWENTY-FOUR YEARS 

ul Oo ! HANDLER & PRICE GORDON PRESSES made, sold and delivered in twenty-four years. Such is the result 
Dee idecician redone real merit. The CHANDLER &> PRICE Presses lead! Ask your dealer for them and accept no substitute 

PoE CHANDLER & PRICE CO., MAKERS, CLEVELAND, OHIO, U. S. A. 
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SS SOAP OR'SAPOLIO 
Rue INV WELL, MOISTE! ‘MOISTENING SLIGHT SLIGHTLY, RINSE OFF. 

KLEENU MFG. COMPANY 
‘NEW YORK: 

KLEENU really is a wonderful 

cleaner. 

It cleans you quicker and better 

than anything heretofore known. 

You would be astonished to know 
how many society ladies are using it 
daily in the bath, all over their bodies 
—on their hands, and even find it de- 

lightful as a hair shampoo. 

It is a most wonderful preparation 

A can will be delivered to any ad- 
dress in United States upon receipt of 
ten cents. 

IT IS FOR SALE BY 

AMERICAN TYPE FOUNDERS CO. 

At their 45 stores and branches. 

BARNHART TYPE FOUNDRY CO. 
NEW YORK 

H; Ci HANSEN TYPheSrOUNDRY 
NEW YORK 

And great many other stores. 

KLEENU MANUFACTURING CO. 
250 West Twenty-seventh Street 

NEW YORK 

~BASOLIO INK & COLOR Co. 
SPOR TERS AND 

MAN 
FACTURERY 

What Does 

BASOLI9 ean 

This question has been asked us so many 

times that we decided this month to supply 

the answer to it to as many persons as possi- 

ble in one operation. 

We have succeeded, by a process of our 

own, to solidify printing ink varnish, so to 

speak, to almost the body or consistency of a 

printing ink without making it excessively 

‘“tacky.’? We use this body instead of heavy 

bases when making our inks and accomplish, 

therefore, better working qualities. 

Our inks are. therefore, made from or on 

OLIO BASE, hence—why we call ourselves 

““BASOLIO.”’ 

BASE - OLIO — OLIO BASE 

If you consider how difficult it is to freely 

distribute a “heavy’’ printing ink and how 

“much” it takes of it when running a job you 

might decide it would pay you to use BASOLIO 

INKS. 

Our quality is first. 

Our prices lowest, consistent with the first. 

BASOLIO INK AND COLOR CO. 
250 West Twenty-seventh Street 

NEW YORK 
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Your Greatest Opportunity in Ten Years to Easily 
Increase Your Circulation 

The CENSUS YEAR is One Year In Ten when every one takes the greatest interest in Maps and 

Wall Charts. There is more interest in the Census this year than ever before. Every one 

wants to know how their State has grown in population and there is nothing like the 1910 

CENSUS Map of the State and United States to supply this want. 

THE NEW HOME LIBRARY CENSUS WALL CHART WILL BE THE GREATEST 

CIRCULATION BUILDER FOR THE SEASON OF ig10 AND ’11. 

A GEOGRAPHY AND CYCLOPEDIA COMBINED. 

It is the most effective circulation feature you can use to secure paid-in-advance subscriptions. 

The Cost is Small, the Results are Great 

This year it is the most attractive plan you can use to secure new subscribers. 

The Chart is time tested and proven. It is not an experiment. You do not need to take OUR word 

for it alone, but read what well known publishers .say about it: 

A—“You may book our order for 5,000 Wall Charts. It is now ten years since I gave you our first 

order for maps. During that time I have used many thousand. I have found them the most satisfactory 

circulation feature and I would always give the map preference over any other premium.” 

B—‘You may enter our order for 10,000 Wall Charts. My canvassers would not think of continuing 

business unless they had the charts to show.” 

C—‘You may write our contract for 10,000 Charts, same as last order. The Chart has ahways been our 

standard and we get the larger part of our business on both the Daily and Weekly through the use of it. 

D—“I accept your offer for 25,000 Wall Charts and am glad to say it is one of the most staple 

premiums I have ever used. The traveling men can always get business with it and year after year we 

find the demand grows.” 

E—“I am enclosing our order for 15,000 Wall Charts. Rush the order through as quickly as possible 

as we want to get the 1910 Census Charts in the hands of our traveling men at the earliest possible moment.” 

(Names of above customers supplied on request) 

In offering this New Home Library Wall Chart we Co-operate with you and practically plan your 

campaign. Electros free. Circular form letters free. Valuable suggestions given to every customer to 

whom we sell this new CENSUS CHART. We work with you and for you, giving you the benefit 

of our 15 years experience in this work. 

If you can not use this in your Circulation Department you can find no better ADVERTISING 

medium at a minimum cost for the Chart will be kept for years. 

Fill out and mail the attached coupon today. Y ou will be under no obligation to buy. I only want 

an opportunity to demonstrate that my proposition is a good one.. You run a risk by delay. Some 

one else will secure your territory while you are hesitating about it. 

S. Blake Willsden, 

S. BLAKE WILLSDEN taeda rtsieat 
The Pioneer Map Man Please send me sample of the New Home Library 

Census Wall Chart with prices, etc. 

Newspaper Premium Specialties Nanem 

Newspaper - 
151-153 WABASH AVE., CHICAGO 

oun : State 
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F, E. OKIE COMPANY | 
High Grade Lithographic and Typographic 

Printing Inks 
Branch Office: Kenton Place above Sansom Street F,.E. OKIE, President 

40 St. John Street 

LONDON, E. C., ENGLAND) PHILADELPHIA, U. S. A. F. B. OKIE, Sec’y. and Treas. 

The Sun Never Sets on Our 40 Cent Ink. It 1s 

used all over the world. It has the best 

value for the price of any. black ink on 

the market. It is a 75c ink trimmed 

down to meet populardemands. All 

its value is there and the printer gets 

it. Our 25c magazine black is built on 

the same lines, has the same fine work- 

ing qualities. We have cover inks that 

cover. White that is white. Specify 

1061 Red for the finest brilliant 

red ink made. Black Diamond 

News, cleanest. news on 

the market. 



J. W. BUTLER PAPER COMPANY CHICAGO, NOVEMBER 1910 

This Advertisement Clearly Defines Our 
Co-operative, Protective Attitude Toward 
the Printer. Read It Carefully Because It 
May Open New Avenues of Profit to You 

We will take advantage of this 

opportunity to thank those of our 

printer friends who are respon- 

sible for the rapid growth of our 

Stationery Department. It has 
been very gratifying to us espec- 

ially because it has proven, in a 

practical] way, that printers appre- 

ciate our steadfast policy of co- 
operation and protection. 

Butler's Advertising Calendars 

Our line is sold through the 

printing and stationery trades 

exclusively. We want you to 

send for our samples for 1912, 

and therewith secure a profitable 

business from your city and 

vicinity. The line will be com- 
plete and ready by December 

15th, ard accept our hint that it will 

be a “winner”—better than we have 

ever put out—and those who have 

been getting our samples regularly 

know the terrific pace we have set. 

There is Profit in Selling 

Butler's Calendars 

Millions of Calendars are sold 
annually. They enjoy the greatest 

popularity of any advertising , é ; 

medium. Great numbers of them — 37atching profitable 
are sold to your customers. Are the printers'very . 

: eyes 
you getting the business? It 
rightfully belongs to you and can 
be secured with samples of our splendid line and 
the proper effort on your part. If you delay, some _ ne | equipped to do _ | UPTODATE & COMPANY | 
outside canvasser, representing one of the many firms who | _ A! punching, tinning, [Bis NTERS | 
ignore the printer and sell direct to the consumer, will come | and attaching of [Bare he rh : 

| the pads, and in fact can do : 
all of the work except the 

| printing. Order your samples 
| now and prepare to round up 
_ every order in your territory. 

In the foregoing we have 
| endeavored to outline our 
selling policy which merits 
the hearty indorsement and 
support of every printer and 
stationer. We urge that you 
make immediate inquiry about 

_ our Sample Proposition. 

This Calendar Subject 

It is one of mutual interest, We 
must work together to secure the 

best results. We protect you by keeping 

samples out of the hands of those not entitled 
to them. We are 

rot
 

7 t. nN 
f, 

Leading items carried in Stationery Department and 

| latest Sample Books issued: 

Folders — Books 50 and 51 Announcement Stock — Books 52, 
Cords and Pencils— Book 27 53 and 54 
Wedding Stock — Book 49 Correspondence Stock — Book 57 

| Visiting Cards — Book 47 Advertising and Gift Calendars 
| Mourning Stock — Book 56 Menus— Book 48 

Also a complete line of such miscellaneous goods as Post 
Cards and Post Card Albums and Holiday Specialties, etc. 

A comprehensive catalog covering above lines mailed 

Write for it and ask about our Sample Books 

Write for our sample 
epee or while 
the matteris fresh 
in your mind. 

J W.B.Pa. Go. 

in and snatch this profitable business from under your very | 

eyes. The result: A large amount of money will pass out of | free. 

your legitimate territory when it should go into your pocket. | 

Address, Stationery Department 

J. W. Butler Paper Company £:».1%4 Chicago 
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A Well Made Roller 
Makes Money 

and 

Saves Many Times Its Cost 

ESTABLISHED 1869 
OLDEST IN THE 

WEST | a 

' The Buckie Printers Roller Co. 
CHICAGO, ILL. ST. LOUIS, MO. ST. PAUL, MINN. DETROIT, MICH. 

396-398 S. CLARK ST. 1804 PINE ST. 466 JACKSON ST. 172 GRAND RIVER AV. 

Our Rollers Are Guaranteed 
wy 

The Buckie Printers’ Roller Co. 
396-398 SOUTH CLARK STREET, CHICAGO 

_Branch Factories: St. Louis, Mo. - St. Paul, Minn. Detroit, Mich. 
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HIGH LIGHTS | 
tz a Paper Read by John P. Stafford of the Springdale (Ark.) News on 

Ohe Junior Linotype 
in Arkansas 

; 4 

AD read our literature, but hadn’t taken much 
stock in what we said about the Junior. 

Finally saw the “critter” at the meeting of the Ar- 
kansas Editorial Association in Fort Smith. 

That got him coming our way. 

But he was still a skeptic, so wrote to Junior users 

in Texas and Oklahoma and got favorable replies from 
each one. 

That decided him. 

His son now operates his Junior and sets 8 columns 
Two-Letter Junior—$1500 A l d ; ‘ ff 5 ‘ is 

Change from Roman to Black Face Instantly a day. young lady in the olnce 1s also earning the 

machine and now sets 0 columns a day. 

Let two compositors go when Junior was installed and figures it’s paying its own 
way in the saving of wages. 

Finds the Mergenthaler Company pleasant people to do business with, and con- 
cludes his paper with the following: 

“The day for hand composition in the country office is passing away, 
just as it passed away in the ofhces of the city dailies, and to keep up 
with the march of progress every country publisher will be forced into 
line eventually.” 

Kg Fs 

MERGENTHALER LINOTYPE COMPANY 
Tribune Building, New York 

CHICAGO: SAN FRANCISCO: NEW ORLEANS: 
521 Wabash Ave. 638-646 Sacramento St, 332 Camp St: 

i Canadian Linotype, Limited, BUENOS AIRES: Hoffmann & Stocker 

YONES. Pek Parsons’ ~ TORONTO: } 35 Lombard St. HAVA MAds FrencoocArradoada 
WELLINGTON," (\Lrading |; STOCKHOLM: Akt.-Bol. Gumaelius & Komp. RIO JANEIRO: Emile Lambert 
MEXICO CITY, ‘Company st PETERSBURG: Leopold Heller TOKIO: Teijiro Kurosawa 

COPENHAGEN: Lange & Raaschau 
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The National Machine Company 
Sole Manufacturers 

111-113 Sheldon Street, Hartford, Conn., U.S.A. 
ARLY in 1876 the first printing presses 
adapted to the work of cutting and creas- 
ing paper and pasteboard for boxes were 

made by M., Gally, since which time there have 
been placed hundreds in most of the paper-box 
manufactories of the United States. The press 
now offered is the latest improvement, and is 

the most powerful and easily handled machine 
ever produced for this purpose. It has the 
improved platen movement of the Universal 
Press, it is remarkably simple, and being ex- 
tremely solid in its build, it is peculiarly 
adapted for either stamping or paper-box cut- 
ting. All sizes have the extra steel gibbed 
lock and are also provided with phosphor- 
bronze bushings between the draw bars and 
impression cranks. 

In these presses are combired unequaled 

power, speed, strength and facility for operat- 
ing. The speed is limited only by the ex- 
pertness of the feeder. The platen is under 
absolute control by means of the instantaneous 
throw-off. These presses are double geared, 

extremely powerful, durable and effective, and 

will not “stall.” 

The Largest Cutter and Creaser Made Improved Styles 
in the World 

BUILT IN FIVE SIZES Quarto Medium, Ss x re inside chase 

| No. 1, 20 30 ‘nine: Half Medium, 13 x ae 

| No. ticerae2 1-2 30 1-4 Daag cacy Half Super Royal 14x22 " : 
No. 2. 23 1-4 x 31 ee ‘- Super Royal No. 4 17 x 25 , 

No. 3, 27 = 40 Li ie os Embosser No. 1, 21% x 22 "I t 

No. 4, 30 x 44 rr # Embosser AG ee x oA < 2 

P for Nos. = <p Stamper No. 3, — x : 
EL peeaad DaeenaTy ieee baad lee Neck 8 ie cei Cutting and Creasing Presses, 5 Sizes 

quire a larger press than the 14x 22 inches; 
to publishers using ready prints, in small towns, 
for one-page work; blank book makers and oth- 

ers who do not have constant need for a cylinder press, 
we offer the Style No. 4 Universal. This press is built 
in one size only—17 inches by 25 inches inside chase, 
on new lines and no expense has been spared in this new 
production, now offered to the trade for the first time. 

The frame is of a solid, modern design, and is pro- 
portionately heavier than the 14 x22 inches; the bridge, 
flywheel, hook connection and cam lever are heavier; 
the cam-way in the large gear wheel is of an improved 
design, requiring a larger friction roller; the gear 
wheel has the steel sections in the rim and cam-way 
like the Style No. 2 and Style No. 3 Universals; the 
carriage ways are of a new design, the carriage slot 
being perpendicular its full length; this press has the 
long pinion shaft with the outside floor support like 
the Style No. 3 Universal and the new style double 
inking device without springs is a part of the regular 
equipment. 

The following small parts are included:—FIVE 
STEEL CHASES, one roller mould (for which a set 
of cast rollers will be substituted if preferred), eight 
form roller stocks, six distributor roller stocks, two 
vibrator or ductor roller stocks, sixteen roller wheels, 
(eight large and eight small,) three iron lateral dis- 
tributors or changers, two feed tables and one set of 
wrenches. No treadle fixtures are supplied with this 
press. Each press is shipped complete with ink foun- 
tain and side power fixtures, including tight and loose 
pulleys, and the improved belt shifter and brake com- 
bined. Gross weight complete, crated for domestic 
shipment, 3,500 pounds; floor space required,—includ- 
ing feed tables and stands in position,—-44 inches 
from front to back and 60 inches sideways; Pulleys, 
16 inches in diameter with 834 inches face, carrying a 
3% inch belt; the flywheel makes cight (8) revolutions 
to each impression and the press will require about 1% 

Super Royal No. 4. 17x25 inside Chase. pentte baka Semen er Pid hap Sate on application to 

Write for Catalogue. Sold by All Reputable Dealers in the World. 

THE NATIONAL MACHINE CO., Sote Manufactures HARTFORD, CONN., U.S.A. 

4: O meet the demand of those printers who re- 
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HALLEY’S COMET HAS COME AND GONE 

But the GOSS “COMET” Press Has Come to Stay Forever 

THE GOSS “COMET” 
FLAT BED WEB PERFECTING PRESS 

THIS LITTLE PRESS WILL PRINT, PASTE AND FOLD 
FOUR. SIX OR EIGHT PAGES OF EITHER A SIX OR 
SEVEN COLUMN I35 *M’’ STANDARD SIZE NEWSPAPER 

The “COMET”’ flat bed web perfecting press is the very latest accomplishment in newspaper 
machines for perfecting a four, six or eight page paper from type forms. 

It is the most economical newspaper press on the market, and will save time. labor and 

money for the publisher, from the day of its installation. 

It will save money because it takes less power to operate than any web perfecting press on 

the market. 

It will save money on every paper it prints, as the cut of the web and reduced margins will 

make a continuous saving of white paper. 

It will save money because there are less than half the composition rollers to maintain. 

All composition rollers are interchangeable, while the inking fountains are of the thumb screw 

variety (screws two inches apart). 

It has double drive, angle bars for associating the webs, and practically a rotary tapeless folder. 

The “COMET”’ will take up a floor space twelve feet square. It is four feet eight inches 

high, and will weigh sixteen thousand pounds, while a five horse power motor will be ample power. 

Is this not an ECONOMICAL PROPOSITION ? 

ATUL: EE DAN) ts 0 as Ne 

THE GOSS PRINTING PRESS CO. 
NEW YORK OFFICE: 46th Street and Ashland Avenue Re Ns aa kes: 
No.1 Madison Avenue o. eet Street 

Metropolttan Life B’ld’g. CHICAGO, ILL. LONDON, - ENGLAND 
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BARNES- CROSBY 
COMPANYS 

HEADQUARTERS 
FRANKLIN«**> 
MADISON §7T° 

CHICAGO 

Conversation may take the order, 
but plays no part in its execution. 

“Quality” illustrations and engravings result only from organization 
and equipment—men and money. 

Barnes-Crosby Company is an organization of 400 people, engaged in pro- 
ducing illustrations and engravings—nothing else. 

Barnes-Crosby Company in its Chicago headquarters HIRD 275 men and 
women and occupies 45,000 square feet of floor space. f 

In its St. Louis establishment, 75 people and 20,000 square feet of floor space. 

50 representatives, artists and photographers are employed in its chain of Branch Offices. 

Make this organization your art and engraving department, because Barnes-Crosby 
Company co-operates with printers, but does not compete with them. 

Day and Night Service 

Barnes-Crosby Company 
E. W. HOUSER, President. 

Artists os Engravers se Catalog Plate Makers 

Complete Establishments: 
215 Madison St., Chicago 214 Chestnut St., St. Louis 
And a chain of Branch Offices and art departments. Get in touch with the nearest one. Write for samples and information. 

ST. LOUIS
 

Complete Establishm
ent 

cbt 
ea BSG 
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THE HEAVIEST, SIMPLEST, MOST COMPACT AND HANDSOMEST TWO-REVOLUTION. COMPARE THIS ILLUSTRATION WITH THAT OF ANY OTHER 

LH BePASCOCKePRINEING- PRESS’ MANUFACTURING CO., NEW LONDON, CONNECTICUT 
New York Office, 38 Park Row. John Haddon & Co. Agents, London. Miller & Richard, Canadian Agents, Toronto, Ontario 

BARNHART BROS? &eSPINDLER, WESTERN AGENTS, 183-187 MONROE STREET, CHICAGO 
Great Western Type Foundry, Kansas City, Missouri; Great Western Type Foundry, Omaha, Nebraska; 
Louis Printers Supply Co., St. Louis, Missouri; Southern Printers Supply Co., : : Washington, District Columbia; The Barnhart Type Foundry Co., 

National Paper & Type Co., City of Mexico, Vera Cruz, Monterrey, and Havana, Cuba. 

Minnesota Type Foundry Co., St. Paul, Minnesota; St. 
( : Dallas, Texas; 

On the Pacific Coast—Pacific Printers Supply Company, Seattle, Wash. 

The Babcock Optimus 
The Babcock Optimus 

An Optimus cylinder box is attached im- 
movably to the side-frame. It is large, with 
broad and perfect bearing surfaces. There 
are outer and inner parts, each a complete 
box, just a working fit between them. The 
inner part, eccentric on its inside, holds the 
large, steel cylinder shaft. A simple cam- 
and-lever device oscillates the eccentric box 
within the other. 

That is the Optimus Cylinder Lift. Noth- 
ing as simple, as strong, as sure, has ever 
been used. The up or down of the cylinder 
depends upon the slight movement of the 
eccentric, and as the box containing it is a 
fixed part of the side-frame, the latter directly 

bears the strain of impression without inter- 

vention of springs, toggles, rods, or other 
weaknesses or elasticities. 

When printing the eccentric is on center, 

therefore no strain whatever on connections, 

which might be broken away without dis- 

turbing either eccentric or impression. 

Trip can be operated only when cylinder 
is off impression; when on its use has no 
effect, the impression will be perfectly com- 
pleted. 

Cylinder boxes of other two-revolutions 
are loose in the side-frames, and slide up and 
down with the cylinder. They cannot use 
the natural and direct means the side-frames 
present for securing maximum rigidity and 
simplicity. Greater impressional strength is 
secured by firmly holding the cylinder at 
a given point than is possible by loosely 
hanging it to play in a couple of forks. A 
2w parts concentrated give more strength 
and endurance than many scattered. 

The compactness and solidity of its ec- 
centric lift adds surprisingly to Optimus 
rigidity, and makes it stronger under im- 
pression than any press the trade has known. 
This is the point we forcefully emphasize; for 
almost regardless of other qualities the press 
with greatest rigidity is the best. 

“SET IN AUTHORS ROMAN. 
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INKEEZE 
A RESULT propucing SOFTENING SOLVENT 

IF YOU HAVE COUGH, COLD, SORE THROAT, 

PAINS IN THE HEAD...OR ANYTHING LIKE 

THAT...1L 18 OUT OF {OUR“LINE ——=1>.0aN 

IF YOU HAVE AN INK WHICH 

NEEDS... 

SOFTENING or REDUCING 

REDUCE THE BODY....REMOVE THE TACK 
AND GIVE THE PRESSMAN COMPLETE CON- 
TROL OF DRYING QUALITIES, Eres 
OF ANY INK. TRY IT....NOW!. 

Manufactured by 

The Queen City Printing Ink Co. 
CINCINNATI, . 1913-1935 South Street 
CHICAGO, . . . 345 Dearborn Street 
BOSTON, . . . . 174 Pearl Street 
PHILADELPHIA, . sith and ae 
KANSAS CITY, . 6 and 8 West 1 se th Stre 
MINNEAPOLIS, 316 Fifth Ave ou 



LIGHT PHOTO BROWN, 1156. 

The Queen City Printing Ink Co. 
Makers of High=Grade 

= PRINTING INKS = 

CINCINNATI + CHICAGO + BOSTON + PHILADELPHIA 

MINNEAPOLIS + KANSAS CITY, MO. 



A Legal_ J “SRS PORTE ORS PATOL AY 

| Combination § 

approval ol the 

ADMINISTRATION ff 

KANSAS CITY 
MINNEAPOLIS 
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Reliable 

Printers’ 

Rollers 

Sam’] Bingham’ § Son 
Mfg. Co. 

316-318 South Canal Street 

PITTSBURG 

514-516 Clark Avenue 

KANSAS CITY 
706 Baltimore Avenue 

ATLANTA 
52-54 So. Forsyth Street 

INDIANAPOLIS 
151-153 Kentucky Avenue 

DALLAS : 

MILWAUKEE 
133-135 Michigan Street 

MINNEAPOLIS 
719-721 Fourth St. South 

DES MOINES 
See L  e  S S SEE EE 

609-611 Chestnut Street 
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RE-BUILT PRINTING MACHINERY 

BABCOCK PONY DRUM; bed 19x24, air springs, tapeless delivery, job machine 
POTTER DRUM; bed 21x27, job machine 
WHITLOCK DRUM; bed 21x27 table distribution, job machine 

CAMPBELL PONY, 2 Revolution; bed 22x28, front delivery, table distribution, speed 2200... 
HUBER, 2 Revolution: bed 25x35, front delivery, table distribution 

COTTRELL, 2 Revolution; bed 26x37, rear tapeless delivery, air springs, 4 form rollers, table 
distribution, trip 
HUBER, 2 Revolution; bed 29x43, 4 form rollers, front delivery, table distribution, high 
grade machine 
HUBER, 2 Revolution; bed 37x52, 4 form rollers, front delivery, table distribution, first class 
condition 

TO PRINT 2 PAGES 6 COLUMN 

COTTRELL DRUM; air springs, tapeless delivery 

DIAMOND PRESS 
CAMPBELL DRUM; table distribution, 4 form rollers 

CRANSTON DRUM 
CAMPBELL, 2 Revolution; rear fly delivery 

TO PRINT 2 PAGES 7 COLUMN 

IMPROVED PROUTY; hand or power, 

STANDARD PROUTY; hand or power 
TAYLOR DRUM; air springs, tapeless delivery, table distribution 
HOE DRUM; square frame, 4 tracks, air springs, tapeless 
STANDARD BABCOCK DRUM; air springs, tapeless 

TO PRINT 4 PAGES 6 COLUMN 

TAYLOR DRUM; air springs, table distribution 
BABCOCK DRUM, air springs, tapeless 
COTTRELL DRUM; air springs, tapeless 
CRANSTON DRUM; air springs. tapeless 
CINCINATTI DRUM; table distribution 

POTTER DRUM; table distribution 

CAMPBELL DRUM; table distribution 

COUNTRY CAMPBELL; table distribution 
CAMPBELL, 2 Revolution; table distribution, rear tapeless delivery 
COTTRELL & SONS, 2 Revolution; 4 form rollers, table distribution, trip, air springs, rear 
tapeless delivery, late style 

TO PRINT 4 PAGES 7 COLUMN 

COTTRELL & SONS, 2 Revolution; air springs, rear tapeless delivery, table, rack and screw 
distribution, 4 form rollers, trip, fine machine 
POTTER, 2 Revolution; air springs, rear tapeless delivery, table distribution 
WHITLOCK, 2 Revolution; air springs, rear tapeless delivery, 4 form rollers, throw-off 
HUBER, 2 Revolution; 4 form rollers, front fly delivery, table distribution, trip 
CAMPBELL, 2 Revolution; table distribution, front fly delivery 

_, These machines in stock, all sold with guarantee. “‘dohnsonized” the standard in rebuilt 
printing machinery. A very complete stock of rebuilt job presses, paper cutters, stitchers, etc. 
Get the complete list. 

ON HAND NOW A 42 INCH CLOTH, 48 INCHES BETWEEN RAILS HICKOK RULING 
MACHINE, DOUBLE AUTOMATIC STRIKER, COMPLETE AND IN FIRST CLASS CONDITION. 

C. 1. JOHNSON MFG. COMPANY 
HANSEN TYPE 48-50 EAST THIRD STREET, ST. PAUL, MINN. 
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. FOR 7 EO Rm 
. v CHO h ey 

ULLMANS 
» f “N Ko, 

SUCCESS DEPENDS 

Not upon what you have done & 

Nor upon what you want to do 

But on what you can do : 4 

Ask us how. & 

SIGMUND-ULLMAN?2CO 

NEW YORK CHICAGO 

PHILADELPHIA CINCINNATI 

And what you will do. 

With Ullman’s Inks ® 

You can do better work 

If you want to, 



756 Mationaf (Printer -Fournafist 

ig z. REBUILT PRINTING MACHINERY S 

HUBER TWO-REVOLU- 
TION CYLINDER 

39x52 Huber—Two-revolution, four 

form rollers, table distribution, 

front fly delivery, crank move- 

ment, impression trip...$1,800. 

BABCOCK OPTIMUS 

52x47 Babcock Optimus—Two-rev- 

olution, front carrier delivery, 

four rollers, air springs, table 

dis., impression trip.....$1,700. 

CAMPBELL TWO-REVO- 
LUTION CYLINDER 

37x50 Campbell —Two-rev. job and 
book press, 4 form rollers, table 
dis. front fly del.. wire springs, 
two tracks, steam fixtures, with 
Counted, sss. schssss 0c boone 

58x50 Campbell—Two-rev. job and 
book press, 4 form rollers, table 
dis. front fly del., wire springs, 
two tracks, steam fixtures, with 
COUNLED. jutv aio ce eee $800. 

WHITLOCK TWO-REVO. 
LUTION 

32x47 Whitlock — Two-revolution. 

| four rollers, rear delivery, air 

| springs, table dis......... $1,200. 

Send for lists 

| A. F. WANNER & COMPANY 
340-42 Dearborn Street - Neg pecans O 
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IMPROVEMENTS AND ADDITIONS 

MAKE ANY MACHINE MORE VALUABLE 

That’s Why the 

National Perforating Machine Company 
Have Recently Added Various Attachments 

Being able to do perforating-crimping-scoring slitting and ? ; 
Means a Saving in 

Floor Space 
trimming, stub and strike work in one operation with one ma- 

chine occupying only 5x7 feet and under 

Fitted with self-contained individual motor drive enables | Means a Saving in 

operator to set machine with one sheet = : = Power and Stock 

And its many other original features places it in a class by itself. 

- Four sizes—20-24-28-30-inch, taking stock the full width of the machine. 

NATIONAL PERFORATING MACHINE CoO. 
Ask Your Nearest Dealer 22nd & CAMPBELL STS., KANSAS CITY, MO 

Sole Canadian Agents—MILLER & RICHARD, Toronto and Winnepeg. 

investigate NEW Model Jobbing Folder 

The above machine will fold not only periodical work but the finest catalogue work. It has Automatic 

Registers at all folds. Automatic Sheet Retarder and Head Perforators that overcome all ‘buckling’ 

Made by BROWN FOLDING MACHINE CO. 
ERIE, PENNSYLVANIA 
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“WRITE TO 

SANDERS 
ld LOUIS” 

We produce every style of engraving for making 
catalogues and advertising attractive. The cost of 

the engravings is one of the small items of expense, 
but they are the strong feature for attracting attention 

to selling qualities. 

womet us tell you more about why SANDERS 
ENGRAVINGS have the greatest selling qualities. 

SANDERS ENGRAVING COMPANY 
LON SANDERS, PRESIDENT 

221 OLIVE STREET, ST. LOUIS, MO. 
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HAMILTON’ 
Thé economical value of the HAMILTON LINE OF MOD- 

ERNIZED COMPOSING-ROOM FURNITURE has a world- 

wide recognition. There is hardly a representative printing 

Concern in any country that is not equipped, in part at least, 

with Hamilton Furniture. 

Our trade-mark, ‘‘Wood-Goods—Good Woods,” is familiar to the eye of 
every printer. The reputation acquired in a quarter-century’s experience of 
constant application and study of the requirements we will always endeavor 
to maintain. 

In adding to our line an article of metal, our aim will be to excel. Metal- 
working is not new to our concern. We have, from the organization of our 
company, built in our own shops the intricate machinery which has enabled 
us to produce so substantial and accurate a line of printers’ wooden furniture 
and equipment. 

MODERNIZED COMPOSING-ROOM 
—EQUIPMENT HX 

The Hamilton Iron-Steel Imposing Surfaces are the best that the foundry 
and the machine shop can produce. A good iron surface is an economical item 
in printing-ofice equipment difficult to overestimate. A poor iron surface is 
an abomination forever. Good or bad, an iron surface does not wear out, 
and, once installed, it remains a fixture. 

Hamilton surfaces are cast with the proportion of iron and steel to produce 
the best surface. 

Smooth and tough and well-machined, they will last forever—no cracking, 
being heavily ribbed on:the under side—no chipping—no wearing away. 

Hamilton iron-steel surfaces can be purchased through any prominent sup- 
ply house. Ask for them, and insist upon getting the genuine article. The sat- 
isfaction of every customer ordering a Hamilton iron-steel surface is guaranteed. 

Tue Unver Sipe or A Hamiuton TRon-STEEL ImMpos: 
ING SURFACE, SHOWING THE HEAvy RIBBING Send for Complete Descriptive Circular 

AND CoRNER Posts. 

We are interested in the question of Mod- 
ernized Furniture and we would like to have 
your representative show us a floor plan of i HE A 2 5 
our composing-room as you would arrange it, 
with a view to our installing such furniture as : . nee you can show us would soon be paid for in Main Office and Factories: TWO RIVERS, WIS. 
the saving accomplished. Eastern Office and Warehouse: - RAHWAY, N. J- 

ALL PROMINENT DEALERS SELL HAMILTON GOODS 

ings th eee eS es ++ State Sante Bee A VALUABLE LINE GAUGE, graduated by picas and nonpareils, mailed free Have you a copy of “Composing-room- Kconomy’”’? to every inquiring printer. 

Automatic Megill’s 
Patent 

with less sharpening. 

Royle Router Cut- 
ters Cut 

Try Them 

John Royle & Sons 
Paterson, N. J., U. S. A. 

The sheet as shown, is fed short of the gauge and yet it will register. When th 

press closes, the ‘“Automatic’’ extends forward and gently pushes the sheet to exac 
position. It does not bite the sheet and prevent it from registering. It never pushes 

it out. It registers cardboard or paper. The ordinary gripper operates it. No extra 

fixtures. The gauge simply forms a stop for the sheet and then registers it. Feed 
ordinarily, but as fast as you like. 

The Automatic Register Gauge, including a pair of the Double-Grip 
Gauges for the bottom, to your door for $5.95. Testimonials und booklet 

Your dealer or, 

E. L. Megill, Pat. & Mfr., GO Duane St., New York Engravers’ Machinery | 

" 

SS  —— T 

Printer’s Account Book Pisnteces Ready Reckoner 

oh Showing at a glance the’cost of stock used on “Laas 
the quantity of stock required for jobs of from 50 to 100,000 | 

pe hDMONE SAVER copies, the quantity of paper needed for 1000 copies of a | 
book in any form, from octayo to32mo, and other valuable ' 
tables... Pricé 50 cents. | Fourth edition; enlarged. |: 

National Printer-Journalist, Station X, Chicago | 

200-page book, 1,000 jobs, $3.50; 4oo-page book, 2,000 jobs, $5 

The book’ measures 113¢ by 1534 inches _ 

NATIONAL PRINTER-JOURNALIST H CHICAGO, ILL, 
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You Need in Your Business 

UTILITY PAPER CUTTER 
SOLD BY ALL DEALERS 

Also the Reversible Paper Clamp and 

Mustang Mailer 

Pavyer Printing Machine Works 
Builders and Repairers of Machinery 

for Printers 

600-602-604 S. Broadway, ST. LOUIS, MO. 

A GOOD STAPLING MACHINE 
Is a Convenience and an Economy in Every 

Printing Office. 

ACME No. 6 It is an absolute necessity 

to every printing office that 

does not have a wire 

stitcher. 

The Acme Binder 

No. 6 

is a good stapling machine. 

It has stood the test for 

years and has been im- 

proved through practical 

experience with the de- 

mands of printing ofhces. 

A stapling machine helps 

in securing business. Get 

one and do your own pam- 

phlet binding in the most 

economic and expeditious PRICE $40. 
The Acme leads them all and is for sale by Printers’ 

Supply Houses throughout the United States. For further 
and full particulars write 

THE ACME STAPLE MACHINE CO., 

manner. 

112 NORTH NINTH ST., - CAMDEN, N. J. 

Progress Typewriter Supply Coe., Ltd., London, England, European Agente 
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Imitation is the 
Sincerest Flattery 

For Over Twenty-five Years our 

$1.00 Insurance Policy Ink 

| has stood at the head of all Job Inks for printing 

on hard-surface papers, drying quickly with a 

gloss, and not offsetting. Other houses have 

| tried unsuccessfully to imitate it, but our process 

of making this Ink makes it unqualifiedly the 

Finest Grade of Job Ink on the market. 

| On receipt of one dollar we will forward by 

express, prepaid, one pound to any part of the 

United States or Canada. 

||  FRED’K H LEVEY CO! 
FRED’K H. LEVEY, President CHAS. BISPHAM LEVEY, Treasurer 

| CHAS. E. NEWTON, Vice-President WM. S. BATE, Secretary 

MANUFACTURERS OF HIGH-GRADE 

PRINTING INKS 

New York 
59 Beekman St. 

Chicago 
357 Dearborn St. 

Seattle 
411 Occidental Ave. 

San Francisco 
6°32 Battery St. 

RAWINGS 
VES! TAN 

oe of any description, 
d for Sian purpose, 1n 

PEN ANDINK or WAST, 
VOrele Titre HMm ADS 
CATALOGS, COVERS 
MAGAZINES OR» 
ND: ER Su ONS iii 

MECHANICAL DI DRAWINGS 
FROM BLUE PRINTS OR PENCIL SKETCHES. 

BIR DS-EYE VIEWS Ss 
RETOUCHING PHOTOGRAPHS. 

.»+ TALP-TONES, ZINC ETCHINGS=aae 
“i. COLOR, WORK. OF WEVERS Bote 

DESCRIPTION, IN Two, THREE 
OR MORE COLORS, Wood 
ENGRAVING, WAX ENGRAVING, 
ELECTROTYPING, STEELOTYPING, 
NICKELTYPING STEREOTYPING, 
OS sete se PHOTOGRAPHING. 
SIP TIS wi aie Peper si ieee mh 

JUERGENS Bros @ 
167 ADAMS STR ; Low CHicrae 
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The CHANDLER & PRICE 
PRESS PYRAMID 

SHOWING ACTUAL SALES AND DELIVERIES OF THIS RENOWNED PRESS 

FROM THE DATE OF BEGINNING OF BUSINESS UP TO JULY 31, 1910 

1887—311 GORDONS 

1893 — 732 GORDONS 

1894 743 GORDONS 

[1691.07 GORDONS_ 
1900 — 1,763 GORDONS 

1904 — 2,282 GORDONS 

1905 —2,393 GORDONS 

1906 — 3,002 GORDONS 

) 1907 —3,677 GORDONS 6(Year of San Francisco Fire) 

1908 — 1,829 GORDONS (Year of Panic) 

1910—3,124 GORDONS 

|’ TOTAL NUMBER CHANDLER & PRICE GORDONS 3 re 37 1 

SOLD AND DELIVERED IN TWENTY-FOUR YEARS 5 

rH ! 4 NDLER é>+ PRICE GORDON PRESSES made, sold and delivered in twenty-fouryears. Such is the result 

ae See eee aS teal merit. The CHANDLER &» PRICE Presses lead! Ask your dealer for them and accept no substitute 

tee EI 

THE CHANDLER & PRICE CO., MAKERS, CLEVELAND, GHIO we Gp. ne 
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LOW PRICE OR QUALITY? 

Which influences your decision ? 

Do not decide on price alone. 

Secure Quality at a fair price. 

Consult 

| The Quality Ink Makers 

H. D. ROOSEN COMPANY 
261-263 WATER ST., BROOKLYN, N. Y. 

CHICAGO, ILL. TORONTO, ONT. 

BUENOS AIRES. MEXICO CITY. 
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Have You a Linotype? 

Then 

The Rouse Lino-Slug Cutter 

The Rouse Lino-Slug Cutter is ryev 

strong and compact and embodies many 

time - saving, accuracy-insuring features 

found in no similar machine. 

The gauge sets instantly and locks au- 

tomatically to any measure up to thirty-one 

picas, by either nonpareils or points. Simp- 

ly ‘push the button” (release the lock), 

slide the gauge to the desired measure, and [ 

let go. 

The gauge can not possibly slip, and is per- 

manently accurate. 

Ample power is provided for cutting the 

thickest slugs and, as the gauge can not slip nor 

the knife spring from its work, ‘a clean, square 

cut is assured, and each lot of slugs must be of 

unitorm length. 

No similar machine approaches this cutter, either in 

the quantity or quality of the work done and it will pay you 

to replace your old-style machines with these time-saving , 

tools. 

REAR VIEW 

SETTING THE GAUGE 

MADE ONLY BY 

H. B. ROUSE & COMPANY 

2214-16 Ward St. CHICAGO 

Sold by dealers everywhere 

———————— 
_______._ i 

Rebuilt Model 1, 
2-Letter Linotype 

S. with New 
9 

Matrices, 

New Space- 

bands and 

Universal 

Mold. 

Price 2,000 
Write for terms. 

We use nothing but Genuine Linotype 

Parts made in the United States, in 

our work. We Repair Spacebands. 
We guarantee all our work. 

Price for repairing bands, each... .25c 

Gutenberg Machine Company 
Will S. Menamin, Pres. and Gent, Mer. 

545-547-549 Wabash Ave., Chicago, II]. 

A REAL 
CIRCULATION BUILDER 

The Home Library 

Census Wall Chart 

has already proven itself the great circulation success 

of the year. Send for copies of letters ordering 

10,000, 15,000, ete. 

One Daily Has Used 200,000 ! 

No enterprising publisher can afford to be without 

this latest, most effective circulation builder. 

Write TODAY for sample and Special terms 

S. BLAKE WILLSDEN 
Newspaper Premium Specialist 

151-153 WABASH AVE., CHICAGO 
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The Ault & Wiborg Co. | 
Makers of 

Letterpress, Steel-Plate, Copper- 

Plate and Lithographic 

INKS 
Importers of 

Lithographic Stones, Supplies and Bronzes — 

Cincinnati New York Chicago | St. Louis 
Buffalo Minneapolis Philadelphia San Francisco 
Toronto, Can. — City of Mexico, D.F.. Havana, Cuba Buenos Aires, S. A. 

London, Eng. 
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The A.W. SCIENTIFIC BLACK. 
Sample impression. 
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Next Month’s Insert 

Watch for It 

THE AULT & WIBORG COMPANY 
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Chicago, November, 1910 Volumnu Twenty-eight Number Eleven 

Reduction of Price of Great Metropolitan Dailies 

An Anniversary Issue and Many Enlightening Views as to the Functions, 
Services and Means to success of American Newspapers 

broader fields to conquer as a I cent daily. Would you mind —— a HI ICAGO is noted for having 

two of the best, up-to-date, 

metropolitan daily newspa- 

pers.in America, if not in 

the world — the Chicago 

Daily Tribune and the Chi- 

cago Record-Herald.  Be- 

ginning with October 3rd, 

each of these great papers 

reduced the price from two 

CeiisetOn One Celta) Copy, 

lessening of the with no 

high character of the pub- 

lications. This reduction of 

circulations and 

service, 

ing larger 

rendering broader 

has created wide interest and 

brought forth many 

hearty words of 

leading newspaper publishers 

These testimonials are in- 

has 

highest 

from commendation 

and the people generally. 

teresting as indicating the standards by which news: 

papers have come to be judged—they are—useful- 

ness; broad, valuable, practical service to readers; 

honesty, and a helpful up lifting influence in all 

public, political, governmental business  af- 

fairs. The Daily Tribune, 

than a half a century, held the position of a leader 

among the great metropolitan papers, sent the fol- 

lowing telegram, as to the proposed change, to the 

leading editors of America: 

and 

which has for more 

The Chicago Tribune, with the largest circulation in its 

history and the greatest amount of advertising ever carried 

by it, today leaves 2 cent journalism and on Monday seeks 

price, with a view of secur-. 

telegraphing to the Tribune today your opinion of what this 

means to the Tribune and to the people of the territory in 

which it has circulated for over sixty years? 

The replies to the telegram were printed in the 

Tribune of October 2nd, and here are extracts from 

They are full of valuable sug- 

gestions and instruction: 
The Tribune will find nothing too good for readers of 

I cent newspapers, while the increase in influence and op- 

portunity for good which the change will bring will be a 

blessing both to The Tribune and to the people whom it 

has served so long and so well.—Grorce L. MatHews, Buf 

falo Express. 

a number of these. 

In this day of essential dependence upon newspapers it is 

a matter of enormous importance when a paper of ample 

resources, intelligent enterprise, unfaltering courage, and 

clean character determines to further its honorable ambition 

by broadening its already vast field of usefulness through 

a considerable reduction in its price—W. R. Netson, Editor 

Kansas City Star. 

I believe the move you are now making will meet the 

wonderful growth of intelligence and thoughtfulness among 

the people and satisfy the need of an independent daily journ- 

al in which they may depend throughout.—S. S. Mc Cure. 

As the Tribune fights ably for public measures in the 

interest of the people, this enormous enlargement of its field 

of influence will be recognized as a distinct gain for them- 

the many thousands of intelligent, patriotic citi- 

zens who are already its regular readers—W. H. Cowtes, 

Spokesman-Review, Spokane, Wash. 

In my judgment The Tribune is already the foremost of 

American daily newspapers. 

selves by 

In its news service as a chroni- 

cler of the world’s happenings it is not surpassed by any 

journal on either continent. The Tyribune’s editorial policy 

makes it stand out prememinently as the fearless champion 

of the people’s rights. The change to I cent is a great move 

and I predict that it will meet with instant favor.—ARTHUR 

Capper, Editor Daily Capital, Topeka, Kansas. 

The most satisfactory morning newspaper in the world 

given to the people for 1 cent is equivalent to one of the 
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world’s great philanthropies—Ratru H. Boorn, Detroit Daily 

News. 

There were four columns of testimonials express-_ 

ing like sentiments, from newspaper editors and pub- 

lishers, followed by an equal number from the people 

of all stations in life. These all showed the same 

views of the high, worthy, useful mission of the 

newspaper press and hence are of great value, as they 

should be an inspiration to all newspaper-makers! 

We have had occasion, at different times, to remark 

on the broad fields of service covered by these papers. 

There is scarcely, if any, field of human investigation, 

philosophy or endeavor that is not usefully and intel- 

ligently covered. The Tribune’s “Workers Maga- 

zine” is ever filled with facts and experiences that 

point the way to worthy attainment and success in 

the different useful trades and callings of life. With 

a faithful study of either of these great papers, one 

need not go far wrong in any of the affairs of life, 

either secular, political, ethical or religious. 

sedi dang 

A copy of the Detroit Times reached this office 

October 11th in a large envelope, across the top of 

which was printed in red ink, “Taken ten years to get 

this to you; will you give it ten minutes.” It was cer- 

tainly an ingenious device to secure attention, and this 

article proves that it was successful, though, in our 

case, the paper would have been sufficient. It was 

“1g00—Ig1o0, The Tenth Anniversary Numebr” of Oc- 

tober 8th. The Detroit Times was established October 

Ist, 1900, and this issue is No. 7 of Volume 11. This 

is certainly a fortunate year for a Detroit paper to 

have an anniversary. The wonderful growth of that 

city, shown by the recent census, is something that is 

attracting general attention and making people all 

over the Nation “sit up and take notice.’ The Times 

prints at the top of its. first page, a most impressive 

“Statistical Story of Detroit’s Progress in One Dec- 

ade,” giving the growth in area, population, number 

of families, position among cities, assessed valuation 

(real and personal), public schools, public school en- 

rollment, number of teachers, building construction, 

capital employed in manufacture, value of manufac- 
tured product, number employed in factories, wages 
paid, new corporations, postoffice receipts, exports, 
bank clearings. 

The increase of population, from 285,764 to 465,- 
766, seems almost incredible and the increase of 
wealth, of manufactures and all else, has kept pace 
with that of the population. 

The Times reprints from its first issue—then pub- 
. 

ce +B) lished under the name “Today’—the pledges made 
ten years ago, that contain some excellent newspaper 
doctrines as witness the following: 

To-Day is made up of nothing but news and an Opinion 
or two; professes to be nothing but a concise chronical of 
the day—an up-to-the-hour penny history, for toilful people. 
In size, style and price, it will carry out the publishers 
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thought that these hurrying times call for a compact, care- 

fully-edited and time-saving newspaper. 

Space will be saved by the omission of unfounded reports, 

fictitious and unfathered interviews, fine writing, immaterial 

matters, freak type and fearful cuts. ‘We do the editing and 

the pruning for you,” will be one of To-Day’s watchwords. 

To-day proposes to give as it proposes to get—value re- 

ceived. It will ask no one to build it up, but has been and 

will be the architect of its own strength and stability and 

will expect the public to give it consideration only on the 

score of demonstrated merit. It will have no favorites and 

will accept no gratuities or concessions from others that 

are not shared by business institutions generally. It has no 

opinions or preferences to be bestowed in exchange for per- 

quisites or the usual courtesies extended to newspapers. It 

has no thought of questioning the motives of those who 

are gracious and generous with the press, but simply de- 

sires to remain on an equal footing with all its constituents, 

leaving itself free to carry out its policy of printing the 

truth, no matter whom it helps or hurts. 

To-Day prefers the office of annalist rather than the role 

of alms-asker. 

The paper is content to be a cheerful and independent 

chronicler of the passing day. The thoughts of men are 

widening with the processes of the sun and their hands and 

brains are busier than ever before, and it is a mission of suf- 

ficient seriousness and dignity to render the daily report in 

readable form for those who are bearing their part in the 

making of modern civilization. * * *While not an organ 

or an advocate or a propagandist, To-Day will have a strong 

and genuine consideration for the average man, who is too 

often the forgotten man in our social and industrial arrange- 

ments. It believes that certain tendencies threaten the elim- 

ination of the individual from the commercial and industrial 

out look and should at all times be combatted with reason 

and vigor. 

As the paper is the product of practical newspaper-work- 

ers from top to bottom, its sympathy with the bread-winning 

masses is natural and inevitable. Its highest aspiration is 

to deserve and secure the distinction of being the people’s 

paper. 

In its titlke—To-Day—the paper will carry a standing ex- 

hortation to Detroit and to every city, institution and in- 

dividual not to leave undone the things that should be done. 

Against the strange device of Spanish sluggishness—“Man- 

ana, tomorrow”’—we fly the legend To-Day as a stimulus to 

instant and well-directed action on the part of all to whom 

this sign may come. : ¥ 

The twelve anniversary pages of this anniversary 

number are made up, principally, of brief expres- 

sions of the readers of the paper as to its course, 

character, attainments and worthiness, and of large 

portraits of firty-four of Detroit’s leading citizens, 

manufacturers, business and professional men, nine 

on a page, under the caption, running across the page, 

“Builders of Half-Million Detroit—They Celebrate 

Detroit’s Ten Years’ Progress with the Times.” The 

strong, manly faces, shown, give good and convinc- 

ing evidence of. the sources of Detroit’s greatness. 

The city has advantages of location and natural at- 

tractiveness, beauty and healthfulness, but it takes men 

to build a city and Detroit has the men of the right 

stamp. The criticisms of the Times, given by hun- 

dreds of its readers, are not only flattering in the high- 

est and most worthy sense, but they are very satis- 
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fying and instructive as showing the intelligent and 

lofty criterions by which a newspaper is judged and 

on which the opinions expressed are founded. It is 

very helpful and immensely educative to newspaper- 

makers, to know the rules by which the people meas- 

ure the press. 

“FRESHNESS, BREEZINESS, WHOLESOMENESS, CLEAN-CUT, 

RING-TRUE, INDEPENDENCE.” 

Here is an opinion as to editorials, from a man of 

strong intellect, broad view and of humanitarian im- 

Mulses, tue President of the Detroit Y. M. C. A., 

that ought to prove full of suggestions of practical 

value and of inspiration to every editor: 

I never pick up the Times that’ I do not at once turn 

to the editorial page. There is a freshness and breeziness 

about the editorials that I enjoy; they are wholesome, clean- 

cut, and ring true. There is an independence about them 

that seems almost Rooseveltian, and while I have not always 

agreed with the ideas of the editor, yet there has been a 

spirit of right living and a desire for betterment of individ- 

ual life, of community life and of civic life, and a desire to 

bring about better and more harmonious relations between 

classes and individuals . There seems to be no guiding hand 

of interests that are prejudicial to the people, but a free- 

dom to stand up for Lincoln’s idea “of the people, by the 

people, and for the people.” 

“HIGH CHARACTER OF ADVERTISING, SPLENDID APPEAR- 

ANCE AND HIGHER STANDARDS.” 

I base my judgment that The Times has been successful, 

upon the splendid appearance of your paper; the fact that 

your advertising pages carry the names of the leading, pro- 

gressive business men of the city—stalwart advertisers—the 

firms who, when advertising is being considered, are al- 

ways from Missouri—the show-me people. * * * I be- 
lieve the day is ripe for a higher standard in journalism, 

or our public schools and universities are in vain. I believe 

the Times has a great opportunity. It has won its way in 

Detroit to an established position among the business insti- 

tutions. Now, catch the inspiration of the coming America; 

cut loose from any of the old traditions, and give us a news- 

paper in harmony with the progressive moral spirit of the 

people.—C. A. BrowNeELL, Manager of Detroit Branch of the 

J. Walter Thompson Co. 

STANDING SQUARELY FOR THE RIGHT. 

It gives me pleasure to congratulate The Times on its 

wonderful record during the past ten years. I believe your 

policy of standing squarely for what you think to be right 

and endeavoring, as you have, to be accurate, is the key- 

note of your success.—C. C. Peck, Cashier German-Ameri- 

can Savings Bank. 

Go ahead with the square deal. Continue honesty and 

truth. Especially advocate that in our government, ward, 

city, county, state and nation. 
Support always the man you recognize as being worthy 

of that particular place, no matter what party or religion. 

—WitirAm Conen, Proprietor Belle Isle Casino. 

NEWS IN THINGS MORAL, EDUCATIONAL AND RELIGIOUS. 

There are some things about The Times worthy of the 

highest commendation. Among these are its pages free from 

demoralizing and debauching advertisements, its recognition 

of things moral, educational and religious as news, its clear- 

cut positiveness on everything of public interest, and its fear- 

less and persistent advocacy of the things that make for a 
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better Detroit and a nobler citizenship.—T. W. Youne, D.D., 

Pastor North Baptist Church. 

INFLUENCE ONLY FOR GOOD. 

I am glad of the opportunity to express my sincere ap- 

preciation of your effort to publish a clean paper, honest in 

attitude, and sympathetic with all. forward movements. In 

a growing city like Detroit, the press may become a tre- 

mendous influence for good or ill. The influence exerted 

by your paper, as far as Ican judge, has been only for good. 

May you continue to prosper through many years.—Leo M. 

M. FRANKLIN, Rabbi Temple, Beth EI. 

We might continue these quotations to the great 

benefit of our:readers. One judge says: “I enjoy the 

concise way in which the Times presents the news of 

the day.” And the President of the Wolverine Manu- 

facturing Company closes a letter in which he deals 

with the importance of “independence and cleanliness” 

as well as of the “disposition” to commend good citi- 

zenship not only in the abstract, but in the concrete 

as well, “to give credit to the official who does his 

duty to the community, as well as to criticise the indi- 

dividual who does not live up to the standard of good 

citizenship,” as follows: 

~ If we are to have fearless men in public life, they must be 

backed by a fearless and independent press. 

Such, I believe, is The Times. The editorials alone are 

worth more than the price of subsciption. 

VIEWS OF SUCCESSFUL NEWSPAPER MEN. 

Besides the opinions of the laity, the newspaper 

readers, there are a large number of expressions of 

views as to what constitutes good newspaper-making, 

that has brought success to the Times, from prominent 

publishers of Michigan and other States. 

FIDELITY TO DUTY AND LOYALTY TO THE PUBLIC. 

You have made a great paper of The Detroit Times, and 

have made it great by your fidelity to duty and your loyalty to 

the public. You have conducted it upon the highest lines of 

newspapering. 

I congratulate you. Detroit is a wonder. You have a great 

field.in your city—LAFAYETTE YouNG, Publisher of the Des 

Moines Capital. 

STRAIGHT FROM THE SHOULDER MANNER. 

I hve always liked the Times. It has a straight-from 

the shoulder manner that is attractive, and its tone is of the 

very best in journalism. While independent, it favors the 

things that look to be right, and is not at all backward in 

condemming that which looks to be wrong. 

In all the years I have'read the Times, with its daily re- 

cord of events, never have I found articles in its columns 

that could not be read in the home circles. It is a progres- 

sive, clean and reliable proclaimer of the news and of pub- 

lic policies, meriting the success it is meeting with—Geo. H. 

Ponp, Editor of the St. Clair Republican. 

The Times never failed to show grit, energy, enthusiasm, 

good nature and high principle. How could it achieve any- 

thing short of success?—W. K. McKay, Louisville, Ky. Her- 

ald. 

ONE OF DETROIT’S ASSETS. 

The extreme care exercised in the personal supervision 

of the character of the Times’ advertising is enough in itself 

on which to base congratulations. A newspaper must be the 
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spirit of its publisher. It is a very human thing. For that 

reason, it strikes me that Detroit is very fortunate in hav- 

ing the Times—H. B. Crarx, Chairman Board of Directors 

af United Press Association, New York. 

IS BLAZING THE WAY. 

Congratulations to the Detroit Times and its progressive 

publishers. The Times is one of the publications that is blaz- 

ing the way for a universal revolution in standards of news- 

paperdom.—ALExANbE Dopps, Managing Editor the Christian 

Science Monitor, Boston. 

ALTRUISTIC, CLEAN, ETHICAL. 

We appreciate the resistance that you had to overcome 

in establishing a metropolitan newspaper in Detroit. We 

heartily indorse the altruistic attitude that your paper has 

taken. Publications conducted honestly, fearlessly and in 

harmony with the growing ethics of modern business meth- 

ods, cannot help but succeed. We know what it means to 

keep advertising columns clean, ethical and still succeed. The 

Times has done this.—J. F. Hartz, Publisher of the Detroit 

Medical Journal. 

ALWAYS LEND HELPING HAND. 

No matter how fast the pace may be, The Times will 

always have time to stop to do some old-time friend a kind- 

ness by the way and to smooth the hard places in the paths 

of others so that they may have less difficulty in making a 

bit of progress—H. A. Hopxins, Secretary Michigan Press 

Association, St. Clair, Mich. 

EXAMPLE FOR STATE PRESS. 

The Times, in following its own standard for honest journ- 

alism and clean advertising, has also had an influence for 

good upon the state press and all the people have profited 

thereby.—F. M. Jounson, Editor of Lowell, Mich., Ledger. 

CLEAN ADVERTISING COLUMNS. 

I have never failed to recognize on the part of the paper 

a determination to stand for that which it believed to 

be right and fair, and for the moral and material betterment 

of the community in which the paper is published and the 

state at large. Perhaps it is because I am a newspaper man 

myself that I think that nothing The Times has done can 

be commended more highly than its courage in cleansing 

its advertising columns from everthing that was objectionable 

in the slightest degree at a time when I know every dollar 

of income must have been sorely needed to keep the machine 

running.—W. F. Knox, Editor Sault Ste. Marie News. 

VIEWS OF ADVERTISERS. 

There is a large array of testimonials from adver- 

tisers and advertising managers and agents, and they 

are highly commendatory of the stand taken by the 

paper as to reliable, clean advertising columns. 
I congratulate The Detroit Times on the fight which it 

has made for better, more honest and cleaner advertising. 
It is a praiseworthy fight from both the point of worthi- 

ness and of results to the honest advertiser—W. R. Emery, 

Manager of Everbody’s Magazine, Western Dept. 

“COMPENSATION IN RIGHT DOING—NO UNCLEAN THING SHALL 

ENTER HERE.” 

I hasten to extend to the Times my congratulations, not 
so much for the progress it has made during the ten years, 
but for the principles it stands for—clean, truthful news, 
editorials and advertising. 

The time is here, and the publishers of newspapers must 
face and meet the situation, when the advertisers of this 
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country will demand that they be saved the necessity of hav- 

ing their clean advertising published alongside that of un- 

clean, misleading and fraudulent stuff. A business necessity 

will force the publishers to assume the same responsibility 

for their advertising as they do for their news and editorials. 

It is right, it is inevitable and just, to all concerned. The 

magazines saw it some time ago and have met the issue 

splendidly. Why should the newspapers, the greatest of all 

printed mediums, the leaders of thought of this country, lag 

behind ? 

Isn’t there sufficient compensation in doing right even 

though it costs a few dirty dollars to justify the newspaper 

publishers of America in saying: No unclean thing shall 

enter here.—S. C. Dopps, President Associated Advertising 

Clubs of America. 

CLEAN AND HONEST ADVERTISING. 

While, of course, the Times appeals to me as a citizen of 

Detroit, it doubly appeals to me for its attitude towards the 

question of clean and honest advertising, and for that reason 

more than any other, I wish it long life and great prosperity. 

E. St. Ermo Lewis, President Association of National Ad- 
vertising Managers. 

Now, we have devoted treble the space that we in- 

tended to give to this notice, but there is nothing here- 

in that we wish to omit. We would like to present many 

other extracts filled with such valuable points to news- 

papermakers. One of the pleasing facts, connected 

with these friendly criticisms, is that scores of clergy- 

men, who are frequently inclined to be some what 

condemnatory of the secular press, have bestowed 

highest praise upon the character of the Times:— 

“TRUE TO ITS CONVICTIONS,” 

The Times has done a great piece of work in building 

itself up by sheer force of vision and tenacity of will, and by 

keeping at the same time wholly true to its convictions. May 

it live long and prosper. The only criticism which I have 

of the paper is, that you are not publishing it in Providence.— 

Rev. Gatus GLenn ArkINs, Pastor Central Congregational - 

Church, Providence, R. I. 

CLEAN AND NOT AFRAID. 

To give the community a good, straight, clean news- 
paper, not afraid and never dull, is a public service of no 
mean nature. I congratulate the mangement of The Detroit 
Times upon having rendered such a service to this city —REv. 
Cuartes D. WittiaMs, Bishop of the Episcopal Diocese of 
Michigan. 

POWER OF THE PRESS TO PREVENT FRAUDS—SALE OF 

ADULTERATED FOODS OR MEDICINES. 

All these quotations have been in harmony with 
the teachings of the NATIONAL PRINTER-JOURNALIST. 
but, here, as a closing up of our selections, we give one 
that contains very enlightening and forcibly — stated 
facts, reasons and views as to high obligation and in- 
fluence of the press in protecting the people from 
fraud and imposition: 

If the public press generally would set a high standard 
of conduct and live up to it there would be very little need 
for laws securing honesty in business, proper labeling of 
foods and drugs and freedom from adulteration. The pub- 
lic would be so thoroughly educated in such matters as to 
refuse to accept and use debased,. misbranded or adulterated 
articles of food and drugs. I am sorry to say that many 
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of our public journals carry advertisements which, in my 
opinion, work inestimable injury to the public. I refer now 

particularly as a type of this literature, to the statements re- 

lating to certain proprietary or secret remedies. These state- 

ments are cunningly contrived to work upon the fears of the 

intended victim in order that he may become a customer 

and then in a similar manner to induce him to continue 

to use these remedies almost indefinitely. Fortunately un- 

der the present national legislation such remedies cannot 

carry habit-forming drugs without being properly men- 

tioned upon the label, but this is not the kind of protection 

to which the public is entitled, although it is to some de- 

gree a protection. 

What is true of drugs is true also of foods. A news- 

paper that will educate the public respecting the character of 

foods, principles of nutrition, and the inexcusability of tam-_ 

pering with food products by the use of chemicals of any 

kind will do a good which cannot be overestimated in the 

community in which it is circulated. For instance, if the 

public at large were instructed in regard to the use of pre- 

servatives in foods, first, that they are never necessary and, 

second that the best class of manufacturers do not use them, 

and, third, that they are all necessarily deleterious, we would 

not need a law to prevent the manufacture and sale of such 

goods. The lack of a market for them would soon put a 

stop to their manufacture. 

I wish you success in the conduct of a journal of the 

kind you describe, one which is truly and wholly devoted to 

the public interests and not swayed in any of its opinions by 

mercenary motives.—Harvey W. WItey, President American 

Therapeutic Society and Chief of U. S. Bureau of Chemistry, 

Washington, D. C. 

One of the Veterans 

Capt. P. K. Mayers of the Democrat-Star, Pascagoula, 

Mississippi, appropriately celebrated his seventy-seventh 

birthday on Monday, October 1oth. The day was made glad 

by the presence of a number of friends who joined in con- 

gratulations and a pleasant, quiet occasion at his home. On 

account of the weight of years, Capt. Mayers has sold a 

one-half interst in his paper, and turned its active manage- 

ment over to J. Will Donovan, though his name still appears 

at the head of the paper, with that of his new associate as 

“Editors and Proprietors.” Noting the change in the owner- 

ship and management the Brockhaven (Miss) Leader says: 

“Capt. Mayers has for nearly 50 years published one of 
the very best weekly papers in Mississippi, and his pas- 
sing from the ranks of the active journalists of the state 
will be a distinct loss to the profession. He is the only 
survivor of the charter members of the Mississippi Press 
Association.” 

To the above the Vicksburg Herald replies as follows: 

“Major Isaac M. Partridge, an antebellum Vicksburg 
newspaper writer of marked ability, was editor of the Herald 
and the charter member president of the Mississiippi Press 
Association. He is living, and an inmate of the Arkansas 
soldiers’ home. The first meeting of the association was 
at Jackson, in May, 1866. After adopting a resolution pro- 
viding for a charter organization the convention adjourned to 
meet in Vicksgurg in October, where the charter was presen- 
ted and adopted, the officers of the association chosen. The 
present editor of the Herald, then connected with the Wood- 
ville Republican, attended the Vicksburg meeting, and. was 
chosen vice-president of the association.” 

The editor of the Herald has given a good history of 
the organization of the Mississippi Press Association. The 
editor of the Leader doubtless fell into the error of saying 
that Capt. Mayers was the only surviving charter member 
of the association under the impression that Major Partridge 
was dead, and he was not alone in that impression. 

The first meeting looking towards the organization of 

the Mississippi Press Association was held in Jackson, May 
15, 1866, one year after the close of hostilities between the 
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States, when publishers, like others, were trying to devise 
means to increase their meagre earnings. 

There were present: J. J. Shannon, J. L. Power, E. M. 
Yerger, J. S. Hamilton and F..T. Cooper, Shannon being 
elected chairman and JPower secretary—all of whom long 
since passed over the river. 

Nothing was done at this meeting except to adopt reso- 
lutions favoring the formation of a “publishers” association, 
to further the interest of the press of the state,” and ad- 
Journing to meet at Jackson on June 6, 1866, after appointing 
a committee to make arrangements for the meeting. 

The next meeting was in Jackson on the date above given, 
the following representatives being present: 

A. J. Frantz, Brandon Republican; Jere Gibson, Meridan 
Topic; I. M. Partridge, Jas. M. Swords, Vicksburg Herald; 
T. B. Manlove, J. W. Kinsley, Vicksburg Journal; P. K. 
Mayers, Handsboro Democrat; J. D. Houston, Lexington - 
Advertiser; Singleton Garrett, Canton Mail; S. W. Dale, 
Southern Journal; J. J. Shannon, J. S. Hamilton, J. L. Power 
and B. F. Jones, Jackson Clarion and Standard; E. M. Yer- 
ger, Jackson Mississippian; A. N. Kimbal, H. M. Akin, 
Christian Watchman; M. S. Ward, Panola Star; J. F. Mead, 
Natchez Democrat; W. L. Oury, Carrollton Conservative; J. 
L. McCallum, F, T. Cooper. I. M. Partridge was elected presi- 
dent; A. J. Frantz, first vice-president; M. S. Ward, second 
vice-president; J. L. Power, secretary; P. K. Mayers, treas- 
urer. 

Of the above number all are dead except Mayers and 
Partridge, and the latter has left the state and long since re- 
tired from the field of journalism. 

Items of Interest 

Albert J. Bleyer, one of the oldest newspaper men in Mil- 

waukee and one of the six Bleyer brothers, who are all news- 

paper men, died recently at his home after a long illness. 

The Appleton, Wis., Journal, a weekly paper, is acquiring 

necessary machinery and soon will be published as a daily. 

This with the new socialist daily will provide Appleton with 

four daily papers. 

Robert M. Buck of the Daily News was elected president 

of the Chicago Newspaper Club at a recent election. The 

following other officers and directors were elected: Vice- 

president, Joseph C. Davis of the Tribune; Secretary, Ray H. 

Lock of the Record-Herald. 

Because of a tie vote for the position of treasurer, be- 

tween H. Richardson and Herbert Waters, this office will be 

left vacant until the new board ofdirectorstakes charge and 

makes a selection. The directors elected were Robert Mat- 

thews, C. Alexson, Warren Finney, Paul V. Perry, A. H. 

Kirkland, end Carles M. Wheeler. , 

Once more the magazine field is claiming a graduate of 

Chicago journalism, Baratt O’Hara, long connected in edi- 

torial capacities with various Chicago newspapers, and for 

a number of years Sunday editor of the Chicago Examiner, 

has completed his last day’s work with the Examiner and 

commenced his duties as editor-in-chief of the Chicago Mag- 

azine, a new illustrated monthly. 

Joliet, Ill., now has its first “ad” writer among the girls. 

This is a popular vocation among eastern women but one 

which has found only a limited following in Chicago and 

round-about. The initiative has been taken by Miss Estella 

M. Castle, who has been made assistant advertising manager 

of Ducker’s Corner Store and who has taken up her new 

work in a fashion which bids to prove well for herself and 

the firm which has opened the way for the introducing of 

this employment among women. Miss Castle resigned a 

position in the art department of Carson, Pirie Scott & Co, 

in order to accept the Joliet offer. 
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A Wealth of Practical Knowledge for Printers and Publishers 

How to Win Success Through Perfect Cost Systems and Honest Prices—Minnesota 

Convention of Practical Experienced Printers and Publishers 

(Concluded from October Issue ) 

Installation of the Denham Cost System. 

The Chairman: I have just discovered that we have 

with us this afternoon Mr. J. F. Denham, a brother of 

the gentleman who invented the Denham Cost System, 

I would like to call upon him to talk to us a little along 

the line of the work which he has encountered in the 

different offices. He thas put in a good many of the 

cost systems and I feel sure that he can tell us some-- 

thing that will be of interest to us. I will ask you to 

come up in front, Mr. Denham. 

Mr. Denham: Mr. Chairman Gentlemen: I at 

this moment do not have in mind enough to justify my 

speaking to you. This is really a surprise and pleasure, 

and an honor that has been thrust upon me. There is 

so much that rushes into my mind of the -experiences 

I have had in the last eight months in the Twin Cities 

particularly, in solving cost systems, which might be of 

particular interest and of some help to you, that | could not 

make any selection on my feet. It would hardly touch the 

most vital and best things, the things that you need. 

Theinstallation ofthe cost system, to besatisfactory, must 

be done by a manwhohas hada large enough experienceand 

training in various plants direction and tutelage of someone 

who knows, to be able to lay out the plant accurately and de- 

fine the departments in that plant in which costs must be 

found. They have to start in at the fundamentals and pro- 

ceed carefully, seeing that each step is worked out correctly 

until the first cost summary has been completed, then the 

work of installation is a continuation or repetition of instruc- 

tions formerly given until they are thoroughly learned. 

