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ABSTRACT 

This report presents prices and price spreads for Washington Red Delicious apples, Florida 

grapefruit, California Thompson Seedless grapes, California lemons, Florida oranges, 

California Navel oranges and California Valencia oranges all sold fresh in four markets each 

for five marketing seasons—1962/63 to 1966/67. 

Seasonal average prices, both retail and shipping point (grower and packer return), declined 

for Florida grapefruit, Florida oranges, California Navel oranges,and California Valencia 

oranges during the marketing seasons covered in this report. In contrast, prices increased for 

Thompson Seedless grapes and Washington Red Delicious apples. Prices remained practically 

unchanged for California lemons 

The total price spread between shipping point and retail decreased for Florida grapefruit, 

Florida oranges, California Valencia oranges,and Washington Red Delicious apples; increased 

for Thompson Seedless grapes; and remained practically unchanged for California Navel 

oranges and California lemons. 

Key words: Prices, price spreads, fruits, apples, grapefruit, grapes, lemons, oranges. 
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PREFACE 

For a number of years, Congress has allotted funds to the U.S. Department of 

Agriculture for research on prices and spreads between farmers and consumers. This 

is the second comprehensive report of prices and spreads for fresh fruits issued 

under those special funds. The first report, Statistical Bulletin No. 340, “Prices and 

Spreads for Fresh Fruits and Vegetables Sold in Selected Markets, 1956-62,” was 

issued in 1964. Research on prices and spreads for vegetables, potatoes, and 

sweetpotatoes sold fresh in selected markets, 1963-67, is underway. 

The authors wish to acknowledge the contribution of Dorothy M. Lundquist, 

Statistical Assistant, Horticultural and Special Crops Branch, Marketing Economics 

Division, who aided in planning and preparing the statistical portion of this report. 
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SUMMARY 

Seasonal average prices, both retail and shipping 

point (grower and packer return), declined for 

Florida grapefruit, Florida oranges, California navel 

oranges and California Valencia oranges sold fresh in 

selected U.S. markets during the marketing seasons 

covered in this report. In contrast, prices increased 

for Thompson Seedless grapes and Washington Red 

Delicious apples. Prices remained practically 

unchanged for California lemons. 

The total spread between shipping point prices 

and retail ‘prices decreased for Florida grapefruit, 

Florida oranges, California Valencia oranges, and 

Washington Red Delicious apples; increased for 

Thompson Seedless grapes; and remained practically 

unchanged for California navel oranges and 

California lemons. 

The total spread, expressed as a percentage of 

the retail value, increased for Florida oranges and 

California navel oranges and remained essentially 

unchanged for the other five fruits. Conversely, the 

grower and packer return increased for Florida 

oranges and California navel oranges and remained 

essentially unchanged for the other fruits. For 
Florida oranges, both the wholesale-retail spread and 

shipping point-wholesale spread increased; for 

California navel only the wholesale-retail 

spread increased. 

oranges 

The wholesale-retail spread, averaged for all 

marketing seasons covered, ranged between 41 and 

45 percent of the retail value for Washington Red 

Delicious apples, Florida oranges, California navel 

oranges, and California Valencia oranges. The grower 

and packer return for each of the same four fruits 

averaged between 41 and 44 percent. The 

wholesale-retail spread averaged 37 percent for 

Thompson Seedless grapes, 50 percent for California 

lemons, and 53 percent for Florida grapefruit. The 

average grower and packer return was 47 percent 

for grapes, 37 percent for lemons, and 33 percent 

for grapefruit. The shipping point-wholesale spread 

for each of the seven fruits averaged between 13 

and 16 percent of the retail value. 

The percentage return to growers and packers 

was usually greatest for a fruit sold in a city 

nearest the production area. This was particularly 

true for Washington Red Delicious apples sold in 

Seattle, Florida oranges and grapefruit in Atlanta, 

and California oranges and lemons in Los Angeles. 

The percentage shipping point-wholesale spread was 

often smallest for a fruit sold in a city near the 

production area—possibly reflecting the smaller 

amount of transportation required. 
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PRICES AND SPREADS FOR APPLES, GRAPEFRUIT, GRAPES, LEMONS, AND 

ORANGES SOLD FRESH IN SELECTED MARKETS, 1962/63—1966/67 

Alfred J. Burns and Victor G. Edman 
Agricultural Economists 

Marketing Economics Division 

Economic Research Service 

INTRODUCTION 

The spread between the shipping point price for a 

given amont of a commodity and its retail value 

(adjusted for waste and loss incurred in the marketing 

channel) is the total of charges made by marketing 

agencies involved in moving the commodity from the 

shipping point to the consumer. This total spread may 

be divided into component parts. The size of the total 

spread and its component parts is subject to change. 

This report presents price and spread data for 

selected fresh fruits for a 5-year period and shows 

changes in prices and spreads. Data for seven specific 

fresh fruit items in four markets are included. 

METHODOLOGY AND SOURCES OF DATA 

Fresh fruit prices are reported at three points in the 

marketing channel—retail; wholesale, or auction; and 

shipping point. Retail prices are collected by the US. 

Bureau of Labor Statistics. Enumerators collect prices 3 

days each month from a sample of retail stores in 

selected cities. Prices are collected on Tuesday, 

Wednesday, and Thursday of the first week of the 

month containing a Tuesday. 

Wholesale prices and some shipping point prices 

(f.o.b.) were obtained from published reports of the 

Federal-State Fruit and Vegetable Market News 

Service. Market news reporters collect wholesale and 

shipping point prices daily. Wholesale prices are 

collected in terminal markets from the original 

receivers for fruit sold in less than carload lots. 

Shipping point prices are collected from major 

shipping points for the various fruits in season. 

Weekly average shipping point prices for Florida 

oranges and grapefruit were obtained from reports 

of the Florida Growers Administrative Committee. 

These reports are based on figures compiled by 

Florida Citrus Mutual. Weekly average shipping point 

prices for California oranges were obtained from 

reports of the California Navel and Valencia Orange 

Administrative Committees, based on data compiled 

and published by the Federal-State Market News 

Service. 

Daily auction prices for certain fruits were 

obtained from reports of fruit auction companies in 

Chicago and New York. While auction prices and 

wholesale prices may not be identical, each method 

prices fruit at the same level in the marketing 

channel and they are considered comparable for this 

report. 

For this report, dates of pricing fruit items 

were lagged between each level of the marketing 

channel to approximate the time required for 

movement of the fruit through the channel. As 

retail prices were collected on Tuesday, Wednesday, 

and Thursday of a specified week, wholesale or 

auction prices were obtained for Tuesday of the 

same week. Shipping point prices used are averages 

of the week preceding the wholesale and retail 

pricing week. 

This report presents the seasonal average retail 

price per pound for each fruit item sold in selected 

cities. Monthly and seasonal average retail value, 

wholesale or auction price and shipping point price 

per carton for a_ given size container are also 

shown. The retail value of a carton of a 

commodity is its value at retail after allowing for 

waste and loss incurred in the marketing process. 

The seasonal average price or value is an average of 

monthly prices or values weighted by monthly 

carlot unloads in the respective markets. While 



monthly shipping point prices for an item are the 

same for each city market, this method of weighting 
often results in the seasonal average shipping point price 

varying slightly for different markets. 

The shipping point price, which is the amount 

received by the grower and packer, is also shown as 

a percentage of the retail value. The spreads 

between shipping point and wholesale and between 

wholesale and retail are shown both in dollars and 

as percentages of the retail value. 

GLOSSARY OF TERMS 

Retail price—The Bureau of Labor Statistics estimate 

of the average price per. pound paid for a 

commodity of specified grade and size by customers 

in a sample of retail stores in a given city. 

Retail value—The dollar value of a specified 

container of a commodity of specified grade and 

size sold at retail after allowing for waste and loss 

incurred in the marketing process. The retail value 

equals the retail price per pound times the net 

weight of the container less the allowance for waste 

and loss. 

Federal-State Fruit and 

Vegetable - Market News estimate of the average 

price received for a _ specified container of a 

commodity of specified grade and size sold in less 

Wholesale _price—The 

than carload lots by a broad sample of first 

wholesale handlers in a given market. 

Auction price—An average price for a specified 

container of a commodity of specified grade and 

size sold through a terminal market fruit auction. 

Shipping point price (f.o.b.)—The Federal-State Fruit 

and Vegetable Market News report of the simple 

average of the midpoint range of daily prices for a 

specified container of a commodity of specified 

grade and size received by a- broad sample of 

shippers in representative shipping districts during a 

specified week. The shipping point price is 

equivalent to the grower and packer return. 

Wholesale-retail spread—The retail value of a 

specified container of a commodity less _ its 

wholesale or auction price. This spread is the 

amount received by those who perform the 
functions of retailing, intracity transportation, and 

secondary wholesaling. 

Shipping point-wholesale spread—The wholesale or 

auction price of a specified container of a 

commodity less its shipping point price. This spread 

is the amount received by the transportation agency 

and the primary wholesaler or auction company. 

Grower _and packer return—The amount received by 

the grower and packer for a specified container of 

a commodity of specified grade and size. The 

growing and packing functions may or may not be 

performed by the same individual. The grower and 

packer return is equivalent to and is measured by 

the f.o.b. shipping point price. 

WASHINGTON RED DELICIOUS APPLES 

Production 

Total U.S. commercial apple production 

fluctuated widely during the 6-year period, 1961/66. 

The U.S. apple crop decreased slightly in 1962, 

increased in both 1963 and 1964, then decreased 

sharply in both 1965 and 1966 (fig. 1). The 1964 

crop was the largest in 25 years. 

During the same period, production of Red 

Delicious apples in Washington State did not always 

follow changes in U.S. production (fig. 2). The 

Washington Red Delicious apple crop increased 

sharply in both 1962 and 1963. In 1964, the total 

U.S. crop was the largest since 1939, but the 

Washington Red Delicious apple crop was somewhat 

smaller than in 1963 due to spring freezes and 

late-season cool temperatures. Conversely, when the 

total U.S. apple crop dropped in 1966, production 

of Washington Red Delicious apples increased about 

25 percent. 

Consumption 

The consumption per person of fresh apples in the 

United States has declined steadily since the early 

1900’s. Fresh apple consumption varied around 16-17 

pounds per person during 1961/62 (fig. 3). Consumption 

fell to a record low of 15.9 pounds per person in 1966. 

Prices and Value 

Washington Red Delicious apples were priced in 

Chicago, Los Angeles, and New York City for the 

1961/62 through 1966/67 marketing seasons and in 

Seattle for the 1963/64 through 1966/67 seasons. Prices 



and values are for combination fancy and extra fancy 

grade apples, size 138 and larger. The marketing season 

used extends from October through April. 

The seasonal average retail price of Washington 

Red Delicious apples in the four cities was 23.1 

cents per pound for both the 1961/62 and 1962/63 

marketing seasons (fig. 4 and table 1). The four-city 

average price dropped for the large 1963 crop, but 

increased in each of the following three seasons. 

The average price reached a high of 24.6 cents per 

pound for the 1966/67 season. For the 1961/62 

and 1962/63 seasons Chicago had the highest 

seasonal average price, while for the following four 

seasons, the price was highest in New York City. 

The retail value and wholesale or auction price 

of a carton of Washington Red Delicious apples 

varied widely in different months and in different 

cities (tables 2, 3, 4, and 5). Seasonal average retail 

value and wholesale price were consistently lower in 

Seattle than in the other three cities. 

Spreads and Grower and Packer Return 

6 years, the four-city seasonal During the 

average return to growers and packers fluctuated 

more than did the wholesale-retail spread or the 

shipping point-wholesale spread (fig. 5). Grower and 

packer return per carton moved from a low of 

$3.19 for 1963/64 to a high of $4.65 for 1965/66. 

The wholesale-retail spread per carton fluctuated 

from $3.17 to $3.86; the shipping point-wholesale 

spread from $1.19 to $1.77. For the entire period 

the four-city average return to grower and packer 

was 44 percent of the average retail value; the 

wholesale-retail spread was 40 percent and_ the 

shipping point-wholesale spread was 16 percent. 

The dollar return to grower and packer was 

about the same for a carton of apples sold in each 

city. However, when expressed as a percentage of 

retail value there were differences in the return 

from apples sold in different cities. The percentage 

return to grower and packer was largest for apples 

sold in Seattle as a result of the seasonal average 

retail value of a carton of apples being lower in 

Seattle than in the other cities. Seattle also had a 

smaller wholesale-retail spread for apples than any 

other city (tables 6, 7, 8, and 9). 

Table 1.—Apples, Washington Red Delicious: Seasonal average retail prices in 

selected cities, 1961/62 to 1966/67 1/ 

Chicago 2/ 2541 24.7 

Los Angeles 2/ 22.4 22.5 

New York 2/ 23.6 23.0 
Seattle 2/ - ~ 

4-city average 3/ 4/23.1 4/23.1 

1/ 7-month weighted average (Oct.-Apr.) 

2/ BLS average city monthly prices weighted by respective city monthly unloads. 

3/ Average city seasonal price weighted by respective city seasonal unloads. 

4/ Does not include Seattle. 

1961/62 1962/63 1963/64 1964/65 1965/66 1966/67 

Cents per pound 

20.6 220 19.7 233 

20.1 22.4 24.0 24.4 

21.1 24.9 25.8 26.5 

17.8 19.0 21.0 20.7 

20.3 22.) i Be 24.6 



Table 2._Apples, Washington, Red Delicious: Prices and value per carton and 

grower and packer returns as a percentage of retail value, Chicago, 

by months and seasons, 1961/62 to 1966/67 1/ 

Season 

average 

Prices and value 

Retail value 2/: 

1961/62 10.08 9.44 10.08 10.08 10.04 10.20 10.65 10.14 

1962/63 9.20 9.96 9.64 12.06 10.04 9.11 9.68 9.98 

1963/64 10.16 7.79 7.66 8.63 8.06 8.14 8.23 8.30 

1964/65 8.14 8.23 9.07 8.71 8.63 8.95 9.68 8.86 

1965/66 8.67 8.23 7.30 7.58 7.54 7.42 9.20 7.94 

1966/67 9.96 9.07 8.87 9.72 9.00 9.44 9.75 9.38 

Auction price: 

1961/62 5.99 5.73 5.69 5.49 4.83 5.94 5.98 367/ 

1962/63 5.84 5.55 5.53 5.39 4.99 4.93 4.86 3.2) 

1963/64 4.07 4.00 3.86 3:93 3.50 4.33 4.90 4.00 

1964/65 5.35 4.77 5.19 Ded 4.97 4.73 5.06 5:02 

1965/66 5.90 6.00 6.00 6.05 6.27 5.85 6.33 6.06 

1966/67 6.34 5.74 5.15 5.98 oeL7 5.11 4.85 5.47 

Shipping point price 

(f.0.b.): 

1961/62 4.62 4.60 4.35 4.25 4.18 4.18 4.62 4.39 

1962/63 4.82 3.92 3.86 3.90 3.00 3.98 4.00 3.89 

1963/64 3.38 2.90 2.70 3:29 3.20 3:56 4.40 B31 

1964/65 4.25 4.25 4.25 4.25 3.88 3.95 4.00 4.09 

1965/66 5.00 4.75 4.70 4.66 4.38 4.50 4.58 4.62 

1966/67 5.00 4.25 4.25 4.38 4.35 4.38 4.60 4.46 

Grower and packer share of Percent 

retail value: 

1961/62 46 49 43 42 42 41 43 43 

1962/63 52 40 40 32 30 44 41 39 

1963/64 33 37 35 38 40 44 54 40 

1964/65 2 52 47 49 45 44 4] 46 

1965/66 58 58 64 62 58 61 50 58 

1966/67 50 47 48 45 48 46 47 47 

_1/ Combination fancy and extra fancy, size 138 and larger, 42 pounds net weight per carton. 

2/ Returns to retailer for salable apples (4 percent allowance for loss incurred during marketing process). 



Table 3.—Apples, Washington, Red Delicious: Prices and value per carton and grower 

and packer returns as a percentage of retail value, Los Angeles, by months 

and seasons, 1961/62 to 1966/67 1/ 

Season 

Item Oct. Nov. Dec. Jan. Feb. Mar. Apr. average 

Prices and value Dollars 

Retail value 2/: 
1961/62 8.39 8.19 8.83 8.91 9.11 9.31 10.20 9.03 

1962/63 8.34 8.30 8.75 9.20 9.68 9.40 9.44 9.09 

1963/64 8.23 8.23 7.82 7.99 7.99 8.23 9.44 8.12 

1964/65 9.31 8.03 8.59 9.15 9.20 9.31 9.60 9.04 

1965/66 9.03 9.31 9.88 9.83 9.75 9.92 10.04 9.68 

1966/67 9.88 9.64 9.68 9.92 10.08 9.72 10.20 9.86 

Wholesale price: 

1961/62 6.25 6.25 6.25 6.00 6.15 6.15 6.65 6.23 

1962/63 BES: 5.08 5.82 5.50 5.25 5.65 5.65 5.52 

1963/64 4.88 4.25 4.50 4.50 4.15 4.40 5.85 4.49 

1964/65 5.38 5.25 5.63 5.50 5.50 5.25 5.25 5.39 

1965/66 5.75 5.88 5.88 5.38 5.38 5.38 5.38 5.58 

1966/67 6.25 5.25 5.38 5.75 5.38 5.63 5.65 5.62 

Shipping point price 

(f.0.b.): 
1961/62 4.62 4.60 4.35 4.25 4.18 4.18 4.62 4.37 

1962/63 4.82 3.92 3.86 3.90 3.00 3.98 4.00 3.85 

1963/64 3.38 2.90 2.70 3.25 3.20 3.56 4.40 3.19 

1964/65 4.25 4.25 4.25 4.25 3.88 3.95 4.00 4.11 

1965/66 5.00 4.75 4.70 4.66 4.38 4.50 4.58 4.66 

1966/67 5.00 4.25 4.25 4.38 4.35 4.38 4.60 4.46 

Grower and packer share Percent 

of retail value: 

1961/62 55 56 49 48 46 45 45 48 

1962/63 58 47 44 43 31 42 42 42 

1963/64 41 35 35 4] 40 43 47 39 

1964/65 46 53 50 46 42 42 42 46 

1965/66 56 51 48 48 45 45 46 48 

1966/67 50 44 44 44 43 45 45 45 

1/ Combination fancy and extra fancy, size 138 and larger, 42 pounds net weight per carton. 

2/ Returns to retailer for salable apples (4 percent allowance for loss incurred during marketing process). 



Table 4.—Apples, Washington, Red Delicious: Prices and value per carton and grower 

and packer returns as a percentage of retail value, New York City, by months 

and seasons, 1961/62 to 1966/67 1/ 

Season 

average 

Prices and value Dollars 

Retail value 2/: 

1961/62 8.83 9.07 8.75 9.27 9.68 9.64 10.52 9.50 

1962/63 129 8.59 8.91 9.60 9.03 9.68 9.64 9.26 

1963/64 9:07 8.27 8.10 8.10 8.34 8.43 9.40 8.51 

1964/65 10.28 9.88 8.60 10.00 10.36 10.00 10.20 10.03 

1965/66 9.96 9.88 10.08 10.08 10.04 10.65 11.65 10.39 

1966/67 11.73 10.32 10.24 10.48 10.56 10.41 10.96 10.67 

Auction price: 

1961/62 6.23 6.42 6.25 6.00 6.11 3209 6.70 6.21 

1962/63 5.35 3523 32 5:16 a2 5.41 O12 5.48 

1963/64 5.31 5.41 4.00 4.29 4.50 4.48 S32 4.71 

1964/65 5.07 4.80 522 5.30 5.43 5.79 4.88 yeas 

1965/66 252 5.90 5.67 6.28 5.03 6.81 7.00 6.25 

1966/67 6.89 6.60 7.40 6.70 8.33 Loo 6.68 Hels 

Shipping point price 

(.05,): 

1961/62 4.62 4.60 4.35 4.25 4.18 4.18 4.62 4.37 

1962/63 4.82 3.92 3.86 3.90 3.00 3.98 4.00 3.85 

1963/64 3.38 2.90 2.70 Ses. 3.20 3.56 4.40 3.36 

1964/65 4.25 4.25 4.25 4.25 3.88 3.95 4.00 4.10 

1965/66 5.00 4.75 4.70 4.66 4.38 4.50 4.58 4.62 

1966/67 5.00 4.25 4.25 4.38 4.35 4.38 4.60 4.46 

Grower and packer share 

of retail value: Percent 

1961/62 a2 51 50 46 43 43 44 46 

1962/63 60 46 43 41 33 41 41 41 

1963/64 37 35 33 40 38 42 47 39 

1964/65 41 43 44 43 37 40 39 41 

1965/66 50 48 46 46 44 42 39 44 

1966/67 43 41 41 42 41 42 42 42 

1/ Combination fancy and extra fancy, size 138 and larger, 42 pounds net weight per carton. 

2/ Returns to retailer for salable apples (4 percent allowance for loss incurred during marketing process). 



Table 5.—Apples, Washington, Red Delicious: Prices and value per carton and grower and packer 

returns as a percentage of retail value, Seattle, by months and 

seasons, 1961/62 to 1966/67 1/ 

Season 

Item Oct. Nov. Dec: Jan. Feb. Mar. Apr. average 

Prices and value Dollars 

Retail value 2/: 

1961/62 - — = _ = — ~ - 
1962/63 — co = = - — - — 
1963/64 7.46 6.89 713 7.09 6.65 7:22 7.66 7.18 
1964/65 6.41 7.22 7.46 8.10 8.83 8.30 7.99 7.68 
1965/66 8.54 8.03 8.03 8.30 8.43 8.67 9.44 8.46 
1966/67 8.79 7.90 7.86 7.90 8.23 8.59 9.07 8.35 

Wholesale price: 

1961/62 —- - — - — ~ — ~ 
1962/63 — - — — — - = ~ 
1963/64 4.75 4.50 4.50 4.25 4.25 5.00 aS 4.64 
1964/65 5:25 325 5:35 a5 pe 4.95 5.70 5.30 
1965/66 0:25 6.00 5.80 5.85 5.80 Ey fs 6.50 5.99 
1966/67 6.45 5.50 5.50 5.00 5.15 6.00 5.50 5.65 

Shipping point price 
(:0.0..)? 

1961/62 — = - - - - - - 
1962/63 ~ - _ - - — - — 
1963/64 3.38 2.90 2.70 ws) 3.20 356 4.40 ol 
1964/65 4.25 4.25 4.25 4.25 3.88 3.95 4.00 4.12 
1965/66 5.00 4.75 4.70 4.66 4.38 4.50 4.58 4.68 
1966/67 5.00 4.25 4.25 4.38 4.35 4.38 4.60 4.49 

Grower and packer share 

“Ofretail value: Percent 
1961/62 _ - - - — — ~ - 
1962/63 - - ~ - — _ — — 
1963/64 45 42 38 46 48 49 58 46 
1964/65 66 59 57 52 44 48 50 54 
1965/66 58 59 58 56 a2 52 49 53 
1966/67 57 54 54 55 53 | | 54 

1/ Combination fancy and extra fancy, size 138 and larger, 42 pounds net weight per carton. 
2/ Returns to retailer for salable apples (4-percent allowance for loss incurred during marketing process). 



WASHINGTON RED DELICIOUS 

APPLE PRODUCTION U. S. COMMERCIAL APPLE PRODUCTION 

MIL. LB. 

Figure | Figure 2 

RETAIL PRICE OF WASHINGTON 
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¢ PER LB. 
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20 
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LOS ANGLES, NEW YORK, AND SEATTLE. 
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Table 6.—Apples, Washington, Red Delicious: Spreads per carton and as a percentage 

of the retail value, Chicago, by months and seasons, 1961/62 to 1966/67 1/ 

Season 

Spreads average 

Dollars 

Wholesale-retail: 

1961/62 4.09 S211 4.39 4.59 aed 4.26 4.67 4.47 

1962/63 3.36 441 4.11 O71 5.05 4.18 4.82 4.73 
1963/64 6.09 3.19 3.80 5.10 4.56 3.81 3:33 4.30 

1964/65 Og 3.46 3.88 3.44 3.66 4.22 4.62 3.84 

1965/66 2d 223 1.30 LSS 1.27 ey 2.87 1.88 

1966/67 3.62 3.33 i By 3.74 3.83 4.33 4.90 391 

Shipping point-wholesale: 

1961/62 bot 1.13 1.34 1.24 65 1.76 136 1.28 

1962/63 L302 1.63 167 1.45 192 BEDS 86 1.36 
1963/64 69 1.10 1.16 .28 30 ee 50 69 
1964/65 1.10 OZ 94 1.02 1.09 78 1.06 93 

1965/66 90 125 1.30 1.39 1.89 135 TES 1.44 
1966/67 1.34 1.49 90 1.60 82 iy fe ros) 1.01 

Wholesale-retail as Percent 

percentage of retail 
value: 

1961/62 40 39 44 46 52 42 44 44 
1962/63 2 | 44 43 56 50 46 50 47 
1963/64 60 49 50 og 56 47 40 22 
1964/65 34 42 43 39 42 47 48 43 

1965/66 32 oy | 18 20 17 21 31 24 

1966/67 36 37 42 39 43 46 50 — 42 

Shipping point-wholesale 

as percentage of retail 

value: 

1961/62 14 IZ 13 12 6 iy 13 13 

1962/63 11 16 17 12 20 10 ) 14 

1963/64 I 14 is | 4 9 6 8 
1964/65 14 6 10 12 13 9 11 11 

1965/66 10 |B 18 18 25 18 19 18 

1966/67 

1/ Combination fancy and extra fancy, size 138 and larger, 42 pounds net weight per carton. 

10 



Table 7.—Apples, Washington, Red Delicious: Spreads per carton and as a percentage 

of the retail value, Los Angeles, by months and seasons. 1961/62 to 1966/67 _1/ 

Season 

Spreads average 

Dollars 

Wholesale-retail: 

1961/62 2.14 1.94 2.58 2.91 2.96 3.16 355 2.80 

1962/63 2.59 3322 2.93 3.10 4.43 3.45 3.79 357 

1963/64 339 3.98 3.32 3.49 3.84 3.83 3.59 3.63 

1964/65 3.93 Zi 2.96 3.65 3.70 4.06 4.35 3.65 

1965/66 3.28 3.43 4.00 4.45 4.37 4.54 4.66 4.10 

Shipping point-wholesale: 

1961/62 163 1.65 1.90 ES 1.97 1.97 2,03 1.86 

1962/63 93 ALG 1.96 1.60 22) 1.67 1.65 1.67 

1963/64 1.50 1.35 1.80 Ls 95 84 1.45 1.30 

1964/65 113 1.00 1.38 1.25 1.62 1.30 125 1.28 

1965/66 | tS 1.13 1.18 Mp: 1.00 88 .80 AS 

1966/67 L125 1.00 1.13 137 1.03 1.25 1.05 1.16 

Wholesale-retail as | 

percentage of retail | Percent 

value: 

1961/62 26 24 29 33 32 34 35 31 

1962/63 31 39 34 40 46 40 40 39 

1963/64 41 48 42 44 48 47 38 45 

1964/65 42 35 34 40 40 44 45 40 

1965/66 36 37 40 45 45 46 46 42 

1966/67 37 46 44 42 47 42 45 43 

Shipping point-wholesale as 

percentage of retail value: 

1961/62 19 20 22 19 22 21 20 21 

1962/63 1 14 22 17 23 18 18 19 

1963/64 18 17 23 15 IZ 10 15 16 

1964/65 12 12 16 14 18 14 13 14 

1965/66 

1966/67 

1/ Combination fancy and extra fancy, size 138 and larger, 42 pounds net weight per carton. 

11 



Table 8.—Apples, Washington, Red Delicious: Spreads per carton and as a percentage 

of the retail value, New York City, by months and seasons, 1961/62 to 1966/67 1/ 

Season 

Spreads average 

Dollars 

Wholesale-retail: 

1961/62 2.60 2:69 2.50 Dial Bao 375 3.82 Bao 
1962/63 2.64 3:36 359 4.44 311 4.27 3.52 3.78 

1963/64 3.16 2.86 4.10 3.81 3.84 395 4.08 3.80 
1964/65 Sel 5.08 4.08 4.70 4.93 4.21 S32 4.76 

1965/66 4.03 3.98 441 3.80 4.21 3.84 4.65 4.14 

1966/67 4.84 ee 2.84 3.78 2.23 2.88 4.28 Sio2 

Shipping point-wholesale: 

1961/62 1.61 1.82 1.90 Vg5 | ee a 2.08 1.84 

1962/63 ao BS 3 1.46 1.26 232 1.43 2A 1.63 

1963/64 1.93 2.01 1.30 1.04 1.30 92 92 135 

1964/65 82 2 tay 1.05 135 1.84 88 i 
1965/66 .93 1,15 97 1.62 1.45 2.31 2.42 1.63 

1966/67 1.89 2.39 Em bs 2.32 3.98 ERs) 2.08 2.69 

Wholesale-retail as Percent 

percentage of retail 

value: 

1961/62 30 29 28 35 3] a9 36 35 
1962/63 33 39 40 46 4] 44 3] 41 

1963/64 42 35 51 47 46 47 43 45 
1964/65 51 51 43 47 48 42 a2 47 

1965/66 4] 40 44 38 42 36 40 40 

1966/67 41 36 28 36 21 28 39 33 

Shipping point-wholesale 

as percentage of retail 

value: 

1961/62 18 20 Ze 19 20 18 20 19 

1962/63 7 LS 17 13 26 1S 22 18 
1963/64 PA 30 16 I3 16 11 10 16 

1964/65 8 6 13 10 15 18 ) 12 

1965/66 2 12 10 16 14 22 21 16 

1966/67 16 23 Sl Z2 38 30 19 25 

1/ Combination fancy and extra fancy, size 138 and larger, 42 pounds net weight per carton. 

12 



Table 9.—Apples, Washington, Red Delicious: 

of the retail value, Seattle, by months and seasons 1961/62 to 1966/67 1/ 

_ = . = . 

Spreads 

Wholesale-retail: 

1961/62 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

Shipping point-wholesale: 

1961/62 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

Wholesale-retail as 

percentage of retail 

value: 

1961/62 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

Shipping point-wholesale 

as percentage of retail 

value: 

1961/62 
1962/63 
1963/64 

1964/65 

1965/66 
1966/67 

1/ Combination fancy and extra fancy, size 138 and larger, 42 pounds net weight. 

Oct. 

18 

16 

15 

16 

2 

14 

16 

16 

2 

15 

14 

16 

13 

Spreads per carton and as a percentage 

Dollars 

1 

62 

Percent 

16 

17 

Ly 

10 

Season 

average 



FLORIDA GRAPEFRUIT 

Production and Consumption 

About 80 percent of all U.S. grapefruit was 

produced in Florida during 1963/64 through 

1966/67 (fig. 6). Total grapefruit production 

increased steadily during the period—from 1,377,000 

tons in 1963/64 to 2,294,000 tons in 1966/67. Florida’s 

production moved upward in a similar manner. 

U.S. consumption of grapefruit per person 

increased from 6.4 pounds in 1963 to 9.0 pounds 

in 1967 (fig. 7). 

Prices and Value 

In Atlanta, Boston, Chicago, and Pittsburgh, 

prices were obtained for the 1963/64 through 
1966/67 marketing seasons (November through 

April) for U.S. No. 1, size 80 grapefruit. 

Shipping point and wholesale prices are for 

white seedless grapefruit from Florida’s _ interior 

Retail prices were not for a designated production 

area. However, in Atlanta, Boston, and Pittsburgh, 

Florida grapefruit represented almost 100 percent of 

all grapefruit sold during the period under study. In 

Chicago, Florida grapefruit represented 85 to 90 

percent of all grapefruit sold. During the 4 years, 

60 to 75 percent of Florida’s grapefruit was 

produced in the interior section. Since BLS collects 

the retail price of grapefruit selling in greatest 

volume in each store, retail prices presented are 

considered to be for grapefruit produced in 

Florida’s interior. 

The seasonal average retail price of Florida 

white seedless grapefruit in Atlanta, Boston, 

Chicago, and Pittsburgh dropped each season during 

1963/64 through 1966/67 (fig. 8 and table 10.) Retail 

price declined in each of the cities. 

14 

The seasonal average retail value and wholesale 

price of an 85-pound box of Florida grapefruit also 

dropped in each city during the four seasons (tables 

11, 12, 13, and 14). The shipping point price 

dropped by slightly over $1 per carton for Florida 

grapefruit sold in each city. The wholesale price per 

box declined by slightly over $1 in Atlanta, $1.30 

in Chicago, $1.56 in Boston, and $1.78 in 

Pittsburgh. The retail value per carton declined by 

$1.88 in Chicago, $2.35 in Pittsburgh, $2.55 in 

Boston and $2.76 in Atlanta. Seasonal average retail 

value and wholesale price were usually highest in 

Boston and lowest in Atlanta. 

Spreads and Grower and Packer Returns 

The seasonal average wholesale-retail spread, 

shipping point-wholesale spread and return to grower 

and packer for Florida grapefruit sold in Atlanta, 

Boston, Chicago, and Pittsburgh all declined during 

the period (fig. 9). Between 1963/64 and 1966/67, 

the wholesale-retail spread per 85-pound box 

dropped from $6.03 to $5.22, the shipping 

point-wholesale spread from $1.51 to $1.21, and 

grower and packer return from $4.06 to $2.99. The 

wholesale-retail spread represented slightly over half 

of the retail value in each season. The shipping 

point-wholesale spread remained at about 14 percent 

of the retail value and the grower and_ packer 

return was about 33 percent. 

The wholesale-retail spread and the shipping 
point-wholesale spread for Florida grapefruit were 

largest in Boston and smallest in Atlanta (tables 15, 

16, 17, and 18). However, grower and_ packer 

returns expressed as a percentage of retail value 

were greatest for grapefruit sold in Atlanta and 

lowest for grapefruit sold in Boston. 



Table 10.—Grapefruit, Florida, white seedless: Seasonal average retail prices 

in selected cities, 1963/64 to 1966/67 1/ 

1963/64 1964/65 1965/66 1966/67 

Cents per pound 

Atlanta 2/ 120 - 9.1 8.6 
Boston 2/3) 15.4 15.3 13.6 12.4 

Chicago 2/ 3/ 4/ 14.0 11.6 i 11.8 

Pittsburgh 2/ ee ree 13 
4-city average 5/ 14.1 12.8 | L113 

1/ 6-month weighted average (Nov.-Apr.). 

2/ BLS average city monthly prices weighted by respective city monthly unloads. 

3/ May include some pink-fleshed grapefruit. 

4/ May include small quantity of Texas or California grapefruit. 

5/ Average city seasonal price weighted by respective city seasonal unloads. 
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Table 11.—Grapefruit, Florida, white seedless: Prices and value per box and grower 

and packer returns as a percentage of retail value, Atlanta, 

by months and seasons, 1963/64 to 1966/67 1/ 

Dec. Feb. Mar. 

Season 

average Apr. 