When I was a schoolboy some teacher drilled into my mind 

that a thing is never too often repeated utnil it is sufficiently 

learned. I have found in some plants in installing the cost 

system that there are some men who are so thoroughly inter- 

ested in the details of the system, men of such training and 

caliber of mind, that they grasp with one telling the princi- 

ple of work you are speaking of and the next time we go to 

make out a summary, the second summary frequently, we 

find the summary completed and completed accurately by 

these men. There are other plants in which we find no one 

who will take a sufficient amount of interest to think. I 

want to say that so intricate a proposition as a cost system 

based on scientific principles 1s too intricate for a man to 

tamper with and get accurate and uniform results unless he 

thinks. We claim that behind every item of expense there is 

a principle for the distribution of it just as certain as there 

is behind every item or record of a business transaction, 

a principle of accountantship; that there is behind every 

mathematical operation a principle and behind every record 

of a business transaction a scientific principle of account- 

ship. In order to get a complete and accurate cost system, 

a system which must determine the exact point between profit 

and loss in any manufacturing business, there must bé’prin- 

ciples to guide in every distribution of cost. We maintain 

that there is one principle which must underlie every ex- 

pense that the printer or any other manufacturer incurs, and 

that one pincipl is the purpose of the expenditure together 

with the benefit by which it may be distributed. If there 

are two departments in your concern receiving benefits from 

this one expenditure, there must be a unit for the distribu- 

tion of that expenditure in proportion to the benefits received 

and 

by each of the departments. It is absolutely ridiculous to 

charge cylinder press rollers to composition, or to any other 

department. Cylinder press rollers cannot be distributed be- 

cause they must be charged to the cylinder press; and so 

with many other of the expenses wherever an expense is in- 

curred which benefits more than one department. Witin that 

expense must be a unit for its distribution in’ exact propor- 

tion to each department to the benefit which the department 

receives. It is as absolutely certain as that two and two 

make four. Whenever you get away from that principle 

or make any arbitrary rule contrary to that principle you can- 

not make an accurate cost system. For istance, if you take 

the matter of building and the expense of building, all seem 

to unite; and I believe all are right when they say that the 

square foot or floor space is the unit for distribution build- 

ing expense. When you come to the matter of depreciation 

the dollar of invested value is the unit for the distribution 

of depreciation. If you have a thousand dollars of valuation 

in one department and $5,000 in another, etc., you distribute 

the deprecation in exact proportion of one-half of ten per 

cent on each department pro rata to its valuation; the 

same with insurance, interest on the investment and taxes, 

all of which have a single unit, that is, the dollar in- 

vested, upon which principle these expenses are dis- 

tributed. We have grouped these four expenses into one 

group and distrbuted them' at one time because the 

results are just the same as if they were distributed 

seperately, and it reduces the work by four. 

Now regarding the matter of installation. We run up 

against some very peculiar proposition in the préss 

room, for instance: We ‘have some pressmen who in- 

sist that the composing room shall have credit and put 

it on the ticket as miscellaneous time for the time that 

they were waiting for changes of form, and things of 

that kind which we have to fight out. They are not wil- 

ling that this time shall be considered as waiting time. 

Many delicate propisitions come up in that line that 

we have considerable difficulty with. We really thave, 

on the whole, very little trouble. In nearly every large 

plant we find some department in which there is some 

man who raises a kick about keeping his time on the state- 

ments, but it soon passes over after he has been told 

kindly and thoroughly to understand that ‘his employer 

should have a bill rendered to him of the way in which 

he has employed his time in such a way as he can 

charge to this customers the amount of constructive time 

put in on jobs. 

I should very much rather answer’ questions in re- 

lation to my experience in installing cost systems than 

try to make an extemporaneous talk, if I might be given 

a hint as to what you would like to’ have me speak 

about. .Mr, Whiting. I have just ‘come: from a very 

difficult shop and have just finished within a half hour 

a very rifficult summary. It is in a specialty concern, 

it is entirely outside of your line of business, and I 

do not feel that my head is quite in shape to think clearly. 

The Chairman: I think Mr. Byron has some ques- 

tions that he wants to ask you, Mr. Denham. 

Mr. Byron: Just as a leader, Mr. Denham, I want to 

ask if, as a rule, the printers throughout the territory in 

which you operate are not surprised at the results they 

get from the revelation which the cost system brings forth? 
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Mr. Denham: I would like to ask some of the men 
whom I have talked with who are here in this room 
about their experiences when they first saw the re- 
sults of. their cost summary. Yes, they are very much 

surprised, generally. I am glad to say, however, that 

some of them are very pleasantly surprised and pleasingly 

surprised that their costs are as low as they are. Some 
of them are startled with revelations in some departments 
as to their cost exceeding expectations. For instance, 

today in my mail I received from our Louisville rep- 

resentative who is installing’ fourteen systems in Louis- 

ville, the costs on one of the large plants in Louisville. 

The cost was normal except in two departments, The 

machine folder and the stock cutter were away out of 

normal. I wrote to him and asked him what were the 

things that made those departments so abnormal. J 

cannot imagine what it is unless they did not keep the 

records properly, and probably they do not have much 

to do with the folding machine. 

The statement was made by our venerable friend, 

Mr. Ramaley, that costs run approximately the same 

in all shops. Mr. Ramaley would be very greatly sur- 

prised if he could look over the records on that point 

and find what wide variations in costs there are as we 

find them over the country. The average costs in a 

town, take for instance, Cincinati, Louisville, Cleveland 

or any other of the towns in the Northwest that-are op- 

erating under the Denham System, come very close to the 

Minneapolis average, but in the individual plants the 

-. costs vary very widely, and they vary widely from month 

to month. It is astonishing what these summer months 

coming on have revealed in the matter of cost, how much 

higher in some plants the work is running as the months 

run on into the summer, and then in other plants how 

thinly they run, continuing to maintain about the same 

cost as they did in what we consider the more active 

season, earlier in the winter. So that you are not safe 

in taking the generally published average prices as a 

basis for your cost. I am not sure but some of the 

printing concerns even having our system have made a 

very serious mistake by thinking, well, their competitor 

is going to use the average cost and does not make much 

difference what summary shows; we will have to use 

the published average cost any way in making our bids, 

consequently they neglect their own cost system. Some- 

times when we thhave gone in to coach them up and 

help them in putting the system up to date their costs 

have been shown to be very large, away above the av- 

erage. Had they known it I am sure they would have done 

a great deal to have adjusted themselves in their plant. 

-I am going to read here the experience of one printer 

in a letter that I received in the mail yesterday who 

has placed our system in operation, and you will see 

what he has experienced to his own satisfaction, I think. 

“It has been a very quiet place about our offices since 

installing the cost system. We have reduced our work- 

ing force from thirty to twenty. Where formerly wc had 

a dozen or more calls on the ’phone each day from our 

irate customers, demanding when they would receive 

their work, we now have very little use for ‘phones. 

Instead of the presses signing away constantly, they are 

now very spasmodic. The foreman of the composing room 

is always wanting to know when he is going to get some 

more copy. He kicks because he don’t have to work 

as hard as he used to. But then he looks a very irritated 

look. The foreman of the press room comes in and de- 

mands a few more ten thousand runs so that he can get 

down his hour cost, but it is no use, nothing doing. 

But the peculiar thing about the whole proposition is 
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that we bill out just as much work in dollars and cents as 

we did during the corresponding month last year. We 

saved $320 on our pay roll in June as compartd with 

June, 1909. We are going to save at least that much more 

in July. When we installed the cost system we worked 

like beavers to make two per cent net profit on our 

gross business. In June we still worked like beavers 

but we made 18 per cent. In July up to date it has 

been hard sledding, but we have. managed to eke out 

a paltry 23 per cent net on the gross businss. But bet- 

ter times are coming. Possibly in a few years at the 

present rate we will be able to reach the point for 

which a great many printers strive, 25 per cent net 

on the gross business. The few remarks I have just 

made are not for publication. You can quote them 

when necessary. I do want you to know that we ap- 

preciate what the Denham methods have done for this 

shop. Whenever we get a chance to boost we dig in.” 

That is just simply one of many of, the letters we get 

as to the results of an accurate cost system. The use 

of an accurate cost system will give the printers more 

backbone than any one thing that I know of. If you 

use it conscientiously and consistently you may possibly 

do as a man that I know in St. Paul, who yesterday 

morning as I stepped up to his counter was having an 

altercation ‘with a prospective customer, refusing to take 

the job at the former prices, and in fact, let the cusomer 

go out, told ‘him to go, he did not want his job because 

the customer was unwilling to pay him the price which 

he now wanted, There exists hardly any doubt, for I have 

some information since concerning the matter, that he will 

come back and give his job very willingly to the man 

who turned him out and would not take his job yesterday 

morning, because he has confidence in him that he knows 

what he is doing and can turn out a good job for him at 

a fair margin of profit, I know that there is absolutely 

nothing that will put the printing business on a basis 

like the cost system, and I hope that every concern that 

does not have the cost system will install one. 

Do not be too Radical at the Start. 

Mr. Curtis: Mr. Chairman. I would like to suggest 

to printers putting in a cost system that they should not 

be too radical at the start and go by their cost arrived 

at. It is much safer, as we found from experience, to 

assume as correct $1.10 for composition, about 80 cents 

for platen press work, $1.00 for pony, $1.35 for cylinder 

and so on, as that is the experience of some twenty odd 

offices for a numebr of months, In our own case I think 

we were one of those that Mr. Denham has referred to 

as having learned something. If we had ever attempted 

to do business on what we found our costs were we 

would not have had very much business. We had to stick 

to costs for awhile, instead of assuming that our first 

month’s costs were the correct costs. I now see why 

my first month’s costs were so high; and I am satisfied 

with the result in almost all classes of work. Our costs 

now are very close to the accepted everage Minneapolis 

costs, but they were not at the start. If any one is put- 

ting in a system to keep it for a month and figure their 

work on that basis, they are going to be thoroughly dis- 

gusted with the system. We have not dared as yet to 

figure on our own costs: they are still above the average, 

but we can get them down. We are finding out almost 

every day some leakage that can be stopped. One of 

the greatest leakages in our plant is overcapacity. As 

an illustration, I had no more business the other day in 

putting in a rotary perforater than I had in buying a fly- 

ing machine. When that kind of work does come in we 
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could job it out, get it done outside for a few dollars. 

Instead of that I was aching to have something and | 

bought one, and any one can buy that one from me cheap. 

That has brought up our costs. The expense is going on, 

the depreciation is going on, on that machine right 

straight along. If you have confidence in your neighbors, 

and they in you, to job out what you have not capacity 

for doing yourself, there would be a great deal more 

money in it than if you have an overcapacity which is 

all depreciating. ; 

The Chairman: If there are any who want to put any 

questions to Mr. Denham I think he would be very glad 

to answer them for you. There is one question that I 

had in my own mind, Mr. Denham, when you read that 

letter. That printer stated that he had been able to dis- 

pense with a good many of his printers. I wonder if 

that was generally the case in the other shops where they 

have put in this system. 

Mr. Denham: This is the most marked example of 

that particular thing that I have any knowledge of. 

That particular shop, I think, is adjusting its affairs to 

its present basis and doing a volume of business that is 

giving them a nice profit instead of doing a large business 

for the profit of the customer; reducing possibly the num- 

ber of jobs, number of compositors and all that, but he 

is getting the price now for his work which gives him a 

fair margin of profit. 

The Chairman: There was one thing which occured 

to me along the line of Mr. Curtis’ talk. I think that 

the printers in the larger cities have the advantage of the 

country shops. If you have some job, for instance, like 

Mr. Curtis brought up, that you can “farm out” to some 

one else you can do it very readily; but the country 

printer cannot do that, he has not the time to send it 

up to the city and send it back again and as a conse- 

quence the country printing shop has to have a good 

deal larger equipment than is absolutely necessary. 

Mr. Curtis: That goes to prove that the country of- 

fice cannot on an average, have a lower cost per hour - 

than the city office. Until you have had a long experi- 

ence in your office costs you had better assume as cor- 

rect the average experience of some twenty odd Min- 

neapolis offices for some thirteen or fourteen months. 

Mr. Chairman: I think your point is very well taken, 

Mr. Curtis. 

Mr. Denham: In regard to the matter we spoke of a 

minute ago, on putting in a cost system, does it re- 

duce the number of employes very frequently, is that 

the experience? I will tell you that the general experi- 

ence of employers is to discover where there is lost 

time, abnormally lost time, and consequently in many 

places the force is reduced to a profit. For instance, it 

is increased in some places. There was one shop in 

which we installed a system where they had eight com- 

positors. J] think it was a Union shop in which their 

regular working day was eight hours and they were ob- 

liged to work nine hours in order to try to get out the 

work. As soon as our installation man took up the cost 

clerk he discovered that in the last hour of the day, the 

extra hour, on the first day of the eight (eight men) only 

one hour was sold time. The next day he noticed to 

see how it would come out and there was only two hours 

of real product, sold time, in that last hour. He called 

the attention of the proprietor to the fact and he says, 

“Well, the bovs have been kicking about having to work 

over time. We will fix that right away.” He stepped 

to the composing-room and said, “You boys who have only 

been wanting to work eight hours will work eight hours 

hereafter. ‘Tomorrow morning put on another man.” 
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So he increased his force and reduced the number of 

hours, thereby getting a great deal better results for the 

money he was expending. 

The Chairman: Now if there are no further ques- 

tions to ask I would like to hear from Mr. F. is Scott, 

who is the editor of the “Messenger,” and who has been 

asked by the Minneapolis Ben Franklin Club to go the North 

Dakota to assist the North Dakota printers in the organi- 

zation of their Ben Franklin Club. I think Mr. Scott 

can also give us something of interest in regard to his 

own experiences with the cost system, as to the increase 

of his profits under this system. We would like to hear 

from Mr. Scott. 

Mr. Scott: Mr. President and Members of the Min- 

nesota Conservation Congress: Isn’t that pretty good? 

(Applause). 

We will have a conservation congress here a little 

later in the season, There has been a good deal in the 

newspapers about it. That conservation congress not having 

as high an aim as this little assembly here; it would have 

as high a result as this one here if the printers in Minne- 

sota would get out and aim to do away with the waste 

in their business, I believe that the conservation congress 

is aimed to prevent men from selling their own stuff at 

a loss; they do not say what they would do to a man 

that would go out and sell his property for half what it 

was worth, but they put in a lot of time trying to solve 

the first proposition. I think the printers of Minnesota 

are wasting more of their own profits than can possibly 

be done by any lack of conservation in natural resources. 

I did not come down prepared to make any great talk. 

I did not know I was going to be called upon at all, 

consequently I am not very well prepared. I brought 

down this little “Messenger” this time. We have some 

Ben Franklinisms on the editorial page. I want to call 

your attention to a few of them. I do not know, though, 

before starting off on this, but what these are the St. Paul 

and Minneapolis printers? Where are the country print- 

ers? 

The Chairman: 

tonight’s meeting. 

We will have a good may more in 

Mr. Scott: - That is when I want to talk. 

The Chairman: We will give you a chance then, too. 

Mr. Scott: The Ben Franklin Club of Minneapolis 

has done one good thing: It has got me business. All 

of these experiences in here are my own experiences. I 

find that the stiffest kind of a backbone is that produced 

by a bank account. I haven’t much of a bank account, 

but I have a good deal of backbone. 

Another thing is, that if the printer does not know 

what he is doing, he either ought to learn or get into 

some other kind of business. I think about half of the 

printers of Minneapolis do not: know what they are doing. 

I do not see how they can; they have had no business 

experience in learning what they are doing. They go 

right out from the composing room into the office; they 

have no office experience, they have no'means of knowing 

what it means to be in the office. All they thought nec- 

essary was to open the'door and let the work roll in, and 

it rolls in, if they do not watch it, but it also rolls out. 

In these dull summer months, ‘that make a person 
squirm a good deal to see how anxious some people are 

to get work when there is not very much doing, more 

harm can be done the business than can be made up in 

four busy winter months. The fellows that. have not 

very much work to do, (and there are a good many of 

them) get real anxious about those presses, they are 

afraid they will rust if they let them stand still a while; 

they would rather run them at a loss than do that. 
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If you get lots of time you can read “The Joker in the 

Printing Business.” By the use of cost'systems we find 

out about all of these things that come up, the different 

wrongs that are in the businers.: For instance, a person 

before putting in a cost system would not hesitate to 

let the customers take two per cent off for cash, they 

would ‘be tickled to death to get the money. They do 

not realize that if they :were making a net profit of 20 

per cent on the gross business and allow a man to take 

off two per cent that they take'ten per cent off his profit. 

Another thing, a man will kick on the money his wife 

spends for groceries and then go:down town the next 

day and give away enough money to his customers to 

keep his family in groceries for a‘month. Didn’t you 

ever think of that? It is absolutely true. I will guaran- 

tee that there is enough money given away in bills from 

printing offices in Minneapolis to keep their families in gro- 

ceries. Give it to the wife; I am-sure she will appreciate 

it, for the customers do not. You would stand a good 

deal higher in her esteem, ‘too. When we first started 

our club the ladies did not know just what they meant. 

“What are you going down to that Ben Franklin meet- 

ing for?” “I learned something last night at the Ben 

Franklin Club.” But later on: “I don’t see how you 

can keep a man from that Ben Franklin meeting; it 

brought lots more money into our house.” 

I want to say to the country printers, what few of 

them are here, that there is not a business on earth so 

poorly conducted as the printing business. Absolutely 

there is not a business on earth which is so poorly con- 

ducted:as the printing ‘business and no one better quali- 

fied to conduct a prosperous business than the printer 

if he would only do so, if he would spend his energies 

in the right ‘direction. Instead of getting all the work, 

if he would put in a book-keeping system and see that 

he got something for everything that went out, he would 

not ‘have to do things that he does; he could sit on the 

‘chair, put his feet up on the table and go to sleep and 

make a whole lot more money than before he put -in 

the system. 

Here is another Ben Franklinism, (I hope I will not 

tire you.) “When the printer has reached the point 

financially where he can secure all the banking accom- 

modation -he formerly wanted, he has also reached the 

point where he does not need any assistance at all.” 1 

will tell you an instance of that. Just before I put in 

the Denham cost system I had been enlarging my plant 

I thought everything looked good, business was good 

I would have a lot of money next month or the month 

after. But I got behind on some of my bills. The banker 

called me up, asked me to come over and see him and 

bring a statement over. I took a statement over and he 

said, “Why, this statement isn’t as good as it was two 

or three years ago when you had a small place.” I was 

rather surprised at that. I was a-little bit huffy, too, I 

suppose. And he says, “If you can bring in all the re- 

sources you have, we will-loan you a thousand dollars.” 

I suppose I owed the supply houses one or two thous- 

and dollars. He would loan me a thousand dollars if | 

brought in all the resources I could get! I had been in 

business pretty well onto:twelve years, and that is what 

a banker said to me. I did have a little backbone, though, 

and I told him I did not need -any of his assistance at 

all; that I had nerve enough to work out my own sal- 

vation without any help from anybody. I do not know 

what that banker would do for me today. I am going 

back next week to see, because I do not owe him or any 

other banker a cent. I do not owe a cent of money to 

a man in Minneapolis or in Minnesota. That was all 
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done in a year and a half by working out my own salva- 

tion as shown from the cost system. That could not have 

been done without the Ben Franklin Club, because I 

could not do it alone and with such practice as I had had. 

I could not have done it without the assistance of the 

other members of the club. I tell you in Minneapolis the 

members of the club have worked as one man. If one 

man needed any assistance or any advice, he got it; and 

if he had enough sense to take that advice he profited by 

it. I hope that I have that little common sense to profit 

by it. It does not take a whole lot of common sense to 

profit by what you can learn. You do not have to be 

brilliant or anything like that; use what little you have 

got. 

Notes From Everywhere 

G. B. Voorheis, who has been in charge of the Case 

Threshing Machine Company’s Canadian. business, has been 

appointed manager of the advertising department. 

Hugh W. Montgomery, an advertising agent at 1153 State 

Street, has filed a voluntary petition in bankruptcy and listed 

liabilities aggregating $15,173 and assets tothe amount of $250. 

The Will Brown Advertising Co., of Minneapolis, has 

filed articles of incorporation. Capital, $100,000; incorpora- 

tors, Will L. Brown, W. H. Frederick, A. M. Bayer, L. J. 

Brown, F L Storms Mineapolis 

The Newton, Iowa, Herald, the only democratic newspaper 

published in that city, has been sold by M. Miller to W. M.. 

Ward, of Marengo, Iowa. Mr. Ward was formerly editor 

and proprietor of the Sac City Democrat. 

The St. Paul Consolidated Publicity bureau will probably 

move to rooms in the Commercial Club. This change is 

proposed as a retrenchment owing to the injunction suit 

hrought recently cutting off the city’s contribution for main- 

tenance. 

The course in Journalism which was started last year, at 

the University of Minnesota, has been discontinued. The 

work if it was to be carried on as the department desired, 

demanded the appointment of another man and the Regents 

felt that the expense at the present time was not justified. 

Julius Schneider, advertising manager of the Fair, went 

to Denver, where he was the guest of the Traffic Club, the 

Commercial Club and the Advertising Club at a banquet and 

delivered an address on “The Responsive Chord in Adver- 

tising.” This address was the feature of the recent annual 

convention of Advertising Clubs of America at Kansas City. 

The Minneapolis Publicity club held its first noonday 

lunch meeting in the ballrom at the Hotel Radisson Oct. 5th, 

from 12:10 to 1:30 p.m. S.C. Dobbs, of Atlanta, Ga., presi- 

dent of the Associated Advertising Clubs of America, and 

an officer of the Coca-Cola Company, was the speaker. His 

subject was “The Creative Force in Advertising.” 

United States Senator Thomas H. Paynter of Kentucky, a 

member of the Lorimer investigating committee, addressed 

the members of the Chicago Advertising Association at their 

clubrooms, 118 Monroe St., October 6th. A special lunch- 

eon and entertainment for Senator Paynter is being ar- 

ranged by the association. To this Senators Burroughs. 

Hepburn and Frazier will be invited. 
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Address all communications to E. S. HANSoN, 925 Linden Ave , Wilmette, Ill. 

REE Ree HERE is nothing quite so 
good as a first-class catch- 
word or phrase to advertise 
a business. The kodak has 
been popularized very large- 
ly by the expression, “ You 
press the button, we do the 
rest,’ and there are num- 
berless other instances which 
might be mentioned to prove 
ihe: rulei, eiheres are sven 
few printers who adopt this 
method of advertising, so 
far as I have ever noticed, 
ints fact makine™ Vall ethe 
more interesting some print- 
ing which I have received 
from the Griffith-Stillings 
Press of Boston, on which 
the phrase occurs several 
times, “It is better to have 
your printing done by the 
Griffith-Stillings Press than 

to wish you had.” This is a trade phrase which is 
really worth while, if one is going to have so many 
words in it. Usually a shorter phrase is better, but 
this one has attracted my attention very forcibly and 
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black and white and study over it for a few days to 
see if it really has the qualities which make it worth 
while. 

Ss 

I am very thankful to J. W. Butler Paper Com- 
pany for having called attention to cameo plate paper 
as a desirable sheet for letterheads. This they have 
done in the most attractive way in the world, in the 
shape of a number of letterheads printed on this 
stock. It makes a most desirable sheet; where one 
desires to run halftone illustrations on a letterhead. 

> LS 

Wherever one finds Howard C. Hull he is sure to 
be doing something worth telling about. After an 
absence from this department of several months he 
now returns, having got back again to the office of 
the Hackney & Moale Company, Asheville, N. C., 
where he now occupies the position of general fore- 
man. This work includes the layout of all the book- 
work, and consequently Mr. Hull sends me a number 
of books which have recently been executed under his 
supervision. The first one I take up is the catalog for 
the Mars Hill College. This is printed throughout 
on an egg-shell paper, with enameled inserts for the 
halftones, and is gotten up in a most satifactory man- 
ner. An extended black type is used throughout for 
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I judge from this that it will make prospective cus- 
tomers sit up and take notice. 

I trust that the readers of this department will 
not consider it necessary, after reading this para- 
graph, to rush headlong into the adoption of some- 
thing of this kind, whether it has any merit or not. 
It is only once in a great while that some genius hap- 
pens on to an expression which is really worth pre- 
serving. Just bide your time, and if something comes 
to you in a moment of inspiration, put it down in 

headings, and, although it is not considered specially 
applicable for educational printing, it suits me very 
well indeed. In fact, this piece of work is a sort of 
combination of formal catalog and advertising book- 
let, so that I think Mr. Hull has exercised very good 
judgment in his selection of faces. I think a sugges- 
tion might be made as to the sequence of some of 
the pages, though that was probably determined upon 
by the school authorities and not by the printers. 
Opposite the page devoted to the names of the facul- 
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ty, however, is a page of quotations, the faculty page 
taking the left-hand and the quotations being placed 
on the right-hand page. I think a better arrangement 
would be to transpose these two pages. I notice, 
however, the Foreword is on a left-hand page, 
whereas it should be on a right-hand page. My ar- 
rangement, therefore, would be to place the page of 

Location 

‘A Gem in the Emerald Ring of the Hills,’—Battie. 

ARS HILL 1s a pleasant school village of about 
| three hundred people. All interests centre in the 
| school. The people are here for the advantages 

of the school, and are willing: to sacrifice for its 

success and progress. It is beautifully situated in 

the mountains of Madison County. The Blue 
Ridge, Great Smoky, and Black Mountains are around us. 
Mitchell’s peak is thirty-five miles distant; while a few hours’ 

ride takes one to the Bald Mountains, on the Tennessee line. 
Our elevation is 2,330 feet 

It is eighteen miles to Asheville, and ten miles to Marshall, 
the nearest railroad station. The location is fortunate. Away 

from the railroad, it is free from the distractions, temptations, 

and vices of points on the railroad, while it has all the literary 

advantages of a schoo! community and all the social pleasures 

and means of recreation that can be safely thrown around 

young men and women during school days. The dangers of the 

city are wanting, and free scope is given for full and symmetri- 

cal growth in all that is best in student-life Experience has 
taught the wisdom and excellence of a country location over 

that of the city or railroad town. 

quotations on the page now occupiei by the Fore- 
word, change the calendar to the page opposite the 
faculty, and the Foreword on the right-hand page now 
occupied by the calendar. I notice throughout the 
book that there are a lage number of short pages, 
more than a book of this kind should contain; how- 
ever, there seems no good way of avoiding most of 
them, unless some of the sections were transposed, 
which probably would not suit the taste of those who 
prepared the matter. 

The catalog for Weaverville 

Hendersonville 
and. Vic 

ip ORE than twenty ive pe he 

somely printed, but I must say that I do not partic- 
ularly care for the side heads in text. 

The portfolio on Hendersonville is the cream of 
the entire collection. The press-work on this is ad- 
mirable, and that, too, on a piece of press work which 

is almost as difficult as anything in the world. There 

is just one point which I consider deserving of criti- 

cism, and that is the breaking of the lines on a page 

near the end of the booklet on which is shown the 

College is hand- 
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halftone of the graded school building. These lines 
should either have been run clear across the page or 
have been divided in the middle of the page. The 
division to fit the cut emphasizes the very thing which 
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all the other pages seem to try to get away from, and 
that is, a stiff formality and conventional arrange- 
ment. 

The little booklet for Toxaway Inn could scarcely 
be improved, unless something were done to give a 
little more force to the headings on the various pages. 
These headings might possibly have had a rule above 
and below them to square out the page, though I am 
not at all sure that this would have been an advan- 
tage. 

> > 

I have some more specimens from F. H. Lutter- 
loh, Kirbyville, Texas. For one thing I want to re- 
produce Mr. Lutterloh’s letter head, not only as being 
somewhat out of the ordinary, but also as having 

Aimunuernteit 
ROWEMES eginning October 

Bi first, “Ghe Delta 

t§ will be published 

twice a week for 

one dollar-a year, stictly in 

advance--ne subscriptions 

taken on éredit. Two pa- 

pers a week, the price re- 
maining the same, one dol- 

lar a year. @ Can gou afford 

to tarn down this proposition? 

“Belta Bollars Bo 

Bouble Buty” 

some features to commend it. The heavy rule at the 
top is in red, as is also the cut and the two words 
under it, otherwise the printing is in black. The head 
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would be greatly improved by using a section of some 
kind of band border of conventional design in 24 or 
36 point size, each side of the line “Commercial Print- 
ing,” instead of those strawberries, or whatever they 
may be. This would put an entirely different appear- 
ance on the head and would give it a dignity and clas- 
sic effect which it does not now have. I consider the 
use of the cut very doubtful propriety, although it 
may go fairly well with the catch word used under it, 

[| ae LUTTERLOH PREss——_._—_ 

© 3 COMMERCIAL PRINTING @ 8 8 & 

veue were 
THE BETTER CLASS THE BETTER CLASS 

OF PRINTING OF PRINTING 

fe
 

but if it were my own piece of work I am quite sure 
I should not hesitate to sacrifice it. I helieve I had 
occasion to comment within the last month or two 
on some of Mr. Lutterloh’s work, especially on his 
use of unusual and in some cases undesirable effects 
to gain attention. I think under this head might also 
be classed his envelope, as well as some of his work 
on his blotters. I would suggest that much of this 
freakish effect be done away with and that more at- 
tention be given to straightforward dignified printing. 

> D> 

The latest piece of work sent out by the Golding 
Manufacturing Company, Franklin, Mass., is a book 
of 36 pages about the Golding jobber, “For the Man 
who Pays.” The text is printed on heavy antique 

THE 

GOLDING JOBBER 

**For the Man Who Pays” 

Pusisuco 
THE GOLDING MANUFACTURING Co. 

Established 136% 

FRANKLIN, MASS. 
1910 

paper interleaved with sheets of enamel on which the 
illustrations are printed, these being in black on a 
cream tint background. I am not advised how freely 
the company desires to distribute this book, or wheth- 
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er it is only “for the man who pays.” At any rate I 
should like every reader of the department to have 
an opportunity of seeing it, as I believe it is the class 
of work which is an inspiration to any printer. 

yS+S > 

I have received from P. H. Lorentz, Buckhannon, 
W. Va., an announcement prepared by him for the 
paper on which he works. This announcement is 
printed in brown and red on a sheet of sepia tint en- 
amel. It has under it the cut of a linotype in a very 
light gray tint, the heavy rule at the top also being 
printed in the same. This sheet is mounted on a lar- 
ger sheet of heavy brown cover stock with a line of 
gold around the announcement. Altogether it makes 
a most delightful piece of printing and is a credit to 
the one who designed and executed it. I am sending 
it out to the engravers, but it belongs to that class 
of work about which the outcome in a halftone is very 
doubtful. 

> > 

Another piece of forcible printing sent out by a 
printing press manufacturer is a booklet just received 
from the Babcock Printing Press Manufacturing Com- 
pany, and which has the imprint of the South Pub- 
lishing Press,.159 Fulton Street, NJ) ¥aOneemme 
piece of work the artist, engraver and printer have 
co-operated very harmoniously to get out a creditable 
production. 

S+S D> 

The Dexter Folder Company of New York sends 
out a little portfolio, principally devoted to illustra- 
tions, from which I take the title page. The type 

The Dexter 

Automatic Clamp Cufter 

Manufactured and Sold by 

Dexter Folder Company 

200 Fifth Avenue, New York City 
bora St. Chicago. IIL 3 Deast <o3 Elie Square Bain 6 Bates NY 

18 Soar Bonan Mane it sic 
Sou feo) soa wen 

(Ese 

matter is printed in black and the border in a light 
brown. The page suits me very well, though I think 
if I had been setting it I should have been inclined 
to letter space the main line. 

John C. Shaffer, editor of the Chicago Evening Post, has 

resigned the presidency of the Press Club of Chicago because 

of the business which he has to deal with in connection with 

newspaper and other affairs. 

The great latitude which is covered by the advertising 

now being done for Des Moines in the Saturday Evening 
Post and the World’s Work is shown in a letter received by 
the Greater Des Moines committee from Corrigdor Island, 
one of the Philippines. Harry M. Clup, who is a member of 
the Twelfth Infantry stationed there, writes that he has 
seen the ad of Certaintyville, and that he wants to locate in 
Des Moines when he is discharged in April, 1ort. 
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Printers of America Confer for Advancement 

The Greatest Convention of Employing Printers in the History of the World—A Move 
for One Broad, Standard Organization—A Correct Cost Finding System— 

Efficiency and Improvement Along All Lines. 

HE progress of today, over that of 

any other age, is co- 

operation and the exchange of 

knowledge, experiences and _ views. 

The newspaper, magazine and tech- 

nical press carry the facts, the 

news of all advances in knowl- 

edge, of all improved methods, 

new discoveries, ex- 

' periments and theories and’ their 

results, in all departments of life 

and human endeavor, to the mem- 

_ bers of all callings and to all indi- 

viduals, to all men and women everywhere. The press 

is an all pervading, all embracing, omnipresent promoter 

of advancement. In the past, largely through the lack 

of the modern press with its immense capacity affording 

universal distribution, and partly through a narrow and 

selfish view of property rights in superior wisdom and 

productive knowledge, that were thriftily husbanded and 

guarded, with miserly care, by the individual, the family, 

the guild, or the tribe, as craft or business secrets, a revela- 

tion of which was considered a folly or a crime and some- 

times punished by the death of the offending member. 

The all-informing press has changed all this. The walls 

have been broken down between individuals, the members 

of various callings and, largely, between nations, until 

the highest well-being is now sought through the advance- 

ment of all, and, through the greater progress of all, the 
highest good of each is secured. ‘The result has been 

organization and co-operation in society, in the churches, 

in the governments, and in all the callings of men. The 

first great pioneer and promoter of organization of crafts- 

men for investigation, improvement and _ fraternization 

in this land, was the first great Printer-Journalist of 
America, BENJAMIN FRANKLIN, for whom, as the 

great patron of printing, the Ben Franklin Clubs, of which 
Franklin’s ‘“Leather Apron Club” was an early and worthy 

through 

inventions, 

progenitor, have been rightly named. There have been 

organizations of printers in America for many years, and 

these have done good work. Of all such effective organiza- 

tions, as far as we know—outside of the National Editorial 

Association, representing the newspaper branch of the 

craft, and incidentally magazine and job printing—the 

United Typothete of America was the first organization 

to attain and maintain national and international standing, 

influence and usefulness. This organization came into 

existence to deal with one and very important branch of 

the business, that of labor. It has broadened out and has 

done splendid work in other lines and early took up the 

matter of securing adequate prices for printing and accom- 

plished results, and when the actual “cost system’? was 

introduced, as a means of betterment, took hold, with 

enthusiasm and well directed effort, to promote the cause. 

It deserves great credit, as do other organizations, and this 

willingness to co-operate will help toward the formation 

of the one, great, central, all embracing organization of 

printers, a suggestion that met with hearty approval at 

the Cost Congress and resulted in referring the matter to 

the newly elected Cost Commission to investigate as to 

details and to organize, The unanimous sentiment was 

Headquarters and Place of Meeting of the Second International 
Gost Congress. St. Louis, Oct. 6-7-8, 1910 

that there should be one united, strong organization of 

employing printers. One of the developments of the 

addresses and discussions was that not only was the Cost 

System resulting in establishing proper prices for work, 

but in showing where there had been leaks in the business, 

and in developing greater efficiency. 

The honor of organizing and carrying to a success that 
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won the interest of the whole printing world, rests with 

the Ben Franklin Club of Chicago, and very largely with 

President Hartman, J. A. Morgan, and a few others of 

the most active members. Mr. J. A. Morgan was elected 

chairman of the Permanent Cost Commission, established 

at the First Cost Congress, and by virtue of that office 

called the Convention to order at the opening meeting in 

St. Louis, October 6th. After appropriate remarks, as 

to what had been the work of the Congress in Chicago, 

and the accomplishments of the Cost Commission, Mr. 

Morgan called for the nomination of a president of the 

Congress. Mr. W. J. Hartman of Chicago promptly put 

in nomination Mr. E. Lawrence Fell of Philadelphia, 

who was elected by unanimous vote. Mr. Fell then 

returned the compliment by placing Mr. Hartman in 

nomination for vice-president, and he was elected with 

like unanimity. Fred G. Scott of Minneapolis and G. L. 

Stevens of Galveston were elected secretaries. 

The newly elected officers were called to the platform , 

and after brief remarks by the president and vice-president, 
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received with applause and elicited a unanimous vote of 

thanks: 

SECOND INTERNATIONAL 

PRINTERS 

BY G. E, WRAY, SECRETARY OF THE BEN FRANKLIN CLUB OF CHICAGO 

COST CONGRESSSOE 

Up to a month ago, the greatest event in printing history was the 

International Cost Congress of 1909, born of the Ben Franklin Club 

of Chicago, and its birth month of October in Chicago will go down 

in history. The Congress proved far-reaching in its influence, and 

raised question marks in the minds of thousands of printers all over 

the world. 

But greater even than this was the Second International Cost 

Congress of 1910, held in St. Louis, October 6th, 7th and 8th. 

Matters that were theoretical a few years ago are now demonstrated 

truths, and were set before the Second Cost Congress by some of 

the ablest men in the industry. The harvest was placed in sight 

of the reapers; the great possibilities of the industry were laid open; 

and opportunities for progress were placed within the grasp of the 

printing world. 
St. Louis threw open its arms and welcomed nearly six hundred 

delegates; the business end of the Cost Congress was strenuous, 

while pleasure was not neglected. 

the Congress proceeded at once to business. Mr. Morgan 

submitted, in brief review, a report of the Cost Commission 

for the year, the most important work having been the 

perfecting and dissemination of a cost finding system of 

blanks for printing offices, that have been distributed very 

widely to members of the craft. These blanks, if kept 

properly and filled out consecutively and intelligently, will 

show the cost price for each productive hour and, incident- 

ally, the cost of every job going through the printery, and 

will reveal the number of non-productive or non-saleable 

hours for which wages are paid. 

ROUTINE ACCOUNT OF THE SECOND COST CONGRESS, BY 

G. E. WRAY, SECRETARY, BEN FRANKLIN CLUB, 

CHICAGO 

THE NATIONAL PRINTER-JOURNALIST deems itself 

fortunate in being able to give to its readers the following 

able, full and analytical report of the Congress, that was . 

submitted by Secretary G. E. Wray to the Ben Franklin 

Club of Chicago, on Tuesday evening, October 18th, at 

the regular monthly meeting of the Club, and that was 

The Delegates to the Second International Gost Congress on the 

Soon after the arrival of the delegation from the Ben Franklin 

Club of Chicago, one hundred and twenty-five strong—on Thursday 

morning—who bore pennants with “‘Ben Franklin Club of Chicago” 

inscribed thereon—the Congress was called to order by Mr. J. A. 

Morgan, the chairman of the Cost Commission appointed last year. 

Mr. E. Lawrence Fell was, on motion of Mr. W. J. Hartman, elected 

president: of the ‘Congress; while Mr. Hartman, the honored presi- 

dent of the Ben Franklin Club of Chicago, was elected vice- 

president. ; 

Mr. Morgan reviewed the work of the year, and pointed out 

the very widespread interest in cost finding for printers. Letters _ 

were read from all parts of the world. An important item in this 

work was the formulation of a set of blanks and a treatise showing 

printers everywhere how they could readily ascertain their own costs 

of production. : 

Mr. Morgan pointed out that these blanks had been put to use 

in all parts of America, that in Australia, India, England, Mexico 

and Canada the blanks were in actual use, leading printers every- 

where to a knowledge of their costs of production. The blanks 

were adaptable to any plant, and if filled out intelligently, would 

establish the cost per productive hour in any factory, and incidentally 

show the cost of every job’ going through the printery. Reports 

were read from every member of the commission, all showing that 

marvellous results are already being secured all over the country... 

A. M. Glossbrenner, treasurer of the Cost Commission, made a 
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financial report, showing the expenditure of over $4,600 and a bal- 
ance on hand of nearly $300. These funds came from voluntary sub- 
scriptions from the printers, including Canada, Mexico, England 
and other foreign countries. Letters were read from many firms, 
showing the interest in the work of the Cost Commission. Reports 
from many members in five-minute speeches universally commended 
the work. 

These reports were made by Parsell, of Sioux Falls; Pfaff, of 
New Orleans; of Waterloo, Ia.; Wederkemper, of 
Louisville, Ky.; Castle, of Oshkosh; Walkenhorst, of Kansas City; 
Burke, of Norfolk, Va.; and were followed by discussion of the 
subject by E. Lawrence Fell of Philadelphia, Norris of Chicago, 
Hirsch of Philadelphia, Girling of Minneapolis, Finlay of Boston, 
and others. All agreed that a knowledge of cost of production was 
the salvation of printers everywhere and that it was as necessary 
to know the cost of labor in a job as it was the cost of stock, the 
only difference being that in the one case the paper house kept the 
account and rendered invoice, while in the matter of labor it was 
too often not kept at all. Both are important ingredients and cost 
money that must come from somewhere or bankruptcy will follow. 

Simmons, 

Perhaps I cannot do. better, said Mr. Wray, than give two or 

three samples of these five-minute papers. 
Wm. Pfaff, of New Orleans. 

The first one is by 

Sward at the Glen Echo Golf Glub at St. Louis, October 7, 1910 

THE ACTUAL COST SYSTEM IN NEW ORLEANS AS REPORTED BY 

WM. PFAFF 

The printing business in New Orleans reminds me of an incident 

which happened when I was the Printer’s Devil in what was at that 

time a well equipped shop. The boss for whom I worked did print- 

ing for a large and apparently prosperous lumber merchant who 

had a very poor system of accounting. ‘The bookkeeper of another 

lumber merchant. having a misunderstanding about the settlement 

of-an-account ‘and seeing the system, or lack of system, in the first 

merchant’s business, suggested to him to put in a systematic cost 

accounting, explaining at the same time that he would know how 

much business he did, what material was on hand, what was deliv- 

ered, what he owed, what was owing to him and whether he was 

making or losing, to which the merchant replied very emphatically: 

“Why, d—— it, man, do you think I want to know it if I’m losing?” 

Most of our printers would rather not know it. 

Some of the printers of New Orleans, hcwever, realize the neces- 

sity of cost finding, and have adopted systems which in the course 

of a year divided into four periods will give them a fixed basis of 

charge. .Several have been keeping a record of the number of 

hours taken to produce a certain piece of work, and by adding 

from 33} to 100 per cent think they have arrived at what the work 

costs them. Have they? I think not. 

As there are not many large offices in New Orleans a simple 

system will fully answer the purpose in most cases. The work 
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in one establishment equipped with eight jobbers, four cylinders, 

and a force of from sixteen to twenty in the composing room, re- 

quires about two hours’ time to be ready for the bookkeeper. 

We started the standard cost system in our office on July 109, 

and now we have it fully installed in all departments. We have 

only the experience of two full months (August and September) 

and we have learned a great many things. We find considerable 

work being done too cheaply and on some the profit was—I was 

about to say excessive, but it is a question in my mind whether 

profits in the printing business can ever be excessive. However, 

we are raising the prices on the losing orders, and where the customer 
will not stand the raise, refusing the work. As to reducing the 
excessive (?) profits, we are praying for light (?) but have not yet 
made any reductions. 

We intend to preach the gospel of cost in season and out of 

season and hope to be able to report at the next Cost Congress 

that the majority of the printers of New Orleans have seen the error 

of their ways, and adopted a system. 

REPORT FROM CINCINNATI BY MR. E, F. WHITE 

Until after the Cost Congress, a year ago, there was no general 

understanding of or interest taken in the subject of cost finding 

by printers in Cincinnati. Then several firms either revised sys- 

tems already in use, or installed systems. The results showed the 

absolute need of co-operation in an educational campaign among 

ourselves. In March a Ben Franklin Club was organized, and 

through its meetings letters sent out almost weekly, and two stereop- 

ticon lectures, a great interest has been aroused in the subject. 

We have installed systems in forty-seven shops. 

First costs have often been a shock, as many of us have been 

under the delusion that there were special conditions in our shops. 

The uncovering of our own defects has developed a fellow feeling 

that is greatly aiding co-operation in the educational movement 

and search for cost truth that will before long place our printing 

business on a proper basis. Already many shops have received 

great benefits from the system and knowledge of costs, while the 

general interest and sympathy has caused a decided upward move- 

ment in conditions. 

THE COST SYSTEM IN LOUISVILLE, BY H, C. WEDERKEMPER 

As the conditions in the printing trade have been much the same 

the country over, and as the remedy must of necessity have some 

uniformity, there will no doubt be a similarity in these reports from 

the various cities. So I ask your indulgence, if I but tell you things 

you have all heard before. 

In beginning the report on the work accomplished and the value 

of cost study, as we find it in Louisville, it may be well to give you 

first a brief history as to how our Ben Franklin Club was organized. 

This takes us, of course, to the First International Cost Congress, 
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at Chicago, as the beginning of our salvation can be traced directly 
to that meeting. 

The Louisville delegation, consisting of eight representatives, 
from as many firms, returned home full of the spirit and enthusiasm 
of the meeting, determined that Louisville should take up the ques- 
tion of cost finding, and attempt to install cost systems, in order 
to prevent the ruinous competition from which our section of the 

country was suffering, in common with all others. (You note I 
say “was suffering,” for since then we have had several injections 
of “cost system serum,” and our pains are considerably relieved. 

With a few more treatments we expect to effect a permanent cure.) 

Meetings were called, plans of organization discussed and by 

persistent effort the Club finally organized, following closely the 

plans of the Ben Franklin Club of Chicago. 

Mr. Hartman came down from Chicago, and as a result of his 

talk, increased interest was aroused. 

We now have thirty-six members enrolled, and control practically 

80 per cent of the printing output in Louisville. 

We have our own club room, and meet twice .a-month with a 

splendid attendance at each meeting. 

As has been the case in all other localities, a great many of the 

members were very much surprised to find what really good fellows 

their competitors were. 

Blackboard and chalk talks are also a part of our work, and 

prove so interesting that it is usually quite late before adjournment 

is thought of. 

Twelve establishments, consisting of the larger and medium 

sized shops, installed cost systems, the result of their summaries 

are reported each month, and the averages of the various depart- 

ments posted in the club room, for the benefit of all the members. 

These establishments have now had their cost systems in opera- 

tion some six months, and the averages obtained prove to us the 

assertion so often made, that when uniform methods of cost finding 

are used the results will be practically the same. We find that 

our Louisville averages follow closely, with a few exceptions, those 

obtained in Chicago, Minneapolis, Milwaukee and other cities. 

Since the cost figures adopted as the basis for our estimating 

(and the results of our’cost’ system proved*them to~ be correct)- were. 

a great deal higher in most instances than our selling prices had 

heretofore been, it was necessary of course that prices be advanced. 

This strikes all of us in a weak spot, but a majority of our members 

had been sufficiently inoculated to make the attempt, and as a 

result we have demonstrated to our own satisfaction that in advancing 

prices the printer will not, necessarily, lose all of his work, or even 

the greater part of it. 

At several meetings the roll was called and each member re- 

quested to state whether he had received any benefits from the 

organization. 

In every instance the members reported that they were entirely 
satisfied with the results, and-expressed surprise at the little diff- 
culty they had encountered in advancing their prices; that they-were- 

doing some less work than formerly, and that their profits were 

greater at the end of each month’ than; heretofore.. 

They also discovered, that in addition to having more money, 

they were actually able to take an afternoon off occasionally and 

attend the Ben Franklin Club outings. As a further proof that 

the loss of business resulting from the study of cost and the instal- 

lation of cost systems is not ruinous, but profitable, one house re- 

ported that after losing quite a number of jobs this year the sales 

had nevertheless increased $3,000.00, and the pay roll decreased 

$500.00. Another house reported having lost some work, but 
notwithstanding this fact the records for this year (with a cost sys- 

tem) as compared with the same period of 1909 (without a cost 
system) show that the sales had increased $6,000.00 with a decrease 

in pay roll of $2,000.00. 
Now, while these figures are facts, gentlemen, I am not pre- 

pared to say that the increase in sales, given in the last comparison, 

was caused entirely by the advance in prices, as part of the increase 

might have been due to the fact that higher priced stock was used 

on some of the work this year. : : 
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Nor am I prepared to say that the reduction in the pay roll, 

in the same instance, was due entirely to the fact that fewer jobs 

were handled this year, as part of the saving might have been caused 

by the discovery ‘of’ leaks, but granting this to be the case, it only 

proves the double value of a cost system. 

Innumerable specific cases could be cited showing the value o€ 

cost education, but this would consume considerable time, and no 

doubt prove tiresome. So I will give you only one example that 

just came to my notice a few days ago. This is a comparison of 

four estimates submitted by the same firms on the same catalogue 

a few weeks ago, as follows: 

The estimates for 1908 were: 

NO Steen $2,120.00 

INO elit 1,900.00 

Now 35 f253- 1,625.00 

INO\.4 re asctenw- 1,462.00 

Needless to say, the last man got the job. This year the esti- 

mates were: 

IND Wiebe. $2,400.00 | 

NOi2 >} stars 2,150.00 

IN OL) tnct tes 2,300.00 

NOW 4 sites 2,200.00 

Note... The difference between the highest and lowest estimates 

in 1908 was $700.00, or 50 per cent, and this year only $250.00, 

“or ro per cent.» Again, the firm submitting the lowest estimate 

in 1908, has since installed a cost system, and this year advancee 

the price 50 per cent. 

Here Mr. Wray interpolated remarks as follows: 

“At the risk of being called down by Optimist Morgan, I would 

like to point out that Louisville has done much better than Chicago. 

At Louisville they have reduced the difference in estimates within 

two years from 50 per cent to 10 per cent. In Chicago estimates— 

even among Ben Franklin Club members—still vary the full 5e 

per cent. What they would have varied without a Ben Franklin 

Club the gods alone can tell. On a job well worth $1,100.00 » 

quotation was put in this week for $610. On the same job one 

machine owner quoted $8.00 a page and another $4.25 a page. 

Is there any wonder that the buyer continues to shop around? Om 
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another job 300 copies were offered for $2.75, while the composi- 

tion and lock-up alone were easily worth $3.00, aside from stock 
and press work. Yes, Louisville beats Chicago when it comes 

to uniformity of prices; or else the report from Louisville is com- 

posed by a writer with a very vivid imagination.”’ 

We have been partly instrumental in organizing Ben Franklin 

Clubs at Lexington, Ky., and Evansville, Ind. 

While educating ourselves, we are also educating our customers, 

and buyers of printing in Louisville are now generally expecting an 

advance in price when they ask for estimates, and we expect to 

convince them very shortly that they will be compelled to pay more 

for their printing, or else send it to some benighted region where 
the cost system has never been heard of. 

The conditions in the printing trade in Louisville today are 

better than at any time in the past ten years. 

We have not quite reached the results that Mr. Byron reported 

from Minneapolis last year, but, we are on the way, and while 

our bank accounts have been somewhat increased, we were-not able 

to come here this year in a private car, nor write our check for 

$100,000.00, as was predicted by Mr. Hartman. However, our 

delegation is practically double that of last year, and we were able 

to come here in a chartered sleeper—by ‘paying thé regular price. 

Now, Gentlemen, this will without doubt sound to a good many 

of you like “New Nationalism,” but all we can say is: try a bottle 

of Dr. Morgan’s Cost System Serum, and be convinced: 

The last sample that I will give you is from Wichita, Kansas: 

WICHITA, KANSAS, ONE YEAR AGO AND TODAY, BY WALTER J. WEISS 

Wichita sold one year ago hand composition at 60 cents to 75 

cents per hour. Cylinder presswork, 75 cents to $1.00 per thousand 

impressions. Job presswork, 25 cents to 50 cents per thousand 

impressions. Bindery work, Class A, 50 to 75 cents per hour; 

Class B at 15 cents per hour. 

When the alarm went off at Chicago for the first Cost Congress, 

we woke up and sent three delegates. After their return, we got 

busy and endeavored to find costs. At the present time we have 

three plants operating under the complete cost system of the Inter- 

national Cost Commission. Most all of the other plants are taking 

the findings of these three plants as a basis upon which they figure 

all work. 

Wichita today sells hand composition at $1.50 per hour; cylinder 

presswork at $1.75 per hour; job presswork at 80 cents per hour; 

bindery, Class A at $1.25 per hour, and Class B at 50 cents per 

hour. Our average costs are: hand composition, $1.203; cylinder 

presswork, $1.314; job presswork, 61 cents; bindery, A, $1.00; 

bindery, B, 40 cents. 

We have as a delegation to the Second International Cost Con- 

gress at St. Louis, representatives of five of Wichita’s leading plants, 

out of the membership of twelve of our local Ben Franklin Club, | 

and will say, without boasting, that by next year, the time for the 

Third International Cost Congress, all shops of any importance 

will have installed the complete ‘cost-finding system. . And instead” 
of five members, which attend this, the Second Congress, we will 

all attend the Third, regardless as to where it will be held. 

We universally and heartily approve of the work of the Inter- 

national Cost Commission from the primary move up to the present 

time, and sincerely hope that the good work will continue and 

eventually terminate into one world-wide standard cost system. 

“EFFICIENCY” 

The Congress started in on the program, next listening to a paper 

on “Efficiency,” by A. M. Glossbrenner, of Indianapolis, who in- 

stanced a case where after a printer had been forced into bankruptcy, 

the receiver installed a cost system in the plant and helped it out 

of the mire. “Install a cost-finding system before the receiver has 

a chance to do it,” was his advice. Over-equipment and under- 

organization was Mr. Glossbrenner’s diagnosis of the trouble with 

a majority of the job printing plants, and he deplored the feelings 

of jealousy and unreasonable pride which caused many proprietors 

to install machinery which they did not really need and which only 

served to cut down profits. Care in making estimates on jobs so 
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that the price asked would be fair to the customer as well as to the . 

shop .was--anether point, and especially the keeping of complete ; 

cost records to serve as a guide for the future management of the 

business. Only efficiency, he declared, both in men and machinery, 

could keep a business a profitable one, and he urged those who 

would make the largest possible returns on the investment to culti- 

vate efhciency throughout the plant. “A man should be paid for 

what he does,’’ he said in conclusion. ‘This is not necessarily shown 

by the time he puts in. The only way to measure what a man does - 

is by measuring what he accomplishes, and only such a system is 

fair to all concerned.” The paper was very intelligently discussed 

from the floor. 

““IMPORTANCE OF MAKING EVERY JOB SHOW A PROFIT’’ 

“Importance of Making Every Job Show a Profit,” was the 

subject assigned to R. T. Deacon, of St. Louis. Mr. Deacon han- 

dled the “filler” without gloves, and if his advice is followed there 

will be-little- of this delusive nonsense practiced. He advocated 

letting-the-machinery stand idle rather than run it at less than cost 

or even at cost, as in either event the only one that profits is the 

customer. He declared estimates should be prepared that would 

produce a profit and that work should be refused at anything less, 

even-if. a. few jobs -were.sent out of town. 

Mr. Fell pointed out that other manufacturers had a standard - 

-price,“and“thete“was no reason why the printers’ prices should not 

be uniform. “There is no reason on earth,” he said, “why all bids 

built on the same specifications should not be exactly alike. If 

efficiency enables one man to produce a job for less than another it 

was up to the efficient man to keep the difference—the value of 

his efficiency—for himself. Other speakers in the discussion were — 

Benedict of Chicago, Francis of New York, Herbert of Chicago, 

Edgell of Philadelphia, White of Cincinnati, Johnson of Chicago, 

Wallace of Des Moines and Rieg of Kalamazoo. 

‘PORTLAND COSTS”’ 

F. W. Baltes, of Portland, Oregon, gave a splendid dissertation | 

on ‘‘Portland-Costs.”” Mr. Baltes is a wonder in the printing world. 

He figures work by the pound, square mile, square foot, square 

inch, or any other way that seems to promise arriving at the result 

quickly. He keeps a cost system, and has done so ever since he 

started in business. His talk convinced everyone that he was a 

past master in the art of price-making, and gets the customer so 

infatuated with his lightning-like rapidity of reeling it off that he 

gets the job on a basis that enables him to bill it at a profit. He 

strongly advocates keeping of costs, close supervision of work and 

refusing all work that will not produce a profit. His losses have 

been less than one-fifth of one per cent in bad debts in the last three 

he makes out a check before ten o’clock in the morning 

He charges 
years; 
on the tenth of each month for every cent he owes. 

depreciation on his plant monthly and sees that he gets it as well | 

as his salary by depositing this money in the bank to a separate 

account, And these two items,amount to $800 per month, The 

paper was discussed by Imrie of Toronto, Canada, Brandes of 

Washington, D. C., Lewis of Chicago, and others. It was also dis-. 

cussed in the corridors and halls wherever Mr. Baltes might be 

willing to talk. 

COST COMMISSION ELECTED 

The Nominating Committee brought in their report as to the 

American Printers’ Cost Commission for 1910, which was as follows: 

J. A. Morgan, chairman; A. H. Glossbrenner, Indianapolis, 

treasurer; A. W. Finlay, Boston; F. Alfred, New York; H. (Gy 

Wedekemper, Louisville; R. R. Fell, Philadelphia; H. Walkenhorst, 

Kansas City; C. D. Kimball, Minneapolis; V. C. Simmons, Water- 

loo, Ia.; G. H. Saultz, Winnipeg, Can.; R. T. MacLean, Toronto, 

Can.; R. Hamilton, Detroit, Mich.; W. A. Jones, Buffalo, N. Y.; 

E. L. Stone, Roanoke, Va.; Wm. Bourse, Baltimore, Md.; CoB: 

White, Seattle, Wash.; F. I. Ellick, Omaha, Neb.; C. H. Brandon 

Nashville, Tenn.; H. W. J. Meyer, Milwaukee, Wis.; R. F. Deacon, 

St. Louis, Mo.; L. R. Clegg, San Antonio, Texas; C. O. Barrett,. 
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Cleveland, Ohio; Wm. Pfaff, New Orleans, La.; 

Jersey City, N. J.; W. H. Kissler, Denver, Colo. 

In the evening came the smoker, when hilarity became queen 

ef the hour. In the meantime the ladies of the party were being 

entertained by a committee of the ladies of St. Louis. , 

John Watson, 

THE COST FINDING SYSTEM EXEMPLIFIED 

On Friday morning Mr. Ellick, former secretary of the Ben 

Franklin Club of Chicago, a live wire, and one of the originators 

of the First Cost Congress, exemplified the Standard Cost Finding 

System by means of nine large charts. He said that no cost system 

could run itself; a system was worthless locked up in the printer’s 

desk; and no system would tell the cost of a job before the job was 

completed. The Standard Cost Finding System was adaptable to 

any sized office. Cost finding consists in recording the money 

spent on work and what has been received for the spent money. 

He traced the system exemplified from its inception by the Cost 

Committee of the Ben Franklin Club of Chicago through the tri-city 

efforts of New York, Boston and Philadelphia to the present Cost 

Commission. Mr. Ellick pointed out that the blanks could be used 

for a one-man one-department shop as well as for the largest plant in 

existence, and explained that the cost per hour could be ascertained 

either on a complete department or on an individual man or machine. 

He traced a job through every department. and then traced its money 

value through forms 4, 5 and 6 to oH. Upon reaching this last form 

he dwelt clearly and fully upon every-detail. Mr. Ellick also gave 

facts and figures to show the low average production of presses and 

other. machinery and eventually said that no matter what system 

@ printer adopts, unless he can fill out intelligently form 9H he really 

has no system at all. ; 

Discussion -brought out many other points of great interest. 

Among those who. took part in the discussion were Rubovitz of Chi- 

cago, Dunbar of Kansas City, Green of New York, Gage of Battle 

Creek, Morgan of Chicago, Meyerson of St. Louis, Imrie of Toronto, 

Finlay of Boston, Jones of Chicago, Baltes of Portland, Breyer of 

Chicago, Porte of Fargo, and Southworth of Chicago. 

A motion was presented empowering the secretaries to telegraph 

to President Taft a resolution condemning the reported action of 

the Postmaster General in contemplating the renewal of the contract 

for reprinting stamped envelopes free of charge. This was carried 

mnanimously. 

During the discussion of the morning, the ladies were treated 

to an automobile ride about the city, landing them at the Glen 

Echo Golf Club, where luxurious trolley cars conveyed the dele- 

gates in time for lunch. 

BUSINESS LOST BUT PROFIT GAINED 

Mr. W. O. Foote, Atlanta, Georgia, spoke on the use of cost 

systems and asked whether they caused a loss of business. He 

gaid that when he first learned of the excellence of the Standard 

Cost Finding System he took the first train to Chicago to learn 

from the men who really knew. He, was old enough to look,,-back 

over a large cemetery of failures, and yet young enough to begin 

all over again He pointed out that a cost system would undoubtedly 

cause a loss of business, but this lost business was of an unprofitable 

character, while only profitable work remained. All the fool printers 

were not dead yet, consequently it was not impossible to get work 

done at a loss. Some printers were like Helen’s Babies, they liked 

to see the wheels go ’round. While a cost system meant a loss of 

business, it also meant a greater profit on the work done. Fillers 

were millstones on printers’ necks, which would keep them down, 

but not quite under. 

acceptation of fillers. 

He instanced many examples of ruinous 

THE PRINTING BUSINESS AS: IT WAS AND AS IT SHOULD BE 

“The Printing Business, as It Was, and as It Should Be,” was 

handled by Mr. Myerson of St. Louis, who drew vivid pictures of 

the new generation of printers after cost systems had been generally 

installed. Mr. S. J. Harbaugh of St. Louis delivered a paper on 

“Salesmanship,”’ and Mr. Julius C. Kirchner of Chicago gave an 

excellent address on “Credits.” It was listened to with great inter- 
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est and eventually its recommendations found endorsement in the 

report of the Commission. 

DISTRIBUTION OF OVERHEAD EXPENSES 

On Saturday morning Mr. H. W. J. Meyer of Milwaukee dealt 

with the proper distribution of overhead expense, and lauded the 

methods the Cost Commission had laid down. In this he was 

opposed in a few details by Mr. White of Cincinnati, Mr. W. Green 

of New York, and others. 

“STANDARDIZATION,” 

Then followed the masterful, illustrated address by Mr. H. P. 

Porter of Boston, on “Standardization.” Commencing with a 

standard hour, Mr. Porter urged for a standardization of a printing 

hour, a standard cost-finding system in every shop, standard shop 

practices, standard business ethics, a standard association, and a 

standard printer. 

A NEW, STANDARD, ALL-EMBRACING ORGANIZATION 

Jn the course of his talk on standardization, he reached the 

climax when he pictured one strong, powerful organization. 

Mr. Myerson of St. Louis urged the formation of a new national 

organization of printers, either on the ruins of all that had hitherto 

existed, or a new beginning. He thought the psychological moment 

had arrived when this new grand movement should be launched. 

He was followed by others who. supported such a movement, most of 

whom desired to see an amalgamation of existing associations. Mr 

Girling and others opposed the formation of any new body, but 

were willing to see a closer union of all those now in existence. | It 

was evident by this time that all the delegates were agreed on the 

necessity for one great powerful organization. 
At about this stage—when the situation was somewhat chaos 

Mr. J. A. Morgan arose very slowly and very deliberately, and in 

his own cool, quiet manner said, “Mr. Chairman, and Gentlemen, 

it seems to me that this Congress is getting a little ‘off its feet;’ the 

Resolutions Committee of your Commission has prepared its report, 

and it seems to me that this report should now be presented. It will 

be found that your Commission has provided a way for the per- 

petuation of this movement, and it seems to me that the Commissions’ 

report is right in line with some of the speeches delivered.” Mr. 

Morgan quietly resumed his seat. Soon afterward Mr. Hartman 

arose, and said, ‘“Mr. Chairman and Gentlemen, I believe that all 

this commotion has arisen from a little letter that I sent out to the 

presidents of the Ben Franklin Clubs of the country about a month 
ago. I have long hoped that the great good now being accomplished 

by the Ben Franklin Clubs of the United States could in some way 

be brought under the scope of a national organization. My sole 

object was to bring about at no distant date one grand international 

organization. 

“Over and over again—at Kansas City, at St. Paul and in other 

places, I have expressed my desire that in the near future—perhaps 

within two or three years—we would be able to organize the Ben 

Franklin Typothete of the world. My whole being is in sympathy 

with the advancement of the interests of the printers of the country, 

and I care,not what form this new organization takes so long as the 

interests of the great mass of printers are conserved. The Ben 

Franklin Club of Chicago is the parent organization of this advanced 

movement—the movement for the uplift of all printers, independent 

of any affliations with other bodies. I stand unreservedly for one 

grand inter-national organization; it must be broad enough to take 

in all grades and classes of printers; it must be wide enough in its 

aims to embrace all who are willing to co-operate for the general 

good. I stand for one great and powerful international organization 

and as before, I again give it the name of The Ben Franklin Typothe- 

te of the World.” This again aroused enthusiasm for a combina- 

tion of forces to be inaugurated at once. 

REPORT OF RESOLUTION COMMITTEE 

Eventually the recommendations which had been adopted by 

the Resolutions Committee were read. They are as follows: 

We recommend that the Printing Trades Mutual Fire Insurance 

movement receive the careful consideration of all employing printers. 
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We recommeérd*that this Congress ‘direct its Commission to con- 

sider uniting® the printing trades and allied interests into one inter- 

national organization; and if, in their judgment, such. an organiza- 

tion is feasible, they proceed at once to its consummation. 

(Needless to say this proposition won loud and prolonged ap- 

plause.) a 

We recommend that the work of the Second International Cost 

Congress of printers be continued by the direction of a Commission 

to serve for one year and to be known as the American Printers’ 
Cost Commission. 

We recommend that this Commission be empowered to raise 

the necessary funds to defray its expenses, and that a subscription 

of $10.00 be taken from all present, and others interested in the 

movement. , 

We recommend the adoption of the Standard Uniform Cost 

Finding System as advised by the American Printers’ Cost Com- 

mission authorized by the First International Cost Congress. 

We recommend that the proceedings of this Congress be published 

and distributed to the delegates in attendance at this meeting and 

to such other printers as the Commission may deem wise. 

We recommend the establishment of a Printers’ Credit Associa- 

tion in all localities where practical. 

We recommend that applications for the meeting place of the 

next Congress be made to the Chairman of the Cost Commission 

on or before February 1, 1911; the time and place of such meeting 

to be determined by the Cost Commission. 

These resolutions were unanimously adopted. 

It is therefore the first duty of the new Commission to bring 

about one great international organization along lines of the work 

entered into so heartily by the delegates to the two Cost Congresses 

already held. 

RELATIONS OF THE PRINTER TO SUPPLYMEN 

On Saturday afternoon Mr. Hartman presided over the Cost 

Congress by virtue of his office as vice-president, and called upon 

himself to speak on the “Relations of the Printer to the Supply- 

men.” He struck out fearlessly and boldly against some of the 

tactics of the machine maker, the typefounder, the paper man, 

the roller maker, and supply houses generally. He maintained that 

when machinery had now been produced which could accomplish 

so much it was altogether unnecessary to falsify statements as to 

the output of any machine. He instanced the linotype and quoted 

the publicity agent of the manufacturer as having said that linotype 

composition could be produced for sixteen cents per thousand ems. 

To this kind of advertising Mr. Hartman strenuously objected, 

for an analysis of results showed that it was not true. 

A plant composed of six machines operating over a period of 

six months, and working two shifts, produced 10,741 chargeable 

hours (or 70 per cent productive time) at a cost of $25,849.31, or 

$2.41 per hour. Taking this same record by the number of ems 

produced we find a product of 48,266,000 ems at the same cost of 

$25,849.31 gives a cost per thousand ems of 534 cents. 

With such figures as these before them it was altogether un- 

necessary to falsify statements. The manufacturers can now obtain 

reliable data as to the product of machines. 

A five months’ record in a shop with eleven machines gives 

1,642 charged hours at a cost of $2,383.00. The number of ems set 

is 4,558,291. The cost per hour is $1.45, and the cost per thousand 

ems 43} cents. The product is 3,560 ems per hour. This is a big 

production, as 60 per cent to 65 per cent productive time is a good 

average. This record is from.a shop where much publication work 

is done; which swells the production per hour, and goes to show 

that in an ordinary commerical shop the production will not reach 

much more than 3,000 ems per productive hour. 

From four statements from four plants, he gave the following 

costs per hour: $1.49; $1.51; $1.51; $1.49. 

These four plants are working two shifts. 

Mr. Hartman also went for the monotype people who talked 

of fourteen cents per thousand ems as production costs; in his plant 

the cost was 66 cents per thousand ems. He wanted these erroneous 

statements rectified. 

785 

He was not saying one word against any of these machines— 

they were wonderful inventions—but he objected to erroneous 

and misleading statements as to their output. 

Mr. Hartman urged a better and more systematic co-operation 

between the supply man and the printer, declared that the adver- 

tising methods of the supply men and manufacturers are wrong, 

in that they misrepresent things and try to make the printer believe 

that certain machines are capable of doing work at a cost that is 

out of the question. 

Mr. Hartman then tackled the press manufacturers’ statement 

that the average number of impressions was ten thousand per day, 

whereas every printer who kept any kind of a record knew this was 

very largely overdrawn—possibly fifty per cent overdrawn. The 

actual production in a plant with seven presses for a period of eight 

months was three hundred and sixty-two per hour per press. The 

average production in actual running time was nine hundred and 

forty-four impressions per hour. 

“T would not lie about the durability of a machine or how cheap 

it would turn out work if I were selling machines,” said Mr. Hart- 

man. ‘‘The manufacturer is now paying the freight, cost of putting 

machines up and running expenses for thirty days. This is unfair. 

The purchaser should be obliged to make a deposit, because if he 

thinks the price he agreed to pay is too much at the end of thirty 

days he sometimes bluffs the manufacturer into giving him a discount, 

saying he does not like the machine and wants it taken out.” 

The typefounders were now cutting prices and depreciating 

type by from 25 per cent to 4o per cent in all the plants in the country 

bought under the standard prices. It was time they got together, 

made a fair price and stuck to it. They say they are not making 

any money, so it is up to us to show them the right thing to do. 

Let’s all be honest with ourselves; if we are dealing with doubters— 

doubters as to the cost of production—we are apt to become warped 

ourselves. If the typefounders are not making money, it is: up to 

them to get together, establish a fair price for their product and stick 

to it. } 

The paper men were blamed for selling goods to consumers 

at the same rate and terms as they sold to the printer. The Ben 

Franklin Club of Chicago knew of cases where the paper man— 

the so-called wholesale paper dealer—had come in between the 

printer and his customer. This was evidently wrong, and the 

sooner the paper dealer realized that the printer was his best friend 

and customer, the better for all concerned. It was time they all 

worked together for their mutual advantage. This was one of the 

great things that could better be accomplished through a national 

organization. 

Mr. Hartman deprecated the establishment by supply houses of 

printing plants where the dollar-down-and-dollar-per-week prin- 

ciple prevailed. He had no desire to prevent the establishment of 

new printeries, but he thought that when a new printer had little or 

nothing at stake he was apt to be very reckless when he went out 

looking for work for his plant. 

In fact, Mr. Hartman desired to see a closer union of the allied 

interests in the hope that all concerned would be mutually benefited. 

All the printers asked for was a fair, square deal, and to this they felt 

they were entitled. 

Mr. Hartman’s address was exceedingly well received, and found 

a warm response from every member of the Cost Congress. Some 

of the delegates thought that Mr. Hartman might have put the 

case stronger even than he did. Be that as it may there was enough 

said to make the supplymen present move somewhat uneasily in 

their seats; and the end is not yet. 

Mr. Breyer offered a resolution of gratitude to the band of fifteen 

who had carried on the work of the American Printers’ Cost Com- 

mission so capably, so thoroughly and so well. This was passed 

with great cheering. 
Then Mr. Oswald of the American Printer delivered the finest 

impromptu address of the Congress. Mr. Wells, in a neat speech, 

proffered thanks to the St. Louis printers. Mr. Wilson H. Lee, 

president of the United Typothete of America came all the way 

from New Haven to join in the great enthusiasm manifested in the 
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West with regard to the Cost ; Congress. \\ He congratulated Mr. 