Prices and value Dollars 

Retail value 2/: 

1963/64 9.16 9.54 9.70 9.78 10.40 10.86 9.85 
1964/65 - = - — - ~ = 
1965/66 8.38 753 6.29 8.07 7.53 7.60 TS5 

1966/67 7.29 6.98 7.37 129 6.91 6.75 7.09 

‘Wholesale price: 

1963/64 4.50 4.60 4.70 4.70 5.00 5.50 4.80 

1964/65 — — — a — = 
1965/66 4.00 3.90 4.00 4.60 4.70 4.50 4.28 

1966/67 3.80 3.80 3.80 3.80 3.80 3.60 3.76 

Shipping point price (f.o.b.): 

1963/64 3.80 4.00 4.05 4.05 4.20 4.25 4.05 
1964/65 _ = _ = = = = 

1965/66 3.35 3.35 3.40 3.70 3.50 3.50 3.46 
1966/67 3.25 3.15 3.15 2.90 2.95 2.60 2.99 

Grower and packer share of Percent 

retail value: 

1963/64 41 42 42 41 40 39 41 
1964/65 = = — ee = = = 

1965/66 40 45 54 46 46 46 46 
1966/67 

1/ U.S. No. 1, size 80, 85 pounds net weight per box. Origin: Florida interior. _2/ Returns to retailer for salable grape- 
fruit (3-percent allowance for loss incurred during marketing process): -May include some seeded grapefruit. 

Table 12.—Grapefruit, Florida, white seedless: Prices and value per box and grower 

and packer returns as a percentage of retail value, Boston, 

by months and seasons, 1963/64 to 1966/67 1/ 

Season 

average 

Prices and value Dollars 

Retail value 2/: 

1963/64 12.03 11.41 11.48 12.88 12.88 15.52 12.76 

1964/65 14.43 13.19 12.57 12.57 12.57 11.48 12.68 

1965/66 10.40 10.71 10.55 120 11.87 10.79 TiS 

1966/67 12.03 9.54 9.86 9.86 10.01 10.01 10.21 

Wholesale price: 
1963/64 5.00 5.00 6.00 5.40 5.70 3/6.50 5.65 

1964/65 3/6.00 3/5.50 4.50 5.40 5.00 4.50 5.10 

1965/66 3.75 4.00 4.90 6.00 5.26 3/6.24 5.13 

1966/67 3.90 4.00 3/5.40 4.50 4.00 3.00 4.09 

Shipping point price (f.0.b.): 

1963/64 3.80 4.00 4.05 4.05 4.20 4.25 4.08 

1964/65 3.70 3.95 3.25 3.25 2.80 2.85 3.19 

1965/66 3.35 3.35 3.40 3.70 3.50 3.50 3.48 

1966/67 3.25 3:15 3.15 2.90 2.95 2.60 2.98 

Grower and packer share of Percent 

retail value: 

1963/64 32 35 35 31 32 PH 32 
1964/65 26 30 26 26 22 25 25 
1965/66 32 31 32 31 29 33 31 
1966/67 30 

1/ U.S. No. 1, size 80, 85 pounds net weight per box. Origin: Florida interior unless specified otherwise. 2/ Returns to 
retailer for salable grapefruit (3-percent allowance for loss incurred during marketing process). May include some pink- 
fleshed or seeded grapefruit. 3/ Origin: Florida Indiana River. 
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Table 13.—Grapefruit, Florida, white seedless: Prices and value per box and grower 

and packer returns as a percentage of retail value, Chicago, 

by months and seasons, 1963/64 to 1966/67 1/ 

Season 

De ee Bae fee Mats Ae | average 
Prices and value Dollars 

Retail value 2/: 

1963/64 11.02 10.79 11.25 11.25 11.87 12.57 11.56 

1964/65 10.32 9.47 9.23 9.93 9.31 9.70 9.55 

1965/66 9.78 9.93 9.70 12.03 10.63 10.32 10.33 

1966/67 9.47 8.30 10.32 10.40 9.93 9.47 9.68 

e: 

a E -_ 5.75 5.50 5.25 $75 5.40 6.00 5.58 

1964/65 7.00 4.50 4.50 4.75 4.50 4.25 4.63 

1965/66 4.25 4.75 4.25 5.75 4.90 4.00 4.64 

1966/67 4.80 4.35 4.00 4.25 4.25 4.00 4.28 

ippi i rice (f.0.b.): 

a die . 3.80 4.00 4.05 4.05 4.20 4.25 4.09 

1964/65 3.70 3.95 3.25 3.25 2.80 2.85 3.11 

1965/66 3:35 3.35 3.40 3.70 3.50 3.50 3.45 

1966/67 3.25 3.15 3.15 2.90 2.95 2.60 2.99 

Grower and packer share of Percent 

retail value: 

1963/64 34 37 36 36 35 34 35 

1964/65 36 42 35 33 30 29 32 

1965/66 34 34 35 31 33 34 33 

1966/67 34 38 31 28 30 27 31 

1/U.S. No. 1, size 80, 85 pounds net weight per box. Origin: Florida Interior. 2/ Returns to retailer for salable 

grapefruit (3-percent allowance for loss incurred during marketing process). May include some pink-fleshed or seeded 

grapefruit, or small quantity of California or Texas grapefruit. 

Table 14.—Grapefruit, Florida, white seedless: Prices and value per box and grower 

and packer returns as a percentage of retail value, Pittsburgh, 

by months and seasons, 1963/64 to 1966/67 1/ 

Season 

average 

Prices and value 

Retail value 2/: 

Dollars 

1963/64 10.63 10.79 10.86 11.33 11.25 11.17 11.01 
1964/65 9.86 9.31 8.92 8.77 8.23 8.30 8.85 
1965/66 8.22 8.92 8.92 9.70 9.62 10.01 9.27 
1966/67 9.70 8.85 8.69 8.54 8.54 792 8.66 

Wholesale price: 

1963/64 5.74 5.34 5.34 5.50 6.00 6.50 5.71 
1964/65 4.30 5.00 4.50 4.50 4.00 4.74 4.47 

1965/66 4.50 4.50 4.50 5.50 5.50 5.50 5.04 
1966/67 4.24 4.00 4.24 3.64 4.00 3.50 3.93 

Shipping point price (f.0.b.): 
1963/64 3.80 4.00 4.05 4.05 4.20 4.25 4.06 
1964/65 3.70 3.95 3:25 3.20 2.80 2.85 3.26 

1965/66 3.39 3.35 3.40 3.70 3.50 3.50 3.47 

1966/67 3.25 3.15 3.15 2.90 2.9% 2.60 2.98 

Grower and packer share of , Percent 
retail value: 

1963/64 36 37 37 36 37 38 37 

1964/65 38 42 36 37 34 34 37 

1965/66 41 38 38 38 36 35 37 

1966/67 34 35 36 34 33 33 34 

1/ U.S. No. 1, size 80, 85 pounds net weight per box. Origin: Florida interior. 2/ Returns to retailer for salable 
grapefruit (3-percent allowance for loss incurred during marketing process). May include some seeded grapefruit. 
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Table 15.—Grapefruit, Florida, white seedless: Spreads per box and as a percentage 

of the retail value, Atlanta, by months and seasons, 1963/64 to 1966/67 1/ 

Season 

Spreads average 

Wholesale-retail: 

1963/64 4.66 4.94 5.00 5.08 5.40 5.36 5.05 

1964/65 — as = = = ee a 
1965/66 4.38 3.63 229 3.47 2.83 3.10 3.27, 
1966/67 3.49 3.18 3:57 3.49 3.1] 3:15 31.33 

Shipping point-wholesale: 

1963/64 70 .60 65 .65 80 1.25 Pa fs} 
1964/65 - — — _ — ~ — 

1965/66 .65 oS .60 90 1.20 1.00 82 
1966/67 ie) 65 .65 90 95 1.00 TT 

Wholesale-retail as percentage en 

of retail value: 

1963/64 51 52 52 52 52 49 51 
1964/65 = — = = as -_ a 

1965/66 52 48 36 43 38 41 43 
1966/67 48 46 48 48 45 47 47 

Shipping point-wholesale as 

percentage of retail value: 

1963/64 8 6 6 7 8 12 8 
1964/65 — -- - — — = = 

1965/66 8 7 10 11 16 13 11 
1966/67 8 9 9 12 14 15 11 

1/ U.S. No. 1, size 80, 85 pounds net weight per box. 

Table 16.—Grapefruit, Florida, white seedless: Spreads per box and as a percentage 

of the retail value, Boston, by months and seasons, 1963/64 to 1966/67 1/ 

Dec. Jan. Feb. Mar. 

Season 

average Spreads 

Dollars 

Wholesale-retail : 

1963/64 641 5.48 748 7.18 9.02 FAN 

1964/65 7.69 8.07 TAT 7.57 6.98 7.58 

1965/66 6.71 5.65 6.11 6.61 4.55 6.02 

1966/67 5.54 4.46 5.36 6.01 7.01 6.12 

Shipping point-wholesale: 

1963/64 1.20 1.00 1.95 1.35 1.50 225 LS7 

1964/65 2.30 1.55 1325 2.15 2.20 1.65 1.9] 
1965/66 40 65 1.50 2.30 1.76 2.74 1.65 
1966/67 65 85 2.25 1.60 1.05 40 11) 

Wholesale-retail as percentage Percent 

of retail value: 

1963/64 58 56 48 58 56 58 56 

1964/65 58 58 64 57 60 61 60 
1965/66 64 63 54 50 56 42 54 

1966/67 68 58 45 54 60 70 60 

Shipping point-wholesale as 

percentage of retail value: 

1963/64 10 9 17 11 12 1 12 
1964/65 16 12 10 17 18 14 15 
1965/66 4 6 14 19 15 25 15 
1966/67 5 9 23 16 10 4 11 

1/ U.S. No. 1, size 80, 85 pounds net weight per box. 
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Table 17.—Grapefruit, Florida, white seedless: Spreads per box and as a percentage 

of the retail value, Chicago, by months and seasons, 1963/64 to 1966/67 1/ 

Season 

Spreads average 

Dollars 

Wholesale-retail : 

1963/64 5.27 5.29 6.00 5.50 6.47 6.57 5.98 
1964/65 3.32 4.97 4.73 5.18 4.81 5.45 4.92 

1965/66 5.53 5.18 5.45 6.28 S13 6.32 5.69 
1966/67 4.67 3:95 6.32 6.15 5.68 5.47 5.40 

Shipping point-wholesale: 

1963/64 1.95 1.50 1.20 1.70 1.20 1.75 1.49 
1964/65 3.30 Bh) 1.25 1.50 1.70 1.40 152 
1965/66 90 1.40 85 2.05 1.40 50 LL9 

1966/67 7 1.55 1.20 85 1.35 1.30 1.40 1.29 

Wholesale-retail as percentage Percent 

of retail value: 
1963/64 48 49 53 49 55 52 52 

1964/65 32 52 | 52 52 56 52 
1965/66 57 52 56 52 54 61 55 
1966/67 49 48 61 59 57 58 56 

Shipping point-wholesale as 

percentage of retail value: 

1963/64 18 14 11 15 10 14 13 

1964/65 32 6 14 15 18 15 16 

1965/66 9 14 9 17 13 > 12 

1966/67 7 14 8 13 13 15 13 

Aj U.S. No. 1, size 80, 85 pounds net weight per box. 

Table 18.—Grapefruit, Florida, white seedless: Spreads per box and as a percentage 

of the retail value, Pittsburgh, by months and seasons, 1963/64 to 1966/67 1/ 

Season 

Spreads average 

Dollars 

Wholesale-retail: 

1963/64 4.89 5.45 5.52 5.83 5:25 4.67 5.30 
1964/65 5.56 4.31 4.42 4.27 4.23 3.56 4.38 
1965/66 3.72 4.42 4.42 4.20 4.12 4.51 4.23 

1966/67 5.46 4.85 4.45 4.90 4.54 4.42 4.73 

Shipping point-wholesale: 

1963/64 1.94 1.34 1.29 1.45 1.80 229 1.65 
1964/65 .60 1.05 1.25 1.25 1.20 1.89 1.21 

1965/66 1.15 1.15 1.10 1.80 2.00 2.00: 1.57 
1966/67 99 85 1.09 74 1.15 90 95 

Wholesale-retail as percentage Percent 
of retail value: 

1963/64 46 4 51 51 47 42 48 
1964/65 56 47 50 49 Si 43 49 
1965/66 45 50 50 43 43 45 46 
1966/67 56 35 51 57 53 56 55 

Shipping point-wholesale as 

percentage of retail value: 

1963/64 18 12 12 13 16 20 15 
1964/65 6 11 14 14 15 23 14 
1965/66 14 12 12 19 21 20 17 
1966/67 

1/ U.S. No. 1, size 80, 85 pounds net weight per box. 
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CALIFORNIA THOMPSON SEEDLESS GRAPES 

Production and Consumption 

The Thompson Seedless grape, though commonly 

used as a table grape, is considered a raisin variety. 

Virtually all of California’s raisin variety grapes that are 

not dried are Thompson Seedless. California’s raisin 

grapes not dried represented from 27 to 30 percent of all 

grapes produced in the United States during 1963-67. 

Yearly changes in the quantity of California’s raisin 
grapes not dried were similar to changes in U.S. grape 

production (fig. 10 and 11). After a record large crop in 

1965, grape production dropped sharply in 1966 and 

1967. The U.S. grape crop in 1967 was the smallest since 

1958. 

Consumption of fresh grapes remained relatively 

stable around 3.8 pounds per person in 1963-66 (fig. 

12). However, consumption dropped sharply in 1967 to 

3.1 pounds per person. 

Prices and Value 

California Thompson Seedless grapes were priced in 

Chicago, Detroit, New York City, and Pittsburgh for the 

1963-1967 seasons. U.S. seasonal average retail prices are 

also shown for the same seasons (fig. 13; table 19). 

Prices and value are for U.S. No. 1 grapes. The marketing 

season used for Thompson Seedless grapes extends from 

July through October. 

Changes in the U.S. seasonal average retail price of 

Thompson Seedless grapes moved in the opposite 

direction of changes in annual grape production. 

Seasonal average retail price increased in 1964, decreased 

in 1965, and increased in both 1966 and 1967. The 
seasonal average retail price reached 35.2 cents per 
pound in 1967. Seasonal average prices in Chicago, 
Detroit, and New York City were usually greater than 
the U.S. average price. Seasonal average price in 
Pittsburgh was below the U.S. average price in each 
season. 

Shipping point price, wholesale price, and the retail 
value of a 27-pound lug of Thompson Seedless grapes 
were usually highest in July, the first month of the 
marketing seasons (tables 20, 21, 22, and 23). Monthly 
average prices and value usually declined through 
September and increased slightly in October. 

Spreads and Grower and Packer Return 

The seasonal average wholesale-retail spread for 
Thompson Seedless grapes sold in Chicago, Detroit, New 

York City, and Pittsburgh increased each year during 

1963-67 (fig. 14). The four-city average shipping 
point-wholesale spread declined slightly during the 
period. The average grower and packer return was 
greatest in 1967 when average U.S. retail price was 
highest. Average grower-packer return was smallest in 
1965 when the U‘S. retail price was at its lowest. The 
average grower-packer return represented between 43 
and 50 percent of the retail value of Thompson Seedless 
grapes. 

Seasonal average percentage return to grower and 
packer was highest for grapes sold in Pittsburgh and 
lowest for grapes sold in New York City. For grapes sold 
in Pittsburgh seasonal average grower and packer return 
ranged from 45 to 57 percent of the retail value. 
Monthly grower and packer return rose even higher, 
exceeding 60 percent of retail value in several months. 

Table 19.—Grapes, California, Thompson Seedless: Seasonal average retail prices in 

selected cities, and U.S. average, 1963-1967 1/ 

Chicago 2/ 29:5 3133 
Detroit 2/ 32.4 33.9 
New York City 2/ 33%1 34.4 
Pittsburgh 2/ 27.2 28.9 
US. average 3/ 292 30.8 

1/ 4-month weighted average (July-October). 

2/ BLS average city monthly prices weighted by respective city monthly unloads. 

3/ BLS average U.S. monthly prices weighted by 41 cities’ monthly unloads. 

Cents per pound 

ne es 30.3 B67 

29.8 33.3 393 

31.0 3337 38.2 

219 29.4 34.0 

28.7 B07 35:2 



CALIFORNIA RAISIN GRAPE 

PRODUCTION NOT DRIED U. S. GRAPE PRODUCTION 

a i ae 
4.6 

Figure 10 Figure 11 

U. S. FRESH GRAPE CONSUMPTION RETAIL PRICE OF THOMPSON 

PER PERSON SEEDLESS GRAPES 

U.S. SEASONAL AVERAGE RETAIL PRICE. 

Figure 12 Figure 13 
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Table 20.—Grapes, California, Thompson Seedless: Prices, value, and spreads per lug, and spreads and grower 

and packer returns as a percentage of retail value, Chicago, by months and seasons, 1963-67 1/ 

Season Season 

Item July | Aug. | Sept. | Oct. seas) Item July | Aug.| Sept. | Oct. | average 

Prices and value Dollars Spreads Dollars 
t 

Retail value Qf: les 

1963 9.34 8.21 5.80 6.68 7.24 | 1963 2.87 3.21 1.55 1.18 2.08 
1964 10.54 8.55 5.78 7.20 7.74 | 1964 2.84 3.30 2.28 2.70 2.75 

1965 9.78 7.57 6.34 6.10 7.16 | 1965 212295 222° 2:22 2:52 

1966 9.06 6.59 6.85 8.15 7.43 | 1966 2.92 2.59 2.60 3.65 2.88 
1967 12.24 11.26 6.22 7.34 9.02 | 1967 1.44 4.06 1.60 3.22 2.93 

Wholesale price: Shipping point-wholesale: 

1963 6.47 5.00 4.25 5.50 5.16 | 1963 1.31 35 1.60 1.78 1.29 
1964 7.70 5.25 3.50 4.50 4.99 } 1964 137 T5562. 1.211 80 

1965 7.06 4.62 4.12 3.88 4.64 | 1965 2.26 1.28 142 1.25 1.45 

1966 6.14 4.00 4.25 4.50 4.55 | 1966 1.82 94 1.06 88 1.11 

1967 10.80 7.20 4.62 4.12 6.09 | 1967 3.00 180 1.53 97 1.64 

Shipping point price olesale-retail as Percent 
(f.0.b.): ) percentage of retail 

1963 5.16 4.65 2.65 3.72 3.87 jvalue: 

1964 6.33 4.70 2.88 3.29 4.19 | 1963 31 39 27 18 29 

1965 4.80 3.34 2.70 2.63 3.19 | 1964 27.7 39:8 (39° 37 36 

1966 4.32 3.06 3.19 3.62 3.44 } 1965 28 39 35 36 35 

1967 7.80 5.40 3.09 3.15 4.45 | 1966 32. 39 38—Ss«4455 39 
1967 12 36 26 44 33 

Grower and packer share pees 

of retail value: Shipping point-wholesale 

1963 55 57 46 56 53 | as percentage of retail 

1964 60 55 50 46 54 | value: 

1965 49 44 43 43 45 | 1963 14 4 27 26 18 

1966 48 47 47 44 46 | 1964 13 6 11 17 10 

1967 64 48 50 43 49 | 1965 23° NE. 22, 21 20 
1966 20 14 #15 ~ #11 15 

1967 24 16 24 = 13 18 

1/ US. No. 1, 27 pounds net weight per lug. 

2/ Returns to retailer for salable grapes (9-percent allowance for loss incurred during marketing process). 
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Table 21.—Grapes, California, Thompson Seedless: Prices, value, and spreads per lug, and spreads and grower 

and packer returns as a percentage of retail value, Detroit, by months and seasons, 1963-67 1/ 

Season 

July | Aug.|Sept.| Oct. | average Item July | Aug. 

Dollars Spreads Dollars 

Season 

Sept.} Oct. | average 

Prices and value 

Retail value 2/: Wholesale-re tail: 

1963 9.48 9.06 6.52 7.72 7.95 | 1963 206. 206° 2.02° dale. 232 

1964 12.68 8.82 642 7.52 8.32 ; 1964 3.33 S32: 247 232 2.73 

1965 10.17 7.84 649 6.36 7.32 | 1965 2.37 346 2.49 2.74 2.80 

1966 10495 7:59 759° SA0° 38.22 | 1966 3.25 3.84 3.34 2.90 3.37 

1967 | 1967 3.30 3.72 4.30 3.66 3.84 12.90 11.52 8.18 7.91 9.66 

Wholesale price: ‘Shipping point-wholesale: 

1963 742 6.00 4.00 6.00 5.63 1963 bos 1.35 135 228 -1.78 

1964 9.35 5.50 4.25 5.00 5.59 1964 1300 20 137 17I 1.58 

1965 7.80 4.38 4.00 3.62 4.52) 1965 | 3.00 1.04 130 99 1.38 

1966 6.90 3.75 4.25 5.50 4.86. 1966 2.58 69 106 1.88 141 

1967 9.60 7.80 3.88 4.25 5.82) 1967 | 1.80 240 .79 1.10 1.49 

Shipping point price :Wholesale-retail as | Percent 

(f.0.b.): ‘ percentage of retail 
1963 5.16 4.65 2.65 3.72 3.85 | value: 
1964 6.33 4.70 2.88 3.29 4.01} 1963 22 34 39 22 ~~ «29 

1965 4.80 3.34 2.70 2.63 3.14: 1964 26 38 «60934 ) «= 33S 33 

1966 4.32 3.06 3.19 3.62 3.45: 1965 23 44 #38 43 38 

1967 7.80 5.40 3.09 3.15 4.33! 1966 32 51 44 35 = 41 
| | 1967 | 26 32 52 46 40 

Grower and packer share: Percent 
‘Ofretail value: ‘Shipping point-wholesale 

1963 54 51 40 48 49 — as percentage of retail 
1964 50 53 45 44 48. value: 
1965 47 43 42 41 43,: 1963 24 #15 21 30 = 22 

1966 43 40 42 43 42: 1964 244«#«9 #21 23 «19 

1967 60 47 38 40 45°. 1965 30.13 20 16 19 

_1/ U.S. No. 1, 27 pounds net weight per lug. 

_2/ Returns to retailer for salable grapes (9-percent allowance for loss incurred during marketing process). 
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Table 22.—Grapes, California, Thompson Seedless: Prices, value, and spreads per lug, and spreads and grow r 

and packer returns as a percentage of retail value, New York City, by months and seasons, 1963/67 1/ 

Prices and value 

Retail value 2/: 

1963 10.81 

1964 11.62 

1965 10.49 

1966 10.94 

1967 12.24 

Wholesale price: 

1963 7.42 

1964 ri 

1965 8.10 

1966 6.90 

1967 - 

Shipping point price 

(f.0.b.): 

1963 5.16 
1964 6.33 
1965 4.80 
1966 4.32 
1967 7.80 

Grower and packer share 

of retail value: 

1963 48 

1964 54 

1965 46 

1966 39 

1967 64 

1/ U.S. No. 1, 27 pounds net weight per lug. 

9.34 

9.44 

7.54 

Told 

11.43 

6.75 

To 

4.75 

Oe 

6.60 

4.65 

4.70 

3.34 

3.06 

5.40 

Dollars 

6.24 

6.85 

6.83 

1.69 

7.10 

4.25 

4.00 

ee 

4.50 

4.75 

2.65 

2.88 

210 

319 

3.09 

Percent 

42 
42 
40 
41 
44 

7.47 

7.30 

6.98 

8.28 

8.08 

5.00 

4.88 

2.88 

4.00 

3.88 

Sud Z 

S20 

2.63 

3.02 

cA 

Spreads 

Wholesale-retail: 

8.12 | 1963 

8.44 | 1964 

7.61 | 1965 

8.28 | 1966 

9.40 | 1967 

Shipping point-wholesale 

5.62 | 1963 

6.03 | 1964 

4.43 | 1965 

4.41 | 1966 

5.26 |. 1967 

Wholesale-retail as 

percentage of retail 

3.85 | value: 

4.03} 1963 

3.17| 1964 

3.46 | 1965 

4.42) 1966 
| 1967 

' Shipping point-wholesale 
47. as percentage of retail 

48 value: 

42) 1963 

42\ 1964 
47, 1965 

1966 

1967 

Zioe 

2.19 

2.79 

4.02 

4.83 

2.10 

29 

] 

— 

41 

19 

.20 

28 

23 

37 

55 

42 

Dollars 

1.99 

2.85 

3.08 

3.19 

200 

1.60 

Be 

1.05 

130 

1.66 

Percent 

32 

42 

45 

4] 

33 

26 

16 

15 

18 

23 

2/ Returns to retailer for salable grapes (9-percent allowance for loss incurred during marketing process). 

26 

2.47 

2.42 

4.10 

4.28 

4.20 

1.28 

152 

pra) 

38 

3 

33 

33 

59 

52 

a2 

Season 

average 

2:50 

2.41 

3.18 

3.87 

4.14 

a 

2.00 

1.26 

295 

84 

31 
28 
42 
47 
44 



Table 23.—Grapes, California, Thompson Seedless: Prices, value, and spreads per lug. and spreads and grower 

and packer returns as a percentage of retail value, Pittsburgh, by months and seasons, 1963-67 1/ 

Season 

Item July | Aug.| Sept. | Oct. | average 

Prices and value ‘Spreads Dollars 

Retail value 2/: Wholesale-retail: 

1963 8.01 7.54 5.58 6.59 6.69 | 1963 1.41 2.79 1.58 1.84 1.90 

1964 10.12 7.42. 3.92. 6.66- 7.10; 1964 2.6) ZA? 2A, ZAI 235 

1965 9.68 7.15 6.29 6.04 6.86] 1965 o00° 2.7 29. 229° 2.71 

1966 9.38 6.73 6.36 742° 7.22 | 1966 3.08 2.48 2.11 3.17 2.64 

es: -4.0) 2.65 1,932.63 1967 11.48 10.61 7.15 6.68 8.35 | 1967 

Wholesale price: Shipping point-wholesale: 

1963 | 6.60 4.75 4.00 4.75 4.79} 1963 144 10 135 1.03 99 
1964 ; 7.25 5.25 3.75 4.25 4.75} 1964 22° 23 “87° 296.9 BA 
1965 | 6.30 4.38 3.50 3.75 4.15] 1965 1.50 1.04 .80 1.12 1.04 
1966 / 6.30 4.25 4.25 4.25 4.58} 1966 P96 119 106 63° 114 
1967 9.60 6.60 4.50 4.75 3.72} 1967 1.80 1.20 141 1.60 1.48 

| 

Shipping point price | Wholesale-retail as Percent 

(f.0.b.): | percentage of retail 

1963 | 5.16 4.65 2.65 3.72 3.80} value: 

1964 | 6.33 4.70 2.88 3.29 3.91] 1963 18 37 28 28 28 
1965 | 4.80 3.34 2.70 2.63 3.11] 1964 Ze - ae ot Bond 33 
1966 | 4.32 3.06 3.19 3.62 3.44), 1965 35 39 44 38 40 
1967 7.80 5.40 3.09 3.15 4.24} 1966 33:43) 33: 43 36 

1967 16> 38 37 29 31 

Grower and packer share , Percent 

of retail value: Shipping point-wholesale 

1963 | 64 62 48 56 57| as percentage of retail 

1964 i 63 63 48 49 55} value: 

1965 » SO 47 43 43 45} 1963 18 1 24 16 15 

1966 46 45 S50 49 48; 1964 1] BS J5)7 115 12 

1967 | 43 1965 15 14 13 19 15 
1966 at 18° 17 8 16 
1967 

1/ U.S. No. 1, 27 pounds net weight per lug. 

2/ Returns to retailer for salable grapes (9-percent allowance for loss incurred during marketing process). 
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CALIFORNIA LEMONS 

Production and Consumption 

California lemon production was 658,000 tons in 

1963/64, an increase of 38 percent over the previous 

season’s crop (fig. 15). Production declined sharply in 

1964/65 and increased in both 1965/66 and 1966/67. 

During the 5-year period, California accounted for 84 to 

96 percent of all lemons produced in the United States. 

Per capita consumption of fresh lemons declined 

somewhat during 1962-67 (fig. 16). Consumption 

dropped to a record low of 2.2 pounds per person in 

1967. 

Prices and Value 

California lemons were priced in Atlanta, Chicago, 

Los Angeles, and New York Citv for the 1962/63 

through 1966/67 marketing seasons. Prices and value are 

for U.S. choice lemons, size 140-160. The marketing 

season for lemons extends from November through 

October. 

The seasonal average retail price of fresh lemons in 

Atlanta, Chicago, Los Angeles, and New York City 

dropped from 23.5 cents per pound in the 1962/63 

season to 20.2 cents per pound in 1963/64 (fig. 17 and 

table 24). Seasonal average retail price increased in each 

of the following years; again reaching 23.5 cents per 

pound in 1966/67. In each season, average retail prices 

in Chicago and New York City were higher than the 

four-city average price, and in Atlanta and Los Angeles 

were lower than the four-city price. 

Except for the 1963/64 season, there was only a 

small variation in the seasonal average retail value and 

the seasonal average wholesale or auction price of a 

carton of lemons during the five seasons in each of the 

four markets (tables 25, 26, 27, and 28). As an example, 

in New York the average retail value of a carton of 

29 

lemons varied by $1.52 over the 5-year period. Excluding 

the 1963/64 season, the variation in average retail value 

in New York was only 28 cents. 

Variation in prices and values among the four 

markets was larger. The seasonal average wholesale price 

of a 38-pound carton of lemons was consistently higher 

in Atlanta than the wholesale or auction prices in the 

other cities. However, each year the retail value of a 

carton of lemons was smaller in Atlanta than in Chicago 

or New York. Los Angeles consistently had the lowest 

wholesale price and retail value. 

Spreads and Grower and Packer Returns 

For the 5-year period, there was only a small 
variation in seasonal average spreads for lemons sold in 
Atlanta, Chicago, Los Angeles, and New York (fig. 18). 
For a 38-pound carton of lemons, the four-city average 
return to grower and packer varied 77 cents over the 
5-year period. The wholesale-retail spread varied by only 
23 cents. For the 5 years, the wholesale-retail spread 
represented about half of the retail value; the shipping 
point-wholesale spread, 13 percent; and the grower and 
packer return, 37 percent. 

The low retail value and the high wholesale price of 
a carton of lemons in Atlanta resulted in a smaller 
wholesale-retail spread in Atlanta than in the other 
markets (tables 29, 30, 31, and 32). The wholesale-retail 
spread in Atlanta represented about one-third of the 
retail value. The shipping point- wholesale spread was 
greatest in Atlanta and smallest in Los Angeles. 

Although the dollar returns to growers and packers 

were about the same for lemons sold in each market, 

there were differences in the percentage returns. 

Growers and packers consistently received the greatest 

percentage of the retail value for lemons sold in Los 
Angeles. The lowest percentage returns to growers and 
packers were for lemons sold in New York City. 



Table 24.-Lemons, California: Seasonal average retail price in selected 

cities, 1962/63 to 1966/67 1/ 

City 1962/63 | 1963/64 F 1964/65 | 1965/66 1966/67 

Cents perpound 

Atlanta 2/ 4 pe) 18.6 20.8 20.5 21.4 

Chicago 2/ 24.7 24.2 23.8 

Los Angeles 2/ 

New York City 2/ 

4-city average 3/ 

1/ 12-month weighted average (Nov.-Oct.). 

2/ BLS average city monthly prices weighted by respective city monthly unloads. 

3/ Average city seasonal prices weighted by respective city seasonal unloads. 

30 
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Table 25.—Lemons, California: Prices and value per carton, and grower and packer returns as a 
percentage of retail value, Atlanta, by months and seasons, 1962/63 to 1966/67 1/ 

Season 

Item .| Mar.| Apr.| May | June| July} Aug. | Sept.] Oct. | average 

Prices and value Dollars 

Retail value 2/: 

1962/63 71.10. 9AS 956 959 8.31, 7.30 6:83 7.26 7.30: 7:26 7.26 °6.83 7.74 

1963/64 6.97 7.18 7.08. ‘7.08 635 591 6.35 6.35 6.38 7.52 7.40 853 6.77 

1964/65 8.79 8.03 8.03 7.62 7.04 8.13 7.62 7.26 850 642 740 7.26 7.59 

1965/66 140. TAQ SAT 7.62 747 737 693 6.79 7.37. 762-831-4762 748 

1966/67 8.17 847 847 847 8.17 7.92 7.37 7.08 748 6.89 7.70 8.94 Delt 

Wholesale price: 

1962/63 740 7.00 7.00 6.00 5.12 5.25 545 5.08 5.12 4.50 4.62 4.25 337 

1963/64 4.25 4.38 4.25 3.75 4.00 3.95 3.95 4.12 4.25 4.62 4.28 4.85 4.19 

1964/65 5.50 5.75 5.50 5.00 5.00 5.12 5.25 5.38 5.00 4.82 4.62 4.00 5.08 

1965/66 4.00 5.00 5.38 4.75 4.50 4.50 4.50 5.12 5.10 5.50 5.00 5.12 4.87 

1966/67 4.70 5.05 -3.68 °3.38 5.004.335. 5.00: 5.12 3.50° 350° 6:00) 6.25 S225 

Shipping point price 

(f.0.b.): 

1962/63 3.10: 382 342350. 3.16 3A2 SAT 292 2.98 2.805271" 2.70 3.14 

1963/64 242° 2.81 22>. 222° 233. 260. 2ZA4 2.10 -2.75- 261 235. 3350 2.54 

1964/65 3.002.860: 2.86 2.600::2.7?. 3.10 338 338 3.29 3.10) -3,00. 2:65 3.08 

1965/66 300.275 22 250: 288 288 3.12. 3.25 3.25 -325 .312, 338 3.04 

1966/67 3.12 300 3:22. S.2o° 3.25) 3:2) 3.23 13.23. 93262: 302 93.10 23575 335 

Grower and packer share 

of retail value: Percent 
1962/63 48 40 36 37 38 43 Sl 40 41 #39 #37 39 40 

1963/64 35 33 32 31 37 44 +38 43 #43 #35 «632 €@«|4! 38 

1964/65 34. 35 36 334 4038844 47 3848 40 86 41 

1965/66 40 37 33 33 37 #39 45 48 44 «+43 #37 ~ 44 4] 

1966/67 38 6336 3839 40039 440 C46 48S 484 43 

1/ U.S. Choice, size 140-160, 38 pounds net weight per carton. 

2/ Returns to retailer for salable lemons (4-percent allowance for loss incurred during marketing process). 
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Table 26.—Lemons, California: Prices and value per carton, and grower and packer returns as a 

percentage of retail value, Chicago, by months and seasons, 1962/63 to 1966/67 1/ 

Prices and value 

Retail value 2/: 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

Wholesale price: 

1962/63 
1963/64 

1964/65 

1965/66 

1966/67 

Shipping point price 

(f.0.b.): 

1962/63 

1963/64 
1964/65 

1965/66 

1966/67 

Grower and packer share 

of retail value: 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

1/ US. Choice, size 140-160, 38 pounds net weight per carton. 

9.34 

7.88 

8.83 

8.25 

8.79 

642 

i ep ae) 

Dace 

4.19 

4.27 

3.10 

2.42 

3.00 

3.00 

3,12 

40 

Sil 

34 

36 

36 

oe f 

10.21 10.58 

Pe 

9.04 

8.68 

8.68 

5.50 

320 

4.72 

4.37 

4.38 

S82 

201 

2.80 

Zid 

3.00 

oT 

30 

ot 

32 

35 

7.22 

8.90 

9.01 

8.83 

aAS 

399 

5.43 

4.59 

4.82 

3.42 

220 

2.86 

242 

Ji22 

32 

31 

32 

30 

a7 

977 

7.80 

9.45 

8.79 

8.10 

4.10 

3.71 

4.54 

397 

4.00 

3.50 

2.22 

2.60 

2.50 

S220 

36 

pa 

Za 

28 

40 

9.08 

Tae 

8.61 

8.65 

8.61 

4.89 

4.21 

5.90 

4.88 

4.05 

3.18 

Zod 

249 

2.88 

3.25 

os) 

31 

32 

33 

38 

Apr. 