Hartman on the great work of the Ben Franklin Clubs of Chicago 

and of the West, and gave many instances from his own experience 

as to the great good obtainable through co-operative work. A printer 

had no right to consider himself a successful business man who 

could leave noth ng but a junk heap for his family. He urged the 

seizing of the opportunity to bring about a grander organization than 

ever; he advocated the sinking of local differences and jealousies 

in the union of all interests for the good of each. 

In the evening a banquet was given the delegates to the Cost 

Congress, and right royally were all entertained. At the banquet 

addresses were delivered by Stewart Scott, president of the Ben 

Franklin Club of St. Louis; by C. Porter Johnson; by Thos. L. 

Anderson, the bright young city attorney of St. Luois, and by Joseph 

Wingate Folk, the noted insurgent of Missouri. Their speeches 

were of the usual fiery after-dinner kind so dear to the heart of 

politicians. 

During the evening the visiting ladies offered a resolution as 

follows: 

“That we, the visitors to the Second International Cost Congress 

for Printers held in the city of St. Louis, October the 6th, 7th and 

8th, realizing what it must have cost in thought, in time, in labor and 

in money to prepare the elaborate entertainments which we have en- 

joyed, do hereby express by a rising vote of thanks to our hosts, our 

most sincere thanks, and bid them God speed in the most laudable 

work they have so auspiciously inaugurated.” 

This resolution was signed by Mrs. W. J. Hartman, Mrs. J. A. 

Morgan, Mrs. Geo M. Gray, Mrs. A. K. Tyson, Mrs. John J, 

Miller, Miss Bertha C. Hastings, Mrs. E. F. Breyer, Miss C. Schreiner. 

Mrs. Chas. E. Dickinson, Mrs. Fred L. Smith, Mrs. Fred Scott, 

Mrs. Julius C. Kirchner, Miss Edith Kingdon Newman, Mrs. 

Roderick Ross, Miss Bomacher, Miss Helen Pohl, and others. 

Thus closed the greatest gathering of printers since Gutenberg 

gathered them all together under one hat nearly five hundred years 

ago. 

The printing world moved forward fifty years at a bound with 

the Second International Congress of rgro. 

TWO ASIDES OF THE GOST GONGRESS 

Every hour was filled with instruction and pleasure during the 

Congress of employing printers at St. Louis. 

most enjoyable asides. 

hour on Saturday. 

But there were two 

The first was switched in during the lunch 

The members of the St. Louis Engravers Associ- 

ation had noticed that several out-of-the-citvy engravers and editors 

of papers devoted to the craft were in attendance and evidently 

desired to give them something more to remember, so they quietly 

invited each to a noon lunch that proved to be a rich and elaborate 

feast or banquet, and every course was sandwiched in between a 

speech, so as to mingle the feast of reason and flow of soul with the 

enjoyment of the pleasures of the palate, so feeding mind and 

body at the same time, aiding digestion and increasing wisdom, 

good fellowship and friendship. The occasion proved an interesting 

Cost Congress in itself, during which many features were brought © 

out as to the advisability of knowing costs and how they are to be 

ascertained in engraving as well as in printing, and also the entire 
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practicability of securing good, living prices for work, when it could 

be shown that such prices were honest and reasonable. The lunch 

was served at the Missouri Athletic Club and the Progressive Printer 

of St. Louis, said of the occasion: ‘Practically every engraving 

house in St. Louis was represented as were most of the visiting 

engravers from other cities, including Mr. Benedict, of the Globe 

Engraving & Electrotype Co., Chicago; Mr. Gage, of the Gage 

Printing & Engraving Co., Battle Creek, Mich.; Mr. Bush, of Bush 

& Krebs, Louisville, Ky., and others whose names are not retained. 

Representatives of the Trade Press were honored guests, including 

the National Printer Journalist, American Printer, Inland Printer and 

PROGRESSIVE PRINTER. Mr. Gray, of Gray-Adams Engraving Co., 

acted as chairman, and while a very comfortable menu was being 

served, the visiting engravers and members of the press were called 

on for little informal] talks. It was really a pleasant surprise party 

that was very much enjoyed and threw the camera on matters of 

trade, producing an interesting exposure.” 

The second aside consisted of an automobile ride through the 

city and out into Forest Park to the site of the Louisiana Purchase 

Exposition, with Frank Berry of Woodward & Tiernan Printing 

Company as a most pleasant and cordial host, and C. H. Hollister 

of the Chicago Lino Tabler Company, H. W. Thornton, of the Huber 

Press, Chicago; James Berwick of Berwick & Smith, Norwood, 

Mass.; E. F. Breyer of the Breyer Printing Company, Chicago; 

Charles A. Juergst of George Juergst & Son Folder Company, of 

Croton Falls, N. Y., and B. B. Herbert of the National Printer 

Journalist, Chicago, as guests. The ride through the city and 

Forest Grove Park, and the visit to the old Fair Grounds proved 

especially interesting. ‘The return was through beautiful residential 

suburbs, that showed wonderful growth and splendid modern 

residences, and then back through far-famed Tower Grove Park, 

the gift of Mr. Shaw, as were also the exceedingly beautiful and 

instructive Shaw’s Gardens, to the City of St. Louis. The visitors 

returned from the ride—which was made additionally enjoyable, 

by reason of a perfect day and the autumnal loveliness of the groves _ 

and parks,—with heightened appreciation of St. Louis, its great 

mercantile and manufacturing establishments, its elegant homes, 

its solid wealth and the unsurpassed loveliness, perfection and great 

extent of its parks. Doubtless scores of such automobile rides were 

given to other guests, as St. Louis hospitality proved too broad to 

permit any one to be neglected, who could find time to accept added 

attentions and courtesies. 
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CHICAGO, NOVEMBER, 1910 

Because of its importance, we have given large 

space this month to the Cost Congress. For three or 

four centuries—or ever since printing became gen- 

eral—printers have been counted as impecunious and 

unthrifty. They have complained of their hard lot, 

without, apparently, any understanding of the reasons 

why a calling that commands the best talents, high 

intelligence and learning, and that serves all other 

callings, and through the hands of whose members 

pass all the knowledge of the world, should be 

ranked so low and paid so poorly. Now, that the im- 

portant discovery has been made—a discovery which 

should render the names of the discoverers immortal— 

that all this has been because of the lack of any actual 

system for ascertaining and accurately and definitely 

knowing the cost of the work, there can be nothing 

so valuable or useful as spreading abroad the full 

knowledge of the discovery and explaining and en- 

forcing its use in every printing and newspaper office. 

We have often been told that one bit of information, 

or practical suggestion, in one issue of this journal, 

has been proven worth all the way from $10 to $100. 

This issue contains $1,000 worth of information to any 

employing printer who has not already installed a re- 

liable cost-finding system. 
x * x 

The destruction of the office of the Los Angeles 

Times is a disgrace to this Nation. The result will 

not be any permanent injury to the Times or its own- 

ers, nor, in this age and country, is any cause ad- 

vanced by violence. Those upon whom suspicion has 

been cast should be most active in seeking out and 

securing the conviction and punishment of the per- 

petrators of the horrible crime, that resulted in the 

killing of twenty-one innocent men and injuring many 

others. We have never read of any incident more 
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pathetic than that of the funeral of the victims when 

twenty thousand people attended to show their sym- 

pathy with the bereaved families. Five thousand were 

admitted to the auditorium of the church, while the 

remainder of the vast throng was packed in front of 

the building, all anxious to show their detestation of 

the crime and their sympathy with the bereaved. 

Twenty-one widows in deep mourning, surrounded by 

their fatherless children and the parents of the dead 

employes, occupied the center of the church, and the 

employes of the Times filled the rest of the main floor, 

while the galleries were packed with the sympathetic 

citizens and sobs were heard throughout the vast audi- 

ence. All the ministers of the city were on the plat- 

form. Rev. Robert J. Burdette stepped forward and 

offered a prayer full of feeling, and then called on 

each of the clergy to perform some part in the service. 

Music was interspersed with prayers, but always was 

there heard the sobbing of the bereaved. 

So broadly, in every newspaper of the United States 

and in every newspaper of the world, has the account 

of this terrible crime been given, that we have not 

thought it necessary to repeat the sad story, as news, 

but wish only to call. attention to the terrible results 

of such an offense, in this country, against law, liberty 

and humanity. Our readers will all be wholly in ac- 

cord with the sentiments and expressions of the famed. 

kindly and everywhere beloved Dr. Robert J. Bur- 

dette, when he called the roll of the dead ‘Martyrs 

of a fiendish hatred who gave their lives on the altar 

of duty,” and exclaimed :— 

“And they ask us to be calm. Face to face with 

these mourners, robbed of that they held dearest, on 

this earth by the fiendish act of the dynamiter, how 

can mortal be calm? May God give us strength to 

clean this fair earth of that curse, the assassin who 

slays and destroys with dynamite. Lincoln was shot 

in the back, Garfield was slain by a bullet in the back, 

McKinley was killed by the bandaged hand that he 

had reached out to grasp in friendship. Always it is 

the same—the cowardly assassin.” 

The preacher called on God for justice. He 

begged that there be left no place on earth or in 

heaven above or hell beneath for the skulking dyna- 

miters. 

There is a satisfaction in,the fact that men were 

found, at once, heroic enough to man a subsidiary 

plant that had been provided, and that the issue of the 
paper was not even stopped. 

At about 11:30 o’clock Sunday night, September 25th, 

fire was discovered in the South Coffeyville, Oklahoma, 

Times building, and soon made a complete wreck of the 

building and plant. Absolutely nothing was saved. 

There seems no question but that the fire was of incen- 

diary origin, and valuable clues are being worked upon. 

The Times is being printed temporarily in the plant of 

the Coffeyville Journal, in Coffeyville, Kansas, and will 

be established in the new Etchen building in course of 

completion. 



788 

The Silver Anniversary Number of the 
American Printer 

The American Printer issued a most satisfactory 

Twenty-fifth Anniversary number in July. We had 

intended to remark thereon at the time, but the ar- 

tistic beauty, completeness and preciousness of this 

splendid issue of a journal of such high grade must 

have proved too great a temptation to some enthusiast 

in typography and its history, At least our copy dis- 

appeared from our desk, and was too big and good, 

characteristically elegant in every way to have been 

taken without knowledge or by mistake. However, 

we forgave the offense and, meeting the publisher, Mr. 

Clyde Oswald—who is a prince among men of high 

worthy character,—at the Second International Cost 

Congress, in St Louis, we secured another copy, 

brought it home, and put it under lock and key. Well, 

it is all worth while. The artistic features cannot 

here be described, only so far as to say that the print- 

ing and illustrating, the composition and press work 

show the very highest that is possible to attain in the 

most advanced, modern, up-to-date typographic pro- 

ductions, The contrasts given, in perfect word pic- 

tures, of the workers and printing conditions in the 

near past, —a time within the memory of most em- 

ploying printers of today—with those of the present, 

furnish enlightening, and pleasing views of the 

changes and improvements that have been brought 

about within twenty five years. These contrasts are 

appropriately set forth in the first or leading article, 

under the caption of “The Printer of America,” by 

J. Horace McFarland. A turning back of Memory’s 

tablet to only twenty-five years ago will afford to 

most of us distinct remembrances of the crudities of 

that not remote time, and we do not need to accen- 

tuate the contrast here by repetition or description. 

The recollections are sufficiently somber and impres- 

sive for effective contrasts with the present improved 

conditions pointed out by Mr. McFarland, under the 

sub-captions “Advance in Dignity and Reward” and 

“Higher Education.” The views presented are illum- 

inating and encouraging. This is a copyrighted article, 

but we are going to risk a couple of brief quotations. 

After referring to the gettings together, a quarter of 

a century ago, “all too usually at an internal eee on 

plant, Bee the fluid was not aqueous to any extent,” 

he says: “Again one may close his eyes and open them 

upon a modern convention to deal with the cost of 

product or of a meeting of the United Typothete of 

America. He will see clear-eyed and clear brained 

men dealing courageously with the advancing of trade 

and realizing, at least in part, the importance of the 

graphic arts and the necessity for every reason of ad- 

vancing. them in materaial reward. He will hear pa- 
pers discussed on education and shop ethics. * * * * 
This present-day master printer is beginning to have 

his eyes opened to the need not only of a better appre- 

ciation of his dignity and importance in the world’s 
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work, but, also, of higher education. * * * * * The 

-master-printer who is to score the advances of the next 

twenty-five years in the graphic arts is to be educated 

in some or the educational institutions which, follow- 

ing the lead of Harvard University, will take up 

courses in printing.” 

Then there is “A Historical Ramble’ opening in a 

humorous vein, as to the early origin of the art and 

then glancing at the advances made since and by rea- 

son of the coming of the telegraph and the steam 

press, followed by the point system in types, the type- 

setting machines, system in all things, and so on, to 

wonders yet to come. Then there are historical and 

enlightening articles on “The Higher Typography” ; 

“Lessons the Typographer May Learn from the 

Past”; “A Typesetting Contest in 1885”; “Why Hand 

Compositors were Frightened in 1885”; “A Typo- 

graphical Study in Retrospect,’ by the honored and 

acknowledged dean of the craft, Theodore L DeVinne ; 

“Type Making in the United States,’ by Henry Lewis 
Bullen; “Reminiscences of an Ink Maker,” by Sig- 

mund Ullman; “A Look Into the Past of the Ink In- 

dustry,’ by L. A. Ault; “Changes in Paper during the 

Quarter Century”; “Art,” by Will Bradley; “The Use 

of Color in Printing,’ by Will Bradley; “A Quarter 

of a Century of Press. Work,” by S/9ny) Horeaa: 

“Printing Presses in America—1885-1910,” by Henry 

Lewis Bullen; “Progress in Book-binding, as 

Reflected by the Government Bindery in Washington,” 

by Robert T. Frailey; “Changes in the Methods 

of Book Binding,” by Arthur L. Ralston; “A Survey 

of the Newspaper Field,” by Clifton S. Wady; 

“Twenty-five Years of Book Publishing,” by Charles 

H. Cochrane; “The Trade or: Technical Press) spy 

Emerson P. Harris; “The Life Story of the American 

Printer”; “The Development of Advertising,’ by 

George French; “Familiar Advertisements of a Quar- 

ter Century,” by Horace Dumars; “Yesterday and To- 

day in the Typography of Advertising,” by S. Roland 

Hall; “The Printer as a Business Man,” by George E. 

Wray; “Statistics of the Printing Trade—1885- 

1910,” by Andrew J. Benton; “The United Typothetze 

of America” ; “Work among Employing Printers,” by 

Daniel Baker ; “The Printers’ Board of Trade,” by E. 

F’. Hamon; “The Printers Cost Commission,” by J. A. 

Morgan; “The Printing House Craftsman,” by J. C. 

Morrison; “The National Association of Employing 
Lithographers,” by Frank A. Stecher; “The Interna- 
tional Association of Photo-Engravers,” by H. C. 
Stiles ; “The Associated Press,” by Melville E. Stone; 
“The Associated Advertising Clubs of America,” by 
Samuel C. Dobbs; “The National Editorial Associa- 
tion; A{bya ee Banreatten with editorial introduc- 
tion; “The Federation of Trade Press Associations.” 

We have given this enumeration of topics treated, 
not only to show the comprehensive manner in which 
the whole field was covered, but also becatise these 
subjects alone, or in themselves, have a broad educa- 
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tional value. They teach or suggest not only the 
progress that has been made in the last quarter of a 
century, but they call to mind and awaken recollections 

as to all the efforts that have been put forth, by indi- 

viduals and through organizations, for advancement 

and improvement along every line and in every branch 

of the calling; the methods used and the splendid 

achievements reached. It is worth while to have been 

a printer or publisher during this golden quarter of a 

century of attainment and it is a great and substantial 

pleasure to have been in touch with the splendid men 

in all departments of the printing craft during this 

period, to have had a part in the advances made and, 
in some slight degree, to have aided the workers and, 

in a large measure, to have recorded their accomplish- 
ments. 

A Model Newspaper and Printing Office 
The Fulton, Missouri, Gazette, owned by Ovid Bell, past- 

president of the Missouri Editorial Association, has just 

completed and moved into a home of its own in that city. 

Perhaps no county newspaper has a better constructed and 

better arranged building for its use than the Gazette’s new 

home. It was specially planned by Mr. Bell for a newspaper 

and printing house and is modern in all its details. The 

features of it are light from all sides, plenty of ventilation, 

steam heating, and all the conveniences necessary for the 

comfort and health of the employes. 

The building is 34x86 feet in size and one-story high 

above the basement. The business office, reporters’ room, 

editor's room and composing are on the floor above ground 

and the press room and heating plant are in the basement. 

The basement is above ground on two sides and windows and 

area-ways on the other two sides make it as light as the 

rooms above. The foundation and walls will support three 

more stories and they can be added easily if they are needed. 

Native stone, cement and red paving brick are the building 

materials with trimmings of Bedford stone. Structural iron 

was used in the building and although it is not wholly fire- 

proof the danger from fire is reduced to the minimum. The 

business office contains a large fireproof vault with a storage 

for files, books and papers. 

The busines and editorial rooms are finished in quarter- 

sawed oak. The business office has a tile floor. The base- 

ment is plastered with cement and is waterproof. 

The composing room contains twelve windows, 4x8 

feet in size, and every corner of it is perfectly lighted. 

The basement is lighted from every side. The press 

room is more than half out of the ground and is amply 

lighted for every requirement. The room is _ floored 

with granitoid, and the walls are cement plastered, mak- 

ing the room perfectly dry. 
The building stands at a street corner, and, besides 

having a street on two sides, has alleys on the other two 

sides. No other building can ever be built closer than 22 

feet 8 inches of it. This insures light for all time. 

The house has a stone foundation. The brick walls 

are 18 inches thick and laid in cement. The roof is 

metal shingle, in close imitation of tile. It has a steam 

heating plant. 
Mr. Belle is very proud of the fact that there is not 

a cheap thing about the building. He says that he built it 

for a home for the Gazette and he felt that the paper 

was worthy of the best to be had. He expects to own 

the Gazette as long as he lives and he wants the paper 

to have a comfortable and substantial home for even 
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a longer time. ‘he building is the realization of a dream 

twenty years old. Back in his printer’s devil days he 

made up his mind that he wanted a newspaper like the 

Gagette and a home for it like the Gazette building. 

Of course the plans changed many ‘times—nearly as often 

as he visited a good establishment—but he feels that 

he has something that is convenient, substantial and 

comfortable, 

Mr. Bell rejoices more in the fact that the building is strong 

and will endure for many years than in anything else con- 

nected with the structure. When he planned the building 

it was with the thought that it should be his business home 

throughout the remainder of his life and that it should sur- 

vive and be substantial and useful after his death. 

The plant is equipped with standard Linotype, five print- 

ing machines, including two cylinder presses, and the other 

machinery and material necessary for an up-to-date printing 

establishment. The printing department. specializes on col- 

lege work and is liberally patronized by Fulton qeeirese as 

well as by others in the state. 

The Gazette is issued weekly. It has ae cane by Mr. 

Bell since March, 1901. He is now planning a large, illus- 

trated souvenir edition to be issued in March, 1911, in cele- 

bration of the tenth anniversary of his proprietorship. The 

paper was established in 1877 by Judge N. D. Thurmond, now 

circuit judge, Dr. J. J. Rice, professor of history; and politi- 

cal economy in Westminster College, and James Nichols. 

It has always been democratic in politics. 

In recent years the Gazette, which is one of ‘the ‘strongest 

county newspapers in the Middle West, has become known 

specially for its local farm and stock news department. The 

department was established in 1902 and has been successfully 

maintained since that time. A page is devoted to this kind 

of news each week and to this feature is attributed much of 

the popularity of the Gazette at home. 

$240 in Prizes for Printers 
The letterhead competition conducted by the Ameri- 

can Type Founders Company through its publica- 

tion the American Bulletin, drew out 792 entries. The 

winners of the seventeen prizes are: EK. A. :-Fromman- 

der (with Desaulmers & Co.), Moline, Ill., $50; J. 
F. Tucker (Marsh Printing Co.), New Philadelphia, 

O., $40; W. W. Benson (Eugene Smith Co.), Aurora, 

Ills., $30; Charles C: Doyle (Britton’ Printing Co.), 

Cleveland @ 77525 720, ~DeMutte (Blackford & 

Creighton), Findlay, O., $20; Percy Aikin' (Rogers & 
L. H. McNeil (Blackford & 

Creighton), Findlay, O., $10; and,J. Henry Dye 

(Dye’s Press), Angola, N. Y-..; : Albert G.,Ernest (R. 

H. Conner & Co.), Buffalo, N. Nis Howard:-C. Hull 

(Hackney & Moale Co.), Asheville, N! C.} Charles H. 

Lekicier (University of Chicago Préga),, “Chicago ; 

Claude S. Long (Commercial Printing Co.), Raleigh, 
Nie Cs Or. wet. Lorentz (inte ht. Errant Co.), Buck- 

hannon, W. Va.; George Macbeth (Re H:. Connor 

Co.), Buffalo, N. Y.; Henry 'T. Morgan ‘(Sterling 
Press), New York City; S.A. Newcomer’ (Ptg. Dept. 

Singer Manufacturing Cone Elizabethport, N. J.; B. 

O.-Thumberg (Thos. Todd Co.), Boston, Mass., $5 

each. The portraits of the seventeen successful com- 

petitors and the names and addresses of all competi- 

tors will be printed in the November issue of the 

American Bulletin. ) 



Address all communications 

N taking up the duties and responsibilities of 
a department of this nature, one feels, at 
first, hesitative in regard to his first “What 
to Say.”” Not having any available mater- 
ial, at this time, to pass comment upon or to 
assist in any way, makes one feel more so. 

Perhaps an introduction of one’s thoughts 
toward “Publicity” would not be amiss at 

this time. Having made the acquaintance of most of 
the readers of this publication on previous occasions, 
I feel it a pleasure to be able to take up the work that 
is to be mine from now on. 

This department is a broad one, looking at it from 

various standpoints. We Americans are a people of 

promotive theories and practical ideas. To lay out a 

Publicity campaign is an interesting proposition; to 
get the practical results is another thing, largely de- 

pendent upon the “staying-with-’em” through clever, 

silent salesmanship. 

Publicity is the sure means of a successful business 
career in these days of competition and the heavy rush 
of the short business day. The energetic ‘business 
man must reach his customer in a personal way and 
frequently. If he does not, his competitor will. A 
busy man cannot spend much time in personal conver- 
sation, then again, it is not always convenient and fre- 
quently impossible to improve an opportunity pre- 
sented to investigate a new proposition; when a rep- 

resentative calls to demonstrate or explain even a 
really meritorious article or to secure business. The 
representative is handicapped by not having had a 
previous introduction in any way, or any previous 
presentation of the matter into which the buyer might 
have looked at his leisure. This alone spoils many a 
good chance for a sale or a profitable day’s business. 

With your printed literature and the mail, it is an 
entirely different proposition. Your circular adver- 
tisement, or printed matter is received in the morning 
and is opened with the mail and is placed in its proper 
classification with the day’s business. Matters of an 
immediate and important nature receive first attcntion, 
then follows the other in its order. Your advertise- 
ment, circular or advertising literature is taken in due 
time for perusal. There is a temporary relaxation 
from the crowding moments for reading of this na- 
ture. But, time is valuable. Perhaps your silent sales- 
man gets a three-minute audience. Now is your 
chance. It is the time to talk, and you want to talk 
for all you’re worth. Don’t try to force a volume of 
matter into a four-page circular. It is uninteresting 
and certainly tiresome. Make every word count. Let 
the argument be plain and to the point. 
tences. Be brief—it will be appreciated. 
A simple and profitable way of advertising, used by 

the writer recently, has well repaid the efforts put into 
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to Winfred Arthur Woodis, 58 Front St., Worcester, Mass. 

it. A new business was established. The first cir- 
cular was along the lines of a personal and general 
introduction, set up in a plain style, yet in a way to 
create an interest. Then a following circular with a 
‘phone card, both of a snappy nature, was used a 
week later. 

Your brief circular should be an introduction and 
should be made up in an-attractive form. Make it a 
two or three minute talk, then a good morning. Ina 
few days or weeks meet your prospect in the mail 
again. Your follow circular, which should be a snappy 
appearing piece of printed literature. It brings him 
back to the introduction in which you had presented 
your goods. An acquaintance of a permanent nature 
has been made between you which might ripen into a 
profitable business relation. Now is the opportunity 
for a personal call. Your two or three minutes time 
devoted to the personal solicitation has worked out to 
a good advantage. You are acquainted before you 
meet. Let this. be followed up by little reminders in 
the form of small circulars, calendars or blotters and 
the like. They will “earn their salt’”’ with good results, 

A circular the writer has used as a follow-up to an 
introductory announcement with excellent results is 
shown in the reproduction below: 

Fourth Page Firct Page 

There are numberless things to be considered in 
the printing and usage of Publicity literature. It seems 
to me that one of the most vital one is quality of the 
printed matter that is placed before the public. Good, 
plain printed matter is the opening suggestion. Prevail- 
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ing styles of typography should be carefully looked 
into. The printed form should have something in the 
way of an attractor. It may be in the stock selection, 
perhaps the typographical effect, or possibly the color 

Inaide Pages 

scheme. It must be different so as to be noticed from 
the ordinary and be separated from other literature 
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like “wheat from the chaff.” Let it appeal at a glance. 
Perhaps a word or two on the front cover would do 
the work of a hundred on the inner pages. Don’t 
open your conversation with misleading phrases. It 
pays to be frank. These are only a few suggestions. 
There are hundreds of ideas in the way of “Publicity,” 
all of which are good, each filling its own respective 
missions. 

I hope to be able to discuss these ideas and schemes 
in a more interesting manner, with a display of printed 
forms from friends of this deparement in following is- 
sues. Perhaps our ideas will not always be mutual (I 
hope they will be) but I sincerely wish that everything 
discussed pro and con will be for the material benefit 
of all participating in the privileges of this department. 

I will be pleased to receive printed matter of a pub- 
licity nature from all interested. A good heart-to-heart 
talk through this medium will prove beneficial to all. 
It is the means of building up good sane and sound 
business principles. We can all be students of pub- 
licity. There is something new in this field every day. 
Ideas and schemes that seem invaluable today are sup- 
plemented by better and more far-reaching plans of 
the days to come. 

W. S. Montgomery, of the Greenfield, Indiana, Republi- 

can, has gone into the insurance business at Hood River, 

Oregon. He attended the Buffalo, Hot Springs and St. 

Louis Conventions of the N. E. A. His son James, who was 

a delegate to the St. Paul Convention, is editing the Hood 

River, Ore., Glacier. 

An Ideal 
Is an important possession for any man, particularly 

for an artist, 

BUT. the ideal is of little use without a sincere desire 
to approximate to it by careful and persistent effort. 
This careful and persistent effort, together with the 
long experience and the high standard of skill 

prevailing in the 

Montgomery Studios 
ARE AT YOUR SERVICE 

REPRODUCTIONS 

LINE, HALF-TONE 
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HIGH-CLASS PHOTO DRAWINGS, 
ILLUMINATED ADDRESSES 

and all the varied Art Work required by the modern Printer. 
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A SPECIAL STUDY 
Is made in these studios of the dress and equipment of that 
important part of the progressive printer’s work, viz. :— 

THE “SILENT SALESMAN.” 

The Catalogue, Booklet, or Calendar, which, bearing upon it 
the impress of taste and understanding, finds its way to a 
possible buyer's desk, and is treated with the respect due to its 
appearance, ——————————————— 

We shall be pleased to submit you designs for Catalogues or 

Showcards on special terms for the first order. 

Address your instructions NOW to the 

MONTGOMERY STUDIOS 
BERRIDGE ST., GREYFRIARS, LEICESTER. 

TEL. No. 1798. 

It is hoped that you will find the sentiments expressed on other 

q side worthy of a few square inches of wall space in your office. 

Specimen of Effective Card Advertising in Great Britain 
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**Standardization” 
BY HENRY P. PORTER, BOSTON, MASS, 

HE Printing Business has reached a point where its 
future is largely dependent upon the decisions and 
accomplishments of the present. The preceding years 
have been years of gradual development both mechan- 
ically and educationally and now, today, the printers 

of this country, are confronted with an all-important 

problem, namely that of classifying, card indexing 
and standardizing the accumulated results of the 
past, in order that the greatest good may be obtained IN Ped | 

from the activities of the present, and a certain, substantial and 

progressive basis established for the future. 

Standardization, as applied to our present purpose, means the 

establishment of defined units of reference, or rather the ac- 
ceptance of certain forms, types or combinations as a correct 

basis of comparison. It means the winnowing of the good from 
the bad of business experience, an official certifying to proven 

methods and processes, and an arrangement, in orderly fashion, 

of accumulated printing wisdom. 

The Gregorian calendar recognizes a standard year of twelve 

months, which are sub-divided into weeks, days and hours, the 
standard hour being again divided into standard minutes and 
seconds. So that when we say we consumed an hour doing thus 
or so, the whole world immediately recognizes an hour of sixty 
standard minutes units. 

Time is the most precious posession of marikind. It may be 
never-ending and its duration impossible of conception except by 

infinite God, but the time allotted to a generation or to you or to 
me is indeed limited—it speeds on without inerruption and the 

use or mis-use which we make of it is certainly balanced in the 

debit and credit of life whether that life be computed by finan- 
cial, physical or spiritual standards. 

Thus we are confronted most seriously with a life problem— 

that of time utilization—and in accordance with our understand- 
ing of the value and purpose of time, so will our life be a suc- 
cess—or otherwise. 

This Cost Congress is again in session with an attendance of 

serious-minded printers who seek to improve the conditions of 
their craft, and which we all agree can best be done by inter- 
change of experiences and ideas; the adoption of uniform rules 
for conducting our common business; and an attempt to stand- 
ardize, in-so-far as is possible, the various processes which are 

essential in the manufacture of our product, and, as time is the 
greatest factor with which a printer has to deal, to ascertain its 
cost so that this primal element of printing manufacture may 
be determined and fixed as a standard. 

But time is not the only thing which should engage our at- 
tention when we contemplate Standardization. Other very im- 

portant matters naturally rise to our vision and cry aloud for 

consideration if Standwardization is to be attempted in the king- 
dom of prining, and if you will pardon me I shall endeavor, in 
this paper, to point out what, in my humble judgment, should 

be considered by this Congress when contemplating “Standard- 
ization.” 

First, let me enumerate just a few of the things deeply con- 
eerning the printer which are today demanding Standardization, 
after which we will briefly consider each: 

1st. A Standard Printers’ Hour—not the universally accepted 
hour of sixty minutes, but the commercial, saleable hour 
with which the Printer has to deal; 
The Standard Cost of a Printers’ Hour—not theoretical 
cost, but actual cost upon a money value; 

3rd. A Standard Cost Finding System whereby the cost per hour 
or per unit may be accurately determined. 

4th. Standard Shop Practices which materially 

the Standard Hour and the cost of that hour. 
sth. Standard Business Ethics the establishment of a reasonable 

code that shall determine our general contractural rela- 
tions with the buyer. 

6th. Standardized Processes of Manufacture. 
7th. Standardized Co-operation between fellow Printers—and be- 

tween Printers’ and Allied Tradesmen. 

8th. A Standardized Association that shall be truly representative 
and worthy of the great and important trade of Prining; 
and finally: 

A Standardized Printer—one who is not merely an animated 

biped but a man—an intellectual force—a leader in the com- 
mercial activities of life. 

In making analysis of the matters requiring Standardization, 
let us take them up in the order as enumerated, and let us also 

put aside, for the moment, all our preconceived ideas about these 

topics and approach the consideration of them with open, un- 
biased minds. 

2nd. 

affect both 
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First, The Printers’ Hour. As employers we purchase, at an 
agreed upon rate per week or per hour, the time service of our 
employes, and this time which we purchase is sold to us at a. 
rate of payment based upon sixty minutes to each hour of em- 
ployment. But how many minutes of saleable time do we act- 
ually receive? And the determination of this question, the es- 
tablishment of a “commercial” hour—based not upon exceptional 
conditions, but a determination based upon a large number of 
plants, engaged in the various processes of printing manufac- 
ture, and under normal day-to-day conditions—should give us a 

reasonably accurate answer. 
Although time, as befors stated, is the most precious of all 

possessions, it.is, nevertheless recklessly wasted by all of us— 

and: our employes are no exception. If you will but consider 
the many stoppages and interruptions which are constantly oc- 
curring, even under the most ideal conditions, you will readily 
understand» that: although you purchase sixty minutes to each 
hour, you are, because of this inevitable wastage, enabled to 
sell only a portion of the time purchased. 

There are stoppages or interruptions to prodigetene vol in 
every department of every printing plant, of which waiting for 
copy or forms, waiting for stock, ink, sorts or instructions, hunt- 
ing for sorts, re-erecting pied matter, de-ciphering illegible copy, 
tardiness in beginning work, haste to stop work, idle talk, will- 
ful loafing, inadequate heat, poor lighting, uncertain power, over 
equipment and lack of work are but a few of the many causes 
which cut down the productive minutes of every hour. And 
although the average employe contributes his share towards this 
diminished time-product, he is by no means the only one respon- 
sible, because, do what we will the peculiarities of our common 

busines make it a practical impossibility to eliminate all this 
wastage. 

There are times, of course, when under exceptional or “rush” 
conditions this wastage is reduced temporarily to a very close 
minimum, but a series of yearly records, accurately kept will dis- 
close as great variation as does the barometric needle upon the 

face of a temperature dial. 
Therefore, a Printer’s Hour considered ‘from the standpoint 

of saleable time, is radically different from the hour shown by 
the clock face and a correct understanding of this fact is, in 
my humble judgment, of vital importance to an employing 
printer. 

Many a printer has met financial shipwreck because he did 

not realize this important fact and when Standardization in the 
Printing business is attempted it is incumbent upon us to give 

serious thought to this weighty matter. 
I have heard Printers debate this question on several occa- 

sions and there is a wide diversity of opinion—especially among 
those who do not keep accurate records of all time wastage. I 
have heard “guesses” made that varied from a ten per cent time 

wastage to 40 per cent. But against this “guess-work’—which 
heretofore has been a conspicuous method among printers for 
determining the various printing problems—we have the pre- 
cise and quite accurate records of many well-organized shops and 
their results show a general average of fully thirty per cent. 
Think of it! An industry standing seventh among the classified 
industries of this country, and thirty per cent of its total time 
consumption is unproductive. There may be other industries with 
a similar time handicap upon their progress—and if so they can 
well appreciate the peculiarities of the printing business—but 
nevertheless this three-days-in-ten loss should be critically 
studied and this Congress, whether accepting as fact a commer- 
cial, saleable printer’s hour of forty minutes as against the pur- 
chased hour of sixty minutes, or not accepting it, should insti- 
tute an investigation as a first step to prescribe for its reduction. 

Second—The Cost of a Printer’s Hour. It is the first rule 
of general business to make all purchases upon a profit-producing 
basis. In the printing business, however, this rule has been gen- 
erally ignored, and in consequence the financial standing of the 
average employing printer has been such as not to provide any 
special reasons for boasting. 

The two problems facing every Printer’s estimate, man is 
first, how much time will be required to do a given job, and 
second, what will be the cost of this time. We have all heard 
of that old rule (almost standardized because of its general use), 
that the time-cost of a job can be easily determined by doubling 
the wage-cost. For instance, if the wage-cost per hour for com- 
position is 40 cents, add 40 cents more for all other expenses 
and the resultant 80 cents is a reasonably accurate cost per hour 

for the time consumed. This rule might be nearer the truth if 
this 80 cents was understood to be only the bare cost of the 
-producing time, and did not include the very considerable total 
of non-producing or non-saleable time which we discussed a mo- 
ment ago when considering the Printer’s Hour. 

The Cost of a Printer’s Hour is made up of many actual and 
tangible costs which have got to be accurately determined and 
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apportioned. The Cost of a Printer’s Hour is more than a total 
of the wage-cost and general expense of a producing hour—it 
must also include its proportion of all non-producing time, and 
any printer whose costs do not include this large cost-govern- 
ing feature is maintaining his plant under a misconception of 
incontrovertible facts. 

There is no question about a diminished cost with a highly 
productive plant—but all plants have their maximum and mini- 
mum producing seasons, and sales made upon the cost of maxi- 

mum productions are bound to be the cause of large losses, 
while quotations based upon the cost of minimum production 

would be considered grossly excessive by the buyer, and the 
printer so quoting would be apt to seek work in vain. It is the 

accurate “average” (shall I call it?) that is your real, standard 
manufacturing cost. And in this connection please bear this 
equally important fact in mind that a printer who is burdened 
with too much plant, or who operates his plant under non-prac- 
tical or unbusiness-like conditions cannot transact profitable busi 
nes upon any standard cost—because his cost is very materially 
in excess of a correct cost and his selling prices must be made, 
if possible, upon a correspondingly higher basis. Of course, 
every plant must find out its individual costs—which alone are 
“standard” to that particular business— but it is even more 
desirable to have an official, standardized cost which not only is 
clearly possible, but in fact ought to be determined. 

Some ten or twelve years ago, Mr. J. Cliff Dando, a Philadel- 
phia printer, published his ideas on this subject in a volume 
entitled, “Fundamental Principles of Ascertaining Cost of Manu- 
facture’; doubtless many of you are familiar with this book,—if 
not, you really ought to read and study it. Let me quote a few 
of: its sentences :— , 

1.’ “What we need ‘is’ a standard hour-cost and:a standard hour.” 
2. “One man’s opinion will always be as good. as another— 

until: we stablish a standard.” 

3. “There would be terrible confusion if we had no standards 
’ of weight and measure—there certainly is confusion be- 

cause we have no standard hour cost.” 

4. “ Standard» hour-cost and a standard hour-value, estab- 
* lished: by a-consensus of ‘opinion, would be: more valuable 

than any actual record.” 
After publication, a few years ago, of the results of the cost 

investigation of the tri-city Boards of Trade of New York. 
Philadelphia and Boston, which showed the average department 
costs of those large printing centers; much surprise was ex- 

pressed because the individual costs of these cities were so nearly 
uniform. In some departments the costs per hour were almost 
identical—in others only a few cents difference. But since the 
publication of these figures other cities and printing communities 
have compiled similar. costs with the result that a practical uni- 
formity in manufacturing costs.is observed. 

I have seen careful cost statistics as compiled by far West- 
ern cities, Middle West cities, Eastern, Southern and Northern 

cities and the average difference in cost ‘for the various print- 
ing departments is small indeed. And after all this is not so 
remarkable. In the printing business there are certain fundamen- 
tal department processes of manufacture which affect all print- 
ing wherever done, the wage cost and supply cost is about the; 
same while the general operating expense of necessity must be 
within a normal average. So, gentlemen, there is no sufficient 
reason, in my mind, as to why we cannot agree upon a Standard 
Hour-Cost, and I would suggest that this Congress undertake to 

establish it. 
We now come to a consideration of a Standardized Cost 

Finding System. Of course, we can have no standard hour-cost 

or standard hour-value unless we have a system for ascertaining 

this cost and value, and any cost finding system which is worthy 
of the name must accurately determine ten fundamental things 

for each printing department: 

1. Thesnumber of purchased units or hours. 
2. The number of sold units or hours. 
3. A proper record of all productive time. 

4. An accurate register of all non-productive time. 
. An accurate accounting and audit of all expenses, both 

department and general. 
6. A proper distribution of all general or overhead expense. 
7. A record of all stock and supplies and the charging of 

same to proper account. 
8. <A detailed total cost for individual jobs. 
9. A department summary showing periodical department 

costs and credits. 
10.. A final analysis showing all time and other costs accu- 

rately apportioned to departments; also showing totals of all 
sold time and provision for determining the hour or unit-cost. 

Of course, several of these necessary fundamentals must be 

sub-divided in order to obtain the desired cost-information, but 

no matter how you undertake to go about it—whether with a few 
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simple slips or with a multiplicity of forms and blanks, you must 
obtain accurate information upon these ten points or your sys- 
tem is faulty and unreliable. 

During the last few years, since the printers of America 
have awakened to the great necessity of cost finding, many sys- 
tems have been offered, sonie good, some bad, many indifferent. 

Sveral systems have been devised under Association conditions— 
others by private enterprise. and made marketable commodities. 

All. deserve commendation because all are tending to educate 
the printer to a realization of the real reason for his financial 
weakness, namely, the lack of definite knowledge on cost of 
manufacture. 

Probably the systems which are today best known to the 
printers of this country, by virtue of the fact that each was the 
result of codperative work upon a large scale by representative 
printer's associations, also because they have received extensive 

advertising through association work as well as generous con- 
sideration by the trade journals, resulting in a wide, free dis- 

tribution as an educational movement—are first, the system de- 
vised by the three cooperating Boards of Trade of New York, 
Philadelphia, and Boston; second, the system sent broadcast by 

the United Typothete of America, and third, the Standard Uni- 
form Cost-Finding System devised by the American Printers’ 

Cost Commision which was authorized by the First International 
Cost Congress that met last year in Chicago. 

I do not know how far I should go in this paper in discuss- 
ing the merits and weaknesses of each—neither do I know 
whether it is incumbent upon myself to even discuss them at all. 

Probably there are many scores of each system actively in 

use and doing acceptable service and for this reason criticism 
would be, perhaps, harmful—but this much can be said, that 
there is a very pressing need for a Standardized system—and 
by this | mean a system that so completely meets the require- 
ments of the printing business, devised upon a truly scientific 
basis, adaptable to the small shop and equally adaptable to the 
large shop that it will easily prove itself to be a Standard sys- 
tem, Unless we have such a system no resolution of any con- 

ventin or meeting will ever succeed in making it a standard- 
ized system’ any more than a resolution of our National Con- 

great at Washington can turn the ocean into a body of fresh 
water. 

There is no question about the utility of the Standard Uni- 
form Cost-Finding, System—it was devised by practical men who 
knew the’ conditions prevailing in the printing business—they 
gave unsparingly of. their time in the development of this sys- 
tem and deserve the’ heartiest thanks of every employing printer 
in the country for their pains-taking work. We are all indebted 

to them, and whether or no the blanks which they offer, as the 

result'‘of their -deliberations, become the standard cost finding 
blanks for American printers—this much is certain, that the 
series of recommendations adopted by the First Congress upon 

‘which the Standard Uniform—Cost-Finding System is founded, 
and which you will find printed on pages 3 and 4 of the “Treat- 
ise” which the American Printers’ Cost. Commission have sent 
out are, with perhaps minor exceptions, fundamentally correct 

principles, and should become, and I believe will become, the 
standardized basis of all legitimate printing cost manufacture. 

Furthermore, the Statement of Cost blank known as Form 

9 H, which provides for an analytical study—and careful cost 
dissection for -given. periods—preferably monthly, is a form 

which every employing printer should consider as his business 
bible—for regardless of any supplementary cost-finding blanks 

which may be used, a printer who can fill out correctly and ac- 
curately that Statement of Cost blank, Form 9 H every month, 
or every quarter. is. pretty close to having his business upon a 
standardized basis. 

The Fourth Topic, “Standard Shop Practices,’ is more im- 
portant than would seem, on the surface, to be the case. Shop 
practices very materially affect shop costs, and if we are to 

have contented employes and receive from them the maximum 
output we should not have in each shop widely different rules 
and conditions of employment. 

It is needless for me to enumerate the various shop prac- 
tices which prevail throughout the country; some of these prac- 

tices have become almost standardized through many years of 
use or mis-use and these practices vary in individual shops just 
as they vary in segregated communities. 

I am not contending that there should be a lot of cast-iron 

rules or regulations for shop government, because I am one 

of those who believe that the fewer set rules which a concern 
has and the greater esprit de corps which is developed among 

a concern’s employes—the greater will be the product. 
All men are made out of pretty nearly the same clav and 

although we may differ temperamentally, or become habited to 

certain conditions which seem to govern those who occupy our 
special station in life, nevertheless the governing influence in 
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human-kind is to do the right thing—if opportunity to do it is 

provided. 
The employing printers of this country, if they are to re- 

habilitate the business and put it upon a commercial plane 
commensurate with its manutacturing importance, must have the 

active and most loyal support of their employes. And in this 
brief and very crude study of Standardization, I bring to this 

Congress, and urge as a topic for-serious reflection, that of a 
code of Standardized Shop Practices, which should be based 

upon the Golden Rule. 
For every employer in the printing business there are scores 

of employes, and if you will stop a moment and think of the 

tremendous uplift which can come to our business through the 
cooperative help of those who today occupy the various sub- 

ordinate positions in our offices, you must. recognize the fact 

that the ‘‘boost’’ which the many thousands of our employes— 

both men and women—can give to our cause, would be indeed 

tremendous. 

Shop Practices atfect the relations between employers and 
employed—shop practices can be so ordered as to result in the 
very maximum of time utilization, thereby reducing our inanu- 
facturing costs to a very considerable extent—or they can be 

so ordered as to open a wide guf between a master and his men 
that will result in diminished output, low grade quality, high 
cost and internal strife. 

Let us therefore give serious thought to shop practices and 
see if we cannot, by the adoption of a code of sane, sensible 

and reasonable rules for shop government, make the printing 

business an attractive trade for young men to enter. 

The fifth topic to which I ask your attention for a moment 

is that of Standardized Business Ethics. 
I do not believe that any buyer of printing (for I now propose 

to talk about the selling end of the business), whose trade it 

would be desirable to have, would ever object to placing _an 
order upon such reasonable conditions or trade customs as the 

necessities of the printing business require. Every industry of 
any magnitude has developed certain trade customs which mate- 

rially affect cost of production. Our industry has its trade customs— 
but the trade customs of one section of the country vary from 
that of another, where a practical uniformity is desirable and 
clearly possible. 

The allied tradesmen, from whom we purchase our supplies 

and merchandise, have defined trade customs, for instance, if 
you order a hundred reams of mill-made stock you must accept 

a certain percentage of over-run or under ?run as filling an order. 

Now the printing business is largely dependent in its sales upon 
the conditions governing its buying, and I believe that it is 

as highly desirable, and would be as mutually profitable to both 
printer and allied tradesmen if they should standardize the com- 
mercial relations which exist between them, as it is necessary, 

even from the standpoint of cost of production alone, to 

standardize the selling conditions of the printer to his customer 

A standardized selling code, adapted by all of us, printed 
upon our quotation blanks, and made a part of all our contracts 

would go far to dignify the printer and prevent the pernicious 
habit of many buyers to play one printer against another in or- 

der to obtain what would be. from his viewpoint, more favor- 
able conditions. 

The constant misunderstandings, with their attendant losses, 

about such matters as over-runs, storage and insurance of plates, 
handling of customer's stock, discount, damage claims, cost of 

author’s corrections, responsibility of proofs, free sketches and 

dummies, and many other things would be reduced to a mini- 

mum, and if a reasonable uniform selling code was devised, 

adopted and put into practice, it would compel the buyer to 
realize that he had some responsibility in the conduct of an or- 
der, as well as the printer. 

The very nature of our busines which prohibits manufactur- 
ing of stock articles in quiet times—and furthermore makes 
worthless to the printer as well as to the customer a finished 
piece of work where error has occurred—makes it imperative 
that we formulate and adopt certain Standard Business Ethics— 

or, if you please, a Standardized Selling Code, and this recom- 
mendation I also bring to this Congress. 

Standardized Processes of Manufacture—That is the next 

thought which I trust you will consider with me. It has been 
said that “system is the triumph of mind over matter,” and 
there is no doubt about the truth of this statemen. Bu some- 
times we get mighty suspicious of this fact when we' take a 
measured survey of the minor workings of some print-shops and 

gaze sorrowfully at what is self-evident—a triumph of Matter 
over Mind. 

Gentlemen, Method is the essential elemnt upon which every 
solid and substantial concern, whether printing or otherwise 
is based. The Processes of Manufacture are as important as 
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the shop practices and together they make or un-make us finan- 

cially. ; 

The divisions and sub-divisions of work in the conduct of «a 
printing order are not complicated. The formule to be fol- 

lowed is reasonably simple, and we require only employes ot} 

average intelligence. Thus we have no excuse for non-standard- 
ization upon the plea of a complicated and higly technical in 
dustry. Undoubtedly it is because our common business is one 

of only average conditions that we have thus far ignored and 
neglected to standardize our business system. We are an eas. 

going lot—we take things easy—we have conducted business 

along the line of least resistance, but as we are now having a 

vision of a better order of things in our chosen industry, let us 

not neglect the opportunity to attempt improvement wherever im- 

provement can be made. 

As we contemplate this thought about Standardizing Proc- 
esses of Manufacture, we, no doubt, think of those certain uni- 

versal or standard departments which must of necessity, be a 

part of every printing office, namely, the composing-room, the 

press-room, ete., and a smile is forced when we think of stand- 
ardizing those fossilized departments of printing manufacture. 

But Gentlemen, did you ever visit a dozen or so printing 
plants, all doing a similar grade of work, and have you noted 

how differently these same composing-rooms, and these same 
press-rooms were conducted? Did you not notice in one shop, 
work went along in a smooth, orderly fashion, every person in 
that establishment, no matter in what capacity employed, work- 
ing either directly or indirectly for one common purpose, namely, 
to make as much money as possible for the owners of that busi- 
ness? And in another shop you noted confusion, lack of or- 

derly progression, hesitancy in everything done, no system, no 
standard way of doing things. All the shops seemed to have 
enough work, but there was a great lack of intelligence shown 

in the process of doing things. I believe that what the printing 
business needs chiefly today is not work, but an organized, or- 
derly, standardized system whereby printers may manage and 

direct successfully their individual plants. 
lt is not a want of brains—it is merely the want of an ap- 

plied system, based upon a standardized method of business and 
manufactur?ng procedure. 

Standardized Process of Manufacture would bring a stand- 
ardization of printers’ equipment—every tool, whether it be a 

quoin key or a complicated press, would be “made to specifica- 
tions,’ to quote a phrase, and I believe our fellow allied Trades- 

men, who supply us with printing equipment, would welcome a 
movement that would eliminate the manufacture of a lot of 
semi-useless junk which, in our ignorance as to the technical 
requirements of our business, we now insist on their making. 

Processes of Manufacure also means organization, and cer- 
tainly organization is as essential to the conduct of a succesc- 

ful business as is type to the art of printing. A serious effort 
to standardize the Process of Manufacture in the Printing busi- 
ness, with its correlated duty of standardizing equipment, or- 

ganization and business administration, would work wonders for 

the printers—and make us something more than “good printers,” 
by putting us on a plane equal with other manufacturers who 
are not only good craftsmen, but also successful business men 

and good busines administrators. 
A Standardized Process of Manufacture would operate to- 

wards the permanency of our individual businesses. Temporary 
success can be achieved by any one but, as Mr. Henry Bullen 

said, in his article, “‘Keeping the Printing Plant Young,” pub- 
lished in the Printing Art last November, “Success without per- 
manency is poor, uninspiring achievement. The real test of 
Success is that it may be transmitted unimpaired and with pos- 
cibikties of expansion to succeeding generations. Whenever a 
business man perceives a Future, the whole scope of his under- 
taking broadens, he ceases to be a human vegetable, which today 

is and tomorrow is cast into the oven, and he becomes a com- 

mercial statesman. Say what they may of cost systems, and the 
ability to exact profitable prices, a more vital quality of suc- 
cess is the aspiration and determination to build a business on 
permanent, transmittible foundaions.” 

Gentlemen, I believe there is no greater work which the ac- 

tive, broad-minded printers of this country can do than to really 
underake to formulate a Standardized Process of Manufacture, 
with all that it implies—and I am hoping for the day when it 
will be undertaken. 

Now let us consider another phase of Standardization—one 
that reaches the personal or real human side of our industry. 

It is what I have previously labeled, “Standardized Codperation 

between Fellow Printers, and between Printers and Allied 
Tradesmen,” rather a long caption, but necessary as a text. 

The average printer has no use for his brother printer—a 
printer usually believes his competitors to be either all rascals 
or idiots. That is a rather coarse indictment, but it is, un- 
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fortunately, only too true. There are communities where, owing 
to the active, unselfish work of a few men, various printers’ as- 
sociations have sprung to life—and among the members of these 

associations or semi-clubs there is a more rational feeling ex- 

isting. Social intercourse modifies, to a certain extent, the harsh 
feelings which have been engendered through competitive busi- 
ness—but even among those Associations where the spirit of 
cooperation is most highly developed there is yet vast room for 
improvement. 

One of the first requisites for establishing the printing busi- 
ness upon its deservedly high plane is genuine confidence in one 
another—especially confidence in one’s fellow craftsmen in one’s 

own city or locality. I will grant that business is a type of war- 
fare—that every business organization is an engine of warfare— 
industrial warfare—far more dangerous to a nation’s well-being 
than military or naval collisions, and this being the condition 
of general business, we who conduct printing business enter- 

prises have so managed things in the past that the average 
printer can fully appreciate the significance of General Sher- 

man’s definition of war. But, the printer's battalions are too 

weak to war with one another—every printer should be fighting 
on one side only—shoulder to shoulder with his brother printer 
and in the ranks immediately behind him—and fighting in the 

same cause and for the same common objects, should be the 
printer’s best friends, the allied tradesmen. And for what cause 
shall they so battle? For the cause of a square deal to the 
printer in the business world. Fighting to remove the prejudice 
against the printer as a legitimate asset in the commercial 
world. Fighting for improved conditions for the printer him- 
self that he may found and perpetuate a business dynasty and 
be not altogether debarred from that hitherto unreachable emi- 
nence—business aristocracy. 

This Cost Congress is one of the good signs of the time; 
it shows an awakening to the necessity of codperative move- 
ment; it recognizes that only in doing things together can re- 
sults, worthy of cause, be achieved. 

Gentlemen, if I were asked to define what is meant by 

“Standardized Cooperation between fellow Printers and Allied 

Tradesmen,’ I would answer an utter elimination of the base 

prejudices which heretofore have kept printers apart; a getting 
together for common-agreed-upon desired benefits; a practical 
demonstration of team work for the common good. 

This codperation will pay in dollars and cents—even if we 
view it solely from the mercenary motive of ‘‘What is there in 
it for me?” Every trade abuse which Printers and Allied 
Tradesmen settle amicably between them, every trade abuse 
which printers remove from the practice of buyers, every co- 
operative movement which makes it easier to do business, re- 
duces cost and consequently, I would be an Association printer 
if for no other reason than that of selfish self-interest. 

Standardized coédperation will enable printers to do business 
more cheaply—they will help each other when one in over-sold 
and another has idle men or presses. Standardized codperation 
will bring exchange of ideas and experiences so that the sad 
experiences of one will be avoided by others. Standardized co- 
operation means the giving up of one money-saving idea to your 
fellow-craftsmen—and receiving as many ideas in return as there 
are printers codpearting with you. 

Gentlemen, Standardized Codperation is no visionary mat- 
ter—it is something tangible, and only requires a code of ethics 
to make it intensely practical. 

And now, gentlemen, I come to the one all-important matter 

to which all the foregoing is subject. I have no ax to grind. 
I simply must, of necessity, bring to your serious attention a 
matter which above all others requires Standardization—and 
which I hope this Congress will take measures to bring about— 
I refer to A Standardized Association. 

The guiding motto of this country is, “In Union there is 
Strength”;—-we also read in the Good Book that “A house 
divided against itself shall not stand”; here we have the reason 
for our trade weakness and the antidote, if we will accept it, 

which shall make us strong. 
The printer cannot be called a gregarious animal, he has 

been a segregate, and against all the laws of man and God he 
has attempted to build his business structure out of self-made 

brick without the use of a bonding mortar or cement. And what 
has been the result? from his old standing of highest respecta- 
bility and regard he has declined to a business level so low that 
men write into books a warning against this de-natured trade 
mammal. Let me read to you from a standard, technical cyclo- 

pedia of commerce and business administration, published in 

this year, 1910, a work prepared with great care by business 
experts as a standard reference for general business guidance, 
In discussing the question of printing supplies under the head- 
ing, “Printer’s Orders and Tracers,” this standard book of ref- 
erence says regarding the printer: “To a concern whose print- 
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ing bills amount to several hundred dollars a month, a man who 

will give close attention to every detail to the work (that of 

ordering printing) from seeing that he gets the stock specified, 
to checking bills for over-charge, can make his services worth a 
good salary.” 

Gentlemen: When they have us written down in books like 
that—an imputation, first, that the printer is a knave, and will 

substitute sock if he is not watched; and second, that the printer 
is so base, financially that he will improve every opportunity for 

overcharge—or “soaking” his customers—twin evils recognized 

of so much importance that business houses are urged to em- 

ploy a special purchasing agent to watch us—and that the salary 
of this purchasing agent can be obtained from the saving caused 

by his commercial detective work—where are we going to get 

off? And just so long as the printers continue their foolish 
policy of forming themselves into cliques and small, frailly- 
bound bundles, so long will they be the under-dogs in the activi- 
ties of busines. 

Scattered throughout this country are all sorts of printers 
associations, Boards of Trade, Ben Franklin Clubs, Typothetes, 

Graphic Arts Clubs, Master Printers’ Associations, and what not. 
Some of them are doing most valiant work, locally for their 
members and the craft, but what do any of them amount to 

individually, when the large problems of business life are con- 
fonted? What we need, above everything else, in the printing 

business in this country, is one strong, masterful association that 
shall be like the Rock of Ages to the printing world. I care 
not how you organize such a body, I care not what you call it 

but the need is so pressing that we should hesitate no longer to 
bring this very desirable matter to its fruition. 

A Standardized Organization! Do you realize what a tre- 
mendous field of activity there is awaiting such an organization? 
We talk of “Standardization” but there can be no standardiza- 
tion until we have established a competent tribunal of author- 
ity. There are brains enough among the printers of this coun- 
try, there are brains enough in this room, to make a National 

organization of this kind so potent for. good, so powerful for 
achievement that in three years from its foundation the Printing 
Industry would take high rank in the commercial world and we 
as printers would envied for the wisdom of our trade selection. 
A unified, well organized, high-powered and efficient central or 

National organization would make our individual businesses 
more profitable by developing methods ‘for increasing our earn- 
ing capacity, decreasing our operating expenses, and establish 

such scientific selling methods as would enable us to dispose of 
our product to better advanttage than we do at present. 

What I want to see, and what the prining industry is going 
to see, is just such an organization. If we are wise we will 
begin steps right here at this convention to create such an or- 

ganization without undue delay—but if we are not wise, if we 

continue our time-worn policy of, procrastination, sectional jeal- 

ousy, and flapping about like dried peas in a pod, we shall 
deserve the commercial decline which will most inevitably be 
our portion. 

Think what an opportunity we have here today to begin a 
movement that shall make one strong organization out of the 
various Boards of Trade, Ben Franklin Clubs, Typothete, etc.. 
and think of the great and far-reaching accomplishments which 
we could perform through such an organization: 

“Impossible ?” you say—Napoleon said, “Impossible” was not 
good French. ‘“Impractical?”’. George the Third considered the 

formation of this American Commonwealth to be Impractical— 
“Visionary’—yes, and if Gutenburg had not been “Visionary” 
there might not have been a process of printing from movable 

types. 

Tremendous possibilities open up when we consider such a 
re-enforced National printers’ organization. It would be like an 
immense central electric power plant, with its feed wires ex- 
tending in every dirction and providing energy and power to 
each of our individual businesses. We would be _ financially 
stronger, numerically stronger, morally and physically stronger 

We could employ, as other national bodies employ, the best 
technical skill procurable to assist in Standardizing and better- 
ing the conditions prevailing in our business. It would be strong 

enough to eradicate all of the many trade abuses which now ex- 
ist. It could compile and put into our hands a Manual of tech- 
nical and practical information that would be as valuable to our 

industry as “Blackstone” is to the lawyer. 
Everything which we have discussed, and many others—too 

numerous even to mention—in the limits of this paper, could 

readily be brought to pass through such a Standard Organiza- 
tion. And, gentlemen, we have not ‘far to seek to find the rally- 
ing point for such an association. 

There is a National Association already in existence with 

ramifications throughout a good share of the country—it has 
done and is doing an enormous amount of good for the printer: 
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it has years of experience behind it; it has, I trust, many years 

of increasing usefulness before it. I refer to the United Typo- 

thete of America. 

I do not advocate the suppression of the various printer’s 

associations and clubs in order to make possible this vision of a 
one all-united National body through the United Typothete, 

rather let us keep up our local affiliations—but—instead of meet- 

ing in minorities, talking and resoluting about what we would 

like to do to better our common industry, let us put our hands 

to the United Typothete plow, which is all ready at work open- 

ing up the soil of opportunity, and make it, through the strength 

and vigor which our various detached organizations can bring 

to it, an association that will compel other trade bodies to look 

upon us printers as men of honor and dignity. 

No greater work can be done during the next twelve months 

than the unification and building up of a Standardized Printers’ 

Association. We shall lose prestige in the business world, stand- 
ing in financial circles, and great advantage to our individual 
businesses if we fail to apply to ourselves as business men those 

wonderfully pregnant words, contained in the sentence—“In 

Union there is Strength.” 

And now, gentlemen, as a final word in closing this uninter- 
esting paper, I want to say a few words about this individual of 

whom all we have said chiefly concerns. We may call him “the 
man behind,” but the world knows his as a “Printer.” And I 

went to direct my few remaining remarks to the study of “A 

Standardized Printer.” 

Those of us who were fortunate enough to hear Mr. J. 
Horace Macfarlane’s address at the United Typothete Conven- 
tion in Washington last May received a lasting inspiration of 

the possibilities contained in “The Higher Education of Print- 

ers,” as he called it. 

Gentlemen, we may standardize the method of ascertaining 

printing cost; we may establish various standard cost units, 
processes of manufacture, etc., and we may also amalgamate all 

the various printer’s local and general bodies into one, large 
Standard Organization, but, if we neglect a consideration of 
the human unit, the individual whose life pulsations make the 
printing industry possible, we shall have reared a fine house. 
furnished it with everything that signifies the highest type of 
civilization—only to have it tenanted by’ one who is a temper- 
mental misfit. 

A Standardized Printer—Gentlemen, there are other impor- 

tant governing influences which will make a printer successful 
in his life work aside from cost determination and shrewdness 
with an estimate blank. I refer to a ground knowledge in the 
technique of all things which directly or indirectly affect -our 

business. 

_ Van Dyke says, “ A knowledge of the ways to do things is 

the accomplishment that counts: for future work,’ but this 
“knowledge” does not find expression in our general mental in- 

ertia when it comes down to the real ‘‘whys” and ‘‘wherefores” 

which are constantly occurring in our business life. Our com- 
mon business and several of the allied trades have certain com- 
mon fundamentals which every employing printer should master, 

the knowledge of which would be of incalculable value. What 
the printing business’ needs is a standardized curriculum that 
shall provide a study of the common industrial arts which affect 
our craft. 

A Standardized Printer! Some day he will arrive; he wil! 

know something more than composition, presswork and cost. 

He will be an intellectual force in his community, recognized as 

an integral part of the commercial and financial fabric of his coun- 
try, his societv sought for because he will be an educated, re- 

sponsible member of a business that will stand close to the top 
of the inrustrial arts. 

Gentlemen, let us not neglect a study of ourselves! We can 

improve our business best by making ourselves more worthy of 

a higher life-station. We need to standardize our processes of 
thought; we need most urgently a deeper knowledge of those 
human things which make a man bigger and better and if these 

are combined with a commercial education consisting of internal 

organization, financial accounting, business administration, and 
scientific trade intercourse, our success will be irresistible. 

Some one has said that, “If a man could learn to overcome 
his mental inertia, to act on the conclusions of his reasoning 
powers, none could place a limit on his achievement.” 

Andrew Carnegie says, in his book, “The Empire of Suc- 
cess’ —Be a king in your dreams!” Gentlemen, let us resolve to 
be A Standardized Printer—A king in our industry. The attain- 
ment will be worth all the effort. 

That old Printer-Philosopher, Benjamin Franklin, once said, 
“A Calf is a Big Beast,—until you see a Cow.” We today may 
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consider ourselves of considerable importance—but wait until 
we have attained the station of A Standardized Printer! 
(Address deliverd before the Second International Cost Con- 
gress, St. Louis, October 6, 1910.) 

A Printer Disciple of Izaak Walton 
During the past summer, Mr. C. H. Brandon of the 

Brandon Printing Co., Nashville, Tenn., passed his vacation 

fishing in Northern Minnesota. A snap shot, taken by a 

friend, has reached this office, showing Mr. Walton in an 
ecstatic frame of mind, known only to a fisherman, after a 

battle with one of the finny tribe, resulting in landing of 

“a beauty.’ This happy, printer-disciple of old Izaak Wal- 

ton is said to have described his feelings, as he held up his 

aE = aes a ae = 

C. H. Brandon, Estatic, Viewing Bronze Sides of a 

Minnesota Trout. 

lucky “ketch,” felt his weight and saw the sunlight on his 

bronze sides, “A mingled feeling of content and happiness 

stole over me, as though I had taken a drink, gotten re- 

ligion, kissed a girl and was smoking a good cigar.” 

Gentlemen from ‘Tennessee, as well as from Kentucky, 

will fully understand the emotions described from experi- 

ence, others can imagine the peculiar ecstacies mentioned 

from the traditions that have come from these States famous 

for “mountain dew,’ beautiful women and famed _ nicotine 

products. 

The Orange Judd Co., of Springfield, Mass., and Chicago, 

have recently bought the Minnesota and Dakota Farmer, a 

farm journal published in Brookings, S. D. 

Mr. E. P. Hopwood, who for a number of years was en- 

gaged in Minneapolis and St. Paul newspapers in the circu- 

lation department, is now circulation manager of the Port- 

land, Ore., Evening Telegram. 

Mrs. T. C. Wilson, who for a number of years has been 

engaged with the Capper publications, Topeka. Kans., in the 

capacity of assistant’ circulation manager, has recently started 

a publication of the Legal News, in Oklahoma City, Okla. 

Mr. F. E. Murphy, who has been for the last twenty 

years circulation manager of the Minneapolis Tribune, has 

resigned to go into the automobile business. He is succeeded 
by Mr. J. A. Walker, country circulator, and Mr. W. J. Bar- 

rett, city circulator. 
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CRITIC! 

Address all communications to O. Byron Copper, De Soto, Wis. 

APPY is the editor whose 
subscribers think well of 
him. In such an atmos- 
phere of approval, inspira- 
tion comes readily and 
writing becomes a sponta- 
neous pleasure; for, if you 
will only stop to think about 
it, dear reader, you will 
agree that it is far easier 
to be a good fellow and a 
brilliant one with those 
who accept you as such 
than with those who think 
the contrary of you. In 
other words, the majority 
of us are to our readers— 
to our associates — exactly 
that which they demand of 
us or expect us to be. You 
may have a pretty good 

opinion of yourself (as near- 
ly everyone of us has) but 
when in the presence of a 

person, or set of persons, of more or less strength of 

individuality, haven’t you noticed the depression— 

the difficulty to act any other role than that of the 

despicable culprit you feel your associates believe you 

to be? There’s but this logical admonition to offer: 

First, be given much to self-inspection; learn to have 

faith in your own worth and your own ideas; culti- 

vate carelessness as to the opinion or criticism of 

others, and when you are fully satisfied that your 

course is right, go straight ahead regardless of what 

others may think or say of you. By following this 

method, you may be assured that there are enough 

well-balanced heads in every community to give a 

big majority of approval in the final judgment of 

your acts. 
LS D> 

Surely no printer could get a copy of the August 

American Bulletin and fail to appreciate it, with its 

accounts of the Roycrofters, Horace Carr and a hun- 

dred other subjects of instructive or entertaining na- 

ture. If the American Type Founders Company con- 

tinue to fill their little advertising organ with such 

fine stuff as this last issue contains, they can rest as- 

sured of one thing—that it’s going to be read and 

preserved. Such perfect composition, makeup and 

press-work, too, is a lesson for every typographer who 

is awake to opportunity for broadening his education 

in the calling. 
> > 

The first specimen I will consider this month is a 

well marked first page specimen of the Dalton,Georgia, 

Daily Argus, submitted by Brother James Wells. The 

extraordinary balance achieved in this page (exhibit 
1) by the careful and perfect distribution of black and 
gray masses is highly pleasing and much to be com- 

Che Baily Argus. so. 
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mended as a model for other members of the calling. 

Makeups ought to derive benefit from study of this 

exhibit. 
ses der 

Mr. O. Byron Copper, DeSoto, Wis. 
KIRKSVILLE, Mo., August I2, P10 

Dear Sir.—Under separate cover I am sending you a 

copy of the Daily Express of the 11th inst., and would like 

to have you throw a few “bricks” and “boquets” at us 

through the N. P. J. 
Our paper is printed on a Cranston newspaper press, and 

folded by an Eclipse folder. Type is all set by Mr. Dow 

Jones on a Junior Linotype, and we think our operator is very 

fast. His record is five galleys and corrections for four in 

three hours and forty-five minutes. 

The ads are nearly all set by Mr. H. C. Hamilton, who 

can stick them up in record time and you may judge for 

yourself the quality of his work. 
I try to make up the paper as nearly correct as pos- 

sible, but pobably fail and if you can give me some point- 

ers on how to handle what stuff I have to a better advan- 

tage I would be glad to have them. 
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_. We pride ourselves on our first page, but don’t think 

that the first page which you have will get through without 

a knock, as it has on it a display ad. 
Trusting to hear from you soon through the National 

Printer Journalist, I beg to remain, 
Very truly yours, 

LesLtic T. SHUBERT, 
Foreman Daily Express. 

Considering the several features of the Daily Ex- 
press in the order outlined in the foregoing letter, I 
find the print fairly good and a pretty readable “slug” 
from Mr. Jones, though I am not enough of a machin- 
ist-operator to cite the cause of those feathery streaks 
between words and letters and some disalignment. 
Perhaps Mr. Jones can, and will accordingly set to 
work to stop it. While I have had some experience 
with the linotype, my familiarity with that machine, 
is not sufficient to enable me to pass an intelligent 
opinion on the record of Mr. Jones, although the fig- 
ures quoted look good to me. As to Mr. Hamilton’s 
ad-work, I can detect nothing in it that denotes extra- 
ordinary skill, either in economic manipulation or ar- 
tistic designing. All of the ad work is extremely 
simple and certainly not above the ordinary in any 
respect. In that large five-column specimen of the 
Tallman Music Company on the last page, one would 
naturally anticipate seeing the best that’s in the com- 
positor, but I’m sorry to confess that, after a care- 
ful inspection, I can find little to commend. The wide- 
ly unconnected joints in the border is the first unpar- 
donable sin that fastens itself upon the observer’s sight. 
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The architectural design, with the six-rule pillars at 
both sides, is unquestionably the last thing to be at- 
tempted where rapid or timesaving composition is a 
consideration. The manner in which the captions in 
head and tail panels are spaced is something deplor- 
able, especially that at the bottom. Why wasn’t the 
word “company” spelled out instead of abbreviated? 
The display of this advertisement is defective, too; 
but it would be too great an encroachment on my time 
and space to go too far into detail in this respect. The 
list of pianos at the top of the ad oughn’t to have been 
run in to an aimless block as it is, but each item should 
have constituted a line or paragraph of itself. The 
ornaments, underscores and pointers in this ad are all 
superfluous and objectionable. Turning to Brother 
Schubert’s part of the work, I am happy to say that 
the makeup on this little daily is about as nearly proper 
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as one generally finds on papers of this class. Bar- 
ring the displayed ad, the arrangement of the front 
page matter is tasteful and pleasing. This is shown 
in exhibit 2. 
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New RiIcHLAND, Minn., August II, I9Io. 
O. Byron Copper, DeSoto, Wis. 