9.01 

7.77 

9.30 

8.65 

8.50 

4.37 

3.82 

4.10 

4.62 

3.98 

a 

2.60 

S10 

2.88 

Jl2 

Dollars 

8.94 

7.62 

9.63 

8.35 

8.50 

4.04 

3.36 

4.99 

4.37 

4.06 

3.47 

2.44 

3.38 

a2 

225 

Percent 

39 

a2 

35 

a7 

38 

8.65 

iD 

9.23 

8.61 

8.68 

431 
3.14 
4.22 
4.94 
4.48 

252 

2:10 

3.38 

S20 

Peon 

8.72 

tad 

8.83 

9:23 

8.13 

4.18 

4.09 

4.06 

eB 

3.02 

2.95: 

Zia0 

Sued 

3.25 

3.02 

8.68 

7.56 

8.83 

9.48 

9.04 

3.9] 

Pe) 

4.06 

4.81 

3.41 

2.80 

261 

3.10 

i BPs) 

3.62 

a2 

34 

30 

34 

40 

May} June} July} Aug.] Sept. 

8.35 

7.62 

8.76 

8.83 

9.08 

3.00 

3.74 

4.07 

4.79 

6.31 

or) 
2.35 
3.00 
3.12 
3.70 

8.10 

8.03 

Sas 

8.94 

938 

ee i 

5.43 

ail 

4.36 

4.96 

2.70 

3.50 

2.65 

3.28 

cate) 

33 
44 
32 
38 

2/ Returns to retailer for salable lemons (4-percent allowance for loss incurred during marketing process). 

33 

40 

Season 

average 

9.02 

7.57 

9.03 

8.74 

8.68 

4.3] 

Bult 

4.57 

4.63 

4.27 

3.14 

Py | 

3.07 

3.04 

3.36 



Table 27.-Lemons, California: Prices and value per carton, and grower and packer returns as a 

percentage of retail value, Los Angeles, by months and seasons, 1962/63 to 1966/67 1/ 

Prices and value 

Retail value 2/: 

1962/63 
1963/64 

1964/65 
1965/66 

1966/67 

Wholesale price: 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

Shipping point price 

(f.0.b.): 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

Grower and packer share 

of retail value: 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

1/ U.S. Choice, size 140-160, 38 pounds net weight per carton. 

8.35 

7.08 

7.08 

6.97 

7.70 

4.25 

Dude 

3.20 

3.25 

3.38 

a0) 

2.42 

3.00 

3.00 

3.12 

44 
34 
42 
43 
41 

8.68 

Uke 

6.85 

7Ad 

7.56 

4.25 

249 

3.12 

3.38 

C92) 

3.02 

Pe | 

2.80 

215 

3.00 

44 
33 
41 
39 
40 

8.65 

6.89 

133 

6.97 

TAS 

3.88 

2.62 

Dido 

3.12 

3.50 

3.42 

220 

2.86 

Zula 

Size 

40 

32 

39 

39 

45 

a2 

2.60 

3:10 

2.88 

3.12 

3.47 

2.44 

3.38 

3.12 

B20 

Percent 

39 
36 
44 
40 
45 

47 
35 
48 
44 
47 

June} July} Aug.} Sept. 

7.26 

6.79 

7A1 

6.89 

6.89 

3.50 

S12 

3.88 

3.15 

3.62 

2o2 

2:10 

3.38 

3325 

25 

40 

40 

48 

47 

47 

7.11 

5.80 

6.97 

T22 

6.49 

3.92 

325 

5.0 

3.5 

4.25 

2.98 

Zed S 

3.25 

S20 

3.62 

42 

47 

47 

45 

56 

7.26 

5.94 

6.97 

7.39 

6.75 

3.38 

3.05 

3.62 

3.38 

4.25 

2.80 

2.61 

3:10 

S425 

3.62 

39 
44 
45 
43 
54 

TAD 

6.35 

6.38 

6.64 

7.80 

ee) 

3.05 

3.50 

3.38 

5.63 

pag | 

Zao 

3.00 

SAZ 

a0 

38 

ey | 

47 

47 

47 

6.97 

7.26 

6.79 

7.62 

8.47 

3.12 

3.88 

S52 

3.62 

S275 

2.70 

3.50 

2.65 

3.38 

Pe he 

39 
48 
39 
44 
44 

2/ Returns to retailer for salable lemons (4-percent allowance for loss incurred during marketing process). 

34 

Season 

average 

7.68 

6.69 

695 

109 

opel 

3.76 

2.98 

3.47 

3.30 

4.14 

Je i) 

2.96 

3.02 

3.07 

3.41 

41 

39 

43 

43 

48 



Table 28.—Lemons, California: Prices and value per carton, and grower and packer returns as a 

percentage of retail value, New York City, by months and seasons, 1962/63 to 1966/67 1/ 

Season 

Item Nov. |Dec. | Jan.| Feb.) Mar.| Apr.| May | June} July noe] Sept.| Oct.| average 

Prices and value Dollars 

Retail value 2/: 

1962/63 9.34 9.96 10.72 9.89 8.79 843 8.31 8.25 8.76 8.50 8.13 8.06 8.87 

1963/64 Tat 192 784 TIT 737 Ts2 1.22. 7.37 166 7.66. 7.70. A3 7.64 

1964/65 8.61 8.98 8.83 9.34 9.12 853 9.20 8.86 8.72 8.68 7.95 8.28 8.78 

1965/66 8.47 8.57 9.08 8.83 8.65 8.72 8.65 8.83 8.86 9.38 8.94 9.56 8.88 

1966/67 945 9.5) 9.99 926 923 90) 9,38 S86. 9.01 8.53 890 9.52 9.16 

Wholesale price: 

1962/63 6.17 5.00 5.24 4.56 4.67 4.38 4.47 3.50 4.24 3.47 3.15 3.00 4.25 

1963/64 2.86 3.09 4.51 3.67 3.87 3.50 3.38 344 4.16 3.52 3.94 4.70 3.74 

1964/65 5.97 4.50 4.59 4.38 5.06 4.14 4.66 3.69 3.97 3.49 3.60 3.99 4.26 

1965/66 4.46 3.95 447 346 3.74 4.81 4.08 5.09 4.73 4.57 3.84 4.41 4.37 

1966/67 4.60 4.25 4.53 3.90 3.69 4.27 4.25 4.72 3.69 3.81 5.07 4.31 4.23 

Shipping point price 
(f.0.b.): 

1962/63 3.70 3:02 342° 3.50 3:18 312 3A7 292 2.98 280 271 2,70 3.16 

1963/64 2A2 237 229-222) 235 260 2A4t 210° 2.75. 2.61 235 3,50 pay 

1964/65 3100) 2.80 12:86 -260.°2.79 310338: 3:38 3.25: 3.10 -3.00.. 2.65 3.04 

1965/66 S00 273" 2.72%250 288 288 SAi2° 3.25: 3.25. 3.25 3iZ..338 3.04 

1966/67 Siz 3.00- 3,223.25 3.25. 312 °3.25 325 362 362 3.707395 3.37 

Grower and packer share 

of retail value: Percent 
1962/63 40- 38 “320 33 36. 37 42 ‘35. 34 33 33 33 36 

1963/64 31 30 29 28 32 35 34 37 +36 «634 «6300642 34 

1964/65 so sh 22), 28. 31 36 37. 38 37 - 36. 38: 32 35 

1965/66 36 32 «30 280 33 33 36. -37 37 33- 3D 235 34 

1966/67 33 30 -32 «335 .-35 35 34 37: 40 .°45 42 239 37 

1/ U.S. Choice, size 140-160, 38 pounds net weight per carton. 

2/ Returns to retailer for salable lemons (4-percent allowance for loss incurred during marketing process). 
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Table 29.-Lemons, California: Spreads per carton and as a percentage of the retail value, 

Atlanta,by months and seasons, 1962/63 to 1966/67 1/ 

.| Sept.| Oct.} Season Spreads | Nov. 

average 

Dollars 

Wholesale-retail: 

1962/63 0.30 2.45 2.56 3.59 3.19 2.05 1.38 2.18 2.18 2.76 2.64 2.58 Doi, 

1963/64 2.72 2.80 2.83 3.33 2.35 1.96 240° 223° 2413 2.90 3.12 3.68 2.58 

1964/65 3.29 2.28 2.53 2.62 2.04 3.01 2.37 1.88 3.50 1.60 2.78 3.26 2.51 

1965/66 3.40 2.40 2.79 2201. B21 287 243 1.67 227 2.12 3.31 2.50 2.61 

1966/67 3.47 3.42 2.79 S00 SAT Bad 2.37 1.96 1.98 1.39 1.70 2.69 2.54 

Shipping point-wholesale: 

1962/63 340. 313° 3.58 2.50 1.94 2.13 1.98 2.16 2.14 LO viol. Ieo5 2,23 

1963/64 1.83 2.01 2.00 1.53 1.65: 1.35 1.51 1.42 1.50 201) 193 1.35 1.65 

1964/65 2:00 2.95. 2.64 2.40 2.21 2.02 1:87, 2,00. 1775 Li2 ASS 135 2.00 

1965/66 1.00 2.25 2.66 debs 12 Ao? 1.38 1:87. 1.85 2.29 1.88 1.74 1.83 

1966/67 1.58 2.05 2.46 2S: Lee 128 E73 1:87 1:38 1.88 2.30 2.50 1.88 

Wholesale-retail as per- Percent 

centage of retail 

value: 

1962/63 4 26 27 37 39S 28 20 30 30 38 37 38 31 

1963/64 39 39) 40 47 37 33 38. 33. .33 38 42 43 38 

1964/65 37. 26 31 34 29° 37 31 26 41 Zo. 38 45 a3 

1965/66 46 33 34 38 42 39 ao 2a. Bl 28 40 33 35 

1966/67 43 40 33 36 39 45 of: ‘28... 27 20° 22: 730 33 

Shipping point-wholesale 

as percentage of 

retail value: 

1962/63 48 34 37 26 23 29 29 30 29 23 +26 -23 29 

1963/64 26 28 28 22 26 23 24 22 24 21° ° 26--C16 24 

1964/65 29. 37 ~— 333 32 25 ZI i. e2il 27 22 19 26 

1965/66 14 30 33 29 2 22 20 27 25 29 23 23 24 

1966/67 19 24 29 25 21 = 16 24 26 25 27 30 = 28 24 

1/ U.S. Choice, size 140-160, 38 pounds net weight per carton. 

36 



Table 30.—Lemons, California: Spreads per carton and as a percentage of retail value, Chicago, 

by months and seasons, 1962/63 to 1966/67 1/ 

Season 

Spreads Nov. |Dec. | Jan.| Feb.}| Mar.| Apr.}| May} June} July} Aug. | Sept. average 

Dollars 

Wholesale-retail: 

1962/63 3.22 4.71 545 5.67 4.19 4.64 -4.90 4.34 4.54 4.77 5.35 4.77 4.7] 

1963/64 4.63 4.75 3.23 4.09 3.31 3.95 4.26 4.19 3.02 3.83 3.88 2.60 3.80 

1964/65 3.61 4.32 3.47 4.91 2.71 5.20 4.64 5.01 4.77 4.77 4.69 4.54 4.46 

1965/66 4.06 4.31 442 4.82 3.77 4.03 3.98 3.67 4.12 4.67 4.04 4.58 4.11] 

1966/67 4.52 4.30 4.01 4.10 4.56 452 444 4.20 5.11 5.63 2.77 4.42 4.41 

Shipping point-wholesale: 

1962/63 242 1.68 171 ..60 1.77 125 37 1.39 120 211 29. .63 1.17 

1963/64 83 63 174 149 1860 1.22 92 44 1.34 1.12 1.39 1:93 1.20 
1964/65 2.22 1.92 2.57 1.94 3.11 1.00 1.61 84 .81 .96 1.07 1.16 1.50 

1965/66 1.19 1.62 1.87 1.47 2.00 1.74 1.25 1.69 1.86 1.56 1.67  .98 1.59 

1966/67 145° 1.38 1:60 75 80 86 81 1.23 -60 +21 2.61 1,21 91 

Wholesale-retail as Percent 

percentage of retail 

value: 

1962/63 34 46 52 58 46 SI 55 50 520655664 (59 52 
1963/64 59 60 45 52 44 51 56 57 42 #51 51 32 50 

1964/65 41 48 39 52 32 56 48 54 54 54 54 54 49 

1965/66 49 50 49 55 44 47 #448 42 #45 49 46 = S51 47 
1966/67 Si <49<°.45°- S51 53 53: °32 48. 63 62) 30 47 51 

Shipping point-wholesale 

as percentage of retail 

value: 

1962/63 26. 17- 16 6 19 14 6 16 14 = 13 4 8 13 
1963/64 10 10 24 19 25 16 12 6 19 15 18 24 16 
1964/65 2 2b 29 21 36 17 9 9 Ii 12 14 17 

1965/66 1S PIR. <2) iy, 23 .20. IS: 20° 20 7 9 i! 18 

1966/67 13 16 «618 9 9 10 10 —= 14 -7 2 2 13 10 

1/ USS. Choice, size 140-160, 38 pounds net weight per carton. 

37 



Table 31.—Lemons, California: Spreads per carton and as a percentage of the retail value, 

Spreads 

Wholesale-retail : 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

Shipping point-wholesale: 

1962/63 
1963/64 
1964/65 
1965/66 
1966/67 

Wholesale-retail as 

percentage of retail 

value: 

1962/63 

» 1963/64 

1964/65 

1965/66 

1966/67 

Shipping point-wholesale 

as percentage of retail 

value: 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

1/ U.S. Choice, size 140-160, 38 pounds net weight per carton. 

Los Angeles, by months and seasons, 1962/63 to 1966/67 1/ 

Nov. 

4.10 

4.33 

3.88 

Supe 

4.32 

a) 

A 

.20 

sae) 

.26 

49 

61 

55 

a0 

56 

WhRWONN~ 

Dec. 

4.43 

4.36 

313 

3/3 

4.31 

43 

38 

2 

63 

29 

a1 

61 

54 

a2 

a7 

WWOnan 

Jan. 

4.77 

4.27 

4.08 

3.85 

3.65 

46 

oF 

ee 

40 

28 

55 

62 

56 

=) 

51 

5 

5 

5 

6 
4 

Feb. 

4.61 

4.44 

4.07 

3.19 

pent] 

2 

38 

2 

50 

87 

=) 

63 

57 

56 

39 

Wnrnnuns 1 

Mar. 

4. 

4. 

3: 

So: 

3: 

38 

09 

62 

41 

o7 

42 

Oy 

Zo 

ae | 

sh2 

or 

32 

64 

a 

57 

49 

MN CW NA 

May} June} July] Aug. Apr. 

Dollars 

A Ss 2-64, 

447 4.14 

3193: 3223 

4.15 3.79 

3.47 3.33 

26+ 11.23 

AS 31 

08  .50 

jl2 aA3 

38 86.25 

Percent 

58 36 

62 60 

55 45 

58 54 

50 49 

3 17 

2 5 

1 7 

2 2 

5 4 

3.76 

3.63 

3.23 

3.14 

S21 

58 

42 

50 

50 

Pew 

52 

54 

45 

46 

48 

anna CO 

519 

255 

oie 

3.47 

2.24 

94 

50 

50 

50 

63 

45 
44 
46 
48 
34 

3.88 

2.89 

3.39 

4.17 

2.50 

58 

44 

2 

13 

63 

23 

49 

48 

ys) 

37 

Oonnn oo 

Sept. 

3.84 

o230 

2.88 

3.26 

Day 

64 

70 

50 

.26 

93 = 

53 

a2 

45 

49 

28 

Oct. 

3.85 

3.38 

3.47 

4.00 

2.12 

42 

38 

.67 

.24 

2.00 

=) 

47 

Si 

53 

32 

Season 

average 

S92 

Ry 

3.48 

3372 
297 

61 

40 

45 

30 

nif) 

Dil 

55 

50 

33 

42 

ofRN DA CO 



Table 32.—Lemons, California: Spreads per carton and as a percentage of the retail value, 

Spreads 

Wholesale-retail: 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

Shipping point-wholesale 

1962/63 
1963/64 
1964/65 
1965/66 
1966/67 

Wholesale-retail as 

percentage of retail 

value: 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

Shipping point-wholesale 

as percentage of retail 

value: 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

1/ US. Choice, size 140-160, 38 pounds net weight per carton. 

New York City, by months and seasons, 1962/63 to 1966/67 1/ 

Nov. 

34 

63 

31 

47 

of 

26 

6 

34 

17 

16 

50 

61 

50 

54 

57 

pe 

9 

19 

14 

13 

a1 

42 

48 

Sd 

55 

17 

29 

20 

19 

13 

Feb. 

5.39 

4.10 

4.96 

D7 

5.36 

1.06 

1.45 

1.78 

96 

65 

54 

33 

53 

61 

58 

1] 

19 

19 

a: 

7 

Mar. 

4.12 

3.00 

4.06 

4.91 

5.54 

1.49 
15 
237 
86 
44 

47 
47 
44 
57 
60 

LT 

21 

Zn 

10 

5 

39 

Apr. | May hn a Aug.| Sept. | Oct. 

Dollars 

4.05 3.84 

4.02 3.84 

4.39 4.54 

3.91 4.57 

4.74 5.13 

1.26 1.00 

90 = .94 

1.04 1.28 

1.93 .96 

1.15 1.00 

Percent 

48 46 

53 53 

52 49 

45 53 

52 55 

15 12 

12 13 

12 14 

22 11 

13 11 

4.75 

3.93 

> L7 

3.74 

4.14 

58 

74 

mI 

1.84 

1.47 

58 

a 

58 

42 

47 

4.52 

3.50 

4.75 

4.13 

292 

1.26 

1.41 

a2 

1.48 

OT 

a2 

46 

55 

46 

59 

18 

17 

5.03 

4.14 

yale, 

4.81 

4.72 

67 

91 

BS 

9 

59 

54 

60 

51 

a0 

4.98 

BLO 

4.35 

5.10 

3.83 

44 

1.59 

.60 

a ie 

1.37 

61 

49 

aD 

57 

43 

5.06 

ee ee 

4.29 

215 

S21 

30 

1.20 

1.34 

1.03 

30 

63 
44 
52 
54 
55 

Season 

average 

4.62 

3.90 

4.52 

4.51 

4.93 

1.09 

1.17 

1.22 

[35 

86 

32 

51 

51 

51 
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ORANGES 

Production and Consumption 

During 1962/63 through 1966/67, total U.S. 

orange production fell to 3.9 million tons in the 

1963/64 season and rose to a record high of 8.0 billion 

tons in the 1966/67 season (fig. 19). Consumption of 

fresh oranges dropped to 11.9 pounds per person in 

1963—its lowest point in more than 40 years (fig. 20). 

Thereafter, consumption increased steadily and reached 

18.0 pounds per person in 1967. 

Florida Oranges 

Production 

For the 5-year period, Florida orange production 

was quite similar in trend to total U.S. orange 

production (fig. 21). After a low of 2.6 million tons in 

1963/64, orange production in Florida increased to a 

record crop of 6.3 million tons in 1966/67. 

Prices and Value 

Florida oranges were priced in Atlanta, Chicago, 

New York, and Pittsburgh for the 1962/63 through 

1966/67 seasons. Prices and values are averages of all 

sizes and varieties of round oranges. The marketing 

season usually extends from November through May. 

The seasonal average retail price of fresh Florida 

oranges in the four cities reached 15.3 cents per pound 

for the small 1963/64 orange crop (fig. 22 and table 33). 

As orange production increased in succeeding years, the 

seasonal average price decreased to a low of 10.3 cents 

per pound in 1966/67. 

Table 33.—Oranges, Florida: 

The retail value and wholesale or auction price of 

90-pound box of Florida oranges varied among the four 

cities (tables 34, 35, 36, and 37). Prices and values were 

consistently higher in New York than in any other city. 

Within each city, the monthly average retail value and 

wholesale price or auction price of a box fluctuated 

during the marketing season. There did not appear to be 

any consistent pattern in the price changes. 

Spreads and Grower and Packer Return 

In the 5-years, the seasonal average grower and 

packer return was greatest for the small 1963/64 crop 

(fig. 23). Florida growers and packers received an 

average of $6.23 for a 90-pound box of oranges that 

season. In each of the following seasons, the grower and 

packer return declined. For the large 1966/67 crop, 

Florida growers and packers received an average of $2.97 

a box. 

The seasonal average shipping point-wholesale 

spread remained relatively stable except for the 1965/66 

season when it reached $2.15. The seasonal average 

wholesale-retail spread was at a high $5.96 a box for the 

1963/64 season. For the following season, although the 

wholesale-retail spread was somewhat lower than in 

1963/64, it was greater than the dollar returns to Florida 

growers and packers. 

As a percentage of the retail value, the grower and 

packer return declined from 48 percent in 1962/63 to 

33 percent in 1966/67. Meanwhile, both price spreads 

increased—the shipping point-wholesale spread from 10 

percent to 16 percent and the wholesale-retail spread 

from 42 percent to 51 percent. 

Seasonal average retail prices in selected cities, 

1962/63 to 1966/67 1/ 

City 1962/63 1963/64 ! 1964/65 1965/66 1966/67 

ents per pound a 

Atlanta 2/ 12.8 13.2 12.9 10.3 9.2 
Chicago 2/ 12:2 13.4 11.7 11.0 8.8 

New York City 2/ 14.6 16.4 13 12.4 ict 

Pittsburgh 2/ 4 0.9 ( 

4-city average 3/ 13.4 13.3 12.8 11.8 10.3 

_1/ 7-month weighted average (Nov.-May). 

2/ BLS average city monthly prices weighted by respective city monthly unloads. 

3/ Average city seasonal prices weighted by respective city seasonal unloads. 

4] 



Table 34.—Oranges, Florida: Prices and value per box, and grower and packer 

returns as a percentage of retail value, Atlanta, by months and seasons, 

1962/63 to 1966/677 1/ 

Season 

Mar Apr. May average 

Prices_and_ value Dollars 

Retail value 2/: 

1962/63 9.60 LTT 12.83 13 27 12.75 13.18 12.22 11.20 

1963/64 10.82 L152 11.87 179 L135 170 11.61 11.50 
1964/65 12.13 11.44 11.44 11.00 197 ony 9.34 11.26 

1965/66 10.91 8.12 9.08 9.34 8.73 8.64 9.08 9.02 

1966/67 9.25 8.38 7.94 7.86 6.81 6.98 6.98 8.01 

Wholesale price: 

1962/63 5.00 3.70 6.80 8.30 9.00 8.00 9.00 6.21 

1963/64 7.40 7.16 7.40 7.60 7.00 6.70 6.80 7.20 

1964/65 ! 6.10 5.40 550 5.60 5.10 4.60 4.60 59 

1965/66 | 4.36 4.10 4.00 5.20 5.20 4.90 5.40 4.52 

1966/67 | 4.70 3.90 3.80 3.70 4.10 3.70 3.70 3.99 
| 

Shipping point price | 

(f.0.b.): | 

1962/63 | 4.15 2.85 5.95 6.85 6.85 7.00 8.00 520) 
1963/64 | 6.45 6.50 6.55 6.60 5.90 3.09 6.00 6.36 

1964/65 LSe20 4.65 4.25 4.85 4.15 3.10 3.80 4.58 
1965/66 | 335 3.25 3.25 3.70 4.05 3:00 4.10 3.48 

1966/67 3.85 3.10 3.00 ZS 3.05 2.60 255 3.09 

Grower and packer share Percent 
of retail value: 

1962/63 | 43 37 46 52 54 53 65 47 
1963/64 60 56 55 56 o2 48 52 ne) 
1964/65 43 40 4] 44 35 40 41 4] 

1965/66 31 40 36 40 47 42 45 39 

1966/67 42 aT 38 35 45 ST ay 39. 

1/ All sizes and varieties of oranges, 90 pounds net weight per box. 

2/ Returns to retailer for salable oranges (3-percent allowance for loss incurred during marketing process). 



Table 35.—Oranges, Florida: Prices and value per box and grower and packer returns 

as a percentage of retail value, Chicago, by months and seasons, 
1962/63 to 1966/67 1/ 

Season 

average 

Dollars Prices and value 

Retail value 2/: 

1962/63 8.90 6.72 10.21 1222 13.18 12.83 13.62 10.11 

1963/64 1L96 11.44 11.87 11.87 yg 11.79 11.35 LET 

1964/65 10.56 10.13 9.60 10.74 10.48 9.34 10.74 10.22 

1965/66 10:39 9.25 9.34 8.82 9:2) 10.21 10.39 955 

1966/67 9.43 dell 8.12 7.60 peo) 7.16 1.20 Todo 

Auction price: 

1962/63 5.08 3.64 7.10 9.04 9.54 7.96 10.00 6.58 

1963/64 6.80 7.30 7.40 7.16 7.48 8.46 10.32 7.83 

1964/65 5.30 5.66 7.18 7.18 5.00 5.10 5.50 D9 

1965/66 4.22 4.88 5.82 5.80 4.80 5.60 6.06 5.35 

1966/67 5.20 4.50 4.50 2.72 3.18 4.26 4.24 3.97 

Shipping point price 

(f.0.b.): 

1962/63 4.15 2.85 Di95 6.85 6.85 7.00 8.00 5.17 

1963/64 6.45 6.50 6.55 6.60 5.90 5.65 6.00 623 

1964/65 320 4.65 4.75 4.85 4.15 3.70 3.80 4.45 

1965/66 2.00 J25 3.25 3.70 4.05 3.65 4.10 3.57 

1966/67 3.85 3.10 3.00 2.15 3.05 2.60 2:55 297 

Grower and packer share Percent 

of retail value: 

1962/63 47 42 58 56 52 hs) 59 ot 

1963/64 54 57 5° 56 50 48 53 53 

1964/65 50 46 50 45 40 40 35 44 

1965/66 32 35 34 42 44 36 39 37 

1966/67 41 40 37 36 42 36 35 38 

1/ All sizes and varieties of oranges, 90 pounds net weight per box. 

2/ Returns to retailer for salable oranges (3-percent allowance for loss incurred during marketing process). 
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Table 36.—Oranges, Florida: Prices and value per box, and grower and packer returns 

as a percentage of retail value, New York City, by months and seasons, 

1962/63 to 1966/67 1/ 

Season 

average 

Dollars 

Prices and value 

Retail value 2): 

1962/63 10.74 9.78 13.10 13.88 13.79 13.79 14.49 12.94 

1963/64 12.83 12.83 16.32 14.58 14.06 15.28 13.18 14.36 

1964/65 12731 ie Be 12.66 12.66 11.52 10.74 11.00 Liy7 

1965/66 O79 10.48 10.74 11.96 11.26 10:39 10.48 10.82 

1966/67 13.01 11.00 10.04 9.17 8.99 8.21 925 9.66 

Auction price: 

1962/63 5.40 3.88 6.80 7.00 8.36 8.18 10.52 T29 

1963/64 6.92 7.44 i356 7.10 7.30 TAS es 9 7.28 

1964/65 7.88 7.40 6.40 6.30 5.84 5.44 S52 632 

1965/66 | 5.04 4.84 5.24 7.98 7.84 om We 5.68 6.21 
1966/67 5.56 4.20 S12 4.62 4.56 3.60 5.04 4.66 

Shipping point price 

(f.0.b.): 

1962/63 4.15 2.85 5.95 6.85 6.85 7.00 8.00 6.08 
1963/64 6.45 6.50 6.55 6.60 390 365 6.00 6.19 

1964/65 Ded 4.65 4.75 4.85 4.15 3.70 3.80 4.47 
1965/66 Seep) a a2) 3.70 4.05 3.65 4.10 3.62 

1966/67 3.85 3.10 3.00 Pa Be) 3.05 2.60 2.5) 292 

Grower and packer share Percent 

of retail value: 

1962/63 38 Pie, 45 49 50 51 =) 47 

1963/64 50 51 40 46 42 37 46 43 

1964/65 43 38 38 38 36 35 34 38 
1965/66 34 31 30 a1 36 a 329 33 

1966/67 30 28 30 30 34 32 re | 30 

2/ Returns to retailer for salable oranges (3-percent allowance for loss incurred during marketing process). 
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Table 37.—Oranges, Florida: Prices and value per box and grower and packer returns 

as a percentage of retail value, Pittsburgh, by months and seasons, 

1962/63 to 1966/67 1/ 

Season 

average 

Prices and value Dollars 

Retail value 2/: 

1962/63 8.99 7.68 10.30 13.36 11.79 11.87 11.26 10.43 
1963/64 11.00 11.79 13.01 13.01 11.00 11.78 13.53 12.00 

1964/65 10.56 10.21 10.21 10.13 9.95 9.25 9.17 9.99 
1965/66 9.25 8.38 8.90 10.13 9.69 O52 10.48 923 

1966/67 10.83 9.52 7.94 8.38 8.73 8.29 8.47 8.72 

Wholesale price: 

1962/63 5.48 3.96 7.60 8.60 7.98 8.50 10.00 6.79 

1963/64 9.00 950 8.50 8.00 6.24 8.00 7.30 8.42 

1964/65 7.00 6.50 6.24 6.24 6.00 5.50 5.50 6.18 
1965/66 4.50 4.50 5.00 7.50 5.70 5.50 6.00 5.76 

1966/67 5.76 3.10 4.24 4.24 4.20 4.00 4.24 4.35 

Shipping point price 

(f.0.b.): 

1962/63 4.15 2.85 5.95 6.85 6.85 7.00 8.00 5.40 
1963/64 6.45 6.50 6.55 6.60 5.90 5.65 6.00 6.30 
1964/65 a2) 4.65 4.75 4.85 4.15 3.70 3.80 4.52 
1965/66 3.39 3.25 3.25 3.70 4.05 3.65 4.10 3.56 
1966/67 3.85 3.10 3.00 215 205 2.60 2.55 2.98 

Grower and packer share Percent 

of retail value: 

1962/63 46 37 58 51 58 By 71 52 
1963/64 39 55 50 51 54 48 44 >2 

1964/65 50 46 47 48 42 40 41 45 

1965/66 36 39 36 36 42 38 39 ao 
1966/67 35 33 38 33 35 31 30 34 

_1/ All sizes and varieties of oranges, 90 pounds net weight per box. 

_2/ Returns to retailer for salable oranges (3-percent allowance for loss incurred during marketing process). 
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U. S. FRESH ORANGE CONSUMPTION 

PER PERSON 
U. S. ORANGE PRODUCTION 

POUNDS MIL. TONS 

1962/63 63/64 64/65 65/66 66/67 

Figure 19 Figure 20 

FLORIDA ORANGE PRODUCTION RETAIL PRICE OF FLORIDA ORANGES 

MIL. TONS ¢ PER LB. 

1962/63 63/64 64/65 65/66 66/67 1962/63 63/64 64/65 65/66 66/67 

SEASONAL AVERAGE PRICE IN ATLANTA, 

CHICAGO, NEW YORK, AND PITTSBURGH. 

Figure 21 Figure 22 
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Table 38.—Oranges, Florida: Spreads per box, and as a percentage of the retail 
value, Atlanta, by months and seasons, 1962/63 to 1966/67 1/ 

Season 

Spreads average 
| 

| Dollars 
Wholesale-retail: 

1962/63 | 4.60 4.07 6.03 4.97 ce fey 5.18 B22 4.99 

1963/64 3.42 4.36 4.47 4.19 4.35 5.00 4.81 4.30 

1964/65 | 6.03 6.04 5.94 5.40 6.87 4.57 4.74 587 

1965/66 | 6.55 4.02 5.08 4.14 3.53 3.74 3.68 4.50 

1966/67 | 4.55 4.48 4.14 4.16 6 Ae (| 3.28 3.28 4.02 
i 

Shipping point-wholesale: | 

1962/63 ;  .85 85 85 1.45 ak) 1.00 1.00 1.01 

1963/64 | 95 .66 85 1.00 1.10 1.05 .80 84 

1964/65 | 85 te es, be 95 90 80 81 

1965/66 | 1.01 85 av 1.50 ie) 125 1.30 1.04 

1966/67 | 85 .80 .80 Bc es LS 1.10 LAS 90 

i 

Wholesale-retail as Percent 

percentage of retail 

value: 

1962/63 | 48 52 47 37 29 39 27 44 
1963/64 t 22 38 38 36 38 43 42 38 

1964/65 ; 30 53 a2 49 a7 50 50 52 

1965/66 . 60 50 56 44 40 43 41 50 

1966/67 | 49 53 52 52 40 47 47 50 

Shipping point-wholesale | 

as percentage of retail | 

value: 

1962/63 9 11 7 11 17 8 8 9 

1963/64 8 6 7 8 10 9 6 7 

1964/65 7 ii 7 7 8 10 9 ‘i 

1965/66 9 10 8 16 13 15 14 6 

1966/67 9 10 10 12 15 16 16 11 

1/ All sizes and varieties of oranges, 90 pounds net weight per box. 
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Table 39.—Oranges, Florida: Spreads per box, and as a percentage of the retail 

value, Chicago, by months and seasons, 1962/63 to 1966/67 1/ 

Season 

average Spreads 

Dollars 

Wholesale-retail: 

1962/63 3.82 3.08 a1 3.18 3.64 4.87 3.62 a3 
1963/64 5.16 4.14 4.47 4.71 4.31 3.33 108 302 
1964/65 5.26 4.47 2.42 3.56 4.90 4.24 5.44 4.33 
1965/66 6.17 4.37 a2 3.02 4.45 4.61 4.33 4.20 

1966/67 4.23 Pe 3.62 4.88 4.07 2.90 3.09 ee 4 

Shipping point-wholesale: 

1962/63 .93 79 L.15 2.19 2.69 .96 2.00 1.41 

1963/64 Be) 80 85 56 1.58 2.81 4.32 1.60 

1964/65 05 1.01 2.43 2.33 1.43 1.40 1.50 1.44 

1965/66 87 1.63 2 2.10 Me 1.95 1.96 1.78 

1966/67 1.35 1.40 1.50 -.03 a3 1.66 1.69 1.00 

Wholesale-retail as Bekceni 

percentage of retail 

value: 

1962/63 43 46 31 26 28 38 27 35 
1963/64 43 36 38 40 37 28 9 33 

1964/65 50 44 25 33 46 45 51 42 
1965/66 59 47 38 34 48 45 42 44 

1966/67 45 42 45 64 56 4] 42 49 

Shipping point-wholesale 

as percentage of retail 

value: 

1962/63 10 12 1] 18 20 7 14 14 
1963/64 3 7 7 4 13 24 38 14 
1964/65 2} 10 25 22 14 15 14 14 

1965/66 9 18 28 24 8 19 19 19 
1966/67 14 18 18 3} Z 23 23 13 

1/ All sizes and varieties of oranges, 90 pounds net weight per box. 

2/ Less than 0.5 percent. 
3/ Less than -0.5 percent. 
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Table 40.—Oranges, Florida: Spreads per box, and as a percentage of the retail 

value, New York City, by months and seasons, 1962/63 to 1966/67 1/ 

Spreads 

Wholesale-retail: 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

Shipping point-wholesale: 

1962/63 
1963/64 

1964/65 

1965/66 

1966/67 

Wholesale-retail as 

percentage of retail 

value: 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

Shipping point-wholesale 

as percentage of retail 

value: 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

60 

42 

39 

54 

62 

48 

54 

49 

ot 

49 

Dollars 

6.88 

7.48 

6.36 

3.98 

4.55 

mls) 

00, 

1.45 

4.28 

1.87 

Percent 

50 

of 

50 

33 

50 

1/ All sizes and varieties of oranges, 90 pounds net weight per box. 