Brother Copper.—The Star is just off the press and am 
just a little bit “puffed” over the appearance of our first 
page, so much in fact that I dared to send you a sample. 
Hit it hard and if your criticism takes the conceit out of me, 
I'll guarantee to learn something from what you say. It 
is only when our advertising becomes too prolific that we 
encroach upon the initial page and I find it the most sat- 
isfactory thing about the paper. 
The ad work is done by an apprentice of less than a 

year’s experience—Mr. Herbert Sievert—and while there are 
a number of faults about his ads, I think he does remark- 
ably well, considering the length of his service. 

New Richland has about 750 inhabitants. Do you think 
we are doing justice to the field? 
Your department is greatly missed from last month’s 

Journalist. Don’t go on a vacation often, if you have any re- 
spect for the circulation department. 

Yours fraternally, C. W. Brown. 

After something more absorbing in the way of an 
inspection than the ordinary newspaper specimen se- 
cures from me, I am moved to admit that Brother 
Brown’s “puffed” condition is not without just cause. 
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His New Richland Star is a bright six-column quarto 
on ready-prints,, among whose charming features a 
delightful impression is surely not least. The contents 
are dandy in quantity and quality, and the mechanical 
makeup, especially of the initial page, is such as to 
draw heavily upon my congratulation funds. Exhibit 
No. 3 is a reproduction of one of these handsome 
front pages, and exhibit 4 the back page from the same 
issue. They speak very effectively for themselves. 

Continued on Page S00 
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Importance of a Suitable Newspaper 
Building 

THE DAVENPORT, IOWA, DAILY TIMES IS TO HAVE A 

MODEL OFFICE. 

ANY times have we had occasion to call at- 
tention to the great economic value of a 
suitably planned and arranged, a properly 
located and appointed newspaper or print- 
ing office. As teaching by example is most 
effective, we have been much pleased— 
having in mind the best interests of our 
readers—to give descriptions of edifices that 

have been carefully contrived by experienced publish- 
ers and printers to meet the demands of these callings. 
We are pleased to have received from E. P. Adler— 

whose reputation, as a practical and successful news- 
paper man, is as broad as the Nation—a description of 
a model new office for the Davenport, Iowa, Times, 
the contract for the erection of which has been closed. 
It is to be a fireproof structure, the length of a full 
city block, and the following, with regard thereto and _ 
the motives back of the erection of the new struc- 
ture—along somewhat the same lines set forth in the 
leading editorial of the September issue of the Na- 

TIONAL PRINTER-JOURNALIST, treating in a somewhat 

imaginative manner as to the description of accom- 

plishments, on the subject of “THe Eprror’s Oppor- 

TUNITY—THE SuccessFUL NEWSPAPER MAN’’—will 

be found useful in suggestions of what is desirable and 

possible: 
The Times has always believed in keeping fully abreast 

of the growth and improvement of Davenport, as was evi- 

denced six years ago when the present quarters were pur- 

chased and remodeled into a newspaper office, with the big 

press in the front window. This was at that time a decided 

inovation. For several years past thé present offices have not 

been large enough to properly take care of the growing 

business, and new quarters have been looked for for a long 

time. 

Not only will the Times erect on this ground a first 

class building for the sole use of the paper, but it will 

also install additional equipment, which will include among 

other things a new and larger printing press, together with 

the latest improved stereotyping machinery. Further an- 

nouncement of the new press and mechanical equipment will 

be made later when details have been completed. Suffice it 

to say at this time that the Times will have in its own new 

home not only the finest and best equipped newspaper office 

in Iowa, but it will also have the most modern and up-to- 

date equipment which money can buy, and which will be far 

in advance of the city. 

It is the intention of the Times to spend at least $75,000 

in the new home and equipment, and for this purpose a 

special stockholders’ meeting was held a few days ago and 

an additional $50,000 was subscribed to the capital stock, 

to provide funds to start the work early in the spring as soon 

as the frost is out of the ground, Architects Clausen & 

Clausen are at work on the detail plans for the building. 

In addition to being a complete and modern home for 

the Times, it is also planned to have two features in con- 

nection with this building which are entirely new in this part 

of the country, but which will, we believe, be appreciated 

by the general public. A part of the second floor will be 

given over to the free use of the people in this way: an 

auditorium will be built into the building providing for a 

seating capacity of at least 300 people, and provided with 

stage and seats, which will be thrown open at all times to 

the free use of clubs, societies, committee and general meet- 

7$9 

ings, and gatherings of every description, without cost to 

those who use it. Connected with the auditorium will also 

be a rest room for the free use of the public, and especially 

for the farmer friends of the Times. This room will be 

tastily furnished with easy chairs, toilets, writing desks and 

materials, a check room for parcels, telephones, etc. In 

fact this room will be free to the general public at all times 

and will be in charge of a competent clerk who will be there 

to look after the comfort of our visitors and answer any 

and all questions. The Times believes these two features will 

not only be appreciated, but will be extensively used by the 

people. The Times has always been the people’s news- 

paper, looking after what it has believed to be the best in- 

trests of the whole community, and we feel that we can- 

not more fittingly repay them for their generous and big- 

hearted support of this newspaper than by dedicating a part 

of this new home for their free and unlimited use. 

It is of course too early yet to give to our readers com- 

plete details of the new building. These plans will be worked 

out and published from time to time. In general, however, it 

can be stated that the building will be strictly fireproof, two 

stories with the height of three, with deep basement. It 

will have an ornamental front which will make it one of the 

show places of the city, while the big new press to be pur- 

chased will be placed in the front window, as now, in ful 

view of the public. The buliding will be built on 62 feet 

frontage, leaving four foot area-way on each side, which 

will always give light and air on all four sides of the new 

structure. The building itself will probably have a frontage 

of 54 feet on Second street, and will go back the entire length 

of 145 feet to Commercial Alley in the rear.. The east half 

of the first floor will be devoted to press room, mailing 

room and carrier boy quarters. The west half will be used 

for the busines office, circulation and advertising depart- 

ments, and publisher’s office. The second floor will contain 

the free auditorium and rest rooms for the public, the 

editorial and local news rooms, editor’s private office, proof 

room, stereotyping room and composing room. The base- 

ment will be used for paper storage and heating plant. 

There are of course a large number of details to be 

worked out in an enterprise of the magnitude of this, and 

these will be given to the public from time to time as they 

are arranged. The Times makes this preliminary announce- 

ment to the public of what it will have in store for them 

with every degree of pride, not only in what this new build- 

ing will be to the city and community, but in its past ac 

‘complshments which make it possible to plan and execute 

such an improvement. 

Mr. Adler evidently recognizes the fact that a 
newspaper is largely a public institution and the more 
its home can be made a center of public interest on all” 
lines that tends to the uplift and welfare of the people 
and the more that they can be interested therein, the 
better it is for the newspaper. This is especially true 
of all local or home newspapers. It may be different 
as regards metropolitan papers, yet the Brooklyn, 
N. Y., Eagle has shown that the same principles and 
methods are immensely advantageous and productive 
of the best possible results, in a city with millions of 
people. 

J. A. Higinbothan Before the A. A. C. at 
Omaha 

The joy of my life is that I live in an age when the 

standard of value is changing from money to character. The 

big man of the community today, be it city or village, is 

the man of principles rather than the man of capital—the 

man who takes the most interest in his neighbor, not the 

man who takes the most interest from his neighbor. 
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Continued from Page 798 

The first indicates a fine mechanical skill, originality, 
versatility and a mixture of careful thought with the’ 
work of the hand. The latter page is made up strictly 
in accord with the rules of this department, the lar- 
gest ad being located at the bottom of the page, while 
the smaller ones occupy the positions above. Note 
the neat, systematic effect. This last reproduction, 
also shows some of Apprentice Sievert’s ad-work, 
which in the main is far better than that of many a 
journeyman. Observe the excellent choice of the deep, 
black border for use with the heavy “Winged Horse 
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Flour” electro in the top specimen. Brother Sievert’s 
composition is indicative of much natural ability and 
gives promise of grander achievements in the future, 
Do I think the Star i is doing justice to its field? Well, I 
guess yes; even if New Richiand were a town of twice 
750. In fact, I know of several newspapers printed 
in towns of 1500 inhabitants which would suffer con- 
siderably in a comparison with this brilliant “Star” 
to which Editor Brown has hitched his ideas and as- 
pirations. 

+> > 
West Liperty, Iowa, July 30, 1910. 

Mr. O. Byron Copper, DeSoto, Wis. 
My Dear Brother Copper—Here I am again after a long 

time. I have sent you copies of the Index, which I would 
like to have your criticism on. 

With best wishes, I am, 
Yours truly, Frep F, Fiatt. 

Yes, here you are again, Brother Flatt, but you 
leave us in darkness deep as to what capacity you of- 
ficiate in your new location. The West Liberty Index 
is a seven-column quarto with ready-printed interior, 
and a great abundance of contents The print is de- 
lightfully well done, as is also the gathering of the 
news. A number of the ads show a clever touch, too, 
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but the mechanical makeup is about as positively all 
wrong as itis possible to be. The front page is 
crowded with displayed advertising matter, and the 
ads on all other pages are scattered to the four cor- 
ners in a mad lack of method or neatness. The Index 
is published by a corporation, The Index Printing 
Company, of which A. W. Jackson is president, and 
W. G. Maxson, secretary. It is to be presumed that 
Mr. Flatt is editor. 

Fo ae 

Acknowledgement must be made of the receipt of 
two fine full page advertisement specimens from Broth- 
er O. E. Kennedy, with the Daily Chronicle, of Cen- 
tralia, Washington. One of these ads I take pleas- 
ure in reproducing as exhibit 5. The layout of this 
ad is good and the display all right. There’s but one 
little point to kick against, and that’s that heavy triple- 
rule dash just below the three head-lines. The effect 
of this, taken in connection with the stair-step effect 
of the three type lines, is incongruous and unbalanc- 
ing. 

The use of rules is quite frequently most deleterious 
to typography, as in the instance of this “dash,” whose 
blackness detracts from the strength of the type faces 

The Choice, The Style 

The Quality, The Price 2 
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E unhesitatingly stand back of every LLstyles are not becoming to all people. 
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above by deflecting the sight of the reader. In view 
of this danger, the ad compositor ought to be most 
careful in the use of rules, confining “himself to the 
maximum of simplicity. For instance, instead of em- 
ploying a double rule for the division of the various 
sections of this advertisement, it would have been far 
better to have stuck to a single line. The result is the 
rule becomes less, and the type more, conspicuous. 
directly the contrary of that which should be desired. 
This is the only feature in which compositor Kennedy 
is in need of advice, and the fault is even more plainly 
visible in the second ad-specimen which I am not 
showing, and which is considerably overdone with 
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rules. Although my words may seem empty and 
meaningless to other readers, for Brother Kennedy’s 
special benefit, I will specify the rules in this second 
specimen which he should have omitted: First, the 
double-face rule between the two lines of the signature 
at both top and bottom; second, the heavy double. un- 

derscore of the main display line; third, the double- 
faced rule between the introduction and the price-list— 
yes, and even the similar rule, between the top sig- 
nature’ and the main display line, could be dispensed 
with with perfect propriety. In such ads, too, the 
compositor should always be careful to have the space 
uniform at sides and ends between the outside border 
and adjacent rules around inside matter. 

S+ D> 

‘ Kensett, Iowa, August 5, 1910. 
O. Byron Copper, DeSoto, Wis. 

Dear Sir.—Have been much interested in reproductions 
and criticisms of jobwork and ads in N. P.-J., and my fore- 
man is likewise taking notice and imbibing new ideas. 

Under separate cover am sending you proof of page ad 
for criticism. No special pains were taken with this—just 
came in with the usual business—at the last moment, of 
course. Eight hours after copy was received the paper was 
off the press and a batch of bills from the same form turned 
out on the big cylinder. 
We can see lines in this ad that would look better in some 

other letter, but at the time set there was not enough of 
other letter available, several new ads making inroads on 
display type. I perceive your comments take into account 
the fact that there are limitations to the facilities of the 
average country office. 

Am also sending you several copies of my paper, picked 
at random. Absence of stone room and the amount of 
type to be set, causes us to use two pages of ready-print, 
handling six pages at home. Occasionally we are forced 
to get out two to four page supplement. The deuce of 
it is, we can’t tell until a few hours before going to press 
how much space we require. Running pages for my four 
towns, and a liberal ad patronage from each, they naturally 
wish to be kept separate. I would very much like to keep 
all ads off the front page, but under the circumstances, it 
is impossible. 

With these explanations of the situation, I would like 
any helpful suggestions as to makeup which you can offer. 

Yours very truly, 
Pies HaAriert: 

The full page advertisement spoken of in the fore- 
going letter is being shown herewith as exhibit 6. It 
is strange that the very words used in criticising the 
specimen just preceding this one should exactly fit. 

_ in this case, also. I refer to my allusion and objection 
above to the profuse use of brass rules. In this speci- 
men-from Brother Hallett the fault is even more 
prominent than in the ads from Brother Kennedy, 
especially in view of the fact that while my Washing- 
ton friend employed principally a one-point face, in 
this ad from the Iowan a two-point rule figures al- 
most exclusively. I leave it to anyone, after having 
had their attention called to it, if the rules in this ex- 
hibit 6 aren’t the most conspicuous and prominent 
feature about it, barring perhaps the signature cut. 
In the criticism of a large advertisement specimen like 
this it is rather difficult to make oneself clear by the 

employment of mere verbal terms, and I frequently 

regret that the resetting of the contributions is so im- 

practicable. Now, as I have intimated, the defects in 

this ad are due, not so much to the limitations com- 

mon to the equipment of the average country office, 

as to the limitations common to the education of the 

average country printer. (Or, if you want to, strike 

out the word “country.”) At the risk of verbosity, 

I am going to attempt to suggest a means of remedy- 

ing this ad; Let’s suppose we omit the underscoring of 

the main display line at the top; next, let’s set “Begin- 

sO1 

ning Saturday, August 6th” (in a bolder letter, if 
possible) within a neat rule panel on one side of the 
upper signature cut, and “Our Yearly House-Cleaning 
Time” in a similar panel on the other side of the same 
cut. Each of these two panels should be about 24 x II 
picas. Next we will insert those two squibs about 
“summer goods” and “future needs” in panels about 
17x12 picas in the same position they now appear, 

SE 
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Bi eginning Saturday Our Yearly 

Rugust Cth House-Cleaning Time 

It will pay you to § 

anticipate your 
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MENS SUITS 
Al our stock of the best made-up 
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with the matter which begins “If the remembrance,” 
etc., in eighteen point (if possible) without display 
or anything enclosing it. Next a panel about Io ems 
deep and extending the full measure of the ad, divided 
by two single rules into three sections of approximate- 
ly 17, 42 and 17 ems, respectively, will contain the 
“Men’s Suits” and “Big Clothing Bargains” items. 
All the alteration we will make to the next section 
of the ad where the three cuts appear, is to remove 
the cut-off rules between items, and let the white space 
suffice. Next, for convenience, let’s turn our attention 
to the bottom of ‘the ad and fix things there exactly 
in harmony with the signature at the top, two panels of 
equal size at either side of the cut. Now we will 
build a T-shaped panel running up from the signature 
straight on both sides about 27 picas, the stem of 

the T to measure about 31 picas across. The two 
branches of the T will of course be closed at the ends 

and about 14 picas from each of these ends another 

rule can be inserted vertically, forming a box about 

14xX9 picas in dimensions. In each of these spaces 

we insert the matter which is now contained in the 

black, round-cornered panels. The rest of the matter 

inside this T panel we'll leave just as it is, except 

that the “Shirt Waist” matter will not be separated 

from the shirt waist cut by rule or other ornament. 
Continued on Page So4 
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Advance in Publications and Organiza- 

tions for Printers and Publishers 

F printers of the Twentieth Century are not 

fully enlightened, it is a fault, coming either 

from stupidity, utter negligence and indif- 
ference or disgraceful indolence, that lays at 
their own threshholds. Never before had 
the members of any calling such a plethory 
of means and agencies for information and 

advancement. Since the NATIONAL PRINTER-JOUR- 
NALIST was founded, in 1888, there has been a growth 
in numbers and in the quality of journals devoted to 
printing and newspaper-making that is not only grati- 
fying but wonderful. These journals have promoted 
not only knowledge and zeal in the callings, but also 
organizations of printers, editors and publishers 
until these have become so numerous as to reach 
every member of these callings in every part of the 
world and have exercised a powerful influence, so that 
they have become schools and advanced universities 
of highest instruction. As has been mentioned by 
another writer, it is within the memory of most em- 
ploying printers and publishers when meetings or 
conventions of members of these callings were looked 
upon as sprees or junkets. All this has been changed, 
and now there is a broadness, an earnestness, and an 
intelligence shown in all discussions, addresses and 
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publication, Cottrell’s Magazine, and dipping into some 
of the wise things contained therein. The sugges- 
tion came to mind, that house publications today con- 
tain more of real worth than was contained in the 
best technical or trade papers of a quarter of a cen- 
tury.ago, but the trade papers have kept the lead in an 
equally high quality of excellence, as witness what 
we have had to say, on a preceding page, as to the 
Twenty-fifth Anniversary number of the American 
Printer. 

Fearing that many of our readers will neglect to 
read the good things contained in the last issue of 
the Cottrell‘s Magazine, and, hence, will not fully un- 
derstand the force of the influence on our mind that 
lead us into this line of thought, as well as for the 
great intrinsic value of the matter and thought, we 
take the liberty of presenting the following quotations 
therefrom, with a feeling that if they have been once 
read, a second reading will be found greatly profit- 
able—they are axiomatic, pointed, forcible: 

The relation of a business to its men, the men toward 

the business; the relation of one business toward another, 

and business toward the community is simply one grand 

working and interworking system of co-operation—if we 

could only see it in that light. 

If all employers and all employed could get this mental 

attitude the energy now spent in contention would go toward 

production for the profit of both. 
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papers presented at these gatherings that indicate a 
new spirit; an appreciation of and a loyalty to oppor- 
tunities and obligations that are vastly inspiring, edu- 
cative and uplifting. As an example of this we point 
with pride and pleasure to what we have been able 
to give this, and for the past eight months, in regard 
to the conventions of the National Editorial Associa- 
tion at New Orleans; the various State Press Asso- 
ciations; the Employing Printers of Texas; the forma- 
tion of State Ben Franklin Clubs of North Dakota 
and Minnesota and last, but not least, this month, of 
the Second International Cost Congress at St. Louis. 
We have no apology to make for the large space <le- 
voted thereto. There is a wealth of information con- 
tained that he who neglects fails in improving high- 
est opportunities for upbuilding and success We 
want to call especial attention to the address by Mr. 
Porter of Boston, on, “Standardization,” printed in 
preceding pages of this issue. It was only one of 
many able papers presented at the Congress and its 
high merit fully justifies the large space given thereto. 
The principles enumerated are applicable to every 
branch of the craft—no less to newspaper-makers than 
to employing printers. It should be read, re-read and 
studied. It is as full of all-around business wisdom 
and nourishment as an egg is full of meat—and this is 
a too weak comparison. 

Now, as peculiar as this may seem, this line of 
thought was suggested by looking through a house 

All of us have looked out in a factory district from 

some distant point, observed the smoke and heat going out 

of the stacks and thought of the wasted energy and loss 

of money in fuel. 

A nearer view will convince anyone that this waste of 

money in fuel going out of the stacks is nothing to the 

waste of money in human energy under the many roofs, 

both to the employer and the employed, and all through 

the mental attitude of both. * 

The attitude of the employer that men are working 

for him rather than with him, and that of the employed 

that they are working for the employer rather than with 

him, is where the waste is going up the human stack. 

All of us have been giving our attention to the automatic 

machine, in bringing it up to a higher state of perfection. 

We have not been inhumane in giving our attention to a 

machine before a man, for in per:ecting the machine we 

have freed man from physical burlen. 

But now that we have brought the automatic machine 

up to a point where it will do all but think, we must now 

turn our attention to man as the only possible thinking 
machine. 

The great step forward is in the employer changing the 
mental attitude of the employed in order that they will 
think for him rather than against him,—or, rather, that 
they think with each other rather than against each other. 

Find points of agreement rather than disagreement. 

Two heads are better than one,—if they don’t bump. 
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It is a mighty good thing for us to get a fresh point of 

view through a fresh eye on some of the institutions that 
are all around us and which we do not see by reason of our 
proximity to them, and it really enables us to see just how 
far we have progressed toward a complete democracy, 

There is an old saying that large bodies move slowly. 
Thought is not slow, but it takes time for even rapid thought 
to percolate a large body. 

Any of us who have been around a large manufacturing 
plant, for instance, will recall how a superior will suggest 
to the superintendent some change in the method or man- 
ner of doing a thing leading to a better or more economical 
product. The superintendent does not rush right off and 
accomplishsit; the old system and manner of doing a thing 
are too firmly fixed and the whole human and _ physical 
machine, too large to turn over in a minute. If the super- 
intendent says: “We will work to that end,” then his su- 
perior is satisfied, for he understands. 

So it is with our public devices and systems to the changes 
that will make men dear and’goods cheap: We are workin 
to that end. 

Many of these ends can be accomplished through 
conference and co-operation, through getting fresh 

ce) 
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A man on the street has not read Carlyle, Emerson or 

Spencer because he does not undestand them. 

These intellects had no sense of comparison. 

But the conclusions of these men are getting to the mob 

by being filtered and clarified through comparative minds. 

Arthur Brisbane and Elbert Hubbard have the bump of 
comparison developed to a very high degree, and they have 

used these writers and other writers as intellectual quarries; 

chaneled out perch after perch of philosophical deduction, 

and shaped them into building forms where they can be 

seen by the mob. 

Men who are intent on certain lines have no imagination 

outside of their immediate sphere and to get them to see a 

principle outside of their line it must be likened unto an- 

other principle within their line. 

Comparison is simply expressing the obvious. 

If a salesman wants to sell a wagon to a baker, for 

instance, he at once likens a principle in the making of 

that wagon or the policy of its sale to some principle that 

pertains to bread making. 

Lincoln and Franklin were unique in the sense that they 

had both analytical and comparative minds. They both 

came unto their own first hand and without the intervention 

The New Home of the Gazette, Fulton, Mo. (See page 789) 

views one from the other, through a costant reitera- 
tion and enforcement of new ideas and thoughts. until 
results are obtained. We have been trying to teach 
and enforce these ideas for twenty-five years, but never 
so tersely and pointedly. In reprinting these brief 
conclusions, we feel that much force has been lost by 
omitting the comparisons. The editor of Cottrell’s 
Magazine has some forcible things to say on the sub- 
ject of the forcefulness of comparisons that ought 
to be read and treasured by all editors and newspapers 
who wish to have what they write effective, and who 
does not so desire? We cannot refrain from present- 
ing some of his thoughts on this subject of the power 
of illuminating comparisons: 

A man without a sense of comparison is almost as de- 

fective as a man without a sense of humor. 

Comparison is a definite phrenological organ. 

A man without a sense of comparison is like a mute to 

the masses,—he lacks the faculty of making himself under- 

stood. 

That is why the intellectual efforts of so many men re- 

quire the intervention of other minds before their conclusions 

finally reach the people. 

of other minds to render them obvious. 

Lincoln’s use of the parable was nothing but the expres- 

sion of his comparative facility. 

Here is one of Lincoln’s that illustrates the point. It 

has been told before in this magazine, but a story that is 

worth teling once is always worth telling twice. 

About the time North Carolina had seceded some Con- 

gressman came to Lincoln and asked him if he wasn’t now 

quite certain of the permanent disruption of the Union. 

“Well,” said Lincoln, and without directly saying yes or 

no, “it reminds me a good deal of a thing that happened 

years ago over in Illinois. I was boarding with a man and 

at two o'clock one morning he came pounding on my door, 

saying for me to rise that ,the day of judgment was upon us. 

“T got up, lifted the curtain, looked out and saw the 

stars falling from heaven in a perfect shower. I looked 

again, saw that the constellation of Orion was still stickin’, 

so I went back to bed.” 

This faculty of comparison, when once understood, 
can be cultivated, though it may be found difficult to 
many and hence the value of calling attention to its 
importance. 
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Continued from Page Sor 

Last, we will finish the ad by putting in two nice 
square panels at both sides of the stem of the T, and 
under the two branches, which can be subdivided to 
suit the matter which they must hold. If the reader 
has been able to follow me in this verbal layout, I 
trust he will agree that when done, this would be a 
great improvement over the original specimen. As 
“home-made” articles, the signature cuts in this ad are 
not to be disparaged; they are certainly distinctive 
and commanding; but a signature cut, to be ideal, 
should be fashioned so as to occupy less space, in depth, 
if possible, than these cuts. Having written to such 
length in the discussion of this ad specimen, I can 
hardly enter upon a review of the Kensett News in this 
installment, and would be pleased if Brother Brown 
would favor the department with another copy for 
consideration in a later issue of this Journal. 

> > 

O. Byron Copper, DeSoto, Wis. 
Lawrence, Kas., August 19, IQIO. 

Dear Sir.—I enclose for your criticism in the N. P. J., a 
page ad that recently appeared in the World and which is my 
work. In a small office I think the ad is all right, and 
the customer was well pleased, but what an expert thinks 
is what I want to know. 

Sincerely, J. L. FRAzier. 

Although it has occurred accidentally, I am glad 
that this specimen has turned up immediately fol- 
lowing the two preceding criticisms, for it well illus- 
trates that which I have been trying to convey by 
wordy paragraphs. In my opinion, in point of com- 
position, this is as nearly a perfect specimen of news- 
paper advertisement as one is apt to run across any- 
where. Ad compositors who desire to improve their 

“THE STORE THAT SAVES YOL MONEY” 

DrwusfbatldYNadnon, 

¢.Monday, anew om = 
We Launch our great 

We Pay Your Railroad Fare 

1 ee Wear) Prices on all summer goods are crowded to the lowest 
= »| notch for quick clearance. Every department in line with 

the most extraordin: offerings. Be here when the doors 

first 0 n and jet early choice. 

-Household 
Supplies 

TatloredStreet 
Reduced Prices on Wash Dresses) |sxiris 

Children’s Dresses 
For Scbat Wat vaca 

i 

Embrolderies 
for a trifle 

Me MADNSOG EDGES 

No.7 

work cannot find anything more profitable to their ed- 
ucation than a long and careful study of this exhibit 7. 
Note the clean, strong, controlled display, the harmony 
and uniformity of typography, white masses, rules, 
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aie, Note, too, the exquisite balance achieved and the 
superlative care manifest in the minutest detail. I 
have only one stricture to offer—and I know that so 
able a compositor as Brother Frazier will not fail to 
appreciate the remark—and that is anent the under- 
scoring of the introductory mass, and the failure to 
center the last and shorter line of this mass. 

LS > 

The following interesting item is clipped from the 
Covington, Tenn., Leader, and refers to that skillful 
ad-artist, Tom McGregor, who has oft been an ap- 
preciated contributor to this department: 

In an ad-writing contest conducted by a St. Louis shoe 
manufacturing firm in which there were 700 contestants for 
the cash prizes, the Leader's ad-man won two prizes—the 
second and the fifteenth. These ads were printed in The 
Leader and attracted much attention. The merchants or 
other business men who are not already represented in these 
columns might do well to use some space for new and 
greater business in a home newspaper that circulates in 
nearly every home in Tipton county. 

Brother Tom is to be congratulated upon the cap- 
ture of these fresh laurels, and likewise felicitation is 
due the publishers of the Leader for the live way in 
which they always make capital out of the successes 
of their master ad-man. 

+> > 

O. Byron Copper, DeSoto, Wis. 

Dear Mr. Copper.—I come pretty often with my little 
paper to your page of the N. P. J., but I have returned so 
quickly this time to show you that I acted upon your strong 
suggestion that I get some of the advertising off that first 
page. It does help wonderfully to be sure. The ads I 
have left on the front page are regularly contracted for 
and I could hardly pull them off. 

Yours truly, Harry E, Pork. 

Such letters as that are consoling to one who is en- 
deavoring to inspire his fellow craftsmen to improve 
their products, and I sincerely trust that Brother Polk 
will make as good a finish as he has beginning. Keep 
right after those front page ads until every one of 
your advertisers consent to change. Eplain to them 
that you want to make the Advance better—want to 
establish a clean front page—and ask them if they will 
not accept another position, and show them why the 
other position will pay them just as well after you 
have made the Advance so much better and conse- 
quently so much more popular with your readers. I 
believe if you get enough enthusiasm into the pro- 
ject and go after it right, you can accomplish your 
end. Try it, and let us all know how you came out. 

SSeS 

O. Byron Copper, DeSoto, Wis. 

Robinson, Kans., July 22, 1910. 
Dear Sir.—Once or twice during the past years I have 

sent you copies of The Robinson Index for criticism, and 
the criticism has for the most part been favorable, but stress 
has always been laid on the makeup of the front page. 
I will admit that the front page is the best looking in the 
paper—I give that my personal supervision and do the mak- 
ing up, rewrite heads, etc., to make it balance up as well 
as possible, but I feel that the makeup and ad composition 
on the inside pages are well executed and I would like to 
have your criticism on it. The Index is printed in a town 
of less that 500 population and I take what I think pardonable 
pride in the support given it by the merchants and the re- 
turn we give them in “typographical work, 

Under separate cover I am sending you copy of this 
week’s issue. 

Respectfully, Harry M, LEsttie. 

Well, I don’t know, Brother Leslie, if I ever had a 
copy of your excellent paper in which the inside pages 
were so extraordinarily fine as they are in the present 
contribution, and failed to comment upon them—to 
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sing their praises long and loud, then, surely I have 
been guilty of gross neglect of duty. Of course, I 
can appreciate how it would be impossible to pass an 
exquisite front page like this of the Index and not go 
into raptures over it—but such inside pages as these 
are quite as perfect as the front page—and there- 
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fore considerably more worthy of notice, because of 
the greater rarity of such things. From front to 
back and throughout, the Robinson Index is just about 
perfection in every respect, but in mechanical makeup, 
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We'll Treat Yoo Right 

especially, is it most absolutely in accord with the 
Hoyle of this department. Brother Leslie is a bril- 
liant editor, and with such a newspaper in a town of 
less than 500 souls, it is evident that he is no “slouch” 

as a business manager, either. I would scarcely be- 
lieve that so small a town could have such a fine news- 
paper ; fact is, I know of several county seats of from 
2,000 to 3,000 inhabitants, some of which are not over 
a thousand leagues from the spot on which I sit and 
write this, whose newspapers would be put to shame 
entirely by this chaste messenger from the little Kan- 
sas town of less than 500 souls. The news service 
is thorough, the typography strictly up-to-date and 
pleasing, and the presswork is a veritable delight, so 
that there is naught with which the most fastidious 
could find fault. In exhibit 8 a glimpse is afforded of 
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Where you buy a little better for « Little fens. 
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the beautiful front page of this subject. An account 
of the death of the editor’s baby boy appears in the 
center panel—a eulogy emanating from an aching heart 
and breathing of the blending of a great love with a 
great sorrow. Exhibits 9 and 10 show the inner pages, 
in which the mechanical makeup is so perfectly done 
as to meet with my whole and heartiest approval. 
This is particularly true of the last specimen, which 
is the more perfect inasmuch as that the several ad- 
vertising spaces have been graduated properly, with 
the larger ones at the bottom and the smaller ones 
at the top. I urge all of you to study closely the 
scheme of this page. 

> > 

Mr. O. Byron Copper, DeSoto, Wis. 

Lakefield, Minn., July 25, rg1o. 

Dear Sir.—I am enclosing herewith two samples of ads 
which I set, and should be pleased to see a frank criticism 
of them in the “Newspaper Criticisms” department of the 
National Printer Journalist. 

Your respectfully, 
RayMonp H. LUENEBURG. 

Continued on Page S08 
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The Building of a Home Newspaper 

ANOTHER SILVER ANNIVERSARY 

HE publisher of The Weekly Gazette, H. B. 
Hale, who is widely known and universally 
respected as an active member of the Na- 
tional Association, issued, on September 
3oth, a “Twenty-fifth Birthday’ number. 
We have had occasion, heretofore, to speak of 
how nicely he is situated and with what sat- 
isfactory methods and surroundings, he con- 

ducts his paper at East Hartford, Conn. He keeps in 
close touch with his people and makes his work bring 
him pleasure as well as profit. The popularity of the 
paper is proven by the great amount of advertising 
contained therein as well as by its healthy, bright, 
prosperous appearance. It is, as such anniversary 
numbers should be, profusely illustrated with the por- 
traits of leading citizens and with local views of resi- 
dences, factories and other buildings. [East Hartford 
has many bright men in all walks of life, as shown by 
the portraits, and we notice among them, many hon- 
ored, old New England names. About.a year ago, we 
just missed the pleasure of being present at the Silver 
Anniversary Wedding of Mr. and Mrs. Hale, and have 
sincerely regretted being deprived of the great pleas- 
ure of being present on the happy occasion to meet 
them, their interesting family, and their good neigh- 
bors, among whom they had lived and worked for a 
quarter of a century. 

Mr. Hale founded his paper twenty-five years ago, 
under circumstances which he relates, and his work 

and success contain suggestions valuable to others. 
One full page is properly devoted to a history of the 
paper with the four different homes occupied thereby 
in the course of its conduct and growth, including, of 
course, the present office. It was started in his resi- 
dence, and its different offices, have been in real homes, 
surrounded by and in the midst of the homes of the 
people. He was a newspaper employe when married, 
but evidently soon coneluded: that it was well for the 
head of a family to be at the head of his own business, 
however much of work and worry might be involved, 
and to work out his own success. 

He says in part in his review of the past: 
The publisher had been employed on a Hartford news- 

paper at a good salary, but there was no evidence that his 

income from that line of work would be greatly increased. 

This led him to consider other means of a livelihood and 

he finally decided that there was a good field for a weekly 

over east. At the expiration of his term of service in the 

city, he boarded a train on the Springfield branch bound 

for Broad Brook, having been told that the busy factory 

village would be a good field. On the train, however, he 

learned that there was not enough business in that portion of 

East Windsor for the establishment of a newspaper, which 

information resulted in his jumping off the train at Burnham 

station and walking back to his home in East Hartford. 

His next thought was to locate in East Hartford, using 

his home as an office and having typsetting and printing 

done in Hartford the first year under contract. He de- 

cided to publish the newspaper for the three towns of East 

Hartford, South Windsor and Glastonbury, and to make 

the publication a four-page sheet, with seven columns to 

the page. He then began the work of soliciting adver- 

tisements, visiting some of the leading stores in Hartford 

He was kindly received and given a liberal patronage. He 

also counted among his first patrons nearly all the East 

Hartford merchants, some of whom are with him today. 
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It should be understood that there were very few, if any, 

idle minutes during those fifty-two weeks, and the hours 

of hard and steady work on the part of the editor numbered 

from twelve to fifteen daily, Besides the work during the 

day, there was planning to be done at night, as well as on 

Sundays. 

As Mr. Hale begun, so has he continued, strenuous- 
ly to work in the building up and carrying forward 
the enterprise. In this edition, he gives a brief review, 
gathered from the bound volumes of his paper, of the 
recorded events of each year. After speaking of this 
review and the memories recalled, Mr. Hale continues: 

Somehow, we're all just bubbling over with enthusiasm 

when we get an aniversary to celebrate. And a silver an- 

niversary! You know how it is when friends celebrate 

the culmination of twenty-five years of wedded life. The 

guests gather to rejoice with them. And when the feasting 

is over and the congratulations are over, we call “Speech, 

speech” and the bridegroom (how natural to call him bride- 

groom at this time) rises’ and tells how the years have 

seemd so brief for the happiness they have held, the service, 

the toil, the disappointments all seeming blended just now 

into a mellowed past and as he looks fondly at his wife (a 

bride still, for anniversaries have a way of renewing youth) 

he straightens his shoulders a little as he speaks of the future. 

A golden wedding some day! Why not? And he merrily 

tells of the great things to be done yet, besides which the 

past itself will seem as nothing. Sweeter joys, more full, 

living, higher thoughts. And the guests applaud while he 

pictures what the present means and the future, too. 

And we, too, feel like making that speech. We talk else- 

where of the past. History has been in the making here often 

enough and it is a pleasure to look back on twenty-five years 

of labor that has been crowned with success. And we feel 

like stopping but a moment to look at the present and then 

to cast our eyes on to the future, for we feel that we are 

just gaining a new vantage ground. 

From the day so long ago, when our first sheet issued 

from the press to the present day, is a far cry. We were 

proud then. It meant something for us, but even then we 

could not foresee just how great should be our growth; 

how our friends would grow in number; our little enterprise 

spread as our town itself and its neighboring towns through 

the years. 

But we have grown. We have kept pace with the de- 

velopment of our population. Our circulation has marched 

with the increase in our homes. Our equipment has had 

to be brought up to date again and again. The widening 

field has forced us to meet heavier demands upon our forces 
Typesetting machines, a twentieth century press, new types, 
new everything have been needed to keep true to the high 
standard set so long ago when we were just entering the 
journalistic field. And to-day, after a quarter century of 
growth and labor, we feel that we are equipped with ex- 
perience and material for a new quarter century of. still 
greater efficiency and more rapid development. 

From the country village that made up the East Hart- . 
ford of our birthday, to the urban town of this day, with 
its modern convenineces, its walks and lights, its transpor- 
tation facilities its splendid homes, its schools and churches, 
its public improvements and private enterprises, we have 
watched our village grow. Acre after acre once held under 
plow is yielding to the. demand for room for homes. Where 
once cattle grazed or tobacco grew, there are now row after 
row of substantial houses. We feel that we are entering 
on an era of fuller life as a town and among the many 
things that mean for all of us, it means wider range of 
usefulness for our Gazette, 

As we turn the files of the past years, as we have often 
turned them in the weeks consumed in preparing this edition 
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for the press, it has been cause for selfcongratulation and 

pride, times without number, to note how our own part in 
these things has not been slight, but how, through the years 

when the fulfillment of the promise of our own town seemed 

long delayed, we yet had faith that great things were wait- 

ing for us all. We are not boasting now, nor claiming that 

we have had any considerable part in making our town or 

its neighbors what they are to-day. We are only pleased 

to see that we have marched with the common purpose, 

kept step, somehow, with the onward. progress, counted 

for some little, at least,,in the voices that have spoken for 

the truth and right. — 

We can only promise, now, that we shall strive to main- 

tain the same attitude through the years that stretch out to 

our next greeting, twenty-five years away. We hope to re- 

main as true, as unbiased, as unprejudiced as we have been 

in the past. And we hope our service will be greater, 

broader, more deeply felt by all our friends. 

Promises made in print have an enduring. quality. One 

can’t explain them away later to avoid fulfillment. But we 

feel that we can safely promise more of the good things 

we have given you in the past. We have striven to share 

with others. We have conducted pleasure trips that were 

educational in nature, for the benefit of East Hartford 

teachers. We hope to extend these pleasures to others be- 

yond our home town until, eventually, all the towns we serve 

will benefit by them. It may be that even so early a time 

as next year will see the beginning of this extension, for we 

hope that East Glastonbury will, by then, be in line for a 

part in these good things and then the others. 

We hope not only to keep the quality of our corres- 

pondence from the towns that compose our field, at its 

present standard, but to make it higher. It has always 

been our aim to give our readers the news about their 

friends, to tell the things that we love to talk about when 

the coffee is served and we all sit around the big table in 

our homes. We want more of this “homey” spirit in our 

columns. We want still more, better equipment, still more 

perfect tools with which to work. We are proud of being 

the best equipped weekly paper in the state. But we want 

to be more than this. And we believe we will be. 

We have kept our advertising columns clean. This alone 

is no mean task, as any newspaper man can tell you. It 

has meant refusal to accept many dollars that would have 

been just as useful to us as to anyone, but they did not seem 

quite as clean to us as they might have been, and we have pre- 

ferred a little less income to a paper that was not as un- 

stained as we might wish. But the income has not 

suffered. For our friends have appreciated the quality of the 

Gazette and we number today among our advertisers a body 

of men of whom any journal anywhere might well be proud. 

We have kept our columns free from scandals and sensa- 

tional stories. We have lost the attraction that belongs to 

a scandal-purveying paper, but we feel that we have gained 

readers who would soon have been alienated had we used 

much of the refuse of life that has presented itself in the 

guise of news. All these things we hope to continue through 

the days that intervene between now and the golden anni- 

versary, for in them lies the secret of our growth. 

We may grow in size. It is not to be expected that 

our present sheet will suffice us through the future. Even 

now we find our news and our advertisements use every 

available inch. No question of getting “something to fill 

up the paper.” It’s rather a question and a serious question, 

of choosing what is best for the friends who fill up our large 

subscription list. We may enlarge our number of pages. 

We hope we shall, for it will mean wider appreciation, more 

friends, greater service. 
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This then is our aim for twenty-five years more—a paper 

even better, possibly larger; faithfulness to a higher standard 

that has won and kept so many friends; fuller equipment 

that we may serve these friends more wisely and more 

thoroughly; an extension of our “sharing” our prosperity 

with our friends by admitting other towns to our pleasure 

trips of sight-seeing to home or foreign cities; more readers 

to feel the home-interest that has gripped so many hundreds 

to our newsy pages; more columns that will read like let- 

ters from home as they do read today to men and women 

all over this broad land; more news of the growth of our 

towns to chronicle as part of the story of Connecticut’s 

progress; more of the thousands of good things that have 

made you and us alike what we are today and that have 

given us the hopes that make our hearts swell on this an- 

niversary. 

We owe you, our readers, a debt for the support you have 

given us. You have testified that there is a demand for a 

paper of this high standard. It has been an inspiration many 

times to remember that in many a home, the city, the 

country, in farm house or in town mansion, there were those 

who, unknown so often, appreciated the toil and the anxious 

thought that made our paper live. Continue to .use the 

same confidence and interest in the future, and you will add 

strength to our efforts for a better Gazette. 

We have given this in. full because we know that the 
thoughts contained therein will find a pleasing and 
ready response in the memories, minds and hearts of 
thousands of newspaper-makers everywhere, whether 
they publish great metropolitan dailies or home week- 
lies. There is much in common among all editors and 
publishers, the difference is only in the size of their 
audiences, and these are not necessarily measured by 
the superior merits of the publications but by the ex- 
tent of the population of the cities or communities 
served. The editor or publisher, who faithfully serves 
his community whatever may be its size, provided the 
service is full, adequate, acceptable and uplifting, re- 
quires as much ability, -exercises-as much talent and 
industry, often exerts a deeper and~more beneficial in- 
fluence and is deserving of just as much consideration 
and honor as he whose lot has been cast in a large 
city. We are all creatures of environment but the 
true editor finds equal opportunity for usefulness 
whatever may be the environment, or the number 
of people that it is possible to reach. The people are 
very much alike and are of equal importance every- 
where and the newspaper is for the people. 

HAVE ESTABLISHED SICK BENEFITS 

Bearing date October 1, 1910, and signed by the head of 

the house—C. S. Peterson—the following announcement has 

been posted in the Peterson Linotype Co.’s plant in Chicago: 

“Tn appreciation of the loyalty shown by its employes, and 

to further the good feeling already existing, the Peterson 

Linotype Co.announces the following benefits to be paid to 

those who have been continuously in its employ one year or 

more, and who are incapicitated, through injury or sickness 

not due to the use of intoxicants, for more than two weeks. 

The benefit will be based on the weekly wages earned and 

will be paid weekly for a period of not more than eight 

weeks, beginning after the second week of sickness. Not 

more than eight week’s benefit will be paid to any person 

within one year. Sick benefit: To those-employed one year, 

20 per cent. of the weekly wage; two years, 25 per cent.; 

three, years, 30 per cent.; five years, 35 per cent. Provided 

in no case will the benefit be less than $3 or more than $10.” 
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Continued from Page 8o5 

In both of these ads from Brother Lueneburg (ex- 
hibits 11 and 12) the same defect exactly as noted in 
the Kennedy and Hallett specimens, earlier in this in- 
stallment, is the feature that causes otherwise cred- 

| JACKSON CO. CO-OP. COMPANY 

JULY Clearance SALE 

This will be a busy month with us, cleaning up all odds and ends in summer 
goods, as we are bound to make this a clean sweep: so be on hand early and get 
your share of the bargains. - There will be so many that we will be unable to list 
all of them. As you are well aware of the fact that we buy and sell more §f 
goods than any other store in Southwestern Minnesota, buying in large quanti- 

ties and paying cash for our goods and are therefore in a position to save you 
money on every purchase, and for these reasons we ask a share of your patron- 

age guaranteeing you a square deal at all times, and we stand ready to adjust 
any matter that is consistent with good merchandising. 

Below we quote you a few bargains that seem so good that you know should 
about them before you get to the store. We. hope to see you. 

JULY CLEANUP OF LADIES WAISTS Ou) 
We are not going to go half way about this shirt waist 

QWs sale. You will be surprised when you see what we have put 

it ! 5 on sale at the price asked. In this bunch you'll 38 

| } find goods that sold up to $1.25 While they last C 

NK) SS 
_ We have thousands of yards of remnants. of all staple 

goods on sale at prices that will tempt all close buyers. 

LADIES VESTS 

A general clean up Special Bargain, in- 
Ladies Lawn Handker- 
cheifs 5c and 10¢ sellers 
your choice at this sale 
while they last 2 for 5c 

HAMMOCK. The hammock season is here. We have a good 
J supply on hand Prices from $1.25 to $5.00 

bargain, all odds and 

ends, Your choice while 

the lot lasts each 5c 

Some Bargains for Men | Bargains for Women 
Al odds and ends in | 300 pair Misses stock- 

mens shirts both light and 

ark. Shirts that sold from 

ings put on sale af 2 bar- 

gain. Come quick as they 

will not last long. Your 

should ever attempt to employ as bold a rule as six- 
point in ad work, save as an outside border. Brother 
Lueneburg’s composition is neat and indicative of con- 

JULY CLEARANCE SALE | 
YOU CAN SAVE MONEY ON MEN’S 
and YOUNG MEN’S FINE SUMMER SUITS 
DURING THIS GREAT JULY CLEARANCE SALE 

Eyery merchant offers clearing sales after the fourth, but there are none to equal this one at the 
Cash Store. When we innaugurate’ a sale it is for a purpose—and right now our purpose is to clear out 
all our summer stocks. Fall merchandise will begin to arrive soon, and we must have room--we simply 
must sacrafice our profits to move goods quickly. In this advertisement we are giving only a small por- 
tion of the many bargains we are offering--just special reductions in men’s wear. In this sale we have 
placed our entire stock of men’s and young men’s fine Summer suits, ‘and the prices at which the gar- 
ments are marked mean savings of a third and more. This is a very unusual opportunity, and you should 
not fail to take advantage of some of the extraordinary bargains offered. Here are a few reductions. 

HERE’S HOW WE HAVE CUT THE PRICE ON.SUMMER SUITS 
SUIT BARGAINS FOR MEN LADIES’ SUIT BARGAINS 
Men’s and young men's fashionable Summer We are going to close out our entire stock of 

B suits are going at prices that have never been §& ladies stylish suits at extraordinary reductions. 
equaled so early in the season. The selling sea- J We want to dispose of every garment in the store 

atonce. There are suits of every description, 
made in the newest and most stunning models, 
from the best of materials. Coats in full and sale ought to interest you immensely. It’s a 

chance of a lifetime and one surely worth look- 
ing into. Here are a few of the big savings. 

$20.00 suits, JULY SALE $15.00 
18.00 suits, JULY SALE $13.50 
16.00 suits, JULY SALE $12.50 
15.00 suits, JULY SALE $10.00 
12.50 suits, JULY SALE §$ 8.00 
10.00 suits, JULY SALE .$ 7,50 
8.00 suits, JULY SALE : 

short length effects, tan gray and brown and all 
other colorings. Look over these saving chances 

$30.00 suits go for only $20.00 

25.00 suits go for only $18.00 

20.00 suits go for only $15.00 

18.00 suits go for only, $13.50 

15.00 suits go for only $10.00 

$ 7.50 12.50 suits go for only 

BIG SALE OF BOY'S SUITS Parents will buy boys apparel cheaper now than ever before 
Just a glance through the following price cuts will convince you 

that its to your advantagefto select here now. AU kinds of suits are on sale 

Mle" S| () His?SQ50 iets750 Se $5 Se $350 Site $998 ee $1.98 
Go for Go for Go for Go for Go for Go for 

SE RSE SS LTE RE PA AE TE 
Stylish Dresses & Rain Coats Reduced We have a big tine of ladies and misses, one- 

piece dresses which have placed on sale at a 
third less than regular. If you are in need of a pretty, fashionable dress you should not pass by this great 
sale. Look over the saving chances, Also notice the prices on the rain coats. 

Ee S11" Se S10 Ee $8") B57 Sedo 
$15.00 Ladies rain coat $10.00 $12.50 Rain coats $8.50 $10.00 Rain coats $6.50 

= MEN'S WOMEN'S AND CHILDRENS SHOES .« § LADIES’ AND YOUNG LADIES’ SILK PETTICOATS 

1 lot of mens Oxfords worth $3.50 & $4 $2.98 
1 lot ladies oxfords worth up to $2.50 $1.98 
1 lot ladies shoes $2.00 to $3.50 $1.39 
1 lot mens shoes $2.50 to $4.00 $1.89 
1 lot childrens shoes 90c to $1.25 50c 

f 1 lot mens and boys $2.00 outing shoes $1.00 

Fine silk petticoats, in a variety of pretty and §. 

popular colors, are on sale at reduced prices. : 
$5.00 value silk petticoat - - $3.507F° 

3.00 Heatherbloom - - + 2397 
2.50 Black < 2.00 
2.00 Black - as. 1.69 
1.50 Black ere - 1007 

Petticoats in different styles and colors “45c 

Oe up to $1.00 your choice 

“while they last - - 35¢ 

Mens and boys straw hats all odds 
and ends to be closed out at once. 
A lot of hats that sold for $1.00 and 
$2.00 your choice while they last. 38¢ 

Mens and boys straw hats that sold 

for from 50c to $1.00 If you can find 

your size you haye a bargain at 18e 

choice, any size 10¢ 

1060 ar of summer aati goods 

all remnants. Go at one half price. 

2000 yards best American calicoes 

worth 7c and Sc, until all gone - 5¢ 

Just a few ladies and misses canvas 
oxfords worth up to $2.00, your choice 
while they last only* - -  38c 

A FE A FEW BARGAINS IN GROCERIES 
Here is a bargain Anatevon ih you don’t rt pick |] 

up every day. 4 pounds of regular 

25¢e coffee and a 12 qt granite dishpan 

all for - - : $1.00 

New cabbage per pound - de 

Fancy 3 KKK Norway herring a tb, 8c 

15e can Van Camps baked beans, this 

sale only = lle 

Fan pop corn a * </ 3e 

Natural leaf Brokine tobacco from 

grower to consumer. As we get this 
direct from Tennessee with no goy’t. 
revenue stamp attached to package, 

you buy it at as near actual cos¢ as it 
is possible. We have only about 100 
pounds to sell at, rey pound - - 17e 

New fresh Tmeeel of cookies for the hot 
weather trade. It wont pay you to 

stand over the stove for hours these 
{ hot days when you can buy goods like § 

we sell. BY THE BOX perlb. 10c 

We have Just picked up a snap in can- 

ned peas that sell for 12)c. While the 
10 cases last they go at 3 cans for 28¢ 

10 lb box fresh soda crackers - 75e 

100 Ibs best cane sugar, while the 100 

bags we haye on hand Jast. each $5.75 

25 Ib cloth bags - = | $1.45 

Pickled herring put up in sealed cans 
A Bargain at 10¢ a can 

Faney brick cheese by the whole brick 
per pound only - - - 18¢ 

Faney white navy beans, a Ib. 5c 

siderable care and skill, but 
black lines spoil the effect of his otherwise clever work. 

SOME DAILY BARGAINS IN THE 
GROCERY LINE 

Be oe tcicccnee «3-00 B headwear; soft & stiff hats 6 pounds 
1 barrel salt 98e 3 — lots, ce ‘ es a 
12 bars good laundry soap 25¢ 4 Prices cut like this- 

10 bare god aed soap ~ 34 $3.00 hats $2.50 
8 bars of Sunny Monday soap 256 hate $1.98 

2.00 hats $1.25 

SOME OTHER BARGAINS 

1000 yards 8¢ calicoes 54 

MEN'S HATS REDUCED 
Woneerful savings; mens 

25¢e value laces % 

15e and 25c trimming 3C 

1 lot 25 & 30c ribbons 13¢ 
J 8 bars of Galvanic soap 

1000 yds 121¢ gingham 7 1 package Gold Dust 
1 package Grandmas powdered soap 

Apron ginghams 5c 1 1b Big Gun chewing tobacco 
5 Ilb TX L Smoking tobacco 1.50 hats 79¢ 

50c work shirts 39¢ 91 package home brand cold starch . 

50 & 75 corsets 39c Corn Flakes 
50 cent hats 500 yds black and white . 2c 

These hats are gen- 
1 bottle vanilla extract 
1 gallon cider vinegar - ” 2¢¢ J uine bargains at the 

"White Wine vinegar - ~ = I5c | prices asked, 

Jos. F. GOLITKO’S 
Lakefield, “THE CASH STORE” 

4 Toasted Rice Flakes 
1 Ib peanuts - 
1 doz. oranges 

25e 

25e 

lbe 

lie 
5e 

a packages Egg-0-See “ aoe 1.00 hats 50c 

25e 
uf 
le 
Se all over lace, 17 ins. wide 

50c valne 124¢ 

Minnesota. 
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O. Byron Copper, DeSoto, Wis. 
Benton, IIl., 

these overabundant 

July 25, 1910. 
Dear Sir.—I am sending you, under separate cover, a few 

copies of the Republican for criticism—good or bad. Think 

NEVER DID WE OFfER SUCH A BARGAIN 
as we are now offering. - 3c each or 6 for 15¢ TUMBLER. 

CANNING SEASON will soon be eee und wal and we 

would like to get your order for peaches as soon as €ac és 
possible so as to be sure that you get them. 

Beeause of the shortage in all other fruits there will be a large demand for 
peaches. Wé are unable to ma y prices yet but leave your orders and we 

will take care of you. Get your orders in as early as possible. 

Genuine Chase Fly Covers None Better Made Both 100 and 110 inch Lengths 

No. 11 

itable examples to score low. It is a very conspicuous 
fact, that in either of these ads there is far too great 
an abundance of brass rule in evidence and most es- 
pecially is this strikingly true of exhibit 12. No one 

it a good scheme for us country boys to send specimens of 
our work to your department, for in doing so we can see 
some of our efforts reproduced, and also gain valuable in- 
formation, which will result in much good, if we desire to 
take advantage of it. 

While I kill no time setting ads, I take great pleasure 
in arranging them so they will be satisfactory to myself as 
well as the advertiser.. The double page ad I send was or- 
iginally set for a poster, otherwise would have set it the 
wide way. 

Respectfully, Dan Ross. 

I pronounce the Benton Republican a very credita- 
ble sheet. It maintains a clean front page, consist- 
ing exclusively of newsletters from country corre- 
spondents, a fact that I’ll bet endears the Republi- 
can to hundreds of rural subscribers. There’s nothing 
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that so widely cements the friendships of a newspaper 
as this printing of country correspondence. Silly and 
all as it sounds to us of the better taste—as rotten 

BIG CUT-PRICE SALE 
Owing to the long continued coal strike we find we have hundreds of dollors worth of 

merchandise that we do not want to carry over to another season, and have 

decided to make one of the greatest cut-price sales ever made in Benton, 

COMMENCING THURSDAY, JULY 21 
And ending Saturday, July 30, Every dollar's worth of summer goods must be closed 

out in this 10 days’ sale. Also, many staples will be put in this cut-price sale. 

MUSLIN UNDERWE AR LOW SHOES 

“UOIES' SKIRTS ‘ 

Any 10c¢ article in our 

store given with a $2.00 

purchase 

Any person thrading $3.00 will be sold 20 pounds best Eastern Granulated Sugar for $1.00. 

C. EH. SHEBER THE TERMS OF THIS SALE WILL BE 
POSITIVELY CASH OR PRODUCE... 

No. 13 

The entire stock of merchandise of D. Warshaw (Bankrupt), was purchased by the une 
dersigned, at Trustees Sale, op July 21, 1910. These goods consist of 

Ladies’ and Gent’s Furnishings, Shoes 
Hats, Clothing, etc., and will be placed on sale, beginning 

SATURDAY, JULY 23, 1910 
AT S30 4. |, 

BANKRUPT SALE BANKRUPT “SALE 

This immense stock will be placed on sale at D. Warshaw’s old store, East fain Street, 
opposite American Express Company, Benton, Illinois. 

_ Below we quote only a few of the many prices 

MEN'S PANTS 

HATS AND CAPS 

Now is the time to save money Make your plans to attend. AGREEMENT—We agree to 

refund railroad fares to all visitors within 100 miles of Benton on purchasing $15.00 worth 

Our store is closed and will remain closed until the opening of the sale, Saturday, July 23, in 

order'to rearrange and mark down the stock Original cost or values a thing of the past, 

S. BPsSTEIN 
J. JOSEPH, Manager 

Don't twas ane date—Saturday. July 23. 1910, at 8:30 Don't forget the place—D. Warshaw’s old store, also known as ~The Bargain Store,”* 
East Main Street, opposite American Express Company, Benton, }itinols 

No. 14 
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and all as it really is when measured according to the 
standards of real literature, yet the rural people love 
it, and, loving it, they'll take the newspaper that gives 
them what they want. If I had to make a choice, I’d 
let everything else go first before I’d cut out my cor- 
respondence. The Republican gets a lot of other local 
news, too, and turns it out to its readers in an attrac- 
tive, readable shape. The advertising patronage is a 
liberal one, and the ad compositor treats this in a 
pretty creditable manner, sometimes even achieving 
something that shows that he knows how to do the 
better kind of work, Two fairly neat page ads are 
being shown herewith as Exhibits 13 and 14, and the 
double-pager mentioned by Brother Ross is equally 
a executed. I hope to see future copies of this 
sheet. 

“More Work Through Pnblicity” 

This department has, for many years, proved one 

of the most useful in the Nationa PRINTER-JouR- 

NALIST; but, unfortunately, of late, doubtless on ac- 

count of other duties and engagements, Mr. Wood- 

worth—whose work has been highly appreciated—has 

been unable to render regular service, and, as interest 

can only be kept up by having such a department ap- 

pear every month, a change has been found necessary. 

The NatioNaL PRINTER-JOURNALIST has been so 

fertunate as to secure Mr. Winfred Arthur Woodis 

of Worcester, Mass., for the work. 

Mr. Woodis has had a broad printing experience, 

extending over a period of sixteen years in various 

parts of the New England States. 

During the last five years, he has won fourteen 

prizes in typographical contests in the United States, 

at Cambridge, New York, Chicago and St. Louis; also 

one foreign—winning in a world contest conducted 

by I] Resorgimento Grafico, a printing publication at 

Milan, Italy. 

Mr. Woodis will always be pleased to hear from the 

readers of this paper in the interests of Good Print- 

ing. He wants specimens of best printer-advertising, 

suggestions and contributions. The object is to make 

the “More Work Through Publicity” Department a 

clearing house of all advertising designs, plans and 

specimens intended to promote the business of print- 

ing, or in any way to advance the craft in any of its 

departments of commercial job work, publishing, man- 

ufacturing-printing, book making, and engraving. 

The best and most helpful of promotive printing is 

sought. Mr. Woodis has just established a newly 

equipped printing plant of his own, fitted with the lat- 

est and best type material, having facilities to do mod- 

ern high grade lines of commercial printing, booklets, 

loose leaf catalogue inserts, wedding invitations, cards, 

special announcements, etc. He will be, in this way, 

constantly in touch with the best up-to-date work, and 

will be pleased to give information regarding special 

type arrangements and unusual prints. Join the 
school, send in specimens of your work, and help your- 

self and the calling. 
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Chicago Ben Franklin Club 

The Ben Franklin Club of Chicago had a large 
attendance and a most enjoyable and profitable time 
at the regular monthly meeting Thursday evening, 
September 18th. The Club dines together, Thurs- 
day noon of each week, and always has one or more 
addresses, followed by discussions. The noonday 
hour, of a previous week, had been devoted to dis- 
cussing the holding up of railroad rate schedules by 
the Interstate Commerce Commission to the detri- 
ment of the roads and the loss and inconvenience of 
the printers who print these schedules, and a reso- 
lution was adopted, appointing members engaged in 
railroad printing to proceed to Washington with the 
mission of hurrying up the public officials and get- 
ting a decision. 

The monthly meeting was devoted largely to hear- 
ing a report, by the Secretary, on the proceedings 
of the Second International Cost Congress. This re- 
port is printed in full elsewhere in this issue. It was 
preceded by pertinent remarks by President Hart- 
man, briefly stating what had been accomplished and 
what had been planned. Remarks were also made 
by Mr. Morgan, President of the Cost Commission, 
and by other members who had attended the Con- 
vention. The reports all showed—with enlightening 
views from different standpoints—how printing had 
been advanced and printers had been informed along 
the lines not only of the methods and the importance of 
an actual cost-finding system, but as to how to pre- 
vent leaks and to secure efficiency and the systematic 
forwarding of work through the different depart- 
ments. . ; 

The matter of educating printers, or an apprentice- 
ship that would be practical, was discussed and a com- 
mittee appointed to present a practical plan. The 
fact is, as has been set forth before, that there is a 

great difficulty in securing the preparation of com- 
petent compositors. The trade schools find difficulty 
in securing boys to enter upon this branch of the 
trade. They all want to become machine operators 
or pressmen. Mr. Donelley has pretty successfully 
solved the problem for the Lakeside Press establish- 
ment, as we have recently shown, in an article de- 
voted to a description of the school maintained and 
the course of study pursued therein. It was sug- 
gested, at this meeting of the Club, that the plan of 
printers’ helpers be introduced as in the trades of 
plumbers, electricians, and so on. But this seems dif- 

ficult under the present system of specialization and 
the desire to make as many hours as possible count 
in productive work. However, in the Donelley 

School of Printing the plan has been in a measure 
successfully adopted. After the first six months, or, 
rather,assoon as sufficient advancement has been made, 
each boy is assigned to a journeyman printer and 
acts as his aid and from whom the boy receives in- 
struction. Bright boys are in this way made helpful 
and useful and do not hinder the workman, but on 
the contrary earn wages. 

One member thought there ought to be a more 
direct effort to increase membership and that an or- 
ganizer should be employed. His proposition was not 
accepted. He seemed to have formed the idea that 
the Ben Franklin Club had become, in effect, a. 
Union, fixing prices and must, in order to control, 
have increased membership. To our mind, he had 
entirely misconceived the movement for an actual 
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cost-finding system. There is no intent arbitrarilly 
or in any other way, to fix prices to be charged cus- 
tomers. The movement is wholly educative with the 
very intelligent idea that the trouble has been that 
printers have not known, or had any reliable method 
of ascertaining the actual cost of the work for which 
they paid as related to production. It is believed that 
when printers know the cost they will charge a rea- 
sonable, living price above that, for the work done. 
The employing printers are not seeking to form a 
trust or a monopoly and need no other agency than 
the spread of intelligence, to reach the wholly wor- 
thy ends had in view. 

Loyal Service 

We are all workers, one for the other and the fol- 
lowing well-put views by Hubbard, are no less appli- 
cable to publishers and employing printers than to 
journeymen. It is not only business wisdom to 
rightly, loyally and effectively serve customers, read- 
ers and advertisers but it is a duty that, well per- 
formed, brings highest satisfaction with permanent 
success that is above all temporary gain: 

“Tf you work for a man in heaven’s name work for him. 

If he pays you wages that supply your bread and butter, 

work for him, speak well of him, think well of him, stand 

by him, and stand by the institute he represents. I think if 

I worked for a man I would work for him. I would not 

work for him a part of his time, but all of the time. I 

would give an undivided service or none. If put to a pinch 

an ounce of loyalty is worth a pound of cleverness. 

“If you must vilify, condemn and eternally disparage, 

why resign your position, and when you are outside, damn 

to your heart’s content. But, I pray you, so long as you are 

a part of the institution, do not condemn it. Not that you will 

injure the institution—not that—but when you disparage the 

concern of which you are a parf you disparage yourself and 

don’t forget—‘I forgot’ won’t do in business.” 

Distinctive Ad Displays 
By S. Roland Hall in Practical Printer. 

To be effective, an advertisement must first catch the 

eye. Catching the eye depends on several things: favorable 

position in the medium in which the advertisement is in- 

serted; attractive display to draw the attention; clear type 

that will flash the message to the mind the instant the eye 

rests on the display. 

Display, therefore, has two missions: first, to draw the 

attention; second, to make clear immediately that part of the 

advertisement that is most likely to turn attention into in- 

terest and impel a full reading of the advertiser’s message. 

Six students of the School of Journalism of the Uni- 

versity of Missouri have been awarded cash prizes for 

the best articles on the Fruitville farm houses in Howell 

County, Mo. The prizes were offered by Col. J. L. Tor- 

rey, president of the Fruitville Farms Company. ‘They 

described the 10,000 acre farm homes park of the com- 

pany, the probable effects of the intellectual influences 

which will be exerted upon those living in the park dur- 

ing the next fifty years, and gave careful forecasts as 

to the future of this section of the beautiful Ozark re- 

gion. The two first prizes were won by Raymond F. 

Leggett, of Carthage, and G. V. Kenton, of Lee’s Sum- 
‘mit; the second prizes by J. F. Williams, of Joplin, and 

J. E. Chasnoff, of Sedalia; the two third prizes by J. B 
Powell, of Quincy, Illinois, and Vaughn Bryant of Kan- 
sas City. 
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BUSINESS NOTES 
This Department is conducted for the benefit of 

advertisers, and expresses their claims and views 

ANNOUNCEMENT. 

The firm of A. F. Wanner is now located at 184-202 E. 

Congress St., near Fifth Avenue, Chicago, Illinois. They will 

sell exclusively printers’ machinery, wood goods, outfits and 

a complete line of rebuilt printers’ machinery, etc. 

Mr. A. F. Wanner is well known to printers all over the 

country, having been established since 1875. His good-will, 

friendship and reputation have won for him a host of friends, 

who will naturally continue to give him their heartiest sup- 

port. 

Mr. Weber and Mr. Franklin Wanner will continue in the 

manufacturing and sales departments. Mr. Weber has had 

a lifelong experience in printing machinery, and is well known 

to all printers in this part of the country. Mr. Frank- 

lin Wanner has been in the printing supply business for 

the last two years. He has had a Mechanical Engineers 

Training at Armour Institute, and has been in the Engi- 

neering Department of the Westinghouse Machine Com- 

pany.” 

KEYSTONE’S SELLING AGENTS IN MEXICO. 

By a new arrangement just consummated between Key- 

stone Type Foundry and Parsons Trading Co., the lat- 

ter one of the largest and best known Export Houses in 

New York. Printers and publishers in the Republic of 

Mexico are now going to be put on the same footing as 

those of this country in the matter of buying their sup- 

plies and getting prompt and satisfactory service. The 

deal provides that Parsons Trading Co. is to carry in’the 

City of Mexico a large and complete stock of Keystone 

products, sufficient to enable them to promptly fill any 

order they may receive. A suitable Warehouse specially 

fitted up to specifications supplied by the Keystone, 

awaits the arrival of this stock, which will be in place 

earl in November, when the new Mexican Selling House 

will be ready to fill orders. 

In addition to its own Houses in Philadelphia, New 

York, Chicago, Detroit, Atlanta and San Francisco, the 

Keystone has the following Selling Agents, who carry 

large stocks of its products: Richmond Type & Electro- 

type Foundry, Richmond, Va.; Printers’ Supply Co., Min- 

neapolis, Minn.; Soldan & Co., London, Eng.; George M. 

Stewart, Montreal, Canada; Printers’ Supplies, Limited, 

Halifax, N. S.; Parsons Trading Co., Mexico, D. F. 

IT PAYS TO ADVERTISE. 

C. I Johnson Manufacturing Company, of St. Paul, 

Minn., who have been carrying a page advertisement in 

the National Printer-Journalist for the past five months, 

write, under date of October II, 1910: 

“We have been fairly swamped with business and 

have received orders already this week for six cylinder 

presses, two of them going in the city. 

The demand for Hansen Copper Alloy Type is stead- 

ily increasing. We have found that this foundry’s per- 

sonal attention to their casting department has been 

81) 

the means of keeping the Hansen Type up to a high 

standard, more so than it would probably be if they had 

to depend entirely upon hired help. 

We have recently taken over the Northwestern agency 

of the Evans Attached Folder, for which we are find- 

ing quite a demand. They seem to’ havé as near a 

“troble proof” folder when. Paper becomes wrinkled, instead 

of clogging up the machine and stopping it the folder au- 

tomatically clears itself and the mashed up paper drops to 

the floor and doesn’t bother tthe next sheet that is fed. 

Hope that you are prospering and with regards, we 

are, Yours truly, 

C. I. JOHNSON MFG. CO. 

A visit to the Pavyer Printing Machine Works, in St. 

Louis, revealed a gratifying prosperity and increase of 

business. The Company does a large business in repair- 

ing and rebuilding machinery for printers, besides manu- 

facturing the Utility Paper Cutter, the Reversible Paper 

Clamp, and the Mustang Mailer, that have proven their 

worth through general use and are for sale by all deal- 

ers. The Utility Paper Cutter is substantially built and 

is very simple in its construction, consequently not liable 

to get out of order. It will cut and square full 16 and 18 

inches respectively, has iron bed, adjustable back gauge, 

and the new Reversible Clamp, enabling the operator to 

bring the back gauge to within one-half inch of the knife. 

The Clamp is reversible, as its name indicates, is eas- 

ily handled and can be changed from wide to narrow 

clamp (cutting to width one-half of an inch) in less than 

a minute’s time. 

The Mustang Mailer occupies a space of thirty-seven 

inches in length and four and one-half inches in width; 

is made wholly of iron, without springs or complications 

of any kind to get out of order, and can be operated by 

a boy as easily as by a man. 

Sinclaire & Valentine Co. announce that on account of 

the importance of Chicago as a commercial center, and 

because of the steady growth of their western business, 

they have found it necessary to increase their manufac- 

turing facilities and sales force there. 

Chas. W. Smith of New York, who has been closely 

associated with the Printing Trade throughout the coun- 

try, has joined the company, and has been appointed Resi- 

dent Manager of their Chicago House, with headquarters 

at 400 Clark St. 