50 

5.43 

6.76 

5.68 

3.42 

4.43 

15 

1.40 

169 

B19. 

131 

39 

48 

49 

30 

49 

1] 

10 

iS 

34 

17 

3.61 

8.10 

a0 

4.27 

4.61 

{As 

1,53 

1.74 

2.47 

1.00 

41 

a2 

49 

41 

56 

397 

5.86 

5.48 

4.80 

4.2] 

2.02 

1.32 

L72 

1.58 

2.49 

17 

10 

16 

15 

Zi 

Season 

average 

5:05 

7.08 

5.45 

4.61 

5.00 

[21 

1.09 

1.85 

2.59 

1.74 

44 
49 
46 
43 
52 



Table 41.—Oranges, Florida: Spreads per box and as a percentage of the retail 
value, Pittsburgh, by months and seasons, 1962/63 to 1966/67 1/ 

Season 

Spreads average 

Dollars 

Wholesale-re tail: 

1962/63 3.04 By 2.70 4.76 3.81 aad 1.26 3.64 

1963/64 2.00 229 4.51 5.01 4.76 3.78 6.23 3.58 

1964/65 3.56 a 397 3.89 ER) cP 3.67 381 

1965/66 4.75 3.88 3.90 2.63 BB 4.02 4.48 3.47 

1966/67 5.07 5.76 3.70 4.14 4.53 4.29 4.23 4.37 

Shipping point-wholesale: 

1962/63 1.33 1 1.65 | is a Re 1.50 2.00 1.39 

1963/64 209 3.00 195 1.40 34 235 1.30 242 

1964/65 Ls 1.85 1.49 1,39 1.85 1.80 1.70 1.66 

1965/66 lis 125 PF fe 3.80 1.65 1.85 1.90 2.20 

1966/67 1.91 .66 1.24 1.49 1.15 1.40 1.69 [3/7 

Wholesale-retail as Percent 

percentage of retail 

value: 

1962/63 39 49 26 36 32 28 1] 35 

1963/64 18 20 35 38 43 32 46 30 

1964/65 34 36 39 38 40 4] 40 38 

1965/66 51 46 44 26 41 42 43 37 

1966/67 47 60 46 49 52 SZ 50 50 

Shipping point-wholesale 

as percentage of retail 

value: 

1962/63 15 14 16 13 10 i3 18 13 

1963/64 23 25 15 11 3 20 10 18 

1964/65 16 18 14 14 18 19 19 17 

1965/66 13 15 20 38 Ly 20 18 24 

1966/67 

1/ All sizes and varieties of oranges, 90 pounds net weight per box. 
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California Navel Oranges value fluctuated by only 9 cents in New York and 28 

cents in Chicago. 
Production 

Spreads and Grower and Packer Returns 
California navel orange production increased from 

473,000 tons in 1962/63 to 701,000 tons in 1965/66 For the 1962/63 season, California growers and 
(fig. 24). Although total U.S. orange production packers received an average of $3.84 for a carton of 
increased in 1966/67, the California navel orange crop oranges sold in Chicago, Los Angeles, New York and 

dropped to 652,000 tons. Seattle—half of the retail value (fig. 26). In the following 

four seasons, grower and packer returns averaged about 

Prices and Value $1 per carton less—or slightly over 40 percent of the 
retail value. For the 5-year period, the seasonal average 

California navel oranges were priced in Chicago, wholesale-retail spread was fairly steady—around $3 per 

Los Angeles, New York, and Seattle for the 1962/63 carton. When expressed as a percentage of the retail 

through 1966/67 seasons. Prices and values are averages value, the wholesale-retail spread increased from 40 
of all sizes of oranges. The marketing season used percent in 1962/63 to 47 percent in 1966/67. 

extends from December through May. The seasonal 

average retail price decreased from 21.8 cents per pound Except for the 1963/64 season, the seasonal 

in 1962/63 to 18.6 cents per pound for the 1966/67 average wholesale-retail spread, both dollars per carton 
marketing season (fig. 25 and table 42). and percentage of retail value, was higher in New York 

than in any of the other cities (tables 47, 48, 49, and 

During the 5-year period, the seasonal average 50). California growers and packers received 
retail value of a 37.5 pound carton of California navel approximately the same dollar return for navel oranges 

oranges was consistently higher in New York thanin any regardless of city. However, the return expressed as a 
of the other cities (tables 43, 44,45, and 46). In the last _ percentage of the retail value was lowest for oranges sold 
four seasons of the period, the seasonal average retail in New York, due to the high retail value in that city. 

Table 42.—Oranges, California Navel: Seasonal average retail prices in 

selected cities, 1962/63 to 1966/67 1/ 

1962/63 1964/65 1965/66 1966/67 1963/64 

Cents per pound 

Chicago 2/ 
Los Angeles 2/ 
New York City 2/ 
Seattle 2/ 

4-city average 3/ 

1/ 7-month weighted average (Nov.-May). 

2/ BLS average city monthly prices weighted by respective city monthly unloads. 

3/ Average city seasonal prices weighted by respective city seasonal unloads. 
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Table 43.—Oranges, California, Navel: Prices and value per carton, and grower 

and packer returns as a percentage of retail value, Chicago, 

by months and seasons, 1962/63 to 1966/67 1/ 

Season 

average 

Prices and value Dollars 

Retail value 2/: 

1962/63 1s 6.61 1.395 oS) 8.48 8.36 7.45 
1963/64 7.24 6.94 612 5.94 6.98 6.05 6.54 
1964/65 7.73 6.42 a19 Sie) 6.16 6.42 6.36 

1965/66 7.59 5.98 6.01 S271 5.49 roe 6.28 

1966/67 6.68 6.58 6.61 5.90 5.90 6.31 6.32 

Auction price: 

1962/63 3.60 3.34 3.98 6.03 3.89 6.81 4.52 

1963/64 3.87 3.25 3.36 3.83 4.00 4.50 3.53 

1964/65 4.47 3.28 353 3.49 99 4.00 eye) 
1965/66 5.58 35 3.20 2209 3.04 3.36 3.24 

1966/67 3.81 3.61 3.34 3.05 2.29 3.78 3.30 

Shipping point price (f.0.b.): 

1962/63 3.20 3.42 3.67 4.40 4.59 4.84 3.76 

1963/64 3.20 2.80 2.67 2.69 319 2.83 2.87 
1964/65 3.64 3.02 2.86 213 213 2.84 2.98 

1965/66 332 2.73 2.47 PHS! 2.47 2.62 2.64 

1966/67 37 249 2.60 2.41 2.54 2:13 2.68 

Grower and packer share of Percent 

retail value: 

1962/63 45 47 50 55 54 58 i 

1963/64 44 40 44 45 46 46 44 

1964/65 47 47 49 48 44 44 47 

1965/66 44 46 4] 42 45 36 42 

1966/67 47 42 39 41 43 43 42 

1/ All sizes of oranges, 37.5 pounds net weight per carton. 
2/ Returns to retailer for salable oranges (3-percent allowance for loss incurred during marketing process). 
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Table 44.—Oranges, California, Navel: Prices and value per carton, and grower 

and packer returns as a percentage of retail value, Los Angeles, 

by months and seasons, 1962/63 to 1966/67 1/ 

Season 

average 

Prices and value Dollars 

Retail value 2/: 

1962/63 6.26 6.11 T35 8.33 8.48 9.10 7.36 
1963/64 131 7.28 6.62 6.51 8.52 6.11 7.08 

1964/65 6.80 6.69 5.90 5.86 6.07 6.51 6.24 
1965/66 6.73 6.80 6.11 6.07 6.51 vA) 6.50 

1966/67 6.69 6.19 5.74 5.97 6.07 6.48 6.15 

Wholesale price: 

1962/63 3.50 3.03 4.33 5.65 5.40 5.85 4.53 
1963/64 4.40 3.90 3.95 4.00 4.75 4.25 4.21 

1964/65 4.50 3.00 3.38 3.38 3.50 3.50 3.59 
1965/66 4.38 3.50 3.38 3.38 3.83 3.83 307 

1966/67 3.50 339 3.45 313 3.65 3.50 3.41 

Shipping point price (f.0.b.): 

1962/63 3.26 3.12 367 4.40 4.59 4.84 3.85 

1963/64 3.20 2.80 2.67 2.69 3.19 2.83 2.90 
1964/65 3.64 3.02 2.86 2.73 243 2.84 2.94 

1965/66 3.32 243 2.47 2.39 2.47 2.62 2.62 

1966/67 317 2.79 2.60 2.41 2.54 pe kes 2.67 

Grower and packer share of Percent 
retail value: 

1962/63 52 51 50 53 54 53 52 
1963/64 44 39 40 41 38 46 4] 

1964/65 a2 45 48 47 45 44 47 
1965/66 49 40 40 40 38 36 40 
1966/67 47 45 45 40 42 42 43 

1/ All sizes of oranges, 37.5 pounds net weight per carton. 
2/ Returns to retailer for salable oranges (3-percent allowance for loss incurred during marketing process). 
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Table 45.—Oranges, California, Navel: Prices and value per carton and grower 
and packer returns as a percentage of retail value, New York City, 

by months and seasons, 1962/63 to 1966/67 1/ 

Season 

average 

Prices and value Dollars 

Retail value 2/: | 
1962/63 | 6.87 139 122 O22 0.419 9356 8.17 

1963/64 7.61 7.28 6.58 7.32 8.70 6.87 739 
1964/65 | 9.00 728 6.84 6.80 7.06 7.99 7.44 
1965/66 8.62 6.95 6.95 7.10 7.29 ETB 7.38 

1966/67 8.33 7.61 732 7.06 713 7.10 735 

Auction price: 

1962/63 3.47 3.69 297 D362 5.78 6.85 4.72 

1963/64 4.70 3.74 3.83 4.43 5.26 5.00 4.49 

1964/65 4.40 3.30 3.44 a7 3.53 3.60 3.65 
1965/66 4.86 3.09 S44 3.20 25 4.06 3.41 

1966/67 3.54 3.30 3.49 331 SS 4.41 et: 

Shipping point price (f.0.b.): 

1962/63 3.26 3.12 3.67 4.40 4.59 4.84 3.86 
1963/64 3.20 2.80 2.67 269 319 2.83 2.88 
1964/65 3.64 3.02 2.86 2613 2513 2.84 2.96 

1965/66 3.32 2.73 2.47 2.39 2.47 262 2.62 
1966/67 3.17 2.79 2.60 2.41 2.54 28 2.68 

Grower and packer share of Percent 

retail value: 

1962/63 47 42 46 48 50 S1 47 

1963/64 42 39 40 36 36 4] 39 
1964/65 4] 4] 42 40 38 36 40 

1965/66 38 39 36 34 34 34 36 

1966/67 34 

1/ All sizes of oranges, 37.5 pounds net weight per carton. 

2/ Returns to retailer for salable oranges (3-percent allowance for loss incurred during marketing process). 
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Table 46.—Oranges, California, Navel: Price and value per carton, and grower 

and packer returns as a percentage of retail value, Seattle, 

by months and seasons, 1962/63 to 1966/67 1/ 

Season 

average 

Prices and value Dollars 

Retail value 2/: 

1962/63 — - — - ~ - - 
1963/64 7.02 6.46 7.39 7.39 8.10 8.14 To 
1964/65 7.85 6.54 5.94 See 5.67 631 6.19 

1965/66 i) 6.50 6.35 5.61 6.24 6.16 6.33 
1966/67 6.38 S19 5.75 3.37 5.61 5.98 3.19 

Wholesale price: 

1962/63 — - — - — - _ 

1963/64 4.75 4.25 4.00 4.25 4.75 5.25 4.44 
1964/65 mo be) 4.60 4.25 4.15 4.25 4.25 4.46 

1965/66 4.80 4.00 3.80 RAL 3.80 4.40 4.10 

1966/67 4.15 3.95 3.65 3.60 ce PS 3.80 3.81 

Shipping point price (f.0.b.): 

1962/63 ~ - _ - _ — ~ 

1963/64 3.20 2.80 2.67 2.69 3.19 2.03 202 
1964/65 3.64 3.02 2.86 2,93 2.13 2.84 2.96 

1965/66 3.32 242 2.47 2.39 2.47 2.02 2.68 

1966/67 Dokl. 249 2.60 2.41 2.54 2st 2.69 

Grower and packer share of Percent 

1962/63 _ - - = — _ — 

1963/64 46 44 36 36 40 34 38 

1964/65 46 46 48 48 48 45 48 
1965/66 

1966/67 

1/ All sizes or oranges, 37.5 pounds net weight per carton. 

2/ Returns to retailer for salable oranges (3-percent allowance for loss incurred during marketing process). 
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Table 47.—Oranges, California, Navel: Spreads per carton, and as a percentage 
of the retail value, Chicago, by months and seasons, 1962/63 to 1966/67 1/ 

Season 

Spreads average 

Dollars 

Wholesale-retail: 

1962/63 3.65 3.21 3.37 1.92 2.63 155 298 
1963/64 cee 371 2.76 pall 2.98 1.55 3.01 

1964/65 3.26 3.14 2.26 2526 2.21 2.42 21 

1965/66 2.01 2:23 2.81 242 2.45 3.96 3.04 

1966/67 2.87 2.97 3.27 2.85 361 258 3.02 

Shipping point-wholesale: 

1962/63 34 BP) =) 1.63 1.26 1.97 .76 
1963/64 oF 43 .69 1.14 81 1.67 .66 
1964/65 83 26 .67 16 22 1.16 81 
1965/66 2.26 102 213 .60 ay 74 .60 

1966/67 64 82 74 64 -.25 1.05 62 

Wholesale-retail as percentage Percent 

of retail value: 

1962/63 50 50 46 24 al 18 39 
1963/64 47 54 45 36 42 26 46 

1964/65 42 49 39 39 36 38 40 

1965/66 26 37 47 48 45 54 48 

1966/67 43 45 50 48 61 40 48 

Shipping point-wholesale as 

percentage of retail value: 

1962/63 5 3 4 21 1S 24 10 
1963/64 9 6 11 19 12 28 10 

1964/65 i 4 | 13 20 18 13 

1965/66 30 17 12 10 10 10 10 

1966/67 10 13 11 11 4 Ly 10 

1/ All sizes of oranges, 37.5 pounds net weight per carton. 



Table 48.—Oranges, California, Navel: Spreads per carton, and as a percentage 

of the retail value, Los Angeles, by months and seasons, 1962/63 to 1966/67 1/ 

Spreads 

Wholesale-retail 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

Shipping point-wholesale 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

Wholesale-retail as 

percentage of retail 

value: 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

Shipping point-wholesale 

as percentage of 

retail value: 

1962/63 

1963/64 

1964/65 

1965/66 

1966/67 

” | " | 

Dollars 

2.16 2.46 3.02 2.68 3.08 

2.91 3.38 2:6) 2.51 S77 

2.30 3.19 252 2.48 257 

239 3.30 273 2.69 2.68 

3.19 2.84 2.29 2.84 2.42 

24 aks’ 66 1.25 81 

1.20 1.10 1.28 131 1.56 

86 A8 2, 65 i 

1.06 ae 91 99 1.36 

33 56 85 Ae 1:11 

Percent 

44 40 4] 32 36 

40 46 40 39 44 

34 48 43 42 42 

35 49 45 44 4] 

48 46 40 48 40 

4 9 9 15 10 

16 15 20 20 18 

13 7. 9 11 13 

16 1] 15 16 21 

5 9 15 12 18 

1/ All sizes of oranges, 37.5 pounds net weight per carton. 

59 

May 

he Pee 

1.86 

3.01 

3.34 

2.98 

1.01 

1.42 

.66 

P21 

ahd 

36 

31 

46 

47 

46 

11 

23 

10 

17 
12 a 

Season 

average 

2.83 

2.87 

2.65 

2.83 

2.74 

68 

1.31 

65 

1.05 

74 

39 
41 
43 
44 
45 



Table 49.—Oranges, California, Navel: Spreads per carton and as a percentage 

of the retail value, New York City, by months and seasons, 1962/63 to 1966/67 1/ 

Season 
Spreads Dec. Jan. Feb. Mar. Apr. May average 

Dollars 

Wholesale-retail: 

1962/63 3.40 3.70 3.95 3.40 3.41 2.11 3.45 
1963/64 2.91 3.54 2.15 2.89 3.44 1.87 2.90 

1964/65 4.60 3.98 3.40 3.23 351 4.39 3.19 

1965/66 3.16 3.86 3.24 3.90 3.12 3.67 3.67 

1966/67 4.79 4.31 3.83 cee) 4.00 2.69 3.17 

Shipping point-wholesale: 

1962/63 al oY .30 1.42 C19 2.01 86 
1963/64 1.50 94 1.16 1.74 2.07 24g 1.61 

1964/65 76 .28 58 84 62 76 .69 

1965/66 1.54 36 1.24 81 1.06 1.44 1.09 

1966/67 oT J] 89 90 2° 1.68 90 

Wholesale-retail as percentage eee 

of retail value: 

1962/63 50 50 50 aT 37 28 42 
1963/64 38 49 42 40 40 Pal 39 

1964/65 at a, 50 48 50 54 Si 

1965/66 44 56 46 55 a1 48 50 
1966/67 58 56 a2 53 56 38 51 

Shipping point-wholesale as 

percentage of retail value: 

1962/63 3 8 4 5 is 21 11 

1963/64 20 12 18 24 24 32 pe) 

1964/65 8 4 8 12 12 10 9 

1965/66 18 5 18 1] 15 18 14 

1966/67 4 7 12 13 8 24 12 

1/ All sizes of oranges, 37.5 pounds net weight per carton. 
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Table 50.—Oranges, California, Navel: 

Spreads Dec. 

Wholesale-retail: 

1962/63 = 

1963/64 2.27 

1964/65 2.50 

1965/66 2:33 

1966/67 Boo 

Shipping point-wholesale: 

1962/63 = 

1963/64 iso 

1964/65 Lv! 

1965/66 1.48 

1966/67 .98 

Wholesale-retail as percentage 

of retail value: 

1962/63 - 
1963/64 32 
1964/65 32 
1965/66 32 
1966/67 35 

Shipping point-wholesale as 

percentage of retail value: 

1962/63 — 

1963/64 pH) 

1964/65 22 

1965/66 Zi 

1966/67 15 

Spreads per carton and as a percentage 

of the retail value, Seattle, by months and seasons, 1962/63 to 1966/67 1/ 

Season 

Jan. Feb. Mar. Apr. May average 

Dollars 

2.21 3.39 3.14 3.35 2.89 2.91 

1.94 1.69 1.56 1.42 2.06 1.73 

2.50 2.55 1.86 2.44 1.76 2.23 

1.84 2.10 1.77 1.86 2.18 1.98 

1.45 1.33 1.56 1.56 2.42 1.62 

1.58 1.39 1.42 152 1.41 1.50 

127 1.33 1.36 1.33 1.78 1.42 

1.16 1.05 1.19 1.2] 1.07 1.12 

Percent 

34 46 43 41 36 40 

30 29 27 25 33 28 

38 41 33 39 29 35 

32 37 33 33 36 34 

22 18 21 19 30 22 

24 23 25 27 22 24 

20 20 24 21 29 23 

20 18 22 22 18 19 

1/ All sizes of oranges,37.5 pounds net weight per carton. 
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California Valencia Oranges carton of California Valencia oranges was usually 

greatest in New York City and the seasonal average 

wholesale or auction price was greatest in Seattle (tables 

52, 53, 54, and 55). 
Production 

For the 1963-1967 seasons, production of California 

Valencia oranges increased 23 percent (fig. 27). After a Spreads and Grower and Packer Return 

small crop in 1965, production increased sharply in 

1966 and 1967. The 1967 crop was the largest California The four-city seasonal average return to California 

Valencia crop since 1959. growers and packers for a carton of Valencia oranges was 
slightly less than the wholesale-retail spread in four of 

the five seasons (fig. 29). Both the return to growers and 

packers and the wholesale-retail spread trended 

California Valencia oranges were priced in four downward during the period. Expressed as a percentage 

terminal markets—Chicago, Los Angeles, New York, and of the retail value, the wholesale-retail spread fluctuated 

Seattle—for 1963-67. Prices and values are averages of all between 37 and 47 percent and the return to growers 

sizes of oranges. The marketing season extends from and packers was between 39 and 43 percent. 

May through November. 

Prices and Value 

The wholesale-retail spread was largest in New York, 

The seasonal average retail price of California followed by Chicago, Seattle, and Los Angeles (tables 

Valencia oranges in the four cities trended downward 56, 57, 58, and 59). The shipping point-wholesale spread 

during the 5 years (fig. 28 and table 51). Although retail was largest in Seattle, followed by New York, Los 

prices dropped in all cities, the smallest decline was in Angeles and Chicago. The grower and packer return 
New York. expressed as a percentage of the retail value was greater 

for oranges sold in Los Angeles and Chicago than for 

The seasonal average retail value of a 37.5-pound those sold in New York or Seattle. 

Table 51.—Oranges, California Valencia: Seasonal average retail prices in 

selected cities, 1963-1967 1/ 

City 

Cents per pound 

Chicago 2/ 20.3 20.0 175 18.1 173 
Los Angeles 2/ 19.3 20.3 17.0 7A 15.2 

New York City 2/ 22.6 19.9 21.5 19.9 
Seattle 2/ 23.8 17.9. 20.0 18.0 

4-city average 3/ 21.0 21:6 18.6 19.4 179 

1/ 7-month weighted average (May-Nov.). 

2/ BLS average city monthly prices weighted by respective city monthly unloads. 

3/ Average city seasonal price weighted by respective city seasonal unloads. 
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Table 52.—Oranges, California, Valencia: Prices and value per carton and grower 
and packer returns as a percentage of retail value, Chicago, 

by months and seaons, 1963 to 1967 1/ 

Season 
fie average 

Prices_and_value fp Dollars 

Retail value 2/: 

1963 Teal fe i 7.59 32 7.13 ni3 159 7.38 
1964 6.05 6.38 6.94 8.53 | 8.52 8.56 7.28 
1965 = 6.80 6.20 6.12 6.38 6.72 6.80 6.53 
1966 = 3.37 5.64 6.38 6.84 fies 1.69 6.59 
1967 _ Be fe) 5.94 5.90 6.58 7.06 6.58 6.29 

Auction price: 

1963 4.75 3.61 4.96 312 4.00 4.45 3.46 4.08 
1964 3.88 4.54 4.47 5.10 4.84 3.99 6.52 4.87 
1965 3.14 3.46 2.96 353 3.40 3.53 3.49 3.40 
1966 pay ps: 203 305 3.50 4.05 4.03 3.66 B53 
1967 pe Ke 2.99 2.38 28 3.10 3.03 3.76 S11 

Shipping point 

(f.0.b.) price: 

1963 311 3.52 292 293 2.77 3.20 2.96 3.16 

1964 pa): 2.66 3.02 3.37 3:69 4.04 4.38 3.02 

1965 2.48 252 ge 2.40 295 207 Zoe 2.69 

1966 28 2.60 Dune 2:09 2.98 3.65 3.25 297 

1967 213 218 2.2 2.45 2.65 3.20 2.50 2.58 

Grower and packer share Percent 
of retail value: 

1963 a2 45 38 40 39 46 39 43 

1964 48 42 44 40 49 47 a1 46 

1965 — 37 37 39 46 44 43 4] 

1966 - 47 4] 45 43 50 42 45 

1967 - 38 39 42 40 45 39 4] 

TT
T 

1/ All sizes of oranges, 37.5 pounds net weight per carton. . 

2/ Returns to retailer for salable oranges (3-percent allowance for loss incurred during marketing process). 
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Table 53.—Oranges, California, Valencia: Prices and value per carton and grower 

and packer returns as a percentage of retail value, Los Angeles, 

by months and seasons, 1963 to 1967 _1/ 

Season 

average 

Dollars 

Prices and value 

Retail value 2/: 

1963 
1964 
1965 
1966 

1967 

Wholesale price: 

1963 
1964 
1965 

1966 

1967 

Shipping point 

(f.0.b.) price: 

1963 Sel 3.52 2.92 2.93 2.77 3.26 2.96 3.19 

1964 2.93 2.66 3.02 3.37 3.69 4.04 4.38 3.39 

1965 2.48 252 221 2.40 2.95 2.97 2.92 2.65 

1966 2.39 2.60 2:29 2.89 2.98 3.65 3.25 2.84 

1967 2.13 2.18 232 2.45 2.65 3.20 2.56 2.45 

Grower and packer share Percent 
of retail value: 

1963 55 49 40 42 40 45 41 45 

1964 48 41 42 46 47 45 52 46 

1965 45 42 39 40 45 44 44 43 

1966 45 44 35 47 49 49 48 46 

1967 45 44 42 43 42 48 40 44 

1/ All sizes of oranges, 37.5 pounds net weight per carton. 

2/ Returns to retailer for salable oranges (3-percent allowance for loss incurred during marketing process). 
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Table 54.—Oranges, California, Valencia: Prices and value per carton and grower 
and packer returns as a percentage of retail value, New York City, 

by months and seasons, 1963 to 67 1 

mepe : 

Item 

Prices and value 

Retail value 2/: 

1963 

1964 

1965 

1966 

1967 

Auction price: 

1963 

1964 

1965 

1966 

1967 

Shipping point price 

(f.0.b.): 

1963 

1964 

1965 

1966 

1967 

Grower and packer share of 

retail value: 

1963 

1964 

1965 

1966 

1967 

1/ All sizes of oranges, 37.5 pounds net weight per carton. 
_2/ Returns to retailer for salable oranges (3-percent allowance for loss incurred during marketing process). 

9:19 

755 

713 

7.47 

6.42 

3.95 

3.8/ 

3.42 

335 

4.07 

i ee 

2.66 

ZL 

2.60 

2.18 

38 

= 

35 

55 

34 

ye i 

8.22 

6.95 

7.06 

ez 

3.69 

4.67 

200 

3.43 

2.74 

poe 
3.02 

Zant 

Dod 

232 

37 

oT 

33 

33 

32 

66 

Dollars 

199 

8.66 

6.95 

7.61 

7.06 

4.16 

5.49 

5 ie 

4.36 

31 

PB ke 

37 

2.40 

2.00 

2.45 

Percent 

a7 

oo 

35 

38 

35 

781 

8.92 

7.28 

7.61 

ahd 

3.66 

5.24 

3.82 

4.59 

3.84 

217 

3.69 

2.95 

2.98 

2.65 

36 

42 

40 

39 

oF 

Oct. 

7.65 

9.63 

ce, 

8.33 

8.14 

4.48 

5:33 

4.02 

4.52 

4.31 

3.26 

4.04 

2.97 

3.05 

O20 

43 
42 
39 
44 
39 

Nov. 

IE: 

9.30 

elo 

8.52 

7.88 

3.58 

5.86 

4.09 

Side 

3.69 

2.96 

4.38 

Zoe 

3.29 

2.56 

38 

47 

38 

38 

ed 

Season 

average 

8.04 

8.24 

ve23 

781 

126 

3.96 

4.83 

3.58 

4.28 

3.77 

3.07 

3.28 

2.07 

2299 

2.58 

38 

40 

37 

38 

36 



Table 55.—Oranges, California, Valencia: Prices and value per carton and grower 

and packer returns as a percentage of retail value, Seattle, 

by months and seasons, 1963 to 1967 1/ 

Season 

average 

Prices and value Dollars 

Retail value 2/: 

1963 | _ — 8.33 8.59 8.36 8.18 8.40 8.36 
1964 | 8.14 8.18 8.74 8.33 8.92 9.93 9.97 8.67 
1965 — 5.64 6.05 6.24 T25 6.64 7.28 6.51 

1966 — 6.46 6.61 6.80 7.28 8.03 8.44 7.30 

1967 ~ eh, 5.86 6.24 6.76 139 747 6.35 

Wholesale price: 

1963 - — 6.12 6.25 a.20 S220) 6.00 5.81 

1964 5.00 4.75 S22 Je a0 6.26 6.32 5.34 

1965 3.70 395 3.90 4.20 5.10 5.10 6.00 4.76 

1966 3.59 3.85 3.50 4.25 4.40 4.90 6.35 4.70 

1967 3.00 3.60 2310 3.90 4.40 4.80 4.35 4.10 

Shipping point price 

(f.0.b.): 
1963 — - 292 293 Zul F 3.76 2.96 3.09 

1964 293 2.66 3.02 3.37 3.69 4.04 4.38 3.28 

[9G9 2.48 pany) 2.27 2.40 20 297 292 2.69 

1966 2.33 2.60 2:29 2.89 2.98 3.65 5.25 2.92 

1967 Zo 2.18 Loe 2.45 2.03 3.20 2.56 2.54 

Grower and packer share of Percent 
retail value: 

1963 — -- 35 34 33 46 35 af 

1964 36 32 35 40 41 4] 44 38 

1965 — 45 38 38 40 45 40 41 

1966 — 40 35 42 41 45 38 40 

1967 — 38 40 39 39 43 34 39 

_1/ All sizes of oranges, 37.5 pounds net weight per carton. 
2/ Returns to retailer for salable oranges (3-percent allowance for loss incurred during marketing process). 
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Table 56.—Oranges, California, Valencia: Spreads per carton and as a percentage 

of the retail value, Chicago, by months and seasons, 1963 to 1967 1/ 

Season 

average Spreads 

Dollars 

Wholesale-retail: 

1963 2.46 4.16 2.63 4.20 3.13 2.68 4.13 3.30 
1964 217 1.84 2.47 3.23 2.67 253 2.04 2.41 

1965 — 3.34 3.24 2.59 2.98 S19 3a! 3.13 
1966 — 2.64 2.09 2.88 219 B22 4.03 3.06 
1967 — 2.76 3.56 292 3.48 303 2.82 3.18 

Shipping point-wholesale: 

1963 1.04 .09 2.04 19 L223 Le 50 92 
1964 95 1.88 1.45 Lo 1.15 1.95 2.14 1355 

1965 .66 94 69 113 45 56 a7 vl 
1966 40 .33 76 61 1.07 38 41 56 

1967 .20 81 .06 oo 45 33 1.20 Jo 

Wholesale-retail as percentage Percent 
of retail value: 

1963 34 54 35 a7 44 ai 54 45 
1964 36 29 36 39 36 30 24 33 

1965 = 49 52 42 47 48 49 48 

1966 - 47 46 45 41 45 53 46 

1967 ~ 48 60 49 a2 50 43 aI 

Shipping point-wholesale as 

percentage of retail value: 

1963 14 1 27 3 17 17 7 12 

1964 16 29 20 21 15 a 2 21 

1965 — 14 11 19 7 8 8 11 

1966 ~ 6 13 10 16 5 5 9 

1967 8 

1/ All sizes of oranges, 37.5 pounds net weight per carton. 
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Table 57.—Oranges, California, Valencia: Spreads per carton and as a percentage 

of the retail value, Los Angeles, by months and seasons, 1963 to 1967 1/ 

Spreads 

Wholesale-retail: 

1963 1.98 

1964 1.96 

1965 2.65 

1966 1.88 

1967 -2.01 

Shipping point-wholesale: 

1963 1.04 

1964 1.22 

1965 40 

1966 OZ 

1967 62 

Wholesale-retail as percentage 

of retail value: 

1963 29 

1964 32 

1965 48 

1966 37 

1967 42 

Shipping point-wholesale as 

percentage of retail value: 

1963 16 

1964 20 

1965 7 

1966 18 

1967 13 

J/ All sizes of oranges, 37.5 pounds net weight per carton. 
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2.18 
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2.01 
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1.83 

1.10 

.96 

1.00 

a2 

29 

42 

38 

40 

26 

23 

18 
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Dollars 

2.16 

223 

2.74 

2.44 

2.47 

1.98 

201 

93 
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Table 58.—Oranges, California, Valencia: Spreads per carton and as a percentage 

of the retail value, New York City, by months and seasons, 1963 to 1967 1/ 

Season 

average Spreads 

| Dollars 

Wholesale-retail: 

1963 - 5.24 4.08 3.83 4.15 3.17 4.15 4.08 

1964 2.34 3.68 355 oAT 3.68 4.30 3.44 3.41 

1965 = creel 4.05 3.63 3.46 351 3.64 3.67 

1966 - 4.12 3.03 3.25 3.02 3.81 3.20 3.53 

1967 — 235 4.47 cme! 3.33 3.83 3.99 3.49 

Shipping point-wholesale: 

1963 1.07 43 ala 123 89 1.22 62 89 

1964 1.60 12) 1.65 oe Wy) | Bete 1229 1.48 Pa) 

1965 37 90 .63 92 87 1.05 LA? 91 

1966 1 Mf) 1.14 1.47 1.61 87 2.07 1.29 

1967 84 1.89 42 1.06 1.19 114 133 1.19 

Wholesale-retail as percentage Percent 
of retail value: 

1963 = ad 53 48 53 41 54 ell 

1964 34 49 43 ai 41 45 37 41 

1965 — 52 58 52 48 47 47 50 

1966 ~ a5 a1 43 40 46 38 45 

1967 — af 62 50 46 47 a1 48 

Shipping point-wholesale as 

percentage of retail value: 

1963 ~ 5 10 15 11 16 8 11 

1964 23 16 20 24 17 13 16 19 

1965 — 13 9 13 12 14 5 13 

1966 ~ 10 16 19 Pa 10 24 17 

1967 ~ 29 6 15 17 14 Ly 16 

1/ All sizes of oranges, 37.5 pounds net weight per carton. 
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Table 59.—Oranges, California, Valencia: Spreads per carton and as a percentage 

of the retail value, Seattle, by months and seasons, 1963 to 1967 1/ 

Season 

Spreads average 

Wholesale-retail: 

1963 — - 22) 2.34 S11 2.68 2.40 250 

1964 3.14 3.43 3.52 2.38 3.02 eee | 3.65 3.33 

1965 — 1.69 2.15 2.04 2.15 1.54 1.28 175 

1966 - 2.61 SAT 255 2.88 3.13 2.09 2.60 

1967 — 219 2.16 2.34 2.30 2.00 3:12 2.45 

Shipping point-wholesale: 

1963 — ~ 3.20 332 2.48 1.74 3.04 pe i 

1964 2.07 2.09 2.20 2.58 1.41 oe | 1.94 2.06 

1965 Lz 1.43 1.63 1.80 245 213 3.08 2.07 

1966 199 125 1.21 1.36 1.42 1.25 3.10 1.78 

1967 87 1.42 1.38 1.45 1,75 1.60 17g 1.56 

Wholesale-retail as percentage Percent 

of retail value: 

1963 - ~ Zz 27 a 33 29 30 

1964 39 42 40 29 43 37 36 38 

1965 -— 30 36 33 30 23 18 oa 

1966 ~ 41 47 38 40 oo 25 36 

1967 — 38 37 38 ie) 35 42 37 

Shipping point-wholesale as 

percentage of retail value: 

1963 - ~ 38 39 30 21 36 a2 

1964 25 26 25 31 16 Z2 20 24 

1965 - 25 26 29 30 32 42 32 

1966 - i9 18 20 19 16 37 24 

1967 

1/ All sizes of oranges, 37.5 pounds net weight per carton. 
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