In following out this plan, they aim to give the West- 

ern Printers and lithographers a prompt and satisfactory 

service. 

They believe the Printing Trade will find in Mr. Smith 

a thoroughly progressive business man. 

The Bassolio Ink & Color Co., of New York write: 

“Owing to a large increase in our business we have been 

forced to secure executive offices in Suites 1059, in the 

Fifth Avenue Building, 200 Fifth Avenue. We are also 

preparing, for the same reasons, to move into new factory 

quarters where we will have ample facilities in order to 

take care of our rapidly growing business.” 

Fred A. Harding, former editor of the Hudson, Wis., 

Star-Observer, has purchased the Soo Critic, a weekly paper 

in Sioux Falls, S. D. 
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WANTS AND FOR SALE 

Advertisements will be inserted in this column at the rate of 25 cents a line, ten 
words to the line. Copy must reach this office not later than the 2oth of the 

| month preceding date of publication, Cash must accompany order 

A COLD SIMPLEX STEREOTYPING OUTFIT, $17.00 and 
up, produces the finest book and job plates, and your type 1s 
not in danger of being ruined by heat. Simpler, better, quicker, 
safer, easier on the type and costs no more than papier-mache. 
Also two engraving methods costing only $5.00, with mate- 
rials, by which engraved plates are cast in stereo metal from 
drawings, made on cardboard. “Ready-to-use” cold matrix 
sheets, $1.00. Come and see me if you can; if not, send post- 
age for literature and samples. _ HENRY KAHRS, 240 East 
Thirty-third Street, New York. 

DAILY NBWS REPORTS FOR EVENING PAPERS, 
league ball scores daily. Special and Chicago news. YARD’S 
NEWS BUREAU, 166 Washington St., Chicago, IIl. 

THE VAN BIBBER ROLLER CO., Sixth and Vine Sts., 
Cincinnati, will give you the best rollers that can be made for 
any season or press. Our facilities are the best, and we use 
the latest Gatling Gun and compressed air apparatus. It pays 
you to have good rollers, and they count more in press work 
than anything else. In writing or shipping, “Cincinnati” is 
sufficient. Everybody knows us. 

FOR SALE—Two Unitype Machines, to and 8 point; 
good condition; very cheap for quick sale. Address F., 
this Office. 

YOUNG UNINCUMBERED SOLICITOR—On com- 
mission for printing occasional inside work for which sal- 
ary will be paid. Amn active, hustling, fairly competent 
printer. (Free Mason preferred), and thoroughly honora- 
ble, may have excellent future. Location, a Pacific ‘Coast 
city. Write Bates, care Barnhart Bros. & Spindler, Type 
Founders, Chicago, Illinois. 

BANKRUPT SALE of Monotype, job press, paper cutter, 
gas engine and other printers’ material. List on request. 
East Wisconsin Trustee Co., Manitowoc, Wis. 

EXCELLENT EDITORIAU SERVIGE=soc) WEEK UP: 
Able, original, exclusive. Any proportion political. 5450 
Vernon Ave., St. Louis. 

ADVERTISING AND PUBLICITY MAN WANTED— 
Automobile manufacturing company is in need of a writer 
having both advertising and news experience. State age, 
education, experience and salary expected. Address F., Na- 
tional Printer-Journalist. 

FOR SALE—tThe plant of The Masterman Printing Com- 
pany, Kansas City, Missouri. Equipment consists of one No. 
oo, one No. 3 and one Pony Miehle presses, three 10x15 
C. & P. Gordon presses, one Dexter folding machine, one 
Dexter folding machine, one Latham stitcher, one Boston 
stitcher, one 38-inch Seybold cutter. Individual motors on 
each item mentioned above. Has a complete composing 
room equipment, much of the type being pracuially new, 
and also omplete office equipment; all in FIRST-CLASS 
condition. An exceptional bargain at $12,500.00. H. H. 
PETERS, W. R. MERSHON, Receivers, 412-16 E. oth St., 
Kansas City, Mo. 

WANTED—Practical printer with $1,500 to invest, to take 
charge of medium-sized plant as superintendent, at good 
salary. Address, “Printer,” care National Printer-Jour- 
nalist. 

FOR SALE—Strictly first-class daily and weekly news- 
paper and job printing plant in manufacturing city 150 
miles from ‘Chicago. Must be sold because of death of 
owner. Excellent equipment, linotype, new presses, etc. 
Big run job work. Old established business. Adress, 
L. M. J., care National .Printer-Journalist. 

80c. 

ENGRAVED CARDS 
For cash with order from the Trade we engrave a one line 

Block or Gothic, $1.15. Roman, Solid Old English 
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DAILY NEWSPAPER PROPERTY 

Paid $81,000.00 in dividends in past eleven 

years after paying expenses of operation, own- 

er's salary, maintaining efiiciency of equipment 

and purchasing new equipment. Annual cash 

receipts now about $70,000.00. Will be sold 

for $75,000.00. 

necessary. 

Substantial cash payment 

Proposition No. 55. 

C. M. PALMER 

Newspaper Broker 277 Broadway, New York 

FOR SALE—Printing plant, containing 23x28 Campbell 
two-revolution, 8x12 C. & P. press, 2-h. p. Foos gas en- 
gine, 25-in. Advance lever cutter, 24-in. Gem perforator, 
Success wire stitcher, type, cases, cabinets, etc. Every- 
thing strictly first-class. Much of the outfit is new. Will 
sell as a whole or separately. Write for itemized list. 
Reason for selling, owner’s time has been sold to Lyceum 
Bureaus. Address, Surburban Press, Bellefontaine, Ohio. 

Key 

“Bostow» 
eetive 

Stitehers 

ot only is the wire visible at 
all times without dismantling 
the machine, but the exact 

spot in the work into which 
the stitch is to be driven is 
in plain view of the operator. 
This is important for quality 
stitching. Ask the operator. 
Then write for information 
in detail regarding these and 
other valuable features of the 
“Boston” Wire Stitcher. 

eee 

American Type Founders Co. 
General Selling Agent for the 

“Boston” Wire Stitcher 

plate and furnish 100 engraved cards postpaid. In Script, 

,or French Script, $1.25. Shaded Old English, $1.50. 
Shaded Roman or French Script, $1.60. For plate and 50 cards, any style, deduct 20c from the price for 100. 

Engraved Weddings and Business Cards, Steel Die Embossing from all sizes of Dies. 

THE AMERICAN EMBOSSING CO., 192-196 SENECA ST., BUFFALO, N. Y. 
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Jaenecke’s 
NEWSPAPER INKS 

RE universally recognized as the highest standard 

of perfection. Their use is a matter of economy, 

because of their great covering properties, as it has been 

demonstrated that a given quantity of any of our Celebrated 

News Inks will produce a greater number of impressions 

than any other News Ink manufactured. They possess 

excellent working properties, do not smut the tapes or 

angle bars, impart a clean, clear, sharp impression, and 

print black and uniform. These Inks are manufactured 

in consistencies suitable for any speed or press. 

Correspondence solicited. 

The Jaenecke Printing Ink Co. 
Main Office and Works: Newark, N. J. 

New York Be Philadelphia B St.. Louis 

Chicago Office: 351 Dearborn Street, 
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Mr. W. H. Abbott, President of the Abbott Press, New York, says: 

“KLEENU used for several months by our employees. A good thins. 
Ought to be in every printshop.’’ 

STRAIGHT FROM THE SHOULDER 

FOR YOU 
MR. “PRINTER-DOCTOR?’ -— 

While we make the very best of printing inks at lowest prices, the owners of our company, 
being their own chemists and buyers, and not having to pay large salaries for such services, and 
while we advertise, we really do not expect to sell inks through our advertising. 

“PRINTER - DOCTORS” rarely ever “take their own medicine.” They all advocate the 
hberal expenditure of printers’ ink for business development, but very seldom, if ever, voluntarily 
encourage the “expenders” of it by expressing their approval, and encouraging the faith of the 
follower of their advice by giving him even the smallest order to prove the value of the pulicy 
they always preach. 

All we hope is that our ads will make known the name of BASOLIO so that some day 
im the sweet bye and bye when we may be rich enough to keep a specially employed man dogging 
your every footstep, drumming into you the merits of BASOLIO INKS—blowing you to din- 
ners, wine and good cigars and, what is more—adding the price of all this pleasure and 20 per 
cent. more to your ink bills over what you could buy them at by taking advantage of our present 

day tactics, then we shall expect to do a large and satisfactory business with you. 

We do recommend KLEENU, however, as the best prepara- 
tion we have ever used to remove printing ink from the hands. 

It cleans quicker than anything we have ever found and keeps 

TURING CO. which enables us to offer 

~— Dy) the hands soft as a baby’s. 
os | We have made arrangements with the KLEENU MANUFAC- 

5y MAGIC! 

with any order for printing or lithographic ink exceeding the 
amount in value of $7.00, we to match quality and do as well or 
better as to price as any competitor. All we want is a fair chance 
to prove the worth of our product. 

As this proposition is made for the purpose of introducing these 
products it only holds good for first order, in proportion with one 
dozen free with every $7.00 worth of ink. 

BASOLIO INK & COLOR CO. 
200 Fifth Ave., Room 1059 NEW YORK 

INK & COLOR Co. 
R24 PORTERS 1 ners 

Sc 

BETTER THAN SOAP, | B BAS 
RUD IN WELL, MOISTENING SLIGNTLY, RINSE OF 
KLEENU MFG. COMPANY 

‘NEW YORK: 

AGENTS WANTED 
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- E OFFER YOU ANY FACE OF TYPE WE MAKE, 
be =6, in Weight Fonts, at our low Body Type List 

'Z22XH prices, less a liberal discount. No other Foun- 

dry will make you the same offer on their Type. 

| | 
tal 
| KEYSTONE TYPE FOUNDRY ~~ °° y2n23) ANNs l 

ne at 

DESIGNS and DRAWINGS 
Simple and inexpensive or as elaborate as you wish for all Advertising, 

Catalogue or Commercial needs. 

COLOR ENGRAVINGS 
by the several up-to-date processes adapted to suit any given printing conditions. 

Send for Specimen Portfolio No. 
—— ESTABLISHED 188g9—— 

GATCHEL & MANNING 
DESIGNERS and ENGRAVERS 

in one or more colors 

PHILADELPHIA 

NO MORE CUT ROLLERS | Read by British and Colonial Printers the World Over. 

INK-DIVIDING BANDS yas . 
Che British Printer 

The Final Word in Color Printing 

—SAVE MANY TIMES THEIR COST— 

Practically Indestructible; Do not Injure Rollers; Every issue contains information on trade 

Positioned Instantly. Thirty Days’ Trial Allowed on all matters by specialists. Reproductions in 

first orders Give nominal diameters of rollers, and § colors and’ monochrome showing: modern 

number and widths of brands wanted. fi 
a ia methods of illustrating. All about New 

““We have used your Ink-dividing Bands and are en” Machinery and Appliances. Trade notes 

thusiastic about results.’’—Unity Press, New York City: Pee linhieemadiatie conteracand allied 

N-M-C-R COMPANY traders. Specimens of job work form orig- 

370-372 SMITH ST., BROOKLYN, N. Y. inal designs for “lifting.” 

PUBLISHED BI-MONTHLY. 

Printer’s Account Book |?" eet meenesen 
PUBLISHED BY 

A TIME AND MONEY SAVER. 200-page book, 1,000 jobs, 
$3.50; 400-page book, 2,000 jobs, $5.00. Book measures 113/x153¢ inches. RAITHBY, LAWRENCE & CO., Ltd. 

LEICESTER, and LONDON 
National Printer-Journalist, Station X, Chicago. 

Use Ink of heavy body and reduce 
Inkoleum is @ pure colorless liquid Ink Reducer and Dryer eric (nkolemm © paper requirce. 
and does not affect working proper- : 

Thin inks are reduced with varnish AREER AN Le ER 
ties of inks like paste compounds in- 
troducing foreign matter, wax, tallow, and color weakened. [nkoleum 

etc., which lessens strength of color. will start your presses cold mornings 

Inkoleum spreads pigment evenly eb eae he only reducer 
. : (RRA 5 TTT 

d best Its. Try it and so y supply houses cvery- 

Beek ikercase. eas THE OLDEST AND STILL THE BEST where. That tell’s the story. 
note the difference. Be cn ka CENTE: NO SAMPLES 
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FE. OKIE COMPANY 
High Grade Lithographic and Typographic 

Printing Inks 
Pier N tio Kenton Place above Sansom Street 5. £. oKIE, President 

t. John treet 

LONDON, E. C., ENGLAND) PHILADELPHIA, U. S. A.) © &.B. oKIE, Sec’y. and Treas. 

The Sun Never Sets on Our 40 Cent Ink. It is 

used all over the world. It has the best 

| value for the price of any black ink on 

the market. It 1s a 75c ink trimmed 

down to meet populardemands. All 

its value is there and the printer gets 

it. Our 25c magazine black is built on 

the same lines, has the same fine work- 

ing qualities. We have cover inks that 

cover. White that is white. Specify 

1061 Red for the finest brilliant 

_ red ink made. Black Diamond 

News, cleanest news on 

the market. 



Wy At} y Ly ))), 
\S) IY 

}y\ Rute 

‘y Wy . \ \ } 

} / “ 

aaa es Oe A Nts & y oes) \X 
Fe ine ek ess eo) bE ~~ <j) Sg ee wes 

\ Ap we 

If Tt. 
Qs 

A Zz 
; a a 
RS AND RECORDS BADE 

WEATHER THE SE 
oe ys lLYjjfi 

LAE EZ £4 22d RSS 
(C SGECEZ F4 T4 

Za EP IG OO : 

SS ou ousht to d ; 

: 
A 

Leo 

A 

A 

C ae 

af 

ae 
tn \.ane 

DISTRIBUTORS OF 

STANDARD PAPER CO., Milwaukee, Wis. 
INTERSTATE PAPER CO., Kansas City, Mo. 
SOUTHWESTERN PAPER CO., Dallas, Tex. 
SOUTHWESTERN PAPER CO., Houston, Tex. 

PACIFIC COAST PAPER CO., 
San Francisco, Cal. 

SIERRA PAPER CO.,. . . - Los Angeles, Cal. 

OAKLAND PAPER CO., . . . Oakland, Cal. 

CENTRAL MICHIGAN PAPER CO., 
Grand Rapids, Mich. 

MUTUAL PAPER CO Seattle, Wash. 

AMERICAN TYPE FOUNDERS CO., 
Spokane, Wash. 

AMERICAN TYPE FOUNDERS CO., 
Vancouver, B. C. 

NATIONAL PAPER & TYPE CO. 
(Export Only), N. Y. City 

NATIONAL PAPER & TYPE CO., 
City of Mexico,. Mex. 

NATIONAL PAPER & TYPE CO., 
City of Monterey, Mex. 

NATIONAL PAPER & TYPE CO., 
Havana, Cuba 
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A Well Made Roller 
Makes Money 

and 

Saves Many Times Its Cost 

(me Om) 
imiles: 

ESTABLISHED 1869 

OLDEST IN THE 
WEST 

The Buckie Printers Roller Co: 
CHICAGO, ILL. ST. LOUIS, MO. ST. PAUL, MINN. DETROIT, MICH. 

396-398 S. CLARK ST. 1804 PINE ST. 466 JACKSON ST. 172 GRAND RIVER AV. 

Our Rollers Are Guaranteed 

The Buckie Printers’ Roller Co. 
396-398 SOUTH CLARK STREET, CHICAGO 

Branch Factories: St. Louis, Mo. St. Paul, Minn. Detroit, Mich. 
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A 

Live N ewspaper 

Proposition 

why handicap it under the mistaken idea of 

economy with curtailed hand-set news 
$1500 

Easy Payments matter and “boiler plate” filler ? 

If it's a “Dead One” it doesn’t matter—but if you mean to make it a “Live 
Wire’ —a real need to your community—a means of successful livelihood to your- 
self and family—continued hand-setting and “boiler-plating” are drags on your 
upward progress. 

There's a better way — 

The Junior Linotype Way 

More than 700 Country Publishers have found this out. 

It’s not too late for you 

MERGENTHALER LINOTYPE COMPANY 
Tribune Building, New York 

CHICAGO: SAN FRANCISCO: NEW ORLEANS: 
521 Wabash Ave. 638-646 Sacramento St. 332 Camp St. 

aes ; ian Li , Limited, BUENOS AIRES: Hoffman SYDNEY, N.S.W, | Parsons TNS Pen ater ECAP tA eee 
WELLINGTON, — ( Ltading STOCKHOLM: Akt.-Bol. Gumaelius & Komp. RIO JANEIRO: Emile Lambert 
MEXICO CITY,“ ) Company ST. PETERSBURG: Leopold Heller TOKIO: Teijiro Kurosawa 

COPENHAGEN: Lange & Raaschou 

If You Have on Your Hands 
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The National Machine Company 
Sole 

111-113 Sheldon Street, 

in the World 

BUILT IN FIVE SIZES 

3, one and one-half h.p., and for No. 4. two h.p. 

The Largest Cutter and Creaser Made 

No. 1, 20 x 30 in. inside chase 
No. 1 1-2, 22 1-2 x 30 1-4 4 = 
No. 2. 23 1-4 x 31 as We 
No.23, raf x 40 a i. 
No. 4, 30 x 44 a a 

““. Power for Nos. I and I 1-2, one h.p., for Nos. 2 and 

Manufacturers 

Hartford, Conn., U.S.A 
ARLY in 1876 the first printing presses 

FE adapted to the work of cutting and creas- 
ing paper and pasteboard for boxes were 

made by M. Gally, since which time there have 
been placed hundreds in most of the paper-box 
manufactories of the United States. The press 
now offered is the latest improvement, and is 

the most powerful and easily handled machine 
ever produced for this purpose. It has the 
improved platen movement of the Universal 
Press, it is remarkably simple, and being ex- 
tremely solid in its build, it is peculiarly 
adapted for either stamping or paper-box cut- 
ting. All sizes have the extra steel gibbed 
lock and are also provided with phosphor- 
bronze bushings between the draw bars and 
impression cranks, 

In these presses are combined unequaled 
power, speed, strength and facility for operat- 
ing. The speed is limited only by the ex- 
pertness of the feeder. The platen is under 
absolute control by means of the instantaneous 
throw-off. These presses are double geared, 

extremely powerful, durable and effective, and 
will not “stall.” 

Improved Styles 

Quarto Medium, 10 x 15 inside chase 

Half Medium, 13 x 19 ss ce 

Half Super Royal 14 x 22 oi a“ 

Super Royal No.4 17x 25 a Fs 

Embosser No. 1, 21% x 22 ss we 

Embosser No. 2, 24 x 26 a ff 

Stamper No. 3, 24 x 26 ns Ly 

Cutting and Creasing Presses, 5 Sizes 

4p O meét the demand of those printers who re- 
quire a larger press than the 14x 22 inches; 
to publishers using ready prints, in small towns, 
for one-page work; blank book makers and oth- 

ers who do not have constant need for a cylinder press, 
we offer the Style No. 4 Universal. This press. is built 
in one size only—17 inches by 25 inches inside chase, 
on new lines and no expense has been spared in this new 
production, now offered to the trade for the first time. 

The frame is of a solid, modern design, and is pro- 
portionately heavier than the 14 x22 inches; the bridge, 
fly-wheel, hook connection and cam lever are heavier; 
the cam-way in the large gear wheel is of an improved 
design, requiring a larger friction roller; the gear 
wheel has the steel sections in the rim and cam-way 
like the Style No. 2 and Style No. 3 Universals; the 
carriage ways are of a new design, the carriage slot 
being perpendicular its full length; this press has the 
long pinion shaft with the outside floor support like 
the Style No. 3 Universal and the new style double 
inking device without springs is a part of the regular 
equipment. 

The following small parts are included:—FIVE 
STEEL CHASES, one roller mould (for which a set 
of cast rollers will be substituted if preferred), eight 
form roller stocks, six distributor roller stocks, two 
vibrator or ductor roller stocks, sixteen roller wheels, 
(eight large and eight small,) three iron lateral dis- 
tributors or changers, two feed tables and one set of 
wrenches. No treadle fixtures are supplied with this 
press. Each press is shipped complete with ink foun- 
tain and side power fixtures, including tight and loose 
pulleys, and the improved belt shifter and brake com- 
bined., Gross weight complete, crated for domestic 
shipment, 3,500 pounds; floor space required,—includ- 
ing feed tables and stands in position,—44 inches 
from front to back and 60 inches sideways; Pulleys, 

Write for Catalogue. 

Super Royal No. 4. 17x25 inside Chase. 

16 inches in diameter with 3% inches face, carrying a 
3% inch belt; the flywheel makes cight (8) revolutions 
to each impression and the press will require about 1% 
H. P. to operate it. Price furnished on application to 
Agents or The National Machine Co. 

Sold by All Reputable Dealers in the World. 

THE NATIONAL MACHINE COs Sole Manufacturers HARTFORD, CONN., Soa 
ah 
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HALLEY’S COMET HAS COME AND GONE 

But the GOSS “COMET” Press Has Come to Stay Forever 

THE GOSS “COMET” 
FLAT BED WEB PERFECTING PRESS 

THIS LITTLE PRESS WILL PRINT, PASTE AND FOLD 
FOUR. SIX OR EIGHT PAGES OF EITHER A SIX OR 
SEVEN COLUMN I3 “M’’ STANDARD SIZE NEWSPAPER 

The “COMET”? flat bed web perfecting press is the very latest accomplishment in newspaper | 
machines for perfecting a four, six or eight page paper from type forms. 

It is the most economical newspaper press on the market, and will save time, labor and 
money for the publisher, from the day of its installation. 

It will save money because it takes less power to operate than any web perfecting press on 

the market. 

It will save money on every paper it prints, as the cut of the web and reduced margins will 

make a continuous saving of white paper. 

It will save money because there are less than half the composition rollers to maintain. 

All composition rollers are interchangeable, while the inking fountains are of the thumb screw 

variety (screws two inches apart). 

It has double drive, angle bars for associating the webs, and practically a rotary tapeless folder. 

The “COMET’’ will take up a floor space twelve feet square. It is four feet eight inches 

high, and will weigh sixteen thousand pounds, while a five horse power motor will be ample power. 

Is this not an ECONOMICAL PROPOSITION ? 

PATENTED AND? BULL? ay —————————— 

THE GOSS PRINTING PRESS CO. 
NEW YORK OFFICE: 46th Street and Ashland Avenue LONDON OFFICE: 
No.1 Madison Avenue No. 92 Fleet Street 

Metropolttan Life B’ld’g. CHICAGO, ILL. LONDON, - ENGLAND 
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BARNES- CROSBY 
COMIEAINS 

HEADQUARTERS 
FRANKLIN-**> 

MADISON S7T* 

CHICAGO 

Conversation may take the order, 
but plays no part in its execution. 

“Quality” illustrations and engravings result only from organization 
and equipment—men and money. 

Barnes-Cr1osby Company is an organization of 400 people, engaged in pro- , 
ducing illustrations and engravings—nothing else. 

Barnes-Crosby Company in its Chicago headquarters emplors 275 1 men ae 
women and occupies 45,000 square feet of floor space. 

In its St. Louis establishment, 75 people and 20,000 square feet of floor space. 

50 representatives, artists and photographers are employed in its chain of Branch Offices. 

Make this organization your art and engraving department, because Barnes-Crosby 
Company co-operates with printers, but does not compete with them. 

Day and Night Service 

Barnes-Crosby Company 
E. W. HOUSER, President. 

Engravers se Catalog Plate Makers Artists 

‘ Complete Establishments: 
215 Madison St., Chicago 214 Chestnut St., St. Louis 
And a chain of Branch Offices and art departments. Get in touch with the nearest one. Write for samples and information. 

ST. LOUIS 
Complete Establishment 

214 CIES 2 Oe ST. 
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THE HEAVIEST, SIMPLEST, MOST COMPACT AND HANDSOMEST CWO-REVOLUTION, COMPARE THIS ILLUSTRATION WITH THAT OF ANY OTHER 

Poe DOCOCKERINIING PRESS MANUFACTURING -CO., NEW-LONDON, CONNECTICUT 
New York Office, 38 Park Row. John Haddon & Co. Agents, London, Miller & Richard, Canadian Agents, Toronto, Ontario 

BARNHART BROS. & SPINDLER, WESTERN AGENTS, 183-187 MONROE STREET, CHICAGO 
Great Western Type Foundry, Kansas City, Missouri ; Great Western Type Foundry, Omaha, Nebraska; Minnesota Type Foundry Co., St. Paul, Minnesota; St. 
Louis Printers Supply Co., St. Louis, Missouri; Southern Printers Supply Co., Washington, District Columbia; The Barnhart Type Foundry Co., Dallas, Texas; 
National Paper & Type Co., City of Mexico, Vera Cruz, Monterrey, and Havana, Cuba. On the Pacific Coast—Pacific Printers Supply Company, Seattle, Wash. 

The Babcock Optimus 
The assertion that the Optimus is stronger 

than any other is of small value without the 
reasons why. These ads. give them. That 
their force may be understood we make com- 
parisons. 
at any pressroom where the Optimus is in use 
with any of its competitors. There, in actual 
work, is the evidence that convinces; and in 
this ultimate test the Optimus everywhere 
and always proves its superior rigidity. Al- 
most regardless of other qualities the press 
that is strongest is the best. 

As one of the reasons for the extraordi- 
nary impressional strength of the Optimus, 

the advantages of a correct cylinder lift were 

described last month. As Optimus cylinder 

boxes are practically its cylinder lift, and as 

much of rigidity and endurance must depend 

upon them, the manner of their making is 

important. 
The Optimus has a split box, a box made 

in two pieces that are separable. With the 

two parts firmly fastened together the box is 

bored, then carefully reamed with two 

reamers. Separated, the interiors are easily 

Even more forceful will be a call. 

accessible to the workman, who scrapes them 
until a perfect surface is secured. Finally 
assembled, the shaft lies within the box touch- 
ing in every part for a full bearing over its 
entire surface. This perfection gives slow 
wear; and after years of use the split box 
gives an easy take-up. These Optimus boxes 
are solidly fixed to the side-frames, and com- 
pel them to bear the strains of impression. 
So perfect is all this that only the Optimus 
never shows the weakness of guttering. 

The pipe box is generally used. It is 
made from a single piece, and cannot be taken 
apart. The inside cannot be scraped very 
well to work off the high spots; the shaft 
works on these and when wear reduces them 
the shaft is loose; there is no take-up, and a 
bad condition remains. These boxes are not 
fixed to the side-frames, which have little to 
do with impressional resistance, but play up 
and down with the cylinder, which is both 
lifted and held to impression by long rods, 
toggles and springs, quite contrary to the 
admirable Optimus practice of concentrated 
strength, simplicity and directness. 

SET IN AUTHORS ROMAN AND AUTOORS ROMAN ITALIC 
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INKEEZE 
A RESULT propucing SOFTENING SOLVENT 

IF YOU HAVE COUGH, COLD, SORE THROAT, 

PAINS IN THE HEAD...OR ANYTHING LIKE - 

THAT...IT 1S OUT OF OUR LINE buen 

IF YOU HAVE AN INK WHICH 
NEEDS... 
SOFTENING or REDUCING 
IT IS EASY...: INK KEZ Kaas 

REDUCE THE BODY....REMOVE THE TACK 

AND GIVE THE PRESSMAN COMPLETE CON- 

TROL OF DRYING QUALITIES, ETC,, 
OF ANY INK. TRY ET NOWe 

Manufactured by 

The Queen City ee Ink Co. 
CINCINNATI, . 1913-1935 South Street 

a CHICAGO, . . 345 Dearborn Street 
“hy” \ BOSTON, . . *oeser74 Pearl Stréet 

PHILADELPHIA, . 11th and Hamilton 



THE 
QUEEN CITY 
PRINTING INK 

COMPANY 
CINCINNATI, CHICAGO, BOSTON, 
PHILADELPHIA, KANSAS CITY, 

>» MINNEAPOLIS. 
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Advertisers and 
Sunday Editions 

See advertisers decline to use newspapers just because 
they cannot effectively show their product. They 
like magazine typography, and rely on the magazines 

for publicity, when as a matter of fact their distribution 

calls for newspaper advertising also. 

It is common belief that the magazines can be more pains- 

taking because they have more time, but most of the mag- 

azines you see are printed at high speed on Cottrell Rotary 

Presses. The big circulations make speed necessary. The 

color tone and typographic excellence are better than at the 

time these publications were printed on flat-bed presses. 

A Sunday supplement printed on book paper on a Cottrell 

Rotary Press presents a new field for newspaper publishers. 

The possibilities of its advertising section are so great that 

they are startling. 

THE COTTRELL SUNDAY SUPPLE- 

MENT ROTARY PRESS 

is built on the same principles as the Cottrell Magazine 

Rotary Press on which the big magazines are printed. It 

gives to Sunday Supplements the magazine beauty of effect 

by the same means that magazines use to get it. 

Let us send you Samples of its Work 

@ Be @Cottrell’c& Sons: Co. 
Works: 25 Madison Square North No. 279 Dearborn St. 

Westerly, R. I. New York Chicago, Ill. 
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C.LJOHNSON MFG.CO. 
SAINT PAUL ————— MINNESOTS 

Largest 
eee 

Rebuilt Printing 
in the 

Machinery northwest 

Complete PRINTING Outfits Carried in Stock 

Hansen oa 
Standard Line Type 1n Stock 
Copper Alloy 

Diamond Nick 

Hamilton Wood Goods 4 

Chandler & Price and Challenge Gordons 

Colt’s Armory Presses 

Golding Jobbers 

Hickok Ruling Machines 

Latham Bookbinding Machinery 

Rosback Products 

Rouse Sticks and Cutters 

Star Sticks and Gauges 

Oswego and’ Brown & Carver Cutters 

Southworth Punches 

Northwestern Agents: EVANS’ ATTACHED NEWSPAPER FOLDER, attached 
to any rear-delivery press —— detached in two minutes —— You should investigate 

xy NEW SCOTT DRUM CYLINDER PRESS yy 
Highest Grade for Job and Newspaper Work 

C. I. JOHNSON MFG. CO. 
The Firm of Practical Men SAINT PAUL, MINNESOTA 

[== ==_2a=- O_=[=[====_ =|] = D_ ==) 
THIS AD SET IN HANSEN LINING CASLON FULL FACE te A 
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: FOR 3 nm si SoHo Ley EL 

ULLMANS] 
“NK, YOU ARE PAYING 

For Doubletone Inks and Ullmanines 

Whether you use them or not. 

If you use them, you are repaid 

And more, by your profits > 

On superior work, and the business 

You take from competitors. 

If you do not use 

Doubletone Inks and Ullmanines 

Nevertheless you are paying for them 

In loss of business, profits and prestige 

What you lose—others gain. 

As long as you are paying | 

For Doubletone Inks and Ullmanines 

Why not use them —and get the profits 

You now are giving away. 

SIGMUND*ULLMAN?2CO 

NEW YORK CHICAGO 

PHILADELPHIA CINCINNATI g 
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Tell Us Your Troubles 

We Can Probably Help You 

Our years of experience, together with expert service we can give you in your various departments, 

has proven valuable to many of the largest printers in the land and is yours without cost. 

In the COMPOSING ROOM we are especially strong. Our department of Composing Room Design 

has established a record, of which we feel truly proud. We have designed Composing Rooms for such well 

known houses as National Cash Register Company, Dayton, Ohio; Federal Printing Co., New York City; 

Rogers & Company, Chicago; Springfield Publishing Co., Springfield, Ohio; Excelsior Printing Co., Chica- 

go, etc. We have some interesting things to tell to the printer, who is not satisfied with the production of his 

Composing Room. If you are in this class, it will pay you to write to us. 

In the PRESS ROOM, we are just as much at home as we are in the Composing Room, There are a 

great many ways in which money can be saved in this department with the right kind of machinery. Tell us 

your requirements—we can be of assistance to you. We have presses especially adapted to long runs. If 

you have work of this kind, we are certain we can show you production on our machines that will surprise 

you. 

In GENERAL MACHINERY, we have the largest line in the country. Many of our machines are 

controlled, or manufactured by us exclusively. We would like to figure with you on your requirements 

for machinery and will be glad to show you guarantees of what we can produce in your work with our 

machines. 

We are sole selling agents for the Casimir Printing Press, Scott Drum Press, National Automatic 

Paper Cutters; Special Selling Agents for Morrison Wire Stitchers, Golding Presses and Paper Cutters, 

Challenge Presses and Cutters, Chandler & Price Presses and Cutters, Miller Saw Trimmers, Universal 

Presses, Hamilton and Tubbs Wood Goods and Cabinets, Rosback Stitchers, Perforators and Punching 

Machines, Boston Wire Stitchers, American, Inland Keystone and Hansen Type. All of these products we 

carry in stock for immediate shipment and exhibition. In addition to these goods, we carry a full stock of 

smaller supplies. 

WE ARE MANUFACTURERS of the Hammer Paper Lift, Potter Procf Press, Union Saw Table, 

Wilson Adjustable Patent Block, Studdard Block System, Mahogany Patent Block Register Hooks, Sec- 

tional Blocks, Brite-Lite Furniture, Brass Galleys, Chases, Brass Rule, Quoins of every description, Ben- 

zine Cans, Punching Machines, Foot Brakes, Clutches, Form Trucks, Galley Racks, Case Brackets, Tableting 

Presses, etc. Let us figure on your requirements. We can probably save you money and it will cost you 

nothing to find out. Send for literature of anything that may interest you today; it will be sent free on 

request promptly. 

A. F. WANNER & COMPANY 

The Independent Printers Supply House 

340-42 Dearborn Street - - _ - CHICAGO 
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THE NATIONAL PERFORATING MACHINE CO. 
General Office and Factory 

KANSAS CITY, MO. 

Manufacturer of 

The National Rotary Perforator (with or without crimping-scoring- 
Slitting attachment) 

Independent Rotary Crimper-Scorer-Slitter 

National Automatic Proof Press 

National Rotary Cut Surfacer 

National Type-High Plate 

Have Opened a 

CHICAGO SALES OFFICE 

Room 1522 315 DEARBORN STREET Tel. Harrison 5501 

Our Machines are handled by all First Class Dealers 

mate” New Model J obbing Folder 

The above machine will fold not only periodical work but the finest catalogue work. It has Automatic 

Registers at all folds. Automatic Sheet Retarder and Head Perforators that overcome all ‘‘buckling 

Made by BROWN FOLDING MACHINE CO. 

ERIE, PENNSYLVANIA 
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The Nan ame that stands 
 TheBest > 

Sir bees 

in EngraVings 

% 

We produce every style of engraving for making ¢ 
catalogues and advertising attractive. The cost of 
the engravings is one of the small items of expense, 
but they are the strong feature for attracting attentior 

to selling qualities. 

Let us tell you more about why SANDERS’ 
ENGRAVINGS have the greatest selling qualities. 

SANDERS ENGRAVING COMPANY 
LON SANDERS, PRESIDENT 

221 OLIVE STREET, ST. LOUIS, MO. 
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E OFFER YOU ANY FACE OF TYPE WE MAKE, 
in Weight Fonts, at our low Body Type List 

prices, less a liberal discount. No other Foun- 

me 

KEYSTONE TYPE FOUNDRY ™ ° cnengo. huinots | 

MORE ADDITIONS TO 

HA MIL TON’S moreno nttuneee™ 
| THE SAVAGE IMPOSING-STONE FRAME 

HE SAVAGE IMPOSING-STONE FRAMES are designed to carry individual galleys. The shelves are numbered consecutively, 
} and by marking the proofs of the pages with the corresponding numbers of the shelves upon which the pages are stored, any 

particular page can be located instantly when wanted. 
_ _ While especially valuable for pages of tariffs, directories, catalogs, etc., this arrangement is equally adapted to forms of every 

description. Some disposition, temporary at least, must be made of every form set up. If left on the stone, it occupies working space; 
if placed upon letter-boards or stacked upon shelving, no one but the compositor who put it there can find it. When found, it is fre- 
gue: underneath or surrounded by other matter which has to be removed and replaced, with consequent loss of time and damage to 
material. 

These Frames provide a place for every form out of the way where it does not occupy valuable working space, yet where any com- 
Ege itor can go directly to the galley containing the desired page without unnecessary loss of time, and without disturbing or handling 
other pages. 

The pages being on galleys can be handled quick!ly 
and conveniently, without danger of pi. Corrections can 
frequently be made on the galleys, and proofs taken if 
desired. 

These frames have recessed sanitary bases, as 
shown by the illustration. 

Savage Imposing Stone Frame No _1—Size of stone, 
36 x 60 inches; capacity, 302 galleys; galley com- 
partments, 9 inches wide, 13% inches deep, tak- 
ing a standard 834x138 galvanized iron galley. 
Galley shelves on both sides and both ends of 
the frame. All galley shelves are numbered con- 
secutively. List price, complete with stone....$135 

Savage Imposing Stone Frame No. 3—Size of stone, 
48 x 72 inches; capacity, 384 galleys. List price, 
COMPIETSUWATTERSEOME) ya, cateta cles sicie-s oe. see cea tale $165 

SEND FOR COMPLETE DESCRIPTIVE CIRCULAR. 
If you are interested in the question of MOD- 

ERNIZED COMPOSING-ROOM FURNITURE, fill out 
the coupon and send it to us. Our representative will 
show you what can be done to increase your profits and No. 2 Savage Imposing Stone and Frame 
relieve the congestion in your office. 

THE HAMILTON MFG. CO., Two Rivers, Wis.: Cleveland, Ohio. October 26, 1909. 
Gentlemen,—The Imposing-Stone Frames, with individual galley shelves and galleys, which you recently furnished us, have 

proved extremely valuable in economy of time and labor. We regard this plan of carrying standing matter upon individual 
galleys as far superior to any other method. It provides a place for every page with every page in its place, where it is 

quickly accessible, and therefore effecting a great saving in time results. We installed five of these Frames with 1,800 
galleys and they have paid for themselves in a few months. 

Yours very truly, THE J. B. SAVAGE CO., 
Per Chas. P. Carl, Supt. 

THE HAMILTON MFG. CO. 
Main Office and Factories: : TWO RIVERS, WIS. 
Eastern Office and Warehouse. - RAHWAY, N. J- 

Weare 
interested 
in the ques- 
tion of Modern- 
ized Furniture and 
we would like to have 
your representative show 
us a floor plan of our compos- 
ing-room as you would re-arrange 
it, with a view to our installing such 
furniture as you can show us would soon 
be paid for in the saving accomplished. 

Name dem ee eres ve eee ees ceases cess eerste reese seusesessssree esses sssrserenssseee ALL PROMINENT DEALERS SELL HAMILTON GOODS 

City race ek nes Salerno ech eae oh eect arene A VALUABLE LINE GAUGE, graduated by picas and nonpareils, mailed free 
to every inquiring printer. 

and does not affect working proper- with [Inkoleumas paper requires. 
ties of inks like paste compounds in- Thin inks are reduced with varnish 

troducing foreign matter, wax, tallow, and color weakened. Inkoleum 
etc., which lessens strength of color. will start your presses cold mornings 

Inkoleum spreads pigment evenly Sa sane The only reducer 
: EE TE I RT 

and gives best results. Try it and CY!) y supply houses every- 
g Y THE OLDEST AND STILL THE BEST where. That tell’s the story. note the difference. 

PRICE 50 CENTS. NO SAMPLES 

Inkoleum is a pure colorless liquid Ink Reducer and Dryer Use Ink of heavy body and reduce 
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You Need in Your Business 

UTILITY PAPER CUTTER 
SOLD BY ALL DEALERS 

Also the Reversible Paper Clamp and 

Mustang Mailer 

Pavyer Printing Machine Works 
Builders and Repairers of Machinery 

for Printers 

600-602-604 S. Broadway, ST. LOUIS, MO. 

Imitation is the 
Sincerest Flattery 

For Over Twenty-five Years our 

$1.00 Insurance Policy Ink 

has stood at the head of all Job Inks for printing 

on hard-surface papers, drying quickly with a 

gloss, and ‘not offsetting. Other houses have 

tried unsuccessfully to imitate it, but our process 

of making this Ink makes it unqualifiedly the 

Finest Grade of Job Ink on the market. 

On receipt of one dollar we will forward by 

express, prepaid, one pound to any part of the 

United States or Canada. 

FRED’ K Ho LEV EY Ca; 
FRED'K H. LEVEY, President CHAS. BISPHAM LEVEY, Treasurer 
CHAS. E. NEWTON, Vice-President WM. S. BATE, Secretary 

MANUFACTURERS OF HIGH-GRADE 

PRINTING INKS 

New York Chicago 
59sBeekman St. 357 Dearborn St. 

San Francisco Seattle 
652 Battery St. 411 Occidental Ave. 

A GOOD STAPLING MACHINE 
Is a Convenience and an Economy in Every 

Printing Office. 

ACME No. 6 It is an absolute necessity 
to every printing office that 

does not have a wire 

stitcher. 

The Acme Binder 

No. 6 

is a good stapling machine. 

It has stood the test for 

years and has been im- 

proved through practical 

experience with the de- 

mands of printing offices. 

A stapling machine helps 

in securing business. Get 

one and do your own pam- 

phlet binding in the most 

economic and expeditious 

manner. 
PRICE $40. 

The Acme leads them all and is for sale by Printers’ 
Supply Houses throughout the United States. For further 
and full particulars write 

THE ACME STAPLE MACHINE CO., 
112 NORTH NINTH ST., - - CAMDEN, N. J. 

Progress Typewriter Supply Co., Ltd., London, England, European Agents 
_—_— ———S—s 

THE THINGS WEep@ 

‘)RAWINGS 
OPraIny? des cpio 

and for ake purpose, 1n W 

PEN anpINK or WASIT 
Jor LeTERHEADS 
CATALOGS) COVERS 
MAGAZINES OR> 
PD: DESIGNS. riciek i 

MECHANICAL DRAWINGS 
FROM BLUE PRINTS OR PENCIL SKETCHES. 

BIRDS-EYE VIEWS. 85 
RETOUCHING PHOTOGRAPHS. 

HALF-TONES, ZINC ETCHINGS, 
COLOR, WORK OF EVERY 
DESCRIPTION, IN Two, THREE 
OR MORE COLORS, Wood 
ENGRAVING, WAX ENGRAVING, 
ELECTROTYPING, STEELOTYPING, 
NICKELTYPING STEREOTYPING 
COMMERCIAL PHOTOGRAPHING. 

Ge pip Spa cho dary Se 

JUERGENS'( BROS Gs 
167 ADAMS STREET, CGHIGAGo. 
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How Many oe Hs 
of To-day — 

With i Whe 
ltiding Roller 

embarked in the printing 

business with a press equip- 

ment consisting solely of 

Chandler & Price Gordons? 

The list, if printed here, 

would speak eloquently of 

the merits, durability and 

money-making qualities of 

Chandler & Price Gordons 
for they are still making good money for these printers, 
and ina_ reat many cases the identical presses are on 

their floors, running regularly day in and day out. An 

article on “Printing Presses In America,” recently 

printed in a trade journal, makes the following statement: 

“For general job-printing the printers of the world have 

decided that the Gordon Presses are the profit-makers.” 

After all, it’s profits you are in business for, so bear 
the above in mind and equip with Chandler & Price 

Gordons. | 

| Write for our latest Catalogue and | 

learn more about C. & P. Gordons 

The Chandler & Price Company 

Cleveland, Ohio, U. S. A. 
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Growth Proves Life. 

Only Live Things Grow. 

Growth is marked by Progress. 

The constant growth of the H. D. Roosen Co. proves 

that discriminating Ink-users appreciate the 

efforts of a Live concern. 

Buy of the Quality Ink Makers 

H. D. ROOSEN CO. 
Brooklyn, N. Y. 

CHICAGO TORONTO INDIANAPOLIS 

BUENOS AIRES MEXICO CITY 
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Have You a Linotype? 
Rebuilt Model I: 

Then 2-Letter Linotype 
You ») Any —— Machines, with New 
Need ads “wieeete? Matrices, 

ff New Space- 

bands and | 

Universal. 

a s \ | | a Mold. 

og ——— Price $2,000 

The Rouse Lino-Slug Cutter i Write for terms. 
Price $12.00 5 : : 

‘ = We use nothing but Genuine Linotype 
The Rouse Lino-Slug Cutter is very Parts made in the United States, in 

strong and compact and embodies many our work. We Repair Spacebands. 

time - saving, accuracy-insuring features We guarantee all our work. 

found in no similar machine. Price for repairing bands, each... .25c 
The gauge sets instantly and locks au- Deh yt tere . bs 

tomatically to measure up to thirty-one : eect eae. P 2 Gutenberg Machine Company 
pica3, by either nonpareilsor points. Simp- 

ly “‘push the button’’ (release the lock), 

slide the gauge to the desired measure, and 

let go. 
The gauge can not possibly slip, and is per- 

mancntly accurate. 
Ample power is provided for cutting the A REAL 

thickest slugs and, as the gauge can not slip nor 

the knife spring from its work, a clean, square CIRCULATION BUILDER 
cut is assured, and each lot of slugs must be of 

uniform length. cco 

Will S. Menamin, Pres, and Genl, Mgr. 

545-547-549 Wabash Ave., Chicago, III. 

No similar machine approaches this cutter, either in e 

the quantity or quality of the work done and it will pay you The Home Library 

to replace your old-style machines with these time-saving Census Wall Chart 

tools. ‘ 

has already proven itself the great circulation success 

of the year. Send for copies of letters ordering 

10,000, 15,000, etc. 

One Daily Has Used 200,000 ! 

No enterprising publisher can afford to be without 

this latest, most effective circulation builder. 

Write TODAY for sample and Special terms 
REAR VIEW 

SETTING THE GAUGE 

PE S. BLAKE WILLSDEN 
H. B. ROUSE & COMPANY ' Newspaper Premium Specialist 

2214-16 Ward St. Ea 151-153 WABASH AVE., CHICAGO 
Sold by dealers everywhere 
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The Ault & Wiborg Co. | 
Makers of 

Letterpress, Steel-Plate, Copper- 

Plate and Lithographic 

{INKS 
Importers of 

Lithographic Stones, Supplies and Bronzes 

Cincinnati New York Chicago St. Louis 
Buffalo Minneapolis Philadelphia San Francisco 
Toronto, Can. City of Mexico, D.F. Havana, Cuba Buenos Aires, S. A. 

London, Eng. 
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TELEPHONE WUMBERS—ei5s AND orgs BRYANT 

tess of REDFIELD BROTHERS, Inc., Desiguers and 
Printers of Fine, Books, Publications, Catalogues €% 

Advertising Booklets, Makers of Half-tone & Line 

Engravings. 311-319 West Forty-third Street, New York City 

October Sth, 1910. 

4ult & Wiborg Company, 
534 Pearl Street, 
New York, N. Y. 

Genticnmen: 

In trying out your new “Wonder” black, we found 
that this ink dried in marvellously quick time. 
The sheets were printod on a high finish coated 
paper without elipesheeting,and were backed up 
in thirty minutos after printing the first side. 
We found we could handle them without difficulty 
and kcep them absolutely clean and free from 
offset. They were bound and trimmed within two 
hours after printing without any trouble from 
offsetting. The carplete process, including, 
delivery to our customer, wae made the same day. 
The astonishing feature of this ink is that it 
Goes not seem to dry on the press. 

We can use such an ink to great advantage for 
quick work and see e great future for it. 

Very truly yours, 

@ ALL CONTRACTS an niest yrkes, avcdenu ane UTATIONS om paper sock antced only for the dav they ave 
thet causes bevind vat con in Prces fo curtomeny wl be advanced of reduced without none, 
ALL PLATES anu Peper nel in nek ar uener'y onl ccurding to plevaiung (tarket rates 
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“THE LIVE WIRE” 

Promotive Work of Newspapers and Printeries Profitable 

PAMPHLET, 
Greater Buffalo,” and to the promotive or- 
ganization of the city, the first cover page 
of which is herewith reproduced, suggests 
the appropriateness and profitableness of 
adopting as a motto in every newspaper and 
printing office the words and sentiment in the 
name of this publication issued by the Cham- 

ber of Commerce and Manufacturers Club of the 
“Queen City of the Lakes.” The newspapers and 
printing offices of Buffalo, at least some of them, are 
live wires and are doing more for the city every day 
than can any special publication, though such a publica- 
tion has great value and is a necessity in advancing 
the work of the civic organization, keeping up the in- 
terest and the concentrated and co-operative effort and 
aiding in and expediting intelligent accomplishment 
along all lines. Such a publication has a personality 
that appeals to the individual members of the organi- 

zation, publishing the names of officers and commit- 

tees, communications from members, and reports and 

addresses on matters in hand, giving plans and show- 

ing what has been done and what remains to be ac- 

complished. A book, booklet or magazine has a more 

permanent character than a newspaper and is always 

at hand for consultation or reference. It is a neces- 

sity for the active workers, and helps to elicit the in- 

terest and aid of others. However, every member of 

the newspaper and printing fraternities should ever 

bear in mind that these callings are ever the promoters 

of all the interests of a community, city and state. 

Through the newspaper and the printing offices pass 

all those matters that are for information, upbuilding 

and improvement, or should and will so pass if the 

members of these callings understand, appreciate and 

live up to their opportunities and obligations. Their 

products reach all the members of the commonwealth 

to inform, educate and inspire, and reach the outside 

world, buyers and homeseekers, and image forth all 

that there is of attractiveness, of advantage, and of op- 

portunity. As we have so frequently said, they should 

Ns) 

devoted to the “ Building be the centers of all interests, and they should be “the 
live wires, along which ever flow full currents of 

knowledge, loyalty, highest purpose, and sentiment. 
This publication, of which the copy before us is No. 1, 
Vol. II, is fully up to its name and contains much, in 
workmanship, style, manner of treatment, clearness, 
cleanliness and purposefulness that will be of value, 
by way of precept, example and suggestion, to read- 
ers of the NATIONAL-PRINTER-JOURNALIST. The first 
page starts as “The Buffalonians’ Pledge”. with these 
inspiring lines of the late Dr. Edward E. Hale of Bos- 
ton, that have done such wonderful service to this age: 

“Look up,and -not down, 

Look out and not in, 

Look forward and not back, 

And lend a hand.” 

Then under the sub-caption, “Building Greater Buf- 
falo,”’ the editor proceeds to tell the principles and re- 
quirements necessary to the building a city, that are 
largely true of the building a newspaper, and need 
only slight changes of statement to make the parallel 
entirely apparent. 

The writer says: “The building of a city is a com- 
plex problem. It really involves the ethical, the men- 

tal and the physical training of all within its borders. 
No permanent progress can be made which ignores 

these three factors. Working out from these as a 

common center, the civic, industrial, commercial, edu- 

cational and social elements will be given due consid- 

eration.” 

Almost the same words can be used with regard to 

every worthy newspaper that rightly represents and 

serves its city. The newspaper is so complex in its 

make-up as to cover not only all the activities of all 

the people. but should be the conservator of and close- 

ly in touch with, all agencies, institutions and means 

for “ethical, mental and physical training,” upbuilding 

and development. The newspaper, rightly conducted, 

must give constant, intelligent attention, with the view 
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of effective promotion, to all “civic, industrial, commer- 
cial, educational and social elements” and interests. 

It is promised that the Chamber of Commerce and 
Manufacturers’ Club ‘ will provide a general plan for 
the welcoming of visitors.” 

“The welcome will be not only warm and sponta- 
neous, but sificere and hearty as found in the social 
life of the home. 

Acting, therefore, in this spirit of co-opera- 
tion with the city government, the Chamber will 
furnish literature to all the hotels, railway stations 
and other public places, that will furnish the stranger 
within our gates all necessary information as to trains, 
trolleys and boats; as to hotels and places to dine; as 
to places to shop; as to places of amusement; as to 
sight-seeing itineraries, ranging from three hours to 
three days long, taking in the sights of Buffalo and 
Vicinity ; as well as any special information desired.” 

The well-conducted home newspaper will ever have 
in its pages a hearty welcome to visitors and to all 

those coming to the city for investment or business, 
or to become residents, together with all possible in- 
formation as to resorts, points of interest, churches, 

schools, public buildings, hotels, places of amusement, 
libraries and reading rooms, Y. M. C. A.. buildings, 
information bureaus, protective agencies or institu- 
tions, and all transportation facilities. It will, like the 
Brooklyn Eagle, in cities of a size to make the same 
practical, maintain an information bureau and also, 
through employes adapted to the work, see that the 
families of new settlers are welcomed, made at home, 
supplied with the paper, and personally informed or 
directed as to churches, lodges, or school with which, 
by their membership or predilections, or location, they 
may wish to affiliate or to which they may desire to 
send their children. 

More than this and along the lines pointed out in 
The Live Wire, as the work of this great civic organi- 
zation of Buffalo, the newspaper that adops this name 
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as its motto, will see to it that all conventions, of what- 
ever character—church, commercial, civic, educational, 
industrial, fraternal, benevolent, professional or finan- 
cial, are cordially welcomed and magnanimously treat- 
ed; their officers, speakers and prominent members 
properly introduced by portraits and biographies, and > 
that all papers and discussions of a public, educational 
or entertaining nature are fully and fairly reported, 
and everyone made to feel that their presence in the 
city is highly prized. Not only all this, but the news- 
paper that proposes to be “The Live Wire” of its city 
will work with all such organizations as is the Cham- 
ber of Commerce and Manufacturers’ Club of Buffalo, 
as a promoter of the city’s fame and good name; of 
hospitality, city improvement, healthfulness, beautify- 
ing, growth and commercial and industrial prosperity 
and also for good citizenship and the upbuilding of 
the youth and young men therein. This suggests, and 
gives us the opportunity to reprint from The Live 
Wire, the following that appears under the head, “An 
Appeal to Civic Patriotism,” that could profitably and 
well be republished in full by every newspaper in this 
Republic: 

Mayor William J. Gaynor of New York made the ad- 

dress before the graduating class of the College of the City 

of New York last June. He spoke upon civic patriotism, 

and with such effect, that a short time after, the class as- 

sembled and determined to revive and subscribe to the an- 

cient Ephebic oath—the sacred vow made by the youths of 

Athens when admitted to the first duties of citizenship. 

This oath is as pertenent to every Buffalonian, whether 

young or old, just graduating from school or engaged in 

business life, as it was to the youth in the city of Athens 

twenty centuries ago. It should, however, include no: only 

the City of Buffalo, but the nation. This is the oath: 

“We will never bring disgrace to this city by any act 

of dishonesty or cowardice, nor ever desert our suffering 

comrades in the ranks; we will fight for the ideals and sa- 

cred things of the city, both alone and with many; we will 

revere and obey the city’s laws, and do our best to incite a 

like respect and reverence in those above us who are prone 

to annul and set them at naught; we will strive unceasingly 

to quicken the public’s sense of civic duty; that thus in all 

these ways, we will transmit this city not only not less, but 

greater, better, and more beautiful than it was transmitted 

tose: 

*Clean and Bright” 

New Every Issue 

The Gibson, Ill., Courier congratulates itself and 

readers on the installation of a No.5 Mergenthaler Lino- 

type, the very best in improvement and construction. 

The Courier is a clean, bright paper and looks splen- 

didly in its new tpye, which is to be new every issue 

hereafter, as the editor proudly informs his readers. 

The paper is to be commended as well for its typo- 

graphical appearance, its tasteful, artistic advertising 

composition and its very complete local news and 

neighborhood correspondence. The publishers are “E. 

Lowry’s Sons,”—a firm name that indicates that they 

reverence the commandment, “Honor thy father,” etc. 

May their days, with all alike worthy newspaper pub- 

lishers, “be long in the land.” 
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Journalists in a Mine 

N order that a class of young journalistic 
| students might acquire some knowledge of the 
practical workings of a coal mine, Walter Wil- 

liams, dean of the Missouri School of Journal- 

ism, sent the writers to the coal fields’ of Macon 

. County, in charge of Instructor Charles G. Ross, 

“One of the important requisites of the earnest 

newsman,” said Dr. Williams, “is a willingness 

to face scenes of peril upon the shortest notice. A mine dis- 

aster is always a big story. When the editor is scrutinizing 

his staff for the best man to cover such an assignment he 

selects the one who knows most of tipples, pits, cages and 

the dark avenues of the underworld. A reporter who can 

handle himself in a mine would stand a better chance of 

being permitted to enter than one who was entirely unac- 

quainted with the practical workings of such an industry. 

For that reason I have called for a class of volunteers to 

fill this interesting assignment.” 

The colliery selected was a “long wall” mine being 

“driven” under the town of Macon. A solid rock roof made 

the venture entirely safe, but it was the “scariest”-looking 

mine in the county. being only three feet, or a little better, 

from roof to tramway on which the coal was hauled. 

« 

State University of Missouri, Their Instructor, and the Pit Boss 

Showing Class of Students from Department of Journalism, 

(the Man on the Right.) 
ney Was Completed. 

Taken After the Underground Jour- 

In a “long wall” mine a cutting is made underneath the 

coal, which is then wedged down from above. No powder 
is used as in other coal mines of the district, where they 

blast off the solid.” The “face” is widened day by day, the 

coal being worked out in a great circle. The product comes 

out in large chunks, and is free from powder fumes. Double 

cages, tipple and engines are the same as those used in mines 

operating on the “room and pillar” system, 

The class, all “tenderfoots” except the instructor, reached 

the works one bright morning, and were cordially greeted 

by Charly White, the “boss.” Old clothing, battered caps 

and pit lamps were fished out of a shanty abaft the engi- 

neer-room, and the boys proceeded to deck themselves out 

in the attire decreed by the fashion of the mine. They 

were a “hard-looking’ lot when their costumes were safely 

hung upon them. Solomon in all his glory was never ar- 

rayed like Walter Williams’ ambitious young journalists. 

The boss surveyed the line up, with a grin. Then he 

led the way to the “cage.” 

“Fello, Bill!’ he cried to somebody in the blackness 

below; “here comes a load of grand dukes in their wed- 

din’ clothes, show ’em where to change cars, will you!” 

The cage shot down into the gloom like ballast out 
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of a balloon. The next trip brought the balance of the 

class and the red-shirted pit-boss. ; 

After a few moments’ suspense in the dreadful blackness 

one of the students offered a suggestion: “Would you mind 

er—turning on the light, Mr. Man?” ‘The red-shirted boss 
squinted about until he saw a piratical looking customer 

come rolling a coal box out of the entry. He might have 

winked, but you couldn’t tell. 
‘ “Jack, he said gravely,“ have you got a match? The 

gentleman wants a light.’ 

The students followed the boss along the main entry, 

where the roof was high, and said nice things about coal 

mines, and how comfortablue they were, but pretty soon 

the boss passed a canvass door and then began crawling on 

on his hands and knees. They wondered why he did that, 

and they found out. The roof comes down to within three 

feet of the track. On one side it was slowly settling down 

on slabs of slate; on the other, miners were wedging out 

the coal. Between was the iron way, covered with gritty 

slush. Overhead was the solid rock, dripping like the 

roses, at Nero’s banquet. 

Squeezing between cars of coal and the “face,” splashing 

through water, bumping their heads against roof—after a 

half mile of this, during which time every pupil had become, 

oS 

“Along the Face’’—Under the City of Macon 

from head to foot, the color of the mine, had worn through 

-his knee caps to the bone and was breathing hard, the tall 

instructor, Mr. Ross, selected a large slab of slate, and in- 

clined gracefully theron. “The first class in journalism,” 

he said, “will please stand—no, you can recite lying down, 

I guess. Mr. Kenton, please tell us what is news”? 

“News,” replied the pupil, in a hollow voice, far back in 

the dark; “news is——er news 

“Say, would you mind movin’ over a bit while I git this 

this car of coal by?” 

The recitation was interupted while a sooty-faced man 

jostled his box along the little track, and by that time 

Kenton was lost. 

“Does anyone know what news is?” murmured the teacher. 

“Tt ain’t my butt in,” said the mine boss, who was an 

interested spectator on the outside of the group, but that 

place where you're a-settin’ is under some loose slate that 

we ain’t had time to prop yet.” 

“Ah!” said the teacher, as he hastily scampered over 

to the other side—“that is what you might call an answer 

to the question. News is the first promulgation of impor- 

tant information. You go up head, Mr. Boss. We will pro- 

ceed with our very er——pleasant journey.” 

Three or four miles further along—the students wrote 

down that estimate of the distance in their books—the murky 
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way the party came to a colored miner, who was laboriously 

making an undercutting with his pick. The instructor halt- 

ed his weary class. 

“We will proceed to interrogate this man,” he Said am cer 

out your note books and hearken to his answers. 

“My friend,” he said, “we are glad to see a member of 

your race engaged at skilled labor. Do you like coal mining ” 

“Ves, sah——I does.” 

“Because it trains the hand and brain, gives equipoise 

tothe judgment and enables one to differentiate the con- 

stituent elements. beneath the earth’s surface. Those, I 

take it, are among the reasons why you like coal mining as 

a means of livelihood?” 

“Yes, sah yes, sah. An’ dar’s nuther reason.” 

CaN GE 4 

IM ES, Sala We all looks alike down heah—me an’ de 

white folks.” re a 

Another ten miles—see sttidents’ record—of bone tearing 

travail and the party reached a maze of switches, with dark 

holes leading into all sorts of directions. The red-shirted 

Where the “Cages” Touch the “Bottom” 

boss squatted down in the center and the young editors 

grouped themselves about him. 

“Now, young men,” said the instructor, “we have in our 

midst a practical mining man, a gentleman of many years’ 

experience, I take it. I would suggest that you might add 

to your store of mining knowledge by putting some perti- 

nent questions to him. He may not be able to answer you 

scientifically, but I‘ dare say he can give you information 

in terms all can understand, which is better.” 

“T’ve often wanted to know what made coal burn,” re- 

marked Oscar Riley, a student from Richmond. 

“A very proper question,’ said the instructor, approv- 

ingly. 

The note books were flashed out and held close to a 

pit-light’s feeble rays. The boss switched his pipe, cleared 
his throat and wisdom followed: 

“There be differences of opinion about that,” he said, 

“but most generally it’s because somebody builds a fire 

under it. Is there anything else you’d like to know?” 

“No, that’s all we can carry now,’ returned the instuct- 

or; “if you'll be good enough to show the way out of this 

infer I mean this beautiful hole, we'll follow you.” 

Judicious use of white space, strong borders, unique ar- 

rangement of borders and other expedients are adopted by 

advertisers in the effort to make their displays attractive. 
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Instructive and Entertaining Reminis- 

cences 

SIXTY YEARS A PRINTER IN NEW ENGLAND—LEARNING 
THE PRINTERS’ TRADE AT CAMBRIDGE—SETTING GREEK, 
ARABIC, SYRIAN AND ETHIOPIC — PUTTING UNCLE 
TOM’S CABIN (WHICH PROVED NOT TO HAVE BEEN 
ALL WRITTEN BY MRS. STOWE) IN TYPE—STARTING A 
PRINTING-OFFICE AND A NEWSPAPER—LABOR TROU- 
BLES IN THE “‘FIFTIES’—-THE OLD ADAMS PRESS STILL 

IN USE—WISDOM IN THOUGHTFUL COURTESY TO ALL. 

XPERIENCE as a lamp to guide one in the 
callings is no less important than in the es- 
tablishing of rights, liberty and law. One 
man’s individual experience is too brief and 
too circumscribed to afford sufficient light 
for safety or to secure progress. He who 
would see his way clearly must avail himself 
of the greater and broader light coming 

from the broader and combined experiences of others, 
hence the value of associations, and conventions of 
men to exchange or combine the light of many indi- 
vidual experiences, and still greater, the worth of the 
printed pages that carry to each the experiences of all 
the world and all the ages. 

No one today need to be in darkness as to the path 
to pursue in any of the vocations of life; associations 
and specialized journals make available to every one 
all the practical knowledge and combined wisdom of 
the progressive and successful in every craft. Of all 
this knowledge, practical experience gives that which 
is at the same time the most impressive, entertaining 
and valuable. 

At the September 26th meeting of the Suburban 
Press Association of New England, held in Boston, a 
veteran of sixty years’ service in the art preservative, 
told briefly of incidents of his life as a printer and 
newspaper publisher, from the time of entering an 
office on October Ist 1850, as an apprentice. This vet- 
eran narrator, who told, in a most instructive and en- 
tertaining manner, the reminiscenses of the strenuous 
three score years of work as a printerman, was R. W. 
Waterman, editor and publisher of the Athol, Mass., 
Chronicle, which he established in 1866. Mr. Water- 
man has been frequently a delegate to the conventions 
of the National Editorial Association and is well and 
favorably known by editors throughout the United 
States, and the following extracts from his address 
will be read by his large circle of friends, as by all 
other printer men and newspaper-makers with pleas- 
ure and profit. Mr. Waterman said: 

It was on October 1st, 1850, just prior to my 14th 

birthday, that I left a private academy I had been attend- 

ing, after graduating from the public schools, and enter- 

ed upon a seven years’ apprenticeship to the printing 
business, which terminated October Ist, 1857, but it was 

not until November 8 that I was allowed to graduate a 

full fledged journeyman from the University office at 

Cambridge, as the office at that time was under the 

jurisdiction of the Printers’ Union, and it permitted no 

one to work for journeyman’s wages who was under 

twenty-one years of age. 

The Early Day Apprentice. 

The work of a boy in a printing office during the time 
of my apprenticeship was far different from what it is 

at the present time. Then he was expected to sweep the 

office, build fires, bring in water and wood, wash rollers, 
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wet paper, run errands, set type and roll for the hand 
pressman,—as much of the work was then done on hand 
presses—work in the bindery where all the folding was 
done by hand, and also assist in the stereotype room 
when needed—in fact make himself generally useful. It 
would seem out of place to expect an apprentice to divide 
his time between so many kinds of work at the present 
date in a city office. He enters an office now either to 
learn typesetting or presswork, and instead of becoming 
master of all branches of the business, he has 
learned but one branch when he has finished his 
apprenticeship. This is the reason why men who 
have learned the printing business in a country office are 
preferred. They are “all round” printers, and the most 
valuable men to hire. At the time I was an apprentice, 
at the University, there were no cylinder presses in use. 
The office, considered one of the best in the country, did 

all its book work on the old Adams power press, which 

some of you may know is a platen press, the bed being 

raised by a lever until it gives the impression to the sheet, 

which is prevented from smutting by a frisket, fitted 

closely around the pages. I had supposed, until a few 

weeks ago, that the old Adams press had given place to 

more modern inventions in such up-to-date establishments 

as the University and Riverside offices, but to my surprise 

I found in each office the number in use had been in- 

creased. I found in the latter office 28, and in the former 

17 of the presses, and the foreman of the press rooms 

informed me that the best work was done on them. 

are run at a speed of from 500 to 7oo per hour, and wet 

paper is used at the Riverside office and dry at the Uni- 

versity. As I have said, in my boyhood days, the Adams 

press was all that was used for book work, but at the 

present time there are also modern presses in both offices, 

used where speed is more desired than perfection in work. 

At the Riverside the two revolution Hoe is used and other 

modern book presses running at a speed of about 1500 an 

hour, also a large number of improved job presses for 

cuts, and general job work. At the University, in ad- 

dition to the 17 Adams presses there are 21 cylinder 

presses. The first to be introduced was a Hoe Stop Cyl- 

inder, in 1866, next the two-revolution (French) press, 

then the Huber Perfecting Press in 1868, printing two 

sides at one time. ; 

Early Day Press Work and Cut Printing. 

In my boyhood days one man had charge of two 

presses and the feeding was entirely done by girls, but 

girls were not employed as compositors at the Riverside. 

While visiting the Cambridge book offices I was disap- 

pointed in finding but three who were employed at the 

Riverside while I was there and not one of my old com- 

panions of the University office. 

During my apprenticeship the best cut printing—only 

wood cuts were then used—was done on the Washing- 

ton and Adams hand presses, and inset in the book. I well 

remember one of these pressmen, Richard Heywood, who 

claimed me as his “devil,” and boasted that the work of 

the two Richards could not be excelled. He was known 

as “Dickey” Heyward, and considered an expert at the 

“bar,”—i. e., the press bar, but he was the slowest work- 

man I ever knew. He would stop and examine nearly 

every sheet, and as a roller boy on his press I had a 

“soft-snap,” but I gained a knowledge of underlaying and 

overlaying, inking, etc., to produce good results in cut 

printing, that was of much value to me in after years. 

While referring to handrolling, I recall an incident of 

which I was very proud at the time. It was that of 

They 
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being allowed to roll while the boy ate his dinner who 

did the work on the old Franklin press in the procession 

at the time the Franklin in front of City Hall, School 

Street, Boston, was dedicated. The printing business, if 

I remember correctly, had the largest representation of 

any trade in line. 

Setting Works of Famous Authors. 

During my apprenticeship at the University office I 

did composition on the works of Shakespeare, Words- 

worth, Longfellow and others, setting up a large portion 

of Hiawatha, from Longfellow’s manuscript, for the first 

edition. I also worked for some time on Huntington’s 

Magazine, and found the Professor’s manuscript as dif- 

ficult to read as that of Rufus Choate. 

Hard Times of 1857. 

As already stated I finished my apprenticeship in 1857, 

at the time of the panic, which lasted nearly two years, 

and postage stamps were then used for the purchase of 

anything amounting to less than a dollar. Printing, like 

all other kinds of business, was effected by the panic, 

and the number of hands in the composing-room of the 

University was reduced from 75 to about a dozen. In 

accordance with the rule of the office, anyone who had 

served an apprenticeship there was given a preference, 

and I was kept at work most of the time. Finally seeing 

that I was the only single man left, I voluntarily threw 

up my sit in favor of an old man with a family who was 

booked for discharge. I promised to return to the office 

as soon as work came in, but in the meantime an ad- 

vertisement appeared in one of the Boston papers for two 

book compositors at the Franklin office, Boston, where 

they made at that time what is known at the “Mud Plate,” 

which was expected to supercede in a great measure the 

stereotype plate, electrotyping had not yet been invented. 

Reputation of Apprenticeship Office Secures Position. 

In company with a chum who had only worked a 

few years in a country printing office, I applied for a sit 

at the Franklin office. I was very young looking then— 

as now, and was quickly “turned down” by the gentle- 

man in charge, being informed that he wanted journey- 

men, but had no use for a “two-thirder”’—my chum got 

a job. This I considered the greatest snub I had ever 

received. Before leaving the office I inquired if I might 

see a friend in the composing room and he was called 

out. We had worked together in the University, and dur- 

ing our conversation the gentleman in charge learned that 

fact, and calling my friend to him, as I was about to leave, 

made some inquiries concerning me—then calling me, he 

said, “Young man, I understand you learned your trade 

at the University, which is a sufficient recommendation, 

and I will give you a job as a journeyman.” I indignantly 

declined his offer. I would not have worked for that fel- 

low if he had offered me double price. He had wounded 

my feelings and I wanted ‘him to know that I resented 

it. Finding that I would not work for him he enquired 

if I would accept of a position as an assistant foreman 

in a large office in the country, to take charge of the 

make-up of letter press book work and get forms ready 

for the press. It was work I always enjoyed, and I re- 

plied that I would, and he gave me a letter of recom- 

mendation—the letter must have been prompted by the 

knowledge he had obtained of my being a graduate of 

Cambridge University—not college, but printing office. 

The letter was to a Mr. Stiles, foreman of Draper’s print- 
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ing and publishing house, Andover, Mass. I was accepted 

and worked under this man longer than any other indiv- 

idual, it was said with one exception. I probably would 

have got along with him for still a greater length of time, 

had it not been for a joke perpetrated upon him by one 

of the fellows in the room over which I had charge. 

Mr. Stiles had suddenly become interested in the Con- 

A Surly Pietist—Watering a Minister’s Cider. 

gregational Church and its minister and boasted of his 

piety, but those working under lhim could see no change 

of heart; he remained the same surly, stubborn fellow. 

He evidently had discovered that ministers, as well. as 

others, do not object to a glass of good cider occasionally, 

and having some of an excellent quality on hand, ihe 

brought up to my room a two-gallon can, and instructed 

the boy to take it down to Rev. Mr. when ‘he went to 

the village after work. The can was left in the hallway 

and one of the men in my room scented the contents, 

and having tested the quality recommended it to his 

associates. The result was about one-half of the cider 

was taken from the can and it was filled with water. 

In the evening, it was Saturday, the boy took it to the 

minister, and as he told Mr. Stiles the next evening, his 

wife and himself before retiring the night before thought 

that they would test the cider, but concluded that as water 

was once turned into wine, so was cider turned into water. 

Further explanation followed, and resulted in an invesii- 

gation on Monday morning. Coming direct to me, Mr. 

Stiles enquired if I had anything to do with the taking 

of his cider. My answer was, “No sir.’ Then he said, 

“Some of the hands in this room shad, and as you have 

charge of the room I shall hold you responsible for it, 

and no one shall work here again until I find out who the 

guilty one is,” and ordering all out of the room he ‘m- 

mediately locked the door. 

The Setting of Greek, Hebrew, Arabic, Syriac and 

Ethiopic holds Position. 

At that time I was working part of the time on a 

Commentary of the Minor Prophets, the notes being set 

in Greek, Hebrew, Arabic, Syriac and Ethiopic. I had 

been in the office only a few months when I learned that 

Mr. Draper, the proprietor of the office, had been tying 

to find in New York and other cities a compositor who 

could set all these languages, and failed. I was taught 

to set Greek and Hebrew while at the University office 

and I offered to undertake to do the work, under the di- 

rection of Professor Burrows, the editor. I had com- 

pleted about 300 pages out of the 458, when the lock-cut 

took place and flattered myself that they could not very 

well get along without me. A man might be put in my 

place on the make-up, but no one could be found to take 

up my work on the Oriental languages, and after loafing 

a week the foreman told me I could go to work again, 

and was surprised when I informed him that I would not 

do so until every man in my room was allowed to return, 

except the guilty one, if he knew who that was. The 

room had been closed for a week, and in the meantime all 

but one, a chum of mine, had left town. That individual 

and my self spent several days carriage riding to Cam- 

bridge, Lowell, Lawrence, and other places. Finally Mr. 

Draper requested an interview with me and after hearing 

my story offered to pay me for the lost week if I would 
resume work, but I declined the offer, Asking on what 

conditions I would resume the work, I told him that as 

the lock-out resulted in my spending considerable money 
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for carriage hire, I should expect the amount thus ex- 

pended as well as my week’s wages to be made up, and 

furthermore as my travelling companion had been aiso 

unjustly locked out, that he too was to be taken back, 

otherwise we would leave town together. A day or twe 

after, a compromise was made, I was paid for lost time, 

and we both returned to work, After completing the 

work, I was presented with a copy and a letter of recom- 

mendation as a compositor of Oriental Januages, but there 

was very little call for such workmen. I did, however, 

accept a job of that kind at the New England Type and 

Stereotype foundry, Boston, soon after, under foreman 

Ramsey, one of the finest men I ever met. 

Mrs. Stowe did not Write all of “Uncle Tom’s Cabin.” 

While at work at this office I was employed part of the 

time setting “Uncle Tom’s Cabin,’ and when I have since 

seen the authorship of this work disputed, I have thought 

how few know what good grounds there is for claiming 

that Harriet Beecher Stowe did not deserve all the credit 

for this very popular work. I can remember that page 

after page of her manuscript was erased, and on the op- 

posite side of the sheet in an entirely different hand, new 

copy was written, evidently by a man. Later I worked 

on a Commentary with ‘Greek, Hebrew and Syriac notes, 

at the Riverside office, Cambridge. Here my experience 

on this class of work again prevented me from being 

discharged. 

Knowledge of Composition of Oriental Languages. 

The trouble here was due to my refusing to correct 

my proofs as marked by the proof-reader, which the fore- 

man informed me I must do or get out. I finally consent- 

ed to do it, provided that I got paid for correcting if 

the author decided that I was right and the proof-reader 

wrong, which I was very sure he would do, as the ques- 

tion was upon having the Hebrew and Syriac read from 

“right to left and in the division of words the hyphen at 

the first of the line instead of the last, the proof-reader 

claiming that the reading and division of words should be 

the same as in other languages. Mr. Houghton wrote the 

author in regard to the controversy between us, and on 

receiving an answer, called me into his private office and 

read it. The author said that the compositor evidently 

knew more about the languages than the proof-reader, 

and I not only got paid by the hour for changing the 

divisions of words in the proof sent the author, but for 

changing them back to what they were when the proof- 

reader marked them, and that was not all, Mr. Houghton 

requested me to read the proofs instead of Mr. Bliss, 

which I consented to do on condition that I be allowed 

to read them at my house evenings, receiving 25 cents an 

hour for my services and 15 cents an hour for my young 

wife as “copy tholder” after she had become sufficiently | 

familiar with the different alphabets and accents. This 

joint income, I assure you, came very handy as the “nest 

egg,” from which hatched the few hundred dollars that 

enabled me to establish myself in business a few years 

later. After completing the Oriental job at Riverside, 

and working a short: time at Wright & Potter’s, Boston, 

where I heard of an opportunity of getting a position in a 

country office, such as I had desired for a long time, I 

accepted the position. 

Gets Position in Country Office. 

It was the foremanship of the Barre Gazette office. 

This was in March, 1864. I agreed to work one year at 
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a salary of $10 per week. At that time $11 was Union 
price in Cambridge and Boston, but it having been repre- 
sented to me by my employer that I could keep house 
for one-half the amount it was costing me in Cambridge, 
I did not object to the reduction in wages. At the end 
of the year, haying found that it cost me as much to sup- 
port my family in Barre as it did in Cambridge, I asked 
for an advance in wages, which was refused, and I gave 

a month’s notice that I should leave the office, intending 

to return to Cambridge, which my employer thought I 

had no intention of doing. This proved to be a very un- 

fortunate conclusion for him to arrive at, as it resulted in 
giving him an opposition in business, something that he 
never before had to contend with. 

Expertness and a Knowledge of Color Printing Helps to 

the Establishing of an Office. 

I had introduced colored printing and a better class 

of general job printing than had before been done in 

Barre. As no one in the office before me had ever seen 

the inside of a city printing office, and when the mer- 

chants and manufacturing concerns found I was going 

to leave town a movement was made on their part to have 

me remain, many guaranteeing to give me all their work 

if I would go into business for myself, which I finally 

decided to do with a capital of $800—$300 of my own and 

$500 borrowed. I had hired an office and had my stands 

made and set up before my employer found out what my 

intentions were, then calling me in the counting room one 

morning, he inquired how much of an advance in wages 

would satisfy me for the ensuing year, never intimating 

that he had learned of my intentions, but I knew he had, 

for one of the manufacturers who had promised me his 

patronage had told me that Mr. Goddard had requested 

him to intercede with me to remain as foreman of the 

Gazette office, and that his reply was, it was then too 

late, as he and others had encouraged me to go into busi- 

ness for myself, and I had already hired an office and 

partially fitted it up. In reply to Mr. Goddard’s question, 

as to an advanace in wages, I informed him that I intend- 

ed to have asked for $12 per week, but sooner than move 

from town I would have accepted of $11, an advance of 

$1. He offered to give me $12, which I declined,—then 

he offered $15 and finally $18, when I told him it was too 

late for any offer from him as I was going to open a 

printing office of my own. His next move was to sell me 

his office, but not having the money to purchase it and 

not wishing to put myself in this clutches, I declined his 

offer. 

Do Not Judge a Man by the Coat He Wears. 

With $800 in a long pocket book carefully tucked in 

my inside vest pocket, I started for Boston to purchase 

what material I could for that amount, including a small 

assortment of job type. The next day a cold March wind 

was blowing, and I borrowed a rather seedy looking over- 

coat, to wear, from an acquaintance in Cambridge, I speak 

of this, as upon this coat hangs a tale, in addition to the 

one made by the tailor. I went into Boston early in the 

morning first calling at the store of Storrs & Co., Cornhill, 

where I enquired the price of cardboard. How many 

sheets and what quality do you want, was the question 

asked me by one of the propietors who seemed to size up 

my pocket book by the coat I wore. My reply was, that 

depends upon the cost. About that time another customer 

came in and he left me. After the customer had gone 
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I again asked to be shown the cardboard, and the same 

question was asked in a cross insulting manner, and with- 

out complying with my question he again left me to wait 

on still another customer. I began to get a little riled, 

and when that customer had gone out, I said if it is too 

much trouble to show me the cardboard I will go else- 

where. Then he pulled down some torn soiled sheets 

from the shelf behind him and gave me a price per sheet. 

I ordered ten sheets of each color shown me and asked 

for a bill. He wanted to know who I was purchasing 

for, and I replied for myself, at the same time drawing 

out my pile of bills. Many small ones were included in the 

$800. He was astonished, and so was I, for he became 

suddenly very attentive to me, and enquired where I 

did business, and on learning I was just going into busi- 

ness, was very desirous of showing all he had in the 

store, but I told him I had come to the conclusion that 

he did not want my trade and the balance of 300 sheets 

of cardboard, together with bill heads, envelopes, and an 

assortment of paper I would purchase elsewhere. I never 

afterward entered that store. 

Courtesy Wins a Lifelong Customer. 

Going down to State or Water street—I don’t remem- 

ber which—I noticed a sign, Carter Bros., paper dealers. 

The store was about the size of John Carter & Co.’s 

present business office—I don’t remember whether it was 

John or William Carter that waited upon me, but I do 

remember distinctly the marked difference in attention 

shown at the Carter store to that I received at Storr’s. 

Cardboard, envelopes, note paper, bill heads, etc., were 

readily taken down and shown me as I called for them, 

and I had not stated how much I intended to purchase. 

While I was looking the stock over I was offered a cigar. 

I purchased over $50 worth of stock from Carter Bros. 

That was in 1865, and I have traded with John Carter 

Co. ever since, with the exception of the short time he 

was out of the retail business, never but once giving an 

order for paper for the Chronicle elsewhere during the 

45 years it has been published. It was on this little inci- 

dent that our lamented ex-president Cook founded his 

story, entitled, “It’s not safe to judge the man or his purse 

by the coat he wears.” I hope I have not tired you with 

this little experience in purchasing stock; it was a lesson 

I never forgot, and no matter how poorly a person was 

dressed, or what his station, my patrons have always been 

courteously received at my office, and I have thereby made 

friends who have stood by me for years. 

Buying a Printing Office in 1865. 

But to return to the purchase of my outfit. I bought 

an Adams hand press for poster book work, and a half- 

medium “upside down” Ruggles job press; some of the 

older members of this association may remember what 

type butchers they were, as well as man-killers—they 

were known by both names. With these two presses, 

about 50 fonts of job type, 150 pounds of long primer and 

a dozen fonts of poster type I commenced business in 

March, 1865. My capital was all expended after purchas- 

ing the above material, therefore having no money with 

which to carry on business, and no reason to expect credit, 

as I was not known*to any paper dealers, I had to depend 

entirely upon receipts. I had fully decided never to give 

a mortgage on my Office, and to stand by the ship as long 

as the sheriff kept off. I continued on my career in 

spite of all obstacles, though many times running close 
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to the wind. I frequently had to solicit in neighboring 

towns, arriving home late in the evening, and laboring 

nearly all the night to complete the work which I deliv- 

ered in person next day in order to collect the money to 

pay for the stock for the next order. I finally secured a 

number of regular patrons in this way who afterwards 

sent their orders by mail, and did a good business, not- 

withstanding I was thandicapped by my neighbor of the 

Barre Gazette, who gave a reading notice of all auctions 

and entertainments, for which he did the job printing— 

something I could not do, and some went where they 

got the most for their money. He also used the col- 

umns of his paper to personally abuse me and my pa- 

trons, until finally, much against my wish, I was com- 

pelled to establish a newspaper in January, 1866. This, 

however, I did not undertake until I had consulted my 

friends and secured over a thousand subscribers. There 

was at that time neither patent insides or outsides, and 

no plate matter; the first was introduced a few years 

later on a pine wood base. I well remember what our 

late Brother Baldwin, then publisher of the Worchester 

Spy, said in commenting on the first issue of my. paper. 

In substance it was this: “A new weekly paper, the Wor- 

cester West Chronicle, has been started in Barre. It is 

well made up, neatly printed on good stock, and ably 

edited.” I was not the editor at that time. Continuing 

he said, “under ordinary circumstamces, such a paper 

might succeed, but with paper at 8 and Io cents per pound 

and most kinds of business paralyzed by the war, we 

should think the editor and publisher was crazy.” My 

neighbor of the Barre Gazette wished me the success I 

deserved, but predicted that the Chronicle would die in 

infancy. Brother Parkhourst, who had a few months 

before resurrected the Clinton Courant, in his notice of 

the new publication expressed the opinion that if it was 

conducted on the lines laid down in its prospectus it 

would be a success. This was the only encouraging notice 

I received from my brethern of the press. 

An Independent Paper and Clean, Honest Advertising. 

The motto I adopted was, “Open to All, Influenced by 

None,” and I promised not to insert advertisements of 

an objectionable character, such as “Errors of Youth,” 

“Pennyroyal Pills,’ and such like, neither should more 

than one-half the space in the paper be filled with ad- 

vertising space, and I have always lived up to these prom- 

ises. Not only out of principle, have I adhered to the last 

promise, but out of policy, believing that it was better 

to receive, I will say $2500 a year from 24 columns of ad- 

vertising than the same amount from 34 columns by reduc- 

ing my rates. I thad but one price for advertising, that 

I strictly adhered to; and when advertising was dull I 

took advantage of the occasion by putting in an extra 

amount of reading matter and soliciting subscribers on 

the strength of my paper giving a greater amount of 

reading matter than any other publication in the field. 

Two Subscription Prices. 

1 have always had two subscription prices, $1.50 when 

paid in advance, and $2 if not paid until the end of the 

year. This I have found a good plan, as it induced a 

great many to pay in advance, thereby doing away with a 

collecting agent, and when necessary to thave a collector, 

the extra 50 cents paid his commission. There is also 

another advantage in the two price system, you can com- 

promise with the delinquent, i. e., if he happens to be say 

six or eight months in arrears, by allowing him the dis- 
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count if he pays for the year he had entered upon and a 

year in advance. In this way I not only got a year anda 

third, or a year and a half in advance, but secured the 

subscriber for the second year, that otherwise I might 

not be able to retain. 

A Change of Location. 

In the fall of 1866 a number of Athol’s prominent citi- 

zens, having decided that a weekly newspaper would ad- 

vance the business interests of the place, appointed “a 

committee to select a publisher and offer him inducements 

to establish a newspaper in town.” When I was first in- 

terviewed on the question of moving my business to Athol 

I gave the committee no encouragement. I was doing a 

good business in Barre, but on further consideration, after 

consulting some of my friends who induced me to engage 

in business in Barre, I decided that if the Athol people 

called upon me again I would ascertain more fully what 

their plans were. In a few days I received a request to 

meet the committee in Athol, and I did so. Their propo- 

sition was to give me a sufficient amount to pay all the 

moving expenses of office and household effects and make 

up any other expenses I might be subject to by loss of 

time, etc., but I was expected to give security that I 

would continue to publish the Chronicle weekly as an inde- 

pendent family paper in the town of Athol for a period of 

three years, at least, to be not less in size or inferior in 

quality as to stock or contents, than it had been for the 

previous three months. Athol had previously had two weekly 

newspapers, one, Freedom’s Sentinel, the first number of 

which appeared Dec. 18, 1827, and the last on Dec. 14, 1829, 

in which the editor said: “This week we issue the last num- 

ber of Freedom’s Sentinel in Athol. It has been pub- 

lished two years, during which time the publisher has de- 

voted his whole time and attention to its editorial and me- 

chanical departments; and now he thinks he has an undoubted 

right to take a friendly leave to its patrons, and depart in 

peace, good spirits and with empty pockets.” The White 

Flag was the second venture in journalism in Athol, the 

first number appearing Sept. 7, 1850. The first year it was 

issued weekly, then only once in two weeks, and ceased to 

exist before the secondvolumewascomplete. The publisher, 

several years afterwards, informed me that the paper was 

intended to promote the ‘Christian Confederacy of Neighbor- 

hoods, and having accomplished its mission he saw fit to 

suspend publication. From 1851 until November 1866, Athol 

was without a newspaper, and in‘ making the third venture 

to establish a local paper the citizens were determined its life 

should be insured for at least three years, hence the reason 

for demanding a bond from me that I would continue the 

publication of the Chronicle for the time specified. I think, 

however, there were several times during the first three years 

that I was in town that those who contributed to my com- 

ing would have doubled the amount to have gotten rid of 

me. When I went to town they wanted an independent 

paper, but the trouble was it proved to be too independent 

for some of the politicians and repeatedly upset their plans. 

In removing to Athol I did not anticipate increasing my 

business. My object was to prevent losing the large patron- 

age I had been receiving from Athol and adjoining towns. 

In conclusion I will say that I have many pleasant recol- 
lections of events during my 60 years’ connection with the 

printing business, and a few sad ones, none I more deeply 

feel than the passing away of a large number of my news- 

paper associates. Of the number who organized the Mas- 

sachusetts Press Association I am the only survivor, and but 

one besides myself is left of those who formed the Subur- 

ban Press Association of New England. 
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O long as popular Govern- 

ment exists m this land, 

intended for 

information and_help- 

ful guidance of the people, 

will find politics a topic of 

leading interest both for the 

news and editorial columns. 

Every good citizen of the 

Wimted States, as. a 

must be 

newspapers, 

the 

SOV- 

ereign, interested 

in all governmental affairs, 

and there are few who do 

not read, both political news 

and political editorials, yet, 

politics should not be per- 

mitted to crowd out any of 

the other multitudinous in- 

terests of the people. The 

industries, agriculture, edu- 

cation, home life, health, good roads and all kinds of 

public improvements and social affairs and physical 

betterment, economic, moral and ethical conditions 

and the ways to improvement should have full treat- 

ment in proportion to their importance and promi- 

nence, from day to day, and most of these, in a coun- 

try ruled by the people, frequently involve governmen- 

tal action and must, to that extent, become political: 

questions. 

Personal politics have human interest and must not 

be neglected for the good of the public service, but 

either personal or partizan politics, that mean only 

the serving the individual interests or ambitions of 

office-seekers or the advancement of the ends of par- 

tizan bosses, should be avoided or treated as adver- 

tising and so indicated. 

a * * 

In its issue of October 29th, The Editor and Pub- 

lisher of New York gave, from leading newspapers 

in all parts of the- country, letters as to the outlook 

for business indicated by a comparison of present ad- 

vertising with that of last year. All showed a most 

satisfactory increase in advertising, indicating grow- 

ing business everywhere. Advertising is ever a good 

index to business or to the faith of men therein and 

faith or confidence and push make business. These 

reports afford good prospects. The practical faith 

that draws money from the pockets of experienced busi- 

ness men to pay for publicity and promotion shows 

that business is in the getting. 

aK *K 2K 

There are many things in this world that may have 

been dreamed of in some apparently wild or at least 

undeveloped philosophy that rests on apparently un- 

explainable phenomena. The Jews, nineteen centuries 

ago, marvelled over the great Teacher, saying: “How 

knoweth this man letters, having never learned.” The 

question was perfectly natural. To know one must 

learn, yet artists, musicians, orators, poets and mathe- 

maticians, frequently, seem to have been born such, 

or to possess so great powers or knowledge, yet never 

having learned through instruction, as to be unex- 

plainable, by any of the known laws of heredity or 

Nature.. Explanation has been sought on the theory 

of the transmigration of souls, or minds. Blind Tom 

was the wonder of the past century. There are ever 

unexplainable wonders of unusual natural endowments 

and adaptation. 

There was raised on an Oregon farm, without any 

instruction in drawing, a boy, whose work as a car- 

toonist attracted and created the 

Pacific Coast from the very first. 

and immediately won a national reputation. 

work the leading metropolitan dailies 

contended. We speak of Homer Davenport, from 

whom we published an illustrated article in 1897, 

telling of his ideals and methods and showing some 

of his work. He today stands at the head of his 

calling, and the Publishers Press of New York an- 

nounce that they, as a drawing card, have secured his 

exclusive services. A cartoonist ranks in character 

with the editor, only he tells his thoughts in pictures 

instead of in words, and makes a quicker, deeper, 

more pleasing and lasting impression. Davenport car- 

toons have been political and have exerted no small 

It is stated that he will now devote his 

The Editor 

much interest on 

He later came East 

For his 

immediately 

influence. 

pencil to social questions and reforms. 

and Publisher of New York says of him: 

“Tt would not be at all surprising if Davenport in 

his new field would exert great influence. His work 

is particularly of the story kind, educational and mili- 

tant in type. With a few strokes of the pen he can 

tell the strongest story and point a more powerful 
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moral than could be conveyed in a book. Now that 

he is definitely to apply that power along definite, 

systematic lines, the result should be impressive. 

ok * * 

On November 5th the Northwestern Agriculturist 

of Minneapolis, Minn., issued its annual Thanksgiv- 

ing Number and showed on its first cover page, a 

splendid specimen of an ideal turkey in red and bronze. 

The editor and publisher believes in timeliness and ap- 

propriateness. The paper is a weekly, but issues one 

number each month of complete magazine form in cov- 

ers, and these covers, of which we have heretofore re- 

produced specimens, are of high artistic beauty, and 

nearly, if not always, adapted to the month of issue. 

They have to do with the showing of farm views,— 

flowers, fruits, fields and harvest scenes, and so on. 

It was not of these things that we intended especially 

to write, though they are not without value, but, the 

rather, of the editorial, of Editor P. V. Collins, on 

“Thanksgiving,” which he makes strong, and to which 

he gives pathos by contrasts. He speaks of the suffer- 

ings by the pioneers in Northern Minnesota who, 

after years of hardships and toil, lost their all by the 

forest fires; of the farmers over much of the Dakotas, 

who have toiled in vain this year, for the drought and 

heat destroyed their crops; of deaths and other calami- 

ties suffered by the people in the regions covered by 

his paper, and then writes: . 

We shall find Gratitude amongst the fire-victims of North- 

ern Minnesota, for they have not so soon forgotten the hor- 

rors from which they, and perchance their loved ones, have 

escaped. They are not in dispair for the future is yet be- 

fore them. Friends have been drawn to them. They have 

found more kindness and sympathy in this old hard world 

than they had supposed it contained. They have oppor- 

tunity and courage and hope, thank God. Why, to them 

Thankgiving Day will be richer this year than it ever was 

before, for their experiences have been deeper; they have 

sounded the depths of life more profoundly than ever. 

Thank God for life, for strength, for friends, for loved ones 

spared. 

Drought-stricken farmers of the Dakotas! Is every- 

thing gone? Have you nothing at all left? There are 

thousands of families in the cities starving. Are you starv- 

ing? We seldom hear of farmers actually hungry, thank 

God. The land that did not produce, this year—is it not 

summer fallowed, rich in fertility for next year’s crop? 

Shall we despair because one crop in ten is short? The far- 
mer whose own farm this year failed, can find employment 

and food, if he is willing to work for others. Thank God 

for the opportunities of life and health and manly struggle. 

Yes, there will be Thanksgiving Day this year in the dryest 

of the drought region. 

And what of the sick? We have seen never such peace 

and serenity outside of the sick room as we have some- 

times found in it. Weakness only demonstrates that when 

our own strength fails there are arms of love reaching out 

to hold us, “and when thy father and thy mother forsake. 

thee, then the Lord will take thee up.” 

An so, into many a heart bowed down in disease, there 

will come the sunshine of a great gratitude, for loving 
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friends and a sustaining hope. There will be Thanksgivy- 

ing Day in the sickroom, this year too. 

Why, the more we think about Thanksgiving Day, the 

more it appeals to us, for its rich significance, It marks 

the close of a year’s toil upon the farms. It is distinctively 

a farmer’s feast day. It was established by the Pilgrims as 

a day to celebrate a good harvest after a year of dire dis- 

tress and hunger. It is thus a farmers’ celebration. We are 

proud to know that it is distinctively an American institu- 

tion. If we had no other pride in our country, we would be 

proud that of all the countries of Christendom, ours is the 

only one that has set apart, nationally, a day of Thanks- 

giving. It makes us proud as Americans to humble ourselves 

before the great Giver and confess that though “Paul may ~ 

plant and Appollos water, it is God that giveth the increase.” 

What a grand significance the day has, then, that, through 

the four centuries since our pilgrim forefathers first feasted 

and thanked God for the harvest, the custom has been kept 

up here by the nation which they founded. 

And so the real, genuine thanks-givers this month will 

probably not be the speculator who “made” $50,000,000 this 

year on a lucky investment, nor the strong man who tilled 

his soil and garnered forty bushels of wheat to the acre, as 

did many a Minnesota farmer this year. If we look for 

Gratitude let us not expect to find it in such abundance in 

the homes of Prosperity—unless those homes have hereto- 

fore been passed through the fiery furnace of trial and 

have learned the priceless lesson of dependence upon a 

higher Power than their own strength or wisdom. 

We have given this not so much on account of the 

day and its meaning—of which Editor Collins has so 

edifyingly, intelligently and inspiringly treated—as be- 

cause of the true spirit manifested and the wise coun- 

sels and consoling admonitions found therein. It is 

not the part or province of the newspaper man to 

foster sorrows, to bring gloom, doubt, or discourage- 

ment, but ever to look on the brighter side, to show 

the silver linings of the clouds of grief and disaster, 

to encourage and to point the way to hope, to accom- 

plishment and to success. There is no profit for this 

life nor for the life to come, for the individual, the 

community or the state, in dwelling on sufferings, 

sorrows, sins or outbreaking crimes, only as these may 

be used to give greater fortitude, greater appreciation 

and wiser use of the opportunities and blessings that 

remain, or to help to fortify against temptation, to flee 

from the evil and to seek the good. If we remember his- 

tory aright, the first Thanksgiving in this country was 

first appointed as a day for fasting and prayers for mercy 

and succor, but the fasting was turned into feasting 

and the prayers into joyful praise. It is well when 

we can find by means of calamities the ways of deeper, 

more abiding thankfulness and, out of weakness and 

wickedness, of the past, can gather strength, wisdom 

and righteousness for the present and the future. 

* * x 

We do not sympathize with the view of the Postal 

Department authorities, that to cease competition with 

printers and the building up of a great monopoly in 

Dayton, Ohio, is simply a matter in the interest of a 
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trade or of the members of printing and allied call- 
ings and against the interest of the public, but we cer- 

tainly, with all other good citizens, are wholly in ac- 
cord with and heartily commend the efforts that are 

being made to put the Department on a business basis 

and to do away with an unnecessary deficit. We 

earnestly hope, now that election is over, that the good 

work of reform will be carried forward, in all gov- 

ernmental departments and in Congress, until the three 

hundred millions of annual waste, which Senator Al- 

drich, who was in a position to know, declared to ex- 

ist, will be saved to the people, to the advance of hon- 

esty, as well as of honest thrift and good citizenship. 

Dishonest gain, or the receiving money that is not 

honestly earned, is not only demoralizing but is noth- 

ing more or less than stealing, and is not profitable, 

in the end, to the receivers of the stolen money even 

though they number tens of thousands, and are scat- 
tered in every section of the Republic. It is time to 

abolish or to guard “Uncle Sam’s Pork Barrel.” It 

is no excuse to say that all sections receive their share 

of the “pork.” The wider the distribution of the 

“pork” the more general is the corruption and the 

greater is the danger to good government, to liberty 

and law. The people who receive benefits from a use- 

less appropriation, or are the beneficiaries of graft, are 

participators in the crime of robbing the Government, | 

and if the people expect public officials, members of 

legislatures and of Congress to steal for them, they can 

not expect but that they will steal for themselves. 

The principle, stated in the Maverick branding story 

of Theodore Roosevelt, is universal. The plan to 

steal an unbranded calf on the range, by proposing to 

put on Roosevelt’s brand, led to the discharge of an 

employe, on the ground that one who would steal for 

his employer would steal from him. Theft is not made 

honest because it is made general; vice would not 

be made a virtue even if all people practiced the vice— 

ruin and anarchy would only the more surely and the 

more quickly be the dire result. The people have be- 

come aroused to the importance and necessity of hon- 

est, efficient administration of all governmental affairs, 

and there is another election coming in 1912. 

hi si ni! 2k 

The publishing of a newspaper is not a mere mer- 

cantile business. It has a higher function than of 
merely buying and selling news. That journalism has 

ever been viewed from so low and sordid a stand- 

point is due to the prevailing commercialism of the 

age, but that commercialism, as a ruling force, is 

losing its power. It never has entirely ruled the news- 

paper press, though it must be admitted, that its in- 

fluence has been hurtfully great. Very few newspa- 

pers have entirely lost or ceased to exercise their high 

function as monitors of the people, leaders in the 

cause of good government, of improvement in morals 
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and economic conditions, and matters of sanitation, 

education, industrial advancement and physical im- 

provements. Partizan politics have not received the 

absorbing attention given thereto in the past, but this 

has been largely owing to the fact that no great moral, 

social or economic questions have divided the parties 

of late years. The newspaper has not been called 

upon to fight for deep convictions and opinions, but 

there is a revival of civic zeal and righteousness that, 

while aroused by real leaders in the different States, 

has found quick support in the newspapers. There 

has been such a rapid growth in newspapers, that 

there have not been enough able, well-equipped men, 

of high training, to keep up the high standards in the 

editorial columns that should prevail. A new demand 

for this kind of work is finding a supply, and the at- 
tention that is being given in schools and universities 

of high degree—in an atmosphere of high attainment 

in all human knowledge and especially in the branches 

that touch upon human well-being, ethics, sociology, 

government and related branches—is preparing edi- 

tors, writers, reporters and publishers to meet the in- 

creasing demand for highest ideals, knowledge, con- 

scientious convictions and noble purpose, fitted for 

leadership. The magazines were first to take the 

higher grounds, during the past years of the too great 

rule of commercialism, and to discuss moral, social, 

industrial and governmental questions from the view- 

points of human rights and needs; civic righteous- 

ness, purity of life and the square deal, to the subordi- 

nation of the literary character and the sentimental 

stories. Such magazines have gained in circulation by ’ 

leaps and bounds, jumping their subscription lists 

from the ten thousand point to the hundreds of thou- 

sands, the million or million and a half. Their suc- 

cesses have shown the demand for character, earnest- 

ness, the humanitarian, patriotic, apostolic, militant 

spirit, with convictions, and sympathies, and the wis- 

dom and zeal to promulgate, exploit and defend them. 

The colorless negative, or negeigible man, void of the 

broadest sympathies and highest purposes, is out of 

place in the newspaper calling today. National life 

has changed within a decade, and has changed for 

the better. The highest ideals are at a premium. 

Social and educational, political and commercial con- 

ditions are rapidly changing and must change for the 

salvation of all the people. This is becoming an age 

of humanity, of humanitarian views and feelings, of 

practical fraternization and benevolence. Selfish, con- 

centered, money-getting is at a discount and while 

wealthy men will doubtless continue their accumula- 

tions, they will be forced by all-prevailing public sen- 

timent, by their own awakened consciences and by 

wise laws, to make their wealth subordinate to the 

rights and well-being of their fellows. There is com- 
ing a new enfranchisement of man and a revival of 

human rights and the press must lead in that en- 

franchisement, in that revival. 
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How Printers Make Trouble for Them- 

selves 

AN OVERTRUE STORY AS TO RUSH JOBS. 

T is one of the peculiarities of human be- 
ings, when they conclude that they want 
a job of printing, to think they want 
it the day before it is ordered. After the 
order is placed and an early delivery 
promised, other things crowd in, demand- 
ing attention and care or calling to pleasure, 
and the haste is forgotten, and even after 

the printing is delivered — at great added cost 
and inconvenience to the printer — very frequently 
itis not-used for days or weeks: Its up to the 
printer to ascertain whether the immediateness of the 
want is real or imaginary. One good way is to in- 
form the customers that there will be, of necessity, 

an extra charge for rush work. Many times this 
statement will reveal the fact that the man who is in 
such a hurry, can easily wait to save a dollar on a 
job. 

The following, however, on “The Front Office and 
Rush Jobs,” by J. L. Frazier, in The Practical Printer, 
of St. Louis, contains so many well put points on, and 
facts as to the woes attendant on rush jobs, that we 
feel that it is not only worthy of republishing, but that 
its effectiveness, as a reminder of faults and the means 
for saving from loss, admits of no improvement :— 

“Yes; you can have your envelopes this afternoon,” 

said the Boss, as he filled out a tracer for five hundred 

number tens for the probate judge. 

Ten minutes later Skinem, the clothier, came in with 

a bundle of copy for a quarter-sheet poster. Skinem 

talked the Boss out of all the profit and wound up by 

saying that he would take the job across the street if 

he could not have five hundred of the posters by four 

o’clock. 

The bookkeeper at the same time was promising one 

thousand letter-heads by three o’clock to the missionary 

society, the secretary of that organization having used 

the last one, so she said. 

That was not all. Down the street the solicitor was 

taking an order for a thousand bill-heads to be delivered 

at five o’clock. 

The foreman, back from lunch, had laid out several 

jobs for Tripp, the job man, and the two jobbers and 

the pony were humming along at a high speed on long 

runs. The 12 x 18 had a big half-tone form, on which 

the pressman had spent two hours making ready. The 

make-up and the ad man had all they could do to get the 

paper to press on time and were going along at a lively 

clip, too. Dobbs, the foreman, went the rounds to see 

that everything was running smoothly and then settled 

down upon a high stool at the twelve-point case to help 

the ad man through the rush. 

Footsteps! Loud, louder! 

“Dobbs,” said the Boss, “here are some jobs. This 

one must be out this afternoon. This one must be out 

this afternoon. This one must be out this afternoon,” 

etc. The Boss was all a-flutter over the prospects for a 

fine business. “Give ’em fine work, Dobbs: want to hold 

their business.” 

Poor Dobbs! 

He was a backward fellow who thought more than he 

talked and worked harder than he thought. The Boss 

was six feet tall and of influential mien. So, of course, 
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it was with no little stuttering that Dobbs managed to 

say, “Can’t possibly do it, Boss.” 

“Can’t!” stormed the Boss. “Can’t never did anything. 

Why can’t your” 

“Well, er-er-er-r-r-r you see Jinks and Johnny have 

all they can do with the paper and then some. Tripp 

might set up a couple of those jobs in time to get them 

out when promised. If I do that I will have to tear 

those jobs off the press and make them ready over again. 

The job work’s been so rushin’ most all the type’s up 

and we’d have to pull sorts and waste time in a dozen 

ways. Wouldn’t it do to let these jobs go over till. that 

half-tone job is off, anyway ” 

“No; of course not; got to keep my word. Get ’em 

out.” With that the Boss walked back to his private 

office and dictated a long letter to a type foundry de- 

manding to know why that institution had not prepaid 

express on five pounds of spaces which had the unique 

distinction of being the only new equipment he had pur- 

chased in two years. The letter written and on its way, 

he ground out a flowery editorial on the great work 

being done by the local humane society in the matter of 

preventing cruelty to animals. 

Dobbs scratched his head. He gasped for breath. He 

started Tripp on the quarter sheet. Then he rolled up 

his sleeves and set the probate judge’s envelope corner 

and the letter-heads for the missionary society. He or- 

dered the feeders to pull their jobs and get the envelope 

and letter-head ready. He took a good deep breath be- 

fore setting his stick for the bill-head. ’Twas well that 

he did. The name of every item carried by the institu- 

tion was written on the copy. Six Point! Poor Dobbs! 

The agony finally over, he went to Tripp’s assistance. 

The old-timer was wearing out tweezers, type and nerve 

centers in an effort to pull enough sorts from standing 

jobs to get a start on the quarter sheets. 

Footsteps! Loud, louder, loudest! 

“Got that half-tone job of Jones’ ready?” 

It was the Boss talking. The job had been side- 

tracked, and so Dobbs told the Boss. Dobbs had pulled 

two q’s from it to get out the bill-head job. 

Jones was hot, but the Boss was hotter. 

Six o’clock finally came. The boy had taken the mis- 

sionary society letter-heads to the secretary’s home, only 

to find the worthy madam gone. She called two weeks 

later and apologized for having found an extra pad at 

home. The probate judge was not in his office when 

the boy called with his envelopes. ‘Gone fishing,’ the 

sign on the door said; “back in two weeks.’ The bill- 

head customer ‘phoned when half the order had been 

run and demanded that “Queensware” be added to the 

lines carried. He was considerate enough to allow poor 

Dobbs an extra day to get out the job. “Didn’t need ’em 

very bad, anyway,” he said. The quarter sheets were out- 

on schedule and everything was smooth but Jones and 

the Boss. They were rough. Poor Dobbs! 

Dobbs was offered a better job in a few days. He ac- 

cepted it. Then he shuffled into the sanctum of the boss. 

“Goin’ to leave,” said Dobbs. 

“What!” The Boss was astonished. 

“Yes; goin to leave.” 

“Why?” The Boss grew pale as he asked the ques- 

tion. 

“Well, if you really want to know, it’s because the 

shop is all ‘out of sorts.’ ‘Sorts’ is type; and if you ate 

going to do business as she should be done another press 
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would come in handy. Can’t do business with a lot of 

junk. Good-bye.” 
Poor Boss! 

Comment is scarcely necessary, still, so negligent 
are the most of us that we permit, through inattention, 
or the leaving the mechanical department of our offices 
to others whose wants and suggestions are too fre- 
quently ignored (or neglected) that the truths of this 
printing office parable cannot be too often repeated— 
we can scarcely be too often reminded of our neglects. 

Reiteration seems to be the only way to bring the 
mind up to the psychological condition that in student 
days used to be termed the “sticking point,” when the 
suggestion or thought becomes the “I will” and the 
“T will” passes into accomplished deed. 

We all theorize and declaim about the necessity of 
backbone, of firmness in taking and promising work, 
so that all work can be turned out as promised and 
without any added cost that is not fully provided for 
in the price given, yet, in our anxiety to please, to get 
work, to meet even the unreasonable demands of our 
customers, we make promises that cannot be filled 
without loss, if at all, and permit others to fix our 
prices. Rush work hurts in a score of ways, and like 
overtime, should be charged a price and a half or 
double price. It prevents keeping up with the dis- 
tribution of dead jobs, necessitates taking off and put- 
ting back jobs on the presses, the hunting for sorts 
and pulling letters that must be replaced. All this 
means doing work over, increased cost on every job, 
loss of time that cannot be charged and discourages the 
office. Presses are idle, pressmen and feeders, forced 
to wait for the fixing of the type in the forms—the 
replacing of pulled letters, and the replacing of pulled 
letters is often forgotten, causing the spoiling of jobs 
and necessitating doing work over with a heavy loss in 
stock spoiled. In small offices where compositors are 
required to act as stone-men and to distribute the type, 
the loss is even greater than in large offices where 
there is a more economical division of labor, and a 
man is not compelled to drop a piece of composition 
commenced to fix a form and then come back to the 
work, to commence all over again. 

The lack of an adequate supply of sorts has been 
told and emphasized hundreds of times, yet, in thou- 
sands of offices, this want has never been supplied, and 
proper equipment has been neglected. It is much 
easier to get along with what one has than to buy new 
or to investigate and get machinery adapted to the 
work to be done. Machinery costs money, but good 
machinery, that gives increased production, is much 
cheaper than are men. All these things are indi- 
cated in the foregoing story, that teaches so forcibly 
by comparison, and much more that is of practical 
value is suggested, but we have written this much by 
way of reiteration and enforcement, in order to 
deepen the impression, make it more lasting, hoping 
that performance—that will bring profit and satisfac- 
tion to many offices—will be the result. 

Character in Advertising 

The following from an address by John N. Hig- 
inbotham, of the National Biscuit Company, before 
the Associated Advertising Clubs of America, de- 
serves reading, remembering and careful treasuring 
and conscientious consideration by every newspaper 
man who is fortunate enough to have an awakened 
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conscience and wise enough to be guided thereby; 
who prefers permanent to ephemeral success, and 
character and a good name to immediate profits: 

Deceiving the public is a sin that destroys itself. It would 

not enjoy even its own brief span of life were there not 

a small audience of readers studying to get the best of 

someone else. It so frequently occurs that the victim of 

such schemes is animated by the same motives minus the 

craft of the perpetrator. A large percentage of the men 

who are slugged and robbed in our cities meet their fate 

in localities where they have no legitimate business and 

generally a long time after business hours. They disregard 

that wise saying from the Koran: “If you can’t be good— 

be home early.” I would be willing to pay from my wife’s 

allowance, small as it is, the doctor’s bills of all the men 

who are slugged or robbed on their way hone from prayer- 

meetings. 

In much the same way, the man who falls for a gold- 

brick advertisement is in nine cases out of ten looking 

for the best of it and foolishly selects the philanthropist 

who advertises one hundred per cent. returns on your invest- 

ment the first year. Dooley has said a lot of good things, 

but he never said a truer one than this: “No man is too 

smart to be buncoed; but some men are too honest.” 

Advertising men should scan their clients just as a lawyer 

should—and does not. In a way the profesions are analo- 

gous. The great reading public is the jury and the merits 

of the advertised article are on trial. The advertiser would 
do well to study Greenleaf on Evidence and learn how to 

array his facts and arguments most convincingly. Most 

of all, he must learn that the greatest confession of weak- 

ness is to abuse the other side and the next greatest sin 

is to imitate your competitor. 

The man who knowingly writes and designs an adverttise- 

ment for the fraundulent concern is furnishing his unprinci- 

pled principal with his main missing ingredient, brains, or that 

something “just as good as” brains, viz: plausibility. 

It is no excuse to say that someone else would do it if 

you did not. That has been the cover of the retreating 

offender with the single exception of Adam since the world 

was created. And Adam did the best he could by blaming 

his fault on the only other biped in the Garden at the time 

It is no excuse to say that someone else built the trap for 

the unwary. The man who writes a clever ad, and the man 

who publishes it, furnish the bait without which the trap 

would catch no victims, 

Publications should scan their advertising columns closely. 

The implied endorsement which is given to an advertised 

article or scheme by its appearance in a high-class maga- 

zine or newspaper is more potent than editorial approval 

for -more people read the ads than the editorials. It takes 

courage to refuse good money from bad sources, but your 

profession is no more excusable when it yields to this form 

of temptation than is the doctor or the lawyer and should 

safeguard its honor as zealously. 

Do not be misled by the will-o-the-wisp, temporary suc- 

cess. Success that is temporary is not success. I have known 

men whose first step in taking charge of the advertising de- 

partment of a publication was to cancel twenty percent. of 

its advertisements. In every case this loss was overcotne 

within twelve months and before the second year was ended 

the advertising department showed a big gain. And this 

was real success for it was permanent. You can make a 

peat bog in one wet season, but it takes centuries for nature 
to crystallize a diamond into shape. 

When a publisher or an advertising man (and this in- 

cludes writers of advertisements) is tempted with a big 
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bundle of questionable business, he must choose his partner. 

Either he must defend his readers and offend the confidence 

man or he must enter into a short-lived conspiracy to de- 

fraud the public. An ad is known by the company it keeps 

and a company is known by where it keeps its ad. Mere 

circulation does not tell the whole story. Some widely-cir- 

culated-at-a-nominal figure publications have but one argu- 

ment in their favor as advertising mediums and with char- 

acteristic short-sightedness they never offer it, viz: their 

literary pages are so unreadable that their subscribers turn 

to the better written and better illustrated advertising col- 

umns for relief. 

Now, it may be asked, if only the unworthy are caught 

by fakes and the fakes soon die, why worry over the matter. 

In the first place, some of these traps catch the careless 

and ignorant, and it is the business of organized society to 

protect the weak against the strong. In the second place, 

few of us are so good as to be temptation proof to every 

siren’s song. Combining the careless and weak with the ig- 

norant gives a sufficient clientele to furnish ample remun- 

eration to the get-rich-quick operator. And while it is true 

that these schemes are ephemeral, the schemers live long and 

incubate industriously. Sometimes their paths are as. de- 

vious as those of the colored boy arrested and. found guilty 

of stealing chickens. After serving jail sentence he was met 

on the street by a neighbor. 

“Well, I see they got you at last, you black rascal.” 

“Wot you talkin’ about boss?” 

“That chicken stealing case.” 

“All right. I dun took my medicine, but I could have 

proved an alibi.” i 

Why didn’t you do it?” . 

“I thought I bettah not. But I could ha’ proved dat 

de night I was accused of stealing’ chickens, I was in 

another county stealin’ a hoss.” 

“Nonsense! 

The remedy for these fake advertisers is largly in the 

hands of the gentlemen assembled this week in Omaha 

and with the publishers who more and more are estab- 

lishing a rigid censorship over their advertising col- 

umns. 

Human nature is very much alike in all trades, professions 

and countries. The man who goes to the city and buys a 

Sky-scraper in the downtown district for a song from some 

man who does not own it, has a twin brother in the city who 

pays several hundred dollars an acre for fruit land that he 

has never seen, five’ dollars down and five a month until the 

Democrats elect another president. There are men who 

would buy foot-warmers for use in Hades if they could give 

their notes for them. If you wanted to start a pin factory 

you would find just as many pin heads on State street in 

Chicago as you would in the country grocery. If a man 

is crooked he will be a crooked lawyer, doctor, preacher, 

or advertising man. No business can make a crooked man 

straight and no man can make a straight business crooked. 

He may be as twisted as a corkscrew but the business hé 

follows is not bent in the slightest in the eyes of discrimina- 

ting men. 

I suppose there is less crookedness in the advertising 

profession than in some of the others because it takes more 
intelligence to be an advertising man than to be almost any- 

thing else, and the really intelligent man is never crooked. 

An unprincipled man may be rich or temporarily popular but 

he cannot really be intelligent or he would know that crooked 

methods never procured that one boon, beside which all 

others fall, in the one word—satisfaction. Without this sat- 

isfaction all your other results are as sounding brass and 

tinkling cymbal. And it must be the kind that won’t come 
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off, the vatiety that remains with you when the light is 

extinguished and you crawl into bed in the dark with noth- 

ing in sight but your staring conscience. 

Connecticut Editors Meet 

One of the Most Profitable Sessions Ever Held. 

The joint quarterly meeting of the Connecticut Edi- 

torial Association and the Associated Dailies of Connecti- 
cut, held Monday afternoon, October 24th, in the Hotel 

Garde in New Haven, was not only the best attendéd of 

any fall meeting held in several years, but was enthusias- 

tically declared by all present to be the most practical 

and helpful from the nature of the addresses of any meet- 

ing since the associations were affiliated. Members were 

present from Waterbury, Hartford, Stamford, Greenwich,. 

Manchester, Putnam, Bristol, Thompsonville and New 

Haven. 

On behalf of the associated dailies, who furnished’ 

part of the program, William H. Lee, of New Haven, 

president of the National Typothetae, gave a most inter- 

esting and valuable talk on the work the association is 

doing for the printing trade throughout the country, és- 

pecially in the establishment of cost systems, by which 
the job printers of any city’ are enabled to unite on’ uni- 

form prices for the work—-prices fair to them and fair 

to their customers. He gave a most illuminating view 

of the work which the association is doing for the gen- 

eral improvement of the trade everywhere, referring inci- 

dentally to the Winona trade school at Indianapolis,’ 

where young men who would learn the business from the 

bottom up can get more in a year ‘than they could in 

five under the old apprenticeship system, and on a*much 

broader and less expensive scale. In closing Mr. Lee’ 

touched on the position which the farmer, and especially 

the dairyman, holds in Connecticut, and reminded his 

hearers that all business and industry in the state depends 

on the farmer’s prosperity. The far-seeing editor, then; 

will. use his best influence to’ encourage and help the 

farmer, not forgetting the needs of ‘the excellent ‘state 

agricultural college at Storrs. 

On behalf of the Editorial Association, DeWitt G. 

Saltsman ° of the advertising staff of the New’ Haven 

Register, spoke on the general subject of advertising, ‘es- 

pecially as applied to the field of the weekly. It was an 

able and ‘practical talk, and was keerily appreciated by all 

present. ‘Mr. Saltsman showed some of the substantial 

and swift results of the proper sorts of advertisements in 

his experience, and how he had been able to demonstrate 

their value to some reluctant advertisers. He especially 
emphasized the value of using space in which something 

could be said, and saying something in it that would 

compel the attention of readers and suggested how the 

weekly publisher could educate his advertisers in this re- 

spect. "He dwelt especially on the possibilities of the Con- 
necticut weekly field for thé foreign advertiser, and of 

how the weeklies might unite to secure more of this ad- 
vertising, and at better rates than they are now getting. 

The direct outcome of Mr. Saltsman’s talk was the 

passage of a vote that the president appoint a committee 

of eight, one for each county, to investigate the advertis- 

ing situation among the weeklies of Connecticut, with -a- 

view to arriving at the establishment of an equitable sys- 

tem.of rates on some basis of uniformity, said committee 

to report to the annual meeting in January. It was also. 

voted that the president appoint a legislative committee 
of three members. 
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EVIEW OF JOB PRIN 

HAVE an automobile circu- 
lar which comes to me with- 
out an imprint, so that I am 
unable to give personal credit 
for its good qualities, and 
likewise cannot attribute its 
faults to the proper source. 
These latter, however, are 
not numerous, and I think I 
shall call attention to but 
one. Possibly even this is 
not a fault, yet it appears to 
me like the addition of orna- 
mentation without anything 
to justify it, which I have 
spoken of in these pages a 
number of times before. I 
am reproducing herewith the 
first page of the circular, 
this being the page on which 
the fault appears. I believe 
that it is scarcely necessary 
for me to say that I refer to 

the two so-called ornaments at each end of the line, 

“The American.” I am not sure how this page will 

ave J Ub : I 
“4 Gar For The Discriminating Few” 

NN nt 

: Tn Nine Models for Nineteen-Hleven 

: 7 te 1911 American is the result of many years of successful 

U _ deyelopment and evolution of a type of high powered, safe, 

reliable and distinctive motor car. 

@ Realizing that ultimate success 1s dependent upon complete 

efficiency and perfect attention to detail, the manufacturers and de- 

signers of the 1911 American present a car which is the outgrowth 

of thorough trials and tests under the most exacting conditions, and 

which stands pre-eminent in its field. 

@ Few changes will be made from 1910 models and these are 

largely refinements of detail. The 1911 American is offered to a 

discriminating public as “‘America’s greatest Gar. 

show up in the half-tone reproduction, but in the or- 

iginal these. ornaments and the heavy ruling are in 

orange, while the type matter is in black. I see abso- 

lutely no reason for these ornaments having been used, 
unless it was to give the upper part of the page a heav- 
ier appearance to balance up for the illustration be- 
low. I do not believe this was necessary, however, 
inasmuch as the illustration is largely in brown, so that 
it does not overbalance the black type matter above 
it. If there was any doubt in the matter, there are 
other ways in which a balance could have been secured 
aside from the addition of these excrescences. For 
instance, another heavy rule might have been run at 
the top, above the line, “The American.” Beyond this 
one fault I scarcely see anything to criticise, and much 
to commend. The pages are handsomely gotten up 
and excellently printed on heavy paper. Many print- 
ers would not approve of the use of an orange ink for 
sub heads in connection with text matter in black, but 
in the present instance it looks well enough and I am 
willing to let it pass without criticism. 

SS 

One of the souvenirs from the second cost con- 
gress at St. Louis, which I was sorry to be unable to 
attend, is a notebook given out by the Philip Ruxton 
Co. It consists of a strong cloth cover, elaborately 
printed in Ruxton’s ink. Inside of one leaf is a pad 
of scratch paper. The other leaf contains a pocket 
into which notes can be placed for safe keeping after 
they are written and torn off from the pad. And 
such a congress would, I imagine, prompt one to make 
detailed notes of the proceedings, so that a souvenir 
of this kind would prove acceptable, indeed. 

SS pay 

I have from the Carson-Harper people of Denver 
a little book for the Denver & Rio Grande Railway, 

entitled “The Farm Lands of Colorado.” This book 

is apparently gotten out to distribute to farmers with 

a view to inducing them to locate along the Denver & 

Rio Grande system, and it emphasizes a fact which 

frequently happens to come to my attention, that print- 

ed matter gotten up to send to farmers is very often 

printed in a most economical manner. I know of com- 

panies who will spend almost any amount of time and 

money in the production of high class printed matter 

to appeal to other classes of people, but who will be 

satisfied with cheap printing and poor paper when 

it comes to literature to distribute among the farmers. 

This I believe is all a mistake. The majority of far- 

mers in the country have just as keen an appreciation 

of the better grades of printing as a good many men in 

business and the professions. The farmer has passed 

the log-cabin stage in most sections of our country; 

nor is he living in sod huts and barely getting enough 

money to buy the scant necessities of life. The farrner 

has leisure to improve his mind and to enjoy himself. 

He has automobiles and other things which many of 
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us would not have time to use if we owned them. I 
hope in a very few years to see a decided change in 
this matter, for I believe the farmer is deserving of 
good printing, and ought to have it. 

DS D> 

This letter head has come to me in a round about 
way, but I like it so well that I am anxious to repro- 
duce it. It might well serve as an example of neat- 
ness and simple typography to many of the friends 
of this department who send in elaborate compositions 

NEW YORK OFFICE 

Suite 1171 FirrH Avenue BuiLpinc 
"Phone No. 3237 Gramercy 

Mationaf (brinter-Zournafist 

of a tint back ground for catalogue pages. A back- 
ground of this kind in some cases is very desirable, 
especially when a large number of cuts are used of 
different sizes, this back-ground helps to square out 
the pages and makes them look more uniform. When 
well printed, it is always a really decorative feature 
in itself and is to be reccommended where the cus- 
tomer desires to stand the expense. There is one 
thing, however, which must be observed, and that is 
that the tint should be of a uniform shade on all the 

PITTSBURGH OFFICE 

1001 DiaMonp Bank BuiLpInc 

Edward Stern & Company, Inc. 

Printers : Engravers 

140 Norru SixtH Street, PHILADELPHIA 

Cable Address. *' Sternprint"’ 

which are so worked out as to fail entirely of the de- 
sired results. The letter head here shown is entirely 
in green back with the exception of the initials o° the 
words “Printers” and “Engravers” which are in red. 

> D> 

I have from the Bazner Press, Chicago, another 
musical catalogue with a carefully composed title page 
which I am here showing. The inside pages are 

COLUMBIA 
School of Music 

196 Oe. HA) Season 

Incorporated under the Laws of 
the State of Illinois 

CLARE OSBORNE REED 
Director 

LUDWIG BECKER 
GERTRUDE H MURDOUGH 

Assistant Directors 

JESSIE B HALL 
Business M jnager 

LILLIAN QUEALY Registrar 

Clare Osborne Reed Estelle Bracket! Phelan 

Founder 

Ohio Building, 328 Wabash Avenue 

Southeast Corner Congress Street 

CHICAGO 
Telephone Harces on 2580 

also very carefully done, and the press work is abund- 
antly satisfactory, making a piece of work which is 
practically beyond criticism. 

yS+> > 

A recent catalogue which has come to my desk 
prompts me to say a few words in regard to the use 

pages. The catalogue I have before me, which is 
otherwise a very high class production, is marred by 
the fact that this one precaution has not been observed. 
Some of the pages scarcely show the tint at all, while 
others are very heavy, not allowing the printed matter 
and illustrations to stand out as they should. It 
takes a first-class pressman to watch a matter like 
this and turn it out satisfactorily; but it is a class of 
work which should not be undertaken at all unless a 
first-class pressman is at hand to look after it. 

Syn 

Warren S. Dressler, Camden, N. J., has followed 
out my suggestions in the September issue, and has re- 
set the card which I criticised at that time. He is much 
pleased with the result and so am I. Am showing the 

A. J. MEDLAR CO., 
HIGH GRADE 

Biscuit MANUFACTURERS. 
1426 TO 1434 FAIRMOUNT AVENUE. 

PHILADELPHIA 

PRESENTED BY 

E, B. MORRISON 

Original 

two cards herewith. These reset specimens of Mr. 
Dressler’s are always interesting and I am glad to get 
them. Another one is also sent, though this is 
reset along Mr. Dressler’s own lines and not from any 

A. J. MEDLAR Co. 
5 HIGH GRADE 

BisCulIT MANUFACTURERS 
1426 TO 1434 FAIRMOUNT AVENUE 

PHILADELPHIA 

PRESENTED ey 

E. B. MORRISON 

Reset 

suggestion of this department. I want it distinctly 
understood that Mr. Dressler has ideas of his own 
and is not dependent on this department to be set right 
on all his work. 
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Albert Prastmark, Crary, N. Dak., sends a bunch 
of specimens which are up to his customary good 
standard. One of the best is a catalogue title page, 
but inasmuch as it was prepared for a contest in an- 
other publication, I shall refrain from reproducing it. 
I should like to call especial attention to the letter head 

GOLDEN GRAIN ELEVATOR 
H, A. NICHOLSON 

PROPRIETOR 

Crary. N. DAK 
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can improve their work for their customers and at 
the same time cut down the cost so as to make it 
worth while for themselves. These letter-heads are, I 
consider, excellent pieces of work, and aside from 
their satisfactory display, they are almost faultlessly 
printed. All the rule and border work is so accurately 

iy 

Che First 

for Charles Wright, and would commend this to 
would-be compositors as being an excellent result 
with simple faces and with a very little outlay of time. 
The title page of the graduation program is very sat- 
isfactory. I should, however, have left off the rule 
border on the inside pages. The letter head for the 
Crary Public School, shown here, is also to be com- 
mended. 

> D> 

I spent a few hours in Clinton, Iowa, one day re- 
cently, and dropped into the office of the T. I. McClane 
Printing Company, where I picked up two letter heads 
here shown. This company is doing a job business 
exclusively, and has an exceptional equipment, so con- 

=-5 

CLINTON AUTOMOBILE AND SUPPLY Co. | 

Ganrace 
AUTOMOBILE Livery 

207-209 Sixt AVENUE 

Clinton, Towa. 

veniently arranged that it is handled in as small a 
space as the same amount of type and machinery was 
probably ever used in. These people are right on the 

job every minute of the time, looking to see how they 

Congregational Church 
REV CHAS W SMITH, Pastor 

joined as to make it really a delight. And there is 
nothing fancy about it either, it is just plain, every- 
day printing of the best kind. 

> > 

I have a little booklet which is gotten up in a very 
satisfactory style, written in a sprightly way, entitled 
“How to Give the Boss the Best of It.” It is sent out 
by the Binder Beilman Printing Ink Company, South 
Bend, Indiana. 

> D> 

I am showing here two pages of a stock catalogue, 
but inasmuch as this work was not sent in voluntarily 
for criticism, but was solicited by me, I do not con- 
sider it fair on my part to name the office from which 
it came. I am showing the two pages together in or- 
der that readers of the department may get an idea of 

i oan | rad 

Showy Sows 4 

| ANNOUNCEMENT | 

Fellow Breedors, 

- araecepsity. It has been. 
Niwo years, Kt 

So wehnught some great sowa Some were prize 

‘= Fait be 

the location of the line “Announcement” on the page. 
The fact that it was inclosed in a box and dropped 
down to the position it occupies will be recognized by 
anyone as a mistake; but what makes it still more re- 
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markable is the fact that on the next page the an- 
nouncement ends with just four lines, leaving the rest 
of the page blank. It seems to me that a printer with 
half an eye would have seen that this announcement 
would have looked better to occupy more of the first 
page and end on the second page, rather than run- 
ning four lines over and leaving the rest of the page 
blank. This is especially true, inasmuch as the make 
up of the other introductory pages of the catalogue 
would lend themselves very well to the suggestion that 
I have made. I would like the readers to note also 
that whereas the two pages that I am showing are 
opposite each other as left hand and right hand pages, 
the right hand page is number four. This method of 
numbering is followed right through the book. | 
see no starting point from which such a style of num- 
bering could have been arrived at, unless it were that 
the cover page was considered one; the inside cover, 
being left blank, was probably not counted; this mak- 
ing the title page two, and so on. This is the first 
time, I believe, in my entire experience that I have 
happened onto such an anomaly. 

Se 

I am showing there the cover of what may be 
considered a little house organ published in the inter- 
est of Mr. Denham’s cost system. I find it so attract- 
ive, however that I am placing the inside pages on 
file for future reference. This cover I consider a 

very well balanced piece of plain, neat composition. 
It would be, perhaps, rather inartistic in a plain black 
and white; but as it is, printed in dark brown on a 
lighter shade of brown cover stock, the boldness is 
somewhat subdued, making it look very attractive in- 

deed. I wish I could impress on all readers of the de- 
partment the fact that the piece of composition which 
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appears to be harsh and bold in the proof can be sub- 
dued by a proper adaption of ink and stock. 

s+ D> 
I am on the regular mailing list for blotters from 

Rice Press, of Flint, Michigan, and am glad indeed, 

that I am, for I look at them with pleasure whenever 
they come in. This last one is in three shades of 
brown, and is most attractive. 

So 

There is one feature worthy of note on this large 
poster, which was printed by the Robins Brothers Pub- 
lishing Company, Augusta, IIl., that is the use of the 
particular border which was chosen, it having a de- 
cided “dry goodsy” appearance, and being particularly 
appropiate to the job in hand. This piece of work is 
well composed, the fact being worthy of note that on 

Qur Annual Fall Opening Sale 
vw kyery section in the store «¢ now 1 ceaciness te offer complete lines oF acw 
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all the smaller display. the same style of type has been 
used throughout. I rather regret that a more modern 
face could not have been used for the main line at 
the top, and the signature plate at the bottom could 
well have been larger. This piece of work empha- 
sizes the advance that has been made within the last 
few years in advertising art. These drawings are of 
a better quality than could be found generally a few 
years ago, . 
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A Journalist Factory 

An Institution for Making Newspaper Men 

HIS is a new name as applied to a professional 

school, but has been given, not inappropriately, 

to the School of Journalism of the Missouri 

State University, as the school, through its 

printing office and its daily paper, proposes to 

turn out the finished product with practical ex- 

perience in every department of newspaper 

making. We find the name, with the reasons 

therefor, in the following article that appeared in the 

Kansas City Star, in the issue of October 23rd:—- 

Call this the Journalistic Factory—that avoids all discussion 
of the much-debated question concerning whether journalism 

should be regarded as a profession. Call it a factory because 

this plant, which the University of Missouri at Columbia main- 
tains for the benefit of men and women who hope to make a living 
by writing, is so much larger and more complete than the shops 
for journalists in other colleges and universities. Other schools 
offer lectures and classes in journalism, but Missouri gives 
the work, a dean and a separate department, ranking with the 
departments of law or medicine or engineering. 

[ES] 
WP ey 

AND A NEWSPAPER IS ACTUALLY PRINTED! 

Here is something to make old-fashioned academicians gasp 

with hhoror. The laboratory of this new department is a print- 
ing shop publishing a six or eight-page daily paper. The dean 
is an editor who earned his college degree by conscientious 
work as a newspaper man, beginning when he enrolled as a 
printer’s devil at the age of 15. The teaching staff he has 
appointed are former newspaper editors, and on the first floor 
of ivy-covered Switzler Hall is a classroom full of young re- 
porters, clicking typwriters and buzzing telephones. 

At first these discoveries may give even the most progressive 
minded visitor something of a shock. For centuries the col- 
leges have been secluded from such practical affairs as news 
gathering, have placed tremendous emphasis on theories and 
principles and little on practice, have taught appreciation of 
‘literature’ and cotempt for “journalism.” But the longer and 

the more closely the visitor studies the journalist story, the 
better he sees that there is no such contrast between now and 
old ideals as might appear at first sight; that there need be no 
conflict between principles and. practice, and that the typewriter 
and the telephone are simply pieces of apparatus for a laboratory, 
and not meant for shocking old-fashioned collegians. Principles, 
he quickly discovers, are taught with as much rigor in the 

journalist factory as in the department of law, and a knowl- 
edge of how to write clear, concise English need not lessen 
one’s ability to appreciate any of the literary classics. Though, 
apparently, there is more hurry and noise in this new depact- 

ment than in the old ones, the work is just as exacting, just 

as carefully directed. 

WHAT THEY TEACH “JOURNALISTS.” 

' There are classes in the school of journalism that are con- 
ducted like any other classes—dicussion and questions and ans- 

wers. There are lectures which are given in the manner of 
lectures in other departments and taken down in note books 
just,as if the subject were sociology or European history. Ex- 
perts from other departments assist the staff of the journalist 
factory. A professor in the law school lectures on newspaper 

jurisprudence. A professor im English literature and lan- 
guage teaches the courses in English that are not strictly 
“professional training.’ Other professors teach the journalists 
drawing, psychology, sociology and history, economics, political 

science and public law. 

The journalist has much of the same training as the student 
who is working for a bachelor of arts degree. The distinctive 
part of the training for the journalist is 4 group of courses with 

these labels: 

History and Principles of Journalism. 
Comparative Journalism. 
Reporting. 
Copy Reading. 
Editorial Writing. 
Newspaper Jurisprudence. 
Illustrative Art. 
Newspaper Publishing. 
Agricultural Journalism. 

Technical Journalism. 
Advertising. 
Newspaper Administration. 

Many of these names explain themselves. There is a lecture 
room on the first floor of old Switzler Hall large enough to 
take care of a class of more than two hundred. There is the 
office of the dean, Prof. Walter Williams, for small classes of 
the seminary sort for seniors. There is a room full of type- 

writers, which serves as the classroom of the course in report- 

ing and newsgathering. There is a smaller room where the 
city editor of the daily newspaper, the University Missourian, 
calls his reporters to give them assignments. There is another 
room where the “stories” these reporters write are edited by 
the class in copy reading. (In the slang newspaper office every- 
thing that is written is called a “story,” and the manuscript 
of the story is “copy’”). The class in copy reading prepares 
the typewritten sheets to go to the printers, writes the headlines, 
corrects grammar and spelling, or even rewrites a story if it 
is hopelessly bad. The north side of Switzler Hall is simply a 
suite of editorial rooms of a daily newspaper. 

IN THE EDITOR’S OFFICE. 

Prof. Walter Williams sits in the dean’s office. Half of his 
books. are reference books found in all newspaper offices; the 

others are classics. The pictures are of newspaper editors, 
mainly, with old Benjamin Franklin for a central decoration. 

This is the same Walter Williams who for many years was 
editor of the Columbia Herald. The university can’t take the 
stamp of the newspaper man from his face and manners, even 
by giving him an LL. D. and headquarters in an ivy-covered hall. 

“The older generation of newspaper men were trained as 

he was, by working in the back office among the presses and 
the type; then to be promoted to the front office to reporting,” 
he says. “That isn’t as common as it used to be. In the city 

newspaper plants it is impossible. The man goes into one de- 
partment and sees nothing of any other. If he begins as a> 
printer his promotion is in that department, never to another. 
The new way to prepare for earning a living by writing is to 

go to college—and the graduate of a school of journalism is 
preferred. In a few more years such professional training will 
be demanded—as it is now for physicians.” 

WITH A CIRCULATION OF 2,500. 

The printing shop is downtown—Eighth and Broadway is its 
business like sounding address. In the front office is a typewriter 

for emergencies, though most of the writing is done in the suite 
of rooms on the campus. There is a complete and thoroughly: 
modern print shop in the “back office,’ with a duplex press, 
which prints from big rolls of paper at the rate of 5,500 6 or 

8-page papers an hour. The students have a chance to see the 
whole processes of newspaper making—an opportunity that. re- 
porters in a large city newspaper plant rarely have. The shop 
has its own linotype. Three men are working in the mechani- 
cal department all day. The paper is published in the after- 
noon, six times a week. It is self-supporting and has a cir- 
culation that would make most editors of college papers gasp 
in amazement—2z,500 a day! It prints both local and telegraph 
news. 

STUDENTS FROM EIGHTEEN STATES. 

Though the Journalist Factory has been open for only two 
years it already has a national reputation. Its students come: 
from eighteen states—all the way from New York and New Jer- 
sey to California. Ninety-two are taking the complete course. 

Forty-four are taking some of the courses offered. The increase 
in attendance last year was 25 per cent. That means that the new 

school is growing faster than any other department in the uni- 
versity. 

Post Office Deficit Is to Be Wiped Out 

Corrected figures made public by the Postoffice De- 

partment shows the reduction of $11,600,000 in the 

deficit for the fiscal year ending June Ist, and the pre- 

diction is made that the deficit will be wiped out dur- 

ing the present fiscal year ending June 1, 1911, while 

the service will be extended and improved. The Post- 

master-General explains that: 

Of the more than $11,000,000 actually saved, approximate- 

ly $2,900,000 represented economies in postoffice manage- 
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ment. Still larger savings, aggregating close to $2,000,000, 

were made in the internal management of the post offices, 

including the conduct of the money order and registry sys- 

tem and the handling of the various working forces other 

than carriers. 

“Reorganization in the rural delivery service was respon- 

sible for about $1,900,000 of the savings made in the deficit. 

A reduction of $900,000 can be credited to the star route 

service. 

“The combined savings made in the cost of handling the 

mails in the post offices and in all branches of the service 

other than railway transportation, including an item of 

$450,000 for supplies and miscellaneous expenses, made an 

aggregate reduction in the deficit of $6,150,000. 

As for the cost of the railway mail transportation, the 

preliminary records for the year indicate a reduction of 

about $4,700,000 in the excess of expenditures over receipts. 

There should be added to this a reduction of $750,000 in the 

relative cost of conducting the railway mail service, mak- 

ing a total cut of $5,450,000 in the amount of the deficiency 

to the railway branch of the postal business. 

“In fact the economies in that branch fell little short of. 

those accomplished in the post offices proper and branches 

of the service other than railway transportation. 

“The total cut of $11,600,000 in the deficit is remarkable 

as being far in excess of any anual reduction previously ac- 

complished. 

“Through the decade ended June 30, 1909, the growth 

in expenditures for the service more than kept pace with 

the growth in revenue, the average annual increase in ex- 

penditures amounting to 8.03 per cent., while the average 

annual increase in revenue was only 7.91 per cent., but in 

the last fiscal year there was increase of less than 4 per 

cent in expenditures.” 

Mr. Hitchcock says he favors liberal compensation for 

postal employes, as he believes “that the higher standard 

of efficiency secured by a proper application of this policy 

is sure to justify the resulting increase in expense.” 

In Memoriam 

FRANK BYRON CAMPBELL, DECEASED, 

Iowa has lost from the ranks of its printers and news- 

paper men, an especially devoted and able craftsman. It 

may be aptly said of him that he was wedded to his calling 

and never sought any other spouse. Born in Portage 

County, Wisconsin, September 24, 1854, he moved with his 

parents, to Audubon County, Iowa, in 1869, where he early 

learned the trade of printer and became a newspaper re- 

porter and writer. He was affectinately called “By” among 

his printer and newspaper friends. He always remained in 

the County where he settled as a boy and has worked in 

all the local offices from the time of the establishing of an 

early paper, the Defender, in 1870. The Journal gives the 

following as to his character, his life, his kindliness, benevo- 

lence, devotion to those in need, and to their memories, 

to his parents, to his religion, and his work:— 

“By” was a thorough newspaper man and was conceded 

to be one of the best reporters.in Iowa. He was a man 

with a keen sense of humor and his library was replete with 

the works of Nye, Burdette, Mark Twain, Hawley Smith 

and others whom ,he loved to quote. He was very original 

in his writings and the press of Audubon County will miss 

him. 

He had worked on the Journal for fifteen years when 

he accepted the position as City Editor on the Audubon 
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Republican, where he remained until two months before 

his death, a faithful and conscientious worker, when he had 
to give up his work and moved to Exira and made his 

home with his niece and nephew, Mr. and Mrs. L. J. Oldaker, 

where he;had the best of care until the doctors advised him 

to go to the hospital at Atlantic, where he could have the 

constant care of trained nurses and eminent doctors; but 

his disease was incurable and he died Thursday, October 6th, 

of cancer of the stomach. 

His remains were brought to Exira and were laid by the 

side of his mother and father in the Exira Cemetery. Rev. 

Griffith of the M. E. Church at Atlantic, preached the funeral 

oration. } 

The Masons of Exira Lodge had charge of the funeral 

and with their beautiful and solemn rites, he was laid to 

rest. Among the many beautiful flowers were the set pieces 

“square and compass” by the Masons and “30” by the news- 

paper men and printers of the county. 

We who were his fellow workmen for a quarter of a 

century knew many sterling qualities for which we praise 

him. He had no dissipations and his habits were clean and 

wholesome. He was generous to a fault and spent his wages 

on others more often than on himself and many is the poor 

person whom in the dead of winter he had helped to make 

comfortable by his quiet, unobstrusive charity. He was a 

firm believer in Christ and led a Christian life. He loved 

to work in the cemetery on Sundays and he owned, as he 

used to say, about twenty-five neglected graves which he 

would sod over, plant flowers on and look after every spring 

and summer and his lot where his father and mother rested 

was one of the best kept in the cemetery. We never met a 

man who loved a mother more than “By.” He was an in- 

defatigable worker, always at his post of duty and was 

found there when the Great Father of the Chapel called 

“30.” When the final demolition of this world has come and 

and the books are opened it will be found that “By’s” 

life-work receives the Supreme Foreman’s O. K. and his 

“proof is clean.” 

The plant of the Messenger at Neponset, Ill., is for sale 

or lease. A. E. Stetson, who published the paper for ten 

years, is now engaged in farming, and publication has been 

suspended since April Ist, no one having been found to 

conduct the paper. 
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Luke-warmness is never palatable in the newspaper, 

any more than in dietary or in religion, and spewing 

of the lukewarm out of the mouth is not too strong a 

figure for the one more than for either of the others. 
Tk oe 

Indolence, ignorance, conceit and selfishness form 

a natural quartette and generally go together, but they 

make a very bad combination for, and find no place 

in, a newspaper or job-printing office. Anyone of the 

four is bad enough, but combined, they spell ineffi- 

ciency, discord, disgusted patrons and failure. There 

are no other callings known among men, that require 

more industry and careful, enthusiastic, painstaking, 

patient application; more intelligence, more exact 

knowledge and broader information as to all the af- 

fairs of men and business; more of the humility that 

is unostentatious, kindly, considerate and charitable as 
to the faults and demands of others yet bold and 

unswerving as to all rights in and outside of busi- 

ness; no other callings that demand broader benevo- 

lence, disinterestedness, public spirit and wise liber- 

ality. 
ee. 

The newspapers have to do with realities of life 

and with their character and tendencies. Neither 

hollow nor dead creeds nor fictions have any place 

in a newspaper as a newspaper. Everything in the 

newspaper should be a living affirmation, mighty in 

the strength of truth and in truth-compelling convic- 

tions; in facts and their potent effects; in life and 

demonstrated motives and results; in a living love, 

humanity and faith, that build homes, and schools, 

open up, improve and make fertile and more pro- 

ductive farms, gardens and orchards, lay out, develop, 
beautify, and give population, wealth, beauty, health- 

Cationaf (printer: Zournafist 

fulness and security to cities; that originate and carry 

on useful industries, create States and Nations and 
make them great with good government, with equal 

rights, encouragement and square deal to each and all. 

The newspaper misses its high character, its true func- 

tions, its obligations and boundless opportunities, that 

does not comprehend and live up to all that has been 

enumerated and much more, as a living, active, poten- 

tial agency, every day, every week and all the time. 

a 

Correctness, orderliness, symmetry or harmony in 

arrangement; care as to words and their uses, proper 

construction of sentences, punctuation and capitaliza- 

tion, typography and presswork; clearness, cleanness 

and beauty are all to be considered and not one of 

them to be neglected, in the making of a newspaper 

that is to go into the homes and to be read by, and 

to influence, all, old and young. Appearances should 

not be neglected in a newspaper any more than in a 

person; when we visit the homes of our friends, we 

do not go with dirty hands or smeared faces, in un- 

couth, dirty or unbecoming attire, nor do we use in- 

correct, vulgar or unbecoming language. We try to 

make the best possible appearance and impression, — 

and to please and to entertain, if not to edify. Should 

there be less regard as to the appearance of our news- 

paper, the visits of which are paid for as are the vis- 

its of the loving, thoughtful, sympathetic family phy- 

sician? Yet, as essential as are all these things, still 

more essential are the contents of the newspaper. 

Much will be pardoned in the appearance of even a 

family physician, if his visits, his counsels and his 

prescriptions bring health or relieve pain. The news- 

paper must of all things, give the news, with desired 

information and entertainment, must be alive, sympa- 

thetic and wise in counsel, but, like the physician, will 

be much more welcome and will secure a surer posi- 

tion, if it comes to the home with brightness, sweet- 

ness, correctness, beauty, orderliness and good cheer 

in appearance. 
* eae 

The Spokesman-Review of Spokane, Washington, 
devoted a section of twelve full pages, in its issue of 
November 6th, to an account of a new fifteen-story 
sky-scraper built entirely by Spokane capital. It is 
known as the “Old National Bank Building.” It has 
been built completely by men forming the bank build- 
ing company, without mortgage, debt or outside capi- 
tal at a cost of $1,300,000. Its illustration and descrip- 
tion, with views of Spokane from its top, made a 
wonderful story worthy the enterprise of a great news- 
paper. There were 26,036 tons of steel girders used 
in the structure and $50,000 was expended on the ele- 
vators alone. The following enumeration of the ma- 
terial used gives a still more complete idea of what 
the erection of such a structure means: 

Steel, 133 cars; marble, 30 carloads; common brick, 
1,458,000; pressed brick, 230,000; terra cotta, I,100 
tons; lumber, 800,000 feet; window weights, 69 tons; 
window weight chain, 22,000 feet. 
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Five miles of pipe were required for heating and 
ventilating. The material ran into many millions of 
tons in weight, and the construction required such 
wide and close calculation on the part of the contrac- 
tors in estimating the exact amount of materials, the 
labor and the time and the plans for keeping every- 
thing moving, that one article, treating of these mat- 
ters, is appropriately headed, “Sky-Scraper construc- 
tion—Marvel of Mathematics.” The following para- 
graph in this article, covering matters that would be 
little thought of by an outsider, gives a hint of how 
much of interest was found to relate in the extent 
of the organization and work: 

“First in importance in this work is the prepara- 
tion of the time schedule, which must show in detail 
for every branch of the work when such branch must 
be started at the place of original manufacture and 
at what speed it must be prosecuted in order to insure 
the shipment and delivery of the various kinds of ma- 
terial so they can be incorporated into the structure 
at the proper time and without delay to other 
branches.” 

It can be understood from this one paragraph how 
much “good stuff’ was found in treating of this 
building, of its originators, promoters, architects, and 
contractors, builders, and all that entered into the 
structure and a description of the elegant offices and 
their occupants. Among other things there is a direc- 
tory of seventy professional men or firms, physicians 
and lawyers, who occupy offices in this one building; 
more in number than there were in the whole city only 

a few years ago, when we visited Spokane and were 

shown over this western town and told of its pros- 

pects and possibilities by Editor Coles of the Spokes- 

man-Review, 
Another pleasing fact, called to our attention in the 

article referred to and quoted from, is how every part 

of the country is brought into close co-operation, not 

only in the creating of a new city like Spokane, but, 

as well also, in the erection of a single great struc- 

ture like this. The writer says: 
“After placing the sub-contracts and material or- 

ders, copies of the written agreements are turned over 

to our chasing department, which has competent men 

in all of the largest cities of the United States, whose 

duty it is to keep in close touch with the manufacture 

and shipment of materials, and it is largely by this 

means that we are enabled to bring the various mate- 

rials to the building in the correct quantities and at 

the exact time when they are needed.” 

We congratulate the Review on the masterly man- 

ner in which it handled this great enterprise and the 

details of its rapid and satisfactory completion. wh 

produced a story of many chapters, not only filled with 

much that redounded to the glory of its city and the 

work of its enterprising citizens, but that was replete 

with interest and instruction to intelligent readers 

everywhere and calculated to awaken commendable 

pride in the heart of every American over the wonder- 

ful accomplishment shown by so young a city. 
+> > 

The annual exhibit of the Capper Boys Corn Club 

which has just been held in Topeka, has attracted much 

attention among western agriculturists. Arthur Capper, 

publisher of the Topeka Daily Capital, and several farm 

journals, is the founder of this unique organization which 

has a membership of over 2,000 boys who are pledged to 

work for improved methods of corn growing. At the 

beginning of the season, Mr. Capper offered several hun- 
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dred dollars in prizes for the best corn grown by the 

boys. Nearly every member competed for these prizes. 

F. D.-Coburn, head of the Kansas Agricultural Depart- 

ment, made the awards and spoke in most flattering terms 

of the great work Mr. Capper is doing for the develop- 

ment of agriculture in Kansas. 
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THE MENTOR OF THE BOY THE DELIGHT OF 

THE MAN. 

PRESIDENT’s OrrFice, THE Derrorr TIMEs. 

November 12. IgIo. 

My Dear Sir:—I have received two copies of the Na- 

TIONAL PRINTER-JOURNALIST for November and wish to assure 

you of my deep appreciation of the very ample and analytical 

attention given to The Times’ policy and achievement in con- 

nection with its recent anniversary number. Your treatment 

of the whole subject is most generous and cheering. 

Years ago when employed as my father’s assistant in the 

Hudson (Mich.) Gazette, I was wont to turn over the 

sightly pages of the National Printer-Jorunalist as the 

friendly and authoritative mentor of the craft whose approval 

the gods (to say nothng of the office imp) might cherish. 

Now, though still finite, we have it—and, are correspond- 

ingly elated. But we haven’t the handsome publication regu- 

larly, so we will ask you to send it to my home address, 

20551 Woodward Ave., Detroit Mich. for one year. Check 

for $2 enclosed. Very truly yours, 

JAMES SCHERMERHORN. 

APPRECIATIVE BUT MODEST—“THE PERSONAL 

TOUCH” COMMENDED. 

The American Printer, 25 City Hall Place, New York. 

November II. IgIo. 

Mr. B. B. Herpert:—I have your kind letter of the 4th 

instant and have just received your November number. I 

find it very interesting. particularly the notice relating to our 

July number which you were kind enough to give us. I 

greatly appreciate your courtesy in the matter. You were 

a little too generous in your comments upon me person- 

ally, but otherwise the article is very satisfactory and we 

feel indebted to you for it. 

Your account of the convention in St. Louis was a very 

good one. You put a personal touch into your descrip- 

tions of these meetings that some of us do not get. 

With best wishes, and thanking you, I am, 

“Very truly yours) JOHN CLYDE OSWALD. 

ELECTED SECRETARY OF STATE BUT CANNOT 

GET ALONG WITHOUT THE NATIONAL 

PRINTER-JOURNALIST. 

Tue Dairy AND WEEKLY DEMOCRAT. 

Decatur. Inp.. November 19. 1910. 

National Printer-Journalist, Chicago. 

“Dear Srrs:—Enclosed find two dollars for the National 

Printers-Journalist for another year, and please change the 

address to 1620 North Pennsylvania St., Indianapolis, Indiana. 

After an active service of twenty years in all the avenues of 

the newspaper business and profession I am temporarily 

leaving the same, but cannot get along without the Nation- 

al Printer-Journalist, of which I have long been a reader. 

After noon on the thirtieth of this month I will be in the 

office of the Secretary of State, to which position the good 

people of Indiana, or a plurality of them, elected me. 

Should any of the members of the National Editorial 

Association happen in the capital city during the next 

two years they will receive an appreciative welcome at 

the office of the Secretary of State. Congratulating you 

upon your splendid publication and with kind regards, 

“Yours truly, L. G. ELLIncHAM.” iain, 
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Standard Advertising 

POINTS ON ADVERTISING COMPOSITION, MANY OF WHICH 

APPLY TO THE MAKE-UP OF A PAPER— WHY YOU 

SHOULD CONTRIBUTE TO PAPERS THAT REPRESENT 

YOUR CALLING. 

EADERS of the NATIONAL PRINTER-JOUR- 
NALIST are acquainted, to a greater or less 
extent, with the work of Seth Brown of 
Chicago and his ideals. His paper, pre- 
sented at the Silver Anniversary Conven- 
tion of the N. E. A., at New Orleans, and 
printed in the March issue of the NATIONAL 
PRINTER-JOURNALIST, on “The Newspaper 

Editor—His Responsibility, Privilege and Opportun- 
ity’ showed a breadth of view, contained practical 
suggestions, high, inspiring ideals, accentuated by 
narrative and comparison, with a snap and a go, that 
left an impression that ought not to permit the mat- 
ter or the author of the address to be soon forgotten, 
or to be otherwise remembered than with sincere re- 
gard and wholesome respect, besides, we have found 
frequent occasion to quote from Mr. Brown’s awak- 
ening and enlightening articles that have appeared in 
the Commercial Union. 

Mr. Brown has now started a new publication 
which he has aptly named Standard Advertising. The 
November issue, Vol. I, No. I, gives promise that 
it is to be a standard and most useful publication in 
its very important field. In a broad sense, everything 
of a useful nature that is published, with intent to 
influence choice and action, is advertising, whether it 
be views and news of business, of government, of the 
industries or of religion, and these have many things 
in common, but Standard Advertising will evidently 
be devoted to business getting publicity and will only 
incidentally throw its searchlight on other branch- 
es by way of illustration or enforcement. A state- 
ment on the first cover page will be of particular in- 
terest to most of our readers: 

“The most important problem before advertisers is the 

securing of business and distribution to dealers in the smal- 

ler sized communities and rural districts; territories in which 

70 per cent of our annual wealth is produced.” 

In his reasons for the publication the publisher 
says: 

“The time is at hand when advertisers are going to be 

forced into knowing. The gamble, the chance and the luck 

must make way for correct analysis, proper presentation 

and conscientious effort—plain old-fashioned honesty. 

The man who has faith in the principles of scientific 

merchandising must demonstrate his convictions by making 

some effort of that character. 

This is exactly what we propose to do. 

ledge is to come from many sources.” 

And the know- 

However, as we have, of late, been considering the 

composition of advertising, our attention was particu- 
larly attracted by statements made and rules laid 
down, by E. C. Andrews of the Ruxton Printing Ink 
Company of Chicago, in the first installment of an 
article on “Color Advertising,” but that have to do 
with character, form and arrangement. Mr. An- 
drews says: 

The end and aim of the reputable advertiser should be 

first of all the truthful representation of the merits of the 

goods he is marketing; second, truth should be made at- 

tractive. The facts should be stated in such a simple, force- 

ful and consistent manner that the reader not only grasps 

“out of art, that which remains would not be much.” 
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the meaning but experiences pleasure in granting the reason- 

ableness of the arguments offered. The irrelevant and in- 

congruous must be avoided in the design as well as in the 

reading matter. Certain facts and objects—the important 

ones—must be emphasized, while others must be subordi- 

nated. 

The rhetorical strength of an advertisement depends on 

a choice of words best adapted to convey your meaning to 

the class you wish to reach, on using as few words as pos- 

sible, and in arranging the sentences and paragraphs in the 

most logical order.. When your copy may be analyzed ac- 

cording to these rules and not found wanting, you have the 

material for an advertisement. Now comes the work of 

arrangement according to the rules of design. Whether it is 

drawn by an artist, or set in type alone, there must be the 

proper association and relation of lines and areas. Rhetoric 

and art must combine here. 

Correct spacing of an advertisement is not a matter of 

personal opinion; it rests upon a mathematical relation of the 

whole space to its subdivisions. Composition in design in- 

cludes the position, the size and the shape of the objects 

represented; it is the manner into which a given space is 

divided. The eye for composition is developed by experi- 

menting, by choosing between one arrangment and another, 

rather than by applying mathematics. But in the case of 

rectangles, it is found a pleasing proportion is, roughly, three 

to five. This is the width the rectangle should be to its height, 

as the height is to the sum of the width of the rectangle a:b; 

b:a—b, and if a equals 1, b would ‘equal 1.618. Socrates 

said that “if arithmetic, mensuration and weighing be taken 

What 

remains is the inspiration, the genius of the artist, but the 

advertiser often does without an artist because he is unable 

to find the ideal artist who combines business training with 

artistic feeling. Advertisers of this class wll find these ar- 

ticles of interest. 

In all forms of advertising the space used is generally a 

rectangle. See that the wdth and height of the rectangle 

bear a simple ratio to each other—2 to 3, 3 to 4, 4 to 5—if 

it is not possible to use the ratio I to 1.618. If forced to use 

a square the base should be 3 per cent greater than the ver- 

tical side. This 3 per cent is the correction required to make 

the “square” appear more pleasing, as the eye overestimates 

vertical distances. In standard magazines the full page, 

as well as the quarter (the page divided once horizontally 

and once vertically), approach pleasing proportions. If there 

is one line more important than the rest of the copy, that 

line should be tried, at such a position, that the space be- 

low is a trifle more than 2% times the space above. If there 

are two important lines, the first should be raised a little above 

the position just indicated and the second one placed be- 

neath it or at the bottom of the rectangle a little higher from 

the bottom than the upper line is from the top. 

The full page adverisement naturally commands most at- 

tention. But in using smaller proportions of a page avoid 

running the rectangle across the page. It is best always in 

selecting advertising space to have the base of the rectangle 

less than its altitude. This rule also applies to general ad- 

vertising matter. 

As soon as the important statement, trade mark, or catch 

phrase is located in the, design, the subordinate facts should 

be so placed as to obtain “order” in the design. “Order” to 

the artist includes harmony, balance and rythm. To be har- 

monious the different parts of the advertisement should have 

something in common; to be balanced there must be an 
equilibrium of attractions, or a balancing of one idea against 

another. To be in rhythm there must be a given direction 

in which the eyes are led naturally from one point to another 
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in grasping the advertisement. In painting, or in drawing, 
the lines should bend, or lead, toward the center of interest. 
In type composition this is possible only occasionally, but 
rhythm may often be obtained by adding a decorative ele- 
ment drawn to fit the requirements of the copy. 

Over-ornamentation, and using great contrasts of type, 
are two of the dangers in preparing advertising matter. As 
features are added we must be sure that they are not taking 

away from the simplicity of the composition as a whole. 

The beauty of the balanced advertisement depends more upon 

the typographical purity and the arrangement of paragraphs 

and initial letters than on decoration. If it is desirable to use 

three or four type faces they should conform to the border 

and to themselves in weight, and should present a gradually 

increasing scale in size. Analogy, or similarity in size or 

color, is one of the surest roads to harmony. 

There is very much, as we have stated,in these rules 
governing correct advertising, that applies with equal 
force to the character and make-up of a newspaper. 
The aim of a reputable newspaper is first the statement 
of facts, giving the news, with truthfulness, and next 
to make the paper attractive—‘‘the direct, simple, 
forceful and consistent statement of facts, so that the 
reader not only grasps the meaning but experiences a 
pleasure.” The news is the essential to the paper as 
are the winning truths to the advertisement, but ar- 

861 

tistic, 
valued. 

pleasing presentation is never to be under- 

HELP THE PAPER AND HELP YOURSELF THEREBY. 

So much for the advertising mission and perform- 
ance of this new and worthy publication. Here are 
some suggestions that all readers of papers devoted 
to advancing the callings in which they are engaged 
should consider : 

People who appreciate this sort of effort are earnestly 

requested to supply something more than their subscriptions. 

A mighty good publisher once said that his publication 

was “half edited by its subscribers.” 

It is earnestly desired that every subscriber of the kind 

indicated will consider himself or herself an associate editor. 

There is no better way to make a trade paper use- 
ful than for the readers, belonging to the calling rep- 
resented, to contribute to its pages, ‘to tell of their 
experiences, theories and views, as well as of their 
difficulties; to make inquiries and to answer ques- 
tions. The more you “talk back” the greater will be 
your interest and your improvement. 

Indifference is the great obstacle with which an edi- 
tor has to contend in his efforts to advance the knowl- 
edge, improve the methods and secure the greater 
good, efficiency and success of his readers. 

IT IS SENATOR LAFAYETTE YOUNG NOW. 

sDITOR YOUNG has a reputation, nation 
wide, as a successful, progressive newspaper 
publisher, who has ever been ready to lend a 
hand, or speak a word, for the improvement 
or betterment of the newspaper calling and 
all the members thereof, whatever might be 
their fields of endeavor. His voice has been 
always gladly heard and his counsels re- 

ceived, heeded and treasured. He has ever been a 
welcome speaker at the conventions of editors of the 
rural or home papers in the District associations, by 
the publishers and business managers of metropolitan 

dailies at the business gatherings of the American 

Newspaper Publishers Association, as well as at the 

State Press and National Editorial Association meet- 

ings, and by the advertising agents, managers and 

representatives of great advertising interests, at the 

annual councils of the Associated Advertising Clubs 

of America. 
He served four years as President of the Iowa State 

Editorial Association, many years ago, and he has 

never ceased in his activities for the promotion of the 

Editorial calling from that time to the present. He 

has broadened with the years, by his work, travel and 
activities, and through his association with progressive 
men of his calling, who have more broadly, constantly 
and directly to deal with all the interests of the people, 
of the farming communities, of the great commercial 
and manufacturing centers or cities, with the affairs 
of the States and of the whole Nation, than have the 
members of any other calling or of all other callings. 
Besides, he has taken an active, patriotic part in prac-- 
tical politics and legislation, at the same time building 
up one of the most successful and representative daily 
newspapers of his state, under difficulties that would 
have discouraged or crushed a weaker, less able or per- 
sistent man. Through all, he has shown a strength 
and good cheer that have brought to him multitudes of 
appreciative friends as well as his great success. Few 
newspaper men of the United States are so widely and 
favorably known as is Lafayette Young of the Daily 
Capital, Des Moines, lowa—his native state. Born in 
Monroe County, Iowa, in 1848, at eighteen years of 
age he entered a printing office at the State Capital, 
and in 1871 he established The Telegraph, as a week- 
ly local paper, at Atlantic, in Cass County, and com- 
menced the issue of the daily edition in 1879. He 
remained a country editor and publisher for nineteen 
years, in a city of five thousand population, serving, 
during this period, for twelve years in the State Sea- 
ate. In 1890 he entered the daily newspaper field at 
Des Moines, and has made his paper, The Daily 

Capital, one of the most widely circulated and influ- 

ential papers of the State of Lowa. 

He went to the front, during the Spanish American 

War, as a representative of his paper, while his son, 

now associated with him on the paper, was serving as 

a soldier in the ranks. He was at San Juan Hill and 

afterwards prepared a popular lecture on the battle 

that he has frequently delivered to appreciative audi- 

ences in different parts of his State. 
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He is known throughout the country as an able, 
eloquent, entertaining and instructive speaker. He 
placed Theodore Roosevelt in nomination for the office 
of Vice President of the United States before the 
National Republican Convention in Philadelphia in a 
fitting and winning address and has since been widely 
recognized as one of the leaders in National Politics, 
friendly to the administration but in sympathy with 
the people. He is in the full vigor of an active life, 
fitted by his broad information, experience and sym- 
pathies for that wisdom in counsel that should charac- 
terize a Senator of the United States, and we believe 
that the Governor of Iowa should wisdom in selecting 
him for that position and that he will take a position 

Mationat (Printer: Zournafist 

in harmony with the broad, progressive sentiment of 
the times. No other appointment would have been more 
grateful to, or been a greater recognition of, the call- 
ing which he has followed with such loyalty and signal 
success. The National Printer-Journalist congratu- 
lates Senator Young, the State of lowa and the Nation 
on his appointment and in this believes that an expres- 
sion is given of the feelings of its readers, the news- 
paper makers of every rank in every State of the 
Union. He has been a subscriber to and a reader of 
this paper for twenty years and we feel that we have 
a right to be proud and to speak freely of his attain- 
ments as a member of the NATIONAL PRINTER-JoUR- 
NALIST’S ever-progressive, newspaper family. 

CONGRESSMAN ASHBROOK’S SPLENDID RECORD, 

Faith in His Honesty, 

EMBERS of the National Editorial Associa- 
tion, among whom he made thousands of 
friends during the years of his service as 
Corresponding Secretary, have had reason 
for gratification over the record made by 
Hon. Wm. A. Ashbrook, since he entered 
political life. He has shown the same zeal 
and activity since entering Congress as he 

manifested in the performance of his duties as an officer 
of the Association, and as editor and publisher of his 
home paper at Johnstown, Ohio. It would be a good 
thing for the country if all representatives and public 
officers looked upon their positions as opportunities 
for zealous work, instead of places of ease and for 
the display of assumed gravity, distinction, greatness 
and dignity. 

The Newark, Ohio, Daily Advocate of November 
12th gave the following record of Hon. W. A. Ash- 
brook’s remarkable activity and growth in popular 
esteem: 

It is with pride and satisfaction that the Advocate pre- 

sents some figures and facts showing the strength and 

growing popularity of our Congressman. This paper 

has been his consistent advocate from the start and 

that he has made good and gained the confidence of the 

people in this district is attested by his magnificent ma- 

jority on November 8th, and is conclusive proof that the 

Advocate was not mistaken in the man. 

All records were broken in this county and district 

two years ago on the 8th inst., by his polling a greater 

vote each time than any other candidate on the ticket. 

While his greatest strength is with the old veterans, 

for whom he has been a successful advocate and friend, 

yet hundreds of Republicans who are not soldiers are 

his enthusiastic supporters, having faith in his honesty, 

integrity and ability to represent and promote their best 

interests at all times. 

He resigned his seat in the state legislature to ac- 

cept the nomination for congress in 1906, having been 

nominated after a three-days’ struggle in one of the most 

strenuous conventions ever held in the district. 

The Seventeenth district was then represented by 

Judge Smyser (Rep.) who was elected in 1904 by a plu- 

rality of 2276. After a hard fought campaign Mr. Ash- 

brook redeemed the district by the narrow margin of 485 

majority. The vote in 1906 showed Mr. Ashbrook’s plu- 
rality, 485. 

In 1908 Mr. Ashbrook made a most remakable run as 

Integrity and Ability 

shown by the following figures, giving the pluralities at 
that election: 

Bryan Harmon Ashbrook 

Coshocton © tense 500 784 1164 

‘Luscarawas accu ess: 58 819 822 

Hiothve sean. eee I7Q1 S55 1826 

Widiyl uae aren a en 980 483 774 

licking (9. coger 929 1608 2787 

Piota ls ee ata ca 4258 5249 7373 

Bryan’s’plurality in Distmet,.3... 010.2 )e) ee 4258 

Harmon’s plurality am Distriet “...45...0. eee 5249 

Ashbrook’s plurality int District......... 7.0) sg eee HSehs 

Total vote cast in’ District. si. )>..9000eee 51933 

Notwithstanding that precedent had made this a two- 

term district, Mr. Ashbrook was renominated at a primary 

election last May for a third term, without opposition, 

and the result of the election-this year shows that the 

people believe long service means better service. 

These are the record breaking pluralities of Novem- 

ber 8: 

Harmon Ashbrook 

Coshocton, \thtwt vies Seka eee 1112 14)5!2 

Holiresin. ), tackiee vn Gaeta ee 1780 1909 

Wayne oa 64 sans ooeron cee eee meas 1776 1921 

Lacking do Abana ave ore eee eee 2373 3016 
Tasca rawag a. nto) ee ees 2070 2636 

Harmon’s plurality in district, 9,111. 

Ashbrook’s plurality in district 10,934. 

The splendid vote given Congressman William A. Ash- 

brook in his own county, being a plurality of 3,016 votes, 

is a magnificent tribute to his worth as a public official. 

In Mr, Ashbrook’s home, Johnstown, he received 340 

votes and his opponent, Gen. A. B. Critchfield, 99. 

Congressman Ashbrook is being overwhelmed with 

telegrams and letters of congratulations from all over the 

state and nation. 

The placing of Congressman Ashbrook’s popular- 
ity, among his constituents of both parties, on the 
high grounds of “faith in his honesty, integrity, and 
ability to represent and promote their best interests at 
all times,” as does the Advocate, is certainly most 
gratifying to his many friends. It is something, most 
unfortunately, that can be said of too few congress- 
men, though we believe that there is an improvement, 
of late, for which there was room and need. Honest 
voters, very frequently, have been compelled to admit, 
that nominations and elections have been won and 
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positions have been retained, through combinations 
manipulated by political bosses, and through pledged 
services, or implied obligations for favors accepted, 
to rings and interests—bargains corruptly made and 
corruptly carried out. Voters have not been blame- 
less, but, many times, they have had no choice in 
the matter, for the organizations have been too strong 
and adroit to be overcome, and the members of each 
party have had no other choice than to vote for the 
men dictated to them by the bosses, and closely 
formed, always existing, ever active combines, acting 
with mutual understanding. 

The independent men in politics, like the indepen- 
dent newspapers, have grown in numbers and strength 
and are winning more worthy and more permanent 
success. “He who would wear the spurs should win 
them” for himself, and show his ability honorably to 
wear them. There is no honor in holding a public 

Hon. William A. Ashbrook 

position through servitude to others than to all the 
people to whom service always belongs. There has 
been and there is nothing else quite so demoralizing, 
destructive of manliness and good citizenship as that 
of holding public position through corrupt bargains, 
servitude or graft. It would have been better for many 
young men, and vastly better for the country, if they 
had been shot early in their careers, than to have suc- 
ceeded and continued in public life by corrupt meth- 
ods. Sooner or later, they must lose and then their 
lives become disgraceful, humiliating failures. We 
have all known such shipwrecked political pirates, 
with all their ideals of life distorted, unfitted for any 
honorable vocation, dishonest, vain, selfish—feeling 
that they have been wronged by the political princes 
of evil, whom they have corruptly and too loyally 
served and, someway, thinking that the government 
owes them a living and honor, without any return 
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on their part—they have become derelicts on the sea 
of life, useless to themselves and their natural de- 
pendents, and a menace to good citizenship. Had 
they served the people honestly and loyally, as they 
have corruptly served the political corruptionists, boss- 
es and interests, they would not have found themselves 
deserted in the hour of their need for they would 
then have had left to them their honor, their natu- 
tal powers, trained through their useful activities, 
their faith, energies and abilities, with which to have 
won positions and success among honorable men in 
the useful vocations of life. 

Editor of University Missourian 

Joseph E. Chasnoff, of Sedalia, Missouri, has been 
chosen Managing Editor of the University Missourian, 
daily afternoon newspaper published by the students of 
the School of Journalism of the University of Missouri. 
Mr. Chasnoff is a senior in Journalism and will be gradu- 
ated next June. The University Missourian is controlled 

Joseph E, Chasnoft 

by a board of nine directors elected annually by the stu- 

dents from their own number. This board selects the 

managing editor. Mr. Chasnoff succeeds Gordon Fisher, 

who was accidently drowned last summer while boating 

on the White River in Southern Missouri. 

Each year more women enroll as students in the School 

of Journalism of the University of Missouri. During the 

current year twelve young women are students in the 

school out of a total enrollment of more than one hun- 

dred. This number is twice as many as the number of 

women enrolled last year. The women students are: Misses 

Amy Valentine Armstrong, St. Louis, Mo.; Marjorie Caro- 

line Ashe, Kansas City, Mo.; Ilena Bailey, Columbia, Mo.: 

Mabel Couch, Parkvlle, Mo.; ‘Helen Hammonds Spring- 

field, Mo.; Dottie Hewitt, Mt. Washington, Mo.; Mary 

Alice Hudson, Buckner, Mo.; Heloise Berenice Kennedy, 

Denver, Colo.; Florence LaTurno, Belleville Ill.; Justine 

Rhea Lopp, Joplin, Mo.; Etna McCormick, Richmond, Mo.; 

Rosaie Mellette, Muskogee, Oklahoma. 
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More Work Through Publicity. 

OES Advertising Pay?” 
and what kind, perplexes 
many a) printer, Dhere 
are printing firms today 
who have grown from the 
small one-man, one-press 
plant to the large com- 
plete printing establish- 
ment and probably never 
spent but a small sum in 
advertising. There are 
others who have invested 
a great deal of money in 
the advertising game, and, 
not noticing any material 
difference in the volume 
of business, have let it 
drop off gradually, till it 
has become a thing of the 
past. But how long can 
the volume of business re- 
main the same with the 
up-to-the-minute and com- 
petitive printer  contin- 

ually banging away with his publicity matter always of 
a live nature? It may not be noticeable at the pres- 
ent, but it will show itself in time. Advertising does 
pay, and pays handsome. In a booklet recently re- 
ceived entitled “Building and Advertising a Printing 
Business” and an article written by Herbert H. Stalker, 

I have found some pretty good statements well worth 
meditating over. He says, “I took to advertising for 
two good reasons: First, I believed in it, and second, I 
was too timid to solicit. I steadily followed the policy 
adopted in the beginning for the entire period I was 
in business. Never a month rolled around, no matter 
how busy, that customers and sought for customers 
did not receive a reminder that the progressive printer 
wanted their business, and a good reason always went 

with it. Seven months passed before I made an im- 
pression worth noting. But I never wavered. I spent 
money for advertising that properly should have gone 
to the landlady. But, in the end it paid. She never 
lost a cent and I made money.” 

This shows the value of good advertising. It is 
consistent with good business sense. The first collec- 
tion that comes to my attention this month is from 
the Clinic Publishing Company, Ravenswood, Chicago, 
“The Plant of Perfect Printing.” It is a handsome 
bunch of publicity matter. A booklet printed in buff 
tint and black on high-finished white coated is per- 
fection in itself. It contains halftones of the various 
departments of the plant with a small amount of word- 
ing to each page nicely arranged. The cover on black 
stock, with the simple phrase, “Quality Service’ in 
red, bears out the subject matter throughout the fol- 
lowing pages. Nothing is stinted and it commands 
business from the recipient. 

“Kim’s Philosophy,” a single sheet, printed in green 
and red on deckled Strathmore, is good. Every para- 
graph is worth the reading. Kim’s broad simile is an 
immediate introduction. It’s the smile that “doesn’t 
wear off’ and makes good with the customer. 

A four-page folder “Come with Me for a 3-Minute 
Trip through a Model Printing Plant” is also shown 
(first page). It’s a pictorial trip from start to finish. 
Mr. Kimball realizes the value of time in up-to-date 
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methods and machinery. “Now labor-saving is im- 
portant” is a statement he makes which is well borne 
out by the equipment the plant contains and also by 
his way of doing business. 

No. 1 

Kim's Whilosophy 

seihee 

You can't saw wood with a hammer. 9 

A knock is a boomerang. 9 1S) 

Hu business ia my Recreation—my Pleas- 

ure—and my cp is full to overflowing. 

Every time vou take a step, go up, nol 

down. If you can't jump ten steps, jmp 
one—hut Jump 9 i) 9 

Ohe man who overbets his hand is better 
than the man who is bluffed ont. He 
makes a fight and stands a show to min. 

Wits is a big wheel of fortune. Grab the 
first pile of reds that comes along. df 
may be a long time before another comes 
your way. 9 9 9 S) 

Come with me ffor-a-3. munute 
trip through a madel Printing Plant 

{t will prove to be a most interesting, 

money-saving trip. Iam proud of wy 

plant. 

@ Thirty years ago wher I started to 
learn the printing business in a 
newspaper office 1n the Dakotas, | 
looked over the type founder's catalog 

and thought of tht time tocome when] ff 

would have a printing plant with every- ff 

thing in it that I wanted. 1 HAVE 

THAT PLANT NOW. As a cesult I 
save you money and turn out better § 

work than youcan getelsewhere. Why? 4 

Because I have a model plani—not the 49 
largest, but only as large as it can 

be and have PERSONAL ATTENTION 
GIVEN TO EACH CUSTOMER. ‘ 
oO @ It 1s a new plant. Fire wiped i 

out the place five years ago, Re- 
placement of type and machinery 

means newest and best You 

want newtype. Recent faces are 

full of snap and selling force. 

They go older faces one better every 

lo oJ time, Jt costs you no more to have 

the new !ype ] have than it does to have 

the old type competing printers have. 

Now labor-saving 
is important 
@ I have a gatherer and collater and 
stitcher which elimates hand-work for 

that part of the process. Printing the 4 
big jobs I do, the magazines and § 

price lists and things, it enables me to 

dispense with scores of people who used 
to do this work and do/it now in other 
plants most everywhere, even the big- 

gest in Chicago, 

@ The machinery is all the latest ideas 
of labor-saving and work-perfect- 

ing—linotypes, monotypes, folders, 

stitchers, trimmers, pasters, presses 

—everything. AllI-get in improve- 

ments J throw into the balance that 

tips in my favor as to quality, as 

to speed in turning out work 

and as to prices. 

I Guarantee 

Satisfaction 
T guarantee full com- 

plete satisfaction on 
M every piece of work I 

turn out or the whole 
job goes to the scrap 
pile, and I do it over. 

There wil) be no bother, 

no trouble, no Jong 

drawn out argument, I 
svill simply scrap the 
whole job and do it over 
entirely at my own ex- 
pense and trouble. 

Further than this 

1 Guarantee to Deliver 

Your Job on the Date 

Promised 
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A neat little booklet, with cover and envelope in 
mixed gray, bearing the title, “The Game,” is a 
dandy. The cover is printed in silver bronze and em- 
bossed, and the booklet is tied with white cord. The 
subject matter is “Advertising,” by Hugh Chalmers. 
Still another pamphlet, “A Booklet on Booklets” is a 
business getter. On the inside appears Mr. Kimball’s 

Vey 30 eas p 
THIS 1S NOT SECOND CLASS MATTER 

OCTOBER, 1910 No. 1 

TO YOU 

HIS isn’t a new magazine We are not aiming at Mr. 

Munsey’s place But like him we are hatching an idea 

' Ten years ago we started to send out little detached 

arguments in favor of our Printing Establishment. We believe 

in advertising, as you and every other sane man does today. 
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tions, is advertising that catches the eye and proves 
useful to the recipient. It is well printed. 

> > 

The cost system is a thing to be well considered. 
Printers are waking up to this fact with a jolt. Some 
have always had something of this nature, but many a 
country printer has never realized what actual cost is. 
(Some city printers, too.) From the United Typothetz 

mgs ma a: ve 

Me" 
[ema 
uuu 

then next year—and next year 
Next year money and . 

time will be plentrer— 

Did you ever consider your value ro persedeo by more modern ana economical 

We drew to ourselves a lot of good customers by first doing 

good work and then telling people about it. 

Today we have more to say than ever before and ‘* Warde’s 

Words” is going to be the monthly medium for delivering 

ideas from our desk to yours. 

duality of things’ you can’t imagine a sheet of paper without 

imagining its two sides: one is absolutely essential to the other. 

Emerson meniions.-the eternal 

yourself and your family as a machine? 

Why not figure overhead charges, depre- 

ciation, e1c., on yourself and see how you 

come Out’ 

As a basis tor tiguring. st would be very 

low to take $56,000 as rhe value of a man 

1o bis famuy Five per cent. on thar 

amount ts $2,500 per annum. which is a 

ridiculous higure tor any map capable al 

carrying On a success{u) printing business 

Counung trom the time when a mar 

becomes something more thap self-sus 

tayning. he bas an average Of 20 years of 

productiveness 

tools 

To replace the value of a $50,000 manin 

20 years, would require that 5 per cent. or 

$2,500 be taken out of the business every 
year and put into savings bank or some 

safe investment 

He must take our at least this mucb per 

year. Defore he can reckon that he has 

made any real profit. He muar reckon in 

this depreciatinn on himself, just as he 

figures in the depreciation on his mechan- 

ical plant 

Abd he musr get his profit on top ot all 

depreciation, both human and mechanical 
And while ‘“‘Warde’s Words” seems to be printed with only 

one side to it, and that our side, yet your side is just as cer- 

tainly there 

If we run a better printing house today than we did yester- 

day you have a better chance to get good work. The more 

work you turn our way the better we work for you—we are 

working for you while working for ourselves. 

Like all other big successful organizations we have a cost 

department. We know what we are doing and we don’t work 

for nothing just to get our imprint on an order. We insure 

ourselves by asking a rational profit for our work, and in doing 

sO we insure your work too. Our business won’t go to its own 

funeral some day when it should be delivering a big low price 

order. Such funerals there will be as long as printers are not 

as careful of their operations as you are of yours. 
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full figure with the same smile, printed in sepia double 
tone and tipped on. There is no time lost in perusing 
advertising matter sent out from this house. Every 
word counts. 

Se 

From Davis & Warde, The Warde Press, Pitts- 
burg, Pa., comes some good things. ““Warde’s Words” 

N the game ov Life as in the game ov 

Kards, we must play what is dealt tew 

us, and the glory konsists not so much in 

Winning as in playing a poor hand well 

DAVIS & WARDE. PRINTERS, PITTSHURG 
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is a printing house organ full of good stuff. I notice 
the statement under the heading, “This is not second- 
class matter,’ and you may rest assured it is not. 

A blotter form, with one of Josh Billings’ quota- 

Depreciation on machinery 1s figured I bear men speak of what they "made 
sO as 10 replace tt when worn Out. oF su- last year, but whar I wanr to know is, how 

No. 5 

of America comes a booklet, “Do You Take Real 
Money Out of Your Business,” telling us a great many 
things we didn’t think of. Every printer ought to get 
a copy. ’Pwill do him good. 

y+ D> 

Griffith-Stillings Press, Boston, Mass., always have 
something rich in the advertising line. They are firm 
believers in publicity. This time it is blotters. It is 
an old--time way of advertising, but it counts. Never 

AES Reon Boe SC homie om Sheth Dono oa he Shao ao 

a ‘THE MERE WORDING OF YOUR ti 
8) ADVERTISING LITERATURE H 
A) SS WILL NOT SELL GOODS 

ss ss Pa 

Ninety per ceat its tu the printing, The type matter must 1 Griffith. 
| be handled totelligeutly as to harmooy, coaotrast, balance, 

Hs 

A | i 
| i i 
uw | Sullings | | spa, tug, color aad other features that unake good coniposition. oo u 
y \Press | There must be pertect press and bindery work Get these and | cammloms ily | | Buohlets | Uy 
ti 568 Coogress) ) you will have printed matter that will attract and hold atten: APA e| 
ty | Street |B ition, What ts the use of going up bill or dowa bill tor your Aaveruaiad hi 
a |Bostoo | | printiud wheo you can (iad a priat-sbop which 1s ve the level? Lier: iy 
ee One ap Eg EF a oe Soe = = us 

JC— TRAC [Oe OC 08 OG S010 OOO 20060 CMA SFOS 00 209, C2 F 08080.) 
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saw the time yet when a few blotters didn’t come in 
handy, and one stops to look at them occasionally 
when using them. The one I show speaks for itself 
and contains a whole lot of truth. 

+> > 

The October American Bulletin, the house organ 
of the American Type Founders, is a fine issue con- 
taining some convincing articles worth reading. 
“What Profits Really Mean” is worth the time to read. 
Another, “Opportunity of Country Publishers” is a 
good one. The International Cost Congress is re- 
ported in full. This sheet always has a good amount 
of reading matter that is a great help to the printer 
in his advertising matter. 
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A Christmas Newspaper Number From 

New Zealand 

} N several previous years, -we have had occa- 
sion to make note of the superb Christmas 
issue of the Weekly Press of Christchurch 
(a city of some forty thousand population), 
New Zealand. This year the publishers have 
surpassed, in artistic and typographical 
beauty and finish, all previous efforts. The 
paper used is, in itself, superb. We do not 

believe that the like is manufactured in America. It 
is light weight, white enameled stock of a perfect, 
smooth, velvety finish. We presume that it is of Ger- 
man make—a country that has the time and wisdom 
to take infinite pains and to teach practical and applied 
science and scientific methods and systems in its well 
sustained and numerous manual training, industrial 
and trade schools. 

Then the photographs, from which are made half- 
tones, with which this number is copiously illustrated, 
must have been of the highest artistic quality. For 
the most perfect photographs, proper or favorable 
light and atmospheric conditions are required, and it 
is probable that these conditions are better adapted to 
perfect photography in New Zealand than are found in 
most parts of America, though the atmospheric con- 
ditions in the Rocky Mountain Regions of Colorado, 
and other States, have afforded splendid results. It 
may be, too, that photography, in a land offering such 
wonderful subjects and opportunities, has been fol- 
lowed with greater zeal and been carried to greater 
perfection as a real art there than here. The engrav- 
ings show equal perfection. There has evidently been 
the highest skill and careful workmanship in the pro- 
duction of the plates—the care in etching and the 
patient, expert tooling have produced effects that ap- 
proach absolute perfection and add the touch of art to 
the enchanting beauty or picturesqueness of the sub- 
jects or natural views presented. Then, the ink manu- 
facturers have done their full duty, have mixed their 
colors with their brains and furnished to the pressmen 
inks that cover the printed surface with an evenness, a 
brightness and naturalness that carries the illusion that 
one is looking at the objects portrayed rather than at 
the pictures thereof. There can be nothing to surpass 
the perfection and beauty of the illustrations, except 
the most perfect lithography or oil paintings by the 
very best artists. The natural scenery views are espec- 
ially pleasing. There is a picture of “A Bank of 
Ferns,” seemingly most difficult of reproduction, that 
seems to rival the exquisite delicacy of the natural 
plants. The sky and land and water views are probably 
the most strikingly real—the ripples on the water, the 
gray and blue, and mingled tints of the sky, and the 
dark bodies of the Nimbus clouds, with their dark con- 
tour, their light-reflecting edges, and the fleecy white 
sirrus clouds, and the stratus below are shown in their 

varied shapes and shadings. The study of the pictures 
of the natives, in all their picturesqueness, that espec- 
ially aids to striking, pleasing illustration; of the cattle 
and sheep; of the forest scenes and waterfalls; of the 
flora and fauna in general; and of the bright intelligent 
people in their homes, or engaged in rural pursuits, 
or enjoying automobile rides or other pleasures is a 
constant delight. 

The Globe Engraving and Electrotyping Company, 
of Chicago, has produced for our pages, this month, 
a portrait of a New Zealand Christmas girl in a snow- 
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storm. This is a halftone from a halftone, and is very 
nearly, if not quite, up to the original, as will be 
shown, if our pressmen rise to the occasion, and. there 
is enough of joy and beauty shown, to thrill the heart 
of an American boy, near seventy years young. 

This Christmas issue is largely a story paper, be- 
ginning with “A Tale of the Ancient Maori” (the 
original New Zealand people), followed by “A Merry 
Christ (of Sorts). But quite a Happy New 
Year,” with other stories for grown-ups and children. 
The advertising is equally attractive with the rest of 
the paper. Occupying a large advertising space, are 
steamship companies, automobile manufacturers and 
dealers, pleasure resorts, hotels, “Mellin’s Food,” 
“Singer Machines” and the store of the New Zea- 
land Farmers’ Co-Operative Association, dealing in 
dress silks, taccores, muslins, laces, neck wear, sun- 
shades,” and nearly everything else required by peo- 
ple of enlightenment, highest civilization, refinement 
and wealth, in this Twentieth Century of the Chris- 
tian Era, whether in far away New Zealand, or in 
Berlin, Paris, London, New York, Chicago, or any 
any other cities or countries of America or Europe, 
where Christmas is known and observed. 

Necessity of Technical Education. :: 
Trade education is essential. Technical knowledge 

must be had with practical experience in order to ad- 
vance one’s self in this world. A booklet, “What the 
Students Say About It” on the I. T. UU. Printuig 

WHAT STUDENTS SAY ABOUT IT 
ee eee 

Being a few of many expressions that have come to the 
Commission from ambitious compositors who wanted to 
know —to improve as craftsmen—and who have expen 
enced the benefits of learning the ‘why’ and the “how’ 

of good typography 

Wiifece)) Be Vi) VERY, 

ca) Union o 
any, of Chicago, It) D, 

— 

= 

GN = NS 
ca \ : A 

SES ODS AC SES LMS GIEE 
Course bears out this statement. It is printed through- 
out on antique finish paper, cover in gold and em- 
bossed, and the inside printed in black and embellished 
with handsome initials and ornaments in red ink. Its 
the kind of advertising literature the printer-student 
likes to receive and causes him to become interested 

in. This is the title page. 
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From Christchurch, N. Z., News 

A NEW ZEALAND CHRISTMAS GIRL 

Halftone from halftone print by the Globe Engraving and Electrotype Company, Chicago, Ill. 
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Address all communications to O. Byron Copper, De Soto, Wis. - 

T is really like a: rest for 
me every month to write 
this department of News- 
paper Criticisms for the 
NATIONAL PRINTER-JOUR- 
NALIST — to break away 
from the cramped and lim- 
ited writing of my weekly 
newspaper “copy” and 
plunge into the free and 
unfettered, Bohemian-like 

style which I claim as my 
license in these columns. 
Sometimes,. when I have 
occasion to refer to a back 
installment of this stuff, I 
am momentarily shocked 
with a sense that in this 
department I become a sort 
of literary libertine, who 
writes without fear or 
favor and asks odds of no 
one. Liberty, literary lib- 
erty especially, may have 

its dangers; but it also has its pleasures, I can assure 
you. You can all appreciate just how it is: In writing 
anything for our own papers, we editors must of 
necessity think twice before we commit our thots on 
any subject to paper—or, at least, before we place our 
thots in the shape of “copy” before the compositors ; 
we are all more or less the slaves or subjects of soci- 
ety, of political bosses, of local capitalists, business 
men, churches, saloons, and one and all of the various 
individuals and clicks and classes upon whom we as 
newspaper-makers depend for our existence. The 
hundreds of us know full well the truth of these sage 
words from Richard Wright Kauffman, that “often 
right, public opinion, which we Americans worship, 
is just as often wrong,” yet few there are among us, 
indeed, who dare to write (much less print) anything 
the leastwise out of alignment with that revered mod- 
ern deity. We daren’t say this, because so and so may 
stop their papers; we daren’t say that, because so and 
so may take their ads out; we daren’t say that, be- 
cause so and so may foreclose their mortgage; we 
daren’t say this, because we may not get that job of 
county printing, and so on it goes, until when we 
have sifted down what we may safely say without 
monetary loss, we find ourselves confined to the most 
commonplace thot and story. It is only when one of 
us, fretting under these heavy chains of law and eth- 
ics, breaks ruth lessly away from the beaten trail and 
trods on new turf, that something original is written, 
a new mark is made i in the world “of letters and a new 
name emblazoned on the glorious records of literature. 
Therefore, brethren, I would admonish all of you to 

strive after a little more editorial freedom; don’t shirk 
so often saying something when you know you are 
night ; jolt the public’s false modesty occasionally, just 
to let ’em know you're on; prick them once in a while 
with the point of your wisdom and let them some- 
times feel the keen edge of truth; for, remember, as 
Mr. Kauffman says farther “When you have defied 
popular folly in httle things you will be strong enough 
to defy popular oppression in the things that are wide 
and deep. When you have set the dictates of your 
own conscience above the fickle praise of your neigh- 
bors you will be able to set the welfare of man above 
the rewards of men. And if you are afraid that such a 
course will cost you your living, you may be sure that 
you are not very well worth keeping alive.” And 
hence my libertinism in the writing of these criticisms, 
such as they are, without which I know they would 
hardly be acceptable to you, nor of benefit, nor of 
satisfaction to me. 

OxKanocAn, WAsH., October 22, IgIo. 
My Dear Mr. Coprrer:—After a silence of just about a 

year, | venture to send you a copy of a newspaper for criti- 
cism once again. Under separate cover this date I mailed you 
a copy of the Okanogan /ndependent, and I would call your 
attention to the ads of Collins & Hargrove (page 1), Okano- 
gan Mercantile Company (page 2), Leonard Bragg (page 3), 
City News Depot (page 4), The Pastime (page 4), and 
Elgin Nelson & Co. (page 4). All of these are my handi- 
work. In the October issue of the NATIONAL PRINTER-JOUR- 
NALIST I noticed a statement from your pen bemoaning the 
fact that a certain printer who sent you a paper for criticism 
had no judgment in using the best face of type ever made— 
Cheltenham. In the /ndependent, you will notice that ‘\Chel- 
tenham, straight and boldface, is our mainstay in this office. 
I agree with you that it is one of the best faces—in fact, 
the best face ever made by a founder. We use it exten- 
sively here in ads and job work—straight, Italic and Bold- 
face. In passing, I wish to state that I am the same J. A. 
Bristol who formerly held forth on the Argus in Riverside, 
this State, and who a little over a year since received some 
flattering comment from you on ad composition. By the 
way, what opinion have you to express on the advertising 
patronage of the /ndependent? Pretty good, isn’t it? It runs 
as heavy as in the copy submitted by this mail all the year, 
and frequently the shop prints six pages to accommodate 
the rush. Okanogan is known in this frontier county as 
“The Town That Does Things,’ and it lives up to the 
name in every particular. The burg has a population of ~ 
750, and is but 5 years old—but Okanogan is a sure winner. 

I am a regular subscriber to the National Printer-Jour- 
nalist, have been for years, and if you see fit to repro- 
duce any of the ads mentioned, with your able criticism 
attending, I will be pleased. Never mind, Mr. Copper, I 
will take any criticism, adverse or favorable, in the spirit 
you intend to convey’ for the betterment of craftsmanship, 
and you may ever count me among your friends in the 
future as you have in the past. 

With best wishes, and hoping that your shadow may 
_ never grow less. 

Yours, 
Seay Bristol, 

The Okanogan Independent, in the main, is a paper 
that would do credit to a bigger town than Okanogan. 
It is an all home-printed sheet, with neat typography 
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and good press work on every page. Everthing about 
it bespeaks good taste and progressiveness, The news- 
service is purely local and as such is excellent and 
thorough. The editorial work pertains in text to lo- 
cal topics and is high grade both in characterand word- 
ing. In the issue before me one of the leading articles 
is neatly illustrated, showing the estimable capacity 
of the force for meeting news emergencies. With 

Great 

Clearance Sale 
Everything Going at Greatly 

Reduced Prices 

As we must have Cash, and have tt 

immediately, we are going to Sacrifice 

our Profits, so do not buy until you 

have inspected our line of 

Gentlemen s ana Boys 

Furnishings 

Look over the following items 

Sweaters, were $3, now $2.25 

Men’s Suits, cut Twenty-five per cent 

Jersey Sweaters, now $1.75 

Boys Shoes, now cut 25 per cent 

The Famous Cluett Shirt cut to $1.75 

Boys’ Suits, cut 25 per cent 

Arrow Brand Collars, cut to |Oc each 

Men's Work Pants, $2.25 

Men's Corduroy, cut to $2.75 

Other items too numerous to mention, but come 

and be convinced 

—_ | 

Everything going at Reduced 

Prices for Cash, and 

Only for Cash 

(ree | 

Collins & Hargrove 
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reference to the advertisements to which Brother Bris- 
tol has called my particular attention in the foregoing 
letter, I find in the first example mentioned, that, while 

the general work is neat and the type well massed, 
there has been a deplorable tendency tothe employment 
of superfluous underscoring. I have repeatedly cau- 
tioned against the use of underscores, since the best 
modern judges of printing—and especially of adver- 
tisement printing—are fast becoming agreed that this 
practice borrowed from the chirographer, depreciates 
rather than enhances the strength of a line of printed 
type. In the art of chirography a straight line drawn 
under a word or a number of words does serve as 
special emphasis, but the same process transferred to 
the more pronounced stiffness of cold type, works con- 
trary to the purpose intended. Brother Bristol will 
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kindly take notice, too, that the nonpareil rules en- 
closed in the one-point boxes—however intricately and 
pleasingly executed—make an entirely too black and 
Imposing means of ornamentation for use in connec- 
tion with the modest and dainty Cheltenham. The 
Okanogan Mercantile Company example is very at- 
tractive in its dignified simplicity, and the Leonard 

Building Material 

SEOVES 
DOORS A FULL CARLOAD 
WINDOWS 
PAPER 
PAINTS 
OSE G; 

The largest line of Stoves in 
Okanogan to select from. We 
have anything you want, eitner 
HEATERS, RANGES OR 
COOK STOVES. We do 
not charge for delivery or setting 
up. Satisfaction Guaranteed. 

Leonard Bragg 
Has Pit For Less 

OKANOGAN MERCANTILE CO. 
General Merchandise 

Washington Okanogan 
oreo 
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Bragg ad is also very pleasing ; but in this example, 
I should have preferred the body enclosed in a panel 
of a single one-point rule, which would have completed 
the antique squared effect. The other specimens men- 
tioned are less remarkable. The chief feature in Mr. 
Britol’s work is the high degree of simplicity main- 
tained, the careful spacing and tasteful distribution 
of white space. (Exhibits 1, 2, and 3.) 

SS 

; STOCKTON, ItL., Oct. 19, 1910. 
Mr. O. Byron Copper, DeSoto, Wis. 

Dear Srtr:—In the October NATIONAL PrINTER-JOURNAL- 
Ist, we read your criticism of the News, and feel highly 
elated over the article. We have adopted your method of 
setting heads, and I am inclosing you a copy of this week’s 
News for your inspection. ; 

I am also sending you a half-page ad, which I set while 
working in Freeport and would appreciate it if you will 
condescend to criticise it in the Journalist. 

Yours very truly, 
Ray M. 

In exhibit 4 the reader may see what a very neat 
and pleasing aspect is presented in the. News’ front 
page today. The reduction of the single-line heads 
from caps to caps and lower case is a marked im- 
provement. I would now advise the omission of the 
period at the ends of these lines; punctuation of such 
lines is not only superfluous but obsolete. I think, 
further, that the introduction of a cap key-line be- 
tween the two inverted pyramid decks of the double- 
story heads is advisable. However, in point of a 
fine, clean front page, there are few country week- 
lies that can measure much above this specimen of the 
present, and I congratulate the Scotchbrooks upon 
the great success of their efforts—not only in the di- 
rection of making a good front page, but in making 
a good newspaper, to which end such an excellent 
front page as this goes a long ways. Generally speak- 
ing, Brother Ray Scotchbrook’s half-page advertise- 
ment specimen is pretty creditable (exhibit5) but I 
have several objections to make; In the first place, it 
strikes me that the signature is a trifle coarse; it 
would have been much better somewhat reduced in 
size of face and inclosed in a box-panel, thus re- 

, 

ScoTCHBROOK. 
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ceiving the proper seggregation from the ad proper 
following. The ad is quite cleverly laid out, but, do 
you know, I’m getting so that I cannot tolerate two- 

Che Stockton News. 
BO) LOSES LEFT £VB,(PRAISE FOR THE NEW 8p rssaar 7 T0 CSS AT BELLEVUE a ey 

Vol. 12 No. 39 Price: $1.25 In Advance 

L.C.BASTIAN TO LEAVE. (2 
{ 

Sla-Yeurld Son of Lee Blener. Most Festidiow Coaid Hardly 
Th Vietin Complain of the News 

WIN Leave Sunday for Mason) 
Cty, Be Ronde 

Rumored That C.G.W. Will Build 
Bridge at Tho! Plice 

[Company Intends Ty Detour Bus 
new Frow Dubuque 

Table Fork and Swishing of|So Says Newspaper Crite ol 
Cow's Tat Dud the Work National Reputation Mr Baton WiN"'Be Manage 

Lanse Store There 

Wm Peters Hurt in Rui 
b 
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point rule for profuse use in panels in an ad. One 
point rule is the only thing—and I like one-point bet- 
ter than the hair-line. I don’t like to see panels quite 
so widely separated as these are in this specimen; but 
I must congratulate the compositor of this ad on his 
a 

WILLIAMS 
FREEPORT, ILLINOIS. - - 

Two Weeks of Lowest Price Givin 
Commencing Saturday morning, January 29, we shall give the public an 

tu ; items at Lowest Possible Prices. 
ne way to cut down your living ¢xpenses. A positive saving to 

MUSLIN UNDERWEAR S!ECIAL 
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excellent taste and judgment in having his space be- 
tween panels as uniform in width as it was possible to 
make them. In passing it behooves me to say that, 
technically, this ad is considerably above similar ex- 
examples to be met with in the modern press. 

> > 

PRAIRIE City, Ia., Oct. 24, 1910. 
Mr. O. Byron Copper, DeSoto, Wis. 

My Dear Sir:—I sent you a few days ago a large pack- 
age of copies of the Prairie City News. I could have picked 
out two or three and made a better showing, but preferred 
to give you a better idea by sending a number of issues. 

We want your opinion of the paper. We know what some 
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of your objections will be. One thing you will not like is 
the ads on the first page. There was a time when I would 
have went out of the business rather than have placed 
ads on my first page, but I have gotten over that foolishness, 
of course I would not think of filling the first page with ads 
as some do but think it all right to put two or three there, 
such as bank ads which have occupied that position in this 
paper for a number of years. 

You will notice that when we have the business to war- 
rant it we print all at home, other weeks we use the ready 
print. 

The ads in this paper are all set by Richard Randall, 
a young man of about twenty, besides the ads he sets all the 
job work, which is no small task as this office prints more 
sale bills than any other office in Iowa, regardless of size, 
and in addition to that he sets practically all the straight 
matter. I rustle the ads, the news and do the make-up work 
‘and all the press work. 

Your records will show that you have criticised papers 
owned by me as follows; Tri County Press, Bussey, la, 
Press and Review at Thief River Falls, Minn. 

I would rather you wouldn’t use this letter in reviewing 
this paper in your department. 

Thanking you for your honest opinions, be they good or 
bad, I am, Yours truly, 

D. A. McDonatp. 

Those of you who have had the patience to read 
the introduction to this installment of Newspaper 
Criticisms will understand how I have had the auda- 
city to quote the foregoing letter in face of the fact, 
as expressed therein, that its author “would rather I 
wouldn’t.”. Now, why I am doing so is very simple 
matter: I rather would. But, don’t get the wrong im- 

THE LAST CALL 
The Prairie City News 
The Des Moines Capital 

Both a Year for $2.50 
eva yer ames: — oa a 

aTT)F you want the greatest newspaper in lewa and 
=} the best county paper at the lowest price, send 
$2.50 on receipt of this paper and receive the Des 
Moines Capital and the Prairie City News for the entire 
year of 1910. $4.00 worth for $2.50, the regular 
price of the Capital being $3.00 per year, and the News 
$1.00 per year, both for $2.50 per year. You may 
send your money by personal check direct to the Prairie 
City News. 

DON TFAILTO ACT ATONCE 
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pression; I don’t mean that I take liberties here re- 
gardless of common courtesy, simply because I feel 
no personal responsibilities regarding the NATIONAL 
PRINTER JOURNALISTS’ circulation and general wel- 
fare; but, quite on the contrary, I very much desire 
to do nothing that will injure either. The quotation 
of all these letters is not only habitual with me, but 
very essential, inasmuch as that saves me a lot of 
explanatory writing, and brings me to the point of 
criticism with less introduction and with greater com- 
prehension. With reference to this contribution, I 
cannot for the life of me see what a man wants to 
waste stamps and time sending me samples of his 
paper for review when he can so accurately anticipate 
just what that review is going to be and gives me such 
a clear estimate of my “foolishness,” as he is pleased 
to term the ideas I have so long championed in these 
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columns of this magazine. Mr. McDonald is a very 
able (and I judge) a very successful newspaper man. 

Just One More Week 

and Our 20 Per Cent. 

Discount Sale Closes 

Our sale has been a great success, but we 

have several lots left of very desirable 

clothing anda splendid selection of Men’s, 

Ladies’ Misses’, and children’s oxfords, also 

a good assortment of Men’s and Boys’ 

hats and shirts.. Don’t fail to benefit by 

Just 

eight more days and the discount salecloses 

FR 

D. Kramer and.Co. 
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this sale; it will save you money. 

A paper with which he has anything to do is always 
bright, snappy and very much alive, with something 

Early Spring 
Suggestions 

PT HE promise of an early spring will 
5} make an unusual demand for Oxfords. 
We have made every preparation to show 
the people that we mean to provide them 
with stylish low shoes of the snappiest de- 
signs. We have them in all the leathers, 

such as kid, patent leather, tans and gun 

metal, Gun metal leathers will be in the 
lead. Our prices will range from $1.50 to 
$3.50 a pair. We invite you to see our line 
and will see to it that you get the correct 
things. 

D. Kramer & Co. 
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in each issue to keep the readers guessing. The 
Prairie City News is all of that and more. The con- 
tents are dandy, the editorial work excellent, the ty- 
pography right up-to-date and the impression fine. 
Every week’s issue has some delightful change in 
makeup of the initial page that surely must interest 
and attract the reader. For instance, one week a 
special and more or less ornamental electro will ap- 
pear across the top; another week a pargraph of 
town-boosting will be stretched across the page top 

Our Horse Bills 
Will Get the Business 

WE are prepared to do all kinds of horse printing, and now is the time 
to have it done so that you will have it just when you need it. It 

costs you no more than it will later in the season. Send or bring us your 
‘order. Address_ 

| The Prairie City News 
No.9 

in red, and so on, with never-ending enterprise and 
interest. The Easter number was printed on pink 
stock. The advertisement composition is grand, as 
a rule, and I shall have to make several selections 
for reproduction herewith. (Exhibits 6-7-8-9-10-11-12 
13-14.) These I think will be enough to prove that 
Mr. Randall as an ad compositor is a real artist, with 
an unimpeachable taste and the rare ability to set 
type with feeling. In my judgement, although he is 
but twenty, he knows more today about good ad-ty- 
pography than some—yes many—printers will ever 
know, though they live to be ninety-nine. Judging, 
too, from what Brother McDonald says as to the 
amount of work Mr. Randall does besides the com- 
position of these ads, the latter must be something of 
a “swift,” in spite of the high character of his work. 
But after all, I can’t understand why Brother Mc 
Donald will persist in running those display adver- 
tisements on his otherwise delightful front page, so 
much to its detriment. It is the more puzzling to me be- 
cause of the fact as confessed that he once appreci- 
ated the advantages and full beauty of a clean front 
page. Of course, I know how easy it is for human 
taste to degrade or degenerate, once the downward 
course is taken; and I suppose that one can sink in 
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time to such depths that, looking back upon his 

former heights of fastidiousness, he can even con- 

sider it foolishness. As yet, Brother McDonald says 

he has not reached that stage where he could bring 

REMOVAL SALE 
I will be moving to my new location on the corner within a short ttme 

and desire to reduce my stock as much as possible and will, ofter 

Special Prices on Everything in Store 
This is the time of year when house cleaning brings to light that many 

little articles of furniture are needed in nearly every home. This will be 

your opportunity to supply your need at a reduced price. Help yourself to 

furniture and house furnishings, and at the same time help us to move by 

reducing the stock. 

' THOMAS FURNITURE STORE | 

No. 10 

himself to fill his first page up entirely with ads, as 
some do—but in time his taste may reach that level 
of degredation, too—and then he will look back and 
think how foolish he was to resist the temptation to 
do so in 1910.’ I am beginning to under stand just 
how it is; They say a man can get used to anything 

New Goods| | Wall Paper 
Q@We are daily, receiving shipments of Season will soon be here 

new goods—new rugs in the large sizes 

in all the newer’patterns. New and late 
and our stock will be larger and 
finer than ever From the very 
cheapest ro the better goods we a1 
surely please you tot) in quality 
and price. If you want something 
exkeptionally fine, we can supply 
it, as we will have special sample 
books showing the very latest and 
up-to-date patterns. [t will pay 
you to figure with us before mak 
ing your selections. We make no 
charges for cramming 

Cozad & Freeman 

No. 12 

pieces of furniture especially suitable 

for presents. New patterns in cutlery 

and silverware. Seeus when in need 

of anything in hardware or furniture. 

Jenks and Son 
No. 11 

and every step downward makes it awfully easy to 
take another step in the same direction. But it doesn’t 
seem to me that any newspaper man in his sober senses 
can call anything that adds to the betterment of his 
paper foolishness. A good, clean front page is widely 
recognized by all leading newspaper-makers as a high- 
ly desirable feature, and I am sorry, indeed, that so 

Wall Paper 
Ov stock of wall paper is now complete and 

open for your inspection. Having purchased 
our line from the largest manufacturing company 
in the middle’ west, we can show you the best 
wall paper that money can buy We would kind- 
ly ask you to step into our store and inspect our 
line before ordering 
elsewhere. Prices to 
suit any purse. 

Cozad & ae Ee | 
Freeman - 

FOR EXAMPLE 
Mr Jones carns nine dollars a week 

He puts one dollar of this unto the bank 

and continues to do so each weck. and 

is surprised to find that he hardly miss 

cs it At the end of the year he bas 
fifty two dollars in this bank. He 1s 

this amount ahead for if he had not de 

posited the dollar each week he would 

have spent it You need a pass book 

THE STATE BANK 
Prane City, lowa 

TB IOUNS Pras's }OUN BYAN. Vice Preat - 
HM WILSON Cashier 

No. 13 No. 14 

good a newspaper man as Brother McDonald should 
have had such a change of mind on the subject. I 
can see no logic at all in giving the preferred front 
page position to the banks, unless we newspaper men 
are to be considered as leaders in the modern crime 
of commercialism—in which money and the banks 
and the bankers are gods. 

Mationat (Printer: Journafist 

HARVARD, ILL., Oct. 
Mr. O. Byron Copper, DeSoto, Wis. 

Dear Sir:—By today’s mail we send you copies of our 
paper, the Harvard Herald, that you may examine them and 
make such criticism as you may deem proper. 

We have mailed you copies of our paper in the past, but 
the three we send you by this mail are for a special purpose. 
Last July we increased the paper to a seven column quarto, 
the old size being a six column quarto, and at the same time 
raised the subscription price to 1.50, the former price having 
been $1.00 per year. 

In this change we have been puzzled as to headings, es- 
pecially a third deck heading. We used on our six column 
quarto a 12 point text for the large heading, using our Juni- 
or Linotype for the other two headings. When he changed 
or enlarged we took up a 14 point Gothic condensed and 
then we turned to an 18 point Woodard condensed. These 
three head styles (12 pt. text, 14 pt. Gothic and 18 pt. Wood- 
ard) we have used in the three specimen papers we send you 
by this mail. Kindly look them over and use critiscism and 
make such suggestions for betterment as you think best, not 
only in the headings but in the general make-up, style and 
composition of the Herald as you may choose, feeling at 
liberty to do so with our permission, for we are anxious 
to obtain your views in the premises. 

Very truly, 

14, IQIO. 

Harvard HERALD, 
M. F. Wats, Enpitor. 

I am thankful that here is an editor who not only 
considers the maintenance of a clean front page very 
sensible, but is also “foolish” (?) enough to worry 
about the insignificant(?) matter of the choice of a 
suitable head-letter. Exhibits 15-16-17 show the three 

THE HARVARD HERALD. 
HARVARD, MMENTY COUNTY, G“LINOIS, THUTSDAY, JULY 2h, 1910. NUMBER 34 

| FIELD DAY ATCAPRON, * "°™ oorooesanian® | BIG YIELDS OF GRAIN, SVAFET rLxce i HANEIRD CONN IS MAKING GAINS 
= ro apr 

TWENTY-THIND YEA: 

SUM OF $505 CLEARED. 

No. 15 

headings alluded to by Editor Walsh in the foregoing 
letter. Almost any of my readers will agree that 
either of these heads are wholly satisfactory and above 
serious criticism—but, of course, a fellow can still 

have a preference—and needless to say I have mine 

THE HARVARD HERALD. 
TWENTY-THIGD YEAR. HARVARD, SHENTY COUNTY TSDAY, OCVOREN 38. 10 

DUNAN PIONEER DEAD vow PASTORS ARE ASSIGNED * GAS MAINS IN THE CITY 
NUMBBIE 1 

seme J.B WOOD'S SUDDEN END 

No. 16 

for the 12 point Roman text. I prefer this line because 
it most perfectly harmonizes with the Junior face in 
the pyramid decks, the Roman in the date line and 
likewise with the title. The Woodward makes a very 
pretty heading, though and one which jibes well with 

THE HARVARD _ HERALD. 
TWENTY-THUIND YEA 

WAD LIVED HERE ALL HER LIFE,“ lic ee 

VAUD, SOHENNY COW THUUS: HOTORER 6. 1910 

BA BUTTS KILLED BY CARS UKE COUNTY ENTERS EGER 

NUMBER 4+ 

._ Akio Oh SEVEN BLIND PIGS 

No. 17 

the page’s other type faces; but I don’t suppose I ever 
will have sympathy for a Gothic head-line. It is only 
just to say, however, that this Gothic heading in the 
Harvard Herald has been chosen with the same ex- 
quisite taste that characterizes other features of this 



Cationaf (printer: Zournafist 

excellent paper; It is neither of too great size, nor 
of too heavy face, to injure the simple modesty of 
the Herald’s dignified front page. It seems a shame 
to spend that much space writing about so small a 
matter as a little head-line when there is so much in 
this excellent sheet about which a critic might write; 
Few country weeklies have I ever seen that were as 
near the mark of perfection in every detail as this 
one. One must have the privilege of a thorough in- 
spection to enable him to fully appreciate its excel- 
lence. In the first place the Herald must posses a very 
clever force of news-gatherers, as the field seems to 
be swept with a drag-net for every issue. This is 

Important 
WHAT DO YOU THINK OF THIS 

FOR A BANKING PROPOSITION? 

CERTAIN bank advertises as follows: ‘‘If you deposit in our 

bank during 1910, $50.00 or $500.00 or more, and through acci- 

dent or disease-you lose the sight of your cyes, or both your 

hands or feet, or in any manner become permanently disabled from 

continuing your: deposits, that in such event the bank guarantees to 

continue to credit your account with the same sum yearly as you bad 

previously placed in the bank; a@/so to credit you with the earuings of 

said deposits for the next twenty years; a/so guarauteeing to permit 

you to draw agaiust these accumulated deposits at any time after the 

first two years; @/so guaranteeing to pay your heirs (10 case you die 

prior to withdrawing any of these deposits, and within the first 

twenty years) a sum equal to fwenty times the amount of the first 

Suppose that the Ilmois Trust & 

Savings Bank offered this proposition. 

deposit made on this account."’ 

Would you not immediately 

pronounce it to be the most remarkable banking proposition you ever 

heard of? Well, there isa big bank now offering this proposition— 

a bank so much larger and stronger than the Illinois Trust & Savings 

Bank that :t- could immediately start forty such banks and equip them 

each with larger stock capital and surplus than tbat possessed by the 

Iinois Trust & Savings Bank, or ten thousand such banks as the 

Jargest one in McHenry county. 

Fill out and mail the coupon attached below to E. J. Peck, Har- 

vard, Illinois, and he will gladly give you details as to bow you can 

start such an account. ) 

—— 

E. J. Peck, Harvarp, ILL. 

Kindly call about 1910. 

No. 18 

all edited, headed and set in a masterfully modern 

fashion—and the press work, ah! such press work! 

It would shame the old masters. Clean, perfectly 

even, and ink distribution faultless. There’s not even 

a punctuation point that doesn’t show up as clearly 

and perfectly in every line as the balance of it, and 

these “slugs” are certainly great advertisements for 

the perfection of the Junior Linotype. The editorials in 

in the Herald are conservative, clean, wide and deep. 

They show a wisdom and a power for the use of good, 

strong, clean English seldom expected in a country 

newspaper. The paper is a seven-column quarto, it must 

be remembered, and every one of these big pages are 

printed at home. And in each of them a liberal space 1s 

allotted to displayed advertisements, and I am gratt- 

fied, indeed to note that the composition of these is 

of a very high and pleasing character. (Exhibits 18- 

19-20-21-22-23). In this apparent constant aim for 

simpicity the compositor of these specimens has my 
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full sympathy and approbation. If I am not mistaken, 
there has been something of an improvement in re- 

PRICES SLASHED 
ON AUTOMOBILES 

SPECIAL 
We are obliged to build a garage to take care of our 
growing business and have purchased more land on 
which to build. In view of this fact we wish to turn 
the following into cash or its equivalent, and offer 

these cars at special cut prices. 

One new Brush Runabout with or without top and windshield. 

One Brush Runabout, used ths summer but in good shape, as a‘demonstra-. 
tion will prove. : 

One Model 38 Overland, 4-passenger Toy Tonneau Car complete with top, 
tophood, zigzag windshield, Model 11 Stewart Speedometer, grip 
chains and inner tube. This is the last Overland of about 20 which 
we have had this summer. 

One Model K Winton Touring Car with full equipment, completely over- 
hauled, ready for use. A snap for someone. 5 

One 4-cylinder Queen Touring Car with full equipment and in the best of 
shape, even to the paint. This will make a good family car at a low 
price. 

One double cylinder Rambler Touring Car, fully equipped. 
able car for someone at a very low price. 

One Model R Ford Runabout with top and complete set of lamps; all in'fine 
shape. 

One Model S Ford Runabout, in good running condition. 

One Mitchell 1909 Model K Touring Car complete, like new. 

A good service: 

625 
TERMS: One-half cash, balance good 
bankable note without interest until May 1 

Manley Hardware Co. 
“PHONE 15 

HARVARD, ILLINOIS 

No. 19 

gard to mechanical makeup of the inner pages of this 
sheet since I last reviewed it, everything being now 
properly arranged to the right-hand-side of the pages, 

Ape SHAPE-MAKER jis a new model in suits; 

for young men partjcularly. The trousers 

keep in place without suspenders, or even without a 

belt. The wearer has to stand and walk erect; 

se it helps develop 

the figure; it’s a 

_ shape-maker. 

YW HART, 
i. SCHAFFNER & 

MARX 
' have designed this 

\) new model; it’s the 

best thing ‘done in 

: clothes making for 

” fifty years. 

~ We want you to 

see it; you want 

: + the sort of figure 

age can wear it. 

SNC EES CN, ANI 

Bema Ves 
See 2 

it gives a man. 

Home of Hart, Schaffner & Marx Clothes, Longley and Elk Brand Hats, 

Crossett and Abbott Shoes, Cluett, Monarch and Elgin Shirts. 

ANDERSON BROTHERS 
HARVARD, ILLINOIS 

No. 20 
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and, as nearly as practicable, made up in accordance ded this paper by local advertisers is liberal, and I am © 

with the highest ideals of this department. Besides 

aks—Cloaks— Cloaks 
UR stock of Winter Cloaks was selected 5 
with the idea of presenting the greatest 

variety possible, both as to desirable materials, 
styles and colors. In the better grades we 
have but one garment of a style, and in the 
medium grades not over one of a size. But so 
many different styles, materials, etc., that 
a bigger variety of , 

LADIES’ WINTER CLOAKS 

Ns at $7.50, 8.00, 10.00, 12.00, 12.50, 13.50, 15.00, 
16.00, 18.00 and $20.00 will be hard to find, 
and bigger values we believe are not to be had. 

SWEATER COATS 

A big assortment of good sweaters in white, 
grey, red and brown, for Ladies, Misses and 
Children. Our assortments of all other winter 
lines are also now at their best 

PEAVEY & GOODSELL 

No. 21 

all of these good features, the Herald has a lot of 
country news-letters published each week, which add 

to its popularity and circulation, no doubt. Turning 

Hubbell & Putnam 

Offer for this week a dis- 

count of 25 per cent on 

all Porch Furniture, 

including Old Hickory 

chairs and rockers, Reed 

chairs, rockers and set- 

tees. Porch swings, ham- 

NIGHT PHONE 82 

No. 23 

Over 95 Per Cent 
of the business of this 

country is done by 
bank checks 
{ the handling of money because it Is 

fest und most convenient way of doing 
There is no reason why ninety-oine 

‘of the business should oot be done in 

instead o! 
safe 

g the con The few people who are not using 
5 offered by a bank such as this, are 

es in the same class as the ones 

mocks, etc. 

DAY PHONE 66 

No. 22 

again to the front page for a moment before closing 
I am moved to suggest that the period after the 
word “Herald” in the title be cut off and some of the 
space removed from between words. 

> D> 

Woonpstock, ILL.,Oct. 14 I910 
O. Byron Copper, De Soto, Wis. : 

Drar Sir:—In separate wrapper I am sending you copy 
of this week’s Republican for review. Say what you have a 
mind to, so long as it is your best judgment, and publish 
same in next Journalist. 

Yours very truly, 
C A. LEMMERs. 

Editor Lemmers’ paper, the Woodstock Republi- 
can, is a seven-column quarto, entirely a product of 
the home office, I believe. It is another member of 
the clean front page school, and its eight big pages 
gives its readers an abundance of news, including the 
news of several enterprising business concerns of the 
home town and near-by places as well. I would judge 
that part of the straight matter on this sheet is lino- 
typed while the other part is hand-set, and, as the 
face of the movable type is somewhat aged and worn, 
the effect in the printed page is displeasing, to say 
the least, as it gives an uneven, blotched appearance. 
The giving of the local news, including the events 
in near by localities, seems to be the specialty of this 
paper, and the absence of an exclusive editorial de- 
partment is sharply noticeable. Some of the type 
faces in the heads are somewhat antiquated but the 
styles are neat and tasteful. The reportorial work 
seems to be thorough, and good presswork is in evi- 
dence on the issue before me. The patronage accor- 

pleased to note that the composition of this is in the 

OUR FALL OPENING 
Saturday and Monday, Oct. 15-17 

GAIN we take pleasure in extending to you 
come and view the creat collection of Pal! Fashions for Mer. 
Women and Children. Come ond get soquainted 
styles. quality and values, The buying public of this vicinity 

establishment is a 1 

sold by anybody anywhere at any price, We have es 
more-to-your-liking precedent for comprehensivensss, completeness. individuality. class, treat- 
ment, service and satisfaction BRE 

Deas Aannelettes. par yard 
Outiog Hanneln, pee yard 136 and Ye 

Blankets and Quitte 
Mull sine tus blankets o% 
Pall vine (ht Dankets geod ot i 
Lane site she 

tone 
aye blacks aslo 

810 - 925 

Seite, Overconts 
e : race AN A memurable showing of weet | They 

new styles and values. 
ir etioehiels foo urls 

Res 
5 $1.89 © $3 

$10. $12.50 and $15 
= SL $2 
39 Ww Be House Furnishings 

Everybody Welcome — 
Moming attendance 
strongly advised 

You 
ronay Uy baying (ars here 

Parcinatortine choice 28 to 91.50 

The store that aims to please 7 
you with betcr values We e 

le ce ' are better prepared for Fall aa Pauendtaylsaeateud 
and Winter, LO-M —| pagy DSTOCK :: 28 

; ani 
e oud . - 

oth 
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main well done. The compositor is skillful and exer- 
cises excellent taste in his massing and display. Some- 
times (as, for instance, in the Wien Department Store 

pact 

Wherever you go, the clothes 

wear are one of the most 
ae tp important things about you II 

youre «way from home, among 
strangers, your standing will be 
first estimated by the way you 

look IL you stay at home 
where everybody knows you, 
yeor'd better be even more par- 
neular. 

We're proud of the appear- 

ance of the men we clothe; 
we're vlad to have them com: 

pared with any men, anywhere 
in the world, so far as clothes: 
looks go 

Hart Schaffner 
& Marx 

mike the most fashionable gar- 

ments in the world, ther styles 
are distinctive and correct, the 

man who wears them has a 

look of “class” and distinction 

which can be had in no other 

Not only that. these 
clothes give the wearer an ai 

clothes. 

and a sense of quality. the fab- 

rics are all-wool, the choicest 
weares selected from the best 

looms of the wholeavorld beau 

tiful Scotch weaves, English 
worsteds. fine American Labrics 

And the taloring 1s. perfect 

The name of Hart Schatiner & 

Mars as recognized ASA sipn of 

all that as best in clothes 
. We ft a man pertectl in these goods 

Theres no denying that lis ot ready 

made clovhes—some of eacctlont quality 

—don't fit very well But well ht you in 

these, and you may bring with you your 

most critical frend to judge for you af 

you chouse We'll we you a fit that 

youll be perfectly satished with 

Hart Schafiner & Marx Suits 
F18.00 to E28 OO 

Vlart Schaflner & Mary Overcoats 

FIS 00 to 840 00 

sof dlisptay af fine furnetenges, ster on 
res. fine neckwene, mntenwen, 

Coy ricts Wary Seteaflnee Mare 

RH OR NE ek 350 
— THAT'S GoooD Se Redeye allem Cae) ¥FOR M EN Ag 
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ad) he runs a little strong on the use of two-point 
rules, but the main treatment of the work shows un- 
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mistakeable and uncommon ability. (Exhibits 24-25- 
26-27). Sometimes he hasn’t the best of type faces to 
use, but he uses it well. The chief feature against 
the Republican is a rather conspicuous “mussiness” 
in the mechanical make-up which I will endeavor to 

Our Fall Harvest Sale 
STARTS SATURDAY 

and will gather new impetus each day. .Octobcr must be the biggest, busiest time this store has on iecond and 

to have it so, means we ate going to give valucs that will more than please and at low prices. Our targe stock 

m every department gives you the advantage you have in city-shopping. only at less prices. Core jo the 
crowd and get some of the good things first 

Ready-to-Wear Garments 
Wooltes coats for qually, style, fit: and 
doravility, Come and see the big Ime 
we are showing atl make your se: 
lection early, Prices on our contng ange 
from $5.00 to $29.00, and our hae is right 
soeee the nw caractt: and plushes 

Ladies’ Saits Cheaper 
Manofacturers are all advancing the prices 
on suity amd costs. lowever, our prices 
Nave not advanced: on the othe 
hand, we are offering at this sale x nna 
her of suis of REDUCED PRICES. 
Come and be fitted by » skilled fitter et 
costs 0 inore® 

Special Valees in Waists 
New Mack taffetn walsts—lateat style 
stuster tucks end embroitered fronts; 
pee ee Pen 
Good quality Black taffeta waists, tucked 
yokes and collars und embroidered fronts. 

Persian, suede, velvet, murre, patent 
Wwather, fay elnsticyete 29 and D0 em 

New Hair Goods 
shuble kad, haw putty 

fimich your own 

agunst all under- 
Py wear ANNoyances is 
b }. the ATHENA label. 

The woman who 
buys ATHENA 

+ UNDERWEAR 
does not have to 
make a compromise 

J between comfort 
) and fi, weight and 

dantiness. 

Each of these important features it 
strongly emphasized in 

Silk Petticoats 
Alt our fine black med color cdl silk pet: 

7 

special 2 $3 50 

Reod [Mlored| welets, unade of bonoiitul ATHENA Heutherbioom petticoats, excellent values 
tucked bnadens, the best make of tailored Ww —at #100, $1.25 and 1.b0 
waists Japeciat Se mye) U a 4 
Beawtefut tarlored waisis with embraider NDERWEAR Sith Hose 
ce fronts--a want worth 61.50. Phun 
Knene; special, 8 

Tailored Shirts 
Anew line of misees tnilored skirts—- 
made of fine chiffon panama—binck, blue 
nul gay 5 a $450 

Furs are Selling . 
Already quite a number have purchased 
during ovr carer. showing and we mre 
prepared for a larger business than ever, 
haadtng ms we do one of the best tines 
in America—every garment strictly first 
class and new, nol an old fur in the howse 
ond all prced.yery moderately - 

Big Fall Display of 
Newest Noveltics 

There is no compromising You can 
have 4 style in keeping wh your 
ideas in a garment that fits every line 
of curgpr.of your body, avoiding the 
usual «nickness at the waist, hips and 
shoulders. There 1 00 “sagging” or 
pulling out of shape 
You will not knaw the joy of wear. 

ing a comfortable, perfect-fining gar- 
ment next to the body until you have 

given ATHENA UNDERWEAR 
a test 
Made in two-piece garmmnts and 
union sum, and shown in an unusue 

ally large varvety of styles, You can 
have alj this comfort and satsfaction 

at the minimum price. 

An excellent #1,50 number, black only 
a $10 

nd we Con sell you much 
! nN account of the advance 

In prices since thar Ome 

Our 114 blankets at $1.00" pair cannot 
be duplicated 
Our 12-4 blankets at 81,40 are as got as 
aay 82,00 raumbers 

* Shoes 
We carty none but the beat makes end 
Buarantee satisfaction We invite your 
petaonal inspection of our line Seal SaanInIEILAEEEEEEEEEEEeEEED 

Southeast Corner of the Square 

THE WOODSTOCK DRY GOODS COMPANY 
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explain by citing what I consider “mussy”’ on the first 
page; First, those two different kinds of body type; 
then there are those two dinky box heads at the top 
of the fourth and sixth columns respectively. They 
ne'ther harmonize nor balance. The ‘Society Notes” 

Popular Priced 
— Overcoats 
1 $10.00 

$18.00 
$12.50 13.50 
$20.00 22.50 

$15.00 
$23.50 

$16.50 
$25.00 

Our determined purpose to make this 
special showing of fall and winter over- 
coats unique in the quality of its distinct- 
ive styles will be plainly evident to the 
casual observer Quiet elegance is this 
season's real fashion note. Prices war- 
tant our strongest claims for consistency: 
with the well represented qualities 

See SS = 

Men’s Fashionable Suits 
Immense showing of men’s fashionable 
suits—suits that have the charm of style 
that distinguishes latest correct models 
from ordinary, commonplace suits, in our 
large and varied assortment. There are 
so many pleasing style variations that you 
can find what is most becoming, at 

prices that range from 

B coweite:: $10.00 to $25.00 
Chea, 

J. P. Alt Clothmg Company 
No. 27 

heading might be retained, but I’d cut out that cheap 

“Uncle Sam” dun. The double head-rules and date- 

lines below the title form another objectionable fea- 

875 

ture; it would be better to simplify these into some- 
thing like that shown in exhibit 15, which I consider 
ideal. As I was about to leave this sheet, I discovered 
an ad that heretofore escaped me in my examination, 
and which I wish to reproduce, because it demon- 
strates so well the force of white space and simplicity 

Window Glass 
Repair your broken windows 
before the cold weather sets in, 
We have a complete stock of 
all sves. Also a good line of 
school paints and artists sundries 

The Woodstock Paint Store 
Telephone No. titit 214 Main Street 

No. 28 

in the composition of an advertisement. (Exhibit28). 
Every week compositors in every print shop in the 
land run across ads that can be set like this, and there’s 
no better style to be followed. 

“EACH NUMBER IS AN IMPROVEMENT TO THE 
PRECEDING ONE.” 

Office of the American Artisan and Hardware Record, 

Daniel Stern, Publisher and Proprietor, 

355 Dearborn Street, Chicago. 

November 25, 1910. 

Mr. B. B. Herbert, 4618 Ravenswood Park, Chicago. 

Dear Mr. HerBertT:—On my return from Europe I find 

the back numbers of the NATIONAL PRINTER-JOURNALIST 

have been preserved so that I could enjoy the perusal of 

them. Need I add that as usual each number is an im- 

provement to the preceding one. You certainly get out an 

interesting magazine. 

Herewith am enclosing check for renewal for another 

year, and with warmest regards, I am, 

Yours very truly, DANIEL STERN. 

A PAPER OF GREAT BENEFIT. 

GAyLorp, Minn., November 15, 1910. 

National Printer-Journalist, Chicago, Ill. 

GENTLEMEN :—Remittance to you of my subscription to 

the N. P.-J., which expired in July of this year, has been 

overlooked. I am enclosing my check for $2.00 herewith 

and please credit my account up to July, 1911. Am pleased 

that you have continued sending the Journal and want to 

say that I consider it a paper for the publisher, which is of 

great benefit. I am, Fraternally yours, 

Cuas. WALLIN. 

“ALWAYS INTERESTING AS WELL AS 

INSTRUCTIVE.” 

Office of “Southern Good Roads,” Lexington, N. C. 

November 22, 1910. 

Col. B. B. Herbert, National Printer-Journalist, Chicago, Ill 

Dear Cot, Hersert:—I am in receipt of your circular let- 

ter and am sending you check to cover one year’s subscrip- 

tion to NATIONAL PRINTER-JouRNALIST. I would not think of 

trying to get along without the NATIONAL PRINTER-JOURNAL- 

ist. It is always interesting, as well as instructive. 

Very truly yours, H. B. VARNER. 
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presided over by Mrs. Ogden, and for comfortable beds and 

delicious cooking, cannot be surpassed. Mrs. Ogden said it 

would take half an hour to prepare a chicken supper, and 

started to get the birds. The party protested, and‘ twenty 

minutes later sat down to a table bountifully spread with 

viands found only in the country, cooked to the perfection 

found only on a ranch. 
At 6:30 in the morning the fried chicken was ready and 

at 7 the team began the journey to Carlton, location of the 

main office of the Furey-Culver Land Company, owner and 

selling agent of irrigated apple lands in the Methow valley. 

The company maintains offices also at 208-12 Leary building, 

Seattle, and at Twisp, Wash.° The Carlton townsite, owned 

by the company, had been established below a natural bench; 

but was moved above because the land below was too valua- 

ble and the space above was good enough for a mere town. 

It was easy to move, for there are only two houses in Carl- 

ton now—one the store and postoffice (new, built on its pres- 

ent site), the other the summer home of Mr. and Mrs. F. H. 

Furey, a rustic house, built several years ago, among the 

trees at the entrance to a small canon, out of which issues 

a stream furnishing pure water for irrigation and domestic 

uses. This building was remodeled by Mr. Furey, and is a 

delightful, cozy, cool summer home. 

REPORT OF BMPLOYING PHOTO-ENGRAVERS 

CHICAGO, November 18-19, IgIo. 

Enclosel please find a program of the First Conference 

of Employing Photo-Engravers. The Conference was held 

in Chicago November 18-19, 1910. The territory represented 

at this Conference was from Cleveland to Denver and from 

Louisville to Duluth. Eighteen different states and sixty in- 

dividual firms were represented at the Conference. The Con- 

ference devoted most of its time in dealing with the cost of 

production in the engraving industry. Considerable atten- 

tion was given to the many abuses perpetrated upon engrav- 

ers and the unanimous demand was for placing the engraving 

industry on a sounder and more stable basis. 

An organization was formed, entitled, “The Middle West 

Photo Engravers Club” which is to work in conjunction with 

the International Association of Photo Engravers. Mr. E. W. 

Houser, President, Barnes-Crosby Company was elected 

Chairman, and Mr. Vincent P. Nash, President Dearborn En- 

graving Company, was elected Secretary. The Conference 

decided unanimously to hold another meeting ninety days 

from date, the place and time to be determined by the officers. 

As the program indicates, the first Conference was held 

under the auspices of the Photo-Engravers Club of Chicago. 

E. W. Houser, Chairman. 

ViINcENT P. NAsH, Secretary. 

FRIDAY. 

Meeting called Friday, November 18th, 11 A. M., in Room 

No. 1735, Monadnock Block, Jackson Blvd. and 

Dearborn St. 

Opening Address of Welcome—E. W. Houser, 

Photo-Engravers Club of Chicago. 

Responses—J. C. Buckbee, Treasurer, Bureau of Engraving, 

Minneapolis, Minn. 

F. H. Clarke, President, 

Cleveland, Ohio. 

B. J. Gray, President, 

pany, St. Louis, Mo. 

12 M.—“Common Sense.”—W. J. Hartman, President Ben 

Franklin Club. 

AFTERNOON SESSION. 

2 P. M.—Stereopticon Lecture on Cost System—Robt. S. 

Denham. 

Discussions. 

Adjournment—s :30 P. M. 

Chairman 

Eclipse Engraving Company, 

Gray-Admas Engraving Com- 
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Informal Complimentary Dinner—7:30 P. M., at the Chicago. 

Room, Great Northern Hotel, tendered by the Photo-En- 

gravers Club of Chicago. E. C. Miller, Toastmaster; 
Just plain talks on good fellowship and acquaintance, ‘Forma: 

tion of the “Don’t Worry Club.” 

SATURDAY. 

“Competition.”—-Ed. C. Westman, President Blomgren Bros 

Engraving Company. 

“Trade Abuses.”—Adolph Jahn, President Jahn & Ollier.” 

“Honesty in Business.”.—Edw. W. Moeng, President The 

Franklin Company. 

“Quality and Price.”—Thos. Ball, Vice- Preside Rogers & 

Company. 

“Busines Morals and Ethics. ’"—_E, W. Houser, President 

Barnes-Crosby Company. 

Adjournment. vt 

| AFTERNOON SESSION. shale 
2 P. M—Allied Trades Mutual Fire’ Insurance—E. M. Tur- 

ner, Graphic Arts Mutual Fire Insurance Co. 

“Stubborn Facts.’—Geo. H. Benedict, Business 
Globe Engraving and Electrotyping Co. 

“A Better Day.”—Louis Flader, Advertising Manager, Barnes- 

Crosby Company. 

The Convention was distinguished by the earnestness and 

sincerity of purpose evident among the members and by the 

enthusiasm displayed by all’in attendance at the conference. 

The Photo-Engravers Club of Chicago is an active, pro- 

gressive body of men and the members are among the lead- 

ers in every effort toward right and just methods, and it 

was, undoubtedly, no less a pleasure to them to have their 

worthy fellow workers and craftsmen, from all parts of the 

country, in their midst, sharing their welcome and hospi- 

tality, than it proved to the visitors to be at the convention. 

Photo-Engraving has become, in the last twenty years, a 

most important and valuable industry, useful and helpful not 

only to all publishers of newspapers, magazines and books, 

but to every industry, and to all branches of commerce or 
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salesmanship. 

The following are the officers and committees of the 

Photo-Engravers’ Club of Chicago: 

Officers—E. W. Houser, Chairman; E. W. Miller, Vice- 

Chairman; H. A. Mueller, Secretary-Treasurer. 

Board of Directors—Ed. Moeng, Geo. H. Benedict, Vincent 

Nash, Chas. Juergens, Adolph Jahn. 

Reception Committee—Ed. Moeng, Geo. 

Westman, Adolph Jahn. 

Dinner Committee —E. 'C. Miller, Vincent Nash, H. A. Muel- 

ler, George Spiel. 

Hotel ‘Committee—Paul Manz, Chas. Juergers, J. LeBeau. 

Program Commttee.—Louis Fiaden, W: AIS Hy C. ‘Conde, 

Ed. Modine. 

H.. Benedict, E. 

OKLAHOMA TIMES GETS NEW MEN. 

The Oklahoma City Times has lately passed under the 

control of Mr. Dennis T. Flynn, pioneer lawyer and mil- © 

lionaire of Oklahoma City, who has purchased the inter- 

est of all the small and some of the large stockholders, 

thereby with his associates, obtaining full age of 

the company. 

Mr. H. G. Eastman, who for the past three years has 

been Business Manager, becomes General Manager, and has 

secured as news-editor J. W.. McCammon from the Omaha 

Bee, and as associate editor R. S. Graves for years with 

the St. Joseph Gazette, but lately of the Scripps-McRae 

League. 

The rapid and continued growth of Oklahoma City and 

State gives the new management a great field and oppor- 

tunity. 
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A Trip Up the Columbia River 
By THE WASHINGTON STATE Press ASSOCIATION. 

OLLOWING its annual convention at Wenatchee. 
Washington, the members of the Washington State 
Press Association enjoyed a memorable trip up 
the Columbia River. Of this journey. we take 
the following from the October number of the 
delightful magazine of travel, Western Tours, 
“published at Tacoma, of which Edyth Tozier 
Weathered is editor and manager: 

The start up the river was made at 5 a. m., a few 
minutes after the close of the final session and banquet of 
the association, on the good ship Okanogan, under the 
care of Capt. E. E. Griggs; “Buck,” the pilot; R. Nee Wate 
kins. engineer. and a crew of about twenty men. The 
officers are all old steamboat men and all own an interest 
in the company, which operate a fleet of four boats. 
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both sides rear their rugged heads, as though to forbid fur- 
ther investigation. Streams small at this season of the year, 

in times of melting snow pour their floods down the precipi- 

tous canons and slowly dig deeper their channels. Slowly, 
man-reckoned; but rapidly from the standpoint of Mother 
Nature, to whom a thousand years is as but a day. Where 

these streams leave the fastnesses there have been deposited 

oases, of which man has taken advantage. Every shelf, of 

from one acre to five, has become the shelter of a family, 

the members of which have raised a home, planted apple- 

trees, and are living in seeming comfort, content and happi- 

ness. Water for irrigation and household use is obtained 

by conserving the particular stream near the home. Its loca- 

tion is picked out by the show of green amid brown sur- 
roundings, 

Arriving at Pateros at 5 P. M., where the party was to 

have taken automobiles for the run to Twisp, it was found 

that the car was disabled and teams were substituted. The 

Members Washington State 

The Upper Columbia river runs swiftly in its race to the 
sea, and there are many rapids, some of them troublesome 

to navigation. The Entiat rapids furnish a good example. 

Here the water falls several feet in making a distance of 12 

or 15 rods, swings around a double bend, like a letter S, 

and there is a large sandbar. Going up stream the boats 

are warped around the first bend by the aid of wire 

rope and “the nigger.” 
Only one boat has ever been wrecked on the Columbia 

river between Wenatchee and Brewster. This was at the 

Entiat rapids some years ago at a time of high water. No 

lives were lost and little property except the boat. The hull 

drifted down stream and narrowly missed destroying the false 

work of the Wenatchee bridge, then under construction. 

The iron. inner works of the wheel are still visible on a sand- 

bar below the rapids. 
The scenery along the river is majestic. Mountains on 

Press Association in Wenatche Orchards 

road back into the Methow valley is primitive, except in two 

or three stretches which have been constructed by the state 

convict road gang. The old road winds up almost impassa- 

ble hills, which the convict road skirts by rock cuts and em- 

bankments. This part of the journey was like going through 

purgatory to reach paradise. r 

The Methow valley has been called the Switzerland of 

America. So have many other localities in the United States; 

but there is no discount on the Methow. Wherever could 

be found a block of level land there has been planted an or- 

chard and a home. The valley gradually widens for twenty 

miles, and at the village of Methow, twelve miles from Pate- 

ros, there are several good-sized fruit ranches. One of 

these produced last year the largest apple ever grown, weigh- 

ing thirty-nine ounces. 

At Methow the party put up for the night. The hotel is 
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A Plain Story of Signal Success 

HOW APOOR BOY ADVANCED FROM THE CASE TO THE CON- 
TROL OF A $250,000 NEWSPAPER—“ MAKING GOOD”’— 
CONSTANT APPLICATION—EVER SEEKING BROADER- 
AND MORE THOROUGH KNOWLEDGE AND PREPARA- 
TION—-ALWAYS STUDYING AND LEARNING. 

}PPORTUNITIES were never more numer- 
ous in any age or country than now, right 
here in America. It is most pleasing and in- 
structive to read, in the lives of thousands 
of our successful men, how their signal suc- 
cesses have been reached and to contemplate 
how the means by which they have been at- 
tained are open to all with high purpose 

and steady, intelligent application. 
Worthy successes are of frequent record in all honor- 
able callings in this country, but with the wonderful 
development of the facilities of gathering and dissemi- 
nating knowledge through printing and the resultant 
growth of newspaper making and magazine and book 
publishing, no other callings have afforded so numer- 
ous and great opportunities as these, with proper 
preparation, effort and persistency. 

In its issue of November gth, the Kansas City 
Journal, that is ever ready—as should ever be all 
worthily conducted newspapers—to lend a hand to help 
forward others, and to say a kind word for success- 
ful newspaper men and all agencies for the better- 
ment of the calling—contained a plain story of the 
signal success of a newspaper man, concerning whose 
career the NATIONAL PRINTER-JOURNALIST has fre- 
quently found occasion to speak for the benefit, in- 
struction, encouragement and inspiration of its read- 
ers. There is much to write, and we are glad that a 
newspaper, occupying, in some part, the same field, 
, has had the wise magnanimity—instead of striving 
to detract from the good name of a contemporary—to 
publish the following, which we gladly reprint, for 
the pleasure and benefit of newspaper workers in every 
State of the Union, with regard to Mr. Arthur Cap- 
per, publisher of the Daily Capital, Topeka, Kansas: 

Here is a plain story of hard work; of tenacious am- 

bition of advancement from the “case” to the swivel 

chair and the leadership of a quarter of a million dol- 

lar daily newspaper, and six other publications. There 

is, of course, romance in advancement; in the success- 

ful climbing from a meager start to conspicuous suc- 

cess; and if there is any romance read into this little 

chronicle of facts, it must be read from these facts 
themselves. 

Thirty-two years ago, when Arthur Capper was 13 

years old, he made up his mind that he wanted to be a 

printer. He was living at that time in Garnett, his birth- 

place. Dr. George W. Cooper, owner, editor and propi- 

etor of the Garnett Journal, was a noted newspaper man 

of that day. To him the 13 year-old boy applied for a 

place. 

“What can you do?” asked Cooper. 

“T can learn,” replied Capper. 

The doctor looked the slender stripling over some- 
what dubiously, but told him to try. The foreman looked 

him over much as the doctor had done, but set him to 

work. ‘His first lesson at the “case” he took from the van- 
tage point of a cracker box, for he wasn’t big enough. 
of his own height to reach into the boxes. He made 

good on that first job, as he has made good ever since. 

He worked at the case and the “devil” job—and many a 
great man of today has seen service as a “print-shop devil.” 
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If you will recall David Harum you will remember how 

at a dinner of well-to-do successful men someone called 

out “low bridge,” and instinctively some of the greatest 
of them ducked their heads. What does this mean? 

Not a few of those men were brakemen in their early 

days and many times ducked a “low bridge” as they hur- 

ried along over the tops of cars. 

Just so, yell “Look out, you'll pi that form!” at a 

gathering of successful newspaper men, and you will be 

surprised to see how inany of them with worried looks 

on their faces will glance around to see what has gone 

wrong. 

With the help of that cracker box and the “case” Arthur 

Capper finished the high school course at Garnett in 1884. 

He determined to go to Topeka. He was 19 years old. 

Immediately he went to the Topeka Daily Capital office 

a paper which he now owns and for which he has re- 

fused $200,000. 

He hunted out the foreman and asked for a job at 

setting type. It was Monday night. Liquor could then 

still be bowght very readily in Topeka. Monday after- 
noon had been pay-day. As a result some of the print- 

ers were “celebrating.” The foreman had hardly enough 

men on hand to get out the paper. 

He looked at the slender 19-year-old who asked for a 

job. “Try you for to-night,” he said, and the boy went to 

work Again he made good. 

Major J. K. Hudson was in command of the Capital at 

the time. Capper worked along until he was drawing a pay 

check of a little better than $20 a week for “sticking type.” 

There were no linotypes in those days. 

The boy wanted to know something about the “local 

room” of a newspaper. He had originated a “children’s page” 

on the Garnett Journal and had gathered some locals. So 

he walked in on Major Hudson one night and told him he 

wanted a job as reporter. (And Arthur Capper is another 

successful man who calls a “job” a “job.” The word “posi- 

tion” doesn’t get very far in his dictionary.) 

“Maybe I can give you a chance,” said the major. <A 

month later he called Capper into his office and told him 

he could go to work the next day gathering “locals” in 

North Topeka. North Topeka was, and still is, the “break- 

ing-in” ground for cub reporters in Topeka. 

“How much will you pay me?” asked Capper. 

“We will start you at ten dollars a week.” was the reply. 

“T’ll take it,’ was the conclusion of the interview. 

When Capper went back into the composing room that 

night and told the printers that he was going to quit and 

go to reporting, they thought he was crazy to give up a 

$20 a week job for a $10 a week job. But they got the 

usual good-natured smile. 

He went to work and made good on North Topeka. 

How good he made can be judged from what hapened six 

months: later. Hudson had a city editor who didn’t suit 

him exactly. One Sunday the city editor was “fired.” 

“Capper,” said Hudson, “You can be city editor.” 

That was a jump, but the boy deserved it. It was a whole 

lot of work, but Capper was equal to it. He had the state 

house, the court house, the city building, the federal court, 

and about everything on his beat—for the city editor was 

also reporting—except North Topeka and the police station. 

For several years he stuck to that job. All the while he 

would save a little out of each week’s salary check and buy 

stock in the paper. 

Several years later, more ambitious than ever to know 

wider phases of newspaper work, he walked in on Major 

Hudson one night and said: “Major, I want to know some- 

thing about New York newspaper work. I would like a 

six months’ leave of absence to go to New York and get 2 
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job on one of the big newspapers there.” 
The Major was fond of Capper and granted his request. 

Capper went to New York. It was the first time he had 
been east of Kansas City. But he got a job and the first 
pop out of the box a city editor sent him out to “cover” 
a “yacht” race. Think of a Kansas born boy, who had 
never been East of Kansas City, getting a yacht race to 
report! ‘He hardly knew the difference between a yacht 
and a ferryboat, but like a soldier he said nothing and went. 

A kind-hearted reporter on a rival newspaper became his 

confidant and the latter like a scholar and a gentleman helped 

him out of his predicament and he got back with a good 

story. He made good and learned. Men like Capper are 
eternally learning. 

Some time later Populism got a good grip on Kansas, 

and Jerry Simpson, Peffer, Otis and all that crowd were at 

Washington representing Kansas. Case Broderick was the 

only Republican congressman there. Major Hudson de- 

cided that he would like to have a Washington corres-. 

pondent for the Capital at Washington. So he wired Cap- 

per in New York and asked him if he would take the job. 

He took it, and again he made good. It was in the 

time when the Kansas Pops were doing something riotous 

every day and there was a world of good stuff to wire. 

After serving at Washington for a time, he came back 

to Topeka and returned to the city desk of the Capital. 

About that time the North Topeka Mail was for sale 

at a price of $2,100. Capper had $700 in cash. He went 

to Peter Smith, a North Side banker, and asked for suf- 

ficient loan to get the paper. Smith agreed, and Capper 

owned his first newspaper plant. It wasn’t long until he 

had paid it out. ‘He widened the scope of the paper, get- 

ting a lot of country correspondence and making it a county 

weekly, rather than a North Topeka local. Along about 
that time Frank Montgomery and Tom McNeal wanted to 

sell the Kansas Breeze. Capper bought for $2,500. He com- 

bined the two and made the paper over into the Mail anu 
Breeze. He put Tom McNeal in charge as editor. At first 

they ran the publication with a lot of politics in it, But 

Capper decided that preponderance of agricultural matter 

would be better. He changed it, and the move was a re- 

markable success. 

He held stock in the Capital right along. The Capital 

was having rather hard sledding. It changed owners sev- 

eral times. John R. Mulvane, the well known Topeka 

banker, was interested in it; he had loaned money to some 

of the previous owners. Mulvane had been observing Capper 

closely. One day he sent for him. 

“Capper,” said Mulvane, “I would like to sell you the 

Capital. You can have it at almost your own terms.” 

Capper got together $5,000. That was what he paid in 

to start with. The price of the paper was $56,000. That 

was in 1896. 
Today the Topeka Daily Capital is estimated as worth a 

quarter of a million dollars. The new building in which 

it is housed—and one of the best newspaper homes in the 

West—cost $175,000. Capper today owns six publications. 

There is the story—just a plain story of climbing a long 

ladder to the top. Hard work, always studying and learn- 

ing the business and every phase of it, making a success of 

his own business, attracting the attention of bankers who 

were glad to lend him money because he is a success at his 

business; because his word is as good as his bond, and be- 

cause he is a plain, hard-working, studious man and a gen- 

tleman, 

“It has been said,” remarked Mr. Capper the other day, 

when a friend was talking with him, “that politicians have 

loaned me money to build up my paper and plant. But 

that is absolutely untrue. The money that I have bor- 
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rowed has been borrowed from banks, in regular banking 

ways, for which I pay 6 per cent interest. There have 

been politicians who have suggested to me their willingness 

to loan me money, but I won’t borrow a dollar from them. 

I wouldn’t obligate myself to a politician in that way.” 

There is something mighty likable about Capper. He is 

just 45 year old. No one dreamed, when he asked for 

a job at the “case” on the Topeka Capital that some day he 

would be its owner. Across the short space of a quarter of 

a century he has wrung from life’s opportunities a splendid 

‘success by hard work, courage. faith and manliness. He is 

still slender and almost boyish looking. His face is smooth 

shaven. He knows how to smile and always has time to 

be polite. He does a prodigious amount of work. Seated 

between a flat desk and roller-top desk in a big. well-lighted 

office. with stacks of work confronting him. he burrows 

away and, without apparent effort, accomplishes wonders. 

For details he is a marvel, He has hundreds of employes 

and they like him. His office door always swings “in” for 

them. Their suggestions are welcomed. He likes ‘“‘push” 
and “loyalty,” and rewards it. He does things quietly and 

he ‘says things quietly. But he gets things done, and what 

he says “goes.” ‘He has that faculty of a great leader— 

he does not command; he directs. He is a field marshal in 

the newspaper business. 

There is little necessity of writing more by way of 
application of the lessons of this story, though it does 
seem at times that many publishers and newspaper- 
makers do not fully appreciate their opportunity nor 
the necessity that exists for broad and thorough prep- 
aration, and the constant acquisition and enlargement 
of knowledge and “Making Good” by close attention 
to details, and by intelligent, systematic and well- 
directed effort. The lessons as to these ought to be 
daily learned and persistently followed, for though, 
she may afford a meagre support to the neglectful, 
Journalism is a jealous mistress, when it comes to 
higher favors, honors and rewards. But there is one 
thing concerning which many newspaper men, too 
frequently, seem either entirely ignorant or shamefully 
forgetful, and that is the danger, and worse, of sac- 
rificing their independence, of putting themselves un- 
der obligations to, or in the power of, those who may 
seek thereby to control the policy of the paper for 
their own selfish or political ends, to the sacrifice of 
the well-being and the best interests of the public, of 
the people, the newspapers’ greater clientele or con- 
stituency, whom it is the newspaper man’s highest 
duty, honestly to serve and protect. Mr. Capper has 
shown a right and a fine sense of honor in refusing to 
borrow or to take the money of politicians, and at the 
same time he has shown true business wisdom by such 
refusal. 

The Chicago Tribune which has had it’s circulation cer- 

tified by the Audit Company of New York, shows net paid 

daily average for October at 221,634 and Sunday average at 

350,539. 

Herbert Myrick, president of the Orange Judd Co., pro- 

poses to publish in Fargo, N D.. a farm magazine to be 

known as the Northwest. Farmstead, to cover the farm news 

of Minnesota, the Dakotas, Montana, Wyoming, Washing- 

ton and Oregon. He asks that the citizens of Fargo sub- 

scribe for stock in his company to the value of $100,000, 

in return for which he will erect a building on a $20,000 

site. the structure and equipment to be worth $280.000. He 

agrees to employ 200 men at the opening of the plant, 60 

per cent of whom will be heads of families. 
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Timely Calendars 

Timely illustrations afford important drawing features in 

all advertising and especially so in calendars. In view of 

this fact, the Juergens Bros. Co. will present a series of cal- 

endars during 1911 with special designs for each season. 

The Calendar reproduced herewith is one of this series of 

quarterly calendars planned for the coming year. The Calen- 

dar for the first quarter is in Burnt Sienna and Prussian 

ag | ae. 
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Blue, which brings out forcefully the reflection of the sun 

upon the trees and shrubs, the ice-covered stream and the 
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snow-covered ground, portraying the sublime solitude of a 

typical winter day. The other Calendars will be fully up to 

the standard set by the one reproduced, and the series will 

be well worth preserving by those who are so fortunate as 

to obtain them. The firm of Juergens Brothers Co., issu- 

ing these Calendars, has one of the leading engraving es- 

tablishments in Chicago and is the only firm of engravers 

and electrotypers situated inside the Chicago loop district— 

the illustration of the building occupied, presented herewith, 

gives a suggestion of how effective, as advertising, the show- 

ing of a business building, by a well prepared halftone, may 

be made. 

CENSUS REPORTS NOT COMPLETE. 

MANY PUBLISHERS WAITING FOR WILLSDEN CHARTS WITH COM- 

PLETE STATISTICS. 

The publication of reports, as to the population of cer- 

tain cities and states, has led the people and, among them, 

many publishers, to think that census figures are already 

complete. The figures that have been sent out are only 

summaries, but the details are not yet entirely complete as 

to all villages and towns in the different States and will 

not be for thirty days at least, and some will not be ready 

before the first of February. The charts, that are being 

prepared by Mr. S. Blake Willsden of Chicago for his 

newspaper patrons, must await the complete official figures 

and there will be no other delay. Mr. Willsden has re- 

ceived many orders and closed many contracts with promi- 

nent publishers who are waiting, anxiously, for these charts, 

and many have already increased their original orders in 

preparation for the great demand there is developing, every- 

where, for the census charts as soon as they are ready. 

REGULAR READER TWENTY YEARS: 

SLEEPY Eye HerAtp-DispatcH. W. R. Hopces. PuBLisHER. 

Book AND Jos PRINTING. 
SLEEPY Eyre, Minn, Dec. II 1910. 

FRIEND HERBERT :—Enclosed find check for $4 to pay for 

two years’ subscription; can’t do without your most excellent 

monthly. Have been a regular reader of the NATIONAL 

PRINTER-JOURNALIST for nearly twenty years. Wishing health 

and long life I am, Your friend, 

W. R. Hoonces. 

THE AMERICAN TYPE FOUNDERS COM- 
PANY’S BOOKLET COMPETITION: 

The judges of the American Type Founders Com- 
pany’s Booklet Competition, the first of the kind ever 
attempted, Messrs. Edwin H: Colvin, vice-president 
of the W. F. Hall Printing Co., Chicago; John Henry 
Nash, of Paul Elder & Co., San Francisco; and Judd 
H. Redfield of Redfield Brothers, New York, N. Y., 
awarded the prizes as follows: First, $100, Griffith- 
Stillings Press, 368 Congress St., Boston; second, 
$75, Frank L. Crocker, foreman with Federal Print- 
ing Co., 200 Greene St., New York, N. Y.; third, $50, 
Joseph W. Riley, with Shelly Printing Co., 210 Olive 
St., St. Louis; fourth, $40, J. Eveleth Griffith (Grif- 
fith-Stillings Press), 368 Congress St., Boston; fifth, 
$30, Harry L. Zarfes, 718 South Manor St., York, 
Pa.; sixth, $20, Clifford, Ackerman & Co., 1017 
Adams St., Toledo, O.; seventh, $10. The Isaac. H. 
Blanchard Co., 268 Canal St., New York, N. Y. All 
the entries were of a high order of merit, coming prin- 
cipally from those printers who have successfully dem- 
onstrated the power of advertising in their own busi- 
nesses. The advertising printers will be the more suc- 
cessful printers of the future. 

1 



ational (printer -Fournafist 

The Beaten Track 

UCH that is wise, and more that is trite, has 
been written on the subject of habit and the 
peculiar and often ludicrous results of a too ser- 
vile following of precedent. The truth of this 
assertion in its relation to modes of living, is 
not within our province and needs no re-itera- 
tion here, but, (and it is not so far-fetched as it 
seems) we may with strict propriety ask wheth- 

er or not we are hidebound in our adherence to methods 
of illustrating our wares and continue in the same old rut 

simply because we have always hitherto done thus and so? 
Take up the 1910 catalog of a house that prides itself 

on its “conservative” methods and compare it with the 
1900 catalog of the same house and you will find the same 

style of engravings, the same format in both. No evi- 

PO as 

Rh: 
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papers, of the output of the engraving houses as evidenced 

Line cut from pen drawing very useful for page decorations. 

by the specimens of their work exhibited therein. 

Photograph retouched and reproduced, showing motor. installation emphasizing motor by varying color treatment 

dence that the makers of it have taken advantage ofthe 

many important innovations in the illustrative arts intro- 

duced during the past few years by the 
engraving houses. 

Adherence to that which has been tried and found val- 

uable is of course the part of prudence and wisdom, but 

in this progressive age, what may have been of value a 

few years ago, because the time was ripe for it, may now 

be archaic and out of date. The value and importance of 

an illustration are largely relative. It is not alone how 

good your engravings are, but how do they compare with 

those submitted by your competitors who are appealing to 

the same prospectives. 

And granting that they are of about equal merit, then 

the favorable attention of the probable buyer will be most 

likely attracted to the advertising literature that is “differ- 

ent”—the inference being that the house which is “up to 

the minute” in advertising is probably equally alert in pro- 

ducing merchandise of the best modern type. 

One of the chief means of attaining this end, is eter- 

nal vigilance in keeping track, through the leading trade 

ra 

progressive. 

‘The illustrations accompanying these remarks have 

been furnished by the well-known house of Gatchel & 
Manning, of Philadelphia, who are always in the van 

with everything that has valuable novelty, more partic- 

ularly in the line of Three and Four Color Halftone 

Engravings and Illustrations of Machinery for Catalogue 

and Advertising purposes. One way of keeping posted 

on the Engraving business would be to write them asking 

to be placed on their mailing list. They are noted as 

disseminators of specimens of illuminating advertising 

literature by mail. 

A. P. Cramer, for fifteen years the publisher of the Globe- 

Post in Le Mars, Ia., died there recently. He had been in 

poor health for the past few years. He was 55 years of age, 

and was born at Ripon, Wis. Before going to LeMars, he 

published the Avoca, Ia., Herald, and was postmaster at 

Avoca during Cleveland’s administration. He leaves a wife 

and daughter. 
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It 
is, 

in 
other 

words, 
a 

fac-simile 
of 

the 
original 

carbon 

drawing. 
It 

is 
an 

excellent 
sketch, 

and 
by 

reason 
of 

its 

subject 
and 

then, 
containing 

a 
lot 

of 
Christmas 

Trees, 
it 

is 

timely, 
besides 

representing 
a 

unique 
piece 

of 
reproduction 

work. 



Mationaf (printer-Fournafisr 

BUSINESS NOTES 
This Department is conducted for the benefit of 

advertisers, and expresses their claims and views 

Printers, very generally, are working up to the un- 
economics and general stoppiness of our old friend, the 

galley proof press. Like the old hand press, it is going. 

Several improved proof presses have recently been pre- 

sented to the attention of the craft. We think, however, 

that some of these do not go as far as they might. When 

we abandoned the old hand presses (the Washington) it 

was in favor of self-inking job and cylinder presses. It 

was ‘the self-inking feature that was the great economy 

that caused us to throw the old hand presses into scrap. 

So it ts with the improved proof presses—unless they are 

self-inking they do not afford all the desirable economics. 

They are good as far as they go. No doubt a Gordon 

press would have advantages over the old hand presses, 

even if we had to ink the forms by hand; so would a cyl 

inder under like conditions. But mo manufacturer of 

printing presses has been so blind as to ask us to accept 

such a half-way improvement. There are several kinds 

of self-inking proof presses. Some of these are also self- 

feeding. They are not experiments; thousands of them 
are in use. The pamphlet “Twentieth Century Proof 

Presses: Self-Inking, Self-Feeding, Automatic, Electric 

and Hand-Power” tells the story of progress in this 

direction. It is being distributed on request by the F. 

Wesel Manufacturing Co., Brooklyn, N. Y. It is worth 

reading, and will be an eye-opener to many of our 

readers. ee ee : 

As noted on insert in this issue. The Ault & Wiborg 

_ Company of Cincinnati, Ohio, offer $350 for a suitable name 

of a new quick drying ink perfected by the Company, and 

now temporarily called “Wonder Ink.” The amount is di- 

vided into three prizes of $200 for the first, $150 for the 

second, and $so for the third. “Wonder” is a pretty good 

name and may be continued but something more indicative 

of the quick-drying qualities seems desirable. It is a black 

ink designed for fine work on coated or enameled paper 

and admits of printing, turning and binding a job, all in one 

day of eight hours. 

L. A. Ault, President of the Company, writes: “Unques- 

tionably we have developed an ink, the like of which has 

never been produced by any one heretofore, in connection 

with work done on coated paper stock. We have had jobs 

printed on heavy enameled card-board, turned and printed 

on the opposite side, in thirty minutes’ time.” 

Such an ink will certainly prove a great desideratum in 

this age of fine printing on enameled stock, where speed is 

frequently desired and yet cannot be attained because of 

the necessity of waiting for the ink to dry. It will be a great 

economy especially where it is desired to turn the sheet and 

print from the same form the opposite side and then cut, 

making complete sections of a magazine. It will often re- 

sult, also in holding or keeping a press busy on a publica- 

tion, without the intervention of some other form while 

waiting for the side of the sheet to dry. Every publisher 

will realize how very frequently, on account of this neces- 

sity of waiting, when a long run intervenes, vexatious de- 

lays are caused, throwing the publication back with great 

loss and inconvenience, yet the presses must be kept busy 

and forms once on and made ready and running, cannot be 

lifted to accommodate the vexed and waiting publisher. 

Time and cost-saving ink would be a good name. 
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The Chandler & Price products continue to hold their 

place in the popular favor of the printing trade. 

They have recently passed the 39,000 mark in the total 

number of Gordon Presses sold in twenty-five years, and 

believe there is a still greater demand to be cared for in 

the future, and that they may be prepared to meet such 

a demand, and too, in order to be assured of a uniformly 

superior iron in every press, have under construction, as 

an addition to their plant, a complete modern foundry 

and power plant, making their investment in real estate, 

buildings and equipment probably the greatest of any in 

the world in the Job Press and Paper Cutter line. 

The large investment insures the permanency of the 

business, and is an added spur to keep the product up to 

the very highest standard of excellence, as the proper 

means to protect the goodwill of the Company, which 

has been planted in almost every Printing Press plant 

in this land. 

H. B. Rouse & Company, of Chicago, is one of the 

progressive, enterprising, up-to-date manufacturing firms 

of printers’ tools and appliances. A recent visit to the 

Rouse establishment at 2214-16 Ward St., revealed a 

gratifying growth in size, and facilities, and a complete- 

ness and system in arrangement that evidenced success 

and lead one to feel certain as to the high class of the 

manufactures turned out. In the past, we have used the 

Rouse Compasing Sticks as premiums in numerous job 

composition contests and found them always drawing, 

popular and satisfactory. More recently our favorable 

attention has been called to the Register Hooks of this 

firm’s manufacture: “I’he Climax,” “The Champion,” “The 

Combination” and “The ‘Rouse,’ and we have found them 

alike reliable and popular. The Line Slug Cutter, ad- 

vertised on another page in this issue, is in every way 

adapted to its purpose. The guage sets instantly and 

locks automatically to any measure up to thirty-one picas 

by either nonpariels or points.. It is simple, substantial 

and permanently accurate—a clean, square cut is as- 

sured and each cut of slugs must be of absolutely uni- 

form length. It surpasses in both quality and quantity 

of work. The Rouse Mitering Machine is of the highest 

standard. All the manufactures of H. B. Rouse & Co. are 

characterized by strength, durability, accuracy and finish. 

Mr. Rouse, the head of the firm, is a thorough gentle- 

man in the best meaning of that term, and carries his 

character and brains into his business. 

A. G. Mead Company have purchased the Embossing 

Press Manufactory at 364 Atlantic Ave., Boston, formerly 

owned and operated by the late A. G. Mead, and call your 

attention to the peculiar merits of the A. G. Mead presses 

as regards convenience and economy. The great and increas- 

ing demand for high grade steel die embossed stationery and 

business headings as well as for Christmas and Easter de- 

signs leads to belief that those who are now using the A. G. 

Mead press will find it to their advantage to increase their 

present equipment, and that many who have not hitherto 

done their own embossing will decide to add these presses 

to their present plant. 

“The Land of Irrigation” is the title of an unique 

booklet picturing some of the productive valleys of the 

Rockies. The leaflet, which is being distributed by the 

Passenger Department of the Denver & Rio Grande Rail- 

road, is devoid of descriptive text, but depicts in a few 

terse axiomatic sentences the wonderful natural resourcse 

and possibilities of the.Rocky Mountain region. 
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WANTS AND FOR SALE 

Advertisements will be inserted in this column at the rate of 25 cents a line, ten 
words to the line. Copy must reach this office not later than the 20th of the 
month preceding date of publication, Cash must accompany order 9 

Get a stronger hold on your customer by filling this 
wants for calendars, incidentally increasing your profits. 
We are locking for live, local printers to sell our high 
grade line of calendars, post-cards, blotters and fans. 
It will pay you to write the American Calendar Co., 
Red Wing, Minn. 

A COLD SIMPLEX STEREOTYPING OUTFIT, $17.00 and 
up, produces the finest book and job plates, and your type 1s 
not in danger of being ruined by heat. Simpler, better, quicker, 
safer, easier on the type and costs no more than papier-mache. 
Also two engraving methods costing only $5.00, with mate- 
rials, by which engraved plates are cast in stereo metal from 
drawings, made on cardboard. ‘Ready-to-use’ cold matrix 
sheets, $1.00. Come and see me if you can; if not, send post- 
age for literature and samples. HENRY KAHRS, 240 East 
Thirty-third Street, New York. 

DAILY NEWS REPORTS FOR EVENING PAPERS, 
league ball scores daily. Special and Chicago news. YARD’S 
NEWS BUREAU, 166 Washington St., Chicago, III. 

tHE VAN BIBBER ROLLER CO., Sixth and Vine Sts., 
Cincinnati, will give you the best rollers that can be made for 
any season or press. Our facilities are the best, and we use 
the latest Gatling Gun and compressed’ air apparatus. It pays 
you to have good rollers, and they count more in press work 
than anything else. In writing or shipping, “Cincinnati” is 
sufficient. Everybody knows us. 

WANTED—Experienced circulation man. 
Daily Express, Beatrice, Neb. 

WANTED — Competent man to take position as stone 
or lock-up man. One capable of checking errors, press 
proofs, stock, etc. Class of work, strictly high-grade 
commercial. Salary $25 per week. Non-union office. 
Address Dorsey Printing Company, Dallas, Texas. 

WANTED—Experienced man to help retail merchants 
write copy and plan advertising. Daily Express, Beatrice, 
Neb. 

FOR SALE—Pioneer weekly newspaper in town of 
1200, Eastern Washington fruit district. Doing annual 
business of $7,000, netting $250 monthly. This is no run- 
down-and-out property, but a live, going, growing, well- 
equipped business. The price is $4,500, of which $3,500 
must be cash. Address T. R., care Printer-Journalist. 

WHY DON’T YOU GET your share of the Calendar 
Business, Mr. Printer? Increase your income by hand- 
ling a line of these popular advertising specialties in con- 
nection with your printing business. Your customers 
buy them. Why don’t you sell them? No trouble or 
bother. Doesn’t add to your expenses. Fine line of 
calendars, post-cards and blotters ready for you here. 
Liberal commissions paid. Write the American Calendar 
Co., Red Wing, Minn. 

FOR SALE—A first-class job office and bindery for sale at 
a bargain. Now doing a $50,000 business and will be sold 
at a reasonable price, as attention must be devoted to the 
newspaper branch of the business. Located in a large, 
growing city, within 100 miles of Chicago. Shipping facili- 
ties the best. Terms reasonable. Address, Job Office, care 
Mergenthaler Linotype Co., 521 Wabash Ave., Chicago, Ill. 

FOR SALE—Strictly first-class daily and weekly news- 
paper and job printing plant in manufacturing city 150 
miles from Chicago. Must be sold because of death of 
owner. Excellent equipment, linotype, new presses, etc. 
Big run job work. Old established business. Adress, 
L. M. J., care National Printer-Journalist. 

Permanent. 

perce < 
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Type E Knife Grinder, Back View 

32” long, $65, 38” long, $70. We build three other styles in fourteen sizes, 

which will grind knives up to 120” long. 

these machines in use. 

THE BLACKHALL MFG. CO., BUFFALO, N. Y. 
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Only Daily Paper in Southwestern City 

of 18,000. Annual business exceeds 
$50,00.00. Returned owner over 

$12,000.00 in cash for personal effort and 
investment in last fiscal year. For sale to 
settle an estate. Asked price $60),000,00. 
Well equipped. An extraordinary op- 
portunity to secure a solid and command- 
ing business which will pay for itself in 

a few years. 
Proposition No. 70. 

C. M. PALMER 

Newspaper Broker 277 Broadway, New York 

‘The American Calendar Company, of Red Wing, Minne- 

sota, are offering printers an opportunity to break into 

the calendar business. They place their complete line of 

samples in the hands of the local printer, which enables 

him to secure this additional business from his customers. 

This results not only in increased income. but serves to bring 

the printer in touch with new trade. 

The American line include calendars, post cards, blot- 

ters and fans, and is very highly recommended. 

Eight-Hour Days don’t bother 
the Printer- Binder operating 
Boston Wire Stitchers. These 
machines save all the delays 
and time-killing annoyances of 
bindery work, and make good 
the losses of Eight-Hour Days. 

Boston Stitchers operate at very high 
speeds, they improve the quality and 
quantity of binding, use fine wire, are 
automatically adjusted by turning 
one hand-wheel. Simply marvelous. 

Boston Stitchers show the wire in plain 
sight of the operator, and the spot into 
which the stitch is to be driven is also in 
plain sight. For full particulars write to 
the American Type Founders Company. 

Our Type E machine 

stands on bench. Built 

in three sizes,to grind 

knives 26” long, $60, 

rinders 
Over 2000 of Send for circular. 
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Latham’s 

ONTTOR 
CALENDAR 
STTPCHERS 

if 

and in addition has a Positive Point Gauge 

that sets instantly and locks automatically to 

points, enabling the operator to miter rules to 

to Picas, Nonpareils or Points inside as well as 

outside measure—a feature not possessed by 

any other miterer. 

Another Big Improvement 

is the method of locating and locking the rule 

holder to all necessary angles. This construc- 

tion is not only very quick and strong but is 

also permanently accurate. The under-side 

view of table shown below fully illustrates this 

feature. 

Latham’s No. 2 and 24% Monitor Calendar Stitcher. 

@. We have designed the above machines 
for houses making a_ specialty of large 
calendar work. They can also be used 
for ordinary flat or saddle stitching. 

SPECIAL FEATURES: 

S.ze of table 24x 24in., with gauges as shownin cut. 
Distance from clinchers to frame 18 in. 

Capacity: No. 2. 2 sheets to % in. 
Uses wire No. 25 to 30 round and 20 x 25 flat. 

No. 2%, 2sheets to % in.; uses wire No. 25 to 30 round. 

Price $20.00 

Sold by Dealers Everywhere 

Made only by 

MANUFACIURED BY 

Latham Machinery Co. 
Chicago, 306—312 So. Canal St. 

New York, 8 Read St. Boston, 220 Devonshire St. 

H. B. ROUSE & CO. 
2214-16 Ward Street, - CHICAGO 

SEEN Sa 

The Rouse. 
Miterins 
Machine 

Embodies all the good features of similar tools, 
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Mr. W. H. Abbott, President of the Abbott Press, New York, says: 
“KLEENU used for several months by our employees. A good thins. 
Ought to be in every printshop.” 

STRAIGHT FROM THE SHOULDER 

FOR YOU 
MR. “PRINTER-DOCTOR’” :— 

While we make the very best of printing inks at lowest prices, the owners of our company, 
being their own chemists and buyers, and not having to pay large salaries for such services, and 
while we advertise, we really do not expect to sell inks through our advertising. 

“PRINTER - DOCTORS” rarely ever “take their own medicine.” They all advocate the 
liberal expenditure of printers’ ink for business development, but very seldom, if ever, voluntarily 
encourage the “expenders” of it by expressing their approval, and encouraging the faith of the 
follower of their advice by giving him even the smallest order to prove the value of the policy 
they always preach. 

All we hope is that our ads will make known the name of BASOLIO so that some day 
in the sweet bye and bye when we may be rich enough to keep a specially employed man dogging 
your every footstep, drumming into you the merits of BASOLIO INKS—hlowing you to din- 
ners, wine and good cigars and, what is more—adding the price of all this pleasure and 20 per 
cent. more to your ink bills over what you could buy them at by taking advantage of our present 
day tactics, then we shall expect to do a large and satisfactory business with you. 

We do recommend KLEENU, however, as the best prepara- 
tion we have ever used to remove printing ink from the hands. 

It cleans quicker than anything we have ever found and keeps 
.& < the hands soft as a baby’s. 

Ky Ht EceRere Rear ¢ f mie have made arrangements with the KLEENU MANUFAC- 
: cy AS al TURING CO. which enables us to offer 

IF BY Me 

ONE DOZEN FREE 
with any order for printing or lithographic ink exceeding the 
amount in value of $7.00, we to match quality and do as well or 
better as to price as any competitor. All we want is a fair chance 
to prove the worth of our product. 

As this proposition is made for the purpose of introducing these 
products it only holds good for first order, in proportion with one 
dozen free with every $7.00 worth of ink. 

BASOLIO INK & COLOR CO. 
200 Fifth Ave., Room;}1059 NEW YORK 

TRADE MARK 

IMPORTERS AND 
MAN FACTURERS 

DIRECTIONS: P OR'SAPOLIO 
RUB IN WELL, MOISTENING SLIGHTLY. RINSE OFF. 

KLEENU MFG. COMPANY 
* NEW YORK: 

6 ———— 

AGENTS WANTED 
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I liesteations for Books and Ghialogtes ior printing in one or more colors, adapted to suit the 
paper and printing conditions, and work the maximum of quality for the money expended. 

THREE COLOR HALF-TONE ENGRAVINGS 
by special process insuring color values and printing qualities. 

DRAWINGS DESIGNS PHOTO RETOUCHING 
A large force of_expert specialists in ev ey line. 

Send for Specimen Pertfolio No. 
—— ESTABLISHED 188g—— 

GATCHEL & MANNING 
DESIGNERS and ENGRAVERS 

in one or more colors 

PHILADELPHIA 

Automatic 
Register Gauge 

Megill’s 

Patent 
with less sharpening. 

Royle Router Cut- 
ters Cut 

Try Them 

John Royle & Sons 
Paterson, N. J., U.S. A. 

The sheet as shown, is fed short of the gauge and yet it will register. When the 
press closes, the ‘‘Automati:’’ extends forward and gently pushes the sheet to exact 
position, It does not bite th tsheet and prevent it from registering. It never pushes 
it out. It registers cardboa.d or paper. The ordinary gripper operates it. No extra 
fixtures. The gauge simply forms a stop for the sheet and then registers it. Feed 
ordinarily, but as fast as you like. 

The Automatic Register Gauge, including a pair of the Double-Grip 
Gauges for the bottom, to your door for $5.95. Testimonials and booklet 

Your dealer or, 

E. L. Megill, Pat. & Mfr., 60 Duane St., New York | Engravers’ Machinery 

NO MORE CUT ROLLERS 
INK-DIVIDING BANDS 

The Final Word in Color Printing 

—SAVEIMANY TIMES THEIR COST— 

Practically Indestructible; Do not Injure Rollers; 
Positioned Instantly. Thirty Days’ Trial Allowed on all 
first orders. Give nominal diameters of rollers, and 
number and widths of brands wanted. 

‘‘We have used your Ink-dividing Bands and are en- 
thusiastic about results.’’—Unity Press, New York City. 

N-M-C-R COMPANY 
370-372 SMITH ST., BROOKLYN, N. Y. 

Wants to Tell You 
that pictures made on Crown 
Engraving Plates are ex- 
actly suited to newspaper illus- 
trating. 

No blurred, imperfect or in- 
distinct lines, no tedious or trou- 
blesome chemical processes, no 
time wasted, but the best, the 
quickest, the cheapest, the only 
thoroughly satisfactory method of @) ly 

making cuts. 

Used by the largest daily pa- 

pers, used by weeklies; used in Every Printer and Stationer having our 

em site) eee a Sample Book ean take ordery for 

SS respondence with artists solicited 1% N G RAV LE D ] NV IT. AT ION S. 

HOKE ENGRAVING PLATE CO. BUSINESS & CALLING CARDS, 
Patentees and Sole Manufacturers EM BOSSED STAT ION ERY Etc. 

ST. LOUIS, MO. 
European Branch House: STATIONERS ENGRAVING Co. 

15 Tooks Court, Chancery Lane, E. C., London, England. 147-FIFTH AVENUE CHICAGO. 
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F. E. OKIE COMPANY 
High Grade Lithographic and Typographic 

Printing Inks 
Branch Office: Kenton Place above Sansom Street  f. £. okIE, President 

40 St. John Street 

LONDON, E. C., ENGLAND PHILADELPHIA, U. S. A. © F.B. oKIE, Sec’y. ana Treas. 

~The Sun Never Sets on Our 40 Cent Ink. It is 

used all over the world. It has the best 

value for the price of any black ink on 

the market. It is a 75c ink trimmed 

down to feet populardemands. All 

its value is there and the printer gets 

it. Our 25c magazine black is built on 

_ the same lines, has the same fine work- 

ing qualities. We have cover inks that 

cover. White that is white. Specify 

1061 Red for the finest brilliant 

red ink made. Black Diamond 

News, cleanest news on 

the marker. 
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